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SALES PERSONALITY
TYPES TO WATCH
OUT FOR

Knowing the kind of behavioral
types you're likely to encounter in
the pursuit of sales is
indispensable. Chris Beck takes a
pointed but lighthearted look at
some of the more difficult
personality types out there. Plus
his exclusive and authoritative
guide to what’s in and what'’s out
in sales circles. You'll learn the
current in-or-out status of
important items like these:
® Clip-on suspenders
® Asian pears
® English-speaking live-in maids
® Solid-colored socks
And much, much more. No one in
sales can afford to miss this Sales
Strategy special.
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HOW TO WIN FRINGE &
INFLUENCE RATINGS

Stations located in fringe markets who
compete in larger metros have their own
sets of problems . . . and solutions.
WEBE/Westport, CT and KSRF/Santa
Monica, CA execs explain how they go
up against the big guys.

Page 50

FCC’S “‘BIG CHILL”
HITS PACIFICA

- A Pacifica GM says the
Commission's “vagye” indecency
guidelines have stifled everything
from poetry shows to classi¢ biues
programs. At the same Washington
forum, the FCC defended its
policies while others hoped for
clarifications.
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BALANCING URBAN/DANCE
TRACKS AT CHR

Tackling a tricky subject, some
programmers and promoters question
whether a perceived excess of
urban/dance crossovers are affecting
CHR stations’ programming balance.
Contrasting views will come up in a
forthcoming column.

Page 38
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BIG FIRST-WEEK ADDS:
GUARANTEE FOR A HIT?

A look at all the 1987 CHR records that
earned 100 or more adds in a single
week, enabling you to see who made
this exclusive club and how well they did
on the chart afterward.
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Bruce Blevins .
Malrite has named new GMs

Grafman Sues To Liquidate
Century Following Ouster

Former President Levels Muiltiple Breach Charges

Ousted Century Broadcasting
Corp. President Howard Graf-
man has filed a lawsuit seeking
liquidation of the Chicago-based
radio group, which owns five
stations including WLOO/Chi-
cago.

Grafman, who was stripped
of his management responsibili-
ties at Century’s annual board
meeting last August, filed his
suit last week (3/14) in Cook
County Circuit Court. The com-
plaint accuses Century officials
of breach of fiduciary duty, con-
spiracy to breach such duties,
breach of implied contract, and
interference with contractual
relations. Century officials did
not return R&R’s calls seeking
comment on Grafman’s allega-
tions.

“The removal of Grafman as
President of Century and his ex-
clusion from the business af-
fairs of the corporation was un-
dertaken without cause, has as

its basis no legitimate business
purpose, (and) was purportedly
based on financial reports
which were inaccurate and mis-
leading,” said attorneys for
Grafman in the complaint.
Michael Stiegel, an attorney
for Grafman, said his client had
no ongoing disputes with the
board and was stunned by his
ouster. Stiegel refused to com-
ment further on the suit.
Named in the action were
Century President George Col-
lias, Chairman Anthony Karlos,

and VP/Treasurer Richard
Bonick Jr., as well as board
members James Soter and Jo-
seph Baisch. The defendants
and their families hold approxi-
mately 71% of the stock in Cen-
tury, according to the suit.

In addition to WLOO, Century
owns WCZE/Chicago, KMEL/
San Francisco, KLSC/Denver,
and WLFF/Tampa. The com-
pany was founded by Grafman
and Collias in 1964.

GRAFMAN/See Page 30

Knesz Upped To Atco
VP/East Coast GM

Margo Knesz has been pro-
moted to VP/East Coast GM at
Atco. She has been the label’s
GM for the past six years.

Atco President Jerry Green-
berg said, “Margo and I go

Hank Jr., Reba,

for Top LP.

At ACM

Hank Williams Jr. repeated as Entertainer of the Year at the 23rd
Academy of Country Music Awards this week. Reba McEntire pick-
ed up her fifth consecutive “Hat”
Randy Travis won Single and Song of the Year for “Forever And
Ever, Amen” and Top Male Vocalist honors, all for the second con-
secutive year. K.T. Oslin picked up Top New Female and Best Vid-
eo. Other winners were the Judds, Highway 101, Ricky Van Shel-
ton, and the trio of Dolly Parton, Linda Ronstadt & Emmylou Harris

Randy Repeat

trophy as Top Female Vocalist.

back to the very first days of
her association with Atlantic.
She joined the label when I was
Atlantic’s President in the *70s,
and I greatly admired her pro-
fessionalism and dedication
then, as I do now.”

Greenberg added, “Margo
has grown into one of this indus-
try’s most knowledgeable and
respected executives. As we
embark on an exciting new
phase in the history of Atco Rec-
ords, I am thrilled to announce
this much-deserved promo-
tion.”

Before joining Atco six years
ago, Knesz held national promo-
tion posts atMCA andRCA. She
first worked for Atlantic in 1973.

WBCN Celebrates 20th

wwwamericanradiohistorvy com

Malrite Sets GMs
In SF, Twin Cities

Blevins To KNEW & KSAN,
Anselmo Upped At WDGY & KEEY

Mick Anselmo

for two of the company’s Coun-
try combos. Former KKCY/
San Francisco VP/GM Bruce
Blevins has been named GM at
KNEW & KSAN/Oakland-San
Francisco. He succeeds VP/
GM Steve Edwards, who left a
month ago to form his own com-
pany to pursue ownership.

WDGY & KEEY/Minneapo-
lis-St. Paul GSM Mick Anselmo
has been promoted to GM. He
succeeds VP/GM Gary Swartz,
who left two weeks ago, after 15
years with Malrite, for the
same duties at crosstown
KDWB-AM & FM.

Regarding the West Coast
outlets, Malrite Radio Presi-
dent Gil Rosenwald told R&R,
“We're pleased to find some-
body like Bruce who has in-
depth experience in the Bay
Area. He’s perfect for KNEW &
KSAN.”

About Anselmo, Rosenwald
commented, “It’s a pleasure to
recognize Mick for his achieve-
ments and professional devel-
opment. He possesses a special
blend of people skills and has
shown the capacity for in-
creased responsibility.”

MALRITE/See Page 30

Phillips
OM At
WEAZ

Rod Phillips has been promo-
ted to OM at Easy Listening
WEAZ/Philadelphia. He has
served in various capacities
during his eight years at the sta-
tion, including ND. Phillips re-
places Lee Martin, who left last
month for similar duties at
WLIF /Baltimore.

WEAZ Exec. VP/GMJim De
Caro told R&R, ‘“Candidly, 'm
real pleased in what I’ve seen in
the short time he’s been in the
position. He has a creative flair,
initiative, tremendous energy,
the ability to communicate as
very few others that I've wit-
nessed in that position can co,
and has an excellent rappcrt
with the staff. He seems like a
natural for the job.”

PHILLIPS/See Page 30
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Rakovan Exec .VP At H&D

WFYR/Chicago VP/GM Dick
Rakovan will leave that position
next week to become Exec. VP at
Hartford-based H&D Broadcast
Group, where he will handle station
acquisitions.

H&D (which stands for Hart-
stone & Dickstein ) is an investment
banking group specializing in
broadcast properties. “The com-
pany has been involved in about a
billion dollars worth of business
over the last several vears,” said
Rakovan. “They’ve facilitated
deals with groups such as JACOR
and Pyramid, but have kept a very
low profile.”

Rakovan said the company will
begin making middle-market ac-
quisitions, and that he plans to re-
cruit GMs for those stations soon.

Prior to his WFYR post, Rako-

Dick Rakovan
van was Sr. VP/Radio Station
Group with Outlet for five years.
He also spent 17 years with Cap
Cities in various capacities.

A replacement for Rakovan at
WFYR has not yet been named.

EIGHT-YEAR PROGRAMMER

Sherwin Leaves
KABC PD Post

Eight-year KABC/Los Angeles
PDWally Sherwin has resigned his
position at the Cap Cities/ABC out-
let and will devote his time to other
interests, which include a service
that will evaluate and appraise a
station’s programming perform-
ance.

Sherwin told R&R, “Over the
past few years, I've been presented
with some very attractive oppor-
tunities which I've turned down be-
cause of my commitment to the
station.” Regarding his new busi-
ness, he said, “I'd rather not call
myself a consultant. I'll be monit-
oring stations for 48 hours, then
providing them with a detailed an-
alysis of their programming. I
might also be pursuing some tele-
vison production projects.”

Sherwin added that he will con-
tinue to work with KABC on special

Davis New
WWSW PD

Bob Davis

Bob Davis has assumed PD
duties at Gold-formatted WWSW/
Fittsburgh. He comes to 3WS after
seven years as Corporate Manag-
er/Research at Midwest Commun-

ications.

WWSW VP/GM Diane Sutter
commented, “I am very excited
about having Bob-on our team. His
diverse background — which in-
cludes research, program manage-
ment, and on-air — will provide us
with a new dimension to our pro-
gramming department.”

Davis, who previously program-
med WRNL & WRXL/Richmond,
said, “I'm thrilled to be part of the
team at 3WS. Diane’s energy and
enthusiasm, the recent format

DAVIS/See Page 32

Wally Sherwm

promotion projects, including the
several annual overseas remotes
the station conducts.

KABC VP/GM George Green
commented, “We’re sorry to lose
Wally as program director. His tal-
ents were unmatched. Although he
is physically leaving the radio sta-
tion, he will always be part of the
KABC family as far as we’re con-
cerned.”

During his tenure at the station,
KABC, which is the Dodgers flag-
ship station, routinely ranked in the

SHERWIN/See Page 30

Topham, Lamb,
Saunders
Elevated

At Edens

Three executives at Edens
Broadcasting have been promoted.
VP/CFO Murray Topham has
been named Exec. VP, while
WWDE/Norfolk GM Larry Saun-
ders and Managing Director/
morning personality Dick Lamb
have been elevated to VPs.

Regarding Topham’s promotion,
Edens Chairman Gary Edens com-
mented, “Muwrray was one of the
founding partners of our company
and from day one has been our
chief financial officer. Without his
expertise, we could not have grown
as quickly as we have.”

Prior to his Edens duties, Top-
ham was CFO for Combined Com-
munications, Charter Media, and
Columbia Pictures Media.

Regarding Saunders and Lamb,
Edens said, “Dick and Larry are
outstanding Virginia broadcasters

EDENS/See Page 32

Tom Jeffries

Jeffries
Upped To

WzZOU PD

Tom Jeffries has been promoted
to PD at WZOU (Z94)/Boston,
where he will continue to do after-
noon drive. He replaces Mike Col-
by, who will concentrate on OM
duties.

VP/GM Alan Chartrand told
R&R, “Of all the candidates, I
selected Tom for a number of rea-
sons. First of all, he’s a very bright
man and his on-air ability is a plus
for us. His background is in CHR
and he communicates very well
with the staff; a lot of them really
look up to him, with his 18 years in
the business.”

JEFFRIES/See Page 32

Huntington

Set As
KIFM PD

Steve Huntington
Steve Huntington, who has been
MD at NAC/Jazz KIFM/San Diego
for six manths, has been promoted
to PD. He replaces Bob Linden,
who has left the station.
Huntington told R&R, “San Di-
ego is also an up-and-coming cen-
ter of contemporary jazz. KIFM is
not-only the market leader in pro-
gramming NAC and Contempor-
ary Jazz, we’re recognized nation-
ally as such. Keeping us on top will
keep me busy, but I'm certainly
looking forward to the challenge.”
HUNTINGTON/See Page 32

O’Neil PD
At WRRM

Nick O’Neil has replaced Tracy
West as PD at Susquehanna’s
WRRM (Warm 98)/Cincinnati.

O’Neil told R&R, “I’'m very ex-
cited about being in Cincinnati
working with (GM) Joe Schild-
meyer. We're the top AC, and have
a terrific team here at Warm 98. 1
don’t think we’ll see much change
in direction. As anyone would ex-
pect, we’ll just do some fine-tuning.
Al forms of AC are covered in this
market, so it’s going to be quite a
challenge.”

O'NEIL/See Page 32

wwwaLamericanradiohistorvz.com

l PAGE THREE I

MARCH 25, 1988

MORE WORK, LESS FUN
IN THE USA

A new Harris poll shows Americans working
an average of 47 hours a week, compared to
just over 40 in 1973. Leisure time has
dipped from 26 to 16 hours weekly, and
public arts attendance (museums, movies,
concerts, etc.) is down. See Lifestyles for
details.

Page 18

FEATURES

WASHINGTON REPORT: Prying infooutof FCC . . . .6
RADIO BUSINESS: Latest bumper crop of transactions 8
OVERVIEW:

® MANAGEMENT: Firms monitor personal calls . . . .12
® SALES STRATEGY: Sales personality types,

iN-OUt ST w4 watr bpas dods cpue Lime Tome o014
® MEDIA: VCR owners not into home taplng ... .16
® LIFESTYLES: Miniskirtingtheissue . . . . . . . .. .. 18
®PEOPLE: Fotofun . .. .. .. .. ... ..... . .19
NEWSBREAKERS . . . .. ... . . . ... .. .. ... 20
STREET TALK: Moby to whale in Houston? . . . . . .. 24
RATINGS: More fall Arbitron/Birchresults . . . . . . .. 34
ON THE RECORDS: Most added CHR hits. . . . . . .. 35
DATEBOOK . ;- uftz o o sie oo mm o o0y 5 55 - 36
CALENDAR: King assassination anniversary . . . . .. 37
NETWORK FEATUREFILE == = . . ... ... ... . . 54
MARKETPLACE .. . . .. .. . ... .......... 55
OPPORTUNITIES . . . . .. ... ... ... . ..., 57
FORMATS

CHR: Urban overload on playlists? . . ... .... ... 33
AOR: WBCN's 20th anniversary, Pt.t . . . .. .. .. .42
URBAN CONTEMPORARY: WBLX going Mobile . . . .4T
AC: Competing from beyond the fringe . . . . . .. . .50
COUNTRY: Amanda Helton’s hippest

photocaptions . . . .. .. ... ... ... ... 52
MUSIC INFORMATION
WORLD MUSIC OVERVIEW: Hot, current

international, DMR dance charts . . . . ... ... ... . 60
MUSIC VIDEO: MTV, VH-1 playlists . . . . . ... .. .. 61
URBAN CONTEMPORARY . . .. ... .. .. ... . .62
COUNTRY . .. .. . 66
MUSIC-INTENSIVEAC .. . . . .. .. . . ... .. ... 69
FULL-SERVICEAC . . . . ... ... ... ... ...... 71
GOLD-INTENSIVEAC . . . ... ... .. ... ...... 71
NACE cmar ot £ b 2o ddBelid & oe 2 ile T EE AECE »ine 72
CONTEMPORARY JAZZ .. .. ... ... . . .... 72
MAINSTREAM JAZZ . . . . . . .. . .. ... ..... 72
AORTRACKS . . . . . . .. .. ... . ... ... 74
AORALBUMS . . . ... . ... . ... .. . .76
CHRR = ¢ 5. pEIEIS TR aros o olina alfeallarer rwna o Fi 82
AC, AOR, CHR, URBANCHARTS .. . .. ... ... .. 96

R&R is published weekly, except the week of December 25th, for $235 per year, or $425 for
overseas subscriptions (U.S. funds only), by Radio & Records, Inc., at 1930 Century Park
West, Los Angeles, California 90067. Annual subscription plan includes the weekly newspa-
per plus two Ratings Report & Directory issues and two New Music Programming Guides
Refunds are prorated based on.the actual value of issues received prior to canceliatior,

‘Nonrefundable quarterly rates availabie. Ali reasonable care.taken but no responsibility as :

sumed for unsolicited material. R&R reserves all nghts in materlal accepted for publicatios
All letters addressed to R&R or its Editors will be assumed intended for publication reproduc

tion and may therefore be used for this purpose. Nothing may be reproduced in whole or i
part without written permission from the Publisher. The terms AOR, AOR Tracks, Back Page:
Breakers, Most Added, National Airplay/30, Parallels, Radio & Records, and Street Talk are
registered trademarks of Radio & Records. © 1988. POSTMASTER: Send address changes
to R&R, 1930 Century Park West. Los Angeles, California 90067.



www.americanradiohistory.com

4 m RaR March 25, 1988

Bloom Becomes SMN
Wave Sales Director

ORLANDO PD ACTION

Cagle Programs WHTQ

As Mirsky Joins WORZ

Veteran PD Gerry Cagle has
been named PD of AOR WHTQ/
Orlando. Neal Mirsky, who resign-
ed from that post last month, has
taken the PD job at crosstown AOR
WORZ. Mirsky fills the position va-
cated by Alan Edwards, who left to
become GM at WMJK/Kissim-
mee, FL.

WHTQ GM Bill Parke told R&R,
“We never thought we’d be able to
get someone of Gerry’s caliber in
Orlando, but once in a while cir-
cumstances just fall into place and
you get lucky. This guy program-
med just about every legendary ra-
dio station in the country. He could
program want ads and be success-
ful'”

Cagle’s appointment was greet-
ed with some surprise, since his
AOR experience is limited. His
resume is dominated by legendary
Top 40 call letfers in the RKO
chain: WRKOQ/Boston, KFRC/San
Francisco, and KHJ/Los Angeles.
Most recently he served as PD at
WHLY/Orlando.

“Radio’s radio,” Cagle remark-
ed. “In my career I've run Top 40,
Country, and AOR. I'm just happy

-

ratings.”

Mirsky’s move to WORZ may
prove to be temporary. Duffy
Broadcasting has been trying to
sell the station to the Beasley

mix.

Former ’'ORZ GM Darrel Good-
in, who has returned as an indepen-
dent consultant, summarized the
current situation. “We made a de-

cision after the last scheduled clos-
ing fell through (February 29) that
it would behoove us to get out there
and do something with the station
to maintain its value and remain
competitive in the event the deal
doesn’t go through. Neal became
available shortly after I got here,
and he’s already made some solid
improvements to get us ready for
the future. If there’s no future, then
he’ll leave — just like me.”

Mirsky commented, “If Duffy
keeps 'ORZ, we’re going to kick
ass. If they don’t, I'm back where I
was three weeks ago — just several
paychecks richer.”

FormerKTWV/Los Angeles VP/
GM Howard Bloom has joined Sa-
tellite Music Network as Director/
Sales, The Wave. Bloom will be re-
sponsible for marketing the New
Age-oriented format to potential
affiliates.

A 20-year Metropolitan veteran
until his departure last December,
Bloom helped spearhead AOR
KMET’s change to its present
“Wave” format and call letters last
year. The concept was later syndi-
cated by SMN to other stations.

SMN Chairman John Tyler told
R&R, “Howard’s appointment
complements our team of Wave
specialists, and provides a tremen-
dous marketing thrust. He can ef-

Jensen Premier Exec.VP

Former Fairbanks Broadcasting
PD and Bolton Research VP Gary
Jensen, who most recently ran his
own consulting firm, has been
named to the new post of Exec. VP
at Premier Broadcast Group. He
will oversee all programming, re-
search, and marketing functions at
the group’s stations.

Premier President William Sel-
wood Jr. commented, “Gary will

Research.”

1-800-952-1986
Ask for Mike Henry

Demand

best,

. A

I

SURREY
RESEARCH

“’Surrey Research’s Alpha & Omega Music Testing system is
completely user friendly. The colorized Alpha portion tells
you at a glance what’s what in your music library, the
Omega portion tells you why! I recommend Surrey

Gary King
Operations Manager
WWDE-FM, Norfolk

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst

wWwWwW-americantadiohistorvy. com

assist me in analyzing future ac-
quisitions as well as being transi-
tional GM of these acquisitions. His
multi-market experience will be of
enormous value to Premier.”

Premier acquired WUTQ &
WOUR/Utica, NY last month, and
also owns WABY & WKLI/Albany.

Howard Bloom

fectively translate the benefits to
potential Wave affiliates.”

Said Bloom, “As a former GM, I
know firsthand what the Wave can
do to increase revenues and secure
the loyalty of this adult demo. I feel
confident in recommending the
Wave to radio executives.”

