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CHR’S SUMMER
OF DISCONTENT

After a soft summer, CHR
programming experts look back
on the book with an eye toward
explaining the shaky ratings . . .
and staging a comeback.

Page 53

NEW HOME TAPING SCARE

The RIAA is sounding the alarm after a
new government study said home taping
is taking a big bite out of music sales —
but the survey also said most tapers are
active music buyers who more often than
not tape records for in-car listening
purposes.

Page 7

ALABAMA, COUNTRY RADIO
HELP THE KIDS

In one of the biggest nationwide radio
charity events, over 800 Country
stations will air a 12-hour fantasy concert
radiothon benefitting St. Jude Children’s
Research Hospital.

Page 58

HOUSE HONCHOS FROSTY
ON RENEWAL REFORM

This week’s radio hearings in the House
produced some anti-license reform
comments from influential Congressmen
. . . along the lines of “Who needs it?”
Page 8

INS & OUTS
OF IMPULSE BUYING

Four of ten music purchases are
unplanned, according to Street Pulse
Group research. Motivating factors and
demographic breakdowns illuminate the
picture.

Page 38

Newsstand Price $5.00

Azoff Sets

With Warner Bros.

Not wasting any time, former
MCA Entertainment Group
Chairman Irving Azoff has set a
new label to be fully funded,
distributed, and manufactured
by Warner Bros. Records.
Azoff, who left MCA less than
two months ago, hopes to
launch the new, as yet unnamed
joint venture January 1 from a
Los Angeles base. Artists and
staffers will be announced
shortly.

Azoff told R&R, “After the

FCC Indecency Campaign
Reaches New Climax

Four Stations Face Fines; More Under Scrutiny — Full Details Inside;
75 Complaints Dismissed

The latest development in the
FCC’s .ongoing indecency
crackdown might be described
as good news and bad news. The
good news is some 75 broadcast
stations are off the hook. The
bad — and more significant —
news is eight more radio sta-
tions are in the indecency soup.

Last Thursday (10/26) at its
monthly open meeting, the
commission announced that it
has notified four radio stations
that they may be liable for in-
decency fines ranging from
$2000 to $10,000. Four other sta-

P R

Oxarart VP/GM
At KCBS

Frank Oxarart

Frank Oxarart has been nam-
ed VP/GM of News/Talk KCBS/
San Francisco effective Mon-
day (11/6). He replaces Ray
Barnett, who retired last month
after 26 years with CBS, ten
with the station.

“Ray Barnett has left a great
station in a great market,” said
Oxarart. “The challenge for me
is to take that station, make it
even better, and lead it into the
’90s.”

Said CBS Radio President
Nancy Widmann, ‘Frank’s
knowledge of the Newsradio
format, his track record, and
his winning spirit add a new di-
mension to this prestigious ra-
dio station.”

OXARART/See Page 36

New Indecency

Checklist

Facing Fines:

® WIOD/Miami ($10,000):
Numerous “offensive” songs

® KFI/L.A. ($6000): Sex talk

® WZTA/Miami ($2000):
Playing “Penis Envy”

® KLUC/Las Vegas ($2000}):
Playing “Erotic City”

Under Investigation:

® KCCL-AM & FM/Pariz, AR:
Profane language

® KSD/St. Louis: Reading
Jessica Hahn interview

® WWWE/Cieveland: Sex talk

® WXRK/New York: Penis talk
See Page 34

tions have been served notice
that they are under investiga-
tion for possible indecency
violations.

At the same meeting the
Commission voted to begin an
inquiry aimed at building a
record to support a 24-hour ban
on the broadcast of indecent
material. That ban, mandated
by legislation passed in late
1988, was put on hold earlier this
year by a federal appeals court.
The Commission opened its in-
quiry over the objections of the

NAB, which believes the ap-
peals court erred when it gave
the Commission a chance to
build a case for the ban.

This latest round of action
brings to 12 the number of radio
stations cited for indecency
since Al Sikes assumed the
chairmanship of the FCC in
August.

The stations facing possible
fines are Cox Broadcasting’s
KFI1/Los Angeles ($6000) and
WIOD/Miami ($10,000); Guy
Gannett Publishing’'s WZTA/
Miami ($2000) ; and Nationwide
Communications’ KLUC/Las
Vegas ($2000). Those now under
investigation are Diamond
State Broadcasting’s KCCL-AM
& FM/Paris, AR; Pacific and
Southern Co.’s KSD/St. Louis;
Independent Group’s WWWE/
Cleveland; and Infinity Broad-
casting’s WXRK/New York.

Dealing With A Mountain
Of Gripes

The eight actions resulted
from an FCC push to resolve its
backlog of 95 radio and televi-
sion indecency complaints.
Fifty-one of those complaints
were set aside because they in-

INDECENCY/See Page 34

Roast A La King

i

Over 450 broadcasters and celebrities came home to roast Mutual
talk host Larry King at the John Bayliss Broadcast Foundation dinner
jast week in New York. Pictured are the roasters and roastee: (i-r)
financier/publisher/exotic party host Malcoim Forbes, Power
Negotiations institute's Herb Cohen, King, NBC sportscaster/TV
talk host Bob Costas, and Westwood One Chairman Norm Pattiz.

New Label

WB Records Chairman Mo Ostin
(left) and Irving Azoff celebrate
Azoff's new label deal with WB

collapse of the MCA negotia-
tions” (following his resigna-
tion, there was some discussion
of Azoff’s forming a label under
the MCA umbrella) “WB was
my first choice. I did talk to
others, but I'm thrilled it work-
ed out with Warners.

“Now that I have a deal,” he
continued, “I need to get a
name and a logo and hire my
key staff.” He said the WB fund-
ing will be ‘‘ample to launch the

AZOFF/See Page 34

HEE
Thompson

Group W Radio
President

.
Jim Thompson

Group W has named Jim
Thompson President of Group
W Radio, effective immediate-
ly. He succeeds Dick Harris,
who was appointed Chairman of
the Radio Group in February.
Thompson moves up from a po-
sition as VP/GM of Group W’s
NBC affiliate, KYW-TV/Phil-
adelphia.

Westinghouse Chairman/-
CEO Burton Staniar com-
mented, ‘“After an extensive
search within the broadcasting
industry and our own company,
Dick Harris and I are ex-reme-
ly gratified to have a veteran
member of the Group W man-
agement team emerge as the
best all-around choice for the
President’s position.

“Jim Thompson’s solid rec-
ord running the largest NBC af-
filiate in the country, along with
his knowledge of the radio busi-
ness, leadership style, and mar-
keting expertise, makes him
ideally qualified to work with
the outstanding senior manage-
ment team we have in place
within the Radio Group,”
Staniar added.

THOMPSON/See Page 34
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WESTWOOD ONE RADIO NETWORKS PRESENT
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This Thanksgiving weekend, treat your audience to “Rock In The 80’s—The Decade In
Review.” Available November 22-26, this three hour montage of music and memories
highlights the events that shaped the lives and times of the last ten years. Relive the
dynamic decade that took us from Lennon to Live-Aid, Star Wars to the Rolling Stones
and everything in-between. As we get set to look ahead, stop and take a look back—
with “Rock In The 80's—The Decade In Review.”

To lock up your market exclusivity, contact your Westwood One representative now. In
Los Angeles, call (213) 840-4244, in Canada at (416) 597-8529, FAX (213) 204-4375 or
Telex 4996015 WWONE.

NI westwoop one
\V/¥ RADIO NETWORKS

Produced for Westwood One by Radio Today Entertainment

wwWw-americanradiohistorv.com
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KC’s ‘River’

Flows To

Recurrent Rock/AC

McFarland PD As NAC KCWV Becomes KRVK

Journal Communications has
changed the format of newly pur-
chased KCWV/Kansas City. The
former NAC is now KRVK, “The
River, 98.9 FM, with a Rock/AC
format. The change occurred Fri-
day (10/27) at 5:39pm, taking the
market by surprise. WKRC/Cin-
cinnati Asst. PD/afternoon per-
sonality Steve McFarland is pro-
gramming the new station.

VP/GM Jon Schweitzer told
R&R, “Several folks from our
Milwaukee outlets were involved in
the start-up, and Steve’s name kept
surfacing. After meeting him, we
all knew this was just the kind of
format he belongs with.

“The format is tailormade for
the Kansas City market. It’'s a
rock-based format in AC clothing,
with a very adult presentation.
We're going after the 3044 demos,
with a broad skew to the lucrative
25-54s.”

T

McFarland, whose prior pro-
gramming experience includes
WLVV/Charlotte, NC; WROV/Ro-
anoke, VA; and KSTT/Davenport,
IA, commented to R&R, ‘“There
had been a lot of speculation about
us changing formats, but no one
had a hint as to where I was headed
or what we were going to do.”

Describing the format, he said,
“It’'s rock music without heavy
metal, no wimpy AC music like Air
Supply, Whitney Houston, Barry
Manilow, or Paula Abdul. Our core
artists are the Eagles, Billy Joel,
Elton John, Beatles, and CSNY.
The music is library-based. Our
currents will be recurrents as far
as the industry’s perception goes.

