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I N S I D E:

PATRICK SAYS NO FCC
PAYOLA PROBES

In an exclusive interview following
his R&R Convention '88 keynote
address, FCC Chairman Dennis
Patrick stated there are not only
no payola investigations underway
from the Commission, but no
pending complaints about it either.
However, he added that payola
convictions could lead to drastic
license renewal problems.
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PANELS & PICTURES AT
CONVENTION ’88

Reports on all the key panels at the R&R
Convention, plus four pages of color and
black-and-white photos, convey the
highlights of the big event. You'll read
about:

® New ideas in marketing

® Stimulating creativity

® Radio advertisers’ new strategies

® Research case studies

® Grisly one-liners from top morning men.

And that's not the half of it. (All photos by
Lester Cohen.)
Starts Page 13

WESTWOOD ONE SEEKS
RADIO STATIONS

Westwood One announced a $65 million
stock sale designed to raise funds for

radio acquisitions in the top three markets.
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MCA/NASHVILLE EDITING
LONG SINGLES

MCAI/Nashville will now offer short
versions of its lengthier single releases,
citing input from radio
programmers concerned about the time
eaten up by long songs.
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KMJQ TALK SHOW MAKES
A DIFFERENCE

KMJQ/Houston's “Sunday Morning Live”
talk show focuses on community affairs
and controversies, and in several cases
has affected governmental actions. The
show also hits hard on issues like drugs,
teenage pregnancy, and getting out the
vote.
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Convention ’88 Balances
Business & Entertainment

R&R Convention ’88, the first
event of its kind in nine years,
drew approximately 2500 atten-
dees to Loew’s Anatole in Dal-
las March 3-5. In the convention
tradition, opportunities for good
times and socializing abounded,
but the balance between
business and pleasure was
more noticeable than ever be-
fore. Hospitality suites and ses-
sions were packed; high spirits
and strong purpose were both
clearly evident. In the words of
more than one participant, this
was a “‘grown-up R&R Conven-
tion.”

The stars of R&R’'s Convention '88 shown clockwise from top left: FCC Chairman Dennis Patrick,
whose keynote address stressed broadcast freedom, John Cougar Mellencamp and his band, who
rocked a tough industry crowd into SRO frenzy Friday night; former Secretary of the Treasury Donald
Regan, whose economically optimistic keynote cheered radio listeners; and Buster Poindexter, who

with his Banshees Of Blue and Sisters Of Sin snakedanced through the audience to cap a flamboyant
Saturday performance. See inside for more photo and editoriai convention coverage.

Randy Hock

Hock VP/Rock
At MCA

MCA Director/Album Pre-
motion Randy Hock has been
promoted to VP/Rock, based in
New York. He’ll report to Sr.
VP/Promotion Steve Meyer.

HOCK/See Page 26

MANAGES KDWB

Swartz Legacy VP

Gary Swartz has left Mal-
rite’s WDGY & KEEY/Minne-
apolis, where he was VP/GM
for the past 15 years, to take the
same duties at Legacy’s cross-
town KDWB-AM & FM. He has
also been named Regional VP
for Legacy, with responsibility
for supervisingKHOW & KSYY/
Denver. Swartz replaces Kevin
Smith, who transferred to Leg-
acy’s WLLZ/Detroit as VP/GM
after Dana Horner joined
WWPR/New York as Presi-
dent/GM.

Legacy VP/Group Opera-
tions Doug Brown comunented,
“Gary and I worked together
for seven years at Malrite, and I

—WWW-americanradiohistons.com

Gary Swartz
think he’s one of the finest tal-
ents in the business. He’s an in-
novative, creative thinker who
runs a great bottom line opera-
tion.” SWARTZ/See Page 26

COMPLETE CONVENTION COVERAGE

FCC Chairman Dennis Pat-
rick lashed out at overregula-
tion and addressed the recent
flap over the Commission’s in-
decency regulations in his Fri-
day keynote address.

“We have to rely on broad-
casters to use some good sense
when' broadcasting material
that extends to the boundaries
of protected speech. If you do,
the Commission’s recent action
should have no effect on you,”
Patrick said. He added that
while the Commission has is-
sued some guidelines, the full
meaning of “indecency” can
only come out through a case-
by-case determination.

Former White House Chief of
Staff and Treasury Secretary
Donald Regan followed Patrick
as a keynote speaker, and said
the economy is much healthier
than most economists believe.
Although he predicted a coming
recession, he said radio opera-
tors are in a good position to
ride it out if they were not sad-
dled with high debt service
from paying too much for their
properties.

Mellencamp, Poindexter
Headline

John Cougar Mellencamp de-
livered a supercharged nonstop
litany of hits in a Friday night

CONVENTION '88/See Page 16

Weber
Summit

Owen Weber

Owen Weber, formerly VP/
GM of Summit Broadcasting’s
WCAO & WXYV/Baltimore,
has been named Exec. VP/Ra-
dio at Summit and will be re-
sponsible for the corporation’s
16 stations. He will relocate to
Summit headquarters in Atlan-
ta.

Jim Wesley, President of par-
ent operation Summit Com-
munications, commented,
“Owen is an exceptional broad-
caster and an effective l=2ader.
He will play an integral role in
the growth of our broadcasting
division.”

Weber said, “One of the ma-
jor strengths of Summit's sta-
tions is the local autonom:y and
the quality of the broadcasting,
and I want to maintain that. I
don’t anticipate changes.”

WEBER/See Page 26
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DIAMOND ON AM, RICHARDS FM

WNOE Sets New
Programming Team

WNOE-AM & FM/New Orleans
has split the programming duties
for the Country combo, with con-
sultant Grahame Richards named
FM PD and AM afternoon talent
Dan Diamond promoted to AM PD.
Former AM & FM PDRalph Cher-
ry is now involved with the music
for both stations while also pulling
the 6-9pm airshift on the AM.

WNOE-AM & FM GM Eric And-
erson told R&R, “The infusion of
both these gentlemen’s talent will
be very salutary to this radio mar-
ket. With about six rockers here,
we decided it was about time to get

Moen
Programs

KEZR

John Moen

WLVE/Miami Exec. Director/
Programming & Operations John
Moen has been named VP/Pro-
gramming & Operations for AC
KEZR/San Jose. The station had
been without a PD since Tom Wat-
son exited last April.

GM John Levitt told R&R, “As
we look to the 1990s, we felt we had
to upgrade ourselves, and hired
Mike McVay as our consultant. His
first objective was to recruit one of
the best AC PDs in the country.
John’s programmed different for-
mats and has an understanding of
the competitiveness of major mar-
kets these days. He not only has the
programming skills, but the mar-
keting skills.”

Moen told R&R, ‘“The immediate
MOEN/See Page 26

McCoy New
KBUC PD

KHAK/Cedar Rapids PD Mike
McCoy has been named PD at
KBUC-AM & FM/San Antonio, ef-
fective March 7. He succeeds Don
Moore, who exited a month ago
and is now PD at KRYS/Corpus
Cristi.

McCoy told R&R, “It’s incredi-
ble to go into a market with five
Country stations. Country music is
the heart and soul of San Antonio,
and we’ve been here doing it for 20
years. We have the tradition and
will be attacking the market from
that angle. We’ll have a good selec-
tion of oldies from the ’50s and '60s
mixed with today’s traditional
country.”

At KHAK the last three years,
McCoy had spent the five years
previous in Cincinnati, starting on-
air at WUBE and then working on-
air with its AM sister through a
variety of call letters and formats.

on our horse and flail away with
what we had to offer. You'll see us
getting much more aggressive.”

Asked about entering the day-to-
day programming wars after
many years of operating his own
consultancy, Richards laughed,
“(Station owner) Jimmy Noe was
a competitor of mine and I thought
he was a mean guy — until I met
him. He’s a real sweetheart and
the kind of person you want to work
for. I love New Orleans and this is
the first opportunity I've had to set-
tle here. There’s a great future for
country music in this market with
this facility.”

Diamond, whose daughter is
country singer Lisa Angelle, told
R&R, ‘“‘Programming is something
I've done before and I'm happy to
be back in the chair again. I'm
really going to enjoy competing
with my good friend Grahame. It'll
make us both better.”

The AM is positioned as Classic
Country while the FM will skew
more modern. Diamond added that
Classic Country ‘‘doesn’t mean
oldies,” but rather a classic, tradi-
tional sound.

Richards’s career has covered
all formats. He was National PD
for Storz from 1959-65 and had his

WNOE/See Page 26
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Carolyn Howe

Howe KWLT
VP/GM

KDKB/Phoenix GSM Carolyn
Howe has been promoted to VP/
GM at sister AC outlet KWLT/San
Diego effective March 21.

Sandusky Radio Division Presi-
dent Norman Rau told R&R, “Car-
olyn brings 13 years of media ex-
perience, including 11 years of
management, to K-Lite. She’s done
an excellent job at KDKB and will
fit in very well in San Diego.”

Howe told R&R, “I'm looking
forward to learning from all the
people who have been at the station
for a long time. There's lots of good
experience amongst them.”

While the station is currently AC,
Rau hinted changes are forthcom-
ing. “We have not been a big player
in that market to this point, but we

HOWE/See Page 26

RCA Celebrates Oslin Grammy

At RCA's post-Grammys bash in New York last week, executives gathered
to salute K.T. Oslin, who won Best Country Vocal Performance, Female
honors for “80s Ladies.” Pictured (I-r) are RCA President Bob Buziak,
BMG Co-Chairman Monti Lueftner, Michael Graeter of German magazine
Bild, Oslin, and manager Stan Moress.

NATIONAL SINGLES WEST

|4

Jan Teifeld

Jan Teifeld has been named Na-
tional Singles Director/West Coast
for Arista. She joins from Chrysa-
lis, where she held a similar title.

Arista VP/Pop Promotion Rick
Bisceglia stated, “Jan has earned
a well-deserved reputation as an
extremely dedicated and hard-
working person, and I'm very ex-
cited that she is now a part of the
A-team.”

Teifeld told R&R, “I'm thrilled to
be working with (Sr. VP) Donny
Ienner, Rick Bisceglia, and the

Teifeld Joins Arista

best promotion staff in the busi-
ness. I'm looking forward to break-
ing new and exciting Arista acts,
such as the Church, at pop radio, as
well as furthering the success of
Arista’s more established acts, in-
cluding the label debut of Hall &
Oates.”

Scherner GM At
KYTE-AM & FM

KKSN & KKLI/Portland GM
Bob Scherner has moved cross-
town for similar duties at KYTE-
AM & FM. He replaces acting GM
Greg Reed, who will continue as
Exec. VP/Radio for parent Henry
Broadcasting.

Commenting on his appoint-
ment, Scherner said, Both the AM
and the FM are solid and stable.
It’s now a matter of doing all we
can to expand on the positive
momentum that's been building for
some time.”

Previously, Scherner was GSM

SCHERNER/See Page 26
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35-50 DEMO DOMINATES
NEAR FUTURE

A new demographic report says the 35-50
age group will head 45% of US households
by the turn of the century, while sub-35
households will skid to 29%. See R&R’s
Lifestyles section for more details.
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Alan Becomes Worcester
Booster As WAAF PD

WCCC/Hartford PD Harve Alan
(Weitzman) has been named PD of
NewCity AOR outlet WAAF/Wor-
cester. He replaces Cynde Slater,
who left several weeks ago to be-
come PD at KDKB/Phoenix.
Eight-year station vet Rick Mac-
Kenzie, who had been WAAF’s act-
ing PD since Slater’s departure,
will handle Asst. PD and MD
duties.

NewCity Group VP & WAAF GM
Rich Reis commented, “Among all
the applicants, Harve definitely
stood out. His recent ratings suc-
cess against WHCN really im-
pressed me. He already knew a lot

about 'AAF, comes with a lot of
spirit, and is very anxious to con-
tinue to help. WAAF is a suburban
Boston radio station, and with
Harve’s help we’re looking forward
to having an even greater impact
in the Boston market in 1988.”

Alan has spent three years at
WCCC, the last two as PD. He told
R&R, “WAAF has been a strong
contender in Boston, and I feel
there is still more potential to be
realized. I'l be looking at the
vulnerabilities in the marketplace
and will be jumping in head-first to
kick some proverbial butt.”

Karson OM At WPZZ

WPZZ/Indianapolis afternoon
drive personality Kelly Karson has
been upped to OM/midday person-
ality. He has been with the station
since 1987.

Karson commented, “My major
goal will be to improve our signal
to Indianapolis, although I'm not at
liberty to say what our plans are at
this point. Currently, we’re licens-

ed to Franklin, Indiana. Another
objective is to continue to pull any
loose ends together.”

Karson is a 19-year radio vet
whose previous experience in-
cludes the MD/middays post at
crosstown WTLC, where he work-
ed for eight years. He has also
worked at WBLK and WUFO, both
in Buffalo.

MCA/Nashville Edits Long Singles

Two thousand Country radio pro-
grammers have been sent a letter
by MCA/Nashville VP/Promotion
Shelia Shipley informing them of
the label’s intent to ‘‘edit all singles
longer than three minutes when-
ever we can do so and still main-
tain the integrity of the song.” Ra-
dio station copies of MCA country
product will have the edited cut
backed with the long version. She
added that short versions will not
be available on CD.

Shipley said the move is being
made in response to complaints
from radio programmers that the
“music was too long” and, espe-
cially in the case of those songs
longer than four minutes, ‘‘difficult
to program.”

Quantity Overrules

Quality

KRAK-AM & FM/Sacramento
PD Don Langford, identified by
Shipley as one PD whose com-
ments moved MCA in this direc-
tion, said, “As records have gotten
longer, we found ourselves in the
strange position of having to make
decisions on the records we played
based on the time of a record rath-
er than its quality. Plus, the longer

1-800-952-1986
Ask for Mike Henry

Demand

the

best.

“WLKI has been able to capitalize on our strengths and our
competitor’s weaknesses through Surrey Research. It's also
reassuring to know that . . . Surrey is willing to assist us after
the presentation of results.”

Garry Osborn

Program Director
WLKI-FM, Angola, IN

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst

WWW.amerecanradiohistorv-com

records were bumped on a consist-
ent basis.”

Langford added he’s glad the
record company has taken the
step because “‘it’s obviously better
for everybody if it’s the one making
the edits and controlling the cuts.”

Red Flag At 3:00

Tony Brown, VP/A&R for MCA/
Nashville, said, ‘‘We've always un-
officially looked at the four-minute
mark as the time to take a closer
look at a song to see if it could be
edited. That ‘red flag’ area is now
at three minutes. We want radio to
know we are going to scrutinize
any song over three minutes to ac-
commodate them.”

Allen PD At

Don Allen, morning man at
KMJM (Magic 108)/St. Louis for
the past eight months, has been
named PD/morning man at
WMYK (K94)/Norfolk effective
March 14. He will replace Thomas
Little, who stays on as MD/Asst.
PD.

Allen commented, “I don’t have
any massive changes planned for

No Problem For Publisher

Dispelling the notion that the cre-
ative community might have a
problem with what might seem like
stringent boundaries to be imposed
on songwriters, Warner-Chappell/
Nashville publishing VP/GM Tim
Wipperman said, ‘“Idon’t think this
will cause much problem for us.
The way it is, most songs we pitch
that have single potential don’t ex-
ceed four minutes. In fact, few are
over 3:30.”

Both Brown and Wipperman
doubted songs in the 3:00-3:30
range would even be touched. Add-
ed the latter, “It’s almost a physic-
al impossibility to get them under
three minutes — you couldn’t get
any quality songs.”

WMYK

K94 at this point. We are going to
maintain the consistency of the sta-
tion, since it’s doing so well in the
market. Our plans consist of a little
tightening up, and adding new pro-
motions for the spring book.”

Allen’s previous experience in-
cludes stints at KGFJ/Los An-
geles, WWRL/New York, and
WUFO/Buffalo.
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NOVA PRODUCTIONS’ POWERFUL
“WHITE GLOVE"” TV SPOT

'REMARKABLE
RATINGS
SUCCESS'

&

“High recall, descriptive
- of our format”
Andy Fuller,
Program Director
WIQI, Norfolk/
Virginia Beach/
Newport News

“Finally, a television spot
that allows the music we
play to do the talking”

Bob Cole, Program Director
KKMJ, Austin, Texas

“Nova’s ‘White Glove’ spot
proved not only to be an
effective attention-getter
but a perfect vehicle to
get our positioning
across clearly. I feel it
played a factor in our
remarkable ratings
success”

“I think it’s the best spot
on the air right now, and
I’m sure it had a lot to

do with our splendid
Fall Book”

Bob Kieve, G.M.
° KARA, Santa Clara,
California

Glove” TV spot.

