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SENATORS JUMP ON
INDECENCY BAN WAGON

Perhaps sensing a safe issue to
support, 33 senators came out in
favor of the FCC’s indecency
crusade this week. And two cited
stations expressed their regrets
for allowing the material in
question to air. For a strong
opposing view, however, see
Page 34. For the government’s
posture, see Radio Business.
Page 6

FINDING MORNING STARS
OF TOMORROW

Taking the risk of promoting unproven
talent to the morning slot may be the
only alternative to paying megabucks for
established wakeup stars. CHR PDs
share recruiting and training tips.

Page 46

AOR: THE WAY
THEY PLAY 'EM

A preliminary analysis of a
nationwide monitor of AOR
reporters reveals the format’s
overall current/recurrent/gold ratios.
Page 50

WGCI-FM: A
CHICAGO HERITAGE

\
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Study Shows Local
Radio Up, Networks Flat

Veronis Suhler Report Paints Mixed Picture

Total radio advertising dol-
lars reached $7.7 billion in 1988
and are projected to increase at
a nine-percent compound annu-

i

Tyler VP/GM
At WPEN
& WMGK

WPEN & WMGK/Philadel-
phia OM Dean Tyler has been
elevated to VP/GM. He re-
places Larry Wexler, who ex-
ited in September to become
President/CO0O of Waldron
Broadcasting. One of Tyler’s in-
itial responsibilities will be to
find a new OM for the Greater
Media Nostalgia/AC combo.

Tyler told R&R, “I’'ve been in
this business a long time and
have sidestepped the GM’s
chair before because I like
working in the trenches. There
are certain times and places,

al rate through 1993, according
to a new study by Veronis, Suh-
ler & Associates, a leading New
York media investment banking
firm,

“Overall, radio broadcasters
have performed fairly well.
They've retained a very steady
share of media spending. They
have reasonably good growth
figures despite the onslaught of
numerous other media over the
past ten years. The business has
held its end up,” said Veronis
Suhler media analyst Andrew
Hornick.

The findings are contained in
the seventh annual Communi-
cations Industry Report, re-
leased this week. The exhaus-
tive 187-page study examined
the financial performance of 275
publicly traded communica-
tions companies in the broad-
casting, cable, publishing, mu-
sic, and business information
industries.

PATERNO NAMED PRESIDENT

Disney Goes Hollywood
With New Label

The Walt Disney Company
has officially announced its
much-discussed new contemp-
orary record division, tentative-
ly called Hollywood Records.
Prominent music attorney Pe-
ter Paterno, as expected, has
been named President of the
new label, which will be based
out of Disney’s Burbank studi-
os. Paterno begins his new job
Monday (12/4).

Disney Chairman/CEQO Mi-
chael Eisner stated, ‘“Several
factors led to our decision to en-
ter the record business with an
entirely new company. First,
recent industry consolidation
has driven the cost of record
company takeovers beyond
feasibility, and this has made
entrance through mergers or

acquisitions difficult, if not im-
possible. Coupled with that,
we're convinced we can create
greater shareholder values
through a carefully engineered
startup.

“Most importantly, it’s our
good fortune to be able to enlist
the services of Peter Paterno, a
proven leader in the music in-
dustry and a man whose judg-
ment we respect very highly.
He’ll work very closely with
me, Disney President Frank
Wells, and Jeffrey Katzenberg,
Chairman of The Walt Disney
Studios.”

Katzenberg added, “We're
convinced that a creative and
talent-driven business such as

DISNEY/See Page 27
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The “most outrageous” contest saga took a Thanksgiving turn when

Book to book, Urban WGCI-FM/Chicago | nhowever, when things are just Yorking Without A Net? | CKK W/K/fC’?egc;fb %ntag‘q posed the familiar question, ‘;'What;;vfould
remains one of the most consistently | right. Consdering this com: _ According o the rport radio | 2400 41 $10,0007, The wime pitred covered el o
strong performers in American radio. PD pany, this town, and this combo  has become primarily an out-of- into a vat of pig manure to search for an apple — which he then ate,

Jimmy Smith is a newcomer, but he's
keeping the tradition alive.
Page 52

SALUTING COUNTRY
MILESTONES

Fulltime Country radio is a relatively
young phenomenon, so when WTCR/
Huntington, WV and KSOP/Salt Lake
City hit 35th and 25th anniversaries,
respectively, it's worth a retrospective
look.

Page 55

SILLERMAN/GROUP W GETS
FCC NOD

The FCC approved the Legacy-
Metropolitan/Group W merger last
week, and the restructuring is under

Page 6

Newsstand Price $5.00

I was determined to do my
best to get this job.
TYLER/See Page 27
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home medium, with stations
continuing to take about 10% of

STUDY/See Page 27
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reportedly boasting that accomplishing thls complex task was cer-

tainly a feather in his crap . . .

=
{

POLLACK BLISTERS FCC

ments:

appeasement”

what is smut.”

FCC’s controversiai radio indecency crackdown

yet published, Pollack Media Group Chairman
Jetf Pollack lays the issue on the line for radio: free-
dom of broadcast speech vs. government intrusion.

'n the most strongly worded denunciation of the

The Case Against The Commission
Pollack pulis no punches. A sample of his com-
® The Crackdown: It has “the hysterical tone of

McCarthyism and Nazi book burning’”
® The NAR: Its reactions have a “smell of Munich and

@ The FCC: It was “never intended to act as a "High
Minister of Culture,” determining what is art and

Rallying Radio Against Censorship

In fact, Pollack points out, the Communications
Act of 1934 states, “Nothing in this act shall . . . give
the Commission power of censorship over radio com-

munications.”

The Course Of Action For Broadcasters
Pollack also prescribes routes of action for broad-

casters to fight back:
® Form a united front

® Start listener letter-writing drives

® Make freedom of speech a campaign issue

® Fire up the NAB to fight or form a group that will
Thus far the FCC indecency attack has had the

upper hand, with radio confused and divided in its re-

actions. At last, an articulate, forceful response has ar-

rived. Read “Book Burning At The FCC" in full on

Page 34.
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AEROSMITH

- “Janie’s Got A Gun”

Most Added CHR...Again!
#5 Most Active!

Exploding At: KXXR 33-23 WXKS deb 26 W2ZPL add 30

WMMS 28-12 (HOT) 92X 24-21 (HOT) KOY-FM deb 29 KKBQ add
WROQ 35-13 (HOT) CKOI 39-32 KPLZ deb 29 WDFX add
PIRATE 18-14 (HOT) KXYQ deb 21 (HOT) B94 deb 30 KBEQ add
Already #1 At AOR! Sneak Preview Video On MTV!
Album Sales Approaching 2 Milllon Units! Nationwide Tour Coming Soon!
w
The Last
H ”n
Worthiless Evening
ReR CHR: O  [TL: Heavy! VHI: Heavy!
Exploding At:
KXXR 2-1 (HOT) Q102 20-14 (HOT) 195 2 (HOT
KEGL 6-2 (HOT) KUBE 11-9 WEOK 12-7:H0T) rRer AC: D - @
KRZR 12-7 5
WMMS 2 (HOT) W2PL 20-16 KOMO 12-10(HOT) Album Sales
KXYQ 6-5 WOuUT 11 WYCR 25-18 Approaching
WXKS 19-14 99KG 4-1 (HOT) 2 Million!
295 21-15 WDLX 6-2 (HOT)

CHER

“Just Like Jesse James”

Over 200 CHR Stations!
R&R CHR: - !
Major Market Action:

B97 6-5 KCPX 17-12 WBLI deb 26 KEGL add
KRBE 10-6 (HOT) KSAQ 17-13 WHYT add 195 208 (HOT)
WXKS 11-9 KIS 26-22  KDWBadd "0 &2 MO
B94 15-11 0105 deb 24 WDFX add oy 139
R&R AC: D -€D

Album Sales: Over 1.5 Million Units!

TESLA

“Love Song”

Top Ten AOR Track!
Still Top 3 Most Requested Track!

Heavy Play On m
Album Certified Platinuml
Major Action:

R&R CHR: €X) #3 Most Active

F

WZO0U add 30 PIRATE 2 (HOT) WPHR 6-4 W2ZPL 30-26
e e gt Y108 add KXXR 4-2 (HOT) KXYQ 9 WROO 12-2 (HOT)
KRBE add WHYT 16-8 (HOT) WKBOQ 9-7 (HOT) @

KPLZ add WDFX 4-3 © 1989 THE DAVID GEFFEN company  GEFFEN
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WVAE Goes To Dance
In Motor City Move

Former NAC Now WMXD Under Christy

NAC WVAE/Detroit has become
a Dance CHR under the calls
WMXD, with the identifier “De-
troit’s New Mix, 92-FM."” Longtime
Detroit-based programmer and
consultant Paul Christy has been
named OM/PD and will also do

Christy, who had for the last five
years been PD/morning man at
crosstown Gold outlet WKSG, told
R&R, “This is an opportunity that
doesn’t come along that often. It’s
an exciting thing to put a station on
the air from the ground up. With

mornings. The format debuts the market currently so filled with
Thursday (11/30). WVAE/See Page 27
BROOKS SR. DIRECTOR

Krum Set As VP/CHR
Promotion At Enigma

Mike Krum has been named to
the new position of VP/CHR Pro-
motion at Enigma Records. Con-
currently, Director/National Sin-
gles Promotion Ben Brooks is up-
ped to Sr. Director/CHR Promo-
tion. Both report to Enigma Sr.
VP/Promotion Sam Kaiser.

Ben Brooks

“We're fortunate to have some-
one of Mike’s caliber and experi-
ence,” stated Kaiser. ‘He’s a con-
summate professional with a

Mike Krum

wealth of knowledge and tremen-
dous relationships with radio.” Re-
garding Brooks, Kaiser added,
“Ben’s nine years of promotion ex-
perience have been indispensable to
our ongoing transformation to ma-

jor label status. Enigma now has a

formidable national CHR promo-
tion team that develops and deliv-
ers hit records.”

Krum, most recently VP/Pro-

ENIGMA/See Page 27
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Tom Marshall

Marshall PD
At WYNF

Tom Marshall, PD at hard-rock
AOR KNAC/Los Angeles, will head
cross-country to take the PD job at
CBS AOR WYNF/Tampa. Mar-
shall fills the opening created six
weeks ago when Carey Curelop
was named PD at KLOS/Los An-
geles.

“Wegavea PDtoL.A., soit’son-
ly fair we take one back,” joked
WYNF VP/GM Shawn Portman.
“Tom’s done a terrific job at
KNAC, and we’re looking forward
to him applying those skills to the
continuing evolution of "YNF.”

Marshall told R&R, “I love
KNAC — working at a pioneering
station like this has been a tremen-
dous opportunity. I wasn’t actively
searching for a change. But the
whole idea in business and life is to
learn from each experience and go
on to something bigger and better.
When WYNF' let me know they
were interested, I decided to exer-
cise that option. 'YNF is already
one of the premier radio stations in
America and is poised to do even
better.”

Marshall joined KNAC in 1987
after eight years at KFMG/Albu-
querque, the last four as PD.

Band”

-
p as parade “King”

five and in person

above).

Mark & Brian Give The Glamor Back
To Thanksgiving

KLOS/Los Angeles morning marshals Mark & Brian undercut the
showbiz glitz overkill of the famous Thanksgiving parades with a
“Pre-Thanksgiving Day Parade” extravaganza that spared no ex-
pense (and spent none, either) to bring listeners lavish floats and
dynamic guest stars. Among the highlights:

® Three possibly authentic Indians on horseback
@ Seven marching bands, including the “Bob Dylan Impersonator

@ Stars of stage & screen like Larry “CHiPs” Wilcox (an emotion-
charged “CHiPs" reunion plan fizzled when Erik Estrada bailed
out), Chuck “The Rifleman” Connors and his horse Choppers,
Max “Jethro” Baer, and local news anchor Paul Moyer

® Animated TV and movie stars like Yogi Bear and the Pink Panther

® Mark & Brian and their families (pictured above) in the official
“Mark & Brian Mobile,"” a '65 Caddy Coupe De Ville (aiso pictured

For more Mark & Brian turkeys, see Page 27.

Nicholson
Named OM
At WNOE

KIIM-AM & FM/Tucson OM
Dave Nicholson has been named to
the newly created OM position at
WNOE-AM & FM/New Orleans.
Present PD Dan Diamond will re-
main as PD/morning talent for the
Country combo, which offically be-
came the property of NewMarket
Media Tuesday (11-28).

NewMarket Regional VP Tom
Kennedy told R&R, “It’s great to
have both WNOE and Dave join the
team. Dave’s the only PD I’ve ever
met who is an RAB-trained CRMC.
His experience in operations and
administration, and knowledge on
all levels of radio, makes this a very
strong team. His addition will also
free up Dan and allow him more
time for programming creativity.”

Kennedy, who also oversees
WSJS & WTQR/Winston-Salem
and KXXY-AM & FM/Oklahoma
City, added he expected to name a
GM and GSM at WNOE next week.

Nicholson commented, “My
years in Tucson have been great. I
wouldn’t have the opportunity to
take this position if (KITM owner)
Jim Slone hadn’t worked so hard
with me over the years.”

NICHOLSON/See Page 27
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TOP TEN TURKEYS

Thanksgiving is over, but turkeys still abound.
Readers sent choices for the “Worst Song Of
All Time” to Mike Kinosian — and the award-
winners are revealed in the AC column this
week,

Page 54
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Music Of Your Life Taps Tucker As PD

Penny Tucker has been ap-
pointed PD of Unistar’s ‘Music Of
Your Life” format. She will also
serve as one of the format’s full-
time DJs.

“Penny brings some very signifi-
cant skills to the position and to the
format,” noted Unistar Sr. VP
Gary Taylor. ‘“These qualifications
give her the advantage of knowing
our organization from the sale
through the startup and the affilia-
tion.”

Tucker had been an announcer

Ryan Becomes
PD At WOKY

Former (Country) WUSN/Chi-
cago morning personality Larry
Ryan has been appointed PD at
Nostalgia/Big Band WOKY/Mil-
waukee. He replaces Chris Mor-
eau, who left to become OM at
KLMS & KFMQ/Lincoln, NE.

Ryan told R&R, “I'm thrilled to
death to be here. This is a one-of-a-
kind radio station. For what we do,
we're rated number one in Ameri-
ca. It’s wonderful to be involved

on the company’s “Format 41"’ and
“Country” formats, and was West-
ern Regional Manager in its affil-

iate sales department. She was
previously PD at MOYL affiliate
KIXI/Seattle.

CMJ’s Hair-Raising Speakers
¥

Artists (standing, I-r) Ice-T, George Clinton, and Living Colour’s Vernon Reid went
to varying lengths during their keynote speeches at CMJ’'s New Music Marathon in
New York. Heading up the unconventional convention were (sitting, I-r) CMJ’s Ex-
ec. VP Joanne Abbot Green and founder/President Robert Haber.

RYAN/See Page 27

The ever looming question. How to break through
the airwave clutter? How to create production that reaches
in, motivates and puts your station on the cutting
edge?No longer do you have to throw the
switch and hope for the best. The
power to be just that is
in your hands.

introducing

Techsonics 2, An
Out Of Speaker
Experience.

Techsonics
2 has created a
breakthrough
music production
library using exclusively
the technology of BASE
(Bedini Audio Spacial
Environment) system. BASE
creates a phase relationship change
that has been noted to make it easier for
the brain to perceive spacial cues. This unique
technology actually soars around the listener giving them
our exclusive out of speaker experience. In effect, the
power of Techsonics 2 brainstorms the listener, demand-
ing attention, recall and action.

The basic package comes on nine compact discs
packed full of incredible, original music for promos and
commercial beds. Our famous Bells and Whistles section
is also included with over 350 brand new power parts and
sounders that ignites your station ID’s and promos.

SP Productions

The Power Of Techsonics 2
Is In Your Hands.