“We’re not trying to collapse any
other station in town,” he added.
“We simply found a hole the mar-
ket will respond to. It's the most
dangerous format on any station

RIVER/See Page 36

REMAINS SR. VP/GM AT WING

Eckstine Adds PG
Exec. VP A&R Duties

Wing Records Sr. VP/GM Ed
Eckstine has been elevated to the
newly created position of Exec.
VP/Talent and Creative Affairs at
PolyGram. He assumes all the
A&R responsibilities of former VP/
A&R Dick Wingate. Though he con-
tinues as GM of Wing based at its
West Coast offices, he’ll establish
an East Coast A&R presence as
well.

PolyGram President/CEQ Dick
Asher said, “I'm very proud of

Ed’s tremendous accomplish-
ments with Wing Records and look
forward to expanding that success
throughout the PolyGram organi-
zation.”

LT a5

Wyrostok OM
At WAPW

Steve Wyrostok

WAPW (Power 99)/Atlanta MD
Steve Wyrostok has been upped to
OM of the Susquehanna CHR out-
let, replacing Alan Hennes, who
left two weeks ago.

VP/GM Bill Phippen told R&R,
“It’s terrific to promote someone
like Steve, who has invested eight
good years here, starting as a part-
time engineer. In his new role,
Steve will be involved with long-
term planning, short-term ideas,
creative ends of marketing, and
maintaining overall quality con-
trol. With Rick [Stacy] being not
only PD but also morning man, it’s
a great complement for all ends of

the station.”
WYROSTOK/See Page 36

Ed Eckstine

organization.”

Eckstine commented, “I'm
elated at this opportunity and Ilook
forward to broadening my creative
scope here at PolyGram. While I
will continue to run the day-to-day
operation of Wing, I'm eager to join
forces with the creative team at
PolyGram, in tandem with the
stellar group of artists on the label.
This is truly a once-in-a-lifetime
proposition.”

Before joining Wing in 1986, Eck-
stine was VP/A&R for Arista. Pri-
or to that he spent ten years at
Quincy Jones Productions.

Schwartz New
GM At WNOR

Former WNVZ/Norfolk VP/GM
Joe Schwartz has been named GM
at crosstown WNOR. He succeeds
Jack Rattigan, who resigned Octo-
ber 20 after seven years at the Saga
Communications-owned, market-
leading AOR to form Rattigan Ra-
dio Services, a sales and manage-
ment consultancy.

Saga CEO Ed Christian com-
mented, “It’s always preferable to
find a local broadcaster, and we
succeeded in finding an excellent
one in Joe. He has a superb under-
standing of WNOR and its place in

the market.”
SCHWARTZ/See Page 36

Ge rry Cagle

Cagle OM
At KWOD

Also Royce Corp. PD

KWOD/Sacramento has tapped
Gerry Cagle as OM, replacing PD
Jeff Hunter, who joined KMGI/Se-
attle as an air personality. Cagle
also becomes Corporate PD for
Royce International Broadcasting.

Royce President/GM Ed Stolz
told R&R, “Gerry will reestablish
KWOD to its place as the dominant
station in the [CHR] format. He’s
one of the best programmers in
America and one of the last leg-
ends in the industry.

“Gerry will also be responsible
for the research and format im-
plementation of KRCK/Los An-
geles [formerly KROQ (AM)]
when we take over the frequency
[50kw at 1500kHz] around March.”

CAGLE/See Page 36

WFYR Goes
For Soft Hits

As indivated in last week’s Street
Talk, Summit Broadcasting’s
WFYR/Chicago has switched from
Gold to Soft Hits under new PD
Kurt Johnson. The format change
was announced Monday (10/30) at
a party for clients and media.

Summit Radio Group VP Owen
Weber said, “We’re extremely ex-
cited about WFYR’s new format
and anticipate resounding
success.”’

Among the core artists of the
new format are Chicago, Fleet-
wood Mac, Hall & Oates, Whitney
Houston, Billy Joel, and Steve Win-
wood. WFYR/See Page 36

Ramos Upped
At Columbia

National Promotion
Director/Black Musi

Wanda Ramos

Wanda Ramos has been elevated
to National Promotion Director/
Black Music at Columbia Records.
For the past two and a half years
she’s been the label’s Southeast Re-
gional Promotion Manager based
out of Atlanta. After transferring to
New York, she’ll report to VP/
Black Music Promotion Eddie

Pugh.
RAMOS/See Page 36
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’ZINE SCENE: ALL THE NEWS
UNFIT TO PRINT

Put more pep in your show prep. Just add a
dose of 'Zine Scene, the column that culls
the pop coverage from the lowest common
denominator in journalistic sensationalism —
the nation’s super-well-respected tabloid
weeklies. 'Zine Scene pokes fun at the public
figures the tabs pick on, but more often it's
zinging the ’'zines themselves. Every week in
Overview’s Media section.
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Z-100 NEW YORK GIVES ‘MAX

1. 8. 8. 8. ¢

"The Maximum Impact Production Library cuts down on
commercial tuneout and helps increase TSL.!"

"MAXIMUM IMPACT isn't just
good...it's GREAT! It's working for
us two ways: we're creating block-
buster spec spots that sell and our
stop-sets rock as much
as our format."

Dave Simmons

Production Director
WRIF, Detroit

"The MAXIMUM IMPACT Library
is just what I need to mirror Q104's
CHR format. It seems that any CD
I pull has at least one track that
works for any particular piece of
copy. The quality of the recordings is
excellent. Our production sounds
fresh and energetic."

Linda Adelkoff

Production Direcror
KBEQ. Kansas City

"MAX is HOT! It's the best sound-
ing library available and so easy to
use. The sales staff and clients have
both commented on how much
better our commercial production
sounds now that we're using
MAXIMUM IMPACT. I don't
know how we ever survived
without it."

Rocky Knight

Production Director
WLRS, Louisville

"The subliminal sounds definitely

make a difference in the promos

with MAXIMUM IMPACT."
Andre Williams

Production Director
WYLD, New Orleans

Dave Foxx Production Director, Z-100, New York

MAXIMUM IMPACT, the production
library that high impact stations across
the nation are choosing because it
offers something no one else can:
music that is as contemporary as their
stations' playlists.

And, unlike any other production
library available, MAXIMUM
IMPACT has taken the first steps in
combining the science of the subcon-
scious mind with the production room
by offering Brainspeak™ sounds
designed for dramatic message
retention.

MAXIMUM IMPACT is so different
that the only way you can truly experi-
ence it is to hear it. Call 800-858-8880
today and ask for your FREE CD
demo. Find out for yourself what these
stations and others have discovered:

MAXIMUM IMPACT

Breakthrough Production That Penetrates The Mind

800-858-8880
(collect) 214-934-2222

FirstCom...First Again.™
13747 Montfort Drive ® Suite 220 ¢ Dallas, Texas 75240

™Service Mark 1989, FirstCom Broadcast Services,
A division of Jim Long Companies, Inc.

&DISTR]BW ED OUTSIDE OF THE UNITED STATES, UK, AUSTRALIA AND NEW ZEALAND BY RADIO EXFRESS
3575 CAHUENGA BLVD. WEST, SUITE 390, LOS ANGELES, CA 90068 U.S.A., 213-850-1003, TELEX 188679, FAX #213-874-7753

wwwoamericanradiohistorv.com
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Dick Harlow

Phil Zachary

Harlow, Zachary Now
Voyager Group VPs

Voyager Communications has
given VP/GMs Dick Harlow and
Phil Zachary additional duties as
Group VPs.

In addition to managing WMAG
& WMFR/Greensboro, NC, Harlow
will now oversee WLWZ & WELP/
Greenville-Spartanburg as well as
non-owned WHJX & WPIQ/Jack-
sonville, to which Voyager supplies
management consulting services.

Zachary, who currently man-
ages WRDU/Raleigh, will now also
supervise WWMG/Charlotte and
WNOK & WIOC/Columbia, SC.
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“We are now structured to ac-
commodate the future growth of
Voyager Communications as we
move into the 1990s,” said Voyager
Chairman Carl Venters.

Harlow joined Voyager in 1983 as
GSM of WMAG, and was later pro-
moted to VP/GM. He worked at
several North Carolina stations be-
fore joining the company.

Zachary joined Voyager two
years ago. Before that he was VP/
GM at WXTC & WCSC/Charleston,
SC and WQUE/New Orleans.
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RIAA ‘Frightened’ By Taping Report

But Tapers Buy More Music; Car Use Most Cited Reason For Home Taping

Halloween came a bit early this
year for the RIAA, which says it’s
“frightened”’ by a new government
study of home taping that indicates
a vast majority of Americans be-
lieve the practice is generally ac-
ceptable.

““These findings are
frightening,”” said RIAA President
Jay Berman. Just because the pub-
lic is now copying music to the tune
of $1.5 billion per year does not
make it right.”

Public attitudes towards home
taping and the costs to the music
industry were among numerous
questions probed in ‘“Copyright &
Home Copying,” a 293-page report
released this week by the Office of
Technology Assessment (OTA).
The survey says home taping may
reduce prerecorded music sales by
up to 2%, but also warns that
figure may be much too high.

Berman said in a statement that
RIAA is disappointed that the re-
port offered no recommendations
on how to protect the industry from
losses caused by home taping.
However, he added, RIAA hopes
that the study’s revelations about
the scope of home recording will

provide ammunition for the in-
dustry in its fight for legislation to
limit digital audio tape copying.
Widespread Taping
In a survey conducted as part of
the OTA report, 75% of the respon-

e
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dents said it is acceptable to copy
prerecorded material that they
own for their personal use. Sixty-
three percent said it is acceptable
to make a copy of a prerecorded

RIAA/See Page 36

S

Parker Promotes Five To VP

Parker Communications, owner
of three stations in five markets,
has issued VP stripes to five of its
execs: Controller Jim Gilbertson,
Ops. Director Ron Kazda, KTCJ &
KTCZ/Minneapolis GM Mike
Boen, KAHI & KHYL/Sacramento
GM John Buckley, and KXTZ/Las
Vegas GM Tom Humm.

