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INSIDE:

THE R&R INTERVIEW:
WARREN POTASH

The new RAB President, in his
first in-depth Q&A interview,
outlines his philosophy and the
goals he intends to have the RAB
pursue. It's a chance to learn
more about an attention-getting
executive.

Page 31
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WHO LIKES — AND DISLIKES —
RAP & METAL?

Rap and heavy metal polarize the heated
opinions of music consumers. Mike
Shalett pinpoints the age groups that
support these rebellious forms — and the
folks who can’t stand them.

Page 40

PROMOTION CREDO:
BE A STARMAKER

Radio promotions have the power to turn
their participants into stars — and your
station gets the credit. John Parikhal, via
John McGhan, asserts: “Think like a fan.
Make everybody a star,” and backs up
that advice with useful specific tips..
Page 36

BIZARRE CALIFORNIA
CALL LETTER BATTLE

When KVRE/Santa Rosa, CA changed
its calls to KXFX, a competing station
snatched up the old calls. KXFX
convinced a judge to ban anyone else
from using KVRE, so the competitor
promptly switched to KRVE. More on this
wild conflict inside.

Page 4

SPOTLIGHT ON
WINTER WINNERS

Among the ratings winners profiled this
week: AC mainstay KSTP-FM/
Minneapoils, hot CHR Power 99/
Atlanta, and Country’s major market No.
1 outlets.

Page 50, 59, 62

FCC APPROVES 3 RKO SALES

RKO won FCC approval on its deals to
sell WRKS/New York, WFYR/Chicago,
and KRTH-AM & FM/Los Angeles, and
WORI/New York looks to be next.
Page 6

Newsstand Price $5.00
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Joe Bonadonna

Legacy AOR WMMR/Phila-
delphia wasted no time replac-
ing OM Ted Utz, who was nam-
ed Station Manager at Legacy’s

e

WMQX Finds New Transmission Angle

A

tornado roaring through
A Winston-Salem two weeks ago
; destroyed WMQX’s AM tower,
< snapping three new right angles
in the formerly vertical transmit-
ter apparatus and converting it
into an large economy size set
oalposts. The AM tower al-
upponsd WMQX-FM’s mic-
# foWe..5 link, so the storm
d knockew doth stations off the
: | air. Statlon~iployees set up a
il temporary Stut~ at the FM
transmitter site and puoviwpy
FM back on the air by the next
morning, and a new tower Is ex-
pected to be up, with WMQX
&= (AM) back in operation, by the
{ ond of this week.
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L ) Valerie Tashjian Tax

Charges Dismissed

Judge Chides Prosecution, Will Hear
Motion To Discard Payola Charges

A Federal Judge Monday
(5/15) tentatively discharged
year-old tax evasion indict-
ments against the wife of inde-
pendent record promoter Ralph
Tashjian.

In dismissing the charges
against Valerie Tashjian, Dis-
trict Judge Pamela Rymer cas-
tigated Federal prosecutors, ac-
cusing them of substandard be-
havior characterized by the vin-

YBPC Honorees Gather

Pictured at the Young Black Programmers Coalition’s seventh annu-
al Award of Excellence scholarship fund dinner in Dallas are (I-r)
David Frank of Atlantic act the Systemn, YBPC honoree and Atlantic
Sr. VP Syivia Rhone, the System’s Mic Murphy, longtime program-
mer and YBPC honoree Sonny Taylor, and YBPC President Terri
Avery.

Photo: Amold Turmner

dictiveness they have exhibited
against the Tashjians.

Attorney David Kenner, who
represents Valerie, claimed
that government prosecutors,
as a measure of retaliation fol-
lowing a failed plea-bargain at-
tempt, returned indictments
against his client that would
have unfairly eliminated a pos-
sible defense.

TASHJIAN/See Page 32

R R
ATLANTA
CONVENTION

Joint Rocks
In First Meet

An intimate group of 150 man-
agers, programmers, record
reps, and marketing vendors
gathered in Atlanta last week
for the first Joint Communica-
tions convention at Stouffer’s
Waverly Hotel in suburban At-
lanta.

Promising ‘“‘all meet, no fat,”
Joint staffers teamed with ten
industry pros to provide two
JOINT CONVENTION/See Page 32

DeBella Now WMMR
OM, Bonadonna PD

John DeBella
WNEW-FM/New York last
week. Veteran moming man
John DeBella has been named
to fill the WMMR OM post, and
Asst. PD/FM driver Joe Bona-
donna has been upped to
WMMR PD.

Legacy Regional VP Mike
Craven told R&R, “We wanted
to make the transition as
smooth as possible, and nothing
could have been more logical
than to promote from within.
Having both an OM and a PD is
less than traditional at WMMR,
but both John and Joe bring in-
dividual strengths to the job.
Basically, Joe’s day-to-day re-
sponsibility will be in the music
arena, while John will be con-
centrating on peopse manage-
Iina and promotion 2 .

2/ %an Page 32

YOUNG UPPED

Mascolo VP
At PolyGram/

Nashville

Ed Mascolo

Former RCA VP Ed Mascolo
has been named VP/National
Country Promotion for Poly-
Gram/Nashville, effective May
30.

In a simultaneous announce-
ment, Southeast Regional Pro-
motion Manager Bobby Young
was promoted to Director/Na-
tional Country Promotion, re-
porting to Mascolo.

PolyGram/Nashville VP/GM
Paul Lucks, to whom Mascolo
will report, said, “We’re thrilled
to have someone of Ed’s stature
and reputation join the Poly-
Gram team. We're also very
pleased to be able to promote
from within our ranks someone
as talented and knowledgeable
as Bobby Young. PolyGram
will be a major contender in the
country music market and the
efforts of Ed and Bobby, along
with the field staff, will play a
tremendous role in helping us
achieve our goals.”

MASCOI.O/See Page 32
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Shepard Supervises
KSON Operations

KSON-AM & FM/San Diego PD
Mike Shepard has been promoted
to Director/Operations for the
Jefferson-Pilot Country combo.

KSON-AM & FM VP/GM Clarke
Brown told R&R, ‘‘This promotion
is well deserved. Mike has been in-
strumental in KSON’s growth and
success. He’s absolutely on the cut-

At KJJO

Powers OM, Turner PD,
Jackson GSM

Park Communications has made
several changes at Minneapolis
AOR KJJO, upping GSM Jack
Smith to GM, AE Tom Jackson to
GSM, and morning man Brian
Turner to PD. In addition, WRXR/
Augusta, GA OM Tony Powers has
been named to a newly-created OM
slot.

Smith succeeds John Rohm, who
crossed the street to become GSM
at KSTP-FM. Turner, a ten-year
market vet, replaces Wes Davis,
who will remain with the station for
another month to help with the
transition. Turner replaces the ex-
iting Michael Cross in PM drive.

Smith joined KJJO last year af-
ter handling GM duties at subur-
ban Twin Cities station WIXK/New
Richmond, WI. His resume also in-
cludes AE stints at KTCZ/Minne-
apolis and KPKE/Denver.

“Tony will oversee programm-
ing, promotion, and be the point
man for sales,” Smith explained.
“It’s a big jump for him, one that

SMiTH/See Page 34

SRR

Steele MCA
Pop Promotion
Director

Michael Steele

Michael Steele has been named
to the newly-created position of Di-
rector/National Pop Promotion at
MCA Records, and will relocate
from his current base in Atlanta to
the label’s Los Angeles headquar-
ters.

“Michael was truly an asset in
Atlanta,” remarked Sr. VP/Pro-
motion Steve Meyer. “He was not
only one of our best promotion
managers, he was one of the best in
the business. His transition will
greatly enhance MCA’s promotion
efforts on the national level.”

Steele most recently served as
Regional Promotion Manager. He
previously held promotion posi-
tions for MCA and Capitol in Nash-
ville. He also was an air person-
ality and MD at WDRQ/Detroit
and at KEEL/Shreveport, and pro-
grammed WCKN/Greenville, SC.

ting edge of Country programming
in America; he’d be my first choice
to program any station I was run-
ning.”’

Shepard remarked, ‘The PD’s
role in today’s marketplace is very
different than in the past. Market-
ing, research, and strategy are
areas of increasing involvement
and are areas I've been handling
the last couple of years. It’s great
to be recognized by J-P with this
promotion.”

Shepard joined KSON in 1983 as
PD after programming WRKT/Co-
coa Beach, FL.

WYDD Energizes
CHR Format

WNRJ Calls;
‘Energy 105’ ID

CHR WYDD/Pittsburgh chang-
ed calls to WNRJ (Energy 105)
Wednesday (5/17) and debuted its
new identity with an all-new air-
staff. The move was heralded at
6:10pm Tuesday (5/16), when In-
formation Society’s “What’s On
Your Mind "’ got “stuck’ on the line
“pure energy” and repeated those
words until 7:30 the following even-
ing.

While the station will remain
CHR, consultant Rick Sklar said
the approach would be more “‘per-
sonality-intensive.”” He added that
station owner Nelson Goldberg will
be putting the new format on satel-
lite for ‘the Russians, the Chinese,
and anyone in the world who wants
to hear what American radio is all
about.”

WYDD PD Tony Florentino, who
remains in place, told R&R,
“We’ve hired a staff of heavy hit-
ters. We spent a long time looking
for these people, and we have ex-

actly the right people in place from
the start.” DD/See Page 34

Teifeld Directs
Elektra CHR

; p
Jan Teifeld

Jan Teifeld has been recruited as
National Director/Top 40 Promo-
tion for Elektra. She will be based
in Los Angeles.

“Jan has always combined an
undying love of music with an un-
quenchable enthusiasm for her
work,” noted Elektra Sr. VP/Pro-
motion Brad Hunt. ‘‘She’ll be a real
asset to this department and this
company.”

Teifeld came to Elektra after a
year at Arista, where she was Na-
tional Singles Director/West Coast.
She also worked at Chrysalis and
was an intern at KROQ/Los An-
geles.

Rarker

Parker
Programs

KKFR

KKFR (Power 92 FM)/Phoenix
Asst. PDrafternoon driver Ron
Parker has been upped to PD. He’ll
continue to do his airshift for the
time being. Parker succeeds three-
month PD Ron Haney, who is relo-
cating to El Paso to set up research
programs for Don Kelly & Associ-
ates.

KKFR GM Fred Weber com-
mented, “With Parker’s addition,
Power 92 FM will be positioned as
the most musically aggressive and
promotionally-oriented contem-
porary radio station in Phoenix.”

“This is going to be a fun situa-
tion, because Phoenix has three
hot-sounding radio stations all try-
ing to kill each other,” said Parker,
referring to competitors KZZP and
KOY-FM. “We’re going to win be-
cause of our music aggressiveness
and our exciting, fun sound; the
others use a boring approach. I'm

PARKER/See Page 34

Nielson PD
At KZRK

VP At Allison; Station
Dropping Z-Rock

Larry Nielson

Former KEYX/Phoenix OM/PD
Larry Nielson (Hayes) has been
named Allison Broadcast Group
VP/Programming and PD of the
company’s latest acquisition,
KZRK/Dallas. Nielson confirmed
the station will drop Satellite Music
Network’s Z-Rock format in favor
locally-originated programming;
the specific format will be an-
nounced shortly.

President Steve Allison remark-
ed, “It’s great to be able to put
together a management team that
can compete aggressively in the
Dallas market. Larry worked for
me in Phoenix, so I know firsthand
how capable he is at building a
great-sounding radio station.”

Nielson founded then-New Rock
KEYX in 1986, relinquishing pro-
gramming duties when the station
flipped to NAC KGRX in 1988. His
other programiming credits include
Asst. PD duties at KDKB/Phoenix
and programming KATY/San Luis
Obispo, CA. “We think Z-Rock is a

NIELSON/See Page 34
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BIRCH DEMOGRAPHIC RATINGS

Now that the Top 50 Birch and Arbitror
12+ ratings for winter '89 have been
published, we keep the ratings data coming
with our Birch demographic rankings, listing
not only the ranks for each major market but
the actual ratings for the top ten stations in
18-34, 18-49, and 25-54 demos.

Page 37
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Keffco Wins KVRE Calls Dispute
But Cardinal Throws KRVE

Keffco, Inc. has won a prelim-
inary injunction against Cardinal
Communications to enjoin Cardin-
al from using the calls KVRE,
which Keffco formerly used in the
same market. Both companies op-
erate AOR properties in Santa
Rosa, CA, and Cardinal sought to
institute the KVRE calls on its
KPLS (AM) there.

In granting the injunction, Su-
perior Court Judge Lloyd Von der
Mahden ruled Cardinal’s use of the
KVRE calls would cause public
and marketplace confusion and ir-
reparable harm to Keffco.

The judge noted that while Keff-
co changed its Santa Rosa FM calls
from KVRE to KXFX on August 26
of last year, there was not suffi-
cient evidence to show abandon-
ment of the use of the KVRE mark.
He further ruled that FCC pro-
cedures regarding call letters do
not preempt state jurisdiction on
trademark and unfair competition
matters.

According to Keffco President
Jim Kefford, ‘‘We make our money
from advertising. The ratings are
crucial to national and regional ad-
vertising decisions. Any loss of ad-
vertising as a result of ratings con-
fusion would be detrimental to our
business. To avoid confusion, the
ratings services customarily list
our business as KXFX/KVRE for
up to 12 months.”

‘A Desperate Act’

Confusion continued after the
ruling, as Cardinal began using the
calls KRVE. Keffco attorney Gary
Schwartz told R&R, ‘“They’re still
answering the phone ‘KVRE,’ and
using KRVE and KVRE calls on
the air. Basically, they’re in con-
tempt of the judge’s order and we
have to take them to court again.
They’re playing games and insult-
ing the legal system, and it will
come back to haunt them. It’s a
desperate act by a dying radio sta-
tion. The change to KRVE is meant
to continue to infringe on the
KVRE goodwill; it’s not a substan-
tial change in call letters.”

Several of the Cardinal staffers,
including PD Bill Bowker, are
former KVRE employees who left
to launch a similar format for Car-
dinal after Keffco took control of
KVRE July 1 last year.

Bowker told R&R, “When the
FCC granted us the KVRE call let-
ters, we went on the air February 8
using them. As a result of the re-
cent court decision, we have
changed our calls to KRVE. We
can go back to court in September
to plead the case again and we're
considering that option. The local
reaction seems to favor us because
we're the little guy trying to keep
our unique format together;
(KXFX is) a consulted operation.”

Schéewﬁ;ewr PD AtWZCL |

Station Runs ‘Format Du Jour’ On Way To AC

WWMG/Charlotte PD Don
Schaeffer has been selected to pro-
gram Win Communications’ latest
acquisition, WZCL/Norfolk. Win
assumed control of the Contempor-
ary Christian station (then known
as WXRI) last Thursday (5/11).

Win President Walt Tiburski told
R&R, “Since broadcasters in Nor-
folk seem to have more interest in
what we’re going to do rather than
in what they’re doing, we thought
we would have some fun. We've
had a different format on the air
every day. We debuted with an an-
nouncement that WXRI is now
WZCL and that we would conduct
engineering testing, and then went
down for the rest of the day.

“On the 12th we came on with
outdated, generic, out-of-service
Beautiful Music tapes. This freak-
ed out (BM/EZ) WFOG. They may
have forgotten that our company
owns three successful Beautiful
Music stations. They were worried
that we were going after them.

“On Monday, we went New Age
and continued with that through
Tuesday. On Wednesday it was
kick-ass rock and roll.”

According to Tiburski, plans call
for this variety of formats to con-
tinue until noon Friday (5/19) when
the station will introduce its per-
manent format. “We will be known
as ‘Cool 105.3,” an oldies-based for-
mat with an AC flavor,” he said.
“We’ve been able to pick up (cross-
town AOR) WNOR’s former pro-
motions director, sales manager,
and top billers.”

Regarding Schaeffer, Tiburski
said, “He’s a veteran program-

Don Schaeffer
mer/air personality, former ath-
lete, excellent at station turna-
rounds, and is a very interesting

WZCL GM Rich Sutton told
R&R, “Don’s got the strongest
morning show I've heard in a num-
ber of years. He’s a great personal-
ity, his strong suit is programming,
and he’s a great manager and a
strong motivator.”

Schaeffer told R&R, “We had a
good thing going in Charlotte, but I
thought my future was brighter in
Norfolk with Win Communications.
There’s definitely a hole in Norfolk,
and we’re going to fill it.”

In addition to WWMG, Schaeffer
has programmed KRKE/Albu-
querque and WFLY/Albany. He al-
so has done AM drive at WFOX/
Atlanta, PM drive/Production
Director duties at WUSA/Tampa,
and spent two years as an air per-
sonality at WVBF/Boston. He was
recruited out of high school by the
Cincinnati Reds as a catcher, but
did not sign.

Frank Iorio Jr.

lorio Becomes
GM At WVEZ

WKYS/Washington Director/
Sales & Operations Frank Iorio Jr.
has taken an equity position at
WVEZAM & FM/Louisville and
will serve as GM of the combo. He
succeeds Jack Hogan.

Iorio told R&R, “We will clean
up the FM and it will evolve to be-
come a better-sounding station. We
won’t change the format. At pres-
ent we do oldies on the weekends
and Dick Clark’s countdown. We'll
nuke the whole thing — it will be
‘Lite AC’ 24 hours a day.”

Iorio hinted the AM will be
changed to a Country Gold format
(WVEZ is now a simulcast opera-
tion). The FM is currently a For-
mat 41 affiliate, but the future
status of that arrangement is un-
certain. Said Iorio, “I’'m not sure;
we may just run the spots. For the
time being, we will probably use
the satellite at night. We just in-
vested $40,000 in new equipment
(5/15) and it sounds like we added
50,000 watts to the signal. It’s abso-

lutely incredible.”

Prior to this association with his
Wilkes-Schwartz partners, Iorio
spent nine years at WKYS.

Combo WVEZ ranked fifth 12+
in the winter Arbitron (7.5) and
sixth (6.3) in the corresponding
Birch.

SRR

K

Johnson
WHYT’s GSM

Jack Johnson

KRZN & KMJi/Denver GSM
Jack Johnson has segued to the
same duties at Cap Cities/ABC
CHR WHYT (Power 96)/Detroit.
He replaces David Levitt, who has
joined crosstown WLLZ as an AE.

WHYT President/GM John Cra-
vens told R&R, “Jack’s worked
with and for some of the best in the
business, including (KRZN &
KMJI GM) Craig McKee at Magic
in Denver. We’re going to take full
advantage of Jack’s wealth of
knowledge.”

Johnson, a native of Detroit, pre-
viously worked for Cap Cities/ABC
as NSM at WLS & WYTZ/Chicago.

WWW.americanradiohistornv-com

Hurley Manages KXXY

KKNG-FM/Oklahoma City GM
Bill Hurley has been named to the
newly-created position of Station
Manager at crosstown KXXY-AM
& FM.

KXXY-AM & FM VP/GM and
NewMarket Regional VP Tom
Kennedy said, “I had been talking
to Bill for several months about
this position; he’s the obvious per-
son to ensure the continuation of
KXXY’s dominance.”

Kennedy has also been VP/GM
for NewMarket’s WSJS & WTQR/
Winston-Salem since last Novem-
ber. Hurley’s handling of the day-
to-day business at KXXY will allow
Kennedy to spend more time at the
Winston-Salem combo.

Hurley told R&R, “KXXY is the
market leader in ratings, revenue,
and perception. At KKNG, we
strove to come in second. Being
able to work with Tom and (OM)
Jay Phillips is a tremendous oppor-
tunity. The challenge will be in
finding ways to continue to im-
prove this dominant station.”

Bill Hurley

Hurley joined KKNG-FM as an
AE ten years ago. He’s been the
GM for the last six months and was
GSM for the six years prior to that.

The KXXY combo ranked num-
ber one 12+ in the winter ARB, go-
ing from fall’s 13.8 to winter’s 14.1.
In the corresponding Birch, the
combo’s 12.0-12.2 jump put it in
third place.
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OLYMPIA COMEDY SERVICES

Rock Comedy ¢ Contemporary Comedy ¢ The Comedy Shows

“IT’S GREAT TO HAVE A COMEDY SERVICE REACHING THE SAME AUDIENCE WE ARE...

YOUR SONG AND COMMERCIAL PARODIES ARE RIGHT ON TARGET. WE LOVE IT!”
DREW LANE
WAAF-BOSTON

“I LOVE HAVING IT ON THE AIR. IT’S THE BEST COMEDY SERVICE AVAILABLE.”
FRANK MURPHY
MORNING SHOW PRODUCER
WAVA-WASHINGTON, D.C.

“HEY MEL IS A HOME RUN, THE SONG PARODIES ARE THE BEST. YOUR COMMERCIAL
PARODIES ARE GREAT FUN, TOO!”
DOUG PODELL
PROGRAM DIRECTOR
WLLZ-DETROIT

“VERY USEFUL FAKE SPOTS AND SONG PARODIES, A GREAT ADDITION TO OUR SHOW.”
BOB RIVERS
WIYY-BALTIMORE

‘“LISTENERS) CAN’T CHANGE RADIO STATIONS WHEN THEY’RE LAUGHING... YOUR
SERVICES SEE TO THAT!”
“LOBSTER” WELLS
MORNING SHOW
KRQR-SAN FRANCISCO

“WHEN YOU’VE GOT GREAT TALENT, THE SUPPORT MATERIAL HAS GOT TO BE GREAT,
TOO! YOUR SERVICES ARE PERFECT”
GARY BRUCE
PROGRAM DIRECTOR
WIOD-MIAMI

WE COULD NOT HAVE SAID IT BETTER...

CAN YOU AFFORD NOT TO HAVE IT?
* ORIGINAL AND EXCLUSIVE PRERECORDED COMEDY EACH WEEK
e MARKET EXCLUSIVE
¢ AVAILABLE AT NO COST

CALL: TOM GORDON, DONNA BLUE, OR JAY GOLDMAN TODAY FOR A
DEMO OR MORE INFORMATION AT (314) 361-2000

OLYMPIA BROADCASTING NETWORKS e 22 N. EUCLID » ST. LOUIS, MO 63108

wwwwnLamericanradiohistorv.com
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Patrick Suggests Technology, Government

May Doom Over-The-Air Broadcasting

FCC Chairman Dennis Patrick is hinting that the US
government might reconsider the licensing of broadcast-
ers in an expanding era of cable and wired delivery of elec-

tronic media.

His suggestion that Uncle Sam
might reevaluate the use of broad-
cast spectrum came in remarks
prepared for — but not delivered to
— the annual convention of Ameri-
can Women In Radio & Television
in New York Friday (5/12).

Much of Patrick’s speech re-
stated the farewell message he de-
livered at the NAB convention in
Las Vegas earlier this month,
which urged broadcasters to pro-
tect their First Amendment free-
doms and compete aggressively in
a free marketplace. The FCC
Chairman said that as competing
media technologies such as cable
multiply, the need for government
regulation will diminish.

While Patrick read most of his
speech word-for-word, he skipped
two key paragraphs included in the
text provided to reporters.

“Once such efficient multichan-
nel capacity is available to every
home, the government will be forc-
ed to ask whether (broadcast)
signals should also be delivered to
the home over-the-air,” the text
said.

“Continuing the delivery of
signals over the air is not cost-free
to the public,” it continued. “The
competing demands on broadcast
spectrum are great and increasing
every day.”

Says Concept
Merits Discussion
While Patrick bypassed that sec-
tion of his speech, he defended the
concepts it raised during an inter-
view with R&R afterwards. Pat-
rick said any notion of phasing out
over-the-air broadcasting is cur-
rently “‘premature,” but the issue
is ripe for discussion in the future.
“Whereas I think those para-
graphs frame very legitimate is-

Py et
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sues, I don’t think the government
is about to reconsider the allocation
of broadcast spectrum in the near
term,” Patrick said. “It’s some-
thing I didn’t think was necessary
at this point to focus on.

“My larger message is that tech-
nology and delivery mechanisms
are not the issue and should not be
the focus. The question is (one of)
delivering product to the con-
sumer. This was just a way of
causing broadcasters to be aware
of the issue. The use of spectrum in
any given context has opportuni-
ties and costs that must be
evaluated.”

DC
- REPORT
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Rivals Claim Henry Has Hidden
Interest In Indy FM Application

Radio group owner Ragan Henry continues to hold a
major interest in an application for a new Indianapolis-
area FM station even though the applicant has told the
FCC that Henry is no longer involved in the partnership,
according to attorneys for another group vying for the

Greenwood, IN station.

In papers recently filed with the
Commission, attorneys for Greater
Greenwood L.P. allege that Henry
was the driving force behind the
application of Kerry Sanders and
that Henry maintains a measure
of control over the application

FCC To Defend Minority
Distress Sale Policy In Court

Action Comes Despite Patrick’s Objections

In a move that seems to herald the end of the Reagan
era at the FCC, the Commission this week voted 2-1 to ap-
peal a federal court’s finding that the minority distress
sale policy is unconstitutional. The Commission also decid-
ed not to appeal a federal court ruling that upheld the
FCC’s practice of granting preferences to minority appli-
cants for broadcast licenses. Outgoing FCC Chairman
Dennis Patrick, who has long expressed reservations
about race-based licensing policies, cast the dissenting

vote in both decisions.

The Commission’s vote directs
the FCC general counsel to seek a
rehearing before the full US Court
of Appeals for the District of Co-
lumbia of Shurberg Broadcasting
of Hartford v. FCC. In late March,
a three-judge panel of that court,
ruling in the Shurberg case, found
the distress policy to be unconstitu-
tional because it violated non-
minority applicants’ right to due
process under law.

By its second vote, the Commis-
sion opted not to seek a rehearing
in the case of Winter Park Com-
munications v. FCC, in which a dif-
‘erent three-judge appeals court

' last month ruled that FCC
~references were consti-
~missable because
non-minorities

enses and

*ed to

Patrick Questions
Foundation

In his four-and-a-half page,
heavily-footnoted dissenting state-
ment, Patrick questioned both the
constitutional foundation for sup-
port of the minority programs and
his colleagues’ decision to seek a
rehearing on just one of the cases.

‘‘Recent Supreme Court
precedents collectively make clear
that racial and gender classifica-
tions are inherently suspect and
will be subject to close and careful
scrutiny,” said Patrick. “In light of
the complexity of these issues . . . I
would petition the DC Circuit to
hear Shurberg en banc and support
a petition for rehearing on Winter
Park. Both cases could be con-
sidered together and the courts
could give us definitive guidance.
But I cannot support my fellow
Commissioners’ approach of re-
questing only partial enlighten-

ment in this area.”

through the family trust he estab-
lished to take control of his invest-
ment in the application.

“(Henry’s) purported ‘exit’ via
assignment of (his) limited part-
nership interest to a supposedly
third party trust was no more than
a shift from one of Mr. Henry’s
hands to another,” said Green-
wood. “(Henry) controls the pur-
ported third party trust.”

As a result, Greater Greenwood
argues, Henry’'s ownership of
seven radio stations should be
weighed against Sanders, who has
claimed full diversification credit
in the comparative proceeding on
the grounds he has no broadcast
holdings.

Greater Greenwood also alleges
that Sanders falsely certified the
financial qualifications of his ap-
plication; did not have a proper
partnership agreement with Henry
at the time the application was fil-
ed; and attempted to obscure Hen-
ry’s involvement in the application.
Those allegations, Greenwood
charges, raise questions as to
whether Sanders is qualified to be
an FCC licensee.

Neither Sanders nor his attor-
ney, David Honig of Miami, could
be reached for comment.

Henry, contacted at the Philadel-
phia office of his Ragan Henry
Broadcast Group L.P., said he has
no control over the trust in ques-
tion, which is known as A.H.A.B.
Family Trust.

“I assure you I neither have, nor
want, control of A.HA.B.,” said
Henry. “It’s an irrevocable trust in
my children’s name. I selected and
know the trustee, Guy Turner, but
he does not consult with me.”

Henry said he turned over his in-
terest in “seven or eight”” Docket
80-90 FM applications to the
AH.A.B. trust at the insistence of
his bankers, who didn’t want him
distracted from management of
his existing properties.

WwWWW.americanradiohictary com

FCC Okays Motor City AM
Split Frequency

frequency waiver for AM daytimer WNZK/Westland
(Detroit), MI — and hinting it might entertain addi-
tional waiver requests.

The Birach Broadcasting Corp. station will be allowed to boost power
from 1 kw to 5 kw during the day on its assigned 690 kHz frequency, then
switch to 680 kHz at 2.5 kw for nighttime operation. The station’s original
request was dismissed a few months ago by the Mass Media Bureau as
“patently defective” because it violated FCC rules restricting AM stations
to a single channel. Birach appealed on grounds that its ethnic programm-
ing format and severe interference problems with stations in Toronto and
Montreal presented a special case.

The FCC now says dual-frequency operation will not violate its alloca-
tions policy, but will allow WNZK to “provide better service” as a fulltime
station. The Commission hasn't received any similar split-frequency re-
quests since 1950, but says if it receives more waiver requests it will be
“compelled to examine” if a policy change is necessary.
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The FCC is giving the green light to an unusual split

he long agony of RKO General is slowly drawing to a

close. The FCC last week formally approved the

sales of WRKS/New York and WFYR/Chicago to
Summit Broadcasting for $50 million and $21 million, re-
spectively. The Commission is also giving the nod to
George Beasley’s acquisition of KRTH-AM & FM/Los An-
geles for $86.6 million. In each case, RKO will get 65% of
the sales’ proceeds, with the balance going to pay off Ii-
cense challengers.

The FCC also has ordered that all comparative renewal proceedings in-
volving WOR/New York “‘be held in abeyance” until it considers a deal to
sell the AM powerhouse to Buckley Broadcasting. RKO execs are still
hammering out deals to unload WAXY/Ft. Lauderdale and KFRC/San
Francisco.

he major market group owners association that was

conceived at January’s Radio Futures Committee

meeting finally has a name. The Radio Operators
Caucus makes its debut with 35 member radio groups that
own upwards of 300 stations.

While the caucus has yet to have a full-fledged membership meeting,
it's already making its voice heard in Washington. Recently an ROC delega-
tion led by CBS Radio President Nancy Widmann and Emmis Exec. VP
Steve Crane was in DC to jawbone FCC commissioners on the Class A FM
power hike issue.

“Our position is pretty unambiguous,” said Crane. “We have no pro-
blem with a Class A going from 3 kw to 6 kw so long as it doesn’t cause any
new interference.”

Next on the agenda, says group founder Jeff Smulyan, is all-out sup-
port for the Radio Futures Committee's new “Radio: What Would Life Be
Without It?”” promotional campaign and a continued effort to make contacts
on Capitol Hill and at the FCC.

‘Love Bug Bites Patrick

CC Chairman Dennis Patrick was caught blushung at

the AWRT convention in New York last Friday

(5/12), as former FCC Chairman Robert E. Lee
joshingly introduced him to the audience as a handsome
young lad who was often seen in the company of attractive
women.

Patrick turned even redder when Lee expounded that he actually
meant to say many attractive women. After his speech, Patrick explained
his embarrassment by introducing me to his companion, Washington-area
real estate agent Paula Grace — and announcing they had just become
engaged. The two met on a blind date about seven months ago, and plan to
tie the knot sometime this fall.

Also, wedding bells will be ringing October 14 in Washington for Amer-
icom Radio Brokers Chairman Tom Gammon. The 29-year-old radio
tycoon is engaged to Allison Lynn Beard.
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MAXIMUM IMPACT

Breakthrough Production That Penetrates The Mind
|

MAXIMUM IMPACT is all digital...
all energy...all new.

It’s the first production library with
subliminal sounds that reach into the
subconscious.

Listeners not only hear the
production, they FEEL it...
REMEMBER it.. RESPOND to it.

MAXIMUM IMPACT

What else sets you apart?

Only MAXIMUM IMPACT is scientifi-
cally designed to imprint feelings and
images, giving your station explosive-
edge production that separates you in a
competitive environment and accelerates
your production into the next century.

MAXIMUM IMPACT

is designed for high-impact formats.
MAXIMUM IMPACT is a production
source that punches through the clutter
like no other. Created by hot, young
superstar writers who are totally high-
tech oriented, MAXIMUM IMPACT
pushes the limits of contemporary
production.

MAXIMUM IMPACT:

* 15CDs

¢ Hundreds of dynamic tracks
* 100% pure digital

e Available on DAT, too!

MAXIMUM IMPACT

Ignite your imagination and excite
your senses.

HEAR it.. FEEL it...

EXPERIENCE it yourself.

Call today for a free demo
800-858-8880 or collect 214-934-2222.

FirstCom...First Again.
13747 Montfort Drive
Suite 220

Dallas, Texas 75240

™Service Mark 1989, FirstCom Broadcast Services,
A division of Jim Long Companies, Inc.

e
" DISTRIBUTED OUTSIDE OF THE UNITED STATES. UK. AUSTRALIA AND NEW ZEALAND BY RADIO EXPRESS
3575 CAHUENGA BLVD. WEST, SUITE 390, LOS ANGELES. CA 90068 U.S.A.. 213-850-1003. TELEX 188679, FAX #213-874-7753
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TRANSACTIONS

Ragan Henry Buys Norfolk
FM For $8.3 Million

Regency Scores Four West Coast Properties

WOWI//Nortolk

PRICE: $8.3 million

TERMS: A minority tax certificate is in-
cluded.

BUYER: Ten Chlefs Co., owned by
Ragan Henry National Radio, head-
quartered in Philadelphia and principal-
ty owned by Ragan Henry. The com-
pany also owns WDIA & WHRK/Mem-
phis; WMSG/Mount Clemens (De-
troit), Mi; WWIN & WHTE/Baltimore-
Glen Burnie, MD; WXTR/La Plata, MD
(Washington, DC); WMXB/Richmond;
and KDIA/Oakland. The company has
recently entered into an agreement to
purchase WQOK/South Boston, VA.

SELLER: WIills Broadcasting Corp.,
owned by Bishop L.E. Willls, who also
owns WAYE/Birmingham; WSFU/
Union Springs, AL; KFTH/Marion, AR;
KSNE/Marshall, AR; WPDQ/Green

Cove Springs, FL; WSVE/Jackson-
ville; WTJH/East Polnt, GA; WESL/
East St. Louls, IL; WPZZ/Franklin, IN;
WWCA/Gary, IN; WBOK/New Or-
leans; WGSP/Charlotte; WSRC/Dur-
ham, NC; WBXB/Edenton, NC; WJKA/
Belhaven, NC; WTNC/Thomasville,
NC; WGTM/Wlison, NC; WURD/Phila-
delphla; WKWQ/Batesburg, SC;
WWPD/Marlon, SC; WPCE/Ports-
mouth, VA; and WFTH/RIchmond.
FREQUENCY: 102.9 MHz

POWER: 50 kw at 500 feet
FORMAT: Urban

BROKER: Richard A. Foreman & As-
soclates

Regency Communications
L.P. Transactions

PRICE: $2,385,000

BUYER: Regency Communications
Limited Partnership, headed by gen-

eral partners Michael Cetaretti of
Scottsdale, AZ; Richard Singer of
Kingman, AZ; and David Isenberg of
Zephyr Cove, NV.