S
709 Shadowfield Court, Chesapeake, Virginia 23320

Already on: WPLJ/NY, Pirate Radio/LA, WAVA/DC, KOY/Phoenix, WDFX/Detroit, WHY1/Miami, WZOU/Boston, Power 99/Atlanta, WRBQ/Tampa,
WEBN/Cincinnati, WNCI/Columbus, KHY1/Dallas, WRVQ/Richmond, WNSL/Laurel, WQUE/New Orleans, KW YR/Winner, WZPL/Indianapolis.

Updates For Free.
Once you've heard the power sounds of Techsonics
2 and have put them to work, you're going to

sive Techsonics 2 station in

your market and
after one year

8 we'll supply
you with peri-
odic updates
to keep you

humming.

it's in Your Hands.

Grab the power of Techsonics 2
The Music Library for your station. Call
804-547-4000 for a demo and more infor-
mation on how you can lock up your market
today. But do it now before the other guys do.

804-547-4000 Fax 804-436-5928
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James Heads SBK

Urban Promotion

Maye James has been appointed
to the new position of GM/R&B-Ur-
ban Promotion at SBK Records.
Based at the company’s New York
headquarters, she’ll oversee all
promotion activities involving the
label’s black artists.

Sr. VP/Promotion Daniel Glass
commented, “SBK is very excited
about our involvement in R&B mu-
sic. Qur first taste of success is
with Technotronic’s ‘Pump Up The
Jam,’” and many more artists will
follow. Maye and the staff she is
now recruiting will lead us into the
future.”

James told R&R, ‘“My main goal
and function is to develop and pro-
mote the R&B/Urban artists that
[SBK Chairman/CEO] Charles
Koppelman signs to the label. My
first priority is to hire a field staff,
starting with regional positions in
Dallas and Washington, DC. I'm
determined to leave a mark on this

Maye James

industry with great R&B music
and artists from SBK Records.”
Prior to joining SBK, James did
independent promotion for Palm
Tree Enterprises after spending
five years as MD at WBLS/New
York. Before that she was VP/Pro-
motion at Roadshow Records.
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CART MACHINES

want to Sell

ATC PB-150 tube mdi, seems complete, gd
for pants, etc, $100/BO. J Sigmon, WBZK,
POB 398, York SC 29745, 803-684-4241.

ITC Omega Series {2) playback desks, pro-
gram cards need minor repair, otherwise ex-
cel cond, $800 ea pls shpg. D Kelley, KISZ,
POB 740, Cortez CO 81321. 303-565-1212.

BG Engineering BGE-1T new 10 minute dig-
ital up timer for retrofit into SpotmasteriTC
cart decks, BO; new semiconductors, iC's,
lamps, motors, switches, rack ears, accesso-
ries for PDIL, Deita, RP, SP, 3D, WP. Series
99 cart decks, BO. B Royster, KQM, 1019 Cor-
dova, San Diego CA 92107. 618-223-3413.

Telex MC-PR I RP audio, excel cond, $995.
L Chatman, IVA, 424 Commerce Ln Ste 1,
Berlin NJ 08009, 609-768-5006.

Automated Broadcast Controls w/(4) Otari
ARS-1000DC reproducers, (2} 24 cart
Carousels, 80 event sequence controlier & au-
dio controller, wimanuais, gd cond, $10,000
pls shpg. B Herrera, KCRT, 100 Fisher,
Trinidad CO 81082. 719-846-3355,

Sentry complete automation system inciud-
ing (5) Revox PR-89 stereo PB machines; In-
stacart; {2) IGM Carousels; (2) Audicord ste-
reo cart machings; PC compatible computer
wisoftware & interfaces, excel cond. B Fergu-
son, WMMJ, 400 H St NE, Washington DC
20002, 202-675-4800.

BE 2000 R/P, 2 decks, one has new motor,
manual, $700/oth; (3} Ampex 602 R-R decks
for parts, BO. B Oostenburg, KCKY, POB 6,
Coolidge AZ 85228 602-963-9290.

UMC Beaucart RP stereo recond wispare
parts, manual, 3 tones, $1125. B Carr, WRED,
1201 Fremont Pk, Totedo OH 43469, 419-837-
9696.

ATC Criterion Series mano R/P. gd cond,
$300. B McKittrick, 331 Mulberry, Catashu-
qua PA 18032. 215-264-5295.

SMC 510 single cart player (2}, $150 ea/BO.
J McDonald, 303-669-3442.

Telex MC-PRIII R/P, like new, $950. L Chat-
man, VA, 424 Commerce Ste 1, Berfin NJ
08009.

Rapid-Q ROM-2 R/P mano, fair cond, $200
or trade. D Kohn, KESM, 200 Radio La, E}-
dorado Springs MO 64744,

Fidelipac Zenith & height gages for head
alignment, never used, $50. D Bailey, 3422
Beech, Rowlett TX 75088, 214-475-9796.

BE 5302B mano, triple decker, gd cond,
$1300. E Trevino, KBOR, Box 3407, Browns-
vitle TX 78523, 512-541-6348.

3MATC Delta | stereo, gd cond, presently
working. E Trevino, KBOR, Box 3407, Browns-
vilie TX 78523, 512-541-6348

SMC 792 mono, gd cond, $300. E Trevino,
KBOR, Box 3407, Brownsvitie TX 78523 512-
541-6348. Fax 512-542-4109.

IM/ITC Delta | stereo, gd cond. E Treving,
KBOR, Box 3407, Brownsvitie TX 78523, 512-
541-6348.

BE cart tape winder, aimost new, witimer,
bath in original packing, $425. G Cahill, In-
visible inc, POB 5786, Hudson FL 34674. 813
725-5003.

BE/Spotmaster TP-1A cart windef, without
timer, $100. will throw in 100 plus cars for
$150; {3) record amps, mano, for RCA RT-
27/BA-27 series cart machines, $40 ea F
Vobbe, Great Northern Bdct Co, POB 5031,
Lima OH 45802. FidoNet 1:234/16,

Want to Buy

{TC 3D mono wWRA record amp, triple deck.
C Waltman, KNEW, 86 Jack London Sq, Oak-
land CA 94607. 415-836-0910.

Parts & manuals for RCA 7 Senies; record
amp tor RCA 7 Series; parts & record amp
for Harris Criterion ATC Series. C Gill, POB
371, Indianapolis IN 46206, 317-923-2800.

Rapid cue R/P mono or sterec, any model,
schematics & operative units, must work,
need several, may be interested in unis for
parts. N Williams, WIJZ, 553 Michigan,
Hampton VA 23669, 804-723-1270.

Eraser splice finder. KDKB, POB 6184, King-
man AZ 86402. 602-753-KDKB.

Tapecaster P & RP 700, any cond from junk
10 excel, cail o write widescriptions & lowest
prices, complete or parts onfy. T Crockett, Hot
Tracks, Box 10501, Blacksburg VA 24060, 703-
953-0222.

Stereo record in gd working cond, used carls
40 sec, 70 sec, 100 sec, 25 min. A Moll,
KLXO, 128 Memory Trail, San Antonio TX
78232. 512-496-0677.

CASSETTE & REEL-TO-
REEL RECORDERS

Want to Sell

Tandberg 748 4 trk, 3 speed, portable case
wiopt plastic lid, service & user's manuais. no
mics, mint, BO pis shpg; VM 700 ponable
1950's consumer und, fair cond, BO pls shpg
S Delahoyde, Box 33063, Phoenix AZ 85067.
602-937-9088.

Tascam 38 1/2” 8 trk, low hrs, excel cond,
$1875; Tascam 404 4 trk widbx, low hrs, $925,
K Flory, The Production Co, Box 1027, Siloam
Springs AR 72761. 501-524-4626.

Scuily 280-14SP, mono 14", fair cond, $250;
Kahn Symetra-peak SP 58-1A, gd cond, $50;
SMC 282 time announce. gd cond, BO; CBS
Audiomax 4450 stereo. gd cond, $200; CBS
Volsmax 4100, mono, excel cond, $200. J Tho-
mas, WLEW, Bad Axe M. 517-269-9931.

Scully 2808 2 trk stereo in factory roll-around
cabinet, manuals, new heads, spare capstan
motor & other parts, excel cond, $1000 pis
shpg. B Mountjoy, WIDD, 610-1/2 Hattie,
Elizabethton TN 37644. 615-543-5849.

Stancli Hotfman CRM-7 logge

Ampex AG 440B 2 trk, 75-15 ips in Ruslang
console {2). $700; Ampex 351-2 2 trk 7.1-15 ips
wiinovonics 360 electronics in Rusiang con-
sole (2), $400; Ampex 351 FT 7515 ips in
Ruslang consale, $250; Ampex 351 electr {4},
$100. B Reider, WGUC, 1223 Central Pkwy,
Cincinnati OH 45214, 513-556-4444.

Sculty 2808 4 trk /2 in factory roil-around
cabinet, manuals, new heads, spare capstan
motor & other parts, excel cond, $1200 pis
shpg. B Mountioy, WIDD, 610-172 Hattie,
Elizabethton TN 37644. 615-543-5849.

Ampex 350 FT wilinovonics electr in roll
around walnu! fioor cabinets (2), $80C ea;
Scully 2808_'4 trk 172" recorder, gd cond, in

Revox tape recorders, top-shape factory
rebuilds. New heads, etc. Accessories, A77,
$850; B77 (14 trk 7.5 ips). $1000; G36 (tube
mdl) 14 trk 75 ips, $500. Send phone num-
ber & address t0: JM Technicat Aris, POB
8156, Hermitage TN 37076.

Ampex AG-440a-1-1, gd cond, $450; Ampex
AG-802-2-p, new, $775; Ampex PR-10-2-p,
very gd cond, $850; many others, call Martin
at 219-322-7090.

Want to Buy

Sony TC 788-4 4 trk in gd cond & w/main-
tenance manual. C Fuller, voices. POB 153,
| aGranna IL 60525 312.579-9578.

CONSOLES

Want to Sell
Autogram AC-8/IC-10 spare parts, lamps,
switches & bridging input transformers, BO.
B Royster, XQM, 1019 Cordova, San Diego CA
92107. 619-223-3413,

Numark CM 1550 4 chni BJ mixer. 2 phono
inputs. 2 line inputs, 2 mic inputs, 6 band
graphic EQ, aiways in road case, excel cond,
$150. B Fisher, <POK, Box 477, Bowman ND
58623, 701-523-3883.

Arsarmm AC.RAC.10 spar® parts, lamps,

Young, WJON, POB 220, St Clou

Crown motor, capstan, Dale H
bi-directional, Crown player, nes
athon 702-7 & 702-10 portable !
bi-directional, auto reverse, calt
prices. E Davison, 135 N liknois
IL 62702. 217-787-0800.

Ampex AG-440C 1/2* 4 trk in
around cabinet, manuals. heads
tie wear, Spare set of RiP electrc
spare parts, vgc, $1000 pis shp
joy, WIDD, 610172 Hattie. Elize
37644, 615-543-5849.

Technics 1520 isolated loop R
control in fair cond, $500. R San
POB 83111, Lincoln NE 68501. 4

Scully 270-2 (2) 14" stere
reproducers, 375-75 ips; also {€
capstan motors, BO; Ampex 3¢
only w/Schater electr, excel cond
heads, parts, relays for 350 &
BO; PR&E Muitisync MDA moto
ble speed amp for Ampex & Scul
B Royster, KOM, 1019 Cordova, S
92107. 619-223-3413.

Telefunken M15A 24/32 tri 15/
& vanispd. $25K; Telefunken M15
3$4K; Tascam 80-8 widbx rack
Nakamichi 550, BO. R Rhodes
NYNY 10101. 212-245-5045.

Ploneer CT-F2121 stereo (2), i
need minor repair, $60 ea or $10¢
mon, WBZK, POB 338, York SC
684-4241.

ITC 850 Series, gd cond, BO. D
901 E Pike Blvd, Westaco TX 78¢
1548,

IBM System 34 computer w
drive, 8 yrs old, excel cond, usi
bine traffic system, $3500 pis sh
WUKL, 3342 Perry, Camillus N

Otari 8 SD 1/2" 8 trk wicalibrat
tremely clean & reliable +4 or -
tions, $2500/B0. M Manteil, 1st |
15 Perkins, Brockion MA 024¢
1844.

Revox B77 excel cond, $1000/BC
J-Con Lid, 200 E Rackquel Club,
Springs CA 92262. 619-323-43¢

Teac X-2000R 10.5" 1/4 trk, 75
bi-directional 6-head system, au
motor transport, very fow hrs,
$1000. G Curry, fnt'l Minis
Peachtree Cormers Circie Ste 2!
GA 30092. 404-449-6766

Revox A-77 15/75 ips wiDoiby B
$450/BO; Revox B-77, 15/75 ips,
$1250/B0. B Henry, KLLK, 12 W
lits CA 95490, 707-459-1250.

Otari MX5050-4, 14" 4 trk,
lapped, $950. B Petruzzi, Rouse
E Old Hickory, Madison TN 31
8516.

Ampex 1200 24 trk matched

mods, great shape, heads havet
many spares, $30K/pr, wlli cons
breaking set. D Hewitt, Remote |
334, Lahaska PA 18931. 215-79

Ampex 801 tape transport, as
$30; {3) Rotron 115 V Whisper fa
ment cooling, $10 ea or $25/al
Weich Media, POB 1455, Monck:
29461. 803-761-7585.

Recordex 33011 cassette dupiic
ter & 3 slaves, 16X duplication ¢
matic rewind, erase heads. iong-i
ord heads, LED level meters. $70(
ry, Int't Ministries, 4725 Peachts
Circle Ste 250, Norcross GA 300¢
6766,

Sony/MCI JH-110B-2 R-R consok
{2), light use, new heads & pincht

The
hardest place
to find
our products.

Any time you care to scan the broadcast
equipment classifieds, you can find most of
the major names in our industry—with one
notable exception. Products manufactured
by Pacific Recorders & Engineering seldom
if ever show up in these pages.

That should tell you two important things
about our equipment. One, it has a very long
life. Two, it’s in such demand, even after
years of use, that it’s almost never adver-
tised. Instead, the engineer who’s replacing
his BMX consoles (usually because his sta-
tion or network is building new facilities
with new PR&E equipment) simply calls a
few friends. Once word gets around that
some of our gear is available used, it’s
quickly sold.

Pacific Recorders & Engineering consoles
and cart machines are never hard to find.
Try any major market station, network studio
or smaller facility where professionals
demand tools that work as hard, as well, and
as long as they do. But please, don’t waste
your time looking in the classifieds.

Of course, the enduring worth of PR&E
equipment is another excellent reason most
people buy it new, direct from the source.
Just call us at (619) 438-3911 for complete
information on BMX Series III consoles or
any of our other products and services.

PACIFIC RECORDERS

" & ENGINEERING CORPORATION

2070 Las Palmas Drive
Carlsbad, CA 92009
Tel (619) 438-3911 Fax (619) 438-9277

capabe, {2) technical manuais &
control, $2800/ea. B Kohtz, KBAY,
San Jose CA 95150. 408-370-7377.

Otari 505082 75 & 1.5 ips 2 trk, less than
yr old, excel cond wimanual, $350/rm. S Ma-
haffey, Mahaf Prod, 3592 N Delsea Ste 12,
Vinetand NJ 08360. 609-692-3439.

Otari ARS-1000 in excel cond, {4}, $700 ea
C Knerr, KCNA, 139 SE J St, Grants Pass OR
97526. 503-474-7564.

Scully 1/2 trk tape heads (28} play; (12) mo-
no Magnacord Presto, play; (16) Magnacord
sterea lapped Presto, play, sacrifice price. Call
616-782-9258.

Scuily 280-1 (2), ea in Ruslang roll-around "I

ricging input transformers, BO.
M, 1019 Cordova. San Diego CA
13-3413.

1550 4 chnl DJ mixer, 2 phono
+ inputs, 2 mic inputs, 6 band
tways i road case, excel cond,
u, KPOK, Box 477, Bowman ND
23-3883.

th Systems 8 16 input, 8 subs,
3 effect sends. +4 or ~10 level
cond, $3000/B0. M Mantel!. 1st
15 Perkins, Brockton MA 02401,

Executive 10 chnl stereo solid-
n clean, vgc wimanuals, $1000
Aountjoy, WIDD, 610-1/2 Hattie,
TN 37644. 615-543-5849

d cond, BO; Cetec 2000 8 pot,
% supply, gd cond, BO, D Wolte.
Pike Blvd, Weslaco TX 78596.

