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FALL BIRCHES
FOR TOP MARKETS

Just in time to close the year, the
Birches are here, including these
events:
02100 leading a depressed New
York market
OKPWR off but still well ahead of
KIS in L.A.
O®WGCI-FM down but in double
figures with big Chicago lead
®KGO reclaiming the lead in a
turbulent SF book
O®WDFX suddenly winning
Detroit's CHR race
For full details, plus Philadelphia
and Boston results, see . . .
Page 32

THE R&R INTERVIEW:
LEE SIMONSON & BARRY MAYO

Longtime RKO executives Barry Mayo
and Lee Simonson are tackling a new
project: the revitalization of Dorton
Broadcasting, now known as
Broadcasting Partners Inc. They taik
about the start-up in detail.

Page 30

INDUSTRY TRENDS
& HIGHLIGHTS

R&R'’s editors refiect on 1988's big

events:

@Brokers review 1988 and look ahead
to 1989’s business prospects

®Record-buying trends and implications

®Country radio's challenge for survival

®CHR's musical balancing act

®Top issues in AOR, Urban, and AC

Page 6, 34, 40, 45, 47, 48, 49

SALES TIPS FOR VARIATIONS
ON A THEME

E A year’s worth of theme events —
holidays, sports season openings, even
Cat & Kitten Month — commences in
January 1989. We've got a list of 'em,
plus some ideas on how your station can
capitalize on them.

I Page 14
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McDONALD UPPED AT WCMF

Coughlin Tapped As
WNEW-FM VP/GM

WCMF/Rochester VP/GM
Peter Coughlin has been named
to the same position atLegacy’s
WNEW-FM/New York, effec-
tive January 3. He replaces
Rosemary Arters, who has been
asked to remain with the station
as Station Manager.

Stoner Broadcasting has up-
ped KSO & KGGO/Des Moines
GSM Suzanne McDonald to suc-
ceed Coughlin at WCMF.

Legacy announced Coughlin’s
appointment shortly after tak-
ing over operation of the 21-year
AOR from Metropolitan last

Surgeon General Calls For
Heavy Alcohol Ad Curbs

Koop Group Rejects Outright Ad Ban;
Fritts, Ad Industry Leaders Assailed

Broadcasting and advertising
executives are criticizing new
federal proposals to sharply
curb alcoholic beverage adver-
tising, contending that govern-
ment officials are prejudiced
and deliberately stacking the
deck against industry interests.

Adams Ups
Seemiller
To VP

Heads Western
Region

Jim Seemiller

Adams Communications has
appointed KOOL-AM & FM/
Phoenix VP/GM Jim Seemiller
to the newly-created post of
VP/Western Radio Division. He
will report to Radio Division
President Matt Mills.

“Jim has done an outstanding
job for us in Phoenix,” stated
Mills. “I’'m looking forward to
him enhancing our new opera-
tions in the West. He is a good
people person and a good
leader.”

While continuing to manage
KOOL, Seemiller will also
oversee Adams’s KQUL &
KZOK/Seattle and KDKO &
KHIH/Denver, all of which
were recently acquired from
Sterling Recreation.

SEEMILLER/See Page 28

The proposed rules, part of a
new federal crackdown on
drunk driving, were issued fol-
Jowing a tumultuous two-day
meeting of a US Surgeon Gener-
al advisory committee in Wash-
ington last week. The session
opened with a courtroom battle
as broadcasters challenged the
government’s plans to delib-
erate in secret. It closed with
barbed words from the nation’s
tap doctor, who accused broad-
casters and advertisers of pro-
tecting their pocketbooks at the
expense of the public.

*“These recommendations are
Just what we expected, given
the unbalanced compositioni of
the workshop’s advertising
panel,” said a statement issued
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by NAB. “The draft recommmen-
dations on advertising do not
reflect the overwhelming re-
sults of dozens of independent
research reports which find no
connection between alcohol
advertising and alcohol abuse.”