Company President John Parker
noted, “All of these people have
been with us for a number of years,
and they have demonstrated ex-
emplary performance for their
time with us. To us, a VP is one of
extreme high stature and these in-
dividuals are certainly deserving
of it. They are proven professionals
both to us and our industry.”

Gilbertson, who previously serv-
ed as Controller/Radio Division for
Palmer Communications, joined
Parker two years ago.

Kazda, who will supervise the
technical operations of the group,
formerly was Asst. Corporate
Technical Director at Doubleday
Broadcasting in Denver before
joining Parker three years ago.

Boen, who is a four-year Parker
veteran, previously held the Sta-
tion Manager post at KDWB-AM &
FM/Minneapolis.

A three-year veteran of Parker,
Buckley previously worked at
KPOP/Sacramento.

Humm was GSM at KMJJ/Las
Vegas before joining the company
five years ago.

912,500,000

Senior secured credit facility

provided to

VETTER COMMUNICATIONS
COMPANY, INC.

WVLA-TV
WIGE-FM
KFXZ-FM

Financing has been provided by
the Communications Finance Group of

Greyhound Financial Corporation

Greyhound Tower

800-525-4532

A Greyhound Company m

Greyhound Financial Corporation

Phoenix, Arizona 85077

Matt Breyne
602-248-3103
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Markey, Swift Not Sold
On Renewal Reform Bill

Two key lawmakers, including the Chairman of the
House Telecommunications Subcommittee, last week ex-
pressed doubts about the need for legislation to reform the
radio license renewal process.

“I have grave concerns about
wholesale reformation of the com-
parative renewal process,” said
subcommittee Chairman Ed Mar-
key (D-MA). “I fully and firmly
believe there is no justification for
abuses of the licensing renewal
process . . . but I am far from con-
vinced that legislating significant
changes in the renewal process is
needed or warranted in the ab-
sence of significant evidence of
abuse.”

Markey said “available evid-
ence” indicates the FCC’s March
rulemaking actions, which limited
cash payments to competing appli-
cants and imposed stricter finan-
cial reporting requirements on
challengers (R&R 5/7), “made a
pretty good start’’ toward
eliminating renewal abuse.

Markey made his remarks dur-
ing a Thursday (10/26) oversight
hearing on the state of American
radio — a hearing that focused

‘I have grave concerns
about wholesale
reformation of the
comparative renewal

process.’’
—Ed Markey (D-MA)

largely on H.R. 1136, the radio re-
newal reform bill introduced
earlier this year by Rep. Matthew
Rinaldo (R-NJ). Under H.R. 1136,
a broadcaster would be immune
from license challenges as long as
his station had aired programming
on issues of community concern
and not committed serious or re-
peated violations of the commun-
ications laws or FCC rules.

Rep. Al Swift (D-WA) joined
Markey in expressing skepticism
about the need for renewal reform

legislation. After noting that none
of the 1800 radio stations that have
come up for renewal since March
has faced a challenge, Swift accus-
ed broadcasters of ‘‘demanding
guarantees . .. out of a sense of
paranoia.”

“If T were you,” he told the
broadcasters who testified at the
hearing, “I’d tiptoe out of here.”

NAB spokeswoman Susan Kraus
downplayed the significance of
Markey’s and Swift’s comments.
““There’s work to be done [on build-
ing support for the bill] and we
knew that,” said Kraus. ‘“There is
opposition but there is also
support.”’

According to Kraus, H.R. 1136
currently has 161 cosponsors, in-
cluding “just over half” of the
members of the Telecommunica-
tions Subcommittee.

Kraus added the NAB was pleas-
ed the subcommittee held a hear-
ing dedicated entirely to radio
issues. She said the industry group
was encouraged by the receptive
attitude lawmakers demonstrated
during the portion of the hearing
that dealt with efforts to improve
the technical quality of AM radio.

Station Trading Surge

Forecast By Kagan Panel

Congressional approval of a capital gains tax cut and
low interest rates may soon spur a resurgence of station
trading, according to media analyst Paul Kagan.

About 200 attendees- at last
week’s Kagan radio financial con-
ference in New York were told the
climate for station trading is im-
proving after a slowdown this year.
That’s because many owners will
be quick to take profits if tax laws
change, and others will sell to
avoid making hefty loan payments
— which are now coming due from
deals concluded two years ago.
“Depending on what happens to
capital gains, we may look back on
the '80s as a period of giant profit
sharing,” Kagan told attendees. He
added that buyers now seem to be
interested in holding stations
longer, with ‘“quick-flips not as
prevalent” as in recent years.

Brokers See
Higher Volume

Top brokers predicted station
trading will proceed in a more
orderly manner than during the
gold-rush days of 1986, with early
signs indicating a quick pickup in
station volume.

“We’ve got more inquiries than
we’ve ever seen about buying radio
stations and more inquiries from
people who have kept their powder
dry,” said Americom Radio
Brokers partner Bill Steding.
Media broker Gary Stevens agreed
with that assessment, adding that

State Acquires
Sonrise Files

North Carolina authorities have
taken possession of the financial
records of Sonrise Management
Services, the controversial radio in-".
vestment firm currently under in-
vestigation by the state for pos&bie
asecurities viclations. .

According to Deputy North Caro:

lina Securites Administrator Steve
- Walils, state investigators receantly
traveled lo Sonrse's Columbus, GA
" headguarters, where they picked
- up some 60 boxes of records and
transported them back to Raleigh.

Welliz. said he and his staff are
currently . conducting an Inventony -,

- of thee files. which were made avail- -

* gble by Sonrise Chairman Kenneth
Raynor,

S MO inventory. will determine i
_thiera's anything of interest and

" whether there's anything we need

"t ook at, " said Wallis, it may help
us wrap up our investigation or it -
may make it more complex.” I

Morth Carcling has bean probing

Sonrise  Management's business’
- practices since early this year in an
effort to determine if the firm misied -
investors, who poured some $18.
- miliion Into groups formed to pursue

radio station trading will not be af-
flicted with the stagnation affec-
ting TV station sales because the
deal sizes are smaller.

“I would not expect to see values
dropping because a lot of product is
available,” said Infinity Broad-
casting CEO Mel Karmazin.

Industry Bankers Cautious

A panel of broadcast bankers
said new federal attention toward
highly leveraged transactions is
cooling the lending climate for all
but the most stable deals. Buyers
are being encouraged to develop a
greater equity foundation than in
the past.

“Many of the big deals are now
in workouts,” said Steve Pruett of
Blackburn Capital Markets. “You
simply have to have more equity
up front in order to have deals hap-
pen now.”

Steve Turpin, a banker with
Pacificorp in Atlanta, added that
lenders are increasingly looking at
station deals ‘‘based on a conser-
vative profile. I'm cautiously op-
timistic (about deals) as opposed
to wildly optimistic, as I was two
years ago. But there’s still a lot of
money out there.” Turpin says sta-
tion buyers are facing a drying up
of mezzanine-level financing, but
insurance company financing re-
mains plentiful for transactions
valued in excess of $10 million.

WAWAV-ahaeticankadiohistory. com
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Olympia, Bingham
In Financial Fight

lympia Broadcasting Corp. has been slapped with

a $1.49 million lawsuit in a Seattle court by Bing-
v ham Broadcasting, amid allegations that it
defaulted on payments due involving the purchase of two
Alaskan combos.

Bingham says it's owed the money for KYAK & KGOT/Anchorage and
KIAK & KQRZ/Fairbanks. Under terms of the purchase agreement, Olym-
pia was supposed to pay approximately $1.47 million to Bingham on or
before September 30, 1989, either in cash or Olympia common stock.
Bingham says the payment wasn’t made at all, and it wants a Seattle court
to order damages. Olympia counters that Bingham hasn’t turned over
audited financial statements, so it can't calculate the precise payment
amount.

“The fact that Olympia has not made payment to Bingham constitutes a
default under our senior ioan agreements,” says Olympia Chairman Jaime
Ireland. He adds the bankers have chosen not to act, but they could
declare default and accelerate loan payments totaliing $5.77 mitlion.

B iy

New Federal Rules For Leveraged Deals

n a move that could spell trouble for some radio entre-

preneurs, Uncle Sam announced a further crackdown

Monday (10/30) on bank financing of “HLTs”: highly
leveraged transactions.

A banking circular issued by the Comptrolier of the Currency, the
Federal Deposit Insurance Corporation, and the Federal Reserve Board
defines HLT deals for the first time — and warns financial institutions to be
wary of bankrolling such deals.

Under the new federal rules, any deal meeting only one of the following
conditions qualifies for HLT status: “(1) The transaction at least doubles the
subject company’s liabilities and results in a leverage ratio higher than
50%; (2) the transaction resulits in a leverage ratio higher than 75%; (3) the
transaction is designated as an HLT by a syndication agent.” Finally, if
there’s any doubt, the feds can step in and declare HLT status for a deal.

