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BIRCH WINTER ADVANCES:
THE FIRST MARKETS

The first round of winter '88 ratings,

Birch advances for nine top markets,

included these highlights:

© KPWR is up two to 11.5 and a three-
point L.A. lead over KIIS

# WGCI-FM tops a 12 while WYTZ wins
Chicago’s CHR war

®KMEL nears the double-digit hump
with a gain of three, opening a solid
SF edge

@ WUSL inches past WMMR in Philly

8 WODS explodes with Gold format in
Boston

@ DC's top three back into virtual tie

OWVEE nearly hits 15; WAPW edges
293 for Atlanta CHR crown

Full resuits, Page 34

RIS OGRS oraey

GUIDE FOR THE FIRST-TIME
SALES MANAGER

Making the transition frcm salesperson to
manager can be perilous. Chris Beck
charts the most common mistakes and
advises how to avcid them

Page 14

SETTING UP FGR SUMMER

The winter books are just coming out,
the spring book is underway, and that
means prudent radio stations should be
planning their promotions and research
for summer. Joel Denver and Lon Helton
go to CHR and Country’s primo
promotion experts for some tips.

Page 44, 53

HOT TRENDS IN GROUP NAMES

A group’s name can tell you a lot about
that group — for one thing, it can often
tell you they picked a dumb name. On
The Records analyzes today’s hit groups’
names by categories, with surprising
conclusions and exaggerations galore.
Page 36

FCC DROPS FIVE
INDECENCY COMPLAINTS

The Commission dismissed three
radio and two TV indecency
complaints, but indicated it wouid
still vigorously pursue future
instances. The latest radio cases
centered on a song calied ““l Want
To Kiss Her, But”; the enigmatic
term “clocksucker”; and the novel
“Ulysses,” otherwise known as the
“freedom of Joyce” issue.

Page 8

LAMEST EXCUSES FOR
GETTING A RAISE

Along with a serious set of tips on the
right way to ask for a raise, R&R’s
Management Overview aiso excerpts
some of the most ridicuious reasons
actually offered — for instance, “It's
getting very expensive to feed all of my
birds.”

Page 12

Newsstand Price $5.00
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Sillerman Merges
With Metropolitan
For $300 Million

Roben F.X. S/IIerman and Metropolltan 's Carl BrazeI/

Brazell To Stay, Wave May Be Sold

PATRICK PROPOSES RENEWAL RULE OVERHAUL

FCC Chairman Dennis Pat-
rick called for a sweeping over-
haul of the comparative renew-
al process in his keynote speech
Tuesday (4/12) at theNAB Cecn-
vention in Las Vegas. “A con-

The Buzz
At NAB

®Comparative renewal
reform advocated

®Broadcasters divided
on Faimess

®Fritts warns of future
threats

®Panasonic DAT
recorder draws crowds

sensus clearly exists at the
Commission, on the Hill, and in
the industry that there is a
pressing need for reform,” he
said. Patrick admitted the cur-
rent system encourages extor-
tion, and legal costs often make
payoffs cheaper than defense.
NAB/See Page 31

Great American has promo-
ted KEX & KKRZ (Z100)/Port-
land VP/GMDave Milner to the
new post of VP/Radio. He'll
oversee the company’s 16 radio
properties, and will relocate
from Portland to manage Full-
Service AC WKRC/Cincinnati.
Also at WKRC, WMAQ/Chicago
talk show host Drew Hayes has
replaced Denny Nugent as PD.

In other changes, KEX GSM
Clint Sly has been upped to VP/
GM of the Full-Service AM.
KEX Station Manager Carl
Gardner becomes VP/GM at
CHR KKRZ, where PD Sean
Lynch has been promoted to
OM.

Milner, who's been with KEX
since 1984 and added the KKRZ
duties a year and a half ago,
toldR&R, “Our group has tradi-

Fairness Debate Dommates NA

|

Bwrd A

Fritts.

AWARDING EXPERIENCES — President Reagan addressed the
NAB Convention and was presented with a special award recogniz-
ing him as “one of the 20th century’s most outstanding and effec-
tive communicators.” In photo two, former FCC Chairman Mark
Fowler (c) received NAB'’s Distinguished Service Award from NAB
Joint Board Chairman Wally Jorgenson (l) and NAB President Eddie

Metropolitan Broadcasting
says it will merge with Siller-
man Acquisition Corp. in a $300
million transaction belizved to
be the largest radio deal in his-
tory.

“I like the stations, the mar-
kets, and the people involv

i Sillerman irman/CEO Rob-
| ert F.X. Sillerma R&R
[ “Our and

strong ting ex-

l

New Lineup For
Burkhart Consultancy

Abrams Exits; Burns, Farber Join;
New Name Burkhart/Douglas & Associates

To the surprise of absolutely
no one, AOR pioneer Lee Ab-
rams has officially announced
his departure from Burkhart/
Abrams/Douglas/Elliot & Asso-
ciates, effective August 1. He’s

Milner Upped To Great
American VP/Radio

Sly KEX VP/GM; KKRZ Names Gardner
VP/GM, Lynch OM; Hayes WKRC PD

Dave Milner
tionally done well because of the
fine people running the various
properties. Most are in substan-
tial ratings/revenue positions.
As far as WKRC goes, it’s got a
lot of heritage and is well-posi-
tioned in the market with a well-
known staff, which I'm looking
forward to joining.”
MILNER/See Page 32

_uany amaricanradiohistesrweom

expected to reveal plans for a
satellite-delivered rock format
in the “next couple of wee!
Abrams’s move, along withBob
Elliot’s scheduled exit at the
end of this month, is part of a re-
organization at the Atlanta-bas-
ed consultancy. Former consul-
tant Gary Burns and WAPW
(Power 99/Atlanta OM Matt
Farber have joined as associ-
ates, and the company name
has been changed to Burkhart/
Douglas & Associates.

Abrams told R&R, “I've been
bored with the existing state of
AOR, and thought now was the
time to do something about it —
to get back to the streets and do
some damage. I have some
pretty amazing things being so-
lidified that I'll be talking about
in a couple of weeks. I feel like
I'm 18 again.”

Abrams said he’s been seri-
ously planning to leave for
“over a year, but we just
started talking about it here in
the last month or so. It's been
real amiable. But we've been
going in different directions,
and instead of getting frus-
trated, I want to go for it. It's
not the other partners as much

as spending 17 years talking
about the same hot clocks.”
BURKHART/See Page 31

pertise will provide Metropoli

tan with a solid foundation for

renewed growth.”
SILLERMAN/See Page 31

Shaughnessy
lLeaves TM,
Takes Statlons

Pat Shaughnessy

TM Communications,
says it has agreed to sell the
company’s broadcast division
to current President/CEO Pat
Shaughnessy, who is leaving to
found Marathon Broadcasting
Corp.

Jim Taylor will become
Chairman/CEQ of TMCI; Don
Turner, currently the com-
pany’s Sr. VP/CFO, will be-
come President/COO.

“This is what I've wanted to
do all along,” said Shaughnes-
sy, an eight-year veteran of the
company. “It lets me focus on
what I really want to do — run
radio stations.”

Stations affected by the deal
include KHAT-AM & FM/Lin-
coln, NE; KBUL/Rene, NV;
and WAVH/Mobile, AlL. Total
price on the deal is approxi-
mately $7.1 million, which in-
cludes the assumption of $5.5
million in debt by Marathon.
Shaughnessy has also agreed to
transfer one million shares of
TMCI stock back to the com-
pany’s treasury.
SHAUGHNESSY/See Fage 31

Inc.

NAB Convention Highlights pagest
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Albimar Buys WKYS;
Feldman AcquiringDorton

| PAGE THREE ‘|

It took longer than expected, but
NBC Radio has finally struck a
deal to sell WKYS/Washington to
Bostonrbased Albimar Communi-
cations. The minority-controlled
limited partnership will pay $49.5
million for the Urban powerhouse.

In another major radio transac-
tion, Myer Feldman, President of
Ardman Broadcasting Corp., said
this week that he plans to acquire a
majority interest in Detroit-based

OPERATIONS
DIRECTOR

Mainelli

Joins
WABC

KCMO/Kansas City PD John
Mainelli has been named Opera-
tions Director at News/Talk-for-
matted WABC/New York. He re-
places Mark Mason, who was with
the station when it changed to its
current format in 1982,

Commented WABC VP/GM Fred
Weinhaus, “I'm extremely happy
to announce John’s appointment.
In Kansas City, he took a station
with shares in the threes to shares
in the sevens. I don’t know if he’ll
be able to duplicate his KCMO ex-
perience, but WABC will become
the most exciting Talk station in
New York.”

Mainelli had also been VP/News
& Programming for KSDO/San Di-
ego, and ND and PD at crosstown
KCNN.

In the fall ’87 Arbitron, WABC
earned a 2.4 12+ share, compared
to competitor WOR ’s 4.5 share.

Dorton Broadcasting, which owns
five stations.

Albimar Finalizes
Financing

NBC began final negotiations
with Albimar early last month. The
group, led by Bertram Lee and
E.J. “Skip” Finley, ran into some
problems finalizing its financing
package and was given at least one
extension to get its money matters
in order, according to a source
close to the deal.

NBC Radio President Randall
Bongarten acknowledged Albimar
had fiddled with its financing, but
denied the adjustments were made
out of necessity or desperation.
“They had some (financing) lined
up, but they wanted to make sure
they had the best possible arrange-

ment,” he said.
ALBIMAR/See Page 31

Irwin VP/GM
At WBZ

After six months managing Capi-
tol's WLVK/Charlotte, John Irwin
is moving to the VP/GM post at
Group W Full-Service AC WBZ/
Boston. He replaces Bill Hartman,
who has taken the new Group W
position of VP/Sales Development.

Irwin told R&R, “It’'s great for
me because it allowed me to return
to Group W. While people say you
can’t go home, I’'m definitely doing
it and am elated about it.