KAAA & KZZZ/Kingman, AZ
PRICE: $885,000 plus assumption of
liabilities (this transaction includes
KOWL/South Lake Tahoe, CA below)
SELLER: CGS Communications of
Kingman Inc., headed by Richard
Singer.

FREQUENCY: 1230 kHz; 94.7 MHz
POWER: 1 kw; 45.7 kw at 2491 feet
FORMAT: Country; AC

KOWL/South Lake Tahoe, CA
SELLER: Isenberg Media Corp., own-
ed by David Isenberg.

FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: AC

Why traditional Old-School Brokers
don’t always deliver the highest price:

*—

Old-School Brokers do not understand the complexity
of financing deals in today’s market. This produces
buyers who may be willing to pay, but unable to
finance, the highest price available in the market.
Furthermore, Old-School Brokers often rely on old rela-
tionships for their pool of prospective buyers, which
may exclude the up and coming broadcast companies

willing to pay more.

Now there’s a way to achieve the bighest price for
vour station. AMERICOM represents radio’s new breed
of professional brokerage and financing specialists.
AMERICOM is specialized by market segment, in touch
with America’s hottest buyers and highly trained in the
financing complexities that accompany today’s

transactions.

Tom Gammon
Top - 100 Markets

/P\ "< New Breed of Professional Brokerage and Financing Specialists

~ecticut Avenue, N.W. / Suite 500 / Washington, D.C. { 202-737-9000

Bill Steding
Top - 25 Markets

Top Prices ® Qualified Buyers

Dan Gammon
Northeast and Centra!

Call Us

AMERICOM

Dave Burrill
Western United States

Paut Leonard
Southeast

wwWwW americanradiohistorv com

TRANSACTIONS AT A GLANCE

51!“3;047,953

e

Deals So Far In 1989:

' Total Stations Traded This Year: 495
* This Week’s Action: $17581,349
~ Total Stations Traded This Week: 23

® Deal Of The Week:
® WOWI/Norfolk $8.3 million

. _G;&up Deal:

 ®Regency Communications L.P.
Transactions $2,385,000
O KAAA & KZZZ/Kingman, AZ
® KOWL/South Lake Tahoe, CA
® KRLT/South Lake Tahoe, CA

# KWHN & KMAGIFort Smith, AR $1.2 million

# WKIQ/Eustis, FL Mo cash consideration for 70%

® WGFSICovington, GA $200,000

S KSGM/Chester, IL $200. 000

® WPNI/Kantland, IN (FM CP) $4119 for majority control
® FM CP/South Whitley, IN $1000

® KANS & KQDF/Larned, KN 5517,330 debt foracinsure
© WOMI & WBKR/Owensboro, KY $1.4 million for majority control
® WCTNPotomac-Cabin John, MD $35.000 for 10%

® KNJRIWorthington, MN (FM CP} 65, 200

® WYMJiBaavercreek, OH $3 million

O WHLP & WCOQTICanterville, TN $168,000

® WKMNL/Knoxville (AM CP} $10,000

® KEGG/Daingerfield, TX no cash consideration.

KRLT/South Lake Tahoe, CA
PRICE: $1.5 million

TERMS: Asset sale for $1.25 million,
additional noncompete agreement
valued at $250,000.

SELLER: Fuller-Jeffrey Broadcasting
Corp., owned by Robert Fuller and
J.J. Jeffrey. The company also owns
KFMF/Chico, CA; KREO/Healdsburg,
CA; KHOP/Modesto, CA; KRCX &
KRXQ/Roseville, CA; KLRS-AM &
FM/Santa Rosa, CA; KJJY-AM & FM/
Des Moines; WBLM/Lewiston-Port-
land, ME; and WOKQ/Dover, NH.

FREQUENCY: 93.9 MHz
POWER: 6 kw at minus 180 feet
FORMAT: AC

“Arkanse

KWHN & KMAG/Fort Smith
PRICE: $1.2 miltion

BUYER: Fort Smith FM Inc. owned by
Al Germond and Don Lynch. They
also own KARO/Columbia, MO.

Continued on Page 10

FIRST COMMUNICATIONS
CAPITAL

Over $120 Million in Financing
Commitments Raised in 1988.

Senior
Debt

Mezzanine Equity
Financing

Communications finance specialists with
expertise in raising and structuring
private capital for refinancings,
acquisitions and expansion.

Laurie-Jo Straty, Managing Partner
Amanda P. Sullivan, Vice President
(214) 651-1007
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OF ALL THE THINGS A
SUGGESSFUL BROKER MUST
REMEMBER, PERHAPS THIS IS

ONE OF THE MOST IMPORTANT.

You'’ve heard the saying, “loose lips sink ships.” Loose lips also scuttle deals. When you deal with
Blackburn & Company you don’t have to worry about loose lips, or protecting your station’s value.

We take a confidential approach to selling your station. A confidential approach that allows you
to maximize your station’s value and not to waste your time fighting damaging rumors.

We are specialists in matching sellers with the best buyers. . . buyers that are motivated and
qualified to close. By concentrating on only the best buyers, we quickly bring you the best price.

In today’s changing marketplace and with so much at stake, it makes sense to trust the best.

BLACKBURN@@MP

I N C O R O R A T
Media Brokers & Appraisers Since 1947

WE BROKER BROADGASTING'S BEST

Washington + New York + Atlanta + Chicago + Beverly Hills

(202) 3319270 (212) 8329191 (404) 8924655 (312) 346-6460 (213) 274-8151

WWW.americanradiohistorv.com
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TRANSACTIONS

Continued from Page 8

SELLER: Johnson Communications
Inc., owned by Dewey Johnson and
James Cypert.

FREQUENCY: 1320 kHz; 99.1 MHz
POWER: 5 kw day/5 kw night; 100 kw
at 2000 feet

FORMAT: Country

BROKER: Chapman Assoclates

WKIQ/Eustls

PRICE: No cash consideration for 70%
control

TERMS: This transaction cancels an
obligation owed by the corporation to
the buyer.

BUYER: James Johnson and Roberta
Johnson of Bushnell, FL.

SELLER: Hugh Reams, owner of Star-
strlp Communications inc.
FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Country

WGFSI/Covington
PRICE: $200,000

*

*

American Radio
Networks ‘ LISTEN .... AMERICA'S TALKING

TERMS: Escrow deposit $5000.
Buyer to assume outstanding promis-
sory note.

BUYER: Radlo Covington Inc. owned
by Charles Elder Sr. and Douglas Sut-
ton. Sutton holds a 40% interest in
WMGA/Moultrie, GA and a 50% inter-
est in Radio South Georgla, and is an
applicant for a new FM station in Syl
vester, GA. Sutton is also a general
partner with a 20% interest in Pike
County Broadcasting, an applicant for
a new FM station in Brundidge, AL.
SELLER: Bohanan Broadcasting Inc.
owned by Dan Bohanan.
FREQUENCY: 1430 kHz

POWER: 5 kw daytimer

FORMAT: AC

KSGM/Chester

PRICE: $200,000

TERMS: Escrow deposit $200,000;
balance due cash at closing.

BUYER: Donze Communications inc.,
owned by Elmo Donze of St.
Genevieve, MO. He is an applicant for
new FM stations at Perryville, MO and
Columbia, MO.

LISTEN ... AMERICA'S TALKING!

"Great quality programming ... contemporary, positive
conversation that's getting results in our market."

Andy Vierra, Program Director

News 92 KOLO, Reno

"I've cut my costs while adding live professional programming.’
Donn Wuycik, Owner
WMBA, Pittsburgh

"American Radio Networks has allowed us to expand our
broadcasting schedule without increasing programming costs."
John Van Zante, Program Director
KVSD, San Diego

* LIVE, SENSIBLE TALK 24 HOURS, 7 DAYS A WEEK
* EASY-TO-SELL WEEKEND SPECIALTY SHOWS
* CHOOSE WHAT YOU CAN USE
* 800 NUMBER FOR LISTENER CALL-IN
SATCOM 1R AND GALAXY II
AVAILABLE NOW ON BARTER BASIS

CUT COSTS - BOOST BILLINGS « RAISE RATINGS

CALL (518) 869-4386

SELLER: Channel One Communica-
tions Inc., headed by Chairman Les
Ellas. The company is currently selling
KSTZ/St. Genevieve, MO to Adams
Communications in exchange for
WKLL & KEZK/St. Louis. The com-
pany is also purchasing WBZN-AM &
FM/Racine, WI from Adams.

FREQUENCY: 980 kHz
POWER: 1 kw day/500 watts night
FORMAT: Country

WPNI/Kentland (FM CP)
PRICE: $4119 for majority control
TERMS: Cash

BUYER: Kentland FM Inc., owned by
Wililam Pennington and Kentland
Radio Group, headed by Charles
McFall Jr.

SELLER: Pennington Communlica-
tions of Indiana, owned by William
Pennington.

FREQUENCY: 101.7 MHz

POWER: 3 kw at 259 feet

BROKER: Communications Associ-
ates

L
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FM CP/South Whitley

PRICE: $1000

TERMS: Cash

BUYER: Larko Communications Inc.,
owned by Christopher Larko.

SELLER: Gary Salach of Rochester,
Ml.

FREQUENCY: 101.1 MHz
POWER: 3 kw at 300 feet

KANS & KQDF/Larned

PRICE: $612,330 debt foreclosure
TERMS: Seller has defaulted on debts,
and the buyer is foreclosing.

BUYER: First National Bank & Trust
Co. of Lamed, KS.

SELLER: Pawnee Broadcasting Inc.,
owned by Dennis Franz.
FREQUENCY: 1510 kHz; 96.7 MHz
POWER: 1 kw daytimer; 3 kw at 290
feet

FORMAT: Nostalgia

WOMI & WBKR/Owensboro
PRICE: $1.4 million for majority control
TERMS: Stock purchase. Most stock-
holders to receive cash. One stock-
holder to receiver promissory note for
$500,000.

BUYER: John Hagor, who currently
owns 50% of the combo.

SELLER: A group of stockholders
headed by Lawrence Hagor of
Owensboro Broadcasting Co.
FREQUENCY: 1490 kHz; 92.5 MHz
POWER: 1 kw day; 250 watt night; 77
kw at 380 feet

FORMAT: CHR; Country

WCTN/Potomac-Cabin John
PRICE: $35,000 for 10%

TERMS: Cancellation of $35,000 debt
owed to buyer.

BUYER: James Mcllvaine Jr. of
MclLean, VA is buying a ten percent
stock interest, giving him 55% majority
control.

SELLER: CTN Productions Inc.
shares owned by John Vogt.
FREQUENCY: 950 kHz

POWER: 2.5 kw daytimer

FORMAT: AC

KNJR/Worthington (FM CP)
PRICE: $65,900

TERMS: Cash

BUYER: Worthington Radio Group,
headed by Charies McFall.

SELLER: Davel Broadcast Group inc.,
owned by E. Wright Davis and Willlam
O'Dell.

FREQUENCY: 93.5 MHz

POWER: 3 kw at 300 feet

BROKER: Communications Assock
ates of Columbus, GA

WYMJ/Beavercreek

PRICE: $3 million

TERMS: Asset sale. Escrow deposit
$150,000, with balance due cash at
closing.

BUYER: Dayton Radio inc., owned by
Jose Lopez of West Milton, OH and
Alan Gray of Centervile, OH. The
Primus Capltal Fund of Cleveland is a
limited partner.

SELLER: Ohlo Broadcast Associates,
headed by Arnold Maikin. He also
owns interests in KEYS & KZFM/Cor-
pus Christi.

FREQUENCY: 103.9 MHz

POWER: 3 kw at 528 feet

FORMAT: CHR

WHLP & WCQT/Centerville
PRICE: $168,000

TERMS: Cash

BUYER: Creative Communications
Corp. of America, owned by John
Deering of Hendersonville, TN and
Willlam Turner of Nunnelly, TN.
SELLER: Cheatham State Bank and
Wiiliam Potts as receiver.
FREQUENCY: 1570 kHz; 96.7 Mhz
POWER: 5 kw day; 3 kw at 250 feet
FORMAT: Country

WKNL/Knoxville (AM CP)
PRICE: $10,000

TERMS: Cash

BUYER: Tenn Broadcasting, owned
by Michael Glinter of Kansas City,
MO.

SELLER: Family Stations Inc., headed
by Harold Camping. The company op-
erates 26 noncommercial stations in-
cluding WYFR-FM & Shortwave/Okee-
chabee, FL and KEAR/San Francisco.
FREQUENCY: 760 kHz

KEGG/Daingerfield

PRICE: No cash consideration
TERMS: Transfer to settie defaulted
$150,000 debt

BUYER: Breckinridge Broadcasting
Co., owned by Owen Woodward. The
company also owns KILE/Galveston;
KROO & KSTB/Breckinridge, TX;
KNOR/Norman, OK; and KTAT &
KYBE/Frederick, OK.

SELLER: Roberts Broadcasting Co.,
owned by Stacy Mark Roberts.
FREQUENCY: 1560 kHz

POWER: 1 kw daytimer

FORMAT: AC
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On May 26th at

742 am, every
radio station
In America wili

90 off the air..

Ellen Hu//eberg
President, Interep’s Radio Store
RAB Steering Committee Member

With your help!

As the launch of its National
Radio Awareness Campaign,
the NAB/RAB Radio Futures
Committee is planning a major
radio event. It is hoped that all
U.S. stations will simultane-

ously broadcast a spot, “Radio,

what would life be without it?”

An announcement by James
Earl Jones will introduce
listeners to the campaign. This
will be followed by 30 seconds
of silence in order to dramatize

WA americanradiohistorv.com

the impact of radio on our lives,
with the anticipated result of
nationwide coverage.

We need the financial support
and participation of every
station to broadcast the
ongoing campaign.

Interep's Radio Store is proud
to be a sponsor of the National
Radio Awareness Campaign.
For more information on how
you can take part, please call
us at 1-800-INTEREP.

A\ Interep’ RadioStore
Durpetti & Associates Group W Radio Sales HNWH
Major Market Radio McGavren Guild Radio Torbet Radia
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OVERVIEW

he last impression you leave

I someone with is likely to be
the most memorable. After

all, the way you say goodbye can

determine what your next encount-
er will be like.

That’s why it’s important to end
a conversation on the right note. To
avoid awkward partings, the NYC-
based National Institute of Busi-
ness Management recommends
the following seven types of con-
versational tags:

» Supportive. To encourage con-
tinued contact, let the person know
that you’re pleased with what’s
been sald and want to talk again:
““This has been very useful for me.
Let’s be in touch soon.”

e Summarizing. Recapping
what’s been decided in concrete
terms (“So we’ll begin interview-
ing next week”’) indicates that you
expect results.

» Anticipatory. If you anticipate

MANAGEMENT

The Business Of
Parting Company

the need for further discussion and
want to save time, you can exit by
pinning down the date of your next
conversation.

¢ Legitimizing. Need to finish
up? Tag your talk with a phrase
that justifies ending your conversa-
tion: “Well, if that’s everything,
I've got to go.”

¢ Appreciative. Express satis-
faction with the way things have
gone. A simple ‘“Thanks, I've en-
joyed our discussion” will do the
trick.

¢ Friendly. When business is
finished, you can switch to more in-
formal, personal matters: *By the
way, how’s your family?”’

* Anecdotal. A light, amiable
close is sometimes appropriate,
particularly if things started out on
a tense note. Here’s where you
jump in with a story, joke, or anec-
dote.

WBAL GSM Larry Doyle.

THE EAGLES HAVE LAMDED — Hearst radio sales execs who received
the company’s 1988 Eagjle Awards for exceptional efforts in the realm of
new business recently gathered in NYC to collect their kudos and pose for
this photo. Pictured (I-r) are: WTAE & WHTX/Pittsburgh awardee Tony
Quatrini, Hearst Broadcasting GM/Radio David Barrett, WBAL/Baltimore
awardee Randy Pfeiffer, WIY Y/Baltimore awardee Roz Seiboid, WIYY GSM
Irv Zelt, Hearst Broadcasting Director/Sales & Marketing Jack Shenkan,
WTAE & WHTX/Pittsburgh GSM Jay Davis, WISN & WLTQ/Milwaukee GSM
Bill Hurwitz, WISN & WLTQ/Milwaukee awardee Cindy McDowell, and

Radio Revenues
To Climb In ’89

espite the absence of such
media bonanzas as the

Olympics and national
election campaigns, radio reve-
nues are projected to reach $8.5
billion this year — up from $7.89
billion in 1988.

Meanwhile, the NYC-based Mc-
Cann-Erickson ad agency predicts
that broadcast advertising spend-
ing in general and network televi-
sion advertising in particular are
not expected to match last year’s
growth levels.

According to the RAB, local
advertising will once again spear-
head radio’s growth — increasing
from $6 billion in 1988 to $6.5 billion
in 1989.

In addition, national spot reve-
nues are expected to grow to $1.48
billion this year (from $1.40 billion
in 1988), and network radio adver-
tising is expected to climb to just
under $400 million (from 1988’s $382
million figure).

Working For Family Firms: The Perks & The Perils

amily-owned businesses
are a fixture of the radio in-
dustry, whether they be

KEZY

across the country.

WYYY

Anaheim, CA Syracuse, NY Lubbock, TX
KSSN  WNUA
Little Rock, AR Chicago, IL Allentown, PA
WYNK KMPZ
Baton Rouge, LA Sacramento, CA Memphis, TN
WUPE WDSD WRKA
Pittsfield, MA Dover, DE Louisville, KY
WNNK
Portsmouth, NH Cape Cod, MA Harrisburg, PA
WXLC KKDJ  KDKS
Waukegan, IL Fresno, CA Shreveport, LA
KCYY KOWN KZSN
San Antonio, TX San Diego, CA Wichita, KS

Our letters of

At Fleet's Communications Group, we've developed a reputation built on responsiveness, crea-
tivity, and a thorough understanding of radio broadcasting. Whether it's providing financial services
for established group owners or helping operators become first-time owners. Across the dial and

For more information, call Daniel P Williams, Senior Vice-President, at 401-278-6211. Or write
Fleet National Bank, 111 Westminster Street, Providence, Rl 02903.

outin front
with Fleet

M

KRLB

rence.

wywweamericanradiohistorv.com

such corporate giants as Cox Com-
munications or — more com-
mmonly — one-station, small-
market Mom & Pop operations.

What’s more, the combination of
today’s increased entrepreneurial
activity and the rising number of
leveraged buyouts is expected to
create even more family-owned
firms in the 1990s.

Working for .a family-owned
firms has its perils as well as its
perks, however. Mort Feinberg,
Chairman of the NYC-based BFS
Psychological Associates firm, out-
lines what the non-family member
can expect, and suggests some sur-
vival strategies, as follows:

e Count on cultural consistency.
Values, customs, and performance
evaluation standards are likely to
be stable over time.

¢ Less opportunity means more
money. Because the path to the top
is often blocked, family firms must
resort to higher salaries and other
perks to recruit talented manag-
ers.

* Don’t join without a written
agreement. To protect yourself
from being undermined or second-
guessed, have a document drawn

F 4
®May 18-20 — T.J. Martell
% Foundation's Charity Weekend
_;5? Los Angeles, CA.
_ ® May 23 — BMI Pop Awards.
% Regent Beverly Wilshire Hotel
Los Angeles, CA
% ®May 24 — BMI Motion Pic-
ture/Television Awards. Regent
Beverly Wilshire Hotel. Los An-
geles, CA
® June 5-11 — 18th Interna-
tional Country Music Fan Fair.

Tennessee State Fairgrounds,
Nashville, TN,

® june 12-13 — 24th Burns
Media Radio Studies Seminar
Westin Hotel, Atlanta, GA.

up before you take the job that
outlines the paramenters of your
authority as well as your respon-
sibilities.

e Talk with family members
working in the business. Find out
what relatives think of each other
before you decide to come aboard.

« Beware of late bloomers. Just
because the boss’s nephew is cur-
rently in medical school, that
doesn’t mean he won’t decide to
drop out and take a position in the
family firm in the future. People
change priorities and change ca-
reers, particularly if they know the
option is there.

e Watch out for family feuds.
Sibling or intergenerational battles
can wreck entire companies, and
you definitely don’t want to be
caught in the crossfire of a family
power struggle.

» Be prepared to groom the heir-
apparent. If you work for a family-
owned firm long enough, you may
be called upon to help prepare a
younger family member to take
over the reins. Coming to grips
with this situation before it arises
will make this potentially bitter pill
a little easier to swallow.

o e

i

@ June 17-23 — 1989 NAB Ex-
ecutive Management Develop-
ment Seminar. University Of
Notre Dame. Notre Dame, IN

® June 20-23 — NAB Summer
Board Meeting. Washington,
DC

® June 21 — RAB's 22nd An-
nual Radio Workshop, Waldorf-
Astoria New York City, NY

R A R rfﬁ%

® June 21-24 — BPME/BDA
Seminar. Cobo Center. Detroit,
Ml

® June 21-25 — BPME Associ-
ation 33rd Annual Seminar.
Renaissance Center.
M.

Detroit,
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LIVE FROM THE THIRD ANNUAL CMA
AWARDS WEEK. Multiple stations send
their afternoon jock to Nashville to broadcast
: their shows live. Your jock talks face-to-face

with major celebrities at a fraction of the cost

for a remote produced independently.
NA Specifics:

Length: 20 hours live, 5 days—
4 hours per day

Dates: Monday, October 9th through
Friday, October 13th, 1989

Location: Vanderbilt Plaza Hotel
2100 West End Ave

‘- Nashville, TN 37203
: Time: Afternoon drive

Eastern: 3 - 7pm

Central: 2 -6pm
Mountain: 1 - 5pm
Pacific: Noon —4pm

”8 tnhe" 9 S 13 th *Some stations DB for moming drive

Last year's celebrities included Emmy Lou

The Annual Cauntry Music Harris, Desert Rose Band, The O'Kages,
i Kathy Mattea, Dwight Yoakam, The Judds,

Awards Week Live Remote Highway 101, T.G. Sheppard, Patty Loveless,
foln Denver, Holly Dunn, Buck Owens,
ethearts Of The Rodeo, Eddie Rabbit, Billy
1, Lynn Anderson, New Grass
- Stevens, Charley Pride, Steve
"~ Riders In The Sky, Skip
4The  ~<ters, Charli-

A swift boor just in time for fa”
McGhan Radio ©2.-s-4ans and IDB (

this rar
afternoc
during C

- Awal.
\Nﬂi ap‘ ~at --""l
dr.ve jouk. You ca
to broadcast your o, £clusive
the heart of Naskville 'by bein; j
first to sign uo. = Booked Stations Include:
WKHK — petersburg, VA

For market 2xclusivity or for more WQYK — Tampa, FL

information, contact:

KPLX — Dallas, TX
McGHAN RADIO PRODUCTIONS WPOC — Baltimore, MD
1920 Hillcrest Road - Los Angeles, CA 90068 WMIL — Milwaukee, WI

213-850-7417 « FAX: 213-876-5477 CFGM — Toronto, ONT

Setellite Transmission by:

i
IDB COMMUNICATIONS

10525 W. Washington Blvd.
Culver City, CA 90232
213-870-9000

wwwW.americanradiohistorv.com
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Cable TV May Be A $36 Billion Industry By 1988

ith subscriptions still on
the rise and the availabil-
ity of cable television pre-

dicted to spread to 92% of all US
homes by the end of the decade, to-

tal cable industry revenues are
predicted to reach 35.8 billion by
1998 — a $22.7 billion increase over
1988’s estimated $13.7 billion indus-
try-wide take.

'ZINE SCENE

Using the manned Soviet space
station Mir that's currently orbiting
the Earth for a soundstage, Soviet
President and well-known rock mu-
sic aficionado Mikhail Gorbachev
plans to stage an all-star rock con-
cert from outer space!

The out-of-this-world concert —
which would tentatively star Paul
McCartney, Elton John, David
Bowie, Sting, and Tracy Chapman
— would be beamed back to Russia
and the rest of the world via satel-
lite, possibly as early as next year.

British pop music promoter Mai-
colm Gerrie told the Weekly World
News that the Commie boss was so
intent on keeping the show a secret
that not even the abovementioned
stars knew about the spacy
scheme, which would require each
of the pop music luminaries to
undergo three weeks of training at
the Soviet space center in Zvezdny
Gorodox (near Moscowy).

The superstars wouldn't have to
wear spacesuits, however, as the
station has its own air supply. They
would, however, have to accom-
pany themselves on “specially
made acoustic guitars and one
small organ.”

EZ2CY

While tripping the light fantastic at
an unnamed Hollyweird disco, Van-
na White received a tap on her
shoulder from diminuitive funkrock
star Prince, asking to cut in.

Russians Plan Rock
Concert From Space!

ROCKET MAN — Elton John con-
templates performing on that one
small organ.

According to the Globe, after tak-
ing the “Wheel Of Fortune” girl for a
quick spin, His Royal Badness re-
treated to his tableful of body-
guards 'n’' female vocal proteges.

Meanwhile, this same source
claims that bad-boy actor Sean
Penn has “fallen head over heels
for ex-wife Madonna's bitter rival,
LaToya Jackson.”’

It Ain’t Me, Babe

The Star reports that spokesman-
for-a-generation Bob Dylan has
signed a deal to do several shows
this summer at Bally's Grand in At-
lantic City.

AWARD WINNING*

Public Service
With Heart

Health is a hot topic. The Heart of the Matter is a

hot radio series that deals with heart, health, and
quality of life issues. And it’s free.
The Heart of the Matter brings your listeners

credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

You can choose the daily 42 minute program, or
the 29 minute weekly magazine version.

Call us for more information and a free demo

According to recently-published
estimates and projections from
Carmel, CA-based Paul Kagan As-
sociates Inc., this success will
come in part from an estimated
23 million increase — from 76.8
million in 1988 to 99.8 million by
1998 — in the total number of
households where cable is availa-
ble.

Furthermore, the number of ca-
ble subscribers is expected to
climb from an estimated 45.6 mil-
lion in 1988 to 66.4 million by 1998,
while the price of basic monthly
rates will increase from an esti-
mated average $14.40 in 1988 to
$26.03 by 1998.

Finally, the company claims that
the number of pay-per-view sub-
scribers will soar from an esti-
mated 6.3 million in 1988 to 53.6 mil-
lion by 1998 — increasing average
pay-per-view revenues from an es-
timated $2.78 in 1988 to $8.13 by
1998.

Pink Floyd To
Pay-Per-View

he NYC-based DIR Broad-

casting Corp. will present

“Pink Floyd — ‘Delicate
Sound Of Thunder’ ” to nationwide,
pay-per-view television audiences
on July 28.

Filmed at the group’s recent tour
finale at New York’s Nassau Coli-
seum, the two-hour presentation
marks the first-ever TV appear-
ance by the band and includes in-
terview footage with guitarist Dav-
id Gilmour, drummer Nick Mason,
and keyboardist Richard Wright.

WEEKEND BOX OFFICE
MAY 1214

1 See No Evil, $7.0
Hear No Evil (Tri-Star)*

2 Field Of Dreams $5.7
{Universal)

3K-9 $4.4
(Universal)

4 Pet Sematary $3.9
(Paramount)

5 Major League $2.3
(Paramount)

6 Rain Man $1.24
(MGM-UA)

7 Scandal

L $1.22
% {Miramax)

%

.

8 The Dream Team $1.15
Y (Universal)
i 9Say Anything $1.11
i%‘ (20th Century Fox)
. 10Criminal Law $1.0
(Hemdale)

* First wWeek In Release
All figures in millions
Source: Exhibitor Relations Co. %
&

COMING ATTRACTIONS:
This week’s openers include
“Road House,” starring Pat-
rick Swayze as a nightclub
bouncer who drives a Mer-
cedes-Benz and has an advanc-
ed degree in philosophy. Along
with selections from Bob Seger,
Otis Redding, Little Feat, and
Swayze himself, the film's Aris-

TOP TEN SHOWS
MAY 8-14

1 Family Ties
2 Golden Girls
3 The Cosby Show
4 NBC Monday Night Movie
(“Top Gun")
5 Jackee
6 Cheers
7 In The Heat Of The Night
8 Unsolved Mysteries
9 LA Law
10 Hunter

Source. Nieilsen Media Research

All show times are EDT/PDT unless oth-
erwise noted; subtract one hour-for COT.
Chack listings for showings in the Mountain
Time Zone. All listings subject to change.

e SATURDAY NIGHT
HEARTBREAKERS: Great
American rockers Tom Petty &
the Heartbreakers supply the
riffs 'n’ rhythms for guest host
Steve Martin on NBC's "Satur-
day Night Live"” (Saturday,
5/20, 11:30pm).

e BAYOU BROTHERS: New
Orleans musical mainstays the
Neville 8rothers — Art, Aaron,
Charles, and Cyril — are joined
by special guests Gregg All-
man, Buckwheat Zydeco, Jim-
my Buffett, the Dirty Dozen
Brass Band, Herbie Hancock,
John Hiatt, ivan Neville, Bon-
nie Raitt, Dennis Quaid, the
Dixie Cups, Daniel Lanois, and
TV newsman Ed Bradley (!) for
the hourlong Cinemax Ses-
sions special “The Neville
Brothers: “Tell It Like it Is” (Sun-
day, 5/21, 11pm).

e HIATT 'N’ CRAY DUET:
Bluesician Robert Cray and
singer/songwriter John Hiatt
duet to it while appearing on
“The Tonight Show Starring
Johnny Carson’ (NBC, Mon-
day, 5/22, 11:30pm).

* THREE OF A KIND: Along
with brief solo sets, legendary
performers Frank Sinatra, Liza
Minnelli, and Sammy Davis Jr.
pool their musical talents for a
show-ending 20-minute mediey
on Showtime's 90-minute con-
cert special “Frank, Liza & Sam-
my: The Ultimate Event” (Satur-
day, 5/20, 10pm). Taped live at
Detroit's Fox Theatre, the show
was previously seen by cable
viewers on a pay-per-view
basis.

Ed Bradley (r)
ty crowd into a frenzy when he shares the stage with Aaron (l) and the other
Neville Brothers.

‘60 MINUTES’ MAN — TV newsman

LATER ’'GATOR — Florida
native Tom Pelly recruits the
perfect backing band to perform
on “SNL" in support of his re-
cent solo album — the one he’s
been leading for the past 12
years.

e AH SEEN YO MUSIC ON
TV: The Rev. Al Green delivers
an inspirational musical mess-
age while visiting “The Arsenio
Hall Show” (Friday, 5/19).
Other guests to the syndicated
program include Edie Brickell &
New Bohemians (Monday,
5/22), Motor City maniacs Was
(Not Was) (Tuesday, 5/23),
British hitmaker Rick Astley
(Wednesday, 5/24), and EIl
DeBarge (Thursday, 5/25).
Check local listings for time and
channel.

o TWO KINGS & A QUEEN:
Taped live in Houston before
15,000 NASA employees and
their families, country crossover
crooners Kenny Rogers, Dolly
Parton, and Willie Nelson per-
form together for the first time
on NBC's hourlong special
“Kenny, Dolly & Willie: Some-
thing Inside So Strong* (Satur-
day, May 20, 10pm).

e HOPE GETS 86ED: Country
singer Randy Travis, pop diva
Melissa Manchester, and ac-
oustic sextet the Gipsy Kings
help Bob Hope celebrate his
86th birthday in Paris, France
during the comedian’s upcom-
ing two-hour NBC special (Wed-
nesday, 5/24, 8pm).

* SISTERS ON SAJAK: The
Forester Sisters bring their
special blend of country music
to “The Pat Sajak Show" (CBS,
Thursday, 5/25, 11:30pm).

i

®EVERYBODY’S ALL-AMERICAN (WHV)

1 =
whips the Crescent Ci-

SRR

at (301) 486-4624 Directed by Taylor Hackford and starring Jessica Lange, Dennls

Quaid, and Timothy Hutton, this feature-length film of romance 'n’ gridiron
DIAMOND COMMUNIC’ATIONS‘, INC.
2835 SMITH AVENUE, SUITE 205, BALTIMORE. MD 21209 along with John Doe (of X) —

*Gold Medal Winner play rockin’ roles on-screen as
1988 intemationai Radlo Festival well.

ta soundtrack features tunes
from the Jeff Healey Band and
the Cruzados, both of which —

glory also sports a Capitol soundtrack of mostly late '50s/early '60s R&B
smokers from the likes of Lloyd Price, Smiley Lewis, Barbara Lynn, Don
Gardner & Dee Dee Ford, Jessie Hill, Hank Ballard, Shirley & Lee, and
the Jaguars. (Street date: 5/24).
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THE NEXT
ROGK

RADIO
UPER
REMOTE

November 13-17

exclusive > BV
your morming drivz joca 1
exclusive on this event . urm
area by being the firs: to sig. up.

Specifics:

Length: 20 hours Live, 5 days —
4 hours per day

Dates:  Mondav, November 13th
througt: Friday, November
17th, 198¢

Time:  Morning Drive

London: 11 am -3 pm

Eastem: ¢ am — 10 am

Central: £ am—9 am

"‘Mounzain: 4 am -8 am

*Pacific: 3am—7 am

*Stations in these time zones are en~ouraged
ta DB to coincide with morning drive hours.

" and cun.enc rockers. “If they're in Lon-

LIVE FROM THE HARD ROCK CAFE
LONDON. Multiple stations send their
raoming jock to London to broadcast
their shows live. Your jock talks
face-to-face with major
celebrities at a fraction
cf the cost for a

remote produced / |

independently.