Grandson 18 input console,
seck 33X16 redg consoie 3-band
ratch bay plus 24 tr hamness,
Freeman, Pranava Prod, 1227
1y, Los Angeles CA 90069. 213-

o 80 complete wipwr supply,
1ders new, works fine, 3 mic in-
ul, includes book. $800. C Ben-
40 Domino Ln, Phitadelphia PA
13-8900.

10 chal, all plug-in amps, digi-
‘omplete set of spare PC boards,
wn , WPRS, POB 367, Paris IL
35-6336.

45 8 chni stereo, excel cond, alt
«tras, $5500. R Trumbo, KNLF,
Incy CA 95971, 916-283-4144.

AC-6 6 chnl 23 input stereo, in
includes ESE builtin timer,
shpg. D Kelley, KiSZ. POB 749,

1321. 303-565-1212.

112x8x8, lots of extra features,
1 cond, $2900. K Flory, The
0, Box 1027, Siloam Spring AR
'4-4626.

pse A/B 20x16 wi/(B) 9-band
‘uli patch bay, producers desk,
rich, Box 869, Greenville CA
34-6929.

112, 12x4x2, $1500. C Green,
‘rogramming. 800-937-2100.

12in, stereo out & mono & mon-
d, $500. D Bailey, 3422 Beech,
5088 214-475-9796

), modified to 7 inputs, complete
1 & manuais, gd cond, BO; Kel-
emote broadcast console wi2)
proof speakers. gd cond, 80.J
., POB 1070, Sunbury PA 17801.
X

7500 sterec console parts, P&G
in preamps, etc. J.C. Aegerter,
W Center, Mitwaukee WI 53210,

w4 pots; (2) Ramko solid state;
-2 tube type wig pots; ATI 8 chnl
supply, call for detaits. Adolph,

1L 168 monitor mix console, 3
EQ pads, soios, etc. $350. B
1se St Prod, 804 E Old Hickory,
37115, 615-868-8516.

20 20 chnis, mint cond, 6 mos
Miiler, Airborne Audio, 1647 W
nexa KS 66214. 913-492-8822.

1 5000, 24 inputs, 4 outputs. 3
band, 5 frequency EQ, Duncan

spare modules & case. $2300.

touse St Prod, 804 £ Oid Hick-
TN 37115, 615-868-8516.

cabinets wioverbridge, $3000/pr; (4) Scuily
270-2 stereo PB, late mdls, manual, $3K/all;
Ampex AGA440B electr chassis, as-is, $100;
Telex 4-chni, Slow-speed logger system, tur-
rent md), $2000¢all; Tape-A-Thon Programmer
1li, current mal, $5000. E Stolz, KWOD, 1425
River Park, Sacramento CA 95815. 916-929-
5000.

Scully 255 reproducer, 112 trk, stereo, BO.
KDKB, POB 6184, Kingman AZ 86402. 602-
753-KDKB.

Ampex 350, 75-15 ips. FT, cabinet mounted,
$400; Teac A1200, complete, cond unknown,
$100/BO. J McDonaidonald, 303-669-3442.

High speed cassette duplicator mono or
stereo {0 record 10 at one time in working
cond, need not be Elabrite. R Sweatle, KXXR,
600 Bdwy Ste 220, Kansas City MO 64105,
816-421-1065,

ATR100 taperecorders for parts. Circuit
cards, heads, motors, machine parts, or elec-
tronic parts. Cafl 818-907-5161.

MCi/Sony capstan & reel motors, any cond.,
recdg heads, most mfgs, machines, new,
used. Retapped then sold. Amp Services, 224
Datura St No 614, W Paim Beach FL 33401.
800-826-0601, 1n FL 305-659-4805.

Midas Pro Custom Recording, 16x8 Remix
swilch-cver, (B) Pro 5, {8) Pro 3 modutes. peak
meter, clock/timer, fiight case, $10.500. H Al-
rich, Bax 869, Greenvilie CA 95947. 916-284-
6929.

Harris Micromac 16 input mainframe. manu-
als, spare pwr supply, $10000/BO. V Killion,
KRVN, POB 880, Lexington NE 68850. 308-
324-6717.

RCA BC8A dual mono consofe, clean shaps,
$500 plus crating & shipping. J Kreines,
DaMot/Kreines Films, 5330 Kennedy, Mill-
brook AL 36054. 205-285-6179.

Alien & Heath Systems 8 18 input, 8 subs,
16 monitors, 3 effect sends. +4 or -10 ievel
options, excel cond. $3000/B0. M Mantell, 1st
Impresslons, 15 Perians, Brockton MA 02401.
508-580-1844.

Gates/Harris Executive 10 chnl steree solid-
state console in clean, vge wimanuals, $1000
pls shpg. B Mountjoy, WIDD, 810-1/2 Hattie,
Etizabethton TN 37644, 615-543-5849.

RCA 8 pot, gd cond, BO; Cetec 2000 8 pot,
16 input wipwr supply, gd cond, BO, D Wolfe,
KRIX, 301 E Pike Bivd, Weslaco TX 78596.
512-968-1548.

Auditronics Grandson 18 input conseie,
$3800/BO; Speck 33X16 redg console 3-band
sweep EQ, patch bay pius 24 tr hamess,
$3795/BO. G Freeman, Pranava Prod, 1227
Sierra Alta Way, Los Angeles CA 90069, 213-
457-8390,

Gates Stereo 80 complete wipwr supply,
most rotary faders new, works fine, 3 mic in-
put 4 line input, includes book, $800. C Ben-
ner, WUSL, 440 Domino Ln, Philadelphia PA
19128, 215-483-8900.

QRK Omega 10 chnl, all plug-in amps, digh-
tal switches, complete set of spare PC boards,
$4500. B Brown , WPRS. POB 367, Paris IL
61344. 217-465-6336.

Ramko DCBMS 8 chnt stereo, excel cond, all
manuals & extras, $5500. R Trumbo, KNLF,
POB 117, Quincy CA 95971. 916-283-4144.

Automgram AC-6 6 chnl 23 input stereo, in
excel cond, includes ESE built-in timer,
$4200/BO pls shpg. D Keliey, KISZ, POB 740,
Cortez CO 81321. 303-565-1212.

Tascam M-50 12x8x8, lots of extra features,
low s, mint cond, $2900. K Flory, The
Praduction Co, Box 1027, Siloam Spring AR
72761. 501-524-4626.

Sphere Ecllpse A/B 20x16 wi/(8) S-band
graphic EQ, fuit patch bay, producers desk,
$6000. H Alrich, Box 869, Greenv'ie CA
95947, 916-284-6929.

Ramsa WR 8112, 12x4x2, $1500. C Green,
Century 21 Programming, 800-937-2100.

EV EVY 5212 12 in. stereo out & mono & mon-
flor, mint cond, $500. D Bailey, 3422 Beech,
Rowlett TX 75088, 214.475-9796.

RCA BC5A (2), modified to 7 inputs. compigte
wispare parts & manuals, gd cond, BO; Kei-
don KD20A remote broadcast console wi2)
T, (2) waterproof speakars, gd cond, BO. J
Kefler, WKOK, POB 1070, Sunbury PA 17801,
717-286-5838.

McCurdy $S-7500 stereo console parts, PAG
faders, plug in preamps, etc. JC, Aegerter,
Satcom, 5431 W Center, Milwaukee W1 53210,
414-445-2300.

BE 4BEM 50 wi4 pots; (2) Ramko solid state;
Cotlins 212 F-2 tube type wiB pots; ATI 8 chnl
stereo w/pwr supply, cail for details. Adolph,
915-949-2112

intertace 104L 16x8 monitor mix consoie, 9
freq, 3 band EQ pads, solos, etc. $950. B
Petruzzi, Rouse St Prod, 804 E Oid Hickory,
Madison TN 37115. 615-868-8516.

Tascam M-520 20 chnls, mint cond, 6 mos
old, $4250. D Miller, Airborne Augio, 11647 W
83rd Terr, Lenexa KS 66214. 913-492-8822.

Sunn Magna 5000, 24 inputs, 4 outputs, 3
aux sends, 3 band, 5 frequency EQ, Duncan
faders & (2) spare modules & case, $2300.
B Petruzzi, Rouse St Prod, 804 E Old Hick-
ory, Madison TN 37115 615-868-8516.

Midas Pro Custom Recording, 16x8, Remix
switch-over. {8) Pro 5, {8) Pro 3 modules, peak
meter, ciock/timar, fiight case, $10.500. H Al-
rich, Box 869, Greenvitie CA 95947, 916-284-
6929,

Harris Micromac 16 input mainframe, manu-
als, spare pwr supply, S10,000/BO. V Killion,
KRVN, POB 880, Lexington NE 68850. 308-
46717,

RCA BC8A dual mono console, clean shape,
$500 plus craing & shipping. J Kreines,
DeMott/Kreines Films, 5330 Kennedy, Mill-
brook AL 36054. 205-285-6179.

MICROPHONES

Want to Sell

Neumann TLM-170, new, blik finish,
$1250¢rade; AKG D-1000E, vge, $75. J Pines,
217-367-3530.

RCA 44, $750; Sony AC148A 2 mic pwr sup-
ply. BO. R Rhodes, POB 1550, NYNY 10101.
212-245-5045.

RCA SK-46 program velocity ribbon, new,
$325. D Miller, Airborne Audio, 11647 W 83rd
Terr, Lenexa KS 66214, 913-492-8822.

AKG C-60 tube condensor mic systems, mint,
tube 45te wACTOIK wicardioid capsules, pwr
supply & cables {4), 2 pairs, will trade. $800/pr
or $1525/afl. J Pines, 217-367-3530.

Classifieds reprinted with permission fom Hadio
Worid, © 1989.


www.americanradiohistory.com

6erar oo, 20 RADIO BUSINESS

Indecency Crusade
Gains Votes On Hill

Fully one-third of the Senate this week voiced hearty
support for FCC Chairman Al Sikes’s crusade against

broadcast indecency.

The bipartisan group of 33 law-
makers offered its collective
thumbs-up in a letter received at
the Commission, just days before
the agency received letters in
which two radio stations charged
with indecency admitted that they
perhaps should not have aired the
material in question.

“The FCC’s recent enforcement
actions strike an appropriate bal-
ance between protection of the
First Amendment rights of free ex-
pression and the need to protect
our nation’s children from harmful
material,” the Senators wrote in a
letter made public Tuesday (11/
28). “Clearly, the broadcasts that
the FCC found to be indecent were
egregious violations of the FCC’s
standards [and] demanded the
strong disciplinary actions that the
FCC imposed.”

Capitol Hill's most outspoken
critics of blue radio, Ernest Holl-
ings (D-SC) and Jesse Helms
(R-NC), signed the letter, as did
Communications Subcommittee
Chairman Daniel Inouye (D-HI)
and subcommittee members Lloyd
Bentsen (D-TX), Albert Gore Jr.
(D-TN), John Breaux (D-LA), Ted
Stevens (R-AK), Conrad Burns
(R-MT), and Slade Gorton (R-WA).

The lawmakers concluded their
one-page message with a call for
the broadcasting community to
“control its members, rather than
rely on the FCC to police the indus-
&y.”

Mistakes, But Not
Indecent Ones

Meanwhile, in letters received
this week at the FCC, both WZTA/
Miami and KSD/St. Louis ad-
mitted that the broadcasts that
landed them on the FCC’s hit list
were, in retrospect, mistakes, but
should not be considered indecent.
The third station to respond to the
Commission, Diamond State Broad-
casting’s KCCL/Little Rock, con-
tends that the incident for which it
was cited never aired.

““Clearly, the
broadcasts that the
FCC found to be
indecent . . . demanded
the strong disciplinary
actions imposed.”’

~—Lawmakers’ letter to FCC

The three properties were
among eight radio stations cited in
late October. Four of the eight,
WXRK/New York, WIOD/Miami,
KFI/Los Angeles, and WWWE/
Cleveland, have been granted ex-
tensions of the response deadline.
FCC officials say they have not
heard from the eighth station,
KLUC/Las Vegas.

WZTA: Rogers Was Warned

WZTA licensee Guy Gannett
Publishing Co., which faces a pos-
sible $2000 fine for airing the Uncle
Bonsai song “Penis Envy,” told the
FCC that while the song violated
the station’s own indecency
guidelines, it is too “silly, puerile,
and humorous in intent” to be con-
sidered indecent. In addition, the
station contends, ‘‘song lyrics
much more lewd, explicit, and
pandering may be heard any day
in any major market.”

The station also argues that the
FCC indecency standard is too
vague and that the ratings success
of then-morning man Neil Rogers,
who aired the offending song, pro-
ves that his program did not violate
community standards.

But having made its case, the
station attempts to distance itself
from Rogers by pointing out that
he was repeatedly warned about
the sexual content of his show. Ac-
cording to the station, Rogers was
once docked three days’ pay for
discussing a listener’s erection. He
left WZTA, the station says, be-
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cause of differences over matters
of program content.

KSD: Playboy Is More
Than Pictures

In its seven-page response, KSD
licensee Pacific & Southern Co.
argued that a morning broadcast
of explicit passages from a Play-
boy interview with PTL scandal
figure Jessica Hahn constituted an
effort to address a current issue
and thus should not be considered
indecent. But, like Guy Gannett,
Pacific & Southern also expressed
regret that the bit was allowed to
air.

“We do not believe KSD-FM
should have carried this tasteless
material,” wrote Gannett (Pacific
& Southern’s parent company) VP
Merrell Hansen, ‘‘but neither do we
believe that such broadcasts, to the
extent that they deal with discus-
sion of current events, should pro-
perly be the subject of an indecen-
cy ruling.”

KCCL: It Never Happened

According to the complaint that
led the F'CC to launch an investiga-
tion of KCCL, the son of GM Gene
Williams allegedly said on-air,

==

‘‘Song lyrics much

more lewd, explicit, and

pandering [than those
of ‘Penis Envy’] may be
heard any day in any
major market.”’

—Guy Gannett Publishing

“Don’t bend over in front of my
dad. Gene Williams will fuck you in
the ass.”

Licensee Diamond State Broad-
casting, Inc. acknowledges that the
comment “may well” have been
made in the KCCL studios but in-
sists that it was not broadcast. The
complaint, Diamond State con-
tends, was filed by a disgruntled
former KCCL board operator.

s

DC Consensus: Duggan
Appears Strong Candidate

Makes Positive Impressions In First Week Of Inspection

After a week of scrutinizing him, Washington insiders
are finally getting a handle on Ervin Duggan, President
Bush’s choice to fill the Democratic vacancy on the FCC.
The consensus so far: an intelligent, politically moderate
DC insider who will balance toughness on indecency with
protection of broadcasters’ First Amendment freedoms.

“On the issues that come before
the FCC, including content regula-
tion, Mr. Duggan agrees with the
President,” said Director of Presi-
dential Personnel Chase Unter-
meyer. “We had some good discus-
sions on the issues of regulation,
deregulation, and the leadership of

Chairman Al Sikes. Plus, he’s got
genuine Washington savvy; he
knows how this city works.”

FCC Commissioner James Quel-
lo, a Democrat, met briefly with
Duggan last week and found his po-
tential new colleague “easy to
like” and “reasonable.”

“I think he’ll fit in well with what
we’re doing here on indecency,”
said Quello. “He seems to appre-
ciate the need to balance the First
Amendment against the need to
slow it [indecency] down.”

NAB spokesman Walt Wurfel
said that while the group is still
wondering where Duggan will
stand on the issues, his experience
as a government official (in the
Johnson White House and Carter
administration) should serve him
well. “We look forward to working
with him,” said Wurfel.

www americanradiohistorv. com

'REPORT

PAT CLAWSON

FCC Blesses Sillerman/
Group W Wedding

egacy-Metropolitan Broadcasting chiefs Robert
F.X. Sillerman and Carl Hirsch had an extra reason
to be thankful over the Thanksgiving holiday — at long
last the FCC blessed their proposed $385 million merger

with Group W Radio.

