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I N S I D E:

RADIO CAN’T PLEASE ALL THE
PEOPLE ALL THE TIME

In an R&R Perspectives column, Jeff
Pollack discusses today's complex
consumers: the folks who want choices
and variety in everything, including music
— but not from the same source.

Page 36

WASHINGTON ’88:

THE GOOD/BAD NEWS
Broadcasters won big contests during
the 100th Congressional sessions. But

Washington’s new mood may mean a
different ballgame coming up.

Page 8

TOP LABELS OF THE YEAR

MCA had the strongest overall chart
performance of any record company in
1988, as R&R presents nine pages of
in-depth stats and commentary on the
way the labels stack up. Included are:
® Format-by-format label rankings
® Winners in chart records, Top 15, Top
5, and No. 1 hits
® Efficiency averages showing how well
labels worked what they had
% Grand totals combining labels’ format
scores
Pius the Top 88 of '88 and all the Top
15 hits in each format.
Labels Page 47
Hits of '88 Page 62

NEW SOURCES FOR
SALESPEOPLE

Finding experienced, talented new
salespeople falls in the needle-in-a-
haystack category. Chris Beck gathers a
number of useful sources to make the
search easier.

Page 16

CAPTURING CAR &
KITCHEN LISTENERS

Two intriguing new surveys: one, from
the car industry, links import/domestic
car ownership with musical tastes, while
the other shows the kitchen in synch
with radio listening — an hour a day is
spent cooking with the radio on.

Page 21
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Rosenwald

Promoted

To Malirite Presudent

The Malrite Communications
Group has elevated Exec. VP/
Radio Division President Gil
Rosenwald to President/COO.
Those titles had been held by
Milton Maltz, who will remain
Malrite’s Chairman/CEO.

“Gil’s outstanding abilities as
a manager and a broadcaster
have been a vital factor in Mal-
rite’s growth over the past dec-
ade,” said Maltz. “We are con-
fident that his expertise will
play an even greater role in
helping the company meet the
challenges posed by the dra-

FCC Changes Major Market
Cross-Ownership Policy

New Waiver Approach Upsets Congress, Consumer Groups

The FCC has loosened its
‘‘one-to-a-market’’ broadcast
cross-ownership rule in a his-
toric move that is provoking
howls of anguish from Capitcl
Hill lawmakers and public in-
terest groups. The rule, estab-
lished in 1970, barred common
ownership of a radio and tele-
vision property in the same tele-
vision market.

Under a policy adopted Tues-
day (12/13), the FFCC will “look
favorably upon” cross-own-
ership waiver applications in

Cross Purposes

®Waivers OK if 30
separately-owned
outiets remain in
market

®Case-by-case
evaluations planned

oCap Cities, Great
American stand to
gain

BROWN EXEC. VP

MCA/Nashville Ups

Hinto To

Bruce Hinton

MCA/Nashville Exec. VP/
GM Bruce Hinton has been up-
ped to President of the label.
The move follows last week’s
announcement that MCA/Nash-
ville President Jimmy Bowen
would be heading up the new
Universal Records, a joint ven-
ture between MCA and Bowen.

Concurrently, MCA/Nash-
ville Sr. VP/A&R Tony Brown
has been promoted to Exec. VP
and head of A&R.

MCA Entertainment Group
Chairman Irving Azoff said,
“I've known Bruce since we

The Best Music Of ‘88

President

Tony Brown

worked together on the ‘Urban
Cowboy’ soundtrack. He's a
consummate professional
whose expertise and influence is
felt in all areas of Nashville. His
appointment as President sig-
nifies MCA’s acknowledgement
of his success and our con-
fidence in the future.

“I consider Tony the number
one A&R executive in all of
Nashville,” Azoff continued.
“‘His tremendous musical sensi-
bilities extend not only to Coun-
try but all areas of music.”

HINTON/See Page 35
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Top 25 markets if at least 30 sep-
arately owned or operated
broadcast outlets would remain
after a waiver was granted. Re-
quests for waivers will be judg-
ed on a case-by-case basis, and
applicants must demonstrate
that the proposed joint opera-
tion is in the public interest. The
revised policy also eliminates
the Commission’s existing
waiver policy for broadcasters
who wish to operate both a radio
station and a UHF TV property
in the same market.

FCC Chairman Dennis Pat-

" rick said the new policy was

“cautious” given what he de-
scribed as the “overwhelming
evidence” that the efficiencies
and cost savings broadcasters
would realize from joint radio-
TV operations would result in

CROSS OWNERSHIP/See Page 35

Gil Rosenwald
matic changes broadczsting is
undergoing today.”

Rosenwald joined the com-
pany in 1973 as an AE for Mal-
rite flagship WHK/Cleveland.
He was promoted to GSM of
WHK and FM sister WMMS in
1976, and to VP/GM of the com-
bo in 1977. In 1980 he was named

ROSENWALD/See Page 32
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Alblmar
Takes Over

WKYS

GM Walsh, GSM lorio

Leave; Finley New GM

Boston-based Albimar Com-
munications, L.P. completed its
long-delayed acquisition of
Urban-formatted WKYS/Wash-
ington from NBC last Friday
(12/9) touching off a major staff
shakeup in which ten staffers
have exited the station.

Among the employees who
have left or announced their re-
signations since Albimar as-
sumed ownership are six busi-
ness-side employees, induding
ALBIMAR/See Page 35

Al Brady Law

TwoGannett Radio VP/GMs,
Al Brady Law of KKBQ-AM &
FM/Houston and Marc Kaye of
KNUA/Seattle, have been given
President/GM stripes at their
respective stations.

Gannett Radio President Jay
Cook commented, “Al's com-
mitmernt to the overall success
of KKBQ is indeed evident. Al

has demonstrated the ability to
guide his colleagues in reaching
their full potential individually
and stationwide.

“Marc’s leadership qualities
and enthusiastic approach to his
work encourage creativity, pro-
ductivity, and teamwork at
KNUA,” Cook added.

GANNETT/See Page 35
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i When you chain yourself to vour job, you can break
! more than just a little hard rock. This year, with hit after hir after hit,
we exposed new artists in every musical style you can think of. From
alternative to zydeco, we proved that J.J. was no passing Fad and that
; MC was no Lyte weight. INXS had an inexhaustable supply of hit { |
singles, Debbie became this year’s Gibson Girl and everyone got their x
Kix. The Escape Club captured a #1 smash and Winger soared up the
charts. From the California Raisins to Illincis Jacquet, I'Trimm to &
Levert, Blue Rodeo to White Lion, Atlantic made things happen
| again and again. = |
S Ler's face it—we're the hardest working gang around
| because we keep hammering away day after day after day. There’s just
no escaping the fact that we're prisoners of great music. And we're in
"J this for life.
Debéie &ibson

Cod of the Edsr

CAMOUFLAGE JUDSON SPENCE

GZRALD ALBRIGHT

Atlantic, Atco and Associated Labels @

< N e e - © 1988 Aslanfic Recording Corp.0” A WormerGommumriorsCo,
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The American Music Avards are pop music’s voice’
of America. Winners/are chosen by a comprehensive
avid exglusive nationwide public opinion poll: Sg, year after
year, the American Music’ Awards ‘accurmel? reflect he,
artists and songs that Americans truly love best,

Every year/the biggest names iy Rock, Pap and
Country show up for the American Music Awards TV
special, hosted by Dick Clark. And thig year Dick Clark will
once ggain give radio d jump on Amerita with.an exciting
3-hour Americdn/ Music Awards Nominations /Spécial
scheduled t6 airJanuary 27-29, the weekend befgre the
awards. : '

// Listéners can expect fo/hedr the very biggest hits’
of 1988 plus interviews with such probable rominees,
‘as George Michael, Whifney Housfor, Tracy Chapmar,
Michael Jackson, Debbie Gibson, U2, Tiffany, PhifCallins,
" Steve Winwood, Babby MoFerrin, Huey Lewis; Elfon John

../ as wellas the invaridble surprises! /' / o

The American’Masic Awards Nominations Spegial
is available’'on o' swap/exchange basis/to stations in the,
"top /170, Arbitron-rated mefro’ markets, To’ reserve’ it fof

mation call 212:675:6100. / / / /

your market cal 703-276-2800. For national salesinfor-"

With Dick Clark hosfing the most popular music,and

arfists in America, the’ one’defirife winner will be’ you!

KewYork Washington, B.C, ehicago Detrojt

wwww-americanradiohistorvycom
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WCI, MCA Settle All
Lawsuits With Isgro

The two-year legal battles be-
tween independent record pro-
moter Joe Isgro and Warner Com-
munications and MCA are ap-
parently over. WCI Sr. VP Geoff
Holmes indicated that his com-
pany’s lawsuits against Isgro have

Bodnar
Programs
SH

John Bodnar

WASH/Washington midday man
John Bodnar has been named PD
of the Outlet Communications lite
AC station. He replaces Lou Pat-
rick, who is now PD at WKSZ/Phil-
adelphia.

“The thing I like about John is
that he is mature, has a diverse
background, and is obviously com-
mitted to WASH,” said WASH GM
Michael Douglass. ‘“‘He’s the best
person fo provide the continuity
that is so important to success.”

Bodnar will continue in an on-air
capacity, although he probably will
move to a new time slot, according
to Douglass.

Bodnar said, “I’ve seen the good,
the bad, and the ugly at WASH.
Now that we’re growing, I'm look-
ing forward to leading what I con-
sider to be a great team. Our goal
will be consistency; we feel we're
on target to reach the 25-50 market
in Washington.”

BODNAR/See Page 32

Charm GM
At WZLX

Classic Hits WZLX/Boston Sales
Manager Jerry Charm has been el-
evated to GM. He succeeds David
Meszaros, who left to become VP/
GM at sister Cook Inlet facility
WZGC/Atlanta last month.

Charm told R&R, *This is a huge
challenge for me and I'm very ex-
cited about it. WZLX is a great sta-
tion and everything is moving
along quite well. I'm going to come
in and try to do half as good as
David did. One of the first things
I’ll need to do is find a replacement
for me as Sales Manager.”

Charm had served as Sales Man-
ager the past three years. Prior to
that he served as Sales Manager at
WEEI-FFM (now WODS)/Boston
and AE at WRKO/Boston. He pre-
viously worked in the Boston office
of Hillier, Newmark, Wechsler, &
Howard.

CHARM/See Page 35

been dropped, and that Isgro’s ap-
peal of a previously-dismissed suit
against Warner will also be drop-
ped.

In 1986 Isgro fired the initial
volley of legal action, accusing vir-
tually all of the major record labels
and the Recording Industry Associ-
ation of America (RIAA) of con-
spiring to deny him business.

By early this year, most of the
labels — with the exception of WCI
and MCA — had agreed to out-of-
court settlements with Isgro. Then
Warner and MCA countersued Is-
gro on fraud, racketeering, and
breach-of-contract charges. In
August, Federal Judge Consuelo
Marshall dismissed Isgro’s suits
against the two labels.

Joe Dorton

Dorton FBN
President

Joe Dorton, CEO of Dorton
Broadecasting before that chain
was baought out and became Broad-
casting Partners Inc. under Barry
Mayo and Lee Simonson, has been
named President of Financial
Broadcasting Network. He also sits

Radio Store Duties

Doyle Acting President At McGavren Guild

Ellen Hulleberg

McGavren Guild Radio Presi-
dent Ellen Hulleberg will assume
additional responsibility as Presi-
dent of the Radio Store, Interep’s

JOINS FORMER GM

Kaake PD
At WLTI

i “;';w i
e ‘W
Bob Kaake

WRVR/Memphis PDBob Kaake
has been named PD at sister Via-
com AC WLTI/Detroit, replacing
veteran Motor City air personali-
ty/programmer Pat Holiday.
Kaake, who began his new duties
December 12, will be reunited with
former WRVR GM Terry Wood
when Wood takes over as WLTI
GM the first of the year.

Kaake toldR&R, ‘““This is a great
opportunity for me to stay with a
company I have a lot of respect for
and work for a boss I have a lot of
respect for. It’s going to be some-
thing special in Detroit, and we’re

KAAKE/See Page 35

Peter Doyle

one-stop radio buying service, ef-
fective January 1. Also at McGav-
ren Guild, one of six radio rep com-
panies which make up Interep, Ex-
ec. VP/Eastern Division Peter
Doyle has been upped to acting
President.

Hulleberg will oversee all ac-
tivities to promote new and ex-
panded use of radio advertising
through the Radio Store for Interep
radio clients. In ten Interep offices,
a regional exec will coordinate all
Store efforts within their cities.
They and Interep’s eight new busi-
ness development staffers will re-
port to Hulleberg.

Interep President Les Goldberg
commented, “Every Interep sales-
person and manager is involved in
expanding radio’s role in the ad-
vertising mix by not only address-
ing new business dollars, but also
by extending to agencies and cli-
ents additional vehicles to support
the campaign. That’s what the
Radio Store is all about ... and

HULLEBERG/See Page 32

R&R Observes
Christmas,
New Year’s

R&R's offices in Los Angeles,
Washington, and Nashville will be
closed Friday, December 23 and
Monday, December 26 for Christ-
mas, resuming regular business
hours Tuesday, December 27.
Also, the offices will be closed
Monday, January 2, 1989 for New
Year's, resuming regular hours
Tuesday, January 3.

i
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Grafman In $58 Million
Century Takeover Offer

Century Broadcasting Corp.
founder Howard Grafman is offer-
ing to buy the Chicago-based group
operator for $58 million. The take-
over bid marks the latest move ina
battle over control of the privately-
held group that has raged for over
ayear. Century owns WXEZ-AM &
FM/Chicago, KMEL/San Francis-
co, WLFF/Tampa, and KYBG &
KADX/Denver.

“It’s an effort for my partners to
realize some cash and still be able
to work together,” Grafman said.
“We worked together for almost a
quarter-century with great suc-
cess, and there’s no reason why we
can’t keep going on.”

The takeover attempt was an-
nounced in a December 9 letter to
stockholders. Grafman calls his
bid ““a friendly tender offer,” but
his relations with the company
have been anything but friendly
and tender in recent months. In
August 1987 the company’s board
of directors removed him as Presi-
dent after he had served in that
capacity for 23 years. He retaliated
the following March by filing a
lawsuit that sought liquidation of
the company, and accused Century

officials of conspiring to breach
fiduciary duties and breach of con-
tract. According to Grafman attor-
ney Robert Sperling, the suit re-
mains pending in Cook County (IL)
Circuit Court and has not been set-
tled.

Grafman, who has retained his
seat on Century’s board of direc-
tors, says he has not yet received a
response to his tender offer, which
expires on December 28. Company
President George Collias was
travelling Tuesday (12/13) and was
not available for comment.

The Bah Boys ingle “Kokomo" recently passed she 700,000 sales mark, an

Beach Boys Hit Gold And Platinum

BECOMES ROCKIN’ WGY-FM ‘ELECTRIC 99’

WGFM Debuts New Joseph Format

After months of speculation,
CHRWGFM/Schenectady became
WGY-FM “Electric 99” December
9 with a rock-oriented CHR direc-
tion under consultant Mike Joseph.
PD Tom Parker remains in place,
although the station has slightly re-
vised its air talent lineup.

Empire Radio Partners Presi-
dent Demnis Israel told R&R,
“Mike and I have known each oth-
er for 26 years and he seems to
understand what’s going to happen
in radio before it really happens.

“What Mike is doing here is rev-

e e

d

the “Cocktail” soundtrack album on which it is featured was certified quadruple
platinum — apparently just after these triple-platinum plaques were presented to
(i-r) “Kokomo” producer Terry Meicher, Beach Boy Mike Love, Elektra Direc-
tor/Speciai Projects (and “Cocktail” album exec. producer) Brad Neufeld, and

Beach Boy Bruce Johnston.

ONE ...

APM...aworld leader in licensing
music for film, commercial and audio
visual production proudly introduces the
BROADCAST ONE compact disc pro
ducrion library.

BROADCAST ONE will make your
station sparkle. Your production will have
a brilfiance that your advertisers and aude
ence will hear and love

he music.in BROADCAST ONE
winning
br & KPA
tinest writers fic
workd contrioute io BROADCAST ONE.

APM’s commitment goes beyond

ssic hbraries. Some of te
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the Quonty, var ;'.", ang NIENce

BROADCAST ONE. To solve

T

production problems, the APM “Proguc
tion Hotline” allows you to licens
tional music from the vast KPM & Bruton
ibraries and have it defivered overnight
For a compact disc sampler of
BROADCAST ONE, please call us 1oft
free in Los Angeles 800.543.4276 EX 100
{within California call 213,461,321}

6255

Suite 870

Hollywood, CA 90028
PAX 213461902

APM. When
Music Mattees.
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olutionary,” Israel added. “Here is
a music format that’s aimed at vir-
tually everyone 12+, not specific
demographic cells. We haven't
seen this broad-based approach in
radio anywhere in the last 15 years.
I believe it will not only be a suc-
cess with the CHR audience but
will attract and maintain under-
served listeners from AOR and AC,
because this station will be care-
fully dayparted.”

While Electric 99 is current-
intensive, Joseph was quick to
point out that the major differences
between the format and his “Hot
Hits” presentation and “Electric
106” format (used at WWSH [now
WEGX]/Philadelphia) is in its
musical orientation. “After care-
fully monitoring the other stations
in the market we began our study
of retail outlets,” Joseph com-
mented. ‘“‘Observing buying pat-
terns has shaped the input to Elec-
tric 9 — it’s based on sales of
cassettes and CDs, not only singles
as in the past.”

He went on to note that Electric
99 is not exclusively rock-oriented.

et

G
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“Some of our selections are the
crossovers to AC like Anita Baker
or Chicago, but most of our core
artists are the mainstream rockers
like U2, Guns N’ Roses, Pink
Floyd, Georgia Satellites, Bon
Jovi, Traveling Wilburys, Poison,
and CSN&Y,” Joseph noted.
“We're also including selected
dance hits that sell. My feeling is a
hit is a hit no matter the configura-
tion, with the exception of 12-inch
product. For this format, I'm utiliz-
ing a broader cross-section of sales
matched to a wider set of demos
than at any other time.”

WGY-FM VP/GM Chloe Broth-
ers remarked, “We’ve done expan-
sive research toward putting this
format together and it’s paid off.
Already we’ve received a lot of
positive response from clients and
listeners alike.”

PD Parker added, ““This format
is tremendous. It has been a great
experience for me to help Mike put
all of this together. All the home-
work has been done and all details
have been addressed, so we look
for Electric 99 to be a big success.”
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“When 1e gives the weather,
shove something
wn histhroat.’

A shy 54 year-old focus
group respondent cenfesses to
Don Hagen how she really feels
abour the morning man she
listers to every day.

See tk-2 stations in your market for what thev really are. Let Don Hagen
uncover what your hsteners really think, what -heir comments mean, ard how it
all fits into vcur stations strategic plan.

Before you plan your next focus groups, music test, or any other strategic
resea-ch project, call Don Hagen and get a qucte.

PO. BOX 40542 WASHINGT ON D C. 20016-0542 +{(703) 534-3003 FAX (703) 534-3073
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WASHINGTON REPORT
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PAT CLAWSON

1988 (AND 1989)’s TOP ISSUES

Washington Outlook, Review

From the broadcaster’s point of view, the recently-
concluded 100th Congress was undoubtedly a success.
Numerous proposals that the industry opposed, including
codification of the Fairness Doctrine and a broadcast li-
cense transfer fee, were defeated during 1987-88. But those
victories may be short-lived; in the new year, with its new
Congress and administration, everything will be up for

grabs again.

“There’s not an issue we’ve dealt
with in the past three years that
isn’t going to be reconsidered in the
101st Congress,” said NAB Exec.
VP Jim May. “This will be a
watershed Congress. What'’s going
to be on our plate? Everything.”

A Tough Fight In ’89

May faces a tough fight to pre-
serve the industry’s interests.
Despite the election of Republican
George Bush as President,
Democrats remain in control of
both houses of Congress and have
made no secret of the fact that they
would like to reregulate broad-
casting. Among the key radio-
related issues Congress may ad-
dress in the coming year are:

e FCC nominations. Congres-
sional Democrats are gunning for
FCC Chairman Dennis Patrick,
who rarely met a government reg-
ulation he liked. He incensed law-
makers in 1987 by mounting a
sneak attack on the Fairness Doc-
trine, dumping it only one hour af-
ter delivering to Congress a report
that recommended its repeal.
Caught by surprise, Capitol Hill
power kings promised retaliation
— and political relations with the
Commission have been strained
ever since. Lawmakers refused to
give the nod to President Reagan’s
new FCC appointees, and Senate
Commerce Committee Chairman
Ernest Hollings (D-SC) has openly
called for Patrick’s removal.
Watch for more fireworks as the
Bush Administration tries to fill the
two vacant FCC seats.

* Fairness Doctrine codification:
President Reagan’s veto of a bill to
write the Fairness Doctrine into
law (as well as a later threat to
veto another similar measure) was
enough to keep such legislation at
bay in the 100th Congress. But in-
dustry lobbyists say pro-Fairness
Doctrine sentiment is running
higher than ever on Capitol Hill.
NAB President Eddie Fritts says
codification legislation has such
overwhelming support on Capitol
Hill that his organization may
choose not to invest its time and ef-
fort in fighting the issue. Outgoing
RTNDA President Ernie Schultz
predicts the fight over Fairness
codification will be over “one way
or another by late spring.” Schultz
said his group, which is already
party to a lawsuit challenging the
constitutionality of the Fairness
Doctrine, will fight codification
legislation to the very end.

Eddie Fritts

Ironically, as NAB seems to real-
ize, unimpeded enactment of Fair-
ness Doctrine legislation in the
101st Congress might open the way
for improved relations between
broadcasters and key members of
Congress. Such powerful law-
makers as Hollings and Rep. John
Dingell (D-MI) remain miffed at
the industry for its uncompro-
mising support of the FCC’s 1987
decision to abandon the Fairness
Doctrine.

¢ License transfer fees: Broad-
casters succeeded in defeating this
proposal twice during the 100th
Congress. However, mounting
pressure to reduce the federal

budget deficit could make such a
proposal more attractive to law-
makers. Hollings was the leading
champion of the proposal, which
called for a two percent levy on
every broadcast license transfer.
An additional two percent tax on
the sale of stations held less than
three years was designed to re-
duce station ‘“flipping,” a prac-
tice Hollings has repeatedly criti-
cized. Hollings’s first attempt to
impose the transfer fee, which
was tied to a Fairness Doctrine
codification measure, was de-
feated after intense lobbying by
NAB. The second time around,
the bill never got past the com-
mittee hearing stage.

« Advertising deductibility: The
government’s budget crunch may
also lead to a renewed effort in 1989
to reduce the tax deductibility of
advertising expenditures as a busi-
ness expense. A proposal to reduce
deductibility from 100% to 80% (on
the theory that some advertising
represents an investment, not an
expense) was seriously considered
by the House Ways and Means
Committee early in the 100th Con-
gress. However, advertising and
media lobbyists argued successful-
ly that such a policy would cost
500,000 jobs and reduce the media’s
ability to serve the public. Never-
theless, trade groups from both in-
dustries are warning their mem-
bers to expect similar proposals in
the next Congress.

¢ Alcohol ad ban: Separate from
the larger ad deductibility meas-
ure is the growing and ever more
emotional debate over beer and
wine advertising. Industry ob-
servers say a move to ban or other-
wise limit beer and wine ads will no
doubt be made in the 101st Con-

SWAP MEET — The largest tax-free swap of radio stations in history is now
history. Keymarket Communications and Viacom Broadcasting recently
closed the exchange of WLTI/Detroit for WRVR-AM & FM/Memphis. Both
properties are estimated to be worth approximately $ 18 million. Closing the
deal are (I-r) Keymarket Communications President Kerby Confer; broker
Richard Foreman, President of Richard Foreman Associates; and Viacom
Radio President William Figenshu.

band.

“With [this] decision we have
seen the beginning of the end, or
nearly so, of FM broadcasting’s
reputation for quality,” said NAB
President Eddie Fritts.