Booked Stations Include:
KLSX — Los Angeles

KFO6 — San Francisco

WIYY — Baltimore

Nobody books talent like McGhan. Pre-
* ~1s super remote guests include mem-
#¥es The Cars, The Alan Parsons
“qt, Guns N’ Roses, Peter
= Stills, Graham Nash.
~iact, Little Feat,

ds us a..ess to beth ¢ Assic

don...We'll have 'em "

For market exclusivity or for more
information, contact:

McGHAN RADIO PRODUCTIONS

1920 Hilkcrest Road - Los Angeles, CA 90063
213-850-7417 - FAX: 213-876-5477

Satellite Transmission by:

F i

IG[rz).."aU EC'CN)CMMUN ICATIONS

10525 W Washington Blvd.

Culver City, CA 90232 « 213-87C-9000
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DY DY YW RO IR S

DON'T
MISS THE
INTERGALACTIC
VIDEO PREMIERE
OF “PLANET TEXAS”
ON THE KENNY ROGERS
SPECIAL, “SOMETHING
SIDE SO STRONG,” WITH
ADOLLY PARTON AND

RS | el i
ib - . |I |
BNV MAY 20 PrRoDUCED By JiM ED NORMAN FOR JEN PRODUCTIONS, INC.
. ! AVAILABLE Now ON REPRISE CASSETTES, CoMPACT Discs AND RECORDS.
Y -' PERSONAL MANAGEMENT; KEN KRAGEN, KRAGEN & Co.

www.americanradiohistorv.com
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LIFES

SMALL FRY, BIG BUCKS

Baby Boomers’ Baby Boomlet

Fuels $6 Billion Consumer Market

he original generation of

baby boomers has long

since come of age and mov-
ed into parenthood. Thanks to
them, the under-age-five consumer
market will balloon to an estimated
$6.1 billion in 1989.

According to the FIND/SVP
market research firm, this age-five-
and-under market won’t start to de-
cline until 1993, when the growth
will shift into the ages-six-to-ten
demo, and a far smaller generation
of people in their 20s takes the
place of the aging boomers.

Meanwhile, the 19 million Ameri-
can children currently under the

More Americans
Taking Shorter
Trips Nowadays

ne in five Americans will

stay overnight at a hotel or

motel during a typical
month — that’s 36 million guests
spending at least one night each.
According to the NYC-based Roper
Organization, these figures repre-
sent a 3% rise from 1985, and a 5%
increase from ’81.

Business trips account for some
of the increase, but 19% of those
traveling 200 miles or more last
month did so on vacation trips —
only 9% of such trips were made by
people who were traveling on busi-
ness. Besides, executives and pro-
fessionals are just as likely to
travel for pleasure (24%) as they
do for business (23%).

Simultaneously, vacations are
becoming shorter. 32% of all adults
are planning summer jaunts of less
than two weeks (up from 27% in
1974), while only 18% of US adults
feel they have enough time on their
hands to indulge in longer trips (a
decline of 8%).

age of five — and their future play-
mates — will continue to boost de-
mand for interactive and educa-
tional toys, children’s books, and
sporting goods.

The markets for microwaveable
snacks and breakfasts are also ex-
pected to benefit from this echo of
the baby boom, as dual-income
couples with less time to cook for
their offspring will buy more foods
that the kiddies can whip up for
themselves.

Although it rarely packs ump-
teen thousand screaming and
yelling fans into coliseums and
arenas, swimming is the
. nation’s most popular sport. Ac-
. cording to the NYC-based Na-
j: tional Sporting Goods Associ-

ation, more than 66 million
'g Americans over the age of six
i slipped into bikinis or trunks at
| least once during 1987.

S

Listed below are the top ten
non-spectator sports in the US.
Figures are determined by the
number of people age seven or
older who reported participating
in the activity at least once in
the surveyed year.

Sport Number Participating

(in miltions)
Swimming 66.1
Exercise walking 58.1
Bicycle riding 53.2
Fishing 458
Camping 44.2
Bowling 40.1
Exercising with
equipment 34.8
Motor boating 30.9
Biliiards 29.3

Basketball 251

‘Stressball’ Mirrors
Sound Of Smashing Glass

een chewed out by the boss lately? Had a client cancel his adver-
B tising schedule? Watched your ratings plummet to the basement? If

80, you may be interested in testing the “Stressball” — a soft blue
polyurethane ball that makes the sound of shattering glass when dropped,
kicked, or hurled against your office wall.

Available from Studio City, CA-based Novel Ideas, the Stressball was
designed to give executive men and women a way to safely vent their
frustrations without destroying their offices or their careers.

The softball-sized sphere weighs eight ounces when outfitted with a
nine-volt battery, uses a micro-chip and built-in speaker to deliver the
sound o' sailing shards, and comes with a 60-day limited warranty. The
stress-reliever also features a bullseye target — listing such items as
“your dentist with the new 450SL" and “all 24-year-old MBAS” — in the
unlikely event that there are no real targets in your office.

List priced at $20, the Stressball is a natural for call letters and logos.
For more info, call the company at (800) 232-IDEA.

Custom Computer Pads Available

ith a flair for fashion and
an eye on promotion,
“Graphic Pads” are
brightening the all-too-boring look
of today’s computer accessories.
Available from the Glendale,
CA-based Computer Giftware
Company, Graphic Pads are a
clever variation of the dust-
repellent surfaces that accom-
modate a computer’s “mouse”

(the gadget that moves on-screen
images and selects text).

Although the pads come in 16
standard designs of varying sizes,
colors, and shapes, they can easily
be custom-designed to sport your
station’s call letters or company
logo. Retail price: $15 to $17. For
more info on this hi-tech promo
tool, phone the firm at (818)
500-7857.

Available Now!

Hanna-Barbera

Your Car’s
Color May Tell
Where You Live!

long with style, age, and in-
come considerations, dif-
ferences in region are an
important factor in determining

what color of cars Americans are
likely to purchase.

People who dwell in warm cli-
mates prefer pastel colors, while
darker colors sell better in colder
climates, according to Dearborn,
MI-based journalist Frieda Curtin-
dale.

Even more interesting, the gen-
eral color scheme of a geographic
area will influence the popularity
of certain colors of cars. For exam-
ple, Arizonans are partial to earth
tones — a reaction to the rock and
sand that surrounds them — while
New York City drivers prefer dark
colored cars, a reflection of their
concrete ’n’ black glass environ-
ment.

Sports Cars, Luxury
Models & Light Trucks

Black, white, and red are the na-
tion’s favorite colors for sports
cars, with Westerners and South-
erners choosing white as their
favorite of the three colors, and
Midwesterners and people in the
Northeast favoring black.

While all four regions prefer
their luxury cars to be white, black
is the second choice among folks
living in the East and Midwest, and
silver is second most-popular color
in the South and Midwest.

Nationally, cabernet or medium
red is tops among the colors we like
to see on light trucks, followed by
scarlet, black, and dark metallic
blue. However, there’s a bit more
diversity among favorite regional
choices — dark blue in the North-
east, scarlet in the South, gray in
the West, and black in the Midwest.

LIBRARY OF SOUNDS

e The Sound Effects
We All Love

To order

“Winw-aaericanradiohistorv.-com

NOW AVAILABLE ON CD’S!
CD LIBRARY PRICE: $200 PLUS TAX

ALBUMS ONLY $150

(plus tax where applicable) with this ad

- send a check made payable to Interlock Mtg. Corp. (0. Hanna-Barbera Productions, ATTN: MUSIC DEPT., 3400 Cahuenga Bivd., Hollywood, CA 90068
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‘MergAlert’ Keeps Mobile Execs
Abreast Of Stock Market

adio and record industry

giants who dabble in the

stock market will no longer
have to wait by the phone for news
of major takeovers and buyouts,
thanks to “MergAlert” — a paging
system recently developed by
Washington, DC-based DocuPro.

Using a four-ounce pager, the
system — which costs $500 per
month — beeps subscribers within

one minute of a major SEC or Lon-
don Stock Exchange filing. Once
beeped, subscribers can find out
the target company, the buyer, and
other vital information by con-
sulting the pager’s 32-character
screen.

In addition to furnishing sub-
scribers with daily transcripts of
broadcast notices, DocuPro also
sells company profiles and reports
on specific industries.

Y

DENON CO CART PLav eyt

Table-Top CD Cart Machine

950FA CD Cart Player” allows programmars to bring compact

Spadaﬁy designed to meet broadgasting standards, the “DN-

disc quality to their on-air sound, while protecting their laser
libraries from the daily rigors of professional radio.

To be played though this machine, your CDs must first be slipped in-
to custom cartridges that not only allow for easy loading and storage, but
also keep the discs free of dust and fingerprints. Once the CD is playing,
the machine displays its elapsed and remaining time, as well as flashes
such on-air lifesavers as an end-of-message warning light and the current

ing industry execs.

monitor.

tery, or by six AA batteries.

Tiny AM/FM Radio-TV Combo

ombining an AM/FM stereo radio with a three-inch, pop-up LCD tel-
evision screen, the Magnavox “CK1050CH" can put local radio
{and TV) broadcasts in the ears and on the minds of today’s travel-

Available from the Knoxville, TN-based Philips Consumer Electronics
Company, the portable media package sports channel memory and recall
functions as well as a jack for stereo headphones. In addition, the device
comes with an audio/video jack that allows it to be used as a camcorder

The system weighs slightly more than one pound, and can be powered
by four different sources — AC current, a car battery, a rechargeable bat-

Additional features include an AC power adaptor, an earphone, a carry-
ing case, and a shoulder strap. For more information about the miniature
Magnavox — list priced at $449 — call the company at (615) 521 -4499.

track number,

CDs are readied for airplay via the player’s unique standby/cue and
audition functions as well as the unit's quick rasponse rotary dial which

turns in either direction and covers

up to 20 tracks. The player aiso

comes equipped with a digital filter to provide stable sound imaging and a

finear conversion systemn to eliminate

distortion.

Avallable from Parsippany, NJ-based Denon America Inc., the CD
Cart Machine is list priced at $1499 and can easily be switched from its
FM setting to “mono” for AM broadcasting. For more information, call the

company at (201) 575-7810.

Eaaaw

‘Talking Keys’
To Foil Future
Car Thieves

n an effort to thwart auto

thieves, the GTE Corp. has

designed a protection system
that requires an electronic dia-
logue between specially-encoded
ignition keys and a car’s central
computer before it will allow the
engine to start.

Here’s how the anti-theft system
works: Once a key is placed in the
ignition, a module (embedded in
the car’s steering column) emits a
special radio signal. An electronic
device within the key’s molded-
plastic head responds with a cor-
responding signal. If the proper
signals aren’t exchanged, the car
won't start.

According to the Wall Street
Journal, GTE is currently discuss-
ing distribution deals with several
major car companies for the “talk-
ing keys,”” which the manufacturer
claims are “almost impossible” to
duplicate.

Custom Comforts, Too

The system can also be pro-
grammed to pamper a car’s vari-
ous users by assigning each driver
his own slightly-modified ‘‘signal
key.” Upon user verification, the
computer will make automatic ad-
justments to the mirrors, seats,
and even radio station settings!

R P

Desktop CD-Makers May Revolutionize Data Storage

n much the same manner that

the fax machine has quickly

become as much a part of to-
day’s office landscape as the tele-
phone, the desktop compact disc-
maker may soon prove equally in-
dispensable.

The reason: CDs can store as
many as 300,000 pages of printed
information, which makes them an
ideal medium for large libraries of

data.

Until recently, however, the high
cost of producing CDs made them
too expensive to be used for infor-
mation storage, as the process re-
quired downloading computerized
information onto tapes that were
then sent to mastering facilities.
Each of these master discs cost
about $3000, and copies made from
these masters went for between $5

and $10 apiece.

But starting this month, Cap-
itola, CA-based Meridian Data Inc.
will begin shipping the “CD Profes-
sional,” a do-it-yourself desktop
discmaker. Using much of the
same mastering technology as
standard CD production facilities,
the desktop machine employs
lasers to etch information onto a
disk. Price: $98,000.

Winning talents choose Century 21 to develop
great jingles for their best image: At left, john
Lander, Q Morning Zookeeper, KKBQ,
Houston. Atright, Randy Brown, PD of KKBQ.

Don

www-ameticanradiohistorv com

Jacor, EZ, Bonneville, Susq
Outlet, Opryland, Major Market, Atlantic
Ventures, Viacom and Cox now get jingles from

century2]

PROGRAMMING, INC.

't Buy Jingles...

Until You Hear “Lander & 93Q”"!

Century 21’s hottest new station IDs are for
Houston’s highest-rated CHR, 93Q (KKBQ).
Hear the imaginative jingles we’ve created for
Gannett with Century 21’s innovative ideas,
talented producers, and the newest, most
advanced recording studios in Dallas!

You can even get your jingles on Digital
Compact Disc, DAT, reel-to-reel tape with
Dolby SR, or any way you want.

Get Century 21’s new jingle demo CD and hear
why majors like Capital Cities/ABC, CBS,

Westwood One, Emmis, Gannett, Sconnix,

uehanna, Heritage,

14444 Beltwood Parkway
Dallas, Texas 75244
Toll-Free: (800) 937-2100


www.americanradiohistory.com

Soon

Clark Wont Be
The Only One

In The Newsroom
With Super Powers.

No cape, no X-ray vision... just of your information flow.
AP NewsDesk. A superpowered software Stay tuned for upcoming announce-
system for radio and television stations,  ments and details about this full-featured
coming soon from AP Broadcast program that 1s sure to increase your
Services. productivity and efficiency.

Designed to run on any IBM- AP NewsDesk. The newsroom man-

compatible PC, AP NewsDesk saves  agement tool you've been waiting

you time and | for from the

money—and best name in
givesyou the news
control business.

Associated Press Broadcast Services

WWwW-armericanradiohistory-com
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MCA Pacts With Paradox

MCA President Al Teller {i) and Paradox Records founder Marty Scott
are pictured at MCA’s New York office marking the addition of Paradox

Atlantic/Oceana artist Donna Allen performed at New York's Apollo Theatre recently. Backstage are (I-r) Atlantic Sr. VP to MCA’s roster. MCA will handle promotion, marketing, and publicity
Sylvia Rhone, co-manager Larry Reitmeyer, Oceana VFP/Marketing Tom Pace, Allen, Oceana President Carl Maduri, {  for the label, and the first release under the new agreement is sched-
Oceana VP Timmy Thomas, co-manager Keith Leuke, and Atlantic VP Rich Nash.  uled for October.

Bofill Backstage At Pantages

Capitol artist Angela Bofill is flanked by label staffers backstage after her

perfo ce at Los Angeles's Pantages Theatre. Shown are () Capi- Rai_n People, who recently signed with Epic, were in the label's New York offices recently and gave
tol's Howard Geiger, VP/GM Step Johnson, Bofill, VP Hank Talbert, and an impromptu performance for staffers. Marking the occasion are (I-r) manager Chris Hensley, Epic/
manager Stan Moress. Portrait Sr. VP Don Grierson, E/P/A Sr. VP/GM Dave Glew, the group’s Matthew Sigmon, Julie Anderson,

and David Howie, manager Rich Gold, and Epic/Portrait’s Andy Fuhrmann.

u Turner Grounded At Bottom Line
g s

Childs Minesv Australian Platinum

A&M artist Toni Childs’s debut album “Union” was recently certified

Beggars Banquet/RCA artist Pierce Turner, whose latest album is “The Sky And The Ground, " met backstage at Manhattan’s platinum in Australia. Present at the presentation are (I-r) MFC Manage-
Bottom Line with label execs. Smiling for the camera are (I-r) Beggars Banquet/US’s Peter Gordon, Beggars Banquet/UK's ment's Linda Houchins, fellow A&M artist and “Unjon” co-producer
Martin Mills, RCA Exec. VP/GM Rick Dobbis, Turner, RCA President Bob Buziak, lawyer Bob Flax, manager Ron Fierstein, David Ricketts, Childs, and A&M VP David Anderl 3.

and talent agent Barbara Skydell.

wyww—ametricanradiohistorvy-conT
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SUPERVISES CHARLOTTE,

JACKSONVILLE

Morley Appointed EZ Regional PD

EZ Communications has hired
veteran programmer Russ Morley
as Regional PD for WMXC/Char-
lotte and WOKV & WAIV/Jackson-
ville.

EZ VP Gary Brobst commented,
“The addition of Russ Morley not
only strengthens Charlotte and
Jacksonville, but also adds more

knowledge and experience to the
entire programming staff of our
company.”

Morley, who will be based in
Charlotte, had most recently been
PD at WSTF/Orlando. He previ-
ously programmed WRMF and
WINO/West Palm Beach, and
KIOI/San Francisco.

HALL LSM

Jackson Upped To
GSM At WSB

WSB/Atlanta has promoted ten-
month Sales Manager Dennis
Jackson to GSM. He succeeds Bob
Huntley, who was recently trans-
ferred to sister Cox outlet
WWRM/Tampa as VP/GM. Also
at WSB, three-year AE Vickie Hall
has been tapped as LSM.

WSB VP/GM Bob Neil com-
mented, “We are excited about our
new sales management team. Both
Dennis and Vickie have done great
things for the stations since they’ve
been here and their promotions are
well-deserved.”

Jackson told R&R, “Working for
a company like Cox makes this the
greatest job in the country. WSB is
one of — if not the — best stations
in the country. There are ten sales-
people on staff, two sports people, a
vendor person, and a food broker.
We only sell in combo — we don’t
separate the stations. The stations
are continuing to grow and I'll need
to maintain and improve what
we’ve been doing over the years.”

Jackson began his radio career
at WXYZ/Detroit in 1970 as Re-
search Director. He later became

WGFX Slots
Steele As GSM
e

Rick Steele

Rick Steele has been named to
the new GSM position at WGFX/
Nashville. He returns to the Capitol
Broadcasting Classic Rock outlet
after a year as GSM at AOR
WHTQ/Orlando.

“We’re proud to have Rick back
at the Fox,” remarked WGFX GM
Mike Crusham. “The local sales
team is proving to be an aggressive
force, and Rick ensures that the
Fox will have a major impact in
Nashville’s business community.”

Steele’s previous sales experi-
ence includes jobs at WTMG/
Nashville and WQUE/New Or-
leans.

Manager of ABC Radio Spot Sales
(Detroit Office); was GSM of
WCHB & WLZZ for 11 years; and
worked in sales for five years at
WSB-TV.

Murr Moves
To WAVG &
WLRS As GM

Louisville market veteran Fred
Murr has been appointed GM of
WAVG & WLRS/Louisville. He will
report to station owner Toney
Brooks.

“It’s great being in charge of an
entire station,” said Murr, noting
this was his first GM appointment.
“It’'s a great challenge to handle
every facet of the operation, and
provides many more dimensions
than sales.”

Murr was most recently GSM at
crosstown WRKA, and previously
held that post at WDJX & WCII/
Louisville. He began working in the
market in 1972.

In the winter '89 ratings, CHR
WLRS earned a 7.4 124+ Birch
share, ranking fifth; it ranked
ninth in the Arbitron with a 4.2
share. Gold-formatted WAVG reg-
istered a 4.1 Birch share, ranking
tenth, and a 4.4 Arbitron figure,
ranking eighth.

Shands Segues
To WCKZ PD

Mark Shands has been named
PD at Jerry Clifton-consulted Ur-
ban/CHR hybrid WCKZ/Charlotte,
and will report to VP/GM David
Chandler. He replaces Mike
Beach, who has exited.

Chandler commented, ‘‘Mark
has worked extensively with Jerry,
and also gained experience with
our company (Beasley Broadcast-
ing) when he worked at (WPOW)
Power 96 in Miami. He’s the most
qualified, and has the expertise to
put the station on track.”

Shands most recently was PD at
WHKW/Tuscaloosa, and previous-
ly served as Asst. PD at WPOW.

In the winter '89 ratings, WCKZ
picked up a 13.4 12+ in the Birch
figures, ranking second, and earn-
ed an 8.2 in the Arbitron, good for
third place.

Rosenblatt Named VP/GM At WWAZ & WWLI

Two-year WRKZ/Hershey VP/
GM Ira Rosenblatt has taken over
similar duties at WWAZ & WWLI/
Providence. He replaces Tim Gor-
man, who has exited the stations.
WRKZ NSM Nancy Tulli has suc-
ceeded Rosenblatt in Hershey.

Rosenblatt told R&R, ““This is a
dream come true. I've been given
this tremendous opportunity with
TMZ Media and also have an equi-
ty position with these two stations.”

Rosenblatt continued, ‘“The
‘Lite’ format on FM (Format 41
was dropped last September) has
been doing extremely well. On the
AM, I need to learn from my dad,
who for ten years was GM of

CBS Associated Labels threw a party to mark 20 years of platinum sales for Ozzy

_Osbourne Marks 20 Platinum Years

WTMI/Ft. Lauderdale — a cam-
mercial Classical station that did
extremely well. The only transition
that I see is we have to become
more sales-intensive. I dont ex-
pect to make any format changes.”

Previously, Rosenblatt was VP
of Media Marketing Associates, a
direct-mail business. Prior to that,

he was Station Manager of WQVE/
Mechanicsburg, PA, and was GSM
of WKVO/Harrisburg.

AC WWLI ranked fifth 12+ (7.1)
in the winter Arhbitron and sixth
(48) in the corresponding Birch.
Classical WWAZ scored a 0.9 and
0.4, respectively, in the winter Ar-

bitron and Birch.

WHTT Flips To Gold

Drops Out Of Classic Rock Race

Pyramid Broadcasting has flip-
ped Classic Rock simulcast combo
WHTT-AM & FM/Buffalo to Gold.
The station has dropped its AOR-

Osbourne, whose latest album “No Rest For The Wicked” just passed the million-
sales mark, Shown are (I-r) CBS Associated Labels VP/GM Tony Martell, CBS
Records Division President Tommy Mottola, Osbourne, Sr. VP/Exec. Asst. to the
President Mel liberman, and E/P/A Sr. VP/GM Dave Glew.

based mix in favor of oldies from
1958-H.

WHTT-AM & FM GM Ron Rice
explained, ‘“The redirection of the
music has been planned for some
time, ever since we brought (Buf-
falo morning legernd) Danny Nea-
verth over from WKBW last year.
The music we're playing now is
cerfainly more compaiible with
Neaverth than ever before. Add to
that the fact that 97 Rock (WGR-
FM) took away a good portion of
our 18-34s since they came in last
year. Two-and-a-half years ago
when we went to the farmat, we
were all alone.”

The combo had a 5.7 in the winter
Arbitron and a 6.9 in the corre-
sponding Birch.

Gotta
Shades

only gettin' better.

A/

'f/‘l-
oy

Your Futures
- SoBrn tYou §

Here's your chance to try out
the most advanced Music Sched-
uling system around. A system
designed by radio people for radio people

Featuring such goodies as 3-5 minute
music scheduling, horizontal song and a-t_st
protection, 99 day history inventory and up
to 256 hours of artist separation.
Just to mention a few.

So don't spend hours a day
doing something MusicSCAN
can do for you in a few minutes.

Find out for yourself that
things are goin' great, and they're

-
/v iseAN

Music Scheduling Software
(205) 987-7456

cdar
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NEWSBREAKERS

Radio

® RAY ARTHUR, GM at KZIQ-AM &
FM/Ridgecrest, CA, has added VP
stripes at parent Bel Air Broadcasting.
® MICHAEL KRAFCISIN has returned
to Bonneville Broadcasting as Direc-
tor/Client Services after serving as GM
at WCBR/Arlington Heights, IL.

Also at the company, LINN HARRI-
SON has been appointed Sales/Pro-
gram Consultant. He was most recently
the owner of Meridian/United, a spe-
cialty magazine publisher.
®TODD WINICK, AE at WPOW/Mi-
ami, has been upped to Regional Sales
Manager for that station and WJHM/Or-
lando.
® DEBBIE JACKSON has left her posi-
tion as Traffic Reporter at WBAB/Long
Island to produce weekday mornings at
KCMO/Kansas City. She will also serve
as weekend news anchor.

Records

® AL FRANKLIN, promoter and artist
manager, has been appointed Presi-
dent at newly-formed Def Slam'in Rec-
ords.

Al Franklin Marty Diamond

® MARTY DIAMOND, Sr. Director/Art-
ist Development at Arista Records, has
added VP stripes.

® TONY NEIMCZYK has been upped
to Regional Sales Manager/Chicago at
WEA. He was formerly Field Sales
Manager/Philadelphia.

Damian Rocks
LB 54

Michael Corbett

Kevin Woodley

® MICHAEL CORBETT has joined Co-
lumbia Records as Director/Talent Ac-
quisition, East Coast. He was formerly
National Director/Production & Admin-
istration at Arista Records.
Concurrently, New York area club DJ
KEVIN WOODLEY has signed on as
Director/Black Music A&R, East Coast.

® JEANNE GOLLY has been named to

the newly-created post of VP/Com-
munications at Bertelsmann Music
Group. She was the chief communica-
tions officer at American Standard for
ten years.

PROS ON
THE LOOSE

Sandy Beach & Carll Ann — PD/
morning team KDEO-AM & FM/Honolu-
lu (415) 785-6791

Russ Bryant — Morning show pro-
ducer/air talent WPRH-FM/Columbia,
SC (803) 957-4165

Doug Charette — OM/PD KFTZ/Ida-
ho Falls, ID (208} 523-7725

Chris Conners — Nights WZZU/Ra-
leigh-Durham (918} 790-8877

Michael Cross — APD/MD KJJO/
Minneapolis (612) 949-2833

Wes Davis — PD KJJO/Minneapolis
(612) 942-6586

Mike Edmonds — Air talent WLUM/
Milwaukee (414) 257-0940 or (602)
721-7263

Gary Spice — PD/mornings KUAD/
Ft. Collins, CO (303) 223-9913

§
:
!

On With Cypress

® STEPHANIE BUCCI has departed
the Capitol Records alternative market-
ing department to serve as Director/Na-
tional Publicity at Relativity Records.

Also joining the label is JOHN Di
MAIO, who has been named Director/
National College & Alternative Promo-
tions. He was previously in regional
promotions at MCA.

©® DANNI KRASH has joined Columbia
Records as Manager/A&R, West
Coast. He had been host/talent scout
of the L.A. cable TV show “Rockin’ In A
Hard Place.”

Industry

O LUCILLE LUONGO, VP/Corporate
Relations at Katz Communications, has
been named President of American
Women in Radio and Television’s New
York City Chapter.

® LINDA MURRAY has been named to
head IDB Communications Group's
new transportable division. She was
formerly the company's Director/Oper-
ations.

# BOB RAYLOVE and VICKIE NEL-
SON have formed Future Of Music,
Ltd., a parent company encompassing
management and merchandising divi-
sions. Raylove formerly served in A&R
at TK Records and managed his own
recording studio; Nelson previously ran
Aucoin Entertainment Group.

® RON EYRE and JACK MAHER have
announced the formation of Sound-
screen Ltd. and Soundscreen/Little
Major Records. The parent company is
an international marketing concern
specializing in motion picture music. In-
dustry vet MEL FUHRMAN is a partner
in the record label, which will concen-
trate on movie soundtracks. Eyre was
formerly Director/A&R and Marketing at
MGM/UA Communications; Maher was
Director/Field Marketing at RCA.

® JOHN KEEFER has been upped
from AE to Sales Manager at Christal
Radio/San Francisco.

—Holly Sklar

i3

Following the success of his single “Rock On,” Michael Damian has signed with Cypress Records, which will release his
“Where Do We Go From Here” album next week. Surrounding Damian (seated) are (I-r) Cypress President Craig Sussman,
co-producer Tom Weir, Cypress’s Tami Shawn, Celebrity Marketing Group President Marsha Engle, Weir Brothers Manage-
ment's Estelle Harrison, co-producer Larry Weir, and Cypress VP Lori Nafshun.

WWW-americanradiohistorv-com

CHANGES

Louise Luna has been upped from
Manager to Director/Licensing & Copy-
right Administration at Chrysalis Rec-
ords.

David Ehrlich has been named At-
torney/Business Affairs at EMI, while
Jean Krauer has been appointed Man-
ager/Office Services.

David Harleston has been tapped as

Counsel in the CBS Records law de-
partment.

Lyn Fey has been appointed to the
newly-created position of Editorial
Manager at Geffen Records.

Ann Leary has joined Katz Radio
Group Marketing/New York as an AE.

Marc Wollf has signed on at Christal
Radio/New York as an AE.

Casey Kasem'’s decision to leave
“American Top 40" after 18 years
started a major talent hunt which
ended one year ago today when
ABC Radio signed Shadoe
Stevens to be the new host. Ste-
vens, a veteran of Los Angeles
outlets KMET, KROQ, and KRLA
as well as WRKO/Boston, took the
“AT 40" mike in July.

Aaron Daniels, Shadoe Stevens,
and Tom Cuddy ink the “AT 40" deal.

1 YEAR AGO TODAY

® Atlantic Records celebrates 40 years of rock & soul

@ Bill Tanner is named WPOW (Power 96)/Miami VP/Asst. GM

® Buzz Van Houten hired as WLLZ/Detroit Station Manager

® Brian Casey tapped as KXOA-FM/Sacramento Program Manager

® #1 CHR: “One More Try" — George Michael (Columbia) (2 wks)

® #1 AC: “One More Try" — George Michael (Columbia)

® #1 UC: “Just Got Paid” — Johnny Kemp (Columbia)

® #1 Country: “| Told You So” — Randy Travis (WB)

® #1 AOR Track: “The Valley Road" — Bruce Hornsby & The Range
(RCA) (3 wks)

#® #1 AOR Album: “Scenes From The Southside” — Bruce Hornsby
& The Range (RCA) (2 wks)

® #1 NAC: “Natural Elements” — Acoustic Alchemy
(MCA Master Series) (6 wks)

® #1 Contemporary Jazz: “Simple Pleasures’ — Bobby McFerrin
(EMI-Manhattan) (2 wks)

5 YEARS AGO TODAY

® Dino Barbis joins Warner Bros. as National Promotion Director

@ Polly Anthony advances to E/P/A National AC Promotion Director

©® Andy Bloom blossoms as WQFM/Milwaukee PD

® Robert W. Morgan gets nod as KMGG/Los Angeles morning man

® Ron Lundy hired by WCBS-FM/New York for middays

® Denise Skinner elevated to EMI America Manager of
Merchandising/Advertising

@ #1 CHR: "“Let's Hear It For The Boy" — Deniece Williams (Columbia)
(2 wks)

® #1 AC: “Time After Time" — Cyndi Lauper (Portrait/CBS)

@ #1 UC: “Let's Hear It For The Boy" — Deniece Williams (Columbia)
(2 wks)

® #1 Country: “When We Make Love” — Alabama (RCA)

® #1 AOR Track: “Magic” — Cars (Elektra) (2 wks)

@ #1 AOR Album: "“Heartbeat City” — Cars (Elektra) (9 wks)

® #1 Jazz: "Modern Times" — Steps Ahead (Musician/Elektra) (3 wks)

10 YEARS AGO TODAY

©® RAM Research purchased by Cole Industries
® WIVY/Jacksonville elevates Jim Dunlap to OM, Scott Sherwood
to PD
® Don Geronimo joins WNDE/Indianapolis for PM drive
® #1 CHR: “Reunited” — Peaches & Herb (Polydor/PolyGram) (4 wks)
®#1 AC: “Reunited” — Peaches & Herb {Polydor/PolyGram) (3 wks)
® #1 UC: “We Are Family” — Sister Sledge (Cotillion/Atco)
@ #1 Country: “If | Said You Had A Beautiful Body, Would You Hold It
Against Me” — Bellamy Brothers (WB/Curb)
® #1 AOR Album: “Breakfast In America”” — Supertramp (A&M) (5 wks)

15 YEARS AGO TODAY

® R&R begins the back page chart concept with one format

® 13Q/Pittsburgh and Y100 (WHYI)/Miami to give away one mitlion
dollars

@ #1 CHR: “The Streak’ — Ray Stevens (Barnaby)

® #1 AC: “Sundown” — Gordon Lightfoot (Reprise) (2 wks)

@ #1 Country: “Is It Wrong" — Sonny James (Columbia)

R

— Hurricane Heeran §
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: Urban Radoo s Fresh New Weekly Countdown Show J

. Hosted by -
Donnle Slmpson

ENTERTAINMENT
NETWORK

; The hottest top 30 smgles as reported by R & B Report magazme ..

The hott:est broadcast talent in Amerrca Sl AT

3 A SIzzling comblnatlon of musnc, mtervnews, anecdotes and lndustry tudbns
.Gua’anteed market exclusmty for yonr statlon = -_.; L . -_,-';.-_.

: Prelaunch and launch promotlonal omorturitles . '_ 3

! Oross-promotlonal opportunltles wnIn local ad natlonal TV

~ éau srnz AFFILIA‘I‘E nsLA'rlous A'l'1-800-874 3o1o Lo
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The (First Single And Track (From

(From The Wew Album

The Warmer Side Of Cool

Produced and Arranged by Deter Wolf *
Management: David Massey

ONE OF THE MOST ADDED!
Over 65 CHR Adds including:

WXKS KKMG  WOMP  KPAT
goX  KZ106 WYKS  KWTO
WZOK  WJMX  WIBW
:JXL)?;' KYRK  WBNQ  KFMW
WCGQ 99KG  KMOK
KSAQ ypp 707  KTMT

R

STREE

Bowen Arrow Aimed
At Nashville Rumors

uitar Town has been a-buzzin’ ever

since that story ran in Friday’s (5/12)

Nashville Banner that Universal
Records President Jimmy Bowen would
reassume the MCA/Nashville presidency while
continuing to fulfill his duties as the head of
Universal. The article went on to speculate
that there would be changes in MCA’s top
personnel as well.

When contacted by ST, Universal and
MCA execs dismissed the story, reminding us
that'the article was written by “the same
person that had us going to work for Sony last
month.”

Also from Music Row comes word that
Atlantic America will officially open a Nashville
office within 30 days. ST's ear-to-the-Goo-
Goo-Cluster hears that former CBS honcho
Rick Blackburn’s name is getting bandied
about as the person who'll head up the
division, but that ain’t a done deal either.

WFBQ/Indianapolis management breathed
a sigh of relief this week, as morning team
Bob Kevoian & Tom Griswold have reupped
with the station for five years and some major
$5%.

One week after leaving the morning team
at WHYT/Detroit, Michael Waite has joined
crosstown competitor WCZY as its PM driver,
displacing PD/afternoon man Brian Patrick,
who has exited the station.

Wynn Jackson, most recently National
AOR promo domo, has been upped to
VP/AOR Promotion for Polydor.

In other label news, Rhonda Beasley will
be the new Polydor local rep for Denver. She
comes from a sales position with the label's
Dallas branch, and replaces Joe Estrada, who
joined IRS to do regional out of SF.

radio station, found itself approximately
$25,000 in debt as a result of its efforts to
cover the recent Exxon oil tanker spill.

Ah, but just like in the movies, Hollywood
came to the rescue via autographed items
from Jeff Bridges, Ted Danson, Robert
Redford, Jane Fonda, Patrick Swayze, and
other luminaries, which collectively fetched
more than $8000 in an auction held Saturday
(5/13).

Although nothing topped the $5000 that
Barbra Streisand pledged during an earlier
week-long on-air fundraising drive that wound
up netting an additional $32,000 for the
station, the biggest single money-raising item
was an ‘87 Exxon safety award belt buckle
($250)!