The FCC slapped its seal of approval on the deal Thanksgiving Eve and
granted a permanent waiver of its one-to-a-market rule so Group W can pair
its KYW-AM & TV/Philadelphia with Legacy-Metropolitan's WMMR. Group
W successfully argued that the public would be best served by matching
the newsgathering prowess of its stations with the AOR legend.

The legal beagies and number-crunchers will gather next Monday
(12/4} in the Manhattan law offices of Weill, Gotshall & Manges to put the
final ribbons on the deal. But Group W is already moving ahead briskly with
the wedding — all of Legacy-Metropolitan’s GMs flew to Manhattan on
Monday (11/27) for a “get-acquainted” session with Group W execs Burt
Stanier, Dick Harris, and Jim Thompson.

Later this week, Group W will announce the new organizational struc-
ture of the radio division. Westinghouse has lumped its AM and FM sta-
tions into different divisions in the past, but the new organizational chart is
expected to be carved up along geographic lines. Two “regional VPs” will
be named to run the show: Westinghouse Sr. VP/Sales & Marketing John
Waugaman and current WMMR VP/GM Mike Craven.

Meanwhile, Sillerman continues talks with Evergreen Media about
buying Command Communications’ properties. Broker Gary Stevens
has been tagged to sell WNEW (AM)/New York.

Carolina Chain To Be Yanked?

s Durham Life Broadcasting going into play? An inves-

tor group is demanding that directors of the company’s

parent — Raleigh-based broadcasting and insurance
conglomerate Durham Corp. — give “prompt and serious
thought” to either restructuring or selling the company. The
company operates WPTF & WQDR/Raleigh-Durham and
WEWO & WSTS/Fayetteville, NC — assets that could
fetch a pretty price.

Investors, headed by 5.6% stakeholder Financlal Securities Ad-
visers Inc. and its chairman, B.W. Landstreet Wll, also are demanding in
SEC filings that Durham suspend its fourth-quarter dividend. Despite the
operating income’s plummet from $29.54 million in 1984 to $8.08 million
in 1988, the company’s directors hiked dividends from 77 cents a share to
92 cents.

In its filings, FSA indicates it may seek control of the company. Little
Rock-based Stephens Inc., America’s largest investment bank outside of
Wall Street, has been retained “to assist in evaluating options.”

Meanwhile, Durham Chairman George Womble has agreed to meet
this week with representatives of Bailey Financial Group, another dissi-
dent shareholders group.

 Fairness Doctrine: Down But Not Out ot

hen the dust finally settled on Capitol Hill last

week, legislation that would have written the Fair-

ness Doctrine into law lay on the Congressional
scrapheap. But doctrine proponents say the measure, a vic-
tim of political expediency, will be quickly salvaged when
Congress reconvenes in January.

“| fully expect that my boss and Senators {Ernest] Hollings (D-SC) and
[Daniel] Inouye (D-HI) will move the bill — either on its own or as part of
something else,” said Larry lrving, an aide to House Telecommunications
Subcommittee Chairman Edward Markey (D-MA). “The Fairness Doctrine
lives.”

Hollings and Inouye have been among the strongest proponents of
legislation to codify the Fairness Doctrine, which the FCC abandoned in
1987.

The effort to pass Fairness codification by attaching it to the fiscal year
1990 budget bill collapsed late Tuesday (11/21) when, after a day of
legislative horse trading, harried House and Senate members finally drop-
ped the measure to help ensure that their final compromise version of the
money bill was veto-proof.
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Dooble Brothers

Bon Jovi

S kld Row

WESTWOOD ONE RADIO NETWORKS

Roliling Stones

Melissa Etheridge

i VEM IN il
i BE“EW ‘ S

Paul McCartney

Join the Westwood One Radio Networks for KO
ROCK ’89: THE YEAR IN REVIEW, an exciting 3-hour i’s,l‘
) /7 music retrospective featuring all the highlights of 1989. s

7 Listen to The Who perform blistering cuts of the classic \1
rock opera “Tommy’; revisit the Moscow Music Peace
%, Festival, and in a very special segment, visit with
) Tom Petty for his touching remembrances of the
late, great Roy Orbison.
Wrap up 1989 with ROCK ’89: THE YEAR IN REVIEW. For
more information, contact your Westwood One representative
today. In Lcs Angeles call (213) 840-4244, in Canada at
(416) 597-8529, FAX (213) 204-4375 or Telex 4996015 WWONE.

NI

“Il«\" WESTWOOD ONE RADIO NETWORKS
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JODY WATLEY

EVERY SO OFTEN A SONG COMES ALONG THAT YOU CAN’T
GET OUT OF YOUR MIND. ONE WHOSE WORDS AND MUSIC
TOUCH YOUR HEART IN A SPECIAL, LASTING WAY.

A SONG THAT IS EVERYTHING A SONG SHOULD BE.
| 7

*TOP 5 R&B SINGLE %
* CHR BREAKER €g-€®x 2

xac P-O H"?.c
AN UNFORGETTABLE BALLAD FROM JODY WATLEY
AND HER PLATINUM ALBUM LARGER THAN LIFE.

PRODUCED BY: ANDRE CYMONE #x#+« MANAGEMENT: BENNETT FREED FOR LOOT UNLIMITED

‘m‘\‘ 0.....

www americanradiohistorv. com

MCA RECORDS

S S MOA RECORDE, IND,
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TRANSACTIONS

Dalton Deals $11.2 Mil,
Jacor Hits Jackpot

Lee Gets Lucky, Salem Spends $6.5 Million For Philly Powerhouse

WMYU/Knoxville

PRICE: $11.2 million

TERMS: Cash for stock

BUYER: The Dalton Group, headed by
William and Sue Dalton. They also
own WBLZ/Cincinnati.

SELLER: Jacor Communications Inc.,
headed by Chairman Terry Jacobs and
President Frank Wood. The company
also owns KOA & KOAQ/Denver,
WFLA & WFLZTampa, WGST &
WPCHI/Atlanta, WLW & WEBN/Cin-
cinnati, and WYHY/Nashville.
FREQUENCY: 102.1 MHz

POWER: 100 kw at 1979 feet
FORMAT: AC

BROKER: Paul Leonard and B8ill

Steding of Americom Radio Brokers

Gurekls Brlsker Stations
PRICE: $25,000 cash and stock swap
of station interests

TERMS: According to an FCC filing,
the parties in this transaction “have de-
cided to go their separate ways in con-
nection with the broadcast interests
they currently have in common.”
Steven Brisker will transfer his 25%
stock interest in WJGR/Jacksonville to
Peter Gurekis in exchange for his
stock interests in companies which
hold the licenses for WZAMINorfolk
and WCTG/Columbia, SC. Brisker will
also pay $25,000 to Gurekis to com-
plete the deal.

WJGR/Jacksonville, FL
BUYER: Peter Gurekis of Rockville,
MD.

SELLER: Steven Brisker of Fairfax Sta-
tion, VA. He also owns interests in
WPGP/Pendleton, SC; KRKR/Tucson
Estates, AZ; and WHY Z/Greenville.
FREQUENCY: 1530 kHz

POWER: 50 kw daytimer

FORMAT: Religious

WCTG/Columbia, SC (AM CP)
BUYER: Steven Brisker

SELLER: Peter Gurekis
FREQUENCY: 840 kHz

POWER: 50 kw daytimer

WZAM/Norfolk
BUYER: Steven Brisker
SELLER: Peter Gurekis
FREQUENCY: 1110 kHz
POWER: 50 kw daytimer
FORMAT: Rehglous

alifornia
KPMC/Bakersfield
PRICE: $1 million
BUYER: Buckley Broadcasting Corp.
Of California, headed by President
Richard Buckley.
SELLER: Dan B. Speare Broadcast
Enterprises, owned by Dan and Mary
Speare.
FREQUENCY: 1560 kHz
POWER: 10 kw
FORMAT: News/Talk
BROKER: Ray Stanfield and James
Mergen of Chapman Associates

KTHO-AM & FM/

South Lake Tahoe

PRICE: $1,525,000

BUYER: Emerald Communications
Inc., owned by Christian Chase Lar-
son, a Los Angeles real estate investor
who also owns KTMS- & KHTY/Santa
Barbara, CA.

SELLER: Emerald Communications
Co., owned by Donald McBain and
Sarah Breckner.

FREQUENCY: 590 kHz; 102.9 MHz
POWER: 2.5 kw day/500 watts night;
1 kw at 2794 feet

FORMAT: AC

BROKER: Hogan-Feldmann Inc.

WMOPIOcaIa
PRICE: No cash consideration for 40%
BUYER: WMOP Radio Inc., headed by

(

7508

Ted Hepburn, President

(407) 863-8995

325 Garden Rd., Paim Beach. Florida 33480

James Kirk Jr.

QOutstanding
Performance

Month after month

—vear after vear,
in the rapidly changing field of
media brokerage, one company
stands out as a consistent leader.

IIED TFEEPBURN,
COMIPANY

Todd Hepburn, Vice-President
PO Box 42401, Cincinnati, Ohio 45242

(513) 7918730

SELLER: WMOP Radio, a partnership
headed by James Kirk Jr., and James,
Deborah, John, and Richard Kirk.
FREQUENCY: 900 kHz

POWER: 5 kw daytimer

FORMAT: Country

WMKO/Mitlen (FM CP)

PRICE: No cash consideration for 50%
TERMS: Stock transfer

BUYER: Eleanor and Brian Tolby of
New Smyrna Beach, FL.

SELLER: Cynthia and Jerry Kiefer are
reducing their 100% interest in Radio
Millen Broadcasting Co. Inc. to 50%.
FREQUENCY: 94 .9 MHz

POWER: 3 kw at 300 feet

KVNIICoeur d’Alene

PRICE: No cash consideration
TERMS: This transfer is for estate plan-
ning and business purposes.

Continued on Page 10

TRANSACTIONS AT A GLANCE

Deals So Far In 1989:
$2,459,436,974
Total Stations Traded This Year: 1199

This Week’s Action: $25,360,125
Total Stations Traded This Week: 23

® Deal Of The Week:
® WMYU/Knoxville $11.2 million

@ Group Deal: Gurekis-Brisker Stations $25,000 cash and station swap.
©® WJGR/Jacksonvitie
® WCTG/Columbia, SC (AM CP)
® WZAM/Nortolk
@ KPMC/Bakerstield $1 million
© KTHO-AM & FM/South Lake Tahoe, CA $1,525,000
® WMOP/Ocala, FL No cash consideration for 40%
® WMKO/Milien, GA (FM CP) No cash consideration for 50%
@ KVNi/Coeur d’Alene, ID No cash consideration
® WYZQ/Hazard, KY $65,000
® KFKF (AM)/Kansas City $500,000
@ KHOB/Hobbs, NM $55,500
@ WLNC/Laurinburg, NC $335,000
@ KZZY/Devil’s Lake, ND $312,270
® WEAZ (AM)Philadelphia $6.5 million
® WKRM & WKOM/Columbla, TN Undisclosed consideration for 50%
® WKXJiSouth Pittsburg, TN (FM CP) $17,355
® KIOL/Lamesa, TX No cash consideration
© WBZN-AM & FM/Racine-Mliwaukee $3.5 million
® WMJA/Spencer, Wi $325,000

”1

STATION VALUE EXPERTISE

Blackburn & Company brokers have been in the market every day across the
country for over 40 years. No other brokerage firm can make that claim . . .
nobody knows station values like Blackburn & Company.

and

Station Value Expertise. Just one of the reasons why Blackburn does more deals
than anybody else. Blackburn brokers make the deal happen.

BLACKBURN @@MPANV

I N C O R

P O R A T

Media Brokers & Appraisers Since 1947

WE BROKER BROADGASTING'S BEST

Washington ¢ New York ¢ Atlanta ¢  Chicago *  Beverly Hills

o

www americanradiohistorv com
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TRANSACTIONS

Continued from Page 9

BUYER: North Idaho Broadcasting
Co., owned by Burl Todd Hagadone of
Los Angeies and Bradley Hagadone of
Coeur d'Alene, ID.

SELLER: Hagadone Investment Co.,
owned by Duane Hagadone. He is in
the process of purchasing a CP for
KMWC/Hayden, ID. The company also
owns the Coeur d’Alene Press, a daily
newspaper.

FREQUENCY: 1080 kHz

POWER: 10 kw day/1 kw night
FORMAT: AC

, Kentucky .

WYZQ/Hazard

PRICE: $65,000

TERMS: Escrow deposit $1000;
balance due cash at closing. Buyer to
pay additional cash consideration equal
to one-half of station’s current cash
balance and accounts receivable at
closing.

BUYER: John Earl Edwards of Hazard.
SELLER: Donald Jake Toler of Hazard
is selling his 50% stake in Black Gold
Broadcasting, a general partnership.
The company’s other partners, Colin
Kelly Cox and Kenneth Finnission,
are not selling their interests.
FREQUENCY: 1560 kHz

POWER: 1 kw

FORMAT: Gold

KFKF (AM)/Kansas City
PRICE: $500,000

BUYER: A new company to be formed
by Kansas City advertising executive
William Johnson.

SELLER: Sconnix Broadcasting, a
partnership of Scott McQueen, Ted
Nixon, and Randy Odeneal. The com-
pany also owns KFKF-FM/Kansas Ci-
ty; WMXJ/Miami; WMRZ & WLLR/
Quad Cities, IL; WLNH/Lanconia, NH;
WIBC & WKLR/Indianapolis; and
WQSR & WBMD/Baltimore.
FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: Country

New Mexico

KHOB/Hobbs

PRICE: $55,500

TERMS: Cash

BUYER: American Asset Manage-
ment Inc., owned by Rosemary Hous-
ton.

SELLER: Nathan Mann, bankruptcy
trustee for the Smith Corporation,
formerly headed by veteran Detroit and
Kansas City air personality Dan
O’Shea Smith.

FREQUENCY: 1390 kHz

POWER: 5 kw daytimer

FORMAT: Station is dark

~ North Carolina

WLNC/Laurinburg
PRICE: $335,000

TERMS: Escrow deposit $10,000; ad-
ditional $40,000 cash due at closing;
ten-year promissory note for
$275,000 at 11% interest, payable in
equal monthly installments. Buyer also
to provide two additional promissory
notes for $5000 each at 11% interest,
to mature at one and two years after
the closing, respectively.

BUYER: Fox Broadcasting Inc., own-
ed by Fred Fox of Laurinberg.
SELLER: Contempo Communications
Inc., owned by James Clark and John
Pittman. They also own WFMO &
W2YZIFairmont, NC. Pittman is the
permittee of a new FM at Marion, SC.
FREQUENCY: 1300 kHz

POWER: 5 kw

FORMAT: AC

~_ North Dakota

KZZY/[Devil’s Lake

PRICE: $312,270

TERMS: $85,000 cash; buyer to as-
sume Small Business Administration
loan totalling $168,000; buyer to as-
sume other liabilities totalling approx-
imately $59,750.

BUYER: Double Z Broadcasting Inc.,
owned by Lawrence Larson and Bon-
ny and Curtis Teigen.

SELLER: Pearson Broadcasting Co.,
owned by Gary Pearson.
FREQUENCY: 103.5 MHz

POWER: 100 kw at 433 feet
FORMAT: Country

Find out what your proposed advertising really communicates. Let Don
Hagen uncover what listeners really think, what their comments mean, and

how it all relates to your station's strategic marketing plan.

Before you test your new TV spot, plan your next focus groups, music
test, or any other strategic research project, call Don Hagen and get a quote.

Box 40542 « Washington, D.C. 20016-0542 « 703/534-3003 « FAX: 703/534-3073

A 28 year-old

focus group
respondent sums
up for Don Hagen
his impression of the
spokesman in an
AOR stations T Vspot.

WWW.americanradiohistorv.com

' Pennsylvania

WEAZ (AM)/Philadelphia
PRICE: $6.5 million

BUYER: Salem Communications
Corp., owned by Edward Atsinger |ll
and Stewart Epperson. They own 14
radio stations, including WMCA/New
York.

