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BRAIKER EXITS OLYMPIA,
HENDERSON OUTLET
CHAIRMAN

Corporate changes this week include
Olympia principal lvan Braiker leaving
his day-to-day duties at the company,
and David Henderson taking over as
Outlet’s Chairman. Plus the
reintroduction of the Fairness Doctrine
and a broadcast legislation roundup.
Page 8

KING FOR A DAY:
THE MLK TIMELINE

As Urban and Black radio stations around
the country prepare to observe Martin
Luther King Day, Walt Love provides a
historical timeline and a survey of some
station activities.
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WEBN’S QUIZZICAL
GRAFFITI

WEBN/Cincinnati’s “guerrilla
promotion” campaign featured
deliberately vandalized billboards
and pirate takeovers of other
advertisers’ TV spots — all by
clever prearrangement. Everyone
was in on the gag except the
citizenry. PD Tom Owens talks
about a strategy that hit the whole
town right in deface.

Page 51

TWO-BY-FOUR MARKETING
SCORES A DIRECT HIT

“Two-By-Four Marketing” doesn't refer
to an ad size, but to the common
wooden board, meaning that when you
promote, hit your listeners between the
eyes and ears with a two-by-four. In an
age of media clutter, John Parikhal
contends, no other approach will get
results.

Page 20

ARBITRONS ARRIVE

Joining our continuing display of Birch
Fall '88 results, we've got Arbitrons
from 12 top markets — all the figures
from New York, L.A., Chicago, San
Francisco, Detroit, Philly, Boston, and
more.

Page 34, 36
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$55 MILLION MERGER

Cap Cities/ABC
Acquires SMN

Satellite Music Network has management will be asked to

agreed to be acquired by Capi-
tal Cities/ABC for $5.50 per
share, or a total outlay of about
$55 million. The transaction will
complete an offer initiated by
Cap Cities last month.

Founded in 1981, SMN brcad-
casts nine formats to more than
a thousand stations in the US,
the Caribbean, and China. Its
principal competitor is the pri-
vately-held Transtar netwark,
which has a similar number of
affiliates and offers seven for-
mats.

SMN Chairman John Tyler
said in published reports that he
was uncertain whether current

McKinley |
Sr. VP
At Noble

Tom McKinley

The San Diego-based N?ble
Broadcast Group has hired
Group W Sales President Tom
McKinley as Sr. VP/Operations
for the chain, He will repott to
COONorm Feuer.

“Tom will initially oversee
sales for the company and get
involved with every aspect of
our operation,” noted Feuer.
“He brings to the company a
career in which he has ex-
perienced the role of chief ex-
ecutive, GSM, and Executive
VP. He will deliver a tremen-
dous amount of experience to
the company.”

MCcKINLEY/See Page 32

stay on when the merger is
completed. He said the com-
pany’s 120 employees located in
Chicago and at the company’s
home base in Dallas will re-
main.

CAP CITIES/ABC/See Page 32

Thacker Upped To
Malrite Radio President

As speculated, WHTZ (Z100)/
New York VP/GM Dean
Thacker has been promoted to
Malrite Communications Presi-
dent/Radio Division. He suc-
ceeds Gil Rosenwald, who was
named Malrite President/COO
in December.

Rosenwald commented, “Un-
der the leadership of Dean
Thacker, WHTZ was trans-
formed from an alsoran FM
station into the highest-rated
radio station in the country’s
largest and most competitive
market — and he has kept it
there for more than five years.
His skills as both a broadcaster
and manager will be important
factors in Malrite’s continuing
progress as one of the nation’s
leading radio groups.”

Remarking on his new posi-
tion, Thacker told R&R, ‘“For
almost six years now since
Z100’s inception I've had the
pleasure and honor of being GM
of America’s most listened-to
and probably most talked-about
radio station. From construc-
tion to staffing, from worst to

calls lit up the night.

WNSR Beams Up New York

WNSR simulcast a laser light show during New York's New Year's
Eve Times Square festivities, filling the sky with beams of color and
moving images projected onto the side of the One Times Square
bullding. WNSR bought the space below the traditional ball for
$250,000 and set up a five-story, 200’ x 50’ laser projection
screen. Approximately 500,000 people were on hand to greet the
new year, with another 100 million TV viewers watching as the AC's

Urban Promoted To
EMI Sr. VP/GM

EMI VP/Finance & Adminis-
trationRon Urban has been up-
ped to Sr. VP/GM. In this new
post he will oversee promotion,
sales, marketing, and publicity,
in addition to finance and ad-
ministration.

EMI President/CEO Sal Li-
cata commented, “Ron’s qual-
ifications and experience make
him the obvious choice to fill
this crucial position, and I know
I speak for every member of the
EMI family when I say I'm ex-
cited for him and thrilled to be
making this announcement.”

‘“We have such a solid founda-
tion here, from our roster’s su-

Ron Urban
perstars, to our blossoming

young artists which we are
URBAN/See Page 32

Digital Production Preview

-

Dean Thacker
first, from delist to relist, and
every cease and desist, to rate
and revenue milestones, it’s
been glorious.

“I look forward to working
with each manager and sharing
vicariously in their accomplish-
ments. It appears as Malrite ap-
proaches the 21st century that
the experiences and the fun are
going to get even better.”

Thacker has been with Mal-
rite since 1976, when he joined
WMMS/Cleveland as an AE. He
later became Sales Manager,
GSM, and eventually Station
Manager before becoming GM
at WHTZ in 1983. He will remain
headquartered at Z100.

Cook PD
At KRBE

Adam Cook

KRBE/Houston has named
formerWXGT (92X)/Columbus
PD Adam Cook PD, ending an
extensive search to replace
Paul Christy, who keft to do
mornings at crosstown Classic
Rock outlet KZFX in November
of last year.

KKZR & KRBE GM Sandy
Gamblin told R&R. ‘“Adam
simply had the right chemistry
between me and the staff, and I
believe his analysis of the com-
petitive situation was right on
target. Needless to say, I'm
confident of his abilities, and he
and (crosstownKKBQ PD) Bill
Richards [knew] each other
from Columbus.”

A seven-year vet of 92X, Cook
told R&R, “There’s a lot of
work to be done, but KRBE has
maintained nicely considering
it’s been without a strong mor-
ning show and PD for the past

COOK/See Page 32
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Crossing To CHR!!

The Platinum Phenomenon Continues. . .

The Album, “Any Love' o
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EXITS WDJO & WUBE

Chapman Opens
C-onsultancy

WDJO & WUBE/Cincinnati OM
Mike Chapman is leaving the
Oldies/Country combo after four
years to open his own company,
Chapman Consulting Services.
Based in Cincinnati, it will be a
““full-service radio consultancy
with services ranging from a com-
prehensive 48-hour competitive
market analysis to a fulltime cus-
tomized marketing and program-
ming consultancy,” according to
Chapman.

Chapman told R&R, “This is
something I've wanted to do for the
last couple of years. Working for
multiple stations while living in my
favorite city is very appealing.”

Prior to joining WUBE in 1985,
Chapman programmed WKIX/Ra-
leigh, AC WAEB/Allentown, and

Mike Chapman
AC/Country combo WKAZ &
WQBE/Charleston, WV.

Former WUBE/PD Duke Ham-
ilton has been named actmg PD.
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DenVer Newsﬁ alk
Stations Reshuffle

Kamen PD At KOA; KBPI Back To NI/T;
Pratt-Savage Manages KBZR

In a shuffle of personnel and for-
mats involving three Denver N/T
stations, KOA has recruited Den-
ver news veteran Bruce Kamen as
PD. He replaces Tracy Pratt-Sav-
age, who has become Station Man-
ager at Business-formatted
KBZR/Denver. Additionally,
KBP1I (AM), which was N/T until
last fall, will return to that format
this spring.

“KOA has been an institution in
the Rocky Mountain West for 64
years,” noted KOA VP/GM Lee
Larsen. ‘“We’ve grown steadily the
last few years, and Bruce has all
the quahﬂcauons necessary to help

Bruce Kamen
us to the next step of dominating

this market.”
DENVER/See Page 32
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CHASE STAYS ON AS PD

Schurr VP/GM, Lynch
OM At KROY

Tom Schurr has been named VP/
GM atGreat America’s newest ac-
quisition, CHR KROY/Sacramen-
to. He comes from the GSM spot at
sister station WLZR/Milwaukee.
Additionally, Sean Lynch, OM/af-
ternoon driver at sister KKRZ/
Portland, is transferring to KROY
in the same capacity. KROY PD

SRR AL

Tom Chase will remain in his pre-
sent post.

Great America VP/Radio Dave
Milner remarked to R&R, “Tom’s
been with us for about seven years,
and has worked at our WKRC (Cin-
cinnati) and WGR (Buffalo) in ad-
dition to his most recent post in
KROY/See Page 32

VH-1 ON ITS OWN

Masters Now Oversees

MTV Gilobal

Viacom-owned MTV Networks
has given President/GM Lee Mas-
ters production and programming
responsibilities for the network’s in-
ternational affiliates in Japan,
Europe, Australia, and Latin
America. He will retain his
authority over MTV’s domestic op-
erations. Additionally, MTV’s sis-
ter network VH-1 will now operate
autonomously.

“Under Lee’s direction, MTV
has achieved record revenues, pro-
fits, subscriber growth, and view-
ership in 1988,” noted MTV Net-
works President/CEO Tom Fres-
ton. “Key to this success was the

Outlets

Lee Masters

introduction of 11 new series and

MTV’s continued commitment to
MASTERS/See Page 32

enny Lee

Lee PD
At WFYR

Six-year WAXY/Miami PDKen-
ny Lee has accepted the program-
ming job at Gold-formatted
WFYR/Chicago.

WFYR GM Drew Horowitz told
R&R, “Kenny possessed a prepon-
derance of qualities I was looking
for in a PD. I felt comfortable with
him regarding style and philoso-
phy. Hé¢ also has the managerial
qualities I feel we need to have.

“We’re committed to what we’re
doing,” he added. “We went
throughi the fall book without a PD,

LEE/See Page 32

Carver
VP/GM At
WOGL

i

Steve Carver

WCBS5-FM/New York GSM
Steve Carver has been appointed
VP/GM at sister CBS Oldies outlet
WOGL/Philadelphia. He succeeds
the retiring Vince Benedict.

In making the announcement,
CBS Radio Division PresidentNan-
cy Widmann said, “Steve has six

CARVER/See Page 32

KF| Sets
Oliva As PD

George Oliva, PD at Group W
News Tulk outlet KFBK/Sacra-
mento for the past four months,
has been named Program Manag-
er for Clox Talk facility KFI/Los
Angeles. He succeeds Station
Manager Ken Kohl, who resigned
to form Kohl Communications.

Commnfenting on the 34-year-old
Oliva, KFI VP/GM Howard Neal
said, ‘I is unusual to find a young
person with such a wealth of exper-
ience amd background in the News/
Talk format. In addition to being
an excellent manager, he has ex-
cellent programming skills,”

Noted Oliva, “I am impressed by
the caliber of talent at KFT and the
commitinent of the management
to establish a great Talk station in
Los Anpgeles.”

Oliva hegan his radio career in

OLIVA/See Page 32
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OVERRULING OBJECTIONS

At some point in the process of
salesmanship, the client will contrive some
objections to nullify your approach. You can
turn the tables by using techniques like
“shells,” “storytelling,” and “third party
analogies.” Chris Beck explains.

Page 14
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FirstCom Elevates

arr To resi

Cecelia Garr

FirstCom Broadcast Services
has promoted Exec. VP/GM Ce-
celia Garr to President/CEO. The
three-and-a-half year FirstCom vet
will oversee all of the company’s
administrative, sales, and mar-
keting strategies.

FirstCom Chairman Jim Long
commented, ‘“‘She has rebuilt
FirstCom into a major player,

dent

slowly and carefully, one step at a
time. One of the best decisions I
ever made was bringing her in to
run the company.”

Garr said, “I’'m looking forward
to leading what I consider to be a
great team to even greater vic-
tories in 1989. Our goal to con-
sistently provide the best quality
sales, programming, and produc-
tion services for radio stations is
very apparent in our new product
plans for ’89. The potential for
growth is unlimited.”

In other company news, Paul Ci-
mino and Janet Faust have joined
FirstCom as NSM/Guaranteed
Sales Division and Director/Adver-
tising & Marketing, respectively.
Cimino was most recently an AE at
TM Communications, while Faust
comes from AE/Promotional Co-
ordinator duties at KQAM &
KEYN/Wichita.

Leitz Joins

R&R
Marketing

Tina Leitz has joined the R&R
Marketing staff as Promotions Co-
ordinator, and will be the primary

Orpheus Signs Bugnon

R,

Orpheus Records has signed keyboardist Alex Bugnon, whose first single from his
upcoming album “Love Season” is “Piano In The Dark.” Shown at the signing are
(I-r, seated) Hush Productions and Omheus Records President/CEO Charles
Huggins, Bugnon, and Hush/Orpheus VP/GM Kevin Harewood, (standing, I-r) EMI
Sr. VP/GM Ron Urban, EMI VP Varnell Johnson, and Orpheus VP Rod Butler.

station contact for radio promo-
tions being developed with home
video companies and other nation-
al marketers. She previously held a

R R S

$337 MILLION PRICETAG

Thorn EMI Agrees
To Acquire SBK

The massive British entertain-
ment and technology conglomerate
Thorn EMI, which owns Capitol-
EMI Records domestically, agreed
after months of industry specula-
tion to purchase SBK Entertain-
ment World, whose primary hold-
ing is the 250,000-song catalog it
purchased from CBS Inc. two
years ago. Thorn, whose revenues
exceed $5 billion annually, will pay
$337 million for the company.

EMI Music Worldwide Presi-
dent/COO Jim Fifield said, “By
combining our existing major
publishing catalog with the equally
strong SBK catalog, we are cre-
ating a music publishing company
with immense strengths in catalog
titles, current writers, and excel-
lent talent.”

The acquisition reportedly
makes Thorn the second-largest
music publishing company in the
world, next to Warner-Chappell
Music. The transaction follows by
one week CBS Records’ decision to
purchase the Nashville-based Tree
International catalog.

Thorn EMI already held the
copyrights on some 250,000 songs,
including the lucrative Screen
Gems and Colgems catalogs. Ex-
ecutives at the company said that a
“high proportion” of the SBK cata-
log will produce royalty revenues
for a “further 20 years.”

SBK head Charles Koppelman
will also launch a ‘‘boutique”-type
label under the EMI umbrella.

AWARD WINNING*

Public Service
With Heart

Health is a hot topic. The Heart of the Matter is a

hot radio series that deals with heart, health, and
quality of life issues. And it's free.

The Heart of the Matter brings your listeners
credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

You can choose the daily 4% minute program, or
the 29 minute weekly magazine version.

Call us for more information and a free demo
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.

2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD 21209

*Gold Medal Winner
1988 Intemational Radio Festival

similar post with KMET (now
KTWYV)/Los Angeles, and also has
worked in national promotions for
Global Satellite Network’s
“Rockline.”

R&R Sr. VP/Sales & Marketing
Bill Clark commented, “Tina’s di-
rect experience creating and im-
plementing radio promotions in lo-
cal markets will help us better
serve the many stations we work
with.”

s
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Davidman Exec.
VP/GM At
KEZW & KOSI

Effective with D&D Broadcast-
ing’s purchase of KEZW & KOSI/
Denver from Group W, GM Bob
Tiernan has left the combo to be re-
placed by D&D principal Joe Dav-
idman, who is now the stations’ Ex-
ec. VP/GM. Nostalgia program-
ming on KEZW from SMN and
Bonneville Beautiful Music on
KOSI will continue.

D&D President/COO Steve
Dinetz told R&R, “Joe is a career
broadcaster. His positions have in-
cluded Retail Sales Manager of
WOR-TV (now WWOR-TV)/New
York; VP/GM at WKAT/Miami;
and President/GM at WXDJ/Mi-
ami. He was terribly successful in
every one of those endeavors. We
worked side by side for six years at
WSHE /Miami, and when I became
Exec. VP of the company (TK) I
promoted him to GM.

“KOSI is a premier facility,” he
added. “The big challenge is to
continue to procure listeners to the
format. We’re looking at advertis-
ing vehicles to bring in new lis-
teners while being very cautious
not to alienate the listeners who
made this one of Denver’s finest
stations.”
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GALLAGHER VP/OPERATIONS

WLTJ Promotes Reich To VP/GM

ACWLTJ/Pittsburgh GSM Judy
Reich has been promoted to VP/
GM, a position that had been open
for approximately a year. Concur-
rently, OM/PD John Gallagher has
been elevated to the new position of
VP/Operations.

Reich told R&R, ‘I feel wonder-
ful about this opportunity. As far as
the listening audience is concern-
ed, everything will stay the same
because we’re doing really well.
The top priority has to be increased
billing; we want a larger share of

P

KTOU Becomes
New Rock KZHT

Golden Bear Broadcasting Soft
AOR KTOU/Salt Lake City has
changed calls to KZHT (Hot 94.9)
and debuted a hybrid New Rock
dance format blended with CHR
and Urban dubbed “The Rhythm
Of the ’90s”’ under PD Brad Stone.

According to Stone, who had
served as PD at crosstown CHR
KCPX in 1986, ‘“‘Our core artists in-
clude Escape Club, Erasure, De-
peche Mode, INXS, Keith Sweat,
Tone Loc, Timelords, R.E.M., the
Bangles, Rick Astley, and Saman-
tha Fox. Aslong asit’s got abeat to
it, it could well fit our format. We
will not play groups like Bon Jovi,
Def Leppard, or Guns N’ Roses.”

Stone added, ““Our main compe-
tition would be KJQ/Ogden and of
course KISN and KCPX. Our high-
energy on-air presentation is sim-
ilar to that of Power 106/Los An-
geles. Our transmitter is in Provo
so we’ll do well in Utah County, but
our signal has been upgraded to
penetrate and compete in Salt
Lake County as well. In addition
we’ve grabbed the morning team
of Pat Gray & Sue Kelly from
crosstown (AC) KMGR.”

KZHT GM Terry Schmidt, for-
merly GM at KCPX, will be acting
as MD. He said, ‘‘There were some
obvious holes, because there are
some CHRs who really want to be
AC — and we think that’s great.
The 12-24 demo is really big and
quite underserved, since the other
stations don’t want the teens.

“This market has a history of

embracing modern music. Com-
bining this style of music with
dance and no metal or ballads, we
will be able to bridge several music
styles successfully.”

Allen
Appointed

KAMJ
Programmer

KXKL/Denver PD David Allen
has been appointed PD at Format
41 affiliate KAMJ/Phoenix. He
succeeds Jon Town, who left to do
middays at crosstown AC rival
KKLT.

Allen told R&R, “As suggested
by Transtar, we're doing a live
morning shew. The possibility also
exists for us to do a live afternoon
show. It will be interesting to see
what kind of impact (newly-
appointed Phoenix AC KESZ PD)|
Steve Labeau will have on his sta-
tion. The Phoenix market has an'
interesting variety of AC stations.”

Prior to joining KXKL about a
year ago, Allen was PD of Tran-
star’s Specials Division, which in-
cludes the network’s ‘‘Super Gold”
and ‘“Romancing The Oldies” pro-
grams. Allen has also program-
med KLSC/Denver and KVMT/
Vail, CO.

CALL COLLECT

CALL MRN FOR

RADIO’S BEST
KEPT SECRET!