R

ase Studjr

adio Ventures CEO Jerry Lyman is more than a lit-

tle miffed about his proposed $23 million purchase

of WMXBJ/Richmond being used as a case study
during last week’s Paul Kagan radio finance conference in
New York.

Bankers and brokers alike criticized the ex-RKO chief for paying too
much for the property. But what really ticked him off was the fact that the
deal was being dissected in public before it had even closed.

“An injustice was done,” Lyman says. “‘| was upset because the whole
thing was out of context, and the numbers were all wrong.”

Lyman says his big-money deal may actually wind up somewhere
south of the magic $23 million mark because it's priced on a basis of ten
times tralling cash flow for this year — just like his $33 million purchase this
week of Ragan Henry's WXTR/Washington.

LR

*Handyggm &%geﬂcom,\v %B\gjgw;baugg ijacts
RFX/Charlotte, NC VP/GM Peter Handy has
jumped ship to sign on as the newest station
shuffler at Americom Radio Brokers — and

Pyramid Broadcasting boss Richie Balsbaugh is far from

amused.

While enjoying pre-supper libations last week during the John Bayliss
Foundation dinner, Balsbaugh leaped to his feet when he spotted
Americom topper Tom Gammon. In the presence of R&R, Balsbaugh grab-
bed Gammon in a headlock, growled some angry words in his ear, then
loudly slapped Gammon across the face. A stunned Gammon didn’t strike
back — but he checked out of the dinner early.

Meanwhile, Americom is getting ready to close out offers this week for
the Command Communications properties. Broker Bill Steding says
many major groups have expressed interest, and he expects to get most of
the asking price.

T
‘%
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STRVIE NICRS
DOW HENLEY
WINGER

L & STARSHIP
TREVOR RABIN
JACKSON BROWNE

LETHAL WEAPON II

SAY ANYTHING

PINE YOUNG CANNIBA

cuLT
A CALL
1 PETE TOWNSHEND

% STEVIE RAY VAUGHAN
DOOSIE BROTHERS

WWo12) 8250106
i PD: NATHAN HALE

Reavy
DON HEWLEY
STEVIE RAY VAUGHAN
BAD ENGLISH
DOOBIE BROTHERS
CALL

n2

WINGER

JOHN COUGAR MELLEN
TOM PETTY

WRXL/Richmond
(804) 756-6400

PD: BOB NEUMANN
MD: PAUL SWUGRUE

WRUF/Gainesviile

PD: g

& JASON ¢ THE SCORCH

(904) 392-0771 ”
5. _— P

LETHAL WEAPOW 11 ¥
10,000 MANIACS ¥

DON HENLEY (L}
BONNIE RAITT
PETE TOWNSHEND (M)
TOM PETTY
JIMMY BUFFETT(L)
STEVIE NICKS

Med {um

ALICE COOPER
RICHARD MARX
BODEANS
STAGE DOLLS
WORLD TRADE
a BLUE MURDER

pD: BOE 4
APD/WD{ LORI DuBOSE
Reavy

DON HENLEY
LOVE & ROCKETS

Coleman Research has developed a revo-

lutionary testing methodology that can give your
station a 15-20% edge over your competition’s

menu. Its called EACT* (that’s short

tance and Compatibility Test).

EACTis the first music testing methodol-
ogy that considers the position of your station and
its strategic needs.That’ because EA CT measures

or Fit Accep-

Fit, or perceived appropriateness, of each song for

ITEVIS MAY VAUGHAN
STEVIE NICRS
RACKARD MARX

7585 a BILLY SQUI KJJO/MInneapolis WRITZ LION
e © a STARSAIP IMDIGO GIRLS
ECHARL KUGRES a JOE COCKER (812) 841-5774 JACKSON BROWNE
JAY BAKER a ENUFF Z'RU OM: TONY POWERS

LETHAL WEAPON 11
Hear:

STEVIE RAY VAUGRAN

DON HENLEY (M)

BAD ENGLISH

CALL

Beay
© JOHN COUGAR MELEEN
A DOOBIE BROTHERS
HENRY LEE SUMMEZEM)

KGGO/Des M
(515) 265674

PD: PRIL WILY
MD: JACK EMER

AD HOUSE
FINCRSON BROGER
ol 4
WHITE LION
TANGIER %
PETE TOWNSH
STEVIZ NICK:
u2

SKID ROW
STAGE DOLLS
TEXAS

RICHARD MARX ’ a QUEENSRYCHE
BLUE MURDER b 7 Light
CURE - i 1
LETHAL WEAPON TN
TORA TORA "
STEVE STEVENS ATON "0
a TREVOR RABIN

oo . KICT/Wichita
JACRSON BROWNE -
DOOBIE BROTHERS (3161225500

PD: RON ERIC TAYLO

DON HENLEY (M)
WINGER MD: PRIL THOMPSON

a JOE COCKER

KYYSiKansas City
{8186) 561-9102

PD: SCOTT JAMESON
HMD: SKID ROADIE

Beavy
CALL
DON ARNLE
BAD g

Medium
a LETHAL WEAPON 1T
Light

gl
& TREVOR RABIN
a TORA TORA
Wy ENRLISH a MICK JONES
ZY (M} a GORKY PARK

Heavy
WPOOBIE BROTHERS
L

your station. EACT also measures the compatibil-
ity of each song with the core songs in your format.
EACT has proved its mettle with Pirate
Radio, the new phenomenon in the LA market, plus
WMIX, Baltimore; WSTE Orlando; KKBQ, Houston;

WNSR, New York. COLE MAN

Find out how
FA CT makes every son
belong 919-790-0000. > RESEARCH

PO Box 13829 Research Triangle Park, NC 27709

*EACT.is a service mark of Coleman Research, Inc. Patent pending on FACT. methodology.
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TRANSACTIONS

Lyman Earns Extra DC
Gold For $33 Million

Jacor Scores $28 Million For The ’Villes; Viacom Takes $20 Million KOFY
Break; Hicks Cashes Kazoo Combo For $11 Million

WXTR/La Plata, MD-
Washington, DC

PRICE: $33 million

TERMS: This transaction is priced at
ten times trailing cash flow for 1989,
up to a maximum of $33 miliion.
BUYER: Radio Ventures I, LP, manag-
ed by President/CEQ Jerry Lyman.
The company’s principal partners in-
clude the Carlyle Group, a Washington
DC-based merchant bank, and 1255
Equities, a group of Washington at-
torneys headed by Ralph Hardy Jr.
Radio Ventures recently announced
plans to acquire WWNC & WKSF/
Asheville, NC and WMXB/Richmond.
SELLER: Ragan Henry Communica-
tions Management National Ltd.,
headed by Philadelphia attorney and
broadcast entrepreneur Ragan Henry.
He also owns WDIA & WHRK/Mem-
phis; WXLE/Johnstown, OH; WKSG/
Mt. Ciemens (Detroit), Ml; WWIN-AM
& FM/Baltimore; KDIA/Oakland;
WCMC & W2XL/Wildwood, NJ;
WMXB/Richmond; and WQOK/South
Boston, VA. He's in the process of
buying WAYV/Atlantic City; WLOE &
WWMY/Eden, NC; WRAP & WOWI/
Norfolk-Portsmouth, VA; KJOJ/Con-
roe, TX; WRXJ & WCRJ/Jacksonville;
WAKR & WONE/Akron; KCCV/inde-
pendence-Kansas Clty, MO; WRAW

& WRFY/Reading, PA; WCOS-AM &
FM/Columbia, SC; and KGLF/Free-
port, TX.

FREQUENCY: 104.1 MHz

POWER: 50 kw at 500 feet
FORMAT: Gold

Jacor Stations

PRICE: $28 million

TERMS: Cash

BUYER: Channel 17 Ltd. Partners,
headed by David DuBose and Gary
Brennan. The company also owns
WDBB-TV/Birmingham.

SELLER: Jacor Communications Inc.,
headed by Chairman Terry Jacobs and
President Frank Wood. The company
also owns KOA & KOAQ/Denver,
WFLA & WFLZ/Tampa, WGST &
WPCH/Atlanta, WLW & WEBN/CIn-
cinnati, WMJl/Cleveland, and WYHY/
Nashville.

BROKER: Paul Leonard of Americom
Radlo Brokers.

WQIK-AM & FM/Jacksonville
PRICE: $16 million

FREQUENCY: 1320 kHz; 99.1 MHz
POWER: 5 kw; 100 kw at 1050 feet
FORMAT: Country; Talk

WMYU/Knoxville

PRICE: $12 million
FREQUENCY: 102.1 MHz
POWER: 100 kw at 1979 feet
FORMAT: AC

KOFY-AM & FM/

San Francisco

PRICE: $20 million

TERMS: $19.5 million cash and as-
sumption of debts equaling roughly
$500,000.

BUYER: Viacom Broadcasting Inc.,
headed by Chairman Henry Schleiff
and President Bill Figenshu. The com-
pany also owns WLTW/New York,
WMZQ-AM & FM/Washington, KIKK-
AM & FM/Houston, WLIT/Chicago,
KSSG/Seattie-Tacoma, and WLTI/De-
troit.

SELLER: Pacific FM Inc., owned by
James Gabbert. He also owns KOFY-
TVISan Francisco.

FREQUENCY: 1050 kHz; 98.9 MHz
POWER: 50 kw; 6.5 kw at 1500 feet
FORMAT: Goid; AC

BROKER: H.B. LaRue of H.B. LaRue
Media Inc.