SELLER: WEAZ-FM Radio Inc., owned
by Jerry Lee. The company also owns
WEAZ-FM/Philadelphia.
FREQUENCY: 560 kHz

POWER: 5 kw

FORMAT: AC

BROKER: Gary Stevens & Co.

Tennessee

WKRM & WKOMI/Columbia
PRICE: Undisclosed consideration for
50%

TERMS: Intrafamily transfer of stock to
be part gift and part sale. Monetary
consideration, yet to be decided, is to
be in the form of an annuity.

BUYER: Robert McKay lll, who already
owns 50% of the combo. He is the son
of the sellers.

SELLER: Lois and R.M. McKay are
transferring their 50% stake in Middle
Tennessee Broadcasting Co.
FREQUENCY: 1340 kHz; 101.7 MHz
POWER: 1 kw; 3 kw at 300 feet
FORMAT: AC; Country

WKXJ/South Pittsburg

(FM CP)

PRICE: $17,355

TERMS: Cash

BUYER: Marson Broadcasting Inc.,
owned by M. Davidson Smith IV of
Huntsville, AL and Robert Gay of
Scottsboro, AL.

SELLER: Smith Broadcasting Inc.,
owned by M. Davidson Smith IV. He
also owns WNUE/Ft. Walton Beach,
FL and WAAY-TV/Huntsville, AL.
FREQUENCY: 97.3 MHz

POWER: 100 kw at 500 feet

KiOL/Lamesa

PRICE: No cash consideration.
TERMS: This transfer is a foreclosure
action to settle bankruptcy litigation.
BUYER: Galen Gilbert, a secured
creditor acting for the benefit of share-
holders of KPET Radio Inc., the former
licensee. Gilbert also owns KDNT/Den-

ton, TX; KWHW & KRKZ/Altus, OK;
KDXE/Sulphur Springs, TX; KTXJ &
KWYX/Jasper, TX; and KYFM/Bar-
tlesville, OK.

SELLER: Henry Seals, bankruptcy
trustee for Giraffe Communications
Inc.

FREQUENCY: 690 kHz

POWER: 250 watts

FORMAT: Station is dark

WBZN-AM & FM/

Racine-Milwaukee

PRICE: $3.5 million

BUYER: Ragan Henry Communica-
tions Management National Ltd.,
headed by Philladelphia attorney and
broadcast entrepreneur Ragan Henry.
He owns WXTR/Washington; WDIA &
WHRK/Memphis; WXLE/Johnstown,
OH; WKSGI/Detroit; WWIN-AM & FM/
Baltimore; KDIA/Oakland; WCMC &
WZXL/Wildwood, NJ; WMXB/Rich-
mond; and WQOK/South Boston, VA.
SELLER: Adams Communications
Corp., headed by Stephen Adams and
Matt Mills. The company also owns
WKLL & KEZK/St. Louis, WLAV-AM &
FM/Grand Rapids, KOOL-AM & FM/
Phoenix, KISS/San Antonio, KQUL &
KZOK/Seattle, and KHIH/Denver.
FREQUENCY: 1460 kHz; 100.7 MHz
POWER: 5 kw daytimer; 50 kw at 500
feet

FORMAT: NAC

BROKER: Josh Mayberry of Capstone
Communications

COMMENT: Adams purchased this
combo in November 1988 for $3 mil-
lion.

WMJA/Spencer

PRICE: $325,000

TERMS: $5000 escrow deposit with
additional $145,000 cash due at clos-
ing; nine-year promissory note for
$115,000 with no payments due for
first two years; noncompete agreement
valued at $60,000 10 be paid in month-
ly instaliments of $500 over six years.
BUYER: DN Communications Inc.,
owned by Patrick Delaney of LaCres-
cent, MN.

SELLER: Hackman Broadcasting, a
partnership headed by Jerry Hackman
and Ann Cutts. They also own WATW
& WJJH/Ashland, WI.

FREQUENCY: 92.1 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

We are pleased to have represented

Metroplex Communications, Inc.
NORMAN WAIN - ROBERT WEISS

in the closing of
WYLT-FM/WKIX-AM Raleigh - Durham

to Alchemy Communications
JEFF WARSHAW - HOWARD WARSHAW - MIRIAM WARSHAW

for $7,700,000

COMPANY

MAHLMAN

Radio’s Blue-chip Broker

One Stone Place * Bronxville NY 10708 « (914) 779-7003
74-854 Velie Way « Suite 10 - Palm Desert CA 92260 « (619) 341-0855
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iz g 5 In 1986 | came back to Capitol Cities/ABC with a simple agenda: Experience the success

==wrzm=— we attained during my first tour with WLS. The company’s short-term goal was clear.
WLS-FM changed to Z95 (WYTZ). Could it become a 3.0 share station.

Z95 has become a 4 share station. The cume has increased better than 40%. By the end of 1990 we'll be

up to a 5 share.

Achieving success is the result of militating against all opposing forces. Correct decisions can only result
from experience. Always think big. A martial artist breaks an otherwise solid brick by visualizing the

strike point beyond the obstacle. That same thinking has made Z95 the number one CHR station in
Chicago.

Open House Party® is a show as big as the world. That expansive vision is what makes Open House

Party® a logical compliment to Z95's position.

Ric Lippincott, Operations Manager

WLS/WYTZ-FM
Chicago

To find out why America’s leading programmers are adding Open House Party® call: Tom Shovan at Superadio (212) 302-1100

WWW.americanradiohistorv.com
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The Business Of Business Glfts

what that means — just 15

business days ’til Christmas. If
you haven’t done your business-gift
shopping yet, here are some tips on
choosing the right presents for
your clients and employees from
Dawn Bryan, author of The Art
And Etiquette Of Gift Giving.

First, what do you gain from giv-
ing business gifts? Plenty. The ac-
tion not only expresses your appre-
ciation, but also displays your so-
phistication, motivates your staff,
compensates for your shortcom-
ings, demonstrates your thought-
fulness, and extends your personal
power,

When giving business gifts, keep
the following in mind: One, that
you’re pleasing the recipient — not
yourself. Two, your own motiva-
tions and expectations. Three,
what you’d like your corporate im-
age to be.

Client Clout

Customer gifts are always highly
regarded when they’re thoughtful-
ly chosen and delivered with a per-
sonal message. Concurrently, the
successful gift represents your sta-
tion’s or company’s quality. How-
ever, a holiday token is not a sub-
stitute for good business practices.

It’s December, and you know

The best client gifts often relate
to the business or the office in some
way. For example, if you’ve visited
recipients’ offices, try to choose
something that complements their
decor.

If you must buy multiple gifts for
your clients, try to find some way

AWRT Seeks
Entries For
Annual Awards

merican Women in Radio
A& Television is soliciting
entries for its 15th Annual
National Commendation Awards, to
be held March 15 at New York
City's Waldortf-Astoria Hotel.
Entries must have aired in 1989,
and should portray women in a pos-
| itive and realistic manner. A variety
of awards wili be presented to radio
as well as television programs.
Deadline for submissions is Jan-
uary 5. For more info, contact the
Washington, DC-based organiza-
tion at (202) 429-5102.

to personalize each one. If you
can’t put names or initials on the
items, at least enclose a short
handwritten note to each individu-
al.

Employee Endowment

When it comes to your staff, an
annual Christmas party is an ap-
propriate gift — especially if fam-
ilies are included. Year-end
bonuses should not be considered a
gift by either employers or em-
ployees, however, since a bonus is
earned for job performance.

Your gifts to valuable assistants
should reflect the length of time
they have worked for you, the
amount of responsibility they have,
whether they do personal favors,
and (to some extent) your position
in the company.

When many execs or an entire
department share a secretary, re-
ceptionist, or assistant, a group gift
is the best bet. That way, each per-
son won’t feel pressured or com-
petitive.

Now that you have some ideas
brewing, take a look at the accom-
panying story for several impor-
tant things to consider before be-
ginning your business-gift shop-
ping.

Q107 AND CFGM APPOINTMENTS

kDon Shafer

Christopher Grossmman

nh

JE. Ted Smith, Presidernt and CEQ of the Westcom Radio
Group is pleased to announce the appointment of Mn Don
Shafer as President and General Manager of radio stations
G107 and CFGM.

Mr Shafer is a 27 year veteran of broadcasting and a long-
standing member of Variety Club, United Way and CARAS.,
and is a Board Member of Factor For the past 2 years, Mr
Shafer was General Manager of these stations and was
recently appointed Senior Programming Consultant to
Westcom's FM stations.

Mr. Smith is also proud to announce the appointment of Mn
Christopher Grossman as Vice President and Director of
Sales for radio stations 3107 and CFGM.

M Grossrman previously was General Sales Manager of Q107
and CFGM. This appointment reflects his continued
achieverments in sales for both Q107 and CFGM. Previous to
joining the Westcom Group, Christopher was Sales Manager
of one of Canada's leading national Rep Shops.

Both appointments are effective immediately.

wwWw americanradiohistorv com

efore buying this year's
B business gifts, take a look at
past presents:

¢ Last year’s gifts given. How
were they received? Did you get
thank-you notes? Did your clients
mention them to your salespeople?
Were your salespeople enthusiastic
about the gifts?

e Last year’s gifts received.
How did you and your employees
feel about them?

Next, review last year’s gift-recip-
ient list and your current budget.
Keep in mind that you're not oblig-
ed to give a client a gift this year just
because you gave him or her
something last year (or because he
or she gave you a gift). You may
discover:

* Your employees dislike cer-
tain gifts.

It's The Forethought That Counts

* Your clients resent expen-
sive but unpersonalized gifts.

¢ Some company policies pro-
hibit receiving gifts .

* Recipients’ titles have chang-
ed.

Finally, take care of the details:

* When and how will the gifts
be delivered? It's best if the person
in your company who works most
closely with the reclpient delivers
the goods.

® What should you write on the
cards? Don't just write “Happy Hol-
idays” — write something that re-
lates to the individual and to the
business. The person who's clos-
est to the recipient should sign the
card.

A &5 ﬁ e
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How To Put Off Procrastmatmg

ust do it! Those three words
can send a chill down the
spine of any procrastinator.
If your employees tend to put off
projects, the cause may be fear of
failure — not disorganization.
Here are four tips to get ’em go-
ing, courtesy of Bethesda, MD-
based Association Trends:

e Seek commitment, not com-
pliance. For example, don’t threat-
en to punish your employees for
missing deadlines. Give them roles
in scheduling a project instead.

* Concentrate on the start. Keep
them motivated with a series of in-

?ﬁt

®December 11 — Stellar
Awards. Aquarius Theatre. Hol-
lywood, CA.

® January 10-13, 1990 — Burk-
hart/Douglas & Associates Ra-
dio '90. Hotel Del Coronado.
San Diego, CA.

® January 18-21 — RAB Man-
aging Sales Conference. Loews
Anatole. Dallas, TX.

® January 20-29 — Dan
O'Day's Air Personality Plus
seminar. Ramada Inn — South
Airport. Orlando, FL.

® January 21-25 — MIDEM
'90. Palais des Festivals. Can-
nes, France.

® January 22 — American Mu-
sic Awards. Shrine Auditorium.
Los Angeles, CA.

® February 12 — Dance Music
Awards. Universal Amphi-
theatre. Los Angeles, CA.

® February 13-14 — Broadcast

Credit Association’s 23rd Credit
& Collection Seminar. Westin
Lenox Hotel. Atlanta, GA.

®February 16-18 — Gavin
Convention. St. Francis Hotel.
San Francisco, CA.

“RER CONVENTION

terim goals that can be reached
easily. The end goal will follow.

¢ Use praise, not anger. Getting
upset at them usually makes mat-
ters worse. Seize any chance to
praise your employees, and work
with them to improve their perfor-
mance.

e Stick to your plan. This is a
must. Changing peoples’ priorities
in mid-project will inevitably lead
to more procrastination, as em-
ployees begin to believe that
today’s goals are sure to be sup-
planted by new ones tomorrow —
so why bother to do ’em, anyway?

e
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®February 21 — Grammy
Awards. Shrine Auditorium. Los
Angeles, CA.

®February 28-March 3 —

e

‘ Country Radio Seminar. Opry- |

¢ Convention.

land Hotel. Nashville, TN.

® March 10-13 — NARM. Cen-
tury Plaza Hotel. Los Angeles,
CA.

® March 15 — American Wom-
en In Radio & Television's 15th
Annual National Commendation
Awards Ceremony. Waldorf-As-
toria Hotel. New York, NY.

®March 31-April 3 — NAB
Georgia World
Congress. Aflanta, GA.

® April 18-20 — Broadcast Fi-
nancial Management Associa-
tion. Hyatt Regency. San Fran-
cisco, CA.

® April 25 — 25th Annual
Academy Of Country Music
Awards. Pantages Theatre.
Hollywood, CA.

® May 10-12 — R&R Conven-
tion *90. Century Plaza Hotel.
Los Angeles, CA.

@ May 16-20 — American ' Wom-
en In Radio & Television’s Na-
tional Convention. Capital Hilton
Hotel. Washington, DC.
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| Join Shadoe Stevens as he counts down

S _ the Top 100 hits of 1989! He'll have the stories behind .

.\ the songs! Al the top acts of the year straight from the
charts of Billboard Magazine. <7 L

A\ 0
We'll also be featuring: f4Fg’
N The #1 Single 0f 1989 PP z
3 The #1 Group of 1939 =
N The #1 Album of 1989 J
® The Chart History Makers of 1989 5
TheTopActsof 1989

The AT40 flashback of the top songs of 1988

AMERICAN TCP 40's Top 100 of 1989 is an 8 hour AT40 Soecial Edition. Available for broadcast

6AM-12MID Frichy December 29, 1989 through Monday January 1, 1990 on vinyl or compact disc.

For more information contact: Paul Miraldi at ABC Radio Network Entertainment Programming
(212) 887-5218 or fax (212) 887-5449.

SABC RADIO NETWORKS  [Asc watermari| &
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‘ ‘ ree R.E.M. Record In-
side. No, Really.” reads
the banner headline on

the latest issue of Sassy — and it's
true!

Those four decidedly non-Greek
types from the college town of
Athens, GA recorded a version of
Pink Floyd founder Syd Barrett's
cult jam “Dark Globe,” which —
pressed on one of those familiar
Eva-Tone soundsheets — nestles
between pages 14 and 15 of the
too-hip teen zine.

15 Pa;aes 6f‘:Fame" .

OK, so maybe it's only 11 pages
and 10 pix (one of the latter in a
smokin’ Armani jacket), but that is
Arista big boss man Clive Davis,
profiled in the winter issue of Fame.

As for the top cat's greatest quip,
we vote for “When | first came to
Columbia, | thought Simon & Gar-
funkel was a law firm!”

- Fun Couples

Moving from the sublime to the ri-
diculous, the Star reports that
soon-to-be-recording artist and cur-
rent star of “A Different World” (and
“Harlem Nights'') Jasmine Guy has
been "secretly dating” Guns N’
Roses lead guitarist Slash!

Meanwhile, the Globe quotes
Jorry Lee Lewis as saying that he
didn't have sex with Lisa Marie
Presley for “a number of reasons,”
not the least of which was “out of
respect for Elvis!”

Cut To The Chaste
Speaking of flamboyant '50s pi-
anists, Little Richard was holed up
in his NYC hotel room, fretting
about his forthcomirig plastic sur-

NOT FAR FROM THE (FAMILY)
TREE — This week’s copy of “Peo-
ple” contains the semi-shccking
revelation that 18-year-old actress
Christina Applegate — best known
for her portrayal of everybody’s fav-
orite hot tramp, Kelly Bundy, on
TV's “Married With Children” — is
the daughter of former record pro-
moter (ABC, Casablanca, Aricia, et.
al.) and erstwhile air personality
Bobby Applegate (pictured apove)!

gery, when the National Examiner
claims he received a phore call
from a young man named Michael
Jackson, who reassured the ol
ivory-tickler that a few little nips 'n’
tucks were nothing to worry about!

