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RATINGS: MORE
WINTER WINNERS

Ratings results in eight more

markets are presented and

dissected this week. Highlights

include:

®KGO holds off KMEL in SF ARB . . .
barely

O®WEAZ battles WMMR for Philly first-
place ARB honors

®WJR stays in double figures as WCZY
hops over WHYT in Detroit ARB CHR
fight

®WGAY opens Potomac gap as WAVA
wins DC CHR war

®WBCN holds narrow Boston ARB lead;
WODS basks in golden glow

O®KHY!I leads Dallas CHRs in ARB;
KTXQ AOR champ

OWXYV heads Baltimore Birch; WWMX
a double gainer

O®WTIC combo scores 33.4 in ARB,
36.7 in Birch

Full results inside.

Page 34

PUTTING THE ‘BUS’ BACK
IN BUSINESS

RCAI/Nashville execs hit the road by bus .
to visit radio stations and retail accounts
in 15 states to learn local market
conditions first-hand. The label’s Joe
Galante and Jack Weston provide an
on-the-road recap of the lessons learned.
Page 54

NAC, CONTEMPORARY
JAZZ EXPAND

This week the NAC and

Contemporary Jazz sections

improve and expand their music

information, while a pair of key AC

format designations are updated.

Among the enhancements:

® New & Active sections and
Breakers list more up-and-coming
NAC and CJ albums

® | eading tracks are spotlighted on
NAC and CJ charts

® Music Intensive ACs are now
more accurately classified as
Current-Based ACs

® Gold Intensive ACs become
Gold-Based ACs

Complete rundown of the changes:

Page 57
NAC/Contemporary Jazz charts:
Page 72

THE R&R INTERVIEW:
MICHAEL DORNEMANN

Bertelsmann Music Group Co-Chairman
Michael Domemann explores in detail
the German multinational’s guiding
philosophies in music business operation,
along with specifics on BMG's
relationship with RCA and Arista to date.
Page 33
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Mottola President Of

CBS Records Divison

Tommy Mottola has been ap-
pointed President of the CBS
Records Division of CBS Rec-
ords Inc., effective immediate-
ly. He assumes operating re-
sponsibility for all the CBS la-
bels in the US, reporting to com-
pany President/CEQ Walter
Yetnikoff.

For the past 14 years, Mottola
has been President of artist
management firm Champion
Entertainment, which he found-
ed. Among its clients are Daryl
Hall & John Oates, John Cougar
Mellencamp, and Carly Simon.

Yetnikoff commented, ‘“Tom-
my has always been known as a

WIYY’s Rivers Staying
On-Air Till Orioles Win

Seemingly Endless Ordeal Generates Publicity Bonanza

It wasn’t Bob Rivers’s idea.
Credit WIYY/Baltimore MD/
afternoon personality Chris

Emry for what has turned out to
be one of the most effective —
and exhausting — publicity

—_——

THIS IS FOR THE BIRDS — WIYY moming man Bob Rivers, in the f
midst of his eight-day (so far) 24-hour on-air stint in support of the

winless Baltimore Orioles, is looking more like Old Man Rivers as
lack of sleep (catnaps only) and constant interview requests take
their toll. The Orioles mascot still appears cheerful, however. A loss
‘Tuesday night against the Twins condemned Rivers to more mara-

thon misery as R&R went to press.

Hart, Childs, Petersen
In New WB VP Posts

In concurrent appointments
at Warner Bros., Carol Hart has
been named VP/National Pro-
motion and Harold Childs has
been named VP/Jazz Market-
ing. Also, Roberta Petersen has
been appointed VP/GM, A&R.
All three are based at the label’s
Burbank headquarters.

Hart, who has been with WB
since 1971, moves up from the
Asst. Marketing Promotion Di-
rector post. She reports to Sr.
VP/Marketing & Promotion
Russ Thyret.

Thyret commented, ‘““To call
Carol this department’s right
hand would be to far underesti-
mate her importance. She is, in
many ways, the eyes and ears
of our national promotion effort,

both keeping current activities
on track and helping to lay the
groundwork for the future.”

Childs takes his new post af-
ter three years as President of
Qwest Records, which Warner
distributes. The appointment is
in conjunction with WB’s ex-
panded jazz and progressive
music efforts, which Childs will
spearhead.

Chairman Mo Ostin stated,
It is our unique good fortune to
have Harold at the helm of this
important new push for jazz and
progressive music. He is an in-
dividual who combines an en-
during love of music with an en-
cyclopedic knowledge of our in-
dustry.”

stunts in recent memory.

On Tuesday (4/19), during the
11th inning of the Baltimore Or-
ioles’ 11th game (a scoreless af-
fair eventually won by Cleve-
land), Emry suggested that if
the Orioles lost morning man
Rivers should vow to remain on
the air until the team notched a
victory. Little did Rivers know
when he agreed to the scheme
that he would spend eight days
(at presstime, with the Orioles
losing their 19th straight game
Tuesday, 4/26) in self-imposed
imprisonment at the station, do-
ing hundreds of radio, TV, and
print interviews, all the while
becoming a national celebrity in
the process.

“I can't believe what kind of a
PR propaganda bonanza this
has been,”’ Rivers said. “I could
be doing interviews 24 hours a
day nonstop.” During the mara-

RIVERS/See Page 30

Carol Hart

WB/See Page 30 Harold Childs

Soviets Invade WAVA

—Ahi-HRekea - diohistorv-com

Tommy Mottola

visionary, and as a hands-on
manager — someone who gets
personally involved in prorm.o-
tion, in sales, in repertoire. That
attention to the basics of our
business, and that vision, are
just what CBS Records needs as
we move into this new phase in
our company’s history.”
MOTTOLA/See Page 30

EZ FIRST CLIENT

Vallie Sets
Consultancy

Dan Vallie

EZ Communications VP/Pro-
gramming Dan Vallie has re-
signed after nine years with the
company to form Vallie Con-
sulting, based in the Washing-
ton, DC area. The departure is
amicable, and EZ has signed on
as Vallie’s first client.

VALLIE/See Page 32

EXITS KEGL

Roberts PD
At KZEW

KEGL PD John Roberts, who
has guided the rock-slanted
Dallas CHR for the past 13
months, has crossed the street
for the PD job at AOR KZEW.
He replaces David Grossman,
who resigned last week after
nine months at the Anchor
Media outlet.

KZEW GM Bill Knobler said
that, after Grossman’s depar-
ture, “John’s name immediate-
ly popped into my mind. I found
out he wasn’t under contract, so
I picked up the phone and called
him. He's the perfect program-
mer to build on the gains we’ve
already made.”

ROBERTS/See Page 32

See Page 6
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“Stupendous remix! One of my Top 5 faves. New mix makes it
a great New York record.” —Steve Ellis, WQHT

s ‘Get It’ while it’s hot! Expecting major attention!”’ —Cheryl Broz, KRBE
s‘Great remix—It’s a hit! Expecting great things.”” —Sharon Lepere, KITY .

“mmediate phones! How can you miss with two superstars?”

—Jeff Davis, WPFM
‘“‘Always my pick on the album—the new version of ‘Get I’

topples our transmitter!”’ —Michael Newman, HOT977

THE REMIX_..IN YOUR HANDS NOW!

STEVIEYWONDER
ann - NAICHAEL JACKSON

v ANDALSO PLAYING ON: WXKS. .. KATD...PWR-106;..AND MORE!

What the critics
are saying:
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STEVIE WONDER'S Do songs G099 stage, ey :
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The MTV Spgc:al Event
—repeat airing May 1st.

e p , th
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- Grade: A —

Thanks, People!

wWwWwW-americanradiohistorv.com



www.americanradiohistory.com

HOLBROOK TO VP; VOUKIDES NEW VP

Flamberg, Cornils: New RAB Roles

As part of a staff reorganization,
RAB has set two new Sr. VP posi-
tions, promoted a staffer to a new
VP post, and added a new VP to
handle publicity and promotion.

Sr. VP/Communications Daniel
Flamberg has been promoted to
Sr. VP/Marketing and Commun-
ications. He is now responsible for
RAB’s national sales and market-
ing staff, communications, and
Sound Management publication.

Exec. VP Wayne Cornils has as-
sumed the new position of Sr. VP/
Meetings and Special Projects, and
will coordinate meetings and train-
ing programs between the RAB
and various industry associations.

Raymond Holbrook was promo-
ted to the new post of VP/Station
Relations, and will handle member
services, regional directors, and
membership solicitation.

Finally, the Bureau has recruit-
ed former NBC Radio Networks

RAB/See Page 30

Morgan PD
At B104

Chuck Morgan

WRQX (Q107)/Washington PD
Chuck Morgan has resigned from
the Cap Cities/ABC CHR after al-
most two years to accept the re-
cently-vacated PD post at Scripps-
Howard’s WBSB (B104)/Balti-
more. He starts May 16.

B104 GM Jim Fox told R&R of an
exhaustive search to replace for-
mer PD Brian Thomas, who left to
return to PD duties at WBJW
(BJ105)/Orlando earlier this

Heatherly
R&R Nashville
Director/Sales

Bob Heatherly

Bob Heatherly has been named
R&R ’s Director of Sales/Nashville.
He succeeds Sharon Allen, who left
to pursue artist management last
month.

HEATHERLY/See Page 32

o e e g o —

terms, the 1987 results showed:

Daniel Flamberg

Wayne Cornils

Elliot Becomes Joint Partner

Former Burkhart/ Douglas & As-
sociates exécutive Bob Elliot has
become a partner in Joint Com-
munications, a research and con-
sulting firm headed by John Parik-
hal. Elliot, who will continue to
work out of Atlanta, will concen-
trate on programming, market-
ing, and special projects.

Parikhal commented, ‘“We had
spoken to Bob previously, so we
were delighted to hear he had be-
come available. We feel privileged
that he decided to join us after ex-
tensively canvassing opportunities
across the country.”

“I was looking for leading-edge
thinking and execution in the mar-
keting field,” Elliot said. “It’s clear
that marketing will become the
biggest buzzword of the industry
over the next few years. (Joint)
conducted the largest research

RIAA STATS

H

Bob Elliot
study in the history of American
radio for CBS News. They’ve work-
ed with a wide range of clients,
from MTV to Rolling Stone. They
always seem to be one step ahead
of the next guy.

ELLIOT/See Page 32

Record Industry Volume
Topped $5 Billion In 1987

New statistics released by the
RIAA confirm that last year was
the recording industry’s best in dol-
lar volume. Labels shipped 706.8
million units worth $5.6 billion at
suggested list prices. That com-
pares with 618.3 million units worth
$4.6 billion in 1986.

Other highlights of the annual re-
port, assembled by the associa-
tion’s market research committee,
include:

* Cassettes soared to 410 million
units, 19% ahead of the 1986 total —
and more than double the number
shipped just five years earlier.

o LPs fell to 107 million units,
down 15% compared to 86 — and
less than half the number shipped
five years earlier.

e Compact discs rocketed to 102
million units, 93% ahead of the ’86
total. Five years earlier, the con-
figuration didn’t exist.

* Vinyl singles tumbled to 82 mil-
lion units,-down 13% against the
1986 total.

» Cassette singles debuted in
style, with five million pieces ship-
ped to market. There were none
available commercially the year
before.

In unit terms (net after returns),
the industry’s performance was its
second best since the RIAA began
publishing these statistics in 1973.
The all-time high: 726.2 million
pieces, shipped in 1978. In dollar

¢ Cassette shipments worth $2.9
billion, an 18% upturn over 1986.

¢ CD shipments valued at $1.6
billion, 71% ahead of the previous
year.

* LP shipments pegged at $793
million, a 19% tumble compared
with 1986.

« Disc singles worth $203 million,
an 11% downturn against ’86.

* Cassette singles put at $14.3
million in the configuration’s first
year.

Young Upped
To WPGC OM

WPGC/Washington has pro-
moted ND/morning personality
Jeff Young to the CHR station’s
new OM slot. Young will report to
both PD Bob Mitchell and GM Ben
Hill.

Hill said, “Elevating Jeff Young
to the OM slat officially recognizes
the level and extent of his contribu-
tions to this radio station. He is a
great addition to WPGC’s manage-
ment team.”

“Jeff simply outgrew his original
job description,” Mitchell added.
“He's the kind of person who al-
ways wants to do more.”

Young will continue his duties as
morning show partner withJim EIl-
liot. He told R&R, “No other sta-

YOUNG/See Page 30
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AORs SHARE BEST WAYS
TO GET LOCAL SALES DATA

Retail chainwide policies and local lack of
cooperation are making it tougher for AOR
stations to get reliable local sales information,
but many still feel the data is worth the effort.
Music directors share their methods and
debate the importance of keeping up with
sales.

Page 46
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Nevins
Adds WMJQ
PD Duties

WBEN/Buffalo PD Hank Nevins
has added PD duties for FM sister
WMJQ following Kevin Belcastro’s
resignation from the position. Bel-
castro will remain with "MJQ as af-
ternoon driver as he explores other
programming opportunities.

Nevins previously programmed
WMJQ, then WBEN-FM (Rock
102), from October to February '87,
just prior Belcastro’s tenure.

WBEN & WM.JQ President/own-
er Larry Levite told R&R, I gave
the PD duties to Kevin a year ago
and he gave it a good shot, but we
didn’t get the numbers we wanted.
Therefore, I'm handing those
duties back to Hank Nevins, who's
done a great job for us on (Full-
Service AC) WBEN.”

Nevins told R&R, “While pro-
gramming WBEN has been a great
experience, I've always enjoyed

Hank Nevins

the excitement of CHR, and now I
can do both. We've got a big chal-
lenge here in Buffalo, and Larry is
going to give me all the tools I need
to make us number one again. I
think [morning man] Sandy
Beach, who’s been with us for a
week now [from crosstown
WHTT], will make a major differ-
ence in our ratings profile. We're
going to take WMJQ straight down
the middle of CHR and give the
market what it’s been missing.”

Gorman VP/GM At WWAZ & WWLI

WMAL/Washington NSM Tim
Gorman has accepted VP/GM
duties at Eastern Broadcasting Big
Band/AC combo WWAZ & WWLI/
Providence. He succeedsJohn Pic-
cirillo, who leaves the stations.

After seven years at WPAT/New
York, Gorman worked in the Provi-
dence market from 1981-85 as Sales
Manager at Full-Service AC
WPRO. He left to become GM at
WKBW/Buffalo, then returned to
WPRO a short time later. Gorman
spent the last 15 months at WMAL.

Eastern VP/Operations Howard
McAnany told R&R, “Tim knows
the market, and maintained his
residence in Providence while
commuting to Washington. He has
a tremendous reputation in the ad-
vertising and broadcasting com-
munities, and his skills match our
needs.”

Gorman told R&R, “It’s nice to
be back home. This great oppor-
tunity came out of the blue. Our
two formats are in place. WWLI
has a good niche with 3044 year-

The Peeples Party

o

Pictured at PolyGram’s New York office celebrating the completion of Nia Peeples’s debut album are (I-r) PolyGram
President/CEO Dick Asher, the label's Tony Prendatt, Sr. VP/Marketing Harry Anger, Peeples, Sr. VP/A&R Dick Wingate, Ex-
ec. VP/Marketing & Sales Bob Jamieson, Sr. VP/Business Affairs Ted Green, the label’s Vivian Scott, and manager Eric Gold.

olds. (CHR) WPRO-FM is solid
across the board, (EZ) WLKW is
on the old side, and (AC) WSNE is
on the young side. So, we have a
good position.”

WWAZ registered a 1.6 (12+) in
the fall ’87 Arbitron, while Transtar
“Format 41" affiliate WWLI
scored a 6.3 to rank fifth in the
market and third 25-54.

All Rested Up After A Short Vacation

\

Kenny Vance, whose “Short Vacation” album will be his label debut on Gold Cas-
tle Records in May, is pictured at his signing with the label. Pictured are (I-r) Gold
Castle’s Jeff Heiman, Vance, label President Danny Goldberg, manager Arnold
Freeman, and Gold Castle VP/GM Paula Jeffries.

FIRMS IN DISPUTE

Enigma’s JEM Buyout Off

The Enigma acquisition of JEM
Records has been called off, with
the two companies disputing the
cause. Both signed an asset pur-
chase agreement earlier this year.

A statement issued Tuesday
(4/26) by JEM said that the deal
had been terminated by Enigma
Entertainment Corp., which was
alleging ‘‘numerous breaches” of
the asset purchase deal — all of
which JEM denied.

JEM President Marty Scott call-
ed the outcome “‘shocking, coming
as it did just days after Enigma
agreed to an extension of the clos-
ing date and after we mailed proxy
staternents to our shareholders.”

Scott said the development is “a
financial setback,” but added that
the company will seek new sources
of capital, consider other types of
deals, “and evaluate our legal
rights against Enigma.”

For its part, Enigma contended
that JEM ‘“‘was unable to satisfy
certain conditions of the purchase
agreement.” Chairman William
Hein said, “‘Enigma’s senior man-
agement spent an extraordinary
amount of time analyzing this
transaction. Also, whenever neces-
sary, Enigma took all possible
steps, including advancing product
and funds, to enable JEM to main-
tain its operations and keep the
purchase agreement on track.”

We’ve created a new CHR package for WAVA in Washington, D.C. It has emotion.
It's unlike anything we’ve ever produced. Unfortunately, it doesn’t have a name and we
need your help.

Call us for a demo. Listen and tell us what you'd name it. If your name is chosen,
you’ll be famous. And more importantly, you’ll receive the package — fully customized
for your station plus an individual prize of $500% for your creative efforts.

Order your demo today as all entries in our ““No Name” contest must be received
by May 30, 1988. Call TM Communications at 214-634-8511 (in Texas) or:

1-800-527-7759

HillA

WWW-americanradiohistorv-com
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‘““We came to The Research Group because
we wanted to develop our radio properties to

their fullest potential as quickly and as profitably e .
as possible. The Research Group has a proven AT .-—":'iﬁ:_\
track record of success ‘/% % g
with many of the &6 f‘i :3’5;3:\\\‘@ J\
broadcasters I know We needed H\;\,_.:;i;é/ T 4 1
and that’s what we i I\Lj “"’f_;%’/{x
wanted for our stations. d (7 (S N
. The Riszarchh Impl"OV“e ’1;{?]"/ = %e)r?v
roup worked with us | i

to make their services ratl ngs. E‘J‘ ( . / C{/) \ ?
affordable and to do |\ S —= ' /P
the job right. We might be able to find someone y \ ~—
who would charge less for mere data collection, I 7 ‘\\\:\ N .i\
but the value of what we receive from The el \—“/ Y S
Research Group goes way beyond the research. e If \ b / "-1 X
The superior service and working relationship we / A g e
have with the people at The Research Group / \ \ A N
makes all the difference and they bring a | vV }’Qﬁ\ |
discipline and cold objectivity to the table that L [ I
is invaluable. VL

The Research Group works in partnership Voo I'*II"H I
with us, our consultants, and our management ' \
teams and they are a major contributor to this ¥

corporation’s success.’’

David Gingold
President
Barnstable Broadcasting, Inc.

The Research Group develops the right information, then uses a
special system of strategic planning to help you win—and stay strong—in
tough, competitive environments. Some managers have the perception that
using the best is prohibitively expensive. With The Research Group, that is
not true. Call today about our availability in your marketplace and for
prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888

WA -arReReartadiohiston-ecom
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Soviet Broadcasting
Head Tours WAVA

The chief operating officer of Soviet broadcasting
wants more contact with American radio stations. It’s not
just in the spirit of glasnost — he needs practical advice on
how to handle commercial spots and improve program-

ming.

USSR State Committee for Tele-
vision and Radio Broadcasting
Vice Chairman Ivars Kezbers tour-
ed the studios of WAVA /Washington
for three hours on Monday (4/25) in
an effort to learn more about the
American system of commercia}
broadcasting.

Kezbers said Soviet broadcast-
ers are just beginning to test adver-
tising for Aeroflot, the state airline,
and he needs to know how to handle
what may become an increasing
flow of business. The Soviet broad-
caster also predicted increased
programming ventures with
American radio stations if Presi-.
dent Reagan and Mikhail Gorba-
chev sign cultural exchange ac-
cords during their summit in May.

“We would like to exchange our
programs,”’ he said. “We are inter-
ested in your experience. That’s
why we would be grateful to you if

our specialists could work here in
the States and if your specialists
could be interested in working in
the Soviet Union. I can say we now
cooperate with 206 local radio sta-
tions in the United States.”