Under the new policy, a station
will eventually be able to apply for
use of a site that is short-spaced to
a maximum of the distance separa-
tion specified for the next smaller
class of station. However, in order
to head off the flood of site change
applications it beleves the policy
might generate, the Commission
has temporarily limited directional
antenna short-spacing to a max-
imum of five miles. Stations using
direction antenhas will be obligated
to do everything necessary to pro-
vide interference protection to co-
channel or adjacent channel sta-
tions, inciuding reducing their
power of antenna hesght, if neces-

FCC Nod To Directional
FM Antennas Irks NAB

Approves Use For Shornt-Spacing

The FCC has voted to allow commercial FM stations to
use directional antennas in order to make use of transmitter
sites that otherwise would be considered short-spaced.
The new policy, which the Commissioners said would afford
broadcasters much-needed flexibility in site selection,
came under immediate attack from the NAB, which fears di-
rectional antennas will lead to the “AM-ization” of the FM

sary. Such stations will also receive
less interference protection than
regularly-spaced stations.

A ‘Measured’ Response

Commissioner Patricia Diaz Den-
nis said the ruling represented a
"measured” response to the in-
creasing pressures FM broad-
casters face when seeking ap-
propriate transmitter locations.

NAB officials say directional
antennas will undermine the FM
band's system of mileage separa-
tion and lead to increased in-
terference.

“"With current technology it is im-
possible to determine whether or
not an FM antenna performs as it
was designed,” said Fritts. “Auth-
orizing directional antennas inevita-
bly will Isad to contowr system of
allocating FM stations,”

wWwWw americanradiohistorv-com

gress. Several ideas to reduce the
deductibility of beer and wine ad
expenditures were debated but
never acted upon in the last Con-

gress.

“We expect to have to fight
similar proposals in the next Con-
gress,” said NAB VP/Media Rela-
tions Susan Kraus. “Proposals on
alcohol and tobacco advertising
routinely show up on the idea list
when people in Congress are told to
come up with revenue ideas.”

¢ License renewal reform: NAB
dropped its efforts to win reform of
the comparative renewal process
in late 1987 after it became ap-
parent such legislation could not
win passage without NAB’s accep-
tance of compromises the industry
found unacceptable. Reform de-
signed to eliminate abuse of the re-
newal process remains a cherished
goal of the broadcast industry and
the group hopes to make some pro-
gress on the issue with the new
Congress.

eLeveraged buyouts: Three
powerful lawmakers, Sen. Lloyd
Bentsen (D-TX), Dingell, and Rep.
Edward Markey (D-MA), have al-
ready announced their intentions to
look into various aspects of busi-
ness mergers and junk bond-fueled
buyouts and acquisitions. Any new
restrictions on such activity would
certainly be felt in the radio in-
dustry, which has seen its share of
large-scale acquisitions and
leveraged buyouts.

« Anti-trafficking: In mid-1987,
Markey introduced a bill that
would have reimposed the three-
year ownership rule the FCC
abandoned in 1985. Markey said
such regulation was needed to pro-
tect radio stations from quick-
buck artists bent on jacking up
cash flow at the expense of public

Dennis Patrick
service. While that measure fail-
ed, a similar proposal might be
greeted more favorably given the
current wave of concern over
what some consider excessive
greed among some corporations
and financiers.

¢ Indecency: While most of last
year’s debate over broadcast in-
decency took place in the halls of
the FCC, Senator Jesse Helms
(R-NC) did catch broadcasters off-
guard in October by securing pass-
age of legislation that requires the
FCC to enforce its indecency guide-
lines around the clock, thereby
eliminating the Commission’s
midnight-6am ‘“safe harbor” for
potentially indecent material.

Helms’s proposal came shortly
after a federal appeals court ruled
in favor of the FCC “safe harbor,”
going so far as to suggest it should
be expanded in order to allow lis-
teners greater access to potentially
indecent programming. Armed
with that ruling, a coalition of
broadcast industry and public in-
terest groups now plans to file suit
to have the Helms measure invali-
dated.
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RADIO BUSINESS

TRANSACTIONS

Adams Washes Charlotte
Combo Deal For $8.5 Million

Specter Cashes Carolina Combo For $4.4 Million;
Prettyman Spends Pretty $1.5 Million For Maryland FM

WAES & WROQ/Charlotte
PRICE: $8.5 milion

TERMS: Cash payment of $7.5 million.
Additional $1 million to be pald for non-
compete agreement.

BUYER: Tenore Broadcasting Co.,
owned by Frank Tenore of Beaumont,
TX.

SELLER: Adams Communications
Corp., owned by Stephen Adams of
Wayzata, MN. The company recently
announced plans to purchase KJET &
KZOK/Seattle andKDKO & KHIH/Den-
ver from Sterling Recreation
Organization, and quickly reseli
WBZN-AM & FM/Racine-Milwaukee,
which was also being acquired from

SRO. Adams also owns WKLL &
KEZK/St. Louis; KOOL-AM & FM/
Phoenix; KISS/San Antonio; and
WLAV-AM & FM/Grand Rapids, MI.

FREQUENCY: 610 kHz; 95.1 MHz
POWER: 5 kw day/1 kw night; 100 kw
at 570 feet

FORMAT: Nostalgia; CHR

COMMENT: Adams annnounced plans
in July 1988 to acquire this combo
from CRB Broadcasting for $11.5
million, but the proposed transaction
has not been consummated. The orig-
inal purchase contract provided for a
price of $8.5 milion with a perfor-
mance kicker of $3 million due in five
years, provided certaln operating goals
were met. Adams now proposes to
assign its purchase contract to Tenore

Broadcasting in a wash transaction that
will not result in any financial loss.

WDNG/Anniston

PRICE: No cash consideration
BUYER: WDNG Inc., owned by Char-
les Fuller, llene Fuller, Betty Von-
dracek, Francis DiPietro, and Melissa
DiPietro.

SELLER: Francis DiPietro, William
Davis, and Benjamin Vondracek.
FREQUENCY: 1450 kHz

POWER: 1 kw

FORMAT: CHR
COMMENT: This station was sold for
$50,000 in May 1987.

"*We bought WMHE (FM), Toledo, Ohio in January, 1986, for
$6.3 million and sold it two years later for $19 million."’

Radio Station Brokerage & Financing

Washington, DO 20036

1130 Connecticut Avenue. N.W.

tull value, ™

What other radio station owners say about Americom:

“When Americom calls us, they've done their homework. They know what we're

looking for and only bring us stations that match what we're looking to acquire. We also
feel they would do an exceltent job selling a station for us. because we've been on the
other side of the transaction with them several times.™

Terry S. Jacobs, Chairman & CEO
JACOR Communications, Inc,
(Publicly traded NASDAQ JCOR)

Top Prices ¢ Qualified Buyers

Call Us

AMERICOM

Suite 500

|
“The profit was tabulous, "
and we feel very good about
Amcricom's help in getting it
for us. They rescarched our ‘
station thoroughly and clearly
cnhanced the buyer's ability
to understand our station’s

Frank Osborn, President
Oshorn Communications |
(Publicly traded |
NASDAQ OSBN)

(202) 737-9000

wwWW.americanradiohistorv.com

TRANSACTIONS AT A GLANCE
DeaIsSo Far In 1988

' $3¥G§5,‘,962,446 :
Total Stations Traded This Year: 1322

This Week’s Action: $18,009,891
Total Stations Traded This Week: 24

Deal Of The Week:
® WAES & WROQ/Charlotte $8.5 million

SWDNGIAnniston, AL Mo cash consideration
#KUUZ/Lake Village, AR $18,364 assumption of indebtedness
SKZYR/Avon, CO 5458 857

SWBPT/Maples, FL {(FM CP) %25 000
SWEIW & WORK/Bedford, IN $1 milion

S WHDGMHavre da Grace, MD $1.5 million
SWERMIGreanwood, M5 Mo cash consideration
SWHOC & WWSLIPhiladelphia, MS $300,000
'WIFLVicksburg, MS 375,000
®KSRCISocorro, NM £18,000

*WK JAIBelhaven, NC $855 000
SWGHBFarmvilla, NC Undisclosed
*WWLSMoore, OK $550,000

SWBEU & WYKZ/Baaufort, SC 54 4 milion
SWKYB/Hemingway, 5C $80,000
®WPSCIPageland, SC $19, 407
SKRXX/Marlin, TX 410,263

SWCOW-AM & FMISparta, WI No cash consideration

KUUZ/Lake Village

PRICE: Cancellation of $18,364 prom-
issory note

BUYER: Walter John Giller of El
Dorado, AR.

SELLER: Foxcom Ltd., owned by Don
Manuel. He also owns WDDT/Green-
ville, MS; WQAZ/Cleveland, MS; and
WRDC/Boyle, MS.

FREQUENCY: 95 9 MHz

POWER: 3 kw at 300 feet

FORMAT: Country

COMMENT: This station was sold in
March 1986 for $318,476. Foxcom
will be allowed to cancel the sale if it is
able to pay $18,364 past due on a
promissory note owed to the buyer.

KZYR/Avon
PRICE: $458,857

TERMS: Cash

BUYER: Rocky Mountain Wireless
Inc., owned by Jerrell Davis, Ronald
Mellon, and Duane Capouch of Avon,
Co.

SELLER: Sheila Davis
FREQUENCY: 103.1 MHz

POWER: 1.5 kw at 459 feet
FORMAT: AOR

Continued on Page 12

January 9 - 10

1 4th 333:’;;' On
INVESTING IN
BROADCAST
STATIONS

February 23 - 24
Washington, D.C. Coronado, Caiifornia
Featuring Anthony M. Hotfman, Richard L. Geismar,

Victor E. Ferrall, Jr.,
John T. Scott, Raymond J. Wiacek and Lester W. Droller

For Detalied Course Brochure and Registration information,
Contact: FEDERAL PUBLICATIONS, inc.
1120 20th St., N.W. Washington, D.C. 20036
or Call: MIKE MOYLAN at
(202) 337-7000
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years ago, Croshy, Stills, and Nash formed one of rock's first “supergroups.”
Already veteran musicians with roots in other successful bands (The Byrds, Buffalo Springfield
and The Hollies), the new trio created their own fresh sound.

One year later, with the addition of Neil Young, the group went on to achieve a coflec-
tive popularity far greater than the sum of their critically-acclaimed parts.

Today, dozens of “supergroups” have come and gone. But Crosby, Stills, Nash and

Young is back together for their first new album in 18 years, “American Dream"”!

THE
C ROSBY STILLS
N AASH AND YOUNG

s T 0 R 1

On the weekend of January 13-15, United Stations will present “The Crosby, Stills,
Nash and Young Story.” Drawing upon music from their legendary original groups, their landmark
albums, their Woodstock era live performances, their solo careers, and their re-emergence in the
'80s, “The Crosby, Stills, Nash and Young Story” will be a three hour celebration filled with
familiar songs and fascinating interviews about their twenty years of music!

“The Crosby, Stills, Nash and Young Story” is available on a swap/exchange basis to
stations in the top 170 Arbitron-rated metro markets. To reserve it for your market call 703-276-2900.
For national sales information call 212-575-6100.

WA

KET

PROCIFUS IR

New York Washington, D.C. Chicago Detroit Dallas Los Angeles London

WAL amerticanradiohistorv.com
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BUSINES

TRANSACTIONS

Continued from Page 10

WBPT/Naples (FM CP)

PRICE: $25,000

TERMS: Cash payment of $5000, five-
year promissory note for $20,000 to
be paid in annual installments of $5000
beginning in second year.

BUYER: Cross Country Broadcasting
Inc., owned by Rev. George Zarris,
Barbara Zarris, and Rev. Terry
Crague.

SELLER: Centrai Fiorida Educational
Network

FREQUENCY: 89.5 MHz

POWER: 550 watts at 249 feet

WBIW & WQRK/Bedford, IN
PRICE: $1 million

TERMS: All-cash asset sale, with
$799,000 allocated for station assets,
balance for noncompete agreement.
BUYER: Ad-Venture Media Inc., own-
ed by L. Dean Spencer, Lora Hold-
man, Brent Steele, and George Sor-
rells. Spencer currently owns an in-
terest in the station.

SELLER: Mid-America Radio Group
Inc., owned by David Keister. The
company owns WKVB & WFMG/Rich-
mond, IN; WABJ & WQTE/Adrian, MI;
WBAT & WMRR/Van Buren, IN; and
WBEX & WKKJ/Chillicothe, OH.
Keister also owns WMCB & WCBK/
Martinsville, IN; WBCl/Lebanon, IN;
WIFE & WCNB/Connersville, IN;
WOFR & WCHO/Washington Court
House, OH; and WMLA-AM & FM/Nor-
mal, IL.

FREQUENCY: 1340 kHz; 105.5 MHz
POWER: 1 kw; 2 kw at 400 feet
FORMAT: AC; AOR

COMMENT: Mid-America recently pur-
chased this station and several others
from Central Broadcasting Inc. The
resale of this station is expected to oc-
cur simultaneously with the closing of
the Central deal.

WHDG/Havre de Grace

PRICE: $1.5 million

BUYER: Prettyman Broadcasting Co.,
owned by Willlam Prettyman Jr. and

Alex Kolobielski. They also own
WICO-AM & FMI/Salisbury, MD;
WALF & WYUSMiIlford, DE; and
WEPM & WKMZ/Martinsburg, WV.

SELLER: Chesapeake Broadcasting
Corp., headed by Chairman Virginia
Pate Wetter. The company also owns
WASA/Havre de Grace, MD.
FREQUENCY: 103.7 MHz

POWER: 17.5 kw at 340 feet
FORMAT: Religion

BROKER: Tony Rizzo and Joseph
Sitrick of Blackburn & Co.

WGRM/Greenwood

PRICE: No cash consideration
TERMS: According to the sales con-
tract, the stock of this station is being
sold “for love and affection without
monetary consideration.” The buyer
has agreed to lease a building housing
the station for $700 per month.
BUYER: Clay Ewing of Greenwood,
MS. He is the station's GM.

SELLER: Twelve Forty Inc., owned by
Francls Ewing.

FREQUENCY: 1240 kHz

POWER: 1 kw

FORMAT: AC

WHOC & WWSL/Philadelphia
PRICE: $300,000

BUYER: WHOC Inc., owned by Laura
Thrash of Philadelphia, MS and Leah
Jarrell of DeKalb, MS. They are the
daughters of seller William Cole.
SELLER: H&GC Inc., owned by
William Cole, David Cole, and
Geraldine Cole.

FREQUENCY: 1490 kHz; 102.3 MHz
POWER: 1 kw; 3 kw at 200 feet
FORMAT: AC; Country

EASTERN RADIO

Genepa, Nete York:
'ﬁurn
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WJFL/Vicksburg

PRICE: $75,000

TERMS: Escrow deposit $10,000,
balance due cash at closing.

BUYER: Joseph Appiah of Vicksburg,
MS.

SELLER: Pepsi-Cola Bottling Co. Inc.
of Southern Mississippl. The com-
pany recently applied for FCC permis-
sion to sell WCKO/Vicksburg, MS.
FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: Country

BROKER: Pepsi-Cola announced plans
in May to sell this station for $100,000
to John Pembroke, but the deal was
never consummated.

KSRCI/Socorro

PRICE: $18,000

TERMS: Cash

BUYER: Walter Schrode of Socorro,
NM.

SELLER: Robert Sparks, court-
appointed receiver for Socorro Com-
munications Inc., formerly owned by
Manuel and Roberta Olguin.
FREQUENCY: 1290 kHz

POWER: 1 kw daytimer

FORMAT: Country

WKJA/Belhaven

PRICE: $655,000

BUYER: Belhaven Christian Radio
Inc., owned by Bishop L.E. Willis Sr.
of Norfolk, VA. He also owns WOWI/
Norfolk; WIMG/Ewing, NJ; WBOK/

New Orleans; KFTH/Marion, AR;
WGSP/Charlotte; WBXB/Edenton,
NC; WKwQ/Batesburg, NC; WSRC/
Durham, NC; WAYE/Birmingham;
WSFU/Union Springs, AL; WWPD/
Marion, SC; WPZ2Z/indianapolls;
KZRO/Marshall, AR; WTNC/Thomas-
ville, NC; WPCE & WFTH/Richmond;
WSVE & WwPDQ/Jacksonville;
WWCAIGary, IN; WESL/East St. Lou-
is, IL; WTJH/East Point, GA; and
WGTM/Wilson, NC.

SELLER: Winfas of Belhaven Inc.,
principally owned by Larry Nichols,
W.S. Foster Jr., and W.S. Foster Il.
Winfas also owns WRCM/Jackson-
ville, NC and WYYD/Amherst, VA.
FREQUENCY: 92.1 MHz

POWER: 3 kw at 282 feet

FORMAT: Country

WGHB/Famville

PRICE: Undisclosed

BUYER: Jason Communications Inc.,
owned by R. Garland Dodd of
Chester, VA.

SELLER: Atlantic Coast Communica-
tions Inc., owned by J. Thomas Lam-
precht and Jerome Lamprecht.
Jerome also owns WNCRI/St. Pauls,
NC.

FREQUENCY: 1250 kHz

POWER: 5 kw day/2.5 kw night
FORMAT: Religion

COMMENT: This station was sold in
April 1986 for $403,750.

wWWW-americanradiohistorv-com

WWLS/Moore

PRICE: $550,000

TERMS: Escrow deposit $5000, bal-
ance due cash at closing.

BUYER: Fox Broadcasting Corp., prin-
cipally owned by John and Cathe Fox
of Norman, OK. They also own KKIP/
Lowell, AR and KBLP/Lindsay, OK.
John Fox is the station’s current GM.

SELLER: WWLS Radlo Inc., owned by
Robert L. Stephenson and Robert T.
Stephenson. They also own KKCC/
Clinton, OK.

FREQUENCY: 640 kHz

POWER: 1 kw daytimer

FORMAT: Country

COMMENT: This station was soid for
$945,000 in July 1985.

WBEU & WYKZ/Beaufort
PRICE: $4.4 million

TERMS: Cash, with $3.15 million
allocated for assets and $1.25 million
for noncompete agreement.

BUYER: Enzo DeDomincis, who aiso
owns WRCQ & WRCH/New Britain-
Hartford, CT.

SELLER: Specter Broadcast Corp.,
headed by President John Macklin
Ade. The company also owns WFTW
& WKSM/Ft. Walton Beach, FL.
FREQUENCY: 960 kHz; 98.7 MHz
POWER: 1 kw daytimer; 100 kw at
707 feet

FORMAT: Country; AC

BROKER: Dave Burrill of Americom
Radio Brokers.

WKYB/Hemingway

PRICE: $80,000

TERMS: Escrow deposit $3000, addi-
tional $9000 cash due at closing for
assets. Buyer agrees to assume bank
note for $68,000.

BUYER: Wiillam Burckhalter of Sum-
merville, SC. He owns WCBW/Tren-
ton, FL.

SELLER: Hemingway Broadcasting
Co., owned by Dexter Stuckey.
FREQUENCY: 1000 kHz

POWER: 10 kw daytimer

FORMAT: AC

COMMENT: This station was purchas-
ed in April 1987 for $1 and an undis-
closed debt assumption.

WPSC/Pageland

PRICE: $19,407

TERMS: $10 cash plus assumption of
bank loan totaling $4013 for FCC
licenses and trade names. Buyer to ac-
quire tower and transmitter by assum-
ing debts totalling $15,384.

BUYER: Michael Glintner of Kansas
City, MO. He is the President of Satel-
lite Radlo Network Inc., which owns
KGOLMumble (Houston), TX; wLQV/
Detrolt; and WBIV/Natick (Boston),
MA. He is the permittee of new AM sta-
tions in Atlantic Beach, SC; Gladstone,
MO; Fairview, NC; Florence, SC; and
Blythewood, SC.

SELLER: Sandhiil Broadcasting Co.,
owned by Jackie Nicholson.
FREQUENCY: 1510 kHz

POWER: 500-watt daytimer
FORMAT: CHR

KRXX/Marlin

PRICE: $410,263

BUYER: KRZI Inc., owned by Van
Doren Goodall Jr. of Waco, TX.
SELLER: Crowder Broadcasting Inc.,
principally owned by Ronald Crowder.
FREQUENCY: 96.7 MHz

POWER: 3 kw at 300 feet

FORMAT: CHR

COMMENT: This station sold for
$245,000 in August 1987. Last

month, Crowder announced plans to
sell this station to Cin-Lynn Properties
Inc. of Hewitt, TX for $355,000.

WCOW-AM & FM/Sparta
PRICE: No cash consideration for
56.4% stock interest

TERMS: Majority control of the station
is being distributed to heirs of the de-
ceased owner, as part of an estate set-
tlement.

BUYER: John Rice, Patricia Hoffman,
James Rice, and David Rice.
SELLER: Zel Rice i, representative of
the Estate of Vena Rice, is transferring
majority control of Sparta-Tomah
Broadcasting Co. Inc.

FREQUENCY: 1290 kHz; 97.1 MHz -
POWER: 5 kw daytimer; 100 kw at
587 feet

FORMAT: Country

* Economic profiles
* Competitive overview

* Maps
* Quarterly updates

.

(Investing in Radio 1989)

Fourth Edition

* Demographic and ethnic profiles
* Revenues and financial forecasts

* Ratings and performance trends

The Best Research on the Market!
Call for a free brochure: (800) 323-1781
(In Virginia, 703-478-5873 collect)

BIA Publications, Inc.

Broadcast Investment Analysts, Inc.
P.O. Box 17307 Washington, D.C. 20041 (703) 478-5880 FAX (703) 478-583
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RADIO'S HOTTEST PROMOTION.

"Hot Tickets is the best sales/audience ot Tickets!

promotion we've ever run." Works like a lottely

Jerry Atchley, President, Southern Skies Broadcasting, ¢ .

KSSN, Little Rock/KZSN, Wichita Makes you money. Builds
. $100.000 CUME and TSL. Generates

"It made my station over R .

in new business and sounded great trafﬁc for your clients.No

on the air." wonder GM's and PD's both

C.J. Jones, President, Jones Eastern Radio, Charleston, SC l()ve HO t n Cke tsf

You don't want to be the station competing
against Hot Tickets!

Hot Tickets is tested, proven, and sold on an
exclusive one-station-per-market basis. Lock up
Hot Tickets now, whether for immediate use, or
for a later rating period.

Call toll-free 1-800-858-8880 for Hot Tickets.

n Texas call collect 214-934-2222.

FirstCom...First Again.

Please send details on availability of Hot Tickets for:

State

Title Phone

k ' FirstCom Broadcast Services/ 13747 Montfort #220/Dallas, Texas 75240 (214)934-2222
i . TM Service Mark, FirstCom Broadcast Services, A Division of [im Long Companies, Inc.

www.americanradiohistorv com
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\
I\ e Two00 ONE RADIO NETWORKS PRESENT
VA

estwood One is pleased to invite you and several million of your favorite listeners to a weekly celebration where the music
never stops — American Dance Traxx, the exclusive three-hour countdown of America’'s most scintillating contemporary
dance hits.

Each week, American Dance Traxx combines the formidable resources of two of radio’s most influential forces — host Jeff Wyatt
(program director and on-air personality of KPWR-FM/Los Angeles) and producer Joel Salkowitz {(program director of WQHT-
FM/New York). Together, they make American Dance Traxx cook with a red-hot mix of today’s biggest dance hits and exclusive
revealing interviews with the major artists behind those hits. And, with just one host, there's less talk and more emphasis on special
re-mixes, the newest domestic and imported releases and, most importantly, the musical punch that sets American Dance Traxx
apart from the competition.

To discover the sound that's igniting the dance scene from coast to coast, RSVP to your Westwood One Sales Representative at
(213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.

{e}%} WESTWOOD ONE RADIO NETWORKS
(\

wAWW-americanradiohistorv com
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Eight Ways To Avoid
Office Interruptions

nyone who's ever worked in

an office knows that such

work is full of innumerable
little interruptions and distrac-
tions, be they telephone calls or so-
cial chats with co-workers. What-
ever the case, these low-priority
details steal time away from high-
priority tasks, often resulting in
overtime and weekend work.