(904) 254-6760
TURN SUNDAY
INTO MONEY
DAY WITH NASCAR

T

P O DRAWER S DAYTONA BEACH. FLORIDA 32015

the pie for local and national
dollars.”

Regarding Gallagher’s promo-
tion, Reich said, “The two of us
work well together. John concen-
trates on the programming and I
focus on sales and management.”

Reich joined WLTJ in 1984 as an
AE and went on to become LSM
and GSM. She previously taught
elementary school in Pittsburgh
for 12 years.

Gallagher arrived at WLTJ in
1984 as Production Director, and

& o T )

Mueller
Communicom
President

John Mueller Jr. has been
elected President/COO of Denver-
based Communicom Corp. Of
America. He joined the company in
1980 as VP/Finance & Acquisitions.

Communicom Board Chairman
Lee Palmer Everding commented,
“We wish to congratulate John on
his performance, and know he will
continue to provide the same quali-
ty of leadership he has in the past.”

Mueller told R&R, ‘‘Communi-
com will continue its plans for im-
proving our currently-owned prop-
erties and growing into new mar-
kets.”

Communicom owns WWDJ/New
York, WZZD/Philadelphia, and
KSLR/San Antonio.

HEADS WEST COAST MARKETING

Stessel Elevated
To E/P/A VP

R

Epic/Portrait/CBS Associated
Labels VP/Product Marketing
Larry Stessel has been upped to the
newly-created position of VP/West
Coast Operations, where he will
oversee all marketing activities for
the labels.

E/P/A Sr. VP/GM Dave Glew
noted, “Larry has done an outstan-
ding job for us at E/P/A and we
are confident this move will
strengthen our position on the West
Coast.”

Before being named to his most
recent post in 1987, he had been
E/P/A’s West Coast Director/Mer-
chandising since 1979. He has spent
his entire career at CBS Records,
beginning as a college rep in
Gainesville, FL. and moving up to
Manager/College Promotion and

Larry Stessel
Director/Product Management on

the East Coast before moving
cross-country.

Hennes OM At WAPW

WRMF/West Palm Beach, FL
Asst. OM Alan Hennes has joined
WAPW (Power 99)/Atlanta as OM.
He replaces Matt Farber, who left
last September to join Burkhart/
Douglas.

WAPW VP/GMBill Phippen told
R&R, ‘“‘Alan’s strengths will
remedy the weaknesses we have.
We want to be out in the public and
on the streets aggressively, and I
think he’s a very valuable asset
who will help us accomplish this.”

Hennes, who has also served as
Asst. OM at WHYI (Y100)/Miami,
said, “I’ll be helping (PD) Rick
Stacy and (GM) Bill Phippen with
some of their day-to-day duties and
overseeing things on a promotional
level. Considering the recent for-
matic changes in the market, I
think this is a perfect opportunity
for Power 99 to be bigger and bet-
ter than ever. I'm going to do all I
can to make Power 99 top-of-mind
with everyone as we hit the streets
and show up on every corner.”

New Edition Backstage In L.A.

MCA artists New Edition recently played three nights at the Great Western Forum in Los Angeles in support of their platinum
album “Heartbreak.” Shown backstage are (front row, Ir) the group’s Ralph Tresvant, Johnny Gill, Ronnie DeVoe, Michael
Bivins, and Ricky Bell; (back row, I-r) MCA’s Sr. VP/Artist Development-Black Music Division Louil Silas Jr., Pat Martine, VP/
A&R Kathy Nelson, Ken Kirkwood, Allen Carroll, Jim LaFrance, VP/Sales Haroid Sulman, John Allison, Sr. VP/GM Richard
Palmese, VP/Artist Development Liz Heller, MCA Distribution President John Burns, and VP/Promotion-Black Music A.D.

Washington.
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RESERVE YOUR SLOT

IN LAS VEGAS!

Register now for NAB’s 67th Annual Convention & International Exposition
and 43rd Annual Broadcast Engineering Conference

April 29 - May 2, 1989 in Las Vegas, Nevada | ss=s===
(Engineering Conference starts April 28) | SO0V 8§ § Wkw &
Prou Fadton: DynarcFutrs

For information, call NAB at (202) 429-5333.

WWW. americantadiohistonscom
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WASHINGTON REPORT

PAT CLAWSO

Reagan Rolls Out FCC Budget,
Dingell Fires Fairness Cannon

In his farewell budget message to Congress, President
Reagan is once again calling for spectrum auctions in an
effort to trim the federal deficit — but he’s dramatically
increasing his projections of what Uncle Sam would rake

in from such sales.

The President’s proposed budget
says as much as $2.3 billion could
be made in the first year of public
auctions — a significant hike from
last year’s projections of $600 mil-
lion. The Office of Management
and Budget says the financial re-
sults from recent sales of cellular
and private radio systems brought
about the higher estimates. Start-
ing October 1, it wants to sell about
six MHz of unassigned UHF fre-
quencies for such uses as cellular
radio and private land mobile ra-
dio, but mass media broadcast fre-
quencies would be unaffected.

The new budget also calls for a
hefty 10.3% increase in FCC fund-
ing for a fiscal year 1990 budget of
$109.8 million. Additional funds are

sought to hire more personnel, but
the President’s budget does not
give the FCC everything it has ask-
ed for.

Fairness Bill Rides Again

As expected, House Energy and
Commerce Committee Chairman
John Dingell (D-MI) has resur-
rected the Fairness Doctrine bat-
tle. He wasted no time moving into
action, firing off his opening round
on the first day Congress reconven-
ed.

Virtually identical to the bill
vetoed last year by President Rea-
gan, Dingell’s “Fairness in Broad-
casting Act of 1989” (H.R. 315) says
the Fairness Doctrine “fairly re-
flects” the obligation of broadcast-

2

"The company was heading in a
direction that was not as challeng-
ing as | would have hoped,” said
Braiker. “There was a difference of
philosophy between myself and the
investment banker-type peopie
who were involved.”

Ireland is a former investment
banker. A second seat on the com-
pany's board is held by Paul Bid-
dieman, who represents the in-
vestment banking firm of Drexel
Burnham Lambert.

‘We Were
Becoming Flippers’

Braiker said his disappointment
with Olympia stemmed, in part,
from what he saw as lIreland and
Biddleman’s desire to make money
by station trading rather than by
building a stable group of proper-
ties. "We were becoming flippers
of radio stations rather than becom-
ing what Jeff (Smulyan) is at Em-
mis, which is to say builders of
something big," said Braiker. “I've
never cared for the people in this
business who flip stations.”

| S

Bra'iker Bows Out
At Olympia

Olympia Broadcasting founder lvan Braiker has re-
signed as President of the Seattle-based company. He
founded Olympia (formerly Olympic) five years ago, and
plans to pursue an unspecified “opportunity” in the broad-
casting field. Braiker will continue to serve on Olympia’s
board of directors, and said his departure was prompted by
his “philosophical differences” with Chairman James Ire-
land over the direction the eight-station group has taken.

Braiker also expressed dissatis- ‘
faction with the amount of time he
was required to spend on adminis-
tration of Olympia, which is a pub- |
licly-traded company. !

Despite his problems with Olym- |
pia, Braiker said he has no intention |
of selling his nine percent stake in l
the company. He is Olympia’s sec-
ond largest shareholder after Ire-
land, who holds about 13% of the
stock.

ireland could not be reached for
comment on Braiker's departure. In
a press statement the company
said, “Mr. Braiker played a key role
in the company's development.
However, our operating and cor-
porate staff are well developed and
will manage this transaction
smoothly.”

As for Braiker's future venture,
he said, “It's really too early to talk
about it other than to say t won't be
dealing with investment bankers
and it won't be a public company.”

ers to operate in the public interest,
and ‘“‘strikes a reasonable balance
among the First Amendment rights
of the public, broadcast licensees,
and speakers other than owners of

broadcast facilities.”

The bill writes the Fairness Doc-
trine into federal law, and would
require broadcasters to “‘afford
reasonable opportunity for the dis-
cussion of conflicting views on is-
sues of public importance.” Co-
sponsors of the bill indicate bipar-
tisan support for reinstating the

doctrine.

The NAB is expected to take a
position on the bill during its winter
board of directors meeting next
week in Scottsdale, AZ. Both Din-
gell and Sen. Ernest “Fritz”’ Holl-
ings, Chairman of the Senate Com-
merce Committee, have made clear
their intentions to hold other broad-
casting legislation hostage until the

Fairness Doctrine bill is enacted.

Other broadcasting-related bills
introduced in the new Congress so

far include:

¢ HR. 122, a bill “to improve co-
ordination in the formulation of tel-
ecommunications policy within the

executive branch’’;

¢ H.R. 125, a bill “to require the
FCC to continue and improve ef-
forts to promote diversity in media
ownership, management, and pro-

gramming”’;

*HR.

damages’’;

«HR. 247, a bill that would
amend the Communications Act of
1934 “‘to assure equal employment
opportunities are afforded by radio
and television broadcasting sta-

tions’': and

e HR. 248, a bill to amend the
Communications Act of 1934 ‘““to
provide for greater participation of
women and minorities in telecom-

munications.”

WWW- americanradiohietorv-com

138, a bill that would
amend the tax laws to deny tax de-
ductions for advertisers ‘“who dis-
criminate against minority-owned
or formatted communications in
the purchase or placement of ad-
vertisements, and to permit per-
sons aggrieved by such discrimina-
tion to bring civil actions to recover
lost profits and other appropriate

- NAACP, NBMC Target

“Florida is as bad as any state in
| the South (regarding violations of
the EEO rules),"” said NBMC Exec.
Director Pluria Marshall. “They've
got some hardheaded rednecks
down there who have no intention
of meeting the EEQ rules. We're
not going to fight with them, we're
filing against them.”

The petition, which was based on
an NBMC study of the minority hir-
ing practices of every radio station
in Florida over the past six years,
charges that the stations named
“had no more than token employ-
ment of blacks and other minorities
during the license term” and “do
not appear to be operating under
meaningful EEQ programs.”

Among the stations cited in the
petition are: WINZ & WZTA/Miami,
WNDB & WWLY/Daytona Beach,
WAIV/Jacksonville, WQAM &
WKQS/Miami-Boca Raton, WDIZ
and WHOO & WHTQ in Orlando,
and WNWS & WLYF/South Miam/}-
Miami.

Florida Stations

Two civil rights groups are seeking to block the license
l renewals of 48 Florida radio operations, charging that the

stations and combos have violated FCC minority hiring
rules. The petitions to deny renewal were filed last week by
the National Black Media Coalition (NBMC) and the Florida
NAACP. The action came just two months after NBMC and
two state branches of the NAACP took similar action against
34 stations in North Carolina and South Carolina.

‘Respect Us Or Expect Us’

Marshali said his group will con-
tinue to file petitions to deny
throughout the renewal cycle.
“We'll be filing everywhere we see
violations and everywhere we have
standing. You know, we have an
old saying: ‘Respect us or expect
us."

FCC Mass Media Bureau Deputy
Chief Rod Porter said it was “far
too early in the process” to deter-
mine how much time might be re-
quired to resolve the allegations
contained in the NBMC/NAACP
Florida and Carofinas petitions.
“Our staff can't begin its in-depth
reviews untit after all the pleadings
are in,” he said. “When the
pleading cycle is complete, {staff)
will begin looking at the petitions to
see if they have merit and whether
there is a need for follow-up infor-
mation.”

Henderson Becomes
Outlet Chairman

David Henderson has been named Chairman of Qutlet
Communications. He will retain his CEO title and suc-
ceeds Bruce Sundlun, who recently retired after 28 years
with the Providence-based broadcast group.

Henderson, whose first six
months as CEO have focused on an
effort to reduce Outlet’s debt, said
the company’s next step has not
been determined. ‘“Now that we've
achieved that short-term goal of
reducing our debt, a process that
included the sale of two of our radio
stations, I'll be sitting down with a
couple of investment banking houses
to determine our options. We'd like
to remain a public company, but
I’'m not sure what the mechanism
is for doing that.”

In October Outlet agreed to sell
WI10Q/Philadelphia to EZ Com-
munications for $19.15 million. A
month later the company sold
KIQQ/Los Angeles to Westwood
One for $56 million. At the same
time Qutlet consolidated control of
an affiliated company, Atlin Com-
munications, by acquiring that por-
tion of the Atlin stock it did not
already own.

After closing on the Los Angeles
and Philadelphia sales, Outlet's
holdings will include WTOP &
WASH/Washington; WJAR-TV/
Providence; WCMH-TV/Colum-
bus, OH; WIXN/Indianapolis; and
WATL-TV/Atlanta. Henderson said
he hopes to expand Outlet’s broad-
cast holdings, particularly in TV,

but emphasized that the company
will keep All-News WTOP and soft
AC WASH.

Prior to joining Outlet as Presi-
dent in 1972. Henderson was Presi-
dent of Group W Productions, the
program production and distribu-
tion division of Westinghouse
Broadcasting Co. He became CEO
of Outlet last July when Sundlun
resigned that post to mount an un-
successful campaign for governor
of Rhode Island. Upon his resigna-
tion as CEO, Sundlun promised to
retire as chairman before January
16, his 69th birthday.

Wesray Capital will soon pay
Sundlun $10 million for his 420,000
shares of Outlet stock. The pay-
ment is a result of a battle for con-
trol of Outlet that raged last year
between a Sundlun-led manage-
ment group and an investor group
headed by Wesray.

Sundlun joined Outlet in 1959 as
VP/General Counsel of the com-
pany, a position that gave him re-
sponsibility for its acquisitions in
both the broadcasting and retailing
fields. Shortly after he was named
chairman in 1976, Sundlun moved
the company out of retailing, mak-
ing it a pure broadcasting opera-
tion.
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TIIIS VALENTINE'S DAY MARE ALL YOUR 1ISTENERS
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~ SELLING
LOVE SONGS

A 3-HOUR RADIO SPECIAL FOR
VALENTINE'S DAY, 1989, EXCLUSIVELY FROM US

Evervbody loves a love song. And those select love songs that have sold over a
million copies can rightly be called the most iovec pop music of our time!

This February 10-14, when love is in the air, celebrate Valentine’s Day by becoming
the station with the heart of 100% gold.

On the all new Million Selling Love Songs, United Stations presents the
most beautiful gold records of the *60s, '70s and '80s, one right after another! irom Elvis Presley to Lionel
Richie . . .from The Beatles to Billy Joel . . . we’ll be spotlighting the artists who have
stood the test of time. And many of them will join US, sharing their own personal
reflections on their great, enduring hits.

Million Selling Love Songs is available on a swap/
exchange basis to stations in the top 170 Arbiiron-rated metro markets. To reserve it Qrise
for your market call 703-276-2900. For natiosal sales information call 212-575-5100. e
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THE
ORIGINAL

AND STILL
THE BEST

The one and only Casey Kasem.
Hear him weekends beginning
January 21st, 1989
on the all-new...

9

(ASEYSIOP
K40

WITH CASEY KASEM

WESTWOO0D ONE
RADIO NETWORKS

For complete detaiks contact your Westwood One representative.
In Los Angzles call (213) 204-3000, in Canada call (416) 597-8529
FAX (213) 204-4375 or Telex 4996015 W WONE.

. PHOTO: RICHARD ARMAS o) . ©1959 WESTWOOD ONE INC.
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TRANSACTIONS

Americom Engineers $20 |
Million Tax-Free Flip-Flop

Wilks-Schwartz/Roth

Tax Free Exchange

PRICE: $20 miillion (approximate)
COMMENT: In a complicated series of
tax-free transactions, Wilks-Schwartz
Communications will swap one Penn-
sylvania combo to David Roth in ex-
change for two combos in Oklahoma
and Kentucky. Roth will briefly act as a
Wilks-Schwartz “designee” to receive
the two combos, which Wilks-Schwartz
originally planned to buy directly. The
final swaps are valued at approximately
$10 million each.

BROKER: The tax-free transactions
and Pennsylvania combo sale were
brokered by Dan Gammon of Ameri-
com Radio Brokers. The Oklahoma
and Kentucky combo sales were
brokered by Blackburn & Co.

Swap #1

WVEZ-AM & FM/Louisville
BUYER: Wilks-Schwartz Communica-
tions, through its “designee” David
Roth. Owned by Donald Wilks andMi
chael Schwartz, the company owns
WKFM & WFBL/Syracuse, NY;
WHYN-AM & FM/Springfield, MA; and
WSRZ & WSPB/Sarasota, FL.

PRICE: $6.5 million

SELLER: The Griffin Group Inc.,
headed by entertainer Merv Griffin.
FREQUENCY: 790 kHz; 106.9 MHz
POWER: 5 kw days/1 kw night; 24.5
kw at 670 feet

FORMAT: AC

COMMENT: This combo sold for
$3.15 million in March 1985. Griffin
announced plans to purchase the com-
bo in October 1988 as part of a group
deal valued at $34 million.

Editor's MNote: Mext week's R&R
will festure & complete wrap-up of -
all last-minite 1988 deals, i
chuding final yésrsend  transaction
statishcs, i

KKNG/Oklahoma City

PRICE: $3.5 miflion

SELLER: NewCity Communications,
headed by Dick Ferguson. The com-
pany owns 14 stations, including
WEZN/Bridgeport, CT.

FREQUENCY: 92.5 MHz

POWER: 98 kw at 900 feet
FORMAT: Beautiful

Swap #2

WEEX & wQQQ/
Easton-Allentown, PA

PRICE: $10 million

BUYER: David Roth, a Boston surgeon
who also owns WIRA & WOVV/Ft.
Pierce, FL; WCHY-AM & FM/Savan-
nah, GA; WKBF & WPXR/Rock Island,
IL; WKPE-AM & FM/Orleans, MA; and
KCBN & KRNO/Reno.

SELLER: Wilks-Schwartz Commun-
ications

FREQUENCY: 1230 kHz; 99.9 MHz
POWER: 1 kw; 50 kw at 450 feet
FORMAT: Country; AC

WICC/Bridgeport

PRICE: $6.25 million

TERMS: Cash

BUYER: M.L. Media Partners L.P,, a
public limited partnership formed by EF
ton Rule and|. Martin Pompadur with
Merrili Lynch & Co. The company also
owns WEBE/Westport, CT; WQAL/
Cleveland; WIRE & WXTZ/Indianap-
olis; KBEZ/Tulsa; WEJZ/Jacksonville;
and WUNO & WFID/San Juan, PR.
SELLER: Tribune Broadcasting Co., a
subsidiary of the Tribune Co. Headed
by James Dowdle, the company also
owns WQCD/New York, WGN/Chi-
cago, and KGNR & KCTC/Sacramen-
to.

FREQUENCY: 600 kHz

POWER: 1 kw day/500 watts night
FORMAT: AC

December 2, 1988

&

330 Emery Drive East
Stamiford, Connecticut 06902
203/327-2800

KEYMARKET COMMUNICATIONS
(WLTI(FM)-Detroit, Michigan)

VIACOM BROADCASTING, INC.
(WRVR AM & FM-Memphis, Tenne%see)

have exchanged the above radio stations.

The undersigned initiated this major market radio swap.
assisted in the negotiations and acted as exclusive broker for the transaction.

Richard A. Foreman Associates
Creative Media Brokerage & Consulting

-

WNTR/Silver Spring
(Washington, DC)

PRICE: $1.6 million

TERMS: Cash

BUYER: CBN Continental Broadcast-
ing Network Inc., headed by M.G.
““Pat’’ Robertson, the television evan-
gelist and former Republican Party
Presidential candidate. The company
owns TV stations and is selling WXRI/
Virginia Beach, VA (see below).
SELLER: WNTR of Siiver Spring Inc.,
owned by Rogers Kirven, James
McCotter, Roland Ripamonti, and
Rosanna Ripamonti.