“With the talent WBZ has, it’s
like a dream come true,” he con-
tinued. ‘“There’s as good talent
here as anywhere in the business,
and this is one of the strongest AM
markets in the country.”

IRWIN/See Page 32

Nash, Bobb Promoted
To Atlantic VP Potions

Richard Nash

Richard Nash has advanced to
VP/National Promotion within At-
lantic Records’ black music divi-
sion, from Director of the depart-
ment. He has been with the label
since 1980.

Concurrently, Director/A&R
Merlin Bobb has been promoted to
VP/A&R within the division. He
joined Atlantic 18 months ago.

Sr. VP Sylvia Rhone com-
mented, “Both individually and as
a team, Merlin and Richard have
played an essential part in the on-
going revitalization of Atlantic’s
Black Music Operations.”

She added, “In their respective
areas, they have demonstrated tre-
mendous professionalism, ability,
and dedication. I'm very fe-tunate
to have them on my team.

Nash has been Director/National
Promotion since September 1986,
when he joined Atlantic’s national
black music team from a regional
promotion post in Cleveland.

Merlin Bobb

Bobb served as Music Consultant
for WBLS/New York for two years
before coming to Atlantic in Octo-
ber 1986.

Fifield EM
Music
President

Jim Fifield has been named

President/COO of EMI Music
Worldwide, based in New York. He
joins the company from CBS/Fox
Video, where he has been Presi-
dent/CEO for the past two-and-a-
half years.

Fifield will be responsible for the
day-to-day operations of EMI Mu-
sic, reporting to Chairman/Chief
Executive Bhaskar Menon. Citing
Fifield’s “wealth of experience in
both the entertainment and con-
sumer marketing fields,” Menon
called the appointment “a signifi-
cant step in further strengthening
the top management of EMI Music
both now and for the future.”

The move also creates a new
management layer at the com-
pany, and among those reporting
to Fifield will be Capitol Indus-
tries/EMI President/CEO Joe
Smith. FIFIELD/See Page 32

KYGO NEW CALLS

KIiMN Drops
AC For
Country

At noon on Tuesday (4/26) an era
will come to an end, as one of the
nation’s legendary rockers,
KIMN/Denver, makes the switch
to Country. With new calls KYGO,
it joins its FM sister station (now
KYGO-FM) in the format after
almost 34 years as a Top 40 and
(more recently) oldies-based AC.

KIMN & KYGO OM Bob Call
said, “This is simultaneously an
exciting yet disappointing project,
what with the heritage of KIMN,
what it’'s meant to Denver, and
what’s been going on lately.”

Call described the decision to
drop the KIMN calls as “especially
gut-wrenching” and one that was
made with input from the highest
levels of owner Jefferson-Pilot.

KIMN/See Page 32

ONE OF THREE COUNTS DROPPED

Pisello Convicted On

Tax Evasion

The two-week tax evasion trial of
Sal Pisello ended last Friday (4/8)
with the reputed mobster being
convicted on two of the three
counts against him. He faces a pos-
sible $100,000 fine and five years in
prison on each conviction.

Pisello, free on $50,000 bond and
scheduled for sentencing May 9,
plans to appeal the verdict.

Fingered by federal investiga-
tors as a member of the Carlo
Gambino crime family, Pisello
was accused of hiding income he
received through dealings which

Counts

involved MCA Records between
1983-85.

Defense Claims Rejected

Although defense attorney David
Hinden characterized much of the
near-$600,000 that Pisello made
from those deals as ‘“‘non-taxable
loans,” US District Judge William
Rea said he found no evidence sup-
porting that claim, or that Pisello
intended to pay ‘‘one dollar back to
any cf these people.”

Rea dismissed a third count, an

PISELLO/See Page 32
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NEXT WEEK: ROCK
OVER LONDON
COMES TO R&R

The most widely-read and
well-respected source of
advance information on the
ever-changing British music
scene, “Rock Over
London,” will appear in
R&R every week starting
with the April 22 issue.
You'lt know everything
that's going on in the UK,
before you can find out
anywhere else. Look for it in the Music section.
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Morning Jocks Waking Up
To ABC DATA.

Its 4:00 AM in Detroit. Morning personality Jim Kerr heads down the hall at
POWER 95 coffee in hand, to the ABC DATA printer. He scans the billboards and
verbatims of the cuts for that morning’ audio feeds. Item: a London animal expert says
monkeys become more sexually aggressive as they age —and Michael Jackson could be
in physical danger from his soon-to-be-four year old chimp, Bubbles. Grinning, Jim
tears off the copy and pulls the audio bit. As New York wakes up and tunes in, “Jim
Kerr and the Morning Crew” are telling monkey jokes and hoping for Michaels sake,

Bubbles isn’t too BAD.

With ABC DATA, audio
that had been strictly news
material is finding its way to
morning jocks. “Having ABC
news stories on hard copy really
opens up so many more creative
and clever uses of their stuff]
Kerr says. Jocks are realizing
that some of this news stuff can
be pretty funny — whether it’s a
soggy apology from Jimmy
Swaggart, or a report about
George Michael’s injury from
a purple padded bra at his
Sydney concert.

JIM KERR

Networks have always pro-
vided stations with audio — but
the printed word? That'’s exact-
ly what ABC has done with
ABC DATA - a new program-
ming and communications ser-
vice that sends hard copy
information to stations via sat-
ellite to a printer located at the
station.

ABC DATA also makes
using the network easier.
Before DATA, selecting an
audio cut meant listening to the
entire feed — that could run ten
minutes or more. Now, a quick
glance lets you choose the right
cut. “Anything that saves the
POWER 95 Morning Crew
time is great] says Kerr. Plus
the billboards and verbatims
can be used as show prep for
jocks. ABC has stories which
are not on the wires or in USA
TODAY, like the story about
Michael Jackson’s chimp. The
verbatim lets jocks rewrite the
story so that it’s right for the
local audience.

“The only way to get

USA TODAY”
USA TODAY is the one

newsEaper used most by morn-
ing shows. ABC has an exclu-
sive deal with the paper to give
its affiliates an advance look at
USA TODAY using the data
service.

Todd Pettengill, morning
manat WFLY, Albany likes the
mix of lifestyle, trends, health
and money stories. “I use USA
TODAY radio feeds for morn-
ing show prep. It gives me a leg
up on the competition. ABC
DATA lets me have it first —
because USA TODAY doesn’t
hit the streets here until 7:00
AM. This way it looks like we
have the paper before anyone
else does. I use the USA
TODAY stuff for phoners and
to localize bits I use on my
morning show”

Getting it first

Immediacy is what radio is
all about. DATA lets stations
know about programming
changes in a flash. Eric Seidel of
WGST, Atlanta tells about
a recent PR coup. “We first
learned that ABC was going to
feed “The Ballad of Gary Hart”
(an irreverent song spoof per-
formed live by John Denver) on
ABC DATA. Within an hour of
the feed we had the song on the
air. Almost immediately lis-
teners called in wanting to
know when we were going to
play it again. Because of the
attention the song generated
we got calls from local TV sta-
tions, newspapers and CNN on
the song. Because we had
DATA, we got it on the air first
in Atlanta”

DATA played a prominent
role in ABg’s exclusive cover-
age of the 1988 Winter Olym-
pics. DATA was used to upilate

TODD PETTENGILL

stations on major Olympic sto-
ries. “When Pam Fletcher had
her freak skiing accident we got
the story on ABC DATA almost
an hour before it appeared on
the wire] explained Rod Col-
vin, News Director at WOW,
Omabha.

ERIC SEIDEL

Saves valuable news time
Heavy news stations have
already come out strong for
DATA. Steve Swenson, Execu-
tive Director of 1010 WINS,
New York, said, “Because we
program news 24 hours a day,
we need to be efficient. We have
lots of different audio sources.
ABC DATA lets us quickly han-
dle ABC feeds. Written notifi-
cation of upcoming program-
ming is more convenient than
having to listen to it. ABC
DATA alerts our editors to
important actuality bites. We
can make faster decisions as to
whether a piece of sound needs
to go on the air immediately
when we see the verbatim?

The competitive edge

Jeff Pollack, of Pollack
Media Group, consultants to
over 70 stations around the
world, predicted that “ABC
DATA will change network
radio forever. It gives the local
affiliate flexibility and instan-
taneous access to a diverse
amount of information—and lets
the station respond more quick-
ly to stories that interest their
target audience. DATA gives
stations a competitive edge’

DATA also helps stations
be more people efficient. Dave
Barrett, VP, Hearst Radio

WwWW.americanradiehistorv.com

STATE OF THE ART INFORMATION SERVICES

gives you the rundown first.

-___'-;.f'_' @ﬁa :.%%ﬁ .--..-: ‘: i
BIG EVENTS: ABC Data provides

extra coverage on the big events, like
recent exclusive coverage of the 1988
Winter Olympics.

ABC DATA GIVES YOU...

ENTERTAINMENT: From the Mega-tours to the Grammy nominees, ABC DATA

BREAKING NEWS: Speed matters
most when hot news is breaking and
ABC DATA gives you the news instantly
in convenient written form.

Group and General Manager of
WBAL/WIYY in Baltimore
comments “We’ve received a lot
of great things from the net-
work. But this has generated
the most excitement. It’s freed
up our manpower resources and
we’ve been able to reassign one
whole news person”

STEVE SWENSON

Easy to use

As Joe Busch, Manager of
ABC DATA says, “We put
together a system designed to
require the least amount of
effort for the user” ABC DATA
transmits by satellite to a high
speed printer which is equipped
with a specially encoded card.
The card acts as the address for
the station — allowing ABC to
send information to a single
individual within a station, to a
group of stations or to all ABC
DATA affiliates. Each station
receives only the information it
needs. Messages regarding
commercial schedule changes,
news & programming adviso-
ries and techmical information
are communicated to stations
on a daily basis over DATA on
ABC express mail feeds. With

DATA, ABC stays in constant
touch with affiliates.

