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RINALDO’S RADIO
LICENSE REFORM BILL
DRAWS CHEERS

A new bill from Rep. Matthew
Rinaldo would make it easier for
radio owners to renew their
licenses and eliminate cash
payoffs to competing applicants.
Broadcasters were predictably
excited, but the bil’'s chances are
still uncertain.
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WHAT YOU MIGHT NOT KNOW
ABOUT EMPLOYEE BURNOUT

High-pressure jobs such as most of this
industry’s are a breeding ground for
employee burnout. A human relations
specialist lists five common
misconceptions about this very common
present-day affliction and clears up some
of the lack of understanding on the
phenomenon.
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AOR GOES AFTER MEN AT
WORK (AND WOMEN TOO)

With the increased emphasis on
away-from-home listening, AOR
stations aré attempting new
promotions to attract the listening
workforce. Consultants and
programmers share ideas for tuning
office radios into rock,
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CHR PDs CONTINUE
DIARY DEBATE

The flak over Arbitron’s new soft-format
diary is still in the air, with a number of
CHR PDs airing their complaints.
Arbitron’'s Rhody Bosley responds in turn
to the critics.
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TIME SPENT LISTENING
INCREASES SALES

Salespeople need to spend their time
listening effectively to gauge their clients’
desires and inclinations. Chris Beck has
specifics galore on how to make your
listening count.

Page 14

WHAT’S ON
FOR THE WEEKEND

AC PDs are coming up with dozens of
answers to the perennial programming
question: what to air on the weekend.
From stepped-up oldies to modular
mixes, new solutions are becoming
evident.
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Newsstand Price $5.00

CRS #20 Plays To
Record Crowd

Buck Owens (Ieft) and Alabama’s Randy Owen (nght w1th bandmates Jeff
Cook and Teddy Gentry) keynoted the 1989 Country Radio Seminar.

The platinum anniversary
edition of the Country Radio
Seminar delivered four days of
panels, workshops, music, and
more to a record 1100+ at-
tendees at Nashville’s Opryland
Hotel March 1-4. Also on hand
were more than 100 country art-
ists, who participated in the af-
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EXITS RKO

Lyman Heads
Radio Ventures

~ Jerry Lyman

RKO Radio President Jerry
Lyman says he will resign on
March 17 to become President/
CEO of Radio Ventures L.P., a
new station acquisition group.

Lyman, a former NAB Radio
Board Chairman, will relocate
from New York to Washington,
DC to head the new venture,
which plans to acquire stations
in Eastern US markets ranked
30-75.

“I really don’t have a lot of in-
terest in the craziness that’s go-
ing on in the top 20 markets,” he
said. “We're certainly capable
of acquiring properties in any
market we want, but I'm being
very conservative in our game
plan. We'd like to start out with
a minimum of two or three sta-
tions, and form a small group
this year.” LYMAN/See Page 22

ternoon taping session and
evening cocktail reception.

Alabama & Travis Sing

Alabama’s Randy Owen key-
noted Thursday’s opening cere-
monies. Joined by the group’s
Teddy Gentry and Jeff Cook, he
sang a seminar tribute to the
tune of “Song Of The-South.”
Owen then urged broadcasters
to become the top stations in
their markets and not concede
the younger audience to rock
stations.

Randy Travis, a surprise
walk-on, sang a parody of his ““I
Told You So” with the lyrics,
“Oh seminar/You've taken this
a bit too far/I’d rather be at
Shoney’s breakfast bar.”

CRS/See Page 34

Madonna Video Faces
Pepsi Challenge

Radio Leaks Cloud TV

Debut;

Commercial Cancelled Over Cola’s Concerns

Pepsi Cola, which paid Ma-
donna a reported $5 million in a
deal that included world pre-
miering her “Like A Prayer” in
a two-minute TV spot last
Thursday (3/2), abruptly an-
nounced it was pulling the spot.
Initially, the reason concerned
potentially inflammatory
religious content of the song’s
full-length video clip, which
debuted the following day on
MTV. However, Pepsi has

seemingly reversed its original )

statements on the matter.

In any event, the Sire/WB
artist’s Pepsi spots have been
replaced with commercials fea-
turing Robert Palmer or show-
ing Russians enjoying the soft
drink.

According to estimates, Pepsi
reached 600 million people with
its teaser campaign for the Ma-
donna spot’s premiere, and
over 250 million viewers in over
40 countries saw the commer-
cial itself
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Early Airplay
Early airings of the tull song
took place at KHYI (Y%5)/Dal-
las, WDFX/Detroit, KITY/San

Madonna and Leon, who plays a re-
ligious statue that comes to life in
the “Like A Prayer” video clip.
Antonio, and WNLT/Tampa.
WHTZ (Z100)/New York an-
nounced it had worked a deal
with Pepsi and MTV to simul-
cast the audio of the spot during
its debut.

MADONNA/See Page 34
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Sebastian’s Wave Goodbye
Resigns From KTWV; Plans Ownership

Six-month KTWV/Los An-
geles PD John Sebastian will
leave the NAC station to pursue
management and radio station
ownership. His last day at
KTWV will be next Friday
(3/17).

KTWV VP/GM Allan Chlo-
witz told R&R that a replace-
ment for Sebastian has not yet
been selected. “We appreciate
the role that John played in the
recent successful changes we
made, including adding an-
nouncers and expanding our
playlist,” he commented. “We
wish him all the best in his fu-
ture endeavors.”

Legacy Broadcasting Co-
Chairman/President/CEQO Carl
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FOUR STATIONS AFFECTED

Tower-Trashing Teens
Terrorize Santa Maria

Two teenagers are in custody
for allegedly embarking upon a
tower-chopping binge that han-
dicapped four Santa Maria, Cal-
ifornia radio stations last
Wednesday (3/1). One of the
suspects had applied for work
at each of the affected stations
earlier this year.

Santa Barbara County Sheriff
Department Investigator Bob
Rogers said 18-year-old Brian

Miller and a 15-year-old compa-
nion have been accused of send-
ing the towers of KSMA, KSNI,
KUHL, and KGDP crashing to
the ground by cutting their
guywires.

No motive for the vandalism
has been determined, but the
managers at the stations con-
firmed that Miller came into the
stations over the last several
months seeking work.

TOWER /See Page 34

KSMA/Santa Mana s felled tower was one of four cut down last Wednes-
day (3/1).

________unany amaericanradiohistornz. com.

John Sebastian
Hirsch told R&R,

“The cir-
SEBASTIAN/See Page 34
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Martell Sr.
VP/GM At
CB Aoc.

Tony Martell

Twelve-year CBS Associated
Labels VP/GM Tony Martell
has been elevated to Sr. VP/
GM, where he will oversee CBS
Records’ relationships with its
associated labels and the com-
pany-owned CBS Associated
Records label.

“In a short time after my ar-
rival at CBS, Tony’s essential
role became apparent,” noted
CBS Records PresidentTommy
Mottola. “He has innate qual-
ities required in working with
the many different labels and in
signing new acts.”

MARTELL/See Page 34
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Norman Promoted To
WB/Nashville PreS|dent

Warner Bros./Nashville Exec.
VP Jim Ed Norman has been pro-
moted to President.

WB Chairman Mo Ostin com-
mented, “Under Jim Ed’s direc-
tion, our Nashville operation has
more than doubled its volume, be-
come a substantial profit center for
the company, and has established
more new best-selling artists than
anyone in the business. The Presi-
dential appointment is recognition
of both his demonstrated ability as
an administrator and the overall
performance of the division. Our
emergence as the preeminent label
in contemporary country and as

Jim Ed Norman

the home of the ‘new tradition’ is

due in no small measure to Jim

Ed’s tireless efforts.”
NORMAN/See Page 34

NARM Spotllghts
Shrinking Vinyl Sales

Back-Announcing Discussion Amicable

The plummeting sales of vinyl
LPs and diminishing record com-
pany support for the aging config-

SMN Abrams
Lun L.. Ic.

Lee Abrams
Lee Abrams, Managing Director
of Satellite Music Network's
Z-Rock format, has entered into a
joint venture with SMN called L.A.
Inc. The new corporation is head-
quartered in Dallas and will pro-
vide specialized entertainment ser-
vices to radio stations and produce
music-oriented events in the US
and overseas.
Immediate L.A. Inc. projects in-
clude a merchandising division to
L.A. INC /See Page 22

Klng Sr. VP/GM
At Enigma

Ralph King

Former Wherehouse Records
chain VP/Marketing Ralph King
has moved to Enigma Records as
Sr. VP/GM, where he will super-
vise and direct all aspects of the
label’s marketing, promotion,
sales, and artist development de-
partments.

“We are excited to have some-
one of Ralph’s caliber and exper-
ience join us,” stated Enigma
President Wesley Hein. “Ralph

KING/See Page 22

uration were main topics at theNa-
tional Association of Recording
Merchandisers (NARM) conven-
tion in New Orleans last weekend.
A radio/records panel on back-
announcing was relatively rhet-
oric-free and avoided adversarial
outbursts.

The conference was greeted with
Recording Industry Association of
America (RIAA) figures showing
that vinyl LP piece count sales slid
to nine percent of market share in
1988, compared to a 50% share 11
years ago.

CDs, which had previously pass-
ed LPs in dollar sales, now lead
handily in unit sales, with nearly
20%. Cassettes are up to a 60%
share, and cassette singles are at
3%. The 7” single, which routinely
captured 30% market shares in the
*70s, was down to 8.6%.

NARM/See Page 34

KKRZ Taps
Capps As
New PD

&
Mark Capps

Mark Capps, PD at Classic Hits
KMJK/Portland, has been named
PD at crosstown CHR KKRZ. He
replaces Sean Lynch, who trans-
ferred to Great American’s
KROY/Sacramento as OM.

KKRZ VP/GMCarl Gardner told
R&R why he went out of format to
find his new PD: “Mark is a
seasoned market veteran and a
real thoroughbred broadcaster in
that he’s a great motivator and
manager of talent. People love to
work with the guy. He’s strong at
the high-concept, big-picture stuff.
He’s done a great job with KMJK’s
positioning against KGON, KINK,
and KKCW and has done well with
25-44 men.

“The only thing Mark has todo is
get a little more in touch with the
specifics in CHR. Our MD, Connie

CAPPS/See Page 22
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Jordan

VP/GM At
KDKA

KQZY /Dallas VP/GM Ted Jor-
dan has been transferred to sister
Group W Full-Service AC power-
house KDKA/Pittsburgh in a sim-
ilar capacity. He succeeds Rick
Starr, who will head up the com-
pany’s WMAQ/Chicago operation.

Jordan told R&R, “Next year
begins my 15th year with Group W
and this is my seventh move with
the company. All the moves have
been special and the old place has
been hard to leave, but there’s
something special about KDKA.
It’s the flagship of the company,
and carries its own sense of ‘wow.’

“It dawned upon me how special
it was when my younger brother,
who’s also in the business, asked
me if I realized that I was going to
KDKA. Until then, I was just trying
JORDAN/See Page 22

Perry Back To
WB As VP

Richard Perry

Richard Perry, who worked as a
staff producer at Warner Bros.
Records in the late 1960s, has re-
turned to the label as VP/A&R
Producer. He will be based at the
label’s Burbank headquarters.

WB President Lenny Waronker
commented, “Richard’s work has
always represented the very high-
est standards of craftmanship and
quality available in modern music,
a consistency of musical vision that
has stretched over three decades.
It is with genuine pleasure and af-
fection that we welcome him back
home.”

Perry first joined WB in 1967 and
left in 1970. He went on to produce
albums for Barbra Streisand, Car-
ly Simon, Harry Nilsson, Diana
Reoss, Manhattan Transfer, the
Pointer Sisters, and many others.
In 1978 he founded his own label,
Planet Records. He has also di-
rected music videos.

Perry recently completed pro-
ducing an album of '50s classics
titled “Rock, Rhythm & Blues”’ re-
corded by artists including Elton
John, Randy Travis, Rick James,
Manhattan Transfer, and the
Pointer Sisters, to be released on
WB in April.

—www americanradiohistorv.com
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WBLZ’S BIG-BUCKS
PROMOTIONAL BOMBARDMENT

WBLZ/Cincinnati is committing large dollars
for a seven-county promotional blitz. Not
many Urban stations have the opportunity to
promote this heavily, and an understandably
delighted Dave O’Donnell, VP/GM of the
station, runs down all the campaign’s details.
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Time-WCI Merger: Marketing Boost?

Combined Resources May Lead To Record Sales Alternatives

Stock market analysts and com-
pany executives say the massive
$18 billion merger of Time Inc. and
Warner Communications Inc. will
have little immediate impact on
WCTI’s record business, but prob-
ably will add enormous worldwide
marketing clout in the future.

In the making for two years, the
megamerger announced Saturday
(3/4) will result in the creation of
the world’s largest med1a com-

e

Green OM
At WGCI

Five-year WGCI-AM & FM/Chi-
cago VP/Controller Darryll Green
has been appointed OM at the Gan-
nett combo’s N/T AM.

“This appointment is exciting
and a great opportunity because
we're filling a need and providing a
great service for the community,”
noted Green. “I'm working with a
wonderful group of professionals.”

Green joined the company as a
senior auditor. He was promoted to
his current position in 1976. Previ-
ously, he served as a Sr. Accoun-
tant with the Rochester, NY ac-
counting firm of Deloitte, Haskins
& Selle.

pany. The combined companies
are expected to have annual rev-
enues in excess of $10 billion.

“It's a very decentralized com-
pany and Warners will probably
continue to operate much the way
it has in the past,” said Dennis
McAlpine, an industry analyst with
New York investment banking
house Oppenheimer & Co. While
predicting that Warner’s record
labels won’t be affected ‘“‘a whole
heck of a lot” by the merger,
McAlpine expects many new pro-
motional avenues will open for the
company because of its added fi-
nancial clout worldwide, coupled
with Time’s “‘very powerful direct
marketing capabilities.”

“The merger will have absolute-
ly zero impact on our record busi-
ness,” said WCI Sr. VP Geoffrey
Holmes, although he does view the
megadeal as potentially unleash-
ing new opportunities to boost
worldwide marketing power for
the company’s record labels.
Holmes added that WB Records
“has no plans to use Time’s capa-
bilities at this point, but there are a
lot of opportunities ahead of us.”

WCI record labels — Elektra, At-
lantic, Geffen, andWarner Bros. —
contributed 45% of the company’s
revenues last year, while Time’s

magazines accounted for more
than 30% of its revenues. Paul
Marsh, a media analyst at Fahne-
stock & Co., said no business seg-
ment of the combined companies
would account for more than 30%
of revenues, meaning the company
would remain strong even if one
business goes sour.
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FormerKSJO/San Jose PDKen
Anthony has been named PD of
KISS/San Antonio. Mike Thomas
has exited the Adams Communica-
tions AOR.

Recently-appointed KISS VP/
GM Rick Joppie remarked, “Ken
exhibits leadership, strong people
skills, and a thorough understand-
ing of programming and market-

SRR RS

CBS Renews Baseball
Pact For Four Years

The CBS Radio Network has ex-
tended its current relationship with
Major League Baseball for an ad-
ditional four years. CBS Television
recently secured the network TV
rights to the games for the same
period.

The radio package includes the
26-week “Game of the Week”
schedule, the All-Star contest,
League Championship Series, and
World Series broadcasts. The new
contract, which begins with the
1990 season, will also include 20
Sunday night games, four holiday
specials, and pennant race contests
and division tiebreakers.

The network said it will also

feature expanded Spanish lan-
guage coverage, Canadian play-
by-play that will feature English
and French broadcasts, and a
weekly talk show to be hosted by
CBS Sportscaster Brent Musbur-
ger in the package.

Financial details of the contract
were not disclosed. CBS has car-
ried MLB’s glamour events since
1976 and added ‘““Game of the
Week” coverage in '85. The new
deal extends through the 1993
season.
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Ken Athony

ing a heritage AOR. We see a
bright future for KISS and agree on
how we’re going to get there.”

Anthony commented, “I’'m thrill-
ed to be working with a legendary
station like KISS. I was very im-
pressed with Adams, (President/
Radio) Matt Mills, and Rick Jop-
pie. I sense their commitment to
win, and look forward to the
challenge of bringing KISS back to
its rightful place as one of San An-
tonio’s market leaders.”

Anthony was at KSJO for seven
years, the last two-and-a-half as
PD, before exiting last December.
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COOK INLET RADIO
NEEDS YOUR HELP

more.

Please help us identify the radio leaders of the 1990’s. If you have
worked for, or are aware of a manager, program director, or sales
manager possessing the following qualities, we’d like to know

The person we're looking for . . .
. . . prefers one-on-one instead of memos
. . . 1s decisive, but fair
. is a coach, appealing to the best in each employee
. is eager to give employees feedback
. challenges people to be their best
. . . is quick to give the credit to others
. . . sets a good example
. . . trusts people

If you know of an individual like this, please drop me a short
note and I’ll take it from there. Thanks for your help.

L
Michael O’Shea

Executive Vice President

Cook Inlet Radio Partners, L.P.

110 Lakeside Avenue
Seattle, WA 98122

CIRP

An equal opportunity employer
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“SWEET JANE”

The first single from the album
that's shooting up the charts.

SA L E S.. == COMINgG on great guns.

* Album over 350,000 units

* Los Angeles— Tower Sunset #1, Moby Disc #1

% Boston—Harvard Coop #1

+* Washington—Kemp Mill #2, Tower #3

+* Chicago—Sound Video #6, Rose Records #10
National- Chainwide

* Soundwarehouse #16

* Tower #18

* Wherehouse #24

* Record Bar #36

gﬁswa ¥ @eh
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P R E S S.. =« Cowboy Junkies are riding high.

* Voted Record of the Year by the Los Angeles Times Critics’ Poll
* Critically acclaimed by The New York Times, Rolling Stone, Musician,
New York Daily News, Los Angeles Times, Time Magazine and more

TM. « Cowboy Junkies are roping ‘em in.

* MTV Buz Bin

* After their Saturday Night Live appearance February 18 - sales explode
Album jumps 49 - 30 in Billboard

R A D l 0. « = Cowboy Junkies have everyone hooked.

* Phones ringing off the hook whenever they're played
* Jop 3 alternative airplay
* Jop 10 Phones WBCN, Boston, KXRX, Seattle

§ﬁ¥ g"gg €D o0 ksl ® Rogisterad » Marcals! Rogi

RCA Corporation. BMG logo TM BMG Music + © 1989 BMG Music %@'

— ywww.americanradiohistorv . com
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WASHINGTON REPORT

PAT CLAWSON

Radio-Only License
Reform Bill Draws Cheers

Broadcasters are cheering a new radio-only license
reform bill introduced by Rep. Matthew Rinaldo (R-NJ).
The measure, put forth last week while about 200 broad-
casters gathered in Washington for the NAB State Leader-
ship Conference, would make it easier for a radio licensee
to win a renewal expectancy, thus allowing it to avoid
competing applications. The bill would also eliminate cash
payoffs to competing applicants, and require the FCC to
establish a system for the regular review of 1nf0rma1 pub-

lic complaints.

“The Radio License Renewal
and Improvements Act is a sensi-
ble, precisely-drawn solution to
problems that have vexed radio
broadcasters for years,” said
Rinaldo in a statement. “I hope
this Congress will make a con-
certed effort to revise and stream-
line the license renewal process for
the good of the industry and the
public.”

NAB Urges Support

The bill, designated H.R. 1136,
also directs the F'CC to establish a
system for review of informal pub-
lic complaints and gives the Com-
mission the ability to consider such
criticisms {(and their resolution) in
the renewal process. At present,
such complaints seldom receive lit-
tle more than a cursory glance
from Commission staffers.

Three of Rinaldo’s colleagues on
the House Telecommunications
Subcommittee have already signed
onto H.R. 1136: Thomas Tauke
(R-IA), Billy Tauzin (D-LA) and
Rick Boucher (D-VA). Rinaldo is
the subcommittee’s ranking Re-
publican.

NAB President Eddie Fritts is-
sued a statement congratulating
Rinaldo and his co-sponsors for leg-
islation Fritts said would “give ra-
dio broadcasters an expectancy of
renewal when they serve their lo-

Expect An
Expectancy
if...

Undér the Rinaldo bill,. des-
ignated H.R. 1136, a radio licen-
see would receive a "renswal ex-
pectancy” i, during the license
term, it

e Aired progremming that ad-
dressed loosl sreas of public con<
cern

* Avoided serious violations of
the Commumications Act

¢ Did not. systematically abuse
the communication laws or FCC
rules.

