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HOW TO INTERVIEW
A PD CANDIDATE?

Five group PDs pool their
expertise to supply ten questions
every GM should consider when
interviewing a PD prospect.
People skills, problem-solving
ability, creative flair, and
promotion/marketing savvy were
the programmers’ most valued
skills.
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FCC A ‘SUPER-PARENT?’

A federal judge criticized the FCC's rule
limiting questionable broadcasts to the
after-midnight slot. The policy was
termed “high-handed,” the evidence
supporting it “flimsy,” and the
Commission was accused of trying to be
a “‘super-parent.”
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CHR RECURRENTS
& ROTATIONS

Recurrents may well be the most

important programming element in a

CHR music mix. Programmers

compared notes on how to use

them most effectively, including

these tips:

® Test for burnout

® Vary times of airplay

©® Change EQ or mix

@ Use to balance station's texture.

Also, look for R&R’s new modified

guidelines on current rotation

requirements for reported records.
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MAKING THE FIRST
CALL COUNT

First calls present new salespeople with
their greatest opportunities to make
mistakes. Chris Beck lists some of the
most common errors and explains how to
avoid them.
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NAC'S SCORES & STORIES

A progress report on the still-new NAC
format: how the stations rated compared
to fall '87, plus individual spotlights on
best improvements and how they were
accomplished.
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RADIO & RECORDS

Olympic Acquires
Clayton-Webster

Seattle-based Olympic
Broadcasting, which operates
12 radio stations principally in
the Pacific Northwest, has ac-
quired program supplier Clay-

| ton-Webster Corp.

Olympic President Ivan Brai-
ker told R&R, “We've been ne-
gotiating this deal since late last
summer, so it’'s been a long
courtship. This acquisition will
be advantageous to both par-
ties; Olympic gets into the na-
tional radio business and Clay-
ton-Webster will have new re-
sources in which to expand.”

Braiker could not specify the
price of the acquisition, but in-
dicated it was a multi-million-
dollar deal consisting of cash,
warrants to purchase Olympic
common stock, and additional
considerations depending on the
future performance of Clayton-
Webster.

Based in St. Louis, Clayton-
Webster produces and distrib-
utes nine programs, including
comedy shows hosted by Dick
Cavett, and sports features with
Bob Costas and John Madden.

Braiker noted that Clayton-
Webster President Steve Bun-
yard will remain in that posi-
tion, as will all of the other com-
pany staff members.

Olympic owns KRPM-AM &
FM/Seattle, KMZQ/Las Vegas,

i

KZZU-AM & FM/Spokane,
KIIQ-AM & FM/Reno, KYAK &
KGOT/Anchorage, KIAK &
KQRZ/Fairbanks, and KMGX/
Fresno. It is also planning to
purchase a station in Kansas Ci-
ty.

BENSON, GRUVER EXIT

Linden Becomes
PD At WQXI-FM

WQXI-FM/Atlanta OM Don
Benson and PD Fleetwood
Gruver III have left the station.
The moves were a surprise,
especially in 11-year station vet-
eran Benson’s case. The OM po-
sition has been eliminated and
Bob Linden, whose last assign-
ment was PD at KIFM/San Di-
ego, becomes PD.

WQXI1-AM & FM President/
GM Jerry Blum told R&R,
“This was the most difficult de-
cision I've had to make in 26
years at WQXI. The restructur-
ing is necessary, as we’ve not
maximized our potential in the
ratings over the last couple of
years. I decided it was time for
a fresh start for 94Q, as Don and
Fleetwood were a program-
ming package. I wish both of
them nothing but the best.”

Discussing Linden, who be-
gins his duties June 15, Blum
said, “There are no secrets or
magic wands in radio, but I like
his instinct and feel for the city.
He knew what our problems
were just by listening to us, and

AIRPLAY MONITORING SERVICE

R&R Pacts With
Trapman For Research

R&R has entered into a multi-
year agreement with the Trap-
man Company, publisher of the
Trapman Reports, for airplay
research. The agreement pro-
vides for music monitoring of
any R&R reporting station on a
random basis. In addition, R&R
will be able to publish research
extracted from the Trapman
Company'’s airplay database.