State of the art services

ABC chief Aaron Daniels
summed up the thinking behind
DATAS creation. “To stay com-
petitive, stations must con-
tinually expand their informa-
tion resources, and tailor
information to the needs of
their local listeners. ABC
DATA addresses this challenge
by providing, not just more
information, but an easier more
effective way to use that infor-
mation. As stations continue to
look for ways to stand out in the
crowded marketplace, services
like DATA will be a crucial fac-
tor in their success. We're
proud to be helping our affili-
ates with a system that really
works to make them the best
they can be”

L 3

JEFF POLLACK

ABC DATA is available to
all ABC RADIO NETWORK
affiliates. For information on
obtaining DATA, call Susan
Moran, Director of Network
Programming at (212) 887-5131.
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SALLY JESSY RAPHAEL TOM SNYDER
7 PM - 10 PM EASTERN 10 PM - 1 AM EASTERN
10 PM - 1 AM PACIFIC 7 PM - 10 PM PACIFIC

Every day major radio stations are
moving to Tom Snyder and Sally Jessy 25
Raphael.
Stations like WLS, Chicago; \
WRKO, Boston; KSTP, Minneapolis; \§
KSDQO, San Diego; WJNO, West Palm\
Beach, Florida, and more than a
hundred others from coast to coast.

Now it's your move to the new
choice in nighttime radio... Tom Snyder
and Sally Jessy Raphael.

Call Maurice Tunick at(212) 887-5638,
or Francie Forman at (212) 887-5464.

SABC RADIO NETWORKS
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Reker Named GM/PD
At KOPA & KSLX

Reid Reker

Reid Reker, most recently VP/
Programming for Hicks Communi-
cations, has been named GM/PD
at Cook Inlet Radio Partners’ Nos-
talgia/Classic Hits combo KOPA &
KSLX/Phoenix. He replaces Carl
Hamilton, who transferred to sister
WUSN/Chicago as its GM.

CIRP Exec. VP Michael O’Shea
told R&R, “First Media/ Cook Inlet
has been trying to recruit Reid for
about three years. We all think
Reid will be one of the great undis-
covered talents in the area of man-
agement. Both stations are already
on a solid course, because Carl did
a great job with them. I expect
Reid to continue to improve upon
our base in his duties as both GM
and PD.”

Reker, who was with Hicks for
two years, also served as Fair-
west’s VP/Programming and was
formerly PD at WMET/Chicago.
He told R&R, “It’s great to work
for a company that’s so product-or-
iented. I can’t imagine, at this point
in my career, not having my hands
involved in the programming. If I
had a PD, I don’t know what he’d
do.”

Brinkman Appointed PD At KLUV

Classic Rock WMYG/Pittsburgh
Operations Director Chuck Brink-
man has been tapped to fill the
long-vacant PD slot at Gold-
formatted KLUV/Dallas. Brink-
man had been at WMYG for eight
years,

GM Gil Rozzo told R&R,
“Chuck’s been around this type of
music most of his broadcast life.
He understands the format and the
people that listen to it. He wants to
make sure all the pieces fit togeth-

Norton KWJJ Combo PD

FM Now ‘New Music Intensive’

KWJJ-FM/Portland morning
man Brian Norton has been named
PD for both XWJJ-AM & FM, re-
placing Mark Andrews, who be-
comes the AM MD/morning per-
sonality as the stations change si-
mulcast times from midnight-
10am to 7pm-6am.

KWJJ-AM & FM GM Dave Ped-
erson toldR&R, “We’ve reposition-
ed both radio stations, the AM
moving traditional and the FM be-
coming mmore new music-intensive.
Brian has experience in both types
of formats, and we felt he’d do a
fine job for us in this capacity.”

Regarding the FM format shift,

Pederson went on to say, ‘“We're
playing more currents, including
album cuts by the younger, hipper
country artists. We're also more
uptempo.”

Norton said, “We're trying
something totally different and ap-
proaching the market a little dif-
ferently as well. If it works I'll be a
champion among PDs; if not, I'll
be back in Minot.”

Norton has been with KWJJ the
last ten months, coming from
KIZZ/Minot, ND where he was
morning personality for two years.
Prior to that he was OM atKPAT &
KSO00/Sioux Falls, SD.

er perfectly — that’s why he’s
here.”

Brinkman told R&R, “I kind of
grew up on this format. ’'m play-
ing all the pick hits today that I was
playing years ago. When I was
bumped up to Operations Director
at WYMG, I realized I missed the
daily hands-on activities at the sta-
tion.

“Dallas is a very expansive, im-
pressive market, and it’s fun learn-
ing about it,”” he continued. “This
station has a clearcut oldies posi-
tion. What usually happens when a
station doesn’t have a PD for five
months is the incoming PD does a
lot of tightening. That’s what’s hap-
pening right now.”

Chuck Brinkman

The last “active” PD at the sta-
tion was Dave Van Dyke, who left
for oldies outlet WODS/Boston.

In the fall Arbitron, KLUV rank-
ed 11th 12+ with a 3.6 share, and
was fourth among 25-54s.

Jasper (right) and his wife Margie.

Superbad Trio

Pictured at a recent CBS party at New York S Four Seasons are E/P/A Sr.
VP Ray Anderson (left) with CBS Associated “Superbad” hitmaker Chris
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Pacifica Lawyer: Indecency
Dismissals A Minor Win

An attorney steeped in the ongoing controversy over
indecency says the FCC’s recent decision to drop five in-
decency complaints, including three against radio sta-
tions, is at best a small victory for broadcasters.

“It's good news,”’ said John
Crigler, a Washington lawyer who
represents the Pacifica stations.
“But it’s not the best news.”

Last week the FCC’s Mass Me-
dia Bureau notified five complain-
ants that it would not proceed with
investigations of their individual
complaints of indecency against
three radio and two television out-
lets. Two of the complaints, in-
cluding one against Pacifica sta-
tion WBAI/New York, were drop-
ped because the complainant had
not provided a tape or transcript of
the allegedly indecent program-
ming. In the other three cases, in-
cluding charges against WTGR/
Rocky Mount, NC and WTMA/
Charleston, SC, the Bureau said the
offending material was not pre-
sented in a context that would al-
low the Commission to rule it inde-
cent.

FCC General Counsel Diane Kil-
lory told R&R that the action “is a
signal that the Commission will
pursue indecency cases while
keeping the First Amendment
carefully in mind.”

But Crigler sees the decisions
differently. “The decisions tell
broadcasters that the Commission
is going to stick very closely to the
procedural guidelines for filing a
complaint,” he said. “There’s
some comfort in that, but not a
lot.”

The complaint against WBAI
stemmed from the station’s June

1987 on-air reading of James
Joyce’s “Ulysses.” The complaint
was dismissed because the listener
failed to provide a tape or tran-
script, and because part of the
broadcast occurred after midnight,
during the so-called ““sdfe harbor”
for indecent programming. The
FCC also pointed out that refer-
ences to sexual and excretory or-
gans were spread throughout the
three-hour broadcast.

“While it’s encouraging to see
them consider context, it bothers
me that they did not address the
question of merit in these deci-
sions,” said Crigler. “What they
said is that the material was diffus-
ed throughout the work but I don’t
see that they’ve recognized the
merit of the broadcast (as a de-
fense against indecency charges).”

None of the three radio sta-
tions that faced possible indecency
charges was even aware a com-
plaint was under investigation by
the FCC until they received word
the complaints had been dropped.
The WTRG complaint came from a
listener who was offended by a
song called “I Want To Kiss Her,
But.”” The complaint against
WTMA concerned a comedy bit
that included the word ‘“clocksuck-
ers.”’

“This shows again how much
discretion the FCC has reserved
for itself in these matters,” said
Crigler. “The complaint against

Grassley (R-1A)

Reps Invade NAB

Rep. Tom Bliley (R-VA), Rep. Joe Barton (R-TX), and Sen. Charles

WBAI has been around for proba-
bly ten months and neither the sta-
tion nor counsel were notified of
it.”

¥

THE FCC’S BIG CHILL? — Washington communications lawyer Tim Dyk
(left) satirized the FCC's indecency guidelines, leaving FCC General
Counsel Diane Killory decidedly unamused.

‘CHILLING’ DEBATE AT NAB

Broadcasters’ Rep, FCC
Counsel Battle Over Indecency

Washington communications attorney Timethy Dyk
and FCC General Counsel Diane Killory went head-to-
head during an NAB convention session Sunday (4/10)
focusing on indecency and other legal perils of broadcast-

ing.

The exchange provided a pre-
view of what both are expected to
argue in June during arguments on
FCC indecency rules before the US
Court of Appeals in Washington.

Dyk, who represents broadcast-
ers in a constitutional challenge of
the FCC rules, believes that free
speech is being chilled. In a biting-
ly satirical routine, he outlined
FCC actions on nine recent in-
decency rulings in an effort to
demonstrate the confusion gener-
ated by the policy.

“First, as to songs, ‘Makin’
Bacon'’ is indecent, so don’t put that
on, but ‘I Want to Kiss Her, But’ is
OK,” deadpanned Dyk, referring
to recent indecency cases (see
separate story, this page). ‘“When
we get into serious literature, we
know you shouldn’t put on ‘The
Jerker,” which deals with homo-
sexuality and AIDS. It’s OK if you
put on the Penelope chapter of
“Ulysses,” — that is, it's OK if you
put on the whole thing. But if you
put on the movie ‘Private Lives,’

you’re going to be in trouble. The
difference between ‘Private Lives’
and ‘Ulysses’ I'm not sure of; per-
haps one is viewed as having more
merit than the other one.