Ending widespread speculation that she
would sign elsewhere, Aretha Franklin has

extended her contract with Arista Records.
Continued on Page 28

T

et s, 1R

SHAKE, RASSLE "N’ ROLE — During a recent national TBS TV broadcast, various members of the B9 7/New Orleans

Walton & Johnson morming show made veiled references alluding to the “authenticity” of professional wrestling. Noted

K106 WINK Y97 SLY96 rassler the Junkyard Dog took exception to the comments and challenged the entire B97 morning show lo a test of

KZ10 KZZU WDBR 0K95 manly strength before thousands in the Superdome.

KATM WZYP Q101 As one glance at the above photo will attest, the B97 Bad Boys dispatched this obvious phony with their usual aglomb.
Pictured at the end of their rope are (I-r) the Junkyard Dog, the B97 Superbes, Steve Johnson, John Walton, Billy Ed

WROQ WHHY  WPFM

Hatfield, Mr. Eaux , and Mr. Kenneth.
2104 KTUX KWTX

A division of
Chicago AV, Inc.

WNNK  FM104 KTRS  ZFUN

And Over 70 AOR Adds!
ON MTV

Joe Kelly Creative Services is proud to
welcome KSTZ, KIST-FM in St. Louis and

GEFFEN 99.5, WRNO in New Orleans!

© 1989 The David Geffen Company

JOE KELLY CREATIVE SERVICES

(312) 645-8241

WWW-americanradiohistorv-com
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“Be With You™

Taken from the Platinum-Plus Columbia LP:
“Everything’' 44056
Produced by Davitt Sigerson
Recorded by John Beverly Jones
Mixed by Chris Lord-Alge

“One of CHR’s best core artists
strikes again with a great hit
sound for the summer.”

Gene Baxter
X100/San Francisco

CHR Chart:

(o >

Now On 170 CHR Reporters
68% Up: 98/Debuts: 30

WXKS add B94 30-26
WZ0U add WAVA 30-27
KPLZ add PWR99 32-24
WMJQ add 30 KKBQ 31-23
WLAN add 39 KRBE 28-23
KZZB add B97 30-25
WBCY add WNVZ 28-20
94TYX add 32 92X 30-26
99WAYS add  WNCI 31-27
WLRW add WKTI 19-17 (HOT)
WKSE deb 27 Y108 27-24
WEGX deb 29 KCPX 25-21
KKRZ deb 33  KISN 34-28
KROY deb 31 WMMS 21-18
7100 28-26  WBBQ 40-31

ick Rick

\

Warrant

“Down Boys™

Taken from the Columbia LP:

“‘Dirty Fotten Filthy Stinking Rich"' 44383
Produced by Beau Hill / Mixed by John Jansen
“The name of my game is active
records . . . that’s why I'm
playing Warrant’s ‘Down Boys’.”
Brian Kelly, PD
Z95/Chicago - Debut 28

122 CHR Reporters Strong
Inciuding 19 New Adds —
51 Up & 21 Debuts!
Hot: 9%

ONE OF THE

MOST ACTIVE
NATIONALLY!

WGH 28-11 (HOT)
92X 31-27

KXYQ 21-16

KCPX 18-13 (HOT)
KPLZ 38-33

WNCI add 24
BJ105 add
WKDD add 28
WZOU deb 30
PRO-FM deb 32
795 deb 28 WDFX 4-3 (HOT)
KEGL deb 23 KXXR 16-6 (HOT)
WPST deb 36(HOT) WSPK 28-23 (HOT)
WAPE deb 22 WRCK 33-28
WBAM deb 30 WROQ 26-18

92Q deb 29 WQuT 17-13
WPXR deb 34
799 deb 24
Y95 12-9
KRBE 34-29

KTUX 34-27
WDLX 33-27
WPHR 17-13

“Children’s Story”

KGGI 17-13

KMGX add  KKFR add
KYRK add W2ZXX add

KITY add
KTFM add

WWW-americantadiohistorv.com

“Toy Soldiers™

Taken from the Columbia LP:
“*Martika'" 44290
Produced by Michael Jay

Mixed by Humberto Gatica for Hum Inc. Productios

“Instant top 5 phones. Should go
#1 here and everywhere.”

Kevin Robinson, Ass't PD
KOY-FM/Phoenix - Debut 20

MOST ADDED

KWES 25-17 (HOT) |

SECOND WEEK
IN A ROW!

Now On 129 CHR Reporters
51% With Already 8% Hot!

B94 add
WNCI add 33
KCPW add
KKRZ add 35
KPLZ add
KUBE add
PWR96 add
WXKS deb 31
PRO-FM deb 35
KDWB deb 27
KKBQ deb 28
KRBE deb 26
KITY deb 29
KTFM deb 27

Y95 deb 15 (HOT)

KIS deb 29

X100 deb 30

KMEL deb 24

WAPE deb 23
KOY-FM deb 20 (HO™)
B96 29-26

KS104 10-9 (HOT)
Y108 20-10 (HOT)
KZZP 16-11 (HOT)
KWSS 9-7 (HOT)
HOT977 40-24 (HOT)|
BJ105 28-19 (HOT)
KRQ 28-19

Urban Contemporary Chart

D-O

ef
am

recordings
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66

WXKS deb 28
KKBQ 30-22
KRBE deb 33
WGH add
WNVZ add
KXYQ on
KPLZ on
WMMS on
KXXR deb 23
K104 deb 29
WSPK add
K106 add
WROQ deb 15
WNOK add
WCGQ add
WZYP add

SMOKIN’

WRVQ add
Z99 add

KATM 22-19
95XXX add
WKPE add
Q104 add
KSMB add
KKXL add
99KG add
Z97 add

KTMT add

SLY96 add
Y97 38-33

FROM THE ALBUM SONIC TEMPLE

. amm(rTE. B

© 1989 Beggars Banquet Records Ltd.

WOMAN"

KMYZ deb 27

KOZE deb 23

OK95 deb 26

TREET TALK

Continued from Page 26

WCCO & WLTE/Minneapolis have been
yanked off the market by Midwest
Communications after several weeks of
unsuccessful shopping. The company had
wanted as much as $80 miillion for the combo.

Meanwhile, Bob Sillerman has placed
crosstown KDWB-AM & FM on the block with
an asking price of nearly $20 million. Gary
Stevens is brokering the deal.

Former KFOG/SF OM Dave Logan’s name
resurfaced this week in the WNEW-FM/NY PD
sweepstakes. So did another oft-mentioned
candidate — WLVQ/Columbus PD Buzz
Knight. However, Legacy Regional VP Mike
Craven gave no indication that he was close
to filing the four-month opening.

While busy reading up on our vast cash
investments in pork belly futures, ST's all-
seeing eyes happened to notice that the May
22 issue of Fortune magazine's “On The
Rise"” section was headed by none other than
36-year-old Columbia President Don lenner.

Along with noting that he got into the
record biz after a back injury nixed his
chances of playing major league baseball, the
article quotes lenner as saying, “We like hit
records, but we much prefer hit artists with
long and developing careers.”

Jim Kerr has signed a new four-year deal
with WPLJINY, nullifying rumors that new PD
Gary Bryan was going to not just join Kerr, but
replace him on the station’s morning show.

Jay Jarvis exits the PD chair at
WGTZ/Dayton to handle local promotion for
Arista, working out of Kansas City.

Eighteen-year Columbia executive
George Chaltas, most recently West Coast
National Promotion Director, has parted ways
with the label and is seeking “‘new and exciting
career opportunities.” He can be reached at
(818) 760-6495.

Restructuring has also left 12-year Big
Red vet Linda Kirishjian without a gig. As
Manager/National Album Promotion, she
handled alternative promo for the past five
years. Reach her at (212) 683-1807.

Enigma Records will be forming its first
formal A&R department. (The company
previously operated under a policy wherein all
employees served as A&R reps.) Resumes
ONLY to Chairman William Hein, Enigma
Entertainment Corporation, P.O. Box 3628,
Culver City, CA 90231-3628.

Aubrey Hayden called the ST “fun-fone”
to note that — regardless of what you may
have read here last week — he was and still is
the Production Director at Y95/Dallas and that
Brian Wilson, who recently joined Pirate
Radio as Prod. Director, was actually the
morning show producer at Y95.

When “Countdown USA” host and Gavin
Top 40 Editor Dave Sholin handled a
promotional airshift on KHOP/Modesto, CA last
Friday (5/12), the “Duke” received many
sentimental calls from listeners who
remembered him from his days in San Jose 15
years ago.

But Sholin was perhaps most stunned by
the call he took from a man who identified
himself only as President of the “Professional
DJs Association of America,” who ordered
Sholin immediately off the air, and instructed
station personnel to “turn off the transmitter” if
the moonlighter didn't comply.

Sholin reports that the voice sounded
suspiciously like Scott Shannon's, but —
seeing as how it was only a two-hour airshift
— chose to vacate the studio anyway.

The Monday (5/15) issue of Daily Variety
reported that newly-arrived Columbia
President Don lenner has dropped between
20 and “a third” of the label's acts from the
Big Red roster. Among the artists mentioned
were Wendy & Lisa, Patty Smyth, Hipsway,
and Omar & The Howlers. When contacted
by ST, the label offered “no comment.”

ST’s ear-to-the-DX hears that
KROY/Sacramento OM Sean Lynch pulled an
airshift at WPLJINY last weekend, working
under the on-air name of (Z100/NY OM) Steve
Kingston!

The TNNR experiment with Woltman Jack
as its late-night host is over. He's been
replaced by Operations Manager Charlie
Douglas.

NAC syndicator Frank Forest and Musical
Starstreams are relocating from the Bay Area
to Santa Fe. Beginnning 5/22, Forest can be
reached at P.O. Box 2004, Santa Fe, NM
87504, or call him at (505) 988-2004.

Readers working in the CHR, AOR, AC,
and NAC formats should check out the poster
that comes with their copy of this week’s
R&R.

This replication of the artwork for the
cover of the forthcoming Anderson Bruford
Wakeman Howe LP, signed by artist Roger
Dean, is part of a limited-edition run, and
marks the first time that Dean — who created
many of the LP covers for ABWH's previous
incarnation, Yes — has signed an edition of his
works.

According to Arista AOR VP Sean
Coakley, the poster is a special-event way to
herald the June release of the LP as well as
the leadoff single, which will hit the streets
next week.

Who’s Winning In Baltimore?

98 ROCK and .

&E& (805) 528-0888

L-A-R-R-Y B-R-U-C-E COMMUNICATIONS

WYWW=arrrericanradiehistory com
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| HEADED STRAIGHT FOR THE TOP!
 “HEADED FOR A HEARTBREAK”

(7-38922) (PRTD 2655)
the new single from their Plaunum debut album

ALREADY ONEOFTHETOPE )
MOST REQUESTED VIDEOS ON ... '3

DON’T MISS WINGER ON TOUR
WITH CINDERELLA THROUGH AUGUST!

478 .
!:-_;ﬂ" On Atlantic Records, Cassettes and Compact Discs

Produced by Beau Hill : & 1985 Atlante Recording Cop @° A Worner Comatunicwiors Co.

wwAARAL Sraaricanradiahictary com
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NEW PRESIDENT SPEAKS OUT

Potash Plots RAB’s New Agenda

ew RAB President

Warren Potash has

generated a considera-
ble amount of controversy
since taking over the job three
months ago. Last Friday (5/12)
in New York he outlined his
plans for the organization to
R&R Washington Bureau Chief
Pat Clawson.

R&R: Why did you take this job?

WP: I don’t know; I wasn’t look-
ing for trouble. Dick Chapin called
me one day (about the job) and I
said, “Hold it, I'm going to Israel.
T've got a commitment to serve as
a volunteer in the army there. I'm
not even going to think about it.” I
said call me back in December, or
whatever. I said if it’s still open
when I get back, I'll think about it.

To tell the truth, I think I got se-
duced. It’s a terribly attractive job
for a person like me — a place to
make a contribution.

R&R: Were you the choice of the
RAB search committee or of ABC
Radio’s Jim Arcara?

WP: I never talked to Jim Ar-
cara about the job.

R&R: What do you bring to the
table at RAB?

WP: I think I bring more of a
businesslike approach to the busi-
ness of our business. We sit down
and we do budgets, and we redo
budgets. As I said in Vegas, I put a
lot of stress on people around here.
I'm not proud of that. If you think I
get my jollies off because I make
life stressful, you're crazy. But I
need people to work on their own
budget plans. I'm not going to do
their plans; I do my own plan. But
we're not going to sign off on a
budget until we know what we’re
doing with our money. Sometimes
that’s stressful.

R&R: What’s your game plan for
the RAB?

WP: Okay, very simple: we need
to start working on sales, pronto.
When the RAB was established in
the mid-’50s, the majority of busi-
ness done by radio was network,
then national spot, and local was
third. Today network and national
spot account for approximately
20% and local business approaches
near 80%.

We need to improve radio rev-
enues on a relative basis vis-a-vis
all other media — not improve ra-

e

‘“‘We need to improve radio revenues on a relative
basis vis-a-vis all other media — not improve

WP: Last week I asked the board
if they would form an ad hoc com-
mittee to enlist Hispanic broad-
casters. They agreed, and we'’re
anxious to get started. I just got off
the phone with (WQBA/Miami
VP/GM) George Hyde, and I ex-
pect he’ll be helping to lead the ef-
fort.

We have to exploit every oppor-
tunity that comes across our desk.
Hispanic broadcasting represents
a large, growing part of our busi-
ness. There’s a ton of money being
spent in Hispanic television, maga-
zines, and newspapers. We need to
help our radio guys get more of
that money.

Warren Potash

R&R: Previous RAB President
Bill Stakelin had problems getting
some group broadcasters into the
RAB. What is your plan for solving
that problem?

WP: I don’t have a plan yet, but
it is on my agenda for attention.
Many of the group broadcasters
happen to be in large markets, and
some have an idea that maybe the
‘RAB isn’t terribly effective in na-
tional sales. But we have tons of
research information in our halls,
and Pve heard from broadcasters

dio revenues at the rate of inflation,
but increase our share of total
advertising dollars. We need to be-
gin by adding small pieces. Adding
one-tenth of one percent of the total
advertising pie brought to radio
would mean we would increase our
net revenues by $118 million. We
can’t add large numbers im-
mediately; we can’t suddenly go
from 6.5% to 7.5% of the total ad
pie. It would be unreasonable to ex-
pect that to happen.

:;":,.:wtﬁxﬁ.;;\,;'. b S e e L R e R R S D e
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‘““There’s a ton of money being spent in Hispanic
television, magazines, and newspapers. We need
to help our radio guys get more of that money.”’
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The message wehaveto carryto  how productive using it is. The
our stations is, “If you want to be  more of that we get into the hands
part of a growing industry it starts  of salespeople, the more money we
with you, because you represent will all make.

We just brought a number of
group broadcasters into the RAB
within the last three to six months.
We have to continue to work on it.

80% of the industry’s revenue.”
The point is that there are probably
more salespeople looking for new
business on the staff at a station in
a town as small as Mansfield, OH
as we have in the entire RAB. R&R: What is your plan for posi-
tioning radio uppermeost in the
minds of the ad agencies and ad-
vertisers?

WP: We need to establish an out-
reach program aimed at prospec-
tive clients before this year’s over.
We need to communicate to the ad-
vertising community. We need to
talk about ourselves on a regular
basis. How, I don’t know. Maybe
it's a newsletter, maybe a fax
report. We need to put more fire-
power on the street.

So how do we get a one-tenth of
one percent improvement when we
have to rely on 80% of it coming
from local stations? We need more
members, pure and simple. We
don’t need more members because
we need more (dues) revenue. We
need more members because the
tools we have available can be ef-
fective in generating new dollars.

R&R: What steps are you taking
to bring Hispanic broadcasters into
the RAB?

R&R: How else do you plan to in-
crease firepower at the RAB?

WP: We have to find a replace-
ment for Danny Flamberg, who
headed both our marketing and
communications departments. The
next guy is not going to do that —
he is going to handle marketing

e R
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“‘| think | got seduced. It’s a terribly attractive job
for a person like me — a place to make a

contribution.”’

e
e

the national and network radio
business comes out of this town, so
we could use another horse or two.
We have to make our presentation
material a little bit more impres-
sive. We are going to take a staff
member and make him a vendor
expert, because vendor money is a
growing piece of our revenue.
When one of our stations needs help
to identify a chunk of revenue,
we’ll have the horses up here that
can help them.

We also are going to open up the
“RAB Service Desk” within the
next month. That’s a mechanism
where we can reach out and touch
our members more frequently. We
only perform better when our cus-
tomers make us perform better.
We want people to give us more
feedback.

R&R: Have any of the RAB di-
rectors expressed concern to you
over the anonymous letter criticiz-
ing your management style that
was circulated?

WP: Yes, of course they did, but
they are very supportive. If Iwas a
director and there was a new fel-
low here and all of a sudden these
things came out in the press, of
course I'd be concerned. They have
every reason to be concerned. I'm
not proud of that, that they have to
get phone calls in the middle of
their day about what I may or may
not be doing. I never read that let-
ter and I don’t know that any of it is
true. I know I earn my keep every
day.

I wish you could see the mail on
the letter. The people who pay my
salary laugh at (the letter); they
know it’s not substantive stuff. If
the person who wrote that letter is
an employee, hopefully some day
he’ll feel comfortable enough to
come in here and say, ‘You know,
Warren, you could do a whole lot
better by wearing brown shoes,”” or
whatever. I'm not being facetious.

R&R: Why did your initial ap-
pearance before the industry at the
Las Vegas NAB convention get off
to such a rocky start? Was it lack
of preparation?

WP: Well, I think that’s part of
it. I [haven’t been here] three
months yet, and I still don’t know
where everything is. It just takes
time. I told the board and my col-
leagues I think I can add to the
RAB, and I think they can too.

One of the things I need to learn
is to be a little bit more ‘‘presiden-
tial.” I’ve been in this business a

P A
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long time. I can pick things up pret-
ty good. I haven’t said any words
that anyone wouldn’t be proud of in
over a week. I've been really good
about that. I want to be an effective
person in this organization. I want
our people to feel like they are real-
ly effective.

Our staff is forming a quality cir-
cle, a group of employees who have
a say in how we set the work en-
vironment and productivity goals.
They’ve had two meetings and it’s
moving along. This is stuff you
don’t hear about that goes on
around here.

I planned to make these com-
ments to the RAB board, but they
were never made because the
board said, “Just take care of these
things yourself.” We need to “in-
centivize” our force by tying per-
formance bonuses to specific goals

e e b ¥
e

‘““One of the things |
need to learn is to be a
little bit more
‘presidential.’ I’ve been
in this business a long
time. | can pick things
up pretty good. |
haven’t said any words
that anyone wouldn’t
be proud of in over a
week.”’

and objectives and allowing the
work force to have a meaningful
role in setting the goals. We need to
involve our people in our mission.
They have to know that when we do
good, they’re the ones making us
do good.

R&R: How should we judge your
performance at RAB?

WP: By our share of market. If
we're effective, we’ll raise our
membership and that’ll raise our
share. Come back a year from now
and ask how much bigger our
membership is and what our reten-
tion is.

You might also come back in a
year and ask what kind of em-
ployee turnover we’ve had. That’s
a relevant question. You should put
some heat on us. That’s why we get

paid.

“

‘‘We don’t need more members because we
need more (dues) revenue. We need more
members because the tools we have available

radio revenues at the rate of inflation, but
increase our share of total advertising dollars.”’
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only. We’re not going to diffuse the
most important function we have
around here.

We could use another salesper-
son in our New York office. Most of

o anana aaricoanyradinhictary ~am

can be effective in generating new dollars.”
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36 CHR REPORTERS
OUT OF THE BOX

WXKS
CKOI
Y100
KITY
KTFM
Y108
KROY

FM102
KMEL
100KHI
WIOQ

WRCK

WBBQ

K98

WEMF
KXX106:
KZFM

WBAM

KSAQ

2102

KKSS

KKXX

KKMG

KMGX

KYRK

KCAQ ~
QV103 ' il

WBWS -

WDBR
297
Kzoz

'URBAN CONfEMPonARv

CHART m@
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WMMR

Continued from Page 1

DeBella joined WMMR in 1982
after spending all but six months of
his career as a personality at
WLIR/Long Island. This is his first
programming position.

“Hey, I've got a lot invested in
this radio station,” DeBella re-
marked. “What was I going to do
— let some ding-dong come along
and say, ‘Okay, I'm in charge’? I
love the art of creating radio, not
only on the air but behind the
scenes. There’s a promotional ve-
hicle here that has to be used cor-
rectly. When it's used correctly,
nobody can stop us. By taking this
position, I ensure that.”

Like DeBella, Bonadonna honed
his craft at WLIR for several years
before moving to Philadelphia in
1977. He assumed MD duties in 1981
and was upped to Asst. PD three
years later.

“When I first walked in the door
here I never thought I'd become
PD, although I always had a strong
programming sense,” Bonadonna
said. “I've had an unwavering
commitment to this place, and I'm
thrilled to get the opportunity to do
this. Ted’s move to New York rais-
ed some serious questions about
WMMR. This move ensures the op-
eration of the station is not going to
change one bit. We're not going to
miss a beat.”

Mascolo
Continued from Page 1

Bobby Young

Mascolo said, “I'm truly excited
about this position and the oppor-
tunity it offers. I'm certainly pleas-
ed to have Bobby as Director and
look forward to working with him
and the regional field staff.”

PolyGram Exec. VP/Sales &
Marketing Bob Jamieson added,
“PolyGram is totally committed to
having a strong presence in Nash-
ville. We are very fortunate to get
someone with the wealth of experi-
ence that Ed brings to the Nash-
ville team. With the appointment of
Ed to VP and Bobby to National Di-
rector, along with Mr. Lucks and
(Creative VP) Harold Shedd, we
feel that we have a team of top pro-
fessionals reflective of our commit-
ment.”

Mascolo spent almost 13 years
with RCA, eight in Nashville and
the rest in New York. He held
various positions, including VP/
National Promotion and Sr.
VP/Product Development. He pre-
viously worked for PolyGram as
Southeast Regional Promotion
Manager before moving to RCA.

www.americanradiohistorv-com

Doobies Enter New Cycle

Capitol celebrated the release of the original Doobie Brothers “Cycles” album wrth
a listening party at the label’s tower in Los Angeles. Shown taking the air are (I-r)
Doobies John Hartman and Tom Johnston, Capitol’s Frank Palombi, Ritch Bloom,
and VP John Fagot, and Doobie Pat Simmons.

Joint Convention
Continued from Page 1

days of lectures, presentations, and
workshops under the banner ‘““cut-
ting through the clutter.” A unique
feature of the conclave was Joint’s
open-door policy, allowing non-
clients to attend all the sessions.

Major '90s Challenges

Joint CEQO John Parikhal’s key-
note address — “Radio’'s New
Pressure Points”” — focused on ten
major challenges facing stations in
the '90s. “‘Radio’s changed more in
the last two years than at any time
since the late *70s, and it’s only go-
ing to get worse,” Parikhal warn-
ed. A key factor putting pressure
on programmers is high debt load,
which causes “risk aversion, impa-
tience, staff instability, and a con-
tinual search for gurus and
leaders.”

He counseled stations to ‘‘have
the courage to make a decision
about your target audience and
stick with it. You cannot get
everybody, and if you continue to
move around somebody’s going to
bite your rear end off.”

Parikhal’s candid comments set
the tone for much of the conven-
tion. Nationwide Communications
President Steve Berger delivered
an anecdotal ‘“‘demystifying man-
agement” talk reminiscent of a
folksy stand-up comedy routine.
McGhan Radio Productions Presi-
dent John McGhan spoke enthusi-
astically of the need for a ““‘promo-
tional vision.” Z-Rock Managing
Director Lee Abrams peppered an
inspirational “reinventing radio”
rap with a nonstop barrage of
hilarious, insightful one-liners.
(Veteran Abrams observers la-
beled the lunchtime speech his
“best in years.”)

‘Breakthrough Marketing’

Four company presidents high-
lighted a session titled ‘“Break-
through Marketing:” Interactive
Marketing’s Tom Durney, Ad
Team’s Russ Oasis, Custom Pro-
ductions’ Steve Stockman, and
Film House’s Curt Hahn. They
were followed by Street Pulse
Group President Mike Shalett, who
presented revealing research on
artists’ familiarity and demo-
graphic appeal. Shalett exhorted
stations to “‘make the commitment
to create awareness for artists.”

Plaza Productions President
Roger Dawson’s “Powerful Nego-
tiations” lecture was a convention
highlight. Urging attendees to al
ways ask, “What can you do for
me?”, Dawson advised, ‘“Never
accept the first offer, don’t ask for
everything up front, and always
ask for more than you expect to

ge ”

Tashjian
Continued from Page 1

‘Reprehensible’
Prosecution Behavior

Judge Rymer agreed with Ken-
ner, declaring that the prosecution
attempted to force a guilty plea out
of Valerie so she could save her
husband from being charged with
more serious crimes.

Rymer said the prosecution “in-
terfered with the court’s obligation
to determine the nature of a guilty
plea,” and accused prosecutors of
“reprehensible” behavior that was
“well below the standard of con-
duct expected of government pros-
ecutors.” She said a final ruling to
dismiss the charges would be forth-
coming in a few days.

Had her guilty plea been ac-
cepted by the court, Valerie would
have been convicted of tax fraud in
connection with her husband’s pro-
motion company, and Ralph could
have been the first person ever
convicted of the Federal Payola
Statute enacted in 1960.

New Charges Filed

But the judge disputed Valerie’s
guilty plea, rejected the plea
bargain, and ordered her to trial.
The prosecution then filed super-
seding indictments against the cou-
ple, reaffirming the tax charges
against Valerie and claiming an
additional 175 individual payola
counts against Ralph.

The May 22 trial date that was
scheduled for Valerie has now been
assigned to her husband.

After the dismissal hearing,
Ralph told R&R, “I'm so pleased
that this is over for my wife. She
never belonged in court in the first
place.”

Added Valerie, “This has been a
difficult ordeal. Now at least we’re
halfway to having this behind us.”

The prosecution, which is now
being headed by Justice Dept.
prosecutor William Lynch, did not
offer comment on the dismissal.

Tony Brooklier, counsel for
Ralph, filed a motion to have his
client’s charges dismissed, also for
government vindictiveness. At-
torney Kenner told reporters that
he felt Ralph stood a ‘“good
chance” of having his charges
dropped.

The Tashjians, along with anoth-
er independent record promoter
and the former GM of an L.A. radio
station, were charged with various
federal counts following a two-year
investigation of the record in-

dustry.
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“Our 35% cume ranking is safe-
gl e @ | gquarded by the hassle-free operation
HoEes B of DYNAMAX cart machines.
e 3 WIVK is #1 in Knoxville and
e e &n DYNAMAX is #1 On Air.”
Ed Brantiley

PM Announcer,
WIVK AM/FM

BROADCAST PRODUCTS BY FIDELIPAC®

Fidelipac Corporation

4 O P.O. Box 808
J Moorestown, NJ 08057

O USA.

0 609-235-3900
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Finn Feted At Chma Club

At a listening party for Tim Finn's Capitol debut album, Tim's brother Neil Finn and Pau/ Hester of Crowded House and
Richard Thompson backed up the guest of honor for a live performance. Shown at Los Angeles’s China Club are (I-r,
back row} Capitol VP John Fagot, Neil Finn, VP Mick Kelber, Hester, manager Gary Stamler, Capitol President David Berman,
VP Tom Whalley, and Thompson, (I-r, front row) VP Bill Burks, Tim Finn, and Capitol’s John Warner.

Smith

Continued from Page 3

he’s more than ready for. He’llbe a
very good sounding board for Bri-
an, who will be primarily responsi-
ble for the on-air product. Brian
understands the market very well
and has earned his day in the sun.”

Smith squelched rumors of a for-
mat change, saying, “We’re the
same man — we’re just going to be
changing suits. We’d like very
much to be a mainstream 18-34
AOR; we’re not going to make the
mistake we made last year by
blowing out our core. We’re going
to daypart more heavily, be less
predictable, and take some
chances.”

Debuting as a current-intensive
hard rocker two years ago, KJJO
made a major programming shift
last summer, employing consul-
tant Frank Felix’'s ultra-
conservative library approach.
The station ended its relationship
with Felix December 1.

In the winter ARB KJJO drop-
ped from fall’s 3.7 to a 3.6, good for
11th place 12+ ; in the correspond-
ing Birch, the station dropped from
6.64-9 and ranked seventh.

Parker
Continued from Page 3

old-fashioned — I believe in having
fun on the radio.”

Parker’s background includes
programming and on-air posts at
KKBQ/Houston, WLCY/Tampa,
and KOY-FM. He joined KKFR
two months ago.

KKFR'’s Arbitron and Birch 12+
winter numbers were the same as
its fall numbers in both surveys: a
2.9 in the ARB for 11th place, and a
4.6 in Birch for eighth place.

wyDD

Continued from Page 3

The new lineup includes Scott
Miller in mornings, WDFX/De-
troit’s Rich Anton in middays,
WEGL/Philadelphia’s Mike Fra-
zier in afternoons, Suzi Waud in
evenings, and Bill McDonald in
overnights.

Nielson
Continued from Page 3
viable format, but it just hasn’t
been able to carve out a niche in
this market,”” he said, declining
comment on KZRK’s future plans.
In the winter ratings surveys,
KZRK pulled a 1.9 in Birch and a .7

in Arbitron.

Nicole Signs With Oceana

Oceana Records has signed Nicole-and just released her single “Rock The
House,” from the forthcoming album by the same name. Surrounding Nicole are
(I-r) Oceana President Carl Madurl, the label’s Susan De Leon, and VPs Tom Pace
and Timmy Thomas.

Grimes Has Hollywood Premiere

A&M held a party at the Hollywood Diner for ““Charles In Charge™'s Scott Grimes,
whose eponymous album was produced and arranged by Richard Carpenter and
exec produced by Herb Alpert. All smiles are (I-r) A&M’s Jon Konjoyan, VP Charlie
Minor, and Grimes.

Too Short’s Enchanted ‘Evening’

Jive artist Too Short performed racently at Jive's “Evening Of Rap II,” held at Manhattan's Mars Club. Shown backstage after-
ward are (I-r) BMG Distribution’s Jim Kelly, RCA VP Dave Wheeler, Jive VP Barry Waiss, Jive artist Kool Moe Dee, RCA Presi-
dent Bob Buziak, and Too Short.

WwWWW americanradiohistorv-com
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The Benehits of Owning
RadioWare's Generation 11
Music Scheduling Software:

Powerful:

€BLike all music stations we have very specific needs for our software: the rotation is
particularly tight, artist separation is difficult or dayparting is particularly important.
Our stations use RadioWare’s Generation 11 Music Scheduling Software; we are always
pleased with the system’s flexibility and power and with the company’s support of their
product. Each station has different requirements and each station’s expectations are
always exceeded by the software.99

Bob McNeill, Vice President/Programming Viacom Broadcast Group, New York

Easy To Use:

€6/'ve used RadioWare's Music Scheduling Software System for years. When I got to
Q-107, the station was using RadioWare's main competitor. I selected to stay with the
competition for a while to see what they could do that RadioWare couldn't. I'm now
very happy to be back with RadioWare's Generation II Music Software. It does everything
I need and it's much easier, much less complicated and much more flexible than anything
else out there.99

Lorrin Palagi, Program Director Q-107/WRQX (FM), Washington, D.C.

Affordable:

668RadioWare provides a buyout option, one year of free support and one vear of free
updates for their software systems. We paid one price to own RadioWare's Generation
II Music and Research Systems and a small percentage of that price to continue support
and updates after the first year. We now own two super and interfacing systems. |
particularly like knowing we won't be paying for the software for vears to come but will
continue to enjoy all its benefits.99

Terrence Rodda, Vice President/General Manager Power 93/KITY (FM), San Antonio

RadioWare products marketed exclusively by The Media Gallery.
For more information and a free demo disk call (213) 540-4748.

RadioWare

Software Specialists for Radio

P.O. Box 36385, Dallas, Texas 75235, (214) 350-7216
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WINNING PROMOTION

Make Everyone A Star

We live in world of over-communication.
Everyone’s trying to get our attention, bom-
barding us with advertising on radio, television,
and in print. The bombardment is so heavy peo-
ple have started to tune out advertising more
than ever before. This environment has created
opportunities for different types of advertising
— particularly promotion.

Suddenly, major adver-
tisers and even rep houses
have entered the promotion
game with guns blazing.
They’re just discovering
something that the radio
and music businesses have
known for years: promo-
tion works.

When I asked promotion-
al wizard John McGhan the

Pushing Fans’
‘Buttons’

® Exclusive
® ‘“‘Inside’’
@ Intimate
® Event

secret of his success at the
Source, Rolling Stone, Ted
Turner’s Video Channel,
and John McGhan Produc-
tions, he answered, ‘“Think
like a fan. Make everybody
a star.” That’s the secret of
promotion.

Everyone’s A Fan
Most people are fans of

someone or something.
They might be Detroit Ti-

“Transform winning
listeners into stars.”’

ger fans, Bon Jovi fans, or
Howard Stern fans, but in
every case they identify
with the object of their at-
tention. They are loyal, im-
pressed, passionate, and
admiring, and they get vi-
carious enjoyment out of
being fans.

Fans need stars and stars
need fans. Robin Leach un-
derstands this better than
anyone — he’s the world’s
biggest fan and he’s con-

““In order to make
someone a star, you
have to think like a
fan.”’

stantly creating stars. This
interaction has made him
one of the most successful
promoters in the world.

In order to make some-
one a star, you have to think
like a fan. First, you must
understand the fan. He’s
looking for something ex-
clusive, ““inside,” intimate;
he wants to be part of an
event. Second, you must tell
the fan who’s hot and who’s
not; reinforce his percep-
tions of the stars.

Practical Applications

At the most obvious level,
a station can build stars
around the music it plays.
When a big star has a new
record coming out, make a
big deal about it. Talk it up
before it comes out, when it
hits the air, and after it’s
been played. Give listeners
“inside” information on the

By John Parikhal

star, but keep it brief, fo-
cused, and relevant.

Next, promote your own
stars more aggressively. If
your morning show host is a
big star, promote him. If
your mascot, sportscaster,
or meteorologist are stars,
promote them. Play up the
positive features fans cite
about them in research.

Make fans feel impor-
tant. Give them something
“inside,” like front row con-

R . THE\GOMPE'nﬂvE EDGE
Jmmt - o

Fan Profile

® Loyal
® Vicarious
® Curious

® Passionate

@ Demanding
® ‘“‘Mirrored’’ in the star

promotion at a Kansas con-
cert in Pittsburgh. A group
of lucky winners were sit-
ting onstage during the con-
cert when a dry ice ma-

Seeing Stars

You don’t have to be Ed McMahon to en-
hance someone’s star quality.