Booze Ad Ban Sweeping

Among the proposals made
Friday (12/16) by participants
in US Surgeon General C.
Everett Koop’s Workshop on
Drunk Driving were:

e Elimination of the tax
deduction for all alcohol adver-
tising except ‘“‘tombstone” ads
that promote only “price and
product”

AD RESTRICTIONS/See Page 28

e

Downey Sued For $1 00
Million By wQQQ DJ

Assault & Battery Charged In Latest Action

wQQQ (Q1o0)/Allentown, PA
morning man “Uncle Bob”
Pagani has filed a lawsuit in ex-
cess of $100 million with interest
and costs of the suit against con-
troversial TV talk show host
Morton Downey Jr. Pagani is
suing Downey for assault and
battery, intentional infliction of
emotional distress, and punitive
damages. Downey representa-
tives had no comment on the ac-
ton.

Q100 had cosponsored one of
Downey’s traveling non-
broadcast debates held Decem-
ber 17 at a local theater, and
Pagani was a panelist during
both of the evening’s discus-
sions on gun control. According
to Pagani, the first round of
talks went without incident, but
during the second show, “Dow-
ney got nose to nose with me
and was yelling at me. He then
butted his head against mine,
pushed me with his hands —

causing my chair to tip back
and fall over — and then he
jumped on me.

“I couldn’t believe what was
happening. He just went crazy
in front of a full house of 1600
people in the theater. I guess he
wasn’t getting what he wanted
out of me. Anyway, guards
came running and pulled him
off of me. Now I'm wearing a
neck brace and using a cane for
the injuries to my knee.”

Pagani’s counsel Gary Neil
Asteak further detailed the
lawsuit, telling R&R, “We’re
still attempting to serve Dow-
ney. We're seeking compensa-
tory damages for what Bob suf-
fered, including physical in-
juries, psychological injuries,
and sexual dysfunction — as
well as the public ridicule and
embarrassment he suffered on
stage during the attack.

DOWNEY/See Page 28

Peter Coughlin
Friday. (The company also
closed on WMMR/Philadelphia
and KTWV/Los Angeles, com-
pleting last summer’s record
deal involving Robert F.X. Sill-
erman, Carl Brazell Jr., and
Westwood One.)

COUGHLIN/See Page 28

Rivers
Now VP
At KIIS

Steve Rivers

KIIS-AM & FM/Los Angeles
PD Steve Rivers has been pro-
moted to VP/PD, a newly-cre-
ated position at the Gannett
Dancemusic/CHR combo.

KIIS-AM & FM President/
GM Lynn Anderson-Powell told
R&R, “Steve is one of the most
sincere and dedicated profes-
sionals in the business today,
and it only seemed appropriate
that a little ‘stripe reward’
would acknowledge him as the
premier radio programmer in
the USA.”

Rivers joined KIIS two years
ago after programming KMEL/
San Francisco, WRBQ-AM &
FM/Tampa, KOPA-AM & FM/
Phoenix, and WAPE/Jackson-
ville. His recent accomplish-
ments include taking KIIS
(AM) into a club mix direction
and the introduction of “zero
talk” hours to KIIS-FM.

Rivers commented, “It was a
complete surprise when I was
told about the promotion. While
it doesn’t change my day-to-day
duties, it pleases me to know
that Lynn, (Gannett Radio

RIVERS/See Page 28
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KABC Goes All Out
In Afternoons

Martindale, Smith Head 12-Person ‘Magazine’;
Sports Talk Cut To One Hour

Wink Martindale

Seeking to broaden its listening
base in PM drive, venerable Talk-
formatted KABC/Los Angeles has
slashed its afternoon sports talk
programming in favor of a gener-
al-appeal “magazine” show fea-
turing a cast of 12 characters and
hosted by radio and TV personal-

Bill Smith

ities Wink Martindale and Bill
Smith.

