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SALES PREP FOR THE
COMING DECADE

Whether we'’re headed for the
Gray '90s in our aging society, or
a new ecologically-sound utopia,
one thing’s for sure: selling radio
will be a brand-new ballgame.
Chris Beck takes a close look at
the immediate future’s changing
ground rules and most promising
sales opportunities.

Page 28

MORE REVENUE FROM
QUALITATIVE RESEARCH

Tom Birch provides an easy-to-use (and
adapt) guide to practical qualitative
research, adding simple suggestions on
how to maximize pinpoint psychographic
data to make more money for your
station.

Page 62

FCC & CONGRESS:
HOW THEY’LL SHAPE YOUR
FUTURE

Congress and the FCC seem constantly
at odds, but those bouts are the
preliminaries for some of the most
important regulatory decisions in years.
Seven experienced DC observers home
in on the issues that will determine
broadcasters’ business existence in the
'90s.

Page 16

HOW YOU CAN BUY YOUR
OWN RADIO STATION

Broadcast law experts Erwin Krasnow
and Gene Schleppenbach cover all the
legal bases you need to know in making
your first station acquisition, and explain
a number of ways you can raise the
+lecessary capital.

Page 22

STAYING ONE STEP AHEAD
OF THE COMPETITION

If you can anticipate the moves your
competitors will make, you'll have a huge
head start on wining. Jeff Pollack
explains the benefits of long-range
strategy and /@sponding to a projected
series of mponents’ moves, rather than
reacting t just one ploy.

Page 56

WINTER ARBITRONS:

THE NEXT GENERATION

Arbitron 12+ figures for 23 top markets

this week — the complete breakdewn for

San Francisco, Washington, Philadephia,

Miami, and most other key markets.
Page 5%

Newsstand Price $5.00

DeCastro Upped To
Evergreen Exec. VP

Wert WLUP VP/GM, Solk VP/Station
Manager As deCastro Heads For KFAC

As R&R went to press, Ever-

green Media was preparing to
announce several top-level

management changes. WLUP-
AM & FM/Chicago VP/GM Jim

deCastro is being upped to Ex-

ec. VP and will relocate to Los @

Angeles, where he’s expected to
assume GM duties at KFAC fol-
lowing Evergreen’s takeover of
the Classical outlet from Clas-
sical Communications. Suc-
ceeding deCastro is WLS-TV/

im deCastro Greg Solk
Chicago LSM Larry Wert. Greg
Solk, OM of the Chicago combo,
is being promoted to VP/Station

er.
deCASTRO/See Page 55

Group W: $385 Million Megadeal

Buys Legacy, Metropolitan; Sillerman Gets Equuty, Board Seat In Historic Pact

Group W Radio has agreed to -

buy ten radio stations from
companies headed by New York

communications tycoon Robert

F.X. Sillerman for approxi-
mately $385 million, in a deal
that would create the second-
largest US radio company.
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«“" Hirsch
Interviewed

Legacy’'s Carl Hirsch
answers the questions
the industry is asking:

@ Did Sillerman sell out
from under him?
©® Was the debt load too

h ?
eavy Page 53

The purchase of the Metropol-
itan and Legacy Broadcasting
chains will create an empire
valued at almost $800 million. It
will give Group W stations in
nine of the top ten markets, ex-
cluding San Francisco, and ex-
pand the company’s radio cov-
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HEADS
PROMOTION

Glass Tapped
As SBK Sr.VP

Daniel Glass
Former Chrysalis Records
VP/Promotion Daniel Glass has
formally taken on the Sr. VP/
Promotion post at two-month-
old SBK Records, a division of
EMI Music Worldwide.
GLASS/See Page 55

Robert F.X. Sillerman .

erage from about 29% to about
35% of the nation’s population.
Stations being acquired are
WNEW-FM/New York, KTWV/
Los Angeles, WMMR/Philadel-
phia, WLLZ/Detroit, WCPT &
WCXR/Washington, KILT-AM
& FM/Houston, and KDWB-AM
& FM/Minneapolis-St. Paul.
“We will have a company
that will take us into the next
century, that will be so far out in

b
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Dick Harris

front of everybody that it will be
the model for our industry,”
said Group W Radio Chairman
Dick Harris.