Total national spot radio ex-
penditures for the month of Oc-
tober topped $76 million — a

15.3% increase over 1987
figures.
§ Market Oct. 1988 vs. Oct. 1987
- {% of change)
% 1-10 +13.6
’ 11-25 +22.6
26-50 +15.7 ;
51-75 +12.6
76-100 +22.7
100+ +8.2

Note that there were four
weeks in October 1987, as
npposed to the five weeks in
October 1988. Thus, actual
national spot radio expendi-
tures were much greater in
'88. However, all above-quot-
ed figures have been adjusted
to reflect the true percentage
of increase in national spot
radio activity.

While the above-quoted fig-
ures reflect total national radio
spot bilings as reported by
America’s leading national rep
organizations, they are not
typical of any specific market.
Furthermore, spot billing in in-
dividual markets, market
groups, or in geographic areas
may differ substantially.

Source: Radio Expenditure Reports Inc.

Nevertheless, there are ways to
avoid these distractions. According
to NYC-based Organization Princi-
ple President Stephanie Winston,
setting aside even as little as one or
two hours a day for interruption-
free work can increase your output
as much as if you'd worked
through the weekend. This can be
accomplished by one of the follow-
ing three ways:

e “Out To Lunch.” In other
words, leave your office. Slip into
an unused conference room, or
take your paperwork to a nearby
coffee shop or public library.

* “Do Your Homework.” Set
aside one day a week for a morning
of quiet work at home. Rarely are
there office emergencies that can’t
wait until noon.

* “Do Not Disturb.” One of these
signs on your door can work won-
ders. At the same time, instruct
your secretary to hold all calls.

Inter-office Interactions

Of course, it’s impossible to
avoid all interaction with your
fellow employees, but Winston sug-
gests the following tips to make
these interactions efficient and not
a waste of time:

* Visitation. Confer in somebody
else’s office. It's easier to excuse
yourself from another office than
to ask someone to leave yours.

¢ Attention! Stand up and re-
main standing when someone
drops in your office.

e Saved By The Bell. Ask your
secretary to interrupt you with a
reminder of your next meeting at a
prearranged time if you believe a
meeting is going to drag on too
long.

¢ Racing The Clock. Make your
telephone calls just before lunch or
near the end of the day so the other
party won’t be tempted to talk
long.

¢ Direct, But Personal. Always
answer your phone with a “Hi,
what can I do for you?” so the
caller will get to the point.

Picking The Perfect Focus Group Panelist

hile adults who have nev-
er participated in — or
(better yet) never even

heard of — focus groups, make
perfect candidates for such ven-
tures, they are becoming harder
and harder to find.

® January 9-10, 1989 — 23/d
Burns Media Radio Studies
Seminar. Sheraton Hotel. Re-
dondo Beach, CA.

® January 9-10, 1989 — 14th
Annual Investing In Broadcast
Stations Serninar. Park Hyatt.
Washington, DC.

® January 13-19, 1989 — NAB
Winter Board Meeting. Scotts-
dale Princess. Scottsdale, AZ.

Ferey

® January 14-15, 1989 — Dan
O’'Day’'s Air Personality-Plus
Seminar. Quality Hotel Airport.
Los Angeles, CA.

g ® January 22, 1989 — NFL Su-
g per Bowl. Joe Robbie Stadium.

Miami, FL.

® January 27-28, 1989 —
Northh American National Broad-
casters Association Annual
Meeting. Televisa. Mexico City,

Mexico.
® January 28 - February 1,
1989 — National Religious

Broadcasters 46th Annual Con-
vention. Sheraton-Washington
and Omni Shoreham Hotels.
Washington, DC.

® February 2-5, 1989 — RAB
Ninth Annual Managing Sales
Conference. Loews Anatole
Hotet. Dallas, TX.

® February 6-7, 1989 — NAB
Manzagers Roundtable. Ramada
Renaissance Hotel. Atlanta,
GA.

® February 8-11, 1989 — 6th
Annual Programming/Manage-
ment Conference '89. Registry
Hotel. Universal City, CA.

® February 8-12, 1989 — Inter-
national Radio & Television So-
ciety Faculty/Industry Seminar
Roosevelt Hotel. New York,
NY.

STREET IMAGES

In her recent book ‘Focus

Groups, A Guide For Advertising
And Marketing Professionals’
(Probus Publishing, $24.95) author
Jane Farley Templeton claims
that the supply-pool of perfect pan-
elists is dwindling due to wide-
spread use of focus groups.

® February 22, 1989 — Nation-
al Association Of Recording
Arts & Sciences 31st Annual
Grammy Awards. Shrine Audi-
torium. Los Angeles, CA.

® February 23-24, 1989 —
14th Annual Investing in Broad-
cast Stations Seminar, Hotel Del
Coronado, San Diego, CA.

® March 1-4, 1989 — 20th An-
nual Country Radio Seminar.
Sponsored by Country Radio
Broadcasters. Opryland. Nash-
ville, TN.

® March 3-7, 1989 — National
Association Of Recording Mer-
chandisers 31st Annual Con- %
vention. New Orleans Marriott.
New Orleans, LA.

®March 7-10, 1989 — Audio
Engineering Society Conven-
tion. Congress Centrum. Ham-
burg, West Germany.

® March 12-16, 1989 — North
American National Broadcasters
Association’s Sixth World Con-
ference QOf Broadcasting
Unions. Willard Hotel. Washing-
ton, DC.

® March 13-14, 1989 — NAB's
Group Head Fly-In. Dallas-Ft.
Worth Hyatt Regency Hotel. |
Dallas, TX.

® March 16-18, 1989 — First
Annual Air Talent Programming
Conference. Doubletree Hotel.
Atlanta, GA.

®March 22,1989 — NAB's Ra-
dio Station Acquisition Seminar.
New York Hilton and Rockefel-
ler Center Towers. New York,
NY.

®March 23, 1989 — National
Association of Black Owned
Broadcasters Fifth Annual Com-
munications” Awards Dinner.
Sheraton Washington. Washing-
ton, DC. {

However, what Templeton de-
scribes as the ‘“small temporary
communities formed for the pur-
pose of discovery” can be ade-
quately stocked with adults who’ve
let at least six months pass be-
tween panel participations.

® March 24-25, 1989 — 11th

Annual Black College Radio
Convention. Paschal's Hotel.
Atlanta, GA.

® March 29, 1989 — Acadery
Of Motion Picture Arts & Sci-
ences 61st Annual Academy
Awards. Shrine Auditorium. Los
Angeles, CA.

® April 58, 1988 — Asian
American Journalists Association
National Convention. Hyatt-Em-
barcadero. San Francisco, CA.
® April 9-12, 1989 — Broad-
cast Financial Management As-
sociation 29th Annual Meeting
Loews Anatole. Dallas, TX.

® April 19-23, 1989 — National
Broadcasting Society, Alpha
Epsilon Rho, 4 7th National Cori-
vention. Riviera Hotel. Las
Vegas, NV.

® April 29 - May 2, 1989 —
NAB 67th Annual Convention.
Las Vegas Convention Center.
Las Vegas, NV.

® May 10-14, 1989 — National
Association Of Independent
Record Distributers & Manufac-
turers. Wyndham-Franklin Plaza
Hotel. Philadelphia, PA.

® May 11-15, 1989 — American
Women In Radio & Television
38th Annual Convention. Wal-
dorf-Astoria. New York, NY.
®May 17-21, 1989 — Public
Radio Conterence. St. Francis
Hotel. San Francisco, CA.

® June 5-11, 1989 — 18th In-
ternational Country Music Fan
Fair. Tennessee State Fair-
grounds. Nashville, TN.

® June 20-23, 1989 — NAB
Summer Board Meeting. Wash-
ington, DC.

® June 21-25, 1989 — BPME
Association 33rd Annual Semi-
nar. Renaissance Center. De-
troit, MI.

R TR IR e S
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Now Playing: Salt Lake City, Albuquerque, Springfield, MO

THE TV SPOT YOU NEVER DREAMED COULD BE YOURS

...FOR ONE THOUSAND DOLLARS.

How? Qur other clients paid thousands to have them produced. Now that
they’re produced, we can make them available to you.

ROCK: our “Dictionary Girls”’ will GRAB your

audience!

GOLD: our “Teen Ghost’ will become the
commercial your city TALKS about!

___CALL PATTY FOR FREE DEMO: 801-322-33 11__,

www.americanradiohistorv.com
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SALES STRATEGY

Where To Find New Salespeople

ast week, we took a look at the interviewing and
testing processes that can assist you in hiring new
salespeople. Getting a budget for additions to your
sales staff is the simplest part of the hiring procedure.
Finding the actual recruits, however, is another story alto-
gether. This week, we’ll look at several suggestions as to
whom you should look for and where you're mostly likely

to find new salespeople.

Keep in mind that you don’t have
to settle for inexperienced salespe-
ople, regardless of your market
size. All you may really need to do
is to broaden your traditional pros-
pecting base.

Hiring Priorities

There are two priorities that can
make a geometric difference in the
success of your hiring decisions.
First, you should aim to hire ex-
perienced commissioned salespeo-
ple. By doing this, you’re working
with a situation where another
company has already paid the
prospective employee to determine
whether he wants to be a salesper-
son or not in the first place. You'll
find that any time you deviate from
this priority, your failure rate will
increase dramatically.

Second, look for situations where
another company has already done
the basic training. Although our in-
tentions may be excellent, we often
have little time to train, provide
feedback, and nurture a new em-
ployee along, especially when
we're operating in today’s crisis
management mode. There are
many companies — retail firms in-
cluded — that build an excep-
tional foundation for their employ-
ees by teaching them the basic
components, structure, and tech-
niques of selling. You should take
any opportunity you might have to
hire such salespeople.

In addition, there is generally a
budget revenue projection involved
for new recruits during their first
or second month. If this is the case,
you don’t have the luxury of hang-
ing in there with the new person
during his inevitable love/hate
relationship with the selling busi-
ness.

It’s only human nature that a
person making a job change, espe-
cially to an outside commissioned
sales job, is going to go through a
relatively significant adjustment
period. To prevent needless ag-
gravation and frustration — and to
make the transition as smooth as
possible — here are three specific
non-radio categories from which
you may consider recruiting new
personnel for your sales staff. In
order of preference, they are:

Outside Commissioned
Sales

This area of selling is the most
like our own industry, especially if
the individual is involved in the
selling of services rather than
tangibles. Salespeople from other
outside commissioned sales posi-
tions have historically shown the
greatest success when converting
to radio sales.

However, try to avoid salespeo-
ple from a well-established market
leader — with the exception of Xer-
ox — when interviewing potential
employees from non-allied indus-
tries. Although the person may
boast incredible credentials, the
ease one has in securing appoint-
ments varies greatly when you're
representing such companies as
IBM or AT&T as opposed to a radio
station. Always try to conduct most
of your interviews with reps from
secondary companies.

People who’ve worked in media-
related jobs are always a good
place to begin — and there are
several specific areas besides
radio on which to center your
potential employee prospecting.
Newspapers are perhaps the best
example.

CLEMSON #13
VS

By Chris Beck

While five years ago, you would
never have thought of hiring a good
ol’ boy from the paper, an entirely
new breed of newspaper salesper-
son has emerged during the past
several years. These are often
young, energetic salespeople who,
in many cases, quickly become
frustrated with the relatively
meager commission rates that
most newspapers offer. These print
recruits generally bring to the
table a tremerdous amount of
knowledge and background in
several critical areas, including
retail, co-op, and vendor accounts.
They're also very educated in
directly working a client. (Think
about it. How many print people do
you usually see in the waiting room
of an agency?)

Another tip: If you are seeking
more impact with distributors, you
might specifically hire from a
newspaper’s CAP advertising de-
partment. Most of today’s papers
have such a department, generally
consisting of one to four salespeo-
ple whose entire job consists of
working with distributor accruals
and monies. In some markets,
CAP advertising accounts for more
than 15% of a newspaper’s
revenues.

You may also consider recruit-
ing from one of the following media
sales departments:

» Weeklies

« City magazines

« Movie theaters (people who
sell the slides)

s Public TV

When hiring salespeople, howev-
er, you should try to avoid media
buyers. While many of them will
apply, when it comes to making the
transition into radio sales, these
folks generally have one the high-
est incidences of failure of any par-
ticular group of people.

There have also been many suc-
cess stories involving the hiring of
account executives from smaller,
aggressive, retail-based agencies,
although you’ll want to avoid their
counterparts from larger agencies.

Finally, you can also find many
manufacturer reps who are rela-
tively well-versed in advertising
and marketing. You should spe-
cifically look within the following
categories:

» Beverages

s Electronics

» Cosmetics

* Medical

s Major office equipment (i.e.,
computers, copiers)

» Telephone systems
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Newsletter From MARS

ne of the most active radio associations in the

country is the Milwaukee Area Radio Stations

(MARS). Among the organization’s concepts is a
telephone line that advertisers can call for a new idea each
day. MARS also recently came up with this slick, informa-
tion-packed newsletter that it regularly sends to clients and
agencies in the Milwaukee area.

— .| | Why Radio

| | Will Win:
| AMatter
| of Time

e ratanding what 1~

* Personal shoppers
e Men’s clothing
 Electronics

e Computers

» Telemarketers

s Cosmetics

Creative Jobs With
Outside Appointments

If you happen to strike out in the
first two categories, people who've
been employed in creative jobs
that require outside appointments
have also often made an impres-
sive impact as salespeople. Some
of the positions falling under this
category include:

« Corporate public relations di-
rectors

» Non-profit organization promo-
tional directors

 Air personalities

¢ Fast food: district promotion
directors

How To Advertise

Finally, when advertising for
prospective salespeople on your
own station, you’ll find that you can
reach an amazing cross-section of
people from the abovementioned
professions, many of whom have
never really thought about selling
radio. This is especially true for
people involved in an outside sales
position, who are, of course, some
of the heaviest users of the
medium.

As a result, your ad copy should
be very specific when it comes to
describing the qualifications you're
seeking. An example:

(Your station) is currently inter-
viewing for possible openings in
our retail sales department. To
qualify, you must have at least
three years of outside commission-
ed sales experience. Those who've
successfully made the transition to
radio sales in the past come from
backgrounds including .
(Here’s where you list four or five
SPECIFIC categories from the
ones previously mentioned. Yes,
this is what’s known as hitting ap-
plicants over the head, but it’s
worth it.)

One final advertising tip: It's
highly advisable to give your
secretary a written applicant
screener that includes qualifying
— or disqualifying — questions.
You'll find this simple piece of
paper will save you untold time
and energy.

Chris Beck is President of
Chris Beck Communications,
a sales consulting firm. If you
have a question you'd like this
column to address, he can be
reached either by fax machine
at (818) 594-5030, by phone
at (818) 594-0851, or write
him at 22647 Ventura Bivd.,
Suite #215, Los Angeles, CA

91364.

AWARD WINNING*

Public Service
With Heart

Health is a hot topic. The Heart of the Matter is a

* Insurance hot radio series that deals with heart, health, and
OKLAHOMA #1 1 o Cellular carrier sales . I . *
- - quality of life issues. And it’s free.
MOND!,'\Y - L e The Heart of the Matter brings your listeners
NEW YEAR'S DAY _e;eal estate credible professionals from sources such as Johns

JAN. 2, 1989

/MRN

RADIO NETWORK

For Exclusive Broadcast Rights
Cail Person Te Person Colfect

JOHN McMULLIN
b\ (904) 254-6760

Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

You can choose the daily 4% minute program, or
the 29 minute weekly magazine version.

Call us for more information and a free demo.
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.
2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD 21209

*Gold Medal Winner
1988 Intemational Radio Festival

Inside (Retail)

Commissioned Salespeople

If you can’t find an applicant
who’s been employed in an outside
commissioned sales position, your
next-best option is to hire someone
employed in an inside commission-
ed position. Salespeople who came
out of the following backgrounds
have quite often been able to make
the transition into radio sales:
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Modesty prevents us from shouting
“We’re Number One in Los Angeles and NeWY)rk"”
But gosh,dowe feel ike1it! EMMIS

Boston, Chicago, Houston, Indianapolis, Los Angeles, Minneapolis, New York, San Francisco, St. Louis, Washington, D.C.

(It’s the first time one broadcasting group has had number one* FM stations in both markets!) *Source: Birch, Persons 12+, AQH Share M-Su, 6A-Mid, Aug-Sept 1988. WQHT-FM, N.Y., 6.6/ KPWR-FM, L.A, 10.8.
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TOP TEN SHOWS
DECEMBER 5-11

1 Night Court
2 The Cosby Show
3 Cheers
4 A Different World
5 Golden Girls
6 Roseanne
7 60 Minutes
8 Who’s The Boss?
9 LA Law

10 Empty Nest

Source: Nielsen Media Research

All show times are EDT/PDT uniess
otherwise noted. subtract one hour for
CDT. Check #istings for showings in the
Mountain Time Zone. Al listings subject to
change.

e DOORS KEEP SWANGIN’:
Cinemax turns back the hands
of time to capture Lizard King
Jim Morrison and the rest of
the Doors performing live during
the group’'s 1968 European
tour. Former Jefferson Air-
plane co-pilots Grace Slick and
Paul Kantner introduce the
hourlong “Vintage Perform-
ance'’ program (Saturday,
12/17, 11:30pm). Check local
radio listings for a simulcast in
your area.

e DE AGONY OF DE FEAT:
Little Feat shuffle off to the Big
Apple to join hostMelanie Grif-
fith on NBC's "“Saturday Night
Live" (Saturday, 12/17,
11:30pm).

*GET A KLUGH: NBC's
“Sunday Night" gets all jazzed
up with a musical line-up that
ranges from guitarist Earl Klugh
and pianist Joe Sample to vo-
calist Patti Austin and Steely
Dan mastermind Donald Fagen
(Monday, 12/19, 12:15am).

e THE NITE HAS 1000
STARS: Soulman Lou Rawis
welcomes such musical
mavens as Natalie Cole, Mari-
tyn McCoo, andWhitney Hous-
ton to the ninth annua “Lou

Sxim=

A CELEBRATION OF THE
LIZARD — Jim Morrison, back
from the dead and bigger than
ever.

Rawls Parade Of Stars Tele-
thon.” As in the past, all efforts
by performers (and viewers) will
go to benefit the United Negro
College Fund. The telethon will
air on independent stations
(Saturday, 12/17, 8pm); check
your local listings.

*BABY LET’S PLAY
HOUSE: Saturday morning adult
show host Pee Wee Hemman
shocks da house during CBS’
"Pee Wee's Playhouse Christ-
mas” (Wednesday, 12/21,
8pmy). Joining Pee Wee for this
hourlong yuletide romp are
Grace Jones, K.D. Lang, Little
Richard, Charo, and eternal
beach kids Annette Funicello
and Frankie Avalon.

0

The CDC-006 Compact Disc Controller

B 256 selections stored in memory ® Arms Disc/Track—

cues to audio B Stores 120 CD's in two—Sony CDK-006
players & Designed for live-assist operations

® Locked storage of CD library ® Continuous play mode

SONO-MAG CORPORATION
1833 WEST HOVEY AVE., NORMAL L 61761
PHONE 309-452-5313

FAX 309-452-2521

How Do You
Spell Rock?

M-0O-N-E-Y

“ oney, that’s what I
want!” sang Bar-
rett Strong back in

the early '60s — and both John Len-
non and Mick Jagger would later
echo his words. But even these
great rock pioneers couldn’t possi-
bly have fathomed the multibillion
dollar industry rock 'n’ roll was to
become. Mother Jones magazine
recently ran a random rock’n’ roll
financial statement in its pages,
which uncovered the following in-
teresting facts:

¢ Cost to taxpayers for Senate
Committee on Comumerce, Science,
and Transporation’s 1985 hearing
on pornographic rock lyrics:
$1,098,000.

¢ Gross receipts for this year’s
“Monsters Of Rock” concert in
East Rutherford, NJ: $1,677,495

¢ The price the California Raisin
Advisory Board paid for one-year
rights to Marvin Gaye’s version of
“I Heard It Through The Grape-
vine”’: $120,000

« Projected raisin sales for 1988:
$200 million.

= Projected merchandise sales
featuring the California Raisins:
$250 million.

« Corporate contributions made
toLiveAid byPepsi, Kodak, AT&T,
and Chevrolet: $750,000 each.

« ABC television advertising rev-
enue raised from the broadcast of
the LiveAid show: $5 million (esti-
mated).

» Price of Tipper Gore’s book,
“Raising Kids In An X-Rated Soci-
ety’’: $8.95.

» Price of Dweezil Zappa's LP,
“My Guitar Wants To Kill Your
Mama: $8.4.

. WEEKEND BOX OFFICE
DECEMBER 9-11

1 Twins
(Universal} *

i ¢
. $11.1
: )
.+ 2The Naked Gun

.

$6.1
(Paramount) i
3 Scrooged $4.6
(Paramount)
. 4 Tequila Sunrise $4.0
g (Warner Bros.) 3‘
5 Oliver & Company $2.5 &
(Buena Vista) :
6 The Land Before $2.1
. Time (Universal)
- 7My Stepmother s $2.0
. An Alien (Weintraub) *
. 8Ernest Saves $1.5

Christmas (Buena Vista)

g 9 Child’s Play $1.3
(MGM/UA)
¢ 10Cocoon: The Return $0.9

] (20th Century Fox)
First week in reiease

All figures in millions
Source: Exhibitor Relations Co

COMING ATTRACTIONS: No
new, music-related films open-
ing nationwide this week, con-
centrate on not making a fool of
yourself at the office Christmas
party instead.
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NEW THIS WEEK

® THE FAT BOYS: 3 X 3 (PolyGram)

The rappin’ tons o' fun are featured in three vidclips of classic rock tunes
that the trio recently revived and reworked into semi-hip hip-hop numbers:
“Louie Louie,” “"Wipeout” (with special guests the Beach Boys) and “The
Twist” (performed with fellow hetvyweight Chubby Checker). (Street
date: 12/19).
® A NIGHTMARE ON ELM STREET 4: THE DREAM MASTER (Media)

That loveable cutup, Freddy, is back again, in yet-another sequel toWes
Craven's original teen slasher class-sick. The Chrysalis soundtrack LP
features such label stars as the Vinnie Vincent Invasion, Blondie, Go
West, the Divinyls, and the recently-signed Sea Hags. (12/21).

@ TWINS (WTG)
Single: TwinsPhilip Bailey & Little Richard
Other Featured Artists: Jeft Beck, Nicolette Larson, 2 Live Crew
® SCROOGED (A&M)
Singles: Put A Little Love In Your Heart/Annie Lennox & Al Green
The Love You TakeDan Hartman & Denise Lopez
Other Featured Artists: Buster Poindexter, Robbie Robertson
® TEQUILA SUNRISE
Single: Surrender To Me/Ann Wilson & Robin Zander (Capitol)
® OLIVER & COMPANY (Disney)
Featured Artists: Billy Joel, Bette Midler, Huey Lewis
® THE LAND BEFORE TIME (MCA)
Single: If We Hold On TogetherDiana Ross
O MY STEPMOTHER IS AN ALIEN
Single: Kiss/Art Of Noise f/Tom Jones (China/Polydor)
® /RON EAGLE Il (Epic)
Single. Enemies Like You And MeRuth Pointer & Billy Vera
Other Featured Artists: Alice Cooper, Henry Lee Summer, Mike Reno
©® COCKTAIL (Elektra)
Single: Wild Again/Starship
Other Featured Artists: Beach Boys, Bobby McFerrin, Georgia
Satellites
® BIRD (Columbia)
Featured Artist: Charlie Parker
® BUSTER (Atlantic)
Single: Two HeartsPhil Collins
Other Featured Artists: Four Tops, Hollies, Dusty Springfield
® U2: RATTLE & HUM (Island)
Singles: DesirelJ2
Angel Of HarlemAJ2
® COMING TO AMERICA (Atco)
Single: | Like It Like ThatMichael Rodgers (WTG)
Other Featured Artists: System, Cover Girls, Levert
® CADDYSHACK Il (Columbia)
Single: Turn On (The Beat Box)Earth, Wind & Fire
Other Featured Artists: Kenny Loggins, Lisa Lisa & Cuit Jam

UPCOMING
®’'M GONNA GIT YOU SUCKA
Single: I'm Gonna Git You SuckaGap Band (Arista)
® BEACHES (Atlantic)
Single: Under The BoardwatkBette Midier

B

NATIONAL
BROADCASTING SCHOOL | |
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\‘)lnu\uué Sacramento

Portland
\ Las Vegas N 5
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¢ Tape Mailed Same Day! ¢ You Call:

Hollywood (213) 463-2492
Terry Flood

Portland (503) 242-3235 Seattle (206) 587-2346
Rusty Kimbali Terry Draper

Las Vegas (702) 737-9400 | Sacramento (916) 487-2346
Dennis Mitchell George Alien
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Designed. Then priced.