R&R Publisher Bob Wilson
commented, ‘“Our mandate
from the industry has always
been to provide the most accur-
ate, current airplay information
to our subscribers. This associa-
tion with the Trapman Com-
pany enables us to insure the
accuracy of the reports we re-
ceive from stations, and to add
significant new music data to

WBBM'’s Double Celebration

WBBM/Chicago celebrated its 65th anniversary and 20th year as an all-News station with a black-tie party

an information bank that's
aiready the industry standard.”

Trapman partner Craig
Erickson added,“R&R’s view
of the radio and record indus-
tries into the 1990s has piqued
our enthusiasm.”

The Trapman Company, inde-
pendently owned and operated
by Erickson and James Jones,
was formed in 1982 with capital
provided by the Sconnix Group.
It publishes quarterly monitor-
ing reports from a main office
in Tampa. The company cur-
rently provides research to
many of the leading broadcast
groups, including Bonneville,
CBS, Cox, Gannett, Great
American, Greater Media, Ja-
cor, NBC, Pyramid, RKO,
Shamrock, and others.

recently. Former Staffers, local dignitaries, and CBS executives were in attendance, and WBBM is sellinga |
commemorative poster and a book about the station, with proceeds going to charity. Pictured at left are |
WBBM VP/GM Gregg Peterson (left) and Chicago Mayor Eugene Sawyer presenting a proclamation honor-
ing the station; at right are (I-r) Peterson, his wife Beverly, and CBS Broadcast Group President Gene

Jankowski.

-Bob Linden

I was impressed how hz verbal-
ized it.”

Blum also indicated 94Q
would continue its 25+ direc-
tion. “There won’t be any radic-
al changes in direction. I like
evolutions, not revolutions, so
there will be little in the way of
shakeups and staff changes. We
have a solid foundation to build
on with Gary McKee in morn-
ings and ‘Jazz Flavors’ in the
evenings. It’s simply a matter
of people wanting to listen but
not liking the choices on the
menu. We're going to change
that menu just a bit.”

Linden’s prior programming
assignments include KKLZ/Las
Vegas, KESI/San Antonio,
WWWL/Miami (now WLVE),
and KEZO/Omaha. He told
R&R, “Seeing KIFM achieve a
4.7 in the 12+ category, an all-
time high in Arbitron, and come
in a solid number two in 2554
adults in the winter book is most
gratifying. So the chance to join
a legendary station like 94Q is a
continuation of the thrills.

LINDEN/3ee Page 30

Matthews PD
At WGAR
Combo

WQIK-AM & FM/Jackson-
ville PD Allen Matthews has
been named PD for WGAR-AM
& FM/Cleveland. In place June
27, Matthews succeeds Jay
Christian, who left the station
due to ‘‘personality differ-
ences.”

GM John Blassingame told
R&R, “Allen brings to the table
a degree of creativity. leader-
ship, and enthusiasm for our
business that I'm certain will
have a positive impact on our
staff and listening audience.

“We've come a long way in
the last two years — for in-
stance, our morning show is
within %-share of being third in
the market, 2554 — but there’s
so much more to be done. We'’re
close to breaking this thing wide
open and I’'m sure Allen is going
to help-us get there.”

Matthews, a 36-year-old na-
tive Ohioan, said, ‘“‘The Indians
are in second place, the Browns
do well, and the Cavs are com-
in’ on, so I thought it was a good
time to make the move back
home. Plus, of course, Nation-
wide is a great company and
WGAR is on right on track.”

MATTHEWS/See Page 30
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WALK Goes For
GddAsGM

Three-year WALK/Nassau-Suf-
folk Station ManagerRon Gold has
been promoted to GM at the AC
outlet. Prior to joining WALK, Gold
had been Station Manager at
WGBB/Freeport in the same mar-
ket and was an AE for the former
WHN/New York (nowWFAN) and
WBAB/Babylon, NY.

WALK President Alan Beck
commented, ‘“Ron’s talents in foc-
using on what the listener wants
and in producing results for our ad-
vertisers have been a major factor
in our rise to become Long Island’s
most-listened-to radio station.”

Gold told R&R, “I'm proud to
be part of WALK’s great team of
talented and hard-working people.
Their combined efforts have re-
sulted in our unprecedented growth
and the number one position we en-
joy today. It’s the team that makes
it happen. (Operations Director)

Ron Gold

Bill Edwards makes my life a lot
easier by guiding the station with
his expertise.”

In the winter Arbitron, WALK-
AM & FM combined for a market-
leading 12+ share of 7.0, besting
runner-up CHR WHTZ/New York
by half a point.