“Sex education classes are prob-
ably OK, but you probably
shouldn’t make jokes about sex the
way Howard Stern does,” Dyk
drolled on. “That’s unless you put
them in a political context and you
say ‘clocksucker.’ I guess that’s
OK. Then we know about the Seven
Dirty Words. It's OK if you use
them just occasionally, but if you
use them too much you're going to
get into trouble. Now, that’s about
all the guidance I can give you, and
that’s about all the guidance the
Commission has given any of us.
My view is, it’s not enough.”

Killory Miffed, Denies
Censorship Intent
As the audience chuckled at
Dyk’s humor, an obviously irri-
tated Killory demanded a re-

sponse.
“As to Tim’s guidance that he

gave you, it may sound cute and I
saw some of you smirking, but you
should be insulted because the im-
plication of what he said is that
you're basically stupid and not able
to make any decisions for your-
self,”” Killory stated.

“The Commission never said
that a chill was an appropriate re-
sult of our rulings. To the extent
that you're talking about chill of
non-indecent speech, that is abso-
lutely something that we do not
want to encourage or something
that we do not want to result,” she
said.

Killory said the idea that the
Commission should generate a list
of indecent words, phrases, and sit-
uations “is an absolutely intellectu-
ally indefensible position.” She
said station managements should
make staffers read the FCC rulings
in order to understand what has
been found to be indecent, and add-
ed there is no blanket prohibition
from talking about sex.

Dyk countered that while he be-
lieves the current Commission re-
spects the First Amendment, he is
concerned that future FCCs may
not be so sensitive and would mis-
use a loosely defined policy. Killory
said not to worry, that’s what the
courts are for — to resolve any con-
flict and protect rights.

e

REFORM SCHOOL — Discussing the prospects of radio-only reform legisiation at the NAB Annual Convention are (I-r)
Rep. Billy Tauzin (D-LA), Rep. Matthew Rinaldo (R-NJ), Rep. Wayne Dowdy (D-MS), Rep. Dan Coats (R-IN), Rep. Jim
Bates (D-CA), Sen. James Exon (D-NE), Sen. John Breaux (D-LA), and NAB Radio Chairman Jerry Lyman.

wwweamericanradiohistorvy com
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TRANSACTIONS AT A GLANCE

TRANSACTIONS

Sillerman Grabs Entire Metropolitan
Ball Of Wax For $300 Million

Feldman To Acquire Controlling Interest In Dorton Broadcasting;
NBC Does Long-Awaited WKYS Deal

GROUP SALE:

Metropolitan Stations

PRICE: $300 million

BUYER: Sillerman Acquisition Corp.
headed by Robert F.X. Sillerman. He
is a large shareholder inLegacy Broad-
casting, which owns KJOl/lLos An-
geles, KDWB-AM & FM/Minneapolis-
St. Paul, KILT-AM & FM/Houston,
WCXR & WCPT/Washington, WLLZ/
Detroit, and KHOW & KSSY/Denver.
SELLER: Metropolitan Broadcasting
headed by Carl Brazell.

COMMENT: Sillerman is acquiring
100% of the Metropolitan stock. In do-
ing so he will assume control of
WOMC/Detroit, which will be sold to
Infinity Broadcasting in keeping with a
previously announced deal.

KTWV/Los Angeles
FREQUENCY: 94.7 MHz
POWER: 58 kw at 2835 feet
FORMAT: NAC

WWBA/Tampa-St. Petersburg
FREQUENCY: 107.3 MHz

POWER: 100 kw at 620 feet
FORMAT: Beautiful music

WOMC/Detroit
FREQUENCY: 104.3 MHz
POWER: 190 kw at 416 feet
FORMAT: AC

WNEW-AM & FM/New York
FREQUENCY: 1130 kHz; 102.7 MHz
POWER: 50 kw; 7.8 kw at 1220 feet
FORMAT: Big Band; AOR

WMMR/Philadelphia
FREQUENCY: 93.9 MHz
POWER: 29 kw at 670 feet
FORMAT: AOR

KRLD/Dallas
FREQUENCY: 1080 kHz
POWER: 50 kw
FORMAT: News

Texas State Radio Network
FORMAT: 144 affiliates across Texas
receiving news and sports program-
ming.

GROUP ACQUISITION:

Dorton Broadcasting, Inc.
PRICE: Undisclosed

BUYER: Myer Feldman. He is Presi-
dent of Ardman Broadcasting.
SELLER: Dorton Broacasting, Inc.,
headed by President’/CEQ Joe Dorton.
COMMENT: Feldman is acquiring a
majority stake in Dorton via a stock deal
Feldman described as too difficult to
explain. Feldman will become Chair-
man of Dorton. Joe Dorton and other
managers will remain in place.

WCZY-FM/Detroit
FREQUENCY: 95.5 MHz
POWER: 100 kw at 428 feet
FORMAT: CHR

WGIV & WPEG/Charlotte
FREQUENCY: 1600 kHz; 97.9 MHz
POWER: 1 kw; 50 kw at 500 feet
FORMAT: Black; Urban

KSKY/Dallas

FREQUENCY: 660 kHz

POWER: 10 kw daytime/500 watts at
night

FORMAT: Contemporary Christian

WBMXI/Chicago
FREQUENCY: 102.7 MHz
POWER: 6 kw at 1170 feet
FORMAT: Urban

WKYS-FM/Washington

PRICE: $49.5 million (estimated)
BUYER: Albimar Communications, a
mingrity-controlled limited partnership
led by Bertram Lee, Skip Finley,
Ronald Brown, James Kelly Ill, Mi-
chael Elefonte, and the Cadmus
Group. Bertram Lee serves as national
co-chairman of Jesse Jackson's
presidential campaign. Albimar also
owns KEZO-AM & FM/Omaha and
KDAB/Ogden, UT.

SELLER: NBC Radio, headed by Ran-
dall Bongarten.

FREQUENCY: 93.9 MHz

POWER: 50 kw

FORMAT: Urban

BROKER: Kidder, Peabody & Co.

$878,491,726

- $300 million

® KFMNiLihue B $300,.00

o WBMEBasllast, ME 55001

| SKEYYrovo, UT $182,079

Deals So Far In 1 988

- Total Stations Traded This Year: 343
- This Week’s Action: $381,020,580
Total Staﬂnns Traded Tms Week: 50
Deals Of The Week: _
@ Metropolitan Broadcasting stations

- ®Feldman acquires majority in Dorton
Broadcasting for undisclosed sum
® WKYS-FM to Aibimar Communications
- for'esﬁm ated $48.5 million
. #Group Deak Tlll ﬂmmuﬂicarl'lms etations £7.1 miflion
® Group Deal: Visionary Redio Euphonlcs stations $5 4 mifion
e KLFF/Glendale, AZ and KONCISun Chy, AZ $6.1 million
- ®KMFOICapitols, CA and KMBY/Seaside, CA $2.85 millior
& Wik Xiimmokeles, FL $800,000
- @WKRPMDallas, BA $135,000

| eWJIVMSterling, IL. S800.00
‘@ KSIGICrowley, LA $275,000

- @WOOU & WAYLLewiston, ME $1 milion
# WFMAMio, M1 {FM CP) $3000
# KWOA-AM & FM/Worihingion, MN 51.6 milion
‘S KLAKNsndalia, MO $45.000 0 :
# WLGWILancaster NH S;B&ﬂﬂﬂ :
® KY YN/Poteay, OK $46,000
®WKIQYiLebanon, OR $410,500
 #KCKX!Siayton, OR $110,000
® WAKN & WNEZ/Aiken, SC §3milion
. ®WKVLIClarksvills, TN $15,000
. SWHOXKnoxvitle, TH. $45r:r0m
L S KWEKLAM & FMiBlg Spring, TX m&mu
. SKWMCDel Rio, TX $375, mar :

TM Stations

KBULIReno
FREQUENCY: 98.1 MHz

PRICE: $7.1 million
BUYER: Marathon Communications, POWER: 75.9 kw at 2273 ka3
a new company to be headed by cur- FORMAT: Country
;tla‘r;tug:rh‘/les:;r.emdent/CEO Patrick WAVH/Mobile
ALASKA BROADCASTING SELLER: TM Communications, Inc. ~ FREQUENCY: 96.1 Mz
POWER: 40 kw at 420 feet
NE' I " /\ 7 ORK FORMAT: Easy listening
KHAT-AM & FM/LIncoin, NE . ]
FREQUENCY: 1530 kHz; 106.3 MHz  Visionary Radio
POWER: 5 kw-daytimer; 2.9 kwat 145 Euphonics Stations
1 1 feet PRICE: $5.4 million
Partial Equl.ty BUXOUt FORMAT: Country; soft rock BUYER: Kefico, Inc., a subsidiary of
and Recapitalization Forge America controlled by James
Continued on Page 11
$11,000,000 f A
4 4 1 .
What's a station worth?
Senior and Senior-Subordinated Notes Who should you ask?
' Y gj.
The undersigned acted as financial advisor F-y/7 X
to 1
Aflaska Broz‘idcastlng Network and arranged Broadcast Investment Analysts, Inc.
or the private placement of the notes. P.0. Box 17307, Washington, D. C. 20041 (703) 661-8515
Bl ﬁ ( :l<Bl lm Fair Market Valuations
(APITAL MARKETS ston Sueeor
BLACKBURN & COMPANY, INCORPORATED ESOP Valuations
WASHINGTON, DC. 20036  ATLANTA, GA 30361 CHICAGO, IL 60601 BEVERLY HILLS, CA 90212
1100 Connecticut Ave.,, NW 400 Colony Square 333 N. Michigan Ave. 9465 Wilshire Blvd.
(202) 331-9270 (404) 892-4655 (312) 346-6460 (213) 274-8151 » Tax Appraisals ¢ Publications «
» Acquisition Consuiting « Fair Market Valuations » y
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 9

Kefford. ENT Limited, an Australian
company with media holdings in that
country, owns 25% of Forge America.
SELLER: Visionary Radio Euphonics,
Inc., principally owned by John Detz
Jr. He is a former executive of Century
Broadcasting, where he managed the
company's former Chicago and Los
Angeles properties.