Since it began operation last Sep-
tember, the Wave has attracted af-
filiates in Seattle, Dallas, Kansas
City, Detroit, Miami, and several
other major markets.
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YOUR
PROGRAM

DIREGTOR

One of the tragedies of radio is when a good Program Director gets overruled
(or even kicked out) on the recommendation of the research company he hired
to help him.

The correct role of a research firm should be to give programmers and
managers a clear unbiased view of the attitudes and tastes of the members
of their target audience.

Unfortunately, most research firms feel obligated to try to enforce their own
conclusions on the client station. As a result. you can get a researcher who has
never been a successful programmer outvoting a skilled PD who just needed
audience feedback.

This tragic event never happens when you hire Strategic Radio Research. We'll
give you clear, accurate information presented without biases and without bad
recommendations. Its research done right. For details, call Kurt Hanson collect
at(312) 280-8300 today.

211 E. Ontario
Chicago. IL 60611
(312) 280-8300

____ \wawaww americanradiohistorvy. com o o
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PAT CLAWSON

FCC “Chills’’ Pacifica

The FCC’s indecency policy is stifling a full range of
programming — from poetry readings to sex therapy pro-
grams to blues music shows — according to representa-
tives of the Pacifica Foundation.

A capacity crowd turned out
Monday (3/21) in Washington, DC
to hear broadcasters and FCC reg-
ulators duke it out at a forum on in-
decency sponsored by Catholic
University of America.

Pacifica On Ice

Marita Rivero, GM of Pacifica’s
WPFW/Washington, said the
vagueness of the indecency stan-
dard has caused her to worry about
much of the station’s program-
ming, including a poetry show, an
appearance by an expert on les-
bian sex, and even a vintage blues
program that includes the occa-
sional suggestive line.

“You talk about a big chill,” add-
ed Rivero. I have program hosts
who are censoring themselves —

pulling things off the air without
me even knowing about it. I'd love
to see a list of everything that
hasn’t aired on WPFW because of
this rule.”

Last year the FCC referred Pa-
cifica’s KPFK/Los Angeles to the
Justice Department for possible
criminal prosecution under federal
obscenity laws for broadcasting a
play about homosexuals. Even
though prosecutors took no action,
the FCC action left a lasting mark.
John Crigler, a Washington com-
munications attorney who repre-
sents Pacifica, said his client
recently anguished for weeks be-
fore allowing one of its stations to
air its annual program of readings
from James Joyce’s ‘“Ulysses.” He
termed such uncertainties over

the indecency guidelines “‘outra-
geous.”

Broadcasters Pushing
The Limits

A Commission official indicated
the controversial rules came about
because of a feeling that broad-
casters were pushing the limits of
both good taste and the law.

“Towards the end of the (Mark)
Fowler administration, there was.a
sense at.the FCC that there was a
line that should not be crossed
regarding indecency,” said Com-
mission attorney Richard Bozelli.
He added that Commissioners will
enforce rules against blue pro-
gramming because federal laws
require them to do so, but that a
rulemaking proceeding on the
issue has never been opened be-
cause it would be impossible to
legally define all indecent words,
phrases, and situations.

This advertisement is not an offer to sell nor a solicitation of an offer to buy these securities.
The oftering is made only by the Prospectus.

2,500,000 Shares

TN/
VI

FCC staffer Oscar Ward struggles to control the flood of paperwork in the
FCC Mass Media document room.

FCC Audio Services chief Larry Eads () and Commission Managing

Director Edward Minkle (r)-took a ot of heat from Congressmen about con-
ditions in public reference rooms.

FCC Reference Room
Described As ‘““Hellhole”’

Broadcasters are having their legal rights jeopardized
and cannot effectively participate in FCC proceedings be-
cause of miserable conditions in FCC public document
rooms, according to testimony Thursday (3/17) before a
House Government Operations subcommittee. Chairman
Glenn English (D-OK) accused FCC officials of a “pattern
of neglect” after General Accounting Office investigators
testified about poor security and mismanagement. Eng-
lish singled out FCC staffer Carolyn Tatum for criticism,
after two other Congressmen said she had discouraged
them from attending the hearing on the grounds that it
would be “a waste of time.” Tatum denied the charges.

Former paralegal Perri Wo-
mack, who recently quit out of
frustration, described the Mass
Media reference room as a ““zoo”

FCC Managing Director Edward
Minkle denied knowledge of any
bribery, but admitted things could

and ‘hellhole” where clerks are
often bribed with gifts of food and
liquor in order to get service.
“After two years, you can’t take it
or you'll become nuttier than a
fruitcake,” she said.

-

be better. “The system is certainly
not perfect, and the public de-
serves better than what it is receiv-
ing,” he said. He criticized a plan
to put station records on videodiscs
as underfunded and ill-conceived.

WESTWOOD ONE

COMMON STOCK

UPI Tries Weakening
Union To Lure Investors

The new management team at UPI is playing hard-
ball with the Wire Service Guild in an attempt to reduce
union influence at the financially troubled wire service,
according to UPI insiders.

Price $21% Per Share

Incorporated

March 16, 1988

Hambrecht & Quist

Copies of the Prospectus may be obtained from any of the several Underwriters
only in such states in which such Underwriters are qualified to act as dealers
in securities and in which the Prospectus may be legally distributed.

Merrill Lynch Capital Markets

wWWW.americantadiohistorv.com

Negotiations over a new short-
term ‘‘peace pact” for about 800 US
employees were stalemated last
week when UPI management
walked out of contract talks after
union leaders rejected their de-
mand for sweeping concessions. A
Guild spokesman said representa-
tives of UPI and the union met on
Tuesday (3/22) and were schedul-
ed to meet again Wednesday. A
UPI spokesman declined comment
on the negotiations.

According to the Wire Service
Guild, UPI’s brass demanded that
the union give up its two seats on
the UPI board of directors and sur-
render its right of first refusal to
purchase the news service. UPI
managers also sought to eliminate
prohibitions on moving or cutting
the New York and Washington bur-
eaus, and asked the Guild to give

up the goal of achieving wage par-
ity with the Associated Press.
Guild officials say they offered
some work concessions, but that
wasn'’t enough for management.

Attracting Investors
Main Goal

Management’s objective, accor-
ding to a source close to the talks,
is to reduce the influence the union
wields over management decisions
and thus make the news service
more attractive to outside in-
vestors.

UPT’s financial fortunes received
a boost last week when CBS News
and eight CBS-owned radio stations
renewed their contracts. The net-
work’s news division signed a one-
year agreement with UPI, while
the stations approved a three-year
deal.
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A PROMISE TO SURPRISE

Dear Radio Listener:

Perhaps I’'m a product of the times in which I came of age, but I've always wanted to
discover the story behind the story. Whether it was the Space Race, the Cold War, the
British Invasion or Anarchy in the U.K., I grew up eager to understand the key figures
behind the offensives. I decided to go into journalism because the rhythmic prose Ireadin
Crawdaddy and Rolling Stone seemed to vibrate with the beat of the era. The convent:onal
wisdom about rock posits that it’s a music form—and an outlook—based on rebellion, but
I’ve always believed it has much more to do with personal reinvention. Rock and roll is the
soundtrack for those who have an insatiable curiosity about the world and their place iniit.

When I joined the Rolling Stone staff as a feature writer in the autumn of 1978, the
desire to report music stories fully and with responsible flair had seemingly fallen to a
select few. I know that by the time I resigned my Rolling Stone senior editorship in 1982 (in
order to write several books), my cohorts at both Rolling Stone and then Musician
magazine strongly depended on each other for encouragement. The thinking was: if
magazine and broadcast journalism cannot truly remove the distance between the subject
and the audience, then the efforts miss the essence of rock and roll.

Radio is such an intimate medium, yet this capacity for intimacy has never been fully
utilized in the service of rock and its practitioners. In 1986-87, my initial intention with
the nationally syndicated Timothy White’s Rock Stars (the radio series having been inspired
by my 1984 coffee table book), was to create exclusive 90-minute interview & music
programs that gave fans informed talk and genuine insight into the creative process—plus
providing some passionate rock and roll. This was done over the last two seasons by
including live-in-the-studio performances, as well as the heretofore unheard-of practice

of having the artist play original demos of hits and/or previously unreleased material in
order to illustrate the individua! method behind the music.

Ultimately, I felt my new edition of Timothy White’s Rock Stars should expand still
further the realm of broadcast music journalism. So it only made logical sense that the
Westwood One Radio Networks and I should team up. After all, it was Westwood One
that breathed bold new life into modern radio programming, bringing the transmission of
rock and roll into the 1990’ with superb live concert tour coverage, on-location music
reporting and solid interview-integrated music newsfeatures. For my part, I believed I
had fresh strengths to contribute to the network, but I also sought the skilled support
necessary to better my best.

With this third edition of Timothy White’s Rock Stars, Ill be striving to present an often-
live series of monthly specials in which each and every installment is Radio As Event. By
dint of journalistic zeal, extraordinary performance segments, and enthusiastic respect
for the creative musical process, the goal will be shows that help reinvent the immediacy
of ‘music radio.

The best quality that any form of entertainment can have is the promise of surprise.
1 vow that each installment of Timothy White’s Rock Stars will be something you have

never heard before.
«
Best, N w QLQ
__\(— { Mo

Timothy White

Contact your Westwood One Representative now for details. Call (213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.
‘V
/% WESTWOOD ONE RADIO NETWORKS
AT R R A R T
ﬂ‘ﬂ el e BT L s i ™ 4 giegm

WA-americanradiohistorv.com
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RADIO BUSINESS

TRANSACTIONS

Daytona Buys Contested
Richmond FM For $6.5 Million |

DC Lawyers Sell Albuquerque Combo For $4.4 Million,
Deer River Group Moves Into Vermont AOR For $2.35 Million

Bl O The Whaab.
?3"".: ok

i '%--"-R s; i e *"5.4,3, AR W

WRFK/Richmond

PRICE: $6.5 million

BUYER: The Daytona Group, headed
by Norman Drubner and Carl Como
Tutera. Daytona owns KRIX/Browns-
ville, TX; KRGE/Weslaco, TX; KSLM &
KXYQ/Salem, OR; KIVA-AM & FM/
Santa Fe; KIKO & KEYX/Miami-
Globe, AZ; and recently announced
plans to buy WSOR/Ft. Myers, FL.
Drubner also owns WNLC & WTYD/
New London, CT; WNFI/Palatka, FL;
WPAP/Panama City, FL; and WCOA
& WJLQ/Pensacola, FL.

SELLER: Pegasus Broadcasting Co.,
owned by Wayne Souza and Paul
Lucci. They recently announced plans
to buy WMYKI/Elizabeth City, NC-Vir-
ginia Beach, VA.

FREQUENCY: 106.5 MHz

. A

POWER: 50 kw at 240 feet
FORMAT: Classical

BROKER: Don Saylors & Associates
COMMENT: In August 1986, Souza
and Lucci announced plans to buy this
station for $4.2 milion from Union
Theological Seminary. The transac-
tion was approved by the FCC, but
consummation was delayed because
of a legal challenge from Citizens for
Public Radio. The US Court of Ap-
peals in Washington dismissed the
challenge in February. Pegasus now
proposes to acquire the station, then
immediately transfer it to Daytona
Group.

RS P T

i *%'“E&‘*m‘“ww "10("\-\.?".3;\.'0@'.@

WJXL/Jacksonville

PRICE: $800,000

BUYER: Bussey-Hayes Communica-
tions Inc., jointly owned by William
Bussey Jr. and Troi Hayes. Bussey is

an applicant for a new UHF TV station
at Arab, AL.

SELLER: HMS Broadcasting Co.,
owned byRobin Mathis, John Skelton
Jr., andRicky Hutfman. They also own
interests in WSJC-AM & FM/Magee,
MS; WCPC-AM & FM/Houston, MS;
and WDXE-AM & FM/Lawrenceburg,
TN.

FREQUENCY: 810 kHz

POWER: 50 kw days/500 watts nights
FORMAT: AC

T
. Arkansds
KZRO/Marshall

PRICE: $475,000

BUYER: Marshall Broadcasting
Corp., owned by L.E. Willis Sr. He
also owns WOWI/Norfolk; WIMG/Ew-
ing, NJ; WBOK/New Orleans; WGSP/
Charlotte; WBXB/Edenton, NC;
WKWQ/Batesburg, SC; WSRC/Dur-
ham, NC; WSFU/Union Springs, AL;

Rick Michaels

Dennis Eckhout

Diane Healy Linen

Television — Bally’s Las Vegas, Suite 6110
(702) 7394111
Radio — Las Vegas Hilton, Suite 1950
(702) 732-5111

How to make a great deal
at the NAB: Gall us for
station sales and
acquisitions, valuations
an lmam:mgs

'_zi
|

“Kent Phillips

[=]
lr

Dave Unger

Jeanett Tully

We’ll be at the NAB!
&

For a private, confidential appointment
call (202) 778-1400. Or visit us at the show:

Glenn Serafin

oA

Don Russell

Jay Goodwin

COMMUNICATIONS
EQUITY

ASSOCIATES

WWW americantadiohistorv.com

TRANSACTIONS AT A GLANCE

3355,251 243

o ﬂeal' Of The Week:

®WPZZFranklin, IN $783,410

8 o R T

 Deals So Far In 1933‘

 Total Staﬁﬁﬂsf Tradnﬂ This Yoar 235
 This Waa;: s Action: $20,363,660
Total ﬁaﬂms 'ﬁradad Tms Week: 2&

lWHFKfHIchmand $6.5 mﬁlion

& WJXLiJacksanville, AL $B00,000
- ®#KZRO/Marshall, AR $475 000
- ®KESR/Independance, CA 55000
SKTKR & KTLMITak, CA $1 million
® KGLNIGlsnwood Springs. CO $237,000
® WAPRIAvon Park, FL $100,000
® WTRLiBradenton, FL $700,000
#WCKSICocoa, FL Foreclosure, no cash consideration
®WREDMonroe, GA 5125 000
' WBZMIChillicothe, Il Foreclosure, no cash consideration

& WKYZIGray, KY 543,500 fiabibties assumption/stock swap
® WCBCICumberland, MD £175,750 for majority conirol
- MKZSS & KZARIAIbuguerque $4 4 million
® WVSG/Comwall-On-Hudson, NY £20,000
SWBLY & WAZUiSpringfleld (Dayton), OH $225,000 for 1/3 interest
| ®KBKR-AM & FM/Baker, OR $215,000 ;
! & WKAOGHanahan, NC (AM CP) Gift, ng cash -.:‘onst&ratmn
| @WINZIClinton {Knoxville}, TN $800,000°
Hh‘lﬂm"mmm [Bmi'rngtml. VT 82,35 millior
- Wﬂﬂﬂmﬂpm WV ‘No cash consideration
BWATK & wﬂtﬂn‘ﬁnﬂw Wi $1.406.000

WAYE/Birmingham; KF TH/Marion, IN;
WPCE/Portsmouth, VA; WFTH/Rich-
mond; WWCA/Gary, IN; WESL/East
St. Louis, IL; WTJH/East Point, GA;
and WGTM/Wilson, NC. He recently
announced plans to sell WSVE/Jack-
sonville; WATP/Marion, SC; and
WTNC/Thomasville, NC. He recently
announced plans to buy WXSS/Mem-
phis; WZAZ/Jacksonville; WOLS/
Florence, SC; WIQR/Prattville, AL;
and WPZZ/Franklin, IN.

SELLER: Zero Broadcasting
headed by President Coy Horton.
FREQUENCY: 104.3 MHz
POWER: 100 kw at 817 feet
FORMAT: Country

Inc.,

KESR/Independence

PRICE: $8000

BUYER: James Lane

SELLER: Eastern Sierra Broadcasters
Inc., owned by Wayne Hirst. He also
owns KLCB/Libby, MT.

FREQUENCY: 600 kHz

POWER: 1-kw daytimer

FORMAT: Station is currently dark.

KTKR & KTLM/Taft

PRICE: $1 million

BUYER: Great Southwest Broadcast-
ing Co., owned by James Welch and
Dave Moore.

SELLER: Louise Mann

FREQUENCY: 1310 kHz; 103.9 MHz
POWER: 1-kw daytimer; 3 kw at 300
feet

FORMAT: Spanish; AC

COMMENT: Welch is a principal of
Retirement Investment Services Inc.
Both Welch and the company are de-
fendants in five pending lawsuits filed in
the Superior Court of Kern County,
CA. According to documents filed with
the FCC in connection with this trans-
action, the suits allege “statutory viola-
tions of the California lending codes
and also include allegations of breach
of fiduciary duty and fraud.”

:f°'%”$°"' V'W :é"%?’ ﬁ‘b.*'

i |

KGLN/Glenwood Springs
PRICE: $237,000

BUYER: Colorado West Broadcast-
ing, owned by Glen Bell, William Dun-
away, Keith Hefner, and Carl Curtis.
SELLER: Glenwood Broadcasting
Inc., owned by Jack Warkentin and
John Hooker. Warkentin also owns in-
terests in KHRD-AM & FM/Duncan,
OK; KSWO-AM & TV/Lawton, OK; and
KFAD-TV/Amarillo, TX.

FREQUENCY: 980 kHz;

POWER: 1-kw daytimer

FORMAT: AC

<:n-$«-->.n’ ”;‘ fosal

WAPR/Avon Park

PRICE: $100,000

BUYER: Stevans Communications
Corp., owned by Wisconsin business-
men Wayne Stenz and Lyle Evans.
Stenz owns an AM CP for WWRS/May-
ville, Wi and is an applicant for a TV CP
there. Stenz and Evans jointly own
KHD-TV/Huron, SD.

SELLER: Florida Broadcasting Corp.,
owned by William Stokes and Charles
Castle. They also own WOKC &
WLMC/Okeechobee, FL.
FREQUENCY: 1390 kHz

POWER: 1-kw daytimer

FORMAT: Religion

WTRL/Bradenton

PRICE: $700,000

BUYER: Biscayne Broadcasting Co.
Inc., owned by Anthony Lupo, Mark
Davis, andMilton Wallace. Lupo previ-
ously was President/GM of WLQY/Hol-
lywood, FL.

SELLER: Highlands Communications
Inc., owned by Albert Moll.
FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: Country

BROKER: Stan Raymond

Continued on Page 10


www.americanradiohistory.com

—

7

S

GENERATION IT
Music 88

The Music Scheduler That Responds To
Today’s Programming Demands Just Got More Responsive...

Up to 5 times faster. Schedule an
entire day in minutes!

““The speed with which our stations can program their
playlists now makes music scheduling a breeze. More
importantly, we had asked RadioWare for a faster system and
we got it. | like the way they respond to their clients.”

Bill Figenshu,

President/Viacom Radio Group,

New York

Six song sweep control.

““We now have greater flexibility in controlling our music on
more than a two song segueway. RadioWare has taken the
easiest music scheduling system and made it even more
flexible.””

Moon Mullins,
WSM-AM Program Director/Consultant,
Nashville

.

Enhanced playlist editor.

“We require a perfect mix of our music sequencing. The
new playlist editor gives us the information we need to quickly
and efficiently edit our logs.”’

Sal LoCurto,

Director of Music Programming/VH-1,

New York

Block program scheduling automated.

““GENERATION II Music '88 completely programs our
‘BLOCK PARTY WEEKENDS'. I can choose the artist or let
the computer choose the longest rested ‘block’ artist. It's a
great time-saver and my blocks never sounded so fresh.”
Trip Reeb,
Operations Manager/91X,
San Diego

|

- N
GENERATION II products are now
exclusively marketed by

AVA
T HE
MEDTIA

GALLERY

For more information and a free
demo disk on GENERATION II
Music ’88 or Research Systems, call
The Media Gallery at 214-948-7202.

RadioWare’s Carl Barringer
is the foremost expert on
music scheduling systems.
Barringer pioneered the first
music scheduling system for
microcomputers and has
refined music systems for
MTV and many top stations
during the past six years.