Failure to meet any one of these
criteria would leave the Ecenseg
oben to campeting applicants.

cal communities” and “curb abuse
of the license renewal process.”
Passage of such legislation, Fritts
added, is currently the top legisla-
tive goal of NAB’s Radio Board.
While the bill received the ring-
ing endorsement of NAB confer-
ence delegates, Capitol Hill pros
warned broadcasters not to get
their hopes up yet. Senate Com-
merce Committee staffer Tom
Cohen warned that Committee

The FCC has requested a budget
of $109.8 million for fiscal year
1990, which begins in October of
this year. That figure represents a
$10 million increase over the cur-
rent budget of $99.6 million

“I must tell you that at the cusrent
budget levels, | don’t baliave the
agency can continue o meet its ab-
ligations,” Patrick told members of
the Commerce, Justice, & State
Subcommittes of the House Appro-
priations Committee. *i have a de-
creasing staff level at an agency
that iz facing an increasing member
of appkcations :

Patrick Pleads For $10 Million
FCC Budget Boost

FCC Chairman Dennis Patrick went to Capitol Hil
Tuesday (3/7) to telf lawmakers his agency is facing a rising
tide of new service applications and must have a $10 million
budget boost if it is to keep its head above water.

Years of short staffing at the
‘Commission combined with a flood
of applications for new broadcast
and comunications services, Pat-
rick ‘said, have resulted in growing
backlogs and are costing the
gowvernment tax revenues by delay-
ing the implemantation of new serv-
ices. FCC Maszs Media Bureau
ChiafAlex Feboer said his bureau's
anplication backiog has increased
20% in the last year,

According to an FCC study, if the
backlog of applcations created in
fiscal 1989 iz not reduced in com-
ing years the Treasury stands to
Ibse tax revenues with a present

value of $53 milliai.

Chairman Ernest Hollings (D-SC)
wants action on the Fairness Doc-
trine first — and any other broad-
casting matters are likely to be-
come bogged down until that’s re-
solved.

Don’t Count
On Bush Fairness Veto

Sen. Slade Gorton (R-WA) told
broadcasters he is not optimistic
about industry efforts to stop Fair-
ness Doctrine legislation. Gorton, a
member of the Senate Commerce
Committee, said a bill will be in-
troduced soon by all committee
Democrats and some Republicans
that is “highly likely’’ to be passed
by Congress — and unlikely to be
vetoed by the White House.

“It’s much less likely that Presi-
dent Bush will take the same at-
titude toward that proposal as
President Reagan did,” Gorton
said. “For a number of members
of both houses of Congress who
were subjected to disc jockey
blitzes with respect to the pay raise
last month, the sympathy for those
in the radio and television industry
who oppose the Fairness Doctrine
has somewhat declined” (see
“Boston Talk Host Calls Quello
Comments Sinister” on this page).

Gorton noted that most other
communications issues involve
more than two points of view or
possible solutions — thus dimin-
ishing the chances that Congress is
willing to grapple with them.

“We are conducting an investiga-
tion of Sonrisa Manapement,” said
Steve Wallis, Deputy Securities
Adminlstrator  for«'North Carolina.
“WWe have been doing so for just un-
der a year.”

Wallis, who refused fo provide
specifics abaut the investigation,
said his office Most often deals with
cases involving fraud, unregistered
aecurities, and fims selling se-
cunties without a licensa.

.~ Bonrise principals Ralph Savage,
Eugene Whita, and Charles
McFall were out of town and could
not be reached for comment on the
investigation.

Sonrise, which has filed approx-
imately 162 FM applications with
the FCC in" the past, four years,
uses direct mail, telephone solicita-
fion, and other marketing techni-

-~ ques to sell small investors on the
idea af buying into a group to file an
FM application. Material filed with
tha FCC in procesdings involving
Sonrise-created  applicants  indi-
cates that potential investors were
attracted with a barage of figures

- pharscterizing FM radio as an in-
custry with almast universally karge
cash:flows and rapidly escalating
prapearty values.

According to a Washingtoh cori-
munications: attorney who has ex-
aminad Sonrise's operations, theé
fimn raised an average of nearly
$90,000 for =ach application
group it formed, most of ‘which

Radio Investment Firm
Probe Underway

North Carolina securities regulators are currently inves-
tigating the operations of Sonrise Management Services, a
Columbus, Georgia firm that aggressively solicits individuals
to invest in applications for new FM radio stations.

came in the form of $3000 in-
vestments from individuals with no
broadcast background. Sonrise
processes ‘the. applications, in-
cluding the technical sections, and
forwards them to an attorney who
then represents the applicant
group in the proceeding.

Most Applications Denied

In alk but approximately five
cases, the applications have been
handled by Washington attormey
Themas Root. According to Root,
“Between five and eight” Sonrise-
created groups, which he refused
to identity, have been granted con-
struction permits. According to at-
torneys involved with the Sonrise
groups; sompwhere between ten
and. 30 of the applications have
been. withdrawn, dismissed, or
deniad.

The FGC Mass Media Bureau has
become irvolved in the case of
Omega FM LP, a Sonrise-created
group seeking an FM construction
pemit for Omega, Georgia. The
bureau joined the proceeding re-
cently when it appeared Omega
was about to settls with its last rival
for the CP

“There gre several issues con-
cerning Sonrise that we would like
1o see rascived befare Omega be-
comes a licenses,” said FCC at-
torney Jerry Hermale.

< Randall Blopmquist

Boston TaIkHSst CaIIs

i

Quello Comments ‘Sinister’

Commissioner Chides Broadcasters For Fighting Congress Pay Hike

WRKO/Boston talk host Jerry Williams this week
blasted FCC Commissioner James Quello for his public at-
tack on broadcasters who opposed the recently-defeated
Congressional pay raise. Such criticism by federal of-
ficials, Williams charged, has the potential to chill free

speech.

“In this regulated business you
are always looking over your
shoulder for a government official
who doesn’t like what you have to
say,” said Williams. “I find it par-
ticularly sinister when an FCC
commissioner, who has direct re-
sponsibility for regulating the in-
dustry, speaks out against what
we're doing.”

,Williams’s remarks were
prompted by Quello’s Monday
(3/6) speech before the New York
chapter of the Federal Commun-
ications Bar Association, during
which he lashed out at Talk radio
hosts and other ‘‘exorbitantly
paid” broadcasters for what he
termed an ‘‘unconscionable ...

WA SR HEaREaciaister-eo

messianic binge against” a pay
raise for top government officials.
Members of the House of Repre-
sentatives, acting under pressure
from their constituents, voted in
early February to reject an in-
dependent commission’s plan to
raise Congressional pay 51% to
$135,000. Top federal officials and
employees — including Quello —
also would have received pay in-
creases under the proposal.

“Isn’t it kind of goofy that the
President of the United States . . .
is paid less than . . . a network an-
chorman or a local disc jockey?”
asked Quello. “Are exorbitantly
paid personalities and anchors who
utilize government-licensed air-

waves to accommodate their per-
petual quest for ratings, money,
and power really performing more
valuable service than those that
grant and manage communica-
tions licensees, pass laws, and
govern the nation? I think not.”

Williams, who dismissed Quel-
lo’s remarks as “absurd, coming
from a man who would have gotten
a raise” if the pay plan had been
approved, said Talk radio con-
tributes much to society by pro-
viding a forum for the examination
and discussion of public issues.

“We talk about issues for four
hours every day,” said Williams.
“For some bureaucrat to be angry
at talk show hosts because his ox
was gored on this particular issue
is ridiculous.”

Quello, whose salary would have
jumped from $80,700 to $120,000 un-
der the rejected pay plan, said in
his speech that he has no problems
living on his current salary, thanks
to his “moderate lifestyle.”
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"The Hamilton High School
Academy Of Music, L.A.’s

magnet school for the

performing arts, would like to
thank those listed below wha,

by their generous contributions to
the Norman J. Pattiz Concert Hall,
have helped to ensure that the lights
never go out on the future of

the performing arts in

Los Angeles.

BENEFACTORS

A & M Records, Inc
Ampex Magnetic Tape

Bertelsmann Music Group

Billboard Magazine
Capitol-EMI Music, Inc.
City National Bank

Columbia Records,

Epic Records - E/P/A

~ David Geffen
Island Records

Mr. & Mrs. Paul Krasnow
Legacy Broadcasting, Inc.
MTV

NARAS

Jeff Pollack

Price Waterhouse

The Selmer Corporation

Westwood One Companics
Mr. & Mrs. Bob Wilson
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TRANSACTIONS

Jenne Cops Cajun Combo
For $9 Million

WJBO & WFMF/Baton Rouge
PRICE: $9,091,194

TERMS: Stock purchase

BUYER: George Jenne, the combo’s
current GM. He also has equity inter-
ests in KPRR/E! Paso; KDSX & KDSQ/
Sherman, TX; and WOHT/Jackson,
MS.

SELLER: The Manship family of Baton
Rouge. The family will continue to own
two TV stations and two Baton Rouge
newspapers.

FREQUENCY: 1150 kHz; 102.5 MHz
POWER: 5 kw; 100 kw at 1260 feet
FORMAT: News/Talk; CHR

BROKER: Tim Menowsky of Com-
munications Equity Associates

WBYE/Calera
PRICE: $100,754
TERMS: Escrow deposit $1000, with

additional $4000 cash at closing.
Buyers to assume real estate mortgage
valued at $64,254 and provide ten-
year promissory note for $31,500 at
12% interest.

BUYER: WBYE Broadcasting Co. Inc.,
owned by Benjamin and Elizabeth
Franklin of Birmingham, AL. Ben
Franklin is an AE at the station.
SELLER: Laura Leighton, the ex-

ecutrix of the estate of Thomas
Leighton.

FREQUENCY: 1370 kHz

POWER: 1 kw daytimer

FORMAT: Country

KMCK/Siloam Springs
(Fayetteville)

PRICE: $1,451,000

BUYER: Tate Communications Inc.,
headed by Harvey Tate. He also owns
KTXF/Brownsville, TX.

SELLER: Appie Broadcasting Inc.,
owned by Jesse Smith.

FREQUENCY: 105.7 MHz

POWER: 100 kw at 410 feet
FORMAT: AC

BROKER: Norman Fischer and Bill
Prikryl of Norman Fischer & Associ-
ates Inc.

KEZW & KOSIi/Denver

PRICE: $2,100,100 for 66.66% con-
trolling interest

TERMS: Stock transaction for cash.
The buyer is exercising a stock option
to acquire control of the seller.
BUYER: Shepard Communications

Inc., headed by John Shepard of
Grand Rapids, MI, is acquiring two-
thirds of the stock of the seller. The
company also owns WWKI/Kokomo,
IN; KKYK/Little Rock; and a TV station
in Grand Rapids, Mi.

SELLER: Steven Dinetz and Joseph
Davidman are reducing their collective
94.3% stock holdings in D&D Broad-
casting Inc. to 28%.

Why One-Man Shops don’t
know all the qualified buyers:

One-Man Shops do not have the time or resources
to analyze, package and professionally market your
stations. One-Man Shops must often resort to high
exposure publicity to produce prospective buyers. In
the end, one or two top buyers may not have been
personally called, increasing the chances that you

X

will leave money on the table.

Now there is a way to know you are selling
your station to a qualified buyer. AMERICOM’S
professionals are specialized by market segment
and have the capability to pool their best buyers
to assure no qualified buyer is excluded from the
opportunity to purchase your stations.
AMERICOM represents radio’s new breed of

brokerage and financing specialists.

Top Prices ® Qualified Buyers

. -

Radio’s New Breed of Professional Brokerage and Financing Specialists

1130 Connecticut Avenue, N.W. / Suite 500 / Washington, D.C. / 202-737-9000

Cal Us

AMERICOM

WWWakrekcapraciehisteor-—eem

TRANSACTIONS AT A GLANCE

Deals So Far In 1989:

$328,393,801

Total Stations Traded This Year: 179
This Week’s Action: $19,420,548
Total Stations Traded This Week: 21

Deal Of The Week:

® WJBO & WFMF/Baton Rouge $9,091,194

®WBYE/Calera, AL $100,754

®*KMCKiSiloam Springs (Faystteville), AR 51,451,000
SKEZW & KOSIDenver 52,100,100 for majority conmol

*W.JBXBridgeport 550,000

SWRWHIClaveland, GA $50.000
S WDLW/Waltham (Boston). MA 51 15 milion
#Cape Girardeau, MO Tax-+Fres Station Swap $450,000 value

eKGIR/Cape Girardeau, MO
8 KUGT/Jackson, MO

S#KUGTICape Girardeau, MO $225,000

oFM CPiMount Yernon, MO H5500

®KTOZ/Springfield, MO $310,000

eKSUXWinnebage, NE (FM CP) $5000

sKMY O/Bloomfield, MM $165.000

aWDIGSteubanville, OH $116,000

#DallasFt Worth Tax Free Station Swap 53 milion value

SKHVNIFL. Worlh
EMEZDallas

S KVOJEdra, TX $175 000 tapproximate)

sKCHGISomerset, TX $478,000

FREQUENCY: 1430 kHz; 101.1 MHz
POWER: 5 kw; 100 kw at 790 feet
FORMAT: Nostalgia; Beautiful
COMMENT: D&D announced plans last
autumn to acquire this station in a
transaction valued at $15.5 million.

WJBX/Bridgeport

PRICE: $550,000

TERMS: Escrow deposit $27,500;
total cash at closing $150,000. Five-
year promissory note for $400,000 at
1.5% over the prime rate of the Bank
of New England.

BUYER: Radio Cumbre Broadcasting
Inc., owned by Jose Lugo of
Bridgeport, CT; Felix Meizoso of

Trumbull, CT; and Pablo Colon of
Stratford, CT.

SELLER: Mammoth Connecticasting
Inc., owned by Elizabeth and Jona-
than Hoffman. They also own WMJY/
Long Branch, NJ.

FREQUENCY: 1450 kHz

POWER: 1 kw day/250 watts night
FORMAT: AC

WRWH/Cieveland

PRICE: $50,000

TERMS: Cash

BUYER: Dean Dyer of Cleveland, GA.
He currently owns one-third of the sta-
tion.

Continued on Page 11

Radio’s Blue-chip Broker

One Stone Place « Bronxville NY 10708 - (914) 779-7003
74-854 Velie Way « Suite 10 « Palm Desert CA 92260 - (619) 341-0855

K
©
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. Say Cheese To Win!
Send Your Listeners
on a Picnic!

|
i ) AN
- A F o e,
il Z S
£ X

Free Promotion!

Make your listeners feel like a $1,000,000,
courtesy of Kraft Velveeta Slices. You'll give them a
custom picnic basket, free groceries and a chance
for a Grand Prize weekend get-away and catered
gourmet picnic. It's all part of the Millionaire Game --
and your listeners can win!

Available exclusively May 15-June 15 TinaCLaeIiItz =

in these markets:

Atlanta Cleveland Miami

Baltimore Denver New York

Boston Detroit Philadelphia

Buffalo Indianapolis  St. Louis .
Charlotte Kansas City San Diego

Chicago Los.-Angeles San Francisco MARKET|NG
Cincinnati ~ Memphis Tampa 213 * 553 « 4330

__wwwLamericanradiohistorv.com
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il 4 Home Video Fl
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Keep Your Babes Dry...

Make Your Moms Happy!

Celebrate Motherhood! You can give your listeners

the perfect prizes for Moms and babies. Babies will
get Caldesene Powder - pediatricians’ #1 choice.
Moms will win “Mr. Mom” and “The Soap Stars
Workout” on videocassette. All winners qualify to win
the “Baby Booty,” a giant prize package of toys and Call
clothing for baby’s nursery. Tina Leitz At

Available exclusively in June
in these markets:

Boston San Francisco K
Los Angeles Seattle '
New York Tampa MARKETING
Philadelphia Washington, D.C. 213+ 5534330

vestron
VIDED?

WWW americanradiohistory com
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Continued from Page 8

SELLER: Stanley Hefner of Cleveland,
GA is selling his entire two-thirds in-
terest in Newsic Inc.

FREQUENCY: 1350 kHz

POWER: 1 kw daytimer

FORMAT: Country

WDLW/Waltham (Boston)
PRICE: $1.15 million

TERMS: Escrow deposit $250,000;
balance due cash at closing.

BUYER: Boston Radio Group Inc.,
owned by James LaMarca of Clinton
Corners, NY.

SELLER: Acton Communications of
Massachusetts Inc., owned by
Willlam McCarthy.

FREQUENCY: 1330 kHz

POWER: 5 kw

FORMAT: Country

Cape Girardeau Tax-Free

Station Swap

PRICE: Tax-free swap with no cash
consideration, although stations are
valued at $225,000 each
COMMENT: In a three-step transac-
tion, the owners of two Cape Girardeau
radio stations have agreed to swap two
AM daytimers valued at approximately
$225,000 each in a tax-free exchange
and then spin off one station to a third
party.

Transaction #1

KGIR/Cape Girardeau

PRICE: No cash consideration; tax-free
swap of assets

BUYER: Target Media Inc., owned by
Thomas Stine, Ralph Newquist, and
Dale Rollings. The company also owns
KCGQ/Gordonville, MO. Rollins owns
WRTL & WZNF/Rantoul, IL.

SELLER: Marco Inc., owned by James
Marvin. He is an applicant for a new
FM at Reidland, KY.

FREQUENCY: 1220 kHz

POWER: 250-watt daytimer
FORMAT: AC

KUGT/Jackson

BUYER: Marco Inc.
SELLER: Target Medla Inc.
FREQUENCY: 1170 kHz
POWER: 250-watt daytimer
FORMAT: Religion

Transaction #2

KUGT/Cape Girardeau
PRICE: $225,000

TERMS: Cash sale of assets
BUYER: The Light & Power Co.
SELLER: Marco Inc.

FM CP/Mount Vernon

PRICE: $5500

TERMS: Cash

BUYER: Southwest Missouri Broad-
casters Inc., owned by Jane Flller of
Cameron Park, CA; and Sacramento,
CA investorsLinda Adams, Carl Auel,
and Bryan Adams. Filler owns WJVR/
Callahan, FL. Auel owns KKXX/Para-
dise, CA; KKMC/Gonzales, CA;
WCHP/Champlain, NY; WLVJ/Royal
Palm Beach, FL; WGOR/Christmas,
FL; WARK/Spanish Fork, AL; KKNO/
Gretna, LA; WWLO/Gainesville, FL;
and KCBB/Stratmoor, CO.

SELLER: Missouri FM, owned by Lin-
da Adams.

FREQUENCY: 106.7 MHz

POWER: 3 kw at 300 feet

KTOZ/Springfield

PRICE: $310,000

TERMS: Asset sale. Escrow deposit
$30,000, with balance due cash at
closing.

BUYER: Lawrence Heyne of Spring-
field, MO.

SELLER: Dixon Broadcasting Inc.,
owned by Larry Campbell. He also
owns KTOZ-FM/Marshfield, MO.
FREQUENCY: 1060 kHz

POWER: 550-watt daytimer
FORMAT: AC

KSUX/Winnebago (FM CP)
PRICE: $5000

TERMS: Cash

BUYER: El Dorado Broadcasting Inc.,
owned by Richard Smith of Colum-
bus, GA.

This announcement appears as a matter of record only.

$1,300,000
SENIOR SECURED TERM LOAN

KRXY, INC.
For the Refinancing of Existing Debt
and
Corporate Restructuring

Funds provided by:

e ———

= PACIFICORP
= Credit, Inc.

A PacifiCorp Financial Services Company 5
Media Finance Group

To

ATLANTA
(404) 393-2310

LOS ANGELES
(818) 710-9956

SELLER: Gary Violet of Hot Springs,
AR. He owns KSPG & KBUZI/EI Dora-
do, KS.

FREQUENCY: 105.7 MHz

POWER: 3 kw at 300 feet

KMYO/Bloomfield

PRICE: $165,000

TERMS: Cash. Last year, seller receiv-
ed a $115,000 line of credit from
buyers to construct station. Buyers
also received option to purchase sta-
tion for $50,000 and are now exercis-
ing option.

BUYER: Frank and Wanda Jean El-
wood of Farmington, NM.

SELLER: Mehl Tafoya of Aztec, NM.
FREQUENCY: 104.5 MHz

POWER: 100 kw at 1085 feet
FORMAT: AC

WDIG/Steubenville

PRICE: $116,000

TERMS: Cash

BUYER: Romano Cionni Sr. of Ray-
land, OH.