® Build up new releases by big stars

® Aggressively promote your station’s stars
(morning show host, mascot, etc.)

® Give fans the star treatment with concert
tickets, backstage visits

cert tickets. Take them
backstage to see Madon-
na’s dressing room. Build
up the event. Mention con-
test winners’ names on the
air. Transform winning lis-
teners into stars.

Star-Making In Action

Here’s an example of how
McGhan used these tech-
niques to turn a potentially
sticky situation into a great

chine exploded. One listen-
er was temporarily blinded
and very upset. Instead of
thinking lawsuit, McGhan
thought like a fan.

He grabbed the winner
and told her how lucky she
was to be onstage during
this historic event. Then he
walked her to a pay phone,
punched up the station’s
hotline, and put her on the

EVERYONE’S A FAN, EVERYONE’S A STAR — Rubbing elbows are fellow fans and stars John McGhan, Jay
Leno, and Robin Leach.

air — making her a star.
She excitedly told everyone
in Pittsburgh about this
breaking news event. Lis-
teners were “inside,” ex-
clusive, and made to feel
they were part of the event.
The concert went down in
local history.

Too often, PDs are stuck
behind computers and mu-

‘“Too often, PDs

are stuck behind
computers and music
printouts, and they
forget about the
passion and loyalty
of fans.”’

sic printouts, and they for-
get about the passion and
loyalty of fans. Promotion
becomes a mechanical,
tired, rapidly-wearing for-
mula. To avoid the formu-
las, surround yourself with
fans. Pick their brains. See
what makes them tick. And
convert that information in-

to winning promotions.
(No. 8 in a series)

John Parikhal

John Parikhal is CEO of
Joint Communications me-
dia strategists, which con-
sults 70 radio stations plus
15 corporate clients. He
can be reached at (416)
593-1136.
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BIRCH DEMOGRAPHIC RANKINGS

New York

For The Record

In the R&R Ratings Report &
Directory (Vol. 1, '89) the follow-
ing information should have ap-
peared.

WHTT/Buffalo had a 6.1 in the
fall '88 Birch.

In the fall 88 Arbitron column,
WROW-AM & FM/Albany should
have been shown as a combo
trending 10.4-12.9.

KUMU-AM & FM/Honolulu
trended 11.6-11.2, making it the
number two station in 12+ rank.
Also, that combo should have

been ranked sixth for Beautiful
Music/Easy Listening Format
Leaders by AQH.

In the Urban Contemporary For-
mat Leaders by AQH, WCDX/
Richmond should be ranked in
ninth place with a 10.4.

In the 35-64 rankings for
Omaha-Council Bluffs, KESY-AM
& FM should have been ranked
third. In the 25-54 rankings for
San Diego, there was a three-way
tie for first place between KFMB-
FM, KKLQ-AM & FM, and KSON-
FM.

Fa Winter Fa Winter Fa Winter
18-34 g8 ‘88 : 18-49 88 '88 i 25-54 ‘g8 ‘88
WRKS (UC) 85 87 i wBLS 6.0 6.1 § WCBS-FM 48 6.3
WBLS (UC) 7.4 7.7 i WNEW-FM 59 6.0 i WNEW-FM 47 51
WNEW-FM (AOR) 7.3 7.7 i WRKS 65 57 i WLTW 49 48
WQHT (CHR) 88 68 } WHTZ 6.9 54 i waQcD 29 48
WHTZ (CHR) 86 59 i WCBS-FM 41 52 i WBLS 50 4.6
WPLJ (CHR) 6.8 57 i WQHT 6.3 4.8 i WHTZ 50 4.0
WXRK (CR) 76 54 ! WXRK 53 4.7 i WXRK 40 3.9
WQCD (NAC) 34 44 FwTW 42 45 i WINS (News) 31 35
WCBS-FM (Gold) 2.6 4.2 § WPLJ 55 45 } wpL 40 3.4
WLTW (AC) 49 40 i wQcD 31 4.4 i WNSR(AC) 32 33
WRKS 45 3.3
T e B s O R
Los Angeles-Orange County
Fa Winter Fa Winter Fa Winter
18-34 'g¢ '8s i 18-49 g8 88 i 25-54 ‘88 '88
KPWR (CHR) 121 12.2 i KPWR 87 9.0 i KLOS 66 7.0
KLOS (AOR) 101 10.9 } KLOS 7.4 86 | KISFM 64 6.3
KIIS-FM (CHR) 9.2 106 § KIS-FM 81 80 i KTWV 47 56
KOST (AC) 7.0 7.3 } KOST 63 6.5 i KPWR 49 55
KROQ (NR) 69 6.4 i KROQ 49 47 § KOST 60 54
KJLH (UC) 39 48 i KTWV 40 4.4 [ KABC (Tak) 52 4.9
KLSX (CR) 36 3.4 | KJLH 3.0 39 { KRTH-FM 43 40
KTWV (NAC) 41 3.3 i KLSX 3.3 33 i KLSX 34 33
KLVE (Span) 35 341 KRTH-FM (Gold) 4.1 3.0 i KTNQ (Span) 26 3.2
KNAC (AOR) 38 2.9 } KBIG(AC) 33 29 i KQQ (AC) 41 31
Chicago
Fa Winter Fa Winter Fa Winter
18-34 g8 ‘88 | 18-49 g8 88 i 25-54 '88  '88
WCGI-FM (UC) 16.2 158 i WGCI-FM 127 125 i WVAZ 50 9.7
WLUP-FM (AOR) 9.8 106 i WVAZ 65 96 i WGCI-FM 86 86
WVAZ (UC) 7.9 10.6 i WLUP-FM 74 7.4 } WGN 68 6.6
WCKG (CR) 109 7.5 i WCKG 81 60 i WLUP-FM 62 55
WXRT (AOR) 50 51 i wKQx 31 45 i WLUP 39 45
WYTZ (CHR) 46 50 i WFYR 3.3 43 i WFYR 4.0 4.4
WKQX (AC) 40 48 i WLUP 41 41 WKQX 25 4.4
WBBM-FM (CHR) 4.4 4.4 £ WGN (AC) 41 4.0 i WBBM (News) 4.1 4.3
WFYR (AC) 29 40 } wyrz 34 3.8 § WUSN (Ctry) 33 43
WLUP (Misc) 44 4.0 i WXRT 41 37 | WCKG 56 4.0
San Francisco-Oakland
Fa Winter Fa Winter Fa Winter
18-34 ‘g8 ‘g8 i 18-49 g8 '88 i 25-54 '88 ‘88
KMEL (CHR) 82 96 i KMEL 62 7.0 | KGO 66 7.2
KRQR (AOR) 53 7.9 i KRQR 38 55 { KO 41 53
KSOL (UC) 76 56 § KGO (N/T) 44 52 ! KBLX-AM & FM 28 4.8
KIOI (AC) 48 48 i KIOI 42 49 i KROR 26 41
KBLX-A/F (NAC) 3.4 4.7 i KBLX-AM & FM 3.3 4.3 i KSAN 3.8 4.0
KSJO (AOR) 4.4 44 } KSOL 71 4.3 } KSFO & KYA 42 4.0
KSAN (Ctry) 3.0 43 i KSAN 3.2 40 i KMEL 40 38
KITS (NR) 42 42 } KSFO&KYA 3.7 35 } KKSF 34 37
KSFO/KYA (Gold) 3.5 3.6 i KKSF (NAC) 31 3.3 i KCBS(NT) 32 36
KHQT (CHR) 22 3.3 i KOIT-FM (AC) 33 32 i KOIT-FM 34 36
el e e e e e

Format Legend

AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,
Clas-Classical, CR-Classic Rock,
Ctry-Country, Gold-Oidies, Jazz-
Jazz, Misc-Miscellaneous, NR-New
Rock, N/T-News/Talk, Rel-Reli-
gious, Span-Spanish, Talk-Talk,
UC-Urban Contemporary.
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NEW & ACTIVE

B94 deb 30
940 27-24
B97 24-22
92X deb 35
WNCI 28-22
WCZY add
KBEQ 27-24

Y108 add
KISN deb 38
KUBE add
WAEB 37-26
WNNK deb 39
WPST deb 39

CHICAGO® and

WKRZ deb 37
WKQB add
WSSX 28-24
WCGQ 38-30
WOKl add
KZOU deb 32
FM100 deb 32
298 deb 23
Y107 23-19
WKZL deb 34
KRNQ 28-24
WMHE 29-26
KOY-FM deb 25
WPRR add
'G98 deb 40
B8 add

* are marks owned by CHICAGO MUSIC, INC.
These marks are registered in the U.S. Patent and Trademark Office, and in
foreign countries, and licensed for use to Reprise Records.

. @ © 1989 Reprise Records

Q104 27-23
KNAN 40-34
WBNQ 31-24
KLYV 33-23
99KG 31-27
KTRS deb 38
KFBQ deb 39
KMOK deb 40
KOZE deb 34
KTMT 38-32
0K95 39-31

SRR D 22

BIRCH DEMOGRAPHIC RANKINGS

18-34
WJLB (UC)
WLLZ (AOR)
WRIF (AOR)
WHYT (CHR)
WNIC (AC)
WDFX (CHR)
WCSX (CR)
WWWW (Ctry)
WKSG (Gold)
WCZY (CHR)

18-34
WMMR (AOR)
WUSL (UC)
WEGX (CHR)
WYSP (CR)
WDAS-FM (UC)
WMGK (AC)
WwIOQ (Gold)
WSNI (AC)
WOGL (Gold)
WXTU (Ctry)

18-34
WXKS-FM (CHR)
WBCN (AOR)
WZLX (CR)
WZOU (CHR)
WAAF (AOR)
WCGY (AOR)
WMJX (AC)
WFNX (NR)
WILD (UC)
WODS (Gold)
WVBF (AC)

18-34
KKDA-FM (UC)
KEGL (CHR)
KTXQ (AOR)
KHY! (CHR)
KPLX (Ctry)
KSCS (Ctry)
KVIL-A/F (AC)
KZPS (CR)
KZEW (AOR)
KJMZ (UC)

18-34
WKYS (UC)
WPGC-FM (CHR)

WCXR (CR)
WHUR (UC)
WMZQ-A/F (Ctry)
WAVA (CHR)
WRQX (CHR)
wDJY (UC)
WLTT (AC)

WWDC-FM (AOR)

Fa
'88
13.9
111
8.6
6.6
57
8.3
5.8
2.7
3.7
5.5

Fa
‘88
18.6
14.6
11.2
13.9
8.2
4.7
1.7
4.2
1.7
3.3

Fa
'88

16.4
13.1

9.6
7.2
6.1
5.1
4.7
3.1
5.2
4.2
3.7

Fa
‘88
12.3
11.8
97
6.7
5.2
6.7
71
4.0
4.9

Fa
‘88
8.6
11.9
12.5
9.1
6.9
52
6.7
3.5
41
4.4

Winter
‘88
15.3
8.5
8.3
7.9
6.7
5.9
55
4.7
4.1
3.9

Winter
‘88
19.0
14.1
13.1
10.8
8.4
54
3.0
2.8
2.5
2.2

Winter
‘88
15.1
12.0
9.4

8.0 .

5.2
4.8
4.3
3.9
3.8
3.8
3.8

Winter
'88
13.9
8.6
8.0
6.7
6.7
6.3
57
4.9
4.4
4.3

Winter
‘88
13.8
13.3
10.2
8.9
6.4
6.1
5.8
4.2
4.0
2.8

Detroit

Fa Winter
18-49 '88 ‘88
WJLB 109 126
WNIC 59 7.8
WHYT 51 6.1
WLLZ 85 6.0
WRIF 67 58
WWWW 43 56
WCSX 5.1 5.0
WJR (AC) 43 45
WDFX 57 4.4
WOMC (AC) 37 41

Fa Winter
18-49 '88 88
WMMR 141  14.8
WUSL 111 10.9
WEGX 83 10.5
WYSP 101 8.0
WDAS-FM 73 7.2
WMGK 46 53
wIoQ 30 a1
WXTU 52 4.0
KYW (News) 28 33
WSNI 46 32

Boston

Fa Winter
18-49 '88  '88
WXKS-FM 12.0 109
WBCN 102 9.1
WZLX 82 7.5
WODS 49 6.7
WZOU 60 6.3
WROR (AC) 36 47
WSSH (AC) 32 39
WMJX 44 38
WAAF 44 36
WCGY 35 35

Dallas-Ft Worth

Fa Winter
18-49 '88 ‘88
KKDA-FM 95 10.9
KVIL-AM & FM 93 85
KPLX 71 71
KSCS 89 7.0
KEGL 89 6.1
KTXQ 77 58
KHY! 56 53
KOAI (NAC) 31 41
KZPS 34 41
KLUV (Gold) 41 40
Washington, DC
Fa Winter
18-49 ‘88 '88
WKYS 83 11.9
WPGC-FM 93 9.8
WMZQ-AMBFM 66 7.6
WWDC-FM 91 76
. WCXR 68 6.6
WHUR 75 6.4
WAVA 56 4.8
WLTT 39 37
WRQX 33 36
WASH (AC) 27 35

Fa
25-54 '88
wJLB 7.0
WNIC 5.5
WJR 7.4
WWWWwW 5.5
WCSX 4.8
WOMC 4.9
WHYT 3.8
WRIF 4.2
WLLZ 5.8
WJZZ (Jazz) 3.2
WWJ (News) 2.5

Fa
25-54 '88
WMMR 10.6
WUSL 8.2
WEGX 55
WDAS-FM 6.5
WYSP 6.4
WMGK 3.9
WXTU 6.0
KYW 4.4
WEAZ (B/EZ) 5.0
WKSZ (AC) 37

Fa
25-54 '88
WODS 6.1
WXKS-FM 8.2
WBCN 8.0
WROR 4.4
WZLX 5.9
WSSH 4.9
WHDH (Talk) 3.2
WBZ (AC) 55
WMJX 4.9
WRKO (N/T) 56

Fa
25-54 '88
KVIL-AM & FM 10.9
KPLX 8.2
KKDA-FM 6.3
KSCS 7.7
KOAI 36
KZPS 4.1
KLUV 47
KTXQ 6.5
WBAP 37
KEGL 5.0
KMGC (AC) 26

Fa
25-54 '88
WKYS 8.4
WMZQ-AM 8 FM 8.1
WPGC-FM 6.8
WHUR 8.2
WCXR 6.0
WWDC-FM 6.5
WLTT 3.5
WTOP (News) 2.4
WGAY (B/EZ) 37
WASH 28
WMAL (AC) 3.9

Winter
'88
9.4
8.2
7.2
6.6
5.0
4.8
4.4
4.4
3.8
3.6
3.6

Winter
‘88
11.7
7.0
6.7
6.1
6.1
57
5.6
5.2
4.3
3.8

Winter
‘88
8.5
7.6
7.3
6.0
5.3
50
4.5
4.3
4.3
4.3

Winter
‘88
10.0
8.7
7.5
6.9
4.8
4.6
4.5
4.4
4.0
3.9
3.9

Winter
‘88
10.8
8.4
6.6
6.0
57
55
4.2
4.0
3.9
3.6
3.6
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The Industry’s First ‘Personalized’
News & Information Resource

. TRY IT FREE
' FOR 2 MONTHS*

i
|

INSTANT R&R

An advance look at the hottest news, business briefs,
music and Street Talk in the upcoming issue of R&R. . .
faxed to you by 8am Wednesday mornings.

R&R is about to debut the industry’s first personalized fax
publication. . . R&R HOT FAX.. If you subscribe tc R&R
and have a fax machine, we’d like you to be one of the first to
use and help shape this exciting competitive-edge information
source. You'll know what’s hot in R&R before the newspaper
is actually printed. And you’ll be able to ‘“‘customize” your
own edition . . . receiving only what you need to read.

Fax back the form (at right)today.You’ll be one of the first
to use R&R’s newest executive pawer tool. .. absolutely free

for two months.

The Industry’s Newspaper

FILL OUT . .

r-------‘--------

. AND FAX BACK TO R&R: 213/203-8727

Please sign me up for the R&R HOT FAX. 2-month free trial offer

2z
©
3
®

Fax Phone #: ) Business Phone #: { )

Station/Company:

Address
City State: Zip:
Do you subscribe to R&ER? Yes No
*QOffer limited to U.S. only . . . Two week free trial offer available for international

subscribers. May be withdrawn at any time.

—\WAMA-aericanradiohistons.com
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MIKE SHALETT

VITAL SIGNS

TAPPING TEENS & TWEENS

Rap, Heavy Metal
Attract Same Demo

From 5-6pm daily, MTV airs “Yo! MTV
Raps Today”’ followed by the heavy metal-ori-
ented “‘Hard 30.” At first glance the combination
seems odd, especially since the reaction to both
rap and heavy metal is negative within the total
universe of active music consumers. But the
common thread between these diverse musical
styles is the age of their fans: 12-15 year-olds.

When asked to describe
how they felt about various
types of music, consumers
said they either disliked or
strongly disliked heavy
metal by a61% to23% mar-
gin, and disliked rap by a
48% to 24% margin. No oth-
er genres of music tested by
Street Pulse Group have
netted an overall negative
response.

Among 12-15 year-olds,
however, rap scored posi-
tively by a ratio of three to
one — the exact opposite of
its overall average score, a
two-to-one negative tally.

““The common thread
between these diverse
musical styles is the
age of their fans: 12-15
year-olds.”’

. positive regarding heavy

metal, which earned a
three-to-one negative nod
from the total panel.

Rap and heavy metal al-
so scored positively among
16-17 year-olds (two-to-one
positive for rap, and slight-
ly less favorable for heavy

Percent

- Rating Rap Music

70
60
50 |
w0

Fiigh
2

:10 |

0.(

61

~Sex And Age Demographics

1820 2124 2698

B Total Like

(O Total Dislike

i e

degree than among young-
er consumers.

Youthful Innocence
Lost

At age 18, things change.
No age segment above 17
gave a positive score to ei-
ther genre. In the 18-20
bracket, positives and neg-
atives cancelled each other
in each category.

There was a two-to-one

The 12-15s were two-to-one metal), but to a lesser negative rating for rap
Percent ; > ’ :
100
20 82
80 75
| [
01 6 68 =
60 ] 55 56
: I 51 51 .
50
40
30 |
20
10 _‘
0 s, s
" Total Males Females 1245 1617 1820 7124 2534 3544 45+
e b Sex And Age Demographics :
- BB Total Like O Total Dislike
\Source: Souﬂdam

among 21-24 year-olds, a
four-to-one negative among
25-34s, and a five-to-one
negative among consumers
45+.

Heavy metal’s dropoff is
much sharper, with the
same two-to-one negative in
the 21-24 bracket, followed
by a three-to-one negative
in 25-34, seven-to-one nega-
tive in 3544, and 13-to-one
negative among those 45+.

Black music buyers are
positive about rap but ex-
tremely negative about
heavy metal; white music
buyers are negative about
both. The Eastern region
offered the highest negative
reaction to rap, while net-
ting the highest positive re-
sponse for heavy metal.

Targeting An
Exclusive Audience

Today’s teens and tweens
(those who are almost old
enough to be teens) have
embraced these two styles
of music . . . and there’s no
chance that either genre
will become popular with
older brothers, sisters, or —
God forbid — parents. This
is where MTV’s two pro-
grams come into play.

Radio is still the number
one means by which all con-
sumers find out about the
music they buy. But among
those 17 years and under we
find that seeing a video on

TV is equally important.
That age group is the only
segment where the two buy-
ing factors are neck-and-
neck. Video is also tremen-
dously effective in persuad-
ing young music consumers
to purchase music by art-
ists they haven’t previously
bought.

‘‘Black music buyers
are positive about rap
and extremely negative
about heavy metal;
white buyers are
negative about both.”’

Among under-18 music
consumers, 65% agree with
the statement that music
videos are a major influ-
ence in determining the
music they purchase. Over-
allresponse to the statement
broke down as follows: 43%
agree and 56% disagree.

The musical appeal of
both genres is over 50% pos-
itive among those under 18,
and there’s ample evidence
that those who respond pos-
itively to one form respond
similarly to the other. You
could surmise that a major-
ity of those who watch the
first program stay tuned for
the second. In other words,
that same young boy who'’s
into Cinderella also might
have a copy of the latest
album by DJ Jazzy Jeff &
The Fresh Prince.
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I M OTHY WHITE'S ROCK STARS

JONN COUGAR MELLENCAMP

JOHN COUGAR

MELLENCAMP
IN PERFORMANCE FROM

CHESS STUDIOS

2120 SOUTH MICHIGAN AVENUE

C HICAGHEO
WEDNESDAY, MAY 31
11 P.M. EASTERN/8 P.M. PACIFIC

“You Did 1t Your Way
And Man You Did It All
How Does It Feel To Be
The Big Daddy Of Them Al1?”
BIG DADDY OF THEM ALL

JOHN COUGAR MELLENCAMP'S
N E W K E.L'E & S5 F

“BIG DADDY"”

AYVAILABLE NOW FROM
POLYGRAM RECORDS

WESTWOOD ONE RADIO NETWORKS

PZ)lyGram
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KEN BARNES

Groups Taking
Over Country

The headline sounds like a revolution’s happening,
and in a way one is. The Country format, previously the
domain of solo singers (overwhelmingly men), is being in-
creasingly overrun by groups and duos.

When you think of country stars,
you gravitate toward, depending
on your age and musical orienta-
tion, names like Hank Williams,
Buck Owens, Merle Haggard, Con-
way Twitty, Willie Nelson, Ronnie
Milsap, and Randy Travis. When
we tabulated the Top 30 country
artists of the R&R era last year,
the first seven (and 18 of the 30)
were male solo singers.

Male soloists accounted for as
many as two-thirds of the Top 15
Country hits. Add in female solo
singers (Dolly Parton, Crystal
Gayle, etc.), who topped the 25%
mark a couple of times, and you
had a solo domination that in 1977
amounted to over 90% of the hits

and regularly topped 80%.

New Era In 1984

Since then, big changes. With Al-
abama, Restless Heart, and peren-
nials like the Oak Ridge Boys
leading the way on the male group
side, and the Judds, Highway 101,
and a few others acting as female
flagships, group shares have risen
steadily. (Despite, as it turns out, a
fairly significant decline in duets,
once a Country staple but now
more common in AC and Urban.)

Groups were insignificant (up to
half the hits that weren’t by solo
artists were special-event duets be-
tween two solo stars). Groups or
duos led by male singers topped
10% only once between 1977 and
1983, while aggregations with fe-
male leads never exceeded 3% in

Country Male/Female, Solo/Group Ratlo

1987 1988
Male Vocals 69.3% 73.9%
Female Vocals 27.9%" 24.0%"
Solo Artists 51.1% 56.8%
Groups/Duos 48.9% 43.1%

*Male/female duets make up remainder

49.2%

Don Williams keeps
solo flag flying

21.4%

Rosanne Cash has
hits, but males still
spoil the parity.

15.1%

Désen Rose Band helps group take-
over.

that period, four gmes coming in
under 1.5%.

In 1987 both male and female
solo singers hit alltime lows (51.6%
and 16.4% respectively), while
male groups scored 16.4% and al-
most beat a 1985 record. Female
groups, meanwhile, more than
doubled their previous best with a
12.5%. After adding in the scat-
tered duets, the group/duo/duet
percentage was 32.0%, beating
1985’s 29.5% for a new record.

1988 only accelerated the. trend.
Female solo singers hit another
new low (15.1%), and male soloists,
for the first time, fell under 50%
(49.2%). Female groups were
down a bit from ’87, although 9.5%
was still second best ever by a good
margin. But male groups topped

Five-Format Table Of Content

40.5%

16.3%

32.4%

1987 Stats:

©® Male Vocal: 34.6%
® Female Vocal: 16.3%
® Group/Male
Vocal: 34.1%
® Group/Female
Vocal: 11.6%
®Duet: 3.4%

Groupl
Male Vocal

Groupl/

| Female Vocal

wwwwantericantadiohistorvycom

Female

Vocal

9.5%

Group/
Male Vocal

Group/
Female Vocal

4.8%

Overall Male/Female, Solo/Group Ratio

iog7 1568
Male Vocals 69.2% 74.1%
Female Vocals 27.9%" 23.9%*
Solo Artists 51.0% 56.8%
Groups/Duos 49.0% 43.2%

*Male/fernale duets make up remainder

20% for the first time (21.4%), and
the aggregate group/duo/duet
number climbed to a new record
35.7%.

It should also be mentioned that
in 1987, female singers (soloists
and groups combined) set a Coun-
try record with 27.9% of the hits.
1988’s 24.0% was much closer to the
norm.

The Big Picture:
Males, Soloists Rising

A brief look at the overall stats
for the five formats I've covered is
in order. Despite the trend toward
group vocals in Country outlined
above, in the grand scheme of
things it seems to be going the
other way. Solo vocals were up
solidly from ’87 to '88. The female
soloist category stayed at 16.3%, so
the gains were all from the male
sector, 34.6% to 40.5%.

Both male and female-led
groups/duos were down in ’88.
Male groups dropped just a bit,
from 34.1% t032.4%, staying in that
one-third realm. But female groups
dived from 11.6% in ’87 to just 7.6 %,
accounting for most of the nearly
six-point drop in the group totals.
Duets were about the same both
years.

Combining the solo and group
vocal categories by gender, we can
also see a surge for male vocalists
in '88. They accounted for almost
three-quarters of the hits last year,
compared to 69.2% in 1987.

Your best bet for a hit, then, is a
male solo singer. But check those
individual format preferences —
there’s enough divergence and
year-to-year shifts (both wobbles
and actual trends) to allow for
almeost any possibility.

Getting Cart Right

Catching up on a couple of
things, I need to set the record
straight on one of my most mysti-
fying errors, back in the April 14
New Artists column, when I some-
how identified MCA artist Lionel
Cartwright as Lionel Blackwright.
At first I thought the mistake re-
sulted from Clint Black’s being
listed just above Lionel, but if that
were the case, I would’ve called
him Clint Cart. In the same Coun-
try list, Lonesome Strangers were
somehow missing their final “‘s.”

As usual with any garbled lyrics
column, the recent “Country Disc-
lexia” opus has unearthed more
hideous manglings of the language.
John Parikhal recalls a listener
who thought the Buggles were
mourning, “Veal killed the radio
star” (it could happen; diet is im-
portant). Author/journalist Mark
Shipper sent in a piece of a review
(without writer credit, sadly) that
whimsically garbles the chorus of
Bon Jovi’s “‘Bad Medicine” as fol-
lows: “Thoreau is like Ralph
Emerson/Ralph Emerson is what I
read.” And there’s more — keep
’em coming for the next chilling in-
stallment.
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Robert Palmer & UB40 Cover Randy Travis

OBERT PALMER told ROL last week that he’s
set to release a single with longtime friends UB40
— a cover of the RANDY TRAVIS country hit,
“On The Other Hand.” Palmer also said he’s making a
“musical romantic comedy film’’ in which he’ll perform
two BILLIE HOLIDAY songs, one by LENA HORNE,

Ltd., have also paid damages to the
PET SHOP BOYS — almost two
years after the paper’s columnist,
JONATHAN KING, alleged that
the PSB song “It’s A Sin” infringed
the copyright of CAT STEVENS's
“Wild World.” The Boys proved it

g 5 Mark idn’ i
and “People Will Say We’re In Love’ from “Oklahoma!” S s g‘]’]';asteghat;‘f;f
Cinema release is set for next year. aDroop  (Seems that Cat “Yusef” Stevens

Meanwhile, Palmer is putting guru? had no part at all in the pro-

together a two-volume retrospec- ceedings )
tive of his work for Island, featur- In the meantime, TENNANT
ing remixes of “Every Kinda Peo- and LOWE have finished recording

ple” and “Bad Case Of Loving
You” as well as rerecordings of
other tunes.

And ... Palmer’s had AL B.
SURE! remix the “Heavy Nova”
cut, “Tell Me I’'m Not Dreaming,”
for US single release, with his
PEGGY LEE cover (“It Could
Happen To You”) slated to be the
next UK 45.

Incidentally, the ever-droll
Palmer describes the video for his
current UK single (‘‘Change Your
Ways”) — in which he’s backed by
an animated band of female ducks

named label will issue “Last Ord-

— as “an out-and-out parody of ers” by the "0s pubrock band When he begins a 54-date US and wow
‘Adduck-ted To Love.”” BREWSTER’S DROOP. Knopfler ~ Canadian tour.
Although that Randy Travis cov- plays guitar (but doesn’t sing) on IAN HUNTER and MICK RON- 11 KYLIE MINOGUE/Hand On Your Heart (PWL)
er has been recorded, it won’t be  the track. SON are all set to start recording — 2 VARIOUS ARTISTS/Ferry 'Cross The Mersey (PWL)
UBA40’s next release. On May 30, The same label — presurnably an album with BERNARD ED- 5 3 QUEEN/ Want It AA" (EMI)
that honor goes to “I Would DoFor  withholding its identity to avoid re- WARDS in New York. Expect a fall 2 4 NATALIE COLQ/Mlss You Like Crazy (EMI USA)
You.” The B-side will be “Hit It,”  straint orders — also claims to release, and a tour to follow. WL D B LR g 2
which the band recorded for the have the rights to two songs from 13 § tﬂ:‘;ﬂ'&:ﬂ:ﬁ_’“eg”'em&WEA) "
Comic Strip film, “The Yob,” and 1980 by a group called the 8 8 MIDNIGHT OIUgedveAry Bomgn ( S ) JCBS
has never been on record before. LAZARS, whose lead singer was s Aré Burning (Sprinl/CBS)
CAROL DECKER. now the leade 18 9 ROXETTE/The Look (EMI)
Brewer’s Droop " B T 3 10 BANGLES/Eternal Flame (CBS)
In Knopfler’s Past of British chart regulars T'PAU. 1111 YAZZWhere Has All The Love Gone (Big Life)
Gabriel, N’Dour 16 12 DEBBIE GIBSON/Electric Youth (Atlantic)
An early recording by MARK Duet Again — 13 STEVIE NICKS/Rooms On Fire (Modern/Atlantic)
KNOPFLER looks set to emerge PETER GABRIEL is back on 13 14 POISON/Your Mama Don't Dance (Enigma/EMI)
this summer when an as-yet—un vmyl w1th YOUSSOU N’DOUR ) 6 15 TRANSVISION VAMP/Baby | Don't Care (MCA)
] T —— - Mick Jones — 7 16 BEATMASTERS w/MERLIN/Who's in The House (Rhythm King)
- S " a ex-B.A.D.- — 17 STEFAN DENNIS/Don't It Make You Feel Good (Sublime)
man? — 18 HUE & CRYNiolently (Circa/Virgin)
9 19 SIMPLY RED/If You Don't Know Me By Now (Elekira)
DA N CE TR A CKS 14 20 HOLLY JOHNSON/Americanos (MCA)
5/5 5/19 j Mo ving Up
4 1 NENEH CHERRY/Buffalo Stance (Virgin) >
3 2 DEBBIE GIBSON/Electric Youth (Allantic) B.A.D. No More? CAPELLA/Helyom Halib (Music Man)
6 3 DE LA SOUL/Me, Myself And | (Tommy Boy) There are rumors that BIG PAUL McCARTNEY/My Brave Face (Parlophone/EMI)
7 4 TONE LOC/Funky Cold Medina (Delicious Vinyl/island) AUDIO DYNAMITE are no more, BOBBY BROWN;Every Little Step (MCA)
— 5 DONNA SUMMER/This Time | Know It's For Real (Atlantic) as singer MICK JQNES considers ARETHA FRANKLIN & ELTON JOHN/Through The Storm (Arista)
1 6 MADONNA/Like A Prayer (Sire/WB) a new career with ex-MIGHTY DIANA ROSS/Workin' Qvertime (Motown)
— 7 NEW ORDER/Round & Round (Qwest/WB) WAH! man PETtE WYth;Eo (Tlg'lﬁ
19 8 INNER CITY/Ain't Nobody Better (Virgin) pair appeared at a Hi rou,
— 9 BELLE STARS/Io lko (Capitol) benefit concert in Liverpool recent- The Ietwork Chart courtosy MAIE
2 10 JODY WATLEY/Real Love (MCA) ly, and performed an acoustic ver-
— 11 MILLI VANILLI/Baby Don't Forget My Number (Arista) sion of “Strawberry Fields For-
10 12 ROBERTA FLACK/Uh-Uh Ooh-Ooh Look Out (Here | Come) (Atlantic) ever.”) _
8 13 PAULA ABDUL/Forever Your Girl (Virgin) ‘Sun’ Goes Down AUSTRALIA CANADA
— 14 SOUL Il SOUL/Keep On Movin’ (Virgin) A g
5 15 BOBBY BROWN/Every Littie Step (MCA) To Defeat (Twice) T PauL NORTON/Stuck-On 1 1 CANDI/Love Makes No
— 16 DIANA ROSS/Workin' Overtime (Motown) GEORGE MICHAEL was in the You Promises )
— 17 TODD TERRY(Circus (Fresn) High Court this week to hear he’d 3 2 DARYL BRAITHWAITE/One 2 2 BLUE RODEO/Diamond Mine
12 18 D'MOB/Trance Dance (FFRR/Polydor) _ won a six-figure sum in libel dam- Summer 3 3 GLASS TIGER/(Walching)
20 19 ROB BASE & DJ E-Z ROCK/Joy And Pain (Profile) ages from the Sun newspaper, 2 3 BLACK SORROWS/Chained To Worlds Crumble
LRI L A L) which admitted the allegations o 4 e W 6 4 SASS JORDAN/Double Troubke
. made in its October ’86 stol mpulsory Hero 4 5 PURSUIT OF HAPPINESS/
Moving Up “Wham’s George In Booze Shamtla"}j 55 Il g'ESEL & INJECTORS/Cry She’s So Young
Cantd » : n Shame 9 6 ANNETTE DUCHARME/No
JULIAN LENNON/Now You're In Heaven (Atlantic were fu‘]*lnt'r:‘zrlicf;'(];e HZI;% %hst; 36 (e ANNETTE R
CURE/Fascination Street (Elektra) verdict. Michael announced he’d 7 7 TIM FINN/How'm | Gonna Sieep — 7 FROZEN GHOST/Dream Come
JOSE FELICIANO/Never Gonna Cél:nge (EMI) be gi vmg T ey 8 8 COLLETTEMRing My Bell Tree
NITZER EBB/Hearts And Minds (Geffen) a . __ g CLIVE YOUNG/Somethi
KECHIA JENKINS/Stll Waiting (Profile) Cmﬁ)hﬁeﬂle ﬂr:ex;tall,y dlsablgtei; Specia " L ?r';"‘"“’" ROCK/One More
ARROW/0 La Soca (Mango/isiand) . unsS propri 9 10 1AN MOSS/Tucker's Daughter ' -
TONY TERRY/Forget The Girl (Epic) tors, News Group Newspapers " 89 'T';::z NEWTON-DAVIS/ Can'
TOM TOM CLUB/Suboceana (Sire/Reprise) MO st A dde d — 10 TOM COCHRANENictory Day
“Rock Over London” news is.
5 a service of Rock Over London HOODOO GURUS/Core Anyine Most Added
Reproduced by permission of Dance Music Report
i ttd., who can be reached at DAN HILL/Unbom Heart
ORI Sl LI (PRI ' Top 10 Australian records from playlists of BRUCE COCKBURN/Don't Feel Your Touch
Globe Theatre, Shaftesbury M 104 Brsbarm. MMM Mo boarme, FOX- .
D ANCE M Usic Ave., London W1V 7HD; phone FM/Melbourne, 96 FM/Perth, SA-FMYAde- LERAL Ll LT LT
EE— T A 01-494-4513. laide, 2-DAY/Sydney, 2MMM/Sydney, KIX Top 10 Canadian CHR hits couresy The
106/Canberra, and FM-104. 7/Canberra. Record (416) 533-9417.