FREQUENCY: 1050 kHz

POWER: 1 kw daytimer

FORMAT: News/Talk

'
W XRI/Norfolk

PRICE: $5 million
BUYER: M.L. Media Partners L.P. (see

WICC/Bridgeport, CT transaction
above).

SELLER: CBN Continental Broadcast-
ing Network Inc. (see WNTR/Silver
Spring, MD transaction above).
FREQUENCY: 105.3 MHz

POWER: 50 kw at 500 feet
FORMAT: Contemporary Christian
BROKER: Cecil L. Richards Inc.

TRANSAC T/ONS AT A GLANCE

Thrs w.eek s Actlon
(1989 Deals): $26,250,000

1989 Stations Traded This Week: 6

Deals Of The Week:

$20 milfion

$10 million

® Wilks-Schwartz/Roth Tax-Free Swap
® WVEZ-AM & FM/Louisville $6.5 million
® KKNG/Oklahoma City $3.5 million
® WEEX & WGQWEas!an-Aﬂenfawn, PA

® WICCiBridgeport, CT $6.25 million

Total 1988 Action So Far: $3,752,270,981
Late 1988 Deals In This Week: $8.6 million

SWHNTR/Silver Spring, MD' 1.6 milion
*WXRlINorfolk §5 milkon
SWKCY-AM & FM/Harrisonburg, VA 52 miion

WKCY-AM & FM/

Harrisonburg

PRICE: $2 million

TERMS: Cash

BUYER: Mid-Atlantic Network Inc.,
principally owned by John, David, and
Howard Lee. They also own WINC-AM
& FM/Winchester, VA; WFVA/Fred-
ericksburg, VA; WHYL-AM & FM/Car-
lisle, PA.

SELLER: Radio Blue Ridge Inc., own-
ed by President Donald Miller.
FREQUENCY: 1300 kHz; 104.3 MHz
POWER: 5 kw daytimer; 50 kw at 359
feet

FORMAT: Country; AC

BROKER: Tony Rizzo of Blackburn &
Co. Inc.

COMMENT: This station has a CP to in-
crease antenna height to 489 feet.

= ——— =
GILMORE BROADCASTING CORPORATION

(James Gilmore, Jr., Chairman, Fred Fielding, President,
and Dean Goodman, Executive Vice President)

has acquired

KHVIN/KDLZ-FM
Dallas/Fort Worth, Texas

for
$14,000,000

from

EGG DALLAS BROADCASTING, INC.

(Earl Graves, President )

We are pleased to have served
as broker in this transaction.

BLACKBURN @5@)MPANV

] N C O R

O R A T

WASHINGTON, DC. 20036
1100 Connecticut Ave., NW
(202) 331-9270

Media Brokers & Appraisers Since 1947

ATLANTA, GA 30361
400 Colony Square
(404) 892-4655

(312) 346-6460

CHICAGO, IL 60601
333 N. Michigan Ave.

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151

—any amaricanradiohistans.com .
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OVERVIEW

If you're the proud possessor of a teal-green tie, or own anything pur-

&

£
3:. ple, chances are good that you'll be among 1989's “In Crowd." Red or

f According to those stylish folks at Forbes magazine, the following
.;3; lists spell out what's hot — and what's not — for the coming year: .
g in Out i
& Teal-Green Ties & Purple Attire  Red (Or Yellow) Ties

. Extra Weight (6 Ibs.) Being Skinny g
i Three-Legged Stools Chintz 3
; Oat Bran Products ‘21’ Club

% Narcissism Neuroses

& Taxls Limos

% Portugal China

g The 1960s The 1970s _
i  Garter Belts Palimony B
#  Calvin Klein’s Wife Calvin Klein’s Designs i
¥ Dead Celebrities Sports Heroes

% Fine Wines Wine Coolers 4
i Pet Pigs Bacon %
iﬁ‘mmmwm~wwm-m»mawm%ﬁ.m%mmm#v. =

Sdffér.iﬁg} The St}ess O'f Sﬁcbesé

hile stressful problems
are often a manager’s
stock-in-trade, some situ-

ations are more emotionally taxing
than others. For example, the fear
of getting fired was recently nam-

yellow ties, however, will leave you hanging on last year's fashions

ed the top stress-inducer in a na-
tional survey of managers and su-
pervisors conducted by the Bir-
mingham, MI-based Fairlane
Health Services Corp.

Other stressful headaches that

Making Decisions In
Your Boss’s Absence

hat do you do when your

boss is on vacation and

all eyes turn to you when
there’s a decision to be made? How
do you make the right choice?

According to a recent report
from the National Institute of
Business Management, there are a
few questions you should ask your-
self before deciding anything. For
example:

* Does every last detail have to
be decided right now? It’s possible
that a complete decision on a pro-
ject can wait until the boss returns.
If so, you may only need to make a
decision on one small aspect of the
situation.

* Can your decision be revised if
need be? Keep in mind that truly
important matters rarely have to

come from wearing the company’s
crown of authority are (in order):
Having to fire subordinates, being
reassigned other duties, going 20%
over budget, and being overlooked
for a promotion.

RADIO EXPENDITURE REPORTS INC.

740 West Boston Post Road « Mamaroneck, NY. 10543 « (914) 381-6277

THE INDUSTRY SOURCE

National Spot Radio Expenditures

Market By Market

Account By Account

' There is but one source for comprehensive,
detailed advertising expenditure information
in National Spot Radio. . .
For information as to how we can serve your needs,
call account executive Jane Zack at 914-381-6277.

WAAAA-—aHRRekicalRradciohisier=eerm

How NOT To

be decided on the spot. Don’t be
rushed into an “end-all”’ decision in
your boss’s absence.

If you can maneuver your deci-
sion deadline from ‘‘right now” to
“as soon as possible,” the survey
suggests you further quiz yourself
on the following questions:

* Who might be “in the know?”
If you know and consult the same
people with whom your boss would
have held some pre-decision dis-
cussions, you can use their help to
parrot your boss’s decision-making
process.

* Are there any available prece-
dents to follow? How did your boss
make similar decisions in the past?
Ask his secretary, check the files,
ete.

 Is there someone who can ad-
vise you? Your boss’s predecessor,
a manager in another department,
one of your colleagues, and key
employees are some likely can-
didates.

Keep in mind that you should
resist most attempts at consulting
your boss’s boss. Although he
might help with any decision, you
should carefully evaluate any
possible side effects before asking
him. After all, you don’t want to
make your boss look unprepared,
you don’t want to damage inter-
office relationships, etc.

e,

An Employee

ne of the most dreaded
Otasks that any manager

faces is having to dismiss
an employee. Still, it’s a task that’s
as inevitable as death or taxes —
and like any business practice,
there are rules that should be
followed.

Stephen A. Jesseph, VP of the
Charlotte, NC-based Fox-Morris
Associates recruitment and out-
placement company, recently

came up with eight of the most

® January 13-19 — NAB Winter
Board Meeting. Scottsdale Prin-
cess. Scottsdale, AZ

® January 14-15 Dan
O'Day’'s Air Personality-Plus
Seminar. Los Angeles, CA

® January 18 — Rock And Roli
Hall Of Fame Induction Dinner

Waldorf-Astoria Hotel. New
York, NY

® January 21-25 — MIDEM
Radio Conference. Cannes,
France

® January 22 — NFL Super
Bowl, Joe Robbie Stadium. Mi-
ami_ FL

® January 27-28 — North
American National Broadcasters
Association Annual Meeting.
Televisa. Mexico City, Mexico

® January 28 - February 1 —
National Religious Broadcasters
46th Annual Convention. Sher-
aton-Washington and Omni
Shoreham Hotels. Washington,
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ofal national spot radio

expenditures for the

month of November top-
ped $87 milion — a 9.6% in-
crease over 1987 figures.

Market Nov. 1988 vs. Nov. 1987
(% of change)

+9.9
+14.4
+6.9
+5.7
+10.4
+5.2

1-10
11-25
26-50
51-75
76-100
100 +

Note that there were five

SRR

as opposed to the four weeks in
November 1988. Thus, actual
national spot radio expenditures
were lower in '88. However, all
above-quoted figures have
been adjusted to reflect the true
percentage of increase in na-
tional spot radio activity,

While the above-quoted fig-
ures reflect total national radio
spot billings as reported by
America’s leading national rep
organizations, they are not typ-
ical of any specific market.
Furthermore, spot billing in indi-
vidual markets, market groups,
or in geographic areas may dif-
fer substantially

Source: Radio Expenditure Reports Inc

i

T B ] e i by

et

|
|

Fire

common mistakes made by em-
ployers during the firing pro-
cedure, as follows:

e Having the dismissal being
delivered by only one person. A
company should always have a
third party on hand to act as a
witness and buffer.

e Phrasing the reasons for ter-
mination in personal terms. Any-
thing other than strictly business
reasons undermines your credibili-
ty.

« Not giving the person being
fired the exact same reason for his
termination that you give other
company employees. To do other-
wise leaves the company open to a
lawsuit and makes the remaining
employees question your honesty.

» Telling anyone else in the com-
pany about the termination prior to
the event unless they have a need
to know.

* Notifying the worker that he’s
going to be fired too far in advance.
Too much lead time causes morale
and productivity to decline — and
you also leave yourself open to
revenge, theft, and sabotage. Two
weeks is generally plenty of notice.

e Telling the fired employee to
clean out his desk or locker im-
mediately. After work or on a
weekend is much more appropri-
ate . . . and humane.

« Having a security guard escort
the terminated worker from the
premises, unless fraud or theft has
been involved. This is extremely
degrading to the person.

* Forgetting the golden rule:
treat the fired worker with respect.
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THE

A five-day-a-week potent package of experts

in the tricky game of life delivering stories and
advice from their fields of expertise in a no-fluff,
engaging, enriching, entertaining way.

The WORD is not a program, it's a

Format Enhancer.

Each WORD is 60 seconds: ®10-second Teaser
*Local Spot
*50-second Payoff

You get six new WORDs a day to run in

Morning Drive and run again in Afternoon Drive.

Listeners want information, but they want it on their terms: understandable, useful, and in - ;
small doses. So give 'em The WORD. Blend it into your format... Musie... Talk... or News.
Put The WORD Givers on your talent roster.

Add a sparkle to your sound that'll make you stand out from the crowd.

The WORD Package 25+

Avery Friedman, PEOPLE'S RIGHTS LAWYER

Elyse Goldstein, PhD, PSYCHOTHERAPIST, ON MALE-FEMALE RELATIONSHIPS
Drew Pinsky, MD, LATEST ANGLES ON HEALTH

Judy Auerbach, PhD, SOCIOLOGIST AND LIFESTYLES ANALYST

Jeremy Rifkin, WHISTLE-BLOWING ECONOMIST, ON LIFE & TECHNOLOGY

Tony Hendra, POP CULTURE CRITIC & FORMER EDITOR OF NATIONAL LAMPOON
Michael Eremia, MARRIAGE & FAMILY COUNSELOR

The WORD they give and the
way they give it grabs listeners by the ear
and turns up their attention.

Fom Bustany Biggs

& Company

Let's talk. Call our toll-free line: 800/422-7752

If You've Got The WORD...You've Got The Advantage.

WWW.americanradiohistorvy com B
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OVERVIEW

Minimizing & Neutralizing Objections

Five Techniques For Solving Our Number One Problem

he most common problem to surface in virtually
every cycle of the selling process is the client’s ob-
jection. The ability to minimize and neutralize
these objections is one of the primary skills that separates
good salespeople from exceptional ones. This week, we’ll
look at several options available when dealing with this

sales dilemma.

Traditional sales wisdom dic-
tates that you need to overcome all
objections. More contemporary
thinking, however, suggests that
attempting to do so will most likely
result in a great deal of lost time,
wasted energy, and negative client
response.

In reality, most of the time all
that’s needed is an ability to either
neutralize or minimize the objec-
tion — or, in some cases, to ignore
the objection altogether.

Objection ‘Shells’

One of the best strategies is the
use of objection ‘‘shells.” Shells
can be used in a wide variety of
scenarios, and they’re far superior
to traditional thinking, which sug-
gests you need a stock answer for
every objection that surfaces.

On the contrary, shells allow you
tremendous flexibility when con-
fronted with new objections from
the firing line. And since there is no
stock answer, they are easily adap-
table to any salesperson’s individu-
al style of presentation and there-
fore prevent you from sounding
like you’re reciting a prepared
generic sales technique.

For each objection, you will need
some sort of qualification response
— and, regardless of the technique
you use, the most valuable founda-
tion is to have your specific qualifi-
cations well-documented. These
qualifications should center around
the primary objections you face in
day-to-day selling situations, and
they should specifically emphasize
the actual results that occurred for
other well-respected business peo-
ple who initially voiced the same
concerns or preconceived notions.

Qualifications: Radio

When it comes to selling radio,
the most traditional objections are
“I'm not interested in radio,”
“Radio doesn’t work,” and similar
blow-offs. As noted above, your
best qualification bet here is to
select and document the actual re-
sults that occurred for a well-
respected business that formerly
voiced the same objections.

““The most valuable
foundation is to have
your specific
qualifications well-
documented.”’

For any industry, you'll find it’s
most helpful to have a third party
you've worked with in the past
start your letter — or audio — en-
dorsement by stating: “I was
never interested in radio. How-
ever, the recommendations and
business plan put together for me
by (your name) generated (vol-
umes of new business) . . .”

You'll find the more cluttered the
options, not to mention the more
time constraints put upon decision-
makers, the more powerful having
such examples will be for you when
it comes to bottom line results.

The Reversal

The reversal is one of the most
popular objection shells, as it af-
fords you tremendous versatility in

a wide range of selling situations.
One such area of pronounced popu-
larity is its usage as a telephone
technique. While each person cus-
tomtailors the concept to his in-
dividual style, the reversal’s tradi-
tional flow generally goes some-
thing like this:

Client voices objection. You re-
spond: “Ididn’t call expecting that
you would (fill in objection). Hon-
estly, very few of the people I call
(restate objection). I personally
work with several top businesses,
suchas. . . They're certainly tough
people to deal with, and, quite
frankly, they didn’t have any in-
terest in seeing me on my first call
to them, either. The actual reason
for this call is to set up an appoint-
ment so I can share my qualifica-
tions with you as well as the suc-
cess my recommendations have
had in the past. I'm not calling with
any preconceived notions that you
(fill in objection).”

Further resistance from the cli-
ent can be dealt with by offering
actual examples of programs
you’ve put together, multiple plat-
forms you’ve performed (i.e., work
in areas of recruitment, media,
local promotions with multiple ac-
counts, etc.), followed by subse-
quent trial closes.

Storytelling

Storytelling is another effective
method of minimizing objections.
To maximize its usefulness, the
story must revolve around a
leading, well-respected business or
company that is recognizable to
most people. You should also in-
clude a preface to the story ex-
plaining that their objections can
be turned around and actually
become a positive for them.

Also, the more participation you
solicit from the other party by
questioning them during the story,
the more impact the technique has
in the end. When completing your
story, always try to end with a

By Chris Beck

synopsis. The more you utilize
storytelling, the better you’ll
develop stories that address specif-
ic objections you frequently en-
counter.

An example scenario might go
like this:

Objection: “Your station isn’t
my market.”

(Preface) “Although it may
seem strange, the fact that I'm not
your current market might exactly
be the reason to see me. I'm sure
you're already doing a great job in-
vesting to reach your current mar-
ket. The only element I represent is
the possibility of reaching a new,
potentially profitable market. I
know that’s always a concern to
business people.”’ (Wait for his re-
sponse.)

(Story) ‘‘Some powerful new
markets have been cultivated from
areas that at first glance seemed
ridiculous. For example, are you
familiar with Clinque or Lancome
cosmetics?”’ (Response.)

“Can you guess where their pri-
mary market is?” (Usually, the
answer is women of some age.)

“Do you know where their big-
gest percentage of growth is com-
ing from? It’s coming from an area
that might seem absurd at first
glance — namely, men.”

(Synopsis) ‘I don’t know if I
represent that type of profitable
market for you, but you are at least
interested in the possibility, aren't
you?”

Third Party Analogy

A popular skill that’s frequently
used in conjunction with storytell-
ing is the “third party analogy.”
Although similar to storytelling,
this technique involves quoting a
well-respected local or national
business person, and, in some
cases, someone who actually
works within the company you're
currently pitching.

This latter situation was the case
in a proposal recently submitted to
local brand managers for Camp-

| Chris Beck ls President of

| Chris Beck Communications,

i & sdles gonsulting: firm. If you
have = question vou'd like this

- Colsmn to address, he can be
reached either by fax 'maching
at (818} 594-5030, by phone
at (818) 584-0851, or write
him. al 22647 Ventura Blvd.,
Sulte #215, Los Angales, CA
21364,

bell’s Soup. The proposal opened
with the following quote from
Campbell’s President Gordon Mc-
Govern: ‘I think you’re going to
have to target your media much
more effectively. Otherwise,
you're just throwing millions of
dollars out there against nothing.”

You'll run across great analogies
from people you meet with on a
day-to-day basis, as well as from
magazine articles in which busi-
ness leader are interviewed. Busi-
ness Week, Fortune, and Forbes
have all provided some great
quotes. In fact, this is where the
above quote from the Campbell’s
Soup prexy was found. Several
books can also be a tremendous
resource, featuring great quotes
from such experts as Trout and
Ries and David Oglivy. (The lat-
ter’s quotes are especially useful
with agencies and VPs of Market-
ing-types.)

The most useful format for the
third party analogy is following an
objection with something along the
lines of “You know I might have
thought that . . .” “or I was told
by ...” — followed by the analogy.

The more you keep track of the
small bits of wisdom you hear from
various people every day, the more
useful this skill will prove in the
long run. Imagine hearing a media
director tell you early in a call
something along the lines of “When
it comes to my buying habits for
radio, I personally put little em-
phasis on the numbers. 1 think
radio is more of a targeted, gut feel
medium.” Would that quote possi-
bly be helpful as a lead or closeto a
proposal presentation to this agen-
cy?

Next week: Identifying and an-
swering hidden objections.

Going out of town? Call IDB.

If you're considering broadcasting from out of town, you should be

talking to IDB Communications Group, Inc. \We're the nation’s largest
provider of satellite transmission of audio programming.

With permanent uplinks in 33 cities and a fleet of transportable uplinks,

IDB can handle any remote broadcast your station is planning—whether it’s
from across town, cross country, or around the world.

Call Barry, Karen or Julie at IDB Los Angeles, 213-870-9000.

MAMAL S aricanradighicton L cona

A
pdbg

IDB COMMUNICATIONS

GROUR INC.

10525 West Washington Boulevard
Culver City, CA 90232-3380
213-870-9000 Telex: 277458
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THE FUNNIEST THING
JUST HAPPENED TO

As networks go, Premiere has been on the cutting edge for quite
awhile. But this time the cheese has definitely slipped off our cracker.

Over 1500 of our affiliates have grazed in the rich comedic pastures
of National Lampoon’s True Facts, The Claence Update of ABC's Ail My
Children® Fraze at the Flicks, and The Original National Lampoon
Radio Hour. So, with that kind of track record, we figured you'd be up
for our latest comedic phenomenon.

We call it The Premiere Comedy Network. But you can call it...
The Premiere Comedy Network.