SELLER: Frederick Staffilino, debtor-
in-possession.

FREQUENCY: 950 kHz

POWER: 1 kw daytimer

FORMAT: Gold

BROKER: Ray Rosenblum of Pitts-
burgh, PA.

See the stations in your market for what they really are. Let Don Hagen
uncover what your listeners really think, what their comments mean, and

Dallas-Ft. Worth Tax-Free

Station Swap

PRICE: Tax-free swap with no cash
consideration

COMMENT: Gilmore Broadcasting
has agreed to swap the assets of
KHVN/Ft. Worth to Summit Broad-
casting Corp. in exchange for the
assets of KMEZ/Dallas. While no cash
is changing hands, both stations are
valued at approximately $1.5 million.
On December 26, 1988 these stations
exchanged formats and Summit began
to sell time on KHVN and Gilmore be-
gan to sell time on KMEZ.

KHVN/Ft. Worth

BUYER: Summit Broadcasting Corp.,
headed by James Wesley Jr. The
company also owns WAKR & WONE/
Akron; WAOK & WVEE/Atlanta;
WCAO & WXYV/Baltimore; KJMZ/
Dallas; WONE & WTUE/Dayton; KLZ
& KAZY/Denver, KFOR & KFRX/Lin-
coln, NE; and KWTO-AM & FM/
Springfield, MO. The company re-
cently announced plans to buy WRKS/
New York and WFYR/Chicago from
RKO Radio.

SELLER: Gilmore Broadcasting Corp.,
owned by James Gilmore. The com-
pany also owns WLVE/Miami and
KMEZ-FM/Ft. Worth, TX.
FREQUENCY: 970 kHz

how it all fits into your station’s strategic plan.
Before you plan your next focus groups, music test, or any other
strategic research project, call Don Hagen and get a quote.

POWER: 1 kw
FORMAT: Urban

KMEZ/Dallas

BUYER: Gilmore Broadcasting Corp.
SELLER: Summit Broadcasting Corp.
FREQUENCY: 1480 kHz

POWER: 5 kw day/1 kw night
FORMAT: Beautiful

KVOJ/Edna

PRICE: $175,000 (approxirate)
BUYER: H.Z. Intemational Corp.,
owned by Everardo Morales of
Houston, TX.
SELLER: Vic-Jax
Roger Ramirez.
FREQUENCY: 1130 kHz
POWER: 10 kw daytimer
FORMAT: Religion

Inc., owned by

KCHG/Somerset

PRICE: $476,000

TERMS: Asset sale. Escrow deposit
$50,000. Ten-year promissory note
for $426,000 at ten percent interest
payable in monthiy instaliments of
$3550.

BUYER: AGA Inc., owned by San An-
tonio investors E.O. Allen, Ronald
Allen, and Dewey Gardner.
SELLER: Fundamental
Broadcasting Inc.
FREQUENCY: 810 kHz
POWER: 250 watts
FORMAT: Religion

Christian

Box 40542 « Washington, D.C. 20016-0542 « 703/534-3003 « FAX: 703/534-3073

WA americanradiohistorv.com -
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OVERVIEW

Employment Burnout:
Five Misconceptions

ust as with other machinery,

the human body is vulnera-

ble to breakdown and burn-
out if not properly maintained. But
unfortunately, the notion of burn-
out — especially job burnout — is
shrouded in misconception.

To better understand what job
burnout is (and how it affects peo-
ple), human relations specialist
Michael Cavanagh, writing in the
Costa Mesa, CA-based Personnel
Journal, provides the following
“true or false” quiz to help counter
five common misconceptions sur-
rounding the job-crippling condi-
tion:

True Or False

* Burnout is an 80’s notion that
gives lazy folks an excuse to stay
home or collect disability checks.

hile lots of office ¢
WWorkers drink at their &
desks during working

hours, only 19% claim to actual- §
ly take formal coffee breeks, ac- §
cording to a recent survey of §
100 salaried professionals con- 1
ducted by the Chicago-based #

DeFrancesco/Goodfriend
public relations firm. ]
Surprisingly, coffee was not §
the most popular beverage to §
sip when officially “taking five” #
— soda pop was. For a closer §
look at the top four drinks serv- §
ed in the company’s lounge,
check the chart below:
Percent Drinking &
87% §
57% %
43% §
19% §

more &

Beverage
Soda Pop
Coffee
Water
Tea

Note: r could
than one type of beverage.

False. The term itself may be
new, but burnout symptoms have
been around as long as the human
race. Remember “nervous exhaus-
ﬁOn”, “battle faﬁgl‘e," and ‘(pre_
mature aging”’?

¢ If you really enjoy your job,
you can work as long as you want
and never experience burnout.

False. Regardless of how much
you love your work, you can fall
prey to job burnout. Just as some-
one who enjoys eating will get sick
if he overeats, a person who loves
his job will get burned out unless he
“psychologically refuels’” his body
and soul along the way.

¢ People can see burnout com-
ing. All they need to do is take a
few days off from work to avert the
danger.

False. It’s rare for anyone to
recognize impending burnout. In
fact, Cavanagh claims that even
those folks facing the final stages of
burnout don’t realize they’re
caught in the trap, as they either
ignore or underestimate the ‘hand-
writing on the wall.”

If, however, burnout is caught in
the early stages, the condition can
be remedied with an attitudinal or
lifestyle adjustment.

+ Physically and psychologically
strong people are unlikely to get
burnout.

False. Cavanagh says that physi-
cally and psychologically stronger
individuals tend to take on more
projects due to their greater
strengths. In doing so, these people
take away from ‘‘refueling” activi-
ties, and are left even more vulner
able to burnout.

* Burnout is always job-related.

False. All aspects of your life —
work, family, social, and personal
obligations — combine to contri-
bute to burnout. Stress accumu-
lates in one area and gets carried
over to others. The best way to
avoid this stress build-up, says
Cavanagh, is to achieve a balance
between stress and stress skills
(psychological refueling) in all
aspects of your life.

otal national spot radio
expenditures for the
month of January topped
$62 milion — a 15.6% in-
crease over 1988 figures.
Jan. 1888 vs. Jan. 1989

+156.8

Market
110

11-25 +21.8
26-50 +14.3
51-75 +4.7
76-100 +12.6
100+ +14.5

While the above-quoted fig-
ures reflect total national radio
spot bilings as reported by
America’s leading national rep
organizations, they are not
typical of any specific market.
Furthermore, spot billing in in-
dividual markets. market
groups, or in geographic areas
may differ substantially.

Source: Radio Expenditure Reports Inc.

Keeping Same
Jobs Longer

n a reverse of recent employ-

ment trends, Americans are

staying at their jobs longer
these days. According to an analy-
sis of government data by consul-
tants at the Wellesley, MA-based
Wyatt Company, US workers bank-
ed 4.2 years of seniority at their
respective positions by 1987 — top-
ping 1978’s median span of 3.6
years, and nearly matching 1963’s
all-time high of 4.6 years.

The firm predicted that Ameri-
ca’s '87 job tenure levels could’ve
been record-setters, if not for the
job-hopping tendencies of the na-
tion’s youthful employees (defined
as those age 20 or less) who mainly
work part-time. Without them,
American workers aged 20-64
would’ve logged more hours on the
same time-clocks by 1987 than at
any other surveyed in 35 years.

TWO TYPES TESTING

Hertz Rental Cars Add Phones

n addition to choosing makes,
models, and colors, traveling
industry types can now pick
one of two different mobile phones
currently being tested in selected
markets by the NYC-based Hertz

Corp.
The first option — found in mid-
size and large model cars in Okla-

homa City, Dallas, Hartford, and
St. Louis — is installed in the
dashboard, and is activated with a
credit card. You simply start the
auto’s ignition, slide a major
credit-card (MasterCard, Ameri-
can Express, or Visa) through a
“reader,” and dial the desired
number. The calls get charged
directly to your account.

The credit-card models, which
have speed dial numbers for Hertz

®March 11-12 — The Record’s
Music Industry Conference,
Royal York Hotel. Toronto, Can-
ada.

®March 12 — 1989 Juno
Awards. O'Keefe Center. To-
ronto, Canada.

® March 13-14 — NAB's Group
Head Fly-In. Dallas-Ft. Worth
Hyatt Regency Hotel. Dallas,
X

® March 16-19 — Third Annual
South By Southwest Music &
Media Conference. Marriott At
The Capitol. Austin, TX.

® March 16-18 — First Annual
Air Talent Programming Confer-
ence. Doubletree Hotel. Atian-
ta, GA.

®March 22 — NAB's Radio
Station Acquisition Seminar.
Park Lane Hotel. New York, NY,

®March 23 — NABOB Fifth
Annual Communications
Awards Dinner. Sheraton Wash-
ington. Washington, DC.

services, airlines, and local
restaurants and hotels, come with
a push-button option that allows
you to keep your hands on the
wheel while talking.

The second cellular choice for
Hertz customers (in Los Angeles,
Long Beach, San Diego, Oakland,
San Francisco, Seattle, Phoenix,
and other western cities) is a
model that you can take in and out
of the rented ride. These truly
mobile models rent for $5.95 per
day (plus $1.45 for each minute of
use, and any applicable toll

charges).

Hertz chairman Frank Olson
says the company may decide to
use both models, rather than
choose one over the other.

® March 24-25 — 11th Annual
Black College Radio Conven-
tion. Paschal's Hotel. Atlanta,
GA.

®March 29 — Academy
Awards. Shrine Auditorium, Los
Angeles, CA,

® April 59 — NABOB's 13th
Annual Spring Broadcast Man-
agement Conference. Saddle-
brook Resort. Tampa, FL.

® April 10 — 24th Annual Aca-
demy Of Country Music
Awards. Walt Disney Studios.
Burbank, CA.

® April 912 — Broadcast Fi-
nancial Management Associa-
tion 29th Annual Meeting.
Loews Anatole. Dallas, TX.

® April 19-23 — National
Broadcasting Society, Alpha
Epsilon Rho, 47th National Con-
vention. Riviera Hotel. Las Veg-
as. NV.

1012 IN CENTURY. CITY

ICK YOUR COMP

YOUR TARGET MARKETING STRATEGY
WILL BEAT YOUR COMPETITION'S MASS MARKETING.

Talk to the Proven Leaders in Telemarketing and Direct Mail Marketing

When You Want Results:

DMR—The Target Marketing Specialists

DMR Direct Marketing Results

DMR is Direct Marketing Results--The Marketing Edge of the 90’s (sm)

Affiliated with Broadcasting Unlimited, Inc.* 35 Main Street Wayland, MA 01778 « (508) 653-7200
Michael Eisele & Associates* 5552 Montgomery Road Cincinnati, Ohio 45212 +(513) 631-6245

WWW - amereasmr=ehoEr<storycom
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OPPORTUNITY
KNOCKS.
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There are many reasons for installing the Selector music scheduling
system at your radio station today. Among them is its unique ability to
give you consistency, variety and control over your music. And, as you
master the power behind the system that is now the radio industry
standard, you may be mastering something else as well...your future.

olector ™

means SUcCCcesSs.

RADIO COMPUTING SERVICES, INC.
One Chase Road « Suite 206 « Scarsdale, New York 10583 « (914) 723-8567
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SEVEN STEPS

Improving Listening Skills

he last two columns addressed the critical impor-
tance of questioning. But without exceptional lis-
tening skills, all the questions in the world won’t
help you achieve the sort of sales results you really want.
Listening is a learned technique that must be practiced,
just like any other sales skill. If you’re unable to listen to a
client’s comments and use them to design an action
strategy, you will needlessly sacrifice many sales oppor-

tunities.

Good listening habits are funda-
mental to sales success. Bearing
that in mind, here are seven steps
to improve your listening skills:

Mentally Rehearse
The Call

Use the time spent commuting to
a call or waiting for a client to men-
tally rehearse and walk through
the call. Review your line of ques-
tioning and possible answers in ad-
vance.

You’ll find that playing out the
call in your mind immediately
prior to meeting with a client will
not only dramatically improve
your listening skills, but also will
greatly enhance the flow of the
call. You'll be forced to organize
your thoughts, anticipate the cli-
ent’s responses, and be ready with
appropriate follow-up comments.

Rehearsing a call gives you a
clear mind; youll be prepared,
confident, and organized. Inciden-
tally, ability to mentally role-play a
call or presentation in advance has
been documented to be a common
trait of extremely high performers.

Use Cue Cards

Cue cards are your insurance
policy. We all have good days and
bad days, good calls and bad calls.
There is nothing wrong with outlin-
ing questions or the flow of a call on
paper. The best performers in the
world - regardless of how many
times they’ve rehearsed their lines
and presentation — still rely on
backups. When Johnny Carson
goes on stage to do his monologue,

he’s rehearsed the lines many
times. Is he so good that he never
has to use his cue cards? Or is he so
good because he has cue cards in
case he gets distracted?

You don’t need to have a literal
script: using key word recall will
usually be sufficient to remind you
of what you want to say. For exam-
ple, you may want to ask, “In addi-
tion to your current market, what
area haveyou or your industry tar-
geted for new business growth?”

You can remind yourself of the
question by having the words “‘new
market” written on a sheet of
paper.

One of the greatest listening
problems is the tendency to con-
centrate on the next question you
want to ask instead of on the
client’s response. Using cue cards
can help you eliminate this pro-

blem.
Take Notes

Another effective way to in-
crease your listening skills and
comprehension is to refine your
note-taking skills. Good solid notes
will provide you with a valuable
reference source after you’ve
made the call and serve you well
when preparing the presentation.

In addition to outlining the
client’s comments, goals, and ob-
jectives, make it a habit to write
down questions that come into your
mind during the conversation.
Don’t write out entire questions. In-
stead, reserve a section of your
note pad for jotting down key
words that will remind you of those
questions.

IS YOUR
RADIO
STATION
GOING

PLACES?
IT SHOULD BE!

By Chris Beck

If you make note of a question
seconds after you think of it, you’ll
be able to tune back into the con-
versation without being concerned
that you'll forget the question that
just came to mind. Thus, you'll ac-
tually increase your comprehen-
sion by being better able to focus on
what the client is saying.

Echo The Client

Echoing is the skill of repeating
and encapsulating what the client
has said. There are several simple
lead-ins you can use, such as ‘“Bas-
ed on what you’ve just said, your
prime areas of interest are . . .”’ or
“If I understand your comments,
you feel that . . ."”

Echoing will reduce the frequen-
cy of misunderstandings, because
it allows the client to clarify any
false assumptions you may have
made.

Echoing is also an extreme-
ly valuable skill when dealing with
an objection. Sometimes when a
client hears his objection recited
back to him, he may answer the ob-
jection himself. It’s not uncommon
for a client to qualify or restate
what he’s just told you. Since your
primary goal is having the client
change his own mind, you’ll find
echoing an extremely useful tool.

Suppose a client says, “I'm hap-
py with my media strategies

(which don’t include radio, never
will include radio, etc.). I'm happy
with my current client base.”

When faced with this type of cli-
ent, you sometimes wonder what
you can possibly do to get around
his feelings. You may find the solu-
tion is to restate what the client has
just said: ““So you're very happy
with your current base of client ex-
penditures and new customers
aren’t important?”’

It’s not unusual to hear the client
respond: “‘Don’t get me wrong — it
would be ridiculous to say I'm not
interested in reaching new clients.

What I really meant is we’re doing

Finding Good Salespeople:
An Uncommon Approach

hris Stonick, Sales Manager of WMIL/Milwaukee,
was faced with the common problem of finding and
hiring qualified salespeople. His uncommon &p-
proach: buying a radio schedule in an adjacent market

(Madison, WI).

In addition to purchasing the schedule, Stonick signed a “no com-
pete” agreement with the station, pledging not to hire or interview any of

the station’s salespeople.

Here are high points of the copy that generated more than a dozen

highly qualified applicants:

¢ “if you're currently selling radio in the Madison market, are you
ready to move up to the challenge and opportunities of a top station in

one of the nation’s top 30 markets?”

e “Successful candidates should be aggressive, confident, and

hard-working.”

¢ “We're looking for top performers, not necessarlly top-billers. €all

today."”

a good job, but we can always do
better.”’

Use Qualifying Questions

Get in the habit of asking a client
to elaborate on his statements to in-
crease your comprehension. Ask
“Why do you feel that way?” or
“What led you to that conclusion?”’
In doing so, you’ll uncover valuable
ammunition to help overcome ob-
jections.

The dialogue might go some-
thing like this:

Client: ““I really don’t feel that
radio is for me.”

You (asking a qualifying ques-
tion): ‘“Why do you feel that way?”’

Client: “I did radio five years
ago and the results were very dis-
appointing.”

You (echoing): “You tried it
once and it didn’t work?"”’

Asking a qualifying question to
follow up an objection forces the
client to spell it out again, and often
causes him to soften it.

Cover Your Mouth

While not a skill taught in institu-
tions of higher learning, this is an
extremely valuable “street skill”
that reminds you to shut up and
listen.

Try using the “thinker position,”
positioning your hand or a finger to
cover your mouth. The simple mo-

tor function of having to move your
finger to open your mouth can
serve as an incredible reminder to
let the client finish.

While this isn’t a sexy technique,
it’s been used dozens of times to
great effect. You should especially
get in the habit of doing this if you
find yourself completing a client’s
sentences. Nothing will irritate a
client more (and simultaneously
decrease your understanding of
what he’s saying) than your having
a preconceived notion of what he’s
going to say.

Read Between The Lines

Refining your listening skills
means not only hearing what a cli-
ent is verbalizing, but also picking
up what’s being said between the
lines. Careful listening will help
you catch useful information that
the client isn’t clearly spelling out.

Chris Beck is President of
Chris Beck Communications,
a sales consulting firm. ¥ you
have a question you'd lika this
column to address, he can be
reached either by fax m&chine
at (818) 594-5030, by phone
at (818) 594-0851, or write
him at 22647 Ventura Bivd.,
Suite #215, Los Angeles, CA
31364.

Add impact to your format via satellite. From London or lower Manhattan.
Moscow or Motown. The Bahamas or beyond...radio remotes are exciting for
listeners.. and good business for advertisers. And with IDB, you can produce a
remote easier and faster than you might think. Your station probably has all of
the facilities needed to receive a remote satellite transmission...from almost
anywhere in the world through IDB’s services.

IDB has been the major supplier of satellite transmission services for
radio for more than five years. We're small enough to be responsive to your
needs but large enough to get the job done right...without brokering services.
We own and operate our own facilities...teleports in Los Angeles and New
York. Fixed uplinks in 35 major cities. The largest fleet of transportable earth
stations in the nation. Fly-away earth stations. Full-time international digital
audio links...and much more!

It's time for your radio station to start going places...Get started

with IDB!

For a free copy of “REMOTE BROADCASTING — An Industry Survey” ox
for more information, contact: Barbara at (213) 280-3759.

A
hdbg
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ELEN SIONNETWORKSARESEROUDN OANNOUNGES

And, as usual, way too hip!
America’s biggést radio comedy
mini-feature jﬁ'gt“g0t_h‘etter. “The
Glaknce Update,” starring Brad

| Sa;‘n‘ders, is now teamed up with the
undisputed #1 soap opera, GBS-
TV’s The Young and The Restless.

“The Claknce Update”. . .

Monday through Friday, 5 million
fanswill tune into the adventurist
The Yoring and The Restless on 200
of the nation’smost influgntial radio
stations. Listeners will now be able
to experience the “Enthrobbing”
daily saga'of life in Genoa City
through Cla’ehcé’sﬁwn unique . R

perspective. :

Adios, PineValley, Claence has packed

his bags,"and the switch is on. After all,
America’s #1 comedy radib mihi}—feature

deserves America’s # ttelevision soap.

For more infdrmation, contact
‘Premiere Radio Networks: (213)
46-RADIO; That's (213) 467-2346.
PrReiviiere

RADIO NETWORKS
New York - Los Angeles - Chicago

(BS’ THE 10U AVD THE RESTLESS

wiaanny americanradiohistorv.com
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iven that the struggle to
rent video tapes is often a

G battle (especially for those

hot new releases), there is curious-

TOP TEN SHOWS
FEBRUARY 27 - MARCH 5

1 The Cosby Show

2 A Different World

3 Roseanne

4 Cheers

5 Golden Girls

6 60 Minutes

7 Who's The Boss?

8 Wonder Years

9 Empty Nest
10 Dear John

Source: Nielsen Media Research

Al show times are EDT/PDT uniess
otherwise noted; subtract one hour for
CDT. Check listings for showings in the

Mountain Time Zone. All istings subject to
change.