Not vice-versa.

O ther manufacturers set price goals, then
commit their designers to create products to fit
the price. Worse still, their prices must leave room
for dealer profits.

Your station works as well as your consoles let it.
How do you know whether your consoles have been
built to a price, or designed to perform? If they're
from Pacific Recorders, you have the assurance that
a very real difference in priorities is at work.

The difference:

O ur design engineers are in the happy position
of being encouraged to choose materials, com-
ponents, techniques and approaches as they see fit.
Their objective is products with uniquely superior
attributes: Maximum headroom. Minimum noise and
distortion. Total RF immunity. Tough, reliable hous-
ings. Massive power supplies. Friendly control
panels.

©1988 PR&E

When they're finished, we price it.
And since we don’t build in a dealer mark-up, our

customers always receive the best price on their
equipment. Our published end-user price would be
others’ “confidential dealer cost”. The “negotiation
discount” you'd properly expect from their dealers,
we invest in superior components.

So the next time you have the chance to order new
consoles, maybe you'd be better off to look beyond
the price tag and see the value of our approach.
Excellence first. All else second.

Please send me l
| a brochure on: NAME

O Air consoles
| O Production consoles crle.
O Cart machines ADDRESS
| O Dolby SR® for cart
O Everything PR&E offers

Return this coupon to:
| Pacific Recorders & l

Engineering Corporation m PACIFIC RECORDERS
2070 Las Palmas Drive % ENGINEERING CORPORATION

Eaflead. CA 92009 The number one choice for |

RR

619) 438-39M1 more #1 stations

www-americanradiohistorvy com -—
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as you can say Arbitron

’ Quick as you ean say

W Arbitron, you can easily
“crunch” estimates, dayparts,
demos. Define audienzes by
more than just age and sex.
AND get professiona’
presentations in a flash.

e Quick as yoie can sy
W Arbitron, our PC
applications hardle mor:
information thar ever before.
In the time it takes you = slip

g

WW\W. americanradiohisterscom

a ds<ette into your personal
cormputer, you car have at your
fingzrtips all the mformation
you need for decigons that

pay off.

we Call your Arbitron

% representatiye today.
Letus show you how our PC
applications save you money so
yoli can make more money
eve-y day. Quickas you can say
Awitron.

* 1
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OVERVIEW

What We Look For In Electronic Goods

hen it comes to electronic
products such as stereos
and VCRs, Americans

base their buying decisions pri-
marily on the brand name, Accord-
ing to the latest (1988) annual con-
sumer electronic products survey
conducted by the Gallup organiza-
tion, brand name is the “most im-
portant” deciding factor for more
than half (52%) of all prospective
electronic buyers (59% of those
persons between the ages of 30 and
39.)

The product’s price was the sec-
ond most-important factor (45%)
in buying decisions. Incidentally,
price was of greater importance to
those consumers under the age of
40 than any other age group.

Less important deciding factors
were the availability of local ser-
vice (26% of those surveyed said
this was important, but this feeling
is strongest among those between
the ages of 30 and 39), the recom-
mendations of friends and relatives
(24% of the respondents cited this
factor), and the reputation of the
store where the product is bought
(20% ). Incidentally, these last two
concerns are notably greater
among consumers aged 40-49.

What We're Buying

Although — or because — com-
pact disc players are still in their
infancy, the Gallup poll found that
they are the most recently-
acquired electronic products, with
79% of America’s CD players hav-
ing been purchased during the last
two years.

Audio speakers and electronic
typewriters were at the bottom of
the list of most-recent purchases,
albeit at a still-healthy 41% and
43%, respectively. Nevertheless,
the poll also found that those people
who owned audio speakers were
not only two to three times more
likely to buy upgrade equipment
than owners of other electronic
products, but also two or three
times more likely to own multiple
sets of equipment.

What We’re Using

As far as usage is concerned, the
telephone answering machine
checks in at 36 hours of usage each
week. This is almeost three times
the hours of the following preducts:

» A pair of speakers (13 hours a
week)

¢ A personal
hours)

computer (12

¢ A VCR (11 hours)

¢ A CD player (9 hours)

¢ An electronic typewriter (6
hours)

¢ A camcorder (2 hours)

It should be noted, however, that
TVs and telephones were not in-
cluded among the surveyed de-
vices.

Mr,

ing these items:

VCR
Boom box L
Pair of speakers = =
Personal headphone stereo
Electronic typewriter o
Phone answering machine
Cordless telephone 5
Personal computer
Compact disc player

None

America’s Most-Popular
Electronic Products

tronic product in most American households, VCR players still re-

A Ithough compact disc players are the most recently-acquired eiec-

main the most popular electronic device in American homes.
The following chart shows the most popular etectronic products cur-
rently owned by Americans, and the percentage of households contain-

Source: 1988 Gallup Consumer Electronics Product Study

65%

23%

Postman

he one word that kept
popping up during a re-

cent survey of what im-
provements customers of the
US Postal Service would like to
see on a “most wanted” list was
“MORE” —more outlets, more
service, more convenience,
more options.

As for the top five particular
changes that Americans would
like to see in the US Postal Ser-
vice, they are:

Desired Changes Percentage

Of Customers

More Places

To Buy Stamps 83%
Increased Hours 74%
Convenient Express

Mail Payment 63%

More Price Options

Pick-Up Service

Survey: Radio Hot

In The Kitchen

radio is one of the hottest items

on the menu. A recent survey
by R.H. Bruskin Associates found
that not only does the average
American spend 2.1 hours each day
in the kitchen, but also spends
nearly half this time (48%) listen-
ing to the radio.

I n kitchens across the country,

ot

£h.

\dbg

santa’s Favorite Satellite Transmission Service Provider - (213) 870-9000

HOIL 1)/

Niwuch usteldng 1s popular with
the 18-t0-24 year-old crowd, as 43%
of these young people turn on their
boom boxes in the more-than-a-
meal room. Seniors (65 years-old
and up) put in lots of kitchen-
counter listening hours, too — of
the 80% who spend one to four
hours there daily, 62% tune in their
radios.

Based On
Delivery Time 62%

For Overnight Delivery 60%

Source: R.H. Bruskin Assoctates

Born To:

KPRS/Kansas City air talent
Eddie Blaze, wife Theresa,
daughter Jessica, November 2.

A&M Records Director/Clas-
sical Sales & Marketing Lee
Smith, wife Sandy, daughter
Jennifer Colley, November 3.

A&M Records Midwestern
Regional Sales Manager Curtis
Hawkins, wife Marsha, daugh-
ter Kate Sherene, November 4.

A&M Records {ocal Promo-
tion Manager/Dallas Mark Tin-
dle, wife Deb, daughter Natalie
Christine, November 15.

WGRD/Grand Rapids MDMi-
chelle McCormick, husband
Jeffrey, son Mason Jeffrey, No-
vember 16.

WSTF/Orlando NSM Roger
Stallard, wife Tracy, daughter
Samantha, December 1.

WSTF/Orlando MD/air talent
Brian Morgan Kirkland, wife

o o
g s

Car You Drive
Key To
Musical Tastes?

roadcasters already owe a

great debt to the auto

makers of the world.
(Where would drive-time radio be
without them?) Now the car indus-
try has bankrolled a study on
drivers’ listening habits.

According to a recent survey by
auto parts manufacturer Allied
Signal, our musical tastes are
coupled with our preferences for
either foreign or domestic cars.
For example, nearly half (46%) of
import car owners listen te rock n’
roll, as compared to only 3% of do-
mestic car owners.

Country music, on the other
hand, is the choice for 58% of do-
mestic auto owners, while only
about a third of import owners tune
in to Country radio stations.

Amy, son Brian Morgan Jr_, De-
cember 1.
PRO-FM/Providence air per-
sonality Tony Mascaro, wife
Sofia, son Anthony James,
December 1.
WKRR/Greensboro, NC PD
Bruce Wheeler, wife Terry, son
Mitchell Wayne, December 4.
KFXD-FM/Boise PD Jack
Armstrong, wife Patti, daughter
Courtni Brianna, December 5.

Marriages:

WKXX/Birmingham pro-
gramming assistant Cindee
Boatright to John Standridge,
November 12.

KHAT-AM & FM/Lincoln
Sports Director/air talent David
Klein to Pamela Wenzl, Decem-
ber 3.

KBCE/Alexandria, LA PD
Rob Neal to Patricia Tucker,
December 10.

o EeL S

IDB COMMUNICATIONS

GROUP INC.

www.americanradiohistorv.com
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THE RETURN PEO
OF THE |

A Zulu Man In La-La Land

L

Following the taping of a recent TV appearance, Capitol recording artist and international social activist
Johnny Clegg raised his voice, his heels, and a few consciences at a glitzy L.A. party. Done up in Maui
motif, the star-packed gathering was held to honor the South African performer’'s acceptance in the US
and world music communities. Seen on the Tinseltown mise-en-scene are (I-r) actress Rae Dawn Chong,
Clegg, and actors Rob Lowe and C. Thomas Howell.

What (Not What) Up, Dog?

Members of the Chrysalis recording group Was (Not Was) recently shared some Motor City secret
society handshakes and engaged in a little backstage tomfoolery with members of Geffen Records’ XTC
and MCA recording artists the Breakfast Club. Joining in the gestures are (I-r) the group’s Don Was,
XTC’s Andy Partridge, Was (Not Was) vocalists Sir Harry Bowens and Sweet Pea Atkinson, other brother

Y95 deb 18 KBFM deb 39 WHSL deb 32 David Was and the Breakfast Club’s Stephen Bray.
KXYQ on K92 add KKXL add
WDFX 22-15 KYRK 26-17 KPAT add
KWOD on KZZU add WDBR add 38
KS104 24-18 OKI100 add KFMW add
KPLZ on G98 add 297 add
WNOK 25-20 WTHT add KZFN deb 26
WOKI 20-13 Z103 33-29 OKS95 31-24

ﬁwﬁcedég
RICHIE ZITO

From #e allfum
HAVE YOU SEEN ME LATELY?

somer TRUDY GREEN. FRONT LINE MANAGEMENT The “Three Rs" of country music — Warner Brothers recording artist Randy Travis, and Columbia
recordmakers Ricky Van Sheiton and Rodney Crowell — form an impromptu lineup outside Nashville's

@ Ryman Auditorium, onetime home of the Grand Ole Opry. The trio of country crooners was posing for a

Phoww w0 avcurparty ar upconung arucre i uie March issue ui Vogue magazine. Contemplating the bir-

die are (I-r) Travis, Van Shelton, Crowsll, and Vogue photographer George Lange.
© 1988 Warner Loss. Brcards I

WWW.americanradiohistorv-com
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New from Birch/Scarborough Research

The most important
sales tool in 20 years.

The Multi-Media Consumer Profile will change forever
the way you market locally. Here'’s how it can give your station
The Winning Edge.

A quiet revolution began in
1975, the year Scarborough
Research introduced a bold new
concept in media research:
® Measure all local media usage -

reading, listening, viewing —

of each survey participant so
that true cross-media com-
parisons could be made

® Obtain extended individual
and household dermographics
from these same people to
further sharpen targeting
accuracy

® Capture a detailed record of
product purchase and retail
shopping activity from each
respondent — specific to the
brand and store level

@ Provide instant access to the
respondent-level data, allow-
ing users to retrieve exactly
the reports they need, when
they need them

The first Scarborough Multi-
Media Reports raised eyebrows
in the Top 10 markets.

Then they began opening
eyes — and doors.

Retailers began asking about
the demographic and geographic
profiles of their shoppers, and
their competitor’s shoppers.

Newspapers began equipping
their sales teams with average
issue and cume readership
information on the 400+
audience segments provided by
Scarborough.

Radio and TV stations began
using Scarborough Multi-Media
data to help clients and prospects
discover the demographics and
lifestyles of their customers and
their competitors’s customers.

And everyone began marketing
more smartly. For the first time,
advertisers were able to determine
which media, media mix and
specific media vehicles would
best reach their specific targets:
Not just “Women 25-54"...but
“Women 25-54 with Household
Incomes over $50,000 who've
recently shopped Neiman-
Marcus’”

Local media sellers made out
well, too. The Scarborough

Reports quickly became the only 2 You'll know where your How to find out more
media research report used * client’s competition is most Before you put your 1989
universally by all local media - vulnerable. The demographics budgets to bed, leave room for an
radio, TV and news- of prospective customers within investment that will INCREASE
1222020 profits. .. the Birch/

Beginning Fall The Major-Market Success of Scarborough Multi-
’88: Expansion to Scarborough Multi-Media Research § Media Consumer
markets 11+ Since 1975, Scarborough Research bas sustained a renewal rate of ] Profile.

Now, the marriage over 9% with America’s best-run and biggest-billing media sellers: There’s not enough
of Birch and Scarbor- @ht ﬁosmn @loht room here to get into
ough makes possible @ flos A WINS the hundreds of possi-
the expansion of 05 Angeles imes ble sales applications,
Multi-Media research “ e ————— T for to describe the ]

t e markets and " T hi a' 3 < €normous power o
before. P KABC Direct Access .

The new Multi- @ m,c Acw ﬂork Gﬁmcs Research Targeting
Media Consumer System that lets you
Profiles are similar to i p ¢ create customized
the top 10 Scarbor- @he uaﬁhingwn om | analyses and presenta-

The marriage of Birch and Scarborough brings this i tions on your micCro-
;]eg:ﬁ}; gﬁ;?ég;;:f same research quality and integrily to markets 11+, § computer.
fOl‘ media SCUC[S in ] e Wevd a.lSO like to [Cu
markets 11+. The new Profiles you about the Charter

database will be loaded with
marketing data on more than
400+ localized retail shopping,
product and service usage
categories.

Comprehensive Scarborough
Reports are available now in all
Top 10 markets and Miami/Ft.
Lauderdale. The Multi-Media
Consumer Profiles start in
markets 11-30 this Fall, and we’ll
be surveying continuously through
May 1989. Our first Profile Reports
will release in Summer 1989,
with annual reports thereafter.

A Strategic marketing
tool that gives you The
Winning Edge

Gaining The Winning Edge
means adding more value to each
sale than your competitors.

The Mutlti-Media Consumer
Profile arms your sales force
with vital information your clients
want to see, opening doors for
appointments with top-level
decision-makers:

1 For the first time, you'll be able

* to consult your clients on where

to find audience targets with the
biggest and fastest payoffs.

the trading radius of each store
location. How target audiences
are shared across media and indi-
vidual media vehicles.

Subscriber discount and how you
can save even more by adding
the Multi-Media Consumer
Profile to your existing Birch

Radio ratings subscription.
The Multi-Media Consumer S:)) climin dre p the
* Profile helps you help your counpon I(,)r call us at
clients spend their media dollars 1_80%_0 62'-BIRCH 1o be the first
wisely. And their appreciation to secure The Winning Edge
will be reflected in your share of for o:irres @ation g s
their media budgets. b4 :
[ it aved  Birch/Scarborough Rescarch
GOt , 12350 N.W 39 Street
mail today Coral Springs, Florida 33065
Please send:

~~

Name

( ) More information on the Multi-Media Consumer Profile

) Information on the Top 10 Market Scarborough Reports

) Information on Birch Radio Monthly, Quarterly and
Qualitative Radio reports

Title

Company

Address

City

State/Zip

Phone

P

waww-americanradiohistorv.com

Radio - Newspaper - Multi-Media Audience Measurement
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CHR CHART: [0807 > €p)
ONE OF THE
MOST ADDED

NOW ON 120 CHR REPORTERS
INCLUDING:

B104 deb 26 (HOT) PRO-FM add
KKBQ 23-16 (HOT) PWR99 32-25
WGH 30-24 (HOT) KRBE 19-11
WNVZ 12-10 (HOT) B96 25-19
KTFM deb 15 (HOT) WNCI add 28
WHYT 23-17 WCzZY add 39
KIIS 10-5 (HOT) WDFX deb 20
KZZP 5-3 (HOT) WLOL add
KKRZ deb 28 (HOT) KS104 add
KMEL 4-1 (HOT) Y108 add
Z93 6-1 (HOT) FM102 29-18
PWR106 22-15 (HOT) KWOD add
KGCGI 6-3 (HOT) KPLZ add
HOT977 14-7 (HOT) HOT97 add 37
PWR95 add 33 KITS 16-11
WEGX add

B94 add

. . . AND MUCH MORE!!

ALREADY 28% %:o?r:g Z:é'“

WWW.americanradiohistorv-com
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STREET TALK

Thacker Next Malrite Radio Prez?

ith Malrite Exec. VP and Radio

Division President Gil Rosenwald

promoted to President/COO of the
entire company (see Page 1), who will be the
new president of the radio division? Smart
money puts Z100/NY President/GM Dean
Thacker at the top of the list.

Ah, but some other things are shakin’ up
in Malriteland as well. ST hears that
VP/Programming Jim Wood will soon
concentrate his duties on the chain's Country
outlets —KLAC & KZLA/L.A., WDGY &
KEEY/Minneapolis, and KNEW & KSAN/SF —
working out of San Fran. This would clear the
way for Z100 PD Scott Shannon to become
VP/Contemporary Programming, supervising
2100, WEGX/Philly, and WMMSI/Cleveland.

However, there are said to be a lot of
“unsettled” things going on in Shannon’s life
— if you believe some of those widely
scattered rumblings of late about his moving to
the West Coast. Seems several pieces of the
puzzle are still missing, but look for something
to shape up within the next two weeks or so.

And . . . it is highly possible that this
Friday (12/16) could be WMMS OMKid Leo’s
last day at the Buzzard. Those rumors about
him going to Columbia seem to be coming
true, but don't look for the Kid to show up in
A&R as everyone thinks he will. If Leo packs in
15 years at WMMS, his position will be newly
created by label chief Tommy Mottola.

Nevertheless, as you're reading this, the
irrepressible Kid will have taken some 11th-
hour meetings with the men from Malrite, as
Rosenwald, Thacker,and Shannon all want
Leo to stay on the j-0-b.

i ey e e e B
W i fs”“; ?“.c“*
e

%i?i;;a%,ﬁxr A '?M’iv"w*"*éf‘” e
Uni Records, which was recently cut back
to little more than an A&R arm for parent MCA,
is about to crank it up again in the A&R field.
Look for expansions in L.A., NY, and Nashville,
the last in the rock arena. Also look for the
label to hire A&R reps in Sydney, Toronto, and

London.

e

i =

Constant Readers will doubtlessly re-mem-
mem-member (ST 10/28) that Sony was said
to be shopping for a publishing arm to go
along with CBS Records and that Tree
International was at the top of its wish list.

Now, Music City sources say that the
publishing giant and Sony have reached a
tentative agreement, with a formal signing to
take place in January. The deal is rumored at
somewhere between $30 — $50 million,
and includes a stable of 60 songwriters whose
annual revenues are in the neighborhood of
$10 million.

WENS/Iindy PD Joel Grey has been
upped to OM. Details next week.

*jﬁo i -,Z

Country/AC combo WTIM & WTJY/
Taylorville, IL has begun an “Adopt An
Armenian” promotion to benefit the Soviet
Union quake victims. The promotion has been
picked up by UNICEF and will soon go
nationwide. Contact Robert Baxter at (217)
824-3395 for more details.

WJFK/Washington has dumped its night
NAC programming (12/12) to concentrate
exclusively on its adult AOR approach. Just a
few months ago, Washington was an NAC/
Jazz stronghold, as ACs WASH and WLTT
programmed nightly NAC/Jazz shows, with
WBMW (which evolved into WJFK) serving the
NAC market on a fulittme basis as well. Now
all three have jettisoned their NAC/Jazz
programmmg

e “'&:- 12-"
e S

New 293IAt|anta VP/GM Dave Meszaros
never got back to the ST “fun-fone” this
week, despite loads o' market and station
chatter about a format switch from Z93's
present dance-oriented CHR approach to
Classic Hits.

During Arista’s recent company meetings
regional awards in CHR, Urban, and Sales
were bestowed upon Texas rep June Colbert,
Baltimore/Washington rep Roland Lewis, and
West Coaster Les Silver, respectively. In
addition, it was announced that AC Promotion
Manager Mark Rizzo has been elevated to
Director/AC Promotion.

“Rock Response,” a concert designed to
raise money to help educate young Americans
about AIDS, will be held January 14 at the
Universal Amphitheatre in L.A. The current
lineup of talent includes the Bangles, Taylor
Dayne, Gene Simmons and Paul Staniey of
Kiss, Chris Difford and Glenn Tilbrook of
Squeeze, Tom Jones, Thomas Dolby, and
Lou Reed.

WBLSINY afternoon driver Mary Thomas
is out. Inner City inside sources report that
the station is trying to lure Lawrence Gregory
Jones away from WGCI-FM/Chicago for the
vacancy.

Rebiteni Bl ans The KICAT A ao
i:g& e Qﬁ&w*@wwﬁm& ﬂ”g ?::;;‘s«vs’i

KKAT/Sait Lake City has come under fire
from Arbitron for a direct-mail promotion that
closely resembled the diary format. As a
result, KKAT will be stickered in the book with
a notation on page 5b, and will be listed below
the line at the bottom of each page in the
upcoming fall quarterly report.

Arbitron not only took similar action against
WMMR/Philadelphia just a year ago, but aiso
sent a letter to all subscribers last February
warning against any ‘‘diary lookalike activity.”

Continued on Page 26

Jdirect mail
EXPRESS

2441 Bellevue Avenue, Daytona Beach, FL

We Do More Than Stuff Envelopes
AT DIRECT MAIL EXPRESS WE OFFER:

e Custom Promotion Design

Copy Writing

Experience in Radio Direct Mail
Exclusive Envomailer Promotion
Fully staffed Graphic Art Studio

We Provide The Creative Edge

32014 Contact Robbie Tuttle 904/257-2500
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ENYA

““Orinoco Flow
(Sall Away)” |

Her No. 1 English debut
from the forthcoming
album “WATERMARK”

WXKS
KKRZ

KCPX add
KISN 29-14 (HOT)

KF35 95XXX add  KWTX
KSND WJMX add  KMOK
KYRK add WPFM add  KOZE deb 31
KKFR KIXY KZFN deb 36

“This is the most phenomenal record | have ever played
during my career in radio. This record has had Top 5
phones since the first day | played it and is very popular
with adult males. The receptionist knows when | am playing
‘Orinoco Flow (Sail Away)’ because the switchboard lights
up and the phone lines are jammed. "

—Gary Waldron, KISN/Salt Lake City

“This is a piece of magic. It is a wall of sound that is even
more incredible with the volume turned up. Give this gift to

your listeners.””
—Sunny Joe White, WXKS/Boston

®

GEFFEN

RECORDS

www.americanradiohistorv.com
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THE NEW SINGLE

88/25 P
WXKS 21-17 B
PRO-FM add  KSAQ add
Q107 2421  WKZL add
PWR99 add-35 WZOK add
KRBE add 40  KKRD add
WMMS 30-28  KSND deb 39
WZPL deb 32 FM104 deb 27
KWOD add  KWSS add
KCPX add KZZU deb 37
Q100 add 103CIR 30-26
WERZ deb 38 OK100 30-27
WPST deb 38 95XIL 39-30
WBCY add ~ WHSL 31-23
WCGQ add  WBNQ 39-32
WINK add KOZE 32-24
WANS deb 38  OK95 38-31
KKYK add

K92 add AC CHART €

<1988 WARNER BROS.
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Continued from Page 25

When the December issue of Inc.
magazine listed America's 500 fastest-growing
private companies, ST's all-seeing eye-to-the-
bottom line noted that little ol’ Strategic Radio
Research came in at #217. Founded in 1980,
the Chicago-based firm posted a sales
increase of 1325% from 1983-87.