One such venture on Sunday
(4/24) was Stoner Broadcasting’s
“Worldtalk.” The two-hour pro-
gram, which allows Soviet and US
citizens to converse live via satel-
lite, was carried by 100 stations in
America. '

Last week US and Soviet broad-
casters met in Washington for talks
sponsored by the US Information
Agency. According to Mutual
Broadcasting System President

Jack Clements, who led the US
broadcast delegation at the talks,
the American side focused its ef-
forts on getting the Soviets to
change certain policies that limit
news gathering by foreign journal-

1L WLl PeLLLL
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GLASNOST COMES TO POWER 105 — WAVA/Washington broadcasters showed their Soviet counterparts how
American rock 'n’ roll radio works recently. Pictured are WAVA midday personality Lou Katz, USSR State Committee For
Television And Radio Broadcasting Vice Chairman Ivars Kezbers, Soviet diplomat Sergey Tanaschuk, and WAVA GM Alan

\
-

ists. There was also.a discussion of
possible programming exchanges,
eventually expanding to include
some commercially-produced.rock

music programs.

“I don’t know what will come of
anything we talked about, but I
found the Soviets very coopera-
“They

tive,”” said Clements.
wanted to make things work.

NAB Prefers Receiver
Tax To Transfer Fee

On the eve of round two in the fight over creation of a
broadcast license transfer tax, NAB has restated its sup-
port for creation of an excise tax on radio and television
receivers as the best way to create a permanent source of
funding for public broadcasting.

After USSR State Committee for Television and Radio
| Broadcasting Vice Chairman Ivars Kezbers completed his

R&R: What impresses you about
American radio, since you've been
listening to it for a couple of weeks?

{K: First, in the technical respect,
we are behind you. You are at least
five or seven years ahead. We have
different traditions. In our country,
shortwave radio is very poputar be-
cause distances are very great. in
the States, only professionals listen
to shortwaves.

We are behind you in stereo
broadcasting. Naturally, in our large
cities we have stereo stations, but
we don’t have stereo stations in all
of the Soviet Union.

| fike that your journalists work
more than ours. They are more able
in a number of areas of journalistic
work. Yesterday | gave a number of
interviews to TV stations, and saw
that approximately two or three men
work in your crews. Usually we
have crews consisting of five or six
men. Your journalists have more
professional qualities, and that's
why they perform a number of tasks
l by one man.

R&R: What are you leaming

tour of WAVA/Washington, he answered a few questions
from R&R Washington Bureau Chief Pat Clawson.

about American radio that you
might apply in the Soviet Union?

IK: What | saw is that every
department uses computers. We
don't have this number of com-
puters. We have computers where
we make certain calculations, but in
programming we don't use them
yet.

I have been very much impressed
by your radio programs because
you play good music. Many of us in
the Soviet Union, especially our
teenagers, have the impression that
in the US you have only hard rock
and heavy metal, but that is not the
case. | didn’t hear much hard rock.
In Moscow, when we're working on
exchange of musical programming,
we must tell our people that Ameri-
cais not just hard rock, it is a more
colored picture.

R&R: Do you have any American
style morning music-comedy
shows in the Soviet Union?

IK: Yes, we do, but you're work-
ing quicker. And | want to say, you
have better music. We have a stu-

dio program for our youth which
works in the morning from 6-10am
on Channel 4 radio. It is something
resembling your programs. We
have a limited quantity of broad-
casters who would be able to con-
duct such programs. Unfortunately,
we do not have such programming
traditions as you. We have five na-
tional programs and we have broad-
casts in as many as 71 different
languages of the Soviet Union.

R&R: In your capacity as the
number two man in Soviet radio, are
you going to take any steps to im-
prove the music after visiting the
us?

IK: Yes, | hope so! (laughter)
Serlously, when | return, | will make
an account of my trip and report to
our board. I'll tell them everything —
our problems, how far we are be-
hind you, everything. For the sec-
ond stage, | will tell my colieagues
about several solutions to these
problems. First is to improve music.
Second, we are behind in the tech-
nical ability of broadcasting. | will tell
them about the commercial adver-
tisements | have heard. | will show
them what you have presented to
me. We will do something to im-
prove.

www-americanradiohistorv-com

- USSR’s Kezbers On Soviet Broadcasting

But | have one problem. | can't
pay so much to my personnel as
you do! We have certain limits how
much we can pay them. it is difficuit
to compare Soviet and American
salaries, but we pay from about
250 rubles to 400 rubles
($420-$672; one ruble equals
$1.68) per month to people who
make programs. About 450 rubles
{$756) is maximum.

Besides salary, we also pay an
honorarium. This money is received
independently, whether he is on
leave or he is ill. Viadimir Posner
gets four or five times better. As a
rule, each journalist makes.a sec-
ond salary from appearance fees
on each program.

Every journalist who wants to
work can do well. But we have
some people who come to work,
but sometimes don't work —
they’re lazy people. We want to get
rid of them, but it's very difficult for
us to eliminate positions. It is better
tor me to keep ten lazy peopie than
to deal with full procedure and
things like that. That's useless.

R&R: So you're tellimg me there’s
too much red tape in order to get rid
of the deadwood?

IK: Da! Ohhht {sighs)

The NAB made its position
known in “Broadcasting: Our Fu-
ture Revisited,” a white paper re-
leased earlier this week. The nine-
page document argues that the
American system of commercial
broadcasting has created the most
extensive and diverse system in
the world, and emphasizes the bur-
dens of public responsibility FCC
licensees bear in exchange for ac-
cess to the nation’s airwaves.

On the topic of funding for public
broadcasting, the paper says an
excise tax of between two and five
percent on radios and televisions
a proposal first made 20 years ago
by the Carnegie Commission on
Educational Television — would be
the “fairest and least costly” way
to provide a permanent source of
federal money.

Transfer tax sponsor Sen. Ernest
Hollings has proposed using the
proceeds from that tax to create a
trust fund for public broadcasting.

“The Carnegie Recommenda-
tion would cost US consumers just
pennies a year,” the paper says.
“For example, assume a family
buys a new TV set every seven
years at a price of $500 and a new
radio every five years at a cost of
$50. The total fees added to these
purchases under a two percent
sales fee would amount to $1.63 a
year to support public broadcast-
mg k2]
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TRANSACTIONS

1988 Station Sales Crack
$1 Billion Barrier

Eastern Leads Week With $7.75 Million PA Combo Sale,
Snider Sells Little Rock FM, Oppenheimer Buys Pittsburgh FM

WRSC & WQWKI/

State Coliege, PA

PRICE: $7.75 million

BUYER: Metro Management Inc.,
owned by Lewis Lloyd and Richard
Borel. The company also owns WYSY/
Biddleford, ME and WXXX/South
Burlington, VT

SELLER: Eastern Broadcasting
Corp., headed by Roger Neuhoff. The
company also owns WCVS & WFMB/
Springfield, IL; WRKZ/Hershey, PA;
WTAD: & WOCY/Quincy, IL; WEST &
WLEV/Easton, P&; and WWAZ &
WWLIProvidencs, RI.

FREQUENCY: 1390 kHz; 96.7 MHz

POWER: 2.5 kw; 3.2 kw at 170 feet
FORMAT: AC; CHR

BROKER: Gammon & Ninowskl Me-
dla investments

KKYKILittie Rock

PRICE: $6.5 million

BUYER: Shepard Communications,
headquartered in Grand Rapids, M.
The company is owned by John Shep-
ard, Michael LaReau, Grant Gruel,
Peter Cook, and John Reilly. The com-
pany aiso owns WWKI/Kokomo, IN.
SELLER: Snider Corp., principally
owned by Ted Snider. The company
also owns KARNI/Little Rock and the
Arkansas Radio Network.
FREQUENCY: 103.7 MHz

POWER: 100 kw at 1510 feet
FORMAT: CHR

BROKER: Tom Gammon of Americom
Radio Brokers

TRANSACTIONS AT A GLANCE

_ Total Stations Traded
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KKQX/Widefietd

(Colorado Springs)

PRICE: $1.25 million

BUYER: Henry Tippie Communica-
tions Inc., owned byHenry Tippie. He

Cash Positive

Dominant,

medium market 4 station
radio group. Priced for expedited sale
at 9.5x actual trailing cash flow and
less than 7.5x 1988 projected cash
flow. Strong management in place and
superb facilities. Some terms possible
to qualified broadcaster.

Write:

Box 5
Riverside, Connecticut 06878

aiso owns KNCN/Sinton (Corpus
Christi), TX.

SELLER: Louis Allen

FREQUENCY: 106.3 MHz

POWER: 3 kw at 1998 feet
FORMAT: Beautiful

BROKER: Chapman Associates

WULF & WKXH/Alma

PRICE: $400,000

BUYER: John Wiggins

SELLER: Farnell O’Quinn and Evona
0O’Quinn, who are selling the stock of
Queen City Broadcast Systems inc.
Farnell also owns an interest in WOFF/
Camilla, GA.

FREQUENCY: 1400 kHz; 95.9 MHz

POWER: 1-kw daytimer; 3 kw at 380
feet

FORMAT: CHR

BROKER: Jennings/Reid Associates
Inc.

WYNR & WPIQ/Brunswick
PRICE: $5 million

BUYER: Silver Star Communications-
Albany Inc., owned by Dr. John Rob-
ert E. Lee and Dr. Charles Finney. Sil-
ver Star also owns WJAZ & WJIZ/AI-
bany, GA and WMJM & WFAV/Cor-
dele, GA. (See story on Page 6.)
SELLER: Southcoast Broadcasting
Inc., owned by Robert Hilker, William
Rollins, and Lewis Bagwell Jr. They
also own WJJJ & WVVV/Blacksburg,
VA and WEGO/Concord, NC. Hilker

Continued on Page 11
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SOLD!

The Rusk Corporation, J.H.
Jones, President, has acquired
KSMG-FM, San Antonio, TX for
$8,000,000 from American
Media; Art Kern, Chairman and
Alan Beck, President.

Elliot B. Evers and Charles E.
Giddens, Brokers

~y

KTDY/KPEL, Inc., Mike
Mitchell, President, has acquired
KTDY-FM and KPEL-AM,
Lafayette, LA for $3,500,000 from
Lafayette Broadcasting, Inc.,
Ronald J. Gomez, President.

Randall E. Jeffery and Brian E.
Cobb, Brokers

~v

A discrete, intelligent
brokerage service with over

$365,000,000.00 in radio and

television sales.

CHARLES E. GIDDENS
BRIAN E. COBB
202-785-4333

RANDALLE. JEFFERY
407-295-2572
RAYMOND J. SCHONBAK
214-869-7643

ELLIOT B. EVERS
415-391-4877

RADIO and TELEVISION BROKERAGE
FINANCING - APPRAISALS

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO DALLAS
SAN FRANCISCO

*Subject to FCC approval.
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“Dirty Diana”
MICHAEL JACKSON

BREAKERS.

178 CHR Reporters
in the First Week!!!

#1 Most Added
CHR Record!!!

“Nothing’s Gonna Be All Right”
COLORTONE

NOSMXOVTFI 13vHO I WE

g S WLOL30-23 Wiz KKRC
, KCPX deb 38 (2\0 e

i ﬁ KIYS 37-30 «yrk  KaoOT
KAKS  KTRS
WHSL  SLY96
KKXL  OK95

“Fat”

WMJQ WSPK
PWR99 R
Y95 mg
KPLZ KBFM
KKYK deb 21 WZOK

KSND
Z104 add 38 ypi

KQKQ deb 28 «ixy

DISTRIBUTED BY CBS RECORDS
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TRANSACTIONS

Continued from Page 9

and Rollins own interests in WDIX &
WORG/Orangeburg, SC and WSTX-
AM & FM/Christiansted, VI.
FREQUENCY: 790 kHz; 101.5 MHz
POWER: 500-watt daytimer; 100 kw
at 245 feet

FORMAT: Gold; CHR

WFVR/Valdosta

PRICE: $300,000

BUYER: Florida Weicome Center
Inc., owned by Millicent Saunders.
SELLER: Florida Vacation Radio Inc.,
owned by William Orson Woodall. He
also owns an interest in WJPD-AM &
FM/Ishpheming, Ml and WDVA/Dan-
ville, VA.

FREQUENCY: 910 kHz

POWER: 5 kw

FORMAT: Country

WRTL & WRBZ/Rantoul

PRICE: $225,000 plus liabilities as-
sumption

BUYER: Rollings Communications of
Illinois Inc., owned by Mark Rollings
and Dale Rollings. Mark has applied
for an FM CP in Warrenton, MO. Dale
also owns KUGT/Jackson, MO and
KCGQ/Gordonville, MO.

SELLER: William Scott, attorney for
debtor-in-possession Capitol Com-
munications of Hllinois Inc.
FREQUENCY: 1460 kHz; 95.3 MHz
POWER: 500-watt daytimer; 3 kw at
275 feet

FORMAT: Beautiful;, AC

BROKER: Thoben-Van Huss

WAMJ/South Bend

PRICE: $400,000

BUYER: Barrister Investment Co., a
partnership owned by Richard Van
Mele and Debra Van Mele.

SELLER: WAMJ Inc., owned by
William Gaines.

FREQUENCY: 1580 kHz

POWER: 1 kw days/500 watts nights
FORMAT: News/Talk

KFTX/Fort Dodge

PRICE: $400,000

BUYER: Dodge Communication Co.,
owned by Raymond Lamb and Dean
Sorenson. Lamb also owns KBRK &
KGKG/Brookings, SD. Sorenson also
owns KCCR & KNEY/Pierre, SD;
KYNT & KKYA/Yankton, SD; KWAT &
KIXX/Watertown, SD; KQDJAM &
FM/Jamestown, ND; and KCUE &
KWNG/Red Wing, MN. Concurrent
with this deal, Dodge has asked the
FCC for permission to buy KVFD/Fort
Dodge, IA (see next transaction).
SELLER: Webster Broadcasters Inc.,
owned by John Hurley, Ken Hamilton,
and Ron Hamilton. The Hamiltons also
own KCFi/Cedar Falls, IA. Ron recent-
ly applied for FCC permission to buy
KXIC & KKRQ/lowa City, IA.
FREQUENCY: 92.1 MHz

POWER: 3 kw at 300 feet

FORMAT: Country

KVFD/Fort Dodge

PRICE: $475,000

BUYER: Dodge Communication Co.,
owned by Raymond Lamb and Dean
Sorenson (see above transaction).
SELLER: Fort Dodge Broadcasting
Inc.,, owned by C. Ross Martin, E.
Wayne Cooley, C. Glenn Christians,
Max Landes, and Albert Rutledge.
FREQUENCY: 1400 kHz

POWER: 1 kw

FORMAT: CHR

BROKER: Raiph Meador

WRVK/Mt. Vernon

PRICE: $172,000

BUYER: Cumberland Media
owned by Larry Burdette and Gail
Burdette. Larry also owns an interestin

Inc.,

WKYZ/Gray, KY. He is currently
employed as Sales Manager of WRVK/
Mt. Vernon, KY.

SELLER: Gosser-White Broadcasters
Inc., owned by Howard Gosser and
Ray White. They also own WJMK/
Hartsville, TN.

FREQUENCY: 1460 kHz

POWER: 500-watt daytimer
FORMAT: Country/Gospel
COMMENT: This station was sold in
April 1987 for $176,675.
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WKJN/Baton Rouge (Ham-
mond)

PRICE: $6 million

BUYER: Southern Communications
Inc., principally owned by Lewis
Campbell and Donald Nelson. They
also own WIBR/Baton Rouge.
SELLER: Sterling Communications
Corp., headed by President W.
Lawrence Patrick. Sterling will retaln
an interest in the property. The com-
pany also owns WDJX & WMSHJack-
son, MS and WSSL-AM & FM/Green-
ville, SC.

FREQUENCY: 103.3 MHz

POWER: 100 kw at 1045 feet
FORMAT: Country

BROKER: Blackburn & Co. Inc.

KGIR/Cape Girardeau

PRICE: $180,000

BUYER: Marco Inc., owned by James
Marvin, a businessman in Mayfield,
KY.

SELLER: Robert Phelan, d/b/a KGIR
Radio.

FREQUENCY: 1220 kHz

POWER: 250-watt daytimer
FORMAT: AC

WVNH/Salem

PRICE: $390,000

BUYER: Patrick Costa, a businessman
from Methuen, MA.

SELLER: John Hughes and Eve
Hughes.

FREQUENCY: 1110 kHz

POWER: 5-kw daytimer

FORMAT: AC

WXXP/New Kensington
(Pittsburgh)

PRICE: $3 million plus liabilities as-
sumption

BUYER: Signature Broadcasting Part-
ners Ltd., a Texas limited partnership
headed by Richard Oppenheimer.
The firm also owns WMFX/St. An-
drews, SC and WRMX/Murfreesboro,
TN. Oppenheimer is also a member of

the board of directors of Olympic
Broadcasting Corp., which owns 13
radio stations.

SELLER: Empire Media Corp., prin-
cipally owned by Elton Spitzer. He
also owns WLIR/Spring Valley, NY
and WYUT-AM & FM/Herkimer, NY.
FREQUENCY: 100.7 MHz

POWER: 20 kw at 500 feet
FORMAT: AOR

BROKER: Bernard Fuhrman
COMMENT: Empire purchased this
station in 1984 for $1.5 million.

WJOZ & WKAD/Troy-Canton
PRICE: $250,000

BUYER: Controair Communications
Co., principally owned by Stanley But-
ler, an accountant; and David Bern-
stein, who also owns WYGL/Selins-
grove, PA.

SELLER: Vanguard Communications,
headed by Leonard Ackerman and
Leonard Marcus. The company also
owns WECQ/Geneva, NY and WGAB/
Bloomfield, CT.

FREQUENCY: 1310 kHz; 100.1 MHz
POWER: 500-watt daytimer; 3 kw at
652 feet

FORMAT: Country

BROKER: Kozacko-Horton Co.
COMMENT: The FM has a CP for a
Class B1 upgrade.

WKQD-AM & FM/Tullahoma
PRICE: $75,000 for 50%
BUYER: Larry Latham Auctioneers

Inc., owned by Larry Latham of
Scottsdale, AZ.

SELLER: John Finch is selling his
50% share of Fortune Media Com-
munications Inc. Finch also owns an
interest in WAKK & WAKH/McComb,
MS.

FREQUENCY: 740 kHz; 93.3 MHz
POWER: 250-watt daytimer; 100 kw
at 995 feet

FORMAT: Country; AOR

COMMENT: Fortune purchased this
station in November 1987 for $1.35
million.

WBDX/White Bluff
PRICE: $200,000
BUYER: Brown-Coleman Broadcast-

ing Co. Inc, owned by Lawrence
Brown and William Coieman Jr.
Brown is the station’s current GM.
Coleman owns WIST/Lobelsville, TN.
SELLER: Bernie Bishop Broadcasting
& Advertising Co. inc., owned by Ber-
nie Bishop. The company aso owns
WSLV/Ardmore, TN.

FREQUENCY: 1030 kHz

POWER: 1-kw daytimer

FORMAT: Country

COMMENT: This station was sold in
March 1987 for $160,000.

WRAA & WLCC/Luray

PRICE: $618,500 (approximate)
BUYER: Commonwealth Audio Visu-
al Enterprises inc., owned by John
Cave and Jeanne Cave. John Cave
has been GM of the stations for several

years.
SELLER: Caverns Broadcasting Co.
Inc., owned by H.T.N. Graves Sr. and
Rebecca Graves.

FREQUENCY: 1330 kHz; 106.3 MHz
POWER: 1-kw daytimer; 238 watts at
2980 feet

FORMAT: Country; AC

WZAM/Norfolk

PRICE: $400,000

BUYER: Hampton Roads Radio Inc.,
owned by Peter Gureckis and Steven
Brisker. They also own WJGR/Jack-
sonville; WBZE/Iindian Head, MD; and
WCTG/Columbia, SC. Gureckis also
owns WPVG/Boonsboro, MD and sev-
eral construction permit applications.
SELLER: James River Broadcasting
Corp., owned by Barbara Benns,
William Benns {ll, and Patricia
Komorowskl. William Benns is VP/Di-
rector of WFLFAM & TV/Lookout
Mountain, TN. He also owns an inter-
est in WMYG/Braddock, PA ard sev-
eral construction permit applications.
FREQUENCY: 1110 kHz

POWER: 50-kw daytimer

FORMAT: Religion

COMMENT: As part of this transaction,
the buyer intends to issue all of its
stock to Nova Broadcasting Co. inc., a
minority-owned Delaware corporation,
in order to qualify the seller for a minori-
ty tax certificate.