Denny Alexander,
Program Director
WHYN, Springfield,
Massachusetts

For a sample reel and current market availabilities,
call Cathy Collinske, Director of Marketing at (719) 576-6546

Rush me a Nova sample reel and more information on the “White
OVHS ([Beta

Name/Title

Station Call Letters

Address

City

NOVA PRODUCTIONS, INC.

www.americanradiohistornv.com
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PAT CLAWSON

FCC CHAIRMAN INTERVIEWED

Patrick Says No FCC Payola
Investigations Pending

Following his keynote address at R&R Convention ’88,
FCC Chairman Dennis Patrick was interviewed by R&R
Washington Editor Pat Clawson, with the conversation
revolving around recent payola-related developments.

R&R: What is the FCC doing
about payola?

DP: We certainly have been fol-
lowing the story. The issue is the
subject of discussion at the Com-
mission, as you can well imagine.
The Commission has looked into
the matter of payola on occasion.
There were investigations in the
’60s and ’'70s. More recently,

(House Commerce Committee)
Chairman (John) Dingell took a
look at the issue, as did Senator
(Al) Gore. So it certainly has re-
ceived a great deal of attention in
Washington. The Commission at
the present time is simply follow-
ing the developments very closely.

R&R: Were you told what the
L.A. Strike Force was up to before
the indictments came down?

DP: I was not involved in those
conversations. There may have
been some conversations between
our General Counsel’s office and
them. I really don’t know.

R&R: Are you getting any pres-
sure from the L.A. Strike Force to
police the industry? Are they ask-
ing what you are doing about this?

DP: No.

R&R: Have you had any conver-
sations with Justice Department
prosecutors or the L.A. Strike
Force about this at all?

DP: I have not. I think there has
been some contact with the Gener-
al Counsel's office — again, just
following developments, the status
of the matter — but I have not been
involved in those conversations.

R&R: Apart from any criminal
violations of the Communications
Act, the FCC would have jurisdic-
tion to take action against some of
the licensees involved for failure to
police their personnel and violating
the payola regulations. Do you an-
ticipate the Commission taking any
action in this area at all?

DP: I think it would be prema-
ture to comment on that until we
see what evidence develops with
respect to licensee involvement.
There is at least one form of payola
in which the licensee or the station
management is a victim just as the
public is a victim. That is to say,
those circumstances in which em-
ployees are receiving compensa-
tion that is not revealed either to
the public or to the licensee. That,
by the way, is also a violation of the
Act. In addition to that, Section 317
(of the Communications Act) pro-

‘““When you have a con-
viction and a violation
of the Communications
Act, that could become
a character issue in a
renewal.’”’

hibits a situation in which a licen-
see is aware or should reasonably
be aware of the fact that this type
of activity is taking place and the
information is not made known to
the public. For all of these reasons,
we are following the developments
very closely. Our concern is
ultimately and most specifically
with respect to the licensees. We’'ll
just have to see what develops.

The message I would send is
simply this — payola violates the
Communications Act. It is contrary
to public policy and contrary to the
rules and regulations of the Com-
mission, and it ought not take
place. And it’s a very serious mat-
ter where the licensee becomes im-
plicated in the matter.

R&R: One of the L.A. indict-
ments involves senior manage-
ment of a station. What sanctions
would the FCC apply to payola
cases of this sort?

DP: At this stage it would not be
appropriate for me to be very spe-
cific, especially with respect to any
particular factual scenario that in-
volves a particular case. Let me
say, however, that where you have
a conviction and a violation of the
Communications Act, that could
become a character issue in a
renewal proceeding. And, of
course, that’s a matter of some
concern.

R&R: You have no current payo-
la investigations involving any sta-
tions?

DP: I don’t want to mince words
with you. We are following these

NEW/S BRIEFS

RTNDA To FAA:
No New Limits

On News Choppers

The RTNDA has weighed in with its
opposition to a National Transportation
Safety Board proposal that would tight-
en restrictions on the flight of
newsgathering aircraft over disaster
sites.

In a letter to the Federal Aviation Ad-
ministration, the agency that would be
responsible for implementing the NTSB
recommendations, RTNDA President
Ernie Schultz called the proposed reg-
ulations “overbroad.” Instead of adopt-
ing new rules, Schultz said, the FAA
should issue guidelines to help local
FAA authorities interpret its existing pa-
rameters for news aircraft access,
which were amended in 1985.

“An overly-broad interpretation of the
(revised) regulation,” said Schuitz,
"has resulted in some instances in
which FAA personnel have (barred)
newsgathering aircraft from air space
over sites in which neither rescue op-
erations nor hazardous chemicals were
involved.”

Schultz also took issue with the
NTSB's contention that news aircraft
have on severai occasions interfered in
rescue and disaster relief operations.

“The NTSB does not take notice of
the many lives that have been saved by
news gathering aircraft and how often
they actively cooperate with authorities
during disaster operations,” he said.

Search On For Female

News Pioneers

The Washington Press Club Foun-
datlon has launched an oral history
project aimed at capturing the mem-
ories of women journalists past and
present. The group’s initial efforts are
focused toward locating women who
began their careers in broadcast or
print news during the 1940s or earlier.

The Foundation is looking for women
whose work has been rated excellent
by their colleagues and who had an in-
dividual impact on women in the field of
journalism. If you know such a woman,
contact the Washington Press Club
Foundation, Suite 1061, National
Press Building, Washington, DC
20045.

The resuits of the oral history project
will be housed at Columbia University,
with duplicates of the interview tran-
scripts available at the Foundation’s
Washington offices and at selected uni-
versities that have major journaiism
schools.

www americanradiohistorv.com

particular situations very closely
and staying as well informed as we
can with respect to the issue. But
we are not, as of the present time,
conducting any independent inves-
tigations with respect to the matter
of payola. In fact, as I rushed out
yesterday I asked whether we had
any pending complaints at all with
respect to payola, and I was told
((n0‘7’

R&R: Not even any complaints?

DP: That’s correct.

R&R: Then it doesn’t sound like
a pervasive problem.

DP: It’s difficult to determine
how pervasive the problem is in the
industry. It’s a particularly vexing
problem for the Commission to get
at. The Commission can open an
inquiry or open an investigation.
But unless individuals are willing
to come forward and volunteer in-
formation, it’s a very difficult prob-
lem to get at. That’s why you see
the US Attorney using a grand jury
process where you can subpoena
individuals and solicit informa-
tion that way.

R&R: Is the FCC even geared
personnel-wise or logistically to in-
vestigate payola violations? Does
your stqff have the necessary
background to do it?

DP: If by background you mean
legal expertise or ability to come
up to speed on the legal question,
certainly we could do that very
easily. This part of the Commun-
ications Act is fairly straightfor-
ward. I think the problem is an in-
formational one — whether the

i St 5

““The Commission can
open an inquiry. But
unless individuals are
willing to come forward
and volunteer informa-
tion, it’s a very difficult
problem to get at.”’

L R

Commission has the ability to se-
cure the information that one needs
to get at the problem is a much
closer question.

R&R: What legal tools do you
have at your disposal right now to
be able to pursue this problem?

DP: Well, that’s something I'd
have to look into. I haven’t really
had a chance to sit down with the
General Counsel and pursue that. I
think the essential problem is infor-

Dennis Patrick keynoting R&R
Convention '88

‘‘Payola is a violation of
the Communications
Act. My deregulatory
philosophy does not
extend to those
activities Congress has
specifically prohibited
by statute.’’

mation and securing that informa-
tion. It would be difficult even if the
Commission were to start some
kind of generic investigation to
cause persons to come forward
with the information that we would
need in this area.

R&R: Because of your deregula-
tory philosophy, are you ideolog-
ically disposed against opening up
an investigation?

DP: That’s not correct. I am cer-
tainly ideologically oriented to-
ward relying upon the market-
place where we can, toward al-
lowing the market to cause broad-
casters to be responsive to con-
sumer taste and interests. But I al-
so think that in an era of deregula-
tion it is even more important that
we enforce the regulations we
have.

Payola is a violation of the Com-
munications Act. That is some-
thing we are concerned about and
will follow very closely. No, my de-
regulatory philosophy does not ex-
tend to those activities which the
Congress has specifically prohibit-
ed by statute — and this is one of
those areas.

R&R: Do you think payola
should be a violation of the Com-
munications Act to begin with?

DP: I think I am in agreement
with what seems to be the thrust of
the concern in the payola area —
activities may be taking place for
compensation and that compensa-
tion is not being revealed. That’s
the heart of the issue in the payola
area. I think that’s a legitimate
concern. In fact, I could argue that
where compensation is being ex-
changed and not being revealed —

and where other parties are not en-
gaging in the same conduct be-
cause it violates the law — that
could have a very distorting effect
on the very market we rely on as a
philosophical matter. So, no, Idon’t
have any hostility to this area.
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One of the tragedies of radio is when a good Program Director gets overruled
(or even kicked out) on the recommendation of the research company he hired
to help him.

The correct role of a research firm should be to give programmers and
managers a clear unbiased view of the attitudes and tastes of the members
of their target audience.

Unfortunately, most research firms feel obligated to try to enforce their own
conclusions on the client station. As a result. you can get a researcher who has
never been a successful programmer outvoting a skilled PD who just needed
audience feedback.

This tragic event never happens when you hire Strategic Radio Research. We'll
give you clear, accurate information presented without biases and without bad
recommendations. Its research done right. For details. call Kurt Hanson collect
at (312) 280-8300 today.

T

LT |

STRATEGIC
RADIO
RESEARCH

Chicago. IL 60611
(312) 280-8300
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The most dramatic development
in music programming since the
invention of the Cart Machine.

DATGOLD, from FirstCom,

is the first gold library on

DAT (Digital Audio Tape).
DATGOLD makes an immedi-
ate and obvious improvement in
the sound of your station.
Here’s why:

With the help of internationally
recognized audiophile Paul Ward,
FirstCom has gained access to an
incredible archive of original mas-
ters and source material.
DATGOLD has been mastered di-
rectly to DAT from the original
source material. The result?
Stunning sonic clarity and vastly
expanded dynamic range for your
format. Here are the advantages:
DATGOLD sounds great played
next to a current or recurrent.
You won’t cringe when
DATGOLD is played next to cur-
rents; every DATGOLD cut has
been EQ’d to modern specs. So
you have the most consistent,
highest quality sound reproduc-
tion across your station’s entire
format.

The benefits of DATGOLD

over CD.

Experts agree that Digital Audio
Tape is the most highly-advanced
technology for radio, offering
playback quality equal to or
greater than CD.

Unlike CD, however, DAT
1s a recordable medium.
So you can do digitally
recorded production and voicework
to further enhance your
on-air sound.

S,

The greatest hits of all time on Digital Audio Tape.

1988, DATGOLD Oldies Librarv is a Service Mark of FirstCom, a divisim of Jim Long Companies, Inc.

DATGOLD sounds absolutely
perfect.
There’s no noise, tape hiss, dis-
tortion, wow and flutter, or phase
problems. It won'’t skip or miscue,
and isn’t sensitive to vibration. A
snap to use.
9 out of 10 PD’s agree.
In preview market tests, 9 of 10
program directors found
DATGOLD to sound superior to
CD oldies.
Take their word for it.
Get all 2,000 cuts ... or just
enough for your format.
The choice is yours. DATGOLD
1s divided into 4 musical eras:
1954-1963, 64-72, 73-80, and 1981
to 1987. So you can select exactly
what era(s) fit your format. That's
convenient. And cost-effective.
For a free test, complete with
Sony DAT player, call
1-800-858-8880.
No risk. No cost. No obligation.
Simply call FirstCom toll-free. (In
Texas, call collect 214-934-2222.)
Can you honestly think of a rea-
son not to call?
FirstCom ... First Again.

WINNERS!

From the thousands of entries in FirstCom’s
Win A DAT or CD Contest at last week’s™
R&R convention, the lucky winners are:
JOSEPH BAHR - Owner,
WVIS/St. Croix, U.S. Virgin Islands
A SONY DAT RECORDY/
PLLAYBACK UNIT

KIM CARSON - Music Director,
WUSN/Chicago
A TECHNICS COMPACT
DISC PLAYER
=

#r.... CONGRATULATIONS FROM THE FOLKS
e AT FIRSTCOM!

FirstCom/13747 Montiort Drive/Suite 220/Dallas, Texas 75240Jim Long Companies, Inc.

wwWwW.americanradiohistorv.com
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TRANSACTIONS

RADIO BUSINESS

JACOR Tangos With Sconnix
In $20 Million Tampa Deal

Price Sells New Orleans AM, Lochridge Becomes Arizona Combo Owner

WFLA & WFLZ/Tampa

PRICE: $20 million

BUYER: JACOR Communications,
headed by Terry Jacobs and Frank
Wood. The company also owns WPCH
& WGST/Atlanta; WLW & WEBN/Cin-
cinnati; KOA & KOAQ/Denver;
WYHY/Nashville; WMYU/Knoxville;
and WQIK-AM & FM/Jacksonville.
SELLER: Sconnix Broadcasting Co.,
owned by Randall Odeneal, Ted Nix-
on, andScott McQueen. The company
also owns WHDH & WBOS/Boston;
WMXJ/Miami; KFKF-AM & FM/Kan-
sas City; WIBC & WKLR/Indianapolis;
and WMRZ & WLLR/Davenport, IA.
FREQUENCY: 970 kHz; 93.3 MHz
POWER: 5 kw; 100 kw at 930 feet
FORMAT: News/Talk; AC

BROKER: Gary Stevens of Gary
Stevens & Co.

COMMENT: Sconnix purchased these
stations in May 1987 as part of its
group purchase of the John Blair &
Co. stations.
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WHMA-AM & FM/Anniston
PRICE: $3.5 million

BUYER: Anniston Radio Inc., owned
by Paul Stone and Charles Giddens.
Stone is network manager of the Geor-
gia Radio News Service/Atlanta, a di-
vision of JACOR Communications. He
also owns Broadcast Investment As-
sociates Inc., which is the owner of
WIYN/Rome, GA; WPLK & WZOT/
Rockmart, GA; and WLOR & WHMJ/
Thomasville, GA. Giddens is a Secre-
tary/Director of Broadcast Investment
Associates, and is a partner in Media
Venture Partners, a Washington-
based media brokerage firm.

SELLER: Calhoun Broadcasting Co.
Inc., principally owned by Malcolm
Street and James Hudson.
FREQUENCY: 1390 kHz; 100.5 MHz
POWER: 5 kw; 100 kw at 772 feet
FORMAT: AC; Country

°§
wzm*s?}

o aee
A y

.-\.V\-“v S el

KAYN/Nogales

PRICE: $250,000

BUYER: Roadrunner Broadcasting,
owned by Richard Heatley, the chief
operator of KJMM & KQTL/Tucson,
and his wife, Carol Heatley.

SELLER: Graham Broadcasting Co.,
owned by Norman Graham.
FREQUENCY: 98.3 MHz

POWER: 215 watts at 228 feet
FORMAT: AC

BROKER: Sonlight Realty Corp.

KCIW-AM & FM/Wickenburg
PRICE: $675,000

BUYER: Kenyon Communications
Inc., owned by Willard Lochridge and
his wife Suzy. He is the former VP/GM
of the NBC Source radio network and
NBC Radio Entertainment.

SELLER: Consolidated Communica-
tions Inc., owned by Rick Shaffer. The
company also owns KBCR & KSBT/
Steamboat Springs, CO.
FREQUENCY: 1250 kHz; 105 5 MHz
POWER: 1-kw daytimer; 3 kw at 100
feet

FORMAT: Country

COMMENT: This station, located about
45 miles NW of Phoenix, is currently a
Class A FM. Lochridge says it will be
upgraded to Class C2 status to throw a
city-grade signal over most of the
Phoenix metro area. Shaffer purchased
the station in October 1986 for
$340,000.
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KWLN/Osceola, AR-
Memphis, TN

PRICE: $5.2 million

BUYER: The Dittman Group, headed
by President Bernard Dittman. He also
owns WABB-AM & FM/Mobile and
WAPI-AM & FM/Birmingham.
SELLER: Pollack Broadcasting Co.,
principally owned by William Pollack
and members of his family. The Pol-
lacks also own KOSE/Osceola, AR and
WDXR/Paducah, KY.

FREQUENCY: 98.1 MHz

POWER: 100 kw at 710 feet
FORMAT: AOR

BROKER: Americom Radio Brokers
COMMENT: The Pollacks purchased
KOSE & KWLN in an August 1985
combo deal valued at $400,000.

KWBF/Colusa (FM CP)

PRICE: $6000

BUYER: Mark Guidotti, a Milpitas, CA
businessman. His brother Michael is
the chief operator of WPIT-AM & FM/
Pittsburgh.