KWFN & KVRE/

Santa Rosa, CA

FREQUENCY: 1460 kHz; 101.7 MHz
POWER: 1 kw-daytimer; 3 kw at 300
feet

FORMAT: Classical; AOR

KWTR & KXBX/Lakeport, CA
FREQUENCY: 1270 kHz; 98.3 MHz
POWER: 500 watts-daytimer; 3 kw at
300 feet

FORMAT: Easy Listening; AC

KOZT/Fort Bragg, CA
FREQUENCY: 95.3 MHz
POWER: 1.23 kw at 464 feet
FORMAT: AC

KZAM-AM & FM/Eugene, OR
FREQUENCY: 1320 kHz

POWER: 1320 kw-daytimer
FORMAT: AOR

KLFF/Glendale & KONC/

Sun City

PRICE: $6.1 million

BUYER: Resource Media, Inc., owned
by Arthur Tifford and Irving Brand.
Tifford was a substantiai creditor of the
seller.

SELLER: Stanley Swaine as bankrupt-
cy trustee for Canyon Communica-
tions, which is principally owned by
Lawrence Mazursky.

FREQUENCY: 1360 khz; 106.3 MHz
POWER: 5 kw daytime/1 kw night;
2.25 kw

FORMAT: MOR,; Ciassical
COMMENT: $1.67 million of the sale
price was in real estate.

KMFO/Capitola &
KMBY/Seaside

PRICE: $2.85 million

BUYER: John Frankhouser Jr.
SELLER: C&C Communications own-
ed by Chester Tart, Christopher Mur-
ray, Norman Stone, and George Greg-
ory Jr.

FREQUENCY: 1540 kHz; 107.1 MHz
POWER: 10 kw; 910 kw at 570 feet
FORMAT: News/Talk; AOR

BROKER: Blackburn & Co.
COMMENT: C&C bought KMBY for
$1,050,000 in 1985. The company
paid $500,000 for KMFO in 1986.

WIKX/Immokalee

PRICE: $800,000

BUYER: Naples Radio, Inc. owned by
Gregory Haley.

SELLER: Southwest Florida Broad-
casting, Inc. owned by Myer Feld-
man, Bruce Houston, and Adrienne
Arsht. Feidman is President of Ard-
man Broadcasting.

FREQUENCY: 98.3 MHz

POWER: 900 watts at 565 feet
FORMAT: Country

WKRP/Dallas

PRICE: $135,000

BUYER: Carden Communications Co.
inc. owned by Paul Carden, Mary
Carden, and Myrie Carden.

SELLER: West Georgia College
Foundation, Inc.

FREQUENCY: 1500 kHz

POWER: 1 kw

FORMAT: Country/CHR

BROKER: Thorburn Co.

COMMENT: WKRP sold for $275,000
in May 1986. Six months later the sta-
tion was sold to the college for
$20,000.

Frtindobocri
KFMNI/Lihue

PRICE: $300,000
BUYER: FM 97 Associates, a Hawaiian
L.P. led by Milton Ozaki, Wallace Ot-
suka, John Wada, and Peter
Yokimura.

SELLER: Galaxy Communications, an
Arkansas L.P. controlled by Walter
Tucker. He has an interest in KEZQ/
Little Rock.

FREQUENCY: 96.9 MHz

POWER: 100 kw

FORMAT: AC

COMMENT: FM 97 Associates, a 50%
partner in Galaxy, is acquiring the bal-
ance of the limited partnership. KFMN
is a built CP.

WJVM/Sterling

PRICE: $800,000

BUYER: Seith-Serafin Communica-
tions, Inc. owned by Alex Seith,
Thomas Serafin, and William Seith.
The company also owns WSDR/Sterl-
ing.

SELLER: Communitron, owned by
John Rohwer, Louis Volght Smith,
Robert Propheter, and Erma Viola
Duuck.

FREQUENCY: 94.3 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

KSIG/Crowley

PRICE:$275,000

BUYER: KSIG Radio, Inc. principally
owned by Claudie Julius Meaux and
Charles Trahan.

SELLER: KSIG Broadcasting Co., Inc.
FREQUENCY: 1450 kHz

POWER: 1-kw daytimer

FORMAT: Country

5

WBME/Belfast

PRICE: $5001

BUYER: Harvest Broadcasting of
Maine, Inc. owned by William Wittak.
SELLER: Marine Broadcasting Corp.,
controlled by Douglas Brown.
FREQUENCY: 1230 khz

POWER: 1 kw daytime; 250 watts
nights
FORMAT: MOR

COMMENT: License-only transfer. The
station was off-air for two-and-a-haif
years before returning in October with
leased equipment. $5000 of sale price
is for a consulting and noncompete
agreement.

WCOU & WAYU/Lewiston
PRICE: $1 million

BUYER: Airborne Broadcasting Co.,
principally owned by David Dulac and
John Pineau. Pineau owns WKIT-AM
& FM/Brewer, ME.

SELLER: Long Lake Broadcasting Co.
principally owned by Philip Lowe, who
also owns WCNL-AM & FM/Newport,
NH and WHiM/Providence, RI.
FREQUENCY: 1240 kHz; 93.9 MZ
POWER: 1 kw; 27.5 kw at 640 feet
FORMAT: Big Band; Country
BEROKER: Kozacko-Horton Co.

e

WFMA/Mio (FM CP)

PRICE: $3000

BUYER: Mio Radio, Inc., owned by
James McCluskey. He has a stake in
WAAQ/Big Rapids, Ml and has appli-
cations pending for new FMs in Lake-
view, Pentwater, and Brooklyn, Mi.
SELLER: David Schaberg. He has ap-
plications pending for new stations in
Brooklyn, Glen Arbor, Oscoda, and
Gladstone, M.

FREQUENCY: 103.9 MHz

POWER: 3 kw at 330 feet

KWOA-AM & FM/Worthington
PRICE: $1.6 miilion

BUYER: Donald and Janet Rabbitt
SELLER: Worthington Broadcast
Corp., owned by Josephine Olson,
the R.W. Olson Trust, James Wychor,
and Virginia Haas.

FREQUENCY: 730 kHz; 95.1 MZ
POWER: 1-kw daytimer; 100 kw at
650 feet

FORMAT: Country; AC

BROKER: Johnson Communications

KLRK/Vandalia

PRICE: $45,000

BUYER: Webb Communications,
owned by Robert Webb and Karen
Webb. They own KUUL/Gallup, NM,
an FM CP.

SELLER: Clarcom, Inc. Receivership;
William Simpson is the receiver. Clar-
com was owned by John Clark.
FREQUENCY: 100.1 MHz

POWER: 3 kw at 300 feet

BROKER: Ralph Meador

COMMENT: Station has been dark for
ten months. Webb plans an AC format.

WLGW/Lancaster

PRICE: $80,000

BUYER: Michael Beattie

SELLER: Peter Morton

FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: AC

COMMENT: Station has been on the
ar only five months.

KYYN/Poteau

PRICE: $45,000

BUYER: Leroy Billy

SELLER: Clearwater Enterprises Ltd.,
owned by Don Manuel. He also owns
KUUZ/Lake Village, AR; WQAZ/Cleve-
land, MS; WDDT/Greenville, MS; and
WRDC/Boyle, MS.

FREQUENCY: 1280 kHz

POWER: 1 kw-daytimer

COMMENT: Station is currently off-air
and in need of repairs.

emeeedABANN amMericanradiohistory. com

KiQY/Lebanon

PRICE: $410,500

BUYER: Spotlight Media Corp., own-
ed by Michael Gelfund and Richard
Maciorowski (also known as Richard
Mack). Gelfund, a medical doctor, is
the owner of KTTM-TV/Flagstaff, AZ.
SELLER: Stereo Broadcasting Corp.
FREQUENCY: 103.7 MHz

POWER: 53 kw at 380 feet
FORMAT: CHR

BROKER: Broadcast Media Associ-
ates

KCKX/Stayton

PRICE: $110,000

BUYER: Communication Arts, Inc.
owned by E. Eugene Boger and Gail
Boger.

SELLER: AZELCO, Inc. owned by Joe
Henry. He holds a 30% stake inKLCK/
Goldendale, WA and 1% of KIML/Gill-
ette, WY.

FREQUENCY: 1460 kHz

POWER: 1 kw daytime

FORMAT: Nostalgia

WAKN & WNEZ/Aiken

PRICE: $3 miilion

BUYER: CSRA Broadcasters, Inc.
owned by George Beasley and his son
Bradley Beasley. The Beasiey family
has interests in close to 30 radio sta-
tions. Most of these, inciuding WXTU/
Philadelphia and WPOW/Miami, are
on the East Coast.

SELLER: Aiken Radio, Inc. owned by
Charles Hubbard Sr. and Charles
Hubbard Jr.

FREQUENCY: 990 kHz; 99.3 MHz
POWER: 1 kw-daytimer; 3 kw at 300
feet. The FCC has approved an FM
power boost to 50 kw.

FORMAT: Beautiful Music

WKVLIClarksville

PRICE: $15,000

BUYER: Cromwell Group, Inc., owned
by Bayard Walters. He also owns

WKCWI/Hawesville, KY; WHRS &
WFMI/Winchester, KY; and WVEL &
WGLO, Pekin, IL.
SELLER: WKVL,
possession
FREQUENCY: 1550 kHz

POWER: 2.5 kw daytime/250 watts
nights

FORMAT: Goid

Inc., debtor-in-

WNOXI/Knoxville

PRICE: $450,000

BUYER: Dick Broadcasting Co., own-
ed by James Dick and members of his
family.