KABC spokespersonShelly Wag-
ner said the station is seeking to
transplant the spirit and ratings
success generated in its 15-year-old
“Ken and Bob” morning show to

afternoons. KABC/See Page 28

Cap Cities/ABC Makes
Offer To Purchase SMN

Satellite Music Network an-
nounced late Tuesday (12/20) that
Capital Cities/ABC has offered to
purchase all of the company’s out-

Harlow
Programs

KSJO

Bob Harlow

FormerKATD/San Jose PDBob
Harlow has surfaced across the
street as PD of KSJO. He succeeds
Ken Anthony, who exited the Na-
tionwide AOR last month. Harlow
will also oversee operations of Gold
AM sister KHTT.

KSJO GM David Baronfeld said
Harlow’s San Jose experience was
the key. “What it really came down
to was his understanding of the
market and the positioning be-

HARLOW/See Page 28

Butler KHVN
& KDLZ Station
Manager

FM Picks Up KMEZ Calis,

Drops Urban For Easy

Former Clear Channel VP John
Butler has been named Station
Manager of Gilmore’s KHVN &
KDLZ/Dallas, succeeding Jim
Tyler.

According to Gilmore Exec.
VP/Radio Dean Goodman, ‘“John
Butler has over 25 years exper-
ience in all phases of radio oper-
ations and management, and we
believe he’ll do a first-class job for
us in Dallas.”

BUTLER/See Page 28

standing shares of stock for $5.40
per share in cash.

An SMN news release indicated
that the offer, presented at its
board of directors meeting by rep-
resentatives of Cap Cities, was be-
ing studied. The offer expires
January 6, 1989.

Last January SMN signed a one-
year warrant agreement entitling
Cap Cities to purchase a million
shares of SMIN stock at $4 per
share. Cap Cities informed SMN
that it would seek to acquire up to
but not more than 20% of SMN’s
common stock through open mar-
ket purchases and exercise of the
warrant.

At presstime the issue closed at

four-and-seven-eighths. About
SMN/See Page 28

Jim Glass ‘

WBNS UPS
DOUGLAS

Glass New
WXYT OM

WBNS/Columbus OM Jim Glass
will move to a similar post at Talk
WXYT/Detroit January 3, suc-
ceeding the retiring Joseph Bac-
carella. Glass’s replacement at
WBNS is Production Director/PM
driver Ed Douglas.

WXYT President Chuck Fritz
told R&R, “Jim has an extensive
Talk background, and that makes
him very important as a replace-
ment here. I've been on this search
for several months and I checked
all around the country. It’s like try-

GLASS/See Page 28

Drake :
Keymarket

President

Barry Drake has been upped
from Sr. VP to President at Key-
market Communications. Key-
market owner Kerby Confer previ-
ously held that title.

Drake, a 16-year industry vet,
told R&R, ‘This appointment
marks the completion of our inter-
nal restructuring, and we’re now
poised for continued growth into

DRAKE/See Page 28

SCHWARTZ, SIRLS, WAGNER

RCA/Nashville Ups Three

Phran Schwartz

RCA/Nashville
Phran Schwartz, Mike Sirls, and
Ted Wagner to new positions.

has promoted

Schwartz, formerly Product
Manager, has been named Direc-
tor/Product Development, and will
oversee daily operations in that
area. She will be directly responsi-
ble for the development of market-
ing plans for the label’s roster and
will report to VP/Product Develop-
ment Randy Goodman. Schwartz
has been with RCA since 1984.

Sirls has been upped from Man-
ager/National Country Promotion
to Director/National Country Pro-
motion. Reporting to VP/Promo-
tionJack Weston, Sirls will oversee
and direct the field promotion staff.
He joined RCA two years ago from
his position as a principal in the

Mike Sirls

Chart Attack independent promo-
tion company.

Wagner has been upped from
Administrator/National Country
Promotion to Manager/National
Country Promotion. He started
with RCA in 1984 as a mail clerk.