SELLER: Wade Axell, the permittee of
KSAY/Ft. Bragg, CA. He is an appli-
cant for CPs in Central Valley, CA and
Grass Valley, CA.

FREQUENCY: 96.5 MHz

xg.t‘”w e M»;’m S

&m‘ ,,;_:3:{ ol -Kmo.hv& 'é;;ﬁ-v.-\
WJBM & WKKX/Jerseyville,
IL-St. Louis, MO

PRICE: $122,667 plus liabilties re-
lease for partnership interests
BUYER: USA Broadcasting Inc., own-
ed by Sheldon Davis

SELLER: Stock interests of William
Sanders andRobert Backman in USA
Broadcasting, the general partner of li-
censee Gateway Radio Partners L.P.
Each partner owns 33.3%. Sanders al-
so owns interests in WQIM/Prattville,
AL; WSKX/Suffolk, VA; KBBB &
KDXR/Borger, TX; and KSJQ/
Manteca, CA. Backman is VP/GM of
WDJO & WUBE/Cincinnati.
FREQUENCY: 1480 kHz; 104.1 MHz
POWER: 500-watt daytimer; 50 kw at
550 feet

FORMAT: Country

WYIC/Nobelsville

PRICE: Mo cash consideration
BUYER: Emmett DePoy

SELLER: Broadcast Communications
Inc. stock owned by James Morris,
Robert Borns, Julio Fernandez, David
Cassidy, Thomas Lofton, Paul Sind-
linger, Gene Sease, and Katherine
Mathis.

FREQUENCY: 1110 kHz

POWER: 500-watt daytimer
FORMAT: Nostalgia
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KXLQ/Indianola

PRICE: $30,000 for controlling stock
interest

BUYER: Dwaine Meyer, who currently
owns 2.5% of the station. He also
owns KELR/Chariton, IA; KLAL/La-
moni, 1A; and KXOF/Bloomfield, IA.
SELLER: Max McCord is selling his
97.5% interest in Warren Broadcast-
ing Inc.

FREQUENCY: 1490 kHz

POWER: 500-watt daytimer
FORMAT: Country
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KPEL & KTDY/Lafayette
PRICE: $3.5 million

BUYER: KPEL/KDTY Inc., owned by
Michael Mitchell.

SELLER: Lafayette Radio Inc., prin-
cipally owned by Ronald Gomez Sr.
He recently sold KTQQ/Lake Charles,
LA,

FREQUENCY: 1420 kHz; 99.9 MHz
POWER: 1 kw days/500 watts nights;
100 kw at 1000 feet

FORMAT: News/Talk; AC

BROKER: Brian Cobb and Randall
Jeffery of Media Venture Partners.

-

WTIX/New Orleans

PRICE: $1.3 million

BUYER: United Network Inc., owned
by Charles Givens. He also owns
KGU/Honolulu.

SELLER: Gulf Coast Broadcasting
Corp., a division of Price Communica-
tions Corp., which is headed by Rob-
ert Price. The company also owns
WWKB & WWSE/Buffalo; KOMA &
KRXO/Oklahoma City; WPBG &
and

WIRK/West Paim Beach, FL;
WOWO & WIOE/Ft. Wayne, IN.
FREQUENCY: 690 kHz

POWER: 10 kw days/5 kw nights
FORMAT: Gold

WXOX/Bay City

PRICE: $105,000

BUYER: Eberline Broadcasting Co.
Inc., owned by William Eberline.
SELLER: Gateway Broadcasting Co.
Inc., principally owned by Donald
Mayle. He also owns WWWS/Sagin-
aw, MI.

TRANSACTIONS AT A GLANCE

$315,743,051

;‘iam‘ Of The Week:

| e KAYNMNogaies, AZ $250.000

reladse for partnarship interests

& WXOXIBay City, Ml 5105 000

Deals So Far In 1988:

Total Stations Traded This Year: 193
This Week's Ac‘ﬂnn: '_3'11,_1133,553
Total Stations Traded This Week: 25

 ®WFLA & WFLZ/Tampa, FL $20 Million
@ WHMA-AM & FMiAnniston, AL $3.5 millon

SKCIW-AM & FM/Wickenburg, AZ $675.000

® KWLN/Osceola, AR-Memphis, TN 55 2 million

® KWBF[Colusa, CA (FM CP) 6000

® WJEM & WKKX!Jarsayville, IL-5t. Louls, MO 5122, 867 plus liatsites

® WYICINobelsville, IN Mo cash consideration
# KXLOfindlanola, 1A $30,000 for cantrofing stock interest
® WTIX/New Orleans %1.3 million

®KPEL & KTDY/Lafayette, LA £3.5 million

® WTCHIStillwater, MN $350,000

® WJYYIConcord, NH $3.75 million

O WOTT & WNCQ/Waterfown, NY $1.55 million
® WRCS & WQDK/Ahoskle, NC $1.00

® KJQN-AM & FM/Ogden, UT $700,000

FREQUENCY: 1250 kHz
POWER: 1-kw daytimer
FORMAT: Country
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WTCN/Stillwater

PRICE: $350,000

BUYER: AB Communications Inc.,
owned by Arno Mueller and Beverly
Mueller. They also own an AM CP for
WWRJ/Hollywood, SC.

SELLER: Valley Broadcasting Corp.,
debtor-in-possession.

FREQUENCY: 1220 khz

POWER: 5-kw daytimer

FORMAT: AC
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WJYY/Concord

PRICE: $3.75 million

BUYER: Sky Stations Inc., principally
owned by Dennis Israel. Other broad-
cast interests include WGY & WGFM/
Schenectady-Albany, NY andWIPS &
WXTY/Ticonderoga, NY.
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SELLER: Rumford Communications
Inc,, owned by Lindsay Coliins,
Stuart Richter, and Michael Colby.
FREQUENCY: 105.5 MHz

POWER: 1.72 kw at 430 feet
FORMAT: AC

BROKER: Americom Radio Brokers
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WOTT & WNCQ/Watertown
PRICE: $1.55 million

BUYER: North Star Broadcasting,
owned by Jeffrey Shapiro, Bruce Dan-
ziger, and William Goddard. Shapiro
and Goddard own interests inWTSV &
WHDQ/Claremont, NH.

SELLER: R.B.G. Productions Inc., rep-
resented by bankruptcy trustee Jack
Birnberg.

FREQUENCY: 1410 kHz; 97.5 MHz
POWER: 5-kw daytimer; 41 kw at 285
feet

FORMAT: CHR; Country

BROKER: Blackburn & Co. Inc.

Continued on Page 10
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.

www.americanradiohistorv.com
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Westwood One Plans

RADIO BUSINESS

$65 Million Stock Sale

Syndicator Plans Jump Into Station Ownership

Westwood One Inc. says it plans
to sell $65 million of common stock
in order to acquire radio stations or
other complementary businesses.

The move marks a change in
strategy for the Los Angeles-based
program syndicator, which until
this point has focused on broadcast
businesses which are generally
free of FCC regulation.

“We perceive there’s a window
of opportunity now,” said West-
wood One President Bill Battison.
“We will focus on major markets
that will help support our networks
and where we can get the maxi-
mum impact for our programs and
compensation systems. We want to
create a synergy with our existing
operations.”’

Focus On Top
Three Markets

Battison said the company will
initially concentrate its acquisition
activities on the New York, Chica-
go, and Los Angeles markets. He
noted that several group operators
have placed properties in those
cities on the block because of
federal regulations or economic
conditions, thus creating unique
acquisition opportunities.

“Such acquisitions would expand
the Company’s opportunities for
growth and would enable it to take
advantage of cost savings avail-
able to networks with owned and
operated stations,” the company
said in a registration statement fil-
ed with the US Securities & Ex-
change Commission.

The registration statement add-
ed that 2.5 million shares of com-
mon stock will be offered to the
public. Two million of those shares
will be sold by the company, and

Mailrite, Southern Starr

another 500,000 by ‘‘a selling
shareholder” — company founder
and Chairman Norm Pattiz. After
the offering, Pattiz will own9.6% of
the company.

The offering’s underwriters,
Hambrecht & Quist and Merrill
Lynch, have an option to purchase
an additional 375,000 shares from
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the company and Pattiz. The pro-
posed offering price is $22.75 per
share, for a proposed maximum of-
fering of $65,406,250. Battison told
R&R that presentations were
scheduled this week for institution-
al investors in New York and Bos-
ton, and he expected the offering
would be closed within one week.

SRO’s McMahon Begins
Mediavision Ltd.

SRO COO/Director Of Broad-
casting Bill McMahon has left the
group to begin his own enterprise,
Mediavision Ltd., based in Seattle.
The firm will look to purchase two
AM & FM combos in top 50 mar-
Kkets, and begin the exploitation of a
new training process called ‘‘The
Authentic Broadcast Personality.”
SRO PresidentFred Danz is taking
over McMahon’s duties until a re-
placement is found.
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UPI Asks Union For $1 Million Loan

The new management team at
financially-troubled United Press
International has asked the Wire
Service Guild for a loan of up to $1
million. In a letter to the Guild,
which represents many of UPI’s
employees, newly-installed UPI
President Paul Steinle said the
wire service is in danger of being
liquidated and needs $1 million to
pay overdue health insurance,
rent, and telephone bills.

Wire Service Guild spokesman
Dan Carmichael said union mem-
bers have indicated in calls to
Guild headquarters that they do
not want the union to lend UPI any
money.

“There has been a united Bronx
cheer for this proposal from Guild
members from Hawaii to New
York,” said Carmichael. “We've
seen management teams come
and go. UPI is still owned by the
same people, and we want a con-
tract with those owners.”

In late February, UPI owner
Mario Vazquez Rana turned over
control of the news service to
World News Wire, a group headed
by Steinle and Financial News

e

Fourth Quarter Results

Cleveland-based Malrite Com-
munications Group, Inc. has re-
ported fourth quarter revenues of
$33 million, up from $30.3 million
during the same period in 1986. The
company, which operates 11 radio
stations and six television proper-
ties, lost $1.78 million during the
quarter as compared to a loss of $6
million during the same period one
year earlier.

Malrite reported record 1987 rev-
enues of $116.9 million, up 9.8%
over 1986 revenues of $106.5 mil-
lion. Net loss for the year was $6.4
million, or $0.46 per share, in-
cluding pretax gain of $2.2 million
from the sale of KRXY-AM & FM/
Denver. This was down from a net
loss of $9 million, or $0.67 a share,
in 1986.

Chairman Milton Maltz attrib-
uted Malrite’s losses to develop-
ment and interest costs associated
with the company’s 1986 acquisi-
tion of five new broadcast proper-
ties and a weak national broadcast
economy. Maltz also indicated

that his company, which owns two
television stations in Florida, was
hurt by that state’s short-lived tax
on advertising.

Malrite’s radio properties in-
clude WHTZ/New York, KZLA &
KLAC/Los Angeles, KSAN &
KNEW/San Francisco, WEGX/
Philadelphia, KKHT/Houston-Gal-
veston, KEEY & WDGY/Minneap-
olis-St. Paul, and WMMS & WHK/
Cleveland.

Southern Starr Down

Southern Starr Broadcasting,
which operates six stations in four
markets, lost $250,932 or $0.18 per
share on revenues of $1.85 million
during the quarter ended Decem-
ber 31, 1987. The company had
earnings of $84,243 (including an
extraordinary gain of $71,000), or
$0.07 per share on revenues of $1.72
million for the same quarter ended
a year earlier.

Southern Starr owns WCAT/Or-
lando, WPLR/New Haven, KLZR-
AM & FM/Little Rock, and WPMO-
AM & FM/Pascagoula, MS.

Network Chairman Earl Brian.
However, Vazquez Rana still owns
UPI. Guild members have been
working for a year without a con-
tract.

Infinity Stock Up
In Heavy Trading

Infinity Broadcasting is getting a
boost from Wall Street. The com-
pany said Tuesday (3/8) its stock
price has soared in heavy trading
since two top securities analysts
made buy recommendations. Op-
peneheimer & Co. analyst Dennis
McAlpine flashed a green light
Tuesday, as didDonaldson, Lufkin
- & Jenrette analyst Dennis Leibo-
. witz the previous Friday. The com-
pany announced plans last week
for the $23 milion acquisition of
- WOMCI/Detroit, strengthening the
company’s position in the nation’s
Top 10 markets.

Infinity stock closed at $23 per
share Tuesday, up 2.5 points on
volume of 51,200 shares. On Mon-
day (3/7) the stock closed at
$20.50 per share, up one point on
vqlume of 46,100 shares. The pre-
vious Monday (2/29), following the
company’'s announcement that it
had purchased the Detroit property,
115,100 shares were traded until
the stock closed at $20 per share.
During the depths of the Wall Street
crash, Infinity stock traded as low
as $12.50 per share, compared
with its 52-week high of $27.00.

Infinity trades over-the-counter
via NASDAQ under the symbol "IN-
FTA."

Broadcast Jobs Dropping,
Cable Slots Increasing

While it probably won’t come as a
great surprise to those who have
been victims of budget-cutting at
stations and networks, new statis-
tics released by the FCC Tuesday
(3/8) indicate that total broadcast
% employment dropped in 1987 for
| the first time since 1982.

‘5’ The Commission says about

176,159 people were employed
by broadcast stations last year,
compared with 177,981 the year
before. Minority and female em-

WWW.americanradiohistorv.com
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UPI spokesman Christopher
Smith said the company would
have no comment on the loan pro-
posal, as it was made in an inter-
nal communication.
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. . .
ployment increased slightly. Wom-

enrepresent 37.8%, and alt minori-
ties 16.2%, of all fultime em-

ployees. ]

Upper management ranks remain .

dominated by white males. Women |

constitute about one-third of the g
workforce, and total minorities
about one-tenth. The FCC esti- |
mates that black and Hispanic =
males hold about two percent of the
senior management jobs in the na-
tion.

The statistics suggest that to-
day’s job opportunities are in cable
TV. About 4000 new jobs were
created in that industry lastyear, for |
a total national employment of
84,163.

The FCC figures were compiled
from annual employment reports |
that broadcasters and cable opera-
tors are required to file:

&

Y

Kozacko-Horton Opens
Florida Office

Media brokerage firm Kozacko-
Horton Co. has opened an office in
Sarasota, FL, manned by W. Don-
ald Roberts Jr., who has joined
K-H as a broker. Roberts is Presi-
dent of Roberts Broadcasting,
which owns WJMS & WIMl/Iron-
wood, Ml and WJMT & WMZK/
Merrill, WI. He spent 11 years
with Peters Griffin Woodward Tel-
evision, where he served as Mid-
west Sales Manager.

S e

Duncan’s American
Radio Moves

James Duncan has moved his
American Radio operation to Indi-
anapolis. The new mailing address
is Box 90284, Indianapolis, IN
46240. The street address is 140
Bow Ln., Indianapolis, IN 46220.
American Radio's new phone |
number is (317) 254-1356.

Bill McMahon

McMahon explained, “We want
to get ourselves back into broad-
casting as soon as possible, but are
ready to launch this innovative
method in broadcast training. It
was created by Dr. Diana Morelli
to train broadcast personalities
and PDs in all aspects of their re-
spective positions.

“While we have sales and man-
agement training, we have nothing
for the PD or the on-air personali-
ty. Our process is designed to cre-
ate a productive synergy between
managerial control and the air tal-
ents’ disciplined creativity.”

e ke S S e

TRANSACTIONS

Continued from Page 9
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WRCS & WQDK/Ahoskie
PRICE: $1.00

BUYER: First Citizens Bank & Trust
Co., for the benefit of Susan Surles
and the Estate of Richard Surles.
SELLER: Resort Broadcasters Inc.,
principally owned by Eliek Seymour.
He also owns WETT & WWTR/Ocean
City, MD; WFLBI/Fayettevilie, NC; and
WVAB & WIAV/Norfolk.
FREQUENCY: 970 kHz; 99.3 MHz
POWER: 1-kw daytimer; 3 kw at 300
feet

FORMAT: CHR; Country

COMMENT: This property has been in-
volved in multiple transfers since
1983. According to papers filed with
the FCC, the current transfer is the re-
sult of litigation over a $313,084 de-
fault by Resort on payment of the orig-
inal 1983 note to the Surles Estate.

KJON-AM & FM/Ogden
PRICE: $700,000

BUYER: Abacus Broadcasting Corp.,
owned by Garrett Haston, Matthew
Rich, Mark Hedrick, and Robert Muh.
Haston is a principal in AM & FM Com-
munications Inc., the proposed as-
signee of KZIA-AM & FM/Albuquer-
que.