Motherly Love

According to the Star, Diana
Ross has given her daughter
Rhonda her first gig in this little
thing we like to call show business.
At areported $1500 a day, all darl-
ing daughter has to do is dress up
in Mommy's clothes, slap a wig-hat
on her head, and divert fans’ after-
concert attention — thereby enabl-
ing La Ross to sneak out the back
door unmolested!

TOP TEN SHOWS
NOVEMBER 20-26

1 Roseanne

2 Wonder Years

3 60 Minutes

4 Who's The Boss?

5 Golden Girls

6 Empty Nest
Murder, She Wrote (tie)

8 Coach

9 America’s Funniest Home
Videos
NFL Monday Night Football
{Broncos vs. Redskins) (tie)

Source! Nielsen Media Research

All show times are EDT/PDT uniess oth-
erwise noted, subtract one hour for COT.
Check listings for showings in the Mountain
Time Zone. All listings subject to change.

Tube Tops

* The Beatles, the Rolling
Stones, Billy Fury, Dusty
Springfield, the Hollies, the
Dave Clark Five, Georgle
Fame & The Blue Flames, Ru-
fus Thomas, and Martha & The
Vandellas make up the impres-
sive lineup of '60s stars sched-
uled to debut the Disney Chan-
nel's weekly half-hour show
"Ready Steady Go!” (Sunday,
12/3, 9pm). Rock drummmer-
turned-music mogul Dave Clark
hosts the program, which
originally aired on British TV
from 1963-67.

Friday, 121

¢ Quincy Jones, “The Ar-
senio Hall Show" (syndicated;
check local listings for station
and air time).

Saturday, 12/2

® Van Morrison, “Late Night
With David Letterman” (NBC,
12:30am).

* ““Kenny Rogers In Con-
cert” (PBS; check local listings
for air time). The singer per-
forms Christmas classics as
well as his own hits in this
100-minute special, taped last
year. The Forester Sisters
make a guest appearance.

¢ K.D. Lang, “Saturday Night
Live” (NBC, 11:30pm).

* Boys, “Byron Allen” (ABC,

For
the industry’s
best buys . . .
shop the

R&R

mAR KETPlacE

every week.

11:30pm).

* Third World and Fuil
Force, "It's Showtime At The
Apollo” (syndicated; check lo-
cal listings for station and air
time).

Monday, 12/4

* Jean-Luc Ponty, Ray Manza-
rek, Michael McClure, Chuck
Jackson, Libre Orchestra and
L.L. Cool J, “Night Music”
(NBC, 12:15am).

o jeff Beck and Stevie Ray
Vaughan, “Arsenio Halt.”

e Barry White, “The Pat Sa-
jak Show" (CBS, 11:30pm).

Tuesday, 12/5
® Phil Collins, *Arsenio
Hall.”
¢ Judy Collins, “The Tonight
Show Starring Johnny Carson”

(NBC, 11:30pm).
Thursday, 12/7
® Dion, “Later With Bob
Costas” (NBC, 1:30am).
e Lacy J. Dalton, “Pat
Sajak."”

www americanradiohistorv com
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‘Austin City Limits’
Enters 15th Season

he Public Eroadcasting Sys-
tem’s rock ’'n’ country
music series “Austin City
Limits” enters its 15th broadcast-
ing season on January 15, kicking
off the new year with an hourlong
show featuring George Jones and
rockabilly originator Carl Perkins.

Other stars scheduled to appear
on the long-running live music
showcase this season include Mar-
cia Ball, Beausoleil, Gary Morris,
Kathy Mattea, Alabama, Mary
Chapin Carpenter, Stevie Ray
Vaughan, Michelle Shocked, Shen-

andoah, Tish Hinojosa, Waylon
Jennings, Lyle Lovett, Marty Stu-
art, and Lucinda Williams (among
others). As always, each enter-
tainer will receive standard union
scale for his performance.

This season also marks the first
time ““Austin City Limits” (or any
other PBS program) will be taped
and presented in Dolby Surround
sound. Artist listings for the series
— set to air on some 280 PBS sta-
tions nationwide — can be found
weekly in the ‘“Television” column
of R&R’s Media section once the
new season is underway.

NEW THIS WEEK

®INXS: IN SEARCH OF EXCELLENCE (PolyGram Music Video)
Featuring interviews, early TV performances, and rehearsal footage, this
80-minute compilation contalns the Australian sextet’s biggest hits — albeit
mostly from the Atlantic recording group’s last two LPs. Selections range
from videoclips of “New Sensation,” “Devil Inside,” and “Mystity” to five!
versions of “What You Need,” “Need You Tonight,” “Don’t Change," and
“Mediate.” Excerpts from eight other songs complete the audio/visual

treat. (Street date: 12/5.)

e e

=

INXS DEOS — INXS contemplates their new-found R*O*C*K*G*0*D*S
status.

i S i ¥

Love” as well. (12/5.)

Home Video)

® KENNY G LIVE (6 West Home Video)

This 80-minute concert video features Arista’s jazzy G-Man performing
“Songbird,” “Silhouette,” “Home,” “Going Home,” and “Uncle Al.”
Vocalist Michael Bolton joins the sax fiend for “Don’t Make Me Wait For

® ANDERSON BRUFORD WAKEMAN HOWE: THE BIG DREAM (6 West

Yes, Jon, Bill, Rick, and Steve have returned. Their self-titied clip com-
pilation includes videos of “Brother Of Mine,” “Order Of The Universe,”
§| and “Quartet (I'm Alive),” as well as a live version of the Yes classic “Heart

Of The Sunrise.” Behind-the-scenes footage from the making of the band’s
latest Ariste LP tops off the 35-minute package. (12/5).
® BLACKBOARD JUNGLE (MGM/UA Home Video)

§ This 1955 feature film (now available on videocassette for the first time)

i

]
&
i
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warrants a mention — not because of its hoary, idealistic-teacher-in-a-

gritty-urban-classroom storyline, but because of its groundbreaking rock 'n’ ]
roll “soundfrack” — Bill Haley & The Comets’ “Rock Around The Clock”
blasting over the movie's opening credits. Look for a classick performance
by the late Vic Morrow as a particularly unsavory JD, too. (12/5.)
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BOOK BEAT

Radio History, Rockin’ Pop
Bios Top Winter Releases

ant to curl up this winter
with a good book . . . or
even with someone who’s

read one? If so, hitchhike down to
your local bookstore and check out
these four music-related releases:

Radio, Radio

Once upon a time in America,
rock 'n’ roll deejays were the un-
disputed kings of radio. In the
“Pied Pipers Of Rock 'N’ Roll: Ra-
dio Deejays Of The '50s And ’60s”
($16.95/Longstreet Press), author
Wes Smith returns to those glory
days, examining how fast-talkin’
platter-pushin’ poppas helped
shape and reflect the nation’s
changing ideals in the years follow-
ing WWII.

The 300-page history lesson docu-
ments the careers of such rock 'n’
roll radio pioneers as Alan Freed,
Wolfman Jack, Dick Biondi, Jocko
Henderson (the first deejay to host
live programs in two separate
cities), and WLAC/Nashville’s
triumvirate of Bill “Hoss” Allen,
John R. (Richbourg), and Gene
Nobles.

Other historical milestones dis-
cussed in the rockin’ reader in-
clude the story of how Dick Clark

got the “Bandstand” gig, the ar-
rival and impact of portable ra-
dios, the contributions of early fe-
male deejays, and the XXX-ces-
sive behavior that characterized
1959’s “Second Annual Radio Pro-
gramming Seminar & Pop Music
Deejay Convention” in Miami
(found in the “Booze, Broads, And
Bribes” chapter).

More importantly, the book re-
veals how a gaggle of influential
record spinners helped “sepia’ or
“race” musiC gain mass accept-
ance in the US, first as rhythm
and blues and later as rock’n’ roll
itself. The tome also traces the rise
(and roles) of major and indepen-
dent record labels within the music
industry.

Love Child

In his unauthorized biography
“Call Her Miss Ross‘“ ($21.95/
Birch Lane Press), author J. Ran-
dy Taraborelli traces the life and
career of singer Diana Ross from
the moment she came to Motown
Records in the summer of 1960 to

Bit vty Bmt RAPHY 4 I)uu Ross

the final strains of a June 1989 con-
cert at NYC’s Radio City Music
Hall.

This is the Big One!
MAY 10-12

The book uses 32 pages of photos
and excerpts from more than 400
interviews with family, friends,
and former associates of La Ross
to present a balanced look at the
Supremes being. Along with tales
of Ross’s wildly different on-and
off-stage personas, the 585-page
prima donna primer looks at her
two marriages as well as her
highly publicized relationships
with Smokey Robinson, Berry Gor-
dy Jr., and actor Ryan O’Neal.

Electric Youth
In the first chapter of Debbie

Gibson’s ‘“‘Between The Lines”
($9.95/Diamond Books), the young
sing-sation announces that she pen-
ned the 123-page opus to “talk to
my friends, one-to-one, and in my
own words.” The Atlantic record-
ing artist then launches into a de-
tailed account of her 19-year-old
life, explaining that she’s a normal
junk food-lovin’ teen who also hap-
pens to be a spotlight-drenched
multi-media star!

With the help of ghostwriter
Mark Bego (who recently authored
“Aretha Franklin: The Queen Of
Soul”) and generous photos from
her personal collection, Gibson de-
tails how performing and writing

Date Set For
Annual UNCF
TV Benefit

ou Rawls, Nancy Wilson,

and Marilyn McCoo are

among the popular vocalists
set to co-host the annual “Lou
Rawls Parade Of Stars” telethon to
raise money for the NYC-based
United Negro College Fund.

Musicians scheduled to appear
on the December 30 program in-
clude Anita Baker, Andrae Crouch,

music has consumed her life from
the age of five (when she wrote her
first song, “Make Sure You Know
Your Classroom”) to her recently
completed “Electric Youth” tour.
The oversized picture-book not
only offers readers a song-for-song
analysis of Gibson’s two Atlantic
LPs, but also covers such fave rave

« topics as “television,” “make-up,”
L “boyfrlends » “fans,”
. “diet 'n’ fitness,” and “honesty”
. before closing the book with a com-

“hatS 7

plete discography.
Lone Stranger

Roy Orbison was a gifted musi-
cian and a one-of-a-kind singer.
The soft-spoken Texan was also a
nice man. These points are driven
home time after time in British
author Adam Clayson’s just-
released bio “Only The Lonely:
Roy Orbison’s Life And Legacy
($17.95/St. Martin’s Press).

The 257-page reader contains
tales of joy (Orbison’s chart suc-
cesses and his satisfying profes-
sional and personal relationships
with such folks as Elvis Presley,
Jerry Lee Lewis, Johnny Cash,
and Carl Perkins) as well as tales of
sorrow (Orbison lost his first wife
in a motorcycling accident and two
of his sons in a house fire).

His days of touring in support of
the Beatles and the Rolling Stones
provide rich anecdotes, and Orbi-
son’s return to public favor — his
induction into the Rock And Roll
Hall Of Fame and inclusion in the
Traveling Wilburys — is thorough-
ly documented as well. Sixteen
pages of photos flesh out the
release.

 MUSIC & MOVIES _

CURRENT

@ ALL DOGS GO TO HEAVEN (Curb)
Single: Love Survives/irene Cara f/[Freddie Jackson
Other Featured Artists: Melba Moore f/Burt Reynolds, Lana Beeson

® SHOCKER (SBK)

Sword And Stone/Bonfire
® FABULOUS BAKER BOYS (GRP)
®BLACK RAIN (Virgin)

Single: Back To Life/Soul Il Soul

® LETHAL WEAPON li (WB)

Singles: No More Mr. Nice Guy/Megadeth

Other Featured Artists: Dangerous Toys, Saraya, Dudes Of Wrath
Single: Makin’ Whoopee/Michelle Pfeiffer

Other Featured Artists: Dave Grusin, Duke Ellington Orchestra
Other Featured Artists: Gregg Allman, Iggy Pop, UB40

Single: Knockin’ On Heaven’s Door/Randy Crawford

| WEEKEND BOX OFFICE
NOVEMBER 22-26

‘k 1 Back To The Future $43.0
: Part Il (Universal)*

2 Harlem Nights $16.1
(Paramount)
3 Look Who’s Talking $10.4
(Tri-Star)
4 The Little Mermaid $10.0
(Buena Vista)
5 Steel Magnolias $9.0
(Tri-Star)
6 All Dogs Go To $5.0
Heaven (MGM/UA)
7 Prancer $4.8
(Orion)
8 Dad $3.8
(Universal) 5
9 The Bear $3.0 -
(Tri-Star) .
10 Crimes & $1.8 ©
Misdemeanors (Orion) g
All figures in millions ;‘
*First Week In Release ]
(Note: This week’s figures é
reflect a five-day weekend} =
Source: Exhibitor Relations Co. "!1
|

COMING ATTRACTIONS: No
music-related fims opening this
week, go out and wall the na-
tion’s malls instead.

Cable Channél
To Air Quake
Benefit Concerts

The Beach Boys, Crystal
Gayle, Chaka Khan, and Di-
onne Warwick are among
the hitmakers scheduled to per-
form on the Discovery Channel’s
upcoming “Discovery Presents:
Christmas With The Stars — An In-
ternational Earthquake Benefit”
for victims of the San Francisco
Bay Area and Armenia disasters.

The three-hour program will air
live from Los Angeles on Decem-
ber 15 (8pm EST/5pm PST), and
will be repeated immediately af-
terward on the cable channel. The
show is slated to be broadcast in
the Soviet Union on Gosteleradio
December 16 as well.

Donations for the earthquake
victims will be solicited through a
900" number.

Other Featured Artists: Beach Boys, George Harrison, Eric Clapton
® DRUGSTORE COWBOY (Novus/RCA)

Featured Artists: Desmond Dekker & Aces, Count Five, Abbey Lincoln
® THELONIOUS MONK: STRAIGHT NO CHASER (Columbia)

Featured Artist: Thelonious Monk

UPCOMING

Kool Moe Dee, Wayne Newton,
Charley Pride, Lionel Richie, and
Frank Sinatra.

The syndicated telecast will or-
iginate from the Aquarius Theater
in Los Angeles, and is scheduled to
air live in the eastern time zone.
The program will be shown tape-
delayed elsewhere in the US.

Look for schedule & registration

details in January.