““Champagne for Two’’ is
Home Video’s ‘“‘Shades of Love’ series.
Court your listeners’ attention by offering
them free copies of the video and a pair of
heart-shaped sunglasses.

Call Mary Fisher at R&R
Marketing 213-553-4330 for
remaining market availabilities.

part of Lorimar

co L4
|
|
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New Blood For Radio Advertising

Seven Firms Debut, Three In Top 10

hen the RAB recently re-

leased its ranking of the

top 20 national radio ad-
vertisers for 1987, there were seven
new entries — including three
firms whose ’87 national spot radio
expenditures placed them in the
top ten.

Philip Morris, which owns multi-
ple fast food and retail chains as
well as General Foods and Miller
Brewing, was the highest debut.
Outside the top 20 in 1986, PM
smoked all the way up to fourth
place in 1987.

Also coming from off the ’86
chart to the '87 top ten were War-
ner-Lambert, which captured the
seventh slot, and the US Govern-
ment, which debuted in ninth
place. The other four new entries
were Campbell Soup (15th), Amer-
ican Airlines (17th), Tele Disc
(18th), and Walt Disney (20th).

Meanwhile, two of 1987’s top 20
radio advertisers took giant chart
leaps from the year-previous. Pro-
cter & Gamble moved from tenth
place in ’86 to sixth in 87, while
Bayer AG, the parent corporation
for Miles Laboratories, jumped
from 20th in ’86 to 12th in '87.

RAB based its rankings on anal-
ysis of RER and LNA/BAR data

for ’87. Printed at nght is a com-

. y‘%%‘i'

Top 20 National, Spot Radio
Advertisers For '87

Advyertiser
Sears Roebuck
Anheuser-Busch
General Motors
Phitip Morris
Ford Motor
Procter & Gamble
Warner-Lambert
PepsiCo
US Government
10 Chrysier
11 AT&T
12 Bayer AG
{Miles Labs)
13 Delte AirLines
14 Southland
{7-11)
15 Campbell Soup
16 Pliisbury
17 Amsrican Alrfines
18 Tele Disc
18 Coca-Cola
20  Wailt Disney

* less than $5000

O DNDG D WA

plete list of the top 20 national radio
advertisers. (All figures are in mil-
lions.)

In addition, year-end figures

Spot Netwark Totat
$21.2 $52.7 $73.9
43.5 23.4 67.0
34.8 18.9 63.7
29.4 8.9 38.4
14.8 19.7 34.6
7.9 23.6 31.5
2.3 24.6 27.0
19.7 5.2 24.9
10.0 13.4 23.4
171 4.8 22.0
6.8 15.0 21.8
b 20.2 203
19.7 -— 19.7
18.3 o 18.3
3.3 14.7 18.1
16.3 — 16.3
18.1 - 18.1
i 15.7 15.7 0y
13.0 2.4 18.5 \'
14.7 — 14.7

compiled by RAB indicate radio
advertising revenues reached a
staggering $7.291 billion last year,
which is an alltime high.
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Programs

The health and fithess craze
that infiltrated the general
population during the 1970s
has crept into the business
world of the '80s, as more and
more corporations are institut-
ing company health programs
for office workers.

These programs not only pro-

. vide the obvious health bene-
E  -fits, but also boost the morale of
company employees.

Listed below are corporate
America's most popular health
programs, with figures reflect-
ing the percentage of office
managers who claim the par-
ticular program is a morale
booster. (Managers could vote
for more than one program.)

Program % Of Managers
Exercise/physical
fitness
Waeight control
Stress management
Nutrition education
High blood pressure
control 15.0%
Health risk appraisals 14.2%
Smoking control 9.0%

Source: Worksite Welliness Media Report

37.4%
34.4%
30.0%
20.7%

How To Avo:d Constant Employee Turnover

iring an employee is one of

the most difficult — and

important — duties of an
office manager. Constant employ-
ee turnover not only creates an un-
settling environment in the work-
place, but can also cost a company
thousands of dollars in time spent
hiring and training new workers.
(It could also cost the office
manager his or her job!)

However, according to the South
Yarmouth, MA-based Hot Button-
eer newsletter, managers can
reduce the risk of employee turno-
ver by avoiding some common hir-
ing mistakes.

Listed below are some manage-
ment tips for hiring the right per-
son for the job:

* Hire The Best, Not The First:
Management should be committed

5
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ADULT RADIO '88!

BE A PART OF IT!

July 29-30, 1988
Le Meridien Hotel « Newport Beach, CA

e New Age/lazz
e AC
e Classics/Oldies

Two days of discussion on:

e Personalities

e Research

e Records/Music Trends

For more information call or write:
Coast Seminars, 954 Syida Dr., Pacific Grove, CA 93950

(408) 373-6012
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to the idea of hiring the best appli-
cant, not the first person who walks
through the door. Managers must
accept the fact that it could take
some time before the right can-
didate is found.

e Don't Hire Your Clone: A
manager should view each appli-
cant’s qualifications objectively,
rather than looking for a ““clone”’ or
someone with personality traits
similar to his own.

¢ Remember Your Longterm
Goals: Don’t allow yourself to be
pressured when hiring a new
employee. Even if the position
needs to be filled immediately,
remember to consider the long-
term effects of your decision.

s Standardize The Hiring Pro-
cess: The company should estab-
lish a specific and standardized
hiring process. This process should
give a manager not only ample
time to find the right employee, but
also provide a concrete system for
measuring results.

* Ask The Right Questions: Man-
agers should learn to develop the
interviewing skills that will enable
them to ask the right questions of
job applicants. Asking superficial
questions will only give you super-
ficial knowledge of the applicant.

e Let The Applicant’s Future
Boss Do The Hiring: Make sure the

winan-aerteanradiohistory com

manager who will be training and
supervising the new employee is
also in charge of interviewing and
hiring that person.

e Don’t Try To Sell The Job: You
don’t need to hype the applicant on
the company or job. Listen to the
applicant, and make that person
sell you on the idea of hiring him.

®May 10 — Kagan Seminar:
Radio Station Acquisitions. Park
Lane Hotel. New York, NY.

©® May 11-15 — National Asso-
ciation of Independent Record
Distributors and Manufacturers
Convention. Monteleone Hotel.
New Orleans, LA.

®May 17 — International Radio
& Television Society Annual
Meeting & Broadcaster Lunch-
eon. Waldorf-Astoria Hotel.
New York, NY.

®May 18-22 — National Public
Radio Annual Public Radio Con-
ference. Adam’s Mark Hotel. St.
Louis, MO.

® May 19-21 — Sixth Annual
T.J. Martell Foundation for Leu-
kemia, Cancer & AIDS Re-
search Golf, Bowl, Softball &

Tennis Charity Weekend. Vari-
ous Locations. Los Angeles,
CA.

Breaking The
Secretarial
Barrier

hen a company has an
exceptionally successful
quarter, the people who

generally receive credit for that
success are senior executives and
middle managers.

Other office employees — in-
cluding the executives’ and man-
agers’ secretaries — often don’t
receive any recognition for their
contribution to the company’s suc-
cess.

Recognition and appreciation
don’t automatically come with the
territory, but must be earned. Ac-
cording to Janet Dight, author of
‘“‘Breaking The Secretary
Barrier,” if you want recognition
from your boss and coworkers you
can start by following the five
guidelines listed below:

« Dress For Success. Don’t come
to work looking like the rest of the
secretaries. Instead, take your
fashion cues from the office exec-
utives.

¢ Establish Your Own Identity.
For example, when answering the
telephone, don’t say “Mr. Clark’s
office.” Give the caller your name
instead.

eMake New Contacts. Stop
hanging out with the secretaries
and start socializing with manage-
ment and businesspeople, both in-
side andoutside your present place
of employment.

« Take On More Responsibility.
Forget that nine-to-five blue-collar
attitude toward time clocks. Offer
to work on extra assignments, and
don’t hesitate to stay a few minutes
later each night if that’s what it
takes to get the job done.

e Don’t Act Like A Piece Of Of-
fice Equipment. Attitude is very
important, and if you act like an in-
tegral part of the management
team, people will treat you like you
are.

©® June 8-11 — American Wom-
en in Radio and Television 37th
Annual Convention. Westin Wil-
liam Penn. Pittsburgh, PA.

® June 8-11 — BPME & BDA
Association 32nd Annual Sem-
inar. Bonaventure Hotel. Los
Angeles, CA.

® June 1314 — 22nd Burns
Media Radio Studies Seminar.
Westin Hotel, Dallas Galleria.
Dallas, TX.

® June 16 — International Ra-
dio Festival of New York
Awards. Sheraton Center. New
York, NY.

@ July 28-30 — Coast Seminars
Adult Radio Conference. Hotel
Le Meridien. Newport Beach,
CA.

'88, sponsored by NAB. Wash-
ington DC.

o September 14-17 — Radio §
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SUPPORI
YU
PROGRAM
DIREGTOR

One of the tragedies of radio is when a good Program Director gets overruled
(or even kicked out) on the recommendation of the research company he hired
to help him.

The correct role of a research firm should be to give programmers and
managers a clear unbiased view of the attitudes and tastes of the members
of their target audience.

Unfortunately, most research firms feel obligated to try to enforce their own
conclusions on the client station. As a result, you can get a researcher who has
never been a successful programmer outvoting a skilled PD who just needed
audience feedback.

This tragic event never happens when you hire Strategic Radio Research. We'll
give you clear accurate information presented without biases and without bad
recommendations. It’s research done right. For details. call Kurt Hanson collect
at(312) 280-8300 today.

i

RESEARCH

211 E. Ontario
Chicago. IL 60611
(312) 280-8300

MAAALL S aricanradinhictorvy . com _
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OVERVIEW

Alternative Budgets: The Key
To Today’s Agency Accounts

uestion: Within the last year I have encountered a
loss of openness at the agency level that has been
extremely frustrating. Not only is it getting in-
creasingly difficult to have ideas or station promotional
programs considered, but it’s also getting harder to ex-
tract any kind of in-depth information about the accounts
the agencies handle. I've been in radio sales for more than
15 years, so don’t give me any of that “meet the account
exec”’ bullstuff — but any tangible suggestions you can

make would be most helpful.

nswer: If it’s any consolation, the situation you’re
describing is just the tip of the iceberg, and indi-
cates the shift in strategy that’s required on both
the national and local level when dealing with agencies to-

day.

However, thereis a definitive ac-
tion plan you can adopt. Given the
current state of business, the most
effective strategy has been to be-
come multi-dimensional instead of
one-dimensional when working
with accounts. ’'m not suggesting
you go around an agency directly
to the account, but rather that you
go around the agency by working
with alternate budgets and alter-
nate decision-makers the agency
doesn’t place.

This particular window of oppor-
tunity has been made possible by
the tremendous amount of region-
alization and departmentalization
that has taken place within Ameri-
ca’s business culture. The reality in
business today is that it’s rare for
an agency to control all the budget
opportunities for an account. You
get in trouble not when you are
working with the account, but
when you are working with the
agency's contact who conf~ols the

mass market (or radio) advertis-
ing budgets. This is usually where
the pressure point is — but doesn’t
have to be.

Why Agencies
Lack Interest

The main reason you're seeing
such a lack of interest in station
promotional packages and ideas is
simply because an agency rarely
earns any commission on media
beyond its monthly retainer. This
retainer is negotiated based on the
amount of manpower that keeping
the account represents to the agen-
cy. As a matter of fact, there are
several instances where an agency
is actually losing money by keep-
ing an account, simply because the
agency wants to have the integrity
that the account represents when
the agency itself is out trying to
cultivate new business. Therefore,
the old philosophy of “look at this
package and you’ll make money

Sales Training Books

We received more than 100 calls and letters requesting
further information about the books we suggested may be
useful for in-house sales training R&R, 2/12). Here, again,
are the titles with the name of their publishers.

BEGINNERS

“The Handbook Of Radio Advertising”
Author: JoAnne Murphy
Publisher: Chiiton Book Company

“The Extra 2% That Make Sales Happen”

Author: Wayne Harding

Publisher: Rocky Mountain Writer’s Guild
(Yes, | picked this one up at Stapleton)

‘How To Master The Art Of Selling”

Author: Tom Hopkins

Publisher: Champion Press

INTERMEDIATE/ADVANCED

“The Miracle Sales Guide”
Publisher: Prentice Hall
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By Chris Beck

and we’ll make money”’ has been
relegated to the history books.

Given this current (and most
likely future) state of affairs, when
you ask an agency to consider a po-
tentially exciting promotional op-
portunity you’re asking it to invest
unbudgeted man-hours in a project
no one planned for.

With some of the agencies, the
task of getting the presentation to
the account has all the earmarks of
a major motion picture. First you
present the package to the media
buyer, who presents it to the media
director. Together they expend
man-hours and support staff time
to prepare a media analysis. This
work is then presented to the AE,
who will most likely also expend
administrative time and effort to
put your package in the agency’s
presentation form required to pitch
the account.

Then, at some future meeting -

with the account, the idea will be
presented. If the account likes it,
then we call in the traffic and copy-
writing department and present
the finished product and final de-
tails to the account at yet another
future meeting. All this manpower
and effort for your $1000 package.

Granted that’s the long version
— but if the agency was signing
your paycheck, you’d probably
question the value of all that “‘un-
compensated” work as well. Add-
ing to the problem is the economics
of production. One giant profit
center that the agencies still enjoy
is the margin they make on com-
mercial production. There’s a
great deal more margin on a televi-
sion spot than a radio commercial.

A Different Role

Agencies will always play an im-
portant role, but you'll find that it’s
becoming a different role. The first
step you can take to start having
greater impact is to ascertain
which budgets each agency works
with and which ones they don’t.

Ask yourself how many newspa-
per salespeople you encounter at
the agencies with which you work.
The answer is not many.

This points out the first concept
you can pursue. Find out whether
the agency places the print ads or if
the account does this. If the agency
doesn’t place print, this should im-
mediately signal you that the agen-
cy does not get involved with co-op
and vendor support.

As an example, take an agency
that places electronic media for a
car dealer or car dealer group. It’s
very uncommon for an agency to
get involved with service, parts,
and leasing co-op, as those are usu-
ally placed directly with the news-
paper, either through the individu-
al managers or with the guidance
of the dealership’s general manag-
er. Considering that more than 20%
of some car dealers’ business is
generated by the service depart-

wWWW.-americanradiohistorv.com

Alternate Contacts

LOCAL

® Retail Buyers

NATIONAL

® District & Zone Managers
® Human Resource Directors
® Local Manufacturer Reps
® Directors Of Merchandising

©® Brand Managers

® Assistant Brand Managers

® Special Event Coordinators
® Directors Of Merchandising
® National Sales Managers

® National Co-op Directors

® Vice Presidents Of Marketing
® Division Managers

ment, the size of these budgets
might surprise you.

The same holds true for leasing.
Ten years ago, leasing was a
rather incidental component of a
dealership’s total units. Nowadays,
some dealerships lease more than
40% of the cars that leave the
showroom floors. (Some experts
estimate this figure will surpass
60% in the not-too-distant future.)
In any case, you'll find dealerships
with not only leasing co-op, but also
special factory-sponsored leasing
incentive programs.

Another budget opportunity can
be found in recruitment dollars.
While there are some agencies that
provide their accounts with re-
cruitment advertising, you’ll
discover that the great majority of
accounts place their recruitment
advertising directly from their per-
sonnel or human resource depart-
ments.

The use of radio for recruitment
advertising, both locally and na-
tionally, is already significant and

Alternate
Budget
Opportunities

® Co-op

© Manufacturer Deal
Sheets

@ Racruitment Advertising

@ Corporate Sponsor-
ships/Budgets

® Local Distributor
Accruals

® Multi-account
Promotions

® Business-To-Business

® Manufacturer (Through
Retailer Up)

©® Manufacturer (From
Corporate Down)

growing dramatically. Today’s
most frequent recruitment adver-
tisers are found in the fields of
health, restaurants/nightclubs,

real estate, stockbrokers, and
large general retail outlets. Again,
this ‘‘budget opportunity” is placed
locally, even when you're dealing
with national or multinational
companies. (Tip: Your first con-
tact to pursue should be the com-
pany’s district manager or human
resources director.)

Other Opportunities

You'll also want to pursue
another alternate budget oppor-
tunity that’s often handled in-house
— “corporate dollars.” These take
the form of distance running spon-
sorships, chili cook-offs, local arts
sponsorships, community service
projects, and promotional sponsor-
ships with other noncompetitive
businesses.

The job description of local and
national reps has changed dramat-
ically over the last five years. To-
day’s national reps have to be con-
versant in discussions not only with
media buyers, but with brand man-
agers and directors of merchan-
dising. Local salespeople will need
to feel as comfortable talking with
a local manufacturer rep as they
do a media buyer or a retail busi-
ness owner.

Keep in mind that when you be-
gin to pursue these alternate budg-
ets it’s best to first practice in low-
risk situations. After all, you'll be
required to call on entirely new
sales technologies. However, these
technologies aren’t difficult, just
different.

Chris Beck is President of
Chris Beck Communications, a
sales consulting firm. If you have a
question you'd like this column to |
address, he can be reached at |
(818) 594-0851



www.americanradiohistory.com

UNITED STATES

KAAM-AM
KACE-FM
KAER-FM
KASE-FM
KASH-AM
KASH-FM
KATF-FM
KATT-FM
KAYI-FM
KAZY-FM
KBOZ-AM
KBOZ-FM
KBPK-FM
KBTS-FM
KBUC-FM
KCMG-AM
KCPW-FM
KCPX-AM
KCPX-FM
KCTC-FM
KCTR-FM
KDAB-FM
KDKA-AM
KDLZ-FM
KDON-FM
KDOX-FM
KDTH-AM
KEEL-AM
KELT-FM
KEX-AM
KEYJ-FM
KEYV-FM
KEZE-FM
KEZO-AM
KEZO-FM
KEZR-FM
KA-AM
KFKF-FM
KFMF-FM
KFMQ-FM
KFMS-FM
KFOR-AM
KFRC-AM
KFRX-FM
KFXX-FM
KGMG-FM
KGNR-AM
KGON-FM
KGRX-FM
KHEY-AM
KHEY-FM
KHF-FM
KHIH-FM
KHU-FM
KHTR-FM
KHYI-FM
KHYL-FM
KICT-FM
KIQ-FM
KIIS-FM
KILO-FM
KIO-AM
KIO-FM
KIOI-FM
KIPR-FM
KISW-FM

KITT-FM
KJJY-FM
KJLH-FM
KJOY-AM
KJYO-FM
KKBQ-FM
KKCW-FM
KKHT-FM
KKLQ-FM
KKLT-FM
KKNU-FM
KKRD-FM
KKRZ-FM
KKYK-FM
KLBJ-FM
KLDD-AM
KLOL-FM
KLPX-FM
KLRA-AM
KLRS-FM
KLSC-FM
KLSQ-FM
KLTR-FM
KLUV-FM
KLZ-AM
KMBZ-FM
KMEL-FM
KMGC-FM
KMGL-FM
KMGX-FM
KMOX-AM
KMPS-FM
KMYZ-FM
KMZQ-FM
KNAX-FM
KNUA-FM
KNX-FM
KOAI-FM
KOAQ-FM
KOIT-FM
KOME-FM
KOST-FM
KOY-FM
KPHR-FM
KPLZ-FM
KPRS-FM
KPWR-FM
KQDS-FM
KQFX-FM
KQKQ-FM
KQKS-FM
KQMQ-AM
KQMQ-FM
KRAK-AM
KRAK-FM
KRBE-AM
KRBE-FM
KREO-FM
KRLV-FM
KRMG-AM
KRNO-FM
KRNQ-FM
KROC-AM
KROC-FM
KROQ-FM
KRPM-AM
KRPM-FM
KRQR-FM
KRSN-AM