WTG has hired Robin CeCola as
Promotion/Marketing Manager for the
Baltimore/Washington area. CeCola was most
recently an account services rep with the CBS
branch in Boston. Meanwhile, Bruce Harmon
joins WTG in Miami, coming from a local dance
pool.

WKHX/Atlanta and morning man Shadoe
Stevens — NOT the dude from AT-40 — have
agreed to disagree, and “SS” will hit the trail
by January 1. Call him at the station before
then.

The University of Hlinois and USC will be
playing a football game in Moscow (1 0/2/89),
and WLRW/Champaign, IL is looking to send
412 listeners to the contest in a specially-
chartered jet for what is quite likely the world's
first behind-the-lron Curtain tailgate party. Ah,
but first those crafty Rooskis have requested a
videotape of this peculiarly American custom
to see just what exactly makes this party any
different than the Party they all know and love.

Contrary to what you read here last week,
KKSS/Albuquerque OM/morning man Bifl
‘‘Birdman’’ Thomas was not reassigned
within SunGroup. instead, he was moved out
the door with the ink barely dry on his new

" one-year deal. Contact him at (505)

275-7332.

If you caught the UNLV-Arizona basketball
game on ABC-TV last weekend, you probably
saw the segment on UNLV coach Jerry
Tarkanian. As part of the feature, ABC
stopped by KLUC/Las Vegas and shot video
of MD/afternoon driver Jay Taylor playing the
station’s #1 request, “We Will Tark You,” sung
to the tune of Queen’s “We Will Rock You.”

Yes, pigskin fans, that was
KXRX/Seattle's logo you saw on ESPN last
Sunday (12/11) prior to the Seahawks' total
domination of the Denver Broncos. Inspired by
homeboy linebacker Brian Bosworth's
description of Denver QB John Elway as “Mr.
Ed,” the station produced a T-shirt
“welcoming” said Ed to the city. Featuring an
unflattering caricature of Elway as a helmeted
horse, the shirt quickly became the talk o’ the
town, and scored national airtime on CNN as
well as ESPN.

Who is the highest-paid parttime air talent
in America? KLSX/L.A. claims it's Frazer
Smith, who just signed a seven-figure, multi-
year contract with the Classic Rocker! VP/GM
Bob Moore said he was “thriled” about’'the
deal, adding whimsically, “The rest of the staff
didn’t seem to mind their pay cuts.”

KFIIL.A. morning cohost Gary Owens will
be seen on the silver screen in three soon-to-
be-released flicks. The Supreme High Nurgle
will even make his singing debut (!) in one, a
“Shaft"/“Superfly’” spoof titled “I'm Gonna Git
You Sucka.”

Chuck Woodson, most recently
PD/mornings at WCDX/Richmond, is now
Director/Entertainment Programming at the
Sheridan Broadcasting Network.

Glad to report that WLMG/New Orleans
PD Nick Ferrara is back on his feet and once
more working on a parttime basis, after having
suffered a mild heart attack.

Be sure to tune in your local NBC-TV
station on Christmas Eve at 11:30pm to see
Westwood One Exec. VP Jerry Sharell’'s
30-second shot at national fame. Not only will
Sharell be featured in the “Christmas Song”
segment of the “Noel” special that stars Linda
Hopkins, Stefanie Cramer, Janey Wyatt, and
Jason Bateman, he’'ll also be wearing the first
sweater design from his soon-to-debut “Mr.
Music” line of clothing.

Does Atlantic Records have a new
mascot? The little cherub seen at the end of
White Lion's video, “When The Children Cry,”
is none other than Andy Buch, son of the
label's AOR mensch, Danny.

STICKY SHTICK — When WPOW-EM (Power 96)/Miami offered local listeners the opportunity and the challenge to
crawl on their hands and knees through 275 gallons — that’s $2000 worth — of hair gel in the hopes of grabbing the
key to a new car, there were no less than 500 willing participants. The event took place over the ten-day span of the
recent Broward County Fair, which was suspenseful enough, but then the 110 folks who managed to score “blank”
keys had to wait until the 72nd keyholder (pictured) unlocked the doors to the prize. Talk about your stiff competition!
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AMERICAN TOP 40 1§ NOW HEARD ON MORE STATIONS
ACROSS THE WORLD THARN AT ANY TIiME IN ITS 18 YEAR HISTORY!

Why?
Because America’s original Top 40 countdown show continues to
dehver every week what your Ilsteners have come to know and love:

® Exclusive U.S. use of the Billboard Magazme Hot 100 For 18
years the chart listeners have become familiar with and respect.

l Long Distance Dedications 8

% Great stories about the artists
B Famous AT40 teasers
® The most well-wntten and researched Top 40 program on radlo

# Our host Shadoe Stevens a 20 year radio veteran and now
one of America’s hottest talents. He's a Billboard Magazine
Air Personality of the Year winner and seen nightly on TV's
“Hollywood Squares.”

ABC Watermark @

www.americanradiohistorv.com
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FM CONTINUES TO RISE

RADAR Shows High
Working Women Usage

The fall ’88 RADAR report,
which measures network radio
audiences, shows a continued in-
crease in FM listening and high ra-
dio usage among working women
when compared to women who are
not employed outside the home.

The survey, which measured
12,000 respondents between No-
vember ’87-October '88, is primar-
ily conducted to determine lis-
tenership to the radio networks and
their individual programs. Those
results will be released after the
new year.

FM listenership is at an alltime
high of 76%, up from 75% in the
spring ’88 report and 74% in the fall
’8’7 survey

tisers

The results also showed that
while working women represent
54% of the adult female population,
they account for 60% of the radio
usage among women. While em-
ployed women account for greater
radio usage compared to women
not employed outside the home
across all dayparts, the greatest
disparity occurred in the 3-7pm
daypart, where employed women
registered a 17.1 rating and non-
employed women came in at an
11.9 rating.

The RADAR ratings are publish-
ed by Statistical Research, Inc.
twice a year, and are sponsored by
the principal networks and adver-

R
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Hmes Named WPZZ PD

WPZZ/Indianapolis MD/acting
PD Harmony Hmes has been up-

Vi s N

BASTIDA MANAGES
KPRW & KATT

Surrey Ups
York To
VP Post

Surrey Broadcasting has named
KPRW & KATT/Oklahoma City
VP/GM Tricia York to the newly-
created position of VP/Regional
Manager. York will oversee the
Oklahoma City combo, as well as
KATM/Colorado Springs and
KDZA (AM)/Pueblo, CO. Surrey
has also upped KPRW & KATT
GSM Larry Bastida to Station
Manager.

Surrey President Kent Nichols
told R&R, “Tricia has done nothing
but strengthen the Oklahoma City
operation, and we felt her exper-
tise in Colorado Springs and Pueblo
warranted her promotion.”

York has been with the combo
for seven years, Bastida for the
last five.
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ped to PD at the Willis Broadcast-
ing Urban outlet. She succeeds
Earl Boston, who took the post in
November and exited after two
weeks.

Willis National PDSteve Crumb-
ley told R&R, ‘‘Hines’s work with
the company, her professionalism,
and her knowledge of how Willis
Broadcasting works has stood out,
and we feel very confident in her
joining our staff of PDs.

WPZZ VP/GM Dwayne West-
brook commented, ‘‘Harmony was
selected over about 10-12 appli-
cants. After doing extensive re-
search into their backgrounds, we
decided it would be better to hire
from in-house, because she has the
experience and knowledge, and
has been in radio for 18 years.”

Hines added, “I don’t have any
immediate plans to make changes;
we’ve been through enough
changes. Everyone’s pretty much
set, and we can forge ahead. I'm
doing what I love to do most, and
I'm happy Steve has confidence in
me. We have some very exciting
things on the drawing board.”

Hines’s background includes
stops at WVOL/Nashville, WLOF/
Orlando, WKRG/Mobile, and
KYA/San Francisco.

Snmt Lhnm Vissont

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.

Thomas Kennedy oI

Kennedy
Now VP At

NewMarket

KXXY-AM & FM/Oklahoma Ci-
ty VP/GM Thomas Kennedy III
has been upped to Regional VP for
owner NewMarket Media. In his
new post he will oversee the com-
pany’s WSJS & WTQR/Greensbo-
ro-Winston Salem in addition to the
Oklahoma City combo.

NewMarket Media President
Pete Schulte commented, ‘“Tom’s
accomplishments with KXXY in
Oklahoma City are well-known in
the industry. We’'re happy to give
him additional responsibility.”

Kennedy told R&R, “I’'m abso-
lutely thrilled. KXXY is one of the
great Country radio stations in
North America, as is WIQR, and
WSJS is one of the great communi-
ty-involved MOR AM outlets. Not
only do I get to work with top-notch
people in Oklahoma City, but in
North Carolina as well.”

Kennedy, a seven-year radio vet,
served as GSM at WRNL &
WRXL/Richmond from 1983 to
1985, when he joined KXXY as
GSM. He was upped to GM later
that year, and added VP stripes in
’86. He will continue to be based in
Oklahoma City.

Rk

DEFAMATION, SLANDER CHARGED

WLZR Sued Over
Downey Interview

Former radio personality Cath-
erine Catalane has filed suit over
comments made by TV talk show
host Morton Downey Jr. in an in-
terview conducted by WLZR/Mil-
waukee morning team member
Marilyn Mee and aired over the
station. Downey, WLZR, and Mee
are all named in the suit, which
charges that statements made by
Downey were “false, defamatory,
and slanderous,” that Downey
made vulgar and derogatory sex-
ual remarks about Catalane, and
that WLZR invaded Catalane’s pri-
vacy by airing the interview De-
cember 1 and December 3. No spe-
cific amount of monetary damages
was listed in the suit.

A former traffic reporter for
WTMJ/Mllwaukee, Catalane was

previously a news anchor at
WMAQ/Chicago in 1986 and 1987
when Downey was a talk show host
there. She said in the suit that
Downey had been hostile toward
her since a 1986 incident when
Downey allegedly slapped her in
the face because she wouldn’t fol-
low his directions and then in-
decently exposed himself to her.
WLZR ran a taped apology to
Catalane and her family over the
last several days since the suit was
filed Friday (12/9). On the tape,
WLZR VP/GM David Crowl says,
in part, “The comments made by
Mr. Downey were solely his own.
They did not reflect the opinions of
WLZR staff and management.’”’ He
also apologizes for ‘“mistakenly”
rebroadcasting the interview.

RS

LaBeau To Program KESZ_

Country KLAC/Los Angeles PD
Steve LaBeau will leave to pro-
gram bright AC KESZ/Phoenix
starting December 27.

KESZ VP/GM Jerry Ryan told
R&R, “I'm extremely delighted to
have someone of Steve’s caliber in
charge of the product and to pro-
gram this radio station. We've
been showing a real good ratings
spike here lately. It looks like we're
going to surface as the number two
AC toKKLT; we could come out of
this fall book in really good shape. I
think Steve can take it to the next
degree.”

LaBeau was unavailable for
comment at presstime.

Prior to joining KILAC last Octo-
ber, LaBeau spent five years (in-
cluding two as PD) at crosstown
KFL

SRR
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Steve LaBeau

In the summer ’88 Arbitron,
KESZ registered a 2.0 12+ to rank
14th. KESZ trailed AC competitors
KKLT (4.6) and KAMJ (3.2). In
Birch, KESZ posted a 1.8 (15th
place) while KKLT and KAM.J log-
ged 2.2 and 1.5, respectively.

Radlo Broker Daugherty
Dies On Mt. Everest Cllmb

The broadcasting industry is
mourning the death of Gregory
Daugherty, Senior VP/Broadcast-
ing of Henry Ansbacher Inc., who
passed away November 27 from
acute altitude sickness while clim-
bing Mount Everest in Nepal.

Daugherty, 41, began suffering
from the effects of low oxygen at
high elevation after climbing about
13,500 feet with his father, Wesley.
He died at a base camp on the
mountain before doctors could
reach the remote location. A burial
service was held at the foot of
Mount Everest.

“Greg went out in style, doing
exactly what he wanted to do, ex-
actly where he wanted to be,” said
his mother, Dorris Daugherty.

Daugherty spearheaded a drive
to put Ansbacher, a New York in-
vestment bank specializing in me-
dia mergers, into big-time radio
brokerage after joining the firm in
December 1987.

“Greg was a terrifically enthusi-
astic individual and fit into the
Ansbacher team right from the
start. We were all excited about a
radio deal that we closed a week
before he left for the Far East. We

WWW.americanradiohistorv-com

shall all miss his company and his
expertise,” said Ansbacher Presi-
dent Hylton Philipson.

Prior to joining Ansbacher,
Daugherty was a seven-year veter-
an of Satellite Music Network. He
was the first fulltime affiliate
salesman hired when the network
started in August 1981. He was
named VP/Major Market Affil-
iates in 1985, and later was Direc-
tor of the Wave Network.

Daugherty is survived by his
father and mother and brother
Michael. The family has requested
that donations be made to local
chapters of the Juvenile Diabetes
Foundation.

Bartsch Moves
To KEBC
VP/GM

KOMA & KRXO0/Oklahoma City
GM Jane Bartsch has been named
VP/GM of crosstown KEBC. She
replaces Bill Kirk, who had been
VP/GM since the station was pur-
chased by Van Wagner Broadcast-
ing two years ago. Independence
Broadcasting Corporation recent-
ly purchased KEBC from Van
Wagner.

Independence Chairman Peter
Sulick said, “We’re positively
thrilled that a broadcast profes-
sional of Jane’s stature has joined
our company. Oklahoma City is
one of those overlooked markets
that is currently growing at 9-10%.
With some rate leadership and the
influx of some solid, established
broadcasters, Oklahoma City radio
will return to its glory days of the
early ’80s. Wasn’t KEBC number
one in the market then?”’

Bartsch commented, ‘Leaving
KOMA & KRXO was a tough deci-
sion, but the challenges facing me
at KEBC and the opportunity In-
dependence is giving me has my
juices flowing to continue on a win-
ning trend.” :
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The Strategic advantage:

PERLEPTUAL
RESEARGH
EVERY WEEK

Radio is not a typical consumer product like
cigarettes or spaghetti sauce. Tastes and attitudes
change very quickly in our field. If you're only
researching your listeners once a year, you're
missing a genuine competitive advantage.

Strategic Radio Research offers a unique,
customized research program that could keep
you in touch with your listeners every week of
the year. Weekly perceptual research to monitor
the changing attitudes of your target audience.
Weekly tracking on your current music. Plus
weekly research on your oldies. All in one com-
prehensive system that we’ve been fine-tuning
and improving for over eight years.

Great programmers and managers like KMEL/
San Francisco’s Paulette Williams & Keith Naftaly,
WODS/Boston’s John Gehron & Dave Van Dyke,
WJLB?Detroit's Verna Green & James Alexander,
KRXY/Denver’s Joe Parish & Mark Bolke, and
WGCI/Chicago’s Marv Dyson, Sonny Taylor, &

Barbara Prieto have all learned that the closer
you get to your listeners, the more successful
you’ll be.

To request a research proposal for your station,
call Sue Bell, Director of National Sales, or Kurt
Hanson, President, today at (312) 280-8300.

In our industry, gimmicks and “quick fixes”
abound. But keeping in touch with your listeners
on a weekly basis gives you an inarguably real,
long-term advantage. It improves your product.
It will help you win.

Exclusively from . . . "

211 E. Ontario
Chicago, IL 60611
(312) 280-8300

—wann amaricantadiohistorv-com .
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par.a.gon (pareagan’) n. 1. A model of
excellence or perfection; peerless example.

Roger Wimmer, PhD
President

Chris Porter
Vice President

Fran Judd
Research Analyst

Mike Henry
Director of Marketing

Raymond Galloway
Computer Operations

= Paragon Research

550 S. Wadsworth Blvd., Suite 401 Denver, CO 80226 (303) 922-5600 FAX (303) 922-1589

WWW.americanradiohister-=com
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®DeANNE SHEEHAN has been ap-
pointed GM at KUDA/Las Vegas. She
had been a sales rep at crosstown
KENO & KOMP.

Also at the station, THOMAS CAR-
ROLL has been named GSM. He previ-
ously served as Sales Manager at
KFYE/Fresno, CA.

OMIKE SMITH has been promoted to

PD at WKIX/Raleigh-Durham. He was

previously Asst. OM.

Also, BARRY JAMES has been ap-
pointed OM at WKIX & WYLT. He had
been PD at KOAQ/Denver.
®MARK HALVERSON has been pro-
moted to GM/GSM at WTNT-AM & FM/

Tallahassee. He formerly served as
Station Manager/GSM.

Mark Halverson Mary Garber

®RON THOMPSON has been ap-
pointed VP/GM at WANS-AM & FM/
Greenville, SC. He had been a sales
consultant for RKO. )

Also at the combo, AE JODI LIPPIN-
COTT has been named Station Manag-
er/Sales Manager, while FM PD BILL
McCOWN has been appointed OM for
both stations.
®JACK MESSENGER has been pro-
moted to VP/Stations at Republic
Radio, where he has been a VP since
1987.

NANCY GILTNER has replaced
Messenger as Sales Manager of the
Los Angeles office. She joined
Republic as an AE in 1987.
®DAVID PERLMUTTER has been
named Director/Marketing at WKQX/
Chicago. He spent the last nine months
as Account Supervisor at Waldman &
Associates.
®BOB FOX has joined KBET/Santa
Clarita, CA. as GSM. He previously
served as GSM at KJYC & KFMJ/Med-
ford, OR.
®DAVE LANDON has joined WWMG/
Charlotte as Sales Manager. He had
been an AE at WEZC/Charlotte.
OMITCH ANTON, Sr. AE at WHYI/Ft.
Lauderdale, has been promoted to
LSM.
®MONTE SAUNDERS has been ap-
pointed CFO at Marathon Communica-
tions. A ten-year broadcast accounting
vet, he has worked for Jones-Eastern
Radio and Long Pride Broadcasting,
among others.

®MARY GARBER has been promoted
to Sr. VP/Marketing of the Radio Store
at McGavren Guild Radio/Los Angeles.
She had been VP/Sales Manager.

®GENE BRYAN and CHRISTY
FLYNN have been named to VP/His-
panic Radio Sales posts at Katz Com-
munications’ New York and Los An-
geles offices, respectively. Bryan had
been NSM since 1986, and Flynn had
been Sales Manager.

Also adding VP stripes are Katz
Dallas Sales Manager MARYANNE
McGOWAN, Seattle Sales Manager
LARRY LUSTIG, and Detroit Sales
Manager TIM ROBISCH.
® JAMES OLSON has joined Palmer
Communications as Director/Manage-
ment Information Systems. He had
been Exec. VP/COO at Interact, inc.

Records

® JIM GALLO has been promoted to
the newly-created position of Direc-
tor/Marketing Operations at Atlantic
Records. He was formerly Direc-
tor/Merchandising.

Also at the label, LEE SCHULER has
been appointed Coordinator/Artist Re-
lations. She had been a secretary in
the Artist Relations & Media Develop-
ment department.

FRED BARSUGLIA, WEA Sales Rep,
has been named Regional Sales Man-
ager/Philadelphia. He has been with
the company 16 years.

Jim Gallo Simone Seydoux

®SIMONE SEYDOUX has been pro-
moted to Manager/Video Services at
Virgin Records. She previously served
as Video Coordinator.

Also at the label, PAULE MICALLEF
has been upped to International Man-
ager from her position as international
Coordinator.

O®MARK GHUNEIM has been ap-
pointed Manager/Video Promotion,
East Coast at Columbia Records. He
comes to the label from Beggars Ban-
quet Records, where he was National
Director/Press and Video.

®TONY MORALES has been named
Manager, National Club/Record Pro-
motion at WTG Records. He formerly
was Regional Manager, Club/Record
Promotion at Mocala Records.

Available Now!

Hanna-Barbera

Keith Chambers

Tony Morales

O LINDA TODD has been promoted to
Associate Director/A&R Administration
at CBS Records International. She was
previously Manager/A&R Administra-
tion.

®CHRIS RAWLINS has been named
National Manager/Press and Video at
Beggars Banquet Records. She was
previously Promotion Coordinator at
A&M Records.

OKEITH CHAMBERS has joined Cy-
press Records as Manager/AC Promo-
tion. He comes to the label from Video
Trend, where he was Manager/Mar-
keting.

O®EARLEAN WARD has been named
to handle Regional Promotion/South-
east at Motown Records. She was
President of her own promotion com-
pany for seven years before joining the
label.

®APRIL WATKINS has announced
the founding of Metrox in Nashville.
The new company will develop record-
ing artists and their product.
®RAYMOND RICE has announced
the formation of Charlena Records, a
label which will concentrate on releas-
ing out-of-print classics.

Industry

®THOMAS MOCARSKY has been
promoted to VP/Communications at Ar-
bitron. He had been Director/Commun-
ications since 1983.

®BILL SOMMERS, KLOS/Los An-
geles President/GM, has been elected
Chairman of the Southern California
Broadcasters Association, replacing
1988 SCBA Chairman Robert Moore,
VP/GM at KRLA & KLSX/Los Angeles.
®LARRY VERBIT has been upped to
Senior Counsel at Westwood One. He
joined the company as Staff Attorney in
1987.

®SUE KRAUTKRAMER has joined the
SuperSpots Creative Group as an Ex-
ec. Producer. She was previously Data
Project Director at Winona Research.
®DON BUSTANY and JOHNNY
BIGGS have announced the formation
of Bustany Biggs & Company, a radio
program producing and marketing firm.

®DON ASCIONE, RICHARD FER-
RANTE, and FRANK BYRNE have an-
nounced the formation of Mearim

V-22, a syndication and satellite con-
sultancy with offices in Fort Lauderdale
and Washington, DC.

PROS ON
THE LOOSE

Steve Beam & Steve Jaxon — Morn-
ings KATD/San Jose (408) 866-0809

John Dakins — OM/middays WITL/
Lansing (517) 339-2709

Tony Dancer — PD KSMK/Flagstaff,
AZ (602) 634-3840

Robin Freed — Air talent KIKF/Ana-
heim, CA (818) 762-1902

Greg Holt — Morning show producer
WEBN/Cincinnati (513) 688-3044

Bill ‘‘Birdman’’ Thomas — OM

KKSS/Albuguergue (505) 275-7332
T.J. Wright — Nights WAVA/Wash-
ington (301) 552-9230

Pat Evans began her radio career
at KYA-AM & FM/San Francisco
in 1977, and her first PD gig came
in 1981 at KSFX/San Francisco.
She moved to KOME/San Jose as
Promotion Director in February
1983, and was named PD five
years ago today. In 1985, Evans
went to New York’s WKTU, which
she changed to AOR WXRK and
later switched to Classic Rock.
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® David Leach elevated to PolyGram Sr. VP/Promotion

® Trip Reeb named XTRA-FM (91X)/San Diego PD

® John Piccillo named WBYR/Buffalo PD

©® Andy Schoun named KAZY/Denver PD

® #1 CHR: “Faith” — George Michael (Columbia) (3 wks)

® #1 AC: “(Never Thought) That | Could Lcve” — Dan Hill (Columbia)
® #1 UC: "The Way You Make Me Feel' — Michael Jackson (Epic)
® #1 Country: “One Friend” — Dan Seals (Capitol) (2 wks)

® #1 AOR Track: “Say You Will" — Foreigner (Atlantic) (2 wks)

® #1 AOR Album: “Inside Information” — Foreigner (Atiantic)

® #1 Jazz: “Crystal” — Ahmad Jamal (Atlantic)

e e e e e
g
o
o,
L
et

] (Columbia) (5 wks)

® #1 Country: “Houston
% (Columbia) (2 wks)
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® Jheryl Busby named MCA VP/Black Music

® Terry Salvadore named KFOG/San Francisco Station Manager
® Bill Mayne named KZLA-AM & FM/Los Angeles PD

® Chuck Gross named WELI/New Haven OM

® #1 CHR: "Say Say Say” — Paul McCartney & Michael Jackson

® #1 AC: “Read 'Em And Weep” — Barry Manilow (Arista) (2 wks)
® #1 UC: “Time Will Reveal” — DeBarge (Gordy/Motown) {5 wks)
" — Larry Gatiin & The Gatlin Brothers

£ ® #1 AOR Track: “Owner Of A Lonely Heart” — Yes (Atco) (5 wks)
® #1 AOR Album: “90125" — Yes (Atco) (3 wks)
® #1 Jazz: “Backstreet” — David Sanborn (WB) (2 wks)
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® Nick Verbitsky named WHN/New York VP/GM
® Barry Skidelsky joins WCOZ/Boston weekends
® Jazz station KBCA/Los Angeles becomes KKGO
® #1 CHR: “Le Freak” — Chic (Atlantic)
® #1 AC: “You Don't Bring Me Flowers" — Barbra Streisand
& Neil Diamond (Columbia) (5 wks)
® #1 Country: “The Gambler” — Kenny Rogers (UA) (2 wks)
® #1 AOR Album: “52nd Street” — Billy Joel (Columbia) (7 wks)

) TODAY

CHANGES

William Prettyman has joined
WNOR-AM & FM/Norfolk as an AE.