SELLER: RBS Knoxvilie, Inc., a sub-
sidiary of RBS, Inc., which is owned by
Richard James, Earlene James, John
Roberts, Mack Sanders, Steve
Hunter, W. David Littlefield, and Wil-
liam Bresnan, who is a host on the
ABC Talk Radio network.
FREQUENCY: 990 kHz

POWER: 10 kw

FORMAT: Country

KWKI-AM & FM/Big Spring
PRICE: $440,000

BUYER: Fiduciary Investments, Inc.
SELLER: Bell-Rey Brozdcasting, Inc.,
owned in part by David Ziebell.
FREQUENCY: 1270 kHz; 95.3 MHz
POWER: 1 kw-daytimer; 1.8 kw at 300
feet

FORMAT: Country; AC

COMMENT: Station is in bankruptcy.
Sale price will be paid to a group of
creditors that includes Richard Op-
penheimer, who sold the station to
Bell-Rey.

KWMC/Del Rio

PRICE: $375,000

BUYER: Faz Broadcasting, Inc., own-
ed byMartha Gabrlela Faz andCarlos
Gulllermo Faz.

SELLER: Val Verde Broadcasting,
Inc., owned by Donald Funkhouser
and Jeane Funkhouser.
FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: Country

KEYY/Provo

PRICE: Assumption of a $182,079
note

BUYER: Biblical Ministries World-
wide

SELLER: Touch Outreach Ministries,
Inc.

FREQUENCY: 1450 kHz

POWER: 1 kw daytime, 250 watts at
night

FORMAT: Religious

COMMENT: Station was donated to
Touch Outreach in 1986 at a value of
$250,000.

February 24, 1988

NEPSK, Inc.

has acquired

KIKC AM & FM

Forsyth, Montana

from

330 Emery Drive East
Stamford, Connecticut 06902
203/327-2800

Gold Won Radio Corporation

The undersigned initiated the above, assisted in the negotiations and
acted as exclusive broker for the transaction.

Richard A. Foreman Associates
Media Brokerage & Consulting
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RR MANAGEMENT

OVERVIEW

“I Need A Raise Because ...” $’SB"°“’L_“"E““GTE I Cost
usiness Iravel COS1S

veryone thinks he or she

deserves a raise now and

then, but there are
definitely correct and incorrect
ways to ask for that cash in-
crease. Quite often, the wrong ap-
proach will not only leave the vic-
tim without a raise, but looking
like the office clown to boot.

According to Robert Half, Presi-
dent of the NYC-based personnel
recruitment company Robert Half
International Inc., the best way to
approach the raise issue is “to
stress the ‘you’ and avoid the ‘me’
attitude. In other words, the ap-
proach should be, ‘Mr. Jones, look
what I've accomplished for the
company,’ not ‘Mr. Jones, I need
more money.””

Half stresses that those seeking a

raise must advertise themselves.
“This should come easy to disc
jockeys, as they’re always doing
ads on the air. Just as you make
the restaurant sound tasty, you
must highlight your best qualities
and accomplishments. Write them
down as they happen and commit
them to memory — that’s your
raise ammunition.”

Half’'s company recently asked
100 of America’s top 1000 corpora-
tions: “What are the most unusual
reasons you've heard from emr
ployees when asking for a raise or
promotion?” They came up with
the following classics:

» “I need it to pay for karate les-
sons.”

* “My therapist says I deserve
it.”

Sales Calls: Costs Down,
But Effectiveness Up

orporate executives who
think their telemarketing
departments are not gener-
ating enough new revenue to cover
company costs should consider the
results of a recent survey conduct-
ed by the Personnel Corp. of Amer-
1ca.
Although salespeople are placing
fewer calls, the survey shows each
HE e e

e AR
e e e e e

Florida Regional Radio

o R e M S

call is producing more effective re-
sults, as the average sales volume
from 1983 to 1987 (when adjusted
for inflation) held just about even.

Nevertheless, statistics for this
period show that the average sales-
person made 17% fewer business
calls. And although fewer business
calls were made, each call cost an
average of 63% less.

S A R
R e

Reference Guide Debuts

he Ft. Lauderdale-based

Florida Radio firm has re-

cently published what the
company describes as being “‘the
first regional reference and plan-
ning guide for advertising, market-
ing, and media professionals.” The
240-page “First Quarter, 1988” is-
sue features detailed full and half-
page profiles of 245 radio stations
and other practical market re-
search for the state of Florida.

The ““First Quarter, 1988” station
profiles are based on in-depth ques-
tionnaires that were distributed to
station managers, and include
each operation’s current owner-
ship, coverage area, logo, format

description, key personnel, and
basic engineering information.
Weekly programming, special fea-
tures, promotional, merchandis-
ing, and sponsorship opportunities
are also covered. The listings are
updated every 90 days. There is no
charge for listings, and Florida Ra-
dio accepts no advertising.

The book also includes direc-
tory style indexes for easy refer-
ence, as well as a statewide “Mar-
ket Updates” section that covers
the most significant recent
changes and developments in the
market.

For more information, contact
Florida Radio’s Jeff Monda at
(305) 5644274.

* “I need it to impress my fath-
er-in-law.”
e “The area’s economy is im-
proving, so why shouldn’t mine?”
/

« “I spend more time doing my
work than anyone else in my de-

partment.”

* “I could use it to buy a motor-
cycle for my boyfriend.”

» “It’s getting very expensive to
feed all of my birds.”

* “Anyone that can last three
years at this company should
automatically be made a Vice
President.”

» “It would be a nice birthday
present.”

¢ “T have to help support three
wives, one of whom I’m still happi-
ly married to.”

« “I need another raise to pay for
the new car I bought to celebrate
my promotion last month.”

S e D

WHO YOU GONNA CALL?

orporate execs and sales-

people traveling on a tight

budget may want to check
out the following lists of most and
least-expensive business travel
cities in the US.

Those company employees head-
ed for Buffalo and Roanoke, VA
will find the lowest costs of any ma-
jor US business city. Conversely, if

Least-Expensive

City Average Dally Cost
Roanoke, VA $108.20
Buffalo $108.20
Spokane $121.82
Rochester, MN $122.24
Springfield, MO $123.94
Corpus Christi $127.83
Atlanta $128.40
El Paso $129.05
Jackson, MS $129.18

Source: Corporate Travel

Most-Expensive
City Average Daily Cost
New York $276.24
Boston $239.60
Washington $231.37
Newark $215.56
Chicago $214.75
Philadelphia $214.45
Stamford, CT $198.19
Providence $191.02
Pittsburgh $190.77

your work schedule takes you to
the Big Apple, be prepared to pay
top dollar, as New York is the most
expensive travel city in America.
The overall US average for busi-
ness travel is $158.08 per day.
Figures listed in the accom-
panying boxes are based on the
combined costs of hotel lodgings,
rental car expenses, and three
square meals a day for the top 100
business travel cities in the US.

Ry

LetterDial Gives Words For Numbers

eople are more inclined to
P remember a word — or

even a series of letters —
than they are a series of numbers.
Over the years, radio stations have
invented “vanity”’ phone numbers
for themselves by using call let-
ters, slogans, and what-not to pro-
vide listeners with an instantly
memorable phone number, but
testing and clearing these numbers
can wind up being expensive. Now,
however, a new service will pro-
vide subscribers with as many
words as can be derived from local
telephone prefixes for a mere $25.

The Los Angeles-based Letter-
Dial firm will also provide a search
of all the local prefixes available in
your area. This in itself could be a
costly process for the consumer to
attempt on his own, particularly in
metropolitan areas. For example,
Los Angeles has more than 630 dif-
ferent prefixes in three area codes,
and fees could soar to more than
$5000 if each of these was tested.
But for that mere $25, LetterDial
will enter three prefixes into a
computer, and come up with hun-
dreds of possible combinations us-
ing a 100,000-word dictionary.

Says LetterDial owner Jim No-

vack: “Some words are more diffi-
cult to figure out than just the
straight numbers, and we can use
our experience to guide stations to
the letters that make the most
sense for them. The whole pur-
pose of using words rather than

® April 16 — Specs Howard
School of Broadcast Arts 11th
Annual Great Lakes Radio Con-
terence. Central Michigan Uni-
versity, M|

®May 10 — Kagan Seminar:
Radio Station Acquisitions. Park
Lane Hotel. New York, NY

| ® May 11-15 — National Asso-
% ciation of Independent Record
g Distributors and Manufacturers
| Convention. Monteleone Hotel
g New Orleans, LA,

®May 17 — International Radio
& Television Society Annual
Meeting & Broadcaster Lunch-
eon. Waldorf-Astoria Hotel.
New York, NY

®May 18-22 — National Public

Radio Annual Public Radio Con-

ference. Adam'’s Mark Hotel. St.
Louis, MO.

numbers if to increase recall, so
if the words or letters are not
clear and easy to remember,
what’s the point?”’

For more information, contact
Novack by dialing (213) CALL-
NOW

®May 19-21 — Sixth Annual
T.J. Martell Foundation for Leu-
kemia, Cancer & AIDS Re-
search Golf, Bowl, Softball &
Tennis Charity Weekend. Vari-
ous Locations. Los Angeles,
CA

® June 16 — International Ra
dio Festival of New York
Awards. Sheraton Center. New
Y

® June 8-11 — American Wom- i
en in Radio and Television 37th
Annual Convention. Westin Wil- ]
liam Penn. Pittsburgh, PA g
® June 811 — BPME & BDA §
Association 32nd Annual Sem- é
inar. Bonaventure Hotel. Los i
Angeles, CA. 5
®June 13-14 — 22nd Burns %
Media Radio Studies Seminar. ]
Westin Hotel, Dallas Galleria. ?é‘
Dallas, TX %'
=

York, N

Industry:-.

e New Expanded Directory
» Top 100 Markets :
» Latest Arbitron and Birch results

'Need more copies of R&R’s New
Ratings Report & Directory?
Just call Kelley ... at 213-553-4330

« Drivetime Dominators
¢ Format Leaders

wWWWeamericanradiohistorv-eom


www.americanradiohistory.com

AFTER 10 IN A ROW
TODAY'S SMASH HIT SING[E.