IHPIII'
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KRTH-AM
KRTH-FM
KRXQ-FM
KSD-FM
KSIL-AM
KSJO-FM
KSLX-FM
KSMG-FM
KSND-FM
KSON-AM
KSON-FM
KSPN-FM
KSSK-AM
KSSS-AM
KTOM-AM
KTOM-FM
KTWV-FM
KTXQ-FM
KTYD-FM
KUBE-FM
KUDL-FM
KVET-AM
KVI-AM
KVIL-FM
KVKI-FM
KVLT-FM
KVUU-FM
KWEN-FM
KWES-FM
KWFM-FM
KWIJ-AM
KWIJ-FM
KWTO-AM
KWTO-FM
KXKL-FM
KXLR-AM
KXOA-AM
KXOA-FM
KXXY-FM
KXYQ-FM
KYKY-FM
KYUU-FM
KYYS-FM
KZEL-FM
KZEW-FM
KZFX-FM
KZLR-FM
KZOK-FM
KZOU-FM
KZPS-FM
KZRR-FM
KZSS-AM
KZZU-FM
WAAF-FM
WAAL-FM
WAIV-FM
WAKR-AM
WAMO-FM
WAMZ-FM
WAOK-AM
WAPE-FM
WAPL-FM
WAPW-FM
WASH-FM
WAVF-FM
WAXY-FM
WBBM-FM
WBBQ-FM
WBCN-FM

WBCY-FM
WBEE-FM
WBEN-AM
WBHP-AM
WBLI-FM
WBLM-FM
WBLZ-FM
WBMW-FM
WBOS-FM
WBUF-FM
WBVE-FM
WBZ-AM
WBZN-FM
WBZZ-FM
WCAO-AM
WCAT-FM
WCAV-FM
WCAW-AM
WCBS-FM
WCDQ-FM
WCDX-FM
WCGQ-FM
WCGY-FM
WCKG-FM
WCKN-FM
WCRJ-FM
WCRX-FM
WCRZ-FM
WCSX-FM
WCWA-AM
WCXI-AM
WCXR-FM
WDAF-AM
WDBO-AM
WDEL-AM
WDIZ-FM
WDJO-AM
WDIX-FM
WDIJY-FM
WDKS-FM
WDOK-FM
WDTX-FM
WDVE-FM
WEBE-FM
WEBN-FM
WEGR-FM
WENS-FM
WERZ-FM
WESC-FM
WEZB-FM
WEZC-FM
WEZS-FM
WEZX-FM
WFBQ-FM
WEFEA-AM
WEFFX-FM
WFOX-FM
WFTQ-AM
WFXC-FM
WFYR-FM
WFYV-FM
WGAN-AM
WGFX-FM
WGH-FM
WGIR-FM
WGNA-FM
WGR-AM
WGTR-FM
WGTZ-FM

WHAM-AM
WHAS-AM
WHBY-AM
WHCN-FM
WHDH-AM
WHEB-FM
WHHY-FM
WHIO-AM
WHIT-FM
WHQT-FM
WHTF-FM
WHTQ-FM
WHTT-FM
WHTX-FM
WHTZ-FM
WHYI-FM
WHYN-FM
WHYT-FM
WICC-AM
WIL-AM
WIL-FM
WING-AM
WIOG-FM
WIOQ-FM
WIOT-FM
WIQB-FM
WIVY-FM
WIXV-FM
WIYY-FM
WIZD-FM
WIAZ-FM
WIBX-AM
WIID-AM
WIMK-FM
WIML-FM
WIJR-AM
WITT-FM
WITW-FM
WIYY-FM
WKBF-AM
WKCI-FM
WKDD-FM
WKEZ-FM
WKIO-FM
WKKO-FM
WKLH-FM
WKLR-FM
WKLS-FM
WKLX-FM
WKMF-AM
WKPE-FM
WKQQ-FM
WKQS-FM
WKQX-FM
WKRC-AM
WKRQ-FM
WKRZ-FM
WKSJ-AM
WKSJ-FM
WKSZ-FM
WKY-AM
WKYS-FM
WKZL-FM
WKZS-FM
WLAK-FM
WILAM-AM
WLAP-FM
WILGA-FM
WLKI-FM

WLLR-FM
WLMG-FM
WLOH-AM
WILRQ-FM
WILRS-FM
WLRW-FM
WLS-AM
WILTF-FM
WILTT-FM
WLUP-AM
WLUP-FM
WILVE-FM
WILVK-FM
WIVQ-FM
WLVW-FM
WIW-AM
WILIWI-FM
WLYQ-FM
WLZR-FM
WMAG-FM
WMAL-AM
WMAQ-AM
WMEE-FM
WMGF-FM
WMGX-FM
WMII-FM
WMJJ-FM
WMIQ-FM
WMIJY-FM
WMMR-FM
WMRZ-AM
WMUS-FM
WMXJ-FM
WMYK-FM
WMYU-FM
WNCI-FM
WNCX-FM
WNEW-FM
WNFI-FM
WNGS-FM
WNIC-FM
WHNLK-AM
WNLT-FM
WNOK-FM
WNOR-FM
WNRS-AM
WNSR-FM
WNTQ-FM
WNUA-FM
WNUS-FM
WODS-FM
WOGL-FM
WOMC-FM
WONE-AM
WONE-FM
WOVV-FM
WOWW-FM
WPCH-FM
WPCM-FM
WPDH-FM
WPEG-FM
WPHR-FM
WPIX-FM
WPOC-FM
WPOW-FM
WPTF-AM
WPXR-FM
WPYX-FM
WQAM-AM

WQBZ-FM WWCK-FM
WQDR-FM WWCT-FM
WQFM-FM WWDC-FM
WQHK-AM WWDM-FM
WQHT-FM WWGT-FM
WQIK-AM WWHT-FM
WQIK-FM WWKA-FM
WQQK-FM WWKS-FM
WQXE-FM WWMG-FM
WQXI-AM WWNK-FM
WQXI-FM WWPR-FM
WQXK-FM WWRX-FM
WQYK-FM WWSW-FM
WRBQ-FM WWWW-FM
WRDU-FM WWWZ-FM
WRIF-FM WWYZ-FM
WRKA-FM WXBQ-FM
WRKI-FM WXGT-FM
WRKZ-FM WXKX-FM
WRIT-FM WXLK-FM
WROR-FM WXLP-FM
WRQK-FM WXRK-FM
WRGQN-FM WXTR-FM
WRQX-FM WXTU-FM
WRSG-AM WXYV-FM
WRVQ-FM WYAV-FM
WRXK-FM WYAY.FM
WSB-AM WYHT-FM
WSB-FM WYHY.FM
WSGW-AM WYLD-AM
WSHE-FM WYMG-fM
BT WYNE-FM
WSLR-AM WYNY-FM
WSNE-FM WYRY-FM
WSNI-FM i

WYSP-FM
WSNX-FM i

WYST-FM
WSNY-FM N

WYTZ-FM
WSOC-FM 3

WYVY-FM
WSPK-FM A

WYYY.FM
WSRS-FM 3

WZAK-FM
WSSH-FM

WZBQ-FM
WSSX-FM

WZLX-FM
WSTC-AM

WZOU-FM
WSTW-FM

WZPL-FM
WSUN-AM

WZTA-FM
WSYR-AM

WZXL-FM
WTAE-AM

WZYC-FM
WTAG-AM

WZZK-FM
WTFM-FM

WZZO-FM
WTKX-FM

WZZP-FM
WTOD-AM WZZU-FM
WTPI-FM
WTQR-FM SATELITE MUSIC
WTRG-FM NETWORK

t THE SOUND

\‘xwﬁlTM CONNECTION
WUBE-FM AUSTRALIA
WUSA-FM RADIO 10
WUSL-FM RADIO 2CC
WUSN-FM RADIO 2DAY-FM
WUSY-FM RADIO 2MMM-FM
WVAF-FM RADIO 2NX
WVBS-FM RADIO 25M
WVEE-FM RADIO 2UW
WVIC-AM RADIO 2WS
WVIC-FM RADIO 3AK
WVLK-AM RADIO 3DB
WVOR-FM RADIO 3FOX-FM
WWBA-FM RADIO 3GL

Anyone can publish a list of clients.

This is a list of success stories.

The PD’s at these stations have installed SM °
because they know that a greatsounding
station is the beginning of the road to success.
And, as any of them will tell you,

SM ~®means success.

= A ericantadiohistory eem

RADIO COMPUTING SERVICES, INC.
One Chase Road ¢ Suite 206 « Scarsdale, New York 10583 « (914) 723-8567

S FIORITIUNAIT E

55 600

RADIO 3KZ
RADIO 3Uz
RADIO 3XY
RADIO 4BC
RADIO 4BK
RADIO 4GC
RADIO 4GR
RADIO 4KQ-AM
RADIO 4RO
RADIO 4SS
RADIO 5KA
RADIO 7EX
RADIO 96FM
RADIO FMI04
RADIO SSA-FM

NEW ZEALAND
RADIO 1-AM
RADIO 4XO
RADIO 89FM
RADIO AVON
RADIO HAURAKI
RADIO KCC-Fm

SWITZERLAND
RADIO Il

BELGIUM
CREAM MEDIA

FRANCE

AQUAREL

CHERIE FM

CVSFM

FUN FM NETWORK
KISS FM

RADIO 95.2 SCOOP
RADIO METROPOLYS
RADIO RVS

RADIO SERVICE
RADIO TOUR EIFFEL
ROCKIN' CHAIR FM
VIBRATION FM

ITALY

RADIO GEMINI ONE

RADIO MILAN
INTERNATIONAL

RADIO NUMBER ONE

RADIO ONE

RETE 105

UNITED KINGDOM
BBC LOCAL RADIO
SHROPSHIRE
BBC LOCAL RADIO WM
CAPITAL RADIO
COUNTY SOUND
RADIO AIRE
RADIO ESSEX
RADIO FORTH
HEREWARD RADIO
OCEAN SOUND
RED DRAGON
RED ROSE
SOUTHERN SOUND

WEST GERMANY
RADIOF

ICELAND
LIOSVAKINNCIAN
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NEW THIS WEEK

® JOE JACKSON: LIVE IN TOKYO (A&M)

The eclectic British rocker was captured live at Tokyo’s Nakano Sun
Plaza on October 21, 1987 for this video presentation. Afthough the video
isn't a companion to Jackson's new double live LP, it's nevertheless an in-

. teresting complement. To make the most of the cross-promotional
possibilities, A&M is including a bonus 3-inch CD — featuring three songs
from the album — with the video. The video itself features Jackson and his
band performing 24 songs, including such hits as “*Steppin’ Out,” “I'm The
Man,"” “It's Different For Girls,” and “Jumpin’ Jive.” (Street date: 5/3)
® SUPER SESSIONS LIVE (HBO) i
This series debuts with three special presentations that were originally
broadcast on the HBO cable TV channel. They are: ‘“‘Roy Orbison & .
Friends: A Black & White Night,” featuring the ever-shaded man with the
operatic voice playing his greatest hits with Jackson Browne, Elvis Costel- .
lo, Bruce Springsteen, Bonnie Raitt, K.D. Lang, Tom Waits, Jenniter
Warnes, and Elvis Presley’s old rhythm section, including guitar star
James Burton; “The Legendary Ladies Of Rock & Roll,” sporting a
- multitude of distaff rockers (among themLesley Gore, Brenda Lee, Ronnie
Spector, Belinda Carlisie, Grace Slick, and Martha Reeves) performing at
_ NYC’s Latin Quarter; and *B.B. King & Friends: A Night Of Red Hot Blues,”
spotlighting the legendary bluesician jamming with such heavyweights as
Eric Clapton, Phil Collins, Etta James, Dr. John, the late Paul Butterfield,
Chaka Khan, Albert King, Gladys Knight, Billy Ocean, and Stevie Ray
Vaughan. HBO is also releasing a promo-only LP featuring key tracks from
each video. (5/4)

i

J

3 k :
tle Prince checks his royal tease as
rock’s undisputed Queen of the Glottal Stops, Ronnie Spector, practices
her pout.

® SIGN O’ THE TIMES (MCA)

His Royal Badness is back with this critically-acclaimed feature concert
film shot at Rotterdam Music Hall during his 1987 European tour. Prince
directed the film himself, which features Sheila E. as part of his 11-piece
band, as well as a special appearance by Sheena Easton. Song highlights
include the title track, “Litle Red Corvette,” “U Got The Look,” “4ever In
My Life,” and “Play In The Sunshine.” Although no soundtrack LP was
released, most of the tunes can be found on the Minneapolis flash’s various
albums. (5/5)
® GEORGE STRAIT LIVE (MCA)

The platinum-selling country star makes his video concert debut with
this cassette, shot live at the Dallas Reunion Arena. Backed by his famed
Ace In The Hole Band, Strait rips through such honky-tonkin’ pure country
tunes as “A Six Pack To Go,” “All My Ex’s Live In Texas,” “Marina Del
Rey,” and “Unwound.” (5/5)
® BORN IN EAST L.A. (MCA)

Starring Cheech Marin of Cheech & Chong fame, this feature film is
based on Marin’s hit parody of Bruce Springsteen’s “Born In The U.S.A.”
Marin plays an American citizen who's accidentally deported to Mexico
without an ID and can't convince US officials to let him come back across
the border. (5/5)

©000000000000000000000000000600000000000600000

RAB Regional Director

The Radio Advertising Bureau has an immediate need for 2 radio
broadcasters with extensive sales experience (5-8 years) preferably at
the GSM level to serve as regional representatives.

The idea candidate will have outstanding speaking/presentation
skills, a thorough knowledge of marketing and media issues, a
demonstrated ability to close and a track record of success based in
client-oriented selling. The individuals selected will be calling on
owners, GMs and GSMs at radio stations, clients, ad agencies and
local radio associations and must be intelligent, sawvy, highly
motivated, and a self-starter.

Salary is competitive. RAB is an equal opportunity employer. Send
resume and compelling cover letter to Raymond Holbrook, Vice
President for Station Relations, Radio Advertising Bureau,
304 Park Avenue South, New York, NY 10010.

RWAD/ERT&PG i BUREAU
©00600060600000000600CC0EEEOC0EC00C000000000000
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TOP TEN SHOWS
APRIL 18-24

1 A Different World
2 The Cosby Show
3 Cheers
4 Golden Girls
5 NBC Monday Night Movie
(“When The Bough Breaks'")
6 60 Minutes
7 ALF
8 The Wonder Years
9 LA Law
10 Who's The Boss

Source: Nieisen Media Research

Al show times are EDT/PDT; subtract
one. hour for COT. Check listings for show-
ings in the Mountain Time Zone. All listings
subject to change.

* Dolly Parton takes her self-
titled variety show way down
the Mississippi to New Orleans
(ABC, Saturday, 4/30, 8pm),
where she'll showcase such io-
cal talents as the Neville Broth-
ers, the Dixie Cups, Doug Ker-
shaw, Irma Thomas ('), and
Rockin’ Dopsie & the Cajun
Twisters. Smoke.

e o et
SOUL QUEEN OF NEW OR-
LEANS — Irma Thomas, seen
on prime time network TV about
as often as live dinosaurs on the
six o’clock news.

¢ This week’s edition of “Fri-
day Night Videos” devotes the
entire hour to the Buckled One
(NBC, Saturday, 4/30,
1:30am). The “Michael Jack-
son Special,” hosted by New
York Yankee slugger Dave Win-
field and rock offspring Sean
Lennon, will feature some of
Jackson's best-known clips
(“Beat It,” “Thriller,” *“Billie
Jean,” and his latest, “Dirty Di-
ana’). Additional highlights in-
clude live concert footage taken
during Jackson’s current tour.

A LASS, SHEENA — Men have
kilt for less.

e Wee Scot Sheena Easton
returns to “Miami Vice” in her
continuing role as Sonny Crock-
ett's (Don Johnson's) wife
NBC, Friday, 4/29, 10pm).
With all the cops 'n' robbers
stuff going on around her,
Sheena still finds time to sing
“Foliow My Rainbow."”

WWWoamericanradiohistorv.com
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Michael Jackson’s “Moonwalk’’
Only Skates The Surface

ichael Jackson’s “Moon-

walk’ (Doubleday, $15.95

hardcover) may well
have been the most anticipated
autobiography since the beginning
of pop music. Was it worth the
wait?

Well, true Jackson fans will un-
doubtedly be delighted with the
book. It’s superbly packaged; the
photos alone are worth the pricetag
(even if the pix are, oddly, almost
all either young Michael or from
the post-“Thriller”’ period; there
are perhaps two shots from his
adolescence).

However, the book doesn’t reveal
much that isn’t already part of en-
tertainment folklore. Although
Jackson talks about everything
from his preMotown days on the
chitlin’ circuit to the recording of
“Bad,” none of it is covered in any
real depth. (The entire book canbe
read in about an hour or so.)

Between The Lines

of those things I had always want-
ed to do when I was growing up.”

Still, Jackson comes across as a
generally likable character. A lit-
tle tragic maybe, but sympathetic

On the other hand, if you read be- 8%

tween some of the lines, you may
wonder why Jackson chose to high-
light some of the incidents included
here. For example, he claims that
one of his strongest childhood
memories was standing in the
wings of Harlem’s Apollo Theater,
watching a beautiful woman danc-
ing onstage, only to learn that the
dancer was actually a transvestite.

He also reports that he was most
thrilled when he became a Satur-
day morning TV cartoon charact-
er, and that he enjoyed the ride to
the hospital after he’d been badly
burned during the infamous Pepsi
commercial “because 1 never
thought I'd ride in an ambulance
with the sirens wailing. It was one

WEEKEND BOX OFFICE
APRIL 22-24

1 Beetlejuice $6.2
{Warner Bros.)

2 Casual Sex $3.84
(Universal) *

3 Colors $3.80
{Orion)

4 Above The Law $3.1
(Warner Bros.)

5 Biloxi Blues $2.8
(Universal)

6 The Last Emperor $2.5
{Columbia)

7 The Unholy $2.35
(Vestron)*

8 Moonstruck $2.33
(MGM/UA)

9 Return To $2.1
Snowy River Il (Buena Vista)

10 Bloodsport $1.9

{Cannon)

*First week in release
All figures in millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week's openers include

M.J.'s prose job.

nonetheless. “I believe I'm one of
the loneliest people in the world,”
he writes, wishing his situation on
no one.

Those who see Michael Jackson
as a one-man freakshow will find
little in “Moonwalk” to change
their minds or set the record
straight. What they will find is the
story of an extremely talented per-
son who has known nothing but
show business his entire life.

“The Blue Iguana,” which con-
cerns a private dick, a border
town, and $50 million in cash,
all set to an oddly eclectic
(James Brown, L.A. Guns, the
Del-Vikings) Polydor/PG
soundtrack.

Opening this week in fimited
release: ''68,” a period piece
about an emigrant Hungarian
family and the generation gap
that sports a cameo appearance
by Neil Young. No soundtrack
LP, but the film features a heavy
dose of music from those hal-
cyon daze nonetheless.

Also in limited release: "Mon-
do New York,” described as an
innocent teen’s journey through
the netherworld of Zoo York Ci-
ty. The Great Jones Records
soundtrack contains contribu-
tions from such performance
artists/musicians as Joey Arias,
Phoebe Legere, Dean & the
Weenies, John Sex, and salsa
kingpin Johnny Pacheco, who
scored the flick as weli.
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GENERATION I

ESEARCH

At Last,
Great Research Software
That You Can Own.

Wi ie trust all our - m@Saga Communications Gl

music call-out to - runs all its auditorium

Generation I Research tests on Generation 11
Software. We do all ~ Research Software.

our call-out tests in-house. We're - Not only are we sure

extremely confident of the results and of the method and results, we own the
pleased with the flexibility built into the - information. .. from raw data to final
system. With Generation II Research, ' reports. Also we can now afford to do
I can run industry-standard reports. -~ more auditorium tests because we own.

Generation II Research gives me complete - the software that tabulates the information.

control and keeps me within budget. - I couldn’t be more pleased. WM

There’s-nothing like it/WB :
Guy Zapoleon - Steve Goldstein

National Program Director, " VP/Group Program Director
Nationwide Communications * Saga Communications

GENERATION II RESEARCH. The first music call-out, auditorium, and
market research software system you can own.

RadioWare products marketed exclusively by The Media Gallery.
For more information and a free demo disk call (214) 948-7202.

RadioWare

Software Specialists for Radio
PO. Box 36385, Dallas, Texas 75234, (214) 350-7216

wrrvearrerieantadiohistory . com
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OVERVIEW

SINGLE, DUAL-INCOME DIFFERENCES

How Couples Spend Their Time Together

he amount of time spouses

spend together is highly re-

lated to their marital happi-
ness, according to a recent survey
conducted by sociologists Paul
William Kingston and Steven L.
Nock and published in the Ameri-
can Sociological Review.