—

‘ WDJY Tempts DC On Radio Day

i The Ad Club of Metropo/ltan Washmgton held a Radio Day last week, with ]
| more than 30 DC, Baltimore, and Richmond stations participating in the
carnival motif. Over 1000 advertisers enjoyed station booths offering fun,
| prizes, and chances to learn about their operations. WDJY (DJ100)/Wash-
ington-brought in former Temptation and current RCA artist Eddie Kendrick
l for photo opportunities. Pictured (I-r) are DJ100 PD Brute Bailey, AE DeDe

Ferrell, Kendrick, and AE Nicole DeSane. I

HEADS INFO SERVICES

Cole Upped To VP At R&R

Dan Cole has been promoted to
VP/Information Services at R&R.
An eight-year staffer, he had been

Tangeman GM

Doug Tngeman

CBS Radio Networks/Los An-
geles AE Doug Tangeman has
been named GM of KGRX/Phoe-
nix., Tangeman succeeds Steve
Allison, who has left the NAC sta-
tion.

Daytona Group of Arizona Presi-
dent Carl Como Tutera said,
“Doug brings full credentials togur
station from markets where the
competition is as professional as
Phoenix. With plans already being
implemented to increase KGRX’s
power to 90,000 watts, we feel
Doug’s addition is particularly
timely.”

Noted Tangeman, ‘I feel I've
been preparing throughout my en-

TANGEMAN/See Page 30-

Director of that department, play-
ing a key role in keeping the com-
pany on the leading edge of com-
puter and information service
technology. In his new post he will
supervise the design and im-
plementation of the next genera-
tion of R&R’s “Instant Informa-
tion” services, which will debut
next year.

R&R Publisher Bob Wilson said,
“Dan has accomplished several
amazing things with us through the
years. I'm happy to be able to
recognize him for his past contribu-
tions and future aspirations.”

Cole commented, “The creation
of this position underscores our
continued commitment to pro-
viding accurate and timely infor-
mation to the industry. The future

COLE/See Page 30

WFLZ Picks
Zintel As PD

InterimWFLZ/Tampa PDMark
Zintel has been given the nod as
fulltime PD. Zintel replaces Les
Howard, who had exited the sta-
tion.

WFLZ VP/GM David Macejko
told R&R, “I liked Mark's ex-
perience, and basically, he contrib-
uted heavily to the progress we
made in the first five weeks.” Ja-
cor assumed control of the station
from Blair five weeks ago. Con-
tinued Macejko, “He ran his own

ZINTEL/See Page 30

Jon Robbins

Robbins OM
At KGON

KISW/Seattle PD Jon Robbins
has been named OM of KGON/
Portland. He replaces Iris Har-
rison, who is stepping down to con-
centrate on her PD/morning show
responsibilities. -

KGCN GM Dan Hern remarked,
“We falks in the Northwest always
like to think we know more than
anyone else, and Jon knows the
Northwest as well as anyone. Port-
land and Seattle are not that differ-
ent. Jon's got great ideas and his
attitude and perseverance really
got my attention.”

Robbins was OM of KJRB &
KEZE /Spokane for three years be-
fore joining KISW in 1987. He told
R&R, “If I've learned anything in
13 years in this business, it’s how to
seize an opportunity. I was looking
for some personal and professional
growth, and Ackerly is on the
move,, Ims is one of the best air tal-
ents in the country, and the staff is
very passionate and eager to put
the station back on top.” KGON

ROBBINS/See Page 30

Thomas PD
At KISS

WYBR/Rockford, IL PD Mike
Thomas has jumped to the PD job
at Adams Communications AOR
KISS/San Antonio. He replaces
nine-year KISS veteran Tom
Scheppke, who stepped down last
week after six months as PD to
assume Asst. PD duties.

KISS GM Rick Guest said
Thomas was among several people
recommended by Dave Lange, PD
of sister station WLAV/Grand
Rapids. Thomas worked with
Lange as Promotion Director from
1984-86. “Mike had obviously done
a great job at WYBR,” Thomas re-
marked. “He flew down here, we
listened to the station, and I was
impressed with his ideas and
where he thought he could take us.
His ability to pinpoint some of
KISS's weak areas, particularly
with regard to on-air promotions,
was especially impressive.”