Here's how it works. Our cast of certified big name loonies like:
Jeff Altman, Ronnie Schell, John London, Danny Mann, and the highly
flammable Premiere Comedy Troupe, will record 15-20 of the funniest bits
you've ever heard, each and every week. Then, all you have to do is
cart them up, plug them into your morning show, and watch your phones
light up like matches at a Metallica concert.

It's that simple. We do all the work and you take all the credit.
it's a beautiful thing, and best of all, it's only gonna cost you a couple of
minutes of your time. Isn't that special?!

So if you'd like parody commercials, parody songs, character bits,
serial bits, impressions, and a premiere group of interactive characters
that will leave your competition talking to themselves, call us!

(213) 46-RADIO, that's (213) 467-2346.

P-R-E-M-[-F-R-t

N-E-T-W-0-R/-K

PREIVIIERE New York - Los Angeles - Chicago
RADIO NETWORKS
All My Children®is 8 reg: d of A Ce ies, Inc.

waww americanradiohistonve—ecom
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COMING SOON!

® A revolutionary new music production library source for radio!

® Produced by Joe Kelly for . ..

WATCH FOR THE CD DEMO!

A division of Chicago AV Inc. (312)645-8242
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Nashville Babylon:
American Stars ‘N’ Bars

ountry music has long been

the domain of such broken-

hearted themes as death
and D-I-V-O-R-C-E, but it has also
long considered itself the domain of
good, clean, wholesome, all-
American entertainment. That’s
why a new book entitled ‘“Nashville
Babylon” by Randall Riese (Con-
temporary Books; $12.95, paper-
back) may raise a few eyebrows
among the upright, uptight citizens
of Music City, USA.

Of course, scandal is nothing new
to country music. In fact, three of
country’s brightest stars — the late

 TELEVISION

TOP TEN SHOWS
JANUARY 1-8
1 The Cosby Show
2 60 Minutes
3 Murder, She Wrote
Cheers (tie)
5 A Different World
6 Roseanne
7 Golden Girls
8 Empty Nest
9 Who's The Boss?
10 Dear John

Source: Nielsen Media Research

All show times are EDT/PDT unless
otherwise noted; subtract one hour for
CDT. Check #stings for showings n the
Mountain Time Zone. Al jistings subject to
change.

e FETED FEATS: The 21st
Annual NAACP Image Awards
ceremony brings together such
diversified performers as DJ
Jazzy Jetf & The Fresh Prince,
the Boys, Natalie Cole, Greg-
ory Hines, Whitney Houston,
Freddie Jackson, Kris Kristof-
ferson, Philip Michael
Thomas, Barry White, Deniece
Williams, Vanessa Williams,
and the Winans in a 90-minute
variety special. Taped Decem-
ber 10 in LA, the awards
recognize positive images of
minorities in the fields of art,
business, and politics. (Satur-
day, 1/14,NBC, 11:30pm).

« TOUR ON THE TUBE: The
Judds join Gary Morris for an
hour of tour memories and
country music in “The Judds:
Across The Heartland” (Mon-
day, 1/16, CBS, 10pm).

e« SUPERFLY GUY: Noted
soul singer/songwriter Curtis
Mayfield drops by NBC's
swangin’ “Sunday Night” show
to jam with L.A’'s in-demand
guitarman David Lindley and
reggae rapster Shinehead

{Monday, 1/16, 12:15am).

FIRST IMPRESSION — Fred-
die’s dead. Curtis Mayfield ain't.

Hank Williams, Jerry Lee Lewis,
and George Jones — have had
enough trials and dissipations in
their lives to keep several biog-
raphers working overtime. And, of
course, each member of this unho-
ly trinity gets his past hauled up for
in-depth, cross-examination here.

Bone Up On Your
Skeletons

Riese plants his book squarely in
the tradition of Kenneth Anger’s in-
famous ‘‘Hollywood Babylon”
tomes, and while the Nashville ver-
sion may not be as seedy and tan-

THE BOY FROM NEW YORK
CITY — Lou Reed takes his
new-found socio-political con-
sciousness to the tube.

e WILDSIDE WALKER &
LATE NIGHT CALLERS: Long-
time punk-rock icon Lou Reed
steps off Zoo York City's dirty
boulevards to confront a nation
of bleary-eyed miliions on
NBC’s “Late Night With David
Letterman’’ {Saturday,
1/13,12:30am). Also making a
whistle-stop on the wee hours
chat show are Lone Star folkie
Michelle Shocked (Wednes-
day, 1/18), and country
crooner Randy Travis (Thurs-
day, 1/19).

« KHAN YA DIG IT: Former
Rufus frontwomanChaka Khan
visits “The Arsenio Hall Show”
(Friday, 1/13, 11pm). Check
your local independent station
listings for channel.

¢ HIGH ROLLIN’ CLIFF-
HANGER: Tom Petty com-
pletes his two-part Las Vegas
sojourn on Showtime’s “It's
Garry Shandling's Show" (Fri-
day, 1/13, 10:30pm).

¢SIX FOR THE TAKIN':
Nashville's soaring a cappella
posse Take 6 take charge of
VH-1's “New Visions” (Sunday,
1/15, 11pm). Also appearing in
the two-hour program are jazz
pianist/composer Carla Bley
and masterbassist Steve
Swallow.

e SAX MAN & THE 80’S
LADY: Saxophonist David San-
born will blow some mellow
melodies when he appears on
“The Tonight Show Starring
Johnny Carson’’ (Monday,
1/16, 11:30pm). Meanwhile,
country singer K.T. Oslin
discusses matters great and
small when she stops by the
same sofa later in the week
{(Wednesday, 1/18).

e PIANO IS HER FORTE:

Brenda Russell drops by “The
Pat Sajak Show" to play her
piano in the dark (Friday, 1/13,
CBS, 11:30).

MEDIA

Tie Unceasoreg Futh and Pravate [ney
of Covrtry Mhusics Spars e

talizing, Riese does dig up a few
good skeletons along the way.

For example, there’s the trian-
gular love affair between Mac
Davis, Sarah Davis, and Glen
Campbell that evolved into the vol-
atile, often-violent relationship be-
tween Campbell and Tanya
Tucker. There’s Tammy Wynette,
whose life resembles a country
song, thanks in no small part to
George Jones. And, then there’s
Spade Cooley, the country star who
murdered his wife after accusing
her of having an affair with
(gasp!) Roy Rogers (!).

Like Anger’s ‘“Babylon” books,
“Nashville Babylon” is trash — but
it’s mighty fun trash. Bill Greg Don
Lee John Doug sez: Check it out.

JANUARY 6-8
1 Rain Man $9.2
(MGM-UA)
2 Twins $7.0
(Universal)

3 The Accidental $6.1
Tourist (Warner Bros.)

4 Working Girl
(20th Century Fox)

5 The Naked Gun
(Paramount)

6 Dirty Rotten
Scoundrels (Orion)

7 Tequila Sunrise
{Warner Bros.)

$5.0

$4.7
$3.5

$3.0

8 Oliver & Company $2.5
(Buena Vista)
9 Scrooged $1.5
(Paramount)
10 Hellbound: $1.4

Hellraiser Il (New World)

All figures in millions
Source: Exhibitor Reations Co.

COMING ATTRACTIONS: No
new, music-related films on tap,
But “Beaches,” starring Bette
Midler as a struggling singer
from the Bronx, and the “Shaft/
Superfly” parody “I'm Gonna Git
You Sucka,” both move into na-
tional release this weekend.
The soundtrack to “Beaches,
issued on Atlantic, features the
Divine Miss M exclusively. The
soundtrack to “Sucka,” releas-
ed on Arista, contains perfor-
mances from the Gap Band
(doin' the title tune) as well as
the Four Tops with Aretha
Franklin, Fishbone with Curtis
Mayfield, Jermaine Jackson,
Jennifer Holliday, and several
other bad muthas. Hush your
mouth.

wWWW-americanradiohistorv-com

VIDEO

NEW THIS WEEK

® OINGO BOINGO: SKELETONS IN THE CLOSET (A&M)

This collection of late '70s/early ‘80s videoclips from these B Lay
homeboys — led by contemporary soundtrack king Danny Elfman — in-
cludes such cult jams as “Stay,” “Just Another Day,” “Gratitude,” “Littie
Girls,” "Nothing Bad Ever Happens,” and “Private Life.” (Street date:
1/17).

BORN TO BOINGO — Oingo git you suckas.

®DIRTY DANCING: LIVE IN CONCERT (Vestron)

First came the movie. Then came the soundtrack (two volumes!) to the
movie. Then came the concert tour based on the movie. Then came the TV
show based on the movie. And now comes the video of the tour, featuring
songs from the soundtrack of the movie that spawned a TV show. Radio
legend Cousin Brucie Morrow hosts the swingin' soiree, which sports per-
formances by Righteous Brother Bill Medley (“{'ve Had The Time Of My
Life”), former Raspberry Eric Carmen (“Hungry Eyes”), the Contours
("Do You Love Me?"), Merry Clayton, and a group of dancers doing ail
those “dirty” moves that Patrick Swayze made famous in the movie that
spawned a tour based on . . . {(1/18).

CURRENT

® TWINS (WTG)
Single: TwinsPhilip Bailey & Little Richard
Other Featured Artists: Jetf Beck, Nicolette Larson, 2 Live Crew
® TEQUILA SUNRISE (Capitol)
Singles: Surrender To Me/Ann Wilson & Robin Zander
Don't Worry BabyEverly Brothers & Beach Boys
Other Featured Artists: Church, Duran Duran, Crowded House
® SCROOGED (A&M)
Singles: Put A Little Love In Your HeartAnnie Lennox & Al Green
The Love You TakeDan Hartman & Denise Lopez
Other Featured Artists: Buster Poindexter, Robbie Robertson
® THE LAND BEFORE TIME (MCA)
Single: if We Hold On TogetherDiana Ross
® MY STEPMOTHER IS AN ALIEN (Polydor)
Single: Not Just Another Girlivan Neville
Other Featured Artists: Animotion, Cameo, Dan Aykroyd
®’M GONNA GIT YOU SUCKA (Arista)
Single: I'm Gonna Git You Sucka/Gap Band
Other Featured Artists: Four Tops w/ Aretha Franklin, Curtis Mayfield
wiFishbone
® BEACHES (Atlantic)
Single: Under The BoardwalkBette Midler
® COCKTAIL (Elektra)
Single: Wild Again/Starship
Other Featured Artists: Beach Boys, Bobby McFerrin
® BUSTER (Atlantic)
Single: Two HeartsPhil Collins
Other Featured Artists: Four Tops, Hollies, Dusty Springfield
® U2: RATTLE & HUM (Island)
Single: Angel Of HarlemAJ2

UPCOMING

®TAP
Single: All | Want Is Foreverdames “‘J.T."” Taylor & Regina Bell (Epic)
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f;’ﬁ Collector's Video over 165 great
8 { ‘39 highlights and personalities from
j{‘ 277 R&R's first 15 years . ..

including: Jack Armstrong - Dick Biondi - Gary Burbank - Ron Chapman -
Steve Dahi & Garry Meier - Hollywood Hamilton - Harry Harrison - Howard
Hoffman - Don Imus - Casey Kasem - Shotgun Tom Kelly - John
Landecker - Bill Lee - Kid Leo - Larry Lujack - Spanky McFarland - Randy
Michaels - Moby - Robert W. Morgan - Cousin Bruce Morrow - Wally
Phiflips - Dick Purtan - Joey Reynolds - Bobby Rich - Scott Shannon -
Howard Stern - Bob Steele - The Real Don Steele - Gary Stevens - Jay
Thomas - Charlie Tuna - Bruce Vidal - William B. Williams - Fred Winston
-Jeff Wyatt - and dozens of others too numerous to list (all are identified
on the tape).

SPECIAL OFFER . . . LIMITED SUPPLY
Joe Smith’'s new book ... with over
200 great stories as told by the
stars themselves. Each copy ordered
through R&R will be personally
autographed by Joe Smith to you.

(Bookstore price $22.95) Special R&R
industry price $18.50 includes personal
autograph, postage and handling.

Ratings Report & Directory

The Industry’s ultimate resource
guide. Complete Industry Directory
coupled with easy fo read Ratings
Reports on the Top 100 markets.
Published twice a year

$35 each/$50 subscription for both issues.

"1988 Year End Issues” A compre-
hensive two-issue summary of 1988.
The best music ... the biggest news
items ... and the Top 88 of ‘88 in

every format ... You get both issues
... $16.00

$25/VHS only.

o Collector’s Audlo cassette with

"ug = ¥ many magical radio moments of
-ri..=*" the past 15 years ... si2

including:

Steve Dah! - Day after 1979 infamous disco demolition at Comiskey Park

Woitman Jack & Catfish Crouch - Live nude show

Ron Chapman - Saliciting money for nothing

Bob Rivers - 300-hour marathan during Orioles’ losing streak

Charlie Yan Dyke - Final show, KHJ, 1975

Chariie Tuna - First day back, KHJ, 1975

Jack Armstrong - Shouting up @ storm on 13Q/Pittsburgh in ‘73
Les Gartand - Live from R&R Convention 88

Soupy Sales - Final show on WNBC

SAVE 25%... BUY BOTH FOR ONLY $27.50

o< Year End Review Pack . . . All the
Xt Hits ... all the Charts ... all the for-
é* £ mats. 1974-1988. ony  s25
b

ORDER TODAY... ==

Call 213¢553+4330
ask for Brad or Kelley
Overnight delivery available for additional charge

All prices include postage & handiing

Allow 1-3 weeks for delivery caiioria Residents Ada 6.5% Tax

OVERVIEW

US Median Income Highest In Ten Years

ontinuing a five-year, 9%

growth pattern, the median

income rolling into Ameri-
can households reached $25,986 in
1987 — the higest it’s been since
1978, according to the Census
Bureau.

Family households did better
than the national average, pulling
in $30,850 for a 12% increase during
the past five years. Of all family
households, those headed by mar-
ried couples were tops (bringing
home median incomes of $34,700
last year), with the median income
climbing to $40,422 in married
households in which both spouses
work. Meanwhile, family house-
holds headed by women ranked the
lowest of all family types with a
median average of $14,600.

Only Under-25 Households
Suffer Decrease

While the nation in general has
enjoyed a five-year growth pat-
tern, not all households have
shared the wealth. For example,
householders under the age of 25
have suffered a decline in median
income from an average of $16,261
(in 1982) to $16.204 (in 1987) — after
adjusting for inflation.

Unlike the nation’s young, house-
holders between the ages of 35
and 44 witnessed a 12.5% income

rise, with 1987 levels reaching
$34,929 (compared to 1982’s $31,037
inflation-adjusted amount). For
those further along in life (45 to
54-years-old), the median income
jumped to 13% for the five-year
period — with 1987 averages of
$37,250 (up from 1982's inflation-
adjusted $32,938).

Average household income for

seniors (aged 65 and up) increased
10% over the five-year period, jum-
ping from $12,995 to $14,334 (in 1987
dollars).

Other household groups enjoy-
ing the five-year growth pattern
are 25 to 34-year-olds (witha 7.5%
increase to $26,923) and 55 to
64-year-olds (a 6% boost to
$27,538).

Sun-Sational AM/FM
Radio Sound Visor

heads from the sun while offering fisteners the full spectrum of

The “Solar AM/FM Sun Visor Speaker Radio” promises to cool

radio choices.

A product of Van Nuys, CA-based RBM International, Inc., the
device Is powered by a built-in solar panel, and features a tiny radio that
adjusts to different positions alongside the right ear.

Easily custom-imprinted and availabie in an assortment of colors, the
solar visor is retail priced at $19.95. For more info, phone (818)

786-2018.

Average Car Now Costs Americans 24 Weeks’ Pay

One In Five Are Three-Car Households

ars are important to today’s
American lifestyles. Recent
reports in the Wall Street
Journal indicate that one out of
every five households has at least
three vehicles — double 1973's
level. To buy these cars, Ameri-
cans cough up an average of 24
weeks’ pay (compared to an

| CHRONICLE

Born To:

4 KRXY/Denver air talent K.C.
. O’Brien (Jack Roland), wife
©  Mai, son Levi Michael, Decem-
. ber 16.

. Westwood One Regional Sta-
. ton Sales Manager Bonnie
¢ Droubay, husband and former
. Survivor drummer Marc (Drou-
bay), daughter Alexa Michelle,
. December 19.
WYNG/Evansville, IN PD/
| OMvair talent Dale Carter, wife
Carol, son Nicholas Christo-
. pher, December 28.

¢ WIOT/Toledo air talent Joe
§ Rittman, wife Maria, daughter
Sandra Marie, December 28.

Marriages:

I Cypress recording artist
# Jesse Colin Young to Connie
f Darden, November 25.
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average of 18 weeks’ pay a decade
ago).

Convertibles’ Sales
Rebound

While many automakers are ad-
ding luxurious accessories, one
complete auto luxury — the con-
vertible — is also enjoying renew-
ed attention. Annual sales of the
traditionally sporty makes are ex-
pected to soon reach the 200,000
mark, an incredible rebound from

1982’s low of 40,000 unit sales. (In-
terestingly, as sales of convertibles
have climbed, so have the percen-
tage of red cars being sold).

Consumers are quick to try out
their automobile purchases on the
nation’s open roads. During the
past ten years, intercity travel has
grown five percent. As the miles
have rolled up, so has automotive
muscle, as horsepower per 100
pounds has grown from 3.50 in 1982
to today’s more than 4.0 per 100
pounds.

Drugs & Alcohol:
What Parents Don’t Know

hen it comes to drugs and

alcohol, many American

parents may not know
their children as well as they think
they de. According to a recent sur-
vey conducted by Louis Hart & As-
sociates for the Metropolitan Life
Insurance Co., parents have little
idea just how much their kids
smoke, drink, or use drugs.

The survey — which involved
about 5000 primary and secondary
school students as well as 500
parents from across our nation —
found that only 5% of parents
believe their children use drugs,
while 17% of the children say they
actually have used drugs.

A little more than a third of the
parents believe their kids have had
one or more alcoholic drinks, as op-
posed to the two-thirds of the
students who say they’'ve partaken
of the demon drink.

The statistical difference is even
greater when it comes to the killer
weed, with 41% of the students
claiming to smoke cigarettes, and
only 14% of the parents believing
this to be the case.

Finally, the survey’'s findings
once again stress how weight-con-
scious this country continues to be:
more students thought it was more
important to be a ‘““normal” weight
than it was to not use alcohol or
tobacco.
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FINALLY.
A CONVENTION
THAT RADIO'S BRIGHTEST
STARS CAN CALL THEIR OWN.

The first Air-Talent/Programming Conference (ATPC '89) will be held
March 16-18, 1989 in Atlanta, at the Doubletree Hotel at Concourse. ® This
TALENTMASTERS Presentation is the first conference ever designed to teach
and motivate air staffs. Programmers will also benefit by gaining ideas on more
effective ways to train and deal with their staffs. ® Every nuance, innovation and
secret of success will be shared by expert and celebrated key speakers and pan-
elists from fields of education, comedy, psychology, technology, journalism,
broadcast and research. ® Three dynamic days and evenings of comprehensive,
valuable input, luncheons, cocktail receptions and sessions will take place; as well
as, professional get togethers and networking. ® This is just a highlight of the
program schedule: « ANDREW GOODMAN, President and General
Manager of American Comedy Network, conducts a creative writing work-
shop on developing better radio humor. ®* DR. PERRY BUFFINGTON,
noted psychologist, writer and lecturer, gives expert instruction and tech-
niques for reviving and maintaining creative juices, in the face of bore-
dom. * BILL McMAHON, President, Mediavision, presents the Authen-
tic Broadcast Personality™. A remarkable, new program that helps any
size station to develop and grow more powerful personalities.