This time they duet and share the
writing credits on a single called
‘“Shaking The Tree’’ from
N’Dour’s new LP, ‘“The Lion.” Set
for June 5 release, the album was
produced by George Acogny, who
— like N’'Dour — is from Senegal.
HUGH PADGHAM mixed a num-
ber of the tracks as well.

ELTON JOHN has insisted upon
a worldwide simultaneous release
for his new LP, ““Sleeping With The
Past.”” The album will be out in
September, with the first single
(“Helping Hands”) due in July,

LIZA MINNELLI’s LP, which will
probably be released first in the
UK in July. Since completing
Liza’s project, the Boys have also
recorded another song with DUS-
TY SPRINGFIELD, titled “In Pri-
vate.”

Robert Palmer — a Travis-ty or not?

BRITAIN

WAL americantadiohistorv.com
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Rising Sons On The Horizon

Weeks On
rummer Jason Bonham, son of the late Led Zep-  from Tom Waits on a song called | pyu,x aapuLroeer vou Gl (i) .5 FIVE STAR ¥ T
pelin stickman John “Bonzo’”’ Bonham, is current-  “Date To Church.” BOW JOVI1 Be There For You (Mercuy) .6 A OO e i 3
ly in the studio with his new band, to be called — ;P?““C/er Rm.tge;ts;g;ngoﬂ Lol ) e 1 | onsomwna oo ... 40D
: _ .. and singer/songwriter Rol us- ing Home (Vercury) ... LYLE LOVETT/Nobody Knows Me (MCA/Curb) ... .. 3
e Droet. 2 the bec oot LB 1y m recenty collaboraed on & | el Mmoo | | Paneamnarian
T on 8 pro]ec » all € band’s debu 18 mngle titled “‘Free James Bmwnv” DEF LEPPARD/Rocket (Mercury) ............. 14 10, mnmun;’:owh Meo(v;ema) b
due on WTG Records in September. which has turned up everywhere L FORD 1/0. D8BOURNE/Cluse My Eyes...(RCA) . .9 P - ;
s s < i GUNS N' ROSES/Patience (Geffen) ............. 8 1": i
While we’re on the subject of . . from tht‘a‘ ABC Radio Network b’? JORN C. MELLENCAMD o S By 4 ; : B
favorite sons, John Cougar Mellen-  comic has been picked up for na- CNN to “Good Morning America NEW KIDS ON THE BLOCKA 1 Be. (Colombia) ... .6 PAULA AlDI.Il/Forever Your Girl (Virgin) ......... 6
camp has recently completed pro-  tional and international distribu-  t0 the “Arsenio Hall Show.” Unfor- | srevie micxsoons on e (Modern/Ataic) . 4D ELVIS COSTELLONcionka (WB) ... 5
duction chores on the debut CBS  tion by Capital Cities Comics. tunately, Soul Brother Number | TOMPEYTY/WoniBackDown(MCA) .......... 5 :?Zlﬁﬁﬁﬁ.é‘?éﬁx'fﬁl‘i’ém;‘ .
album from James McMurtry, the Cut To The Quick One remains incarcerated, making Wi s s R L UL DCO ) LISA LISA &.../Litle Jackie... Columbia) ......... 5

the message in this 3:40 of music —
which is NOT a commercial re-
lease — all the more timely. For

JOHN C. MELLENCAMP/Pop Singer (Mercury) ....7
BETTE MIDLER/Wind Beneath My Wings (Atlantic) . 74
ROY ORBISON/She's A Mystery To Me (Virgin).. . . . . 5

95-year- -old son of noted novelist WARRANT/Down Boys (Cotumbia) ............ 14.

Larry McMurtry of “Last Picture
Show,” “Lonesome Dove,” and

e “The Third Party,” the two-
man solo album that noted song-

“Terms Of Endearment” fame. writer/Reckless Sleepers leader  your copy, call (818) 703-8234. il oo Lo U _— mm.‘.."@.ir;iiiiiiiiii
A&M To Distribute Jules Shear and Church member « In commemoration of the 20th mmngmmgﬁ/m’ """" P DONNA SUMMER This Time [ Know... (Atlantc) ... 3
is l"l u Marty Willson-Piper recorded in  anniversary of the Woodstock Fes- NCHARD AR St EM) -+ o . 3 THIRTY EIGHT SPECIAL/Second Chance (AGM) . . 70
Delos Int’l Sweden over the Christmas holi- tival, Atlantic will reissue the W2/AI War Is You (siand) ... .ADD J0DY WATLEY Real Love (MCA) . 7
A&M Records has signed a  days, will hit the streets July 4. classic “Woodstock Two” album | : R RE——
distribution agreement with Delos * White Lion’s follow-up album  on cassette and CD this summer. BUZZ BIN e :
International Inc., an L.A.-based to “Pnde:” to be titled “Blg This second volume in the aural CURE Fascinaton Stret EKra) ... 7 BASIA/Promises (EPIC) . . .. ... 6
label that specializes in classical ~Game,” will be out June 8. First  documentation of the event has | INDIGO GIRLS/Cioser ToFie (Epic) ... s o A P S
and jazz music recorded by Ameri-  single will be “Little Fighter (In  been out of print since September LOYE AMD ROGRETE/So Akve (Bepgars Bt RCA) . w&.‘f,ﬁ;,‘,“,ﬁ:‘kigjg‘ggff”“" 400
can artists. Under the terms of the ~ Memory Of Rainbow Warrior),” 1982, - i INDIGO GIRLS/Clase To ire (EDic) ... .....6
agreement, A&M will also gain diss  Which commemorates the Green- ¢ DCC Compact Classics recent- RICK JAMESThis Magic Moment (WB) .. ........ 4
tribution rights to the Delos Inter-  peace ship that the Frenchsank off |y jssued John Lee Hooker’s “40th g::zummed MeATév Jhis (Reprise) ... 2
Eti%gal catalog, beginning in Aug- ;I;I?Soisat cﬁf New Zealand a couple Amx;ni;ers?ryﬁ Album.”rd'{e‘geflve u?; 0D mwmmf;':;m H;'(;”g)' e
k : selections, reco; or RuwTivE o LOU REED/Busioad Of Faith (Sie/WB)
An Untouchable Promotion * Look for Concrete Blonde tois-  Sensation Records label between BANGLES/Be With You (Columbia) ... .. . SWING OUT SISTER/Waiting Game (Mercury) ... 4
- ° . sue a 12-inch of “God Is A Bullet” 1948 and 1961, were previously un- BELLE STARS/K0 (k0 (CRpio) .. .o 7 WAS (NOT WAS)/Amything Can...(Chrysalis) . ..ADD
; 'l\a;':s:)lreco;dmg ar(tilgtsdthe Un-  that'll sport a pair of unreleased released. NENEH CHERRY Bufiao Stance (Virgin) ...... ... 7 WATERFRONT/Cry (Polydor)
ouchables have added comic ¢racks — “Fire”” and a version of “ ” ELVIS COSTELLONVeronica (WB) ............. 13 R ek e
books to the usual arsenal of pro-  jimj Hendrix’s “Little Wing” — on w;,nxgrhaf y,m ﬂﬁbun:lw Lo“:g“ DE LA SOUL/Me Myselt A | (Tommy Bay) . ... 4 W S e
motional items for their new its fli the end . ) . recently DOOBIE BROS./The Doctor (Captol . ... ADD ADRAAN BELEW/On Dy (et ADD
“« » B its flip by the end of this month. issued on Silvertone/RCA, fea- SAMANTHA FOX/ Only Wanva Be... (Jve/RCA) . . .. 8 : h Daddy (Mantic) ...
Agent 00 Soul .LP. .(Yes, the title » Speaking of B-sides, the Robyn  tures a song enigmatically titled GREAT WHITE/Oree Btien, Twioe Shy (Capitcl) .6 BLACK Wondertul ik (ASM) ................. 2
track and first singleis aremake of  Hitchcock '’ the Egyptians’ 45 “T.SDHAV” — which hipsters | "OWAMDMEScwissimion Gota) .9 | |yl CURTERCIRCTIEEREN - 2
the Edwin Starr ’60s soul classic.)  «Madonna Of The Wasps” comes  and flipsters alike will recognize as ﬂf“"m‘lunplﬂ,mﬁgg'z Lot o) ; COWBOY JUNKIES,Misguided Argel (RCA) ... 3
Album designer Robert Fusfield  hacked with a previously unreleas-  an acronym for “This Song Doesm’t | TONE LOGFuky Cok.. Deicous Vinisand). .8 Lol lin e e 1 eetaosaaees
created the comic boo'k, which in-  ed tune titled “Ruling Class.” Have A Video.” MILLI VANILLI/Baty Don't Forget My... (Arisia) ... . . . 2 8IPSY KINGSIBNW (Eleitra) . ............
corporates various lyrics from the * Likewise previously unavaila- OUTFIELDVoices Of Babylon (Columbia) ... ... .. 7 o e ie My Cat e
LP into the cartoons while spinn- : 5 ROACHFORD/Cuxdly Toy (Feel For Me) (Epic) ... 8 e i
- > G : ble elsewhere is the flip of the Re- ROXETTE Drossad Fo Success (EMI) T MICA PARIS/My One Temptation (island) . ... .. ... 7
ing a futuristic f‘tory of its OWN.  placements’ “I'll Be You,” which ROXETTE 0 Lo EMD v eeorrr e D CHRIS REA/On The Beach (Geffer) ............. 1
Meanwhile, the “Agent 00 Soul features an uncredited guest vocal SARAYA/Love Has Taken s Tol (Potydor) ... ... 6 S i
SIMPLE MINDS/This Is Your Land (A&M) . ....... 7 Information current as of May 16.
ROD STEWART/Crazy About Her (WB)

10,000 MANIACS Trouble Me (Elektra) . . . .. ..
W.A.8.P./The Real Me (Capitol)................
WANG CHUNG/Praying To A New God (Geffen) . . ADD

JODY WATLEY/Real Love (MCA) .............. 9
WINGER Headed For A Heartbreak (A!lanuc) ....... 2
CURRENT i : CONCERT PULSE
OPFT SEMATARY : R T sz;'m
Single: Pet Sematary/Ramones (Sire/WB) EXTREME/Xid Ego (A&M) ................... 5 - ——— 815
® MAJOR LEAGUE (Curb/MCA) JOE JACKSON/Nineteen Forever (A&M) . . ........ 2 S GRATEFUL DEAD :534-3
Single: Wild Thing/X J. DIESEL & INJECTORS Locki For. (Chysalis) .. 2 B pe
] LISA LISA &.../Litle Jackie Wants... (Columbia). . . .. 2 g
Other Featured Artists: Snakes, Beckett, Lonesome Romeos MIKE & MECHANICS Secing is Believing (Aantic) . . 3 4POISON $201.5
® RAIN MAN (Capltol) ROY ORBISON/She's A Myslery To Me (Virgin) .. .. 3 5 HANK WILLIAMS JR. $186.0
Single: ko Iko/Belle Stars QUEENA Wart It Al (Capitol). ... ... ... 1 SREM. $181.6
Other Featured Artists: Bananarama, Johnny Clegg & Savuka TESLAHang Tough (Gefen) . ................. p) ZAUABAMA $163.3
® SCANDAL XTC/Mayor Of Simpleton (Gefen) ... ... 12 e T $141.8
Single: Nothing Has Been Proved/Dusty Springfield (Enigma) oY 1 r i & 10 RANDY TRAVIS ::22'3
.§A‘§ "Iv YTHING (WTG) m“ o o | § 1 omoeeLLa s1116
ingle: In Your Eyes/Peter Gabriel . # 12CHICAGO $109.4
Featured Artists: Joe Satrlani, Depeche Mode, Cheap Trick m%‘f:ﬁmﬁm (|h'si'.'.'.'.'.‘.‘.ég A REBAIMCENTIRE $857
®EARTH GIRLS ARE EASY (Sire/Reprise) DEPECHE MODE /Everything Counts (Sire/WB) . . .. . 4 14 RATT $94.7
Singfe: Baby Gonna Shake/Royaity FOUPrscious Stone (RCA) ................ ADD 15 SAMKINISON $83.6
Other Featured Artists: Julle Brown, Jesus And Mary Chain “mce # mm mm. HOUSE OF FREAKS/Sun Gone Down (Rhino) . ... . 1 1S AMY.GRANT, $83.3
KINGDOM COME/Do You Like It (Polydor) . ....... 1 17 DURAN DURAN $77.9
® LOST ANGELS (A&M) BOB MOULD/See A Lite Light Vigin) ... ADD : : g::vs::; :gg-g
Singles: Many Rivers To Cross/Tonl Childs &%mgm &:ﬁziﬁmm) ot ; 20 ROBERT CRAY BAND $65.9
Fascination Street/Cure (Elektra) NEAL SCHON/' Cover You (Col umbia)' T N T
Other Featured Artists: Pogues, Soul Asylum, Raheem SLICK RICK/Chikten's Stry (Def Jam/Columbia) ADD ew rours
® BEACHES (Atiantic) TOM TOM CLUB/Suboceana (Sire/Reprise) . . . . . . . - 3 Among this week's new tours
Single: Wind Beneath My Wings/Bette Midier S BLACK SABBATH
®SLAVES OF NEW YORK (Virgin) - % JACKSON BROWNE
Single: Butfalo Stance/Neneh Cherry = R BUCK PETS
Other Featured Artists: iggy Pop, Maxi Priest, PiL w 'ﬂf‘:/corwmg:"nz";"‘? et g::?;::;s
Y al g
DREAM A LITTLE DREAN Crprassiddsl Bt e e ram oo rmocraros
y FAXX/Precious Stone (RCA) FREDDIE JACKSON

Other Featured Artists: Lone Justice, Yan Morrison, R.E.M. MICHAEL McDONALD
RAMONES

THELONIOUS MONSTER
Il The CONCERT PULSE s a weekly computertz- &

MADONNA/Express Yourself (Sire/WB)

BOB MOULD/See A Little Light (Virgin)

STEVIE MICKS/Rooms On Fire (Modern/Atlantic)
ROXETTE/Dressed For Success (EMI)j

MEAL SCHOM/Il Cover You (Columbia)

SLICK RICK/Children's Story (Def Jam/Columbia)
10,000 MAMIACS/Trouble Me (Eleidra)

U2/Al | Want Is You (Island)

WANG CHUNB/Praying To A New God (Geffen)

UPCOMING

©® ROAD HOUSE (Arista)
Single: Roadhouse Blues/Jeff Healey Band
Other Featured Artists: Cruzados, Bob Seger, Patrick Swayze

Cﬁm W-;,’-iﬁi-k 2
WH ¢é15}1’3ﬁ&1$?&

B publication &
i Ustings, (300) 344-7383, or in Calfornia, &
& (209) 224-2631
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TWICE AS NICE!

N\
>

The New Single

TWO WRONGS(DON’T MAKE {T RICHTY"

Produced by Machgel 1. Poell

ONE FAN'S STORY:
“I stayed up for the 1 a.m.
telecast of Showtime At The
Apallo for six weeks straight
The Remarkable Debrt Alounz Of Aniericu s Nowes® & jus? te- see David Peaston!’'

C

GEFFEN CHHORG THLE DAV G RN COMPLAY

RECO 205

DIRECT FROM SIX CONSECHTIVE WINS ON “SHOWTIME AT THE APOLLO”’

From Introducinz... Davia Peasion

Maencgewertz The Vidwest Group
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New Order
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e

KKBQ 12-7
KRBE 19-14
KITY 33-30
92X 17-15
WKBQ 31-29
KEGL 9-8
KXXR deb 38
HOT102 add 39
WMJQ add
K98 14-12
WFMF 19-16
K106 15-11

The new single from

¢

KZZB 14-12
KZFM deb 40
KBFM 29-26
KTUX deb 39
KQKQ deb 19
KMGX add 35
KYNO 24-17
KKFR 23-19
Y106 20-27
Qv103 17-15
KZ0Z 35-29

il

|7 @ e

the album Technigue.

Direction: Tom Atencio

“! 3
P ——

7 m

© 1989 Qwest Records

Who Blows Guinness Away

MONDAY, MAY 29

1962/Chubby Checker wins a Grammy for “Let’s Twist Again.”

1972/Mike Oldfleld’'s “Tubular Bells” is released. Song becomes the theme to “The Exorcist.”

1973/Roger McGuinn makes his solo debut at New York’s Academy of Music.

1977/Elvis Presley walks off the stage in Baltimore. It's the first time he hasn't given a full performance.
1982/The Clash’s “Combat Rock” is released in the US.

1987/Michael Jackson makes the first of two unsuccessful bids to obtain the remains of “Elephant Man” John
Merrick.

Born: Danny Elfman 1953, Rebble Jackson 1950, Mel Gaynor (Simple Minds) 1959, David Paimer (ABC)
1951 the late Liberace 1917

TUESDAY, MAY 30

1966/Dolly Parton weds Carl Dean.

1971/36 Grateful Dead fans inadvertently drink LSD-laced apple juice. Band members are accused of
drugging the juice, but none are charged.

1972/The Rolling Stones receive a gold record for “Exile On Main Street.”

1978/Led Zeppelin begins recording what will be its last album, “in Through The Out Door.”

1988/Wonder if anyone sent in loincloths? — Reacting to controversy over the nude “Lovesexy” album cover,
KVXOiSpokane, WA holds a “Pants For Prince” drive to clothe the purple one. Listener-donated clothes go to
charity.

Born: Wynonna Judd 1964

WEDNESDAY, MAY 31

1969/John Lennon & Yoko Ono record “Give Peace A Chance” on the last day of their second “Bed-in For
Peace.” Tom Smothers plays guitar.

1973/At Led Zeppelin drummer John Bonham’s L.A. birthday party, Bonham launches a mass pool-dunking,
taking George Harrison, Robert Plant, Eric Clapton, and Jimmy Page with him.

1974/"Hey, hey, hey, we're on the chart today” — Kool & the Gang’s “Hollywood Swingin’"" appears on the
CHR chart.

1976/World's Loudest Band — The Who play a gig in England that measures 120 decibels. Achievement puts
the group in the Guinness Book Of World Records.

1987/Genesis wraps up its “Invisible Touch” tour with two shows at San Francisco’s Candlestick Park.

Born: Peter Yarrow (Peter, Paul & Mary) 1938, Corey Hart 1962, Johnny Paycheck 1941, the late John
Bonham 1948

THURSDUE 1 Jesse Johnson, Danny Eltman, Wynonna Judd, Ef DeBarge
1967/The Beatles’ “Sgt. Pepper’s Lonely Hearts Club Band* album is released in the UK. US release occurs
6/3.

1968/Dave Mason rejoins Traftic six months after quitting the band.

1973/The latest James Bond movie, “Live And Let Die,” opens. Title theme is written and sung by Paul
McCartney & Wings.

1979/The Knack’s debut album, with a cover that imitates the first Beatles album, is released.

1986/Were they wed under an oak tree? — Morris Day marries backup singer Judy Jones.

1987/Because “. . . the show was dying,” Ozzy Osbourne livens things up by telling a “Rockline” audience
that Tony lomml has AIDS. He later admits he was joking.

Born: Ron Wood (Rolling Stones) 1947, Jesse Johnson 1962, Pat Boone 1934, Alan Wilder (Depeche
Mode) 1959, Mike Levine (Trlumph) 1951, Johnny Bond 1915

FRIDAY, JUNE 2

1896/Marconi’s invention, the radio, is given a US patent.

1962/1sland Records releases its first single, Owen Gray’'s “Twist Baby.”

1972/Dion and the Belmonts reunite for one night at Madison Square Garden.

1981/Andy Gibb makes his stage debut in “The Pirates Of Penzance.” Scott Shannon sees the show and
gets an idea.

1988/Mama'’s got a brand new gag — James Brown's wife Adrienne, in court fighting traffic tickets, claims
diplomatic immunity because she's the wife of the “official ambassador of soul.”

Born: Charlie Watts (Stones) 1941, Charles Mlller (War) 1939, Jimmy Castor 1943, Chubby Tavares
1950

SATURDAY, JUNE 3 .

1957/The Isley Brothers release their first single, “Angels Cried.”

1970/The Kinks’ Ray Davies husties from New York to London and back to rerecord a line in “Lola” in
compliance with BBC guidelines. “Coca-cola” becomes “cherry-cola.”

1972/Exile in Vancouver — The Rolling Stones’ “Exile On Main Street” tour opens in Vancouver, Canada.
1976/Queen’s “Bohemian Rhapsody” goes goid.

1988/Stevie Wonder and Bob Seger attend a Detroit Pistons playoff game. Stevie narrowly beats Bob in a
halftime slam-dunk contest.

Born: Curtis Mayfield 1942, Deniece Williams 1951, Michael Clarke (Byrds) 1944, Dan Hill 1954, lan
Hunter 1946

SUNDAY, JUNE 4

1967/The Monkees win an Emmy for “Outstanding Comedy Series.”

1979/Chic’s “Good Times” is released. Bass line is used in early rap hit “Rapper’s Delight.”

1984/Bruce Springsteen’s “Born In The USA” is released.

1986/The first of many Amnesty International shows begins in San Francisco. Headliners include Sting, U2,
Bryan Adams, and Peter Gabrlel.

1987/The Eurythmics perform in West Berlin. Over 1000 fans in East Berlin chant “The wall must go” for an
hour before riot police disperse the crowd. Also, Rolling Stone celebrates its 20th birthday with an issue
spotlighting great live performances.

Born: Danny Brown (Fixx) 1951, El DeBarge 1961, Freddy Fender 1937, Brian O’Neal (Bus Boys) 1956
— Paul Colbert
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NETWORK FEATURE FILE
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MUSIC FEATURES

 WEEKLY

May 22 - May 28

INFORMATION/
ENTERTAINMENT

COMEDY

American Country Countdown
With Bob Kingsley (ABC)
R. McDowell/R. McEntire/Baiflie & Boys/
C. Twitty/R. Milsap/G. Strait
American Top 40
With Shadoe Stevens
Animotion/B. Midler/Sting/Tone Loc/
D. Gibson/D. Osmond
Lee Arnold
On A Country Road
B. Mandrell/Nitty Gritty Dirt Band
Backtrack

Flower Power

Dick Clark’s

Rock, Roli & Remember
Supremes

Countdown America
With Dick Clark (Us)
Dan Fogetberg
Countdown USA
With Dave Sholin
Listener requests pt. 4
Country Today
Restiess Heart

Cruisin’ America
With Cousin Brucle
Summertime hits

(ABC)

(WO)
(WO0)

(USP)

(wo)
(MJI)

(CBS)

Rick Dees On The Line
Donny Osmond

Direct Hits

Paula Abdul

Dr. Demento

Affluence of inkohol

Encore With

William B. Willlams (WO)
1939

Flashback (RT)
1966/Horses

(DIR)
(M)

(WO)

Fusion 40 (TP)
Terri Lyne Carrington/C. Khan/Hiroshima

Future Hits (WO)

Madonna
Great Sounds (USP)

Glenn Miller
High Voltage

Cameron Crowe

In Concert

Yes

Jazz Show

With David Sanborn
Ross Traut/Steve Rodby

(WO)
(WO)

(WO)

May 22 - May 28

Jazz Trax with Art Good (€2p)
Tim Weisberg

King Biscult Flower Hour (DIR)
Etton John pt. 2

Legends Of Rock (WO)
Yes pt. 1

Listen In With (WO)
Paulette Carison of Highway 101

Live From The '60s (PRN)
Rolling Stones/Who

Live Show (RT)
1976/Stevie Nicks

Lost Lennon Tapes (WO)
Double Fantasy demos

Masters Of Rock (RV)
Who

Metalshop (MJ)
Motiey Crue

National Music Survey (WO)
Al Jarreau

Night Scene (WO)
Gerald Alston

Off The Record

With Mary Turner (WO)
Cinderella

On The Move (CBS)
Atlantic Star

On The Radlo (ON)
u2

Party America (CP)
Lisa Lisa & Cult Jam/J. Watiey/J. Belushi
Plain Rap Countdown (PRN)
AC: Cher/Grayson Hugh

AOR: Elvis Costetio/Bon Jovi

CHR: Debbie Gibson/Natalie Cole

Urban: Jody Watley/Bobby Brown

Portralts In Sound (RT)
Andres Vollenweider

Powercuts (GSN/ABC)
Stevie Nicks/Bad Co.

Radlo Kandy (TS)
James “Scotty” Dochan

Reelin’ In The Years (GSN/ABC)
CCR/Otis Redding

Rock & Roll Never Forgets (WO)
1978

Rock Over London (WO)
Outfield

Rock Today (MJI)

Mike & Mechanics

Rockliine

Doobie Bros.

Solid Gold Saturday Night  (US)

Beact Boys

Special Of The Week (RT)

Andrew Lioyd Webber/Mannheim Steamroller/
K. G/M. McGovern

Star Beat

Atlantic Starr

Super Goid (TS)

Made in America

Superstar Concert Series

Aerosmith

U.S. Hall Of Fame (US)

Smokey Robinson

Weekly Country

Music Countdown

Dolly Parton

Woeekly Speclal

Madorna

Westwood One Presents

Highway 101

World Of Rock

With Scott Muni

Tin Machine

(GSN/ABC)

(MJI)

(WO)

(USP)
(USP)

(WO)

May 29 - June 2

America’s Music Makers

With Bob Kingsley

R.V. Shetton/G. Campbell/L.. Morgan/
S. Ewing/D. Parton

Country Comments (WO)

P. Loveless/T.G. Brown/W. Neison/P. Over-
streot/R. Skaggs/Restiess Heart

(ABC)

Country Datebook (US)
G. Strait/Wynonna Judd/B. Bare
Earth News (WO)

Cowboy junkies/B. Friedman/Winger/
R. Blount Jr.

Oft The Record (WO0)
XTC/B. Raitt/Cruel Story Of Youth
Rarlities (RT)

Queen/B. Dylan/P, McCartney/Thin Lizzy/

S. Nicks
Solld Gold Country (USP)
Late great stars of country music/197 3/R. Cash
Solld Gold Scrapbook (US)
1964:/Hugo & Luigi/Phillips Records

American Focus (FY)

Tribute to Lucitle Ball

Joe Bob Briggs’ Drive-in Movle

And Video Tape Review (JBl)

“Elvira, Mistress Of The Dark,” “Terror Within,”
“Search & Destroy™

Celebrity Corner (PRN)
Robert Guillaume /Ted Danson

Dragnet (CMS)
Big Mannequin

Fraze At The Flicks (PRN)

“Earth Girls Are Easy,” “How | Got into College™

Health Care (PIA)

New giaucoma treatment/Breast cancer/Hostili-
ty and heart attacks

Home Tips (JBI)

Dog care/Legal tips/Cutting cholesterol/Helpful
hints

L.one Ranger (CMS)
Hidden Danger
Mother Earth News (JBl)

Mustrd{Gura Loadeship/Sore muscles/
Choosing a pet

Nature Newsbreak (NWF)

Firefiies/Fire light/Bison of the west/Wildlife
tax/Bower birds

NBC Extra (WO)
Fit to fly
Prevention Health Report (JBh)

Muscle cramps/Slow slimming/Cavity removal/
Nutrients in produce

Public Affairs (PIA)

Chemical salad

Reviewing Stand (PIA)

Creative sentencing/Kid burmout/New
biography of Samuel Goldwyn

Soap Quiz (JBI/ABC)

Ava Masters/Max Holden/Robert Scorpio/
Melanie Cortlandt

SPORTS

e T R
b L & P R R

BITE THE BULLET — Wamer Bros. artists the Bullet Boys stopped by Westwood One’s New York studios for guest
stints on “The Rock Report” and “High Voltage.” Pictured (I-r) are Source London Correspondent Mal Reding, the
group’s Mick Sweda, Source Music Correspondent Abbie Kearse, manager Dave Kaplan, and the group’s Jimmy D.

Major League Baseball (CBS)
(5/27)
Tigers at KC Royals (12:50pm ET)
Mets at L.A. Dodgers (9:50pm ET)
Costas Coast To Coast
Marry Edwards/Tony Larussa
Inside Sports Magazine
M. Mantie/B. Sugar/A. Arbour/L. Bird
John Madden’s
Sports Calendar
Dr. J./M. Al/K. Gibson/Who am I?
John Madden’s Sports Qulz(OBN)
J. Magrane/D. McLain/Radio roundup
Sports Explosion (PIA)
L. Wilkens/B. Paynter/A. Rosen/D. Albaugh/
G. Bussineau/R. Thyberg
Sports Flashback (OBN)
NBA title games/Stanley cup champs/indy 500
winners
This Date In Baseball History (DIR)
H. Greenberg tribute/E. Bailey/Detroit Tigers/
B. RuthvH. Haddix

(OBN)

(OBN)

(OBN)

Mel Blanc’s Blankety Blanks(ASR)
Blondes are more fun/Elephant van lines/
Cocktail dip/Arbo shirt
Cla’ence Update (PRN)
Victor gets an answer/Jill kives up to bad girl
image
Comedy Hour (MJI)
Specigl guest: Sandra Bernhardt/O. Miller/
W. Goldberg/R. Dangerfieid
Comedy Show
With Dick Cavett (OBN)
Midtary: J. Witson/D. Chopin/F. Wilson/
B. Cosby
Comedy Spot (OBN)
B. Newhart/J. Winters/W. Allen/T. Lehrer

Contemporary Comedy
Network (OBN)
Birthday lady/Baseball cheers/Elvis weather/
J. Rivers
Dr. Dave’'s Comedy Drops  (PM)
Skinheads in the boys room/Assi-8/Bore-itos/
Clint Eastwood's palimony
Fun Factory (PM)
Wok On/Field of Bul/George's dogs/l beg for
pardon

Hiney Wine (DD)

Hiney recycling/#1 taste of Hiney/iney
vacation

Laugh Attack (PM)

Triple twinkie theater/Biingual language lab/
Trash TV/Real lunch
Laugh Machine (PM)

R. Kiein/H. Youngman/M. Python/Gallagher/
J. Rivers

Live From The Improv (DIR)

B. Eimer/M. Shift/A. Clethan/D. Wood/M. Jane

National Comedy Wilreless (DD)

Boss toss tissue/Jim Wright's suri/
Hemorrhoids, The Movie

Natlonal Lampoon

Radlo Hour (PRN)

Craig Baker . . . the perfect master‘Flash Bazbo

National Lampoon’s

True Facts

Skunk punk/Sollution poliution

On The Phone With Ti-Rene (PRN)

in love with a younger woman/Boyfriend with a
new car

Eari Pitts (DD)

Corporal punishment/Graduation/Mistreating the
elephants

Premiere Comedy Netwark (PRN)
Carl the engineer/Leonard Moon

(PRN)

Red Neckerson (SYN)

Rising medical costs

Radio Hotline (ASR)

We're related/Misused funds/A'm stupid/l just
bought a mink

Rock Comedy Network (OBN)

M. Jaggers suburban hits/Undy 5G0/G. Carlin/
Hey Mel

Stevens & Grdnic’s

Daily Comedy Exclusive (ASR)

Fax food/Morton Downey Jr. doll/North to
Alaska/Blue Sky Airlines

ALL CHOKED UP — Staffers at MJI
Broadcasting greeted Rod Stewart
following his recent appearance in
New York. Pictured with the artist is
“Rock Today” producer Laurie
Sayres.

WWA-ameticantadiohistorv.com

NETWORK
PROGRAM
SUPPLIERS

ABC — ABC Radio (212) 887-5365
ASR — Al Star Radio (213) 850-11€9
CBS — CBS Radio (212) 975-4321
CMS — Charles Michelson & Sons (800) 648-4546
CP — Cutier Productions (213) 478-2166
DCA — DC Audio (202) 6838-4222
DIR — DIR Broadcasting (212) 371-6850
DM — Donnelly Media (214) 631-7934
FY — Focus On Youth (609) 452-1150
GSN — Giobal Sateliite Net (818) 906-1888
JT — Art Good's Jazz Trax (618) 233-9228
JBI — Jameson Broadcast (202) 328-3283
MJI — MJI Broadcasting (212) 245-5010
NWF — National Wildlife Federation
(202) 797-8800
OBN — Otympia Broadcasting Nets.
{314) 361-2000
ON — On The Radio Broadcasting (213) 308-8009
PIA — Public Interest Affiliates (312) 243-8888
PM — ProMedia (212) 585-9400
PRN — Premiere Radio Network (213) 467-2346
RT — Radio Today (212) 581-3962
RV — Radio Ventures (516) 358-2250
SYN — Syndicom (805) 543-9214
TP — TelePrograms (213) 854-4475
TS — Transtar (213) 460-6383
US, USP — United Stations (212) 57'3-6100
WO — Westwood One Companies (213) 8B40-4244
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Bobby Poe’s
POP MUSIC SURVEY

Presents The 18th Annual Radio/Record Seminar & Awards Banquet
At The Sheraton Premiere In Tysons Corner, Virginia

June 23-24, 1989

The Industry’s Only Top 40 Convention! Honoring The Real Stars
Of The Industry, The Radio And Record Executives!
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Guest Speaker Guest Speaker

{ : = Fi s
LARRY KING GEORGE MICHAEL
Introduction Introduction Introduction

Larry King Bobby Poe George Michael

1Y
DAN VALLIE

This Year's Masters Of Ceremonies

ALAN BURNS DON GERONIMO & MIKE O'MEARA

e CEg

SUNNY JOE WHITE MASON DIXON GUY ZAPOLEAN STEVE PERUN

$27S Registration Fee After June 9tht

POP MUSIC SURVEY-SEMINAR/AWARDS BANQUET
[1$235.00 Seminar/Cocktall Party/Awards Banquet
[1$310.00 Goif/'Seminar/Cocktaill Party/Awards Banquet
Make Check Payable To:

Pop Music Survey-4818 Chevy Chase Dr., Chevy Chase, Md. 20815

NAME
ADDRESS
CITY

COMPANY/STATION
Room availiability on a first come, first serve basis.
S Room Reservations (703) 448-12348
Badges & Tickets are d: y for admif to all functions-strictly enforced!