In announcing the promotions,

RCA/NASHVILLE/See Page 28

R&R Holiday
Schedule

R&R's L.A., Washington, and
Nashville offices will be closed
Monday, December 26, after
Christmas, plus Monday, January 2
for New Year's, resuming regular
hours Tuesday, January 3. We will
not publish December 30; our next

issue will be dated January 6.
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NUMBER ONE SALUTE

The year’s biggest No. 1 hits and the artists
who made them are tabulated and tributed
this week. Answers to the big questions: who
had the most No. 1s, what was the longest-
running No. 1, which artist was most often at
the top of the charts, and more.
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Chaffee Elevated
To Mailrite Exec. VP

Malrite has promoted Presi-
dent/Television Division John
Chaffee to Exec. VP of the com-
pany as part of a corporate re-
structuring begun with last week’s
President/COO appointment of Gil
Rosenwald, to whom Chaffee will
report. Chaffee will retain the TV
division president post, which he
has held since 1984.

“John has been with Malrite
longer than any member of senior
management except myself,” said
Malrite Chairman/CEO Milton
Maltz. “His contributions to the
company as a creative force and a
manager have been legion, and

s s

they’ve been central to the success
we have had in television.”

Chaffee joined Malrite in 1961
and installed Country formats at
the company’s Rochester, Minne-
apolis, and Milwaukee properties.
In 1971 he was named National
Program/Production Coordinator,
and in 1977 he was upped to VP/
Programming.

Maltz said he is reorganizing
Malrite toward a vertically-ori-
ented corporate alignment, and in-
dicated that a new head of the ra-
dio division, who will report to
Chaffee, would be named soon.

B S

CHUM Names Forbes PD

Five-year CKKS/Vancouver, BC
PD Marty Forbes has been ap-
pointed PD at CHUM/Toronto. He
succeeds Jim Waters, who was re-
cently promoted to VP/GM.

Forbes told R&R, “It’s a real
honor because so many impressive
radio people have been in the
CHUM chair. Toronto used to be
my home, and I grew up listening
to CHUM, so it’s going to be even
more fun to wander into it.

“I'm going to miss CKKS. We
took a last-place Jazz station and,
in a very short period of time, turn-
ed it into a dominant AC.”

Discussing his plans for CHUM,
Forbes added, “We’ll be much
more current and more active than

KDKS MORNINGS, KKDA AFTERNOONS

Hernandez Second KKDA Two-City DJ

KDKS (Kiss 92)/Shreveport PD/
morning man Michael “Holly-
wood”’ Hernandez has added after-
noon duties at KKDA-FM (K104)/
Dallas, where he spent seven years
before joining KDKS earlier this
year.

KKDA morning man Tom Joy-
ner also holds dual-city on-air
duties, flying between Dallas and
WGCI/Chicago, where he does af-
ternoons. Unlike Joyner, Hernan-
dez will remain in Shreveport dur-
ing the week and do his Dallas shift
by satellite from the KDKS studios.

KKDA/Dallas VP/Program-
ming Michael Spears commented,
“Michael is an outstanding per-
former. He left here about eight
months ago and has been the PD at
the number one station in Shreve-
port since then. He’s always
wanted to come back to Dallas, and
our listeners were very interested
in him coming back, so we made a
slot for him. He’s doing afternoons
from 1-3 via satellite for a while,
and then he’ll ultimately come
back to us live, probably in the next
30 days. He’ll move back to Dallas;

to all our clients and friends
who helped make 1988
| our best year ever!

. Heres to a better 1989 for all of us!

- BARRY SKIDELSKY

Attorney at law |

655 Third Avenue
Suite 1100

: Happy Holidays!

|
I and a special thanks

Michael “Hollywood’’ Hernandez

he still owns a home here.”’

KDKS GM Pam Edwards told
R&R, “I think this is a grand op-
portunity for our market as a
whole. It puts Shreveport on the
map mediawise, and makes a
great impact for our station. For us
to go to Dallas instead of Dallas
coming to us is a big statement
about the kind of talent we have.”