RadioWare

Software Specialists for Radio

P.O. Box 36385 e Dallas, Texas 75235
(214) 350-7216

wiaAL americanradiohistorv-com
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 8

WCKS/Cocoa

PRICE: No cash consideration
BUYER: EMCOM Associates Ltd., a
limited partnership headed by Jane
Maschmeier and Thomas McArdle II.
SELLER: Fox Radio Inc., owned by
Alan Dickson.

FREQUENCY: 860 kHz

POWER: 1-kw daytimer

FORMAT: Station is currently dark.
COMMENT: This station is being trans-
ferred as a result of foreclosure litiga-
tion brought by EMCOM against Fox.
The Circuit Court of Brevard County,
FL recently granted the foreclosure af-
ter ruling that Fox had defaulted on its
payments to EMCOM, the previous
owner.

WRED/Monroe

PRICE: $125,000

BUYER: Galaxy Broadcasting Corp.,
owned by Dean Johnson, Charlie
Johnson, and Marsleete Johnson.
SELLER: Monroe Broadcasting Corp.,
owned by Dr. E.J. Akery.
FREQUENCY: 1490 kHz

POWER: 1 kw days, 250 watts nights
FORMAT: AC

Introducing Jingle Warfare.

WB2ZM/Chillicothe

PRICE: Foreclosure by previous
owner; no cash consideration

BUYER: Peoria Satellite Radio Corp.,
owned by William Bro.

SELLER: Magic Broadcasting Corp.,
owned by Robert Momenteller.
FREQUENCY: 94.3 MHz

POWER: 3 kw at 300 feet

FORMAT: Country

COMMENT: Magic purchased this sta-
tion from Peoria Satellite in May 1987
for $425,000.

WPZZ/Frankliin

PRICE: $783,410

BUYER: Willis Broadcasting Corp.,
owned by L.E. Willis Sr. (see this
week's sale of KZRO/Marshall, AR).
SELLER: Radio Franklin Inc., owned
by Lee Jackson.

FREQUENCY: 95.9 MHz

POWER: 3 kw at 300 feet

FORMAT: Urban

COMMENT: Jackson acquired this sta-
tion in September 1986 through a
$325,000 debt assumption.

“FirstCom’s _]ll*i“lt‘h have
| §

and sound I need for

H_4 ‘_..-

STEVE RIVERS, PROGRAM DIREC

This time, with a new
generation of station [s

cal sounds from the cream
of LA’ top session singers.

that sound bigger and
cleaner ... Other guys may ‘plug-your-
ID’ so powerful they calls-in-here,” but FirstCom
blast your calls through all custom produces every sin-
the clutter. gle ID package using state-
Here's why: of-the-art digital technology.
Your package is com-
pletely personalized, with
There’s no better sound every instrumental track
than Hollywood music, pro-  written and produced speci-
duced and recorded by John fically for your call letters
Bahler, one of Hollywoods a4 station logo.
top award-winning
producers,
Your ID’s feature new-vo-  You'l find us competitive

FirstCom/13747 Montfort Drive/Suite 220/Daltas, Texas 75240im Long Companies, Inc.

WKYZ/Gray

PRICE: Liabilites and stock swap
valued in excess of $43,500

BUYER: David Carrier, who currently
owns one-third of the station, is pur-
chasing majority control.

SELLER: Larry Burdette, the current
President of Crown Communicatlons,
is resigning and selling his one-third in-
terest in the company.

FREQUENCY: 1590 kHz

POWER: 500-watt daytimer
FORMAT: Religion

COMMENT: Burdette has agreed to
swap his Crown holdings in exchange
for Carrier's stock holding in another
corporation, Cumberland Media, and
the transfer of an automobile. Crown
acquired this station in August 1986
for $470,000.

WCBC/Cumberiand

PRICE: $175,750 for majority control
BUYER: David Aydelotte, who current-
ly owns one-third of the station, is pur-
chasing controlling interest from a
group of shareholders.

SELLER: Manning Kimmel, Sheilah
Kimmel, Edward Kimmel, and Morton
Peskin are selling their collective 58%
stock interest in Cumberland Broad-
casting Co.

ths—'-'- energy

and very affordable, despite
our high-end production
value. So you can have
powerful new ID5, totally
custom produced in Hol-
lywood, for the same rates
as the ordinary run-of-the-
mill stuff you've probably
been buying.

Until now.

.

FirstCiom ... Firsl again
Call 1-HiH-HRE-HRS,
In Texas call eollect
(214) 934-2222.

wwWwW.americanradiohistorv.com

FREQUENCY: 1270 kHz
POWER: 5 kw days/1 kw nights
FORMAT: News/Talk

KZSS & KZRR/Albuquerque
PRICE: $4.4 million

BUYER: Anchor Media Ltd., headed
by President Alan Henry. Anchor,
through various affiliates and sub-
sidiaries, owns KLDD & KZEW/Dallas;
KORK & KYRK/Las Vegas; and TV sta-
tions in Columbus, OH and Asheville,
NC.

SELLER: Sandia Peak Broadcasters
Inc., a company headed by President
Dennis Lyons, is owned by two part-
nerships, SPB Associates and A&P
Radio Associates. Most of the part-
ners are affiliated with Arnoid & Porter,
a Washington, DC law firm.
FREQUENCY: 610 kHz; 94.1 MHz
POWER: 5 kw; 100 kw at 4130 feet
FORMAT: AC; AOR

COMMENT: Sandia Peak acquired
these stations in May 1986 for $3.15
million.

WVSG/Cormwali-On-Hudson
PRICE: $20,000

BUYER: 530 Route 94 Corp., owned
by Robert Castelo, John Nulty, and
Daniel Bloom.

SELLER: Hudson Valley Broad-

casting Corp.,
Goldberg.
FREQUENCY: 1170 kHz

POWER: 1-kw daytimer

FORMAT: Station has been dark for
two years.

owned by Victor

WBLY & WAZU/

Springfield (Dayton)

PRICE: $225,000 for one-third in-
terest

BUYER: Champion City Broadcasting
Co. Inc., principally owned by William
Bailey and Robert Yontz.

SELLER: One-third stock interest of
Champion City Broadcasting Co. Inc.,
owned by Sally Summers and other
heirs of R. Stanley Lucas.
FREQUENCY: 1600 kHz; 102.9 MHz
POWER: 1-kw daytimer; 50 kw at 160
feet

FORMAT: Country; AC

COMMENT: This transaction is to set-
tle the estate of station co-owner R.
Stanley Lucas, who died last year.
Champion City will purchase and retire
the shares of the heirs. At the conciu-
sion of this deal, Bailey and Yontz will
each own 50% of the company.

KBKR-AM & FM/Baker

PRICE: $215,000

BUYER: Grande Radio Inc., owned by
Bryan Christie and William Christie.
The company also owns KLBM &
KKUC/La Grande, OR.

SELLER: Oregon Trail Broadcasting
Inc., owned by Kenneth Lockwood.
FREQUENCY: 1490 kHz; 95.3 MHz
POWER: 1 kw days/250 watts nights;
3 kw at minus 200 feet

FORMAT: AC

WKAO/Hanahan (AM CP)
PRICE: Gift, no cash consideration
BUYER: College of Charieston, head-
ed by Dr. Harry Lightsey Jr.

SELLER: Hanahan Associates, a part-
nership headed by Vernon Baker. He
also owns WBZ| & WLGY/Xenia, OH;
WKGM/Smithfield, VA; WPARI/Clare-
mont, NC; and WSGH/WInston-Sal-
em, NC. Baker also has an interest in
numerous applications for construction
permits.

FREQUENCY: 1040 kHz

POWER: 10-kw daytimer

WTNZ/Clinton (Knoxviiie)
PRICE: $800,000

BUYER: WTNZ inc., owned by Mil
dred Littleton andKevin Littleton. The
Littletons also own interests in WAMG/
Gallatin, TN and WIZO/Franklin, TN.
SELLER: Rebs Knoxville Inc., headed
by President Richard James. He also
owns an interest in WJTO & WIGY/
Bath, ME. Rebs, which is in bankruptcy
proceedings, also owns WWRB-AM &
FM/Madison-Franklin, TN; WVOK-AM
& FM/Bimingham; and WIBX &
WNYZ/Utica, NY.

FREQUENCY: 95.3 MHz

POWER: 3 kw at 674 feet

FORMAT: CHR

WIZN/Vergennes
(Burlington), VT

PRICE: $2.35 million

BUYER: Deer River Group, owned by
Robin Martin and Jay Willlams. The
company also owns WXLO/Worces-
ter, MA and WFGLJFitchburg, MA.
SELLER: Radio Vergennes Inc., own-
ed by Arthur La Vigne.
FREQUENCY: 106.7 MHz

POWER: 50 kw at 434 feet
FORMAT: AOR

COMMENT: Radio Vergennes ac-
quired this station in August 1985 for
$64,000.

WMOV/Ravenswood

PRICE: No cash consideration
BUYER: Good Neighbor Broadcast-
ers Inc., headed by Rex Osborne.
SELLER: Katheryn Tweel, the ex-
ecutrix of the estate of Naseeb Tweel,
is transferring majority stock control to
Regina Tweel and Sidney Tweel.
FREQUENCY: 1360 kHz

POWER: 1-kw daytimer

FORMAT: Country

WATK & WRLO/Antigo

PRICE: $1,406,000

BUYER: Ad-Mark Communications
Inc., jointly owned by Jeffrey Wagner
and 20th Century Foods Inc., a com-
pany headed by Robert McCormick.
SELLER: Nicolet Communications,
owned by Roger Utnehmer and Mary
Jo Utnehmer. They aiso own WERL &
WRJO/Eagle River, Wi.

FREQUENCY: 900 kHz; 106.3 MHz
POWER: 250-watt daytimer; 100 kw
at 542 feet

FORMAT: Country; AC
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TO SAY ABOUT
SELECTOR.

(#8 in a series)

“I love the system. I've used it in CHR, A/C and Full Service formats
and it has worked well in them all. It’s a music scheduler that can
handle anything from Frank Sinatra to Prince. And, the support I
get from RCS is impeccable!”

“We are most pleased with the latest Selector updates. The system
continues to become more powerful and flexible but, best of all, it
has become even friendlier. Many of the new screens make the
system easier to use. You continue to produce the Lamborghini of
music scheduling systems.”

“Possibly the best thing about Selector, and there are many things,
is that RCS never rests on their laurels. The system keeps getting
better!”

“Selector... the dream machine. It’s everything you could ever
want for programming a radio station. All it takes is your creativity,
the system does the rest. Selector can solve any non-personnel
problem you’ve ever had!”

Gary Berkowitz
Operations Manager/Program Director
WJR—Detroit

Steve Goldstein

Vice-President/Group Program Director
Saga Communications, Inc.

New York City

Bob Kaghan
Program Director
WCXR-FM—Washington, DC.

Bill Terry
Program Director
FM-106 WBLI
Long Island

RADIO COMPUTING SERVICES, INC.
One Chase Road * Suite 206 « Scarsdale. New York 10583+ (314) 723-8567

wwww americanradiohistorvy com.
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OVERVIEW

“Telework” Broadcast
Marketing Tool Arrives

n Atlanta, GA-based com-

A pany, The Marketing
Works, has recently begun
to use telemarketing techniques to
hone in on a station’s core audi-
ence.

The concept is called ‘“Tele-
work,” and here’s how it works:
the company calls thousands of
households in your market, asks
them to tune in your station at a
specific time, then calls them back
and solicits opinions on what the

listeners heard.

Regardless of whether the listen-
ers tune in at the time requested or
even at all, your station benefits
from increased audience aware-
ness. In addition, the speed at
which the “Telework” program
can deliver information enables
your station to make programming
changes virtually overnight.

For further information, contact
The Marketing Works at (404) 955-
1550.

New RAB Sales Course
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Salespeopie new to the radio industry or veteran account execs look-
ing to sharpen their sales skills may want to check out the latest training
course developed and produced by RAB,

The “Basic Radio Sales Training Course” is a 14-chapter, three audio-
cassette presentation designed to orient and educate salespeople to the
specifics of radio sales, Written by volunteer broadcasters in easy-to-read
language, the text is ilustrated with pictures, figures, and examples of key
sales tools, documents, and research. In addition, each chapter includes a

self-mastery review and quiz.

Topics covered in the course include: Fundamentals of Selling, Con-
sultant Sales and Marketing, Retail Sales and Prospecting, Competitive
Meidia, Co-op and Vendor Sales, Merchandising, Creative Copywriting,

and Promatian.

The “Basic Radio Sales Training Course” is available free of charge to
RAB-member stations. For more information, contact the RAB at (212)

254-4800.

PUD

C Service
th Heart

Health is a hot topic. The Heart of the Matter is

a hot radio series that deals with heart, health, and
quality of life issues. And it's free.
The Heart of the Matter brings your listeners

credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS. to nutrition and sports medicine.

Adjacencies can be sold at the beginning and end
of each segment of The Heart of the Matter. And you

can choose the daily 4% minute program, or the 29
minute weekly magazine version,

Call us for more information and a free demo
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC,

2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD 21209
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Account execs who sink a
hefty portion of their paychecks
into wining and dining clients will
be relieved to know a majority of
American corporations pick up
the tab for expenses incurred
by company employees
According to a 1987 survey,
the following list indicates the
five expenses that employers
are most likely to reimburse

% Of Companies
Exp Category Reimbursing
Meals 96%
Auto expenses 96%
Taxi fares 91%
Tips 88%

Tuition assistance on
job-related courses 82%

Source: Management World
T SB  PETTESTs
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MONTHLY NEWSLETTER

Radio Promo & Mktg.
Publication Debuts

new publication, titled

“Promotion & Marketing

Monthly,” is currently
available from the Los Angeles-
based Corperate Communications
Consultants firm.

Edited by Dan Acree, this eight-
page newsletter is targeted exclu-
sively to radio promotion directors.
The most recent issue covers such
topics as forced listening contests,
Coca-Cola’s upcoming summer
promotions, how to increase local
media coverage of your station’s
special events, and more.

A free sample is available to any
interested party in any size mar-

Ly Giant inflatables
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ket. For further information, con-
tact the company at (213) 937-4073.
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Firms Listening In On Personal Calls

hose less-than-industrious
employees who spend most
of their workday conducting
personal phone calls should take
note: your days may be numbered.
Taking a page from George Or-
well’s novel 1984, more and more
companies are adopting a Big
Brother policy toward employees
and are beginning to track work-
ers’ telephone calls in order to in-
crease overall work productivity.
Currently there are more than

Swiss Army
Knives Put
CEOs On The
Cutting Edge

hen you think of CEOs

and their “tools of the

trade,”” many things
come to mind — office furniture,
dictaphones, file cabinets, car
phones, Swiss Army Knives ...
Swiss Army Knives?

According to a recent national
survey conducted by the Shelton,
CT-based Victornox company
(manufacturers of the only true
Swiss Army Knife), more than
two-thirds of today’s business exec-
utives own a Swiss Army Khnife,
and 92% of these leaders claim
they use the knife for all sorts of ev-
eryday tasks.

For instance, 59% use the knife
to open packages, 48% use it to peel
fruit, 35% use it to clip important
articles, and 25% use it as a cork-
screw to open wine bottles. The
unique knife has even led some of
these CEQs into “blue collar” terri-
tory, as52% say they use the tool to
tighten bolts and loose screws
around the office.

www-americanradiohistorvy com

63,000 US companies using “call
accounting” to track the work of
close to 10 million employees. Only
25,000 companies were practicing
call monitoring in 1985.

Call accounting is also big busi-
ness. According to a study conduct-
ed by the Congressional Office of
Technology Assessment (OTA),
call accounting is the fastest grow-
ing segment of the telecommunica-
tions industry.

Most manufacturers of digital
PBX switchboards already offer
telephone-monitoring software as
an option with their equipment. In
addition, recent technological ad-
vancements have made it easier
for even the smallest companies to
adapt their existing phone systems
to accommodate call accounting.

(This is done by combining digital
PBX switchboards with personal
computers and new types of track-
ing hardware and software.)

Although these monitoring sys-
tems can carry a hefty price tag —
some call accounting equipment
costs up to $100,000, depending on
the number of telephones and the
type of telecommunications sys-
tem — many corporations believe
it is a sound investment.

Some proof of this can be found
in an example offered in the OFT
report. Of all the calls handled by
the federal government’s telecom-
munications system, 33% were
personal calls. When added up,
those personal calls cost the gov-
ernment more than $100 million
each year.

® March 30 — 2nd Annual Soul
Train Music Awards. Santa
Monica Civic Auditorium. Santa
Monica, CA

® April 9-12 — NAB 66th An
nual Convention. Las Vegas
Convention Center. Las Vegas
NV

® April 11 — Academy of Mo
tion Picture Arts and Sciences
60th Annual Academy Awards
Shrine Auditorium. Los Ange
les, CA

® April 16 — Specs Howard
School of Broadcast Arts 11th
Annual Great Lake Radio Con-
ference. Central Michigan Uni-
versity, Ml

®May 10 — Kagan Seminar
Radio Station Acquisitions. Park
Lane Hotel. New York, NY

® May 11-15 — National Asso-
ciation of independent Record
Distributors and Manufacturers
Convention. Monteleone Hotel
New Orleans, LA.

®May 17 — International Radio
& Television Society Annual
Meeting & Broadcaster Lunch-
eon. Waldorf-Astoria Hotel
New York, NY

®May 18-22 — National Public
Radio Annual Public Radio Con
ference. Adam’'s Mark Hotel St
Louis, MO

® June 8-11 — American Wom
en in Radio and Television 37th
Annual Convention. Westin Wil
liam Penn Pittsburgh, PA

® June 8-11 — BPME & BDA
Association 32nd Annual Sem-
inar. Bonaventure Hotel, Los
Angeles, CA.

® June 16 — International Ra-
dio Festival of New York
Awards. Sheraton Center. New
York, NY

@ July 29-30 — Coast Seminars
Adult Radio Conference. Hotel
Le Meridien. Newport Beach,
CA

®September 14-17 — Radio
'88, sponsored by NAB. Wash
ington DC

® September 15 - October 4 —
Summer Olympics Seoul
South Korea

©® September 22-25 — Socisty
Of Broadcast Engineers Third
Annual National Convention,
Denver Convention Center
Denver.
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Finding the right talent can be a hassle. You know it and
we know it. So, why try to do it alone?

Why put yourself through the headaches of review-
ing stacks upon stacks of resumes and applications—with no
end in sight? Why submit to the agony of sitting through hour
after hour of stale airchecks from unqualified applicants?

Why even bother?

Let Talentmasters bring you the fresh air you're
looking for. We'll give you access to qualified talent—in far
less time and without the headaches. Instead of taking time
out to perfect your balancing act, give us a call. We make

finding the right talent easy.
TALENTMASTERS

Full Service Talent Assistance and Consultation * 102 Colony Center Drive * Suite 303 - Woodstock, Georgia + 30188 - (404) 926-7573
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R sSALES STRATEGY

OVERVIEW

Personality Identification For The ’90s

Much has been written and said about the
value of personality identification skills. Re-
gardless of the company presenting the concept,
it all dates back to Hippocrates, who was the
first to reduce human behavioral patterns to
four types of personalities: choleric, phlegmat-
ic, sanguine, and melancholic.

This thinking held sway until 1923, when Dr.
Carl Jung wrote a book titled ‘“Psychological
Types,” in which he renamed these personali-
ties the Intuitor, the Thinker, the Feeler, and the

Sensor.

Seeing as it’s the near-’90s, we felt that it
was time to bring this type of thinking up to
date. Therefore, here are the behavioral types
that salespeople may encounter in today’s com-

petitive marketplace.

Type D

Identification: This per-
son has no discernible
breathing patterns. Your
questions and statements
are met with no reply. You
may even wonder if this
person has a pulse.

Action Strategy: This
person is dead. If you are
lucky enough to be with this
person before rigor mortis
sets in, put a pen in his hand
and assist the individual in
signing a long-term, 52-
week contract. Give this ac-
count to your competitor as
a hot lead the next time
you’re networking.