Sillerman said negotiations
began about two months ago,
after he approached Group W
with an offer to buy its stations.
Bill Steding of Americom Radio
Brokers represented Group W
and brokered the deal.

“Obviously the key motiva-

]

Benson Exec. VP At
Burkhart/Douglas

Atlanta-based Benson Com-
munications President Don
Benson has joined his operation
with Burkhart/Douglas & Asso-
ciates in a multi-year deal, and
has been named Exec. VP/Op-
erations of B/D&A. He begins
his new duties May 1.

B/D&A President Dwight
Douglas told R&R, “This is the
age where you look to combined
brainpower as a means of stay-
ing ahead of the competition,

and this is a situation where we
both come out winners. I've
known Don and his work for
many years. We’ve competed
against him, worked for him,
and now we have an opportuni-
ty to team with him in a strong
broadcasting partnership.
Don’s clients will maintain their
fruitful relationship with him,
while adding the benefits of our
products and services.”
BENSON/See Page 55

Kent Burkhart, Don Benson, and Dwight Douglas

tion of this transaction is the
continued growth of our radio
asset,” said Sillerman.
combination of the Westing-
house group and people with our

“The

stations and people makes the
whole greater than the sum of

its parts.”

Sillerman Debt

Payments Big Motivator
The tricky finances of Metro-
politan and Legacy were anoth-
er motivating factor, admitted
Sillerman. Metropolitan has
been plagued by an overlev-
eraged debt structure since
1986, when Metromedia Radio
GROUP W/See Page 53
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Brodie Now
KTWV PD

KTWV (The Wav=)/Los An-
geles Asst. PD/MD Christine
Brodie has been elevated to PD.
She succeeds John Sebastian,
who left to pursue management
and radio station ownership in
March.

KTWV VP/GM Allan Chlo-
witz commented, ““Chris has
played an outstanding role in
helping build the Wave into one
of the top-rated 25-54 stations in
the market. We are delighted
that the station will continue to
benefit from her unique knowl-
edge of the music and program-
ming expertise, as well as the
special relationships she has
developed with the artists and
labels we regularly feature.”

BRODIE/See Page 55

NAB SPECIAL '89

Begins Page 16






INSTANT
R&R

An advance look at the hottest news,
business briefs, music and Street Talk
in the upcoming issue of R&R . ..
faxed to you by 8am Wednesday mornings.

R&R is about to debut the industry’s first personalized
fax publication . . . R&R HOT FAX.. If you subscribe to
R&R and have a fax machine, we’d like you to be one of
the first to use and help shape this exciting competitive-
edge information source. You’ll know what’s hot in R&R

before the newspaper is actually printed. And you’ll be
able to “‘customize” your own edition . . . receiving only

what you need to read.

Fax back the form at the bottom of this page today.
You’'ll be one of the first to use R&R’s newest executive
power tool . . . absolutely free for two months.

Please sign me up for the R&R HOT FAXe 2-month free: trial offer.
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City: State: Zip:

Do you subscribe to R&R? Yes: No:

*QOffer limited to U.S. only ... Two week free trial offer available for international subscribers. May be withdrawn at any time.




““We’ve had incredible success working with
The Research Group here at V-103 (formerly
WBMX-FM) in Chicago. First we did a Format
Search, and found a precise hole in the market
that could win. Then
we followed that with

special ‘‘cluster analysis”’ N Ch i Cago:
research and a study

The Research Group From # 1 4 to
npieondl 7#1 in Adults.”

has just recently devel-
about exactly what the
music had to be to really land a big number.

We kicked off the new format last October,
and the results have been amazing: from worst to _
first almost overnight.

I’ve never seen a success like this in my career. ”
I would have been satisfied at the end of a year,
being in the top five, 25-54 adults. Especially in a
tough competitive market like Chicago.

The special new types of research and the
value-added that The Research Group brings
clearly separates them from all other research
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companies.’’

Barry Mayo
President /General Manager
V-103 FM, Chicago

*Summer 1988 to Winter 1989 Arbitron.
Adults 25-54, AQH Share, M-S, 6A-12M. MSA.