The scientists found that, on the
average, most two-earner couples
spend 3.2 waking hours a day
together. Single-earner couples
spend 3.8 hours together. While
there is little difference in the
amount of time spent together, the
pair did discover that there is a
significant difference in the way
these couples spend their time.

Surveyed wives report that dual-
income couples spend only 36 min-
utes a day together in “homemak-
ing and personal care,” which in-

cludes cooking, cleaning, home
repairs, paying bills, shopping, and
exchanges of affection. Single-
earner couples spend 51 minutes a
day on these activities.

Wives also report that two-in-
come couples spend only 33 min-
utes a day eating meals together,
while single-earner households
spend 41 minutes. Both husbands
and wives in single-paycheck
homes say they talk to each other
about 19 minutes a day, as opposed
to the 12 minutes of daily husband-
wife conversation found in dual-
income households. Dual-working
couples also spend less time wat-
ching television — 44 minutes a
day, compared to the 62 minutes
single-earners spend at this
popular American pastime.

Finally, when it comes to fun

Americans Drinking
More Light Beer

s Americans become more
A weight-conscious, the popu-
larity of light beer contin-

ues to rise.

Born To:

KLAC/Los Angeles PD Steve
LaBeau, wife Paula, son Jami-
son Keith, January 11

WAMZ/Louisville air person-

ality A.J. McCloud, wife Mary
Lynn, son Matthew Joseph,
April 7.

Geffen Records Trade Liai-
son Shelly Ibis, husband Jeff
Kramer of Lookout Manage-
ment, son Matthew Lee, April
17.

According to a recent survey
conducted by the Roper Organiza-
tion, 9% of American adults drank
at least one light beer within a
24-hour period, up from 6% during
a similar 24-hour period in 1985.

While more men (13%) than
women (5%) drank a light beer,
this difference is much less than
the between-sex difference for
regular beer consumption. The
study found that on any given day
28% of the US men claimed to have
drunk a regular beer, as opposed to
5% of US women.

In addition, the study found that
light beer enjoys its greatest
popularity among young people,
executives, and the college-educat-
ed.

(recreation and entertainment),
husbands and wives tend to disa-
gree on the time they spend
together. Wives in dual-income
households reported only 28
minutes of daily fun with their
husbands, while their husbands
claimed 37 minutes. Wives in
single-paycheck households report-
ed 46 minutes, while their husbands
said it was closer to 32 minutes.

Guess it all depends on your
definition of ‘“fun” . . .

Will That Be Cash,
Check, Or Charge?

Most Americans base their decision on whether to settle an account
by cash, check, or charge card upon the size of the purchase involved,
as evidenced by the following US averages:

Amount Cash Chack Charge
$1-$50 70% 24% 5%
$51-3100 35% 42% 21%
$101-8250 22% 43% 32%
$250 and up 18% 42% 37%

Source: Payment Systems Education Association

casions.

The brainchild of James Futterman, a 26-year-old Dallas business-

Vending Machine Provides Gifts To Go

Chocolates, Flowers, Holiday Turkeys Available

e've seen almost everything become available via vending ma-
chines, from cigarettes to condoms to videocassettes. Now

there’s a vending machine that provides quality gifts for all oc-

man who started his Electronic Greetings company two years ago, the
“Greetings Express” machines were devised for people who want to give
gifts yet lack the time to shop, let alone wrap and deliver them.

The “Greetings Express” machines resemble automatic teller ma-
chines. A customer inserts a credit card, selects a gift from the catalog,
and then types the selection, delivery info, and a personal message on a
standard computer keyboard. That's all there is to it. The gift will then be
delivered on the prearranged date.

A wide assortment of gifts is available, including items ranging from
chocolate kisses, holiday turkeys, and flowers to stuffed animals, design-
er perfumes, and printed helium balloons. While selections vary accord-
ing to location and season, all gifts are reportedly priced to be competi-
tive with, or even lower than, conventional retail outlets. Shipping is pro-
vided at cost.

Another advantage to the "Greetings Express" is that gifts can be or-
dered way in advance and scheduled for delivery throughout the year. In
other words, a person can take care of a year of birthdays and holidays in
one stop.

Futterman began the concept by testing machines in Dallas-area
“7-Eleven” stores. He currently has 12 machines in Dallas and 35 in
Washington, DC, the latter of which he hopes to double in number by the
end of this year. The company is also planning to branch out by putting
"Greetings Express’” machines in supermarkets and hotels.

Available Now!

Hanna-Barbera

LIBRARY OF SOUNDS

¢ The Sound Effects
We All Love

To order send a

18 m R&R April 29, 1988

www-americanradiohistorv com

—Now Available on CD’s!
$200 (No discount plus tax)

Only $150.0

(plus tax where applicable)
with this ad

check made payable to Interlock Mfg. Corp.to Hanna-Barbera Productions, ATTN: MUSIC DEPT., 3400 Cahuenga Blvd., Hollywood, CA 90068
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OVERVIEW

A Night With The Rich & Famious

Beduty And* The Bensi?

This suave and debomsdTounie — Risnac MOR 8% of tRE (elavisr sr

com “*Night Court, axd TBE Associated racending amst Dzrye0s-
bourné — were revesty sghted 8t e Hal's Kicher “estaurant 2
cated in ke improvisztor: comedy nght civb in £l Lri.' Rumctihias ¢
the O2 ottered l0 posup the lab £ Moll would decorate his beléd pat
with 3 tattoo. Judging B foll's ezprassion. i's 2 HOCA bel e aein ¢
take Osbourne up oretae »ffer :

Whan thass four VIPs zathered recrally m NYG skey generated enough S-T-A-R powerdtodight up the entire,
Big Appie. The reasom foF the celebrily soiree Was e 44th United Negro.Coflege Fund Anniversary, Diriner,
which was sosponsore by CBS Recordsand ihe Soay Corporation. The orgamzaton's honoree this year-was
Michael Jackson. Picwires at the Big Event are (" Liza Minnefi. CBS Recoras Presidant Walter Yetniholl,

Jackson. asd Elizabeth Taylor.

Best Performance By Aé'#ccowjrt Exec

No. those aren't miniature Osgars being displayed by this 7’:;13 of awied winndis. THess Yonoreds: dre
members of the “President's Ciub. . an elite Yroup compnsec b7 e sulstan g «CROUM exccuive from each
Group W-ownud stalion . The winners and.thelr spouses wars Dvred 1o New York City recentiy-to attend aR
members of kussie band (and Chrysahie 7ecording adisfs) icehoyse. awards® banguei in their honar - al the “Plaza Hotel, Fictirea are i WNSNYS Tim O'Sulivan

The tro “stopped in at KICQLos Anqm 65 to tapge @ sagment af the KYW Philadeloma’s Bob Kely, KQZY Dafas Carglyn Préchstt,  KQX7 "hn Anfano's Annd  EwWs
statign's ‘Loveline” show.Pictused are (U Chrysalisls Drecior ‘Al VEZ Boston's Chris Hil-Staffier, KOLA Houston's Frank Cos'a. YWWB'LR.'s Jif Pa riwr KiveEf) Phasnit's
bum Premoten (West Coasl) Nolf Laufer. bany membar "mf Qunta Cathy Hughes. Training Warks President and Special award wanss Jim Abere, J-J'- Y San Diago’s Jeasmje
Mr, T. and tha group's Smen Lipyd : donnson, XOKAPifts Purqh,s‘ Char Ean, and KOSt & KEZW Do=wer s Larry Neltingham

Mz T on fce? Actuatly, the big man,is just sandwichec belween two

Myt Attendees of Major Ma’?_ket-‘}?adto Safes’ wnth arnuni Fiy-in wers

A n Invitin g uOffer tréated 10 an dul-of-the-=rasvary tour=ae garf §f this year's program. I»

b AP { Y ) keepmg wgh the sertimars theme — " Top Gun' — confergnce ai

Offering hs fiand (and mekimg an affer you can’t refse? is the Academy Award-winn‘ng diréctor of "The Got tendees were hussed B0 k. Miramar NaZu Aw Sletior near -Sai
father,”” Franegs Ford Corpcia (center), wap met Engma/Capitol recording artists Poison backstage following a Hego. where severdl Top CBY fighterpfols ave MidAcrenls a curc
recent corce’t performanee Pictured wiw Loppota =e 'I-r) Poison’s Brett Michaels and Bobby Dali, the Promg- st tour inarde an F-14 ;qh'é-’r jot. Piciurad s=ith the pilots i= (cemier,
tion Departmem S I\enny Fiu.back and bamfmemaexs Rikki Rockett and C.C. Deville. kneehng] MMR Presinea Warner R&h‘
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NEWSBREAKERS

Atlantic Names Komisar Bros, Epic Plan ‘“‘Push’’ Push

Director/Dance Music

Atlantic Records has upped Ken-
neth Komisar to National Director/
Dance Music. He will be based at
the label’'s New York headquarters.

Atlantic President Doug Morris
commented, ‘“Kenny brings to his
new post substantial experience in
the fields of A&R and promotion, a
thorough knowledge of our com-
pany, and great dedication and
professionalism.”

Komisar said, “The Dance De-
partment will be working hand in
hand with the Pop Department.
We’re a launching pad for artists in
the clubs, who are being brought
through to the pop level. We’re way
ahead of the game in this way, bee  Los Angeles office. He began his
cause we're tied in at all ends.” music industry career as a local
' Komisar had served as an A&R  promo rep for Mirage Records in
rep since 1986, based at Atlantic’s  Miami.

Kenneth Komisar

]~ . ' =5 )
Epic artists Bros met with label staffers to plan the marketing of the group’s debut LP “Push,” due out in July. Shown are (I-r)

Epic’s Andy Fuhrmann, Epic/Portrait Sr. VP/A&R Don Grierson, manager Tom Watkins, group's Matt Goss, E/P/A Sr.
VP/Marketing Ray Anderson, and the group's Craig Logan and Luke Goss.

De La Soul Signs With Tommy Boy

A Champagne Celebration
Lubin VP/A&R

At Elektra

De La Soul were recently added to the Tommy Boy roster, and their first 12" on
the label is “Plug Tunnin’.” Pictured are (I-r, seated) Stetsasonic's Prince Paul with
De La Soul’s Rosdnoos, Mase, and Dove. Standing are (I-r) Tommy Boy President
Monica Lynch, CEQ Tom Silverman, and VP Rick Dutka.

Peter Lubin

Atlantic Fans Lee’s ‘‘Flame’’ After eight years at PolyGram,

most recently as VP/A&R, Peter
Lubin has joined Elektra Records
in the same capacity. He will be

based at the label’s New York of- Evelyn “Champagne” King is flanked by EMI-Manhattan execs, markjng the
fice. release of the first single from her label debut LP “Flirt.” Shown are (i-r) Sight and

Elektra Chairman Bob Krasnow  Sound Management's Bob Schwaid, EMI-Manhattan CEO 8Sal Licata, King, the
said, “I welcome Peter Lubin to ‘abel’s Scott Foks, and Sr. VP/A&R Gemy Griffith.

the Elektra family. His contribu-
tion will bolster our commitment to
new and uniqgue artists in all styles
of popular music.”

Jason Joins
Elektra VP of A&R/East Coast
Howard Thompson, to whom Lubin W N o R
will report, commented, “Peter’s
track record speaks for itself.
When cthers say it can’t be done, As G S M
he’s the one to do it. His ears and
his expertise are a welcome addi- Steve Jason has been promoted

Atlantic America Records recently signed Robin Lee and has released her debut
label LP “This Old Flame.” Lee, pen in hand, is surrounded by (I-r) Atlantic Sr. VP
Vince Faraci, President Doug Morrs, and producer Nelson Larkin.

tion to this department and this
compary.”

Lubin joined Columbia Records
in 1979 as a staff publicist, and
moved to PolyGram in 1980 as Di-
rector/A&R. During the next eight
years he was responsible for the
signing and development of such
artists as Peter Gabriel, Robert
Cray, the Everly Brothers, the
Rainmakers, and Michelle Shock-
ed. He was upped to VP/A&R in
1987.

winn - armericantadiohistorn—com

to GSM at WNOR/Norfolk. He had
been Regional Sales Manager at
theSaga Communications AOR for
past three years.

WNOR VP/GM Jack Rattigan
remarked, “Steve Jason has an
outstanding history of achievement
in sales and management. We are
overjoyed to have such a talented
professional as our new GSM.”

Jason replaces Elsie Sacra, who
is getting married and leaving the
market.

Steve Jason
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®RICH RECTANUS has been named
GSM at KAIR & KJYK/Tucson. He was
previously VP/GM at KTEZ/LLubbock.

® JEFF SCHWARTZ has moved to VP
of Sales/GSM at WOHO & WWWM/To-
ledo. He formerly spent nine years as
GSM at WMHE/Toledo.

® MIKE MAHONE has been named
VP/GM at WSOM & WQXK/Salem, OH.
He was previously GSM at WHBC-AM
& FM/Canton, OH.

Russ Shafer

Mike Mahone

©® MIKE SAMBROOK has been promo-
ted to Station Manager at WBLM/Lew-
iston, ME. He previously was Sales
Manager.

©® JOHN KARRAS has been appointed
GSM at WNTX/Osterville, MA. Also at
the station, LEE LAZERSON was up-
ped to LSM.

©® RUSS SHAFER has advanced to Op-
erations Director at WKSW/Urbana,
OH. He will continue to program the
station.

@ VIC OLSEN has been named LSM at
WKLR/Indianapolis. He comes from
GSM duties at crosstown WIRE.

® JOHN EVANS has been named ND
at KiOl/San Francisco. His previous
broadcasting experience includes

stints at San Francisco's KRQR,
KFRC, KGO, KMEL, and KYA.

=
— .
John Evans Bob Glasco

®RICH PIOMBINO has joined
WMMS/Cleveland as Promotion Direc-
tor. He was formerly Director/Talent
Acaquisition for the Westwood One Ra-
dio Network.

CHANGES

Cathy Hughes and Kate Brown
have joined KFAC-AM & FM/Los An-
geles as AEs.

Sherry Terry and Beth Nunneley
have been named AEs at KQZY/Dal-
las.

John O’Neil has joined WNTX/Os-
terville, MA as an AE.

Susan Bessire has joined HNWH/
Dallas as an AE.

Records

&

Ron Kittle

®RON KITTLE has been promoted to
VP/Controller for Warner Bros. Rec-
ords. He has been with the label 15
years, most recently serving as Con-
troller.

Cathy Magree

® CATHY MAGREE has been named
Controfler at Virgin Records, based in
Los Angeles. She was Controller for
Cinema Group/Continental Video.

©® TOM CORDING has been named Di-
rector/Press & Artist Relations at
Enigma Records. He joined the label
six months ago.

Also at Enigma, LISA GLADFELTER
has been upped to Manager/Press &
Artist Relations, SANDRA GUSTCHEN
has been named Press & Artist Rela-
tions/Tour Press Coordinator, and

NANCY PARK has joined as Tour Co-
ordinator.

Tom Cording
® ANGEE JENKINS has been upped
to West Coast Publicity Coordinator for
EMi-Manhattan Records. She has
worked in publicity for the label for the
past year.

Angee Jenkins

NEWSBREAKERS

@ JOHN ROGERS has been appointed
National Jazz Radio Promotion Manag-
er for the Fantasy group of labels, bas-
ed in Berkeley, CA. He has previously
worked for such labels as Palo Alto and
Concord. Rogers also has Jazz radio
experience and currently holds part-
time shifts on KJAZ/San Francisco and
KCSM/San Mateo.

® JON DONOVAN has been named
National Director/Promotions at Satin
Records. The 12-year promotion vet
previously worked for PolyGram and
EMI.

Industry

@ STEVE STONICK has been promo-
ted to VP/Secondary Markets at Chris
Beck Communications. He has worked
at the consuitancy for two years.

® BOB GLASCO has joined the Tran-
star Radio Network as PD of its “Spe-
cial Blend” format. A 21-year broad-
casting vet, he was most recently PD at
KLZI/Phoenix.

® PETER GARDNER has been named
Director/Operations for the Texas State
Networks. The 22-year broadcasting
vet was most recently ND at KRLD/Dal-
las.

O LINDA BLUM-HUNTINGTON has
been appointed VP/Professional Activi-
ties at EMI Music Publishing. She for-
merly was VP/Creative at Chappell/in-
tersong Music, USA for three years.

®DAVID LAPOVSKY has been ap-
pointed VP/Research and Data Collec-
tion for Arbitron. A 13-year company
vet, he was most recently VP/Re-
search.

® DUDE McLEAN has been named Di-
rector/Business Affairs for Copyright
Management's Los Angeles office. He
is an industry vet with more than 20
years’ experience in music publishing.

® ERIC BRENNER has been named
Sr. VP/Director of Broadcast Produc-
tion at the Tracy-Locke advertising
agency. He previously served as Sr.
VP/Executive Producer with Lintas
Worldwide/New York.

® ROD ALBRECHT has taken VP/Artist
Management duties at Do Re Mi Pro-
ductions. He previously worked in
management and publicity at Falcon
Productions.

Stewart, Enigmatically

Al Stewart posed with Enigma execs after signing with the label, which will release
his “Last Days Of The Century” LP this summer. Pictured (I-r) are Enigma Chief Fi-
nancial Officer Jim Martone, CEQ Wiliam Hein, Stewart, and label President
Wesley Hein.

www-americanradiohistorv.com

©® JOHNNY O’NEIL has been named
Director/Client Services for Radio-
Ware. He was previously OM at KRZY
& KRST/Albugquerque.

® TRICIA AARON has joined Market-
ing Works as Director/Marketing. She
formerly worked in a similar post for the
Knight Quality Stations broadcasting
group.

® RON BREWINGTON and RUDOLPH
BREWINGTON are President and VP,
respectively, of new Los Angeles-
based B&B Productions, a radio fea-
tures production company. Both are
veterans of the Urban format, in which
their company will specialize.

EDITED BY JIM DAWSON

PROS ON THE
LOOSE

Joni Caryl — Mornings KNX-FM/Los
Angeles (805) 529-2866

Lisa Kozak — Research Dir./MD
WRRM/Cincinnati (513) 574-9091

Joe Marino — Asst. PD/MD/after-
noons WAQY/Springfield, MA (413)
536-0033

Jay Michaels — Evenings K104/
Dallas (817) 265-2572

Jamie West — Nights Q100/Pensa-
cola (904) 932-4753

Laurie West — Middays KCLQ/
Fresno (209) 264-9443

Reebok Amnesty Tour Off And Running

Vs

This year's Amnesty Intemational tour, dubbed the “Human Rights Now!" tour and
cosponsored with Reebok, was kicked off with a press conference featuring (I-r)
Amnesty Exec. Director John Healey, Reebok President C. Joseph Labonte,

Sting, and Jackson Browne.

in 1978 Rick Torcasso was the PD
of WSDO (Studio 107)/Ft. Lauder-
dale. Then he cued in on mornings
at KMJQ/Houston and as PD at
WDRQ/Detroit and KSLQ/St. Lou-
is. Five years ago today, Torcasso
was named WYNY/New York’s PD.
He became WMJi/Cleveland’s PD
in 1984, today he’s the station’s
Operations Manager.
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‘‘seven dirty words’’ case

SR e R R B

(Atlantic)

° @ #1 Country: “It's All Wrong But it's All Right” — Dolly Parton (RCA)

L W

® WHNI/New York to drop Country and become all-Sports WFAN
@ Lee Michaels signs million-dollar deal as WBMX/Chicago OM
@ Price Communications sells chunk of chain to Fairfield Broadcasting

@ Jimmy Christopher named KISS/San Antonio PD

@ Larry Smith hired for WBEE/Chicago morning shift

@ #1 CHR: “(I Just) Died In Your Arms” — Cutting Crew {Virgin) (2 wks)
®#1 AC: “Just To See Her” — Smokey Robinson (Motown)

® #1 UC: “Always” — Atlantic Starr (WB)

@ #1 Country: “Julia” — Conway Twitty (MCA)

@ #1 AOR Track: “Jammin’ Me” — Tom Petty & The Heartbreakers (MCA)

@ #1 AOR Album: “The Joshua Tree” — U2 (7 wks)
@1 Jazz: “Whiz Kids" — Gary Burton Quintet (ECM)

@ Irving Azoff appointed MCA Records President and VP of MCA Inc.
® Price Broadcasting buys KJOl/Los Angeles for $12.4 million

® AOR KZAM/Seattle applies for KLSY calls and a change to AC

@ #1 CHR: “Beat It” — Michael Jackson (Epic)

®#1 AC: “I Won't Hold You Back” — Toto (Columbia) (3 wks)

@ #1 UC: "Save The Overtime For Me" — Gladys Knight & The Pips

@ i1 Country: “Jose Cuervo” — Shelly West (WB/Viva)
®3#1 AOR Track: “Overkill” — Men At Work {Columbia) (3 wks)
®#1 AOR Album: “Cargo” — Men At Work (Columbia)
® #1 Jazz: “The Hunter” — Joe Sample (MCA) (4 wks)

AT e T ATy
10 G o ¥ R L5 4 A

® FCC, Justice Department present oral argument in WBAI/New York

® WABB-FM/Mobile drops AOR for CHR

® R&R moves to Century City headquarters

®#1 CHR: "If | Can't Have You" — Yvonne Eliman (RSO) (2 wks)

@ #1 AC: “The Closer | Get To You” — Roberta Flack & Donny Hathaway

Rick Torcasso
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‘f ®#1 AOR Album: “London Town” — Wings (Capitol)
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AMERICA'S
FLY JOCK
LANDS

NEW
YORK!