Type M
Identification: This po-
tential client is highly moti-
vated by trips. A good tip-
off that you’re dealing with

Tax Revolt
Sale

With April 15 approaching,
suggest a weekend “tax revolt
sale.” One concept can be that
the retailer will pay the sales tax
for any product purchased dur-
ing the sale. Another possible
angle is a “10-40 sale,” featur-
ing savings of between 10 and &
40% |
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this type of person is the
travel posters hanging all
over the walls of his office.
Any sales call will most
likely wind up on the sub-
ject of free lunches, trips,

and vacations in general.

This behavioral type will
also frame your concept as

. . 'I”r e &T,_utht' y
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.
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By Chris Beck

“not being for our com-
pany.”

Action Strategy: This
person is a mooch. Take
your Sales Manager with
you on the next call.

Type J

Identification: Your first
clue should be the “We
shoot every third salesper-
son and the second one just
left” sign displayed on this
person’s door. Your second
clue should be that after
you’ve waited 45 minutes to
get in, this type will tell you
“I’'m running behind.
You’ve got five minutes.”

You may also find that
this person will disagree
with every word you say. In
fact, you’ll quickly discover
that this person is an expert
on everything. (In extreme
cases of “Type J’’ behavior,
you’'ll even learn that this
person sold radio for two
weeks 10 years ago.)

Action Strategy: This
person is a J-E-R-K. Fol-
lowing your five minutes —
most of which time the cli-
ent spent either on the
phone or barking autocratic
orders to other employees
— you should leave. Keep
this account on your list,
though, at least until a new
person who’s prospecting
shouts, “Is anybody calling
on (insert name of jerk
here)?’”’ Smile graciously
and give the new person the
account.

Type SP

Identification: You can
immediately recognize this
behavioral type by his arch-
ed back, which comes from
the excessive time he
spends leaning over the
desk just inches from sales-
people’s bodies. Normally,

:Hﬂml s Out

What’s In, What’s Out

Due to the tremendous amount of positive feedback
(and flak) received after our first “What'’s In, What's Out” in
the world of sales (R&R, 9/25/87), we have again scrutiniz-
ed, analyzed, and categorized the opinions of trend-setting
salespeople from the far-flung reaches of Radioland to cre-
ate this up-to-the-minute overview so that you, too, can be
“in” or “out.”

‘Wh

Fhsum
RealRolex watches

(Everyone assumes you're

wearing a fake)
Yellow ties
Clip-on suspenders
Boring, solid- colored ‘socks

AHTDS
Moving the station paperwork
that’'s scattered across your
back seat to let someone sit

“Gumby” watches

Green, purple, or red ties
Button-on braces
W|ld multn colored socks

Moving your baby seat

Personality |dent|f|cat|on

Babysitters -

Personal financial planners
Accountants
Pagers

Saabs BMW convertibles
. DiiNG
Power breakfasts High tea
Raspberries Asian pears
Corona beer Foster’s lager
(Mexico) (Australia)
STATION/SALES PROMOTION
Station coffee cups Station designer clothing
Banners Neon logos
Station “pitch” kits Station videos
Bumper stnckers Disaster preparedness kits
Mﬁs TECHNIQHES
Cold calls On-ocation research
Arbitron MART
One computer for the whole One computer on every
sales department salesperson’s desk
Messenger services Fax machines
Trade-outs Promotional considerations
Trips Frequent buyer programs
Airborne traffic Cellular phone patrols

 PERSONAL
(You know you've really made

a live-in who speaks English)

An ythlng else

Live-ins
it BIG if you can afford

Personal shoppers

Tax attorneys

Cellular phones with
answering machines

this type of person will tell
you he prefers to do busi-
ness “over drinks.”

RS

new techriology.

Four-Whrie & Steering

Several car manufacturers (Honda among them) have begun market-
ing cars that sport four-wheel drive and four-wheel steering. g
Target an auto dealer with a test-drive campaign and enlist the &
cooperation of a shopping center. Let the dealership cordon off a section
% of the parking lot-whereby people can test-drive the cars that feature this §

People are extremely curious about this revolution in steering, and sta-
tions that have done similar promotions with these cars report great results
due to this consumer curiosity factor

wwwW americanradiohistorv com

Action Strategy: This
person is a sexual pervert!
Be nice, and act as if you’re
flattered by his advances.
Try and work into the con-
versation how you’re anxi-
ously awaiting the return of
your latest blood test and
that you can’t believe the
doctor suggested a second
blood sample.

Chris Beck is President of
Chris Beck Communications, a
sales consulting firm. If you have a
question you'd like this column to
address, he can be reached at

(818) 594-0851.
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THE NEW SINGLE

PRODUCED BY
LINDSEY BUCKINGHAM

AND RICHARD DASHUT

95XXX

\‘;(Ij:f)‘ﬁ FrOM THE ALBUM TANGO IN THE NIGHT

© 1988 WARNER Bros. RECORDS INC.
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OVERVIEW
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VCR Owners Prefer Prerecorded Videos

espite industry anxiety

over lost revenue owing to

pirated videocassettes and

home taping, a new survey indi-

cates a majority of Americans pre-

fer to watch prerecorded tapes. Ac-

cording to the first peoplemeter-

based survey from AGB Television

Research, 49% of all VCR use in-

volves the playback of prerecorded
tapes.

The remainder of time set aside

for VCR use is divided among re-

TELEVISION

TOP TEN SHOWS
MARCH 14-20

1 The Cosby Show

2 A Different World

3 60 Minutes

Golden Girls (tie)

5 Who’s The Boss

6 Cheers

7 Wonder Years

8 Night Court

9 Murder, She Wrote
10 Growing Pains
Source: Nielsen Media Research

All show times are EST/PST, subtract
one hour for CST. Check listings for show-
ings in the Mountain Time Zone. Al listings
Subject to change.

* Smokey Robinson, Natalie
Cole, the Whispers, and L.L.
Cool J are just a few of the art-
ists scheduled to perform on
the “Second Annual Soul Train
Awards” (Wednesday, 3/30,
8pm). Hosted by Dionne War-
wick, the ceremonies will be
broadcast live to the East'Coast
from the Santa Monica Civic
Auditorium (the show will be
seen on a tape-delayed basis in
other time zones).

Artists scheduled to present
awards in 14 different cate-
gories include Anita Baker,
Morris Day, Miki Howard, Cha-
ka Khan, and Jody Watley. In
addition, Gladys Knight & the
Pips will receive this year’s Her-
itage Award, honoring their 30

16 = RaR March 25, 1988

cording programming nct being
watched at the time (23%); play-
back of this so-callad timeshifted
material (17%); and recording
programming at the same time it’s
being watched (11%). In addition,
the AGB survey found that more
than half (53.3%) of all US house-
holds own a VCR, and the average
VCR home uses the machine 7.1
haurs each week.

Dther VCR facts uncovered by
the survey:

A LITTLE KNIGHT MUSIC —
An eight-year-old Glaays Knight
takes first prize on “Ted Mack’s
Original Amateur Hour "

years in the music industry. The
graup will also perform their re-
cent hit, “Love Overboard,"
for the first time on national tel-
evision. (Incidentally, Gladys
Knight & the Pips were the fea-
tured artists on the first “Saoul
Train” program, broaccast Oc-
tober 2, 1971))

This syndicated production
will be seen on different net-
warks or local stations in sach
market. Check local listings for
the station in your area.

* Americans prefer to do most of
their home taping on Sunday (26%)

¢ Friday is the most popular day
to play back home-recorded pro-
gramming (25%)

* Most people watch prerecord-
ed videos on Saturday (23%)

e The average VCR home de-
votes at least one hour of prime-
time each week to viewing prere-
corded tapes; this figure is lower in
households that subscribe to a pay-
cable television service

¢ On the average, homes without
cable television view 25% more
prerecorded material than pay-ca-
ble homes.

_FILMS

WEEKEND BOX OFFICE
MARCH 18-20
1 Police Academy V:  $6.1
Assignment Miami Beach
(Warner Bros.)*
2 Good Morning,
Vietnam (Buena Vista)

$4.0

3D.0.A. $3.7
(Buena Vista) *

4 Vice Versa $3.0
(Columbia)

5 Masquerade $2.7
(MGM/UA)

6 Moonstruck $2.3
(MGM/UA)

7 Three Men And $2.1
A Baby (Buena Vista)

8 Off Limits $1.58
(20th Century Fox)

9 Frantic $1.50
{Wamer Bros.)

10 Shoot To Kill $1.4

(Buena Vista)
*First week in release
All figures in millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week's openers include
“Johnny Be Good,” starring An-
thony Michael Hall as a highly-
recruited high school quarter-
back and sporting a red-blood-
ed Atlantic Records sound-
track from the likes of Judas
Priest, Saga, Dirty Looks, and
Ted Nugent, among others.

NEW THIS WEEK

® THE PRINCESS BRIDE (Nelson)

Rob Reiner directed this once-upon-a-time love story that features a
score by Dire Straits leader Mark Knopfler. The film’s Warner Bros.
soundtrack also contains a composition by vocalist Willy DeVille, “Story-
book Love,” which has been nominated for an Academy Award in the Best
Original Song category. (Street date: 3/30)
® THE BIG TOWN (Vestron)

Matt Dilion portrays a hot, young crapshooter and Diane Lane plays his
hot, young, stripper girlfriend in this drama set in 1950s Chicago. Adding
to the atmosphere is the flick's Atlantic soundtrack, which boasts stacks of
classic wax from the likes of Little Willie John, the Drifters, Ray Charles,
Johnny Cash, Bobby Darin, andlvory Joe Hunter as well asRonnie Self's
too-hip title track. (3/30).
® MADE IN HEAVEN (Lorimar)

The plot: a young man killed in a car accident meets his soulmate in
heaven. They wind up being sent back to Earth, where they are given 30
years to find each other. Perhaps more interestingly, the film sports cameo
appearances by such noted rock 'n’ role players as Tom Petty, Neil
Young, and Ric Ocasek. Young and QOcasek can also be heard on the
film's Elektra soundtrack, along with Martha Davis, REM, Luther Van-
dross, the Nylons, and Buffalo Springfield. (3/30).

THE MECHANIC, THE SLEAZY NITECLUB OWNER, & THE TRUCKER —
Ric Ocasek, Tom Petty, and Neil Young stretch their acting instruments.

® INNERSPACE (Warner)

Martin Short and Dennis Quaid star in this comic tale of a test pilot who
is miniaturized and injected into the bloodstream of a nervous supermarket
clerk. The Geffen soundtrack features performances by Wang Chung and
Narada Michael Walden as well as Rod Stewart and his vocal inspiration,
the late great Sam Cooke. (3/30).
® THE HIDDEN (Media)

This sci-fi thriller centers on what happens when ordinary people sud-
denly start to run amok. What's unique about this particular project is that it
marks the first time that a movie music video has been created to provide a
home video release with a little extra marketing muscle. The abovemention-
ed video combines scenes from the film with footage taken from the previ-
ously existing video of IRS artists Shok Paris performing “On Your Feet.” It
can currently be seen on MTV and VH-1. (3/30).

HEART HOSTS ROCK QUIZ

The Week of March 28.

Do you know:

» Which HEART hit was written about a record company promotion man?
* Which classic teen movie features a cameo appearance by NANCY WILSON?
* Which HEART album contains the secretmessage “ITS IN THE WAX TO THE MAX"?

Find out all the answers — and more— when ANN WILSON and NANCY WILSON host

a full week of ROCK QUIZ.

Don’t be HEARTIess! Give your listeners the biggest stars, incredible free prizes and
the most exciting rock trivia— all on ROCK QUIZ.

ﬂ/}

BROADCISTING 666 5th Avenue * New York, NY 10103
For more information, call (212) 245-5010
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The most dramatic development
in music programming since the
invention of the Cart Machine.

DATGOLD, from FirstCom,
is the first gold library on
DAT (Digital Audio Tape).
DATGOLD makes an immedi-
ate and obvious improvement in
the sound of your station.
Here's why:

With the help of internationally
recognized audiophile Paul Ward,
FirstCom has gained access to an
incredible archive of original mas-
ters and source material.
DATGOLD has been mastered di-
rectly to DAT from the original
source material. The result?
Stunning sonic clarity and vastly
expanded dynamic range for your
format. Here are the advantages:
DATGOLD sounds great played
next to a current or recurrent,
You won’t cringe when
DATGOLD is played next to cur-
rents; every DATGOLD cut has
been EQ’d to modern specs. So
you have the most consistent,
highest quality sound reproduc-
tion across your station’s entire
format.

The benefits of DATGOLD

over CD.

Experts agree that Digital Audio
Tape is the most highly-advanced
technology for radio, offering
playback quality equal to or
greater than CD.

Unlike CD, however, DAT - .

is a recordable medium.
So you cando digitally
recorded production and voicework
to further enhance your

on-air sound.

The greatest hits of all time on Digital Audio Tape.

See us at NAB Booth #829

1988, DATGOLD Oldies Library is a Service Mark of FirstCom, a division of Jim Long Companies, Inc.

DATGOLD sounds absolutely
perfect.
There’s no noise, tape hiss, dis-
tortion, wow and flutter, or phase
problems. It won’t skip or miscue,
and isn’t sensitive to vibration. A
snap to use.
9 out of 10 PD’s agree.
In preview market tests, 9 of 10
program directors found
DATGOLD to sound superior to
CD oldies.
Take their word for it.
Get all 2,000 cuts ... or just
enough for your format.
The choice is yours. DATGOLD
is divided into 4 musical eras:
1954-1963, 64-72, 73-80, and 1981
to 1987. So you can select exactly
what era(s) fit your format. That’s
convenient. And cost-effective.
For a free test, complete with
Sony DAT player, call
1-800-858-8880.
No risk. No cost. No obligation.
Simply call FirstCom toll-free. (In
Texas, call collect 214-934-2222.)
Can you honestly think of a rea-
son not to call?
FirstCom ... First Again.

Yes! I want to be first to hear: [ DATGOLD Oldies Library

I'm also interested in: [ The Digital Production System
Please send [] cassette or [] compact disc.

[] Digiffects SFX Library [] Rosler Creative TV spots
[J FirstCom CD Sales Library [J ID’s 0 AC O CHR [ Country

[J Other

NAME TILE |

COMPANY

ADDRESS

ary ) STATE ziP

TELEPHONE

y -

FirstCom/13747 Montfort Drive/Suite 220/Dallas, Texas 75240/im Long C(nnpanieT Inc.
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RR LIFESTYLES

OVERVIEW

1987 HARRIS POLL

US Working More,
Enjoying Arts Less

mericans have less leisure
time than ever before, a sit-
uation that has led to the
first decline in US public arts at-
tendance levels in 15 years.
According to the latest in a series
of ongoing surveys on Americans’
attitudes toward the arts conduct-
ed by the New York City-based
Louis Harris & Associates firm on
behalf of the Philip Morris Com-
panies Inc., the average American
adult devoted 26.2 hours per week
to the pursuit of leisure in 1973. By
1987, that figure had plummeted to
a mere 16.2 hours per week.

This decrease in the amount of
available leisure time is primarily
due to the longer hours Americans
spend at work each week (an aver-
age 46.8 in 1987, up 15% from the
40.6 reported in 1973).

® Average work week
now 46.8 hours

® Leisure time drops
to 16.2 hours weekly

Given that Americans are work-
ing longer hours in general and
that there’s been a simultaneous,
significant increase in the number
of working women (currently 62%
of all US adult females work out-
side the home), it’s hardly surpris-
ing that public arts attendance
levels dropped 12% since 1984.

Home Video

Future Bright

However, not all public arts or
types of arts have been affected
equally. For example, US video-

NEWEST

L

WAY
TOBUY
RADIO TIME

cassette recorder ownership has
skyrocketed 234% in the three
years since the last Harris arts poll
was taken.

As of March-April 1987, the date
this most-recent phone survey of
1500 US adults (18-+) was conduct-
ed, nearly 49 million (almost 55%)
of American households said they
owned a VCR, up from 14.5 million
(17%) in 1984. Based upon consum-
er patterns of the past three years,
Harris conservatively estimates
that the potential US market for
videocassette tapes and rentals
stands at $2 billion a year.

Other than museums, which saw
attendance levels rise 24% between
1984 and 1987, the only facet of the
arts to experience an increase in
public attendance was going to the
movies. While the number of
Americans going to films in 1987
declined by 5%, this was offset by a
14% increase in the frequency of
filmgoing, causing overall US film
attendance levels to climb by 9%.

Pop Concertgoing Drops

The figures for attending popular
music concerts tell a different
story. Approximately 100 million
Americans went to a pop music
concert in 1987, a 26% drop from
1984. Although the total number of
people who attended pop concerts
only dipped 5%, the frequency at
which they went to see live popular
music fell 23% from 1984 levels.

At this point, it seems relevant to
note that the poll did not tally con-
cert attendance by persons under
18 years of age. If it had, concert
attendance figures would have un-
doubtedly been much higher.

After all, while 57% of the total
US adult population reported at-
tending a pop concert in 1987, this
figure rises to 79% of Americans
aged 18-29, and declines to a still-
healthy 63% of Americans in the
3049 age bracket.

New Credit
Card Opens
Doors

on't leave home without
D it — especially it you're

one of those people
who regularly forgets to take the
keys out of the ignition when
you lock the car door.

“it" being a “CreditCard Key,"
currently distributed by the
North Brunswick, NJ-based
General/All Lock company.

The product is actually a
spare set of keys cut into a
credit card-sized piece of tough
Dupont polymer known as Del-
rin. The keys are hinged, so you
can swing one out to open a
door, and then push it back in
for easy storage in the credit
card section of your wallet.

The CreditCard Keys are al-
ready available for most Gener-
al Motors, Ford, and Chrysler
car models, with European and
Japanese modeis soon to foi-
low.

Priced at around $6, the
CreditCard Keys can be pur-
chased at most local locksmith
or hardware stores, where they
can be fashioned from your cur-
rent set of metal keys by using &
standard key-cutting machine.

MORE POPULAR THAN EVER

Survey Says Miniskirts

Are All The Rage Uh-huh

he old saying ‘“‘everything

old is new again’ holds es-

pecially true for the world
of fashion; if you hang onto an item
long enough, sooner or later it will
come back in style.

Take the miniskirt, that fashion
symbol of the swinging ’60s.
Whether or not designers are con-
vinced the miniskirt is back in
vogue, American consumers per-
ceive short skirts to be all the rage.

According to a recent survey by
the New York City-based Roper
Organization, Americans’ percep-
tion that short skirts are once again
popular has risen dramatically in
the past year. Currently a full 81%
of all US consumers think mini-
skirts are once again fashionable, a
considerable 35% increase over the
46% of the population who held that
opinion in 1987.

And, no, it’s not just men who
find minis more (visually) appeal-
ing. In fact, more women (86%)
than men (76%) believe short
skirts are the current trendy
fashion statement.

The biggest fans of the resur-
rected Carnaby Street fashion
staple are young working women.
Also, affluent consumers — those
with the money to buy the latest

s 5

WDVE/Pittsburgh MD/after-
noon drive personality Her-
schel, wife Linda, daughter Em-
ma Lynne, February 26.

WQCM/Hagerstown, MD PD
David Miller, wife Marlaina,
daughter China Nicole, March
6.

KDKS/Shreveport PD BIll
Sharp, wife Glenda, son Maceo
Kashif, March 7.

WMZQ-AM & FM/Washing-
ton morning drive co-host Mary
Ball, husband Bili, son Colin
McGovern, March 8.

fashion trend — are decidedly ex-
cited by . . . er, enthusiastic about
short skirts.

Among those households that
boast annual incomes of $35,000 or
more, a whopping 8% say short
skirts are “in,” while only 66% of
the affluent crowd approves of long
skirts. (This 19-point spread is the
largest differential for any demo-
graphic group of consumers.)

s T —— s

WKBQ/St. Louls evening air
personality Geoff Davis, wife
Tammy, son Kane Michael,
March 9.

KIISFM/Los Angeles air per-
sonality/traffic reporter Com-
mander Chuck Street, wife
Debbie, son Corbin Alexander,
March 15.

A&M Records National Ad-
vertising Director Rob Gold,
wife Ava, daughter Samantha,
March 15.