After leaving WLAV, Thomas
was PD at two start-up stations:
WYMG/Springfield, IL and
WYBR. This is his first major
market job. “I'd always wanted to
get into a larger market, and to get
into KISS is particularly gratify-
ing. From what I gather, (MD) Joe
(Antheny) and Tom are musicolo-
gists and really know the market,
so that’s not the area we have to
work on. I think it'’s promotions,
and that’s been my forte. "

Ironically, Thomas’s Classic
Rock competitor KZEP is con-
sulted by thePollack Media Group,
which also advises WYBR. “It’s

THOMAS/See Page 30
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KDAY GANGS UP
AGAINST L.A. GANGS

KDAY/Los Angeles took action on the city's
growing gang violence problem by producing
a special interview/talk show featuring L.A.
officials and “Colors” rapper Ice-T.

Page 44
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MSM Peps Up Party

Gloria Estefan & Miami Sound Machine recently played a private Pepsi-Cola party
in Greenwich, CT, at which top CBS execs were in attendance. Pictured (I-r) are
management’s Bob Shea, CBS Records Division President Tommy Mottola,
Estefan, management's Stan Moress, and E/P/A Sr. VP/GM Dave Glew.

Patrick Island’s

Kevin Patrick has been appoint-
ed VP/A&R at Island Records,
based in New York. He was Di-
rector/A&R at Elektra/Asylum.

Patrick, who reports to Island
President Lou Maglia, com-
mented, “We want to maintain
what Island historically is about,
while also bringing to the label a
higher profile in the American rock
market.”

For this reason, Patrick con-
siders his involvement at E/A with
such bands as the Georgia Satel-
lites and X an asset. “We have
great English A&R, for example,
as well as reggae and other mu-
sical streams, but Lou wants to add
Island’s presence to the American
rock & roll field, and work those
artists on a worldwide basis.”

Patrick continued, “I'm also in-
trigued by the fact that while Is-
land goes through the WEA sys-
tem, it has 4th & Broadway, Man-
go, Antilles, and Great Jones
through the independents.” This
represents a valuable option in
dealing with unusual projects and
artists, he said.

VP/A&R

Kevin Patrick

In addition, Patrick expects tobe
involved with various Island reis-
sues and historical compilations
slated for release later this year
and next.

Maglia declared himself ““thrill-
ed” at Patrick’s appointment. He
said, “I look forward to using his
abilities to make the second 25
years of Island as successful as the
first 25.”

Patrick was at Elektra for three
and a half years. Previously, he
handled local promotion for MCA.

After two and a half years with
WQUT/Johnson City, PD Mark
Potter has taken the PD post at
Clear Channel’s KJYO
(K J103)/0Oklahoma City. Potter be-
gins his new duties June 20, re-
placing Joel Folger, who returns to
KEGL/Dallas as its PD.

KTOK & KJYO VP/GM and
Clear Channel Regional VP Jim
Smith told R&R, “I've had both the
pleasure and heartache of having a
huge stack of applicants to look
through. But I think Mark shows
all the attributes of being a super
major market programmer. I be-
lieve the kind of results he had in
Johnson City have got to translate
to KJ103.”

One of those applicants for the
programming post was KJ103 MD

Circl

Mar Potter
Curt Spain. Smith continued, ‘‘Curt
was up for the job, but I felt this
would be a great time to infuse

in’ Backstage With Belinda

some new ideas from someone out-
side of the market. Curt’s one of the
vital players here and we’re happy
he’ll be staying with us.”

Potter, who also programmed
KFMW/Waterloo, commented to
R&R, “After two and a half years
we’ve taken WQUT to the highest
point it’s ever been, with a 24.2 in
the last fall Arbitron. It’s a similar
situation, as KJ103’s got a Country
station [KXXY-AM & FM] knock-
ing on its door just like WQUT did.

“KZBS (which recently con-
verted from AC to CHR) will be
some good competition for us, but I
feel with the quality of people on
staff at KJ103 we're going to bust
butt and light a fire under the
market.”

MCA execs and labelmate Tiffany met with Belinda Carlisle following her recent Universal Amphitheatre/L.A. show. Pictured
(-r, front) are Tiffany and her manager/producer George Tobin, MCA Records President Myron Roth, Carlisle's co-manager
Danny Goldberg, MCA'’s Harold Sulman, Carlisle, and co-manager Ron Stone; (I-r, back) MCA’s Pat Martine, Jheryl Busby,
Billy Brill, Glen Lajeski, Lou Mann, and Bob Schneiders.