Think of AP as an exclamation
point at the end of a 27 minute
music statement.

A way to focus your audience’s
ear and brain; a way to set up a
commercial break, a station promo,
or a new addition to your playlist.

AP’s resources are so vast, our
coverage of news, weather, sports,
lifestyle and entertainment fea-
tures so broad, you can literally
cherry-pick AP for the script or

sound that best fits your audlence.
have to be simply a two- mmute
affair at the top of the hour.
hour to add spice and
personality to your
@48: OCiateq p

Use AP. Then - e Sepvons
watch your ratings even
out. AP works wonders
every quarter hour. A Associated Press

Point is, your “news” doesn’t
Use it throughout the g ’
program format. : ' '
Broadcast Services

 wwww.americanradiohistorv.com
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R sALES STRATEGY

OVERVIEW

Sales Managers’ Most Common
Mistakes & How To Avoid Them

UESTION: After several years in radio
sales, I've recently been appointed Lo-
cal Sales Manager, and I was wonder-
ing if you could pass on any tips, especially on
how to avoid the pitfalls involved in my new job.

A

NSWER: First of all, congratulations.
Second of all, there are a variety of mis-
takes that sales managers — new and

old — commonly make. You'll find most of them
listed in the chart located on the upper right.

However, there are a cou-
ple of other key concepts
that deserve greater expla-
nation, such as:

Managing Paper Vs.
Managing People

This is probably the most
common managerial trap.
For one thing, it’s so easy to
fall into. For another, so
many corporate hierarch-
ies have developed an in-
credibly sophisticated pa-
per machine.

Nevertheless, in the long
run you’ll find that the only
strategy that’s going to gen-
erate the kind of business
that achieves or surpasses
your budget is one that calls
for being action-oriented in-
stead of administrative-ori-
ented.

You’ll probably notice
that you’re more inclined to
manage paper when things

‘‘While it’s easy to find
out what your staff

says they’re doing, the
trick is to find out what
they’re actually doing.”’

aren’t going so well. Keep
in mind, however, that the
most critical difference be-
tween you and your prede-
cessor will depend on your
ability to spend your time
doing research — on the
street and in the bullpen,
not on paper.

While it’s easy to find out
what your staff says they’re
doing, the trick is to find out
what they’re actually do-
ing. That’s why it’s a good
idea to invest a couple
hours a week in the bullpen,
just sitting and listening

How Can Your Radio Station Improve Its
A °
Image And Increase Arbitron Ratings?

(213) 543-1034
1025 AVENUE A, REDONDO BEACH, CA 90277

By Chris Beck

while you work on another
project.

When you’re sitting
there, ask yourself the fol-
lowing questions: Who is
your staff calling? Old cli-
ents or new ones? When
someone tells them that
“I'm not interested; my
budget is spent,” what do
they say?

Along with the time you
invest in the bullpen, you
should make it a point to in-
vest some time on the street
every week with one of your
staffers. Again, you're go-
ing to want to ask yourself
the following questions:
What do they really do
when they’re on a call?
What questions do they
ask? Are they probing for
all available budgets (re-
cruitment, co-op, local pro-
motional programs, etc.),

® Believing the projections
® Not encouraging failure

action-oriented

instead of acting

Management Mistakes

® Hiring salespeople without sales experience
® Changing directions all the time
® Managing the group rather than the individual

® Not planning far enough in advance

® Too many packages to sell at one time

@® Not paying enough money to get qualified salespeople
® Not managing your manager

® | etting the staff manage you rather than vice versa

® Becoming administrative-oriented instead of

® Not spending enough time with your people on the street
@ Not investing time to think and pian, and thus reacting

® Thinking “I never needed someone to do that”

Yes, this scenario is a fact
of life, but if your salespeo-
ple leave having gotten
what they want and you
haven’t been been able to
get what you want (an up-
date on a project, finding a
decision-maker, new busi-
ness calls, etc.), then you're
the one being managed in-
stead of the one doing the

your salespeople on calls

that he’s doing for you.

two other companies

Action Strategy
For Managers

® Spend at least one hour this week in the bullpen listening
to your salespeople on the phone
® Spend at least two half-days this week accompanying

® Each time a salesperson comes into your office for help
with a problem, ask him to follow up on a project

® Get each salesperson to clone an idea that he’s
currently presenting so that it can be pitched to at least

14 m R&R April 15, 1988

or are they looking for radio
budgets only? Do they ask a
couple of questions and then
fall back on the pitch kit?

You Managing Your

Staff Vs. Your Staff

Managing You

You’ve probably already
found that the majority of
your afternoons can easily
be spent with salespeople
who line up at your door for
help. If you look at this
“take-a-number”’ phenom-
enon closer, you’ll no doubt
find that you’re spending
half your day giving out
either lower rates or better
deals.

www-americanradiohistorv-com

managing. Incidentally, if
you use every time a sales-
person comes into your of-
fice as an opportunity to
manage him, you’ll find it
far more productive than
having weekly or monthly
account status meetings.

For example, every time
a salesperson comes into
your office, you should fol-
low up on at least one as-
signment. If the salesper-
son hasn’t had time to make
the call or track the person
down, make the time right
then and there in your office
to have him place the call.

Similarly, you should be

the one selecting the calls
that you’ll be going out on
with your salespeople in-
stead of them selecting the
calls on which you’ll ac-
company them.

If not, you’ll soon discov-
er that for most of the calls
on which you accompany
your staff the deal could’ve
been done much sweeter
than the one they were able
to cut. To avoid this, make
it a point to set aside enough
time to spend half a day

‘“You should make it a
point to invest some
time on the street every
week with one of your
staffers.’”’

making calls with each of
your staffers — on new ac-
counts, not old ones.

Because this is such an
important topic, we’ll cover
the rest of these most-com-
mon pitfalls in next week’s
column as well.

is President of
Chris Beck Communications, a
sales consulting firm. If you have a
question you'd like this column to
address, he can be reached at
(818) 594-0851.

Chris Beck
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Geffen Records And All Of Your Friends
At Radio And Retail Congratulate You!

ACADEMY AWARD WINNER
BEST ACTRESS OF THE YEAR

ONE OF THE

MOST ADDED

143/59 — 60% e

INCLUDING: : AT L E s
KEGL WKBQ S AR TR
Y95  KKRZ \ '

kKBQ kKL BREAKER

WGH KWSS
KITY KUBE
KDWB

MIXED BY: BOB ROCK MANAGEMENT: BILL SAMMETH
FROM CHER'’S SELF-TITLED ALBUM AVAILABLE ON GEFFEN RECORDS,
CASSETTES AND COMPACT DISCS

WRITTEN AND
PRODUCED BY
JON BON JOVI
DESMOND CHILD
RICHIE SAMBORA

_\waan americanradiohistorvy com.
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For those

of you

who like to
make decisions
based on

R marketplace

B facts. . .

Bolton Research gives you the book.

Change is the one constant in radio. You see  For more information about Perceptual Studies,
it in your own market everyday. Comprehensive Marketplace Reports and
other types of customized audience research
for your market call the most respected radio
research company in the industry. . .
BOLTON RESEARCH CORPORATION
And now you need the facts. Facts about 2401 Pennsylvania Avenue

your market and about your listeners’ Philadelphia, PA 19130

perceptions. Even the facts about 215-232-2240

your own station’s vulnerabilities.

New competitors have entered. Old formats
have given way to new ones. Things just
aren’t the same.

Bolton Research Corporation can
give you the information you need.
Fast and accurately. Information that
can lead you to winning decisions.
And that means Arbitron success.

If you want the facts, then give us
a call. Bolton Research can help
you win.

BOLTON
RESEARCH CORPORATION
We’re helping the best work smarter.

wwweamericanrtadiohistornv-ecom
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OVERVIEW

New Jersey Radio, TV Stations To
Simulcast AIDS Education Program

n May 9, 50 New Jersey ra-

dio stations will join forces

with the New Jersey Net-
work (TV channels 23, 50, 52, and
£8) to broadcast a special AIDS ed-
ucational program.

From 9-10pm, the television net-
work will air an investigative re-
port on new treatments and social
care currently being developed for

T (111

WEEKEND BOX OFFICE
APRIL 8-10

1 Beetlejuice $8.6
3 (Warner Bros. )
i 2 Biloxi Blues $4.4
g (Universal)
- 3BadDreams $4.0
; (20th Century Fox)*

4 The Seventh Sign $3.1
(Tri-Star)
| 5 Bright Lights, $3.0
é Big City (MGM/UA)
g 6 The Fox And $2.5
g The Hound (Buena Vista)* *
§' 7 Good Morning, $2.3
§ Vietnam (Buena Vista)
£ 8 Above The Law $2.0
% (Wamer Bros.)*

9 Moonstruck $1.8
§ (MGM/UA)
& 10 Johnny Be Good $1.6
= (Qrion)
g *First week i release

* *Re-reloase

All figures in millions
Source: Exhibitor Relations Co.

ATDS victims, as well as education-
al material for those not yet in
fected by the viral disease.
Following this hour segment, the
Network will have a panel of feder-
al and state medical experts on
hand to answer questions regard-
ing AIDS. This two-hour (10pm-
midnight) “Q/A” segment is what
will be simulcast over the 50 radio

COMING ATTRACTIONS:
This week’'s openers include
"“Colors,"” directed by Dennis
Hopper and starring Sean Penn
and Robert Duvall as cops bat-
ting gang members in the City
of the Angels. The Warner
Bros. soundtrack features
songs by Rick James, Salt-N-
Pepa, and Eric B. & Rakim,
while the title track is performed
by rapper (and former L.A. gang
member) Ice-T.