WKMI & WKFR/

Kalamazoo-Battle Creek
PRICE: $11 million

BUYER: Waldron Broadcasting Com-
pany Inc., headed by H. Patrick
Swygert, who controis all voting stock.
Regina Amanda Goodwiln, the wife of
Philadelphia radio entrepreneur Ragan
Henry, is a nonvoting stockholder. A
related entity, Waldron Partners LP, is
the proposed assignee of KBFM/Edin-
berg, TX; KVKI-AM & FM/Shreveport;

I N C

CRB BROADCASTING OF CONNECTICUT, INC.
(Edward G. Rogoff, President)

has acquired

WNILK (AM) & WGMX (FM)

Norwalk, Connecticut

for
$5,000,000

from

HANSON COMMUNICATIONS, INC.
(Michael F. Hanson, President)

We are pleased to have served
as exclusive broker in this transaction.

BLACKBURN @5@)MPANV

O R P O R A

T

Washington  +

New York

Media Brokers & Appraisers Since 1947

WE BROKER BROADCASTING'S BEST

Atlanta

Chicago

Beverly Hills

wWwWww-amerieanrachohistorv.com

TRANSACTIONS AT A GLANCE

$33 million

$11 million

Deals So Far In 1989:

$2,202,126,937

Total Stations Traded This Year: 1090
This Week's Action: $110,914,800
Total Stations Traded This Week: 24

® Deals Of The Week:
® WXTR/La Plata-Washington, DC

@ Jacor Stations $28 million
® WQIK-AM & FM/Jacksonville $16 million
® WMYU/Knoxville $12 million

® KOFY-AM & FM/San Francisco $20 million

® WKMI & WKFR/Kalamazoo-Battle Creek

® KFCMICherokee Yillage, AR $174 500

© KSPN (AMYVail, CO $250,000

f WWHNNIPompano Beach, FL $3.5 million

® KSKI-AM & FMIHailey-Sun Valley, ID $950,000

©® KWHKLIArkansas City, KS $2.3 milicn

® KICR-AM & FM/Oakdale, LA $452,300

& WTTTIAmherst, MA £400 000

® WaAHHoughton, Ml $400.000

& WEKH & WKNZ/Hattlasburg-Collins, MS $648,000
® WKKY/Moss Point, MS 31 .5 milion

® WBVE/Cincinnatl $5.85 milion

® WQIZ & WKQB/St. Georgo-North Charleston, SC $2.45 million

WMGR & WJAD/Bainbridge, GA; and
KFAN/Fredericksburg, TX. Swygert
has interests in WRTI/Philadelphia
and WUCP/Summerdale, PA.
SELLER: Hicks Broadcasting Corp.,
owned by David Hicks.

FREQUENCY: 1360 kHz; 106.3 MHz
POWER: 5 kw day/1 kw night; 50 kw
at 500 feet

FORMAT: AC; CHR

BROKER: Tom Gammon of Americom
Radio Brokers.

Kansas
BRI RL E
KFCMICherokee Village
PRICE: $174,500

TERMS: $74,500 cash at closing; a
negotiable promissory instaliment note

in the principal amount of $100,000,
bearing interest from six months after
the closing date at the rate of 10% per
year payable monthly, beginning seven
months after closing date, with prin-
cipal and interest payable on a ten-year
amortization schedule and the entire
balance due seven years after closing
date.

BUYER: KFCM Inc., headed by Presi-
dent James Bragg and Ruth Bragg.
They own KSAR/Salem, AR.
SELLER: Foothills Communications
Inc., headed by Betty Wetenkamp.
FREQUENCY: 100.9 MHz

POWER: 3 kw at 300 feet

FORMAT: Nostalgia

Continued on Page 12

-

TI508

Ted Hepburn, President
407) 863-8995

\

QOutstanding
Performance

Month after month
—vear dfter vear,
in the rapidly changing field of
media brokerage, one company
stands out as a consistent leader.

TED THIEPBIS
COMIPANY

325 Garden Rd., Palm Beach, Florida 33480
{¢

~

Todd Hepbumn, Vice-President
PO Box 42401, Cincinnati, Ohio 45242

(513} 7918730 J
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In an industry that lends new meaning to the phrase “Here today, gone tomorrow,”
the Selector Music Scheduling System has the distinction of being a stable force that
programmers of all music formats can rely on. We’ve dedicated ourselves to offering a
system that improves and evolves with the radio business. And, after ten years of growth and
service we are looking forward to an even more exciting future as the fully integrated

Paperless Studio takes shape.

We want to thank the 1000 talented and innovative broadcasters who have chosen Selector
as their scheduling system, making it the standard by which other music systems are
judged, the world over. If you are not currently using Selector, call us today for a free

demonstration disk.

Selécf o1

RADIO COMPUTING SERVICES, INC. The Music Scheduling System,

One Chase Road - Suite 206 Scarsdale, New York 10583 (513) 941.0829 (914) 723-8567 FAX (914) 7236651

A americanradiohistory. cbhm
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TRANSACTIONS

Continued from Page 10

KSPN (AM)/Vail
PRICE: $250,000
TERMS: Escrow deposit $12,500; ad-
ditional $37,500 cash due at closing.
Five-year promissory note for
$90,000 at 2.5% over the Wall Street
Journal prime rate, payable in quarterly
instaliments of $4500 starting three
months from closing, with balloon pay-
ment at end. Second promissory note
for $110,000 at same interest rate,
payable in quarterly installments of
$5500 from 1/1/91 through 1/1/93
with final balioon payment.

BUYER: Vall Broadcasting Co., head-
ed by Robert Scott and David Wood.
They also own KSPN-FM/Aspen.
SELLER: Vail-Aspen Broadcasting
Ltd., headed by general partner Radio
104 Inc. of Ft. Lauderdale. The com-
pany is headed by Ronald Crider,
Cara Ebert Cameron, Henry Vara,
and Charles Goldmark. Vall-Aspen
recently announced plans to buy
KVMT/Vail. Vara and Cameron own
WKGRI/Ft. Plerce, FL; Goldmark is a
VP of EZ Communications Inc., which
owns 15 radio stations; Crider recently
announced plans to buy WGNB/indian
Rocks Beach, FL.

FREQUENCY: 610 kHz

POWER: 5 kw daytimer

FORMAT: AC
BROKER: David LaFrance of
LaFrance Media.

WWNN/Pompano Beach
PRICE: $3.5 miltion

TERMS: Cash

BUYER: Winners Information Net-
work-Miami Inc., owned by N. John
Douglas of Palo Alto, CA; Richard
Tambone of Palm Beach Gardens, FL;
and John Nuckols of Pompano Beach,
FL.

SELLER: 777 Communications Ltd.,
headed by Joseph Nuckols.
FREQUENCY: 980 kHz

POWER: 5 kw day/1 kw night
FORMAT: Talk

KSKI-AM & FMW/

Hailey-Sun Valley

PRICE: $950,000

TERMS: Escrow deposit $50,000 let-
ter of credit. Cash payment of full pur-
chase price due at closing.

BUYER: Silver Creek Communica-
tions Inc., owned by John McCaw Jr.
of Kirkland, WA. He's an officer of Mc-
Caw Cellular Communications inc.
The company has extensive cable TV
and cellular phone holdings and is cur-
rently trying to purchase LIN Broad-
casting Corp. McCaw also has inter-
ests in KYMG/Anchorage; KNJO &
KTKU/Juneau; KIFW/Sitka, AK; and

KTKN & KGTW/Ketchikan, AK.
SELLER: Sun Vailey Radio Inc., own-
ed by M. Kent Frandsen. The com-
pany also owns LPTV stations K18CM/
Halley, ID and K20CL/Ketchum, ID.
Frandsen also owns KBLI & KLCE/
Blackfoot, ID.

FREQUENCY: 1340 kHz; 93.5 MHz
POWER: 1 kw day/250 watts night; 56
watts at 2145 feet

FORMAT: Country; Classical

KWKL/Arkansas City

PRICE: $2.3 million

TERMS: Escrow deposit $125,000,
with balance due in cash at closing. As-
sets valued at $1.8 million; intangible

assets and goodwill valued at
$300,000; noncompete agreements
valued at $200,000.

BUYER: Harris Broadcasting Systems
inc., owned by Michael Ball of Wichita
and Will Harris of Greenwich, CT.
SELLER: Kelsey Broadcasting Corp.,
headed by Michael Levine. The com-
pany is the permittee of KCHX/Mid-
land, TX. Several stockhoiders also
own interests in WWGS & WSGY/Tip-
ton, GA.

FREQUENCY: 106.5 MHz

POWER: 100 kw at 1278 feet
FORMAT: AC

KICR-AM & FM/Oakdale
PRICE: $492,300
TERMS: Escrow deposit $21,300; ad-

WRKZ-FM
WLEV-FM, WEST-AM

WWLI-FM, WWAZ-AM
WQWK-FM, WRSC-AM
WQCY-FM, WTAD-AM  Quincy, IL

and

of radio stations owned by

Fleet Mezzanine Capital
Provided Subordinated Debt Financing to

Assisted in Placing Senior Debt for

TMZ Broadcasting Company

a company formed for the aquisition

Eastern Broadcasting Company
Harrisburg, PA
Allentown, PA
Providence, Rl
State College, PA

Colin ). Clapton, President
111 Westminster Street
Providence, RI 02903

(401) 278-6267

Fleet Associates

Fleet Mezzanine Capital, Inc.

weiny americantadiohistors-—com

ditional $105,000 cash due at closing.
Ten-year promissory note for
$286,000 at 10% interest, payable in
equal monthly instaliments of $3780
each. Ronald Strother, a partner of the
seller, is to receive $80,000 for a non-
compete agreement, payable in four
annual instaliments of $20,000 each.
BUYER: B & D Communications Inc.,
owned by Robert Hollady of Monroe,
LA. He owns KJLO-AM & FM/Monroe,
LA; WZHT/Troy, AL; and WALT &
WOKK/Meridian, MS.