ATPC-'89

Other knowledge-packed sessions include The Art of Teaching, More Ef-
fective Show Prep and Personality Research You Can Do. Toys For Tal-
ent - this panel features the latest in gadgets and gizmos available to tal-
ent for control-room use. You'll also get trade tips from leading maga-
zine editors on achieving timely, precious publicity. ® And a stunning cli-
max - "TALENT MASTERS OF THE AIRWAVES" - the hottest panel of na-
tional air-talent ever assembled. Plus more unforgettable fun, stand-up comedi-
ans, surprises and events that can only further enrich your career.

Register Now For This Not-To-Be-Missed

Air-Talent/Programming Conference!
Advanced registration fee for the ATPC '89 before February 25 is $235 per per-
son. Late registration fee is $265. Group rates are also available. Fee includes all
sessions, opening cocktail party, awards luncheon and keynote speaker lun-
cheon. ®* The Doubletree Hotel is offering a limited number of rooms available
before February 25, at a special rate of $69.95 a night single/double occupancy.
For those flying to Atlanta, Delta Airlines, official airline of ATPC '89, will offer
special discount rates, available 2y calling 1-800-241-6760. Identify yourself
with ATPC '89 and refer to file #W0611. e For hotel registration, or addi-
tional information, please contact Lisa Henn at Talentmasters

(404) 926-7573

Be sure to enter our special air-talent competition.
Send a scoped 2-minute air check of your best air work. Winner will be selected and awarded
at the conference. Send entries for ATPC '89 Air-check Competition, to the ATPC '89 offices at the
address below. Entries must be received by February 25, 1989. Entrants need not be a registrant of the conference to enter.

oW
)

AIR-TALENT/PROGRAMMING CONFERENCE 1989
102 COLONY CENTER DRIVE ¢ SUITE 303 « WOODSTOCK, GEORGIA 30188  (404) 9267573

. waann amaeaericanradiohistarnvs. caom -
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HIT LISTENERS WITH YOUR MESSAGE

Two-By-Four
Marketing

If you want your marketing to cut through
these days, it’s time to take advantage of a pow-
erful tactical weapon — the two-by-four. Take it
out of the lumberyard, hit listeners right be-
tween the eyes to get their attention, and then
lead them to your message while they are stunn-

ed.

You’ll need a two-by-four
because your target listen-
ers live in an over-commun-
icated world. They are
bombarded by as many as
half a million different im-
pressions in one year. Only
the boldest, clearest, most
creative marketing cuts
through.

Two-by-four marketing is
bold and powerful. When
you hit the target, you win.
When you miss the target,
you do a lot of damage.

Here’s how to make the
two-by-four work for you.

1. Aim carefully. Target-
ing and positioning via re-
search lets you hit the right
person with the right mes-
sage. Hitting the wrong per-
son achieves nothing except
making him angry (which
is why some consumers
hate certain commercials).

Examples of good aim in-
clude Rolling Stone maga-
zine’s perception/reality
campaign aimed at the ad-
vertising community to
change the magazine’s im-

age, Ford Motors’ aggres-
sive positioning with the
word ‘‘quality,” and Ted
Chin’s campaign for WCBS/
New York in which the sta-
tion was positioned against
newspaper and print
(“When I can’t read about
it, T hear about it on
WCBS”).

2. Hit fast. Use speed and
boldness. Sometimes this
means capitalizing on a big
event. Other times it means
making a grand statement.

Examples: Pepsi’s fast
capitalization on Michael
Jackson’s success, and
Chrysler’s rapid response
to improved warranties by
other manufacturers.
Chrysler upped its warran-
ty within a few days to re-
main the ‘“best backed” in
the business.

3. Hit hard. You need a
clear, no-fuzz message.
When you hit hard, you
don’t have to be shocking or
loud: you have to be clear.

Two-By-Fours
That Work

® Wend'y’s ‘““Where’s the

Beef?”’

® Perrier as ‘‘Earth’s first soft

drink’’

® Custom Productions’ ‘“Fish

in a Blender’’

® Michael Jackson for Pepsi

A FISH NAMED BLENDER — The audience-jolting Custom Productions/KGB fish spot.

‘The
Seven
Rules

® Alm carefully

@ Hit fast

® Hit hard

® Take them by
surprise

® Use leverage

@ Paint the two-
by-four

® Lead them while
stunned

Examples include Mich-
elin’s scare campaign (““...
because so much is riding
on your tires”) and the
$25,000 music guarantee
(“We play five in a row or
you get $25,000”).

4. Take them by surprise.
Whenever possible, break
the rules. It gets people’s
attention.

These are often the most
interesting campaigns.
They include Wendy’s
“Where’s the beef?” and
Custom Productions’ ‘‘Fish
in a Blender” spots for
KGB/San Diego.

5. Use leverage. If your
brand already has a strong
heritage, build on it. Before

www-americanradiohistorv.com

using a two-by-four for lev-
erage, however, make sure
your brand is strong enough
that the two-by-four won’t
break.

Examples include Sony
(“It’s a Sony”’) and a num-
ber of heritage radio sta-
tions, including KMOX/St.
Louis.

6. Paint it. Make the two-
by-four creative. Don’t just
use it as a blunt instrument.

Volvo stressed the safety
of its cars by piling trucks
on top of them. Perrier cre-
atively repositioned itself
as the “Earth’s first soft
dnnk "

7. Lead them while
they’re stunned. Once you
get their attention with a
two-by-four, make sure
your commercial stresses
the benefit and moves your

product.
Examples: Filmhouse’s
“Birthday” spot, which

captures the listener with
creative and then asks him
to listen at a specific time
the next morning. Time
magazine gets your atten-
tion and then offers you a
free phone if you subscribe
at this very moment.

Although all seven of
these rules are important,
the three essential ones are
to hit hard, paint it, and
lead the target while it is
stunned.

Don’t Hit Yourself
With It

Once you know how to use
a two-by-four, watch out for
its two biggest dangers.

1. Whittling. You can
start out with a big two-by-
four and end up whittling it
down by extending the orig-
inal idea so many times
there isn’t much left.

US News & World Report
started out with an award-
winning “No Gossip” cam-
paign, but whittled it down
to almost nothing.

2. Loss of balance. This
happens when you lose con-
trol of the two-by-four.

Examples include
“Jocko” for Eveready Bat-
teries, which actually lost
market share, and Burger
King’s “Nerd” campaign,
which turned off burger
lovers everywhere.

This column is #5 in a
continuing series.

John Parikhal is CEO of
Joint Communications me-
dia strategists, which con-
sults 68 radio stations plus
over a dozen corporate cli-
ents. He can be reached at
(416) 593-1136.
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MJI BROADCASTING

presents

She Qucammy Awards

S P E C |

R A D AL S

Live! Backstage at the Shrine Auditorium on
February 22! It's the Recording Academy’s 31st
Annual Grammy® Awards, and MJI Broadcasting
will take you there following the Grammys®
telecast for an exclusive look at the most
exciting music event of the year. We'll send out a
one-hour, post-Grammy?® Live Backstage Radio
Special, via satellite, featuring interviews with
the artists and the winning songs.

Get your audience geared up for the big night!
MJI has exciting, pre-telecast radio specials
hosted by the brightest stars: two hours of
exclusive interviews and the hottest music from
key Grammy® nominees. The biggest names in
the business host the shows! Pick one of our

seven, two-hour shows, specially produced to fit
your format: Rock, Pop, Contemporary, Country,
Urban, Jazz, or Classical.

For more information, call MJI Broadcasting
Affiliate Relations at (212) 245-5010, fax (212)
586-1090, telex 650-310-1773.

Executive producers:
Joshua Feigenbaum,
Mike Harrison, and Bill
Moran, in cooperation
with The National
Academy of Recording
Arts and Sciences.

666 Fifth Avenue, New York, N.Y. 10103

J BROADCASTING

wiany ameoevricanradiohistaorvy. com o o
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‘Drinoco Aow
(Sl dway)

* Nouveaux Video On VNI
* #1 Best-Selling Single At Tower In Boston

« #1 Charting Single In England And Throughout Europe

From The Debut Album Watermark
Initiat L.P. Shipment Over 155,000 Units

KISN 3-1 (HOT)
WXKS 34-28
KKBQ add
KCPX 33-15 (HOT)
KITS add 22 (HOT)

95X XX KQZE 27

WZKX add KTMT

WPFM KZFN 23-14 (HOT)
KIXY 20

KWTX

KKFR WHSL add

KzZzU 29-19 KMOK 28-22

Produced by Nicky Rvan © Management: Aigle Music
(©)1989 The David Geffen Company

K106 add
KZZB add
KF95 25-15
KSND deb 39
KYRK

GEFFEN

RECORDS

STREET TALK

DeNigris Exits E/P/A VPIPromo Post

atching everyone by surprise, EIPIA

VP/Promotion Dan DeNigris has left

his position after 12 years with the
label. The move is said to be an amicable
parting for both parties. VP/Pop Promotion
Polly Anthony and VP/AOR Harvey Leeds will
take on DeNigris’'s former duties and will report
to Sr. VP/GM Dave Glew, who said, “Dan has
made important contributions to E/P/A for
which we are all grateful.” Insiders say not to
look for a replacement real soon.

Now that Z100/NY VP/GM Dean Thacker
has been named Malrite Radio President,
expect Z100 VP/GSM Gary Fisher to soon
become the station’s VP/GM.

Also look for Malrite to dismantle its
Cleveland-based research department. This will
allow Jhan Hiber to reestablish his consulting
firm and explore ownership possibilities.

With Cap Cites/ABC having now acquired
SMN, could WLS/Chicago eventually become
the new home for the net's “Z-Rock” format?

Now that his contract is up with
KROQJ/L.A., is former PD Rick Carroll about to
ink another deal in the market?

ST's ear to the guitar-shaped swimming
pool hears that the lineup for this year’s
Country Radio Seminar “New Faces Show”
will be Baillie & The Boys (RCA), the Burch
Sisters (Mercury), Jeff Chance (Curb), the
Desert Rose Band (MCA/Curb), Skip Ewing
(MCA), Donna Meade (Mercury), Paul
Overstreet (MTM), Shenandoah (Columbia),
the Shooters (Epic), and David Slater
(Capitol).
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After only a week at new Urban outlet
KJMZ (Jamz 103)/Dallas, morning man Bill
“‘Birdman’’ Thomas has flown the coop and
is currently looking to feather his nest
elsewhere.

KIKI & 194 (KMAI)/Honolulu OM Jay
Stone is now adrift amidst a sea of rumors of
an impending format change to AOR as new
owners take over. Both stations are now using
the calls KIKI, with the AM still Transtar Oldies
and the FM stili a CHR (as of presstime).

However, ST has learned that former
KNACIL.A. headbanger Jimmy Christopher is
being considered for the OM slot, adding fuel
to the rumors of a change in direction.
Meanwhile, Stone is headed back to the
maintand, where he'll actively pursue a career
in program consultation.

hen looking for tomorrow’s  fresh
talent. contact National Broadcasting School.
AL NBS. working industry professionals
give students the hands-on training
they need to succeed in radio.
Our students develop leading edge
skills, along with the u)n(‘idg nce and

SEATTLE 206-587-2346

WERE GIVING VoiIcE To THE FUTURE.

”'

NATIONAL BROADCASTING SCHOOL LAS VEGAS 702-737-9400
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The woman who

directed those acclaimed

music documentaries “The §

Decline Of Western

Civilization” and “The

Decline Of Western

Civilization, Pt. 2 — The

Metal Years,” Penelope

Spheeris, has been named

to an A&R consultant post

with MCA Records.

Spheeris, who has been

directing music videos Penelope Spheeris

since 1974, has also directed such cult films
as “Suburbia,” “Dudes,” and “The Boys

Next Door.”

Rumors of a format change at hybrid KNX-
FMIL.A. are once again surfacing in the wake
of the station’s flat fall book. More than one
source reported that GM Charlie Seraphin
and PD Kurt Kelly were fighting for the
format’s life in recent meetings with CBS
execs in New York. However, MD Rick Shaw
told ST that the duo were in Nueva York for
regular budget meetings and that “these
rumors are nothing new.”

f_ ﬁlx - “,,‘m a: B '-‘j*fl__—;_ '.."E 0

New WAZU/Dayton owners Osborn
Communications were tight-lipped about a
pending format change (see Page 28), but ST
hears the station will R-O-C-K under the
guidance of Burkhart/Douglas & Associates.

Z93/Atlanta’s recent change to Classic
Rock 'N' Roll was implemented by consultant
Gary Guthrie. Returning to Z93 — morning
man Barry Chase, who was one-half of the
Chase & Woodside team of the late '70s.

Pollack Media Group has inked Atlanta
AOR powerhouse WKLS. (The station will
continue to work with longtime consultants B/ID
& A)

WZBH/Ocean City, MD PD/morning man
Vince Edwards is having second thoughts
after suggesting the AOR hire Harris
Communications.

Edwards says one of the consultancy’s
first recommendations was to fire him, and
sure enough, Edwards and his AM drive
partner Mike Filippelli were given the boot
last Friday (1/6). GM Scott Peters says he
has hired an as-yet-unnamed “South Florida”
PD — the station’s third since it signed on
seven months ago.

Continued on Page 25

ability to be a vital part of the team that
leads vour station into a successtul and
profitable future,
et the high-power advantage.
Hire a graduate from National
Broadcasting School. Call for a
FREE gr a(luate demo Llape noue.

-

SACRAMENTO 916-487-2346 |

PORTLAND 503-242- 32%5

wini=aiRereantadiohicterr-eom

HOLLYWOOD 213-463-2492
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THE BARK HEARD 'ROUND THE WORLD.

1988 was the most profitable year in our 87 year history, proving that you can teach an
old dog new tricks. We've made changes you can hear—changes that insure a sound future.

It started with a revitalized and reorganized RCA and new
energy and new vision from our parent company, BMG. We
released “Dirty Dancing” in July of ‘87, and we had the
marketing power to turn it into the biggest selling sound-
track of the decade.

While “Dirty Dancing” was breaking records, we were
breaking new artists from a new roster of talent at RCA. In
1988 we brought as many artists their first gold, platinum
and multi-platinum, as any other iabel. Eleven new projects
including artists like Rick Astley, Grammy winners Bruce
Hornsby & The Range, DJ Jazzy Jeff & The Fresh Prince,
K.T. Oslin, Samantha Fox, Kool Moe Dee, Lita Ford, Restless
Heart, and Jonathan Butler earned gold, platinum or multi-
platinum. In fact, as a label, we've earned 21 gold and 25
platinum or multi-platinum awards since July 1987.

With our artist development stronger than ever, we're
looking forward to another record year. Boy Meets Girl,
House of Lords, Fairground Attraction, Cowboy Junkies,
Circus Of Power and Tom Cochrane are just some of our new
artists who are already generating excitement in the media,
on the streets, and around the world.

To celebrate the renewed spirit of RCA, we've brought back
our long-lost mascot: that floppy-eared mutt, Nipper, listen-
ing to his master’s voice—a voice that’s stronger than ever.

Now, all the world is listening.

W -ameriecanradiohistorvy:-com
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The success continves. ..

Tracic Spencer
IMAGINE S e

The third single frowsiier debst album TRACIE SPENCER.
Arrinterpretation so hetrtle titshould not he missed.
Qut now! '

Its been a great year for Tracie.

Everybody’s talking about Tracie.

Bobb

Leen Jackson

] ir
i} )

Jefi Newman
Sendor Producer B.E.T,

o Yin

Duff Lindsey
PD. WIHM FM, Orland
Symptoms Of True Love -
&R Urban Breaker May 20
&R Urban Singles Chart Top 10 July 15
&R CHR Singles Chart Top 4¢ November 18
Billboard Black Singles Chart Top 10 July 30
Billboard Pop Singles Chart Top 40 December 3
and

Hide And Seek

R&R Urban Breaker September 9
R&R Urban Singles Chart Top 20 October 28
Billboard Black Singles Chart Fop 40 October 29

www-americanradiohistorvy com
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Continued from Page 22

Look for @107/Washington MD Kevin
McCabe to segue into the MD slot at Hot
97INY. Meanwhile, Q107 will be celebrating
its 10th anniversary come April 16, and would
like to hear from any former on-air
personalities. Contact Vivienne Vaughan at
(202) 686-3112.

KKRZ/Portland VP/GM Carl Gardner is
looking for an “aggressive, bold PD with vision
and leadership abilities” to replace Sean
Lynch, who just segued to new sister KROY/
Sacramento. Loads o' big names lining up for
this one.

Bob Chrysler, who has been programming
Classic Rocker WGFX/Nashville for the last
year-and-a-half, has resigned to get into station
ownership. This leaves a prime opening, so
contact Sr.VP/Programming Bill Thomas at
(205) 942-4133 or VP/GM Mike Crusham at
(615) 383-0104.

Michael Jackson, the midday talk host of
KABCjLos Angeles and ABC s Talkradio
Network, was not only named by Queen
Elizabeth Il to the New Year’s Honors List,
but also awarded a membership in the Most
Excellent Order of the British Empire.
Although Jackson is a 30-year veteran of
American radio and a US citizen, he was born
in the UK.

| Towerir
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KBCO/Denver Monday morning (1/9) when
150mph winds blew the station’s antenna right
off its tower. The market's top-rated station
was off the air for a couple of hours as
engineers raced up a 14,000-foot mountain to
install a temporary stick. One bright spot —
KBCO garnered a towering amount of local
media coverage out of the incident.

Meanwhile, WEBE/Bridgeport was just
about to get its new antenna when a mishap
in construction sent the new stick crashing to
the ground, forcing the station to run on low
power for the next two weeks.

WFNX/Boston PD Michael Bright has
resigned to return to Kentucky to spend more
time with his family, but will be staying on until
February 1. Meanwhile, consultant Donna
Halper has inked the station to a contract.

Ch-ch-changes in Chattanooga as Rick
Phillips leaves the OM/PD post at WJTT to
become OM at crosstown WNOO & WYVY
(Y102), leaving Tony Sewell to take over the
'JTT programming reins.

Is “‘Electric 99°’ (WGY-FM)/Albany, NY
night rocker Yo-Sunny Joe Stevens about to
land the afternoon gig at Hot 100
(WDJY)/Washington?

IT’'S CHARITY, BABES — CBS Records
President/CEO Walter Yetnikoff (r) recently
presented US Congressman/House Majority Whip
Tony Coelho with a $50,000 check to benefit the
Epilepsy Foundation of America’s Coeltho Fund.
Coelho, who has epilepsy, is a founder of the fund,
which provides job training and placement programs
for people with epilepsy around the country.

As we told you last year (ST 12/23),
KKHT/Houston morning man Bobby Mitchell
has landed the gig as the new Y100/Miami
morning man, replacing Sonny Fox.

Q106/San Diego Research Director John
Clay has been upped to Music Director.

Selby Edwards, most recently swing man
atB93/Austin and formerly MD at crosstown
K98 (KHFI), returns to K98 as PD/MD,
replacing Gary Michael Knight.

Q ’;“ -e._._:l I- e g‘“

Prince has shaken up the “royal purple
court,” ending a longtime relationship with the
management firm of Cavallo, Ruffalo &
Fargnoli. Also exiting the purple gang is show
biz attorney Lee Phillips.