Century Plaza & JW Marriott Hotels

Century City/Los Angeles ® SHE-DEVIL

Single: | Will Survive/Sa-Fire (Mercury)

RR
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KROR SAN FRANCGISGO:

BEFORE HARRIS

American Radio Fall 1987

18-34 18-49 25-49 25-54 MEN 18-24 MEN 18-34 MEN 25-34 MEN 18-49  MEN 25-54

KGO >
KCBS
KKSF-F
KSAN-F
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KNBR

. KSOL-F 1. KSOL-F 1. KGO 1. KGO > 1. KMEL-F> 1. KSOL-F 1. KFOG-F 1. KGO
. KMEL-F> KGO 2. KOIT A/F2. KOIT A/F 2. KSOL 2. KMEL-F 2. KSOL-F 2. KSOL-F
. KITS-F 3. KMEL-F 3. KBLX A/F3. KSAN-F 3. KITS-F 3. KGO . KKSF-F
. KOIT A/F4. KOIT A/F4. KSAN-F KCBS 4. KFOG-F 4. KKSF-F ¢, KFOG-F
. KBLX A/FS5. KBLX A/F5. KCBS . KBLX A/F . KOME-F 5. KKSF-F 5. KITS-F KCBS
. KIOI-F 6. KSAN-F 6. KKSF-F 6. KKSF-F . KBRG-F . KOIT A/F  KMEL-F
KKSF-F 7. KKSF-F 7. KSOL-F 7. KSOL-F . KFOG-F . KC8S ©. KITS-F KOIT A/F
8. KFOG-F 8. KIOI-F 8. KYUU-F 8. KNBR . KKSF-F 8. KOIT A/F8. =E. 8. KSAN-F KSOL-F
9. KYUU-F 9. KCBS 9. KIOI-F 9. KYUU-F . KBLX A/F9. KBLX A/F -E) %, KBLX A/F 9. KBLX A/F
10. KGO 10. KITS-F 10. KFOG-F.10. KIOI-F . KIOI-F KSAN-F KSAN-F 1a. KOIT A/F10. KKCY-F
13. KROR KYUU-F16. KROR 19. XKRQR KSJO-F 13i. KRQR 18.KRQR

15. KROR
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AFTER HARRIS :

American Radio Spring, 1989

18-49 25-49 25-54 MEN 18-24 MEN 18-34 MEN 25- 34 MEN 18-49 MEN 25- 5&

-E_ 1 KOIT-AF 1 KOLT-AF 1 KOIT-AF< 2> gD @
2 KMEL-F 2 KGO 2 K60 > ﬁ%ﬁ) KMEL-F 2 KITS-F 2 é %EED
KIOI-F< 3 KIOI-F 3 KIOI-F 3 KSAN-F KITS-F 3 KITS-F 3 KMEL-F 3 KGO 3 KSAN-F

KOIT-AF< KOME-F KOME-F> 4 KOME-F &4 KSAN-F 4 KOIT-AF<
KITS-F KXXX-F< KIOI-F KGO KITS-F 5 KKSF-F

KSOL-F< 6 KSAN-F KSJO-F KSAN-F KSAN-F KOME-F 6 KCBS
7
8

—

6
KOME-F 7 KITS-F 7 KSQL~F< KGO KFOG-F KOIT-AF< 7 KFOG-F<
KSAN-F 8 KKSF-F< KIOI-F
KFOG-F 9 KSOL-F KKSF-F KKSF-F KBLX-F<

9 KWSS-F 9 KSJO-F
KXXX-F 10 KOME-F 10 KOIT-AF KFOG-F 10 KNBR

KOIT-AF 10 KOIT-AF 1

OO 0~ O W
O W P W

6
7
KIOI-F KFOG-F 8 KIOI-F KIOI-F
9
0

—_
—_

- "American Radio by James Duncan, Jr.

I\IIIMBERS DON'T LIE.
HARRIS

COMMUNICATIONS CORP.

NATIONAL RADIO PROGRAMMERS. CALL GEORGE HARRIS AT 215-789-0100.
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BYTE THE BUTT

Computer Program Helps
Curb Cigarette Smoking

re you trying to kick the

cigarette habit? If so, you

may be interested in a new
computer program (currently in
the research and testing stages)
that helps people lose the urge to
light up.

The program — developed by
psychologist Thomas Burling of the
Palo Alto, CA-based V.A. Medical
Center — guides would-be non-
smokers by monitoring their re-
sponses for 10 minutes daily. Folks
on the program smoke one cigar-
ette per day through a special filter
that measures the number of pulls
per cigarette and how long each

puff takes to complete.

The computer then informs the
smoker if and when he should
switch to a lower-nicotine cigar-
ette, and when he should quit
smoking altogether. (The method
was designed to prevent tobacco
users from smoking more low-nico-
tine cigarettes or taking deeper
drags to counterbalance the wean-
ing process.)

Burling, who estimates the pro-
gram’s six-month success rate to
be somewhere between 20% and
30%, says his creation could be in
consumers’ hands within a couple
of years for between $30 and $50.

Studer & Philips Develop
User-Friendly Pro CD Player

Compact Disc Player” sports a quick 'n’ quiet disc drawer for easy ]

D esigned to make a DJ's life a little easier, the “A727 Professionat
loading, and comes with a start-review and end-review feature that

enables the user to inspect start cues and end-of-track audio by pressing a
single button.

The result of a joint venture by European consumer electronics giants
Studer and Philips, the player also features a digital circuit that not only de-
tects the exact start of modulation, but also “parks” the laser pickup in the
precise position for instantaneous audio.

The unit is equipped with large buttons for primary functions (play,
pause, etc.) and has a large numeric keypad for selecting songs.

The rack-mount player also displays any given track’s elapsed and re-
maining time, and a built-in quasi-analog bar graph provides information on a
disc’s total contents and the laser’s relative scanning position within a
selected track.

Available from Nashville-based Studer Revox America Inc., the A727
is list priced at $2695. For more info, phone the firm at (615) 254-5651.

New Cordless
Headphone

ost cordless headphones
can only be used with
headphone-jack equipped

sets, but the “IR-200 Infrasound"
cordiess infrared headphone sys-
tem is compatible with any model or
brand of TV.

Manufactured by the Arcadia,
CA-based Arkon company, the unit
sports an infrared transmitter for
newer televisions and a micro-
phone adapter for older models.

The four-ounce unit is designed
to provide virtually distortion-free
audio reception from VCRs, re-
ceivers, CD players, or cassette
decks as well as TVs from any-
where within 250 square feet of the
sound source.

Retail price: $79.95. For more
info, phone the firm at (818)
358-1133.

Single-Display
Remote Control

ith remote controllers
such an integral part of
today’s CD players,

receivers, TVs, and VCRs, it’s be-
coming more and more difficult to
press the correct button — es-
pecially on those ‘‘mega-con-
trollers”” with hundreds of
microscopic keys.

Denmark-based Bang & Olufsen
may have a solution. The company
has developed a hand-held com-
puter, dubbed the “Beolink 7000,”
whose flat-screen display shows
just one set of controls at a time.
The controller utilizes a touch-
sensitive surface that changes as
each mode is selected.

The Beolink 7000 won’t hit the
shelves until January. The futuris-
tic gizmo is priced at $1000.

Because All Ears

Announcers all over America have
asked us for a product that would allow
them the freedom of “tuning” head-
phones to their liking. “Hear” it is. The
Radix HE20 Headphone Equalizer/ Amplifier.

Are Not Created Equal

Talk about versatile, the HE20 has a 3 band graphic eq that
will boost or cut bass, midrange, and treble. Ear fatigue commonly
associated with board shifts will be a thing of the past. We
added a powerful distortion-free amplifier so the audio quality is
crystal clear, loud or soft. The HE20 interfaces with any console
regardless if it has a headphone amplifier or not. The supplied
mounting bracket enables you to conveniently place the HE20
anywhere, under a counter top, for instance. Plus the HE20 is not a glorified
piece of consumer gear; it's designed to take the 24 hour grind required for broadcast.
For only $249.00 we can have your HE20 on its way in no time. Call us toll free to order yours.

/
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Radix Introduces the
HE20 Headphone Equalizer
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Preservation Process Cooks Books

here’s nothing like curling

up with a good, old book —

and discovering its pages
are brown and brittle. Almost ev-
ery book published in the past 150
years is printed on wood-pulp pa-
per, which contains acids that be-
gin to break down after just 50
years.
~ As a result, the Library Of Con-
gress is funding development of a
process — developed by the Chi-
cago-based Akzo Chemicals com-
pany — that de-acidifies books in
bulk.

Here’s how it works: Books are
packed into a giant pressure
cooker and dried, then treated with
diethyl zinc gas. The gas pene-
trates the pages, neutralizing the
acid. If the paper isn’t too dis-
colored, the treatment is expected
to add about 200 years to each
book.

Each batch takes 60 hours to pro-
cess, and costs $6-$10 per book.
Akzo plans to build a plant that will
be able to treat a million books
each year.

19-inch rack frame.

Latest Building Blocks
For Sound Improvements

other broadcasting "housekeeping™ duties, the “8000 Series Mod-

ular Distribution System” (also dubbed “The Frame") is a series of

individual modules (pictured) that can be mixed and matched to accom-
modate any kind of broadcast facility — radio or TV.

The modules — available from San Jose-based J.N.S. Electronics

Inc. — consist of a plate-through-hole printed circuit board that's supported

by an aluminum back plate, and are designed to be housed in a standard

C onceived and created to assist with on-air signal distribution and

L i & s
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16 Separate Modules Available

The 8000 Series system currently sports 16 different modules that
serve as the following devices: a power supply, a stereo/mono audio
distribution amplifier, a microphone to line amplifier, an audic monitor
amplifier, an audio equalizer (for solving problems with phone lines), a
stereo synthesizer, a stereo audio limiter (for protecting transmitters), and a
stereo-mono-stereo switch that you can control manually or via remote.

There are also separate models that can stand in as an audio failure
detector, a program changeover (for switching between two remote pro-
gram sources), a stereo audio switcher, an AM RF detector, a stereo validi-
ty generator and detector (for constantly verifying that audio is present and
in phase on the left and right), a program circuit loss alarm, and an audio
test oscillator (for testing and trouble-shooting).

For more info, including prices on the 8000 Series or the individual
modules, call the company at (408) 729-3838.

m

BROADCAST SUPPLY WEST

America’s Full-Time Broadcast Supplier

7012 27th Street W
Tacoma, WA 98466
1-800-426-8434
FAX 206-565-8114

www americanradiohistorv com
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WHY BERNIE BRENNAN
RETAILS WITH RADIO.

“To reposition Montgomery Ward, we must change existing
perceptions and attract new customers. In a cluttered,
~ competitive marketplace, we need to reach potential
customers inarelaxed environment where they have
& ahigher propensity to listen to our commercials.
I drive to and from work everyday. So do
most of our customers. I listen to the radio
en route— generally the same few stations
each day. So do most of my customers.
I don’t know a better way to reach a
customer than through a well-known,
trusted, reliable friend...like my favorite
radio station.

TARGET NEW CUSTOMERS

On radio, we make different appeals to distinct

customer groups. Radio helps us attract new
customers by speaking to them in their own
language about styles, products and merchan-
dise. By consistently repeating a message in a
familiar entertainment context, we can change
public perceptions about our stores.
That’s why radio is a vital tool in
our retail strategy.”

BERNARD BRENNAN
CHAIRMAN AND CEO
MONTGOMERY WARD

Nationat Associalgn of Broadcasters/Radio Advertising BLreau.

! 4
r

WWW.americanradiohistorv.com
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8 hours of the biggest Top 40 dance hits of the 80's, beat - to - beat
and back - to - back.

There is no national host, so this special can be
totally customized by one of your
air personalities!

' , whitney HouSto"
Featuring , michael Jackse %n'et Jackson
SU}? eglsrtlgrs . MadO"”;’/’. vagl - - Prinee
Inciu *, george MiC

‘The Mix of the Decade”
is available for airing on 8 vinyl discs
via barter Dec 30 - Jan 1, exclusively from the

i & ] ¥ F
. ¥ 4 R N iz | s
@ { » b2 4% @ e - R éd n on
'\ 4 | i B

Call ndw to reserve for your market,
(212)887-5379 or

Effective Januarv 1994 FAX (212)887-5449

The weekly 4 hour HOT MIX show will be available for the first
time by barter on vinyl discs, from the ABC Radio Networks.
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UK Bros Get Stoned In K.C.
Y

Epic recording popsters Bros were lucky enough to get backstage at the Rolling Stones’ recent K.C.
show arid hobnob with the Columbia recording legends in person. The fresh-faced lads hoisted back a
few refreshments and swapped kudos with the Bros before treading the boards like the storm troupers
they are. Captured for posterity are (I-r) Bros vocalist Matt Goss, Stones members Ron Wood, Bill
Wyman, and Keith Richards, Matt's twin Bro Luke, and Stones lead singer Mick Jagger.

Say Cleese!

Capitol recording star Tina Turner is all smiles as former Monty Python
comedy kingpin John Cleese reenacts the knee-crawlin’ tribute he
performed for the rock queen during “Hysteria II” — a comedy 'n’
music special slated to air in Britaln on December 1. Tina sang a pair
of tunes from her "Foreign Affair” LP at the AIDS benefit.

Headbanded Headbangers

Mercury recording star Michael Monroe {I) chats with Guns N’ Roses’

UC Heavyweights K.O. ‘Marvelous’ Middleweight

lead swinger Axl Rose during a video shoot for Monroe's choice-filled
anthem for philosophically bent rockers, “Dead, Jafl or Rock 'N’ Roll.”
The Roseman not only joined his musical mentor to sing on-camera
backing vocars, but also was instrumental in getting the entire catalog
from Monzsoe’s former band (Hanoi Rocks) recently rereleased on

A&M Records recently threw a black-tie bash in honor of Barry White's just-released “The Man Is Back”
LP. Seen making the Spago scene were such urban — and urbane — heavyweights as (I-r) Arista record-
ing artist Jermaine Jackson, Qwest/WB soulstirrer Quincy Jones, former middleweight boxing champ

Guns N' Roses’ own Uzi Suicide label. “Marvelous” Marvin Hagler, and White.

WwBBM Newsman Scores With Charity Power Play

; ‘4 L‘ [~

WBBM/Chicago’s Blackhawk hockey announcer Pat Foley (second from left) was high-sticked, but not
unnecessarily roughed, by four fabulous autograph-seeking babes (one too many for a hat trick) during
the team's station-sponsored “Skate With The Hawks" fundraising extravaganza. Proceeds from the icy
adventure are earmarked for WBBM'’s Wreath Of Hope campaign to benefit needy folks in the Windy City
and its surrounding area.

Hip Hop ’N’ Pop Tops

Singer Roland Gift (i} of IRS/MCA’s Fine Young Cannibals displays a
characteristically British reserve as he thanks Delicious Vinyl/island’s
move bustin’ rapper Young MC for opening the FYC’s recent Atianta
concert.

wWwWw.americanradiohistorv.com
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Larson VP/GSM At KSDO Combo

ey
-

Barbara Larson

R N

Gannett has transferred KIIS/
Los Angeles LSM Barbara Larson
to VP/GSM at News-Talk/Classic
Rock combo KSDO-AM & FM/San
Diego.

KSDQO President/GM Mike
Shields remarked, “We're for-
tunate to have a person with Bar-
bara’s experience, leadership, and
enthusiasm join our team and di-
rect the efforts of our sales depart-
ment.”

Larson joined KIIS as LSM in
1987 after spending five years as
NSM at WXRK/New York. Prior
to that her career included man-
agement positions at Westinghouse
outlets WIND/Chicago, WINS/
New York, and KDKA/Pittsburgh.

o

Weiss

Set As WGLD & wWwwB

General Sales Manager

Sales consultant Sue Weiss has
been named to fill the long-vacant
GSM position at WGLD & WWWB/
Greensboro. She’ll lead an eight-
member sales staff at the Mann
Media combo, where her husband
Ed is the GM.

Station owner Bernie Mann com-
mented, ‘““Sue recruited and train-
ed one of the most outstanding
sales teams I've ever seen.”

Sue Weiss told R&R, “The first
thing I'll be involved with will be
rebuilding the sales staff. WWWB
[formerly WOJY] changed format
[to bright AC] April 4 and the reac-
tion has been fantastic. We didn’t
lose any advertisers because of the
change, and have noticed a definite
gain in other categories. Listener
reaction has also been very posi-

s

Sue Weiss

tive. The numbers have been going
up and now we’ll focus on the sales
side.”

Weiss was previously GSM at
Raleigh’s WTRG and WKIX.

Former KWSS/San Jose GSM
Mark Durkin has crossed the street
to become GSM at KSJX & KSJO.
He succeeds Jeff Siegel, who has
exited the Naragansett AOR.

Durkin GSM At KSJX & KSJO

Durkin spent seven years at
KWSS, the last two as GSM. “KSJO
is the oldest AOR station in San
Jose,” he noted. “I’'m thrilled to be
part of the tradition and look for-
ward to working with the team.”