SELLER: Oakdale LP, owned by
Strother Broadcasting Co. Of Loui-
siana Inc., headed by Ronald
Strother; and Washington, DC media
broker Tom Gammon. He's Chalrman
of Americom Radio Brokers and owns
KTRR/Loveland, CO; KAVR-AM &
FM/Apple Valley, CA; and KKIS-AM &
FM/Pittsburg-Walnut Creek, CA. He's
buying interests in KJIN & KCIL/
Houma, LA; WBEX & WKKY/Chilli-
cothe, OH; KATD/Los Gatos, CA;
KNiS/Carson City, NV; and WHMA-
AM & FM/Anniston, AL.
FREQUENCY: 1280 kHz; 96.7 MHz
POWER: 1 kw daytimer; 3 kw at 306
feet

FORMAT: Country

BROKER: Dave Garland of the Proctor
Group.

WTTT/Amherst

PRICE: $400,000

TERMS: $200,000 cash at closing;
$35,000 by buyer's assumption of a
mortgage note; $165,000 promissory
note at 10% in 180 equal monthly in-
staliments.

BUYER: Hampshire County Broad-
casting Co. Inc., headed by President
Robert Morley, Edward Perry, and
Mark Burmeister.

SELLER: Amherst Broadcasting Inc.,
headed by President Edward Peene.

FREQUENCY: 1430 kHz

POWER: 5 kw daytimer

FORMAT: Big Band

BROKER: Craig Culp Radio Station
Brokerage

WAAH/Houghton
PRICE: $400,000
TERMS: $1000 earnest money;
$1000 at closing and the remainder to
be paid at 10% interest over ten years.
BUYER: Yupper Broadcasting, head-
ed by Ronald McCarter. He's the sole
general partner of Goodletteville As-
soclates, an applicant for anew FM CP
at Goodietteville, TN.

SELLER: WAAH Acquisition Partner-
ship, headed by Ralph Savage.
Savage was Chairman of Sonrise Man-
agement Services.

FREQUENCY: 102.3 MHz

POWER: 3 kw at 328 feet

FORMAT: AC

BROKER: Service To Communica-
tions Assoclates of Columbus, GA.

WKNZ/Collins

PRICE: $648,000

TERMS: $10,000 escrow deposit;
$115,000 cash at closing; 15-year
$423,000 promissory note at 10% in-
terest; assumption of three notes total-
ing $97,550; $10 noncompete.
BUYER: Southern Air Communica-
tions inc., headed by Bruce Easterl-
ing, Larry Cockreli, Bob Kidd, O’Quin
Hall, and A.L. Easterling. Cockreli,
Kidd, Hall, and Bruce Easterting are ap-
plicants for a new FM broadcast station
at Magee, MS.

SELLER: Deep South Broadcasting
Co. and Covington County Broadcast-
ers Inc.,, headed by President Ottis
Wolverton.

FREQUENCY: 950 kHz; 101.7 MHz
POWER: 5 kw daytimer; 3 kw at 300
feet

FORMAT: Country

WKKY/Moss Point

PRICE: $1.5 million

TERMS: $75,000 escrow deposit; bal-
ance due cash at closing.

BUYER: Waldron Partners LP, a sub-
sidiary of Waldron Broadcasting Co.,
Inc., headed by President H. Patrick
Swygert, Lawrence Wexier, David
Schaller, and Phyllis Sllver (see
WKMI & WKFR/Kalamazoo-Battle
Creek above). Waldron Partners LP is
the proposed assignee of KBFM/Edin-
berg, TX; KVKI-AM & FM/Shreveport;
WMGR & WJAD/Bainbridge, GA; and
KFANI/Fredericksburg, TX. Swygert
has interests in WRTI/Philadelphia
and WUCP/Summerdale, PA. Silver
holds less than 5% limited partnership
interest in Ragan Henry Broadcast
Group LP. Schaller holds interest in
WGER/Saginaw, MI and WFYF-TV/
Waterstown, NY.

SELLER: Jackson County Broadcast-
ing Co., owned by C. Wayne Dowdy.
Dowdy has interest in WAPF & WXLT/
McComb, MS; WMLT & WQZY/Dub-
lin, GA; WSUH & WWMS/Oxford, MS;
KPET & KLSC/Lamesa, TX; KNWA/
Bellfonte, AR; KCWD/Harrison, AR;
and KPFM/Mountain Home, AR.
FREQUENCY: 104.9 MHz

POWER: 3 kw at 223 feet

FORMAT: CHR

WBVE/Cincinnati
PRICE: $5.85 million
TERMS: Cash
BUYER: Entertainment Communica-
tions Inc. (Entercom), a Bala Cynwyd,
PA-based company headed by Joseph
Field. The company also owns KITS/
San Francisco, KLDE/Houston, KLXK
& WAYL/Minneapolis-St Paul, KBRD
& KTAC/Seattle-Tacoma, WDSY &
WEEP/Pittsburgh, WXGR/Tampa-St.
Petersburg, KLTR/Oklahoma City,
and WXTK/Gainesville-Ocala.
SELLER: Reams Broadcasting Corp.,
headed by Frazier Reams. The com-
pany also owns WCWA & WIOT/Tole-
do.

FREQUENCY: 96.5 MHz
POWER: 19.5 kw at 810 feet
FORMAT: Country

BROKER: Gary Stevens & Co.

wWQIZ/st. George &
WKQB/North Charleston
PRICE: $2.45 million

TERMS: $50,000 escrow deposit; $2
million cash at closing; $400,000
promissory note due in full on the fifth
anniversary of closing. The note shall
bear no interest.

BUYER: QNP Corporation, an Ohio
corporation headed by President Cart
Nourse, Mary and Richard Nourse,
Maxine DelLauder, and Herman Ealey.
They hold interest in WBBY/Wester-
ville, OH.

SELLER: Trident Communications
Corporation, headed by Thomas
Greiner and Robert O’Leary. O'Leary
holds interest in KMCE/Rancho Cor-
dova, CA.

FREQUENCY: 810 kHz; 107.5 MHz
POWER: 5 kw daytimer; 100 kw at
500 feet

FORMAT: Urban

BROKER: Anthony Gazzana
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THE NATIONAL
SCANDAL!!!

UEEN

S THE MIRACLE
SCANDAI." THE SINGLE

ORITCH BLOOM’S LONG-LOST TWIN
FOUND! CLAIM THEY ARE THE TWO
BIGGEST JEWISH PEOPLE ON THE WEST
COAST (Page 3)

®SCIENTISTS AMAZED!! JEFF SHANE
DOESN'T UTTER A WORD FOR TWO
FULL MINUTES! (Page 19)

had enough

Truth is the Voice
of

““Just when I thought I'd

and all my tears were shed

No promise left unspoken

there were no painful

words unsaid

You came along and showed me
how to leave it all behind

You opened up my heart again
and much to my surprise

I found love, love in the nick of time
I found love darlin, love in the nick of time
I feund love baby, love in the nick of time’”

® R&R AC
Chart ®

® Video Hvy VH1

©JOHN FAGGOT CAUGHT IN MEN'S
CLOTHES!! (Pictures On Page 18!)

®TAMMY FAYE TELLS JIM “*SEE YA” --
SHE'S HAVING FRANK PALOMBI’S TWO-
HEADED LOVE CHILD!! (Page 99)

‘The New Single \
“Nick
Of Time”

A Song for Our Times

® Album sales Near Platinum!
® Over 100 Sold-Out Tour Dates

® See Bomnnie On Arsenio Hall
Nov. 14th

® CMJ — “Female Artist of

the Year”
&adoé)

PRODUCED BY DON WAS
PERSONAL MANAGEMENT: DANNY GOLDBERG
AND RON STONE FOR GOLD MOUNTAIN ENT.

wwWLamericanra diohistorv.com
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CEOs List Top
Leadership Qualities

hat kind of leadership

characteristics are most

important to a CEQO?
Here’s a list of the top five, accord-
ing to a survey of chief executive
officers cited in the Costa Mesa,
CA-based Personnel Journal:

» Leading by example. Good
bosses practice what they preach
— at least in their professional
lives.

» Knowing exactly where they’re
going (and how to communicate
their goals). The best leaders

@ November 18 — NAB Round
Table For Small & Medium-Mar-
ket GMs. Kansas City Airport
Marriott. Kansas City, MO.

® January 10-13, 1990 — Burk-
hart/Douglas & Associates Ra-
dio '80. Hotel Del Coronado.
San Diego, CA.

® January 18-21 — RAB Man-
aging Sales Conference. Loews
Anatole. Dallas, TX.

® January 20-21 — Dan
O'Day’s Air Personality Plus
seminar. Ramada Inn — South
Airport. Orlando, FL.

® January 22 — American Mu-
sic Awards. Shrine Auditorium.
Los Angeles, CA.

® February 12 — Dance Music
Awards. Universal Amphi-
theatre. Los Angeles, CA.