WKQB/Charleston station
owner Paul Meuhoff, wife Di-
ane, daughter Morgan Taylor,
March 15
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OVERVIEW

Too Cool To Smile

Comedian, actor, singer, muiti-mikicnaire, and ali-around heppenin”
homeboy Edaie Murphy (I} is 400 cool to show his pearly whites, but
Bus Boys'’ Ioad*singer Brian O ‘Nea! (G] and Voss Records President

Dan Voss wwlngly oblige the photographer during abackstege soiree
al the Voss-Allegiance/Capitol recording artists’ recent Palace per-
formance In Los Angeles. (Murphy did join the Boys onstage fo help
with backup:-vocals.)

Leos Paul, fsgsndary gultarist and recent Inducies Into the Rock ‘N’ Roll Hall Of Fame, is shown giving p-
and-coming guitarists (I} Jerry Dengler {of Mason Dixon} and {r} Mike Locke (of the Bobby Friss Banaj} a
faw fine points in the art of guitar playing at the Mifier Genuine Draft Band Network Seminar heid in
Mitwaukee recently, Gibson, manufacturers ¢f musical equipment, provided each of the 26 bands on e
seminar roster with a custom-made Les Paul Studio guitar, identical to the one Paul is holding. Paul con-
ducted a guitar workshop for Gibson at the seminar.

_‘Hegier rrre’s Jay!

A Witty And Chérmlng Guest

Canadian rock star Bryan Adarms hosted East German figure stater

Comedian and guest host of the “Tonight Show” Jay Leno was joined by staffers of S6TIC (WTIC-FM/ Katarina-Wilt, a gold madalist of the XV Winter Oiympics racentis hefd

Hartford) at Leno's recent performance In nearby Springfield, CT, where the funnyman played to a full
house of 2100 station listeners. Pictured are (i-r) station Promotion Director Jonathan Monk, midday

In Calgaty; Alberta. Adams wrapped up his nine-month world tous with
- & twa-haur set in‘front of 3000 international fans at the Olymplk Vi-

personality_Alicia Kaye, comedian Wayne Cotter, Leno, and afterncon driver Nell Jackson. ‘age.

This,hapny trio of Brits Is.seen shaxing hands wita themselves upch
beginning & new- EMI recording of the classic=play ‘Under Mk
Wood, " written by the Jate Weisk npet Dytan Thomss. Described as 4

“play for waloes, " the productiorewfil fnclude a.cas® of over 50 actors.
Caught recently in. aﬂLondon stadig. are {i-r) album Exec. Pmducer

George Martin; actor Amhony Hophkins, who will randle the lead rofe
as the play’s main narrator. and EMJ Records/UKEManaging Director
Rupert Pecry.

Gold-formatted KNUZ/Houston celebrated its 40th year on the air February 18. Current and former staf-
fers mingled with other guests at the anniversary festivities. Pictured are (I-r) KLBJ/Austin air personaity
“Cactus” Pryor, KNUZ MD Buddy Covington, KQUE (KNUZ's sister station) OD Paul Berlin, syndicatad
country muslic personality Biff Collie, KNUZ President/GM Dave Morris, country music artist Laura Lse
McBride, KQUE Manager Ken Grant, former KNUZ air personality Little Marge, and Alec Gifford of
WDSU-TV/New Orieans. Incidentally, Morris is the only person ever to hold the positions of President
and GM at the station.
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NEWSBREAKERS

Rossman Becomes GSM
At KLDD & KZEW

WTPI/Indianapolis GSM Dennis
Rossman has been named GSM at
KLDD & KZEW/Dallas. He re-
places Marilyn Massucci, who is
leaving to start her own business.

KZEW GM Bill Knobler com-
mented, “We are thrilled to have

Turkheimer Upped To WSOC GSM

WSOC-AM & FM/Charlotte AE
Richard Turkheimer has been pro-
moted to GSM for the Cox Country
outlets. He replaces Richard
Dietrich, who left the station a
month ago.

WSOC-AM & FM VP/GM Gregg
Lindahl said, “Richard has distin-
guished himself as the top AE at
WSOC. He brings to the position a
thorough knowledge of the industry

someone of Denny’s experience
and reputation join us to continue
the great work that Marilyn has
done for the past several years.”

Prior to joining WTPI, Rossman
held both the GM and GSM posi-
tions at WNDE & WFBQ/Indianap-
olis.

and Charlotte market, and he’ll
provide our radio sales team with a
new era of the leadership and sta-
bility the station is known for.”

Turkheimer, who has been with
WSOC since 1985, said, “I'm ex-
cited about the opportunity to head
up sales at WSOC. I'm confident
that the product is the best in the
market, and the station’s resources
are limitless.”

Jazzman Evans Dies At 75

Jazz veteran Gil Evans, whose
arrangements for Miles Davis in
the '50s played a key role in the
trumpeter’s career, died Sunday
(8/20) in Cuernavaca, Mexico. He
was 75.

Born in Toronto and raised in
California, Evans became a self-
taught musician and began leading
his own band in the 1930s. He later
arranged for the Claude Thornhill
Orchestra, and for Miles Davis.
More recently, he did some ar-

rangements for Sting’s *“...Nothing '

Like The Sun” album.
The Davis sessions — for the

Plant’s Atlantic Crossing

Robert Plant (c) showed up at Atlantic Records headquarters during a week pf
media interviews in"New York. With him are the label’s Bob Kaus (I} and VP/Artist

“Miles Ahead,” “Porgy And
Bess,” and “‘Sketches Of Spain” al-
bums — made Evans a prominent
figure in jazz. “They really were
among the most brilliant orches-
tral jazz records made by any-
body,” jazz critic Leonard Feather
said this week.

Evans had been leading his own
orchestra for many of the past 30
years. His son, Miles, will direct
the band for performance commit-
ments this year, including the JVC
Festival in New York.

At the time of his death, Evans
was recuperating from prostate
surgery.

Relations & Media Development Perry Cooper.

ACA Likes Candy

New L.A.-based bel ACA Intemational has signed Candy. Pictured (I-r} are label

President Alain Landry, William Gallo, ACA’s Miles Mangram, and Candy (seated).

Sharon Warren

Warren
Elevated To
KFBK GSM

Sharon Warren has been upped
to GSM at Group W’s KFBK/Sac-
ramento. She joined the News/
Talk station last June as NSM, and
was named acting GSM in October.

KFBK & KAER VP/GM Rick
Eytcheson commented, ‘“Sharon
brought a wealth of experience in
radio and television in the Sacra-
mento market to KFBK. She dem-
onstrated outstanding leadership in
her role as acting GSM, and we’re
pleased that she earned the title on
a permanent basis.”

Warren, whose previous experi-
ence includes LSM duties at
KXO0A/Sacramento as well as AE
posts at KOVR-TV/Sacramento
and Doug Robertson Advertising,
said, ‘“This is the job I had my eye
on when I joined the station. I was
delighted to be named acting GSM
when Group W purchased the sta-
tion in October, and am glad to
have been named permanent GSM
now. We anticipate expanding our
sales force in the near future.”

Warren is succeeded as NSM by
Steve Capan, previously an AE at
KOVR-TV.

Freeman Directs Profile
Pop Promotion Efforts

Kim Freeman has been appoint-
ed to the new post of National Pop
Promotion Director at Profile Rec-
ords, based in New York. She has
been Radio Editor at Billboard for
the past two years.

Profile President Cory Robbins
commented, “In the past several
years, Kim has developed as one of
the foremost authorities on radio,
and her efforts here will be in-
valuable.”

Freeman said, “I've admired
Profile’s achievements over the

Diamond
Exec. VP/Sales
At Cadena

Former Satellite Music Network
VP/Sales Mel Diamond has been
appointed Exec. VP/Sales at the

Spanish Language Cadena Radio
Centro network.

CRC President Carlos Aguirre
commented, “We are very happy
to have Mel join our sales team.
CRC and all the Spanish market
will gain because Mel’s goal is to
generate network dollars for the
only full-service Spanish radio net-
work, thus enlarging the Spanish

pie.”

Diamond began his career at
Young & Rubicam, and later mov-
ed to Cunningham & Walsh, Ted
Bates, Metromedia, and RKO. He
joined SMN in 1984.

CRC is currently the only 24-hour
satellite Spanish-language radio
network for the US audience. Its af-
filiates cover about 70% of the

country.

Jane Wiedlin recently signed with EMI-Manhattan Records, and “Fur,” her first LP for the label, will ship in April. She is pic-

years, and am thrilled to be joining
such an adventurous and well-re-
spected label.”

Freeman has been on the editor-
ial staff of Billboard since 1983, and
was responsible for its radio cover-
age for the past three years.

Katz CEO At
Green Linnet

Independent producer and for-
mer Mercury VP/A&R Steve Katz
has joined Green Linnet Records
as CEO, based at the indie label’s
headquarters in New Canaan, CT.

Green Linnet specializes in Cel-
tic music and artists, and Katz told
R&R that his appointment signals
the company’s wish to expand
within its field. “I’'m especially in-
terested in developing young tal-
ent,” he said. “The more we make
this a young label, the more we can
realize our artists’ potential.”

Katz, who reports to label found-
er Wendy Newton, continued, “I'd
like our artists to stretch out a lit-
tle. One of our goals is to get radio
to move towards where we are mu-
sically, while we move towards
them.”

Katz also stressed the impor-
tance of compact discs in the com-
pany’s future. Music by several
Green Linnet artists was recently
licensed to Rykodisc for a CD com-
pilation, “Flight Of The Green Lin-
net.”

In addition to his production cre-
dentials (Lou Reed, Horslips) and
labe) experience, Katz was guitar-
ist for Blood, Sweat & Tears and
the Blues Project.

tured with (I-r) Sr. VP/A&R Gerry Griffith, VP/A&R, East Coast Michael Barackman, Summa Music Group's Rick Stevens and
Ged Malone, and label President Bruce Lundvall.

MSG Meets A&R

¢ i F 4

After their Santa Monica Civic concert, members of Capitol's MSG met with label A&R and other execs. Pictured are (I-r} EMI

Music President/International Marketing Don Zimmermann, label's Roger Le Comber, VP/A&R Tom Whalley, MSG
Management's David Krebs, label's Rachei Matthews, VP/AOR Promotion Ray Tusken, MSG’s Rocky Newton, Michael
Schenker, and Robin McAuley, and VP/Marketing Ron McCarrell.

woww amaericanradiohistory com


www.americanradiohistory.com

ASCAP
MEMBERS
PUT OUR MUSIC
IN ITS PLACE.

FIRST PLACE.

Congratulations
to our members
who are 1988
Grammy winners!

A MERICAN SOCIETY OF COMPOSERS, AUTHORS

ALAIN BOUBLIL (SACEM) JAMES HORNER

KRZYSZTOF PENDERECKI (GEMA)

LARRY CARLTON JULIO IGLESIAS (SGAE) SMOKEY ROBINSON

DUKE ELLINGTON HERBERT KRETZMER (PRS) KENNY ROGERS

MERCER ELLINGTON LADYSMITH BLACK MAMBAZO DON SCHLITZ

GENESIS (PRS) WYNTON MARSALIS CLAUDE-MICHEL SCHONBERG
STEVE GOODMAN GEORGE MICHAEL (SACEM)

EMMYLOU HARRIS RONNIE MILSAP DOC SEVERINSEN

ENNIO MORRICONE (SIAE)

BRUCE SPRINGSTEEN

www.americanradiohistorv.com

&

P U B LI SHTETRS

RANDY TRAVIS

U2 (PRS)

NARADA MICHAEL WALDEN
DENIECE WILLIAMS

THE WINANS

FRANK ZAPPA
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NEWSBREAKERS

EDITED BY JIM DAWSON

Radio

®DR. STEVE LUDWIG has been
named OM at WTLQ/Wilkes-Barre-
Scranton, where he will retain after-
noon drive duties. He joined the sta-
tion in 1986.

® LORRI LARSON has been named
LSM at KMGK/Minneapolis. She
comes to the station from KIXY/San
Angelo, TX.

® PAT GORMAN has replaced JEF-
FREY REIMUS as Promotions/Market-
ing Director at KKGO/Los Angeles.
Gorman was previously with the Sid-
dons & Associates management firm,
prior to which she was Promotions Di-
rector at KROQ/Los Angeles.

® SUZANNE WOLERY-BELANGER
has joined WCZY/Detroit as Promo-
tions/Marketing Director. She previ-
ously held that position at WVKO &
WSNY/Columbus.

Records

® EVA GEORGE has been appointed
National Coordinator/Artist Develop-
ment at Arista. She has been with the
label three years, most recently as
Administrative Assistant in the promo-
tion department. )

Also at Arista, RHONDA ROGERS
has been upped to Coordinator/Oper-
ations for the R&B department. She
was previously in the personnel de-
partment.

@ MAVIS CHAN has been upped from
National Marketing Coordinator to Na-
tional Marketing Manager at MCA
Records. She will be based at the
label's Los Angeles office.

Rosalind Stevenson
® ROSALIND STEVENSON has join-
ed Motown as Director/Press & Pub-
licity. She was previously Sr. Publicist
for Universal's motion picture market-
ing group.

Mavis Chan

Diana Fried

Alex Miller

® ALEX MILLER has been named
Northeast Regional Promotion Manag-
er for Virgin, and DAVE WATSON has
been appointed Great Lakes Regional
Promotion Manager. Miller, who was
National Album Promotion Coordinator
at Atco, will base in New York. Wat-
son will work out of Cleveland, where
he was Marketing Coordinator at the
CBS branch.

Concurrently at Virgin, CARY
VANCE joins as East Coast Dance
Promotion Manager, DIANA FRIED is
promoted to National Singles Coordin-
ator, and JERRE HALL moves to Mid-
west Regional Sales Manager. Hall
was Great Lakes Regional Promotion
Manager at Virgin, Fried was the
label's Sales Operations Manager,
and Vance comes from Vinylmania
Records.

® JIM KOZLOWSKI has been named
Product Manager for Relativity Rec-
ords, based at the label's Jamaica, NY
headquarters. He was a buyer for par-
ent Important Record Distributors and
has been with the firm eight years.

® ANN FORBES has been named
Product Manager/A&M Records, Can-
ada and JOHN HELLYER has been
named Product Manager/A&M Asso-
ciated Labels, Canada. Forbes will
continue her marketing duties and will
oversee the production of A&M con-
sumer and sales catalogs, as well as
work with suppliers to the marketing
and sales departments.

@ KEITH HOLZMAN has formed ROM
Records, an independent label based
in Los Angeles. He was formerly Sr.
VP of Elektra/Asylum and has been a
record and film music producer.

A&R consultant for ROM is TOM
SCHNABEL, MD of KCRW/Santa
Monica. The label's first release is a
compilation album, “All-Ears Review,
Vol. 1.”

Lipton Receives Gold Record

IRC Records’ Celia Lipton and Premier Records Distributor's Ron Winter com-
memorate Lipton's gold record award for her “Best Of Times” LP.

Industry

©® KARL WALL has been named Pres-
ident/CEO of Radio Vision Internation-
al's new home video label, Radio Vi-
sion Video. He will continue as Chief
Financial Officer of the parent com-
pany.

® CHARLES STARZYNSKI, PD at
KXPR/Sacramento, has been elected
President of the Sacramento Valley
Broadcasters Association.

® CRAIG WHETSTINE, Western Re-
gional Manager for the Mutual Broad-
casting System, has assumed addi-
tional responsibilities as Director/ Affili-
ate Relations for Westwood One's
Source network. He has held his cur-
rent post since 1982 and joined
Mutual in 1977.

Janice Ginsberg

Rick Arnstein

Also, RICK ARNSTEIN has been
named Director/Music Marketing for
Westwood One, Inc. He joins from the
VP post at BumperArt Inc., a music
marketing firm he cofounded in 1986.

® JANICE GINSBERG has been nam-
ed Director/Talent Acquisition at DIR
Broadcasting. She had been Direc-
tor/Artist Relations at United Stations
for the past two years.

® ALAN McLAUGHLIN, Director/Op-
erations at KTKT/Tucson, has formed
Satellite Solutions, a consultancy
targeting small and medium markets.
He will retain his KTKT duties.

® GARY ROBINSON has joined Dick
Clark Productions as Director/Busi-
ness Affairs. He was previously Sr.
Counsel at MGM/UA Communica-
tions.

%

Marylee Kirkpatrick Ron Huntsman

® MARYLEE KIRKPATRICK has
been promoted to Creative Services
Coordinator for Starstream Communi-
cations’ Houston and New York of-
fices. She was previously Assistant to
the President for two and a half years.

® RON HUNTSMAN is leaving Sound
Seventy/Nashville, where he was VP/
Promotion and Publicity, to form Ron
Huntsman Entertainment Marketing,
Inc., a music and leisure industry
marketing services firm. He joined
Sound Seventy — an umbrella for a
group of diversified businesses, in-
cluding Charlie Daniels’s management
company — 12 years ago.

PROS ON THE
LOOSE

Ed Arnold — Asst. PD/mornings
WNYG/Long island {(718) 897-0877

Buster Bradley — PD/middays
KYKC/Sioux Falls, SD (605)
336-7252

Al Casey — PD WNLT/Tampa Bay
(813) 442-3826

Steve Chick — MDy/afternoons
WGFM/Schenectady (518) 489-211.7

Jay Corbin — GM KNCN/Corpus
Christi (512) 850-9703

Doug DeRoo — Mornings Q94/Bak-
ersfield (805} 328-1701

Mike McKay — PD/mornings KLTQ/-
Salt Lake City (801) 272-6826

Gene Olson — OM KNCN/Corpus
Christi (512) 994-1622

Christopher Shoemaker — Air talent
WRTB/Washington, IN (812) 354-
3405

Peter Zolnowski — OM KOMA &
KRXQ/Oklahoma City (405)
321-1426

CHANGES

Ron Shade has joined WKBO/Har-
risburg, PA as an AE.

Terry Collymore has been named
an AE at KNX-FM/Los Angeles.

Suzanne Ciani recently signed with Private Music, which will release her label
debut LP “Neverland” in April. Pictured are (I-r) Private Music President/CEQO Ron
Goldstein, Ciani, Private Music owner Peter Baumann, and Ciani’s manager Marina

Belica.

Rap Party

4=
50 "
2 ¥

oy

Jive and RCA exees joined rap artists at the "Word Is Rap" party, held at Manhattan's Club Very Nice. Pictured are (stand-
ing, I-r) RCA Exec. VP Rick Dobbis, RCA VP/R&B Promotion Richard Smith, Kool Moe Dee, RCA VF/Marketing Manage-
ment Mike Omansky, and Jive VP/Marketing and Operations Barry Weiss. Kneeling are the Skinny Boys.
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THE HOT NEW SINGLE FROM

HONEYMOON SUITE
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PRODUCED BY TED TEMPLEMAN AND JEFF HENDRICKSON
FROM THE NEW ALBUM

RACING AFTER MIDNIGHT

A\ 4
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UV

AND THE SLAM-JAM RENEWAL OF

ill KEGL/Dallas morning man Moby

be heading back to his old stomping

grounds? “We're looking into that
possibility,” acknowledged KLOL/Houston GM
Pat Fant. “He's under contract through the
summer, and is not free to negotiate at this
time, but we've been in contact with his
representative.”

Moby did mornings at KLOL's now-defunct
crosstown rival KSRR before heading to Dallas
two years ago. Since former ‘EGL AM drivers
Stevens & Pruett are already doing mornings
at the Houston rocker, look for Moby to slide
into afternoon drive, with Asst. PD Dayna
Steele going back to middays, and PD Rick
Lambert coming off the air.

ST hears that Motown hasn't finished
reorganizing its senior management structure.
The man to watch is Al Bell, who recently
came aboard to run the label’s creative division
— and may soon acquire much broader
responsibilities. As ST went to press, Bell said,
“There are some contemplated changes about
to take place, but all of the details have not
been worked out at the moment.” Don't touch
that dial.