SELLER: Utah Broadcasting Corp.
and Sherman Greenleigh Sanchez
Broadcasting of Utah Inc., both own-
ed by Thomas Greenleigh, Robert
Sherman, and Juan Sanchez.
FREQUENCY: 1490 kHz; 95.5 MHz;
POWER: 1 kw; 100 kw at 680 feet
FORMAT: AC; CHR
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Associates

AVI Partners

has acquired*

KEZL(FM) Fowler, California
for

$2,200,000

Bilmar Communications

Chapman Associates is pleased to
have assisted in this transaction.

Nationwide Media Brokers

man

soaates

San Jose Broadcasting Corporation
has acquired
KLZE(FM) Los Altos, California
for

$5,275,000

from

Mountain Communications

Chapman Associates is pleased to
have assisted in this transaction.

Nationwide Media Brokers

man

Assocnates

H & D Broadcast Group

has acquired*

WTLB/WRCK Utica, New York

$1,750,000

WTLB, Inc.

Chapman Associates is pleased to
have assisted in this transaction.

Associates

Broadcast Investment Associates, Inc.
has acquired
WIYN(AM) Rome, Georgia
WPLK/WZOT Rockmart, Georgia

for

$1,450,000

from

Leslie E. Graddick, Jr.

Chapman Associates is pleased to
have assisted in this transaction.

Ncl'ionwide Media Brokers

Assocnates

Charles McCreery
has acquired
WDCS(FM) Scarborough, Maine
for

$800,000

Dirigo Communications, Inc.

Chapman Associates is pleased to
have assisted in this transaction.

( ﬂonwule Media Brok

Assoaates

Roger Morphew
has acquired
KPAG/KRQS Pagosa Springs, CO
for

$250,000

from

Rod-Mar, Inc.

Chapman Associates is pleased to
have assisted in this transaction.

*subject to FCC approval

WwWAAAMEAmerecanradiohistornv-ecom.
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WEEKLY TOP 40

Congratulates its star—

_RICK DEES

on his 3rd straight year as
TOP 40 AIR TALENT OF THE YEAR

The Gavin Report
Media Professional Awards 1988

To have Rick Dees Weekly Top 40 exclusively
in your market call Michael Abramson at DIR (212) 371-6850.

BROUGHT TO YOU EXCLUSIVELY BY

DIR RADIO NETWORK

WAAAME-ARekicantadiehistorv-com
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't wouldn't be an R&R Convention without the ice sculpture, many have said, so they were reassured to see the
fogo in all its majestic chill at the opening night cocktail party. Reports that it will be preserved as a pemmanent
monument to past frozen playlists are stone cold inaccurate.

The Party’s Over

Following the Saturday evening finale, R&R’s hard-working, untiring staff gathered to ceiebrate the success of the
exhilarating though exhausting Convention '88. Ten seconds after this photo was snapped, the entire staff collaps-
ed o the floor in a mass coma and missed the night’s hospitality suite festivities (not to mention the next day’s
plare).

Advertisers Advise Radio

An overflow crowd saw four of radio’s leading clients discuss the medium's role in their advertising strategies. Pic-
tured (I-r) are moderator Nonm Pattiz, Westwood One Chairman; Anheuser-Busch’s Tony Ponturo; Bobbie Starr of
McDonald’s; Pat Gamner of Coca-Cola; and Frito Lay’s Sharon Wesson.

Jetting down from New York, Stevie Wonder made a surprise appear-
ance at the opening night cociiail party to perform two songs.

Mack & Jamie Set ‘*Vice’’ Precedent

Comedy duo Mack & Jamie, shown in the midst of their fashionable par-
ody of “Miami Vice,” also subjected . . . that is, treated the Saturday
night R&R party crowd to musica# parodies of Prince, Supertramp, and a
particularly high-pitched Bee Gees roufine that shrilled . . . that is, thrifl-
ed everyone whose hearing survived the experience.

Taff Turns It On

day night concert at Club R&R.

Tiff Telis It

{
’ 5
As part of MCA’s star-studded Thursday night Club R&R extravaganza,
Tiffany performed "1 Saw Him Standing There” and “I Think We're Alone
Now” to a jammed and jammin’ group of partygoers.

www.americanradiohistorv.com
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CONVENTION PICTURE PAGES

Packing The Panels A Banner Convention

S -
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RADIO & RECORDS &
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The R&R Convention banner overiooked throngs of attendees at the big
events of the three-day meeting.

Mills Makes It Mellow

Attendance at Convention '88's panels was very strong, especially considering the late hours and number of
hospitality suites. Many events, such as the example pictured above, featured capacity or overflow audiences.

Conventional Foursome

MCA's Stephanie Mills is shown in live action at Club R&R Thursday
night.

Radio Hall Of Fame

Pictured after Friday's keynote addresses are (I-r) Westwood One Chairman Norm Pattiz, who introduced keynoter
Donald Regan, former Treasury Secretary and Mermill Lynch CEO; Regan; keynoter Dennis Patrick, FCC Chairman;
and R&R Pubkisher Bob Wilson.

Jets Rock It To Club R&R

R&R'’s Class:c Radio Museum displayed period radio fumiture pieces like
the one pictured, from the days when radio dominated people’s lves in
more ways than one.

A Real Good Dancer

John Cougar Mellencamp captured in mid-move during his live worldwide
sateflite broadcast concert Friday night, as the wals came crumblin’
down.
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SALLY JESSY RAPHAEL TOM SNYDER
7 PM - 10 PM EASTERN 10 PM - 1 AM EASTERN
10 PM - 1 AM PACIFIC 7 PM - 10 PM PACIFIC

Every day major radio stations are
moving to Tom Snyder and Sally Jessy
Raphael.

Stations like WLS, Chicago;
WRKO, Boston; KSTP, Minneapoalis;
KSDO, San Diego; WJINO, West Palm
Beach, Florida, and more than a
hundred others from coast to coast.

Now it's your move to the new
choice in nighttime radio... Tom Snyder
and Sally Jessy Raphael.

Call Maurice Tunick at (212) 887-5638,
or Francie Forman at (212) 887-5464.
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Ted Chin drives home a point during
his marketing and advertising
session.

KPWR/Los Angeles PD Jeff Wyatt.

Dick Asher.

Epic’s Polly Anthony with KMEL/San
Francisco PD Keith Naftaly (left) and

Business consultant Wally Clark (left)
with Westwood One’s Bill Battison
and Norm Pattiz.

MCT America’s Alan Wolmark with
PolyGram’s David Leach (left) and

TT4IN

B

REAL 808 JSMES

Sharing tips -and trading quips - at the lively comedy session were (I-r) Ross Brittain, Stevens & Grdnic, the Real Bob James, Gary Owens, and Jay Thomas.

Ny . S

.3 8

Among Geffen’s suite visitors were (-1} H&G Broadcasting's Scott
Ginsburg, unidentified, Cher, and Buzz Bennett.

st

Roger von Oech acts out the artist’s role in the creative thinking process.

Unidentified, consultant E. Alvin Davis, Barnstable President David Gin-

gold, and broker Gary Stevens.

Giving themselves a hand are (I-r) Z100/New York PD Scott Shannon,
consultant Jeff Pollack, Rock Over London’s Graham Dene, Q105/Tam-
pa PD Randy Kabrich, and WMMS/Cleveland OM Kid Leo.

0z Scaggs (second from right) with Columbia’s Mark Benesch, uniden-
tified, and WXKS/Boston PD Sunny Joe White.

RCA’s Joe Galante with artists Keith Whitley and wife Lorrie Morgan.

Convention ’88
Continued from Page 1

concert aired live worldwide via
satellite by Westwood One. Satur-
day night Buster Poindexter
delighted the house with a stylish,
witty program of songs and stories.
And the opening night cocktail par-
ty was climaxed by a surprise two-
song set by Stevie Wonder.

In addition, MCA presented
mini-sets and appearances by Be-
linda Carlisle, Tiffany, Gladys
Knight, Jody Watley, and more in a
lavish Club R&R setting; while
A&M showcased Russ Taff Friday
night in the same venue. CBS con-
structed a spectacular casino for
mock gambling Friday night,
while label and program supplier
hospitality suites offered games
and prizes and chances to mingle
with artists such as Cher, Whitney
Houston, Boz Scaggs, Robbie Rob-
ertson, Kenny G, Gloria Estefan,
Lisa Lisa, Steven Tyler, Marilyn
Martin, and many more.

Format Sessions: The Rise
And Fall Of AOR

Full format session coverage
will appear in next week’s R&R;
here are a few highlights. AOR'’s
packed opening night panel was
split between two hot topics. ‘“How
Powerful Are The Consultants?”
pitted three record promoters — as
well as most of the audience Q&A
participants — against B/A/D/E’s
Dwight Douglas. Jeff Pollack was
also on the panel, but emerged rel-
atively unscathed. Douglas re-
sponded to criticism by saying,
“Thanks, guys, for the cheap shots.
Cut the shit and send me a letter.”
Accused of hurting new music by
providing restrictive music lists,
Douglas compared consultants to
record label A&R staffs who pare
down demos to a certain number of
album cuts.

In the second half of the session,
“Putting The ‘A’ Back In AOR,”
E/P/A’s Harvey Leeds said, “I'm
fucking embarrassed to be associ-
ated with AOR these days,” asked
why some AORs are allowed to
report as contemporary stations,

and said the term “AOR” should
be thrown out.

NAC Debate

Nearly all of NAC’'s major
players were on the “NAC: Fad Or
Format Of The Future” panel.
While former KTWV/Los Angeles
PD Frank Cody said the Wave's
“no DJs” policy was a positioning
strategy that worked to set KTWV
apart from other stations,
KGRX/Phoenix PD John Sebas-
tian argued that the format needed
the “warmth and reality” of live
announcers to achieve number one
or number two status in a market.

The results of Coleman Re-
search s five-city survey regarding
NAC were presented at ‘“‘New Age:
Is It Here To Stay?” Among the
findings: the single most important
reason people listen is for uninter-
rupted music. Listeners refer to
the format as ‘“Jazz,” not ‘“New
Age.” and have a strong prefer-
ence for instrumentals. NAC listen-
ers prefer new music to familiar
tunes by more than two to one.
While listener satisfaction is high,

CONVENTION '88/See Page 18
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‘NEW IDEAS IN MARKETING’

Chin: ‘Stand Out
From The Pack’

The marketpiace is getting tougher. Are you getting tougher? That was
the question marketing guru Ted Chin posed to a crowded house who
gathered to hear his views on marketing and advertising in the near '90s.

Radio stations and record companies must leamn how to differentiate
themseives from their rivals if they are to survive in an increasingly compet-
itive economy, said Chin. He explained that standing out means developing
creative positioning strategies by deciding who are a station’s prime pro-
spects and why they should believe your marketing messages.

Chin pointed to the success of the “Dirty Dancing” soundtrack album,
for which a marketing campaign had been established months before the
movie's release. He also singled out WCBS/New York's efforts to over-
come all-News rival WINSINew York by ignoring the competition’s exist-
ence and positioning itself as the station for individuals too busy to read the
newspaper.

Among the other snippets of wisdom Chin offered:

« “If you follow someone else, you'll never be a leader”

s “Don’'t wallow in the great twilight of mediocrity”

s “My thought on creativity is that if you work eight days a week, 32
hours a day, maybe you'll come up with a creative idea."
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COMMITMENT
IS MORE
THAN JUST
A SONG
AND DANCE.

That’s right, the TMCI ID Division won'’t just
give you the old softshoe. Our commitment is to
give you creative jingles in the quickest
turnaround time possible. As a matter of fact,
we guarantee a quality product in just two weeks.
If you’re not satisfied - we’'re not satisfied.

Let the TMCI team go to work on your next ID’s
and hear the sound of commitment.

1i/1H]

T™M Communications, Inc.
Broadcast Services Radio Stations Corporate Communications Training Programs
1349 Regal Row Dallas, Texas 75247 214-634-8511 1-800-527-7759

wwWwW-americanradiohistorv.com
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Mike Shalett hosted an audience
participation session, using the
latest technology of ‘instant

polfing.”

A&M's Charlie Minor takes it on the
cheek from Virgin’s Michael Plen.

Atco’s Margo Knesz, Foreigner
manager Bud Prager, and West-
wood One’s Jerry Sharell.

Captured at the cocktail party are
l (-r) Legacy Broadcasting’s Carl
| Hirsch and consultant Jeff Pollack.

Moderator John Parikhal, David Oakes, Jon Coleman, Jim Riggs, and Kurt Hanson anawzed research and how it's

shaped radio.

was standing

it

room only at the Thursday night cocktalf party.

1IN COLEMAN

1M RIGGS

Motown’s Skip Miller, Stevle Wcnder, Chico DeBarge, and Lee Young.

|

Brifl.

‘RADIO & ITS ADVERTISERS’

Top Buyers Reveal
Ad Strategies

Anheuser-Busch’s Tony Ponturo, Coca-Cola's Pat Garner, Bobbie

Starr of McDonald’s, and Frito Lay’s Sharon Wesson discussed their com-
panies' radio advertising plans in the near '90s in a panel moderated by
Westwood One Chairman Norm Pattiz.

As mass-market merchandisers,
all of the radio buyers said their
radio expenditures were up over
the last several years, and they
predicted further growth. Starr
noted that her company's local
advertising plan is largely influenc-
ed by its national plans, and cau-
tioned stations to be aware of
McDonald’s national timetable in
order not to miss out on buys.

Garner said stations of aimost any
format would be considered for a
Coca-Cola buy, depending on the
promotional objective. He added
that a station would have to be far

outside the target for them not ic
consider it.

Several radio people voiced con-
cern over having to conduct promo-
tions in order to receive a scft drink
or beer buy, but the reps frem both
those industries said it was essen-
tial to their marketing plans {o have
promotions support a buy on a sta-
tion.

in another interesting comment.
Garner said it was possitile that
Coca-Cola will begin marketing
itself in AM drive as a morning
beverage.

Tiffany, Belinda Carlisle, and Joay Watley hang out with MCA's Glen Lajeski, Myron Roth, Richard Palmese, and Billy

A Boss Radio reunion with former
KHJ/Los Angeles air star Sam Rid-
dle and Top 40 programming leg-
end Bill Drake.

Tom Miller of the Roper Organiza-
tion presented the latest trends on
Americans' attitudes, lifestyles,
and behavior.

MCA’s Jheryl Busby and Gladys
Knight at Club R&R.

Def Jam principal Russell Simmons
talks up CBS’s Bob Sherwood.

Convention ’88
Continued from Page 16

one common format criticism is
that it’s too soft.

CHR Competition

“Creating The Ultimate CHR
Station” featured two program-
ming teams — Z100/New York’s
Scott Shannon and Y$/Dallas’s
Buzz Bennett vs. WXKS/Boston’s
Sunny Joe White and KKLQ
(Q106)/San Diego’s Garry Wall —
offering outrageously creative aud-
io examples of how they’d com-
pete. Each team presented live
data on fictional markets, then
played a tape of what their market
sounded like and a tape of the exist-
ing CHR champ in town. The pro-
gramming duos then took ques-
tions from the audience and traded
shots about their counterprogram-
ming decisions.

Country: Battle Scenarios

Country radio’s ‘‘Battle For Your
Marketplace I & II"’ panels consist-
CONVENTION '88/See Page 26
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‘STIMULATING CREATIVE THINKING’

Von Oech Splits
Creative Personality

Expiorer, artist. judge, warrior — this four-way personality spiit can be
the k2y to enhancing a person’s creative powers, according to motivational
expest Roger von Oech. In a session tagged “Stimulating Creative Think-
ing,”™ he defined the function of each of the roles:

e “Explorer” — The search for information is often fruitful when people
seek ideas outside their own field. “Get out of your box,” von Oech urged.

« “Artist” — This trait aids the transformation of information into new
ideas, which can be achieved when existing resources are considered in a
fresh context.

« “Judge” — This Is the faculty that permits the cool evaluation of an
idea and the ability to decide what should be done with it. “Don’t be a hang-
ing judge,” von Oech said, stressing the need to be constructive in respon-
ding to ideas which deviate from the norm.

« “Warrior" — The personality trait which leads to the motivated, deter-
minesd execution of ideas. Gird up to do battle, von Oech said. “Identify
your objectives, and get rid of your excuses.”

Employing another metaphor, he also noted how “a whack on the
head” can offer new perspectives on fife and business. “When it's inflicted
by someone eise, like the October 19 stock market crash, it can be
painf,” von Oech said. “When it’s self-inflicted, the results are much more
productive.”
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INXS

“NEED YOU TONIGHT"
#1 BILLBOARD SINGLES CHART!