Interestingly, Prince’s new manager is
Albert Magnoli, writer/director of the “Purple
Rain” movie, who has no prior managerial
experience. Phillips, in turn, will be replaced
by the law firm of Ziffren, Brittenham &
Branca.

Hipsters and flipsters alike will remember
that Branca handles Michael Jackson's legal
affairs, but iook for Skip Brittenham to work
with the little Prince, as Magnoii is already his
client.

Eric Chaney will be leaving the PD post at
KZOZ/San Luis Obispo, CA to become
Brandon Group PD, based out of sister station

Continued on Page 26

Breaking The Sound Barrier!

ID's © SWEEPERS ® PROMOS e SALES PRESENTATIONS

On the air everywhere . . .
MARK DRISCOLL PROMOS

Creative, powerful, flexible & top-notch produc-
tion technique that will electrify your listeners
- and electrocute the competition.
MARKET-EXCLUSIVE, custom rates determined by
market and needs.

NEXT DAY turnaround in most cases & Fax.

Cail (213) 871-6909 for Teledemo
(213) 461-7070 for information

Or call KIIS-FM/Los Angeles and ask for "Mr. Voice” (213) 466-8381

MARK DRISCOLL PROMOS
| 6255 sunset Bivd. #110-25
Hollywood, CA 90028

_} 1tsnot aluxury ... Iit's a necessity!l
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“YOU’RE NOT ALONE”

PRODUCED BY
RON NEVISON

FROM THE ALBUM
CHICAGO 19

NEW & ACTIVE
85/81

One of the
“MOST ADDED”
Including These P-1’s

WXKS
WZOU
WEGX
B94
PRO-FM
PWR99
Y95
KKBQ
B97
WNVZ
WLOL
Y108
KXYQ
KISN
KUBE

BO

Dircction: Howard Kaufman / Front Line Management

Chicogo and B> arc marks owned by Chicago
Music Ine, These marks are registered in the US.
Patent and Trademark Office, and in foreign coumgsics,
and are licensed for use 10 Reprise Records
© 1988 Reprise Records

N
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CHR CHART DEBUT £f)

THIS WEEK'S
HOT ACTION:

WXKS 14-6
WZOU 28-22
WKSE add 29
WEGX add
B94 deb 28
PRO-FM deb 24
Q107 15-13
PWR99 21-6
KRBE 37-28
B97 deb 27
WNVZ add
Q105 13-10
WZPL 22-18
KKRZ add
KXYQ 18-14
KROY add 34
KCPX deb 35
KPLZ 38-31
KUBE add
K104 11-8

WBCY 26-14
WLRS 12-9
WKDD 20-16
KSND 34-25
103CIR 18-13
95XIL 22-14
KISR 24-18
KIXY 18-15
WHSL 13-11
KPHR 21-15
KFMW 37-20
KBOZ 33-23
KTRS 15-12
KOZE 20-12
SLY96 28-20

©1900 WARNIR SROS. RICORDS INC.

THE NEW S1ING

AC14-©

@
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STREET TALK

Continued from Page 25

KQXR/Bakersfield. MD Chris Ruh will take on
the KZOZ PD duties. Also in San Luis Obispo,
SLY 96 welcomes new PD Jonathon Harte
from K100 (KRFD)/Chico, where his
replacement is currently being sought.

Longtime WTYX/Jackson GM Bob
O’Brien has been promoted to CEQ atLove
Broadcasting. His replacement is Sam
Church, who most recently programmed EZ’s
KESZ/Phoenix.

Peter Crawford, VP/GM at WKPE/Cape
Cod, has been named Exec. VP/Group
Manager for the ten-station Roth
Communications chain that will soon acquire
WEEX & wWQQQ/Allentown.

Chicago Sound Wherehouse manager Art
Goewey has been named MD at WAMO!
Pittsburgh.

Elektra’s Chicago rep Todd Cavanah is
doing a li" weekend moonlighting for CHR-
formatted B96 (WBBM-FM). Cavanah was
formerly PD at KTRS/Casper and MD at
Y108/Denver.

KAY107/Tulsa PD Steve Stucker exits to
return to Albuguerque, where he’ll program AC
KOB-FM. Stucker had previously programmed
crosstown CHR KNMQ. Back in Tulsa, MD
Jan Dean takes on the KAY107 acting-PD
duties.

Mike Wheeler is now PD/morning man at
WMHE/Toledo, replacing Ron Finn, who
moves to middays and assumes MD duties.
Wheeler was most recently PD/morning man at
Urban-formatted WQMG/Greensboro.

Rhino National Radio Promotion Manager
Penny Barnes is leaving to begin Promotion
Savvy, an AOR indie firm, debuting February
1. Contact her at (818) 595-3122.

John O’Dea, longtime PD at KZBB
(B98)/Ft. Smith, AR has been named PD at
CHR WVMX/Richmond. His replacement at
B98 is Tom Brown, who exits mornings at
crosstown CHR KISR.

Jim Randall is no longer PD at
WKSS/Hartford, as morning man Jeremy
Savage steps into the acting-PD shoes. WKSS
has a couple of airshifts open as well, so call
(203) 249-9577.

FM100/Memphis has upped midday
personality Henry Nelson to MD.

WRKSINY welcomes WQOKI/Raleigh PD
Vinnie Brown as its new weekender.

Erstwhile Dallas radio veteran (KEGL,
KZEW) Andre Gardner has joined his former
boss John Roberts to do MD and night rocker
duties at WY SP/Philadelphia.

AOR-formatted WHCN/Hartford is making
plans for its 20th birthday. Former staffers
with old tape and fond memories are invited to
call (203) 247-1060.

Despite what you hear elsewhere, former
KOY-FM/Phoenix personality Jessica Hahn is
out and actively looking. She is not being
repped by any headhunters. Interested? Call
her at (602) 273-9389.

After more than 15 years as an AOR air
personality, Production Director, MD, and
Asst. PD, Dick Sheetz (KGON/Portland,
KZEP/San Antonio, KRZQ/Reno) finally scored
his first PD job when he was upped last week
at KKZX/Spokane.

The occasion was not entirely a happy
one, however, as the man he replaced was his
longtime friend Larry Snider, who hired
Sheetz to be the Classic Rocker’s Production
Director last August.

Condolences to Fitzgerald & Hartley's
Mark Hartley on the recent (1/3) loss of his
father, Neil, a consultant to MCA’s Home
Video Division and previously a longtime vet of
CBS Records. In lieu of flowers, a donation
should be made to the T.J. Martell
Foundation.

Cheers to WOKY/Milwaukee Operations
Assistant Edie Hanson, who just celebrated
her 35th year with the station. During this
period, Hanson has worked for seven different
owners and innumerable management teams
— not to mention four changes in studio
location!

1988 was a great year for all of us at
R&R. So great, in fact, that we subconsciously
decided to make it last a little longer. That's
why last week’s issue’s “folios” (those little
date/page number notations at the top of the
page) read 1988 instead of 1989.

In case you didn't notice, don't worry —
nobody else did, either, including any of us
until it was too late. So hold on to that issue;
it's a real collector's item . . .

Maria Todd.

WKSE'S ALLEN KEYS INTO NICKEL CITY — WKSE-FM (Kiss 98.5)/Buffalo moming man Rocky Allen recently
received the key to that fair city as a result of his spearheading the “Rocky’s Christmas Round-Up” seasonal Charity
campaign, which collected more than $25,000 in food, clothes, toys, and household items for more than 400 needy
families. Seen swallowing his pride Is Allen (c), flanked by (I-r) WKSE News Director Pat Brogan, WKBW-TV news per-
sonality Anne Edwards, an unknown gentieman, WKBW-TV news anchor Joselyn Momento, and WKSE news anchor
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FROM THE DEBUT ALBUM VIXEN
OVER 3584100 UNITS SOLD.

Yn 5 000

WORLD TOUR CONTINUES!

On tour with the Scorpions in Europe through February
U.S. assault continues in March.

Catch the “CRYIN’” video now!
Already on MTV » Hit Video USA e Night Trax

Produced by David Cole and Rick Neilgher
Management: Alien Kovac/Steve Drimmer, Left Bank Management
Project Manager: Lewls Kovac

THE EMI COMMITMENT

© 1988 EMI-Manhattan Records, a division of Capitol Records, Inc.
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NEWSBREAKERS

Pat Clarke

.

Harry Nelson

SMN Ups Clarke,
Nelson To OM Posts

Satellite Music Network has up-
ped Pat Clarke to OM of the com-
pany’s Pure Gold format. His pre-
vious post as OM of SMN’s Rock
N’ Hits format, which he held for
three-and-a-half years, has been
filled by Harry Nelson, who has
been an announcer for Rock 'N’
Hits since it debuted five years
ago.

SMN VP/Programming Robert
Hall commented, “Pat has a solid
background in programming and
promotions that is ideal for Pure
Gold. He also is a great motivator
and a good manager.”

Clarke, an 18-year radio vet who
worked in sales and promotion at
KWSS/San Jose before joining
SMN in 1984, commented, “I'm
looking forward to the challenge of

programming and marketing Pure
Gold as a hot format that works
well on AM and FM stations in all
size markets.”

Nelson, a 15-year radio vet who
previously programmed KIXK/
Dallas and KLLS/San Antonio, will
retain his morning show duties on
Rock 'N’ Hits and continue hosting
the format’s ‘“Saturday Morning
Live,” which features ‘“The Best Of
Nelson.” He also manages Harry
Nelson’s Personality Workshop for
radio air talent.

“I've been a morning guy for
most of my career, and I will apply
the morning show energy to man-
aging Rock 'N’ Hits,” Nelson said.
“We have a dynamic airstaff and
extensive network resources that
will promote the format as ‘All Hit
Radio.””

5 BEGE S S S e

WNDE Moves From

Gold To News/Talk

Great American Gold-formatted
WNDE/Indianapolis has discon-
tinued its Oldies programming in
favor of a “Talk-News" presenta-
tion in all dayparts except morning
drive. WNDE VP/GMChris Wheat
said the AM will continue to simul-
cast the popular Bob & Tom show,
which originates on sister AOR
WFBQ in morning drive.

“We will then begin broadcast-
ing mostly network and syndicated
talk shows,” said Wheat, “in-
cluding Rush Limbaugh, Michael

A

Jackson, Sally Jessy Raphael, and
Larry King.” The station will also
feature a local sports talk show
hosted by Mark Patrick in the af-
ternoons.

When asked what results he ex-
pects by mixing the youth-oriented
Bob & Tom with the upper-demo
appeal of the talk shows, Wheat re-
plied, “I can’t predict what’s going
to happen with that, but after 10
o'clock, there’s a definite need for
talk programming in this market.”

Southside Johnny Hits L.A.

Cypress Records artist Southside Johnny couldn't contain his excitement after his
show with the Jukes at the Roxy in Los Angeles. Getting a grip on things are (I-r)
Cypress’'s Tami Shawn, an unidentified profile, A&M’s J.B. Brenner, Southside
Johnny Lyon, A&M VP Chuck Gallo, and Cypress VP Lori Nafshun.

MITCHELL PD

WWAZ Switches To ‘Classical Wave’

AC WWAZ/Providence has
switched formats to what it calls a
“Lite Classical” approach, and
former KKSN/Portland morning
man Bruce Mitchell has been re-
cruited as the station’s PD/morn-
ing man.

“We’re going to maintain a lot of
AC programming formatics at the
station,” said Station Manager
Steven Bogue. “In fact, we're go-
ing to use the slogan ‘The Best Hits
Of The 16th, 17th, 18th, and 19th
Century.”

The station will also use the term

5 ——

Oakes
Programs

WLAC

Communicast, Inc. President
Bob Oakes has joined News/Talk
WLAC/Nashville as Operations Di-
rector/PD. He succeeds Paul Ran-
dall Dickerson, who moved to
WLAC-FM'’s news department sev-
eral months ago.

WLAC VP/GM Vic Rumore said,
“Bob’s experience and knowledge
of the News/Talk format is un-
paralleled. He is one of the best in
the business, and WLAC deserves
no less.”

Qakes said, “I'm delighted to be
here. We’re going to start making
Talk radio sparks.”

Prior to starting the N/T syn-
dication firm Communicast five
years ago, Oakes spent ten years
with Westinghouse Broadcasting,
including eight years with WBZ/
Boston. He also was head of pro-
gramming for both Hubbard
Broadcasting and Susquehanna
Broadcasting.

“Classical Wave,” but Bogue said
that does not mean that the station
will play New Age music. “We’ve
been using the Wave logo for five
years now,” explained Bogue. “It

works well with our call letters.”
WWAZ, previously owned by
Eastern Broadcasting, has been
sold to State College, PA-based Tel-
emedia pending FCC approval.

FORMAT CHANGE PROBABLE

Leven Moves Up To WAZU

WAQY /Springfield, MA PD Jim
Leven has been named PD of AC
WAZU/Springfield-Dayton, OH.
The station was purchased last
month by Osborn Communica-
tions, which plans to announce a
new GM and a format change in
the next week.

Osborn Sr. VP/RadioMark Hub-
bard refused to comment on the
new format, saying, “Let’s just say
we don’t like whatever it is they're
doing now.” About Leven, Hub-
bard said, ‘“We searched long and
hard for a PD with longterm poten-
tial in our company. Jim emerged
as the leading candidate. He’s a
very capable guy.”

Leven became WAQY PD seven
months ago following over two
years as PD at CHRWWFX/Bang-
or, ME. He told R&R, “I look for-
ward to helping make WAZU a tre-

B

Jim Leven

mendous force whatever the for-
mat may be.”

WAZU has failed to exceed 1.5 in
either the Arbitron or Birch

surveys.

Coblentz Back To WAXY As GSM

Former WAXY/Miami Retail
Sales Manager Joanne Coblentz
has returned to the AC outlet as
GSM and will lead a 12-member
staff. Coblentz spent six years at
WAXY before leaving for sales
duties at WFLA & WFLZ/Tampa
six months ago.

Coblentz told R&R, “WAXY has
been in a slump the past six
months, but now the trends are up
and the inventory is tight. It’s like
coming home for me. We just came
out with a real strong campaign ty-
ing direct mail with television.

Joanne Coblentz

We’re on-line to really promote this
puppy.”

Sutra Has Fever Over Cover Girls

Sutra and Fever Records were two labels represented at New York’s 1018 club holiday party. Shown are (back row, I-r)
Fever President Sal Abbatiello, the Cover Girls' Margo Urban, and Sutra President Art Kass; (front row, I-r} Cover Girl Angel
Sabater, artist Sandee, and Cover Girl Caroline Jackson.

www americanradiochistory-com
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High Voltage is the hard rock firestorm that'll
grab your listeners by both ears and drag ’em
home to AOR where they belong!

Every week, host Tawn Mastrey unleashes two
solid hours of raw energy from rock’s hottest
bands — Van Halen, Guns N’ Roses, Aerosmith
and more. Tawn blasts away with today’s hot-
test hits and gives your listeners their first
dose of the newest releases from around the
world. There’s even a special “Classic Head-
bangers” salute to all of those musicians who
blew their minds — and their speakers — for the
good of rock and roll.

High Voltage also delivers weekly visits from
smokin’ guest hosts including Ozzy Oshourne,
Bon Jovi, Anthrax and Ratt! Plus, a fire-
breathing finale called “‘Live Voltage” — featur-
ing an ultra-live performance captured by the
award winning Westwood One mobile record-
ing studios. Contact your Westwood One
representative today and plug into High
Voltage with Tawn Mastrey, it’ll hit your 18-24
listeners where they live...and blister the paint
on their house, too! In Los Angeles call

(213) 204-5000, FAX (213) 204-4375 or

Telex 4996015 WWONE.
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Diane Newman Tanya Keys

® TANYA KEYS has joined WVKO/
Columbus as Director/News & Public
Affairs. She was formerly Assignment

Editor at crosstown WCMH-TV.

® DIANE NEWMAN has joined
WMLI/Madison as Sales Manager.
She is a Minneapolis and California
radio vet and past radio station owner.

®RAY LEAFSTEDT has been pro-
moted to VP/Area Group Manager for
independence Broadcasting. He will
continue as overall GM and President
at KOEL-AM & FM/Cedar Falls-Oel-
wein, |A.

PROS ON
THE LOOSE

Brooks Alsbrook — Promotion/Mar-
keting Manager WAPW/Atlanta (404)
237-5934

Steve Avery — PD/afternoons
WCTQ/Sarasota-Bradenton, FL (813)
497-4943

Eric Feldman — Corporate Adminis-
tration Supervisor MTV Networks/New
York (516) 889-6822

Gary Hamilton — OM Satellite Music
Network’s “Pure Gold"/Dallas (214)
216-9389

Victor Lutes — Air talent WSAM/
Saginaw, MI (313) 682-8198

Don Potter — Mornings KATD/San
Jose, CA (408) 446-5608

Matt Roberts — PD/MD KRQU/Lar-
amie, WY (307) 742-4133

Rick Simon — MD/air talent KQXR/
Bakersfield, CA (805) 323-4741

Stan Thomas — GM WKSi/Winston-
Salem, NC {919) 294-0986

Dave ‘‘Dave-O’’ Thompson — Mor-
nings KQXR/Bakersfield, CA (805)
325-4103

TOM PARSLEY will be acting GM at
those stations in Leafstedt’s absence,
and has been named VP/GSM.

® BUCKY NICKAU has joined WXRK/
New York as Retail Sales Manager.
Nickau most recently served as Retail
Sales Coordinator at crosstown
WNEW/New York.

Also at the station, JEFFREY SA-
PAN has signed on as Asst. Promo-
tion Director after supervising enter-
tainment accounts at a publicity and
promotion firm.

® JOHN LATON, Exec. VP at Sun-
shine Group Broadcasting, has as-
sumed CEOQO responsibilities at the
company.

Gordon Mason Bill Diggins

® GORDON MASON, Exec. Director
of the Southern California Broadcast-
ers Association, has been elected
President of that organization. The
30-year industry vet has been Presi-
dent of his own broadcast promotion
consulting firm as well as VP/GM of
KJOl/L.os Angeles.

CHANGES

Rob Klemm has been named an AE
for Midwest Radio Station Sales at Ar-
bitron Ratings/Chicago.

Gay Lord has been appointed a
Sales Assistant in the St. Louis office
of Hillier, Newmark, Wechsler & How-
ard.

John Casano has left the promdtion
department of WXRK/New York to be-
come an AE in the station’s sales
department, where Vinny Montesano
has signed on as an AE.

Taryn Satt-Urena has been named
an AE at CBS Radio Representatives/
Los Angeles.

Dean Hawthorne has joined the
sales staff of KFl & KOST/Los Ange-
les.

®BILL BRANCH has been named
Sales Manager at WGRX/Baltimore.
He was formerly GSM at crosstown
WPQOC.

® TAD GRIFFIN has been named OM
at WPVA & WKHK/Richmond. He was
most recently OM/PD at KELT/McAI-
len, TX.

Records

®BILL DIGGINS has joined Ray And-
erson Entertainment as a personal
manager. He previously worked with
Ron Weisner Entertainment in the
same capacity.

® MIKE MARTINOVICH has been up-
ped to VP/Marketing for CBS/Nash-
vile. He spent the last ten years as
VP/Merchandising for CBS in New
York.