Janet Jones has been named AE for
Shadow Traffic/Philadelphia, where
Joyce Williams has been appointed
Sales Assistant.

Roscce Bowers has bezen named
Sales Coordinator at WGYL & WTTB/
Vero Beach, FL.

Jeffrey Johnston has been ap-
pointed an AE at KUPL-AM & FM/Port-
land.

Lisa Tolley has been named an AE in
the Los Angeles office of McGavren
Guild Radio, while Susan Heffron has
been appointed an AE in the Seattle of-
fice.

Nineteen-year industry vet Michael
Borden has been appointed an AE at
Interep Radio Networks in New York.

— Holly Sklar

Pat Evans
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e The Sound Effects
We All Love

LIBRARY OF SOUNDS

To order

| NOW AVAILABLE ON CD'S!
CD LIBRARY PRICE: $200 PLUS TAX

ALBUMS ONLY $150 ... e soicano win s s

wwweamericanradiohistorv com

send a check made payable to Interlock Mfg. Corp. to Hanna-Barbera Productions, ATTN: MUSIC DEPT., 3400 Cahuenga Bivd., Hollywood, CA 90068
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SPECIAL OFFER . . . LIMITED SUPPLY
Joe Smith’s new book ... with over
200 great stories as told by the
stars themselves. Each copy ordered
through R&R will be personally
autographed by Joe Smith to you.

(Bookstore price $22.95) Special R&R
industry price $18.50 includes personal
autograph, postage and handling

Ratings Report & Directory

The Industry’s ultimate resource
guide. Complete Industry Directory
coupled with easy fo read Ratings
Reports on the Top 100 markets.
Published twice a year

$35 each/$50 subscription for both issues.

Souvenir Issue . . . a look back at

: the people, music and events that

helped shape R&R's first 15 years.

- 810 per copy

Collector's Video over 165 great
highlights and personalities from

R&R's first-15 years. ..
historical “Reunions”

includes
. $25/VHS only

Collector’s Audlo cassette with
many magical radio moments of
the past 15 years ... s

.e BUY BOTH FOR ONLY 327.50 Offer exp 12/31/88

New Music Gulde . . . Complete
listings of all current and upcoming
releases ... coupled with up to date
Music Industry Directory. $10 per copy

Program Suppliers Guide ‘88 . . .
Comprehensive directory of more
than 760 shows, producers and pro-
duction software ... easy to use A-Z
Iisﬁngs. $10 per copy

All the
all the for-

Year End Review Pack . ..
Hits ... all the Charts ...
mats. 1974-1988. ony = s25

ORDER TODAY... =

Call 213 ¢553 4330
ask for Brad or Kelley

g1l

Overnight delivery avallable for additional charge

All prices include postage & handling
Allow 1-3 weeks for delivery caitomia Residents Add 8.5% Tax

NE WS

Roy Orbison, acclaimed by
many as rock’s most powerful and
even greatest singer, died last
Tuesday (12/6) of a heart attack.
The 52-year-old singer was in Hen-
dersonville, near Nashville, vis-
iting his mother when he was
struck down.

Orbison was on a strong career
upswing with his participation in
the Traveling Wilburys and the im-
minent release of his first Virgin
album of new material, “Mystery
Girl,” which will appear early next
year. Burdened with a history of
heart trouble, he was described by
associates as highly enthusiastic
about new and recent develop-
ments.

Routine Rockabilly
To Dramatic Heights

The Texas-born Orbison record-
ed an original rockabilly song call-
ed “Ooby Dooby” on the Je-Wel
label. Rerecorded for the legen-
dary Sun label in Memphis, it was
a minor hit, but other upbeat Or-
bison rockabilly tunes weren’t as
successful (labelmate Jerry Lee
Lewis did cover Orbison’s ‘‘Down
The Line”). Moving to RCA, Or-
bison again failed to hit, although
one of his two singles, “Sweet & In-
nocent,” became Donny Osmond’s
first solo hit in 1971.

Dorton

Continued from Page 3
on the board of the company, which
encompasses a satellite-linked
business news service for radio and
related operations.

In other appointments, 25-year
broadcasting vet and former Fi-
nancial News Network anchor
John Darin has been named Exec.
VP/Network Operations for FBN.
Also, former KTLA-TV/Los An-
geles Controller/Business Manag-
er Richard Inouye has joined FBN
as CFO.

FBN Chairman/CEO Glen Tay-
lor commented, ‘“We chose Joe to
lead FBN through the coming
months of establishing our service
in the marketplace because of his
winning track record, aggressive
attitude, and flair for perfection.
FBN’s objective is to develop a
new generation of the News/Talk
format with the emphasis on busi-
ness and consumer financial-
oriented news. We're confident
that Joe Dorton can get the job
done.”

“By the time we launch FBN’s
24-hour radio service from our ex-
pansive new studio complex in
Century City, California in Febru-
ary, we will already be guaranteed
coverage in many of the most im-
portant markets in the nation,”
Dorton said. “We think FBN’s Fi-
nancial Radio Network will pro-
vide the market, AM radio in par-
ticular, with an alternative format
that can be a viable player in al-
most any environment.”

Before assuming the CEO post at
Dorton (then Sky) Broadcasting in
1987, Dorton was President/Radio
Division at Gannett Broadcasting
for seven years. He previously
spent 14 years with Bonneville, in-
cluding a term as President of Tor-
bet Radio and GM posts at KBIG/
Los Angeles, WCLR/Chicago,
KOIT/San Francisco, and KIRO/

Seattle.
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Roy Orbison

The key move for Orbison, after
his composition “Claudette” be-
came an Everly Bros. hit on the
back of “All I Have To Do Is
Dream,” came with his signing to
Nashville’s Monument label. His
rockabilly-ish debut, “With The
Bug,” didn’t score, but ‘“Uptown”
was a moderate hit and 1960’s “On-
ly The Lonely,” combining trade-
mark nonsense background
chants, soaring vocals, and a
heartbreak theme, hit No. 2.

It was the first of nine Top 10
records Orbison would earn in his
golden era, 1960-64, including No. 1
hits with “Running Scared,” ““Cry-
ing,” and “Oh, Pretty Woman.”
These classic songs were like
nothing else then or now — the
rockers, like ‘“Pretty Woman” and
“Mean Woman Blues,” imbued
with a faintly eerie lightness of tone
from Orbison’s tenor vocals and
punctuating growls; and the bal-
ladS, “It’s OVer,” ucrying‘u “Iﬂ
Dreams,” melancholy melodra-
mas building through unusual
chord structures to titanic, near-
operatic vocal climaxes.

A 1965 label switch to MGM

Rock Legend Roy Orblson Dles At 52

Heart Attack Claims Slnger

generated a string of lesser, both
commercially and artistically,
records and a starring role in the
less-than-memorable film “Fastest
Guitar Alive.” He recorded sporad-
ically in the '70s, though remaining
popular on the concert circuit, but
in 1980 he had a Country hit, “That
Lovin’ You Feeling Again,” with
Emmylou Harris. Hit covers of Or-
bison songs (“Crying” by Don
McLean, ‘‘Pretty Woman” by Van
Halen, and biggest of all, “Blue
Bayou” by Linda Ronstadt), not to
mention J.D. Souther’s unabashed
tribute, ‘“You’re Only Lonely,” kept
his sound in the public ear.

Movie songs raised Orbison’s
profile in the mid-'80s: ‘“When
Your Heart Runs Out Of Time” in
“Insignificance,” ‘“Life Fades
Away” in “Less Than Zero,” and
especially “In Dreams” in “Blue
Velvet.” Virgin released a double
album of recut versions of his hits,
from which “Crying,” a duet with
K.D. Lang, became a Country
chart record; and Rhino put his
Monument classics back in print.

Artists from Elvis Presley to
Bruce Springsteen regarded him
with awe, so it was no wonder that
a host of contemporary stars, in-
cluding Springsteen, would back
Orbison on a Cinemax concert
special, or that Jeff Lynne, George
Harrison, Tom Petty, and Bob
Dylan would invite him to be part
of the Traveling Wilburys (his
“Not Alone Any More” was a stir-
ring return to his classic style). A
stellar cast contributed songs and
backing to his forthcoming album
as well, and an all-star tribute is
planned in Los Angeles to salute
this one-of-a-kind gentle giant of
pop music.

Isgro
Continued from Page 3

Neither Isgro, his attorney
Steven Cannata, nor any of the at-
torneys for the record companies
would make themselves available
for comment. Last week a source
close to the proceedings had told
R&R that MCA was close to set-
tling with Isgro, but this week in-
dicated that the parties were under
a gag order and could not confirm
whether a settlement had occur-
red.

Isgro previously had indicated in
published reports that he had set-
tled his legal differences with the
two labels.

Bodnar
Continued from Page 3

Bodnar is currently in his second
tour with WASH. His first stint, an
eight-year run as afternoon drive
host, ended in 1983. Before rejoin-
ing WASH in 1986 he did mornings
on Country WPKX (now Classic
RockWCXR) and fill-in duties with
Full-Service AC WMAL, both
Washington stations.

Bodnar’s programuming exper-
ience includes two years as PD at
WVOX/New Rochelle, NY from
1968-70, followed by three years in
the same post at WGST/Atlanta.

In the summer 88 ARB book
WASH scored a 2.4 124 to rank
16th; in the corresponding Birch,
the station posted a 3.1 to rank 13th.

Hulleberg

Continued from Page 3

putting a fulltime executive of El-
len’s caliber in charge will surely
bring the Radio Store to the next
plateau.”

Hulleberg added, ““Customers do
not call and order a particular type
of service; instead, the customer
calls and describes a marketing
problem. The Radio Store is posi-
tioned to respond to that problem.”

Hulleberg joined McGavren
Guild in 1969 as Director/Re-
search, was upped to VP/Research
and Client Services in 1975, and be-
came Interep Exec. VP/Marketing
Communications in 1986. She serv-
ed as acting President of McGav-
ren Guild from 1985 to 1986, when
she was named President.

Doyle joined McGavren Guild in
1974 as an AE, was named Region-
al Manager in 1977, added VP
stripes in 1982, and assumed his
current post in 1984.

Rosenwald
Continued from Page 1

VP/Group Operations, and he was
elected Exec. VP two years later.

In addition to its Cleveland prop-
erties, Malrite owns WHTZ/New
York, KLAC & KZLA/Los Angeles,
KNEW & KSAN/San Francisco,
WDGY & KEEY/Minneapolis,
WEGX/Philadelphia, and six TV
stations.
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a fast

program designed to address the needs and
interests of the more than 60 million mid-life

1

and older Americans — people who “grew up”
A Westwood One Company

with radio!

leisure, the latest news on Social Security and
other timely issues of national scope. Your
program host is Peter Hackes, for 30 years one
of the most familiar and respected voices of
Contact your Mutual Clearance Representative
today, and get ready for Mature Focus —a fresh
outlook for concerned listeners who agree that
life does indeed begin at 50! For complete

FAX (213) 204-4375 or Telex 4996015 WWONE.

network news.
details call us in Arlington at (703) 685-2550,

Mature Focus with Peter Hackes will air for 90
Los Angeles (213) 204-5000,

seconds each day Monday through Friday,

and on Saturdays as a special five-minute

working couples, consumer tips on travel and
weekend edition.

Mature Focus talks about topics which affect
adult Americans — retirement planning for

NEWS AND
INFORMATION
FOR PEOPLE
WHO GREW UP
WITH RADIO
New for 1989, the Mutual Broadcastiné
Produced in conjunction with the American
Association of Retired Persons (AARP),

System presents Mature Focus
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“Century 21, I
love those Hit-
Discs®. They help
my ‘Weekly Top
40’ have CD
quality, & all of us
at KIIS appreciate
their CD con-
venience.”
Rick Dees
KIIS
Los Angeles, CA

- “Thanks to your
GoldDisc® CD
_library, WBIG has
the clearest,
cleanest sound in
North Carolina. I
give full credit to
Century 2@1) oldies
& HitDisc™ CDs.”
Kevin O’Neal
Program Director

WBIG
Greensboro, NC

“Four Beatles CDs
are mono from the
record company,
but those songs
are great in %ereo
on GoldDiscs™
Bud Buschardt

Free-lance Show Host

KVIL Oldies
Dallas, TX

“We're proud to
use Century 21’s
Compact Discs on
American Top 40.
I love the quality
and clarity of Hit-
Discs” & Gold-
Discs.® And they
save us time.”
Shadoe Stevens
American
Top 40

“Centu Ly 21
GoldDisc™ CDs
deliver good clean

sound...again and.

again and again.
Just what we
needed for oldies-
based AC on FM
& MOR on AM.”

Mark Thomas
Operations Manager

WLTY/WTAR
Norfolk, VA

“Nobody wants
clicks, pops or
scratches. Our lis-
teners expect the
best. That's Gold-
Discs®.”

Gary Bruce

Operations Director

84 WHAS
Louisville, KY

“Century 21 CDs
quality is terrific!
It’s so much
easier running a
radio station
when you've got
GoldDiscs® and
HitDiscs ™ at your
fingertips.”
Charlie Cook
Consultant

McVay Media

“We're using Cen-
tury 21 Mellow
AC, Gold and
Country CDs
with complete
satisfaction. We
couldn’t be more
pleased with their
sound quality.”
Randy Mlchae\;g

Jacor

“GoldDiscs” are
one of the reasons
we’'re now #1!
Their quality is
excellent. I don’t
usually hand out
such high praises
but Century 21

CDs are the best!”

Jim Jacobs
General Manager

WSYA
Montgomery, AL

“We're pleased!
Centlgy 21 Gold-
Discs™ make us
sound ’‘Clearly
ahead of the
competition’.”

Ed Zelle

Operations Manager

WEZN FM
Bridgeport, CT

“When we went
all HitDiscs™ &
‘GoldDiscs® last
year, our competi-
tion adjusted their
processing. daily
but couldn’t equal
our hot Century
21 sound!”
Reynold Hawk
General Manager
Lazer WMMZ
Gainesville, FL

“Century 21
GoldDisc® CDs
provide us with
the very best
music sound in
our market.”

Vince Genson
General Manager

WFVA
Fredericksburg, VA

wAvw=akaerieanradiohistorv-com

“Centur 21
GoldDiscs not
only have been a
time-saver, but
have significantly
increased the
fidelity of our on-
air sound!”

Robert G. Hall
VP of Programming

Satellite
Music Net.

“I became familiar
with Century 21’s
Compact Disc ol-
dies at WSB-FM
in Atlanta. They
use only the-best.

I wanted that
same great audio

quality here.”

Tom Paleveda

Program Director

WWRM
St. Petersburg, FL

“GoldDiscs”™ posi-
tion us in listeners
minds as "high-
tech’. Century 21

has the best
source material!”
Scott Robbins

Program Director

WHBO

Clearwater, FL

od as ||

For

“At Digital Cable
Radio, CD quality
is priority one.
Century 21 CDs
deliver stunning
clear audio. Just
what our listeners
demand!”

Dave Del Baccaro
Vice President

General
Instruments

“Our ratings have
increased five-fold
since we started
using GoldDiscs ™!
1 certainly have to
give some credit
to Century. Our
music jumps right
out of the radio!”
Rob Rizer

Operations Manager

WARK/WARX
Hagerstown, MD

ol

DIGITAL AUDIO

“We are most en-
thusiastic about
the incredible
quality of Century
21’'s Country CD
Gold. We're now
using GoldDiscs®
on four stations in
our group!”
Bill Hagy
Operations Manager

Bristol B’c.

N
I 48

“GoldDiscs” give
the cleanest pos-
sible audio and
great dynamics. I
first went with
Century 21’s CDs
in Greenville, SC
& had to have
them here!”
Keith Hill
Program Director
“K-Joy” WKJY
Long Island, NY

Over 500 Other
‘Happy Century 21

CD Users Agree:
“Nothing Else Is As
Good As GoldDiscs”™

Now: AOR, Urban, CHR, AC, Mellow
AC, Classic Hits, Classic Rock and
Country, Oldies & Hits—100% on CD!

cenury2l

14444 Beltwood Parkway
Dallas, Texas 75244-3228
(214) 934-2121 or (800) 582-2100
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B A
Cross-Ownership Gannett Charm
Contipued from Page 1 Continued from Page 1 Continued from Page 3
better and more diverse program- Law joined KKBQ in January of WZLX tied for fifth 12+ in the

ming, including ‘‘more news and
informational programming.”

“Given the strength of the record
in this proceeding,” said Patrick,
“I would have gone further [than
the top 25 markets].”

The in-house FCC horse-trading
that resulted in the policy change
was so intense that the proposal
adopted its final form just ten
minutes before the Commission
began meeting Tuesday afternoon
(12/13). Commissioner James
Quello joined Patrick in voting for
the new guidelines. Commissioner
Patricia Diaz Dennis, caught off-
guard by major last-minute
changes, abstained.

“I think it’s important to em-
phasize that the Commission is not
abolishing the one-to-a-market
rule,” said Mass Media Bureau
Chief Alex Felker. “We're simply
establishing new criteria for an-
alyzing waiver applications.”

Two groups that stand to benefit
immediately from the revised
policy are Capital Cities/ABC and
Great American Broadcasting.
Both companies currently operate
radio-television combinations un-
der temporary waivers from the
FCC. A spokeswoman for Great
American said the group would
presumably be seeking a waiver
for its Kansas City and Cincinnati
operations. Cap Cities officals were
unavailable for comment.

Congress Critical

Patrick’s desire to further loosen
the cross-ownership waiver rules
may have been reined in by the po-
litical realities of dealing with Con-
gress, which is already rumbling
about the Commission’s action.

Larry Irving, a top advisor to
House Telecommunications and
Finance Subcommittee Chairman
Rep. Edward Markey (D-MA),
said lawmakers would be taking “‘a
close look” at the full text of the
new policy.

According to Irving, Markey is
particularly interested in what
kind of public interest criteria
waiver applicants will have to
meet. The influential lawmaker
would also be upset if the FCC
began granting cross-ownership
waviers on a nearly-automatic
basis, Irving said.

Broadcast policymakers in the
Senate also cast a wary eye on the
Commission’s action. Said one Sen-
ate source, “The Commission had
the burden to prove that this kind of
change would serve the public in-

terest and not reduce diversity. I'n3 .

not at all sure they did that, and I
think there will be some concern up
here.”

Andrew Schwartzman, an attor-
ney with the Media Access Project
public-interest group, said his
group is skeptical about whether
broadcasters who receive waivers
will reinvest their savings in news,
information, and other “quality”
programming.

He added that MAP will chal-
lenge waiver requests that lack
public interest merit. “These
waivers must be granted in the
public interest — and that doesn’t
mean the interest of Drexel Burn-
ham or the station’s shareholders,”
he said.

]

this year after serving as VP/GM
of Gannett sister station KOAI/
Dallas. He was previously VP/GM
at WHDH & WZOU/Bostom and
WYNY/New York, GM at WIFLA/
Tampa, and VP/Programming of
the NBC Radio Division.

Kaye joined KNUA last year af-
ter serving as GSM and Siation
Manager at KKBQ for four years.
He previously held sales manage-
ment posts at KODA/Houstor: and
WRBQ-AM & FM/Tampa.

Albimar

Continued from Page 1
GM Bart Walsh, GSM Frank lorio,
and Business Manager Charlene
Dates. In addition, Albimar dis-
missed four air talents: afternoon
drive host Jeff Leonard, overnight
announcer Paul Porter, and news
anchors Joe DeCapua and Elaina
Taylor.

“Many of the [business staff]
had the option to continue on with
us and chose not to,” said Skip Fin-
ley, the Albimar principal who re-
placed Walsh as GM. “The air staff
changes were our decision; I take
responsibility for those.”

Finley denied the dismissals
were budget-related and said three
of the on-air vacancies and all the
business posts would be filled
sometime after the holidays.
Porter, DeCapua, and Taylor were
dismissed, Finley said, because he
felt the station “could do better.”
Leonard was told he didn’t fit in
with Albimar’s plans for the sta-
tion, an explanation he took as a
reference to his long-running dis-
agreements with influential PD
Donnie Simpson.

Earlier this month Albimar sign-
ed a new contract with Simpson.
Finley declined to discuss the
terms of Simpson’s deal, but label-
ed as “ludicrous” published re-
ports that Simpson will earn
$700,000 a year.

Neither NBC nor Albimar would
discuss the final WKYS sale price.
However, former NBC Radio
President Randy Bongarten, who
handled the sale for NBC, acknowl-
edged that “adjustments” were
made in the original sales agree-
ment. That contract, made public
in April, called for Albimar to pay
about $48 million for WKYS, but
many industry observers believe
concern about the station’s future
prospects prompted Albimar to
press NBC to reduce that price.

No Money Problems

Finley dismissed speculation
that Albimar’s purchase of WKYS
had been held up by the company’s
difficulty obtaining financing, or
trouble persuading Simpson to sign
a contract.

“Contrary to reports in the me-
dia, we are very well-financed,”
said Finley. “WKYS didn’t receive
its license renewal until mid-No-
vember. It’s not the best wisdom to
buy a radio station until you know
its license has been renewed.”

WKYS, the last station to reg-
ularly score double-digit 12+
shares in Washington, has seen its
numbers slide in recent years in
the face of increasing competition.
WKYS had a 5.5 12+ share in the
summer ’88 Arbitron survey, good
for fourth place. In the correspond-
ing Birch, WKYS scored a 7.2 for
third place.

summer ’88 Birch (5.6) and posted
a 3.9 in the corresponding Arbitron
to tie for tenth place.

Kaake
Continued from Page 3
looking forward to it.

“At the present time, I won’t
comment on our exact plans at
WLTL” he added. “We're still
working our way through. I don’t
foresee any immediate changes.
From the little I've heard of the
airstaff, I'm pleased and have no
concerns there. I've done every-
thing from CHR to Full-Service
AC; to be a good programmer, it
doesn’t matter if you love the mu-
sic. It’s more important to under-
stand the product and give the lis-
teners what they want.”

Kaake programmed WRVR for
over two-and-a-half years. Previ-
ously he was PD at WSPA/Green-
ville and WKPM/Charleston, SC.

In the summer ’88 Arbitron
WLTI posted a 2.5 (124) to place
16th; its Birch figures for the same
period were 1.1 and a 22nd place
showing.

Hinton
Continued from Page 1

MCA Records President Al
Teller commented, “Bruce Hinton
and Tony Brown have contributed
enormously to MCA/Nashville’s
success. In their new roles, I'm
confident they’ll lead the company
to even greater heights.”

Hinton told R&R, “MCA/Nash-
ville has had an extraordinary run
over the past five years. That suc-
cess is a tribute to the hard work of
the entire MCA/Nashville team.
For my money they’re without
equal. I'm thrilled that Irving and
Al have offered me the opportunity
to continue and expand on that suc-
cess.”

Hinton came to MCA/Nashville
in 1984 as Sr. VP/GM after six
years in independent promotion.
His first job in the business was in
1960, working inWB’s Yonkers, NY
warehouse, and by 1964 he was
head of national promotion for WB.
In 1965 he moved toColumbia Rec-
ords as Western Promotion Direc-
tor, later serving as Director/Mar-
keting for Columbia’s custom label
group.