¢ SUNDAY NIGHT WORK-
OUT: Wailing sax fiend Bran-
. ford Marsalis sets the pace for
jazz-biues belters Betty Carter

: and Willie Dixon on NBC's
“Sunday Night.” Joining in on

. harmonica is former Lovin’
Spoonful frontman John
Sebastian (Monday, 3/13,
12:15am).

e OH, WHAT A NIGHT:
Guests to CBS's ‘‘Pat Sajak
Show” include Frankie Valli &
Four Seasons (Monday, 3/13,
11:30pm) and the currently
country-bent Marie Osmond
(Wednesday, 3/15).

SEND US A MAN WHO REEDS
— Branford Marsalis ponders
the Shakespearean question:
“Def, where is thy Sting?”’

Our Grads
Have Quite
An Appetite
For The Biz.

If you're hungry for
some fresh, new
broadcasting talent,
order up a graduate from
National Broadcasting
School.

Our grads dig right in.
Their training is well
done. They've been

prepared by industry professionals using the latest
equipment and techniques in Radio/TV Announcing,
TV & Video Production and Broadcast Time Sales.

So don't get stuck with someone else's left-overs. Hire a
graduate from NBS. And keep your station cooking.
Call for a FREE graduate demo tape now.

NATIONAL BROADCASTING SCHOOL
HOLLYWOOD 213-463-2492
SEATTLE 206-587-2346 + |AS VEGAS 702-737-9400

PORTLAND 503-242-3235 - SACRAMENTO 916-487-2346

MEDIA

Who'’s Standing In Today’s Video Rental Lines?
Average Age 32; Average Income $33,000

ly no war between the sexes. Ac-
cording to Columbus, OH-based
Impact Resources Inc., women are
more likely than men to rent

COUNTDOWN TO ZERO —
Casey Kasem, lord of all he
surveys.

e TEEN QUEEN & COUNT-
DOWN KING: Perennial chart
“accountant” and long distance
dedicator Casey Kasem visits
the **Arsenio Hall Show” with
an earload of industry anec-
dotes (Tuesday, 3/14, 11pm).
Teenage singer Tiffany also ap-
pears (Friday, 3/10). Check lo-
cal listings for station in your
area.

¢ BUSH-LEAGUE ROCKER:
Republican National Committee
Chairman and self-professed
R&B buff Lee Atwater has
promised to bring his electric
guitar to the set of NBC's “Late
Night With David Letterman’’
(Wednesday, 3/15, 12:30am).
With Atwater sittin’ in, Paul
Shaffer and the boys will be-
come truly the “World's Most
Dangerous Band.

e AMAZINGLY GRACEFUL:
Would-be clown choreographer
Judy Collins leads a chorus of
3000 voices in song when PBS
presents “Sing Out America!
with Judy Collins” (Saturday,
3/11, 9pm). Also featured in
the group sing-in are Ronnie
Gilbert (of the Weavers), multi-
ple Grammy-winner Bobby
McFerrin, and former Kingston
Trio members John Stewart
and Nick Reynolds. Air-dates
and times may vary; check locat
listings.

videos, but only by a slight 51% to
49% margin.

Among the nation’s various age
groups, the 2544 demo is more like-
ly to rent tapes (50%) than any
other, with the average age for
renters being 32. Occupationally,
‘“professionals” are more likely to
be renters (35%), while students
are next in rental lines (17%).

On the subject of students and
education levels, folks with one-to-
three years of college education
are more likely than others to rent
videos (31%). High school gradu-
ates are the next most likely video-
tape renters (26% ), while the num-
ber of high school drop-outs (com-
pleting 11th grade or less) and col-
lege graduates who are likely to
rent video tapes is surprisingly
similar — 18% and 15%, respec-
tively.

Rich, Poor
Rent More Videos

Interestingly, people with annual
incomes below $14,000 (35%) and
those who earn more than $50,000
per year (23%) are more likely
to rent videos than any other in-
come groups. The average annual
income of renters is $33,400.

In a nutshell, video tape renters
are primarily Caucasians (81%),
who live in a house (78%), own
microwave ovens (84%), and are
cable TV subscribers (57%).

e Fieti

. WEEKEND BOX OFFICE

MARCH 3-5

1 Lean On Me $5.0
(Wamer Bros.)*

2Bill & Ted’s $4.4
Excellent Adventure
(Orion)

3 The 'Burbs $4.3
(Universal)

4 Rain Man $3.8
(MGM-UA)

5 Dream A Little $2.56
Dream (Vestron)*

6 Three Fugitives $2.51
(Buena Vista)

7 Skin Deep $2.4
(20th Century Fox)*

8 Dangerous $2.26
Liaisons (Warner Bros.)

9 Cousins $2.23
(Paramount)

10 Beaches $2.0

(Buena Vista)

*First Week In Release
Al figures In millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week’'s openers include
“Chances Are,” in which Rob-
ert Downey Jr. gets to resume
his past life as Cybill Shep-
herd’s husband. The film's most
memorable musical moments
come when Cher and Chica-
go’s Peter Cetera duet to the
current Geffen single, “After
AllL”

wWwWww-americanrachohistorvycom

OTHERLY LOVE — Michael (l) and
LaToya — never together, but close
sometimes.

Speaking of heavyweights, the
National Enquirer — which, as its
masthead reminds us, boasts “the
largest circulation of any paper in
America” — has Michael forcing
300-pound thespian Marlon Bran-
do to go on a fruits 'n’ veggies diet
in an attempt to save this truly great
actor’s life.

The "Music And Movies” column
has moved to page 42.

Disguise The Limit

A peruse the week’s per-

music-related stores, as follows:

those nude Playboy photos to dis-

same person!

just a disguise that Michael wears

notwithstanding, it's been a busy

heavyweight champ and noted late

s
ZINE SCENE
S a public service to our
readers, R&R is proud to
iodicals — from the slick to the
slimy — and encapsulate the top
This week’s National Examiner
reports that LaToya Jackson did
spell all those rumors that she and
her brother Michael are really the
Our favorite of these rumors:
LaToya doesn't really exist — she's
when he wants to go out in public.
Infrequent public appearances
week for Michael. The Globe has
the Gloved One threatening world
nite shopper Iron Mike Tyson to
stay away from LaToya — or else.

| (@19

NEW THIS WEEK
® DEBBIE GIBSON “'LIVE IN CONCERT — THE ‘OUT OF THE BLUE’
TOUR’’ (Atlantic)
Filmed in Pittsburgh last September, this hourlong concert video features
Atlantic 's teenage sensation performing ten songs. The package contains ?

all the hits from her first LP, three songs that appear on her current “Elec-
tric Youth” album (including recent CHR chart-topper “Lost In Your Eyes” ,
and live covers of the Five Satins’ “In The Still Of The Night” and Elton
John's “Crocodile Rock” that aren't available anywhere else. (Street date:
3/14). =
® NELSON MANDELA 70TH BIRTHDAY TRIBUTE (CMV)

This two-hour package of highlights from last June's day-long cons-
cience curn awareness-raising show of support for jailed South African ac-
tivist Nelson Mandela was taped live at London's Wembley Stadium, and is
a further condensation of the six-hour syndicated show that aired nationally
during the event. Among the memorable moments captured here: Eric
Clapton ‘s teaming with Dire Straits for “Brothers In Arms” and “Wonderful
Tonight,” and George Michael performing “Village Ghettoland,” Gladys
Knight & the Pips’ “If You Were My Woman,"” and Marvin Gaye's “Sexual
Healing” (all of the latter unavailable on any Michael or Wham! recordings).
Other participants paying their musical respects inciude Peter Gabriel with
Simple Minds, the Eurythmics, Tracy Chapman, Al Green, Whitney
Houston, Stevie Wonder, UB40 with Chrissie Hynde, and Sting. (3/14).
® NEIL DIAMOND’S GREATEST HITS — LIVE (CMV) :

Originally presented as an HBO special, this hourlong offering blends s
scenes from Neil Diamond’s recent appearance at the Los Angeles
Aquarius Theatre together with the Columbia recording artist’s first-ever
conceptual videoclip (for his current single “This Time"). There's a medley
of Beatles hits from “Abbey Road™ in this collection as well as such Dia-
mond gems as “Cherry Cherry,” “I Am . . . | Said,” and “Sweet Caroline.”

€ 1989 The Dawid Geften Company
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Unveliling the Future

o matter how much, or how little, you plan to
Nspend on your next radio console, you owe
yourself a visit to our booth at this years NAB. We'll
show you something very special - an all new con-
sole which is compact, powerful, versatile and yet
very easy to use.

While others have been playing follow the leader
with look-a-likes of our industry standard BMX
Series, we've been busy designing consoles which
stretch our appeal even further.

This is Radiomixer™ and, as with all of our consoles
its designed to work under the most demanding
conditions. Radiomixer is equipped with the exten-
sive features and performance you expect from a
Pacific console, plus a comprehensive Off-Line Mix
Matrix which is sure to be the talk of the show.

K

©1989 PR&E

To celebrate, we're offering you a special package,
available only at NAB. To take advantage of this valu-
able one-time opportunity, please be prepared to
place your order at booth 1325 before the end of
the show.

You won't need a crystal ball to see the secrets
awaiting you. Simply clip the coupon, and we'll send
you more information. But be quick - we predict a
rapid disappearing act.

| know an opportunity NAME

| when | hear it knocking.

Please: STATION

| [0 Send me a description ADDRESS

| (O Have a salesperson call

PHONE

I Return this coupon to:
Pacific Recorders &
| Engineering Corporation

RR

2070 Las Palmas Drive
Carlsbad, CA 92009

more #1 stations

waaL americanradiohistorn.com

m PACIFIC RECORDERS
& ENGINEERING CORPORATION
The number one choice for
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Weekends Are ‘Work-Ins’ For Many

for rest and relaxation. How-

ever, a recent survey of 1008
Americans found that the typical
adult spends 14 hours each week-
end — six and a half hours more
than he’d prefer — doing “chores,”
i.e., working.

According to the R.H. Bruskin
research firm, job-related duties
are the most common type of ex-
tra-career-cular weekend work.
Other top tasks include:

Ideally, weekends are a time

« Housecleaning (2% hours)

* Cooking (2 hours)

¢ Running errands (13 hours)

« Doing laundry (1% hours)

¢ Making home repairs (1%
hours)

* Grocery shopping (1 hour)

As far as energy levels are con-
cerned, 90% of the respondents
said they felt no more energetic on
Sunday than they did on Friday.
And although more men than wom-
en reported being energetic on Fri-
day, both sexes said they felt about
the same by Sunday. Women, how-
ever, labor 2% hours longer at

housework than do men.

Parents get the short stick when
it comes to weekend relaxation
hours, spending 66% more time

PUPSICLES?

cleaning, 43% more time over the
oven, and 52% more time at the
laundry than people without child-
ren.

Ice Cream For Dogs

our dog will never believe

i you when you tell him that

ice cream is no good for

him, but it’s nonetheless true. How-

ever, thanks to “Frosty Paws” you

can placate your pooch with a

frozen treat that has none of the

lactose (a sugar present in milk

that dogs have trouble digesting)
found in real ice cream.

Developed by Ohio State Univer-
sity’s William Tyznik and produced
by the Westerville, OH-based Asso-
ciated Ice Cream company, Frosty
Paws is an ice cream-like concoc-
tion made mostly from whey, with
no salt or sugar added. Taste? Tyz-
nik says that dogs are indifferent to
such things and are drawn to ice
cream because of its coldness.

The doggie delight is set for a na-
tionwide debut this April 1st (no
fooling), and will be available in
supermarket frozen food sections
alongside the real thing. If you
should get mixed up and feed Fros-
ty Paws to your human pups, don’t
panic . . . the stuff is safe for peo-
ple, too.

TRADE FOR YOUR TV SPOT

SEE YOUR CUMES SOAR!!

*Example: LIVE 105 (KITS-FM), San Francisco; 28% Cume increase, Summer '88-Fall ‘88,

Our hot new TV spot MONTAGE is now available to
CHR and/or UC stations across the country.

Various brightly colored slice-of-life visuals of attractive people
to reflect any ethnic skew, fast paced edits, and your own
powerful music and audio tracks, will help increase listenership
during your important Spring book.

RIGHT NOW,YOU CAN:

BARTER 85-100% OF THE COST!

This exclusive offer is being made only on a first come, first
serve basis in each market. Our current clients are thrilled with
the results.* You will be too.

CALL US NOW.

1-800-777-7131

MEDIA HEADQUARTERS'’

i“-IEAT TAKES

LOS ANGELES/MEMPHIS

Adults 18-34, M-Sun 6A-Mid. Source: ARB Fall '88.

WYWYWarTertearrachohistory com

IFESTYLES

A PROMOTION THAT COUNTS

Shopping Cart Calculator
Is Rolling Billboard

pers Calculator” not only helps your listeners pinch pennies

W ith clever positioning in the crowded marketplace, the “Shop-

and tally calories while standing in supermarkst aisles, but aiso

keeps your station or company on their minds at the same time.

Essentially a solar-powered calcutator that's bolted onto the handle
of grocery shopping carts, the Shoppers Caloulator features a two-inch
square space below its liquid crystal display screer that easily accom-
modates call letters, logos, and othar advartising messages.

Tulsa-based Brennan & Associatas, which designed the snazzy ad-
ding machine, is currently tesling it in local markets and plans to “go na-
tionwide" by 1990. However, you can find aut more about these mini bill-
boards on wheels now by calling the company at {918} 254-6524.

Don’t Trust Anyone Over 30:
America’s Changing Views

on’t trust anyone over 30.

That was a common adage

during the ’60s when the
media was using such phrases as
the ‘‘generation gap” to describe
the philosophical differences be-
tween the ‘“baby boomers” and
their parents.

Alas, most of those who weren’t
trusting anyone over 30 are now
over 30 themselves. Nonetheless,
the assumption has held firm over
the years that social and political
attitudes become more conserva-
tive and rigid as people age.

No Basis In Today’s
Reality

However, a pair of University of
Vermont sociologists recently con-
ducted a study that found this par-
ticular piece of conventional wis-
dom has no basis in today’s reality.

By tracking the views of four age
groups based on national polling
questions during the past 25 years,
Stephen Cutler and Nicholas
Danigelis discovered that the at-
titudes of older people change in
the same general direction — and
at about the same pace — as the
views of society at large.

The questions asked of these
groups dealt with such topics as
desegregation, premarital sex,
distribution of birth control infor-
mation, the death penalty, and the
willingness to accept blacks or
women as presidential candidates.

Young & Old Values

Change Evenly

According to the study, all four
age groups have become consist-

ently more liberal on issues involv-
ing race, sex, and gender during
the last 25 years — and the older
group has stayed in line with the
younger one on almost every issue.

Finally, in regards to law-en-
forcement issues, the oldest group
is actually the most liberal on such
issues as capital punishment and

the legalization of marijuana.
| CHRONICLE
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Born To:

Jive Records VP/Marketing &
Operations Barry Weiss, wife

Randi, son Harrison William, ;;
February 9 i
KSJQ/Modesto, CA Asst. @

PD/air talent Alan B., wife Julie,
son Christian Alan, February 9.
KROY/Sacramento Produc-
tion Director Mark McKay, wife
Ginni, son Travis, February 21
WTLC/Indianapolis MD
Vicki Buchanon, daughter
Courtney, February 21
WEEZ/Laurel, MS PD Duan
Shelby, wife Anna, son Joshua,
February 21
WAVFI/Charleston, SC PD
Joft Kent, wife Carolyn, daugh- =
ter Rebecca Linley, February
26

Marriages:

KMJl/Denver air talent James -
Kennedy to Beverly Hedric,
February 11

Condolences:

KONE/Reno news reporter
Christine Abramson, February
25 &
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20.8 Share 12+!

“It's the highest jump of any daypart I've ever seen in my six years of
programming the station. Open House Party is the hottest showon
the Gulf Coast for the entire weekend!”

g7 BOOK

TSR

Leslie Fram, PD — WABB-FM /Mobile

17.8 Share 12+!

“Hearing it on my own station blew me away. Instant street talk. It’s

v

the best thing on the FM dial in the State of Connecticut. Any major
market PD who doesn’t grab it will regret it!”

Stef Rybak, PD — KC-101/New Haven

WELCOME ABOARD KRBE-FM Houston, KQKS-FM Denver,
POWER 99 Atianta, POWER 105 Pittsburgh, POWER 108 Cleveland.

NOT ANOTHER COUNTDOWN OR
ONE-DEMO DISCO SHOW

Open House Party is the live Saturday and Sunday
CHR all-request party show delivered live by satellite.
There’s never been anything like it before.

We're the best of what great CHR is all about; multi-
demo all hit music, great talent and production, and
a live excitement and bigness that makes you the
national CHR Superstation in your market!

It’s great entertainment that “cuts through”. Host
John Garabedian along with Lisa Lipps do great
phones. Fun contests, and hot guests build those
quarter hours. Superstars like Samantha Fox, Paula
Abdul, Jay Leno, Guns N’ Roses, Bobby Brown, and
even Robin Leach.

TOP-RATED ON WXKS-FM

After a year, Open House Party continues to
dominate in Boston with the second highest AQH
share 18+ of any daypart on top rated WXKS-FM!

“It’s the biggest show in CHR today, and the only
long form syndication we carry. Live excitement
and big sounding weekend party fun is what it
consistantly delivers my station,” says PD Sunny
Joe White.

FIRST 6 MONTHS — 33 CHRS PARTY

It's a CHR masterpiece. Unlike trendy dance shows,
the music doesn’t lock you into a potentially unhip
“disco sucks” positioning.

Through our toll-free 800 lines, we reflect the
listeners’ weekend music preferences in real time
while the show airs.

Saturday features up tempo all-demo “party music,”
while Sunday is a more conventional CHR mix of
what your listeners request as they wind down the
weekend.

YOU SOUND LIKE YOU’'RE
BROADCASTING COAST TO COAST

Just ask Power 108 PD Steve Kelly about the crowd
of listeners gathered in front of his station in
downtown Cleveland waiting for New Kids On The
Block the night we had them on.

All our stations have similar stories. Like WZPL-FM
GM Roger Ingram having a client ask how he got
such big stars to come to the station New Year's Eve.

Unlike all other syndication, this show is designed
to sound like it comes from your studios. It's live,
and your call letters are always first words out of
music.

Copyright 19859 Arbitron Fall 1988 Boston, Mobile, New Haven. AQH melra share

o ey, amaricanradiohistans com.

BEST BARTER IN BUSINESS

You keep eight minutes per hour...we only use 24",
This means plenty of time to run your regular
station promos, big time music sweeps, and no
revenue loss.

LOCK IT UP NOW

Get Open House Party on your station now! Maybe
we'll be crowing about 50-100% share increases in
your Spring book. For info and availability in your
market, call Brian Beecher or Sam Kopper at
Superadio now, (617) 266-2900.



www.americanradiohistory.com

ve¥ey
MADONNA

“LIKE A PRAYER"”

The New Single

Produced by Madonna and Patrick Leonard
From the forthcoming album Like A Prayer

.. . for setting a new R&R
CHR record for the
most station adds (234)
and the highest percentage
of the sample (95%)

in its debut week.

Thanks For Making A Wish

Come True

Management: Freddy DeMann/The DeMann Entertainment Co.

SIRE

WA re e reeheitStory Com
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ecording studio roof wi e roar of congratulatory remarks. Pictured are (I-r, . .
Joniece Jamieson (who contributes “Meitdown”), New Visions Pictures CEO Taylor Hackford, A&M re- : tv'l,/he? th,e iursug o IHappinessI perxnned i UL e 3
cording artist Jeffrey Osborne (who contributes the title track), soundtrack arranger Michael Kamen, Gefaf re’ ';, :s kr?g'e Ges ':f,e;ty 2 '/, At KIosE [ fpnigmn ﬂ?’
RCA’s Eurythmics co-leader and soundtrack producer Dave Stewart (who also parforms the lead-off e”ens' af e L SIppgd backstage to »trade i g
single “Avenue D” with Etta James), and Capitol A&R exec Tim Devine. ‘g}; r:sga/ifi ezgfdxgegrsozg vagal(st glitanShhannSongWIREIAOr e

Sharif Holds A Coveted Emmy . .. Lou! Four Cool Cats

While promoting her latest album (“Bluebird”) in NYC, Reprise record-
ing artist Emmylou Harris (r) pauses to have her picture made with
suave silver-screen star Omar Sharif, in town to tout the rerelease of
“Lawrence Of Arabia.”