WDJX/Louisville's morning madmen Joe
Caruso & Peter B. recently told listeners
they’d give a pair of Michael Jackson concert
tickets to anyone who'd come down and “get
nekkid” in front of the studio’s showcase
windows. Within a half an hour, some shy guy

Seeing as how March 22 was “National
Goof-Off Day,” WPGC/Washington hired 25
temps to give 25 of the station’s hard-working
listeners the day off with pay.

Meanwhile, ex-WPGC/Washington morning
man Bill Bailey has turned up doing wake-up
service at crosstown WXTR. Incidentally,
former 'PGC morning man Jim Elliott (most

recently at WAVA) got “rave reviews" from
both 'PGC and the general public after last
week’s on-air audition for Bailey's old slot. This
week Elliott can be heard holding down the
afternoon shift as J.D. Houston from 'PGC
sister station KFMK/Houston tries out for

AM drive.

KIIS-FMIL.A.'s night rockers Hollywood
Hamilton and Dr. George Brothers have inked
a deal to cohost “Flip,” a live, weekly,
30-minute CBS-TV show slotted to run on
Saturday mornings right after Pee-wee
Herman.

WMGN/Madison AM and PM drivers Pat
O’Neill and Johnny Marks, respectively,
staged a 12-hour radiothon to raise money to
buy a new bear for the city’s zoo. O’Neill even
went so far as to vow to have his head shaved
bare if listener pledges totalled $9800.

The broadcast collected $27,000 (!),
enabling the zoo to buy two polar bear cubs.
True to his word, O'Neill got his trim on-air.

s in a silver Corvette pulled up and let it all hang : i
out to win. Ever since the movie “Good Mormng,
) . . . Vietnam” came out, KVIC/Victoria, TX
Some interesting reading to be found in morning man Bob Bishop has been playing 60
the annual meeting and proxy notice that went  ¢o~qnds’ worth of James Brown'’s “| Got You
5 out to MCA shareholders recently. Five of the (| Feel Good),” inviting listeners to call in and
5 company’s top execs, includingMCA Inc. VP _ yjphnr Owww! — sing along with the
Irving Azoff, were guaranteed more than a Godfather of Soul's classic.
& million dollars each if they were to voluntarily Just when the bit began to get stale
exit their jobs in the year fgllowing any change  giaffers put a call though to the Hardest
in the company’s ownership. Workin' Man In Show Business, who agreed to
U C C HA R T @ - @ Designed to make hostile takeovers cost-  phone the AC-formatted outlet on Monday
pf°h'br:t'\t/e,,}hesel §°'§g"ed 9t°'d;';7 o (3/14) and duet to it with his bad self. Good
. . parachutes” would add an extra milion t0  God, y'all!
CheCk this CHR action: the company’s price tag, of which $5 million _
would've found its way into Azoff's pocket, ~ Steve Ch'f:kv MD at WGFM/Schenectady,
PRO-FM KDWB 36-30 where it would rest comfortably alongside the i out and so is seven-year night rocker Luey
PWR99 deb 32 WKBQ 22-17 66,000 shares of MCA common stock he did  St. James. The reason? “Philosophical
e = receive last year. differences.” Continued on Page 26
Y95 add WLOL 26-23 . o
(RBE 27-22  KROY add AIR PRIORITIES: WEEK2
897 deb 32 KCPX deb 38 Listen to the selectians listed below. Decide if each had the potential to attain Top 40, Top 25, or Top 10 in the
WGH add KUBE R&R National Airplay Chart. Then call in your response to AIR at 301-381-6800by 6 pm Mon., March 28, 1988
KITY HOT1 03 Artist Tifle Label
B96 23-21 WPGC deb 27 T SUAVE MY GIRL CAPITOL
ROBERT PLANT TALL COOL ONE ES PARANZA/ATLANTIC
WCZY deb 39 793 add 5
KBEQ deb 26 WTIC 29 PRETTY POISON NIGHTIME VIRGIN
e IC 33-30 4 O BRENDA K. STARR | STILL BELIEVE MCA
N/ TALKING HEADS (NOTHING BUT) FLOWERS FLY/SIRE

AIR (Active industry Research) is a nationwide network of pr grom and music directors

Produced by Suave in association with who assess CHR music for artist managers, producers and record companies.

Dwayne Omarr ACTIVE INDUSTRY RESEARCH
Chactol. = =

P.O.BOX 1136 Columbia, Maryland 21044

' (301) 381-6800

www-americanradiohistorv.com
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HER 2ND HIT SINGLE
IN YOUR HANDS NOW

Written and Produced by:
JON BON JOVI

DESMOND CHILD
RICHIE SAMBORA

RS OAANE
RCAIETA YT e Aot g e
TR G Lt ey T
. . - 1 &
Special Guest on “Barbara Walters’ Special” Ao 24

4
s . 5V J
following The Oscars April 11th.
MIXED BY: BOB ROCK MANAGEMENT: BILL SAMMETH

FROM CHER'S SELF-TITLED ALBUM AVAILABLE ON GEFFEN RECORDS,
CASSETTES AND COMPACT DISCS

WwAAAM-aAMetricanradiohistorv-com
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TFIE,
ADVENTURES

“BROKEN LAND”

From The Sea of Love LP.

ON YOUR
DESK NOW!

®
£ RN

On Elektra Superior-Quality
Cassettes, Compact Discs
and Records.

1988 Elektro/Asylum Records, o Division of Warner Communications Inc.. ©

Continued from Page 24

KAER/Sacramento’s “new” morning team
is actually its old team. Paul Robins and Phil
Cowan returned to KAER a week ago (3/18),
having left the station last November to host
Fox TV's ill-fated “Wilton-North Report.”

KBEQ/Kansas City names overnighter Jon
Anthony Music Director in the wake of Brian
Bridgeman's departure to the MD/Asst. PD
gig at WAVA/Washington.

Speaking of WAVA, it seems News
Director David Haines stormed out of the
studio at 6:30am on Tuesday (3/22) after
morning man Don Geronimo asked Haines if
he planned to attend Pat Robertson’s
upcoming birthday party.

Haines, who fears listeners may believe he
supports the bible-thumper turned Presidential
candidate, told WAVA VP/GM Alan Goodman
that “such comments might damage my
journalistic integrity.” As ST went to press, it
wasn’t known if Haines and Geronimo had
kissed and made up.

Swayzé Crazy

When it was learned that “Dirty Dancing”
superstud Patrick Swayze was in town to film
another movie, 94TYX/Jackson, MS went
“Swayze Crazy” in an attempt to persuade him
to come to the station and raise money for a
local charity.

After the station played "“She’s Like The
Wind” nonstop for four hours that night and
kept it up the following morning (for a grand
total of 188 spins), Swayze called 94TYX to
say his schedule didn’t permit the visit.
Nevertheless, the stunt raised more than
$2000 in listener pledges.

Saying “our styles just didn’t match,”
KOMA & KRXO/Oklahoma City OM Peter
Zolnowski has exited the MOR/Classic Rock
combo.

Radio’s Road Wamors

i STREET TALK

WVSR/Charleston MD Rick Swann exits
for the same duties at AC WAMX/Huntington,
leaving PD Mark Callaghan in need of a hot
night rocker with strong ears.

A&M’s Alan Oken has resigned his post
as Executive Director/Artist Development,
effective Friday (3/25). A nine-year veteran of
the label, Oken indicates he will return to his
private law practice.

KLAC/Los Angeles morning man Eddie
Edwards is leaving after only eight months in
La-La Land to wake 'em up “somewhere in the
South.” It's all very hush-hush for now, but
look for Edwards’s decision to cause some
major ripples in a couple weeks.

Meanwhile, KLAC afternoon driver Jim
Brady is moving to mornings, while PD Steve
LaBeau segues to afternoons, evening talent
Stoney Richards heads to middays, and OM
Bob Guerra looks for a new night jock.

KABCI/L.A.'s morning team of Ken
Minyard & Bob Arthur will give audiences an
earful of Australia’s bicentennial celebration
when they head to the Land Down Under for a
week-long series of live remotes (6/6-11).

Mutual’'s Larry King and Talknet's Bruce
Williams will be broadcasting live for two
nights from the NAB Convention to be held in
Las Vegas, April 9-12. Both shows will
originate from the East Tower lobby of the
Hilton Hotel on April 11 and 12.

At EMI-Manhattan in Los Angeles, West
Coast A&R Manager John Guarnieri is out,
owing to the label's ongoing restructuring of
the department.

Y95/Dallas loses Scott Sparks to
KRBE/Houston to do 6-10pm, while Janet G.
comes in from Y93/Charleston for late-night
service.

Continued on Page 28

ISIT RON & NANCY OR JIM & TAMMY? — WKLX/Rochester recently launched a busboard campaign introducing its
new morning team of Dave Coombs & Dee Collins . . . but the two celebrities shown aren’t Dave & Dee. The Classic
rocker has listeners writing in to guess the true identities of the baby-faced pair. The infant expert with the correct en-
try will take home $5000 when the secret identities are revealed April 12.

www-ameriecanradiohistory com
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" WI!I I IIAII A GIRL”

HOT ACTION AT: Q104 26-20
KEGL 8-6 WPFM 17-14

LAST WEEK: Q102 18-14 WBWB 7-2

 BREAKERS WMMS 16-8 WAZY 9-6
E/ RS KDWB 13-7 KKRC 19-13
THIS WEEK: WMEE 9-7 KYYA 14-10

CHR CHART: @ WGRD deb 29 KUUB 11-9
KJ103 19-15 KTRS 20-14

CBS ASSOCIATED RECORDS KIYS 4 2 KOZE 3 2

FM104 7-6 0K95 14-10

CELLARFUL IIF NOISE
“SAMANTHA (WHATCHA GONNA D0?)"

...INCLUDING:
WXKS KPLZ 95XIL 19-13
| EW & ACT N %TMS KULBE WCGQ add
WEFLY add WPFM 37-31
NOW ON 64 CHR WCZY Kzi0add  WHSL add
N WZPL WHOT add 39 KYYY 40-35
REPORTERS . KDWB KIYS 17-14  WKFR deb 29
WLOL KSND 21-18 KYYA 25-20
OK100 add KOZE 12-10 (HOT)
CBS ASSOCIATED RECORDS KCPX  100KHI add  KzFN 30-26
0K95 23-19

“PLAY THAT FIIHI(V MUSIC”

ONE OF THE

MOST ACTIVE!!

P \I

DISTRIBUTED BY CBS RECORDS

e wany americancadiohistorvy. com

WEGX add WZYP add
KEGL WTNZ 14-8 (HOT)
Y95 13? (ﬁgr) KSND 37-32
KLUC 24-19
KKBQ WFXX add
KRBE deb 37 13/1\513 3d5&31
d
'2(3?2%0 KNAN 37-32
KIXY 31-21
WCZY deb 40 7103 37-33
Q100 add WDBR add
WNNK 36-31 KTMT add
KXX106 0K95 31-26
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TALLCO01 ONE

(7-99348) (PR 2245)

THE NEW SINGLE BY

ROBERT PLANT

FROM THE GOLD ALBUM

NOW AND ZEN

(90863)

ROBERT PLANT
NOW AND ZEN,

PRODUCED BY TIM PALMER, ROBERT PLANT AND PHIL JOHNSTONE
MANAGEMENT: BiLL CURBISHLEY—TRINIFOLD, LTD., UK
LEFT FIELD SERVICES, US

ON ES PARANZA RECORDS, CASSETTES AND COMPACT DISCS
DISTRIBUTED BY ATLANTIC RECORDING CORPORATION

© 1988 Atlantc Recording Corp.@ A Warner Communications Co.

" (G

ey
[ATCANYG)

BLOODY GOOD JOB — When News/Talk-formatted KGO/S.F. held its 8th annual 24-Hour Leukemia Cure-A-Thon on
March 4-5, the station generated a record $300,000 in pledges. Pictured pledging their time and love are (from left}
station President/GM Michael Luckoff, afternoon talk show host Ronn Owens, noon news anchor Meianie Morgan,
talk show host Ray Taliaferro, and 1988 Leukemia Cure-A-Thon Chairman Robert Cantley.

Continued from Page 26

Don’t look for those two vacancies on the
FCC to be filled in the near future. Senate
Commerce Committee Chairman Ernest
Hollings (D-SC) says he’s in no hurry to hold
hearings on the nominations of Susan Wing
and Brad Holmes.

And it probably doesn’t matter, because
Hollings says he’s already made up his mind to
vote against them, explaining that he’s still
miffed at FCC Chairman Dennis Patrick’s
repeal of the Fairness Doctrine. Hollings also
says he might reintroduce a proposal to tax
station transfers as another way to indicate his
displeasure.

Kurt Johnson, Music Coordinator/night
rocker at Z104/Madison, leaps to
WFYR/Chicago as MD under newly-named PD
John Wetherbee.

WONE-FM/Akron has added Joe
Cronauer to its morning team. He's the cousin
of Adrian Cronauer of “Good Morning
Vietnam” fame.

The official word on Atlantic Records’
40th anniversary concert (R&R, 2/19), with
details of exactly which acts will be
participating in the New York mega-gig that’s
scheduled for May 14, should be arriving
soon.

Transtar Director of Programming/
Operations and KIQQ/Los Angeles PD Craig
Hines has exited to do middays at crosstown
AC KBIG. KIQQ has named Production
Director Bill Nesbitt acting PD.

PD Al Casey has left WNLT/Tampa. Ric
Brown is taking care of business as interim

PD.

WWW.-americantadiohistorvy com

KZOZ/San Luis Obispo upped morning
man Jim Seebert to PD, with acting PD Joe
Kelly staying on in the MD position.

Craig Moore is off the hook at
WOMP/Wheeling, WV, which sued his new
employer (WRKY/Steubenville) over a
noncompete clause when Moore jumped across
the Ohio River to move from afternoons at
WOMP to mornings at WRKY.

According to ‘RKY OM Joyce Nicholson,
“The judge dismissed the case and the
$10,000 they sought, saying the noncompete
clause was ‘too broad and too vague.”

ST hears the wedding of WKLS/Atlanta
PD Bill Pugh to IRS Records rep Linda Dajes
was a W-I-L-D one, complete with a wear-the-
shine-off-the-dance-fioor performance from
Istand recording artists Buckwheat Zydeco.

Congrats to A&M Executive Director
Advertising/Merchandising Robert Gold and
wife Ava of Albert C. Martin & Associates on
the birth of their first, Samantha Kahane
(3/14).

Ditto to SMN A/C afternoon driver Karen
Williams and husband WCLR/Chicago midday
personality David Williams on the birth of their
son, David, early Tuesday morning {3/22).

All radio and record people who've ever
called Detroit home are invited to attend the
“Ultimate Sock Hop" that will be held in Detroit
on May 7 at the Michigan [nn. Call Millie
Bostick-Felch at (313) 644-7030 and let her
know you can't forget the Motor City.

R&R’'s Nashville office bids adieu to
Associate Editor Katy Bee, who has formed a
partnership with music publisher Dixie
Gamble. The KTB Media/Gamble Group will
be managing several acts, with names TBA
shortly.
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THE SKY'S THE LIMIT.

Und er fAe /‘///’/{7

Produced by: Greg Ladanyi, Waddy Wachtel and The Church

Direction: Michael J. Lembo, Mike's Arfist Management, Ltd.

The new single that will convert millions to The Church. Going

for adds across the Top 40 universe, March 28th. From their
critically acclaimed hit debut Arista album, Starfish.

“UNDER THE MILKY WAY” Sightings:

R&R AOR Tracks: 34*-29*-18*- P

BB Album Rock Tracks: 33*-29*-19*- @
Hard Report Alternative Tracks: @

(M Top Cuts: 4*-©

Gavin Alternative: @

Album Network Expand-0-Chart: @

STARFISH Sightings:

R&R AOR Albums: 33*-27*-22*-®
BB LP: 175*-121*-108*- &

Hard Report Alternative LPS: 3*- @
(M) College Commercial: 5*-©
Gavin Alternative LPS: @

STARFISH Retail Sightings:
Platters, Minneapolis, #2
Northern Lights, Minneapolis, #3
Olsson’s, Washington D.C., #3
Fantasia, Arlington, #5

Electric Fetus, Minneapolis, #8
Tower Berkeley, SF, #9

Tower Brea, LA, #13

Harvard Coop, #13

Smash, NY, #13

Record Runner, NY, #15

Wax Trax, Denver, #16

Tower Boston, #24

Streetside Records (Chain), #29

ARISEA

Launching Another Career Into Orbit.

© 1988 Arista Records, Inc., a Bertelsmann Music Group Company

WAARA. S mericantadiohistornv.com
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Grafman
Continued from Page 1

Seeks Liquidation
Or Buyout

Grafman, who believes Cen-
tury’s current shareholders are set
to implement a stock option plan
that would dilute his holdings in the
company, seeks either a total liqui-
dation of Century or a ruling re-
quiring the other Century share-
holders to buy his stake in the com-
pany. Grafman indicated in his suit
that he believes Century has a total
fair market value of between $35
million and $50 million.

In addition, Grafman is re-
questing an injunction to prevent
Century from implementing a
stock option plan or making certain
programming changes at its Chica-
go stations. Among the moves
Grafman hopes to block are the
simulcasting of WLOO over
WCZE, altering the formats of eith-
er station, or firing the program-
mer or engineers at the stations.

In the suit, Grafman outlines his
version of the events that led to his
August 31 dismissal from Century.
According to the court papers,
Grafman was notified by Karlos on
August 19 that “the holders of a
majority of Century’s stock” had
voted to allow then-Chairman Col-
lias to perforrm many corporate
functions previously handled by
Grafman. That same day, Karlos
told Grafman that the company’s
annual board of directors meeting
would be held August 31. In a break
with past practice, Grafman was
allowed no input on the meeting
date or agenda.

At that meeting, according to the
suit, Bonick presented the board
members with revenue projections
that ‘“purposefully understated”
the expected revenues of WLOO
and WCZE/Chicago. Shortly after
the report was presented, Grafman
was removed as President of Cen-

tury.

Phillips

Continued from Page 1

Ironically, Phillips didn’t initial-
ly apply for the opening. Said De
Caro, “We were considering sever-
al possibilities and all of a sudden
thought about offering it to Rod. At
first he wasn’t interested. He later
changed his mind and gave us all
the reasons why he thought he
could do the job and do it well.”

Prior to joining WEAZ, Phillips
was a News Editor at crosstown
all- News KYW.

WEAZ ranked fourth 12+ in the
fall Arbitron with a 7.4 share. It be-
gan programming Transtar’s new
all-soft vocal format ‘‘Special
Blend” last month.

Mairite
Continued from Page 1

Blevins told R&R, “I'm very
honored to be part of these two
great radio stations and of Malrite.
There are two outstanding staffs
here, and it’s a pleasure to be a
part of it.”

Anselmo commented, ‘I wel-
come the opportunity to grow with
these fabulous radio stations. The
secret of great radio is great peo-
ple, and I'm fortunate that the peo-
ple here are all marvelous. They’ll
make my transition to GM a lot
easier.”

Following six and a half years at
KAAL-TV/Rochester, MN, Ansel-
mo, then GSM, left in 1984 for his
first radio job as an AE at WDGY
& KEEY. He was later named
LSM, and became GSM the first of
this year.

Blevins’s career spans 20 years,
including executive positions with
Christal Radio Sales in both San
Francisco and New York.

Sherwin

Continued from Page 3
top spot among Los Angeles sta-
tions and never was ranked below
number three 12+. Sherwin previ-
ously produced and distributed
television shows independently,
and was VP/GM of KHJ-TV/Los
Angeles during the 1960s.

you

Get The Hottest R&R
Classified Listings
Early!