The entire Sheraton Premiere In Tysons Corner Virginia has
been booked by Pop Music Survey and only registrants for the
Bobby Poe Convention will be allowed rooms on the premises.
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Bobby Poe’s
POP MUSIC SURVEY

Presents The 18th Annual Radio/Record Seminar & Awards Banquet
At The Sheraton Premiere - Tysons Corner, Virginia

June 23-24, 1989

Honoring The Real Stars Of The Industry,

The Radio And Record Executives!
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RADIO STATION NOMINATIONS 1988/89

(Please Note: Nominees Are Listed In Alphabetical Order)

RADIO COMPANY OF THE YEAR:
Cap Citles/ABC...CBS...Cook iniet...Edens...Emmis...Evergreen...EZ...Cannett
Jefferson Pllot..Malrite... Matroplex. . Natonwida.. Noble...Pyramid...Sandusky...Scripps Howard.. Susquehanna

RADIO CEQO/PRESIDENT OF THE YEAR:
Richard BalsbaughiFyramid) Steve BergerMutionwide) Den Bouloukos(Cap Citie/ ABC) Alan Box(EZ) Joe Dorton(Briadcast) Larry Garrett|Burbach)
Scott Ginsburg(Evergreen) Carl Hirsch(Legacy) Bob Hughes(National) John Lynch(Noble) Dan Mason(Cook Inlet) Barry Mayos Brandcusting)
Michael Dstarhout(Edens) GH RossnwaicMalrite) Nick Verbitsky(United) Norman Wain(Metroplex) Nancy Widmann(CBS)

RADIO GENERAL MANAGER OF THE YEAR:
Luis Albertini(Q105) Jack Alix(WVSR) Lynn Andarson-Powasll(KIIS-FM) Bob Bolinger(Q106) Chuck Bortnick(WMMS) Jim Fox(B104)
Benjamin Hili(WPGC) Dana Horner(POWER 95) Maureen Lesourd(Q107) John Madison(WXKS-FM) Tex Meyer(B%4) Phil MawmarkiPower 106)
Dave Noli(WEGX) Michael 0'Shea(KUBE) Rick Weinkauf(BJ105) Pauiette Williams(KMEL) Rish Wood(WQEN)

RADIO NATIONAL PROGRAMMER OF THE YEAR:
Buzz Bennett(Evergreen) Rick Cummimgs{Emmis) Chuck Finney(Goodrich) Jan Jeffries(Coleman) Randy Lane(Dittman) Bob Laurance{Nobl:)
Ken Lowe(Scripps Howard) David Martin{Midcontinent) Rick McDonaboSusquehianna) Randy Michaeis(Jacor) Jim Morrison{Premier) Steve Perun(Metroplex)
Barry Richards(Bresson-Haffler) Joff Salgo(Ansheim) Joff Satier(Sandusky) Bill Shannon(Barbach) Jim Woods(Malrite)

RADIO OPERATIONS MANACGER OF THE YEAR:
Gary Bryan(KUBE) Boom Boom Cannon{WKSE) Mason Dixon(Q105) Dene Hallam(KCPW) John Lander(KKBQ) Ric Lippincott(Z95)
Jonathan Littie(Z104) Sean Lynch(KKRZ) Jim Payne(WRVQ) Rich Plambina/WhMS) Joel Salkowlitz(Hot 97) Richard Sands(KITS)
Steve Smith(Hot 97.7) Mike St. John(WKQD) Gregg SwadbargWL0L) Bill Terry(WBLI) Brian WhiteFM102)

MAJOR MARKET RADIO STATION OF THE YEAR:
B94(Pittsburgh) B104(Baitimore) HOT105(Miami) KDWE{Minnexpolis) KEGL(Dallas) KIIS-FM(Los Angeles) KKBQ(Houston) KMEL(San Francisco) KUBE(Seattle)
POWER99(Atlants) POWER106(Los Angeles) Q106(San Diego) WBGK(Fhiladelphia) WKBQ(St. Louis) WPGC(Washington, D.C.) WXKS(Boston) Y95(Dallas)

MAJOR MARKET PROGRAM DIRECTOR OF THE YEAR:
Chuck Beck(WDFX) Bill Cahill(B34) Steve Eiiis(HOTY7) Rick Glilette(WHYT) Tom JaFfrias/WZOL) Bob Mitcheli(WPGC)
Chuck Morgan(Bio4) Keith Naftaly(KMEL) Lorrin Palagi(Q107) Brian Patrick(WCZY) Brian Philips(KDWB) Charfie Quinn(WEGX)
Steve Rivers(KIIS-FM) Rick Stacy(POWER99) Garry Wali(Q106) Sunny Joe White(WXKS) Jeff Wyatt(POWER106)

MAJOR MARKET MUSIC DIRECTOR OF THE YEAR:
Gene Baxter(X100) Brian Bridgman(WAVA) Lori Campbeii(B94) John Cook(KKBQ) Alble Dee(WPGC)
Tom Hutyler(KUBE) Mark Jackson(WHYT) Jay Beau Jones(WEGX) Ed Lambert(KDWB) Kevin McCabsHOTIT)
John McFadden WDFX) Jerry McksnnaiWXKS) P.J. Olsen(WLOL) Dennis Reese(HOT105) Laura Shostak(Q107)
Jim Steal(KEGL) Al Tavera(POWER106) Pam Trickett(B104) Kevin Waathariy(KI15-FM) Steve Wyrastok PO'WERM)

MAJOR MARKET AIR PERSONALITY OF THE YEAR:
Paul Barsky(Z95) Karen Biake(WZOU) Ross Brittain(Z100) Ken Cooper(94Q) Jack Da Wack(Z100) Domino(POWER%9)
Don GaronimaMiks O'Meara(WAVA) Chris Jagger(Q107) Jim Kerr(POWER9YS) John London(KMEL) Trey Matthews/Biii Evans(Y95) Terrence McKeever/Jack Murphy(Q106)
Dick Purtan(WCZY) Andy Savage/Steve CourtneyWIFY) Gary Spears(Q107) Bruce Vidal(KIIS-FM) John Welct/Steve Woods(WEGX)

LARCE MARKET RADIO STATION OF THE YEAR:
B97(New Orleans) HOT97.7(San Jose) KBEQ(Kansas City) KITY(San Antouio) KKRZ(Portland) KTFM(San Antonio) KXXR(Kansas City) PRO-FM(Providence)
Q102(Cincinnati) WKSE(Buffalo) WIKTI(MEwankes) WMMS(Cleveland) WNCI(Columbus) WNVZ(Norfolk) WTIC-FM(Hartford) WEZPL Indianapalis) Y108(Deniver)

LARGE MARKET PROGRAM DIRECTOR OF THE YEAR:
Chris Bailey(WNVZ) Mark Bolke(Y108) Brian Bumns(KXXR) Bob Case(KZZP) Adam Cook(92X) Todd Fisher(WKTI)
Kevin Kenney(KBEQ) Tony Macrini(WGH) Jeff McCartneyWHMS) Mike Preston(kW5s) Dave Robbins(WNCI) Dave Shakes(WTIC-FM)
Steve Smith(HOTY7.7) Jay Stevens(KOY-FM) Shadow Stevens(B97) Rick Upton(KITY) Dave Van Stone(KS104)

LARGE MARKET MUSIC DIRECTOR OF THE YEAR:
Rich Anhorn(KWSS) Jon Antheny(KBE()) Roger Chriztlan/Wh]Q) Danny Clayton(WKTI) Cary FrankiiniKXXXR) Josy Glovingo(B97)
Brad Hanson(WMMS) Sharon LePere(KITY) Mike McGowan{WKSE) Pat McMahonWNCT) Jeff Morsau(WGH) Michasel Newman(HOTY7.7)
Kevin Robinson(XOY-FM) Michelle Santosuossc(KZZF) Dom Testa(Y108) Cat Thomas{WFHE) Dena Yasner(KCPW)

LARGE MARKET AIR PERSONALITY OF THE YEAR '87:
Andy Barber/Shelia Balistreri(KCPX) Connie Breeze(KKRZ) Ed Brown(WPHR) Kevin “Dr. Drex~ Buchar(KTFM) Chris Collins(FM102) M.J. Keili(WNVZ)
Bruce Kelly(KZZP) Steve Keiliy(WPHR) Jeff Kinzbach/Ed FarenciwMMS) Dwaine Luna(HOT97.7) Sean Lynch(KKRZ) Randy Miller(KBEQ)
Dave Otto(Y108) Ron Parker(KOY-FM) Leo Vela(KSAQ) John Walton/Steve Johnson(B97) Dick Wilson(KCPW)

MEDIUM MARKET RADIO STATION OF THE YEAR:
FM100(Memphis) G ¥05 Raleigh/Durham) KBTS(Austin) KAY107(Tulsa) KJ103(Oklahoma City) K98(Austin) KXX108(Birmingham) 98PXY(Rochester)
WAPBirmingham) WDJX(Louisville) WFLY(Albany) WGTZ(Dayton) WKRZ(Wilkes-Barre) WKSI(Greensboro) WKZL! Winstoi-Salem) WRYG(Richmond) Y107(Nashville)

MEDIUM MARKET PROGRAM DIRECTOR OF THE YEAR:
Randail Biiss(WR0OQ) Marc Chase(Y107) Steve Coniey(FM100) Steve Davis(WRVQ) Mike Edwards(G105) Mark Evans(KXX106)
Paul Fuller(KMPZ) Chuck Holloway(WEZL) Jay Jarvis(WGTZ) Jerry Lousteau(Y106) Lisa Lyon(WLRS) Tom Mitcheli(98PXY)
Todd Pettenglii(WFLY) Jim “Catfish” Prewitt(KXX106) Chris Shebei(WDJX) Curt Spain(KJi03) Lisa Tonacci(KBTS)

MED{UM MARKET MUSIC DIRECTOR OF THE YEAR:
Steve Conliey(FM100) Dr. Dave(WGTZ) Seiby Edwards(K98) Brad Hardin(WLRS) Louls Kaplian(Y107) Chris Leary(98PXY)
Paco Lopez(KXX106) Bath Ann McBride(G105) Jill Meyers(WDJX) Mike Morgan(WFLY) Dale O’Brian(WKSI) Steve Ocean(Y106)
John Peake(WAPD) Sam Raynolds(WKZL) Jon Summers(BJ105) Andy Taylor(KJ103) Dwayne WardWROQ)

MEDIUM MARKET AIR PERSONALITY OF THE YEAR:
Jon Barry/Garet Chester(WRVQ) Mike Butts(KBTS) Cadiilac Jack(WAPE) Jan Dean(KAY107) Hoyle Dempsey/Fizzy Lou(WAPE) Lee Giilette(WKSI)
Darreil Hammond(BJ105) Huteh(WKZL) Chris Leary(98PXY) Ray Mariner(WROQ) Coyote McCloud(Y107) Chris Randolphi WDJX)
Rick Rumble/Scott ThrowarEMFPZ) Rick Stone(BJ105) Gary Jeff Walker(Y107) Rhett Walker(Y107) Larry Wax(98PXY)

SMALL MARKET RADIO STATION OF THE YEAR:
JET-FM(Erie) KC101(New Haven) KKYK(Little Rock) KLUC(Las vmq) K104(Eric) 100KHI(Ocean City) WABB(Mobile) WAEB(Alentown)
WANS(Greenville) WBBQ(Angusta) WCGQ(Columbus) WERZ(Exeter) WHHY{Moaigomery) WIKZ(Chambersburg) WIMX(Florence) WKEE(Huntington)
WKQB(Charleston, §.C.) WNNN{Hurrisbarg) WOKKKnoxville) WPST(Trenton) WVIC(Lansing} WWSR{Charleston, W.Va.) WXLK(Roanoke) WYCR(York) Z102(Savannah)

SMALL MARKET PROGRAM DIRECTOR OF THE YEAR:

Rick AlaxanderWILZY) Dave Allen(WSSX) Dave Baker(WJMX) Bruce Bond(WNNK) Russ Brown(WRGI) Bwana Johnny(KSND) Mark Callaghan(WBWB) Jim Cook(JET-FM)
Pete Copanza(WTHT) mry oan(xLUC) m Falconl WERZ) Bob Forster|WUMP-.FM) Roger Galther(WKQB) Clay Gish(WOKI) Eddie Haskell[W)LK) Rick James(WZKX)
Dave Marino(WLAN) Todd Martin(WWEX) Bill McCown(WANS) Hitman McKay(100KHI) Harry Nelson(G98) Greg Rolling (KK YK) Jonathan Rush(WNOK) Stef Rybak(KC101)
Rick wwxm Biil Shahan(WVSR) Wait Speck(35XXX) Peter Stewart/KZOU) Jefferson Ward(WAEB) Raiph Wimmer(WHTK)

SMALL MARKET MUSIC DIRECTOR OF THE YEAR:
Ed W] Wiilie B(WYCR) Robin Banies(JET-FM) Marty Berger(WINK) Bili Catcher(WANS) Jim Cerone(WBWB) Jim Dann(KC101) Pete Jarrett(WJRZ)
will Ka M) Jay Lewis(WJMX) Steve KullyiQ98) Keith Lemire(WKPE) Seott Lief(WERZ) Joe McClure(WCGQ) Chuck McGee(WOMP) Trish Merelo(WPST)
Chris Murray(WLAN) Jack ParmalsWTHT) Stevie R FR) J.J. Sanford(K104) Scott(KRQ) Sue Sherry(WAEB) Linda Silver(WXLK) Bob Steele(100KHI)
Nikki Stewart| WHHY) Jay 'l‘aylor(KLUC) Glenn Trent(WKSF) Tony W kus(WCIL) Danny Wayne(WRTB) Ray Willlams(Z102)

SMALL MARKET AIR PERSONALI‘I’Y OF THE YEAR:
Fred Allen(WVBES) Dr. Don Carter(KWTO) Leo Davis(W()ExN) Brian Dougias(Z103) Chris Evans/Dale Reeves(KC101) Mike Eiliott(KRQ)
Kemosabi Jos(WZZR) Bob Kevoian/Tom (WFBG) Lae McCard(WCGQ) BEd McConeghy(Q98) Rich Michaels(WVIC)
Ted Minler(WFXX) Kevin Moore(WKMZ) Bob Spencer(WCIR) Randi Taylor(WWHB) Biil “8irdman” Thomas(WSSX) Todd Zilia(WXLK)

RADIO CONSULTANT OF THE YEAR:
Don Banson...Gerry Cagle...Wally Clari..E. Alvin Davis..Dwight Dougias...Matt Farber...John Gorman...Donna Halper...Ceorge Harris
% Mike Joseph...Don Kelly..Dan O'Toole/Gary Mitcheil.Stava Perun.. Jeff Pollack...Rick Skiar...Dan Vaiile...George wiiliams

Award Winners For The Past 2 Years Are Ineligible For Nomination

wany amaricanradiohistorvy.com
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JOEL DENVER

JUMPS 7.8-8.9

Power 99 Soars To
Alltime High

It's been quite a while since an Atlanta CHR has
knocked on the door of the double-digit house — but
WAPW (Power 99) PD/morning man Rick Stacy and staff
are ready to seize that opportunity.

After programming stints at
WHYI (Y100)/Miami and WHLY
(Y106) /Orlando, Stacy joined
Power 99 in October ’87. The sta-
tion had languished in the fours and
fives for several books before his
arrival.

“It was a rock-oriented CHR
with AC-sounding jocks,” he recall-
ed. “(Then-OM, now-WAVA/Wash-
ington PD) Matt Farber was bring-
ing the station into the main-
stream, but there was far too much
gold. With the exception of (then-
morning man) Steve McCoy, it was
devoid of personality.

“The hole for an Urban/dance-
leaning CHR was very obvious,
since 793 (WZGC, the last CHR to
claim a ten share or better) was
very vanilla at the time. When
John Young programmed Z93 it
had a good mix. But when (then-
PD, now-KZZP/Phoenix program-
mer) Bob Case ran it as a main-
streamn station, Z93 missed the
mark musically.”

Forced To Change

“To set ourselves apart we be-
gan to break records,” Stacy con-
tinued. “Z93 overreacted and
diluted its familiarity. When (con-
sultant) Jerry Clifton convinced
Z93 to lean even further toward Ur-
ban crossovers, they took away our
thunder and forced us to change
our niche.

“I've learned not to move too
quickly, so we waited three months

before making changes. During

AR BT Pt ETLANTR 5 y

WAPW/Atlanta, aka “Fower 89,
#1 In Music & Fun,” carries anly
nine units an hour. So there's plen-
ty of room to exercise its aggres-
sive music policy. Here's a typical
Spm hour:

TAYLOR DAYNE/DGn't Rush Me

DONNY OSMONDISaldier Of Love

DEON ESTUS/Heaven Help Me

ROXETTE/The Look

DONNA SUMMER/This Time |
Know . . .

FINE YOUNG CANNIBALSIShe
Drives Me Crazy

BANGLES/Eternal Flame

MILLI VANILLUGIr You Know
it's True

RICHARD MARX/Satisfied

SAMANTHA FOX/Naughty Girls
Need Love Too

MICHAEL DAMIANIRocK On

SWEET SENSATION/Sinceraly
Yours

Rick Stacy

that period we lost a bit of ground.
In August 88 we cut the list
dramatically and headed in a
mainstream direction — and the
rest is history.”

Returning to mainstream CHR
was obviously the right call. After
scoring a 5.8 in spring ’88 and a 5.5
that summer, the station vaulted to
a 7.8 in the fall and rolled an 8.9 in
the winter sweep. The station’s

cume has also jumped dramatical-
ly — from 311,000 to 452,000 — sec-

ond only to AC WSB-FM.

“793’s recent change to Classic
Hits sent a lot of listeners our way
and also benefitted WSB-FM and
94Q (WQXI-FM),” said Stacy.
“We’ve done it without any outdoor
or TV advertising; it’'s been all
word of mouth.”

Armed with three station vehi-
cles and a giant boom box, Stacy
claimed, “We have more premi-
ums to hand out than WMMS
(Cleveland), which puts its logo on
everything. If nothing is going on
we create our own events called
‘Show Us Your Power.” We’ll stop.
at a Wendy’s, for example, and an-
nounce that the next 99 people to
show up will get a free lunch and a
Power 99 T-shirt. Radio is just like
politics . . . shaking people’s hands
and putting the product and the
message into their lives.”

Power 99 is currently giving
away $125,000 in the ‘Match
Game.” Stacy described it as
“Concentration”” on the radio:
there are 100 prizes behind 200
numbers; a number match wins
the hidden prize. Some 75,000 game
boards have been sent to offices,
and Stacy added the promotion has
boosted in-office listening and mid-
day TSL.

Personality Foundation

This summer Power 99 will flood
the Atlanta metro with over a mil-

Plagued by image misperceptions — partly the result
of its very successful nightly ‘‘Jazz Flavours” show (7pm-
midnight) — WQXI-AM & FM (94Q)/Atlanta evolved into

an AC without direction.

Several programmers later, Jan
Jeffries — former PD at WBSB
(B104)/Baltimore, WYTZ (Z95)/
Chicago, and GM/PD at WXLK
(K92)/Roanoke — has taken the
helm. In the winter Arbitron %4Q
rose 4.3-5.1, with healthy gains in
adults. “We’re really on a roll,”
Jeffries said. “You know the feel-
ing when it comes back from the
streets, and it’s been that way for
the past six weeks or so.

Mass Appeal Void

“1 didn’t take ‘Jazz Flavours’ off
until two months ago. ‘I told (Pres-
ident/GM) Gerry Blum that we
had to move it or our plans were
useless. Since March 27 it’s been
airing on Sunday nights only.”

Jeffries acknowledged that
crosstown WAPW (Power 99) is a
great station, but sees a hole for
94Q. “They are very youth-oriented
and strong 18-34, but still lean a bit
to the ethnic side. We're filling that
mass appeal void in the 18-49 demo.
We’ll get some teens, but our bent

Jan Jeffries

is for adults.”

He described 94Q as having “an
‘up’ presentation that’s brief and
without a lot of self-serving com-
ments. We're selling the elements
of the station, the image and the
promotions. We just completed live
broadcasts from ‘Taste Of Atlanta’
and are the official March Of
Dimes Walk-A-Thon station. We
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Mazda RX 7 Sport — $10,000 CASH
$5,000 Shopping Holiday In Paris
Hawaiian Luau — Rolex Watch

lion bumper stickers. “Contests
are nice, *’ Stacy explained, ‘“‘but
the essence of Power 99 is the per-
sonalities. Domino (a former
Power 99 night rocker who just
joined WPLJ/New York) is a great
example; he sounds like a real per-
son interacting with people on-air,
not a disc jockey. And (afternoon
driver) Sean Demory is also active
on the phones.

“The audience thinks we have
folks standing by on the phone
ready to put them on the air at all
times, but in reality some things
are precarted. To pull it off suc-
cessfully takes a lot of show prep.
It’s not like the old days when you
walked in five minutes before your
show.”

Stacy did afternoons until two
months ago, when morning person-
ality McCoy opted for afternoons
at KVIL/Dallas. Stacy’s morning
cohorts are news personality Vicki
Locke, Major Tom with sports, and
producer George Lowe. New to the
show is partner Ron Hersey from
WNVZ/Norfolk. Hersey was previ-
ously Sonny Fox’s morning team-

4Q: ‘Perched For Success’

also host two weekly ‘Switch Par-
ties,” thanking people for switching
on 4Q.”

Increased visibility is one of Jef-
fries’s goals. 94Q is planning a ma-
jor TV blitz with a Super Spots-
created campaign that combines
local footage and video clips of core
artists, including Mike & The
Mechanics, Taylor Dayne, Paula
Abdul, Peter Cetera, and George
Michael. Jeffries believes it will
help clear up any confusion as to
what 94Q is all about.

‘Hitmen’ Cornered

He’s also kicked off a major bill-
board campaign with showings all
over the metro — and one board
which stands out more than the
others. It features ‘Atlanta’s most
notorious hitmen,” with the 94Q
logo and bags covering cutouts of
their heads,” Jeffries explained.
“We went on the air and said five
hitmen were cornered on Peach-
tree at East Paces Ferry Road,
and that by listening to 9%4Q
listeners could identify them and
win their share of $50,000 in reward
cash.

“We tied in with the Yellow

Continued on Page 52

mate at Y100 when Stacy program-
med that station.

“Mornings are very topical — we
don’t try to force a laugh each stop-
set,”” Stacy noted. “My support
staff is wonderfully talented in
character voices, and they really
prep the show. It’s tough being PD
and morning man; I’m essentially
the traffic director on the show, not
‘Mr. Punchline.’”

What does Stacy think of rival
94Q? “They’re backing into CHR
and did great 2544 in the past book.
The best thing they have going is
recognition — 94Q’s been here for-
ever — and they’re top of mind.
There’s room for someone else in
this format, but I don’t think we’re
going to be beaten by them.

“Our standards are so high be-
cause of (VP/GM) Bill Phippen,
who’s allowed me to develop the
station and hasn’t forced me to
overreact. You can’t be up every
trend; everyone is going to suffer a
down book. Susquehanna has made
an investment over time and given
it room to breathe and simmer like
a great spaghetti sauce.”

WOXIFM (94Q)Atianta plays
.only ten units’ an hour and prom-
wes ten hits in-a row every hour,
The statlon Is & lithe over 80% cur-
rent and refies on recurrents and
some select goid for variety. Hard-
&r artists fike Bon Jovl and Def
Leppard are restricted to late af-
temoons and rights. Here's a typi-
cal Spm hour.
FINE YOUNG CANNIBALS/She
Drives Me Crazy
ROBERT PALMERIAddicted
To Lave
BEACH BOYSiKokomo
ROY ORBISONIYou Got It
POLICE/Every Breath You Take
PAULA ABDULIStraight Up
STEVE WINWCOD/Holding On
WATERFRONTICry
DON HENLEY/Boys Of Summer
ROXETTEThe Look
TAYLOR DAYME/Don't Rush Me
PHIL COLLINS{Sussudio
CHER & CETERAJAfter All
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Last Year’s Historic Concert Event
Is This Year’s
History-Making
Film.

Depeche |
Mode

“Top grossing movie...
two weekends in a row...
audiences were dancing and

cheering at every show!
~Tom Royer/AMC Theaters, Los Angeles

p “Pennebaker's ‘Depeche Mode
101"...sidesteps the glitz
and impenetrable surface
of modern rockumentaries
to get at something more
interesting.... his daring
two-hour movie hangs
out long enough to accept
its characters on their

own terms”
—Jim Farber/Rolling Stone

b “We're proving radio, as the
exclusive medium, can pack
movie theaters...It's a new
exhibition window for
music... before cable

and home video!
—Bob Wilson/Radio & Records

Depeche I\/lode1 01

The Movie.

Now rolling out across
America and Canada.
Exclusive presentations
available in each city.
Contact Tina Leitz at R&R
to get your station
involved.

double cassette, CD and LP set.
PReRSE  Featuring the single

“Everything

Counts”
Produced by Depeche Mode.

NI
Ny WESTWOOD ONE RADIO NETWORKS

vorse b e f.‘lm
o

SIRE © 1989 Mute Frms

wwWwW.americanradiohistorv.com
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Next
To Me~

B97 add
KITY add
KS104 28-24
KZZP 22-16
KwOD

KKLQ

KWSS 37-33
KGGI add

FM102
KBFM add
BJ105 add
WKZL add
B95 add
KLUC 38-34
KYRK add
KKFR 22-16
KOY-FM 15-13 (HOT)
KRQ

Qv103 add

SELECT RECORDS
16 W. 22nd ST. « NEW YORK, NY 10010
(212) 691-1200 » FAX (212) 691-3375

New CHR Reporters

Here is a listing of the new reporter changes refiected in this issue of
R&R based on the winter ‘89 Arbitron 12+ AQHSs. Another review takes
place following the spring Arbitron. If you're interested in reporting to the
CHR section, send a station composite and several weeks worth of play-
lists to me along with any other data that will let us know how your station

HOTIO2

serves its market.

New P1 Reporters:
94Q (WQXI-FM)/Atlanta
X100 (KXXX)/San Francisco

New P2 Reporters:
WIOQ/Philadelphia
WMHE/Toledo

299 (KZBS)/Oklahoma City
B95 (KBOS)/Fresno

Up in Parallel
Z98 (KMPZ)/Memphis P3 to P2

Down in Parallel:

WMJQ/Buffalo P1 to P2
KOY-FM/Phoenix P1 to P2
Y106 (WHLY)/Orlando P2 to P3

There are now 251 Reporters. 60% = 150 stations. Xi'..

Hot 102 (WLUM)/Milwaukee (P1-A)

9%-@

ATLANTA’S HIT MUSIC
e

New P1-A Definition

To better reflect the continuing fragmentation in CHR, R&R has rede-
fined P1-A as follows:

P1-A CHR Reporters are major market stations which have
achieved format dominance or exert significant influence in their
market by playing a unique mix of leading-edge rock or dance rec-
ords combined with mainstream CHR.

Therefore, the following P1 reporters have been reclassified as P1-A
reporters: KEGL/Dallas — WMMS/Cleveland — WHYT/Detroit —
WDFX/Detroit — KXXR/Kansas City — FM102/Sacramento.

A reminder: although set aside to highlight their unique approach to
the format, these P1-A reporters are full contributors to the add totals and
the CHR National Airplay/40.

94Q

Continued from Page 50

Pages and announced eight clues
daily, giving out the page number,
column, and heading of an ad in the
directory. The first hitman was
Phil Collins, the second Smokey
Robinson, and the third George
Michael. On Friday mornings at
about 7:20 people call, and we
stack them on hold; the first ten
correct callers each win a grand.”

Jeffries also has another trick up
his sleeve — the “Double Your Sal-
ary” contest. “‘Listeners send their
names and work hours on company
letterhead, and tell us they listen to
94Q at work. We draw from the en-
tries and visit the workplace unan-
nounced, taking along a tape re-
corder. If the entrant’s radio is on
94Q, we double that person’s
monthly salary, up to $2500.

“All those winners go into a
drawing to double their annual sal-
ary, up to $30,000. We also follow up
with a poster that says, ‘This office
listens to 94Q at work every day.’ If
we stop in again and see it display-
ed, we hand out $1000 for the office
to use as it wishes.” In addition, the
94Q Prize Patrol is active in both
drivetimes and middays.

Jeffries also restructured the
lineup. 94Q morning legend Gary
McKee is still in place, but new to
middays is Kirk Patrick from K92/
Roanoke. Handling afternoons is
ex-WHYT/Detroit personality Jon-
David Wells, followed by former
WMJJ/Birmingham talent Madi-
son Chase (nights) ard ex-cross-
town WVEE (V103) staffer Karyn
Harrison (overnights).

“We looked at where the station
was and what it once, did to be suc-

WWW-arereartragtehistory-com

G- ¢

94Q billboards (above) promote the amount of music, and (below) the
Hitmen contest.

cessful,” Jeffries noted. “The em-
phasis is now on mass appeal mu-
sic with a sincere involvement in
the community. We've effectively

MOTION

¢ Ron Hersey from WNVZ/
Norfolk joins PD Rick Stacy for
mornings at WAPW (Power
99)/Atlanta

Joe Mamah is new to nights at
WEZB (B97)/New Orleans, coming
from WKSS/Hartford waQQy
(102QQ)/Saratoga, NY welcomes new
GM Dave McClure from WAMR &
WCTQ/Sarasota, FL. 'QQY PD Ken
Benson is promoted to OM, and
MD/morning driver Ken McGrail takes
the PD chair . . . Victor Blecman (aka
Uncle Vie) has joined WRCQ (92Q)/
Cleveland to do a Sunday night show
.. . Jeff Crowe has filled the MD gig at

leaned on our heritage and are do-
ing a 199%0s version of ‘Quixie’
(WQXI-AM). 9%4Q is perched for
success.”

Uncle Vic

Ron Hersey

WNYZ/Utica, NY replacing Rick An-
drews, now at KZOZ (Z93)/San Luis
Obispo, CA ... WZOK/Rockford, I
welcomes new middayer Liz Wylder,
formerly at KMPZ (Z98)/Memphis.
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CHR CHART €3~ © S
NOW ON 192°CHR» 4t +.CHR CHART !
REPOR'TERS ‘_76_./6 et NOWHN177GHR R
CHECK THIS HDF:P-BACTION: 4 . _ REPORTERS —71% - =@
B104 add. 29 KCPW deb 34 Q102 31-27 B97 Tl Fogy Joeomky IR
WEGX add KEGL deb 21~ WZPL 31+27. WGH = - ""."MORE P#1 HITPAGTION: :
WDFXeadd - - WMMS 19-15 KDWB 26-2% KBEQ _ JWXKS 16-11 - - 02X32:28  WGH
WXKS'80:23 (HOT) B94 27-24 285 “WZ0U add 33 ~ ‘WZPL28-22 ~ KITY
- 94Q 29-25 Y108 29-25/;KXYQ . CKOI add WLOL 28-23"*TG105
KKBQ 27-16 KIS 27  VikK PWR99 23-17  WKBQ 23-194KBEQ
)-FM KRBE 27-20  KKRZ 35-29°/KWOD’  KMEL 17 KZZP 29-25 Y108
ideb 25 Y100 23-20  KISN 26-20 40P PRO-FM deb 28 KKRZ 30-24° ~ KIIS A
i deb 29 WNVZ(22-18 KPLZ 31-25 %10 KISN 38-32 _ KOO¥ Qo
X/28:24 (HOT) 0105 24-20  KXXR 26-20 # KRB0R9-21 . KPLZ 3206 KROY. " %4
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HARVEY KOJAN

ALBUM ORIENTED ROCK

Musical Musings Dominate
Joint AOR Workshop

PDs, Record Reps Sound Notes On Callout,
Release Schedules, Track Mentality

New music — how to add it, test it, and sell it — was
the main topic of conversation at last Friday’s (5/12) Joint
Communications AOR ‘‘Shirtsleeve Format Workshop.”

Joint Chairman Jon Sinton and
Sr. Programming Strategist Steve
Young hosted a lively discussion
which supported the notion that —
at least on the surface — the over-
all radio/record relationship has
improved considerably over the
last 18 months. While there was
certainly disagreement between
programmers and promo reps,
both sides seemed genuinely inter-
ested in seeking mutually bene-
ficial solutions.

Pre-Sell Stressed

Sinton opened the discussion
with the “When You Play It, Say
It” issue, strongly advocating pre-
selling new music. “It’s too late to
tell somebody what you played af-
ter the record is over,” he explain-
ed. “When a listener hears you
play something unfamiliar, his
‘psychological entry fee’ — the cost
you pay emotionally to get involved
in any new endeavor — is high
enough for him to change stations
in search of something more com-
fortable.” Sinton encouraged jocks
to “context” a new song for their
audience.

““A lot of people really
don’t understand the
charts. It’s up to us to
explain to these yo-yos
what the charts really

mean.”’
—Louis Heidelmeier

“While useless music trivia still .

doesn’'t matter,” Young added,
“there’s a way to tell listeners that
something they’re about to hear is
new and exciting. We've gotten
away from that as a format. If our
on-air people can’t get excited
about what they’re playing, what'’s
the point?”’

Acknowledging PD concerns
about too much talk and clutter,
Sinton pointed out he’s “never had
an audience member complain
when the jock opens the mike to in-
troduce a new song.”

“How do you know when a rec-
ord has become familiar enough so
that it no longer requires a pre-
sell?”” asked KOMP/Las Vegas PD
Richard Reed.

“It depends on the particular
song as well as the artist,” replied
Sinton. “That’s where callout can
be very helpful.”

FORBIDDEN FRUIT? — WEQX/
Manchester, VT PD Peggy Apple
cuddles with her old boss —
Chameleon’s Jack Hopke — at the
convention. The pair worked
together for several years at
WQBK-FM/Albany.