EMI recording artists the Stray Cats continue to look to longtime tunesmith, producer, player, and Col-
umbia recording star Dave Edmunds (l) for a little musical direction. As with all previous Cats’ LPs, Ed-
munds served as producer for the group's latest album, but here he's seen pickin’ and grinnin’ with the
recently reunited trio, (I-r) guitarist Brian Setzer, drummer "Slim Jim Phantom, and bassist Lee Rocker.

he Benchmark. It’s a word that’s quickly become a part of the vernacular of radio.

Why? Because it makes so much sense. If you want to win the ratings war, you’ve
got to win the battle of unaided recall first. And the best way to do that is by building
benchmarks.

Simply defined, a benchmark is anything a station does on or off-air to make itself

more memorable to the potential diary keeper. Stations that have benchmarks are more
likely to convert real listening into reported listening. And like so many Benchmark
Company clients, they’re more likely to win!

To put the power of the Benchmark to work at your station, call
the folks who originated the concept. The Benchmark Company.
512/327-7010. ﬁ

The Benctwmark Company |

ROB BALON, Ph.D.

Presdent, bhe Benchmark Co

1101 Capital of Texas Hwy. ® Building G, Suite 159 ¢ Austin, Texas 78746 ¢ 512/327-7010

_\WAALamericanradiohistornv.com
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NEWSBREAKERS

Fedele Programs WVEZ

WVEZ/Louisville morning drive
personality Joe Fedele has been
promoted to PD. He will continue
his on-air duties, and succeeds
Chris Cox, who left to program
KWIZ/Anaheim-Santa Ana.

Fedele told R&R, ‘This is my
17th year in radio and my first
chance at a PD job. Chris recom-
mended me for the job, and felt I
would continue in his footsteps,
which I certainly intend to do. Mu-
sically, I'd like to expand a little
bit; we could be a tad more cur-
rent.”

Prior to joining the AC outlet two
years ago, Fedele worked for six
years as Production Director/air
personality at crosstown AC
WRKA and has been on the air at
WNDE/Indlanapolls, WEXX/AI-

KKWY Attracts
Wolfe As PD

Max Wolfe has been named
OM/morning personality at Niche
29 affiliate KKWY (Y98)/Salt Lake
City. He succeeds Kim Hall, who
has left the station.

Wolfe told R&R, “It’s a great op-
portunity to basically put a new
station on the air. We’re currently
on the satellite 24 hours a day. As
soon as I get the library carted,
we’ll be able to hit the air with a
live morning show. It’s a big job to
get about 800 cuts on cart.

“Ken Simmons, who was ND of
(crosstown) KKAT, has joined us
as ND/Public Service Director,
and will do mornings with me,” he
added. “We want to be the best-
sounding, cleanest station in the
market and get that morning show
on. If things are successful, we’d
like to take afternoons live about
six months down the road.”

Wolfe was OM at KZKX/Lincoln
and programmed WINW/Canton.
As an air personality, he did mid-
days for four years at WPGC/
Washington and mornings at
KKAT/Salt Lake City.

In the fall Arbitron, AORKKGB
(KKWY'’s old calls) tied for 21st
(12+) with a 1.1. It failed to hita 1
share for the comparable Birch
sweep. Previously, KKGB was
Country KZAN.

lentown, and KSTT/Davenport.

WVEZ ranked fifth 124 in the
fall Arbitron, 15 ahead of AC
challenger WRKA. In the corre-
sponding Birch, it finished eighth,
0.6 behind WRKA.

LeBow GSM
At WJIB

David LeBow

KPWR/Los Angeles NSM David
LeBow is transferring to sister
Emmis station WJIB/Boston as
GSM. The station has been without
a GSM for approximately six
months.

According to WJIB VP/GM
Mark Renier, “The formats are
different, but the battles are the
same (KPWR is a dance-oriented
CHR ; WJIB is BM/EZ). David was
involved with a successful turna-
round at KPWR. He brings enthu-
siasm, knowledge, and turnaround
experience to WJIB.”

LeBow told R&R, “Boston’s a
great city. I also hear the market is
a lot of fun and the ad community
is great. From what consultant
Bob Lowry tells me, WJIB is pro-
bably the Easy Listening station on
the cutting edge of the format.
WJIB is a very live, viable station.
If we can put together a strong
retail staf and be in all the
crevices of the market, we’ll do
fine. For better or worse, we have
an exclusive set of listeners no
other station is delivering.”

LeBow formerly was GSM at
WBCS/Milwaukee, Client Service
Representative for Arbitron, and
Promotion Director at WTIC/Hart-
ford.

WJIB ranked fourth in the fall
Arbitron (5.4) and seventh inBirch
(5.0).

AWARD WINNING*

Public Service
With Heart

Health is a hot topic. The Heart of the Matter is a

hot radio series that deals with heart, health, and
quality of life issues. And it’s free.
The Heart of the Matter brings your listeners

credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

You can choose the daily 4'%2 minute program, or
the 29 minute weekly magazine version.

Call us for more information and a free demo
at (301) 486-4624

DIAMOND COMMUNICATIONS,

INC.

2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD. 21209

*Goid Medal Winner
1988 Intemational Radio Festival

Jason Flom

Flom Upped To
Atlantic VP/A&R

Jason Flom has been upped from
A&R rep to VP/A&R at Atlantic

Records. The ten-year label vet
will be based at Atlantic’s New
York headquarters, and will also
supervise its heavy metal depart-
ment.

Atlantic President Doug Morris
commented, “Jason has worked
his way up the ranks with ex-
emplary dedication, hard work,
and tremendous enthusiasm. In the
process, he has become one of our
most valuable A&R men, partic-
ularly in the hard rock field.”

Flom joined Atlantic in 1979 as a
Field Merchandiser, was put in
charge of sales research in 1981,
and became an A&R rep in 1983.

Lyman
Continued from Page 1

Lyman’s partners in the venture
include 1255 Equities, a partner-
ship of three communications
lawyers with Washington-based
Dow Lohnes & Albertson: Ralph
Hardy Jr., B. Dwight Perry, and
Leonard Baxt.

Financial muscle for the group is
being provided by another partner,
the Carlyle Group, a high-powered
Washington merchant banking
house that is currently involved in
a proposed $264 million takeover of
defense contractor Fairchild In-
dustries.

RKO, which is liquidating its sta-
tions to settle FCC litigation, is not
expected to name a successor to
Lyman. RKO radio managers will

‘report directly to RKO General

Chairman Pat Servodidio.

King

Continued from Page 3
was selected because of his track
record with managing companies
undergoing explosive growth,
among other things. His appoint-
ment implements our strategy to
transform Enigma from a success-
ful independent label to a bona fide
major label.”

Hein added that King’s first task
will be to restructure Enigma’s
marketing, sales, and promotion
departments, which will involve
the recruitment of a new VP/Pro-
motion and a new VP/Sales.

Previously, King served as Sr.
VP/Sales and Marketing at Inter-
national Video Entertainment and
Sr. VP/Marketing for the Record
Bar chain and its L.A.-based sub-
sidiary Licorice Pizza.

Enigma also announced it will
begin distributing the Philadel-
phia-based Ruffhouse Records,
whose principals are Chris
Schwartz andJoe (*“The Butcher”)
Nicole.

= www-amerecanradtohistorvy.com

Fenno Heads KLAC & KZLA
Sales Department

KLAC & KZLA/Los Angeles
NSM Tom Fenno has been named
Sales Manager for the Malrite
Country combo. A 30-year industry
vet, he joined Cap Cities in 1959 as
an AE at WWKB/Buffalo. In 1969
he transferred to KPOL/Los An-
geles, which becarne KZLA in 1980.
He’ll continue to oversee national
sales.

In a series of other promotions
and appointments at KLAC &
KZLA, Bonnie Stone, an AE since
1987, has been named LSM. She be-
gan her sales career in 1979 at Sel-
com and later worked at KNX-
FM/Los Angeles.

AE Robert Novak has been ap-
pointed Marketing Director for the
combo. Before joining the stations
in 1987, he spent four years as an
AE with KMPC/Los Angeles and
was Director/Regional Sales for

R R LSBT,

Burnett GSM
At WWRL

Dave Burnett has joined Gospel-
formatted WWRL/New York as
GSM. He was most recently Asst.
to the President and Director/
Sales & Operations at Arbee Fine
Foods, and his background in
cludes a GM stint with Willis
Broadcasting.

“We believe that Dave Burnett
will do great things for our station
and we are happy to welcome him
to our fold,” said WWRL VP/GM
Vince Sanders.

Burnett’s media experience also
includes advertising and manage-
ment posts with the New York
Amsterdam News.

Jordan
Continued from Page 3
to work out details of the move.
Then it hit me. There’s a sense of
awe when you go to work for the
first radio station in the country.”
Jordan joined WBZ/Boston as an
AE in 1975. Two years later he
moved to Group W’s National Rep

Firm as an AE. He was named

GSM at WOWO/Ft. Wayne and
then moved to KODA/Houston as
GSM. In 1982 he became GSM of
Group W Radio Sales. Two years
later he was appointed GM of
KQZY/Dallas.

Capps

Continued from Page 3
Breeze, can orient him to the mu-
sic, and with our excellent promo-
tion staff in place we won’t miss a
ma .,,

Capps, who starts March 15, told
R&R, “I'm not worried about the
change in format — after all, it
ain’t brain surgery, it’s only radio.
It’s like being asked to be the coach
of the San Francisco 49’ers; KKRZ
is number one and kicking butt,
and it was something I couldn’t
pass up.”

Capps’s experience includes OM
duties at CHR KSND/Eugene, OR
(now his crosstown CHR rival
KXYQ). He has also programimed
Country, AOR, and full-service AC,
including three years at KOMO/Se-
attle. His replacement at KMJK is
pending.

KFAC in that city for two years.

Denise Roberts has been pro-
moted to Sales Marketing Coor-
dinator. She began her radio ca-
reer at WQSR/Baltimore and mov-
ed to L.A. in 1985, where she work-
ed at KFAC and KIQQ prior to
joining KLAC & KZLA in March of
last year.

Joyce Jumps To
GSM At WBBM

WBBM (AM)/Chicago LSM Pat-
rick Joyce has been elevated to
GSM. He replaces Rod Zimmer-
man, who was named VP/GM of
sister CBS combo WWJ &
WJOI/Detroit, subject to consum-
mation of CBS’s previously-an-
nounced agreement to purchase
that combo (R&R, 3/3). Suc-
ceeding Joyce as LSM is Marsha
Belcher.

WBBM VP/GM Gregg Peterson
told R&R, “Pat has been a signifi-
cant factor in our sales success in
the past two years as both NSM
and LSM. The people he hired and
managed have proven to be suc-
cessful. He has an intimate knowl-
edge of the Chicago radio market
and this station.”

Joyce commented, “Dedication
and hard work have been the
trademarks of WBBM’s sales
team. I look forward to continuing
the tradition and building on the
foundation that Rod and others be-
fore him started.”

Joyce joined WBBM in 1985 as
NSM, and was promoted to LSM in
1987. He formerly was NSM and
AE for crosstown WLAK, and AE
for the city’s WOJO.

Belcher came to WBBM in 1982
as an AE and was elevated to NSM
in 1987. Prior to joining the station,
she was with Avon Preducts as
District Sales Manager.

L.A. Inc.

Continued from Page 3
provide stations with collateral
materials for promotion, a record
division to produce “greatest hits”
albums for SMN’s nine formats
and affiliate stations, international
multimedia events, and a heavy
metal TV show and magazine.

“I've known Lee for over 15
years, and he is the perfect partner
for this operation,” said SMN
Chairman John Tyler. “The in
dustry welcomes a dynamic enter-
tainment company that will pro-
vide profit-making products and
comprehensive services.”

Abrams commented, “This ven-
ture is a creative renaissance for
me. We'll combine our respective
resources, expertise, and talents to
launch never-been-done-before
projects that will benefit radio sta-
tions, the music industry, and the
general public.”

Abrams cofounded two record
companies in 1987, Cinema Rec-
ords and Voyager Records. He was
previously a partner with Burk-
hart/Abrams/Michaels/Douglas &
Associates, and has consulted over
200 radio stations.
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BIHIRTY EIGHT

S P ECIAL

Produced by Rodney Mills
Management: The Mark Spector Cormpany, inc.
£ 1989 A&M Records, Inc. All rights reserved.

(SP 5218)

“Second Chance;

the three-format hit from

Thirty-Eight Special

At the beginning of February, we launched
Thirty-Eight Special’s new sincle “Second
Chance? It broke immediately at CHR, AOR and AC.
Now at the beginning of March, “Second Chance”
continues building at all three formats as it approaches
tha top of all three charts.

“secOﬂd Cha l‘lce:’mm 1273) m'l
Thirty-Eight Special. Wf

From the album Rock & Roll Strategy. oo

waany americanradiohistorv.com
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High Voltage is the hard rock firestorm that’ll
grab your listeners by both ears and drag ‘'em
home to AOR where they belong!

Every week, host Tawn Mastrey unleashes two
solid hours of raw energy from rock’s hottest
bands - Van Halen, Guns N’ Roses, Aerosmith
and more. Tawn blasts away with today’s hot-
test hits and gives your listeners their first
dose of the newest releases from around the
world. There’s even a special “Classic Head-
bangers” salute to all of those musicians who
blew their minds — and their speakers — for the
good of rock and roll.

High Voltage also delivers weekly visits from
smokin’ guest hosts including 0zzy Osbourne,
Bon Jovi, Anthrax and Ratt! Plus, a fire-
breathing finale called ‘‘Live Voltage” - featur-
ing an ultra-live performance captured by the
award winning Westwood One mobile record-
ing studios. Contact your Westwood One
representative today and plug into High
Voltage with Tawn Mastrey, it’ll hit your 18-24
listeners where they live...and blister the paint
on their house, too! In Los Angeles call

(213) 204-5000, FAX (213) 204-4375 or

Telex 4996015 WWONE.
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® MIKE SCOTT has left the OM post
at WHIO-AM & FM/Dayton to fill the
VP/GM slot at KEYI/Austin.

® DANIEL GORBY, GM at WKCN &
WDXZ/Charleston, has been named
VP/GM at Caravelle Broadcast Group.
DAVID HARPER, Sales Manager at
Storer Cable, has been appointed
Sales Manager at the Charleston com-
bo.

® JOE RUYAK, former AE at WDAS-
AM & FM/Philadelphia, has moved to
crosstown WPGR & WSNI as Sales
Manager.

® COREY MASON has joined KXPW/
Honolulu as Sales Manager from Sta-
tion Manager duties at crosstown KIKI
& KMAI.

® MARYBETH OATLEY has been
named Controller at KONO & KITY/
San Antonio, as well as at parent
Genesis Broadcasting. She was Field
Manager for the Southland organiza-
tion.

® DEBBIE YOUNG has resumed ND
responsibilities at WOKY/Milwaukee
after two years as co-host of the sta-
tion's morning show.

® JOHN RICHARDS has taken over
Production Director duties at WQIK/
Jacksonville after leaving a similar
post at crosstown WCRJ.

Also at WQIK, MARIE HOPKINS
has been named Promotions Director/
Programming Assistant/morning talk
host and GEORGE WILSON has
come aboard as Copywriter & Contin-
uity Director.

Records

Eliza Brownjohn

Phil Wild

® PHIL WILD has been upped to VP/
Business Affairs at Arista Records. He
was Sr. Director/Business Affairs.
Concurrently, ELIZA BROWNJOHN
has been promoted from Sr. Director/
International to VP/International.

® SILVIA BLACH has been appointed
VP/Administration at Virgin Music
America, where GEORGE MALOIAN
has been named Supervisor/Adminis-
tration. Blach was Director/Adminis-
tration at Evergreen Entertainment
Group; Maloian was Director/Music
Rights and Administration at Clearing
House Limited.

CHANGES

Lee Ann Longinotti has Ieft
WRR/Dallas to become an AE at Re-
public Radio/Dallas.

Ronald Dadetta has been named
an AE at Westwood One's Chicago
Sales Department.

Greg Brodsky Leslie Marquez

® GREG BRODSKY has been named
to the newly-created post of Director/
Product Development at Atlantic Rec-
ords. He was Director/Artist Develop-
ment at Uni Records.

® LESLIE MARQUEZ has joined Capi-
tol Records as Manager/National Sec-
ondaries Promotion. She was a Pro-
motion Assistant at Virgin Records.

Alan Sneed

® ANNETTE CIRILLO, formerly Direc-
tor/Production at Lightyear Entertain-
ment, has joined PolyGram Records
as Director/Video Production.

At PolyGram/Canada, CORKY
LAING has been named Director/
A&R. He was previously with Chappell
Music.

PROS ON
THE LOOSE

Charly — Ni¢ hts WiBR/Baton Rouge
(504) 387-1300

Anthony (Ron St. John) Lambert —
Asst. PD/mornings WBXB/Edenton,
NC (919) 482-3251

Mark ‘“Take No Prisoners’’ Olson
— Mornings WXGT/Columbus, OH
(614) 848-8481

Corky Laing

Michael O’Malley — Mornings
WXGT/Columbus, OH (614)
486-7856

Mike Ondayko — PD WHTF/York,
PA (717) 944-6149

Greg Ramdin — Mornings
WIBR/Baton Rouge (504) 387-1300

Matt Roberts — PD/MD/mornings
KRQU/Laramie, WY (307) 742-4133

Sterling Scott — PD WMMJ/Wash-
ington (703) 418-0023

John Steel — PD KTUX/Shreveport,
LA (318) 636-5001

Mack Taylor — Nights KLAW/Law-
ton, OK (405) 536-5620

Mike Thomas — PD KISS/San An-
tonio (512) 691-2837

Sherry Wright — Middays WIBR/
Baton Rouge (504) 387-1300

® BARRY LeVINE, Director/Creative
Marketing at Arista Records, has left
to become Director/Field Marketing at
BMG Distribution.

Also, GARY O’NEAL, former PD
and MD at XHRM/San Diego, has
been named Manager/Western Re-
gional Promotion at RCA Records,
where former Sam Goody Product
Manager MELVIN SMITH has been
appointed Sales Coordinator/Sales.

m.‘_\

Gary O'Neal

Industry

® ALAN SNEED, veteran radio pro-
grammer, has joined Wescom as VP/
Programming concurrent with the
company's acquisition of Sneed’s At-
lanta Media Services. He will also
serve as President of newly-formed
Wescom Media Services, where he
will be joined by his associate LARRY
SCHUSTER.
® SCOTT LEONARD, a management
trainee at EMI Music Worldwide, has
been promoted to Manager/Adminis-
tration & Marketing Services, interna-
tional Marketing Division.
® YVONNE RUIZ has been appointed
Manager at CBS Hispanic Marketing,
a new department of CBS Radio Rep-
resentatives. She was previously an
AE at Univision.
® RHONDA WEDDLE-KINOSIAN has
been named Regional Manager/Affili-
ate Relations Department at West-
wood One. She was previously Sales
Manager at Steadi Systems.
® CATHY WATSON has been named
to the newly-created post of Publicity
Manager/Music Department at Maho-
ney/Wasserman & Associates. She
has been with the firm for nearly two
years.
® JIM NAGLE has joined Frank Zap-
pa's Intercontinental Absurdities (ICA)
as Director/Communications. He was
previously an AE at Dennis Davidson
Associates.
OLINDA DOZORETZ and SARAH
McMULLEN have announced the for-
mation of the national public relations
agency McMullen/Dozoretz Associ-
ates, specializing in entertainment and
corporate representation.
®SCOTT HERMAN has announced
the formation of the Research Depart-
ment, a Chicago-based service assist-
ing radio stations with research.