The Research Group develops the right information, then uses a
special system of strategic planning to help you win—and stay strong—
in tough, competitive environments. Some managers may have the
perception that using the best is prohibitively expensive. With The
Research Group, that is not true. Call today about our availability in
your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888




Johnson, Spann Head
Reprise Black Promotion

(I-r) Hank Spann, Ernie Singletor.  *‘Aichael Johnson

Reprise Records will field its
own national and regional black
music promotion staff, to be head-
ed by VP/Promotion Michael
Johnson and Co-National Direc-
tor/Promotion Hank Spann. Re-
gional promotion reps for the new
department will be located in eight
regions of the country.

Warner/Reprise Sr. VP/Black
Music Promotion Ernie Singleton
commented, “We intend to take a

PERUN EXITS

Amadeo PD
mAt Y100

Frank Amadeo

Following the resignation (4/24)
of Metroplex VP/Programming
and WHYI (Y100)/Miami PD
Steve Perun, Asst. PD and nine-
year station vet Frank Amadeo has
been elevated to PD. There are no
plans to fill Perun’s corporate posi-
tion.

Metroplex Exec. VP and Y100
President/GM David Reoss told
R&R, “Steve leaves us and the
company with our best wishes. He

has wanted to do other things, such-

as expand his consultancy.

“A few months ago when it look-
ed like Steve was being wooed by
some other situations, Frank told
me he wanted a shot at the job the
next time around, so he became the
primary candidate this time for the

AMADEO/See Page 55

WCAU Goes
Fulltime Talk

After years of fighting a losing
battle with Group W’s all-News
KYW, CBS has converted News/
Talk WCAU/Philadelphia to all-
Talk.

“It was difficult to compete in a
market this size when we were not
focused in our marketing
direction,” noted WCAU VP/GM
Chris Witting. “Research indicated
that listeners considered us a Talk
station, so we officially became
what our listeners describe us as:
“Talkradio 1210." ”

Witting said the station’s morn-

WCAU/See Page 55

leading role in black music in the
'90s. We intend to make Reprise an
awesome force in the field, and the
creation of a dedicated promotion
staff is the first step in that direc-
tion.

“Michael Johnson, with his ex-
tensive artist relations, promotion,
and marketing experience, and
Hank Spann, with a multi-faceted
portfolio in radio, promotion, and
personnel management, are ideal-
ly qualified to strategize and fulfill
these goals,” he added.

Johnson, who joins Reprise after
two years as VP/Promotion &
Marketing for Wing Records, said,
“Warner/Reprise is the paradise
of promotion and, personally, it's
great to be back among old
friends.” Johnson previously was
National Promotion Director at

REPRISE/See Page 55

Gmeiner Now
Elektra’s
Album VP

Nine-year Elektra veteran Ray
Gmeiner has been elevated to VP/
Album Promotion.

Elektra Sr. VP/Promotion Brad
Hunt commented, “I gave Ray his
first job in promotion at MCA in
1970, so I've had ten years to ap-
praise him and be amazed by his
abilities. Ray’s promotion to VP is
sure to translate into even greater
album radio success for a wide
range of Elektra artists.”

Gmeiner joined the label doing
local promotion in Denver. He relo-
cated to L.A. in 1983 to handle ex-
panded regional duties, and was
named to Director/Album Promo-
tion in 1987. He handled local pro-
motion for MCA in Denver prior to
that

Tashuan H|t Wlth 168
Payola Counts

Attorney Calls Government ‘Vindictive’

Two months after plea-bargain
arrangements between the US
Government and independent rec-
ord promoter Ralph Tashjian and
his wife Valerie were rejected by a
Federal Judge, prosecutors have
convinced a federal grand jury to
return a revised indictment against
Ralph Tashjian specifying 168
counts of payola.

The Tashjians were originally in-
dicted in February ’88 after a
lengthy Justice Department in-
vestigation. Ralph was accused of
payola and obstruction of justice,
and both Tashjians were charged
with tax evasion.

US District Judge Pamela Ry-
mer threw out the payola charges
in February of this year, ruling
they were not specific enough for
Tashjian to defend himself against.
She then rejected their plea bar-
gain arrangements when she sus-
pected Valerie was being coerced
to plead guilty in order to save her
husband from being charged with
more serious crimes. She ordered
Valerie Tashjian to trial May 23.

The new indictment, which su-
persedes the old ones, specifies the
dates, artists, and recording labels
that Tashjian purportedly pro-

TASHJIAN/See Page 55

BRANNAN PD

SMN, KNIX Launch
Traditional Country Format

The Satellite Music Network and
KNIX/Phoenix are joining forces
to launch a new Country format.
Set to air September 1, the music
will have a more traditional skew
than SMN’s present satellite-
delivered Country format, which
currently airs on 260 stations.