In other CBS news, RUSSELL HAN-
SEN has been elected VP/Internal
Audit and an Exec. Officer of the Cor-
poration by the CBS Records Board of
Directors. He has been Director/Inter-
nal Audit since 1987. Concurrently,
the board has named LAWRENCE
KRACKOV VP/Treasurer. He had
been Treasurer and an Exec. Officer
since 1987, and will continue as an
Exec. Officer.

Mike Martinovich Lori Nafshun

® LORI NAFSHUN has been promot-
ed to VP/A&R and Creative Affairs at
Cypress Records after three years
with the label.

® CLAUDIA STANTEN has been up-
ped to Manager/A&R at Capitol Rec-
ords after a year as A&R Representa-
tive.

Ratt Pack Gathers In L.A.

Atlantic Records hosted a listening party at the Hollywood Palace in Los Angeles for Ratt’s “Reach For The Sky” album,
which features the single *“Way Cool Jr.” Making the moment magical are (I-r, front ro w) Ratt's Juan Croucier, Bobby Blotzer,
and Stephen Pearcy, Atiantic Sr. VP/West Coast GM Paul Cooper, and Warren DiMartini; (back row, I-r) Ratt’'s Robbin
Crosby, Atlantic Exec. VP Tunc Erim and President Doug Morris, and producer Beau Hill.

WAWW americanradiohistory com

Gabrielle Raumberger Larry Macrae

® GABRIELLE RAUMBERGER has
been named to head Geffen Records’
newly-established art department
She is a four-year vet of the Warner
Bros. art department.

Also appointed in the art depart-
ment: former Warner Bros. art director
KAY DELUXE, art director; MARIA
DeGRASSO, designer; and SHARON
CAIN, a freelance designer.

®LARRY MACRAE has been elevat-
ed to Director/Promotion & Media Re-
lations from Manager/Product Devel-
opment at BMG Music Canada.
Concurrently, SARAH NORRIS has
been promoted to Manager/Artist

Marketing. She was most recently
Manager/National Media Relations.

Lorna Ozman started her radio ca-
reer in the '70s at WVVZ-AM &
FM/Highland Park, IL. Bob Pitt-
man brought her to Chicago in

1976 to become Asst. PD at
WKQX. Ozman was named WOMC/
Detroit's PD in 1983 and five years
ago today was tapped as PD for
WROR/Boston. Last February she
was promoted to Station Manager
at the Gold-Based AC station.

Lorna Ozman

1 YEAR AGO TODAY

® Fred Weinhaus named WABC/New York President/GM

® Arista promotes Rick Bisceglla to VP/Pop Promotion and
Sean Coakley to VP/Album Promotion

©® Steve Ralbovsky appointed A&M Sr. VP/A&R

® PAT SURNEGIE has been named
Northeast Director/Promotion at MCA/
Nashville, based in Cleveland. He
most recently was a sales rep for
MCA Distributing in Los Angeles.

®LAVOR QUINTINALLA has an-
nounced that Marietta, GA -based
SOAR International Records is estab-
lishing offices in London, Canada, and
Japan. JERRY ANDREWS has been
named to handle National Promotion,
and CALVIN WALTON has been
given National Sales duties.

Industry

® BRAD BEDFORD has been elevat-
ed to Manager/Pacific Southwest Ra-
dio Station Sales at Arbitron Ratings/
Los Angeles. He was most recently
an AE at the Radio Station Sales divi-
sion in New York.

® TOM BRESLIN has been named
Sports Specialist at CBS Sports Mar-
keting in New York. He had been Na-
tional Account Sales Manager with
Guiness Import.

— Holly Sklar

® Jay Clark promoted to WOMC/Detroit Station Manager

® Dave Anthony named WCXl/Detroit PD

® #1 CHR: “The Way You Make Me Feel” — Michael Jackson (Epic})
® #1 AC: “Everywhere” — Fleetwood Mac (WB) (2 wks)

@ #1 UC: "If You Can Do It, | Can Too” — Meli'sa Morgan (Capitol)

® #1 Country: "Tennessee Flat Top Box'' — Rosanne Cash (Columbia)
® #1 AOR Track: “The Real Life” — John Cougar Mellencamp

(Mercury/PolyGram)

® #1 AOR Album: “Inside Information” — Foreigner (Atlantic) (4 wks)
@ #1 NAC: “Northern Nights” — Dan Siegel (Epic) (2 wks)
@ #1 Contemporary Jazz: “Brasil” — Manhattan Transfer (Atiantic)

(2 wks)

B YEARS AGO TODAY

# Phil Melrose named Brown Broadcasting Group GM

® Tony Gray named WDRQ/Detroit PD

® Dave Popovich named WMJl/Cleveland PD

® #1 CHR: “Owner Of A Lonely Heart” — Yes (Atco) (2 wks)

® #1 AC: "l Guess That's Why They Call It The Blues” — Elton John

(Geffen) (2 wks)

®#1 UC: “If Only You Knew" — Patti LaBelle (Philly Int./CBS) {2 wks)
® #1 Country: “The Sound Of Goodbye" — Crystal Gayle (WB)

® #1 AOR Track: "Jump” — Van Halen (WB)

@ #1 AOR Album: “Genesis" — Genesis (Atlantic) (2 wks)

® #1 Jazz: "“Backstreet” — David Sanborn (WB) (4 wks)

10 YEARS AGO TODAY

e iMoving to the disco beat: WDAI/Chicago, WZZD/Philadelphia,
KTLK/Denver, and KATT/Oklahoma City

® Michael Blonstein named Island Records President

® #1 CHR: “Too Much Heaven” — Bee Gees (RSO)

®#1 AC: “Too Much Heaven” — Bee Gees (RSO) (2 wks)

® #1 Country: "Tulsa Time” — Don Williams

@ #1 AOR Album: “Blondes Have More Fun” — Rod Stewart (WB)
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Cap Cities/ABC

Continued from Page 1

The deal awaits the approval of
the Satellite Music stockholders. If
the merger is not consummated by
May 5, the price of the stock will
rise to $5.60 a share. SMIN manage-
ment owns about 43% of the com-
pany’s stock.

Cook

Continued from Page 1
three months. Having just hired
Glenn Beck for mornings solves
one problem, and I'm here to take
care of the other situation. I'm
pretty excited about programming
against Bill again. We had a lot of
good battles in Columbus, and we’ll
have more down here.”

Urban

Continued from Page 1

committed to developing, to our
stellar in-house team,” Urban said.
“I have nothing but positive feel-
ings about the future of this label
and I am determined to help EMI
achieve new and greater successes
and further enhance its presence
in the industry.”

Urban got his start in the music
industry 15 years ago in finance
and marketing analysis at RCA
Records, moved to PolyGram in
1978 as Director/Financial Opera-
tions, returned to RCA Corp. in 1980
to oversee the company’s enter-
tainment divisions, and joined Ar-
ista Records in 1983 as VP in
charge of administrative areas. He
joined EMI in 1987.

Oliva

Continued from Page 3
1983 as OM at WERE/Cleveland.
Three years ago he became VP/
Programming for GCC Commun-
ications.

Denver
Continued from Page 3

Kamen spent the last nine years
at N/T-formatted KGO/San Fran-
cisco. He was previously a cor-
respondent for ABC News in New
York, and ND at KIMN/Denver.

In addition to managing KBZR,
Pratt-Savage will also act as VP/
News for parent company Business
Broadcast Group, which will feed
programming to co-owned outlets
KKRE/Colorado - Springs and
KZZ1/Salt Lake City in addition to
KBZR.

“Although the Business Broad-
cast Group will act as a network,”
related Pratt-Savage, “we will be
emphasizing local business, news,
and even sports issues.”

Onetime N/T station KBPI,
which began simulcasting with
AOR sister KBPI-FM last Septem-
ber, will once again start airing
“information”” programming be-
ginning in March, according to
Boulder Broadcasting President
John Wark, who will also serve as
the station’s new GM.

Wark said the station’s new call
letters haven’t been selected. It us-
ed the calls KNUS in its previous
N/T incarnation.

Chrysalis’s annual Christmas bash at the label’s Los Angeles headquarters attracted Billy Ido! and other artists and industry
guests. Shown are (I-r) manager Tony Dimitriades, Chrysalis Chairman Chris Wright, Exec. VP Joe Kiener, Chrysalis Presi-

dent Mike Bone, Idol, and Chrysalis Sr. VP Jeff Aldrich.

Joan Jett posed with Epic execs backstage after her appearance at the Universal Amphitheatre in Los Angeles. Smiling for
the camera are (I-r) E/P/A VP Larry Douglas, Jett, and E/P/A ’s Jon Kirksey, Jean Johnson, and VP Larry Stessel.

Lee

Continued from Page 3
and that hurt us. Musically, I think
we’re pretty much on target.”

Lee told R&R, ‘“There are no an-
ticipated major changes. There’s
an excellent staff in place here. My
initial priorities are to fine-tune the
music and work with the talent to
develop a better overall cohesive
attitude.”

Prior to his six years program-
ming WAXY Lee spent three years
as the station’s MD. He previously
programmed WDVE/Pittsburgh.

Carver

Continued from Page 3
solid years of sales and manage-
ment experience at WCBS-FM, the
leading Oldies station in America.
He is eminently qualified to apply
his knowledge of Oldies marketing
to WOGL.”

Carver told R&R, “I've worked
at being a GM for a long time. I
look forward to just the chance.”

Prior to serving as WCBS-FM’s
GSM, Carver had been the sta-
tion’s Retail Sales Manager
(1983-85) and National Sales Man-
ager (1982-83). He joined CBS in
1976, and served as an AE at CBS
Radio Spot Sales and Asst. Coor-
dinator/Sales for CBS-TV.

WAAAN-aRekicarsactaRistereCem — e

Jett Backstage In L.A.

Capitol Signs Rogers

Capitol Records has signed singer/songwriter/producer Evan Rogers, whose
album “Faces Of Love” will be released in late March. Gathered at the Capitol
Tower in Los Angeles are (l-r) manager Kevin Harewood, Capitol-EMI Music
President/CEO Joe Smith, Rogers, and Capitol Records President David Berman.

PR————

McKinley

Continued from Page 1

McKinley also served as Exec.
VP of Major Market Radio,
Eastern Regional Manager for
RKO Radio Reps, and GSM at
WEZE/Boston.

Noble currently owns WSSH-AM
& FM/Boston, WKCI & WAVZ/
New Haven, WBAB-AM & FM/
Long Island, KBEQ-AM & FM/
Kansas City, KBCO-AM & FM/
Denver, XTRA-AM & FM/San Di-
ego, WMHE/Toledo, KMJM/St.
Louis, KMJQ/Houston, and KMGI
& KIX1/Seattle.

Masters
Continued from Page 3

breaking new acts.

“With MTV now on five contin-
ents, in 24 countries, and in 90 mil-
lion households, we want to put this
business under MTV-USA’s direct
management.”

“Each of the networks will con-
tinue to have its own distinctive on-
air look,” explained Masters, “but
we intend to take this opportunity
to integrate successful elements of
the networks on a global level.”

In a separate announcement,
Freston announced that VH-1, the
video music channel aimed at
adults, has been separated from
MTV on the corporate level. Its
management will now report to
Freston directly.

“By splitting VH-1 from MTV,
we are recognizing its growth and
its very significant potential,” said
Freston. “VH-1 is now very much
its own business, and this new
structure will allow it to better
develop in its own distinctive way.”

Freston said VH-1 penetrated 31
million homes in 1987, up 21% over
the previous year.

KROY

Continued from Page 3

Milwaukee. His abilities in sales
are outstanding, and I know he’ll
provide great leadership for us in
Sacramento. Economically, the
market is going to keep growing —
and we’re going to be there for our
share of it.

“Sean did a wonderful job for us
in Portland, and since KROY is a
CHR with some real growth oppor-
tunities we wanted to bring in one
of our own people to oversee its
operation and make sure it’s a win-
ner.”

Schurr added, “We've got a
great track record in this format,
so we're confident we have the fun-
damentals to put this all together
and make it happen. While Sean
and I haven’t worked together di-
rectly, he’s got a great reputation
and the energy and experience
needed to carry it off.”

Lynch, who joined KKRZ four
years ago, became PD halfway
through his tenure and was named
OM last year. He told R&R, “It’s
time for a clear-cut winner to
emerge in Sacramento’s three-way
CHR race,” he added. “I'm putting
my money on KROY.”

Lynch assumes his duties imme-
diately, while a successor is being
sought in Portland. No replace-
ment has been named for Schurr in
Milwaukee, although an active
search is underway.
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The New Single From

[
i

‘A Shoalder Fo Cry On”

Gary Waldron, PD, KISN/Salt Laks City
“Tommy Page is our #1 most requested song this week
—asmash!”

39-28

Chris Baker, PD, XCPX/Salt Lake City

*Tommy Page is a H-I-T! Top 5 phones — instantly — big
ADDED THIS WEEK

Jamie Hyatt, PD, KDON/Salinas

“"We've gotten instant phones on this record. Looks like a
real strong winter ballad. It's one of those records that
make you feel good.”

23-20

Lori Scott, MD, KWTX/Waco
*'It’s a reaction record, one of those records from the
heart. Gets both female and male upper demo requests!”

30-27

Terri Weber, MD, KTU

*Tommy Page is NOT just ateen record — in fact, we
haven't put any daypart restrictions on it. This is an all-
ages hit!"”’

Anthony Miles, MD, KYRK/Las Vegas
“t’s a smash, pulling great phones!”’

. KMOK 11-9, KMEL, WHOT, KTRS

Produced by
ARIF MARDIN and JOE MARDIN

Written by TOMMY PAGE
From the debut album Tommy Page

"
© 1988 Sire Records Company  SIRE

RATINGS

FALL ‘88 ARBITRON RESULTS

New York

Summer '88  Fal '88
WHTZ (CHR) 6.2 5.6
WPAT-AM & FM
(B/EZ) 5.7 4.9
WLTW (AC) 3.8 4.7
WOR (Talk) 4.3 4.7
WINS (News) 4.3 4.4
WCBS-FM (Gold) 4.1 4.3
WRKS (UC) 4.2 4.2
WQHT (CHR) 4.5 4.0
WBLS (UC) 4.0 3.6
WCBS (News) 3.5 3.6
WWPR * (CHR) 4.7 3.6
WXRK (CR) 3.7 3.4
WABC (Talk) 3.5 3.3
WNEW-FM (AOR) 4.4 3.2
WNSR (AC) 2.7 31
WYNY (Ctry) 2.2 2.9
WFAN (Sports) 2.5 2.3
WSKQ (Span) 1.4 2.0
WADO (Span) 1.5 1.9
WNEW (Nost) 1.2 1.9
WKDM (UC) 1.8 1.8
WQCD (NAC) 1.0 1.8
WOQXR-FM (Clas) 1.3 1.6
WLIB (News) 1.2 1.3
WNCN (Clas) 1.4 1.3
WALK-FM (AC) 1.0 1.0
WWRL (Rel) 1.2 1.0
*Now called WPLJ
Detroit
Summer ‘88  Fal '88
WJR (AC) 12.4 9.0
WJLB (UC) 7.8 7.0
WDFX (CHR) 3.1 5.4
WWJ (News) 4.9 5.1
WNIC (AC) 4.8 4.9
WJOI (B/EZ) 5.1 4.7
WWWW (Ctry) 4.5 4.7
WCZY (CHR) 4.0 4.4
WOMC (AC) 3.2 4.4
WLLZ (AOR) 38 38
WRIF (AOR) 3.0 3.6
WCSX (CR) 3.0 3.4
WHYT (CHR) 53 3.4
WKSG (Gold) 3.1 34
CKLW (BBnd) 3.2 3.3
WXYT (Talk) 3.2 3.1
WLTI (AC) 2.5 2.6
CKMR (Gold) 1.5 2.1
WJZZ (Jazz) 1.7 1.7
WAQRS (Clas) 1.2 1.5
WCXI (Ctry) 1.3 1.3
WMTG (UC) 9 1.3
WVAE (NAC) 1.1 1.3
WCHB (Rel) 1.1 1.1
WGPR (UC) 1.7 11
WMUZ (CC) 11 11
WQBH (UC) 1.4 1.0

© 1989 Arbitron Ratings Co. May not be
quoted or reproduced without Arbitron's prior
written permission.

Los Angeles

Summer '88
KPWR (CHR}) 7.4
KIIS+M (CHR) 6.8
KOST (AC) 5.0
KABC (Talk) 57
KJOI (B/EZ) 4.1
KLOS (AOR) 4.3
KNX (News) 31
KBIG (AC) 4.2
KTWV (NAC) 3.0
KROQ (AOR) 3.4
KRTHFM (Gold) 3.1
KFWB (News) 3.3
KiQQ (AC) 2.6
KLVE (Span) 2.7
KTNQ (Span) 2.7
KZLA (Ctry) 2.1
KJLH (UC) 1.6
KLSX (CR) 3.1
KMPC (Nost) 2.0
KNAC (AOR) 1.0
KFAC-FM (Clas) 1.4
KACE (UC) 1.0
KFI (Talk) 1.4
KWKW (Span) 1.5
KDAY (UC) 1.6
KNX-FM (AOR) 1.3
KRLA (Gold}) 1.3
KSKQ (Span) 1.6
KRTH (Gold) .9
KKGO-FM (Jazz) 1.5
KLAC (Ctry) 1.0

Fall '88
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San Francisco

Summer ‘88
KGO {N/T) 7.1
KMEL (CHR) 58
KCBS (N'T) 4.7
KABL-AM & FM
(B/EZ) 5.6
KOIT-AM & FM
(AC) 3.3
KIOI (AC) 4.0
KSFO & KYA
{Gold) 4.4
KFRC (Nost) 3.4
KITS (CHR) 2.4
KKHI-AM & FM
(Clas) 1.7
KBLX-AM & FM
(NAC) 2.5
KDFC-AM & FM
(Clas) 2.0
KRQR (AOR) 2.6
KSOL (UC) 3.3
KKSF (NAC) 2.2
KNBR (AC) 4.3
KSAN (Ctry) 2.3
KXXX * (CHR) 2.7
KBAY (B/EZ) 1.7
KFOG (AOR) 2.1
KOME (AOR) 1.7
KSJO (AOR) 1.6
KHQT (CHR) 1.4
KIQI (Span) 1.2
KEZR (AC) 9
KNEW (Ctry) 1.6
KARA (AC) 1.1
KWSS {CHR) 7

*Formerty KYUU (AC}

Fall '88
8.3
5.6
5.0
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4.2
3.9
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Chicago

Summer '88
WGN (AC) 10.0
WGCHM (UC) 7.7
WXEZ-AM & FM
(B/EZ) 5.3
WBBM (News) 5.4
WCKG (CR) 3.8
WLUP-FM (AOR) 4.5
WJIMK (Gold) 3.7
WVAZ* (UC) 3.9
WKQX (AC) 3.1
WYTZ (CHR) 4.0
WBBM-FM (CHR) 3.2
WLAK (AC) 3.1
WCLR (AC) 2.7
WUSN (Ctry) 2.4
WLUP (Misc) 2.9
WNUA (AC) 2.1
WXRT (AOR) 23
WJJD (Nost) 1.9
WFYR (AC) 2.4
WLS (AC) 1.9
WMAQ (News) 1.7
WNIB (Clas) 1.3
WVON (Rel) 2.0
WFMT (Clas) 1.2
WOJO (Span) 1.3
* Formerty WBMX

Philadelphia

Summer '88 Fak '88
WEGX (CHR) 6.7 7.9
WMMR (AOR) 8.0 7.7
WUSL (UC) 7.1 7.5
KYW (News) 6.8 6.5
WEAZ (B/EZ) 5.9 5.7
WPEN (Nost) 6.6 5.1
WYSP (CR) 5.8 4.9
WKSZ {AC) 45 48
WMGK (AC) 4.1 4.7
WWDB (Tak) 4.6 4.6
WXTU (Ctry) 45 4.1
WSNI (AC) 46 4.0
WCAU (News) 3.4 3.2
WIP (Sports) 1.6 3.1
WDAS-FM (UC) 3.6 3.0
wIOQ (Gold) 2.3 2.5
WFLN (Clas) 2.2 2.4
WOGL (Gold) 2.3 2.4
WDAS (UC) 1.1 1.0

Boston

Summer ‘88 Fall '88
WBZ (AC) 6.4 7.4
WRKO (N/T) 71 7.2
WXKS-FM (CHR) 71 59
wWJIB (B/EZ) 6.0 5.4
WHDH (Talk) 3.9 5.2
WODS (Gold) 4.0 52
WZOU (CHR) 6.1 5.0
WBCN (AOR}) 6.0 4.8
WZLX (CR) 3.9 4.8
WEEI (News) 43 4.2
WMJX (AC) 3.8 3.6
WSSH-FM (AC) 4.0 3.6
WROR (AC) 3.0 3.2
WILD (UC) 2.3 2.6
WVBF (AC) 2.7 2.5
WBOS (Ctry) 2.1 2.4
WAAF (AOR) 2.2 21
WCRB (Clas) 1.3 1.8
WCGY (CR) 2.0 1.5
WFNX (AOR) 1.2 1.4
WXKS (BBnd) 1.0 1.3
WPLM-FM (BBnd) 1.3 1.1
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FILM HOUSE. INC. BROADCAST MARKETING SERVICES
230 CUMBERLAND BEND NASHVILLE, TN 37228 (615) 255-4000

Setting The Standards

i

i

Call Film House and let us send your copy today.