— Holly Sklar

Barry LeVine

Vo:ce Of The Beehive Buzz Through NY

London/PolyGram group Voice Of The Beehive, whose debut album is “Let It
Bee,” stopped by PolyGram's New York headquarters at the start of their first US
tour. Pictured are (I-r) PolyGram Sr. VP Bas Hartong, the group’s Tracey Bryn and
Melissa Brooke, PolyGram’s John Mazzacco and President/CEQ Dick Asher.
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Bill ''Birdman’’ Thomas started
out in 1976 doing nights at WHHY/
Montgomery. He would do after-
noons at WHBQ/Memphis and
mornings at WKXX/Birmingham
before returning to '"HHY as PD in
'82. Five years ago today, Thomas
was named PD at WGLF/Tallahas-
see. After PD stints at WPFM/Pan-
ama City, KBEQ/Kansas City, and
KKSS/Albuquerque, Thomas join-
ed WSSX/Charleston, SC for
mornings this year.

Biil “Birdman" Thomas

® R&R Convention ’88 held In Dallas

® Owen Weber named Summit Broadcasting Exec. VP/Radio

@ Randy Hock promoted to MCA VP/Rock

@ John Mpen named KEZR/San Jose VP/Programming & Operations
@ Mike McCoy becomes KBUC-AM & FM/San Antonio PD

@ #1 CHR: “Never Gonna Give You Up" — Rick Astley (RCA)

® #1 AC: “Endless Summer Nights” — Richard Marx (EMI-Manhattan)

(2 wks)

® #1 UC: "“Fishnet” — Morris Day (WB)

@ #1 Country: “Love Will Find Its Way To You" — Reba McEntire (MCA)
@ #1 AOR Track: “Heaven Knows' — Robert Plant (Es Paranza/Atlantic)

(3 wks)

® #1 AOR Album: “Now And Zen" — Robert Plant (Es Paranza/Atlantic)

(3 wks)

® #1 NAC: “The Night Charade” — Tom Grant (Gala/Gramavision)

(3 wks)

@ #1 Contemporary Jazz: “Future Excursions” — Henry Johnson

(MCA Impulse) (4 wks)

5 \&.gw;wg :-.,, 1 9
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©® Sandusky Radio President Toney Brooks assumes KNUS &
KBPI/Denver GM duties; Norman Rau named KEGL/Dallas VP/GM

©® Michael Craven becomes WMMR/Phlladelphla VPIGM

@ Joff Peck named KNAC/Long Beach-Los Angeles GM

® #1 CHR: “Jump” — Van Halen {WB) (4 wks)

® #1 AC: “Got A Hold On Me” — Christine McVie (WB}) (2 wks)

® #1 UC: “Somebody's Watching Me” — Rockwell {Motown) (4 wks)
@ #1 Country: “Roll On (Eighteen Wheeler)” — Alabama (RCA) (5 wks)
® #1 AOR Track: “Runner” — Manfred Mann's Earth Band (Arista)

® #1 AOR Album: “1984" — Van Halen (WB) (7 wks)

® #1 Jazz: “Name Of The Game” — Phil Upchurch (Jam)

® ABC Records absorbed by MCA

® John Sebastlan named KKKQ & KUPD/Phoenix PD
©® Gannett Co. Inc. merges with Combined Communications Corp. in

$338-million transaction

® #1 CHR: “Tragedy” — Bee Gees (RSO)

® #1 AC: “I Just Fall In Love Again” — Anne Murray (Capitol) (2 wks)
® #1 Country: “Golden Tears” — Dave & Sugar (RCA)
® #1 AOR Album: “Dire Straits” — Dire Straits (WB) (2 wks)
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© 1989 The David Gefen Compasy
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Enya ““Orinoco Flow (Sail Away)”

Visual Power On VHM! “Also On ﬂ" From The Debut Album Watermark

LP Now GOLD!
DEBUT @
NOW ON OVER 120 CHR REPORTERS
Adds: Active:
PWRoo WHTO  wxks 10 KOZE 3-1 (HOT) WSPT 12-10 (HOT)
5 KQMQ WMJQ 15-9 (HOT) WIBW 6-3 (HOT) KQKQ Debut 20
92Q OK100 CKOI 9-7 KTRS 9-6 (HOT) KCMQ 30-20 (HOT)
WINK KYNO K106 13-9 WHHY 21-17 (HOT)
WPST  KLyv 92X 16-12 KMGX 29-24 99WAYS 31-25
Kzou OK95 KXYQ 29-24 KCAQ 8-6 :

R }_-”*- R
e
~ " Cher & Peter Cetera

“After All (Love Theme From ‘C'hances Are’)”

The Single From The Tri-Star Pictures Film “Chances Are”
Starring Cybill Shepherd and Robert Downey, Jr.

Movie opens this week in over 1200 theaters nationwide!

Adds:
PRO-FM WFMF 34 CK101 Already Active: KCPW Debut 29

PWR99 30-19 Y97 27-16
WAVA  94TYX35 WDJX o 3558 Y107 Debut 27

valgﬁl e mﬁso"‘ :'(vé-:; WKTI Debut 21 WNNK 36-24
KDWB Debut 27 WBCY 33-24
KTFM  WRCK  KQKQ oy AC CHARTD - @

KSAQ WAEB kLuc NOW ON 143 CHR REPORTERS
-- AND BREAKER BOUND!

~ Chris Rea “working On It”

The New Single From The Album New Light Through Old Windows

#1 AOR Track = Top 5 Most Requested Track!
Now Crossing At CHR
LP Sales over 1,400,000 Worldwide!

KXXR 6-5 (HOT) KEGL Debut 17

e La Y, | e mwe—ceii e oL

L
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Early Action: Y97 29-19

WQUT add 32 FM104 add KYYA add WROQ 24-20
@ KSND add KZZU add WPFR add WLRS 35-31

KF95 add WPFM add KATM 18-15 (HOT) OK95 Debut 34

GEFFEN

RECOROS

Geffen Records:it's

A VWY - ereasraatesterrrom =

Our Joh

©1989 The David Geffen Company
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Subpoenas In Beantown

enewed activity has surfaced in the

wake of the ongoing investigation by

the Boston Grand Jury that is itself part
of the national payola investigation. A few
weeks back (2/24), ST reported that
subpoenas had gone out to a number of
emplcyees of several Bakersfield radio
stations.

Now ST hears that 35 new subpoenas

have been issued in the greater Boston area,
with testimony scheduled to begin March 16.

ST's ear-to-the-soda jerk hears that
Pepsi’s real concern over the Madonna video
clip (see Page 1) was that it "“suggested”
copulation was taking place in church. Pepsi
toppermost of the poppermost Roger Enrico
allegedly rushed back from out of town to
personally handle the crisis, conducting an all-
day meeting (3/7) over the matter, at which he
was overheard to say, “Some major mistakes
have been made.”

With George Michael not even touching a
can of Diet Coke in his spot, and now the
Madonna flap, have we finally witnessed the
peak of Corporate America’s honeymoon with
music superstar endorsements? Will the “cola
wars” soon take a new tack away from Big
Names?

Will former KTWVIL.A. PD John
Sebastian again be reunited with erstwhile
Doubleday President and mentor Gary
Stevens (now media and financial acquisition
guru) in his quest for station ownership?

ST hears that although “The Wave” is
officially looking for a PD to replace Sebastian,
Legacy CEQ Carl Hirsch has his eyes on one
particular person.

Late add: former WAEB-FM/Allentown PD
Jefferson Ward has been named PD at
WKSS/Hartford. Details next week.

Golden West's KMPC-FMIL.A. is now
KEDG (The Edge). Format (“full spectrum rock
'n’ roll”’) and personnel remain the same. As
you might expect, consultant Fred Jacobs is
not amused, since he already markets a New
Rock format called “The Edge.” Legal action:
probable.

The lawyers are already involved in
Norfolk, where AOR WNOR has been refused
a temporary injunction that would have
prevented new Classic Rocker WAFX from
using “The Home Of Classic Rock 'N’ Roll.”
And over in Oklahoma City, Diamond
Broadcasting’s Classic Rock KRXO is
currently suing Surrey AORKATT over a logo
and positioning statement.

KING & QUEENS — Mutual national talk radio host
Larry King (c) served as Master of Ceremonies at the
recent dedication of the Noman J. Pattiz Concert
Hall at Hamilton High in Los Angeles. Photo’d flanking
the King are soap opera queen Donna Mills (r) and the
true queen of the King household, his wife Sharon.

ST hears that Relativity National Promo
Director Matt Pollack is about to segue into
the Atco National Album Promo Director gig.
Poised for the vacancy is Relativity’'s West
Coast Promo Director John Schoenberger.
Also, watch for Atco to officially announce the
promotion of NE Promo rep Barbara Seltzer to
National Singles Director.

The folks at Emmis are still pondering
who'll be the person to program
WAVA/Washington on a fulltime basis.
Metroplex VP/Programming and Y100/Miami
PD Steve Perun’s name still keeps surfacing,
but he denies he’ll make the move.

Former Solar Records VP/Promotion
Doug Wilkins is close o inking a deal with
Tabu for the same gig.

Despite Chrysalis VP/Promotion Daniel
Glass reportedly having nine toes out the door
on his way into the SBK Sr. VP Promotion
seat, don’t look for his deal to be finalized unti/
Chrysalis decides its future distribution plans.
Meanwhile, ST's ear-to-the-water cooler hears
that National Director Pop Promotion Mike Van
Orsdale (aka “Van Q") is in line for the Glass

gig.

The L.A. radio talent raids have begun, as
Cheryl O’Neal exits KIQQ/L.A. to become the
new Promotion Director at KIIS-FM, replacing
Eric Stein, who becomes Production Manager
at Mandez Productions.

Meanwhile, Scott Shannon was
highlighted on this week’s “USA Today” TV
show, with talkk centering on his future plans at
KIQQ. Crosstown Power 106 morning man
Jay Thomas was also interviewed during the
show, claiming he'd “Never heard of him

Continued on Page 28

PUT SOME BITE

INTO YOUR RADIO SHOW!

The Humane Society of the United States, the nation’s largest
animal-protection organization, presents its new actuality line,
Animal ““Bites”’, sixty-second sound-bites on animal topics

that will amuse and astound your listeners. The bites change
weekly and are suitable for all formats.

Call 1-800-237-7242

The Humane Society of the United States, 2100 L Street, NW, Washington, DC 200

March 10,1989 R&R¢27

Capitol Records
is extremely proud to
announce the signing
of a major artist for
1989 and beyond

The frst hit single is
“SOLDIER OF LOVE"

Not yet released and already
the buzz is incredible!

KITY add KZZP 25-22 (HOT)
WNCI 27-17 BJ105 deb 33
Y108 add 22 WRNQ add

KRQ add

A IINIX.

:ulA);, > ‘-.,K_M ,:“_Q 4 *wf::"' 3
“IKO IKO”

Massive Adds:

WKT! add
WZOU add Y100 deb 26 Q105 deb 26  KS104 add 29
PRO-FM deb 35 WGH deb 25 Q102 add 35 Y108 add 24
WAVA add WNVZ add WHYT deb 21 KZZP deb 28
PWR99 deb 27  KITY add KCPW deb 27  KKLQ add
Massive Moves:

B104 27-23 KPLZ 34-31

PWR9S 27-24 KUBE 29-25

Z100 23-20 WTIC 39-26

Z95 7-7 WYCR 34-28

KISN 40-24 (HOT) KKMG 19-13 (HOT)
Massive Movie:
One out of every five people
in your target audience has
seen the Rain Man movie and
heard this song in the opening.
Massive Hit Recordil Sales over 350,000.

HEADED FOR GOLD!

o v_, A

DURAN DURAN

"DO YOU BELIEVE
IN SHAME?”

Their third hit single from the BIG THING
album explodes out of the box!

MOST ADDED!

WXKS add KKRZ add B93 add KSAQ add

WEGX add KROY add K98 add KQKQ add

WGH add KPLZ add Q98 add 26 KF95 add

KXXR 31-27 WSPK add WOK! 25-23 KSND add
Their killer

tour returns from Japan and Europe
and blitzes the country this monthi!!

M © 1989 Capitol Records Inc.
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‘A Shoulder Jo Cry On”

The seductive new single
from the debut album Tommy Page.

NEW & ACTIVE
WXKS deb 35 K106 add
WZOU deb 36 KZZB add
B94 30-27 KXX106 add
PWR99 6-5 KZFM 9-9
Y95 1-3 WAPE deb 21
KKBQ deb 3@ WHHY add
KRBE 40-35 Z102 39-30
WNCI add 33 WPHR add
KCPW add KWNZ 29-22
WLOL 36-29 KDON 7-6
KIIS 31-28 WZKX add
KZZP add Q104 23-19
FM102 28-26 KIXY 16-13
KROY 27-24 WCIL 7-6
KWOD deb 34 WIBW add
KCPX 1-5 KFMW 18-16
KISN 1-4-9 Z97 19-8
KWSS 30-25 KMOK 3-3
KMEL 13-12 ZFUN 8-7
WERZ add
WPST 21-18
Q106 add Produced by
ARIF MARDIN and JOE MARDIN
Written by TOMMY PAGE

© 1989 Sire Records Company  SIRE
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Continued from Page 27

(Shannon).” KIIS-FM’s Rick Dees wasn't on
camera, but viewers got a good long look at
his billboards.

Atlantic NE Promotion Director John
Weston has been upped to Associate Director
National Singles Promotion for the label.

What was former KKFR/Phoenix and
KRQ/Tuecson PD Jim Gillie doing over at AC
KWFM/Tucson last week? Reportedly, this
isn't the first time he’s visited the station of
late.

Hot 97.7/San Jose MD Michael Newman
will reunite with his former PD Steve Smith at
KNGY (Energy 96.5)/Houston. Newman won't
take up the Houston MD reins, however, until
a PD is hired for Hot 97.7 — and that's at
least a couple of weeks away.

Meanwhile, WTIC-FM/Hartford midday
personality Alicia Kay exits to also join Energy
96.5, leaving a prime opening. T&Rs,
yesterday, to PD Dave Shakes.

ST hears the new Power 95 (WPLJ)/INY
studios look O*U*T*R*A*G*E*O*U*S. As
of March 13, the station's new address is 2
Penn Plaza, 17th Floor, New York, NY
10121. New phone number: (212)
613-8900.

Amy Simon, most recently a programming
assistant at Q106/San Diego, has been named
West Coast Promo rep for EMI.

Consultant Don Kelly is, as predicted
here, now working with KKFR/Phoenix. No
staff changes, but J.J. Morgan’s recent exit to
program KZHT/Salt Lake City has left a prime
shift open.

And . . . after many years, Jerry Clifton is
no longer consulting KTFM/San Antonio. He's
replaced by the aforementioned Mr. Kelly.

WPGC/Washington PD Bob Mitchell
decided to mark night jammer Albie D's 28th
birthday by airing a 90-minute loop of E.U.’s
“Da Butt” one enchanted evening last week.
The stunt generated BIG play on local TV and
in the newspapers, butt seemed to be a
source of irritation to local and county cops.
Seems their phones were all tied up with
listeners wanting to know what in blue blazes
was going at WPGC.

EIPIA and Chicago local rep BeBop Hobel
have made an amiable parting. Look for the
Bopster to surface again soon. Meanwhile,
Epic National Promotion Director Tom Genetti

has transferred down from Minneapolis and will

temporarily handle the Chi-town territory.

Geoff Edwards has resigned from
KFI/L.A., following his suspension last week
(R&R, 3/3). The midday host had refused to

N e i »
A PENNY FOR YOUR TOTS — When WOKQ/Dover,
NH held a “Million Pennies For Easter Seals” collec-
tion, listeners contributed 1,100,000 coppers for the
cause. Pictured atop a pile 0’ pennies are (I-r) WOKQ
Promo Director Mike Martel, poster child Tommy
Hickman, and WOKQ OM Jim Murphy.

run announcements for a burning of Cat
Stevens records by afternoon talker Tom
Leykis. Edwards will continue his television
activities, and plans to pursue other radio
opportunities.

The plans for burning, however, have
been altered to crushing, since the proper
permits could not be obtained in time for the
Wednesday (3/8) schedule.

Rumors have the KAMJ/Phoenix combo
splitting, with the AM going All-Sports and the
FM going live AC. PD Dave Allen told ST that
the AM will carry the San Diego Padres and
New York Yankees as Sports Radio 1230,
and may further expand into sports
programming.

Q107/Washington has ousted morning
man Marc Ross and replaced him with David
Lawrence from WTAE/Pittsburgh. Meanwhile,
night rocker Chris Jagger splits to do
mornings at an undisclosed station. Details
next week.

WTRG/Raleigh has tapped former
WUSN/Chicago and WPOC/Baltimore PD
Doug Wilson as its new programmer. He
replaces Neil Mirsky.

Condolences to RCA/Nashville National
Promo Director Mike Sirls on the loss of his
father, William (3/6).

Congrats to WMAL/Washington's morning
team of Harden & Weaver, who celebrated 29
years together (3/6), which most likely makes
them the longest-running morning team in
today’s Radioland.

A tip o’ the ol ST “rabbit ears” to Sire/WB
on making Madonna a Breaker out of the box,
and for setting a new R&R CHR record for
first-week station adds (234) and percentage
of reporters (95%).

Power 95/NY personality Rich Stevens
will make the CBS-TV scene in the 4/6
episode of “The Equalizer.” Stevens can be
seen helping to clean up a dirty situation . . .
namely, by doing his laundry!

Who Consults America’s
Top-Rated AOR"”?*

ILE& (805) 528-0888

L-A‘R-R-Y B-R-U-C-E COMMUNICATIONS

*Source: Fall '88 12+ M-S 6am- 12midnight, KTYD/Santa Barbara
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A Modern Sound That Acknowledges The Past
E 5

Shooting From My Heart

THE FIRST RELEASE AND VIDEO FROM

N Al L= ; i >
‘ o J: ‘ I I C\/ r ‘ ) } s v/
y & 1A

SINGLE RELEASE DATE: MARCH 20, 1989
ALBUM RELEASE DATE: MARCH 20, 1989

PRODUCED BY: RICHARD MANWARING
MANAGEMENT: FAT CAT MANAGEMENT/JONATHAN COOKE

€ 1989 UNI Records Inc
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CD DUST BUSTER

Just what the industry needs ... A
clever battery powered “washer/
dryer” for your growing CD collec-
tion. Keeps them clean, for better
sound and fewer fracking errors.
You've seen these advertised for
much more than R&R’s discounted
offer ... Keep'm clean for just $28.00.

R&R “"DOUBLE CLOCK"

This black and gold battery-
powered clock “doubles” as
a sleek desktop timepiece
or folds up for travel and
wake-up duty. ony ... $10.00

RATINGS

BIRCH DEMOGRAPHIC RANKINGS

Atlanta

Ratings Report & Directory

The Industry’s ultimate resource
auide. Complete Industry Directory
coupled with easy to read Ratings
Reports on the Top 100 markets.
Published twice a year

$35 each/$50 subscription for both issues.

Q’/’//‘% Collector's Video . .. over 165 great
N A

@ ¢ Y7 244 highlights and personalities from
*_# RaR's first 15 years.. ..

including: Jack Armstrong - Dick Biondi - Gary Burbank - Ron Chapman -
Steve Dahl & Garry Meier - Holiywood Hamilton - Harry Harrison - Howard
Hoffman - Don Imus - Casey Kasem - Shotgun Tom Kelly - John
Landecker - Bilt Lee - Kid Leo - Larry Lujack - Spanky McFarland - Randy
Michaels - Moby - Robert W. Morgan - Cousin Bruce Morrow - Wally
Phillips - Dick Purtan - Joey Reynolds - Bobby Rich - Scott Shannon -
Howard Stern - Bob Steele - The Real Don Steele - Gary Stevens - Jay
Thomas - Chariie Tuna - Bruce Vidal - William B. Williams - Fred Winston
-Jeff Wyatt - and dozens of others too numerous to list (ail are identified
on the tape). $25/VHS only.