“DEVIL._INSIDE"”

144) (PR 2191)

ROCKETING UP THE SINGLES CHART!

ON TOUR:

3/1 Hollywood, Florida « 3/2 Oriando, Florida « 3/3 Adanta, Georgia » 3/5 MNe»
3/14 indianapoks, indiana - 3/15 Cleveland, Ohio - 3/16 Detroit, Michigan - 3/1E
3/25 Philadelphia, Pennsylvania « 3/29 £

Management: MMA Managperment/Chris Murphy ﬁ
[
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Own Atiantic Records, Caseettes, Compact Discs and Videos
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as = 3/10 Louisville, Kentucky  3/11 Chicago, Hinois » 3/13 St. Louis, Missouri
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® NATIONAL SALES BREAKOUT!
1 IN ALTERNATIVE AIRPLAY—5 WEEKS!
® BROKEN AT ALBUM RADIO!

e e i ot 2 s S et

MIDNIGHT OIL 'l'ﬂllll COMMENCES APRIL I3
AOR TRACK® AGR ALBUM 2

Early CHR Adds: KITS Top 15, Y95, KRBE

A o o
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7= )CROSSING NOW! -

Produced by Wame Livesey and Midnight Ol. Management: Gary Morris M‘Enkﬁmﬂbd&k@lmmmk
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“Baby Bomr”
Inflatable Avallable

curranthy aﬁilatﬂn from: Waldarkehr Entnrprim E
Hoahumg aesrm fest deep by sixtean: mmm ‘qy twalva fe»a!

D ubbad the “Baby Boomer, the lalest model in Inflatable fax:llaﬂsjs i

high, this particular. promotion and marmmadls‘ing item can be deflated to

-fit intec it own dutﬁa h&g, M'm::h can then tﬂe‘ 5tureﬁm any canvfmtmnai
_ aﬂ.rtmnnbdi&tmg‘nk

_ IG’G*E&@ at (201) 245:7600.

For further mummraon cu'mas:t Iaemut m gzﬂn 472 Baz? or

How Healthy Are Your
~ Company’s Employees?

orporate America loses mil-

lions of dollars each year

because of time lost due to
employee illness. Many companies
try to combat this situation by cir-
culating health surveys to their
employees in an attempt to pin-
point any illnesses or conditions
that could be considered job-re-
lated.

However, a recent article in the
Journal Of Occupational Medicine
indicates that the prevalence of
employee health problems is so
similar to the health problems of
the general population, most work-
related health surveys rarely re-
veal any additional information.

Therefore, based on current in-
formation compiled in several na-
tional health risk studies, statistics
show that if you work in an office of
100 employees:

o 27 workers suffer from cardio-
vascular disease

I.ook who's dlscovered
~ the H%M. ||ngle company

Call or write for your free demo

« 24 have high blood pressure

« 50 or more have an elevated
blood cholesterol level

¢ 20 are overweight by 20% or
more

¢ 30 employees are cigarette
smokers

* 10 would be classified as
“heavy drinkers” (defined as peo-
ple who have two drinks or more of
beer, wine, or liquor each day)

* 60 employees do not wear seat
belts on a regular basis

* 60 workers do not get enough
exercise (the minimum being 20
minutes of aerobic exercise at least
every other day)

« 50 workers feel they are under
moderate stress

» Seven smoke marijuana

¢ One uses cocaine

« Five employees are diagnosed
diabetics; also, five employees are
undiagnosed diabetics

o Half of the female employees
have not had a Pap smear within
the year

o One third of the women don’t
perform breast self-exams regu-
larly

® March 11-13 — South By
Southwest Music & Media Con-
ference il. Waller Creek Plaza
Hotel. Austin, TX.

® March 11-14 — National As-
sociation of Recording Mer-
chandisers 30th Annual Con-
vention. Century Plaza Hotel.
Los Angeles, CA

®March 21 — Academy of
Country Music 23rd Annual
Country Music Awards. Knott's
Berry Farm. Anaheim, CA

® March 22 — American Wom-
en In Radio & Television 13th
Annual Commendation Awards.
Waldorf-Astoria Hotel. New
York, NY,

® March 24 — National Associ-
ation of Black Owned Broad-
casters 12th Annual Spring
Broadcast Management Confer-
ence. Hyatt Regency Hotel. Hil-
ton Head, SC

® March 30 — 2nd Annual Soul
Train Music Awards. Santa
Monica Civic Auditorium. Santa
Monica, CA,

® April 9-12 — NAB 66th An-
nual Convention. Las Vegas
Convention Center. Las Vegas
NV

® April 11 — Academy of Mo
tion Picture Arts and Sciences
60th Annual Academy Awards
Shrine Auditorium. Los Ange-
les, CA
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Total national spot radic ex-
penditures for the month of Jan-
uary 1988 topped $53 milion,
an increase of 7.2% over Janu-
ary 1987,

Market Jan. ‘88 vs Jan. '87

(% of change)
1-10 13.4
11-25 2.1
26-50 0.0
51-75 2.4
76-100 1.3
100 + 16.3

Note that there were Four
weeks in January 1987, as op-
posed to the five weeks in Jan-
uary 1988. Thus, actual nation-
al spot radio expenditures were
much greater in ‘88. Howexer,
all above-quoted figures Have
been adjusted to reflect the true
percentage of increase in na-
tional spot radio activity.

While the above-quoted fig-
ures refiect total national radio
spot billings as reported by
America’s ieading national rep
organizations, they are not
typical of any specific market.
Furthermore, spot billing in in-
dividuai markets, market
groups, or in geographic areas
may differ substantially.

Source: Radio Expenditure Reports, Inc.

® April 16 — Michigan Associ-
ation of Broadcasters 11th An-
nual Great Lakes Radio Confer-
ence. Central Michigan Univer-
sity, Mi

®May 10 — Kagan Seminar
Radio Station Acquisitions. Park
Lane Hotel. New York, NY

®May 17 — International Radio
& Television Society Annual
Meeting & Broadcaster Lunch-
eon. Waldorf-Astoria Hotel
New York, NY

®May 18-22 — National Public
Radio Annual Public Radio Con-
ference. Adam's Mark Hotel. St
Louis, MO

® June 8-11 — American Wom-
en in Radio and Television 37th
Annual Convention. Westin Wil
liam Penn. Pittsburgh, PA

® June 8-12 — BPME Associa-
tion 32nd Annual Seminar. Bon-
aventure Hotel. Los Angeles,
CA

® June 16 — international Ra-
dio Festival of New York
Awards. Sheraton Center. New
York, NY.

®September 14-17 — Radio
'88, sponsored by NAB. Wash-
ington DC.

@ September 15 - October 4 —
Summer Olympics. Seoul,
South Korea
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65 MILLION US ADULTS

Home Video Rentals Up 9%
Over Last Year’s Levels

ontrary to the predictions of
several industry analysts,
the US home video rental
market is soaring — at least in

terms of the number of people rent-
ing videocassettes.

children under the age of 17.

According to a recent survey
conducted by the New York City-
based Roper Organization, 36% of
all US adults rented at least one
videocassette to play back at home
last month, up from 27% a year ago

and only 10% in 1984. well, they were almost right.

However, even though in-home
video recording is on the rise, this
growth is not coming at the ex-
pense of videocassette rental activ-
ity, which Roper foresees will re-
main “fundamentally strong for

In other words, nearly 65 million
Americans patronized a video rent-
al outlet during February 1988,
compared to the approximately 17
million who rented tapes from a

video store in late 84. years.”

} NEW THIS WEEK

® PETULIA (Warner)

Richard Lester (“A Hard Day's Night,” “Help!,” “The Three
Musketeers”) directed this highly-acclaimed 1968 black comedy/drama
about the relationship between a recently divorced doctor (George C.
Scott), a free-spirited married woman (Julie Christie), and her ice blue-
blooded husband Richard Chamberiain). Setin 1967 San Francisco, this
~first-time-ever video release includes on-screen performances by the

Grateful Dead and Big Brother & the Hoiding Company. (Street date:
3/16).

S

B

LOW FRIENDS IN HIGH PLACES — Big Brother & the Holding Company,
fresh from their on-screen performance at a high society dance.

® SLAM DANCE (Key)

Tom Hulce, Mary Elizabeth Mastrantonio, and rockers Adam Ant and
. John Doe (singer/bassist of X) star in this mystery/thriller that slinks its way
; through the sleazy downtown L.A. club scene. Thelsland soundtrack con-
tains contributions from Stan Ridgeway, Mitchell Froom, and the
Fibonaccis. (3/17).

Sl e

-3 = i
© A-HA, A PISTOL PACKIN’ MAMA — While A-Ha depends on looks that
- kill, Chrissie Hynde goes for her guns.

@ THE LIVING DAYLIGHTS (CBS/Fox)

In this most-recent addition to the James Bond series, the latest thespian
to essay the role of Agent 007 (former Shakespearean actor Timothy Dal-
ton) singlehandedly confronts the KGB, thwarts private armies, and
dodges deadly terrorists — never once wrinkling his custom-made Saville
Row suits. It all happens to the accompaniment of a Warner Bros. sound-
track that includes performances from the Norwegian trio A-Ha and the Pre-
tenders. (3/17).
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Furthermore, nearly 60% of all
VCR owners rented videocassettes
last month. The VCR owners most
likely to rent cassettes are young
people, affluent consumers, two-in-
come households, and parents with

As for those industry analysts
who predicted that once people be-
came more familiar with their
VCRs, they would spend more time
recording their own videocassettes
than they would renting tapes,

TOP TEN SHOWS
FEBRUARY 29-MARCH 6

1 The Cosby Show
2 Day By Day
(special)
3 Cheers
4 Night Court
5 Growing Pains
(3/1 episode)
6 Who’s The Boss
7 Golden Girls
8 30th Annual Grammy
Awards Show
9 60 Minutes
10 ALF
Source: Nielsen Media Research

* GRAMMYS — SWEEP
SOUNDS OF SUCCESS: The
move back to New York proved
to be a shot in the arm for the
Grammy Awards ceremonies,
as the three-hour CBS broad-
cast grabbed a 21.1 rating with
a 33% share of the audience —
good for eighth place in the
overall weekly Nielsen TV
ratings — and outpointed every-
thing that aired against it on the
other networks.

* At press time, the long-
awaited Showtime special fea-
turing the Buckled One looks
like it will finally make it to the
small screen. Two years in the

making, the world premiere of
‘“Motown On Showtime: Mi-
chael Jackson is scheduled to
air Saturday, March 12 at
10pm.

Using vintage film and video
clips combined with recent ce-
lebrity interviews, the special of-
fers a retrospective of Jack-
son’s career from his early
years with his brothers in the
Jackson 5 to his current suc-
cess with the “Bad” album and
tour. Performers seen in the in-
terview segments include Quin-
cy Jones, Cyndi Lauper, Smo-
key Robinson, Elizabeth Tay-
lor, Katharine Hepburn, Yoko
and Sean Ono, and Motown
Productions President Su-
zanne De Passe.

¢ Fans of the Who will be
able to catch a glimpse of the
band’s recent reteaming on this
week’'s "Top Of The Pops”
CBS, Friday, 3/11, 11:30pm)
The video clip of “Substitute”
was taped during the group’s
performance at the BP! awards
show in London last month.
{The BPIs are Great Britain's
equivalent to the Grammys.)

Other chart-toppers appear-
ing on the program include Los
Lobos, Gene Loves Jezebel,

ACE FACES — They are Who.
Danny Wilde, Belinda Carlisle,
Rick Astley, and "Pops” host
Nia Peeples, who will perform

“Nothing But Trouble,” the
soon-to-be-released single and
title track from her debut album
on PolyGram Records.

¢ Sweet Baby James Taylor
headlines his own PBS special,
prosaically titted, “James Taylor
In Concert” (Saturday, March
12, 9pm). The 80-minute pro-
gram consists of live perform-
ance footage taped over two
nights (December 11 and 12,
1987) at the Colonial Theatre in
Boston. Taylor performs songs
from different stages in his ca-
reer, ranging from “Fire And
Rain” to the title track from his
latest Columbia Records re-
lease, “Never Die Young."”

WEEKEND BOX OFFICE
MARCH 4-6

CURRENT

! 3;‘;:8",";”(2’::,;8 — $5.1 ©GOOD MORNING VIETNAM (A&M)
2 Moving $4.0 Single: What A Wonderful WorldLouis Armstrong
. : Other Featured Artists: James Brown, Martha & Vandellas, Them
i R ® FRANTIC (Elektra)
3 Frantic $3.7 Featured Artist: Simply Red
{Warner Bros.) ® ACTION JACKSON (Lorimar/Atlantic)
4%05/:;{5:7" $3.2 Singles: He Turned Me OutPointer Sisters (RCA)

Action JacksonMadame X
Other Featured Artists: Vanity, Levert, Herbie Hancock
® SCHOOL DAZE (EMI-Manhattan)
Single: Da ButtE.U.

5 Three Men And
A Baby (Buena Vista)
6 Switching Channels $3.12

$3.14

7(5725:8& Kill $3.11 Other Featured Artists: Phyllis Hyman, Pieces Of A Dream, Rays
B Vist. B ® SHE’S HAVING A BABY (IRS)
8{4;?33 Jali:éon $18 Single: She's Having A BabyDave Wakeling
8 (Lorimar) ’ Other Featured Artists: Bryan Ferry, Love & Rockets, XTC
i 9A Nightin The Life ~ $1.4 ®HAIRSPRAY (MCA)
F of Jignm Reardon : Featured Artists: Rachel Sweet, Five Du-Tones, Gene & Wendell
I'] g (20th Cef)tu aFox) ® SATISFACTION (AJK/K-tel)
% 10 The Lastmr;eror $1.3 Single: (I Can't Get No) Satisfaction/Justine Bateman & Mystery
] (Columbia) ’ Other Featured Artists: Chantels, John Kay & Steppenwolf
3 ® PLANES, TRAINS & AUTOMOBILES (Hughes Music/MCA)

1 *First week in release
| i All figures in millions
1 . Source: Exhibitor Relations Co.

Featured Artists: Steve Earle & Dukes, Dave Edmunds, Book Of Love
®DIRTY DANCING (RCA)
Singles: Hungry EyesEric Carmen
She’s Like The WindPatrick Swayze
YesMerry Clayton
Other Featured Artists: Bill Medley & Jennifer Warnes, Mickey & Sylvia
® MORE DIRTY DANCING (RCA)
Single: Do You Love Me/Contours
Other Featured Artists: Otis Redding, Solomon Burke, Four Seasons
O LESS THAN ZERO (Def Jam/Columbia)
Single: Goin' Back To Calil.L. Cool J
Other Featured Artists: Bangies, Poison, Aerosmith
® HIDING OUT (Virgin)
Single: You Don't Know/Scarlett & Black
Other Featured Artists: Pretty Poison, Boy George, All That Jazz
®LEONARD PART VI
Single: Without YoufPeabo Bryson & Regina Belle (Elektra)

g COMING ATTRACTIONS:
| This week’s openers include
“Vice Versa,” which stars
Judge Reinhold in yet another
comedy about a father and son
+ who trade minds and personaii-
ties. Atlantic recording artists
Malice make a cameo appear-
ance as the rock band whose
onstage performance is enliv-
ened by Reinhold’s presence.
* Also debuting on the West
Coast this week is "Stand And
Deliver,” starring Edward
James Olmos (“Miami Vice")
and Lou Diamond Phillips (“La
Bamba”). This true-life story de-
picts the efforts of a high school
teacher who inspired his East
L A. barrio-bred students to ex-
cel in their mathematical
studies. Mr. Mister performs
the title track, which is also their
latest single on RCA.

SR

L S

UPCOMING

® BRIGHT LIGHTS, BIG CITY
Single: Kiss And TellBryan Ferry (Reprise)
® JOHNNY BE GOOD

Single: Johnny B. Goode/Judas Priest (Atlantic)
O SWEET LIES
Single: Sweet LiesRobert Palmer (Island)
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SIZZL

The hottest collection of its kind on CD.

No other producticn library is as fresh.

More than 400 original 60’s and 30’s
plus 15 edits and power parts.
And they all sizzle.

2 =
Broadcast Services, Inc.
Put LAZER power in your production. For demo call 1-800-527-2514.

wwWwWeamericanradiohistorn.com
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Femme Phone
Plays Songs,
Emits Scents
C ontrary to the popular ster-
eotype, not all women talk
on the telephone for hours at

a time. However, there are some
women who can turn a casual
phone call into a two-hour conver-
sation. So for the woman who can
take a basic form of communica-
tion and make it into an Olympic
event, there’s a new telephone
made with her in mind.