If you have not received this mailing call

HAVE YOU RECEIVED YOURS YET?

IDB Communications Group, Inc. has sent an important
piece of mail to program directors across the country.

® THIS IS NOT JUNK MAIL! ©

It's an opportunity for you to gain valuable information
on how radio stations package and promote remote
broadcasts. It's also a chance to win a free
satellite-delivered remote broadcast.

KAREN at 213-870-9000

A
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IDB COMMUNICATIONS

GROUR INC.
10525 W. Washington Blvd., Culver City, CA 90232-9903




"GIVE THEPUBLIG
WHATITWANTS"

Every great GM and PD knows that the secret to success in any business
endeavor lies in those six simple words.

Radio stations fail, or at least decline. when they lose track of what their
audience wants from them. Stations succeed when they're in tune with popular
tastes and responsive to the needs of their listeners.

That's why almost every Strategic Radio Research client is the leading station
in its format Their music is on-target. Their advertising is effective. When their
listeners are unsatisfied about something, managers learn it immediately and
they fix it quickly.

If you've been ignoring your listeners for too long, call Kurt Hanson collect at
(312) 280-8300 today. We'll help you get back in touch with them tomorrow.

RESEARCH

211 E. Ontario
Chicago. IL 60611
(312) 280-8300
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PAT CLAWSON

Appeals Judge Criticizes FCC
On Indecency Regulations

Calis Agency ‘‘Super-Parent’’; Killory Denies Charge

The US Court of Appeals in Washington will soon
decide if the FCC went too far when it tried to protect
children by prohibiting blue broadcasts until after mid-
night. Last week, one judge indicated that she thinks it did.

Judge Ruth Ginsburg accused
the agency of trying to be ‘‘a super-
parent” and wanted to know why
the Commission had not initiated a
formal inquiry and rulemaking
proceeding before changing its in-
decency enforcement policy. Her
comments came during a hearing
on a lawsuit filed by a coalition of
broadcasters who oppose the rules.

“It seems to me that the Com-
mission, by acting without con-
sulting parents, is acting in a
rather high-handed manner,”
Judge Ginsburg said. “The Com-
mission doesn’t want to hear from
the group it wants to help.” The
jurist added that the FCC ‘‘doesn’t
have expertise in child develop-
ment.”

Killory Defends Action

FCC General Counsel Diane
Killory defended her agency’s ac-
tion as “reasonably and lawfully”
adopted. She said the government
was not trying to replace parental
rights of supervision, but was
obligated to protect children from
the effects of indecency.

“It’s unreasonable to assume
that parents can supervise their
children at all times of the day and
night,” Killory said. She also said
Arbitron data indicated that
children may be in the radio au-
dience until midnight, and there-
fore racy broadcasts should not be
allowed until at least that hour.

“This evidence of children being
in the audience was rather flimsy.

““The Commission
doesn’t want to hear
from the group it wants

to help.”’
—Judge Ruth Ginsburg

It's not very impressive,” Judge
Ginsburg said.

Killory responded that she be-
lieved the evidence was adequate,
but admitted that setting midnight
as a safe harbor for indecent
broadcasts was still “a judgment
call.

“Even with all the resources in
the world, we could never say with
mathematical precision that chil-
dren are not in the audience,”
Killory said.

Other judges criticized Killory
for failing to show what standards
the Commission used to reach the
judgment that indecency enforce-
ment standards needed to be
changed.

Broadcasters Challenge
Constitutionality

The FCC cracked down on smut-
ty broadcasts last year following
complaints about Infinity Broad-
casting’s Howard Stern show, the
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broadcast of an explicit discussion
about homosexual sex over KPFK/
Los Angeles, and racy song lyrics
aired by KCSB/Santa Barbara.
The action went well beyond a
policy adopted in 1978 after the Su-
preme Court prohibited the broad-
cast of George Carlin’s ‘“‘Seven Dir-
ty Words” comedy routine.

Washington communications at-
torney Tim Dyk, arguing on behalf
of a coalition of broadcasters, at-
tacked the FCC action as too vague
and an unconstitutional interfer-
ence with free speech. o

“I's extremely difficult for
broadcasters to know what’s pro-
hibited,” Dyk said. ‘“The Commis-
sion has to tell us what is proscrib-
ed and what we can do. We agree
that the Commission can go beyond
the Seven Dirty Words to decide
what’s indecent, but we need some
standards. We’re not asking for a
list of words. We’re asking for prin-
ciples.”