Callout Changes

Recognizing record reps’ leeri-
ness of music research, Sinton ex-
plained callout is done much differ-
ently today than when it first be-
came popular ten years ago. “I
was diametrically opposed to it for
the first five years it existed,” he
said. “It was an excuse for PDs to
avoid songs they just didn’t want to
play. Research has a tremendous
familiarity bias — familiar songs

always test better than unfamiliar
ones. Back in the early days, peo-
ple were testing seven-second
hooks over a phone line from songs
no one had ever heard before. Of
course they came back over-
whelmingly negative. We never
test a song until it’s been on the air
a minimum of three weeks in a
very aggressive rotation. We never
use callout to add records. We use
it to determine when a record is
ready to go into a power rotation
and when it’s burned.”

Callout can be particularly ben-
eficial in determining appropriate
recurrents. “‘We have a real prob-
lem judging a record’s recurrent
value,” Sinton admitted. “That’s
another good reason to ask your
customers whether they still like
something and want to keep hear-
ing it.” 5

Callout can also prevent PDs
from being influenced by incorrect
perceptions of a song’s familiarity
with the audience. “We live in a
funny kind of radio time zone,”
Young said. “We’re sick of a record
after five weeks. Of course we are
— we’ve heard the song 150,000
times. We're jaded. Don’t pay at-
tention to that opinion.”

Of course, callout doesn’t always
make music decisions easy. Sinton
got big laughs when he related the
story of the Robert Plant song that
simply refused to burn. “It was
eating up current rotation week af-
ter week. Finally we came up with
an arbitrary formula: if a record’s
been in a four-hour rotation for
three months, that’s probably
enough.”

“There’s nothing wrong with
having great recurrents,” Young

HAPPY HOSERS — Journeying from the Great White North to Altanta were
(I-r) CiTVWinnipeg PD Ross Winters, Joint Communications President Dave
Charles, and CFOX/Vancouver PD Jim Johnston.

added. ‘“That’s especially true dur-
ing those tough times when the re-
current list becomes that great nu-
clear dumping ground of toxic
waste.”

Track Mentality Supported

AOR’s track mentality — always
a popular subject — dominated
much of the discussion. Attendees
generally agreed that dealing with
new albums on a song-by-song
basis is advantageous for both sta-
tions and record companies. They
also concurred that while the long-
standing AOR philosophy of adding
potential crossovers before CHR is
still sound, timing is more critical
than ever.

“It’s too late to tell
somebody what you
played after the record

is over.”’
—Jon Sinton

“We want to be on the leading
edge, but we don’t want to be so far
out in front that by the time any-
body else in the market picks up on
a record, our core audience is
burned on it,” Young said. “When
the cume audience is looking for
that record and it’s not on your sta-
tion, you can’t say, ‘But we played
it ten months ago.’ They don’t
care.”

irrepressible Danny Buch.

RIP THIS JOINT — Five members of the hefty AOR contingent pose at
Paso PD Nat Lamp, RCA’s Jeff Laufer, KZRR/Albuquerque PD Frank Jaxon, Reprise’s Michael Linehan, and Atlantic’s

W\

the Joint Communications soiree: (I-r) KLAQ/E!

WWW.americanradiohistorv.com

Sinton offered an analogy he
dubbed ‘‘psychic surfing,” explain-
ing, “If you’re too far out in front of
the wave when it breaks it will
crush you. If you're too far behind,
you won't get the ride.”

However, many stations have a
tradition of playing multiple tracks
from new albums, particularly re-
leases by major artists. Presented
with a pew album by a core act,
such stations are faced with the di-
lemma of whether or not to add
several tracks, knowing full well
one or more of those songs will be-
come a label priority several
months down the road.

Peggy Apple, PD of adventurous
AOR WEQX/Manchester, VT, us-
ed R.E.M.’s “Pop Song ’89” as an
example: “We played the song
very heavily when it was first re-
leased last fall. Now WB is looking
for us to add it again.”

WB’s Dave Dannheiser respond-
ed: “When we were ready to re-
lease ‘Pop Song,’ we went back and
determined that about 25-30 sta-
tions had played the song earlier.
We understand those stations may
not be able to hit the record in a de-
cent rotation again. But I don’t
think it would hurt them to readd it
in a lighter rotation.”

" Sinton acknowledged the temp-
tation to be true to the “album”
heritage, saying, ‘‘One of the prob--
lems we have is anxious PDs,
MDs, and jocks who say, ‘Hey,
man, we’re an album station.
Shouldn’t we play everything on
ml‘e?, ”

“My staff has a hard time label-
ing something ‘new’ that’s been out
several months.”” added Apple.

Young cautioned, “What they’re
doing is treating their audience like
themselves.”

Follow-Up Tracks Rushed?

KLAQ/El Pasoe PD Nat Lamp
expanded the question of release
schedules, offering the familiar
scenario of a record company
“driving a song up the charts and
then, when it first starts working
for you, they’re already pumping
your ass on the next song.”

Asked whether reps feel they
sometimes work the next song
from a project more quickly than
radio really needs it, Reprise’s Mi-
chael Linehan said, “I’ve bumped
the release of the next Replace-
ments track three times because
‘T'll Be You’ just won’t go away.”

Continued on Page 56
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Joint AOR Workshop

Continued from Page 55

Relativity’s John Schoenberger
pointed out that the Joe Satriani
project developed over such a long
period of time he had no choice but
to move on to a second track, even
though some stations were only be-
ginning to deal with the first.

““We were getting adds when oth-
er stations had been on the record
for 12-14 weeks,” Schoenberger re-
called. “We had to develop that
second track to keep the project
alive.”

WTG’s Michael Prince offered
another example of how difficult it
can be to coordinate release sched-
ules when he described the dilem-
ma he faces with the “Say Any-
thing” soundtrack. “Every week
I'm getting screamed at in our
meetings about the Peter Gabriel
track (‘In Your Eyes’). It looks like
we've got a top ten CHR single with
a track AOR took to number one
over two years ago. Now I’ve got
AORs asking me whether we're go-
ing to release it to them. How do I
deal with that?”

“If the public wants it, give it to
them,” replied Lamp. “I think I

added Guns N’ Roses’ ‘Welcome
To The Jungle’ three times. I
thought, ‘Jesus, again?’ But, damn
it, it worked.”

“What I’'m afraid of is releasing
it and having it stiff on the AOR
chart at 45,” said Prince.

“‘If our on-air people
can’t get excited about
what they’re playing,
what’s the point?’’
—Steve Young

Chart Just Another Tool

Chart mentality took center
stage for a good portion of the ses-
sion, as reps related familiar tales
of programmers who refuse to add
a song unless it achieves a certain
chart position. Lamp was quick to
point out that he’s not one of those
PDs, saying, “The chart doesn’t
dictate whether a station should
add a record. It’s merely an indica-
tor.”

il

BRAD, DICK, & NAT — This monosyllabically-named trio is (I-r) WRXK/Ft.
Mpyers, FL Promotion Director Brad Beasley, 'RXK PD Swingin' Dick Tyler,
and KLAQ/EI Paso PD Nat “Check Out My Tie"” Lamp.

“It all comes down to knowing
how to use the chart as a tool,”
echoed Sinton.

Elektra’s Louis Heidelmeier
opined that “a lot of radio people
really don’t understand the charts.
They use them as an excuse. It’s up
to us to explain to these yo-yos
what the charts really mean.”

When Linehan wondered if con-
sultants educate younger program-
mers in secondary markets about
proper chart usage, Sinton said,
“We try to context a record for our
clients, looking at it from as many
different points of view as we can.”

Chart position is just one of many
excuses PDs rely on, according to
Polydor’s Wynn Jackson. “When
great records from established
acts come out, radio doesn’'t need
reasons to play them,” Jackson
said. “But the majority of releases
aren’t automatics. And what I've
seen over the years is that PDs
look for reasons not to play
records.”

“Programmers have the image
of always making excuses because
we're constantly put in that posi-
tion,”” explained WRXK/Ft.
Myers, FL PD Dick Tyler. “We’re
told a whole lot of reasons to add
something and then asked, ‘Why
won't you add it?’

Adults Still Want
New Music

As the session drew to a close,
Sinton reassured record reps that
“successful 25+ AOR does not
have to mean all classics. Certain-
ly we're a generation comfortable
with our music and we want to
hear it. But that doesn’t mean
we’re not experimenters who want
to hear the best new music.”

“It’s great to hear that you can
do well playing new music,” re-
sponded Jackson, “but doesn’t 9%
of the pressure to be conservative

BILL WISE DOES NOT ADD RECORDS FOR
TCHOTCHKES. AND BILL WISE IS NOT
PLAYING THE GODFATHERS.

BUT YOU CAN.

|l

“She Gives Me Love”

AOR NEW ARTIST
AOR NEW AND ACTIVE AT

WBCN

DC101 WNOR WXRT KRXQ
AND LOTS MORE!

When you play it say it

www.americanradiohistorv com

WHY IS THIS MAN SMILING? — Joint Communications VFP/Research
David Oakes was one happy man when asked to pose with CILQ/Toronto
Promotion Director Elsie Xynos.

and not play new music come from
management?”’

‘““The chart doesn’t
dictate whether a
station should add a
record. It’s merely an

indicator.”’
—Nat Lamp

“It’s a two-way street,” replied
Anchor Media VP/Radio Dave
McNamee. “There is a lot of pres-
sure from management, especially

when it employs researchers and
consultants to keep an eye on the
music. On the other hand, what
you’re hiring a PD for is to give you
feedback from the street, the call-
out, and the staff.”

Young had the last word: “If we
base our decisions on one factor on-
ly, we stand to make mistakes.
We’re in an information business;
it’s our job to determine which in-
formation is credible and base our
decisions on that. We can’t apolo-
gize for people who just use this in-
formation as a tool against you.
Recognize it for what it is, don’t ac-
cept it as the truth because it's
given as truth, and fight back.”

SEGUES

KBCO/Denver ups MD Doug Clifton
to APD/MD . . . WGIR/Manchester, NH
ups Richard Ramirez to GM . . . Dan
McClintock is the new WRKU/Youngs-
town, OH Promotion Director . ..
WCDQ/Portsmouth, NH names Brett
Grandt MD . .. WYBR/Rockford, IL
MD Matt Miller resigns . .. KILO/
Colorado Springs names Kris Koenig
APD . . . Dave Hazzard is now APD/
MD at WWVU/Lock Haven, PA; Sean

O’Mealy exits . . . Mark ‘‘The Shark’’
Dilan (Dyba) takes WQFM/Miiwaukee
overnights.

| Coming Next Week

Programmers Pick
AOR MVPs

MONKEY & THE UNDERDOG — David Crosby dropped by WRIF/Detroit
recently to get his picture takemrr with evening personality Steve Kostan.
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BET RIGHT UP! THE NEW MARINES HAVE LANDED!

On The Front Lines; KROQ, WHFS, WENX,
WHTG, KTCL, KUKQ, And Many More

LATEST RECRUITS: WBCN!! WDRE!!

THE NEW MARINES
“Get Right Up”’

The New Track From Their

Debut Chameleon Album
“Bonfire”

Smashing It Up At New Rock Radio
And On Target To Cross To AOR!

AND HERE'S FOUR MORE NEW WAYS TO HIT THE BEACHES THIS SUMMER!

MARY,S DANISH ECOTEUR (Pronounced Echo-tour)

“Don’t Crash The e ek
car Tonight, , Prodnc::lee‘:)tle?t:mml-e:fveictor De

CD Pro in Next Week's R&R! Lorenzo

*‘Crash’ is a high-impact, big phone, big reac- | = - , ;;'- S Video debuts on MTV May 21
tion record for us. . . | urge you to give it a W .

listen!"" LARRY GROVES, KROQ/LOS ANGELES

JOHN LEE HOOKER

The Brand New Album

“The Healer”

Featuring Guest Performances by: BONNIE

““Raging Winds
Of Time”

RAITT, LOS LOBOS, ROBERT CRAY, GEORGE ““Walking Wounded possesses feverish intensity
THOROGOOD, CARLOS SANTANA, CANNED and uncompromising political integrity. U2
HEAT and CHARLIE MUSSELWHITE. should sound half as good as these guys.”

-MUSIC CONNECTION

Y

ﬁ%g fﬁ‘ We'll Change Your Tune. 3355 W. El Segundo Blvd., Hawthorne, CA 90250 « (213) 973-8282 il Distributed by CEMA

www.americanradiohistorv.com

Chameleon
Records
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Service,

Courteous; efficient; thoughtful,
unmatched, celebrated, gracious;
willing; flawless; fine, unusual;
alert; deft; helpful; extra; fast;
expert; gallant; trustworthy,
distinguished; meritorious;
peaceful; professional;
suitable; imposing; gratuitous,
valuable; superlative,; exalted,
abiding; impressive; essential;
dependable; perpetual; civil;
honorable; superior; beneficial;
eminent; diplomatic; satisfactory,
unselfish; industrious; unique;
continuous; meticulous;
particular; prompt!

Nobody Can Do Better What We Do Best.

Chauffeured Limousines
CALTCPS801P

Messenger Service
CALT-136957

Airport Concierge

California: (213) 849-2244/(818) 845-1502
Outside California: (800) 255-4444
FAX * (818) 845-5086

New York: (212) 736-5405 New Jersey: (201) 941-8181
Outside New York & New Jersey: (800) 421-9494
FAX *: (201) 941-9750

BRAD MESSER

Daring Response To Town Emergency

It was the time the Pope came to town, or maybe the
President. Like hosts rushing around picking up clutter
just before guests arrive, our big downtown merchants
and city leaders had worked themselves into an elbow-
greased frenzy of painting, polishing, and sweeping.
Everyone wanted the town to look extra good for

what’s-his-name.

And it did fairly well sparkle.
Everyone seemed pretty proud.
However, the very morning of the
Important Visit, there was sighted
at a service station on the inbound
side of the freeway a pickup truck
driven by a redneck from Central
Casting.

He reminded me of that old Ala-
bama sheriff, Bull Conner, who so
favored using attack dogs on pro-
testors. But that’s another story.
Our pickup-with-a-gun-rack driver
had a two-day beard, baseball cap,
holey T-shirt, and bib overalls that
were pushed clear out to here by a
belly fully as full as Santa’s.

Even for a common man, he

looked too common, you know?
And chances were he was on his
way to join the crowd along the
motorcade route of the Popemo-
bile. How would that make the
town look?

Emergencies like this are tailor-
made for our medium because
radio can react instantly (unless
you have to get approval for every
damn little thing, but I digress
again). Our morning air crew was
alert to the possibility that Bubba
might be intending to remain out in
public with the rest of the public
while a world leader sized up our
action.

We immediately broadcast a No
Bubba Alert. We =xplained the sit-

uation and requested that, until the
Pope was gone, all Bubbas come
no closer than the Outer Loop,
otherwise everyone would be pret-
ty much mortified.

Well, it worked. The Pope went
away thinking we are an Above
Average town. A lot of credit was
given to the No Bubba Alert.

The morning crew activated it
again when an important gaggle of
tourist industry folks breezed
through to assess us as an attrac-
tive Destination. And the No Bubba
Alert even proved effective prior to
an important Florence Henderson
concert.

It’s been more than a year since
the President or whoever he was
came to town; he is virtually for-
gotten, but the audience has taken
to the No Bubba Alert like akidtoa
puppy and won’t let it die. We get
requests for it — including a cou-
ple of requests from a guy named
Bubba telling us where mikes
could be made to fit, but that’s
another story.

Memorial Day

MONDAY, MAY 29 — One year ago, at the Reagan-Gorbachev summit in Moscow, enquiring minds were
directing plenty of attention to the sparks flying between Superpower First Ladies Nancy and Raisa.
Nineteen-year-old Mattias Rust landed a Cessna in Red Square two years ago, costing the Soviet Defense Minister
his job and costing the German teenager more than a year in a labor camp. Rhode Island became the 13th state in
1790; Wisconsin joined as the 30th in 1848. South Carolina was formally incorporated as a Royal Colony in 1721.

Memorial Day.
Birthday: Bob Hope 86.

$659 Ash Trays

TUESDAY, MAY 30 — Loyal taxpayers were thrown a scrap of justice in 1985 when a few heads rolled over
those $659 airplane ashtrays; an Admiral and two other officers who approved the order were ‘“relieved of duty” by

the Navy.

Five years ago, the big stories were a Supreme Court decision saying Hawaii has the right to break up large
landholdings, and the announcement of a vaccine for chicken pox {1984). The first demonstration of a hovercraft was
30 years ago (1959). California’s Mount Lassen erupted in 1914 and remained active several years. America’s first
national Memorial Day was in 1868, three years after the Civil War.
Birthdays: Football Hall of Fame member Gale Sayers 49. Clint Walker 62. Mel Blanc 81.

Johnstown Flood Centennial

WEDNESDAY, May 31 — 100 years ago an earthen dam gave way and sent a 30-foot wall of water down a
valley into Johnstown, PA. At least 2209 people perished, not all in water. When the flood subsided that

night, weli over 100 people were still trapped inside a huge pile of trees and debris; the iogjam full of people
somehow caught fire, and about 90 were burned alive. It was America’s worst dam accident. One survivor was a six-
year-oid girl who was swept along the flood crest on a mattress; as she floated past a building, a man reached from a
window and pulled her in. A Flood Centennial Commemoration is scheduled today in Johnstown.

Birthdays: Brooke Shields 24. Tom Berenger 39. Sharon Gless and Joe Namath 46. Clint Eastwood 59. Prince

Rainier of Monaco 66.

Two British Invasions

THURSDAY, JUNE 1 — 25th anniversary of the Rolling Stones arriving in New York City on their first American
tour. One newspaper story in 1964 said, “Raunchier than the Beatles, the Stones are helping to widen the generation
gap.” About five months later, the Stones appeared on national black-and-white TV on Ed Sullivan’s variety show.
Another British invasion, the Revolutionary War Battle for Charleston, began in 1776; it took a month for the

Americans to beat off the British attack.

Pay telephone service began at New Haven, CT in 1880. Kentucky became the 15th state in 1792, and Tennessee

the 16th in 1796.

Birthdays: Ron Wood 42. Jackie Stewart 50. Pat Boone 55. Andy Griffith 63.

First State Referendum Law

FRIDAY, JUNE 2 — Oregon adopted the first state referendum law in 1902, allowing a citizen to put almost
anything up to a public vote. The initiative-and-referendum procedure has been imaginatively used in California in
recent years, as voters forced reductions in state taxes and attempted to cut car insurance rates.

President Harry Truman's seizure of mills to prevent a national steel strike was ruled unconstitutional in 1952. Italy
abolished its monarchy in 1946. Congress gave fuli citizenship to Indians in 1924. Guglielmo Marconi got his US
patent on the radio in 1896, more than ten years after rhe and his brother made their first broadcasts in italy.
Birthdays: Pedro Guerrero 33. Jerry Mathers 41. Marvin Hamlisch and Charles Haid 45. Stacy Keach 48.
Saturday (6/3): Deniece Williams 38. Hale frwin 44. Larry-McMurtry 53 (Pulitzer winner for “Lonesome Dove”).

Tony Curtis 64.

Sunday (6/4): Andrea Jaeger 24. Eil DeBarge 28. Freddy Fender 52. Bruce Dern 53. Dennis Weaver 65.
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MIKE KINOSIAN

KSTP #1 FM AGAIN

ADULT CONTEMPORARY

A Tale Of The Twin Cities

Several weeks ago (4/21), this column focused on the
impressive fall Arbitron numbers earned by Cleveland’s
three ACs, good for first, third, and fourth place 25-54. The
winter ARB revealed an even more significant Top 20
achievement took place in Minneapolis-St. Paul: WCCO,
KSTP-FM (KS95), and WLTE placed one-two-three, re-

spectively.

‘“This is where the fun is,” said
KS95 Station Manager/PD/AM
driver Chuck Knapp. “I know this
will sound like an ego trip, but this
is one of the great ACs in the coun-
try. It’s given me the opportunity
of a lifetime to cover many areas.”

The veteran air personality/pro-
grammer’s energy and enthusiasm
have guided the Hubbard outlet to
its tenth consecutive year of FM
ratings dominance; Full-Service
powerhouse WCCO remains over-
all market honcho.

Long Hours
Reap Big Dividends

Knapp, a 30-year radio main-
stay, clocks long hours. “I'm at the
station at 4, read until 5:50, am on
the air until 9; and after 9 it’s time
for everything else. I do music with
(MD) Kim Jeffries each Wednes-

‘‘Pop music spans as
many 18-54 listeners as
possible. | stay away
from songs that will put

me to sleep.”’
—Chuck Knapp

day, and we go over every song
that should be in power, in the li-
brary — everything. I also write
and record promos.”’

Knapp praises his radio competi-
tion. “This used to be a two-horse
market,” he noted. “WCCO has
been cleaning up everything on
that side of the river. For years, it
seemed it was KS95, WCCO, and
that was it. Now KQ (AOR KQRS)
does well, (CHR) WLOL works
hard, (CHR) KDWB does a good
job, and there are two fulltime

Winter _Raiih_QS; RWP @

Chuck Knapp

Oldies stations (KQQL and Classic
Rock KLXK). We’re successful be-
cause we have great personali-
ties.”

Knapp likens his music approach
to that of KFMB (B100)/San Diego
PD Bobby Rich. “I follow his adds
and notice he steps out on lots of
songs. Not that many ACs play
Donny Osmond or Animetion, and
they’re great pop songs. Pop music
spans as many 1854 listeners as
possible. I stay away from songs
that will put me to sleep.”

Format staple Neil Diameond
gets good grades from Knapp.
“He’s selling out show after show
at the Met Center and personally
approved KS95’s promotion in-
volvement,” Knapp noted. “No
other station has 300 pairs of Neil
Diamond tickets to give away. We
do ‘Neil Diamond Weekends’ — ev-
ery time listeners hear him sing
they can call and win tickets.”

Vying For Vikings

From 1970-75 Knapp was part of
KSTP (AM)’s Vikings coverage.
When the opportunity to carry the
games on FM arose, Knapp and
other station officials huddled and
decided to go for it — a gutsy call
for an FM music station.

~ The following market recap compares the leading ACs'

winter '88/winter ‘89 Arbitron and Birch performances:
Foae KSTPEM = = WECO WLTE

Arbitron 12+ 9.4-87 16.9-16.3 5.9-7.3
Birch 12+ 8.7-7.9 17.2-158 5.0-4.6
Arbitron 12 a3

25-54 Rank : a1 4
Birch (tie) 2 1 7

25-54 Rank

Winter "88

“After three years — the second
year was a strike year and we lost
four games — we decided to re-
new,” Knapp said. ‘“The rights cost
a lot; satellite feeds and a 75-station
network is an expensive experi-
ence. The reality is we didn’t have
enough national sponsors to make
it fly and didn’t make money. At
some point, you must ask how
much a loss-leader is worth. Some
advertisers told us they were will-
ing to spend six figures a year for a
spot schedule rather than a football
contract.

“I was told — but can’t docu-
ment — that we doubled the rates
WCCO charged sponsors. After the
third year of the contract, the Vik-
ings wanted us to carry the games
for another year at the same rate.
We knew we couldn’t make money
at that price and asked for a 20%
reduction. Instead, the Vikings re-
turned to WCCO.”

It’s believed KS95 offered
$800,000 for broadcast rights, while
WCCO bid between $1.2-1.5 million.
Although the games didn’t gener-
ate enough revenue to crack a prof-
it, the ratings portion of the equa-
tion was a hit. Sunday stats tripled
(eight shares became 24+). De-
clared Knapp, ‘‘Take the risk; you
have a chance to pick up people
you wouldn’t ordinarily attract.
Sometimes you can hold and recy-

can retax.”

The Twin Citieg have not been

served by a BM outlet since WAYL
recently threw in the towel to be-
come Classic Rock KLXK. “We're
doing well, in part, because of the
nice audience WAYL handed us,”
Balaban said. "More and maora mar-
kets ara lpsing Beautifiul Misic sta-
fions. We'Te a 25-54 radio station.
That's where the ad dollars are for
us.” :
WLTE refrains from on-air con-
testing and plans activities around
events ke Mother's Day, Valen-
tird’s Day, and Secretaries’ Day.
“It's all very low-key becaiise we
found our atidisnce is not that inter-
gsted in promotions. They don't
‘come to us for that, and we don't
own or desire to own that image.
People come to us for light music
and relaxation.”

According to Balaban, WLTE
spends a “substantial” amount of
money on its television ad cam-

WLTE: The Lite Way

"Since Minneapolis doesn’t have lots of sgnals, all the
stations are major players,”
Gary Balaban. “We're the ‘lite’ — the place where people

said WLTE/Minneapolis PD

““The biggest mistake
people make ir: radio is
trying to do things that
aren’t appropriate for them.
We do the same basic thing
24 hours a day *’

—Gary Balaban

paign. The station shot and produc-
ed its spot locally.

Balaban advised programmers
against being inconsistent. “The
biggest mistake people make in ra-
dio is trying to do things that aren't
appropriate for them. We do the
same basic thing 24 hours a day.
We play a lot of music in morning
drive. There are newscasts twice
an hour, but nobcdy beats WCCO
« it's an impossikility. There’s a iit-
Hle more personalty in the morning,
but we're not high-profile an-
nouncers.”

cle them into Monday morning. It’s
fantastic cume.”

95 Days Of Summer

Promotionally active. KS95 has
given away nearly $500,000 in
“Cash Calls” over the last ten
years and recently launched the
“95 Days Of Summer.” It will give
away $1000 a day ($10,000 on Thurs-
days) and trips to various destina-
tions. The postcard promotion airs
through August.

While most people assume major
market radio leaders do reams of
research, Knapp admits he
doesn’t. “We haven’t done one bit
of callout research in ten years.
Maybe we'll have to someday. I've
never done an auditorium test and
don’t know a thing about it.

“Am I going to make mistakes?
Absolutely. If I make fewer than
anybody else, I'll be thrilled. This
job is a lot of fun, and I'm always
thankful for it.”

house.

“We're pretty distant from anoth-
er major metro,”” he explained. “Mil-
waukee is about 330 miles away.
People kept moving from rural
areas to the metro and didn't
change stations — they stayed with
'CCO. it's only recently that we've
had significant competition, and FM
took a lot longer to take hold here.
WCCO has been able to reach out
into the grass roots community.
People treat the station like a bud-
dy.”

Programming
Smorgasbord

According to Bremer, the Scan-
dinavian and German influences in
the area have an impact on many
programming aspects. But classify-
ing WCCO is difficult.

“It's hard to say what we are be-
cause we do so many different
things,” Bremer remarked. “What
we do would not work in most other
cities. Other programmers look at
our shares, fry to copy us, and fall
on their faces. This station will re-

WCCO: Local Good Buddy

Just before two-year WCCO/Minneapolis Director/
Broadcast Operations Vic Bremer left to become WBBM
(AM)/IChicago’s Director/News & Programming, he shared
his thoughts on why Full-Service WCCO is such a power-

Vic Bremer

main the dominant force here for
decades.”

The incredibly low turnover in
WCCO's on-air staff is seen as a
major advantage: the average
length of tenure within the AFTRA
unit is 16 years. Morning men
Charlie Boone & Roger Erickson
have logged 25 years. Tim Russell
(10am-noon) has been with the
company approximately 15 years,
and Ruth Koscielak (noon-3pm)

joined seven years ago. Steve Can-
non (3-6pm) has been on board for
20 years, and Howard Viken and
Joyce Lamont are both 40-year
WCCO vets.

Music isn't a high priority item.
Bremer noted, “Cannon hasn't
played a song in two years. He
loves to talk, and people love to
listen. if we play four songs per
hour middays, that's a iot. It's safe
AC — not raucous. We've saved
lots of money by running ASCAP
songs in certain hours and BMI
songs in other hours.”

The More The Merrier

In addition to the Vikings, WCCO
airs the Twins and University of Min-
nesota football/basketball. “The
Twins are very important to us. The
Gophers aren't as big a draw as be-
fore because of television. | think
KSTP-FM (whick carried the Vik-
ings for three years) is happy we
have the Vikings back so they can
play music.”

The number ot people who help
deliver WCCO'’s monster numbers
might shock some — 100. in sales
alone, Bremer said, "There are a
dozen AEs, a vendor specialist, a
sports specialist, a local sales spe-
cialist, two managers, and a sup-
port staff.”
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KJLH Keeps

Cookin’

Listener Rapport And ‘L.A. Sound’ Pay Off

The Los Angeles market continues to be a tough nut to
crack for all five of its UC stations. Low signal power re-
mains the format’s biggest obstacle, and only KJLH has
been able to consistently post numbers above a two share
among persons 12+ in both Birch and Arbitron. PD Cliff
Winston talked about the local UC arena and some of the
reasons behind KJLH's staying power.

‘Kickin’ Butt’

KJLH’s latest winning perform-
ance wasn'’t quite as good as Win-
ston hoped it would be. “I really
thought we’d get into the threes
this time out, but you just never
know what’s going to happen,” he
said. ‘“With the advance numbers
we don’t know about the sampling
yet, but the signal hinders all of us
in this market more than anything
else. Our presentation is excellent.
But when you can’t reach all the
people, you can only expect to ac-
complish so much.

“However, within our arena,
we're kickin’ butt. We share quite a
bit of audience with the other Black
stations, but the station that has the
most stable presentation and im-
age in the community isn’t affected
by audience shifting from book to

'VCR :
=
Viewing ?ﬁ
VCRs are currently found ing
2 57% of the nation's households. 3
'?;Among blacks, VCR ownership.‘i.Jk
flevels have reached 44%. How-§
? ever, there are several differences j{g
i between the viewing habits of
i black and white VCR owners, as
=

F~
=
=

L

5

gfollows: i
. Recorded TV Programs
i In Last Month %
¢ Blacks 44%
©  Whites 51% 3
i In Last Week |
% Blacks 32% E
& Whites 39%
. Viewed Films On VCR |
i In Past Month %
1 b
£ Blacks 55% %
| Whites 62% |
. In Last Week g
% Blacks 47%
3 Whites 45% ]
i Recorded Films In

g Past Month g
] Blacks 29% %
£ Whites 34% %
| Only Viewed Films
£ Blacks 26% %
. Whites 27%
i Only Recorded £
i TV Programs g
i Blacks 15% &
i Whites 7% |
< Source: Newspaper Advertising Bureau, Inc &

L.A.’s
Menu

Here are the fall-winter ratings
for L.A.’s urban outlets:

Birch

Fall ‘88 Winter '88
KPWR {CHR) 9.2 9.1
KHIS-FM (CHR) 7.6 7.9
KJLH (UC) 2.8 3.2
KDAY (UC) 16 1.6
KiiS-AM (UC) 5 1.4
KACE (UC}) 1.4 1.1
KGFJ (UC) .8 8

Arbitron

Fall '88 Wintar 89
KPWR {CHR) 7.2 6.4
KIIS-FM (CHR}) 5.8 6.2
KJLH (UC) 2.3 2.3
KACE (UC) 1.4 .8
KIIS-AM {UC) 7 9
KGFJ (UC) .6 6
KDAY (UCy 1.2 .6

book.”’

According to Winston, KJLH out-
distances the competition partly
because of its rapport with the au-
dience. ‘“From day to day, week to
week, and month to month, we’re
more consistent and visible. If your
station is going to win, then it has to
be consistent.

“We never lose the desire to do
better than we did previously.
Some of the competing stations
seem to lose that desire periodical-
ly, [and it’s evident] in the way
they sound.”

Image-Building

KJLH didn’t stage any big mon-
ey giveaways during the winter
sweep. Instead, the station held its
first annual ‘Maximum Music
Jam,” a free concert for listeners
featuring several UC acts. “It gave
us a lot of positive exposure
throughout the entire city, not just
in the black community,” recalled
Winston. “We had an overflow
crowd and thousands of others ask-
ing how to get tickets.

“We're the UC contest station;
contesting has become part of our

Picture This

Do you ever picture yourself in
R&R? Gather your best black &
white photos {clear calor shots are
fine, too) of station promotional
events, contests, concert tie-ins,
in-studio visits by artists, or local
benefits and mall to: Editor Walt
Love, 1930 Century Park West,
Los Angeles, CA 80087.

URBAN CONTEMPORARY

LOVE SAW IT — Superwoman Karyn White stopped by the land of “Kindness, Joy, Love, and Happiness™ — better
known as KJLH/L.A. — to chat with PD Cliff Winston (I). Just glad to be there were Asst. PD David Haywood (second
from right) and Warner Bros. Promotion Manager Junious Taylor.

. /

image. This is Hollywood, and con-
tests help you sell yourself. [It’s not
that] the other Urban stations can’t
or won't do a better job in the
future, but this time, we outgunned
them.”

Winston analyzes each book
carefully. “There’s always a rea-
son why you went up, went down,
or stayed the same. And there are
times you just can’t make sense of
any of it, but we continue to make
the effort. Ilook into our audience’s
lifestyle, and its perception of our
station. Programmers have to pay
close attention to perception.”

L.A. Music

KJLH’s rapport with listeners in-
fluences its on-air approach. “We
play hits,” Winston says, “and at
the same time we depend on the
audience to give us input. People
know we want to know what they
think.

“We sound like a major market
Urban station, but we’re an L.A.
station. We have a pretty high-
profile morning show and a lot of

4} e

BIRTHDAY BOYS — Johnny Kemp (I) stopped by KJLH to chat with PD
Cliff Winston and promote his single, “Birthday Suit.”

music sweeps. Our music is L.A.
music, not the stuff you might hear
on an Urban station back in De-
troit, Cleveland, New York, or
Washington. While they’re playing
some house tune, we might be
playing Sade’s ‘Stronger Than
Pride.’

“We’re into sunny skies, smooth

ride, less stress, and a bright
outlook for the day. We help deliver
that to this city through our music.
Remember, L.A. is also a state of
mind. It’s about the sun worship-
pers, easy livin’, and that special
somebody to love. Add your favor-
ite music to it, and you've got a
wrap.”’

ACTION

Pam Waells, former KACE/Los An-
geles evening personality, moves to
WHRK/Memphis to handle middays . . .
WUSS/Atlantic City has appointed
Maurice Singleton OM/PD from
KXZZ (Z16)/Lake Charles, LA ...
Deloris Washington has been ap-
pointed WQIM/Montgomery News Di-
rector, replacing Felicia Williams.
Also, 'QIM seeks midday and evening
personalities as well as parttimers, all
with a minimum of two years' experi-
ence. T&Rs: Roshon Vance, OM/PD,
Pratt Plaza Mall, Prattville, AL 36067 .

WKYS/Washington afternoon driver
Candi Shannon moves to crosstown
WHUR as Gerry Bledsoe’s morning
co-host Jody Cross departs
WXYU/Lynchburg, VA for the over-

:

Gerald McBride
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Captain Kris McClendon
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