The “Populene,” manufactured
by Hitachi, is a fashionable tele-
phone designed specifically for
women. Sold in a pink hat box,
each phone bears the inscription:
“Bonjour, with the hope that your
conversations may always be plea-
sant.”

Another feature that helps set
the mood for an intimate phone call
is the ever-present, fragrant scent
of roses. Each phone has a built-in
holder containing a sachet of rose

potpourri. (The sachets last for
three months, with refills available
from Hitachi for 80 cents each.)
The “Populene” also plays six
songs. The musical selections
range from a blues number to a ro-
mantic tune to a classical composi-
tion, and from seasonal music (*“We
Wish You A Merry Christmas”) to
“Happy Birthday” to an original
tune written especially for Hitachi.
Available in three colors (white,
pastel pink, and pale blue), the
“Populene” retails for $175.

Q: Why does G105/Raleigh use BOOM MEDIA as their direct
mail source? |

A: “When we did our first direct mail promotion with BOOM,
two competing stations also did direct mail (with other
vendors). Both competitors dropped in the book, while we
had a major ratings increase! Believe me, the magic of
BOOM MEDIA works!”

William Sandy Smith
General Manager

Call or write today for your free BOOM MEDIA information kit!

~"'Direct Mail Promotions That Work!""
300 Turner Rd. Suite 514 ¢ Richmond, VA 23225 ¢ (804) 320-1137

Big Bucks In Baby Boomers’ Future

35-50 Demo To Make Up 45% Of US By Year 2000

y the turn of the century,

B there will be a 16 million in-
crease in the number of US
households and 71% of these will be
headed by Americans over age 35.
According to a recent report by
the New York-based Conference
Board, between 1985 and the year
2000, the number of US households
headed by people under 35 years of
age will drop by 14% to 22 million.

At the same time, the number of
households headed by people in the
35-t049 age bracket will soar by
47% to 35 million. Similarly, house-
holds headed by those aged 50
years or more will increase by 21%
to 45.5 million.

Since average earnings grow
rapidly after age 30 and reach a
peak as workers approach age 50,
the economic impact of this aging
pattern will be tremendous. After
all; by the year 2000, households
headed by Americans between the
ages of 35 and 50 will number 120
million people — 45% of the
nation’s population.

Furthermore, the Conference

24 B R&R March 11,1988
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Board estimates that the real, in-
flation-adjusted income available
to these middle-aged households by
the year 2000 will have increased
by 88% over 1985’s levels, com-
pared to an 11% increase for those
households headed by the under-35
crowd.

This increase implies that the
maturing baby boomer market will
account for more thanhalf of the
US growth in consumer spending

$319 MILLION MARKET

that is expected to take place bet-
ween now and the year 2000.

Finally, the firm predicts that
owing to such factors as working
wives, the number of households in
the 35-t0-50 age group with annual
incomes of $50,000 (in 1985 dollars)
will almost triple.

The middle-aged and the afflu-
ent. That’s where tomorrow’s ac-
tion is going to be. For the next 15
years.

Bar-B-Q Sauce
Battle.Heating Up

t may be a little early to start

thinking about summer and all

the warm weathel activities
that occur with the chdnge of sea-
sons. But summertime is barbecue
time, and that means manufactur-
ers of barbecue sauce are already
planning ways to compete for con-
sumers’ dollars.

If this War of the Barbecue
Sauces sounds overdramatic, con-
sider that Americans spent $319
million last year to drown their
spare ribs in gooey and spicy bar-
becue sauce (although actual dol-
lar sales increased by only 2%
from 1986 to '87). More than-ever,
manufacturers will be aggressive-
ly advertising their product, look-
ing for a larger share of the
market.

According to Selling Areas-Mar-
keting Inc., the company that cur-
rently holds the largest market
share is Kraft Inc. The combined
sales of Kraft’s three brands of
sauce total almost half (49% ) of the
entire market. (Those brands are
Kraft, with 36% of the market;
Thick "N Spicy, with 7%; and
Bull’s-Eye, with 6% .)

Other leading brands are K.C.
Masterpiece (8%); Open Pit,
which is manufactured by the
Campbell Soup Co. (9%); and

Hunt's barbeque sauce (6%). In
addition, the St. Louis-based Un-
derwood company will be introduc-
ing a new, as-yet-un-named brand
of specialty barbecue sauce within
the next few months.

Born To:

KDAB/Sait Lake City MD
Chris Owens, KDAB News Di-
rector Charlene Meyer, daugh-
ter Piper Katherine, February
20.

KSLY (Sly 96)/San Luis Obis-
po, CA morning air personality
Eric Chaney, wife Renee,
daughter Jennifer Nicole, Feb-
ruary 21.

WXKX/Parkersburg, WV air
wife

personality Doug Filint,
Sherry, daughter Jessica Leigh,
February 23.

KDVV/Topeka PD/MD Kevin

Rabat, wife Darby, daughter
Rachel Elizabeth, February 23.

WNTQ (93Q)/Syracuse MD/-
air personality Gary Dunes, wife
Stephanie, daughter Kayleigh,
February 28.

Marriages:

KJAZISan Francisco GM lan
Epstein to Stephanie Abramo-
witz, February 14.

PUD

C Senvice
\With Heart

Health is a hot topic. The Heart of the Matter is

a hot radio series that deals with heart, health, and
quality of life issues. And it's free.
The Heart of the Matter brings your listeners

credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

Adjacencies can be sold at the beginning and end
of each segment of The Heart of the Matter. And you

can choose the daily 4% minute program, or the 29
minute weekly magazine version.

Call us for more information and a free demo
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.

2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD 21209
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NEW ARBITRENDS
FROM LOS ANGELES

In persons 25-54, among
more than 80 stations...

KTWV |S #2 Mon-Fri 7pm-mid

KTWV IS #5 Mon-Fri 10am-3pm
KTWV IS #5 Mon-Fri 3pm-/pm
KTWV IS #7 \Weokend bammic

For a tape and complete information on becoming an offiliote of The VWave™
call Bob Bruton or Charlie Strickland today. The number is 1-800-527-4892.
The Wave™ is distributed live via satellite exclusively by Satellite Music Network.

Source: Arbitrends Trend Report, Los Angeles metro, Nov-Dec-Jan 1988. ©1988 Satellite Music Network. The WaveT 'ghd Wave logo ©1987 Metropolitan.
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Candilora Upped
To SESAC CEO

SESAC Exec. VP Vincent Candi-
lora has been named to the new po-
sition of CEO for the Nashville-
based music licensing organiza-
tion.

SESAC Chairman and President
A H. Prager commented, “We at
SESAC have great confidence in
the philosophy and leadership qual-
ities shown by Vincent in his al-
most 20 years with us.”

Candilora told R&R, “To have
the support and confidence of the
people you work with is the most
satisfying aspect of this
promotion.”

Candilora joined the SESAC staff
in 1969 and will continue to hold the
title of Exec. VP.

WLTJ Names
Cassidy GSM

WLTJ/Pittsburgh LSM Ceil Cas-
sidy has been promoted to GSM,
and will lead a six-member sales
staff. Replacing her as LSM is
Asst. Sales Manager Judy Reich.

WLIJ President Saul Frischling
told R&R, “Ceil is very well qual-
ified to do the job and brings a
great deal of experience with her.
She'll be handling situations that
arise within an AC format that are
very familiar to her. Her back-
ground is instrumental in helping
us to go farther with our format.”

Cassidy joined WLTJ six months
ago after seven years at WLTT/
Washington, where she was most
recently LSM. Prior to that she
was in sales at WWDC/Washing-
ton.

Weber
Continued from Page 1

Weber joined WCAO & WXYV in
1985 after serving as GSM at
WPGC-AM & FM/Washington. His
previous experience includes posi-
tions at Metromedia, Outlet, Mutu-
al, and the Triangle Publications
Broadcasting Group.

In addition to the Baltimore com-
bo, Summit Broadcasting owns
WAOK & WVEE/Atlanta; KFOR &
KFRX/Lincoln, Nebraska;
KWTO-AM & FM/Springfield,
MO; WAKR & WONE/Akron;
WONE & WTUE/Dayton; KMEZ-
AM & FM/Dallas; and KLZ &
KAZY/Denver.

Hock

Continued from Page 1

MCA Exec. VP Richard Pal-
mese told R&R, “Randy has al-
ways been our first choice. His love
of music and his commitment to
succeed guarantees our artists
valued airplay.”

Meyer remarked, ‘“With Randy
in place, we can continue to make
new inroads at rock radio.”

“I'm flattered with the opportun-
ity to continue MCA'’s development
of and commitment to rock,” Hock
told R&R. “My attitude will be to
explore, along with a brilliant staff,
every conventional and unconven-
tional way of pointing the public in
the direction of our rock 'n’ roll.
The war cry will be ‘dare to be dif-
ferent.” ”’

Vincent Candilora

Swartz
Continued from Page 1

Swartz told R&R, “It’s great to
be reunited withCarl (Hirsch, Leg-
acy President) and Doug. We've al-
ways had a good time together in
business, but this is an opportunity
to get involved at the corporate lev-
el of management. It’s also my
chance to work with a new format,
CHR, and to work with KHOW, a
legend in the industry.”

A replacement for Swartz at
WDGY & KEEY is pending.

WNOE

Continued from Page 3
own consultancy from 1965 to the
present, except for 1971-73 when
he was the GM at Classical KFAC/
Los Angeles.

Diamond is in his third go-round
with WNOE. He'’s worked in New
Orleans since 1959, when he first
joined WNOE as a rock jock. After
stints at other stations he returned
a few years later, only to leave
again for TV work. Diamond re-
joined WNOE in 1981, spending
three years doing FM afternoon
drive before switching to PM drive
on the AM two years ago.

Scherner
Continued from Page 3

for KYA & KSFO/San Francisco
and GSM for KGW/Portland.

In the latest Arbitron figures
(12+), Big Band KYTE registered
a 3.6 share and Classical KYTE-
FM scored a 5.3.

Moen

Continued from Page 3
opportunities are just fantastic. We
have 50 signals that compete in San
Jose. It’s important to get involved
with the market and analyze who's
doing what. With the average age
in this market being 29, I can say
we won't be playing Nat King Cole
or Frank Sinatra.”

Moen had been with WLVE for
more than two years. Prior to that
he was with WASH/Washington
and was National PD for United for
eight years.

In the fall Arbitron, KEZR regis-
tered a 1.7 12+.

Howe

Continued from Page 3
will be. We wanted to resolve the
GM situation, and now we’re ready
to roll.” The changes reportedly
will oceur in April.

Prior to joining KDKB, Howe
was Corporate Co-Op Director for
Cox Newspapers. She also served
as National Sales Manager for
Country-formatted KNIX/Phoe-
nix.

NEWSBREAKERS

Convention '88
Continued from Page 18

ed of two ‘“radioc management
teams” debating marketing and
positioning strategies encompass-
ing a variety of scenarios. Panelist
Randy Michaels of JACOR, cast in
the role of defending his station
from the onslaught of a newcomer,
exhorted radio programmers (with
Cap Cities/ABC Group IT President
Norm Schrutt humming “Battle
Hymn of the Republic” in the back-
ground) to “never let the bastards
hit the beach! Do everything you
can to sink their ship while it’s still
in the water.”

Urban: Finding Ad Dollars

Urban Contemporary’s age-old
dilemma was the focus of *“How To
Get General Market Advertising
Dollar$.” Joyner Broadcasting’s
Tom Joyner said broadcasters
must follow bias to the source and
make that source a believer.

Other Sessions:
Marketing Radio

In “Effective & Efficient Ways
To Market Radio On TV.,” pro-
gramming/marketing consultant
E. Karl, researcher Bob Harper,
and Film House Exec. VP Tony
Quin stressed the importance of
basics. Karl identified these as tar-
geting the audience you're after,
defining key benefits, and selecting
a position. Harper said TV spots
must communicate the message
intended, and Quin emphasized
that the marketing objective, not
creativity, should be the focus.

In “Increasing Television Effec-
tiveness For Radio,” Coleman Re-
search President Jon Coleman pre-
sented results from a consumer
survey about TV spots and offered
suggestions based on that re
search. Among them: identify sta-
tion format in the spot and play
format-identifiable music; don’t
ask for behavioral change unless
it’s central to the commercial; and
communicate a listener benefit.

Radioware’s Carl Barringer
hosted ““Integrated Music Schedul-
ing,” a seminar which covered the
brief history of computerized mu-
sic scheduling systems and sum-

the 3pm session:

* How many songs must a con-
sumer hear by a familiar artist be-
fore a new LP purchase? — Nat'l
survey: 42% one song, 29% two
songs: in-house: 45% two songs,
27% three songs

* How many songs must a buy-
er hear by an unfamiliar artist be-
fore & purchase? — Nat'l 27%
three songs, 20% four songs; In-
house: 44% two songs, 31% three
I songs
| * How often does the typical

music consumer listen to radlo?
i — Natl: 27% 3 hours or more, 26%
I

2-2% hours, 22% 1-1% hours; In-
house: 44% 1-1'2 hours

¢ How important is radio in the
buying decision? — Nat'l: 81%
very important; in-house: 50-75%

| very important
| » Atter radio, what's the next
most important buying influ-

ence? — Nat'l. 55% video, 40%
word of mouth, 5% record store
dispiay; In-house: 56% WOM,
40% video. Interestingly, the in-
house radio audience thought
WOM was more important com-
pared to those in records, who
cited videos

* How often have you wanted
to know a song or artist, but the
announcer didn't say? — Nat'l:
52% once in a while, 33% often,

| Instant Research
Electrifies Audience

Mike Shalett hosted a hi-tech, hi-touch audience participation session
on Friday using technology developed by Reactive Systems. By means
of key pads wired to every seat, audience members could register their
opinions, compare them against an instantly tabulated poli of their peers,
and compare those findings to results of the Soundata national music
consumer survey. Among the perception-shaking highlights revealed at

10% ali the time; In-house: 64%
often, 19% all the time

* What percentage of monthly
purchases are hit product? —
Nat'l: 30% of purchases; in-house:
four out of five said more than 50%.

The national survey also indi-
cated that price of CDs is not a ma-
jor factor in buying decisions.

Moment-To-Moment
Market Testing [

On Saturday, Jhan Hiber guided
attendees through another audi-
ence participation session using
the Moment-To-Moment System.
This leading-edge technology,
which also employs a key pad, cen-
ters on the premise that listeners |
make decisions on a momentary
basis — the results of which are
said to provide truer data than rely- |
ing on recall.

Dividing the room into focus |
group members and clients, Hiber
first demonstrated how the system
can be operated as an electronic
questionnaire for instant feedback.
Then he showed how audience re-
sponses to music hooks and TV
commercials can be tracked and
graphed automatically, superimpos-
ed over the test material.

marized the latest technological
advances.

Research & Talent

Strategic Radio Research Presi-
dent Kurt Hanson, Manager/Re-
search Operations Amy Vokes, and
SRR client and KQMQ/Honolulu
VP/GM Jack Kelly discussed fac-
tors that led to longterm ratings
successes in “The Unified Theory
Of Radio Strategy.” The three

‘THE RADIO RESEARCH CREATED’

station

standing it.”

Case Studies
Stake Out
Researchers’ Roles

Consultant John Parikhal moderated a panel consisting of For/Cast
President David Oakes, Coleman Research PresidentJon Coieman, Em-
mis Research PresidentJim Riggs, and Strategic Radio Research Presi-
dent Kurt Hanson for “The Radio Research Created.”

Each panelist gave a case study of how research heiped a particular
in a different way. QOakes showed how
WKZLIGreensboro as a CHR leader led to new success. Coieman showed
how WHYl/Miami reversed its slide by admitting to the audience that it had
problems and wanted to hear listeners’ suggestions. Riggs illustrated how
KSHE/St. Louls used audience research to update its “Sweetmeat” pig
mascot logo, and Hanson showed how music testing limited the damage an
AOR suffered at the hands of a new Classic Rock competitor.

Coleman described successful radio as 70% art and 30% science.
Riggs summed up the panel's philosophy on the usefulness of research by
paraphrasing an unidentified British physicist who said, *If you can turn
what you're talking about into numbers, you have a better chance of under-

repositioning

wwWw.americanradiohistorvy com

outlined the 35 possible radio for-
mats, the different fields of battle,
and how to win in each.

Air talents and PDs looking to
improve their work situation listen-
ed attentively as Don Anthony of
Talentmasters offered tips on
“How To Get The Job Or Promo-
tion You Want.” Step one in a suc-
cessful job search, according to
Anthony, is to “decide what you
want to be, where you want to be,
and develop the positive energy to
get you there.”