Also opening this week is “To-
kyo Pop,"” in which Carrie Ham-
liton (Carol Bumett's daughter)
portrays an American singer
working as a Tokyo barmaid
who winds up fronting a Japan-
ese rock 'n’ roll band (in actuali-
ty, the Red Warriors, led by
Yutaka Tadokoro.) Along with
the stars’ performances, the
fim's Ric Records soundtrack
sports songs by Micheal Cer-
veris and Papaya Paranoia.

- MUSIC & MOVIES

CURRENT

©® BRIGHT LIGHTS, BIG CITY (Warner Bros.)
Singles: Kiss And TellBryan Ferry (Reprise)
Century’'s EndDonald Fagen
Divine EmotionNarada Michael Walden (Reprise)
Other Featured Artists: MIAIRIRIS, Prince, Depeche Mode

© GOOD MORNING, VIETNAM (A&M)

Single: What A Wonderful World/Louis Armstrong
Other Featured Artists: James Brown, Them, Martha & Vandellas

® MOONSTRUCK

Single: That's Amore/Dean Martin (Capitol)

© JOHNNY BE GOOD (Atlantic)

Single: Johnny B. Goode/Judas Priest
Other Featured Artists: Ted Nugent, Dirty Looks, Saga

O STAND AND DELIVER

Single: Stand And DeliverMr. Mister (RCA)

© SCHOOL DAZE (EMi-Manhattan)
Single: Da ButtE.U.

Other Featured Artists: Phyllis Hyman, Pieces Of A Dream, Rays

® HAIRSPRAY (MCA)

Featured Artists: Flve Du-Tones, Gene & Wendell, Rachel Sweet
® ACTION JACKSON (Lorimar/Atiantic)

Single: Undress MeNanity

Featured Artists: Pointer Sisters, Madame X, Levert

O SHE'S HAVING A BABY (IRS)

Featured Artists: Dave Wakeling, Bryan Ferry, XTC

®DIRTY DANCING (RCA)
Single: YesMerry Clayton

Other Featured Artists: Bill Medley & Jennifer Warnes, Eric Carmen

® MORE DIRTY DANCING (RCA)
Single: Do You Love MefContours

Other Featured Artists: Otis Redding, Solomon Burke, Four Seasons
O LESS THAN ZERO (Def Jam/Columbia)

Single: Goin' Back To Calil.L. Cool J

Other Featured Artists: Bangles, Poison, Aerosmith

® HIDING OUT (Virgin)

Single: You Don't Know/Scarlett & Black
Other Featured Artists: Pretty Poison, Boy George, All That Jazz

UPCOMING

® SWEET LIES (island)

Featured Artists: Trevor James, Salif Kelta, Robert Palmer

® THE BLUE IGUANA

Single: Sex Machine/James Brown (Polydor/PolyGram)

stations, with an additional 20 out-
lets set to later rebroadcast ex-
cerpts of the program on news and
public affairs programs.

Among those commercial radio
stations broadcasting the spe-
cial will be WWDJ/Hacken-
sack, WPST/Trenton, WDHA/Dov-
er, WCTC/New Brunswick, and
WMTR/Morristown. The simul-
cast will also take place on virtual-
ly all of the state’s educational ra-
dio stations.

The AIDS presentation will be
heard and seen throughout all of
New Jersey as well as parts of ad-
Jjacent states, with a potential base
of well over ten million listeners
and viewers. For more information
on the project, call (201) 328-1055.

TOP TEN SHOWS
APRIL 410

1 The Cosby Show
2 Murder, She Wrote
3 My Two Dads (special)
4 Chsers
5 NBC Sunday Night Movie
(“Scandal In A Small Town"))
6 Golden Girls
7 CBS NCAA Basketball
Championship
(Kansas vs. Oklahoma)
8 60 Minutes
9 CBS Sunday Night Movie
(“Red River”)
10 Who's The Boss
Source: Nieisen Media Research
All show times are EDT/PDT; subtract
one hour for CDT. Check listings for show-
ings in the Mountain Time Zone. All listings
subyect to change.
® Rock 'n’ roll recluse and
head Beach Boy Brian Wilson
is scheduled to make a rare talk
show appearance on “This Mor-
ning” (CBS, Tuesday, 4/19,
7am).

k.
- "
480

. PAGING DR. ROCK — Brian
. Wilson, out of the sandbox and
;ﬁi onto the sofa.

® Soul Man Sam Moore (of
Sam & Dave fame) is the fea-
tured oldie-but-goodie on this
week's “Rock ‘N’ Roll Paiace”
(Nashville Network, Saturday,
4/16, 8:30pm). Also joining
host Wolfman Jack is '60s girl
group the Angels.

® Country music's hottest
duo, the Judds, will actually
sing “Under The Big Top” under
the big top when they host “Cir-
cus Highlights” (CBS, Friday,
4/15, 8pm). The one-hour spe-
cial features performances from
the 118th edition of the Ringling
Bros. and Barnum & Bailey Cir-
cus. The Judds will also perform
“Chase A Dream.”

___wwwLamericanradiohistorv.com

© 200 MOTELS (MGM/UA)

Mother Person Frank Zappa wrote, directed, and starred in this 1971
cult classic featuring his Mothers Of Invention running amok in a typical
American town, home to such classy archetypes as the Cheesy Motel, the
Redneck Cafe, and the proverbial Main Street. Former Turtles Flo & Ecdie
(Mark Volman & Howard Kaylan) were members of Zappa's Mothers at
the time — as were veteran drummer Aynsley Dunbar and jazz pianist
George Duke — and the cast is rounded out by folk singer Theodore Bikel,
as well as Ringo Starr and Keith Moon, both of whom used to play drums
in some English bands. A soundtrack LP was released simultaneously with
the film's debut, but is currently out of print. (Street date: 4/19)

sin at the Holiday Inn.

O HIDING OUT (HBO)

NEW THIS WEEK

YOUR MOTHERS SLEPT HERE — Zappa and company examine living in

This comedy thriller stars Jon Cryer (“Pretty In Pink”) as a yuppie stock-
broker, whose life is threatened by assassins after he is forced to testify
against a major crime figure. To escape, hé moves to a small town, creating
a new identity for himself as a high school student. Bob Giraldi, previously
best-known for directing Michael Jackson'’s “Beat It” video and innum-
erable Miller Lite beer commercials, made his feature film directorial debut
with this one, and Ann Dudley of Art Of Noise has a cameo role. The
Virgin soundtrack spawned several hits, including Pretty Poison 's “Catch
Me (I'm Falling),” Scarlett & Black's “You Don't Know,” Boy George's
“Live My Life,” and a new duet version of “Crying” by Roy Orbison and
K.D. Lang. Other artists featured on the soundtrack include Lolita Pop,
Felix Cavaliere, All That Jazz, Hue & Cry, Black Britain, andPIL. (4.20)
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SOUND IDEAS PRODUCTION MUSIC

This is the library that's turning every-
one’s head...the music themes of our
times for the times you need an excellent
selection of moods and styles...every-
thing from rock to romance. to action!
And new releases on a regular basis.
The Sound Ideas Production Music
Library sounds incredible. Call and ask
for a free demonstration
In Canada (416) 977-0512.
In U.S.A. 1-800-387-3030.

First25CD ols n in stock.

SOUNDS
INCREDIBLE!

\‘ FRoDUCTION
music

86 McGill Street,
Toronto. Ontario
Canada. M5B 1H2
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WRIGLEY ENTERS BEVERAGE MARKET

Does Your Soda Pop Lose Its Flavor
On The Bedpost Overnight?

nyone remember several
years ago when Baskin-
Robbins featured a bubble-
gum-flavored ice cream? Or how
about the bubblegum-flavored
breakfast cereal that was on the
market a while back?
Of course, bubblegum goes hand

Mother's Day is next month,
which means that children of all
ages will be looking for that spe-
cial gift for the special women in
their life. Very often that special
something turns out to be a gift
of perfume or cologne.

However, according to indus-
try analysts, although total US
unit sales of women’s frag-
rances rose slightly more than
1% in 1987 — and the market
showed an estimated 4-5% do/-
lar increase over the same peri-
od — actual market sales of
women's fragrances reached
$3 billion, an increase of just
0.7% from the previous year. (if
the inflation rate is figured into
this last total, the market show-
ed no growth during 1987.)

Listed below are the top-sell-
ing brands of women’s frag-
rances, based on US wholesale
figures for 1987
Brand Sales
{in mitlions)

555 8§
H40
$40-42 ©
$38 ¢
$34

Giorgio (women)

Obsession

White Linen

Opium

Oscar De La Renta

Youth Dew $34 §

Passion £330
Source: Prudential-Bache Securities

in hand with ice cream, cereal, and
soda pop as perennial childhood
taste treat faves. As the examples
above illustrate, you can mix them

all together in various configura-
tions. There are already Dr. Pep-
per, A&W Root Beer, and Slush
Puppy-flavored bubblegums on the
market, with 7-Up and Cherry
7-Up-flavored bubblegums sched-
uled to follow this summer. It was
inevitable that bubblegum-flavor-
ed soda pop would have to follow.

The William Wrigley Jr. Co.,
manufacturers of some of the US’s
favorite chewing gums, has just
signed a licensing deal with the
A.J. Canfield Company, perhaps
most famous for its ‘“Diet Choco-
late Fudge Soda,” to market a soda
pop version of Wrigley’s Hubba
Bubba Bubblegum. “Hubba Bubba
Original Bubble Gum Soda,” which
comes in regular and a diet Nutra-
Sweet version, is already being test
marketed in Chicago-area super-
markets.

The new soda is something of a
milestone in that it’s the first time
Wrigley has licensed any of its
products to an outside company.
Canfield is certain it has a hit for
youngsters on its hands, based on
extensive internal consumer-test-
ing — and the company plans to
spend $250,000 for media advertis-
ing during a nine-week period in
the Chicago market alone.

Considering that the soda indus-

try is still ruled by the cola drinks,
which h