As to whether Hernandez’s
Dallas duties would expand, Ed-

New York, NY 10017
(212) 818-0990

.

wards said, “I think K104 is re-
searching how much of Michael
Hernandez they actually want,
whether it’s two hours, three hours,
or four hours. Certainly we have
the capability to give them more
hours, but Michael’s first commit-
ment is as the PD of this station.”

Hernandez, who does his KDKS
show with stand-up comedian
Shaun Brown, the “Rappin’ Duke,”
told R&R, ‘“When (Spears) men-
tioned the dual thing I said yes.
Thken he asked, ‘When you get
through there, would you consider
coming back?’ I said when I get
finished with my commitment to
Shreveport I might come back to
Dallas one day, but right now this
dual thing sounds great.”

Hernandez will commute to Dal-
las on weekends for station promo-
tions, and said, ‘“Maybe I'll stay at
Tom Joyner’s house.”

Grey Now
WENS OM

Emmis AC WENS/Indianapolis
has promoted PDJoel Grey to OM.
He will continue to handle his pro-
gramming duties.

WENS VP/GM Christine Wood-
ward Duncan commented, “After
four years at WENS, Joel has de-
veloped a good feel for the opera-
tional end of the business, so we’re
finally giving him the recognition
he deserves.”

Grey said, “I look forward to the
additional opportunities and work-
ing within the Emmis corporate
structure, especially with our Na-
tional PD, Rick Cummings. I'm
anxious to learn everything Rick
knows — that should only take a
day or two.”

Grey’s previous programming
experience includes stops atKMJI,
KLIR, andKOAQ/Denver; KFKA/
Greeley, CO; and KLOE/Good-
land, KS.

WENS ranked seventh 124 in
both the Arbitron (6.7) and Birch
(5.6) summer 88 surveys.

what the station was doing before.
It will be treated as if it weren’t a
background station. We’ll be simi-
lar to B100/San Diego (KFMB-
FM) - a real bright AC. Toronto
seems to have a lot of laid-back sta-
tions. CHFI is a soft station much
like KOST/Los Angeles, and
CKFM is trying to find its niche.”

One of the on-air staffers Forbes

brother, Gerry, CHUM’s AM
driver. “It’s a first,” Marty said. “I
don’t know of another situation like
it in Canada. He’s a very talented
kid. He’s my levity, and I'm his
mentor.”

Prior to joining CKKS, Marty
Forbes spent eight years at CKXL/
Calgary, programmed CILA/Leth-
bridge, and put CJAX/Edmonton

will supervise is his younger on the air.

Conwell’s New York Rumble

Columbia Records held a reception for Tommy Conwell and the Young Rumblers
following the band’s four shows at New York’s Bottom Line. Making the moment
magical are (I-r) CBS Records Inc. President/CEO Walter Yetnikoff, Conwell, band
member Paul Slivka, CBS Records Division President Tommy Mottola, and

manager Steve Mountain.
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1.01Z9 STATIONS
AND GROWING!

/ﬂlu\u TOP 40 IS NOW HEARD ON MORE STATIONS .

/ ACROSS THE WORLD THAN ATANY TIME I¥ ITS 18 YEAR «#ISTORY! ' L

Why"?
Because America’s original Top 40 countdown show continues to , I
deliver every week what your listeners have come to know and love: i :

m Exclusive use of the Billboard Magazine Hot 100" For 18 years . §
the chart listeners have become familiar with and respect. -

# Long Distance Dedications / _. ‘
= Great stories about the artists : _
m Famous AT40 teasers | - i H
= The most well-written and researched Top 40 program on radio e ;

Our host Shadoe Stevens, a 20 year radio veteran and now
one of America’s hottest talents. He's a Billboard Magazine
Air Personality of the Year winner and seen nightly on TV's
“Hollywood Squares.”

ABC Watermark @