Trends To Watch

One of the best-attended
sessions was Roper VP Tom
Miller’s ““10 Major Trends Shaping
The Future Marketplace.” Miller
predicted a ‘“new pragmatism”
among American consumers, re-
sulting in greater skepticism of ad-
vertising claims and heightened at-
tention to value. “The watchword
today is individualism,” Miller
said. “Purchase behavior is less
predictable. Consumers may drive
a BMW but fill it with self-serve
gas.” Other major trends: the in-
creasing importance of regionali-
zation, a growing quest for time
control, more people working out of
the home, and the continued rise of
“non-traditional”’ retailing via
catalogs, teleshopping, videos, and
computers.

Super-broker Gary Stevens out-
lined the importance and pitfalls of
radio financial budgeting at the
“Budgeting Vs. Performance” ses-

CONVENTION '88/See Page 37
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®BARBARA BEDDOR has been nam-
ed VP/GM at KIKX/Colorado Springs,
CO. She was formerly VP/GM at
KZZU/Spokane.

®MARGARET MERCER has been
named MD at WQXR-AM & FM/New
York. She was previously a producer
and programmer at the stations for the
past four years.

®MARCIA DAVIS and SUSAN
WALLACE have been named Sales
Managers at KFAC-AM & FM/Los An-
geles. Davis joins from the LSM post
at crosstown KJOL. Wallace was
previously NSM at the combo for six
years.

PROS ON THE
LOOSE

Connie Breeze — Middays Z100/
Portland, OR (213) 465-5394

Steve Chase — PD/mornings
WQCM/Hagerstown, MD (201)
991-4602

Don Christi — PD KUKQ/Phoenix
(602) 996-3043

Doug & Denise Daniels — Mornings
WJILQ/Pensacola (904) 479-2947

Tom Graye — PD KXOA/Sacramento
(916) 933-3615

Doug Lee — Middays/Promo. Dir.
194/Honolulu (808) 839-7899

Pat Martin — Evenings KGB/San Di-
ego (619) 457-2665

Tom Oakes — PD KDWZ/Des
Moines (515) 223-5579

Don Richards — PD/ND/mornings
WPLP/Tampa (813) 544-4411

Tom Robin — PD/afternoons KDAB/
Salt Lake City (801) 825-0080

Colonel St. James — Afternoons
KKHT/Houston (713) 498-0965

Gregg Steele — PD KNOX-FM/
Grand Forks, ND (701) 746-4659

Ron Travis — Mornings KSOL/San
Francisco (41.5) 490-7234

Jay West — Evenings Q105/Peoria
(309) 686-0484

Steve Williamson — Promo. Dir.
WQAM & WKQS/Miami (305) 474-
3179

Barbara Beddor Milhan Gorky

Records

O®MILHAN GORKY has been named
Manager/National Publicity at EMI-
Manhattan Records. She previously
spent five years at Chrysalis Records,
most recently as Director/National
Publicity.

®JOEY QUARLES has been upped
from WEA Regional Black Music Mar-
keting Manager to the new post of
Branch Field Sales Manager/Black
Music. He joined WEA in 1981.

OKEVIN PATRICK has been upped
to Director/A&R at Elektra. He joined
the label in 1984 as an A&R rep.

Kevin Patrick Peter Robinson

O®PETER ROBINSON has been ap-
pointed Director/A&R for Chrysalis
Records in the UK. He moves from
RCA, where he has been UK Direc-
tor/A&R for the past four years.

Let There Be Lita

NEWSBREAKERS

O®TAMI SHAWN has been named Di-
rector/National Promotion at Cypress
Records. She joined the label last
year after working as a management
assistant to ANITA POINTER.

Tami Shawn Anna Statman

O®ANNA STATMAN has joined the
A&R staff at Geffen Records. She pre-
viously spent seven years at Siash
Records, most recently as Director/
A&R.

Keith Altomare Stacy Banet

OKEITH ALTOMARE has been nam-
ed National Director/Sales & Field
Marketing at IRS Records. He was
previously the label's West Coast
Sales Manager.

Also at |RS, STACY BANET has
been upped from Director/National
Dance Promotion to Director/A&R and
Artist Development; LORI BLUMEN-
THAL has been promoted from Direc-
tor/College Promotion to National
Director/Alternative Marketing and
College Promotion; and ANDREA OR-
LICK has joined from HMV Music to
serve as Marketing Coordinator for
|.R.S./Canada.

Lita Ford donated one of her guitars to New York’s Hard Rock Cafe collection when she hit town to promote her new al-
bum. Pictured (I-r) are RCA VP/Sales Dave Wheeler, VP/National Album Promotion Jim McKeon, SBK's Michael Kienfner,
Ford, RCA Records President Bob Buziak, VP/National Promotion Butch Waugh, Exec. VP Rick Dobbis, manager Sharon
Osbourne, and Exec. VP and Dreamland partner Steven Steinberg.

www-americantadiohistorv-com

OHILAIRE BROSIO has been named
Director/West Coast Promotions at
Frontier Records. He was previously
Director of Radio/Video Promotions at
Big Time Records.

EDITED BY JIM DAWSON

Industry

®JONI SILVERMAN has been upped
to VP/Talent at Cutler Productions. She
was previously Director/Talent.

CHANGES

~ have been named AEs at WMAQ/Chi-
cago.

from AE to Sales Manager at Republic
Radio/Minneapolis.

New York as an AE.

Also at Cutler, Director/Engineer
RON SHAPIRO has been promoted to
VP/Creative Services.

Doreen Smith and Terl Winking oo\, \ BURNS and JERRY LOVE

have joined Famous Music Publishing
Companies as Creative Directors.
Burns previously served as a profes-
sional manager at Jobete/Stone Dia-
mond Music in Nashville since 1985.
Love was previously an independent
record producer and a partner in
Love-Zager Productions.

Mark Hawkins has been upped

Mark Gray has joined Katz Radio/

'RsR TIMELINE

Ten years ago today Lee Logan was named WIFE/indianapolis PD, fol-
lowing a stint with WMJX/Miaml. in 1983 he programmed WUSN/Chica-
go, and one year ago he was appointed KLAC/Los Angeles PD. Last Oc-
tober, Logan joined KNEW & KSAN/San Francisco as OM.

Lee Logan then and now

1 YEAR AGO TODAY

® KLZZ-AM & FM/San Diego become CHR Q-106 (KKLQ)

® Larry Crandall named KOA/Denver PD

® Chris Cox named WLLT/Cincinnati PD

® Paul Atkinson promoted to RCA Sr. VP/A&R

® Scott Sherwood named WOCL/Orlando PD

® #1 CHR: “Lean On Me” — Club Nouveau (WB)

® #1 AC: “Let’s Wait Awhile” — Janet Jackson (A&M)

® #1 UC: “Looking For A New Love” — Jody Watley (MCA)

® #1 Country: “(You've Got) The Touch” — Alabama (RCA) (2 wks)
® #1 AOR Track: '"'m No Angel” — Gregg Allman Band (Epic)

@ #1 AOR Album: “Ready Or Not" — Lou Gramm (Atlantic) (6 wks)
® #1 Jazz: “Last Nite” — Larry Carlton (MCA)

B YEARS AGO TODAY

©® Steve Casey rejoins WLS-AM & FM/Chicago as OM

® Bili Clark named Shamrock Radio Dlvision President

® Blll Garcia named WFLA-AM & FM/Tampa PD

® Joel Raab named WHN/New York PD

® Kim Amidon begins middays at KUTE/Los Angeles

® #1 CHR: "Billie Jean” — Michael Jackson (Epic})

®#1 AC: “You Are” — Lionel Richie (Motown) (6 wks)

® #1 UC: “Billie Jean” — Michael Jackson (Epic) (7 wks)

@ #1 Country: "Swingin’ — John Anderson (WB)

® #1 AOR Track: “Separate Ways” — Journey (Columbia) (5 wks)
® #1 AOR Album: “Frontiers” — Journey {Columbia) (4 wks)

® #1 Jazz: “Two Of A Kind" — Earl Klugh & Bob James (Capitol)

10 vcARS AGO TODAY

@ Pat Ketly named afternoon newsperson for KMET/Los Angeles

® #1 CHR: "Night Fever” — Bee Gees (RSO)

® #1 AC: “Wonderful World" — Art Garfunkel (Columbia) (2 wks)

® #1 Country: “Mamas Don't Let Your Babies Grow Up To Be Cowboys
— Waylon Jennings & Willie Nelson (RCA) (3 wks)

@ #1 AOR: “Running On Empty” — Jackson Browne (Asylum) (9 wks)
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EVERY ONCE

IN A WHILE,

A MAN NEEDS

A LITTLE TIME
FOR HIMSELF.
THE TIME FOR
JUNIOR IS NOW.

For the lost two years,
this is where Junior has been:

*_Producing for artists like 0’Chi Brown,
Paul Johnson, and Kim Wilde.

o Writing for stors like Phyllis Hyman ond
Sheena Eoston.

» Writing for films like “Beverly Hills Cop /1"

* Singing on olbums like Stevie Wonder’s
“Charocters”

It hos all mode him one of the most respected
musicians around, but it didn’t leave much time
for Junior. Now Junior’s time has come. And this
is where he’s at — on “Sophisticated Street”,

his new. album.

ot’s the first Ip he’s recorded olmost entirely
in the US.

 “Yes (If You Wont Me)”, is the first blockbuster
single, produced by Stephen Lunt (Cyndi
Lauper).

» |t indudes sensational producers like Monte
Moir (Janet Jackson ond Alexander 0’Neal)
and Stewart Levine {Simply Red ond
Culture Club).

YES, JUNIOR HAS
FINALLY MADE SOME
TIME FOR HIMSELF.
AND THE TIME T0
LISTEN IS

€ 1988 POLYGRAM RECORDSINC
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THE D&Y SINGLE FROM
MORRIS DAY

PRODUCED BY JIMMY JAM AND
TERRY LEWIS FOR FLYTE TYME
PRODUCTIONS, INC.

CO-PRODUCED BY MORRIS DAY FOR

CONCENTRIX PRODUCTIONS, INC.
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_ CHR NEW & ACTIVE |

79/18
ONE OF THE “MOST ACTIVE"

WXKS deb 24 KWOD 31-26 KITY 85

Q107 add KMEL 28-23 2014 add
PWR99 22-16 HOT103 29-23 KKRD add
793 10-9 PWR106 32-24 KF95 40-32
Y95 add WAEB add  KMGX 5-3
KKQB add  WMJQadd KCAQ 26-17
KRBE 21-18 WTIC 27-23  KDON add
B96 26-22 KXX106 12-9 WIKZ add
KCPW deb 30 WBCY 16-14 WHSL add 40
WLOL add  WANS add 36 WCIL 33-23
KIS add-35  WBAM 24-19 99KG add
KZZP 27-20 Y107 19-16  KFBQ add
FM102 deb 30 Y106 24-19  KZOZ add
KROY 2624 WRVQ 19-16 Y97 add

@ urBAN

FROM THE ALBUM DAYDREAMING

»

1988 Warner Bros. Records iInc.

Hey arry,
Where’s

BS Records execs have filed a class

a
The Loot?
action suit in New York against CBS

C Inc. and Larry Tisch. The goal: to

collect $1.5 million in bonuses, which they
claim should have been paid under the
company’s 1987 Executive Incentive Plan.
The suit contends that EIP participants
(VPs and above) are entitled to 10% of the
amount by which the record group’s operating
profits topped $185 million last year. The
bonus — it can't be more than $1.5 million —

among the EIP’ers last month. Via the lawsuit,
they're also seeking $3 million in damages.

Former Chrysalis West Coast rep Steve
Brack has been hired by Atco/WEA as its
West Coast Regional promo rep. Also, Bruce
Tenenbaum willnot be leaving Atco, as he'll
soon be promoted to Sr. National
Director/CHR.

And . . . look for Atlantic to slap VP
stripes on Andrea Ganis real soon.

Former indie record promoter Bill Craig

income tax evasion in Los Angeles US District
Court last Monday (3/7). Craig — who was
indicted along with former KIQQJ/L.A. VP/GM
George Wilson, indie record promoter Ralph
Tashjian, and Tashjian's wife, Valerie, last
month (2/26) — will return to court for a bail
hearing on March 14. Trial date: May 3.
Meanwhile, counsel for Metropliex deny
being concerned over former Y100/Miami PD
Robert W. Walker's recently completed
testimony before the FCC. Attorney Larry
Roberts told ST, “Nothing Walker said

he was ever being given favors by record
companies.” Contrary to reports in other
trades, no motion to seal Walker's testimony
has been filed.

And, up the coast at WKYS/Washington,
PD/morning man Donnie Simpson has
admitted that he'd been offered cash by
record promoters on two occasions. The most
recent incident took place five years ago,
which is why he no longer meets with record
promoters.

is in addition to the $4.6 million already shared

pleaded innocent to eight counts of payola and

suggested Y100's playlist wasn't clean, or that

PROMOSEXUAL BEHAVIOR — Rather than launch
into a condom-nation of sleazy promotional devices,
ST has decided to take the situation in hand and roll
out our sincere appreciation for the above-pictured
advertisement/public service announcement that
came in our mailbox this week, courtesy of the fertile
minds behind the Electric Weenie joke service.

Brian Bridgeman, who was just named
MD at KBEQ/Kansas City, has made a fast
segue to WAVA/Washington, where he'll
become Asst. PD/MD.

KNMQ/Albuquerque has upped Promotion
Director Katie Maitland to PD, replacing Steve
Stucker, who's now PD at KAY107/Tulsa.

Stations involved in John McGhan's “Live
From The Grammys” production in NYC got
more than they bargained for when
WXRKI/NY'’s Howard Stern got into a lengthy
on-air shouting match with WPYX/Albany OM
Ed Levine.

The war of words started between Stern
and ‘PYX morning man Bob Mason while they
and about a dozen other stations were
broadcasting live from the Palladium (3/2). Into
the battle stepped Levine, who started
screaming obscenities back at Howard,
touching off a three-day on-air feud.

Kal Rudman, publisher of the Friday
Moming Quarterback, has filed suit against
Mediabase, owners of Monday Moming
Replay, on the grounds of trademark
infringement because of the closeness in the
publications’ names. No dollar figures were
attached to the action, which was filed in
Camden, NJ's Federal District Court.

Continued on Page 32

www.americanradiohistorv.com .

JOHN GORMAN

INDUSTRY TRAILBLAZER

This no-frills, no-nonsense maverick consultant:

¢ can work with your present staff to build
desirable ratings;

¢ can effectively integrate programming, promo-
tions and sales;

¢ has the proven track record of success—14 years
heading programming at WMMS Cleveland.

Contact GORMAN MEDIA 216-572-1171
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THEY LAUGHED. THEY PARTIED.
THEY LOVED
THE “NOVELTY” BUSTER.
BUT WAIT—IT’S HIS
SERIOUS SIDE EVERYONE'S
FLIPPING OVER.

| SRR
BUSTER

POINDEXTER

AND HIS BANSHEES OF BLUE
e T

(I'M A rom FOR YOU BABY)

JUST START PLAYING THIS
RECORD, AND YOU'LL HAVE
THE LAST LAUGH AS HE
CHANGES FROM “PARTY
ANIMAL"” TO “CHARTBUSTER.”

Released This Week
On The Heels Of His
Standing Ovation
Performance At
The R&R Convention
Last Saturday Night!

Y95
K104
95 XIL
WNIC
KLCY
WJAD
WIMX

One Of The

MOST ADDED
AC Records In The
Country This Week!

. 1N B0

Tmhis} ® Registere d l cals) Registrada(s) RCA Corporation, except BME logo TM BMG Music « (© 1968 BME Musie
1(reﬂ ﬂD(b(ﬂbyBlGlﬂ ic. New York, N.Y. © Printed in USA.
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BEGIN YOUR SPRING WITH |
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AUDIENCE REACTION

D U

AT CHR NOW

2 MEDIUM ROTATION

BEGINNING SOON

NATIONAL TOUR

V4
Produced by Pat Moran, Management: George Ghix for Mogul .
Entertainment Group \; 7
@

FROM DANNY WILDE’S ALBUM “ANY MAN’S HUNGER*’ AVAILABLE ON
GEFFEN RECORDS, CASSETTE AND COMPACT DISC.

Hedeant FEAS
EErErAl

B
ty,

P

EARS TO THE WINNER — More than 25,000 people
turned out to watch more than 80 teams of contestants
participate in SA-FM/Adelaide, South Australia’s third an-
nual Sand Sculpture Competition held at Brighton Beach
last month (2/21). Pictured at left is the first prize
($1000) winner in the “open’ competition, whose aural
orientation left the second place finishers in a state of
panda-monium.