Collector's Audlo Cassette ... with
many magical radio moments of
the past 15 years ... si2

including:

Steve Dahl - Day after 1979 infamous disco demolition at Comiskey Park
Woltman Jack & Catfish Crouch - Live nude show

Ron Chapman - Soliciting money for nothing

Bob Rivers - 300-hour marathon during Orioles’ losing streak

Chartie Van Dyke - Final show, KHJ, 1975

Chartie Tuna - First day back, KHJ, 1975

Jack Armstrong - Shouting up a storm on 13Q/Piftsburgh in ‘73

Les Garland - Live from R&R Convention ‘88

Soupy Sales - Final show on WNBC

SAVE 25%... BUY BOTH FOR ONLY $27.50

Year End Review Pack . . . All the
Hits ... all the Charts ... all the for-
mats. 1974-1988. ony  s25

ORDER TODAY. .. =

Call 2135534330
ask for Brad or Kelley ,
Overnight delivery availabie for additional charge

Ail prices include postage & handling
Allow 1-3 weeks for delivery caitomio Residents Add 6.5% Tox

Su  Fall Su  Fall Su  Fall
18-34 g8 's8 | 18-49 g8 ‘88 | 25-54 '88  '88
WKLS (AOR) 189 156 | WVEE 121 135 | wvee 115 125
WVEE (UC) 13.0 151 | WKLS 147 110 | wsB-FM 98 91
WZGC (CHR) 117 116 | WSB-FM 92 92 | WKLS 117 8.1
WSB-FM (AC) 103 92 | wzae 88 88 | WKHX-AM&FM 65 7.5
WAPW (CHR) 102 7.9 | wray 68 7.1 | WYAY 80 7.1
WQXI-A/F (AC) 58 65 | WKHX-AM&FM 61 6.4 | WQX-AM & FM 78 7.0
WYAY (Ctry) 49 55 | WQOX-AM & FM 69 62 | wzGC 54 63
WKHX-AF (Ctry) 5.2 52 | WAPW 78 59 | wecH 55 59
WEKS (UC) 40 44 | WFOX 58 52 | WFOX 65 58
WFOX (AC) 48 39 | WPCH (BEZ) 40 41 | wsB(aC) 42 51
Baltimore
Su Fall Su Fall Su Fall
18-34 g8 88 | 18-49 g8 'sa | 25-54 ‘88 '88
WXYV (UC) 15.7  15.4 | WXYV 127 11.9 | wxyv 9.9 10.1
WIYY (AOR) 144 115 | WwMX 54 82 | wwMmXx 57 84
WBSB (CHR) 107 9.8 | wBSB 92 7.8 | wpoc 86 8.1
WWMX (AC) 46 83 | wyy 106 7.8 | wBSB 74 55
WGRX (CR) 44 64 | WPOC 56 57 | wiyy 80 5.4
WPOC (Ctry) 27 45 | WQSR 53 49 | wQSR 69 54
WHFS (AOR) 36 38 | WGRX 32 39 | wBAL 41 52
WPGC-FM (CHR) 2.7 3.8 | WBAL (NT) 25 36 | WUF 41 42
WQSR (Gold) 41 36 | WwIN(UC) 35 36 | WWIN 42 41
WWDC-FM (AOR) 4.8 3.5 | WLIF (B[EZ) 28 27 | WBGR (Rel) 16 34
Cleveland
Su Fall Su Fall Su Fall
18-34 g8 88 | 18-49 g8 ‘88 | 25-54 ‘88 '88
WMMS (CHR) 252 224 | WMMS 213 17.4 | wmms 17.4 153
WZAK (UC) 156 142 | WZAK 123 12.6 | WLTF 82 96
WLTF (AC) 99 11.3 | WLTF 91 93 | wzAK 85 95
WNCX (CR) 106 11.2 | WMJI-FM 11.0 93 | WMJ-FM 135 88
WMJI-FM (AC) 101 8.5 | WNCX 75 87 | WGAR-AMAFM 59 7.2
WNWV (NAC) 1.8 47 | WGAR-AM&FM 44 59 | WDOK 58 7.1
WGAR-AF (Ctry) 3.4 3.9 | WDOK 47 54 | WNCX 63 65
WWWE (N/T) 1.8 34 | WNwWV 29 52 | wNwy 35 58
WDOK (AC) 31 33 | wwwE 35 40 | WwwE 46 45
WRQC (CHR) 24 2.8 | wRQC 22 27 | WQAL (B/EZ) 25 3.2
Cincinnati
Su Fall Su Fall Su Fall
18-34 g8 'ss | 18-49 ‘g8 '88 | 25-54 '88 88
WEBN (AOR) 28.3 305 | WEBN 220 21.2 | wesN 16.9  13.0
WOFX (CR) 3.9 11.4 WKRQ 9.6 85 WOFX 2.5 75T
WKRQ (CHR) 12.6  10.4 | WOFX 31 85 | wLw 130 7.4
WBLZ (UC) 69 89 | weLz 57 7.3 | wBLZ 33 67
WIZF (UC) 90 55 | www 80 60 | wkra 55 65
WWNK (AC) 40 42 | wrem 68 58 | WRRM 69 63
WKRC (AC) 18 41 | wwnk 38 49 | WKRC 71 58
WLW (AC) 65 38 | wzF 6.5 4.7 | WWEZ (B/E2) 46 53
WUBE (Ctry) 35 36 | WKRC 49 45 | wwNk 29 52
WRRM (AC) 60 33 | wuse 54 42 | WUBE 6.8 45

WWW amesearradiohisterrcom
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'Q\Ile\ MUTUAL BROADCASTING SYSTEM PRESENTS
V/AY

S H

‘\ hen you think about the key players responsible

for the growth and success of network talk radio over
the past decade, there’s one name that continually makes

the top of everyone’s list. That name is of course Larry King, v
and his program—The Larry King Show—has grown to become -
virtually synonymous with the format itself. 2" |

Perhaps that success is why The Larry King Show 1s now among the
most effective, targeted programs in network radio. The show
currently airs on more than 340 radio stations,
reaches 92 of the top 100 U.S. markets
and covers 87% of the country in
all 50 states. And now,

The Larry King Show also
features an ideal start-time
as well as expanded hours.
The nation’s most popular
radio talk program airs
from 11pm, E.T. for a full
six hours every night.

To find out how

The Larry King Show can
work for you, contact your
Mutual representative

today. In Arlington

call (703) 685-2550, in

Los Angeles (213) 204-5000,
in Canada (416) 597-8529,
FAX (213) 204-4375 or
Telex 4996015 WWONE.

wwwLamericanradiohistorv.com
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You Can't
Tampa-St. Petersburg
Su  Fall Su  Fall Su  Fall
18-34 g8 ‘88 | 18-49 ‘g8 ‘g8 | 25-54 88 '88
WRBQ-A/F (CHR) 221 235 | WRBQ-AM&FM 217 220 | WRBQ-AM&FM 182 18.4
WYNF (AOR) 23.0 222 | wynF 17.3  15.4 | WYNF 1.6 98
WKRL (CR) 1.2 94 | WNLT 62 7.6 | wavyk-AM&aFM 81 82
WNLT (AC) 67 91 | WQYK-AM&FM 59 7.3 | WNLT 6.4 7.6
WQYK-AF (Ctry) 54 65 | WKRL 80 7.0 | wwrMm 25 7.2
WHVE (NAC) 38 39 | WHVE 41 55 | WKRL 6.7 6.7
WUSA (AC) 47 38 | WWRM 15 55 | WHVE 42 65
WFLZ (AC) 38 32 | WusA 82 53 | wusa 93 6.2
WWRM (AC) 1.4 26 | wrz 43 3.4 | WFLA 24 39
WTMP (UC) 35 25 | WFLA(CC) 15 31 | wrz 44 37
Buffalo-Niagara Falls

Su  Fall Su  Fall Su  Fall
18-34 g8 's8 | 18-49 ‘g8 88 | 25-54 '88  '88
WBLK (UC) 132 16.8 | WKSE 16.2 14.2 | WKSE 1.6 120
WGR-FM (AOR) 1.8 16.8 | wBLK 11.0 13.6 | WBUF 102 116
WKSE (CHR) 18.6 145 | WGR-FM 16 11.9 | WBLK 101 9.3
WHTT-A/F (CR) 12.8 107 | wBUF 7.8 109 | WYRK 8.4 86
WPHD (AOR) 143 90 | WHTT-AM&FM 123 83 | WHTT-AMBFM 112 82
WBUF (AC) 72 81 | WPHD 9.9 6.3 | WGR-FM 20 80

WMJQ (CHR) 6.7 6.4 | WYRK 6.9 5.8 | WBEN 50 7.1

WYRK (Ctry) 39 32 | wmiQ 6.3 50 | WGR 46 6.1
WBEN (AC) 1.3 30 | WBEN 3.2 47 | WJYE (BEZ) 45 46
CFNY (AOR) 30 1.7 | WGR(AC) 40 35 | wWPHD 47 45

“DOWNTOWN..
{AM1272)
San Diego

KITY add KKSS add 2 & [

Su Fall u a u a
&g;EJQ ad(;i KYRK a?ﬂj 18-34 ‘88 's8 | 18-49 88 88 | 25-54 '88 88
Wadd WFXX a KGB (AOR) 16.7 20.4 | KGB 127 17.9 | KGB 101 14.3
KXYQ on KQIZ add XTRA-FM (AOR) 14.0 145 | XTRA-FM 106 10.4 | KFMB-FM 59 8.2
WTIC add WPFM add KKLQ-A/F (CHR) 14.9 11.3 | KKLQ-AM&FM  13.0 10.2 | KSON-FM 76 7.6
KFMB-FM (AC) 6.8 6.9 | KFMB-FM 65 7.5 | KKLQ-AM & FM 98 7.4
KZ106 add KIXY add KSON-FM (Ctry) 6.1 5.0 | KSON-FM 62 6.2 | KSDO 30 68
WCGQ add KYYY add KCBQ-AF (Gold) 39 44 | KCBQ-AM&FM 46 43 | KCBQ-AM&FM 65 55
KZFM add KPAT add KKYY (AC) 1.4 42 | KSDO (NT) 20 3.9 | XTRAFM 44 55
XHRM (UC) 57 42 | KKyy 20 3.7 | KFMB (AC) 51 4.2
WIZ\;E agg EgSE add KIEM (NAC) 37 33 | Kyxy (AC) 39 3.7 | Kyxy 52 4.2
W C Z add XHTZ (CHR) 31 28 | KFM 44 36 | KIFM 53 4.0
WPHR add KJQY (B/EZ) 48 40

M I RRO R {SP 5237)
The Debut Alb b San Antonio
€ eou um y Su  Fall Su  Fall Su  Fall
One 2 Man 18-34 g8 ‘88 | 18-49 88 ‘88 | 25-54 ‘88’88
v KISS (AOR) 17.7 146 | KITY 12.0 10.8 | KCYY 76 11.3
KITY (CHR) 16.0 14.2 | KCYY 80 100 | KIFM 88 9.2
KCYY (Ctry) 83 99 | KISS 12.4 100 | KSMG 63 9.0
Produced by John Hudson and Dag Kolsrud KAJA (Ctry) 41 80 | KTFM 89 82 | KONO 53 6.7
Representation: Catrina Barnes KTFM (CHR) 9.0 7.9 | KAJA 58 7.4 | KAJA 68 6.4
Management Ltd. KZEP (CR) 59 7.9 | KSMG 53 7.1 | KTy 62 6.2
KSMG (AC) 58 7.7 | KzZEP 49 63 | KzZEP 55 6.1
KSAQ (CHR) 41 58 | KONO 43 51 | Kkiss 55 58
KMMX (AC) 39 4.8 | KSAQ 27 49 | WOAI(NT) 26 4.2
i KONO (Gold) 1.9 2.4 | KMMX 43 37 | KKYX(Ctry) 52 40
RECORDS
© 1989 A&M Records, Inc, All rights reserved.
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Duet W1th Ozzy Osbourne
| ONE OF THE MOST ACTIVE | “Close My Eyes

= Forever”

Now On Over 100 CHR Stations, e : .
Including: LKXXR -1 (HOT)

WXKS deb 28 KATM add 3

PRO-FM WKFR add 73/117, Including:

203 WPK 3530 Y95 iz WDBK add
795 24 -3

WMMS 20-18 WPST 34-30 KKBQ 26 WPFR add

KRBE 24-18 (HOT) KFBQ add

WZPL add WROQ 13-§ WGH 12-10 (HOT) K106 17-11

KKRZ 34 WLRS 22-18 WKBQ add 28 KATM 17-14
4 KXYQ 26 KTUX 34-28 KKRZ add WHTO 30-25 ¢HOT)
KROY WIXX 31-27 KROY add KAKS 39-32
KISN add 95XXX 34-26 KPLZ 37-34 WIMX 31-25
7 0K100 19-14 KUBE KOZE 32-23 (HOT)
KPL " WAPE add OK95 22-19 (HOT)
KUBE WIBW 31-26 WPHR add
CKO1 KGOT 35-29 gLPQxEd ;dd
WRCK add KTRS 30-2%
Produced by William Wittman KZZB add KMOK 18-15 %‘% :::
for Weedy Wet Productions WDLX add Y97 16-11 WIKZ add
G98 add
WBNQ add

Produced by Mike Chapman

DREAMLAND™

SAMAN TH BUSTER
A FOX POINDEXTER

] | 0nly Wanna | and his Bangshees:pf B!ue |
Be With You” PV V.V o

‘“‘Hit The Road Jack”

ONE OF THE MOST ADDED

: SECORDSTHE WheS from the movie “The Dream Team”’
Significant Action This Week i —
41/32 OUT OF THE BOX AT
B104  WRCK KIIS, KZZP |

WEGX WYCR
WAVA K106 WYCR
WGH WCGQ WCGQ

KZFM

WNVZ
KZFM Y107

KITY WZYP

B96 Y107
KWOD 7102
KISN WDLX
HOT97 KKSS
WFLY KSND
WAEB  KLUC

%l“ﬁ‘l:“ g:}\‘(’)‘ A o A Stock Aitken Waterman Preduction

WSPK @
= PLAY IT Produced by Hank Medress
BMG SAY IT ; for SBK Record Productions Inc.

—_www.americanradiohistorv com
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NEWS

e e e e e o
NARM CRS T gt i .
) ] p the dream alive. Madonna -
Continued from Page 3 Continued from Page 1 In ceremonies prior to the tradi- Gontinued from Page 1 I;D:Mann ;E]all}(tiemcnt h;&lltdFre:t
: : . : Mann said, mment . . .
At the convention, the heads of Thursday’s sessions focused on  tional New Faces Show, CRS 7100 crosstown CHR competitor  this time.

all the major labels promised to
support viny! as long as there was
a market for it. Several noted that
the Jazz and Urban formats con-
tinue to support vinyl at “signifi-
cant levels.”

Capitol Records President Joe
Smith encouraged all of the labels
to develop a ‘“‘sensible way to bail
out of the vinyl business.” He call-
ed for a specialized wholesaler to
handle vinyl sales, but predicted
the extinction of 7’ singles by
year’s end.

Two weeks ago, the Los Angeles-
based Wherehouse and Music Plus
chains announced they will be com-
pletely deleting vinyl LPs from
selected stores systematically.

An abbreviated Back-An-
nouncing panel Monday (3/6) reit-
erated RIAA statistics about lis-
teners’ desire for artist IDs.
KKLQ-AM & FM/San Diego PD
Garry Wall offered a different
perspective by questioning how
high back-announcing ranked on
listeners’ wish lists for radio, sug-
gesting it would come in around
fifth or sixth. Though the remark
was heard that “bringing radio into
this meeting is like bringing Chris-
tians to the lions,” label and retail
comments were mild, with an
overall spirit of cooperation.

However, NARM'’s Retail Advi-
sory Committee announced plans
to launch petition campaigns in
stores in markets around the coun-
try in support of back-announcing,
in conjunction with ‘“Back-An-
nouncing Month” (April). And re-
sults fromStreet Pulse Group head
Mike Shalett’s interactive research
survey at the convention showed
attendees’ feelings still riding high
on the issue:

* 84% felt that 40% or fewer sta-
tions in their market area regular-
ly back-announce

« 54% feel lack of artist IDs hurts
both developing and established
artists

* 72% feel retail sales would in-
crease 15% or more with regular
back-announcing.

In contrast to the first point, a re-
cent informal radio poll showed
100% of programmers felt they
were back-announcing on a regular
basis.

large market sales, promotions,
finding personalities, marketing,
and the role of consultants in
today’s Country radio. Advertisers
on a panel explained their use of
radio in general and Country radio
in particular.

The three CMA-sponsored MIPS
sessions detailed the process of
creating today’s records, featured
musicians describing their roles,
and concluded with producers Jer-
ry Crutchfield and Harold Shedd
conducting Kathy Mattea and a
group of session players through an
actual demonstration recording.

Thursday night was capped by
the ACM-sponsored Super Faces
show featuring the Judds.

Buck Sees
Fragmented Format

Country star and radio station
owner Buck Owens opened
Friday’s festivities by predicting
that the '90s would see Country
radio fragmenting into “two, may-
be three formats. That means our
shares are going to go down in the
marketplace.” He also moderated
a panel titled “Music Program-
ming: A Question of Balance.”

Friday’s long-form session was
“Humor, Risk & Chance,” con-
ducted by C.W. Metcalf.

Saturday Sessions

Saturday’s sessions included
panels on small market sales and a
spirited trade-paper panel which
sought to more fully explain the in-
tricacies of chart methodology.

Charles S. Menzies’s long-form
presentation was aimed at teach-
ing participants to manage the
most critical business asset:
human resources.

The afternoon’s sole session was
the two-hour “Personalities: Kick-
ing X$0#’s and Taking Names.”

Pearls Of Wisdom

The closing ceremonies were
highlighted by Minnie Pearl, who
said the dream of country pioneers
was to expose the world to country
music, believing people would love
the music once they heard it. Say-
ing she was proud of the new ar-
tists carrying the banner, she clos-
ed by telling broadcasters it was up

€ 1989 The Dawid Geften Company

founders Tom McEntee, Biff Col-'

lie, and Jerry Seabolt were
presented with plaques commem-
orating their contributions to the
CRS.

Publisher Charlie Monk had the
flu and did not MC the show for the
first time in its history; his inside
humor and barbs were missed.
Consultant Mike Chapman did the
honors for the ailing Monk.

CRB President Charlie Douglas
was reelected and WMZQ/Wash-
ington VP/GM Paul Wilensky
was named Agenda Chairman.

The 1990 Country Radio Seminar
will be held February 22-25, again
at Nashville’s Opryland Hotel.

Sebastian

Continued from Page 1
cumstances were unfortunate.
He’s done a great job in taking the
format live and enhanced the
music. We are committed to the
Wave format and are going to con-
tinue to financially support it and
grow it.”

Sebastian told R&R, “We were
within 0.8 of being number one
25-54 in the latest Arbitrend. We
have proven to the industry what
the potential of this format is.
There’s a lesson for all of us in the
industry — safe is unsafe. Carving
out a truly unique niche has the
most potential for success.

“This is my 21st year in radio
and I'm ready to go forward with
this. I'm lucky to know people in
high places who can give me good
advice. I need to be very open-
minded and go where it makes the
most sense to get involved in the
right property, either as a
manager or part-owner. It’s time
for me to go somewhere to call the
shots and have control of my own
destiny.

“I’m very grateful to Allan and
the entire team of professionals at
KTWV for providing me an oppor-
tunity to further this very unique
and exciting format.”

In addition to KTWV, Sebastian
has programmed KGRX/Phoenix,
WBMW /Washington (now WJFK),
WCOZ/Boston, KUPD/Phoenix,
KDWB/Minneapolis, and KDKB/
Phoenix.

KTWV ranked eighth 12+ in the
fall Birch (3.1) and tied for eighth
with AC KBIG in the corresponding
Arbitron (3.3).

Martell
Continued from Page 1

“Tony is largely responsible for
the prestige and success of the CBS
Associated Labels affiliations,”
added Epic/Portrait/CBS Associ-
ated Labels Sr. VP/GM Dave
Glew. “He has played an essential
role in the creation and develop-
ment of significant marketing con-
cepts for the products released on
the labels.”

Added CBS Records Inc. CEO
Walter Yetnikoff, “Tony is one of
the most respected men in the in-
dustry; he has well-earned this.”

Martell became VP/GM of CBS
Associated Labels in 1976 after
serving as VP/Marketing for CBS
Nashville. He also held executive
positions with ABC Records, Fam-
ous Music, MCA, and Columbia
Records.

WWW- amereasrsrackeisterr-com-

WQHT (Hot 97) responded by put-
ting together a parody of ‘‘Like A
Prayer,” which was played on the
Stevens & Grdnic morning show
last Friday (3/3) continuously for
over an hour. Pepsi and WB report-
edly asked that airings of the
“mock Madonna” be halted.

On the day of the premiere
broadcast, KIIS-FM/Los Angeles
aired a bit of the spot itself after
pulling the audio from an East
Coast TV satellite. This reportedly
touched off a furor from compet-
itors, which resulted in early distri-
bution of the single to the entire
marketplace.