WRKS-FM ( '(iM)
joins the
outstanding
lineup of stations

carrying

Chicago
Washington
Philadelphia
Atlanta
Baltimore
St. Louis
Dallas
Norfolk
Cleveland
Charlotte
Kansas City
Cincinnati
Greensboro
Buffalo

...and more every week!

For information, call:
Nick Kiernan
(212) 975-2097

wWGCI-FM
WHUR-FM
WUSL-FM
WVEE-FM
WXYV-FM
KMJM-FM
KKDA-FM
WMYK-FM
WZAK-FM
WPEG-FM
KPRS-FM
WBLZ-FM
WwQMG-FM
WBLK-FM

WWwWw-americantadiohistorv.com -
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ndependent promoter Joe Isgro’s antitrust
lawsuit against MCA and Warner

until October.
US District Court Judge Consuelo
Marshall granted the delay motion requested

Richard Stavin.

revealed by the court, Stavin previously tried
to delay the trial on the grounds that some of
the witnesses testifying in the civil trial would

former independents Ralph Tashjian and

The FCC is going to take a look at payola

official policy statement.

Look for MCA to soon make a label deal
with.a major Japanese company. Seems the
other Japanese electronic giants may be
looking to counter Sony’s increased US
market share, stemming from the recent
purchase of CBS.

ST hears Atco Director/AOR Promotion
Michael Prince has resigned. Could he show
up at Jerry Greenberg’'s new CBS label? And
what about Atco VP/Promotion Dave Urso?

Consultants Consensus

Arbitron’s first “Consultant Fly-In”
attracted two dozen programmers to Laurel for
a complete tour of the diary processing
center. In return the programmers gave the
Arbitron gurus feedback on such diverse
subjects as the proposed COLRAM/Arbitron.
diary, special station activities policies, and
calendar weighting of the Arbitrends.

Consensus opinions: The new diary
seems like a valid idea, too many stations
know just how far they can push Arbitron
without being sanctioned for a special activity,
and calendar weighting should be applied to
quarterly reports if applied to Arbitrends.

When Emmis’s Hot 103 becomes Hot 97,
the word on the street is that more than $1
million will be spent in letting the NY market
know of the frequency change.

is Virgin VP/Promotion Phil Quartararo in
line for a promotion to VP/GM? If so, who will
run the company’s promotion department —
National Promotion Director Michael Plen or
Jeffrey Nauman?

Communications, which was scheduled to
begin last Tuesday (4/26), has been continued

by L.A. Organized Crime Strike Force attorney

Although reasons for the request were not

also be called to the stand in the government’s
upcoming payola and tax evasion case against

William Craig, who were contracted by Isgro.

in~the third quarter of ‘88 — and may adopt an

Isgro Antltrust Trial On Hold

W 0DIE ABAR
OF ENFIELD

ACE FACE — AOR-formatted WHCN/Hartford
recently held a contest in which one lucky listener
would find his face plastered across a giant billboard
overiooking Interstate 84 in the downtown business
section of town — for a an entire month! Pictured are
the other two handsome devils whose portraits flank
the winner, moming personalities Michael Picozzi (l)
and the Hom.

e

KROY/Sacramento managing partner Dex
Allen is buying out the interests of the other
outside parties in Commonwealth
Broadcasting to become sole owner of the
property.

Bnght Lites, B:g Sandusky

Sandusky is in the process of bnghtenlng
up three of its lite ACs — KLSI/Kansas City,
KLSY/Seattle and KWLT/San Diego — with
the latter becoming KKYY under the new
handle Y95, beginning May 3. PD Pam Finn
remains in place.

Meanwhile, KLSI has picked up Karen
Barber as its new MD/morning cohost. Karen
was most recently with crosstown KBEQ. Also
new to 'LSI from 'BEQ is Mike O’Brien for
noon-2pm.

Despite what you're hearing, KKBQ/
Houston has another year-and-a-haif to go on
Morning Zoo master John Lander’s contract.
Lander, who'’s repartedly upset over the
dismissal of wife Patty Hamilton as Assistant
Promotion Director, was rumored to be talking
to crosstown KRBE. PD Bill Richards offered
“no comment” on the subject.

Arista has hired Z94/Boston MD Clarence
Barnes to do local promotion in the
Boston/New England area.

KVIL/Dallas OM/morning man Ron
Chapman has announced he’ll be spilitting all the
proceeds from last week’s publicity stunt among
five as-yet-unnamed local charities.

Continued on Page 26
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T JOHN GORMAN
¥ | INDUSTRY TRAILBLAZER

This no-frills, no-nonsense maverick consultant:

¢ can work with your present staff to build
desirable ratings;

¢ can effectively integrate programming, promo-
tions and sales;

¢ has the proven track record of success —14 years
heading programming at WMMS Cleveland.

Contact GORMAN MEDIA 216-572-1171
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THE THIRD HIT SINGLE FEOM

THE ALBUM THAT INCLUDES

o THAT'S WHAT LOVE IS ALL

ABOUT” AND “(SITTIN’ DN)
THE DOCK OF THE BA

1o Honezs” Grows

O Couveis Reconcs, CASSETES
A0 Coveeer D,

Produced by Jonathan Cain forCain
Street Productions and Keith Diamond
except ' ‘Walk Away’’ produced ky

Susan Ham:lton,

Direction: Louis Levin for Contemporary
Communications Corp.

“Columbia;’ ®» are trademarksocf CBSInz.
¢ 1988 CBS Rezords Inc.

SEE MICHAEL ON TOUR WITH HEART.

6/3 Costa Mesa, CA, 6/4 Mountainview, C3,

6/5 Sacramento, CA, 5,7 Las Vegas, N,

6/8 Atbuguergque, NM, 6/13 Kaasas Cicy, M6,

6/11 Datlas, TX, §/12 Housten, T2,

6/14 New Orleans, LA, 6,15 Atlan-a, Ga,

6/17 Holmdel, NJ, §/18 Wantagh, Nt

6/19 Columbia, MD, 6/21 Pailadeiphiz, Pa,

6,/22 Boston, MA, 6/24 Sarataga Springs, Nf,
6/25 Manchester, NH, 6. 26 Middietsn, Nf.

6/28 Toronto, CN, 6 29 Clevelard, ON,

7/1 Charlevoix, Mi, 7,'Z Miilwaukee. WI,

7/3 Chicago, IL, 7/4 Detroit, Mi. 7.6 Nashvit e, TR,
7/8 Denver, CO, 7/9 Salt Lake City, UT, 5/10 Reo, NW
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CAPITOL's
GRAND SLAM!!

“Nothin’ But A Good Time"

a B - ]

~.
ENIGMA.
WXKS add WNVZadd KATD add KZ106add KAY107 add
WAVA add Q105 28-24 KUBEadd WLAPadd KOMO add
KEGL 3512 é%on 2957125 WSFK odd 293121\53 add KCAQ add
X WZPL a WNYZ a 102 a eoak
B97 34-27 KXYOadd WRCK add K293 add And Breaker

Bound!

SMITHEREENS
“"Only A Memo"

.

CHR Action:

KPLZ WDTX add KSMBadd  WKFR add

(KDITS 24-21 KF95 add KIXY add KFBQ add
100 add  KSND

WPST KZ7U add AOR Trackszo

KSAQ add WCGQadd AOR Albums: o

CLIMIE FISHER

“Love Changes (Everything)”

1st Week Adds:
WXKS WTNZ
294 WHHY
PRO-FM KTUX
WCZY KIIK
KPLZ KFo5
Q100 KIYS
WBCY KYRK
WNOK KFIV
WOKI

SUAVE

"My Girl”
CHR®-D

KIIS add

WXKS 30-26

Z94 35-26

WMIJQ 18-14
PWR99 14-10
KRBE 8-6

WLOL 11-10
WKBQ 11-7 (HOT)
KROY 19-14
WPGC 8-6 (HOT)
293 14-7

M ©1988 Capitol Records, Inc.

o

UC Chart

STREET TALK

Continued from Page 24

PolyGram Exec. VP Mel llberman is
leaving the label for a key business affairs slot
at CBS. ST hears that PolyGram Sr.
VP/Marketing Harry Anger will take over many
of Mel's duties, while fellow Sr. VP Harry
Palmer is expected to assume Anger’s post.

Word is that KMGR/Salt Lake City has
hired former market heavyweight Jim Sumpter
as its new GM. Sumpter had once
programmed CHR K96 (KFMY)/Provo-Salt
Lake City, making it format-dominant. Kinda
adds fuel to those rumors that a format flip
from AC to CHR is under consideration at
KMGR.

MotorCltv '.‘Shﬁkédu'wn_ :

WRIF/Detroit Asst. PD/MD Bruce
McGregor has resigned to reclaim the PD post
he held for four years at KEZO/Omaha.
Expect McGregor to take over from current
OM/PD Bill Bruun when the station changes
hands from Albimar Omaha Ltd. to
Narragansett Broadcasting next week (5/5).
At presstime, Bruun was in Santa Barbara,
interviewing for the KTYD PD job, and ST
learned that ex-'RIF PD Pat Still’s former
morning partner Mark ‘‘Daddy Wags’’ Wagner
has split to do wakeups with his old bud John
Fisher at WLVQ/Columbus.

The departure of McGregor and Wagner
leaves Great American’s Detroit rocker
without a PD, MD, or morning team! Scott
Jameson, PD of Kansas City sister KYYS,
was offered the 'RIF gig last week, but turned
it down. He's in Detroit to help out on an
interim basis. Also travelling to the Motor City
recently to lend a hand was Marty Bender, PD
of Great American's WFBQ/Indianapolis,
which only fueled speculation that he would
take the 'RIF job. Bender would neither
confirm nor deny that possibility.

Meanwhile, Still's home phone has been
disconnected, and ST hears that the veteran
PD/morning man is in a car heading west, with
KZAP/Sacramento the most talked-about
destination. KZAP GM Tom Weidle confirmed
that he's spoken with Still and would “love” to
have him do mornings, but said that nothing
conclusive had come out of their discussions.

Speaking of Sacramento, former KRXQ
PD Ron Garrett is now doing overnights at
new crosstown entry KQPT (nicknamed the

“Point”), which debuted its new adult format
last week. ST's market ears described the
eclectic blend as 35+ and very, very mellow.

ST hears that former Columbia VP/Album
Promotion Mike Pillot is ever-more-seriously in
the running for the MTV programming gig.

| Rolocation information.

EMI-Manhattan has moved. The label now
occupies the fourth and eighth floors of 810
Seventh Avenue, NY, NY 10019. Capitol's
Big Apple offices are there, too, and one
number gets them all: (212) 603-8600. The
same building, of course, is home to
PolyGram.

Donna Halper & Associates celebrates
eight years in business with a move to 304
Newbury St., Suite 506, Boston, MA 02115.
Her new number is (617) 786-0666.

Program supplier Clayton-Webster
relocates (5/1) to 22 N. Euclid, St. Louis, MO
63108. The new phone is (314) 361-2000.

Q107/Washington President/GM Maureen
LeSourd is looking for a hot PD to replace
Chuck Morgan, who just left to program
B104/Baltimore. T&Rs ASAP.

Two weeks ago (4/15), ST's ear-to-the-
swizzle stick related the story of
100KHI/Ocean City PD J.J. ‘“‘Hitman”’
McKay, who forgot to pay a $6.25 bar tab
and awoke the next day to find competing
morning man Vince Edwards of crosstown
AOR WWTR raising money to cover the cost.
Turns out that Atlantic Records got into the
act with a “Tall Cool One” — an entire Robert
Plant and Led Zeppelin CD library sent to the
waitress — and a $400 donation to the
Eastern Shore chapter of MADD (Mothers
Against Drunk Drivers).

ighting

This past weekend (4/23), the Denver
Area Radio Broadcasters Association
(DARBA) organized the “World’s Largest Food
Drive” to build a mountain of food at
McNichols Arena with all proceeds earmarked
for City Harvest, an organization of Volunteers
Of America.

The event combined the efforts of 21
different stations: KAZY, KBCO, KBNO, KBPI,
Continued on Page 28

TANKS FOR THE MAMMARIES — Chrysalis is making an all-out frontal assault on AOR radio on behalf of the new
Vinnie Vincent Invasion album, “All Systems Go.” Captured with a bevy of curvaceous cutles and some real heavy
metal outside the studios of KNAC/Long Beach are (front row, I-r) group members Vincent, Bobby Rock, and Dana
Strum, KNAC PD Tom Marshali and MD Ross Goza, label’s Jerry Blair and Jeff Laufer, KNAC Promo Director Tom
Maher, and band member Mark Slaughter.

www-americanradiohistorv.com


www.americanradiohistory.com

. -
e i
SRR, e S
Frirsd i i i S
75 i B R
o b ST T
O o 2 = o e A

5 S e 5
e o A s 3 -

o . . ik

Y i SEn, i
i o i %
h b i

SE b i %

®

=) =l = L
> > > B3
= =] = &

£1988 EMI-Manhatton Records, o division of Capitol Records, inc.

Everyone talks about

Artist Development.

EMI-Manhattan is doing

something about it.

NATALIE COLE
"Pink Cadillac"
The third straight smash from the
Gold album "Everlasting” is

Natalie’s biggest hit yet.

GLASS TIGER
"I'm Still Searching”
Exploding at CHR, ACR and MTV.

Q-9

E.U.
"DaButt"
From the School Daze
Soundtrack.
The smash hit single and
new dance craze.

odd KITY 14-13 (HOT)
:‘d: WHYT 22.12 (HOT)

HOT103 26-19 (HOT)
30-23 (HOT) WPGC 1.1 (HOT)

i

(-1}

2

PET SHOP BOYS
“Always On My Mind"
The worldwide #1 hit.

®-0

JANE WIEDLIN
"Rush Hour"
The first smash hit from an
extraordinary label debut.
One of the Most Added

94 wKBQ
KEGL FM102
KRSE KATD
WKTI KPLZ

These Hits Coming Soon:

RICHARD MARX—"Hold On To The Nights"

THOMAS DOLBY—"Airhead"
COREY HART—"In Your Soul"

ROBERT PALMER—"Simply Irresistable”
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" KYLIE

MINOGUE

4 (Menég)

“I Should
" Be So -

'SECOND WEEK STATS:

48/24

“LUCKY”’ P-1s INCLUDE:

WXKS Y108 HOT103
CKol FM102 PWR96

PWR99  KWOD PWR106
KITY KCPX

STREET TALK

Continued from Page 26

KDKO, KEZW, KHIH, KIMN, KLZ, KMJI,
KNUS, KOA, KOAQ, KOSI, KQKS, KRXY,
KRZN, KVOD, KXKL, KYBG, and KYGO. All
were on good behavior — meaning no
handouts, banners, food fights, etc. — as they
collected 10,560 pounds of food in a five-
hour period.

Island mogul Chris Blackwell's publishing
wing, Island Music, is on the block. Price tag
is reportedly $15 million-plus. The package
includes more than 12,000 songs, but not the
U2 catalog, which Blackwell sold back to the
band some years ago. Proceeds from the sale
will likely go into Island Pictures.

Meanwhile, Island will open a Banana
Republic-type retail store in NY this
September, right across from its downtown
label HQ. The 1300-square-foot site will sell
everything from honey (Blackwell has a
honeybee farm in Jamaica) to clothes (Jim
Capaldi's wife has a bikini company in Brazil)
to music and movie posters. There’ll also be a
gallery showing the work of artists associated
with Island.

Congrats to Wally Clark, President of
Wally Clark Productions, upon his being
named “Alumnus of the Year” by the Radio/TV
Department of Southern lllinols University
last week (4/22).

KKFR/Phoenix PD Jim Gilile called to
refute last week’s ST item about going
Country under consultant Rusty Waiker. “I'm
signing another extension to my contract, so
we’re not going Country. We're staying CHR.”

BIG THINGS will happen at Atlantic's
upcoming 40th anniversary Madison Square
Garden Party (5/14), but a Rolling Stones
reunion won't be one of them.

Meanwhile, a NY jury found Mick Jagger
innocent Tuesday (4/26)of plagiarizing “Just
Another Night.”

Five years' probation. That was the
sentence handed down in Federal Court on
Monday (4/25) to Doc McGhee, manager of
Bon Jovi and Motley Crue, for his 1982
marijuana-smuggling activities. In addition,
McGhee must set up a nonprofit, youth-
oriented, antidrug organization and donate
$250,000 to it. He must organize three
concerts to raise money for antidrug efforts,
and put together an album featuring top name
acts for the same purpose. McGhee will be
free to travel under the terms of the sentence,
but has to report his whereabouts.

KNX-FMIL.A. VP/GM Robert Nelson has
announced his retirement after 17 years at the
CBS station. Nelson has been with the Big
Eye since 1959.

All The Nudes That's Fit To Flash

WAVA/Washington morning bad boys
Geronimo & O’Meara recently took the WAVA
mikes to the street and reportedly persuaded
a female passerby to undress, then wrap
herself in newsman David Hayne's topcoat
and flash commuters on busy Lee Highway.
Local police weren't pleased, but didn't press
charges on the promise that the station
wouldn't em-bare-ass the public again.

i - 4

¢ | 60T A Jos! .
. LISTEN TO "MARBLES IN THE MORNING"

Y. ON KAY‘107

THANKS.

BILLBOARD DANCE TRAX
BREAKOUT!

O i @

KAY107's BOARD GAME — With the city of Tulsa just beginning to emerge from an economic slump, it's no wonder
the community raflied around the enterprising young man who announced his willingness to work via the billboard pic-
tured above. The billboard appeared on a Friday (4/8) and by the following Monday the ambitious jobseeker had
been interviewed by local moming teams at KMOD, KRMG, and KRAV as well as having been the subject of alocal
TV newsfeature.

One can only guess that the Tuesday morning teeth-gnashing must've been deafening when KA Y107 PD Steve
Stucker made the on-air announcement that the whole thing had been an elaborate yet inexpensive (under $600)
publicity stunt, and that the nut on the billboard was actually the CHR station’s new moming man! (Incidentally, the sta-
tion is atternpting to link all the people who called in to offer Marbles a legitimate job with qualified listeners.)

wwWw.americanradiohistorv.com
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HOW MUGH

WOULD YOU PLAY
THESE HIT RECORDS?

OUT OF THE BOX: - | . “Tomorrow People

Q106 - KITS 21-14
FM102 PWR99 z'gg" Ma""?;ﬁﬂiﬂﬁlﬂﬂﬁﬂ?ﬁﬁ

' was WQUE , . M ‘f - S K 'A Execuﬂve Prom::r::“ cz‘:;gt;yﬂ:::;? Tnl?e ::Tnmn;::‘rg
V KMEL ) : / A - ’ : A S . A :-::.:A/: ;::v,il; e P o z,, % 0" ) & " I A-:i“.)<. 8
L a i B £ A ,;» R A Ca

BILLBOARDLP 89" -44*
300,000 UNITS SOLD IN JUST3WEEI(S|I L e

“Shattered Dréams” 5; TOP 406 e
Johnny Hates Jazz ACCHARTO-© = .
L i BILLBBARDLP 100

TOP 40 KWOD'26-19 - O9GFM 33-27 : ,.