In 1969, he joined with Jimmy
Bowen to form Ames Records. In
1978, after a couple of years as an
independent promoter, Hinton and
Peter Svendsen formed a national
independent promotion company.
At that time, Hinton also formed
Hin-Jen Productions with producer
and current WB/Nashville chief
Jim Ed Norman.

Brown, who was unavailable for
comment, joined the MCA/Nash-
ville A&R staff in 1984. He started
out as a piano player with gospel
groups, touring with the Oak Ridge
Boys prior to their move to secular
music. He later played with Elvis
Presley, Emmylou Harris, Rodney
Crowell, and Rosanne Cash.

Brown’s early producing work
was in gospel, where he won a
Grammy for his work with Shirley
Caesar. He spent a short time in
Los Angeles as head of RCA’sFree
Flight pop label before moving to
RCA/Nashville in 1980.
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One Of The
“MOST ADDED”

WXKSadd . XIVA29.24
PWR99 33-26  KYNO 39-32
KEGL deb 73 KEER 1617
KKBQ 189  KOY-FM 24-19
KRBE 3727  KWNZ 37-31
KITY 3230  WHSL 36-30
WLOL add  KQCR 2821
Y108 deb 25 Y94 deb 29
KIIS 29-26 99KG 40-31
KKRZ deb 36  WDBR add 35
KXYQ deb 30  KZOZ 30-22
FM102 deb 422 OK95 39-32
KWOD deb 33
KCPX 32-26
KISN 34-32
KKLQ deb 29
KPLZ deb 36
HOTY7 add
KITS 10-9
HOT977 add
Q100 add 40
B93 35-28
K98 deb 28
K106 36-28
KZZB 31-26
KWES deb 32
KQKQ deb 27
WHOT 35-28
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INFORMED, UNPREDICTABLE, AND CHOOSY

Satisfying The
Complicated Consumer

Researchers and pollsters would have us be-
lieve a listener, viewer, or consumer can always
be categorized neatly and consistently. Predict-
able behavioral patterns should allow us to plan
logical and coherent strategies which result in
increased awareness of, and loyalty to, our
products. In actuality, however, the increased
diversity of interests and attitudes in our global
economy makes it very difficult to draw conclu-
sions about today’s consumers.

The information age has
created an increased so-
phistication. We want to
know more facts and collect
new data before making
our decisions, whether
we're voting for president
or choosing a radio station.
In this environment, at-
tempting simplistic classifi-
cations seriously underesti-
mates the complexity of the
public mood.

Don’t Count On
Consistency

For example, traditional
terms like “liberal” and
‘““conservative”’ are mean-
ingless today when trying to
describe someone’s politi-
cal affiliation. People who
may be very conservative
about crime enforcement
may be very liberal when it
comes to providing for the
homeless. This tendency to
escape easy definition may
be why so much of the
American public is disen-
chanted with the current
crop of candidates from
both parties; these candi-
dates hold simplistic and
narrow views of what their
constituency wants.
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‘“Attempting simplistic
classifications seriously
underestimates the
complexity of the
public mood.”

Jeff Pollack

Another example of such
independent individualism
can be seen in the results of
a recent Roper Organiza-
tion study. Roper found that
the “new’’ consumer defies
easy classification; he is
likely to buy inexpensive
gasoline for his luxury for-
eign car or choose an ex-
pensive wine but stop for a
pizza on the way home from
the office. Clearly the in-
dividual who has access to
better and faster informa-
tion is more aware of the
options and less impressed
by the expectation of con-
sistent behavior.

Listeners Want
Variety

How does this diversity of
tastes and attitudes affect
the media in its efforts to
reach the listener, reader,
and viewer? In radio, the
audience is demanding a
greater variety of music

By Jeff Pollack

than ever before. Today’s
listener may enjoy Bruce
Hornsby as well as Elvis.
But this more sophisticated
listener is difficult to at-
tract and keep interested.

BT R ———
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‘‘The audience wants
to sample different
styles of music but not
on one station.”’

e S S
b s e e

Because variety is so
much in demand, it might
seem like the perfect time
to alter our philosophies of
targeting specific demos
and increase variety in our
music and programming
mix, right? Absolutely
not!!! The audience wants
to sample different styles of
music but not on one sta-
tion. This common miscon-
ception springs from hear-
ing listeners talk about
their favorite music. They
do want variety from their
favorite station — a per-
ceived variety — but only in
the confines of a specific
musical genre.

Listeners who want to
hear a variety of musical
styles don’t want it at the
expense of altering their
favorite station’s sound. A
special show is understand-
able and acceptable in con-
text, but the audience really
doesn’t want to hear jazz on
a rock 'n’ roll station’s
regular programming or a

vvvvvvvvvvvvvvv

has access to better
and faster information
is more aware of the
options and less im-
pressed by the expec-
tation of consistent
behavior.”’
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Give Me Liberty
And Give Me Choice

Although today’s consumers defy simple
classification, one thing is clear: they love op-
tions, the more the better. Some examples of the
preference for greater choice are:

¢ Wider penetration of cable TV

e Proliferation of specialized magazines

~ * Rejection of s_imﬁ'ebdit'it:af attifations

_ * Diversity of individual musical tastes

George Michael hit on a
News/Talk station. With all
the available options, they
will tune in a station that su-
perserves their desire to lis-
ten to a specific form of
music.

Fragmented
Marketplace

The new consumer atti-
tude favoring specific op-
tions to satisfy individual
desires is pervasive every-
where in the marketplace.
In TV, it has meant increas-
ed cable penetration; in the
magazine business, there
has been a proliferation of
new publications catering
to specific interests and
hobbies. Competition and

AR e

‘‘Competition and
fragmentation have
made it impossible to
be all things to all
people.’”’

e B e
SRR e

fragmentation have made
it impossible to be all things
to all people.

This new reality pre-
cludes “true” variety, be-
cause the countless options
and access to diverse enter-
tainment and recreational
activities represent the
variety desired. For exam-
ple, because of home VCR
use, consumers will be

more in control of their lei-
sure time, able to match
their mood at any given mo-
ment with their favorite
program.

So don’t be seduced by
the lure of variety for your
station. The competition to-
day does not allow us the

e
R

‘“The competition today
does not allow us the
luxury of being too
broad when a ‘‘purer’’
alternative is a
pushbutton away.”’

R

luxury of being too broad
when a “purer”’ alternative
is a pushbutton away. The
consumer in the ’90s will
become more difficult to
categorize in every way.
Although some broad gen-
eralizations can be inferred
from research studies, we
must understand that to
reach consumers success-
fully we can’t always as-
sume they will think, act,
and buy according to a pre-
dictable pattern.

Joft Pollack is President
of Pollack Media Group,
- one of the leading interna-
 tional programming advisory |
firms, consulting all radio for-

- mats in nine countries.
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1 n 1989, we will

e,

ontinue to do
what we have done
since 1979...

innovate, perfect,
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Elton’s Christmas Gift From The Sun

es, Virginia, if you read it in the Sun, it must be

true! “Sorry Elton . . .” read the front page head-

line of Britain’s Sun newspaper this past Monday,
with a photo of ELTON JOHN grinning alongside. The pa-
per had agreed to an out-of-court libel settlement of a mil-
lion pounds to Elt, whose case against the paper was
about to go to trial. (The paper had accused the star of il-
licit activities with a teenage boy.) The judge who was due
to hear the case criticized both sides for involving the
court in what he called their “publicity machine,” and
said of the article describing the truce between the two
parties: “Reading it, one would think that Elton John and
the newspaper had formed a mutual admiration society.”
However, during the past 18 months Elton has made no se-
cret of his intense dislike for the tabloid, which originally
discredited him with what they now admit were the lies of
““a teenager living in a world of fantasy.” Most surprising
of all is a statement in the article credited to Elton: ‘“This
is the best Christmas present I could wish for. Life is too
short to bear grudges, and I don’t bear the Sun any mal-
ice.”

’Tis The Season
For Award Nominations

The Brits Awards is the new
name for the British Phonographic
Industry ’s music awards, which are
scheduled for February 13 at Lon-
don’s Royal Albert Hall. U2 are
again nominated for the award
they won last year — ‘‘Best Inter-
national Group.” GEORGE MI-
CHAEL is competing against
PHIL COLLINS, ROBERT PAL-
MER, CHRIS REA, and STEVE
WINWOOD in the ‘“Best British
Male Artist” category. There are
also some interesting choices in the

R P e P e S
B i S S

DANCE TRACKS

12/2 12/16

SAMANTHA FOX/| Wanna Have Some Fun (Jive/RCA)
FUNKY WORM/Hustle (To The Music) (Atiantic)

TAYLOR DAYNE/Don't Rush Me (Arista)

INFORMATION SOCIETY/Walking Away (Tommy Boy/Reprise)
MICHAEL JACKSON/Smooth Criminal (Epic)

YAZZ & THE PLASTIC POPULATION/The Only Way Is Up (Elektra)
EIGHTH WONDER/Cross My Heart (WTG)

APOLLONIA/Since | Fell For You (WB)

SALT-N-PEPA/Get Up Everybody (Next Plateau)

10 BANANARAMA/Love Truth & Honesty (London/PG)

11 MICHAEL RODGERS/! Like It Like That (WTG)

12 DURAN DURAN/I Don't Want Your Love (Capitol)

13 ERASURE/A Little Respect (Sire/Reprise)

14 PET SHOP BOYS/Domino Dancing (EMI)

KARIYA/Let Me Love You For Tonight (Sleeping Bag)

SASSA/When The Time Is Right (Profile)

BEAT CLUB/Security (Atlantic)

SHEENA EASTON/The Lover In Me (MCA)

OFRA HAZA/Im Nin Alu/Galbi (Sire/WB)

MARTIKA/More Than You Know (Columbia)

OO N AWM —
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Moving Up

SIEDAH GARRETT/Refuse To Be Loose (Qwest/Reprise)
STEVIE WONDER/My Eyes Don't Cry (Motown)
MORRIS DAY/Are You Ready (WB)

SOLID/Loving You (Mic Mac)

ADEVA/Respect (Chrysalis)

INNER CITY/Good Life (Virgin)

BABIE & KEYES/Secrets Of Love (Criminal)
BANGLES/In Your Room (Columbia)

Reproduced by permission of Dance Music Report
© 1988 by Disco News Inc. (212} 860-5580.

Daict Musit
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Elton John: will he cover “Here Comes
The Sun?”

“Best British Single” category:
DEACON BLUE'’s “Real Gone
Kid”; “Kiss” by TOM JONES &
THE ART OF NOISE; TANITA
TIKARAM s ‘“Twist In My Sobrie-
ty”; and ROBERT PALMER'’s
“She Makes My Day.” The only
nominee in this category not to be
chosen from the UK charts of re-
cent weeks — and, ironically, the
only number one amongst them —
is “Perfect” by FAIRGROUND
ATTRACTION. The awards show
will feature live performances, and
is being televised for live broadcast
in the UK and syndication over-
seas.

The Next To
Main Attraction

STEVE NIEVE, the former key-
board king of ELVIS COSTELLO’s
ATTRACTIONS, returns in another
guise with a group playing cham-
ber music. The PINK ORCHES-
TRA also features KATE ST.
JOHN of DREAM ACADEMY
fame on oboe and tenor sax, as well
as other musicians on instruments
like the didgeridoo and ukelele. On
December 18, the Orchestra per-
form accompaniment to two silent
film classics — ‘“The Last Laugh”
and “Exit Smiling” — at London’s
Scala cinema.

Ex-SMITHS bassist ANDY
ROURKE was all set to go on tour
with KILLING JOKE, but the ink
on the press release had scarcely
dried before he was out of the new
lineup, thanks to what seem to be
personality rather than the stan-
dard musical differences! How-
ever, exPiL drummer MARTIN
ATKINS managed to pass the test,
and is now a permanent member of
the band.

What Else Is News?

PETE TOWNSHEND ’s next solo
LP is finally on the release sched-
ules, slated for a March 20 release
with a single due two weeks later
.. .NICK LOWE has taken a short
break from recording his new al-
bum with DAVE EDMUNDS in
L.A. to play a series of acoustic
concerts in Japan . . . Following
their successful collaboration with
TOM JONES on PRINCE’s
“Kiss,” the ART OF NOISE are

“Rock Over London” news is
a service of Rock Over London
Ltd., who can be reached at
Globe Theatre, Shaftesbury
Ave., London W1V 7HD; phone
01-494-4513.

wannnrarericanradiohistorv com

The Escape Club: a need to be Alarmed?

producing the next single from
SHAKIN’ STEVENS. It's a cover
of “Jezebel,” and it will be out in
mid-January . . . Even though they
reached number one in the States,

the ESCAPE CLUB have work to
do over here. They’ll get welcome
exposure, however, as the opening
act on the ALARM’s current pre-
Christmas tour.

WORLD MUSIC

BRITAIN

W ™

l\lN
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U2/Angel Of Harlem (Istand)

Moving Up

FOUR TOPS/Loco In Acapuico (Atlantic)

KIM WILDE/Four Letter Word (MCA)
A-HA/You Are The One (WB)

CLIFF RICHARD/Mistietoe And Wine (EMI)

KYLIE MINOGUE & JASON DONOVAN/Especially For You (PWL)
ANGRY ANDERSON/Suddenly (From '‘Neighbours™) (Food For Thought)
ERASURE/Crackers International (EP) (Mute)

BROS/Cat Among The Pigeons/Sitent Night (CBS)

PHIL COLLINS/Two Hearts (Virgin)

INNER CITY/Good Life (10/irgin)

9 ROBIN BECK/The First Time (Mercury/PG)

RICK ASTLEY/Take Me To Your Heart (RCA)

11 MICHAEL JACKSON/Smooth Criminal (Epic)

12 BOMB THE BASS f/MAUREEN/Say A Little Prayer (Rhythm King)
13 STATUS QUO/Burning Bridges (On And Off And On Again) (Vertigo/PG)
PETULA CLARK/Downtown 88 (PRT)

GEORGE MICHAEL/Kissing A Fool (Epic)

PET SHOP BOYS/Left To My Own Devices (Parfophone/EM?)
NEW ORDER/Fine Time (Factory)

BANANARAMA/Nathan Jones (London/PG)

TIFFANY/Radio Romance (MCA)

BEACH BOYS/Kokomo (Elektra)

NENEH CHERRY/Buffalo Stance (Circa/Virgin)
BON JOVI/Born To Be My Baby (Vertigo/PG)

ANNIE LENNOX & AL GREEN/Put A Little Love In Your Heart (A&M)

The Network Chart. courtesy MRIB

AUSTRALIA

w W

1927/if | Could

JIMMY BARNES/When A Man
Loves A Woman

DARYL BRAITHWAITE/AIll | Do
NOISEWORKS/Touch

J. DIESEL & INJECTORS/Don't
Need Love

CROWDED HOUSE/| Feel
Possessed

JOHN FARNHAM/Two Strong
Hearts

INXS/Never Tear Us Apart
PSEUDO ECHO/Fooled Again
JOHN FARNHAM/Beyond The
Call

Most Added

(Note: No Most Added This Week)

Top 10 Australian records trom playlists of
FM104/Brisbane, EON-FMMelbourne, FOX-
FMMelbourne, 96FMPerth, SA-FM/Adelaide,
2-DAY/Sydney, 2MMM/Sydney, and KIX106/

11
2 2

“w
PN

— 8
10 9
— 10

Canberra.

CANADA

W W

TOM COCHRANE/Big
League

ONE TO ONE/Hold Me Now
COLIN JAMES/Five Long Years
CANDI/Under Your Spell
CSN&Y/American Dream
ROMAN GREY/Shangri-La
BARNEY BENTALL/Come Back
To Me

GLASS TIGER/My Song
FROZEN GHOST/Pauper In
Paradise

THE PURSUIT OF HAPPINESS/
Hard To Laugh

Most Added

COREY HART/Still In Love

hU\|\le
~N WD W N
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Top 10 Canadian CHR hits courtesy The
Record (416) 533-9417.
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If he’s coaching more
than one team, who does
he real want fo win?

— T

If your coach is advising more than one team,
you have every right to wonder, “Who’s getting the
best advice?”

That’s why, at Emmis Research, we only coach
one radio station per market.

Other research companies play the field —they’ll
root for a station in every format. That way, no
matter who wins, their bases are covered.

At Emmis, we believe in forming partnerships.
Lasting partnerships. Exclusive partnerships. So
that way, there’s only one way that we can win —
if you win.

EMMIS RESEARCH

To put the Emmis Success Formula to work for you, call Emmis Research, 317-630-2828.
Or write to: Emmis Research, 1099 N. Meridian, Suite 250, Indianapolis, IN 46204, Attn: Jon Horton

WWW-americanradiohistorv.com
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RADD Kicks Off A Rad
Holiday Campaign

ecording Artists Against Drunk Driving (RAAD),

the outreach program designed to educate, in-

form, and advise young adults about the conse-
quences of drunk driving, has kicked off its 1988 holiday
season with a new name and an all-star audio and video
campaign featuring numerous prominent musical acts.
This year the organization has also enlisted the support of
national and international product sponsorships, including
Pringle’s Potato Chips and Maxwell House coffee.

Formerly called Rockers
Against Drunk Driving, the widen-
ing reach of the organization led to
the decision to change the name so
as to include the variety of markets
included in the record industry.
The organization’s anti-drunk driv-
ing spots will be heard on radio sta-
tions throughout North America,
Europe, and — if current negotia-
tions with the Moscow-based syndi-
cated radio program ‘“World Music
Show” succeed — throughout the
USSR.

Among the artists who have par-
ticipated in the season’s campaign
thus far are Ray Davies, White
Lion, Joe Satriani, David Cover-
dale, R.E.M., Robin Trower, Little
Feat, Eddie Money, Kansas, Ran-
dy Newman, Face To Face, King-
dom Come, Phil Collins, Ian Ander-
son, George Thorogood, John Hi-
att, Def Leppard, Blue Oyster Cult,
Peter Cetera, Jimmy Barnes, the
Moody Blues, Carmine Appice, and
Roger Glover and Ian Gillan of
Deep Purple.

Where
Are The
Surfers?

Dunhili Compact Classics, the
Northridge, CA-based record
company, is hoping to stage the.
world's first-ever “Surf Legends
Reunion” — but they're looking for
outside help. The labet is releasing
an anthology LP of 26 surf instru-
mentat tracks entitled “Surf Leg-
ends {And Rumours). Rockin’ In-
strumentals, 1961-64" at the end
of this month. Compiled, produc-
ed, and engineered by STEVE
HOFFMAN, the LP wili feature
cuts — including eight unreieased
tracks — by those beach boys
who gained fame recording at
Wenzel's Music Town in
Downey, CA during the mid-'60s.

To celebrate the release of the
LP, Dunhill hopes to bring together
as many of the original members of
each band for a surf jam to take
place in early '89. The label is ask-
ing anyone who knows the where-
abouts of originai members of
such bands as the Blazers, Chan-
tays (“Pipeline”), Pastel Six,
Revelers, and the Rumblers
(“Boss”) to contact Hoffman at
{818) 993-8822.

R.E.M.: no boozing ar snoozing
behind the wheel.

RCA Red Seal’s Soviet Blitz

Michael Emerson, President of
BMG Classics, has announced the
signing of a group of outstanding
Soviet musicians, including the
USSR's leading chamber orches-
tra, to exclusive, longterm record-
ing contracts on the RCA Victor
Red Seal label. It's the largest
group of Soviet artists ever to con-
tract with a recording company in
the West.

Evgeny Kissin: will he marry Tiffany in a
teenage display of glasnost?

The critically-acclaimed Rus-
sian artists include the conductor
Yuri Temirkanov, violinist Vladi-
mir Spivakov and his Moscow Vir-
tuosi, and violinist Yuri Bashmet.
Also recording for the label are
cellist Natalia Gutman and the
17-year-old pianist Evgeny Kissin.
The latter’s first album — and the
first release from this stable of ar-
tists — will be out December 20 in
the US and Canada. It will be re-
leased internationally in January.

A Canadian Yuletide Treat

A group of Canada’s top rock art-
ists have joined together to raise
money for the country’s Christmas
charities by recording a holiday
tune written by Vancouver’s Clay-
ton Carrigan. The independent
record is being distributed by the
Toronto-based Music Brokers.

Among the 18 stars from the
Great North participating are Mike
Reno of Loverboy, Paul Hyde of
Rock And Hyde, and Tad Campbell
of Idle Eyes. The song — which is
currently in Canadian record
stores — is titled “I Wish It Was
Christmas All Year,” and profits
from its sale will go to designated
charities in each city where the
sale is made. Carrigan and the art-
ists have agreed to donate all net
profits to charity.

Short Cuts

« NEIL DIAMOND releases
“The Best Years Of Our Lives,” his
first studio LP of new material in
more than two years, on Columbia
this week. The premiere single is
““This Time.” The LP also features
a cover of TRACY CHAPMAN's
“Baby, Can I Hold You?”

Neil Diamond: is he satisfied with
the Chapman report?

* ATLANTIC STARR have
chosen PORSCHA MARTIN as
their new female vocalist.

¢ Guitarist VIVIAN CAMPBELL
has left WHITESNAKE. Leader
DAVID COVERDALE cited the
typical “musical differences,” and
said there were no plans to add a
new guitarist at this time.

e In the spirit of the holiday
season, EMI has made donations to
ten charities in the names and at
the request of their artists, an-
nounced label President and CEO
SAL LICATA. The gifts were
presented to the National Network
of Runaway & Youth Services, Na-
tional Committee for the Preven-
tion of Child Abuse, Sickle Cell
Disease Foundation, National Co-
alition for the Homeless, Juvenile
Diabetes Association, Hunter Point
Youth Park, Save The Children,
Ronald McDonald House, Youth
Suicide National Center, and Art-
ists Against Apartheid.

* KENNY ARONOFF, JOHN
COUGAR MELLENCAMP’s
drummer, is playing the skins for
the conclusion of RICHARD
THOMPSON’s current tour.
Aronoff joined when original drum-
mer DAVE MADDOX injured him-
self after falling in the shower.