The R&R Job Hotline mails separately to
three days before R&R. Call
213-553-4330 to subscribe today. Use
Visa/MasterCard /AmEx.

iz

RADIO 4 FECORDS

HotLine

213-553-4330

L —_——
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NEWS

WEA Marks Black History Month

(%

¥y T

WEA execs met in Burbank last month to mark the company’s Black History Month promotion. Pictured are (I-r} Geffen
VP/Sales Eddie Gilreath, WEA VP/Black Music Marketing Ometta Barber, WEA Exec. VP/Marketing George Rossi, WB
VP/Black Music Marketing Ernie Singleton, WB VP/Black Music Sales Oscar Fields, WEA Presideni Henry Droz, WB
VP/Black Music Promotion Ray Harris, Geffen’s Vaughn Thomas, Virgin's Sharon Heyward and Jean Pierre (holding poster),
Island VP/Black Music Promotion Greg Peck, Atlantic VP/GM Black Music Division Sylvia Rhone, and Elektra VP/Special
Markets Primus Robinson.

The Golden Touch

Columbia’s Earth, Wind & Fire celebrated the gold-selling status of their “Touch The World” LP at New York's China Grill. Pic-
tured are (I-r, front row) Sr. VP/A&R Mickey Eichner, CBS Records Division President Al Teller, the group’s Maurice White,
Ralph Johnson, and Verdine White, Columbia VP/Black Music & Jazz Ruben Rodriguez, and VP/Black Music A&R Cecil
Holmes. Middle row are (I-r} the group's Dick Smith and Sheldon Reynolds, and the label’s Eddie Pugh. Back row are (I-r}
VP/Sales Danny Yarbrough, VP/Promotion Marc Benesch, and the group’s Sunny Emory and Vance Taylor.

A Couple Of Yes Men

Backstage at the Nassau Coliseum, Yes's Tony Kaye and Jon Anderson met with label execs. Smiling for the camera are (I-r)
Atlantic VP/Artist Relations & Media Development Perry Cooper, Kaye, Atco President Jerry Greenberg, Anderson, Atco’s
Michael Prince, and Atlantic’s Diana Gilmour.
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obert Plant's exhilarating vocals helped

create an entire musical genre. In a spe-

cial two part Off The Record With Mary

Turner airing the weeks of April 4, and
April 11, the Westwood One Radio Networks will
present a fascinating portrait of this romantic
visionary who has helped shape the face of rock
for more than two decades.

In this exclusive interview, Plant recalls his glory
days as lead singer of Led Zeppelin and the
awesome artistic challenge of emerging from
its shadow. He also appraises the new crop of
Zeppelin imitators and reveals the significant
contribution of collaborators Phil Johnstone and
Dave Barrett to his current number one AOR
album, “Now And Zen".

Plant’s unique style opened rock to a universe of
musical possibilities, and this twin edition of Off
The Record will feature an exploration of that uni-
verse. You'll hear Zeppelin masterpieces such as
“Communication Breakdown”, "Black Dog” and
"Kashmir”, plus a sampling of his new work,
including “Tall Cool One”, “Ship Of Fools” and the
number one AOR smash, “"Heaven Knows”, featur-
ing the legendary Jimmy Page.

Off The Record With Mary Turner. Two, one-hour
programs spotlighting the outstanding career of
Robert Plant. Call your Westwood One representa-
tive today in Los Angeles at (213) 204-5000, in
Toronto at (416) 597-8529, FAX (213) 204-4375 or
Telex 4996015 WWONE.

INWA wesTwoob one
NV/\V RADIO NETWORKS
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DONALD
FAGEN

“CENTURY’'S END”

PRODUCED BY DONALD FAGEN AND GARY KATZ

CHR NEW & ACTIVE I

CKOI WZOK WBWB
KEGL KIYS KQCR
WCZY KSND KPHR
KXYQ KZZU 99KG
KPLZ  WWFX KKRC
K104 103CIR KWTO
WERZ OK100 WDBR
WNNK 95XIL  WSPT
WNYZ KAKS KGOT
WBBQ WKSF KUUB
WZYP WJAD KTRS
WTINZ WCGQ KFBQ
99WAYS B98 KOZE
WHHY KSMB KTMT
KIIK WPFM  KZFN
WIXX KIXY KHTZ
WBNQ SLY96

TRACK BREAKER

1S

From the Original Motion Picture Soundtrack
BRIGHT LIGHTS, BIG CITY. A United Artists Film.

aaaaa

© 1988 Warner Bros. Records Inc.

Huntington
Continued from Page 3

Huntington served as Program
Manager for Asti Broadcasting pri-
or to joining KIFM. Before that, he
was PD for four years at WSRZ/
Sarasota (calls were later changed
to WAVE and WHVE), and was
MD for two years at WLVE/Mi-
ami.

In the fall Arbitron, KIFM's 2.9
share 12+ placed it 14th in the mar-
ket.

Jeffries
Continued from Page 3

Jeffries, a former PD at WGCL/
Cleveland, said, “I think Z94 is on
the verge of greatness. I'm not go-
ing to let any worms out of the bag,
but this is the first time I've been
handed all the tools, both in re-
search and promotion, to win. If I
can’t win here, I should quit the
business. (WXKS-FM PD) Sunny
Joe White is a great competitor,
but I look for this to be a real fun
year ahead at Z94.”

O’Neil
Continued from Page 3

O'Neil arrives at WRRM after a
four-month stint as an announcer
at AC WWDE/Norfolk. Prior to
that he programmed WLTY/Nor-
folk, and worked in a variety of an-
nouncing and programiming jobs in
Richmond, Tampa, Raleigh, Wins-
ton-Salem, and Portland, ME.

WRRM had a strong fall Arbi-
tron, registering a 5.3 share 12+.
While beating FM AC competitors
WLLT, WJOJ, andWWNK, WRRM
was topped by AM Full-Service
powers WLW and WKRC.

Davis
Continued from Page 3

change to all-Oldies, and my own
enthusiasm for radio make this a
great opportunity. I've had seven
great years at Midwest Communi-
cations, and now it’s time to put
what I've learned in research into
action.”

WWSW was AC prior to its
change to all Oldies early last
month. In the fall Arbitron, the sta-
tion ranked tenth 124 with a 3.4.

Edens
Continued from Page 3

who sold us WWDE in 1986 and con-
tinued to manage the station for
our company. We are excited about
the station and the market, and
we're excited to have them as of-
ficers of Edens.”

Saunders began his broadcast
career as a newscaster for
WTAR-TV/Norfolk. He remained
there and also worked for its ra-
dio affiliate until purchasing
WWDE with Lamb in 1978.

Lamb began his career in 1959 at
WGH/Norfolk. He later moved to
WAVY-TV in the market and then
to WTAR, where he met Saunders.

WWW.americanradiohistorv.com

Womack & Womack Sign With Island

@ #1 AOR: “Earth” — Jefferson Starship (Grunt) i
%:Ewnu el 5 B R PR

NEWS

Womack & Womack have signed with Island Records, and their label debut “Cons-
cience” is scheduled for release in May. Pictured are (I-r) Linda Womack, Island
Records founder Chris Blackwell, and Cecil Womack.

M.G. Kelly and The Real Don Steele first worked together at KHJ/Los
Angeles in 1971. Ten years ago today the duo teamed up again at
crosstown KTNQ (10-Q). Currently, they are afternoon dlal neighbors.
Steele is at 1110 KRLA, and Kelly holds court at 1150 KIIS (and KIIS-
FM). But they join forces as talent and producer for Premlere Radio’s
“Live From the 60's.”

o T T e o S S e e

Machine Gun Kelly & The Real Don Steele

1 YEAR AGO TODAY

@ NAACP report blasts record industry

@ Bill Knobler named KZEW/Dallas GM

@ Simon Potts named Caplitol Sr. VP/A&R

@ ‘‘Magical’’ Matt Alan hired by WHTZ/New York for PM drive

@ #1 CHR: “Nothing’s Gonna Stop Us Now' — Starship (Grunt/RCA)

@ #1 AC: “Nothing’s Gonna Stop Us Now' — Starship (Grunt/RCA)
(2 wks)

@ #1 UC: “Sign ‘'O’ The Times” — Prince (Paisley Park/WB)

@ #1 Country: “Kids Of The Baby Boom” — Bellamy Brothers
(MCA/Curb)

® #1 AOR Track: “With Or Without You” — U2 (Island) (2 wks)

® #1 AOR Album: “The Joshua Tree” — U2 (Island) (2 wks)

® #1 Jazz: “Manhattan Burn” — Paquito D'Rivera (Columbia)

5 YEARS AGO TODAY

® Frank Felix forms consuitancy

©® Bob Abernethy named WCAO & WXYV/Baltimore GM

©® Ted Utz named WHJY/Providence PD

©® Ted Edwards appointed KGB/San Diego Asst. PD

@ Top 40/AOR legend B. Mitchell Reed dies at 56

©® #1 CHR: “Separate Ways (Worlds Apart)” — Journey (Columbia)

@ #1 AC: “Make Love Stay” — Dan Fogelberg (Full Moon/Epic)

@ #1 UC: “Tonight” — Whispers (Solar/Elektra)

@ #1 Country: “When I'm Away From You” — Bellamy Brothers
(Elektra/Curb)

@ #1 AOR Track: “Photograph” — Def Leppard (Mercury/PolyGram)
(2 wks)

® #1 AOR Album: “Frontiers” — Journey (Columbia) (6 wks)

@ #1 Jazz: “Asphalt Gardens” — George Howard (Palo Alto)

10 veArRS AGO TODAY

@ Uenw i<night promoted to KFMB-FM/San Diego MD
® Ted Edwards takes on WCMF/Rochester PM drive
##1 CHR: “Night Fever” — Bee Gees (RSO) (3 wks)
#1 AC: “Can’t Smile Without You” — Barry Manilow (Arista) (2 wks)
& #1 Country: “Mamas Don't Let Your Babies Grow Up To Be Cowboys”
— Waylon Jennings & Willie Nelson (RCA) (5 wks)

;
‘
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MORRIS DAY

PRODUCED BY JIMMY JAM AND

TERRY LEWIS FOR FLYTE TYME
PRODUCTIONS, INC. =7 g% -
CO-PRODUCED BY MORRIS DAY FOR
CONCENTRIX PRODUCTIONS, INC.

CHR CHART DEBUT €

Including This Hot Action:

WXKS 19-14
WMJQ deb 26
WEGX add
PRO-FM 32-25
Q107 28-24
PWR99 13-12
KKBQ 34-25
KRBE 18-16
KITY 4-4

B96 20-19

KIS 28-24
KZZP 18-15
FM102 27-23
KROY 23-19
KWOD 19-16
KMEL 21-19
HOT103 16-12
WPGC 14-12
PWR106 19-16
WNNK add

FROM THE ALBUM DAYDREAMING

wBBQ 17-12
KZZB 22-14
WBCY 11-10
WINK add
WBAM 16-14
Y107 12-10
KWES 20-13
WRVQ 14-11
KMGX 3-3
KLUC 17-13
KCAQ 12-10
KKFR 5-5
OK100 add
WTHT add
WOMP add
WCGQ 18-13
KNAN add
Z103 add
WBWB 22-16
KUUB add-39

RATINGS

A4

c 1988 Werner Bros. Records Inc.

Fall ‘87 12 + Results

Louisville

WHAS posted its best fall show-
ing in both tallies. Direct mail,
billboards, and TV did the ftrick.
Although they went down in both
sweeps, WAMZ's numbers were
good enough to hold onto first
place in the Birch, but not so in the
ARB. WRKA rose a point and a half
on both surveys by filling mailboxes
with “Live it Up Lottery” flyers.
WLOU toppled competitor WJYL
in the ARB, but both stations fell in
the Birch.

ARBITRON

Summer '87 Fa'87

WHAS (AC) 13.0 161
WAMZ (Ctry) 16.6 143
WDJX (CHR) 95 9.3
WQMF (AOR) 88 88
WVEZ (AC) 90 85
WRKA (AC) 63 7.9
WLRS (CHR) 59 6.3
WLOU (UC) 32 45
WJYL (UC) 61 41
WAVG (AC) 49 38
WXVW (B/EZ) 32 26
WCII (Gold) 12 25
WXLN (Rel) 11 186
WTMT (Ctry) 15 1.4
WLLV (Rel) — 11
BIRCH

Summer '87 Fa '87

WAMZ (Ctry) 142 135
WHAS (AC) 116 12.6
WDJX (CHR) 141 119
WQMF (AOR) 124 10.4
WRKA (AC) 86 10.2
WLRS (CHR) 86 89
WVEZ (AC) 36 6.9
WJYL (UC) 84 6.4
WAVG (AC) 27 33
WLOU (UC) 35 27
WXVW (B/EZ) 7 22
WTMT (Ctry) 1.3 1.9
WXLN (Rel) 15 18
WFPL (Jazz) 15 1.7
WCIHl (Gold) 8 1.1
[P e v e T =

© 1988 Arbitron Ratings Co. May not be
quoted or reproduced without Arbitron’s prior

Rochester

WVOR shuffled titles in its gold-
based AC format for a nice resurg-
ence into double digits in both
surveys. It employed the “White
Glove” TV spot and mailed “Pre-
ferred Listener Cards” for mer-
chant discounts and cash givea-
ways. WZSH traditionally does
well in the fall, and cleaned up
some signal problems for a two-
point rise in the ARB. It also con-
ducted heavy TV and a direct mail
campaign. Classic Rock WKLX's
efforts to promote its morning
show on bus sides and on TV so-
lidified its position in the ARB and
Birch. For the first time in its
history, longtime AOR WCMF had
more listeners over 25 than under.

ARBITRON

Summer '87 Fa '87
WPXY-AM & FM

(CHR) 15.8 14.4
WCMF (AOR) 140 137
WVOR (AC) 9.1 111
WBEE (Ctry) 88 84
WHAM (AC) 87 82
WZSH (B/EZ) 58 8.0
WEZO (AC) 68 6.0
WKLX (Goid) 48 58
WDKX (UC) 53 39
WNYR (Ctry) 29 27
WFLC (Ctry) 4 14
WBBF (Gold) 1.8 141
WCGR (AC) - 11

BIRCH

Summmer ‘87  Fa'87

WPXY-AM & FM
(CHR) 17.0 216
WCMF (AOR) 19.0 15.4
WVOR (AC) 7.2 109
WBEE (Ctry) 6.8 83
WDKX (UC) 10.0 83
WKLX (Goid) 56 6.1
WHAM (AC) 75 52
WEZO (AC) 6.5 4.7
WXXIFM (Clas) 31 36
WZSH (B/EZ) 3.4 286
WNYR (Ctry) 1.6 2.4
WBBF (Goid) 23 16
WWWG (Rel) 4 1.0
R R SRS ST

Format Legend

AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,
Clas-Classical, Ctry-Country, Goid-
Oidies, Jazz-Jazz, Misc-Misceilan-
eous, NAC-New AC, News-News,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Talk-Talk, UC-Urban
Contemporary.

Nashville

Gerry House's return to WSIX-
FM after a year in L.A. propelled
the station into double digits for
the first time in three years. ironic,
since the station had considered
changing formats just prior to his
coming back. House's 12+ morn-
ing numbers jumped eight points
to anear-15, and 35-64s were up
almost ten points to a 19 share.
Backing House up was a heavy di-
rect mail and TV campaign. WYHY
celebrated its best-ever fall
book, which was only a tad lower
than its summer ARBs. WKDF
took hits in both surveys but held
onto number one with its “Cash
Biitz.”

ARBITRON

Summer '87 Fa'87

WKDF (AOR) 125 11.3
WSIX-FM (Ctry) 51 10.5
WYHY (CHR) 10.7 10.4
WZEZ (B/EZ) 7.8 102
WSM-FM (Ctry) 10.2 9.1
WLAC-FM (AC) 6.5 7.0
WQQK (UC) 7.6 6.5
WGFX (Gold) 6.4 6.4
WLAC (N/T) 2.9 4.1
WSM (Ctry) 5.5 3.9
WTMG (AC) 4.1 3.3
WVOL (Gold) 2.6 2.2
WAMB (BBnd) 2.1 1.6
WKDA (Gold) 1.7 1.1
WSIX (AC) 1.2 1.1
WMDB (UC) 2.1 1.0
BIRCH

Summer '87 Fa'87

WKDF (AOR) 19.8 147
WYHY (CHR) 111 117
WQQK (UC) 1.5 11.2

WSM-FM (Ctry)  10.8  10.4
WSIX-FM (Ctry) 63 94

WGFX (Gold) 75 7.6
WLAC-FM (AC) 50 4.8
WZEZ (B/EZ) 53 41
WSM (Ctry) 47 39
WTMG (AC) 35 37
WLAC (N/T) 23 26
WVOL (Gold) 14 24
WPLN (Misc) 18 21
WMDB (UC) 5 1.2
WRVU (Misc) 4 10

wwwW.americanradiohistorv.com
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KEN BARNES

CHR’S BEST ADD WEEKS

Adding Up 1987’s Hits

Sometimes recognition in the music business can be a
fleeting thing. Many achievements fall into the hit today,
gone tomorrow category; impressive statistics are noted
for one week, then forgotten.

It occurred to me that we could _
do a better job in saluting or me- &
morializing some of the triumphs
associated with the R&R charts.
We’'re frequently asked, for exam-
ple, what’s the most added record
in various formats.

On the way to gathering an all-
time list of best add weeks (some-
thing that will take a while to com-
pile, but will come in handy when
it’s done), I decided to give some
recognition to the promotion
achievements of 1987. What follows
is an “honor roll” for those records
that were on a roll from the start
last year, and achieved 100 adds or
more in any given week (usually,
but not always, the first week of re-
lease).

Michael’s duet
was third
most added

That girl took fourth
place most added
laurels

Dis guy’s brifliant
for coming in #2

| 100 Adds Club, 1987

el
ARTIST/Title Adds (Peak Position) S
WHITNEY HOUSTON /I Just Wanna Dance... 221 (1) j J%g_ .
BRUCE SPRINGSTEEN /Brilliant Disguise 216 (5) A
MICHAEL JACKSON /I Just Can't Stop... 213(1) ot
MADONNA /Who's That Girl 201 (1) il
WHITNEY HOUSTON /Didn’t We Almost. . 179(1)
BRYAN ADAMS /Heat Of The Night 177 (6)
WHITNEY HOUSTON /So Emotional 175(1)
MICHAEL JACKSON /The Way You Make. .. 173(1)
FLEETWOOD MAC /Big Love 172 (4) Whitney’s second single also placed
MICHAEL JACKSON /Bad 172(1) Top 5, edging Bryan Adams
:gi RsTEc;ER /Shakedown 170(1) Big Add Weeks Not
/Alone 147 (1) ie Ti

U2/I Still Haven't Found. . 145(1) Automapc [HECt o
MADONNA /Causing A Commotion 141 (2) Contamyatnpvidelyheldbeliefsin
STING /We'll Be Together 141 (8) Sl sectors, a .monster initial
CYNDI LAUPER /What's Goin’ On 140(11) week is not a sure ticket to No. 1. Of
JOHN COUGAR MELLENCAMP /Paper In Fire 139(9) the 44100-add records listed above,
FRANKLIN & MICHAEL /I Knew You Were. . 138 (1) 15 hit the top. Another 11 were in
GEORGE MICHAEL /Faith 134 (1) the 2-5 range, meaning just under
GENESIS /In Too Deep 131(3) 60% went Top 5. And as you can
BRUCE SPRINGSTEEN /Tunnel Of Love 130(13) see, some didn’t hit Top 10 or even
PRINCE /Sign ‘O’ The Times 129(6) Top 20. o
GENESIS /Tonight Tonight Tonight 127* (3) I've often assumed big first-week
BON JOVI/Wanted Dead Or Alive 125(7) adds usually mean leadoff singles
BRUCE HORNSBY /Mandolin Rain 123 (4) from a superstar project, but that
FOREIGNER /Say You Wil 122(7) turns out not necessarily to be the
U2 /With Or Without You 122(1) s iny 20 of these 44 hits were
HUEY LEWIS /I Know What | Like 120* (8) first singles (from an album or
BRUCE WILLIS /Respect Yourself 117 (6) soundtrack) ; the rest were follow-
PET SHOP BOYS/What Have | Done. . 115* (2) ups, some considerably down the
EXPOSE /Seasons Change 112(2) line. .
STARSHIP /Nothing’s Gonna Stop Us. . 111(1) Most are by superstars, either
WHITESNAKE /Is This Love 111 (2) the established variety or the new-
PETER WOLF /Come As You Are 108 (14) ly hot (Hornsby, Tiffany, etc.)
HUEY LEWIS /Doing It All For My Baby 107 (5) Whitney Houston had three of the
MADONNA /La Isla Bonita 107 (3) top seven add achievers of the
TIFFANY /Could've Been 106" (1) year, and Michael Jackson also
WARWICK & OSBORNE /Love Power 105 {15) placedl INEINE ToplJuador-
REO SPEEDWAGON /That Ain't Love 104 (15) na collected three 100 Club en-
HEART /Who Will You Run To 103(7) trants, and Genesis, Heart, Bruce
DAVID BOWIE/Day-In Day-Out 102 (22) Hornsby, Huey Lewis, George Mi-
BRUCE HORNSBY /Every Little Kiss 101 (11) chael, the Pet Shop Boys, Bruce
LIONEL RICHIE /Se La 101 (21) Springsteen, and U2 were two-
PET SHOP BOYS /it's A Sin 100 (10) timers. Bruce Willis is the only re-

* Second-week adds or thereafter cordmg newcomer to hlt 100 adds

in a week, and he certainly had suf-

wwwamericanradiohistaorv com

ON THE RECORDS

L B
ficient celebrity in other realms to
explain the buzz.