Continued from Page 30

While Rudman had “no comment” to offer,
Monday Morning Replay Publisher Rich Meyer
told ST: “Mediabase Research Corporation
has filed suit in Federal Court in Ann Arbor, Ml
against Friday Morning Quarterback, Inc. to

' have all issues between itself and the FMQB

resolved. The court has been requested to

' affirm Mediabase’s right to use its trademark,

Il Monday Morning Replay, on its music industry
| magazine. Mediabase is confident its rights will

¢ be vindicated.”

And what about those rumored changes at
the Gavin Report?

AOR KWLN/Memphis to CHR? Not right
| now, but maybe when the sale from Pollack
Broadcasting to Bernie Dittman goes
through. At that time, look for Dittman
VP/Programming Randy Lane to be named
GM. See Transactions (Page 9).

The BIG news out of Bakersfield has
legendary CHR KKXX changing calls to KUZ2Z-
FM, all the better to simulcast with AM
Country sister KUZZ, starting March 18.
Aimost the entire airstaff is out — the sole
| exception being PD Chris Squires, who steps
.\ down to Promotion/Production Director as AM
| PDK.C. Adams takes over.

ST hears that 10% of PolyGram shares
have been privately placed by European
| parent Philips. It's an alternative to the
worldwide label's public stock offering that
was proposed last fall — and aborted after the
October 19 stock market crash.

I “The radio event so big we added an extra
| day in the year to accommodate it,” is the way

wwweamericanradiohistorvy com S

WAQX(95X)/Syracuse billed its February 29
power increase. The event marked the end of
an eight-year struggle that involved both the
FCC and the Canadian government, with the
AOR outlet upping its power from 3000 to
25,000 watts and changing its frequency from
95.3 to 95.7. (The calls remain the same.)

95X signed on as a 410-watt rocker in
1978, featuring such notable original staffers
as now-WMMR/Phily OM Ted Utz (who was
part owner as well as the first PD) and now-
WPYX/Albany OM Ed Levine.

Minnesota Vikings games will shift back
to the AM dial as WCCO/Minneapolis picks
up the rights from KSTP (KS95).

" Hot 103 Raises $130,000

To Fight AIDS i)
Hot 103/NY, in cooperation with Coors,
held a 24-hour radiothon (2/28-29) and raised
over $130,000 for Northern Lights, a health
and service organization for those afflicted with
AIDS. On hand to answer calls and take
pledges were Patrick Swayze, Brooke
Shields, Nancy Martinez, the Cover Girls, the
Fat Boys, Alisha, TKA, and Debbie Gibson.

John Sebastian’s longtime former
associate Steve Casey rejoins Sebastian as
Research Director/midday announcer at NAC
KGRX/Phoenix.

Tom Graye has exited the PD post at
KXOA/Sacramento owing to those age-old
“philosophical differences.”

WLAC-FM/Nashville PD Jack Crawford
splits in search of an off-air PD opening.
Continued on Page 34
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NOW It,s Your Turn! the new single

Pet Shop Boys
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© 1988 EMI-Manhattan Records, a division of Capitol Records, Inc.

Management: Tom Watkins/Raob Holden, Massive Management

“Always On My Mind.”

England

Germany

Finland

Switzerland

Sweden

Austria

Breaking now on the Billboard Dance Chart

i americanradiohistory com _ _
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ICEHOUSE

“Electric
Blue”

PAUL
CARRACK

“One Good
Reason”

BONNIE
HAYES

“Soul Love”

SINEAD
O’CONNOR

“Mandinka”

TAMI SHOW
“She’s Only
Twenty”’

THREE
MAN
ISLAND

“Jack The
Lad”

e e

NEVER A DRAG
Chgysahs@ AT CHRYSALIS

STREET TALK

Continued from Page 32

Fifteen-year Houston air personality
Colonel St. James has exited PM drive at
KKHT and seeks a new challenge, preferably
in rock radio. The Colonel did lengthy stints at
both KLOL and the old KSRR (97 Rock)
before the latter’s format switch to AC. Call
him at (713) 498-0965.

Jim Beedle has exited the morning gig at
SMN Country after six years. T&Rs to PD
Mark Edwards

WPGCIWashmgton has turfed B|II Bailey,
who joined the station as half of its morning

morning man — and most recently WAVA
midday personality — Jim Elliott to join
Bailey’'s old morning partner Jeff Young for an
on-air audition (3/9-12). But next week, listen
for an unnamed heavyweight from Houston to
get an on-air try.

Meanwhile, way ’cross town at Gold-
formatted WXTR-FM, five-year morning man
Rob McLean has announced his plans to join
VOA/Europe, where he’'ll host middays.

KDVVITopeka longtime PD Kevin Rabat
hangs up the headphones to plug the hits for
Geffen out of Nashville. Greg Funk is handling
things in the interim.

KUKQ/Phoenix PD Don Christi is out,
with KUPD VPs Ernesto Gladden and Ed
Hamlin now overseeing the Country outlet.

CEMA — that's Capitol/EMI-Manhattan/
Angel to us — will host its first convention in
11 years at the Registry Hotel in Los Angeles
from April 27 to May 1.

Soooo wheeee' The winner of Rol//ng
Stone’s medium market ‘“Station Of The Year,”
KSHE/St. Louis, has also copped to having
engaged in a little ballot box stuffing. In a front
page article in the St. Louis Post Dispatch, GM
John Beck admitted that “800 to 1000 ballots
were filled out by station employees.”

Recently-arrived KBUC/San Antonio PD
Mike McCoy is the second new programmer
to have entered that city’s intensified Country
battle in the last three weeks, and ST hears
the hat trick may be completed some time in
the next few days. The excitement is courtesy
of the NewCity folks, who stirred things up by
changing AC KLLS to Country KCYY last fall.

Motion At Motow :

Motown's making a few more cost
cutting” and *‘resizing” moves as ten more
veteran staffers exit. Gone are National
Promotion Coordinator Muriel DeCunzo, NY

team just last November. Look for former 'PGC

Branch Sales Manager Worthy Patterson,
Assistant NY Branch Sales Manager Paul
Porcelli, Atlantic Regional Branch Manager
Curtis Lloyd, West Coast Regional rep Ron
Daniels, Detroit Regional rep Ray Henderson,
SE Regional rep Joseph Young, Assistant
Chicago Branch Manager Pat Edwards,
Carolinas Regional rep Earl Sellers, and Mid-
Atlantic promo rep Wayne Fogle, the last of
whom had been with the label for 14 years.

In last week’s ST, it was reported that
several morning guys, including Z100/NY ’s
Scott Shannon, were about to ink a deal for a
syndicated TV show based on the “Morning
Z00” concept. Shannon called to say, “No
way, Jose. I'm not involved.” Tape at 10.

CBS Records Presndent AI Teller is
expected to deliver some fireworks when he
keynotes the NARM Convention Saturday
(3/12) in Los Angeles. Then, after his speech,
Teller will introduce Sony President/COO
Norio Ohga, who'll tell the crowd — with the
help of a video presentation — about the
company'’s plans for the three-inch CD single.

Get-well wishes to CBS Inc. Chairman
William Paley, who was released from the
hospital on Tuesday (3/8). A hospital
spokesperson said the 86-year-old broadcast
pioneer had made a “remarkable recovery”
following his emergency gall bladder surgery
Iast month.

WNOE- FMINew Orleans mornlng man
Steve Suter was left hangin’ on the telephone
while waiting for an on-air interview with Dolly
Parton, who was in the Big Easy to tape an
episode of her TV show.

Feelin' a mite jilted, Suter vowed to stay
on the air until he could chat with Miss Dolly.
Eighteen hours and two feature stories on the
local ABC affiliate later, Suter got his wish.
Film at 11, tape at 12.

WSTZ/Jackson, MS night rocker Lolly
Dude has left the station to begin a new
career as a pro wrestler!

Sad to report the death of industry legend
Chuck Browning from lung cancer (3/3).
Browning, 48, was a veteran of KFRC and
K101, both in SF, as well as KHJIL.A.,
WHBQ/Memphis, and WFIL/Philly. “The
Chucker” had also done promotion for Ariola
and WB.

IRS Records President Jay Boberg, who's
held that position since the label was formed
nine years ago, will reach the ripe old age of
30 on March 15.

SKINHEAD O’CONNORS — “The Lion And The Cobra,” the first album by Sinead O’Connor, otherwise known as Qur
Lady Of The Chrome Dome, has proven to be quite a hair-raising success, as evidenced by this semi-candid portrait of
the Chrysalis national promotion staff snapped at the recent Gavin Convention in San Francisco.
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et ready for some
GMutual March magic!

# Because we've reached
into our hat and pulled out
country music giant Eddie
Rabbitt, fora very special live
broadcast called Lgsten In Witk
Eddie Rabbitr.

On Sunday, March 20, 1988,
at 10:30 PM EST, Eddie and

"Mutual’s Lee Arnold will

present the exclusive, world
debut of Eddie’s exciting new
album, “I Wanna Dance With
You’’. They’H take phone
calls from listeners across
America and award amrr auto-
graphed copy of “I Wanna
Dance With You” to each
caller who gets through.

You’d have to be crazier than a

March Hare to miss this special
90 minute country-wide, coun-

try music opportunity. For

details, contact your Mutual

representative today. In

Arlington call (703) 685-2050,

LLos Angeles (213) 204-5000,

FAX (213) 204-4375 or

TELEX 4996015 WWONE.
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Robbie Robertson and KEGL/Dallas's John Roberts, flanked by Geffen’s
Connie Young and Dede Whiteside.

Vernon Slaughter, Wing/PG's Michael Johnson, Solar’s Doug Wilkins, and

Motown’s Ronnie Jones.

Film House’s Tony Quin, comedy duo Mack & Jamie, and
Curt Hahn.

Atlantic staffers go for an elephant ride in the Loews Anatole lobby.
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Gambling the night away at CBS’s Club Big Sound were Gloria Estefan (c), Cheap Trick’s Tom Peterson, 'Til Tuesday’s

Aimee Mann, and friends.

‘CREATING RADIO COMEDY’

Jocks, Services Do
Their Bit For Humor

Panels featuring radio’s top comic talents are surefire crowd-pleasers,
and the “Creating Radio Comedy” session, hosted by R&R Air Personall-
ties columnist Dan O’Day, was no exception, drawing an overflow audi-
ence. Participating were Z100/New York Morning Zookeeper Ross Brit-
tain, ACN’'s Bob James, KFl/Los Angeles morning man Gary Owens, ra-
dio comedy team Ron Stevens & Joy Grdnic, and KPWR/Los Angeles

morning man Jay Thomas.

After Owens read off a consen-
sus Top 10 pet peeve list about ra-
dio humor, panelists offered tips on
improving comedy, liberally spriri-
kled with off-the-cuff wisecracks.
When James said, “Only a dumb
jock thinks his audience is dumb,”
Thomas retorted, ‘‘Have you
answered a request line lately?”
James amended his suggestion to
“respect your audience even
though they're idiots.” Thomas ad-
vocated “cutting the fat” from
routines, adding, “For Christ's sake
don't tell Rick) Dees that. If the
sonofabitch tightened up, he'd
win.’

Each panelist offered a recorded
comedy bit for audience apprecia-
tion and panel analysis, with an ani-
mated discussion on offensive
jokes ensuing. Owens interspersed
non sequitur one-liners about yup-
pie oral sex (“sixtysomething”) and
a new film about TV evangelists
cailed “Children Of A Looser God.”
As an experiment, headlines of the
day were supplied to panelists, who
attempted, with varying success, to
come up with instant comedy rou-
tines based on them.

Convention ’88
Continued from Page 26

sion. Stevens cautioned broadcast-
ers not to “pack the revenue line”
with unrealistic increases and urg-
ed including their department
heads in the budgeting process.

Sales consultant Chris Beck
spurred a late-night session of
broadcasters into thinking about
new ways of generating revenue in
the “Sales Strategy Seminar.” He
suggested that stations should find
new sources when recruiting sales
personnel.

At Bailey Broadcasting’s “Info-
tainment: Understanding And Us-
ing It seminar, President Lee
Bailey led a lively panel which
agreed that a strategic mix of info-
tainment and music can reach a
primary audience effectively.

L.A.-based HLC hosted “Jingles
As A Secret Weapon.” VP Michael
Sheehy used a number of the com-
pany’s TV spots, including those
for Wheaties and Levis 501 Blues,
ta show how jingles which stimu-,
late emotions work best. “The
emotional bonding which takes
place with the use of jingles says
things about your station you can’t
say,” he pointed out.

— www_americanradiohistorv.com

‘HOW TO DO THE DEAL’

Broadcast accountant George
Nadel Riven of Miller, Kaplan,
Arase gave would-be entrepre-
neurs a quick lesson on how to
| evaluate a station’s financlal condi-
tion and its prospects for success.
Robert Maccini of Chapman As-
sociates explained various meth-
ods of financing small deals, and
Venture Capital Network Co-Di-
rector Helen Goodman explained
how first-ime buyers can find
| wealthy financial “angels” willing to
| invest in start-up or turnaround

businesses. Spokane Stock Ex-
change President Robert Neison
. gave tips on how to do small public
and private stock offerings of $1

Acquisition Tips
Offered By Experts

“How To Do The Deal” offered an overview of how to raise the morey
to buy a station priced at $2 million or less. Such deals generally do not
draw the attention of major lenders or venture capitalists, and thus require
the first-time buyer to come up with some creative financing. l

million and less. Andrew Durco, a |
venture capitalist with Anova Capi-
tal Corp, explained how broadcast-
ers could creatively finance deals
by using “reverse mergers” with |
public “blind pool” stock offerings.

The session ended with some
observations from New York com:
munications attorney Barry Skidei-
sky on the legal fine print of doing a
radio deal. His main points: when
writing the sales contract, be sure |
to spell out what you are buying and
what you are not; and never sign
anything without first checking with
your lawyer.
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ON THE RECORDS

Devil Or Angel —
Which Are The Hits?

When INXS’s

“Devil Inside”

and Aerosmith’s

“Angel” both hit the CHR Back Page February 19, it
struck R&R’s Bill Mohr, a literary and theologically in-
clined gentleman, that there might be a column some-
‘where in this imagery of opposites. Let’s see if he was

right.

The first angle that came to
mind was to list as many songs as
possible that dwelt on matters
angelic or diabolic. But so many
angels came to mind (not to men-
tion devils) that I wouldn’t be able
to fit them all unless I inscribed
them on the head of a pin. Jeff
Green’s always-useful ‘‘Green
Book” does an especially good job
on angel songs (not bad with devils,
either), so with liberal borrowings
from that source I'll list some of
the more prominent angel/devil re-
cordings.

Angel Hits More Common

Another angle was to check out
the number of hits with angel and
devil titles. A rather informal scan,
counting “Devil Or Angel” by the
Clovers and Bobby Vee in both
camps, showed a ratio of two-to-
one favoring the angels. That’s not
too surprising, actually. A lot of
angel songs use the concept in the
sense of physically beautiful or as a
term of endearment (‘‘Angel
Baby™’), or touch on it obliquely
(‘“‘Angel Of The Morning”).

Also, with a significant segment
of the population regarding the
devil as a real, inimical entity, and
thus being likely to take offense at
lyrical mentions, it's probably a lit-
tle tougher to get a hit with a devil
song. So the ones that do hit tend to
trivialize the matter, using the
term in a mischievously ‘‘devilish”
sense (‘‘Devil In Disguise,” “Little
Devil”) or as a synonym for temp-
tress (it’s almost always femi-
nine), as in both the Marty Robbins
and Cliff Richard ‘‘Devil Woman”
hits.
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Merrilee Rush: Angel of the morn-
ing #1

Then there are a few songs that
specifically deal with angels and
devil(s) in a more or less biblical
sense. Not too many on the angelic
side, and they tend toward the
superstitious folklore angle (‘“The
Angels Listened In” or ‘“Angel On
My Shoulder,” which might as well
be about a leprechaun). The devil,
on the other hand, does get his due
in songs like “The Devil Went
Down To Georgia,” “Friend Of
The Devil” by the Grateful Dead,
and a double dose of diabolism
from the Rolling Stones, “Dancing
With Mr. D” and of course “Sym-
pathy For The Devil.”

About that last song, Bill Mohr
informs me that its opening lines
and overall motif were directly in-
spired by a passage in a Russian
cult novel called ‘“The Master and
Margarita” by Mikhail Bulgakov.

Hits On The Side
Of The Angels

Anyway, here are some relative-
ly well-known angel songs:

“Angel”/Aerosmitlt

“Angel”/Atlanta Rhythm Sec-
tion

‘“‘Angel”/Fleetwood Mac

“Ange<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>