» In music movie news, BOBBY
“BORIS” PICKETT is working on
a “Monster Mash” film that he
hopes will be in theaters for next
Halloween.
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42.7 million households’
Patti Galluzzi
Director/Music Programming

Weeks On

BON JOVI/Born To Be My Baby (Mercury) ... ... 2
ROD STEWART/My Heart Can't Tell Me No (WB) ...3
U2/Angel Of Harlem (isiand) ............... ADD
WINGER/Seventeen (Atlantic) ... .............. 2
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BANGLES/In Your Room (Columbia) . ............ 6
B0BBY BROWN/My Prerogative (MCA) ... ....... 4
CHEAP TRICK/Ghost Town (Epic) .............. 5
CHICABO/Look Away (Full Moon/Reprise) . ........ 6
PHIL COLLINS/Two Hearts (Atlantic) . ........... 4
DEF LEPPARO/Armageddon It (Mercury) ......... 4
DURAN DURAN/I Don't Want Your Love (Capitol) .. 77
ESCAPE CLUB/Shakae For The Sheik (Atfantic) . .. ... 2
GUNS N' ROSES/Welcome To The Jungle (Geffen) . .. 8
MICHAEL JACKSON/Smooth Criminal (Epic) ... .. . 9
JOAN JETT & THE...ALittle Liar (Blackheart/CBS) ...4
SAM KINISON/Wild Thing (WB) . .............. 6
EDDIE MONEY/Walk On Water (Columbia). .. .. .. 10
PINK FLOYD/Comfortably Numb (Columbia) .. . .. .. 3

POISON/Every Rose Has Its Thorn (Enigma/Capitol) . . 7
TRAVELING WILBURY8/Handle... (Wilbury/WB) ...7

VAN HALEN/Finish What Ya Started (WB) .. ....... 8
WHITE LION/Wnen The Children Cry (Atlantic) . ... 77
STEVE WINWOOD/Holding On (Virgin) . ......... 2

.@:}-\. e st i e
BULLET BOYS/Smoath Up (WB) . ............. 10
CSN&Y/American Dream (Atlantic) .............. 4

SAMANTHA FOX/| Wanna Have... (Jive/RCA) . . . ADD
A. GREEN & A, LENNOX/Put A Litile Love... (A&M) . . 9

HOUSE OF LORDS/| Wanna Be Loved (RCA) ...... 6
INFO. SOCIETY/Walking... (Tommy Boy/Reprise) . . . .2
LIVING COLOUR;Cult Ot Personality (Epic) ... ... .. 9
MIKE & THE MECHANICS/Nobody's... (Atlantic) ...5
IVAN NEVILLE/Naot Just Another Girl (Polydor) ... .. 2
ROBERT PALMER/Early In The Morning (EMI) . . . .. 7
MAXI PRIEST/Wild World {Virgin) . .. ........... 6
VIXEN/Crying (EMI). . .......oovennntt ADD

ART OF NOISE/Kiss (ChlrﬂlPoiydor) ............ 6
BRITNY FOX/Girlschool (Columbia) .. ........... 8
EUROPE/Open Your Heart (Epic) ............... 4
FLEETWOOD MAC/As Long As You...(WB) ....... 3
KI8S/Let's Put The X In Sex (Mercury). . .......... 3
MICHELLE SHOCKED/Anchorage (Mercury) ... .. 3
0ZZY 0SBOURNE!/Crazy Babies (CBS Assoc) . .ADD
THE PURSUIT.../I'm An Adutt Now (Chrysalis) .. ... 4
RATT/Way Cool Jr. (Atlantic) . ................. 3

WAS (NOT WAS)/Spy In The House... (Chrysalis) . . 72
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ALARM/Rescue Me (Live) (IRS) ... ............. 7
ANIMOTION/Room To Move (Mercury) .......... 7
BAD COMPANY/One Night (Atlantic) . ........... 3
JIM CAPALDI/Something So Strong (Island) . . . . . .. 6
TOMMY CONWELL &.../It We... (Columbia) . . ... .. 3
ROBERT CRAY BANO/Acting... (Mercury) ........ 3
CROWDED HOUSE/into Temptation (Capital) . .. . .. 7
TAYLOR OAYNE/Don't Rush Me (Arista) ......... 7
DREAMS 80 REAL/Rough Night In... (Arista) . . .. .. 9
STEVE EARLE/Copperhead Road (Uni/MCA). . .. . .. 7
ERASURE/A Little Respect (Sire/Reprise) . ... .. ADD
FEMME FATALE/Falling In And Out... (MCA) .. .. .. 2

HOTHOUSE FLOWERS/"'m Sorry (London/Polydor) 5
KIX/Cold Blood (Atlantic) . . .. .................
ROBBIE NEVIL/Back On Holiday (EMI) ... ........ 4
KEITH RICHARDS/Tale It So Hard (Virgin) ... ... 10
JUDSON SPENCE/Yeah, Yeah, Yeah (Atiantic). . . . ..
*TIL TUESDAY/ (Believed You Were)... {Epic) . - ADD

TIMELORDS/Doctorin' The Tardis (TVT) .. ..... ADD
TOLL/Jonathan Toledo (Geffen) ................ 7
WHEN N RDME/The Promise (Virgin) . .. .. ... ADD

ERASURE/A Little Respect (Sire/Reprise)

SAMANTHA FOX/ Wanna Have Some Fun (Jive/RCA)
D2ZY 0SBOURNE;/Crazy Babies (CBS Assoc.}
R.E.M./Stand (WE)

TIL TUESDAY/(Betieved You Were) Lucky (Epic)
TIMELORDS/Doctorin’ The Tardis (TVT)

U2/Ange!l Of Harlem (Isiand)

VIXEN/Crying (EM1)

WHEN IN ROME/The Promise (Virgin)

27 9 million households
Sal LoCurto, Director/Music Programming
Normen Schoenfeld. Director/Teilent & Artist Relations

Weeks On

ANITA BAKER/Giving You The Best That... (Eledra) . 77
BOY MEETS GIAL/Waiting For A Star... (RCA) .... 75

CHICAGO/Look Away (Full Moon/Reprise) ....... 10
PHIL COLLINS/Two Hearts (Atlantic) ............ 5
TAYLOR OAYNE/Don't Rush Me (Arista) ......... 2
KENNY 6/Silhouette (Arista) .................. 9

A. GREEN & A. LENNOX/Put A Little Love... (A&M) .. 8

BOYS CLUB/Remember Hoiding You (MCA) ....... 6

BREATHEHow Can | Fali? (A&M) . ............ 18
FLEETWOOD MAC/As Long As You Follow (WB). . . .4
JULIA FORDHAM/Happy Ever After (Virgin). . .. .. 15
MAX) PRIEST/Wild World (Virgin) ............ 10
PAUL SIMON/Me & Juilo.. (WB)............... 2
TIFFANY/AIl This Time (MCA) ............. ADD
TRAVELING WILBURYS/Handle... (Wilbury/WB) ...7
STEVE WIIIWOOI)/Holmng On (Virgin) . ......... 3

ART OF NOISE/Kiss (China/Polydor) ............ 7
BASIA/New Day For You (Epic) ................ 3
E. BRICKELL & NEW.../What | Am (Geffen) .. ..... 2
ENYA/Qrinoco Flow (Sail Away) (Gefien) . ......... 6
GLENN FREY/Soul Searchin’ (MCA) ............ 4
MICHAEL JACKSON/Smooth Criminal (Epic) . . .. .. 9
ROBBIE NEVIL/Back On Holiday (EMI) . .......... 4
C. "PEPSII” RILEY/Thanks For... (Columbia) . ... .. 7
MICHELLE SHOCKED/Anchorage (Mercury) ... .. 3

KARYN WHITE/The Way You Love Me (WB). . .

SRR bR

SHEENA EASTON/The Lover In Me (MCA) . ....... 8
FAIRGROUND ATTRACTION/Pertect (RCA). . ... .. 3
AL JARREAU/So Good {Reprise) .. .......... ADD
ROBERTA FLACK/Oasis (Atlantic) . . . ........... 3
SADE/Turn My Back On You (Epic) . . ............ 7

TANITA TIKARAM/Twist In My... (Reprise) . . . .. ADD

 NOUVEAUX VIDEO

GIPSY KINGS/Bamboleo (Elektra) . ............. 2

SRR e e R

Information current
as of December 13.

CONCERT PULSE

Avg. Gross

RoszArtist (i 0002)
1 GRATEFUL DEAD 3837 6
2 GEORGE MICHAEL £542 5
3 DEF LEPPARD £405 3
4 AEROSMITH §358 7
5 PRINCE $3219
6 ERIC CLAPTON $3190
7 ROD STEWART $2752
8INXS $254 6
9 RANDY TRAVIS/JUDDS §214 8
10 ACIDC $200 5
11 VAN HALEN $1793
12 ROBERT PLANT $167 9
13 SCORPIONS $165 2
14 BARRY MANILOW $1553
15 SADE $134 0
16 AMY GRANT $127 2
17 JUDAS PRIEST 1116
18 POISON £109 3
19 MOODY BLUES £103 9
20 JIMMY PAGE $91.2

New Tours

Among this week's new tours

BON JOowVi

T. GRAHAM BROWN
CHEAP TRICK

NEIL DIAMOND

LEO KOTTKE/LYLE LOVETT
POISON

SALT-N-PEPA

KOKO TAYLOR

TAIL GATORS

JOHNNY WINTER

The CONCERT PULSE is a weekly computenz-
ed report renking each artist by thekr average
box office gross reported per venue. Courtesy

of Polistar, a publication of Promoters' On-Line
Ligtings, (800) 344-7383, or in Calfornia,
(209) 224-2631
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Tell your listeners to lock their doors
and pick up the phone to call you!

They can win a copy of MGM/UA Home
Video’s release of ‘‘Poltergeist 111.”

They’ll qualify to win the grand prize --
a television and the complete Poltergeist
trilogy on videocassette!

Exclusively available January 10-26
in these markets:

Atlanta Houston Pittsburgh
Baltimore Los Angeles St. Louis

Boston Miami San Diego
Chicago  Minneapolis San Francisco
Cleveland Nassau/Suffolk Seattle

Dallas New York Tampa

Detroit Philadelphia ~ Washington, D.C.

Call the ghostly Henry Mowry at

MARKETING
213+ 553 « 4330
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From the GOLD LP

"SWASS"

From

SIR
MIX*A*L

*

Future Releases:
The Bronx's Whiz Kid
High Performance
Adrienne
&

Sir Mix-A-Lot's
"GOLD" & "IRON MAN"

*

87 Wall Street Seattle, WA 98121 206 . 441 . 8802

MUSIC DATEBOOK

Beatles Flunk First Test

MONDAY, DECEMBER 26

1963/Capitol releases the Beatles’ firsthuge hit, “| Want To Hold Your Hand.

1967 /But what we really want to do is direct — The Beatles release the self-directed film “Magical Mystery Tour.”
Box office receipts prove disappointing.

1987/Run-DMC's Jason Mizell's Jeep is hit head-on by a wrong-way Cadillac driver in New York. Mizell is
released from the hospital three days later. Also, the Nylons, who sing the theme song for “Throb,"” appear on the
TV show as a cleaning crew.

Born: Phil Spector 1940

TUESDAY, DECEMBER 27

1932 /New York's Radio City Music Hall opens for business.

1964 /The Supremes make the first of many appearances on the ‘‘Ed Sullivan Show.”

1971/Sonny & Cher nab a replacement variety series on CBS. The show catches on and lasts four seasons.
1982/*Well, 'm playing here in Allentown” — After releasing a song named for the town, Billy Joel plays a
special concert for the Pennsylvania residents.

1987 /Someday my medic will come — At a screening of Eddie Murphy's film “"Raw,” a man shoots the woman
behind him after her friend asks him to sit down. Theater owner says it could just as easily have happened during
“Cinderella.”

Born: Mike Pinder (Moody Blues) 1941, Peter Quaife (Kinks) 1943, Mick Jones (Foreigner) 1944, Terry
Bozzio (Missing Persons) 1950

WEDNESDAY, DECEMBER 28

1968 /The Miami Pop Festival opens in Hallendale, FL. Headliners include Chuck Berry, Fleetwood Mac, Procol
Harum, Steppenwolf, Marvin Gaye, Three Dog Night, and the Grateful Dead.

1971/Who drummer Keith Moon hosts a Sha Na Na concert wearing — what else — a gold lame’ suit.

1975 /Noted hunter Ted Nugent finds himself in front of a .44 magnum held by a man at a Detroit concert.
Nugent and band hide behind amps as the assailant is arrested

1983/Beach Boy Dennis Wilson drowns in Marina Del Rey, CA.

1986 /The Knack attempt a comeback at L.A.’s Roxy. L.A. Times writes, “New Knack attack misfires.”

Born: Edgar Winter 1946, Alex Chllton 1950, Earl ‘‘Fatha’’ Hines 13903

: =

Andy Summers, Patti Smith, Jeff Lynne, Donna Summer

THURSDAY, DECEMBER 29

1967/"I'm leaving for good . . . | think" — Dave Mason leaves Traffic. He will repeat this trick two more times.
1975 /After living together for seven years, Jefferson Starship members Grace Slick and Paul Kantner split up.
1978 /“Beatlemania” hits its 700th Broadway performance.

1979 /At the last benefit concert for the people of Kampuchea, an all-star “Rockestra” features Paul McCartney
and Wings, Elvis Costello, Rockpile, and Robert Plant.

1980/Songwriter Tim Hardin (“If | Were A Carpenter”) dies of a heroin overdose at age 40.

1982 /The Jamaican Government issues a commemorative stamp honoring Bob Marley.

Bom: Marianne Faithfull 1946, Ray Thomas (Moody Blues) 1942, Ed Bruce 1939, Cozy Powell (Whitesnake)
1947

FRIDAY, DECEMBER 30

1944/Bob Wills makes his debut appearance on the Grand Ole Opry.

1962 /in Nashville, Brenda Lee is injured in an unsuccessful attempt to save her poodie Cee Cee from her
burning home.

1963/NME’s annual British Popularity Poll declares the Beatles Number One Group, and “She Loves You"
Record of the Year.

1970/Paul McCartney sues the other three Beatles to dissolve their partnership, which occurs four years later to
the day. McCartney claims suit is for business reasons only, but action sparks a bitter feud with John Lennon.
Born: Jeff Lynne (aka Otis Wilbury) 1947, Davy Jones 1945, Michael Nesmith 1942, Yvonne Elliman 1951,
Pattl Smith 1946, Del Shannon 1939, Tracey Uliman 1959, Skeeter Davis 1931

SATURDAY, DECEMBER 31

1961 /Simplicity prevails, with Hall of Fame results — After scrapping former names the Pendletones and Carl

& the Passions, the newly-named Beach Boys play a Richie Valens benefit.

1974/Mick Fleetwood calls Lindsey Buckingham and Stevie Nicks to ask, “Hey, you wanna join our band?”
Rumor has it they accepted.

1982ittle Steven marries Maureen Santora in Asbury Park, NJ. Bruce Springsteen is best man, Little Richard
performs the ceremony. At the reception, Richard and Percy Sledge sing “When A Man Loves A Woman."
1985/Rick Nelson and six others are killed in a plane crash outside of Dallas.

1986 /Here's where the laundry gets real dirty — AtDon Henley's New Year's party in Aspen, Senator Gary Hart
meets Donna Rice. Henley later comments he was too busy cooking, and didn't introduce them.

1987 /TheL.A Herald Examiner prints its list of “What's In and Out for 1988."” In: Bono (Hewson), out Bono
(Sonny); in Simons (Paul and Carly), out Jacksons (Michael, Janet & Browne).

Born: Donna Summer 1948, John Denver 1943, Andy Summers 1942, Burton Cummings 1943

SUNDAY, JANUARY 1

1913/ouis Armstrong, age 12, is sent to the Colored Waifs Home, where he learns to play the cornet.
1953/Hank Williams Sr. dies at 29.

1962/Guess they wanted a real big-selling group — The Beatles do a 15-song audition for England’s Decca
Records, only to be turned down. Signed instead are Brian Poole & the Tremeloes, who auditioned the same day.
1974 /A West Coast doctor reports loud rock music can decrease sex drive and cause brain damage.

1985/ VH-1 debuts.

1986/Billy Joel's wife Christie Brinkley gives birth to their daughter, Alexa Ray.

1988/Miies Davis joins Prince in an after-midnight jam to benefit the Minnesota Coalition for the Homeless.

Born: Grandmaster Flash 1958, Country Joe McDonald 1943 —Paul Colbert
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n radio broadcasting, success is being at
I the top of your targeted demographic
book after book. For over 25 years Drake
Chenault has shared this commitment to
excellence with broadcasters of virtually
every format and target demographic. Thru
personalized research, individualized con-
sulting services and a keen
understanding of formats Succes S
and markets we have helped
broadcasters discover and dominate their
own very special niche in the market place.

ur effort, experience, and professionalism

O shows. In the spring 1988 Arbitron,

in rated markets, 66% of our clients finished
in the top three stations in their markets. A
full third of our clients were rated number
one. Exceptional success? We don’t think so.
We believe our clients should be the best and
were here to help.

We'’re Not State of the Art...

We're Creating the Art.
(800) 247-3303  (505) 247-3303

wwaamericanradiohistorv.com
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Special Features

PR

Memorable stories of 1988? I nominate the end of uni-
sex diapers, a man getting $100,000 a year to frighten
birds, and the discovery that fresh manure can be useful in
a hospital.

It's time for those year-end presidential campaign, but worth
specials which recap the top ten or  mentioning, eh?
however many stories, and we’ll be Researchers at Texas A&M
up to here with the retelling of learned they could brand the genes
everything from Iran/Contra to of genetically-engineered life
glasnost. But isn’t there also a  forms tokeep “gene rustlers” from
place in those programs for the stealing patented plants and anim-
rest of the stories? Sure there is! als. This is terribly oversimplified,
but the technique involves inser-
ed they would pay $100,000 a year ting a tiny amount of firefly Juice
for the services of a falcon expert into an engineered gene to make it
to help limit the seagull population glow.
at the new SkyDome stadium. The
falcon will be named Winfield, Smell Therapy
after the Yankee Outﬁelder who Sunscreen eyedrops were invent-
was arrested in 1983 for fatally ed by Dr. Neville Baron of White
beaning a seagull with a baseball.  Plains, NY, who said the drops do

Procter & Gamble introduced the same thing as sunglasses.
the world’s first sex-specific A driver for a mortuary trans-
diapers. Pink Luvs Deluxe for portation service in Santa Ana, CA
girls, with extra leak protection was fined $58 for driving in the car-
around the legs, and blue Luvs pool lane, after a judge ruled the
Deluxe for boys, with extra protec- four corpses in the van did not
tion up front. Not bigger than the qualify as passengers.

The Toronto Blue Jays announc-

For

Year-End Specials

A survey of medical facilities in
England revealed 141 people had
been hospitalized after falling out
of lawn chairs, and 62 had been ad-
mitted following flowerpot acci-
dents.

And thank the “Wild World Of
News” for passing along a story
from the London Telegraph about
accident victims being brought out
of comas by smell therapy. WWN
says some victims have been
brought out of seemingly-hopeless
comas “by holding pungent, fresh
manure to their noses.”

The Encyclopaedia Britannica
was embarrassed to learn that the
194-foot Salem Church Dam it lists
just upstream from Fredericks-
burg, VA simply does not exist.
The dam was proposed in 1944, but
never built.

And Fred Ringenberg received a
preapproved MasterCard form —
with a $5000 limit — from an Ohio
bank, although Fred had never
held a steady job. Fred’s a cat. His
owner, Janet Ringenberg, said she
had been trying to get a card her-
self for three years.

Prisoners Cost $40,000 Annually

Soviet Afghanistan Invasion

record was set at 344 hours, 18 minutes.
Birthdays: John Amos 46 (“Hunter,” “Good Times”). Marlene Dietrich 87.

Happy Birthday Cincinnati

celebration, a reenactment of the arrival of early settlers; (513) 352-2358.

54. Martin Miiner 61.
Soviet Space Endurance Record

: W K At 'Jt: hen a reworked rocket nozzie component was found defective.
 WKZL 3027 SLY963326 | 1
i mm 3#.* “ﬂ'&‘ 35-33—

Mayor).

Pre-Glasnost US-USSR Tiff

MONDAY, DECEMBER 26 — A study released in 1984 reported the cost of keeping a person in jail in New
York City at $40,000 a year, counting everything from updating buildings to paying pensions to retired jailers.

A poll one year ago reported Gary Hart the #1 Democratic presidential candidate. Five years ago, Angel Cordero
became the first jockey to ride $10 million worth of winners in one year. In 1776 George Washington crossed the
Delaware River for a surprise attack in the Battle of Trenton, NJ. The Pilgrims landed at Plymouth in 1620. Boxing
Day in Canada. National Whiners' Day, for people who didn't like their Christmas gifts.

Birthdays: Tony Rosato 34 (“SNL,” Marcello on “SCTV"). Phit Spector 48. Alan King 61. Steve Allen 67.

TUESDAY, DECEMBER 27 — The Soviets flew 5000 troops into Afghanistan in 1979, claiming to have been
“invited” by the Marxist government that was subsequently overthrown. President Jimmy Carter biuntly accused the
Soviets of lying. Within days, troop strength escalated to around 40,000 and a pro-Soviet leader was installed.
Terrorist attacks killed 19 at the Rome and Vienna airports in 1985. Five years ago, the roller skating marathon

WEDNESDAY, DECEMBER 28 — Today's the final event in Cincinnati’s yearlong 200th birthday party

Gorilla researcher Dian Fossey was found murdered at her camp in Africa in 1985. Pakistan reported more than
5000 dead in a 6.8 earthquake in 1974. lowa became the 29th state in 1846. Childermas, or Holy Innocents Day,
commemorating the slaying of the children of Bethlehem by King Herod's troops searching for the baby Jesus.
Birthdays: Efizabeth Carr 7 (USA's 1st test tube baby). Denzel Washington 34 (“St. Elsewhere”). Maggle Smith

THURSDAY, DECEMBER 29 — One year ago, cosmonaut Yuri Romanenko ended a record 326 days in
space aboard the Mir orbiting station. On the same day, America’s stalled shuttle program suffered another setback

The Wounded Knee massacre, the pathetic last “battle” in the Indian Wars, took place in South Dakota in 1890.
Texas became the 28th state in 1845. In the Revolutionary War in 1778, British troops captured Savannah, GA.
Birthdays: Yvonne Elliman 35. Ted Danson 41. Jon Volght 50. Mary Tyler Moore 52. Tom Bradley 71 (L.A.

FRIDAY, DECEMBER 30 — Two years ago, when America suggested that Reagan and Gorbachev exchange
videotaped holiday greetings, the Soviets refused on the basis of America’s “negative attitude” toward certain arms
control issues. (Last year, with fullblown glasnost in effect, TV greetings were exchanged.)

Five years ago, Rev. Jesse Jackson went to Syria to win release of a US Navy pilot shot down in Lebanon and

: AT . e e succeeded.
GREATEST HITS e a"\ mli f Birthdays: Monkees Davy Jones 42, Mike Nesmith 46. Sandy Koufax 53. Jack Lord 58. Bo Diddley 60. Bert
; Sk 2 ! Parks 74.
& mum-\wtw : N ‘ L Saturday (12/31): John Denver 45. Rex Allen 66. Sunday (1/1): Don Novello 46 (Father Guido Sarducci). Novelist
m el B, e % 7 e J.D. Salinger 70 ('Catcher in the Rye").
- S www-americanradiohistorvcornm———— T



www.americanradiohistory.com



www.americanradiohistory.com

MGA REGORDS

THE #] LABEL OF THE YEAR
SALUTES THE #] TEAM

CHR PROMOTION

BOB BRADY

BILLY BRILL

KEVIN CARROLL
DONNIE COHEN
NAN FISHER

DON GEORGE
RANDY HOCK
CHARLEY LONDONO
KAY McCARTHY
WAYNE McMANNERS
PAT MARTINE

STEVE MEYER

BOB OSBORN

JOE REAGOSO
RHONDA ROSE
BOBBY SHAW
MICHAEL STEELE
FRANKTURNER
MICHAEL WILLIAMS
FRED ZAEHLER

COUNTRY PROMOTION

ROGER CORKHILL
JOE DETERS
LARRY HUGHES
CHUCK RHODES
PAT SURNEGIE

URBAN PROMOTION

KEN ALLEN

CHUCK ARRINGTON
CANDIS BONNER
TARYN BROWN
ALLEN CARROLL
STACEY FLOYD
RENEE GIVENS
MIKE HALLEY

JAY JOHNSON
NOVICE JOHNSON
LARRY JONES

DEE ROQUEMORE
ANGELA THOMAS
MARTHA THOMAS
A.D. WASHINGTON
EARL WASHINGTON
RON WHITE

FIELD MARKETING

GARY BRODY
MAVIS CHAN
JAMES COWAN
LEE DALY

ABBE FRANK
ANN GAINES
KEN KIRKWOOD
PAMELA MARCELLO
MICHAEL MIX
STEVE RUBIN
HAROLD SULMAN

THANK YOU EVERY |

MCA RZCORDS
(©1988 MCA RECOROS COMPANY
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1988 Label Airplay Standings

Overall Rankings, Most Hits, Efficiency Averages

he year-end label airplay analysis is becoming a tradition — this is the sixth year
we’ve compiled the listings. It remains the most comprehensive look at label per-

1988’s Leading Labels

Overall Winner: MCA

AC: COLUMBIA

AOR Albums: ATLANTIC
AOR Tracks: ATLANTIC
CHR: MCA

Country: RCA

Urban Contemporary: E/IP/A
Contemporary Jazz: MCA

formance to be found north of the equator, and an equitable way to measure label
performance in achieving airplay success.
To check out how it’s all compiled, see ‘“How It Works’’ on Page 48. The remainder of
this page is the overall, grand total results combining label performance totals in five dif-
ferent formats. Individual format breakouts are on succeeding pages. You're invited to

NAC: M

CA

Chart Share/Records

MCA

dive in.
105% 180 MCA (Camel, Curb, Gold Dust, IRS, Uni, Voyager)
10.3% 147 Columbia (Def Jam)
Labe" Performance Leader M m BE% 137  WB (Curb, Dark Horse, Fly, Island (S. Winwood only),
P<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>