Religious Concerns

Pepsi worries that the video,
which it feels contains numerous
potentially controversial elements
including burning crosses, Madon-
na kissing a black saint, and
stigmata on Madonna’s palms, will
draw fire from religious groups —
which would connect the clip with
Pepsi’s product. (The Pepsi spot is
based around a different concept
that has no footage in common with
the song’s actual video clip.)

On Monday (3/6) Pepsi spokes-
person Becky Madeira was quoted
by Reuters as saying, “We’ve
withdrawn our commercial featur-
ing Madonna from TV. Pepsi has
requested Madonna’s manage-
ment (DeMann Entertainment) to
pull the video . . . It is not our role
to be censors, but it is our right to
choose what programs we will ad-
vertise on. We are not advertising
on any program that carries the
Warner video.” Similar reports
also aired on CNN.

Pepsi Challenge Reversed

When R&R contacted Madeira
Tuesday (3/7), the company’s posi-
tion on the matter had changed.
“The two-minute spot was a one-
time deal,” Madeira said. “We
plan to air shorter versions of Ma-
donna’s spot, both a :30 and a :60,
once ‘Like A Prayer’ hits the top of
the charts.”

When asked about her earlier
statements to Reuters, Madeira
said, “I have no comment on the
previous Reuters story or on how it
came about. The only video we feel
it’s proper to comment on is the
one we produced. The Warner
Bros. video isn’t our video, and we
plan to air the new versions of the
Madonna commercial at a later
date.”

No Major Negative

Pepsi isn’t holding to its original
threat to pull advertising from
those airing the clip. MTV current-
ly has exclusive rights to air the
video, and according to MTV VP/
Programming Abbey Konowitch,
“We are airing her video and we
are also airing Pepsi commercials.
Since the debut of her spot we’ve
been airing other spots Pepsi has
placed. Madonna’s video has not
generated major complaints and it
has already come up in the Top 15
requests of our ‘Dial MTV’ pro-
gram with no major negatives.”

MTYV Director/Program Publici-
ty Carole Robinson confirmed that
Madonna’s spot had been pulled,
although “other Pepsi commer-

When contacted by R&R,

Tower
Continued from Page 1

“He applied here just before
Christmas,” recalled KUHL Presi-
dent/GM Andy Whatley. “We had
been contacted by a broadcast
school out of Seattle on his behalf,
and then he came in.”

KSMA & KSNI owner Alice Bay-
liss and KGDP VP/GM Norwood
Patterson said Miller was looking
for work at their stations as well.

Rogers said Miller had worked
until recently on a volunteer basis
at nearby KCSB/Santa Barbara,
which is owned by the University of
California.

The night before the towers fell,
Bayliss said her two stations inex-
plicably went off the air. “Our AM
went out, and then a half-hour later
the FM followed,” she said. “But
the transmitters are located about
ten miles apart. We discovered
that the circuit breaker boxes had
been broken into.

“On the next night at 9:14, van-
dals took KSNI's tower down by
cleanly clipping two guywires.
They went directly from there to
KSMA, where they took our 240-
foot tower down,” related Bayliss.

Both stations were off the air un-
til engineering crews were able to
set up makeshift transmitting fa-
cilities on telephone poles. Bayliss
said the FM is currently operating
at 75% and the AM at 60% of nor-
mal power.

Whatley and Patterson said their
stations never left the air because
only one tower of their directional
arrays was cut down. The stations
are now operating non-directional-
ly with reduced power.

Both suspects are charged with
felonious vandalism, and bail for
Miller was set at $5000. The manag-
ers estimated the damages to their
facilities will total more than
$100,000.

Norman
Continued from Page 3

Norman joined WB’s Nashville
division in 1983 as VP/A&R and has
headed the operation since 1985. He
commented, “The last five years
with Warner/Reprise have been
the most exhilarating and inspira-
tional of my career in music. I'm
proud of the accomplishments and
contributions of the Nashville divi-
sion and grateful for the support
from everyone in Burbank who
helped make our success possi-
ble.”

Norman was a member of the
band Shiloh, which was produced
by Kenny Rogers, whose first al-
bum for WB/Reprise is being pro-
duced by Norman. As a producer/
arranger, Norman has worked
with Linda Ronstadt, America,
Bob Seger, Kim Carnes, the
Eagles, the Smothers Brothers,
Anne Murray, Mickey Gilley,
Glenn Frey, and others. Since join-
ing WB, Norman has produced ros-
ter artists Hank Williams Jr., the
Forester Sisters, Gary Morris and
Crystal Gayle, Michael Martin
Murphey, and Southern Pacific.
Norman also has been responsible
for signing non-Country acts Take
Six and Jim Horn to the WB Nash-
ville division.
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Joint Communications

Convention ‘89 in Atlanta
May 10-12

Cutting Through the Clutter

'
i

¥

John Parikhal Steve Berger
Futurist ' Ex-Disc Jockey,
President Nationwide
Communications

. W

Roger Dawson Lee Abrams

Dynamic "Negotiating” Rock Radio Pioneer
Expert & Author

Also Featuring

Mike Shalett John McGhan
Leading Music Researcher Promotional Wizard

BREAKTHROUGH MARKETING:

The Hottest Names in Marketing Show How to Cut Through in the 90's

For Radio, Record & Media Professionals

For Registration call collect (416) 593-1136 or Fax (416) 593-7589
Registration Fee: $225 U.S. Funds Prior to April 7, $325 After

Hotel Reservations (404) 953-4500 - The Stouffer Waverley
Ask for the Convention Rate

- ——AAALA amoricanradichisiornz, cam
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MIKE SHALETT

PURCHASE STIMULATORS

Paying For

Price

And Position

In my last column (R&R, 2/24), the case
was made for record advertising to focus more
on image and less on price. The results of Street
Pulse Group’s consumer survey clearly showed
that customers were not primarily driven by
cost.

As a followup, two retail -~ ]
Retailer/

and two record distribution
executives share their per-
spectives on how their re-  Nl@nufacturer

spective industries attempt
to stimulate consumer
awareness/purchases.

Positioning

All four executives cited
the critical importance of
positioning, which refers
principally to album place-
ment in the store (front dis-
plays near customer en-
trance are preferred). In-
store play, working in
tandem with displays, is
another positioning device.

Both positioning and
price can affect the success
of an album’s sales in dif-
ferent ways. A full-line
record store, which carries
a tremendous number of
titles, may ordinarily buy
one unit of a developing ar-
tist’s new release. Large re-
tail chain outlets, usually
located in malls, primarily
only stock the hits and may
be less likely to carry a
developing artist’s title.
Landing a spot in these
stores is definitely of
greater importance than
being carried by full-line
stores.

Though it may be easier
to get a full-line store to
carry more than one or two
copies of a particular title,
space and dollars are
critical issues. A retailer is
obligated to make pro-
fitable use of his space.
Naturally, manufacturers
and distributors want ac-
counts to order more than
one or two copies of a par-
ticular title. Small quan-
tities may end up in miscel-

Partnership

® Manufacturers pay
for retail ads, provide
product guarantees/
discounts.

® Retailers provide
prime display
placement, in-store
play

laneous bins, where they’re
difficult for a consumer to
find.

‘Zero-Risk Product’

One of the steps taken by
manufacturers to avoid a
miscellaneous landing is to
offer a guarantee. That is,
the retailer can return the
unsold product to the seller
with no penalty. In essence,
the retailer takes in the pro-
duct with zero risk. Another
alternative: the manufac-
turer can offer the product
at a discounted price.

In return for protecting
the retailer, the manufac-
turer wants high product vi-
sibility. If the retailer
should decide to sell the
product for less than the
everyday price, that pro-
vides the consumer with a
purchase incentive. (Such
pricing is solely at the dis-
cretion of the retailer.)

The manufacturer also
works with the retailer to
garner in-store play, much
the way food distributors
fight for position in super-
markets. Manufacturers

jockey for in-store play and
visibility — neither of which
are given gratis.

Retailers consider manu-
facturer financial support
to be key. As one retailer
said, “If the labels aren’t
working with me, why
shouldn’t I just spend my
money selling the hits?”

And retailers often don’t
find it in their best interests
to break new product. “Fif-
ty new titles are sent to me
all the time,” one retailer
explained. “My job isn’t to
pick out the titles I like, but
to create a partnership be-
tween the label or manufac-
turer and myself to work
the same priority.”

Discounts

The retailer can make the
largest profit margin when
he receives the greaest dis-
count possible. Based on
discounts and “free goods”
or bonus product incen-
tives, he holds the product
and then pockets the
money. Another retailer
may want advertising in
return. “Many retailers use
the dollars to advertise
their locations, their hours,
the convenience of their
parking lots,” one distribu-
tor noted. ‘“‘Our dollars are
used to position the retailer
against his competition.

“Timing is the name of
the game. What good does it
do if everything is in place
but the airplay or video
play for a particular title is
not in sync with our fight for
price and position?”’ Added
the second distributor, “I'm
not sure price means any-
thing. I expect to see
retailers selling everything
soon for a so-called every-
day low price, much like
Sears is doing now.”

As major retailers swal-
low up more of their
smaller contemporaries,
fewer chains exert control
over what product receives

WWW anmercarmr=orotisStor™Tcom

The Price Question

How Important Is Price?

Very important
39%

Not
important
11%

Somewhat important
49%

1 usually wait for an
album to go on sale before | buy it

Disagree
61%

I shop from store to store
looking for the best price on an album

Agree
51%

Source: Soundata

favorable positions, prices,
and advertising. Much like
today’s radio conglomer-
ates, these retailers’ finan-
cial commitments demand
they make the most on
every dollar invested in
their product.

The bottom line: retailers
have finite space, manufac-

turers have finite dollars.
The critical price and posi-
tioning choices they make
will directly affect the fate
of tomorrow’s artists.

Mike Shalett is President of the
New Millord, CT-based consumer
survey firmStreet Pulse Group. He
can be reached at (203) 355
QB02.
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“REPETITION"”
THE NEW SINGLE FROM INFORM

A GUARANTEED REPEAT PERFORI
PRODUCED BY FRED MAHER

® Musicians Of The Year
. (Spin. 1988)

m\b 5 A REGISTEREQ TRADEMARK OF TOMMY BOY MUSIC. INC ®m Best GFOUD Uf The Year [Winter MANAGEMENT SCOTT MEHNO/BANG COMMUNICATIONS @ 1989 TOMMY BOY MUSIC, INC
Music Conference, Dance Music Awards) E Tommy

®m Top Five: Best New American Band [Rolling Stone Readers Poll) h’“?

® ‘What's On Your Mind"" Certified Gold Single No. 2: Dance Music
Report (1988 Year-End] Top Three: Billboard No. 2: MTV Top 20 Countdown [(Top 25 Year-End]

® 'Walking Away"" More Than 250,000 Sold Top Ten: Billboard No. 5: MTV Top 20 Countdown

® |nformation Society Debut Album Certified Gold

® Sold-Out 40-City Tour

________ www americanradiohistorv.com


www.americanradiohistory.com

38 ¢ RaR March 10,1989
B e e S

KSAN’S BARON

S

e

S B R e

R e

AIR PERSONALITIES

R e

R

s T — T ——

Good Publicity, Good Buddy

The first thing that brought Buddy Baron to my atten-
tion was a single photocopied sheet of paper that landed in
my mailbox each week headed, “Heard this past week on
Buddy Baron’s afternoon rad10 show.”” The sheet contain-
ed perhaps a dozen topical quips and comments. The lines
seemed clever, and I was glad to see an air personality ag-
gressively practicing self-promotion. So I called Baron
and asked him to send me an aircheck.

Baron began his career in 1968 at
WMBR/Jacksonville. Subsequent
career moves took him to WFOM/
Marietta, GA; WGST & WQXI/At-
lanta; WSAI/Cincinnati; KEZY/
Anaheim; KIMN/Denver; KFRC/
San Francisco; WYNF/Tampa;
KOPA/Phoenix; KVIL/Dallas;
WWNK/Cincinnati; and WIZD/
Mobile. At the time of this inter-
view he was doing afternoons at
KKHT/Houston, but as you read
this he’s about to begin his new post
as morning man at KSAN/San
Francisco.

A Super Bowl Start

R&R: What was the genesis of
your weekly publicity flyer?

BB: That began when I was at
WWNK, just before the Super
Bowl. We had a pre-game show on
the morning program in which I
sat around with a couple of sports-
writers and a couple of people from
the Bengals and shot the bull about
sports. I did a joke about Jim
McMahon’s acupuncture, pointing
out that if they did acupuncture on
William “The Refrigerator” Perry
they’d have to use a harpoon.

One of the guys there was Andy
Furman. Now he’s Sports Director
at WLW/Cincinnati. But at the
time he was a promoter for one of
the racetracks and also acted as a
stringer for a couple of local pa-
pers. He wrote that up and sent it
out to a few of the sports maga-
zines — both Sports Ilustrated and
Sport magazine used it.

After that, every time I came up
with a funny sports-oriented com-
ment I'd type it up and send it to
the magazines. Every once in a
while I'd get something printed.

When I came to Houston one of
my first stops was the Chamber of
Commerce, where I bought a local
media guide. It listed the names
and addresses of all the area news-
papers and magazines, the people
who write the columns and cover
the beats, plus all the radio and TV
stations. It also included the local
bureaus for national magazines
like People and Newsweek.

Dan O'Day, author of *Parsonal-
Ity Radio,” conducts air talent
saminars for staions, groups, and
associations. He can be reached
at 110680 Cashmers 5, Suite
#100, Los Angeles, CA DD049;
(213) 475-1TEB7.

Buddy Baron

I made up a mailing list of rough-
ly 35 names. Every week I compil-
ed 15 to 20 of what I thought were
the best gags I had written for my
show and filled up one sheet of
paper. I found the ones that were
local in nature were printed the
most frequently.

Wood from Malrite was impressed
enough with what I was doing that
he photocopied some of my sheets
and sent them to all the Malrite
PDs with a note saying, “Hey, get
your guys to start doing this, too.”
(Note: Baron’s new employer,
KSAN, is owned by Malrite.) It’s a
good marketing technique, be-
cause you never know who’s going
to see those sheets.

It can also help you politically;
it’s great when the corporate VP
picks up a copy of Sports I
lustrated on an airplane and sees
you quoted — along with the sta-
tion’s call letters.

R&R: How much time do you
spend writing and researching ma-
terial for one day’s show?

BB: Three to four hours a day.
My wife Pat helps a lot. She goes
through all the local papers and
circles items she thinks might
make for good bits. Then I take a
legal pad and make notes on what I
think are the most workable con-
cepts. I concentrate mostly on local
items.

A Mini-Critique

While I admire Baron’s effective
self-promotion and enjoy his on-air
talent, I couldn’t help but be dis-
turbed by a couple of elements in
his aircheck. Each is related to his
interactions with the show’s sup-
porting players. Here are two
breaks featuring his KKHT news-

Why Indeed?
Our philosophical musing of the week comes fromDen-
nis McAtee of KKOW/Pittsburg, KS:

“Why do so many self-professed ‘one-to-one communi-
cators’ go on the air and graet the listenar with, ‘Hello, ev-

erybody?”’

You never know where you’ll end
up being quoted. The Sporting
News quoted me, and the next
thing I knew I got a couple of calls
from the West Coast telling me I
was in the Los Angeles Times,
which had reprinted the line.
Whenever a publication has used
one of my lines, it’s printed both
my name and my station’s call let-
ters; I've never been ripped off in
print.

Political Payoffs

R&R: Has the sheet produced
any surprising dividends?

BB: Sure. KKHT changed hands
from Malrite to Emmis last
November, and I kept the corpor-
ate PDs of both companies on the
mailing list to let the big boys out of
town know what I was doing. Jim

caster, with my comments in
italics.

The Happy Newscaster

BB: Well, the Houston Zoo got a
new elephant yesterday . . .

Newswoman: Uh-huh.

BB: ... the natural way. They
named her Pearl for being born on
December seventh.

Newswoman: Uh-huh.

BB: George Bush wanted to
name her that three months ago

. 'Newswoman: (Loud, long, hys-
terical laughter)

The newswoman, who is not posi-
tioned as a “team‘‘ member but in-
stead delivers the news and then
leaves, is so eager to be part of the
Jjoke that she actually interrupts

WWW . ameseamsmetelsietoryeom

Baron’s setup. But what really
makes me wince is her incredible
overreaction to the punch line. It’s
a clever comment, but she treats it
like the funniest thing she’s ever
heard.

When I hear a newsperson (or
what WLTW/New York’s Rasa
Kay calls a ‘“news bimbo’’)
laughing hysterically at a mildly
amusing jokRe, I'm forced to
assume one of two things: she’s not
very bright or she’s pretending to
think the joke is funnier than it is.
So I assume the person either is
dumb or dishonest. Neither of those
is a quality I seek in a newscaster.
You can be a human laugh track or
a credible newscaster, but you
can’t be both.

In the next break, her eagerness
to “help’” with the entertainment
again gets in the way of the setup:

BB: Top five at 5:05: the cate-
gory today inspired by the list in
USA Today devoted to the Top Five
Celebrities We’'d Like To Buy Gifts
For. I think one of the . . .

Newswoman: Mmm-hmmm.
BB: Hickory Farms or
somebody put the list together . . .

Newswoman: (Laughs enthusi-
astically)

BB: Seriously, there’sCher . . .

She laughs as though ‘“Hickory
Farms” is a joke, but that’s the
factual backdrop for the bit that
Baron is trying to get to. Instead of
helping him reach his destination,
she’s setting up roadblocks.

The Laughing Reporter

In this break, Baron outros a
record and checks in with his traf-
fic reporter:

BB: KKHT, Gregory Abbott and
“Shake You Down.” Buddy Baron,
quarter past four. Again we check
with Cecil Knight; Cecil, I've got
one more name for your Christmas
list this year.

CK: Oh, I thought my list was
complete.

BB: No, we've got one more
name here. This got faxed to us by
the folks at Jack Roach Ford. Ap-
parently there’s a young fellow, a
little boy named David . . .

CK: Oh, okay.

BB: ... and this is going to be
CK: Okay.
BB: And he’d like to do it big

time. He wants to break the “Guin-
ness Book Of World Records” . . .

CK: (Begins laughing)
BB: ... for receiving the most
CK: (Laughter continues)

BB: And it’s through the Child’s
Last Wish Foundation in Spring
Hill, Florida. I've got one at home
that’s perfect . . .

CK: Uhoh.

BB: It’s Santa in a Hawaiian
shirt with flamingos pulling his
sleigh. That’s pretty hip, right?

CK: That’s just what I'd think
you’d have.

BB: (Laughing) Yes, that’s ex-
actly what I send out. (Serious) But
anyway, the address in case you
want to jot it down, Cecil, is David,
in careof . ..

What cowld be worse than at-
tempting to speak movingly about
a dying child’s last wish, only to
have the other person laugh all the
way through it? The traffic report-
er was not trying to be insensitive,
and he is not to blame for this
snafu Knight works for an inde-
pendent service that provides
reports for several Houston sta-
tions; he has contact with each
Jjock only when he calls in his re-
ports. His “character”’ on the show
is jocular, and he’s accustomed to
Joking around with Baron.

Before he put Knight on the air,
Baron should have warned him of
what was coming.

Moral: never surprise one of
your supporting players — espe-
cially news/information people —
if that surprise could reflect badly
on the position that person is at-
tempting to fill.

'} MEED YOUR INPUT! Com-
ments, suggeshions, complaints,
and alrchecks are welcome. Dug
torthe volume of mail, Lragret that |
cannot critiqua the alrchacks. But
Td tove to hear whal you 're- doing,
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Symptoms Of True Love

R&R Urban Breaker May 20

R&R Urban Singles Chart Top 10 July 15

R&R CHR Singles Chart Top 40 November 18
Billboard Black Singles Chart Top 10 July 30
Billboard Pop Singles Chart Top 40 December 3
and

Hide And Seek

R&R Urban Breaker September 9
R&R Urban Singles Chart Top 20 October 28
Billboard Black Singles Chart Top 40 October 29

Urban Contemporary

UC Chart: Debut €0

Crossover Airplay:

WPGC 9-7 KITY

KGGI TOP 10 KTFM

KEZB deb 38 Y107 22-20
HOT105 Top Ten
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It'sbeen a great year for Tracie.

Nominated for Best New Artist of 1988 af the NAACP
Image Awards.

Featured on The Lou Rawls Parade of Stars Television
Special, the Disney Channel’s Videopolis, Entertainment