- KPLZ 38-29 KzzB 2620 - “Nightime”’
D-D KUBE 26-22 WNOK 32-23 = ightime
WEGX 20-177  PWR96 6-5 wzyr40-30 = Pretty Poison
PWRQ9 18-14  WFLY 23-13 (HOT) HOT105 15-8 (HOT)  ,  FiomtheLr Catc e lm Follg

K'TY 25-21 WSPK 23 15 (HOT) BJ105 18 13 ) ' ' Andre Cymone, Fred Zarr and Eumir Deodato.

B96 19-17 u
WCZY 33.29  BILLBOARD LP: 132*- 104*

. KKRZ21-18  #1 BILLBOARD DANCE RETAIL CHART

“I Love The Things You Do To Me” o
Balaam & The Angel | o a0l D
e Wl ::\‘I\S WS

ANOTHER AMAZING TIP SHEET OFFER FROM VIRGIN REGORDS « 1988 Virgin Records America, Inc.

wnana amaricanradinhictore.cam e E—
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Mottola
Continued from Page 1

Mottola told R&R that his major
empbhasis will be on A&R, promo-
tion, and artist development. “In
the next couple of years, all the ex-
citement in the business will be
generated by CBS Records, and 1
want to be part of that,” he said. In
addition, Mottola stated that:

*Dave Glew, former Atlantic
Exec. VP/GM, will be Sr. VP/GM
of Epic/Portrait/Associated
Labels;

¢ No senior Columbia appoint-
ment equivalent to that of Glew at
E/P/A will be made in the immedi-
ate future;

¢ Jerry Greenberg, who resigned
last week as President of Atco, will
be assuming a key CBS role on the
West Coast; and that

¢ A new president for Champion,
whom he declined to name, will be
appointed within four weeks.

Mottola succeeds Al Teller, who
left last week after 30 months as
President of the CBS Records Divi-
sion.

“T've met with almost every ex-
ecutive at the label,” Mottola said.
“I feel terrific basically about
most, if not all, of the employees,
and I think we're going to be in
great shape. The Dave Glew move
was a necessity right away at
E/P/A, but there will be no
changes at Columbia.”

“An Offer
I Couldn’t Refuse”

Conceding that the idea of taking
the CBS job initially “came out of
left field,” Mottola explained, “I
really had to mull it over and de-
cide if this was the kind of career
move I wanted, having been an in-
dependent for 15 years, running
and operating my own company,
making all the decisions. But I was
coming to a place where the oppor-
tunity really was something spe-
cial. This was not just a job in the
music business, this was an oppor-
tunity to run the best company in
the world. It was, to use a cliche, an
offer I couldn’t refuse.”

Mottola does not see his lack of
direct label management experi-
ence as a disadvantage. “Unlike
most managers, the philosophy I
had while running Champion was
extremely similar to that of record
companies. We focused on market-
ing, promotion, merchandising,
advertising, publicity — all the
areas which build and develop art-
ists, which ultimately promote and
put a record on radio and carry
that image through.”

He continued, ““As a catalyst, an
adjunct to the record company, my
background parallels that of any
label executive in the business. I've
had perhaps more of an advantage
than some because I've had a
chance to work inside almost every

STAFF
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label in this country — a chance to
see over a 15-year period the pluses
and minuses of how these people
operated.”

Concerning Champion, Mottola
said it will be operated by the in-
coming president “and the people
who have run the company with
me for the last ten years,” in-
cluding Randy Hoffman, Al Smith,
Pat Rustici, and Brian Doyle. He
also noted that Champion exec Jeb
Brien will concentrate on a new
movie/TV production venture

Champion Ownership Stake

As to the status of his ownership
stake in Champion and his man-
agement relationships, Mottola
commented, “We're trying to work
all of that out right now. I've man-
aged Hall & Oates for 17 years.
They're two of my closest friends
in the world, and they’ll remain my
two closest friends for the rest of
my life.

“I have the same kind of rela-
tionship, though not for as long,
with John Mellencamp and Carly
Simon, and I intend to be their
friend as long as I can. They're all
very happy about this.”

CBS Ties: From Artist
To President

Mottola formed Champion in
New York in 1974, after six years
as head of Chappell Music’s con-
temporary music unit. Before that,
he was a professional musician and
recorded for Epic under the name
T.D. Valentine.

As Champion prospered, it cut
production deals with RCA and
Jerry Greenberg when he headed
Mirage Records. Mottola’s busi-
ness connections with Walter Yet-
nikoff began in 1977 with a propos-
ed CBS/Champion production tie.
Although that never fully mater-
ialized, the two executives — and
Mottola’s attorney, Allen Grubman
— developed strong relationships.

In addition to handling music ca-
reers, Champion and Mottola have
in recent years branched out into
film. He was music supervisor for
‘“Ruthless People” (the movie was
co-executive produced by Yet-
nikoff) and ‘“The Secret Of My Suc-
cess,” and has produced for net-
work and cable television.

Mottola is currently producing
“Stolen Flower” for Universal,
directed by and starring Robert
DeNiro. ““I will still be involved in
that situation,” he said, “and
Champion will be guiding the pro-
ject.”

Young
Continued from Page 3

tion or chain has ever given me this
opportunity to demonstrate my
abilities and capabilities for
growth. It’s a pleasure to approach
my new position with total commit-
ment.”

Young joined WPGC last Novem-
ber from the New York market,
where he’d worked as a news cor-
respondent for both the ABC and
RKO nets and served as ND at both
WAPP (now WQHT) and WHTZ.
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Petersen joined Warner Bros. in
1971, and has held a number of
A&R posts. She was named Gener-
al Manager/A&R in 1977, left the
company in 1981, and returned
fulltime in the same post in 1985.

VP/A&R Michael Ostin said,
“Roberta has been a valued part of
the Warner Bros. family for 20
years and during that time has

played an integral part in discover-

ing and shaping some of our most

significant music.” Roberta Petersen

Rivers ers Hilton” (the office will eventu-

Continued from Page 1

thon broadcast, Rivers has been
seen and/or heard on ‘“Entertain-
ment Tonight,” ‘“The Late Show,”
all three evening network news
programs, Larry King (nightly),
and stations in every major mar-
ket in the country. In addition,
newspapers as varied as USA To-
day and the Wall Street Journal
picked up on the story, which is be-
ing updated daily by both AP and
UPL.

As If Trapped In A Well

Locally, Rivers has been live on
all three network TV affiliates
every night. “They just left their
cameras in the studio,” Rivers
said. “It was like when little Jes-
sica McClure got trapped in that
well in Texas.”

“The whole thing really took on a
life of its own,” said Station Man-
ager Chuck DuCoty. “It was just
unbelievable.”

I Snooze, They Lose

While Rivers acknowledged the
obvious pitfalls of such an ordeal —
lack of sleep being the most promi-
nent — he pointed out that ‘‘it was
not a ‘Guinness Book Of Records’
thing. I made that clear right from
the beginning. I wasn’t bound by
rules like only being allowed five
minutes of sleep an hour. We do
40-minute music sweeps, and I
mastered the art of catnapping.”

As the Orioles continued their
losing ways, Rivers was also aided
by special weekend programming
and frequent CD sides, which ena-
bled him to stretch out in the va-
cant PD’s office dubbed the ‘“Riv-

ally be claimed by new PD Russ
Mottla). A daily body massage be-
came part of his regimen. And just
to make sure he remained in good
shape, a local intensive-care unit
monitored his health 24 hours a
day.

Dahl A “Dick?”

The promotion has lent itself to a
variety of entertaining bits, one of
which occurred on Friday (4/22).
To facilitate the massive interview
requests, the station set aside an
in-studio line. Among the personal-
ities who called the number was
WLUP/Chicago’s Steve Dahl,
whom Rivers immediately put on
the air.

“Dahl really started ragging on
Rivers, the Orioles, and the city,”
DuCoty recalled. “He was just be-
ing Dahl. Bob finally hung up on
him. About five minutes later Dahl
called back. Rivers put him back
on the air, and Dahl said, ‘Why did
you cut me off?’ And Bob said, ‘Be-
cause you're a dick,” and hung up
on him again. At that point, Dahl
gave out our studio line on the air.
We get all these calls from Chica-
go. So through some real good Jim
Rockford-like detective work, we
were able to secure (WLUP OM)
Greg Solk’s private number and
give that out on the air. It was
crazy.”

Rivers readily admitted that the
marathon was not an original idea.
“There have been tons of these
done on the radio. But what made it
work so well for the press is that
this was the perfect sidebar to the
Orioles story — the only positive
one that was being done about it.”

RAB

Continued from Page 3

Director/Advertising and Promo-
tion Joan Voukides as VP/Com-
munications. Voukides will guide
the development of RAB’s monthly
retail marketing kits and cassettes,
as well as RAB’s advertising, pub-
licity, and promotional campaigns.

RAB President/CEO Bill Stake-
lin announced, “After five years
here, we have solidified the mis-
sion, the products and the pro-
grams of the RAB. Now it’s time to
implement ‘Phase 2’ of our long-
range plan, which calls for broader
radio marketing efforts involving
more and more broadcasters in the
effort to increase radio’s share
through collective and collabor-
ative tactics.

“With our house now in order, we
can shift more staff and more re-

Joan Voukides

sources to the battle for greater
market share. The changes in staff
responsibilities correspond directly
to our evolving gameplan and will
make Phase 2 possible.”
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Roberts

Continued from Page 1

Roberts has multi-format pro-
gramming experience. Prior to
joining the Sandusky CHR, he
spent a year as PD of AC WLLT/
Cincinnati. Earlier in his career he
was PD of AOR WFBQ/Indianapo-
lis when the station was owned by
Gulf Broadcasting. Principals of
Gulf are now part of KZEW’s cur-
rent ownership.

“It was a difficult decision to
leave the Eagle, because our re-
cent on-air changes there should
make the station the strongest it's
ever been,” Roberts remarked.
“However, the chance to help this
legendary station regain its mar-
ket dominance was an opportunity
too good to pass up.”

The most notable KEGL change
Roberts referred to was the move
of PM drive personality Kidd
Kraddick to mornings to replace
Moby, who is leaving for after-
noons at KLLOL/Houston.

Modestly reflecting on his KEGL
stint, Roberts observed that he’d
battled three ‘‘renowned program-
ming heavyweights,” resulting in
“one PD’s station giving up the
CHR fight, another programmer
retreating to a production position,
and the third’s lack of No. 1 CHR
ratings in the fall ’87 Arbitron
culminating in the breakup of the
company.”

Both KZEW and KEGL suffered
12+ losses in the winter Arbitron
results released this week. KZEW
fell 3.02.4 while AOR competitor
KTXQ showed a healthy 3.74.6
gain. KEGL dropped 6.2-5.3 and
was bested by KHYI (Y95), which
rose 4.9-5.6. It was the first time
since 1981 that the Eagle was beat-
en by an in-format rival. Roberts
jumped to KZEW before the latest
ratings were released.

Vallie

Continued from Page 1

EZ President Alan Box com-
mented, “We're thrilled for Dan.
He’ll be a tremendous asset to any
organization. Obviously, we’re de-
lighted that we’ll continue working
together. We’ve known for a while
this is a natural move for Dan,
which is one of the reasons we de-
veloped a regional programiuming
tier when we did.”

EZ’s regional programmers in-
clude WEZB (B97)/New Orleans
PD Shadow P. Stevens, WBZZ
(B%4)/Pittsburgh PD Jim Rich-
ards, and KRAK-AM & FM/Sacra-
mento PD Don Langford. The VP/
Programming position will not be
filled immediately.

Vallie joined EZ as PD at WEZB
in 1979, was later named PD at
WBZZ, and became National PD in
1981. After relocating to company
headquarters in Fairfax, VA in
1982, Vallie was named VP/Pro-

gramming.

Vallie told R&R, ‘“Somebody
asked me recently what I felt was
my greatest accomplishment as a
programmer. I remember saying
I’d like to believe my greatest ac-
complishment was yet to come.
That’s how I feel about my new
venture and about my continued in-
volvement with EZ. I'm very proud
they are my first clients.”

As of May 2, Vallie can be reach-
ed at (703) 830-5200.
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Heatherly

Continued from Page 3

Heatherly formed artist man-
agement company Heatherly Man-
agement in 1985, Prior to that he
spent 16 years with RCA Records
in the areas of sales, promotion,
and marketing.

R&R Sr. VP/Sales Bill Clark
commented, “Bob is a great addi-
tion to our Nashville team. His en-
ergy and enthusiasm are refresh-
ing, and his 16 years in the record
industry nicely complement Bur-
eau Chief Lon Helton’s extensive
radio experience. We’re confident
that we’ve found a winning com-
bination of talent and expertise —
one that will keep us tuned in to the
needs of both the radio and record
businesses and help us find new
ways to become a more integral
part of the Nashville music com-
munity.”

Heatherly said, ‘“Through the

years, I've watched R&R grow
through integrity, honesty, and
constantly meeting the industry’s
needs. As a longtime fan of the pa-
per, it’s a thrill to be a part of the
team. Helping the Nashville music
community grow is the top priority
of our office here.”

After joining RCA in 1972 as a
sales rep, Heatherly was promoted
to Branch Manager for RCA/A&M,
based in Washington, DC. As a
New York-based Regional Sales
Director in 1981, he was responsi-
ble for branch operations in New
York, Boston, Philadelphia, and
Washington, DC.

In 1982 he was named Director/
Country Promotion for RCA/Nash-
ville. In 1984 he returned to New
York as Director/Special Sales for
RCA, where he supervised 30 field
merchandisers, was responsible
for new artist development, and
was in charge of the compact disc
line.

Morgan
Continued from Page 3

month. “I was amazed and flat-
tered at the number of exceptional
PDs from around the country who
wanted to program B104,” Fox
said. “Chuck’s proximity to the
market, along with his back-
ground, youth, energy, and track
record, made him the leading can-
didate, Qur trends are aiready
heading upwards, and I feel Chuck
will take them even higher.”
Morgan, who also has program-
med KTKS/Dallas and WKQX/
Chicago among others, told R&R,
“This wasn’t an easy choice. I've
really enjoyed my time with Cap
Cites/ABC. However, the chance to
join B104 and work with Jim Fox
and (VP/Programming) Steve
Roddy was something I couldn’t

pass up. We all feel the station is
back on track and will soon be back
on top again in Baltimore. My first
order of business is to firm up the
morning show.”

Elliot

Continued from Page 3

“Also, I had worked with Jon
Sinton, one of Joint Communica-
tions’ partners, when he worked
with Lee Abrams. I was delighted
with the opportunity to work with
him again.”

Elliot joined what was then
Burkhart-Abrams in 1980, was pro-
moted to VP in ’86, and resigned
that position earlier this month. He
previously worked at WIBG/Phila-
delphia and KISN/Portland.

Try This On For Sighs
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Louise Goffin, whose single “Bridge Of Sighs" is featured on her new Warner
Bros. LP “This Is The Place,” is pictured with manager David Massey (I} and
Warner Bros. Records President Lenny Waronker.
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BMG CO-CHAIRMAN MICHAEL DORNEMANN

The Bertelsmann Outlook

CA Records reported

its gross revenues for

the last half of 1987 as
$100 million. With the excep-
tion of the same period in
1977, when Elvis Presley
died, it was the best six months
in the label’s history.

The happy beneficiary of those re-
sults is German multimedia conglomer-
ate Bertelsmann, which acquired
100% of RCA Records from General
Electric in December 1986. The pur-
chase price: approximately $330
million.

The Bertelsmann Music Group,
which aiso owns Arista Records, gen-
erated more than $1 billion in net sales
worldwide in its last fiscal year, which
ended June 30, 1987. Corporate par-
ent Bertelsmann, whose other US in-
terests include Bantam Books and
Doubleday, had woridwide revenues
of $5 billion that year.

In the following interview with R&R’s
Adam White, BMG Co-Chairman Mi-
chael Domemann (based in New York)
discusses the longterm strategy
behind the acquisition, the company’s
goals for RCA and the resuits achieved
thus far, and his view of the worldwide
music business.

e e

R&R: Why did Bertelsmann buy
RCA Records?

MD: Bertelsmann is a 150-year-
old media company. It’s very en-
trepreneurial: we want to be very
international, with high growth and
high market share, possibly mar-
ket leader.

We have two core businesses:
book and magazine publishing, and
our clubs. Bertelsmann is the
world’s largest club company, with
25 million members worldwide. In
addition, we’ve developed busi-
nesses which serve the core, like
printing.

At the beginning, music wasn’t a

‘““A lot of American
companies are still not
as internationalized as
they could be, and |
think RCA was one of
those.”

core business. We developed it in
Germany and became market
leader, alongside PolyGram. It
served itself, it served our clubs,
and was part of our media philoso-
phy.

When the music industry went
through difficulties worldwide
some years ago, we asked our-
selves if it was smart to stay in a

business where we were market
leader in Germany but not so
strong elsewhere. We concluded
that we should either become a
worldwide major or get out of mu-
sic.

The second choice was never an
option, so we had to consider the
next step. At the time, there was
nothing to buy — CBS wasn’t up
for sale then. RCA was a natural,

since we were already partners
with them in Arista.

Because we were smaller than
RCA, we had to go in as a minority
partner. At the very least, my ob-
Jective was always that we would
run the joint venture in Europe and

‘““We have a very flat
hierarchy. We think
much more in terms of
people, rather than
organizational boxes.’’

RCA would run it elsewhere. Or
even, at some point, that we would
get a majority.

When GE took over, this was the
case. We had the opportunity to
make music one of our core busi-
nesses as an international major
through the acquisition of RCA
Records.

R&R: Now that BMG is a world-
wide major, how does music fit into
the overall Bertelsmann struc-
ture?

MD: It’s a very good strategic fit
and very important. Music is about
the same size as our other busi-
nesses, which is very good for a
company. Nothing is a stepchild.
As a media company, we think we
can manage music even if the tech-
nology changes and the environ-
ment changes. Music will always
exist.

R&R: You're saying music is the
same size as Bertelsmann’s other
businesses in terms of sales?

MD: Yes. In terms of profit,
clearly not. There’s a lot to be
done. But we're working very hard
to make it one of the successful
core businesses in Bertelsmann. It
turns out that in the first full year
since the acquisition — our finan-
cial year runs July to June — RCA
will have its best year in the last
five. The trend is now totally posi-
tive, and the company has been
turned into profitable shape.

R&R: How does the year look for
the BMG group overall?

MD: There’s very strong im-
provement internationally, par-
ticularly in the German-speaking
and English-speaking markets.
Even problem areas like Brazil are

“‘Our medium-term
plans, in the next two
or three years, call for
8% return on sales
worldwide. It looks very
promising.’’

doing well. Our new joint venture
in Japan — it’s 50/50 with JVC, but
votingwise we own the manage-
ment — is profitable in the first
year. BMG International, which
operates all our business outside
North America, is very successful.

In Bertelsmann, there’s an un-
derstanding of the music business
which goes up to the chairman,
who was behind the acquisition,
who likes the business, and who
comes over here every six weeks
for discussions. He's very inter-
ested in what we’re doing and rec-
ognizes that decisions in a media
company are sometimes difficult
to understand in terms of conven-
tional business analysis. Artists
can be difficult. If you develop a
satellite, fine. You know after three
years whether or not you've devel-
oped a good one. With artists,
you're betting.

R&R: After the RCA acquisition
was complete, why did you split
management of the music group —
which had been [former BMG Mu-
sic President/CEO] Elliot Gold-
man’s entire responsibility — into
different parts?

MD: A lot of American com-
panies are still not as interna-
tionalized as they could be, and I
think RCA was one of those. I
wanted to implement two systems:
first, to focus top-class people to a
region. So I divided up the domes-
tic and international markets —
Elliot on the one side, [ BMG Music
International President] Rudi
Gassner on the other.

The second idea was to have cre-
ative people very high up in the or-
ganization, close to the decision-
making process, involved with the
company’s top management, and
given a lot of freedom. For that
reason, a Clive Davis has Arista
and should be independent.

From there follows a simple top
management structure: Arista, In-
ternational, and Domestic. Within
that system — again, it's the en-
trepreneurial Bertelsmann philos-
ophy — you have different profit
centers. [ thought the change was
very important, although it was an

waasan- amasicanradiohistern—ecem

issue where Elliot and I didn’t
necessarily agree.