Dyk agreed that the Commission
could lawfully consider a pro-
gram’s context in determining in-
decency, but he said the FCC is
obligated to reveal the ‘“relevant
criteria” it will use to make
context-sensitive judgments.

Contending that speech has been
“chilled” by the Commission’s
decision, Dyk said the agency fail-
ed to give “adequate notice” that
it was going to change its indecen-
cy enforcement policies.

K

FCC ISSUES NOTICE OF INQUIRY

National Licensing For
The Expanded AM Band?

Aspiring radio ownership moguls have traditionally
put the emphasis on trading up — unloading small market
or low power stations for more powerful properties in
larger towns and cities. But if some of the ideas bandied
about in a new FCC document are adopted, tomorrow’s
broadcasting kingpin could well be a guy who owns a few
250-watt AMs — like 150 of them.

Last week, the Commission
issued a Notice of Inquiry seeking
public comment on issues pertain-
ing to the planned expansion of the
AM band into the 1605 to 1705 kHz
range. A large part of that docu-
ment is given over to a discussion
of the FCC'’s idea of issuing nation-
al licenses for some or all of the
new frequencies.

Such a license would entitle the
broadcaster to operate as many
stations as he wished across the
country on the assigned frequency.
The stations would be allowed a
maximum power of 10 kw, with a
minimum of 250 watts.

LPTV Approach
For Assignments

While as many as nine national
lcenses could be issued in the ex-
panded band, only four of these
would offer the licensee complete
flexibility in choosing power levels
and locations for his stations. The
other five would be restricted by in-
ternational interference limits.

As for assigning the new fre-
quencies, the FCC suggests a sys-
tem similar to that used in the Low-
Power Television service: ‘“Under
the proposed approach, the Com-
mission would announce a one-
time, fixed filing period or ‘win-
dow,” which would govern all appli-
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cations for the channels in the ex-
panded band. In the event a win-
dow closes and no acceptable ap-
plications ‘have been filed ... a
‘first-come, first-serve’ process-
ing standard would then apply.”

The Commission is seeking com-
ment on the economic, technical,
and policy aspects of these and
other proposals involving the plan-
ned AM expansion. Comments are
due at the FCC on July 11.

Commission Rejects Request For Halt
On Controversial Translator Rules

The FCC is moving ahead with a controversial new
FM translator rule, despite requests from both commer-
cial and public broadcasters that the measure be shelved.

Last week the FCC turned
thumbs down on requests to stay
the start of a new rule that allows
noncommercial educational FM
translators to receive signals from
their parent station via satellite,
microwave link, and other “alter-
native delivery systems.” The mo-
tion was filed by several groups,
led by the NAB and National Pub-
lic Radio.

The Mass Media Bureau said
broadcasters failed to demonstrate
that the new rule, which the Com-
mission approved in late March,
was ‘“‘arbitrary and capricious”
and would cause irreparable in-
jury.
“The denial of the stay was very
disappointing,” said NAB Deputy
General Counsel Berry Umansky.
“If ever there was a case where the

status quo should be maintained
while the issues were examined,
this was it.”

Battle Lost, War Rages On

But the fight is far from over.
Both NAB and NPR, which have
been at odds on so many other is-
sues of late, have filed petitions
seeking full reconsideration of the
translator rule.

The NAB argues that the propos-
ed rule would lead to the creation of
a low-power FM service operating
on those frequencies set aside for
noncommercial use. In its filing,
the NAB said translators fed via
alternative delivery systems would
“likely be used by distant noncom-
mercial stations to expand service
to myriad local markets.” As a re-

sult of the new rule, the NAB add-
ed, there would be a “land rush”
for noncommercial educational
FM frequencies, which will pre-
clude some communities from de-
veloping or expanding local public
radio service.

NPR echoed those concerns in its
filing and urged the FCC to hold the
new rule in abeyance until a re-
cently-announced Commission ex-
amination of several translator-re-
lated issues is completed.

Translators were first authorized
by the FCC in 1970 in order to bring
service to areas, especially in West-
ern states, where reception is
obstructed by distance or terrain.
The NAB has been complaining
about translator abuses since
March 1986, when it filed a petition
asking the Commission to crack
down on broadcasters who use the
devices to penetrate distant but ful-
ly-served markets.