KNIX’s involvement comes un-
der the banner of the Buck Owens
Production Co. KNIX owner
Owens commented, “I'm happy
and pleased to be a part of the
development of a new radio for-
mat that will bring quality enter-
tainment to country music lovers.”

KNIX (AM) will be the local af-
filiate and, as flagship, will act as
product supplier with SMN as the
distributor. National sales will be

handled by the ABC Network,
which handles all of SMN’s nation-
al sales.

Outgrows ‘One Size Fits All’

Explaining SMN’s decision to
add another Country service, SMN
VP/Programming Robert Hall told
R&R, ‘“‘Country is the most-
programmed format in radio and,
with a couple of exceptions, hasn’t
fragmented like other formats. In
the last couple of years it has begun
to outgrow the ‘one size fits all’ for-
mat, and more and more of our
customers have asked for another
Country format.

“In terms of credibility and qual-
ity, who better to do this with than

SMN & KNIX/See Page 55
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NOW IN R&R: CMJ ALBUM CHART

Starting this week, our World Music page will
include the Top 20 albums, plus ten top
upward movers, from CMJ New Music
Report’s biweekly “Radio Top 100" LP chart.
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Charlie Strickland

Roy Simpson

SMN Resets Affiliate Sales Execs
Bruton To L.A. Inc.; Strickland, Simpson Upped

Satellite Music Network has pro-
moted GSM Charlie Strickland to
VP/Affiliate Sales. He replaces
Robert Bruton, who will head the
joint SMN-Lee Abrams venture
L.A. Inc. SMN Sales Manager Roy
Simpson succeeds Strickland as
GSM.

L.A. Inc. will initially include a
merchandising division to provide
stations with collateral materials
such as T-shirts and mugs. It also
plans concerts and special record
albums.

Bruton joined SMN as a sales rep
at the company’s inception in 1981.
He was promoted to his most-re-
cent position in 1985.

Regarding Strickland, SMN
Chairman John Tyler remarked,
“I've worked with Charlie in vari-
ous capacities for over 15 years. He
is a dynamic leader, a good busi-
nessman, and a loyal associate.”

Strickland joined SMN in 1985 as
GSM. He was previously GM at
KATT/Oklahoma City, GSM at
KTXQ/Dallas and crosstown
KLIF, and GSM at WXIA-TV/At-
lanta.

“We are aggressively marketing
our services as we target 2000 af-
filiates in our network,” said
Strickland. “SMN has a superb
product, good resources, and a tal-
ented staff to continue being a
dominant force in our industry.”

Simpson joined SMN in 1984 as
Southeast Regional Sales Manager
and was promoted to Sales Manag-
er last year.

‘‘Before going into management,
Roy was our number one pro-
ducer,” said Strickland. “His ex-
pertise and management skills
gained through station ownership
are invaluable in managing a sales
team.”

Virgin Ups
Swindel
To Sr. VP

Ry

Jim Swindel

Virgin Records has upped VP/
Sales Jim Swindel to Sr. VP/Sales
& Marketing, based at the label’s
Los Angeles headquarters.

Virgin Co-Managing Director
Jeff Ayeroff commented, “Jim’s
contributions to the growth of Vir-
gin have been invaluable. In the
last month we have had two al-
bums in the top ten, and this suc-
cess can be greatly attributed to
his skills. He’s a wonderful asset to
the company, and a great friend.”

Swindel joined Virgin in 1987
from Island Records, where he was
VP/Marketing. He previously
worked in sales at A&M.

across the country.

KEZY

Anaheim, CA Syracuse, NY Lubbock, TX
KSSN  WNUA
Little Rock, AR Chicago, IL Allentown, PA
WYNK KROY KMPZ
Baton Rouge, LA Sacramento, CA Memphis, TN
WUPE WDSD WRKA
Pittsfield, MA Dover, DE Louisville, KY
WERZ WKPE WNNK
Portsmouth, NH Cape Cod, MA Harrisburg, PA
WXLC KKDJ  KDKS
Waukegan, IL Fresno, CA Shreveport, LA
KCYY KOWN  KZSN
San Antonio, TX San Diego, CA Wichita, KS

Our letters of reference.