After we discussed it and he rec-
ognized I wasn't going to change
my mind, he developed the organ-
ization positively with me — but we
knew there was a risk if this wasn’t
a role he wanted. So we had a gen-
tleman’s agreement: we’d give it a
try. If it wasn’t going to work, we
had already discussed how we
would split.

It was a marriage on approval,
so to speak. Nothing was a nega-
tive surprise when we finally de-
cided it wasn’'t going to work.
There wasn’t any long discussion:
it took a half-hour. It was very fair.

R&R: So now a number of the di-
vision's key people report directly
to you, including [RCA Records
President] Bob Buziak and [BMG
Distribution President] Pete
Jones?

MD: Yes, we have a very flat
hierarchy. We think much more in
terms of people, rather than organ-
izational boxes. A software com-
pany has to think differently. If you
have someone who knows how to
make a magazine work, build the
organization around the person,
not the other way around.

If you have someone like a Clive
Davis, build your organization
around him. It’s important with
creative people. Give them free-
dom with, of course, controls. Give
them a corporate culture where

‘‘Media company
decisions are
sometimes difficult to
understand in terms of
conventional business
analysis. If you develop
a satellite, you know
after three years
whether you’ve
developed a good one.
With artists, you’re
betting.”’

they feel comfortable.

R&R : Critics say American busi-
ness, especially the record in-
dustry, is shortsighted and in-
capable of longterm planning. Do
you agree?

MD: It's easy to be critical.
There’s a tendency in the US, be-
cause of the law and the quarterly
figures you have to report, to suc-
cumb to the short-term orientation.

In our case, 90% of Bertelsmann
is owned by one person — [Chair-

.

Michael Dornemann

man] Reinhard Mohn — so if the
company needs money and he
doesn’'t want any dividends, he
does that. It's easier for us to
develop longterm.

R&R: What kind of margins do
you expect from music in the fu-
ture?

“It’s always nice to
gain market share, but
it depends how you do
so. It’s easy to get two
percent by buying
another superstar. If |
want a five-percent
increase, | buy it.
Bertelsmann has the
money. But it’s not
realistic for your bottom
line.”’

MD: We don’t generally talk
about figures publicly, but let’s say
our medium-term plans — in the
next two or three years — call for
8% return on sales worldwide. It
looks very promising. It was 6-8%
when we bought RCA. Considering
what'’s in development, and assum-
ing the market doesn’t change, we
might look for even more.

R&R: Are you looking for mar-
ket share growth in the US?

MD: We’re looking to develop
segments which may have been
overlooked here in the past: class-
ical, for example, and music pub-
lishing. A company shouldn’t look
for one big strike, otherwise you’'ll
come to the conclusion that you
need two more superstars on the
roster. Better to develop all your
business areas at the same time,
and you'll become very profitable.

There’s not a big difference be-
tween, say, 16% or 18%. It’s always
nice to gain market share, but it
depends how you do so. It’s =asy to
get the two percent by buying an-
other superstar. If I want a five-
percent increase, I buy it. Bertels-
mann has the money.

But it’s not realistic for your bot-
tom line. We need to develop a
sound, healthy music company
with our own repertoire. Now if
you're asking whether our percent-
age share of own repertoire is good
enough, it's not. I think we should
have more of that.

-~ . =
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made one of the most remarkable the city’s top CHR and at a slew of mat, WWMX scored huge gains in collect listeners left by the former M’ddletown
major market jumps this survey. upper-demo stations. Bolstered by both surveys, principally from a WCAU-FM, which now as WOGL
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WODS (Gold) 2.9 4.8 KSAN (Ctry) 3.4 32 WWDC-FM (AOR) 29 2.4 WCCC-AM & FM ‘
WSSH (AC) 4.4 4.3 KSFO & KYA WBGR (Rel) 55 23 T T T T (AOR) 4.4 5.4
WEEI (News) 22 4] (Gold) 28 31 i WRBS (Rel 15 22 For The Record LI O e
WROR (AC) 3.2 3.5 KBAY (B/EZ) 18 s8 WHUR (UC) 1.2 21 S o ) WIOF (AC) 4.0 4.6
WZLX (G/CR) 44 34 1 ioon OR 17 o WEBB (UC) 18 20 The following stations were omit-  :  wgrcQ (MOR) 35 38
WMJX (AC) 29 3.0 : : WWIN (UC) 15 19 ted in last week’s Arbitron ad- WPOP (N/T) 29 28
WVEF (AC) 57 26 KBLX-AM & FM : g vances, which had not been con- WDRC (Gold) o P
(NAC) 2.9 2.4 WHFS (AOR) 1.6 1.5 firmed at presstime.
WBOS (Ctry) 2.3 21 KDFC-AM & FM WCBM (AC) 1.2 1.1 In Chicago: WAQY (AOR}) 1.4 2.1
WAAF (AOR) 20 1.9 (Clas) 1o 24 WRQX (CHR) 19 11 Wyon (Ggm') 16 20 WPLR (AOR) 20 1.9
WCRB (Clas) 14 181 KKsF (NAC) 27 24 WFMT (Clas) 20 13 | WWYZ(AQ) CO
WXKS (BBnd) 1.6 1.7 KYUU (AC) s8 53 WNIB (Clas) 14 12 WKCt (CHR) 1.1 1.0
LU 30 16 1 Krog (AOR) 21 22 WIND (Span) 8 1.1
LS T0 ) 15 13 % KNBR (Misc) 31 2.1
WPLM-FM (BBnd) .5 1.2 KWSS (CHR) 1:7 1:7 BIRCH In Nassau-Suffolk:
KNEW (Ctry) y 15 WLTW (AC) 31 24
KOME (AOR) 11 15 .
KDIA (UC) 1.3 1.3 ngf:‘e.vaY%ﬂ;:M
KSJO (AOR) 8 13 ra'sr wigs T 13 17
LG LB WLIF (B/EZ) 76 9.4 KNX (News) 95 a0
KIQI (Span) 111 WBSB (CHR) 92 73 ' '
K'((g:'a’;;“ &FM i3 i WPOC (Ctry) 5.5 6.9 In the Houston Birch the following
) ’ WIYY (AOR) 6.7 6.0 correction should be noted:
WBAL (N/T) 6.0 5.5
WWMX (AC 2.9 4.8 Fall '87 Wi 88
T e ey —— T WGRX (éi/CiQ) 31 e KMJQ (UC) 116 137 WTICFM (CHR) 200 19.1
WWDC-FM (AOR) 3.4 33 In the spring ‘88 ‘‘R&R Ratings LWALSE) 1.5 176
Format Legend WGHT (CHR) 25 3.2 Report & Directory” the following a:zi ((ig';)) 2325 gg
AC-Adult Contemporary, AOR-Al- WFBR (Talk) 3.2 3.0 correction should be noted for the WDRCFM (Gold) 7' 1 7' 4
bum Oriented Rock, BBnd-Big WBGR (Rel) 2.2 2.8 Honolulu market (#55): WCCC-AM & FM : '
Band, B/EZ-Beautiful/Easy Listen- WBJC (Clas) 1.1 1.9 Summer ‘87  Fall '87 (AOR) ) o
ing, CC-Contemporary .Christia'n, a(Y:IS\':')-F(ﬁt?A/\)C) 2; :g KQMQ-AM & FM WRCH (B/EZ) 5:8 4.6
CHR-Contemporary Hit Radio, ) 1988 Asbitron Ratings Co. May not be WHFS (AOR 1.5 1.8 3%l 164 144 WIOF (AC) 2.7 3.3
Ctas-Classical, Ctry-Country, quoted or reproduced without Arbitron’s prior ) : : KSSK (AC) 13.4 13.0 WPOP (N/T) 36 23
G/CR-Classic Rock, Gold-Oldies, written permission WHUR (CHR) s KUMU-AM & FM WPLR (AOR) T4 20
Jazz-Jazz, Misc-Miscellaneous, WQSR (Gold) 25 :? (B/EZ) 104 126 WRCQ (MOR) Js 18
MOR-Middle Of the Road, NAC- WEBB (UC) 1.9 - WDRC {Gold) 71 1s
New AC, News-News, N/T-News/ WRQX (CHR) 21 1.6 Referring to last week’'s New WFCR (Misc) 1'7 14
Talk, Rel-Religious, Span-Spanish, WPGCFM (CHR) 156 15 York ratings summary, executives waTa (UC) 10 12
Talk-Talk, UC-Urban Contempor- WITH (BBnd) 1.8 1-; at WHTZ indicated the station did WKCI (CHR) . 15
ary. WRBS (Rel) 1.6 1. not air a TV campaign and that on- WLVH (Span) E o
WAVA (CHR) 8 1.0 air contesting was at a minimum pa ' '
WKYS (UC) 5 1.0 during the winter ratings period. WWYZ (AC) LD 1HY
e TE— | O ——
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KEN BARNES

Van, Art & Merry:

Three For

The Double-Decade Club

Although I, along with the publication I edit/write for,
am firmly committed to new artists as a vital current of
fresh musical ideas, I’'m equally convinced that there’s an
important place for musical heritage as well.

That’s why I've been concen-
trating here on artists with
20-years-plus in the recording
arena. They provide the subatomic
continuity that keeps the entire un-
wieldy mass of three decades’
worth of modern pop music from
imploding, exploding, or simply
disintegrating — the gluons of rock
& roll.

Speaking of quarks, or at least
artists with quirks, Van Morrison
has combined eccentricity and in-
spiration to create one of the most
endlessly fascinating bodies of
work of anyone in the double-dec-
ade club.

The Illusive Young Them

His first recordings came with
Them in 1964. (There was an earli-
er group in Belfast called the Mon-
archs, but no known recordings ex-
ist. If I'm wrong, send me the mes-
sage — send me tapes or records,
too!) Them, named after a horror
movie, more or less broke up
before they began recording, so the
records were made with Van and a
constantly shifting assemblage of
band members and session men
(Jimmy Page often among them).

The first record, “Don’t Start
Crying Now,” didn’t do much, but
the second was a double-sided
monster, “Baby Please Don’t Go”
(recently revived in “Good Morn-
ing Vietnam”) and the alltime
three-chord garage -classic,
“Gloria” — the latter a bigger U.S.
hit in an inferior version by the
Shadows Of Knight.

Them eventually had a couple of
Top 30 hits with “Here Comes The
Night” (originally by Lulu) and the
storming ‘“Mystic Eyes,” and their
two LPs and miscellaneous singles
are crammed with brilliant tracks.

A clever label tried to fool Tom & Jerry
fans into believing this package was a
Simon & Garfunkel LP.

7 i
Van Morrison today: musing with his
own muse.

American producer/writer ex-
traordinaire Bert Berns, who'd
produced and written ‘‘Here
Comes The Night,” convinced Mor-
rison to come to America for a solo
career, and since there wasn’t any
group to speak of, he agreed. His
first solo effort, ‘“‘Brown-Eyed
Girl,” was a 1967 pop classic, but
was quite atypical of the raw, soul-
searing material on the subsequent
“Blowin’ Your Mind” LP, which
did not match the single’s success.

Different Wavelengths

Over a year later, having joined
WB, Morrison released ‘“Astral
Weeks,” as emotional and confes-
sional a record as the previous LP
but layered with endlessly fascin-

Van
P :
Glorious
First Record: “Don't Start Crylng
Mow™ Them [(1864)
Highest-Charting Hit: “Brown-
Eyed Giel!' (#8:1867)

Biggest #ibum; “Moondange™
- {1970}y

ating orchestral textures. It’s
many people’s all-time favorite
(not for Morrison; over everything
else). Shifting gears again after
“Astral” ’s economic failure, Mor-
rison seemingly effortlessly hit
upon a commercial R&B-styled
groove on 1970’s “Moondance’ LP
that launched a two-year run of hits
(“Domino,” from the ‘“His Band &
Street Choir” LP, being the big-
gest).

Later albums like ‘‘Veedon
Fleece’ struck a chord somewhere
between “Astral Weeks’’ and the
more commercial LPs, and his
later work has taken on a more
pastoral, mystic tone which is well-

suited to NAC formats, for whom
he’s a core artist, and even AC,
where he’s currently represented
with an apparent nonsingle chart
hit, “Someone Like You.” Unpre-
dictable and at times unfathoma-
ble, Morrison always takes his own
path — my way or hard-nose the
highway.

The Brief, Glorious Career
Of Artie Garr

Art Garfunkel started recording
life as the “Tom"” of Tom & Jerry,
a kind of sub-Everlys duo that hit
around #50 with their first record,
“Hey Schoolgirl,” in late '57. Jerry,
of course, was Paul Simon, and

Art Work

First recording: "Hey Schoolgirt”/
Tom & Jerry (1957}
- Highest charting solo hit: “AH |
Know' #41973)
Biggeat album: “Angel Clare”
{1873)

they cut a few unsuccessful follow-
ups, enough for an enterprising
budget “label to dredge up an
album which was dressed up with a
1966 vintage photo (pictured bot-
tom left) and passed off as an S&G
LP after they hit.

Working under the name Tom
eventually proving unrewarding,
so Garfunkel effected a compro-
mise of sorts on his next venture.
The music world was deemed not
altogether ready for an artist nam-
ed Art Garfunkel, so his first solo
single (pictured) came out as Artie
Garr — close, but no Garfunkel. Its
early ’60s pop stylings failed to find
an audience.

Folk-Rock Fever

In 1964 Garfunkel reteamed with
Simon to cut a folk album, “Wed-
nesday Morning 3AM.” It met with
a quiet reception, and Simon
promptly went off to England to
pursue a solo folk career. In 1965,
however, the Byrds electrified Bob

Octavia

RECORDS

4 2664 BrtR
FREQILTIK

PRIV A‘TE‘_VIORLD
ARTIE GARR

“Artie, bubala, trust me! The kids won't
buy an Art Garfunkel record.”

A rare shot of Them in one place. Van Morrison second from right; no'e

Peter Asher lookalike at far right.

Dylan with ‘“Mr. Tambourine
Man,” the Turtles and others
followed suit, Dylan electrified
himself and homered with “Like A
Rolling Stone,” Barry McGuire
heralded the “Eve Of Destruc-
tion,” and with-it music moguls
figured this folk-rock protest kinda
thing was a happening.

So producer Tom Wilson took
some musicians into a New York
studio to concoct a formulaic folk-
rock backing for the folky version
of “Sounds Of Silence” from the
“Wednesday” LP. It clicked,
Simon was summoned from the
UK to reunite with Garfunkel, and
the duo went on to notch 13 straight

e 3 i L.
Art Garfunkel today: so much into
covers.

Top 30 hits in the next five years.
Garfunkel’s most foreground mo-
ment was his solo vocal on S&G's
most enduring hit, “Bridge Over
Troubled Waters.”

After the duo’s 1971 breakup,
Garfunkel surfaced two years later
with his biggest solo hit, the Jimmy
Webb number “All I Know.” His
solo career has followed a leisurely
pace, intercut with film roles and
the odd S&G reunion. He had a
massive UK hit with “Bright
Eyes” from the animated rabbit
film ‘“Watership Down.”” Here
most of his prominent solo records
have been remakes — the Flamin-
gos’ version of “I Only Have Eyes
For You,” his trio version of Sam
Cooke’s “Wonderful World” with
Simon and James Taylor. The cur-
rent AC hit “So Much In Love”
falls in the same bag — it was a hit
for the Tymes in 1963 and was
more recently revived by Timothy
B. Schmit.

Merry Goes Round
Merry Clayton, who recently
grazed the CHR Top 40 with “Yes”’
from “Dirty Dancing,” also quali-
fies as a double-decade club mem-
ber. The record pictured on Tel-
disc, complete with charming mis-

wwweamericanradiohistorv com

Marry Clayton? Miss Eliie did. (Cowriter
on this maiden effort: Russ Regan)

spelling, probably dates from 1963;
it precedes the Capitol release,
which was the original of Betty
Everett’s hit version.

Clayton was a well-respected
session singer in the sixties and
seventies, her most noticeable mo-
ment being her near co-lead vocal
on the Rolling Stones’ “Gimmie
Shelter.” She also cut solo records
for Ode in the early '70s and has
continued active, obviously, into
the '80s.

The original but not the biggest

Creative Misspellings Pt. I1

In the April 15 issue’s landmark
collation of group names by cate-
gory, the “Creative Misspellings”
section created an inadvertent mis-
spelling of its own. Enigma promo-
tion aces Ben Brooks and Rick
Winward called within minutes of
each other to remind me firmly
that Bardeux does not contain a
second ‘“‘a’” near the end. Both also
triggered in my memory the origin
of the Del-Lords’ name — besides a
nod to the grand old Del-Vikings
group moniker tradition, it’s a
salute to “Three Stooges” director
(or producer) Del Lord.
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'MUSIC DATEBOOK PAUL COLBERT |

“We had such great success with the first single
“True Faith' and had been playing ‘Blue Monday’ on
our Friday and Saturday night dance shows for '.
years, that when we heard it would finally be released

as a single we couldn't wait any longer. This D r ™ R u t h 0 n Safa r I
Quincy Jones mix is smashing:’

Mike Preston—KWSS MONDAY, MAY 9

A busy day for Bruce.
1965/Bob Dylan plays the Royal Albert Hall. In the audience are the Beatles and Donovan, who visit Dylan

—_

, . backstage.
Top 20...pulling great requests, this is gonna be a 1974/Bruce Springsteen performs at Boston's Harvard Square. in the audience is critic and future manager Jon
hot one for us! Works for all demos”’ Landau, who writes “I have seen rock & roll's future, and his name is Bruce Springsteen.”
John Olson—KDON 1975/A Columbia Records trade ad declares that Andy Willlams has the definitive version of “Feelings.” Morris

Albert begs to differ.
1984/ WMMS/Cleveland and Z100/New York premiere Bruce's “Dancing In The Dark” four days before its official
release date.

“If club play wasn't enough, Quincy's mix prompts 1985 /Portland radio stations leak news of Springsteen’s marriage to Julianne Phillips.
even more airplay on KZZP for ‘Blue Monday!'” Bom: Billy Joel 1951, Dave Gahan (Depeche Mode) 1962, Tommy Roe 1943, Steve Katz (BS&T) 1945, the
Todd Fisher—KZZP late Dave Prater (Sam &) 1937

TUESDAY, MAY 10

A busy day for the Stones.
1963 /The Rolling Stones enter their first recording sessions with producer Andrew Loog Oldham.
1967/Jagger, Richards, and Brian Jones are separately arrested and arraigned on drug charges.

p— . 1975/Human Kindness Day is celebrated in front of the Washington Monument. Stevie Wonder performs for a
N V\/ ORDE R reported 125,000 people, most of whom yell “Down in front!”
E 1983/“The Nightingale,” starring Mick Jagger, premieres on Showtime.

1986/KEGO/Bakersfield jock Dana Branch declares “Pick on Tipper Day” and uses “Everybody Plays The Fool”
as an anthem.

Born: Bono Hewson 1960, Dave Mason 1947, Jay Ferguson 1947, Gary Owens 1936, the late Fred Astaire
1899

WEDNESDAY, MAY 11

1961 /Soviet musicologist Alexander Utyosov, writing in an East German paper, claims that Dixieland jazz actually
started in Russia.

1972 /Amidst deportation controversy, John Lennon appears on Dick Cavett's show and says he's being followed
and his phone is tapped.

1980/Wayne Newton agrees to buy the Aladdin Hotel in Las Vegas even after being told he can’t rename it
“Danke Schoen Lane.”

1981 /Reggae legend Bob Marley dies of a brain tumor in a Miami hospital. He is given a state funeral near his
home in Jamaica.

1984 /Country costume designer Nudie Cohen dies.

1987 /Nailed by Nikes and pelted by Pumas — Bllly Idol storms offstage in San Francisco after he's twice hit in
the face by tennis shoes thrown by fans

‘i B L U E M ON D AY 19 8 811 Bomn: Carrie Dowell 963, Eric Burdon (Anlmls) 194~

The New Single
Production Supervision On Remix: Quincy Jones
Remixed By John “Tokes™ Potoker

KITY deb 35 WGTZ 39-36

BO6 27-22 Z104 deb 32 .THURSD X M 1 Superstar Week: Bo, Billy.Joel, Steve Winwood, Stevie Wonder
KZZ P 20—1 9 KI KX deb 39 1963 /After CB,S-TV censors tell him that performing “Talking John Birch Society Blues™ may be libelous, Bob
KWSS 30-23  KSND b 3O | 5 ames tuager maros Banea in St Tropes, ranco. Atencess incie the Stones, McCartney<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>