®February 16-18 — Gavin
Convention. St. Francis Hotel.
San Francisco, CA.

®February 21 — Grammy

Awards. Shrine Auditorium. Los
Angeles, CA.

understand that you can’t maintain
a steady course unless everyone
knows which direction to row.

» Being able to anticipate — and,
more importantly, to prepare for
— the future. They have a thorough
understanding of their industry.

» Being able to inspire others to
excel. An effective manager gives
employees incentive to succeed.

¢ Continually hiring only the best
people. Competent, hard-working
employees are a reflection of excel-
lent management.

®February 28-March 3 —
Country Radio Seminar. Opry-
land Hotel. Nashville, TN.

® March 10-13 — NARM. Cen-
tury Plaza Hotel. Los Angeles,
CA.

® March 15 — American Wom-
en In Radio & Television's 15th
Annual National Commendation
Awards Ceremony. Waldorf-As-
toria Hotel. New York, NY.

o March 31-April 3 — NAB
Convention. Georgia World
Congress. Atlanta, GA.

® April 18-20 — Broadcast Fi-
nancial Management Associa-
tion. Hyatt Regency. San Fran-
cisco, CA.

® May 10-12 — R&R Conven-
tion '90. Century Plaza Hc ‘el.
Los Angeles, CA.

©® May 16-20 — American Wom-
en In Radio & Television's Na-
tional Convention. Capital Hilton
Hotel. Washington, DC.

® June 10-14 — BPME. Bally's
Hotel. Las Vegas, NV.

® June 22-23 — Bobby Poe

Convention. Sheraton Pre-
miere. Tysons Corner, VA.

TOTAL SPOT DOLLARS
YEAR-TO-DATE TREND

otal national spot radio (1988 vs. 1989)
expenditures for the

month of September top- 120 -
ped $87 million — a 1.4% de- ] 110
cline from 1988 figures. 110- 107
While the above-quoted fig- 100 ]

ures reflect total national radio
spot billings as reported by
America’s leading national rep 90 -
organizations, they are not typ-
ical of any specific market.
Furthermore, spot billing in in- 801 75
dividual markets, market
groups, oOr geographic areas 704
may ditfer substantially. 1 62

- 1988
- 1989

(all figures in millions)

50 L] L L) ' L] T L] v L] L4 T T
Jan. Feb. March Aprii May June July Aug. Sept.

Month

Source: Radio Expenditure Reports Inc.

THREE-MONTH TREND
PERCENTAGE OF CHANGE

(1988 vs. 1989)

BRAND NEW FOR '89 !

r H ' TT

m” il

iF

.

and more . .

T
‘mﬂ I W@é@; “

ﬂm Foduction ﬂ/m taf

Ho-Ho-Ho! Hold on to your sleigh! You asked for lots of fresh. new
Christmas production music? You insisted on contemporary holiday
cuts and not just a bunch of synthesizer tracks? You said you need a
lifetime blanket license with no needle drop charges and no annual
renewals? You got it. Holiday Tracks is guaranteed to be all this

. or your money back! Order today RISK-FREE.

Your North Pole Consultant, Saxza

¥ Holiday Tracks - $175 Lifetime Buy-Out ($159 pre-pay)
47 compositions / 88 cuts total (43 :60s, 35 :30s, 10 random) 10 DAY TRIAL

20 + 15.5
15 | 133 132 W vy
] Aug.
10 2, [ sept.
] 7 y :
2 12.8 A 3.1 3.0
5 4 2 > f 2.2
) Zw) 7 ;
% 0 . Y /, \}’. NN "N \.:.\ ).C ~ \.>\ NN NN \:__\
1.4 / 09 A b
-5 § -2.8 T a5 18 58 ;
1 6.3 415
-10 4 7
< 77
-15 -13.1
-20 T T T T T T
1-10 11-25 26-50 51-75 76-100 100 +
Market Size
st m TR T . "l ;
it [ | There's more - 815 cuts total on 8 CDs

H *m

CALL FOR YOUR FREE DEMO

I ‘Mr

| , L“‘ ]| i) Pl

Cross Reference index
Db A Nadusthotb st

“The best-sounding buy-out production

To order: 1-800-247-5317 (or send a check for $159 to:

The Production Garden * 2411 NE Loop 410, Suite 132 » San Antonio, TX 78217

library you've heard . . . or your money back!”

C.0.D orders also accepted -
company checks O.K.

WWW americantachehistorv com
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WHAT JUDY JORDAN
KNOWS ABOUT RADIO.

“Radio has always been a good friend to me. I can’t remember not listening.
Songs on the radio cue my memory. For instance, a Carole King song
always takes me back to the University of Arkansas.

TAKE PERSONAL EXPERIENCE TO WORK
¥ve taken my personal experience with radio to work.
Radio involves its audience mentally and emotionally
like nothing else. It gives advertisers the opportunity to
establish a “musical personality.” No other form of
media can conjure up mental images as well as radio
can. The opportunities are limitless. Some customers
simply cannot be reached any other way. Others can’t
be reached as often or at the most appropriate times

without the immediacy and impact of radio.

PROMOTE WITH RADIO

Delta is a believer in the power of radio. We’ve used
radio as a primary medium and as a key part of multi-
media campaigns. Last year Delta was among the largest
spot radio advertisers. We conducted more than 2000
radio promotions to help build our customer base. Radio
is important in our lives. Delta is using this fact to market
our airline.”

o JUDY JORDAN
ASSISTANT VICE PRESIDENT OF

ADVERTISING FOR

DELTA AIRLINES

National Asseciation of Broadcasters/Radio Advertising Bureau,

wivin=americanrtadiohistorn-—com
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hen Madonna dropped
by her old buddy Jack
Nicholson's love shack

for an unannounced visit last week,
the Material Girl got an equally
unexpected treat — namely that
devil-may-care trickster Mick Jag-
ger, who answered the door naked
but for a particularly sensitive por-
tion of his anatomy, which was gift-
wrapped!

According to the Globe, the
somewhat em-bare-assed Jagger
dashed off to don a robe, before
returning to explain himself to a
“still-mortified” Lady Madonna by
saying he was expecting iongtime
galpal Jerry Hall!

A Silli Millimeter Longer

This week's Star breathlessly
asks the following deathless ques-
tion, which of the two guys in Milli
Vanilli has had three nosejobs?
Hell, we're still trying to figure out
which one's Milli and which one's
Vanilli ourselves . . .

Source Spot

Speaking of reputable sources,
this week's National Enquirer
quotes Michael Jackson's brother-
in-law — otherwise known as ex-
con-turned-personal manager Jack
Gordon, who's married to that in-
defatigable multi-media S*T*A*R
known as LaToya Jackson, who
happens to be Gordon's client — as
sayjng, 'Michael Jackson has
become a Muslim.”

Crediting “family insiders,” the
‘zine adds that the newly converted
MJ “plans to build his own $20
million mosque” and that the one-
time Bad One now wants to "de-
vote his life to promoting world
peace.”

Cher 2276, Madonna 1316

US magazine's “1989 Readers
Poll” to determine the ten sexiest
male and female celebrities is on
the floors of fine reading rooms ev-
erywhere, and two singers — Cher,

WHO NOSE? — Milli Vanilli, or is it
Vanilli and Milli?

who came in fourth place with
2276 votes, and Madonna, who
placed ninth with 1316 mentions
("), are on the “(T&)A List.”

Although the ‘zine describes
Cher as “a fashion queen from
hell,” Our Lady Of The Sacred Dye-
job gets simply the last word, dahl-
ings, by explaining her press cover-
age thusly: “Wouldn't you rather
read an article about a slut than a
plain-Jane wallflower?”

Star, Star

According to the Star, actress
Lesley Ann Warren and lickslinger
Eric Clapton have been spotted
enjoying one another’s company
three times in the same week!

He’s An Adult Now

Tina Turner, Ebony’s covergirl
for November, blithely explains her
current ‘‘foreign affair” with
32-year-old German record exec
Erwin Bach by noting, "He's very
adult for his age.”

Walter’s Theory
Of Relativity

CBS Records Chairman Walter
Yetnikoff, profiled in the 10/30 is-
sue of Business Week, explains
that he intends to manage the fu-
ture Sony/CBS/Columbia Pic-
tures entertainment combine by
what he calls the “mishpocha
theory” — which, relatively speak-
ing, translates into “family theory.”
(But you don't have to be an Ein-
stein to know that.)

Our Best Advertisement

is our CLIENT’S word . . .

NOT OURS!

Our Client list is the ‘“Best’ in
the Industry . . . Because WE are

the “Best” in the Industry.
Don’t be misled into paying more!

For information call Collect, Person to Person

Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.’
Bumper Strips & Window Labels

US.Tape & Label

Saini Louis. Vlissouri

TOP TEN SHOWS
OCTOBER 23-29

1 Roseanne
2 The Cosby Show
3 Cheers
4 60 Minutes
5 A Different World
6 Murder, She Wrote
7 Wonder Years
8 Golden Girls
9 NFL Monday Night Football
(Bears vs. Browns)
10 In The Heat Of The Night

Source: Nielsen Media Research

All show times are EDT/PDT unless oth-
erwise noted,; subltract one hour for COT.
Chech listings for showings in the Mountain
Time Zone. All listings subject to change.