New Artist Citations

A brand-new artist is almost in-
variably subjected to a gradual
process of building up adds and
proving himself market by mar-
ket. Willis’s cracking the 100 Club
(in his second week of release, by
the way) is not a typical case. But
there are a few notable first-week
achievers among new artists, and
they definitely deserve congratula-
tions.

Patrick Swayze, who racked up
47 adds for ‘‘She’s Like The Wind,”
more or less falls into the associa-
tional celebrity bag Willis occupies
— not to take anything away from
a Top 5 success on his first record.
Lou Gramm, who pulled down 66
adds off the bat, is technically a
new artist but was rather well-
known for previous exploits.

Brand-new acts amassing large
quantities of initial adds were
Breakfast Club, 57; Richard Marx,
75, and topping the list, Cutting
Crew with 76. (Interestingly, that
leading mark has already been
surpassed this year, by another
Virgin group, Johnny Hates Jazz,
who collected 91 early in March.)
Those are achievements worth cel-
ebrating.

Labels Split Honors

Turning back to the 100 Adds
Club, when you break it down by
label, you get a surprisingly even
spread. Arista edged E/P/A and
WB six to five, with 11 other labels
picking up two or more 100-add
songs.

Next week I'll commemorate the
100-add honor roll for AOR tracks,
following with a combined look at
extraordinary add accumulators in
AC, Country, and Urban. It's
recognition I think is overdue.

Additions & Corrections

It’s always humbling after com-
piling something really exhaustive,
like the U2 oddity file I ran January
29, to learn about one that got
away. But it’s good to know other
people are equally obsessive on the
subject, and even more expert.
Pete Howard, publisher of the ex-
cellent International CD Exchange
and world-class Dylan expert,
came up with another U2 item:
‘““Bass Trap,’ an ethereal 5-minute

Whitney danced with
oeverybody for

1987's #1 Most Addsd
honors

instrumental written by the group.

It’s another ‘Unforgettakle Fire’
outtake that’s found on the 12-inch
import EP of UF outtakes, Island
12 IS 220.”

And after putting together a brief
rundown of Jennifer Warnas duets,
I quickly stumbled on two more.
One is a new single with Phillip
Sandifer on the Urgent label, “In
His Love”; the other is the theme
song from the TV series ‘“Growing
Pains,” titled “As Long As We're
Together,”” sung with B.J. Thomas.

Angels Of The
Morning After

Maybe this says something
about my character, but in my
March 11 catalog of angel and devil
hits, I seem to have remembered
the devil material pretty well and
spaced out on a lot of angels. That’s
what the early correcticns indi-
cate, anyway.

Joni Silverman of Cutler Produc-
tions, not content with being a
Grammy Handicap runner-up,
earns another of those crucial, ca-
reer-threatening mentions in On
The Records with an embarrass-
ingly lengthy list of noteworthy
angel songs I neglected:
“Undercover Angel”’/Alan O’Day
“Angel In Blue”/J. Geils Band
“Captured Angel”’/Dan Fcgelberg
“I'm No Angel” /Gregg Allman

Band
“Next Door To An Angel”’ /Neil

Sedaka
“Boardwalk Angel”’/John Cafferty
Plus a devilish omission, “Devil’s
Radio” by George Harrisan.

Steve Propes from KLON/Long
Beach cites “Death Of An Angel”
by Donald Woods & The Velaires
and a more familiar (to a *60s gen-
eration) Kingsmen cover, plus one
I really blew:*“Blue Angel”’ by Roy
Orbison. “Doc’ Elliot Pollock
mentions an even more ridiculous
oversight on my part, “Anagel” by
Madonna, but my excuse there is
that it was on the original list and I
just forgot to type it in. (Sounds
convincing, right?)

Finally, A&M’s Jeff Gold re-
marks that the Flying Burrito
Bros. had tracks titled ‘“Devil In
Disguise” and “Your Angel Came
Out Of Heaven Tonight,” walking
the theological tightrope quite nim-
bly. Devil or angel? — they had
something to cover eithe- contin-
gency.
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KEVIN CARTER, PD, KMGX/FRESNO -- “We've got Top 10
phones and Top 5 Sales after only two weeks . . . Play it and see
for yourselfill”

LARRY MORGAN, MD, FM102/SACRAMENTO -- “We've got-
ten immediate adult phones and great adult female response. Don't
be fooled by the unusual vocal, this is a HITIN

TOM CHASE, PD, KROY/SAGRAMENTO -- “Requests have
spread from teens alf the way to adult females 25+111!"

CROSSING QUICKLY AT:

WHYT KWOD WPST
FM102 WPGC KXX106
KROY WNNK KMGX

URBAN CONTEMPORARY
CHART

1

DATEBOOK

PAUL COLBERT

Space Cowboy Blasts Brits

MONDAY, APRIL 4

1958 /Multitude o’ musicians | — Irvin Feld’s “Greatest Show of Stars” opens an 8-day tour. Performers include
Sam Cooke, Everly Brothers, Clyde McPhatter, Paul Anka, and Frankie Avalon.

1960/RCANictor announces it will reiease all pop singles in mono/stereo. First release is Elvis's “Stuck On
You.”

1964 /The Trashmen are found guilty of plagiarizing “Surfin’ Bird.” Band scoffs at decision and starts work on
wine cooler jingles.

1968/Martin Luther King Jr. is shot and kilied in Memphis. James Brown appears on national TV and urges
restraint and constructive channeling of anger.

1977 /Resilient ears prevail — The Clash release their first LP in Britian. CBS refuses to release it in the States,
claiming it's “too harsh for American ears.” However, 100k import copies reportedly find their way to American
turntables.

Born: Steve Gatlin 1951, Gall Davies 1948

TUESDAY, APRIL 5

1969 /Muititude o’ musicians | — Tammy Wynette, George Jones, Loretta Lynn & Conway Twitty perform at the
First International Festival of C&W music in Wembley, England.

1981/Canned Heat vocalist Bob Hite dies of a heart attack in Venice, CA.

1984 /At the 2nd Annual American Video Awards, Michael Jackson wins Best Video, Police’s “Every Breath”
Best group, and Cyndi Lauper’s "Girls” Best Femaie Video.

1985/Come on now, lemme hear ya! — “We Are The World" is mass broadcast on 5000+ stations on the day it
hits # 1 CHR.

1987 /"The Tracey Uliman Show"” becomes the first series for the Fox TV network.

Born: Agnetha Faltskog (ABBA) 1950, Tony Williams (Platters) 1928

WEDNESDAY, APRIL 6

1956/Paramount Pictures signs Elvis to a three-picture deal just five days after his screen test.

1968/Steve Miller describes the British rock & roll scene as “more an industry than a scene . . . the only good
bands I've seen are Traffic, Marmalade, and Procol Harum.”

1974 /Multitude o’ musicians lil — The California Jam | rock festival opens in front of 200,000 people. The
Eagles, Black Sabbath, ELP, and Deep Purple take the stage

1977 /Multitude o' musicians IV — 3-day rally in Japan celebrating the Whale & Dolphin. Richie Havens, John
Sebastian, Jackson Browne, and Country Joe McDonald perform.

1984/Irene Cara wins an Oscar for co-writing “Flashdance” with Giorgio Moroder & Keith Forsey.

Born: Merle Haggard 1937, Sylvester Stallone 1946

John Oates, Merle Haggard, Agnetha Faltskog, John Schneider
THURSDAY, APRIL 7 onn diis oo g

1956 /The CBS Radio Network premieres “Rock 'n' Roll Dance Party” with host Alan Freed.

1967/Progressive FM Radio gets its start as KMPX/San Francisco signs on. Founder Tom Donahue cuts
chatter, uses hip DJs, and plays album tracks.

1975/Ritchie Blackmore quits Deep Purple.

1985/Wham! become the first Western rock act to perform in China.

1987/Multitude o’ musicians V — Jackson Browne, Dave Mason, Steven Stills, and others perform in L.A. at
“Super Session '87" to aid a musician injured in a hit-and-run auto accident.

Borm: Bobby Bare 1935, John Oates 1949, the late Billie Holliday 1915

FRIDAY, APRIL 8

1974 /“Bennie and the Jets” goes gold for Eiton John.

1977 /The Damned, performing at NY’s CBGB, become the first British punk band to perform in America.
1979 /Hope you missed us, we're back! — Van Halen begin their second world tour.

1986 /Carmel makes his day: Clint Eastwood is elected Mayor. Also, Lynda Matarazzo is beaten up at an
Aerosmith show. She sues the band and promoter, clalming that “My Fist, Your Face” contributed.

1987 /While in Vancouver, Bryan Adams performs “Heat Of The Night,” via satellite, to Japanese viewers of
“Night Hit Studio.”

Born: John Schneider 1954, Steve Howe 1947, Julian Lennon 1963

SATURDAY, APRIL 9

1964 /in an out-of-court settlement with VeeJay, Capitol wins the fight for rights to the Beatles.

1965/The Rolling Stones make their first live TV appearance on "Ready Steady Go!”

1976/1960’s protest singer Phil Ochs hangs himself at his sister's home in New York.

1981/Goody gets it — Sam Goody record store chain executives are convicted of trafficking pirated tapes.
1983/Musical Youth (remember them?) make their network debut on “Saturday Night Live.”

Born: Carl Perkins 1933, Fonzi Thornton 1954, Gene Parsons (Byrds) 1944

SUNDAY, APRIL 10

1956/Nat King Cole, on stage in Birmingham, AL, is severely beaten by a group of segregationists.
WBT/Charlotte DJ Bob Ralford denounces the attack, then gets fired for “taking an unauthorized stand.”
1962 /Original Beatle Stuart Sutcliffe dies of cerebal paralysis. Sutcliffe introduced Lennon to art and literature
and gave Beatles moptop look.

1970/Keith Emerson announces he'll form a new band with Greg Lake.

1987/*Weird Al’’ Yankovic appears on “Amazing Stories” as a cabbage man from outer space. No, he didn’t
sing “Eat #.”

Born: Brian Setzer 1959, Sheb Wooley 1921
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BRAD MESSER

King Assassination: 20th Anniversary

It was 20 years ago next week that Baptist preacher
Jesse Jackson — already a prominent civil rights activist
at age 26 — stood on the sidewalk in front of a Memphis
motel, looking up at Martin Luther King Jr. King was
leaning over the railing of the second-floor balcony, talk-
ing to Jackson about the rally for the striking sanitation
workers which would begin in two hours.

King asked the young preacher
to perform a song at the rally. They
agreed on “Precious Lord, Take
My Hand.” At that moment, from
the street nearby, a high-powered
rifle was fired.

The King murder on April 4, 1968
had an overwhelming emotional
impact on virtually all Americans,
a gut-wrencher like the Kennedy
assassination or the Challenger ex-
plosion. In the case of King, in addi-
tion to grief, there was anger. And
for many, another powerful emo-
tion — fear. A widespread fear that
a race war might break out, black
against white.

There were riotous outburstsin a
hundred towns within hours of the
first King-is-dead bulletin from

Memphis; arson and looting in the
big cities: Baltimore, Cincinnati,
Chicago, and Washington, DC. Re-
porters could hardly keep up as the
Tennessee National Guard was
called out 4000 strong in Memphis;
5000 armed soldiers were mobilized
in Nlinois; and 6000 federal troops
were activated in Maryland.

The death toll passed 30. The
irony escaped no one: the riots had
been triggered by the death of a
man whose life had been dedicated
to social change through peaceful
means. The street violence, burn-
ing, beating, and looting raged
more than a week before reason
prevailed over anger.

King was murdered by a dropout
who had been kicked out of the Ar-
my, a hard-drinking drifter who
stole cars and pulled stickups, a
40-year-old named James Earl
Ray. A year before killing King,
Ray had escaped from a Missouri
State pen where he’d been doing 20
years.

Two decades have since passed.
The young preacher has become,
in middle age, a powerful force in
presidential politics. The escaped
convict? Well, people don’t change.
He's escaped from a Tennessee
prison twice since being sent up for
the King assassination. And the
man who was slain in the prime of
his life while doing the Lord’s work
and America’s work, the man who
pointed out the mountaintop, has
continued to grow in stature as an
American national treasure — big-
ger as the years go by.

NATO Established

MONDAY, APRIL 4 — 20th anniversary of the assassination of 39-year-old Rev. Martin Luther King Jr. by
escaped convict James Earl Ray in Memphis (1968).
NATO was created in 1949 by the US and 11 other nations. Vitamin C was isolated in 1832. America declared war on
Germany in 1917. The first telephone was placed in a private home in Boston in 1877. Los Angeles was incorporated
as a city in 1850. Birthdays: Actress Marilu Henner 36. Trumpeter Hugh Maseketa 49. Sen. Richard Lugar 56.
Author Maya Angelou 60. Composer Eimer Bernstein 66. Ex-broadcaster John Cameron Swayze 82. Ex-dance

teacher Arthur Murray 93.

Noah’s Ark Reached Land

TUESDAY, APRIL 5 — Traditionally considered as the date Noah's Ark touched dry land in the year 2348-BC after
the Great Flood. The Bible says the 450-foot boat carried the 600-year-old Noah, seven other humans, and a pair of

“every living thing.”

In 1986, a terrorist bomb killed two in a Berlin disco that was a favorite Gi hangout, and the US retaliated more than a
week later with an air raid on Libya. John McEnroe, charmer that he is, said in 1985 that any man can beat any woman
at any sport, especially tennis. Birthdays: Singer Agnetha Faltskog 38. Actor Max Gail 45. Singer Eric Burdon 47.

Gregory Peck 72. Bette Davis 80.
Jewel Of Junk Foods

WEDNESDAY, APRIL 6 — The cream-filled spongecake called the jewel of junk foads, the Hostess Twinkie, went
on sale in 1931. Twinkies were created to utilize shortcake baking pans when strawberries were out of season.

The Supreme Court ruled in 1987 that Texaco should post a $10 billion bond while appeals of the Pennzoil decision
against it were heard, and Texaco filed for bankruptcy six days later. Early Bird, the first commercial communications
satellite, was launched in 1965. The USA declared war on Germany in 1817 (WWI). Birthdays: Singer Michelle Phillips
44. Billy Dee Willlams 51. Merle Haggard 51. Conductor Andre Previn 59,

Reagan Bugged By Embassy Bugging
THURSDAY, APRIL 7 — Ronald Reagan announced in 1987 that the big US Embassy under construction in
Moscow might be bugged and did not rule out tearing it down and starting over in the name of security.

Gorbachev announced a unilateral freeze on deployment of medium-range nuclear missiles in Europe in 1985. The USA
broke diplomatic relations with Iran in 1980 over the hostage crisis. 40th ann'y of the World Health Organization
{(founded 1948). 200th ann'y of the founding of Marietta, the first permanent settlement in Ohio (1788). Birthdays:
Football pro Tony Dorsett 34. Singer Janis lan 37. Musician John Oates 39. TV entertainer David Frost 49. Director
Francis Ford Coppola 49. California ex-Gov. Jerry Brown 50. Media commentator Hodding Carter 53. James Garner

60. Sitarist Ravi Shankar 68.

Voters Made Eastwood’s Day
FRIDAY, APRIL 8 — Actor Clint Eastwood was elected mayor of Carmel, CA in a landslide in 1986, but has said
he won't seek reelection. India filed suit against Union Carbide in 1985 over the Bhopal gas leak which killed
thousands in December '84. Presidentlke proposed an atomic test ban 30 years ago, but the Soviets wouldn’t agree
to mutual inspection (1958). 375th ann’y of explorer Juan Ponce de Leon claiming Florida for Spain (1513).
Birthdays: Singer Jullan Lennon 25. Actor/singer John Schnelder 34. All-Star catcher Gary Carter 34. Basketball
Hall of Famer John Havlicek 48. Actor/diplomat John Gavin 53. Ex-First Lady Betty Ford 70.
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“WAIT”

THE 1ST SINGLE FROM

WHITE LION

FROM THE ALBUM

PRIDE

CHR CHART DEBUT 36

PRO-FM
KEGL 6-4 (HOT)
Y95 29-17
KRBE 33-27
B97 25-20
WGH 27-19
Q105 add
795 23-18
WMMS 21-16
WCZY 31-27
WZPL 21-17
KDWB 26-18 (HOT)
WLOL add
KXYQ 29-19 (HOT)
KCPX 11-10 (HOT)
KATD 19-16
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JOEL DENVER

PDs, RECORD EXECS SPEAK OUT

CONTEMPORARY HIT RADIO

Urban/Dance Music:
Where’s The Happy Medium?

CHR hybrids — such as WPOW (Power 96)/Miami,
WQHT (Hot 103)New York, and KPWR (Power 106)/Los
Angeles — have made great ratings strides. Reacting to
fix their own sagging numbers, some competing PDs at
mainstream CHRs have begun concentrating on dance
music product to the virtual exclusion of pop or AOR

crossovers.

At this juncture, programmers
and record executives are sound-
ing the alarm — and pointing fin-
gers. Has CHR irreparably com-
promised its identity?

‘Labels Fueled Fire’

According to Q105/Tampa PD
Randy Kabrich, PDs may have
started the ball rolling, but the la-
bels have fueled the fire. ‘‘After
talking to a number of promotion
and A&R execs, their consensus is
that rock records are in trouble.
They’re taking the easy way out by
sidestepping the issues, concentrat-
ing only on dance-oriented records.

“I’'m worried about the format
as a whole, about overall drops in
ratings and the false perception
that CHR is in trouble again. This
is very similar to the problems in
1980, when so many CHRs were
really AC stations.

‘‘Def Leppard and Salt-
N-Pepa can and should
coexist on the same

station.”’
—Randy Kabrich

“It’s time to get back to the bas-
ics and play all the hits, whether
they’re black, dance, white, AOR,
or whatever. CHR will always be
cyclical and at the mercy of what'’s
released. But we mustn’t lose sight
of the big picture and the audience
we serve. Programmers are get-
ting sucked into a trend because
they’re not looking further than the
national charts. In 1976 (consult-
ant) Lee Abrams talked about ac-
tive and passive music cycles. He
said the signs of a passive music
period are a heavy reliance by an
artist or group on a producer or
produced sound to make that artist
or group. The majority of today’s
dance-oriented music fits that pat-
tern.

‘Def Leppard and Salt-N-Pepa
can and should coexist on the
same station. CHRs mixing in
dance music in the wrong dayparts
are suffering. But those stations
which are modal in nature are do-
ing okay because the audience ex-
pects to hear dance music.

Randy Kabrich

‘“(Consultant) Jerry Clifton’s
idea is to create a mood. You can’t
create a mood by playing Salt-N-
Pepa and going into Michael Bol-
ton. In place of a dance hit, I substi-
tute records that are more adult in
nature like Steve Winwood or even
Billy Ocean, which is big with
adults. For a mass appeal CHR,
variety is t<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>