Copyright © 1989 Film House, Inc.
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WAsL) add
KA¥Ed on
EMED2 add
RWOD add
“KA1$ 15-11
oy add
JETFFM add
SPK add

-

KZZB add

WKQB add
WROQ add
WZYP add
WLRS add 34
Z102 add 30
Z104 deb 37
KIVA deb 24
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WJAD add

WJMX add
KWTX add

add 35 & WHSL add 35
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RATINGS

FALL ‘88 RESULTS

St. Louis San Diego
ARBITRON ARBITRON
Summer ‘88 Fall '88 Summer '88 Fall '88
KMOX (Talk) 235 171 KKLG-AM & FM
KSHE (AOR) 99 99 (CHR) 89 95
KEZK (B/EZ) 7.0 8.4 KGB (AOR) 7.4 7.0
KSD (CR) 56 6.8 KFMB-FM (AC) 63 6.3
KMJM (UC) 56 65 KJQY (B/EZ) 6.9 6.2
KLOU * (Gold) 5.4 5.8 KSDO (N/T) 6.8 6.2
WILFM (Ciry) 53 58 KSON-FM (Ctry) 58 509
KYKY (AC) 29 51 KFMB (AC) 71 53
WKBQ (CHR) 3.7 36 XTRA-FM (AOR) 5.2 5.1
KRJY (AC) 25 35 KPOP (Nost) 28 43
WKKX (Ctry) 30 24 KYXY (AC) 54 36
KATZ (Gold) 16 20 KKYY (AC) 26 32
KSTZ (AC) 1.7 16 KCBQ-AM & FM
WMRY (AOR) 1.5 1.6 {Goid) 4.1 3.0
KUSA (Ctry) 17 1.4 KIFM (NAC) 47 29
WESL (Rel) 12 1.4 KFSD (Clas) 27 28
KFUO-FM (Clas) 1.1 1.3 XHRM (UC) 2.2 2.8
KXOK (N/T) 6 13 KGMG-FM (CR) 23 20
KGLD (Gold) 1.5 1.1 KSWV (NAC) 1.5 1.6
KATZFM (UC) 1.8 1.0 XHTZ (CHR) 1.1 1.5
KNX (News) 1.7 14
KSON (Ctry) - 9 1.2
KPRZ (Rel) — 10
BIRCH XTRA (N/T) 1.0 1.0
Su' 88 Fall '88 BIRCH
KMOX (Talk) 21.7 186
KSHE (AOR) 155 13.2
KMJM (UC) 98 99 e
WIL-FM (Ctry) 49 63 KGB (AOR) 9.8 135
WKBQ (CHR) 55 58 KKLQ-AM & FM
KSD (CR) 67 15 XTRA-FM (AOR} 106 8.8
KYKY (AC) e B KSDO (News) 33 6.9
KEZK (B/EZ) 5e & KFMB-FM (AC) 62 65
KRJY (AC) 21 56 KSON-FM (Ctry) 50 4.8
KATZ (Gold) 15 24 KFMB (AC) 50 46
WKKX (Ctry) wy e KJQY (B/EZ) 47 42
KUSA (Ciry) o B KYXY (AC) 32 36
KATZ-FM (UC) 13 18 ﬁg:g xﬂc)& i 45 34
KGLD (Gold) 8 1.0 gy 36 33
SFoeRNEHE] KKYY (AC) 14 27
KIFM (NAC) 33 27
KFSD (Clas) 19 26
e KPBS (Clas) 9 1.7
KGMG-FM (CR) 24 14
© 1989 Birch/Scarborough Research Corp. XHTZ (CHR) 1.9 1.4
May riot be quoted or reproduced without Birch/ KNX {News) 2.2 1.2
Scarborough Research Corp.'s prior written KPOP (Nost) 2.9 1.2
permission. KSON (Ctry) 17 1.2
Nassau-Suffolk ARBITRON
Summer '88 Fall '88
WALK-FM (AC) 60 63 WXRK(CR) 41 2;
WHTZ (CHR) 61 53 asﬁ': gm’;‘s) 21 o
WCBSFM (Goid) 39 50 oo (T;z) s 57
WBABFM (AOR) 4.3 4.8 Mg o B
m‘. ﬁm) 22 Z:é WNEW-FM (AOR) 3.9 2.6
: WGSM (BBnd) 27 24
WCBS (News) 3.3 3.8 WEZN (AC) 15 16
WKJY (B/EZ) 22 36 g e
WHLI (BBnd) 33 35 ‘\xaLs (UC)( 89 e B
w'(’;g;” RGN 50 33  WDRE (AOR) 14 14
: oo  WRKS (UC) 1.1 1.4
wroE 12 25 mewnow o 12
WINS (News) e b WHERUGES) B2
sk o pirll & WQCD (NAC) 8 1.0
WWPR* (CHR) 3.8 3.1 “Now cafled WPLJ

Washington,
DC
ARBITRON

Summer '88 Fall '88

WMZQ-AM & FM

(Ctry) 7.6 71
WGAY (B/EZ) 6.0 6.8
WKYS (UC) 56 6.2
WPGCFM (CHR) 50 6.0
WMAL (AC) 4.7 5.7
WHUR (UC) 5.2 4.9
WAVA (CHR) 52 45
WRQX (CHR) 44 45
WWDC-FM (AOR) 5.7 4.2
WCXR (CR) 46 37
WTOP (News) 4.1 3.7
WLTT (AC) 30 35
WXTR (Gold) 32 34
WASH (AC) 24 32
WDJY (UC) 26 24
WGMS-AM & FM

(Clas) 2.4 2.3
WWRC (Talk) 3.8 2.3
WHFS (AOR) 1.4 1.6
WOL (UC) 2.4 1.6
WJFK * (CR) 2.4 1.3
WYCB (Rel) 1.0 1.2
WCPT (UC) 5 1.0
WPOC (Ctry) .3 1.0

*Formerly WBMW (NAC)
San Jose
ARBITRON
Summer ‘88  Fall '88

KGO (N/T) 6.8 80
KCBS (N/T) 46 63
KBAY (B/EZ) 45 6.2
KSJO (ACR) 53 47
KHQT (CHR) 5.6 4.4
KIOI (AC) Sh5) 4.4
KOME (AOR) 4.1 4.3
KEZR (AC) 34 36
KWSS (CHR) 2.7 3.6
KARA (AC) 38 35
KITS (CHR) 26 3.1
KKSF (NAC) 1.3 2.7
KOIT-AM & FM

(AC) 3.0 2.7
KMEL (CHR) 28 26
KLIV (BBnd) 1.7 25
KBRG (Span) 2.1 2.3
KSOL (UC) 2.2 2.2
KSFO & KYA

(Gold) 2.8 2.1
KDFC-AM & FM

(Clas) 1.9 2.0
KSAN (Ctry) 2.2 2.0
KNBR (AC) 4.2 1.9
KFOG (AOR) 1.1 1.8
KEEN (Ctry) 27 1.7
KBLX-AM & FM

(NAC) 1.9 1.4
KABL-AM & FM

(B/EZ) 1.4 13
KATD (CHR) 2.3 1.3
KFAX (Rel) 8 1.3
KFRC (Nost) 1.5 1.2
KLOK (AC) 1.0 1.2
KXXX * (CHR) 2.2 1.2
KHTT (CHR) .6 1.1
KKHI-AM & FM

(Clas) 1.2 1.1

KLRSFM (NAC)

1.2

*Formerly KYUU (AC)
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NNV Presents

IT’S BEING BILLED AS THE “ULTIMATE EVENT"...and
if rave reviews and standing ovatons are any indication of how terrific a
concert can be, then this one will definitely live up to that title. It’s the
exclusive Mutual Broadcasting System concert simulcast with Showtime
Event Television of Frank, Liza and Samnmy, featuring none other than

Frank Sinatra, Liza Minnelli and Sammy Davis, Jr. — to be broadcast,
Fnday, February 10 at 8:30 p.m. ET/PT.

Individually, each entertainer is a superstar. Frank Sinatra, the “Chairman Of
The Board”, has been performing for more than five decades wowing audiences
with a gesture, a phrase. Liza Minnell, winner of three Tony Awards,

an Oscar, 'two Golden Globe Awards and an Emmy continues to captivate

her audiences through the stage, screen and television. He 1s known as

“Mr. Wonderful” and ““The Golden Boy”. He’s Sammy Davis, Jr. and his
longevity in the entertainment world is legendary, with award-winning

credits on Broadway, in film and television.

From ballads to belters, Sinatra, Minnelli and Davis pull out all the stops!
You’'ll hear “Witchceraft”, ““Talk To ‘The Animals”, “NMaybe This Time”

and an arrangement of “New York, New York™ sung by all three headliners
that will help make this performance one to remember! The concert is being
distributed by Showtime Event Television for viewing on Viewer’s Choice,
Request Television, Cable Video Store and on some stand-alone cable
systems. For complete details, contact your Westwood One representative

g\‘ in Arlington at (703) 685-2550, in Las Angeles (213) 204-5000, in Canada
S (416) 597-8529, FAX (213) 204-4375 or Telex 4996015 WWONE.

SHOWTIME

EVENT TELEVISION.
e

WAL americanradiohistopns.com
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MIKE SHALETT

VITAL SIGNS

POPULARITY BY AGE GROUP

Consumers Choose Their
Favorite Types Of Music

To a music fan a trip into a record store can be like a
visit to an ice cream parlor offering 31 flavors. There are
so many choices! This week’s column looks at the many
types of music offered for sale and analyzes who likes each

style.

We tested ten different types of
music: black, classical, country,
folk, hard rock, heavy metal, new
age, pop, jazz, and rap. Consumers
were asked how they felt about
each category, and could use the
responses strongly like, like,
neither like nor dislike, dislike,
strongly dislike, or no opinion.

Pop Music Wins Out

Pop music was the most popular
genre of the ten types we tested.
Seven of ten panelists indicated
they liked it; of the remaining
three panelists, one disliked pop
music and the others neither liked
nor disliked it.

Pop music received higher
numbers from women than men,
and its highest numbers were
garnered from consumers 21-24
years of age. The numbers
generated by consumers over the
age of 24 were also quite high.

Blacks (68%) and whites (69%)
were almost equally positive
toward pop music, and there were
fewer negative comments from
blacks. Pop scored higher in the
Southern and Western US than in
other geographic sections.

Classical A Surprise Second

A majority of the panel liked
classical music, which came in se-
cond in popularity. The appeal of
this genre was driven by music
consumers 2545 years of age, but
many younger consumers also ex-
pressed a positive attitude toward
it. One of every three panelists bet-
ween 16 and 20, and one of every
two between 21 and 24, indicated
they liked classical. What we have

here is a marketing opportunity
waiting to happen.

The older classical music fans
surveyed had above-average per-
sonal incomes. Overall, 43% of
these potential classical music con-

stronger on the West Coast than in
any other part of the country.

Jazz Is Third

Coming in third, jazz struck a
chord with slightly more than a
majority of the panel. Five of ten
panelists liked jazz, two disliked it,
and the remainder were neutral.

Jazz was more male-driven than
classical, and had a much clearer
age attraction. While younger con-
sumers said they liked the classics,

Classical Supporters
Percent Of Age Group Responding “Strongly Like/Like”
100
80 -
60 49 54
40} 36 sl i)
L 19 : |
Tl
{ ° 12:15 gs-vl 18-#0 2'1-24 ‘25-34 55-44 .45*
{1 AGE BEGMENT

Pop Supporters

Percent Of Age Group Responding “Strongly Like/Like”

sumers had annual personal in-
comes between $20,000 and $50,000.

Education played a major factor
among music consumers who ex-
pressed positive feelings toward
classical music. College grads
were ten points more likely to ap-
preciate classical than those who
had only some college education.
Both groups were more than twice
as likely to be positive toward
classical than music consumers
with only high school educations.
Geographic numbers were much

60

ks
40

sor|
25"5- _. [zdiztss iy
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Percent Of Age Group Responding Strongly Like/Like"

8

Black Musi¢c Supporters

o

40

there were not similar positive
responses from them toward jazz.
The strong numbers start to jump
out when consumers at least 21
years of age are surveyed, and
stay equally as positive as age
segments get older.

Black consumers were much
more positive about jazz than were
white consumers. Seven of ten
black panelists strongly liked or
liked jazz, compared to five of ten
white respondents. As with
classical, the greater the education
the more positive the attitude. The
West Coast once again was the
most positive.

Country Continues Strong

This column has cited figures for
the past year showing that country
music has been increasing in
popularity for the past 18 months.
In this latest survey, country found
favor with nearly half the panel.
Women were more positive than
men; a majority of the female
panelists liked country, compared
to 40% of the males. Two of ten
panelists 12-15 years of age, and
nearly one of three panelists 16-17,
scored positive in regard to coun-
try. This was a great sign for the
genre, considering that in the re-
cent past there has been worry that
country’s audience was aging out
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and ceasing to buy product.

Country was strongest among
consumers in the South and Cen-
tral US. Unlike other genres,
education does not drive the
positive scores. Though folks with
some college education favored
country music with its most
positive numbers, those with a high
school education or less scored
higher than those who were college
grads; 73% of those positive
toward country do not hold a col-
lege degree. Paralleling the educa-
tion of country’s fan majority, 64%
personally earned less than $20,000
per year.

Rounding Out The Top Five

Four of ten respondents strongly
liked or liked black music, and
total likes outdistanced total
dislikes by two to one. Four of ten
respondents either said they
neither liked nor disliked black
music or held no opinion regarding
it.

Overview Of The
Bottom Five

Hard rock skews young. Approx-
imately 70% of all music con-
sumers 12-20 years of age give hard
rock the thumbs up sign. As age
plays a part, personal income was
low.

Does anybody really know what
new age is? The panelists may
have been confused when the
genre’s name was used to ask
questions. New age was a 2544
phenomenon, college-education
driven.

Folk music still holds a grip on
the 35+ crowd. Toss in a college
degree and a higher than average
personal income and the picture
becomes clearer.

Down at the end of our division
were two divisive types of music:
heavy metal and rap. There were a
lot more negatives for heavy metal
than positives among the total
universe of panelists. Dislikes
outweighed likes by better than

Jazz Supporters
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The age pattern of black music
positives was intriguing. The
highest numbers were generated
by consumers 16-17 years of age.
After peaking among such a young
segment, the numbers flattened
out and remained consistent
through the the 3544 segment.

Every one of our black con-
sumers liked black music. White
consumers paralleled our total
score. The South generated the
highest percentage of positive con-
sumers. Education was not a fac-
tor in regard to positive scores,
though there were more negatives
among consumers with college
degrees than in other segments.

two to one (56% negative to 25%
positive). Only one in five of those
surveyed held a neutral position.
The negs came piling in beginning
with those 21 years of age and
escalated as the sample got older.
Heavy metal was not a music
genre with appeal to black con-
sumers. The Midwest offered the
best positive numbers, the West the
lowest.

Rap offered the same ratio of
negative to positive response; five
of ten consumers were negative,
slightly more than two of the re-
maining five were positive, and the
remaining 25% were neutral. Rap
fans were young, black, and less
educated.
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Only 200 Seats Left

Time is running out to register for RAB’s
Managing Sales Conference. Only
200 seats remain. Registration is limited.

Hear Harvey Mackay'’s 66 ways to
understand clients and build lasting
sales relationships. . .Og Mandino,
who thinks that if he can make it,
anybody can. . .Hugh Thrasher, the
Motel 6 marketing guru who directed
the year’s most successful radio-only
campaign. . .and Fred Friendly, or-
chestrating a lively and entertaining
Socratic Dialogue featuring the
smartest competitors in our business.

Register now and join the country’s
top sales managers in Dallas,

February 2-5, for radio’s sales-only
meeting.

i:_gg thi gg:sﬂ?mne and E for Gail. M AN AGING
- S'A-L-E-S
CONFERENCE
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ON THE RECORDS

KEN BARNES

1988: Good Year For New Artists

Total Of Artists Broken Second Only To Monster Year 87

1987 was the best year for new artists I've ever track-

ed. 1988 is the second best.

One could hardly expect 1988's
total of new artists broken in the
five primary formats to equal
1987’s. That total of 147 was 17%
higher than any previous number
since we started keeping track in
1982. The total for this past year
was 127, substantially off from 87
but one higher than the next best
total from back in ’84.

Contributing to this fine showing
was a stronger-than-usual fourth
quarter, traditionally the dead zone
for new artists. The previous six-
year average for fourth quarter
new artists broken was 24, but 33
emerged in 1988.

All the new artists who achieved
their first Breakers in ’88 are
saluted below, listed in the format
each first broke in. Artists break-
ing through in the fourth quarter
are capitalized in bold type.

CHR Maintains The Groove

For the fourth straight year, 22
new artists hit Breaker in CHR
first. (Wonder if there’s a quota
. ..) The seven new artists broken
in the fourth quarter (same num-
ber as fall 1987) is a higher figure
than usual, and includes, along
with the dance-oriented pop acts
that normally hit first in CHR,
some intriguing variety. Two black
artists whose debut records fell
outside the UC norm, rock-slanted
Ivan Neville and reggae singer
Maxi Priest, were on the roster, as
was the integrated, eclectic R&B
ensemble Was (Not Was). And
defunct Canadian rock group
Sheriff belatedly received a first-
time Breaker, ending the year on a
high note.

CHR

Rick Astley

Erasure

Escape Ciub

Giant Steps

Information Society
Johnny Hates Jazz
Bobby McFerrin

Kylie Minogue

IVAN NEVILLE (tie w/AOR)
New Kids On The Block
MAXI PRIEST

Scarlett & Black
SHERIFF

So
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