Saturday, 11/4

e Michelle Shocked, “Late
Night With David Letterman”
(NBC, 12:30am).

e Melissa Manchester and
BeBe & CeCe Winans, "Byron
Allen” (ABC, 11:30pm).

e Patti LaBelle and Kashif,
“It's Showtime At The Apollo
{syndicated; check local listings
for station and air time).

Monday, 11/6

e Mary Margaret O’Hara,
Bill Frisell, Carla & Rufus
Thomas, and Fareed Haque,
“Night Music”” (NBC,
12:15am).

e Wolfman Jack hosts "“Best
Of Classic Rock II” (TNN, 8pm
EST/5pm PST), featuring per-
formances by Paul Revere &
Raiders, Little Anthony,
Frankie Valli & Four Seasons,
Fifth Dimension, Rare Earth,
and Shadows Of Knight.

e James Taylor, “The Ghost
Of Faffner Hall” (HBO, 8pm).

e O’Jays and Levert, “The
Arsenio Hall Show " (syn-
dicated; check local listings for
station and air time).

Tuesday, 11/7

¢ Olivia Newton-John, “The
Pat Sajak Show” (CBS,
11:30pm).

Wednesday, 11/8

e Chubby Checker plays
himself in an episode of “Quan-
tum Leap” (NBC, 10pm) that
centers around a 1959 Peoria
disc jockey rallying for rock ‘n’
roll.

e Squeeze, “David Letter-
man.”

Thursday, 1119

e Syd Straw and Larry King,
“David Letterman.”

e Heavy D. & Boyz sing
“Somebody To Love Me” on “A
Different World” (NBC,

8:30pm).

* Rickie Lee Jones, “Arsen-
io Hall.”

* Freddie Jackson, “Pat Sa-
jak."

WWW=americanradiohtstorv.com

NEW THIS WEEK

® BAD NEWS TOUR (Rhino Video)
You've seen Spinal Tap — now get ready for Bad News. These bogus

British headbangers (including three of the four Young Ones comedy
team) are captured by a “rockumentary” fiim crew as they take the US by
storm. The 84-minute flick features guest appearances by Ozzy
Osbourne, Scorpions, Motorhead, and others. The Rhino Records
soundtrack includes the ever-popular songs “Drink Till | Die,” “Cashing In
On Christmas,” and “Masturbike.” (Street date: 11/3.)

BAD TO THE BONE — Ladiesngentlemen! They came all the way from
Stratocaster-On-Tyme to ROCK you!! Baaaaad Newsssss!!!

®RANCHING: THE LIVING LEGACY OF THE AMERICAN WEST

(Cabin Fever Entertainment)

This ranching video is of interest to R&R readers mostly because it con-
tains four original songs as well as other music written just for the video by
noted country artist Charlie Daniels, who recites one of his poems and
also narrates the half-hour tape. The video portion of the package is
described as a *“visual and lyrical tribute to the West,” with photography by
Kathleen Jo Ryan. (11/3.)

® SCROOGED (Paramount Home Video)

Arriving just in time for the holidays, this feature-length film stars Bill Mur-
ray as a slimy network television producer who gets an up-close-and-
personal look at Christmas past, present, and future. The A&M soundtrack
features the hit duet by Eurythmics’ Annie Lennox and Al Green (“Put A
Little Love In Your Heart”) as well as gospel group the New Voices Of
Freedom covering U2's “Sweetest Thing,” Natalie Cole remaking her
father's classic “The Christmas Song,” jazzbeaus Miles Davis, Larry
Carlton, David Sanborn, and Paul Shatfer working out on “We Three
Kings,” and selections by Kool Moe Dee, Robbie Robertson, and Buster
Poindexter, among others. Poindexter, incidentally, appears in a suppor-
ting role as a maniacal cab driver who turns out to be the Ghost of
Christmas Past. (11/9.)

® SHE’S OUT OF CONTROL (RCA/Columbia Pictures Home Video)

A radio station exec (played by Tony Danza!) has a hard time dealing
with the newfound popularity of his daughter (Ami Dolenz, daughter of the
Monkees’ Micky Dolenz). The feature-length comedy sports an MCA
soundtrack that contains selections from the likes of Brenda K. Starr,
Brian Wilson, Jetboy, Frankie Avalon, Harold Faltermeyer, Boys Club,
Oingo Boingo, the Kinks, and many, many more. Listen for veteran radio
air talent Jim Ladd, who contributes a fictitious KHEY-FM sweeper, as
well. (11/9).
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“The Arms of Orion”

THE SINGLE FROM
BATMAN™ MOTION PICTURE SOUNDTRACK

PRODUCED AND ARRANGED BY PRINCE. COMPOSED AND PERFORMED BY PRINCE WITH SHEENA EASTON.

WNVZ/BEAVER CLEAVER: HOT102/RICK THOMAS/DANA
“THE HIGHEST TESTING CALL-OUT LUNDEN:

RESEARCH RECORD IN THE LAST 6  “#1 MOST REQUESTED AFTER ONE DAY
MONTHS.” -INCREDIBLE RESPONSE FROM ALL
MOVE: 20-6 HOT , DEMOGRAPHICS!”

WRCK add WHHY deb 19 95XXX add
K98 28-22 KBFM 37-30 WVBS add 38

MOVE: 19-11 HOT K106 28-22 WPHR 39-30 KQCR add 37
Gl WKSladd  WIXX add WLRW 25-16
CKOladd ~ WNCI25-23 KKRZdeb27 WZYPadd Z104 26-20 ~ WDBR add
Q105add ~ WKTI23-21  KPLZ 3526  KKYKadd KNMQadd  KFMW add
BY6 24-21 WLOLadd  KUBEdeb20 WDJXadd KKMG 3222 OK95 add

NEW & ACTIVE

NEW & ACTIVE

125/49
2nd “MOST ADDED”
INCLUDING THIS P-1 ACTION:

MADONNA
“Ob Father”

THE SINGLE FROM
The Double Platinum Album LIKE A PRAYER

PRODUCED BY MADONNA AND PATRICK LEONARD

B104 add Y100 deb 30 KIS add KWSS add
WPLJ add 28  B97 30-26 KZZP add KPLZ deb 31
Z100 deb 30 WGH add 30 KKRZ deb 28  KUBE add 22
WEGX deb 28 WNVZ 22-18 KCPX deb 40 HOT102 37-34
B94 add Q105 deb 22 KISN deb 40 FM102 add
WAVA add 29 WHYT add KKLQ deb 26

KRBE 33-25 KBEQ add

D.A.D.
“Sleeping My Day Away”

THE SINGLE FROM THE ALBUM
NO FUEL LEFT FOR THE PILGRIMS
PrRODUCED BY D. A.D. AND Nick FOss VEDLEY @ REGORDS

©1989 SIRE RECORDS COMPANY °

WPFM WDBR

KIXY KFTZ

KNIN ZFUN

WBNQ OK95

KPAT \\ o

©1989 Warner Bros. RecordsInc. ritoros

WaAMA-ameLicantadichistorn.com
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BOOK BEAT

Critic’s Choices, Deadheads &
Bluesman'’s Biography

hat’s the greatest rock ’'n’
roll single ever released?
“(I Can’'t Get No) Satis-

faction” by the Rolling Stones?
Marvin Gaye’s ‘‘I Heard It
Through The Grapeveine?” Or
“Louie Louie” by the Kingsmen?

Venerable rock critic and “Born
To Run” author Dave Marsh
tackles this formidable question by
offering a list of his own 1001 per-
sonal choices for the most influen-
tial pop singles ever recorded —
complete with anecdotes, reviews,
and essays — in the just-released
rockin’ reader, ‘“Heart Of Rock &
Soul” ($12.95/Plume).

Each numerical entry includes
songwriting and production credits
as well as chart info and label data.
An appendix wherein the songs are
listed alphabetically caps off the
715-page work. How do your
choices stack up? Buy the book and
see.

Long Strange Trip

“The Grateful Dead Family
Album” ($29.95/Warner) by
longtime Deadhead insider Jerilyn
Lee Brandelius chronicles the
Grateful Dead’s 25-year history
from its beginning to the group’s
recent tour with Bob Dylan.

Rm*rc— F uL DE*%D

AL LSy

Jerauen Lee DravimeLis

N 1001 GREATEST STWGLES £VER MAE]

Within the book’s 256 pages are
personal observations by group
members and celebrity guests (in-
cluding Janis Joplin and noted
author Ken Kesey) as well as
original articles and reviews about
the band that have appeared in
various magazines over the years.

The coffee table tome — due in
stores on November 7 — also sports
an introduction by rock promoter
Bill Graham, more than 700 photos,
and a cover designed by Stanley
Mouse (the Dead’s personal album
cover artist).

Roots O’ Rock

In ‘“‘Searching For Robert John-
son’’ ($14.95/Dutton-Obelisk),
author Peter Guralnick examines
the real and “mythical life”’ of the
late blues singer/guitarist Robert
Johnson — the man who not only
wrote such blues-rock classics as
“Crossroads’” and “Love In Vain,”
but also taught Muddy Waters and
Elmore James a lick or two, thus
inspiring the Rolling Stones, Eric
Clapton, and a host of other im-
itators.

Perhaps even more remarkably,
Johnson — whose career was cut
short when he was murdered at

Daily scheduled departures
Major international airline
All' taxes included

Rates subject to availability, restrictions, and changes.

Daily Non-Stops Coast to Coast

Rates valid all week in either direction

Air Services
213/854-8570 e