At Fleet's Communications Group, we've developed a reputation built on responsiveness, crea-
tivity, and a thorough understanding of radio broadcasting. Whether it’s providing financial services
for established group owners or helping operators become first-time owners. Across the dial and

For more information, call Daniel P Williams, Senior Vice-President, at 401-278-6211. Or write
Fleet National Bank, 111 Westminster Street, Providence, RI 02903.

Stay out in front

with Fleet
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SCONNIX FIRST CLIENT

Pahigian Launches
AM Consultancy

Sconnix VP/Director of Opera-
tions Cary Pahigian has started his
own consultancy, Cary Pahigian,
Inc. The new venture will deal ex-
clusively with AM radio stations.

Pahigian told R&R, “I'd gotten
lots of calls from AM stations for
advice, and I started thinking there
was a real need for this service.
There’s no real AM specialist. Hav-
ing the background of station man-
agement, I can bring some mar-
keting, sales, promotion, program-
ming, and cost control things to the
table.

“I'm working out of WHDH/Bos-
ton for Sconnix in the area of oper-
ations as a consultant,” he con-
tinued. “This gives me the flexibili-
ty to take on a select client list. 'l
target Full-Service, Talk, News,
whatever. I'm hopeful that people
will look at me as someone with
some fresh ideas for AM, both on
and off the air.”

Mellini Business
Radio Network
President/CEO

Lou Mellini, who previously con-
sulted 14 Bahakel Communications
stations and was VP/GM at the
company’s KILO/Colorado Springs
for nine years, has joined the Busi-
ness Radio Network as President/
CEOQO. He succeeds Dave Rose, who
assumes Exec. VP/Programming
duties.

Mellini commented, ‘I feel that
BRN is at the cutting edge of where
AM radio is going to be in the 21st
century.”

Mellini’s background includes
three years as VP/East Coast Op-
erations at ABC Records and six
years at Mattel, Inc., where he
started as a sales rep and eventual-
ly became GM of Mattel/Canada.

Pahigian joined Sconnix in 1987
and has programmed WBZ/Boston
and WIP/Philadelphia.

Church PD
At KAMJ

Sam Church

WKXI & WTYX/Jackson, MS
GM Sam Church has returned to
Phoenix to program EZ Communi-
cations AC KAMJ. He succeeds
Dave Allen, who has left the
former Format 41 station.

Church previously programmed
Phoenix ACs KESZ (one year) and
KKLT (three-and-a-half years), as
well as WFOX/Gainesville (Atlan-
ta) and EZ's WEZS/Richmond
(now WMXB). He told R&R, “T’'ve
worked with EZ before and am
real happy to be back with the
company. The station has a very
contemporary sound; it’s an up-
tempo AC, positioned between
(CHR) KZZP and KKLT. KZZP has
some adult listeners who might
prefer a more adult uptempo pres-
entation, and KKLT ends up get-
ting some of those people who
leave KZZP by default. We're in
the middle and, to a certain extent,
up against KESZ. I suppose the two
of us are after the same target, but
in a different manner.

“The battle’s pretty thick here
and has been for a long time. There
are a lot of radio stations here, but
few of them are top-of-mind. We
feel we have to be the top-of-mind
AC to win.”

KAM.J ranked 14th 12+ in both
the winter Birch (2.0) and fall Ar-
bitron (2.8).
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TAKE THE GAMBLE
OUT OF YOUR PROMOTIONS

We can provide indemnification for just about any type
of prize promotion you can think of...car giveaways for
) serial number match-ups, bumper
sticker promos, basketball shot con-
/ tests, key contests, mail promos

and more. These are just a few of
/. 7 the types of promos with which we
/ can assist you. Give us a call, and

let us help you “take the gamble out
of your promotions.”

For further information contact Jean
Dewitt at 1-800-552-9253.

K&K Insurance Agency, Inc.
1712 Magnavox Way

PO. Box 2338

Fort Wayne, IN 46801

(219) 427-3000
Fax (219) 427-5866

An Affiliate of Lincoln National Corporation



EVERYTHING YOU’VE EVER WANTED

IN YOUR FACE NOW!

From the forthcoming album THE MIRACLE.
Produced by Queen and David B chards.
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