CHRIS GABLE BROADCAST SERVICES

TALENT DEVELOPMENT AND MOTIVATION

ARBITRON DIARY REVIEW AND ANALYSIS

MARKET EVALUATION
FORMATS AND PROGRAMMING

STRATEGIC PLANNING
MUSIC SYSTEMS
TRAINING SEMINARS

TALENT WORKSHOPS

PROMOTIONS AND MARKETING

P. 0. Box 130
MT. GRETNA, PA 17064
(717) 964-3255

POWERFUL PROFITABLE PROGRAMMING

Columbia threw a bash for New Kids On The Block, whose latest LP “Merry, Merry Christmas” recently went platinum.
Celebrating at NYC’s American Festival Cafe were (top photo, seated, I-r) the band’s Jon Knight, Columbia VP Eddie Pugh,
and the band'’s Joe Mcintyre; (top photo, standing, I-r) CBS Records Division President Tommy Mottola, manager Dick Scott,
band member Jordan Knight, Columbia President Don lenner, New Kids Danny Wood and Donnie Wahiberg, and Columbia
VPs Cecil Holmes and Marc Benesch. Also pictured (bottom photo, I-r): Jon Knight, Scott, Sony Corp. President/CEQO Nario
Ohga, Jordan Knight, CBS Records Group President/CEQ Walter Yetnikoff, Wood, Wahlberg, Mottola, and Mcintyre.

r
k o

Industry types of all sizes turned up at the bash MCA threw for Chunky A to
celebrate his debut album, “Large And In Charge.” Guests were treated to a
sampling of L.A.’s many fried chicken eateries, the video of A’s first single
(“Owwww!"), and a taped message from the Chunker himself. Among those en-

joying the festivities were (I-r) label Exec. VP Louil Silas Jr., Chunky A’s thin twin:

Arsenio Hall, and MCA Music Entertainment Group Chairman Al Teller.

EM! ha
Right Way” is slated to be released in January. Flanking the transplanted Canadian
after the pacting are (I-r) EM! Sr. VP Gerry Griffith and President/CEQ Sal Licata.

www americanradiohistorv. com
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WDFX Ups
Schiefer To GSM

WDFX/Detroit has promoted
Local Sales Manager Michael
Schiefer to GSM. He replaces Rob
Olin, who left the business to pur-
sue other opportunities.

VP/GM Paul Jacobs told R&R,
“Even though Michael is young, at
age 30 he’s a Detroit radio veteran.
His father, Dave Schafer, helped
launch [Detroit stations] WOMC,
WCZY [now WKQI], and CKLW,
so radio runs in his family. He's
done an outstanding job as Local
Sales Manager and has the tools we
need to take us further.”

Schiefer told R&R, ‘“Working
with Paul, I've learned a lot. His
reverse-pyramid philosophy, that
he’s here to serve me, I'm here to
serve sales, sales is here to serve
clients, and programming is here
to serve our listeners, has worked
very well. I can thank my dad for
my early radio background. Know-
ing the stuff that takes years to
learn has helped me in this fast-
paced format and market.”

Schiefer had been with the sta-
tion for nearly three years when
Hoker Broadcasting took it over in
August-of 1988. Previously, he was
an AE at crosstown WNIC for al-
most four years. :
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STORY

FOREVER YOUNG

S~ s~ ossas~aso o
A Three Hceur Radio Special

T rrersreveeyre
This fall, Rod Stewart picks up the Living Legend awarc from the National
Academy af Recording Arts and Sciences . .. and Rod’s brand-new retrospec-

tive album Storyteller is proof that he des=2-ves it!

L T BT )

Since The Rod Stewart Album in 1869, Rod's solo career has not slowed
down. In the '70s he created raock landmarks, from ‘“Maggie May"” and “You
Wear It Well” through “Tonight’s The Night (Gonna Be Alright)” and “You're
In My Heart.” And he kept the heat on in the '80s with “Some Guys Have All
The Luck, " "Love Touch,” “Lost In You™ and “Forever Young."
B s~ ~a ]

“The Rod Stewart Story” has it all, including comments by Rod himself, and
interviews with former Faces bandmates Ron Wood (currently with the Roll-
ing Stones) and lan McLagan. It's available for broadcast this December
15th-17th on a swap/exchange basis to stations in the top 170 Arbitron-rated

metro markets. For station ¢clearance infecrmation call 800-654-3904.

UNISTXR
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Radio

® JAN CADDELL, WKSK/West Jeffer-
son, NC GM, has been elected Presi-
dent of the North Carolina Association
of Broadcasters, succeeding Voyager
Communications GM JACK McCAR-
THY. Caddell will be followed in turn by
WBTV-TV/Charlotte GM CULLIE TAR-
LETON, who will serve beginning Oc-
tober 1990.

Other newly elected officers include:
Beasley Broadcast Group GM
GEORGE BEASLEY, VP/Radio; WTVD-
TV/Durham GM ALAN NESBITT, VP/
Television; and Great American Media
GM DON CURTIS, Secretary/Treas-
urer. Directors for '89-'90 are: WGHP-
TV/High Point GM DAVID BOYLAN,
WBRM/Marion GM ANNETTE BRY-
ANT, WXil/Winston-Salem GM RENNIE
CORLEY, WBBB & WPCM/Burlington
GM KATHY HARRIS, Joyner Commun-
ications GM TOM JOYNER, WKHO &
WIOZ/Southern Pines GM WALKER
MORRIS, WEAL & WQMG/Greensboro
GM REES POAG, and WRRF &
WDLX/Washington GM ZOPH POTTS.

® RICK SELLERS is upped from WMT-
AM & FM/Cedar Rapids PD to VP/Op-
erations & Programming at parent Won-
derful Music and Talk. Also promoted is
the stations’ LSM JIM DOYNE, who be-
comes the company’s VP/Sales.

Records

® TRACEY MILLER has been named
National Media Director at Profile Rec-
ords. She rejoins the company after a
stint at Kathryn Schenker Associates,
where she served as National Director.
Also at the label, Promotion Asst.
FRED FELDMAN has been elevated to
National Media Coordinator.

® DEBBIE SWACKER has been tap-
ped as Director/Artist Development &
Publicity at Narada Productions, upped
from OM. The move is part of the re-
structuring of the Artist Development &
Publicity departments. Additional ap-
pointments include: DENISE LYNDEN,
in-house Publicist; KATHY HANAS,
handling alternative print media/con-
sumer newsletters; DIANE ALMOND,
Director/Artist Development. Joining

the company to coordinate tour sup-
port and corporate sponsorship is
ELYSE LUCK, who had been in mar-
keting and development at the Skylight
Comic Opera.

® CELIA HIRSCHMAN is appointed
Product Manager at A&M Records.
She was previously founder/President
of Vis-Ability, a videoclip marketing
company.

Jackie Peresman

Celia Hirschman

® JACKIE PERESMAN steps up from
Manager/A&R Administration to Direc-
tor/A&R Administration at Chrysalis.

® MARY JO HEATH has joined Poly-
Gram’s Philips Classics as Product
Manager. She was formerly an an-
nouncer on WQXR/New York.

Industry

©® NICHOLAS KIERNAN is named OM
at CBS Hispanic Radio Network. He
had been Director/Longform Program-
ming, Affiiate Relations at CBS Radio
Networks.

—Holly Sklar

PROS ON
THE LOOSE

Doug Barker — Asst. OM/after-
noons WCAP/Lowell, MA (603) 882-
1824

Bob Galli — Nights KQPT/Sacra-
mento (916) 481-9575

Our Best Advertisement
is our CLIENT’S word . ..

NOT OURS!

Our Client list is the “Best’ in
the Industry . .. Because WE are
the “Best’ in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person

Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.
Bumper Strips & Window Labels

VS Tape & Label

Sainl Louis, Missouri

Enuff Z’Nuff For Atco

Some Atco cats met up with Enuff Z'Nuff after the band’s gig at NYC'’s Cat Club. Letting their hair down were (front, I-r) Atco’s
Exec. VP Ted Green and President Derek Shulman, the band’s Derek Frigo, and the label’s VP Craig Lambert, VP/GM Harry
Palmer and VP Margo Knesz, (back, I-r) band members Vikki Fox, Chip Z'Nuff, and Donnie Vie.

Networks

®The ABC RADIO NETWORKS wil
begin carrying “Hot Mix,"” a weekly
four-hour dance music show. The
series kicks off with an eight-hour spe-
cial, “"Mix Of The Decade,” on New
Year's weekend; (212) 887-5508.

R&R TIMELINE

Five years ago today, Jack Carney
died of a heart attack while taking
scuba diving lessons. One of the
original WIL/St. Louis Good Guys
in the '50s, Carney was hired for af-
ternoons at WABC/New York when
it went Top 40 in 1960. He left the
next year for KSFO/San Francis-
co, returning to St. Louis in 1971
for the 9am-noon shift at KMOX.
Besides that midday shift, Carney
hosted a syndicated comedy show
until his death.

® AP NETWORK NEWS has begun
converting its affiliates to its new digital
audio system. Called “T-1 Audio Deliv-
ery (TAD),” the system allows affiliates
to receive a 15kHz signal using only
one-sixth of a transponder. The con-
version, which will involve all AP affili-
ates and be provided at no extra
charge, will take several years to com-
plete; (202) 955-7243.

Jack Carney

1 YEAR AGO TODAY

® Richard Palmese elevated to MCA Exec. VP/GM

® Steve Goldstein upped to Saga Communications Exec. VP

® Jim Morrison named Premier Broadcasting VP/Programming
® John Simon promoted to KHIH/Denver OM

® Besj Johnson jumps to WDJY/Washington PD chair

5 YEARS AGO TODAY

©® Matt Mills promoted to Adams Communications Exec. VP

® Jim Maddox selected as KJLH/Los Angeles PD

® Sonny Taylor appointed WJPC/Chicago PD

® Arista taps Jeff Laufer for Director/West Coast Album Rock and
Bruce Schoen as National AC Promotion Manager

10 YEARS AGO TODAY

® Bob Pittman joins Warner/Amex Satellite Entertainment as
Director/Pay TV Programming

® Steve Wax Enterprises formed

® Peter Casella promoted to WEEP-AM & FM/Pittsburgh GM

® WABC/New York restructures for '80s: Dan Ingram gets mornings;
Harry Harrison, George Michael, and Chuck Leonard exit

15 “{"g " . ” ,«“‘r\‘uﬁﬁ F

®Ron Alexenburg elevated to Epic VPIGM .
®Bwana Johnny swings to KXOL/Dallas-Ft. Worth as PD
—Hurricane Heeran

® KRIS STEVENS ENTERPRISES has
announced three Christmas specials
for this season: “The 12 Hours of
Christmas,” “The Magic Of Christ-
mas,” and “Christmas In The Country";
(818) 981-8255.

® TNNR, a division of THE NASH-
VILLE NETWORK, wraps up 1989
with the 12-hour “Year-End Nashville
Record Review,” a countdown of the
top 100 country hits of the year. The
program will also feature interviews and
a complete review of the year’s country
music events. Lorianne Crook and
Charlie Chase host; (212) 916-1037.

CHANGES

Andy Lipset becomes an AE at
HNWH/New York, where Julie Gon-
zalez is appointed Administrative Asst.
to the President.

Arlana Pollard is now an AE at
WHJX/Jacksonville.

www americanradiohistorv. com
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GO WITH THE WINNERS. DYNAMAX CTR100 SERIES

“The VOA equipped 28 of its
Washington, D.C. studios
with over 200 DYNAMAX
cartridge machines. The
staff is very pleased with
the installation, minimal

maintenance requirements,

and problem-free operation
of the equipment.”

&

Leo L. Darrigo

Technical Program Manager, Ret.
Voice of America
U.S. Information Agency

oA

BROADCAST PRODUCTS

S G AL ALK ERTN;
AR

BY FIDELIPAC®

Fidelipac Corporation

O P.O. Box 808

O Moorestown, NJ 08057
O U.SA.

0 609-235-3900

O TELEX: 710-897-0254

O FAX: 609-235-7779

~~ www americanradiohistorv. com B
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Holcomb Named PD At WJLK

Brad Holcomb has been named
PD at Gold/AC combo WJLK-AM
& FM/Asbury Park, NJ after a
four-year programming hitch at
D&F Communications sister sta-
tion KODM/Odessa, TX. He suc-
ceeds Ray St. James, who left the
stations to become a consultant.

Holcomb told R&R, “With New
York City so close, we need to stay
local. I'm very big on program-
ming to the region. As any good PD
should do, I use R&R as a strong
programming tool, but I'll play
things that might not be on the
Back Page if they’re strong locally.
This [FM] station has usually gone
after the 12-24 audience; we're go-
ing to go in a different direction

and hit the 25-54 demo. We’ll be an
adult Top 40.”

He continued, “To the best of my
knowledge, research has never
been done here. We'll let the street
talk in town tell us what to do.
Oldies are pretty big here. Qur AM
has been solid as a Gold station for
years. The staff is ready for some
fine-tuning, and will remain in
place.”

Previously, Holcomb was an air
personality at KSON/San Diego.

In the spring Arbitron for
Monmouth-Ocean, WJLK-FM tied
for 11th 12+ (3.2) and WJLK (AM)
placed 23rd (1.2). In Birch, WJLK-
FM scored a 3.4 (tenth place),
while WILK (AM) registered a 0.7.

Turkeys On Parade

Pictured for comparison purposes only are an intricate artist's conception
of a Thanksgiving turkey (left), on just one of the Mark & Brian parade's
(see Page 3) several spectacular floats, and a real turkey (right), the prize
attraction on yet another awe-inspiring float. Note the close resemblance.
The parade, which received aimost nine minutes of local and national TV
coverage, was originally set to follow a gruelling %o-mile course near the
KLOS studios, but listener demand forced a shift to a marathon Y -mile
route between the L.A. Coliseum and the adjacent Sports Arena.

Tyler

Continued from Page 1

“Filling Larry’s shoes won't be
easy. Compared to what WMGK

was some years ago, we're a little
frayed around the edges. We don’t
want to tinker too much. People as-
sumed we made a format change
on Thanksgiving, but it was just the
beginning of a major promotion.
Through New Year's Day, we'll be
celebrating the ’80s by playing
music just from the ’80s.”

Regarding Philadelphia’s heated
AC battle, involving WMGK,
WEAZ, WKSZ, and WSNI, Tyler
told R&R, “AC can be a multitude
of things. We’re all pretty close in
terms of how we sound. We're a lit-
tle fresher and brighter than the
others. That, in itself, isn’t enough
to win the battle.”

Prior to joining Greater Media
six years ago, Tyler programmed
crosstown WFIL for three years.
He previously programmed KLIF/
Dallas, WNEW/New York, WHN/
New York, WIP/Philadelphia, and
WJIBK/Detroit (now WDEE).

Nostalgia WPEN ranked third
12+ (7.0) in Arbitron and ninth in
Birch (4.2). WMGK tied for 12th
(3.8) in Arbitron and finished 12th
(3.6) in Birch.

WVAE

Continued from Page 3

gold-based stations of all types, I
believe there is a wide-open hole
for what we’re about to do.

“The presentation will be upbeat
and exciting. The music will be
current-based and leading-edge.
We're not doing any major market-
ing splash because of the holidays,
but we’ll hit with a major adver-
tising campaign right after the first
of the year.”

The lineup includes Heidi
Kramer (middays); Tom Force
moving from nights to afternoons;
Chris Morgan coming over from
WKSG for nights, and Val Monroe
from Metro Traffic doing over-
nights.

Nicholson
Continued from Page 3

Nicholson joined KIIM-FM as
PD/morning man in late 1983 and
was made OM for KCUB (now
KIIM (AM)) & KIIM in 1985. From
1981-83 he was Asst. PD/mornings
at KROD/EI Paso.

At K[IM-AM & FM, afternoon
personality John West has been
named interim PD.

Warner Bros. presented R.E.M. with a platinum album for their label debut “Green’

b A1

* during a reception held by Georgia Sen.

Wynche Fowler Jr. in Washington, DC. The group aiso was honored by thelr home state rep for their environmental efforts.
Sulted up for the capltal affair were (I-r) manager Bertis Downs, the band's Peter Buck, Nice Man Merchandising’s Larry
Johnson, R.E.M.'s Bill Berry, Warner Bros. Board Chairman Mo Ostin, Fowler, manager Jefferson Holt, and band members

Michael Stipe and Mike Mills.

Study

Continued from Page 1

total advertising dollars. Over the
next five years, station revenues
are projected to grow 9.2%. Rev-
enues for publicly traded broad-
casting companies exceeded $16.6
billion in 1988 — a 9.3% increase
from the previous year — but
overall industry profit margins
dropped slightly.

The picture is gloomier for na-
tional radio networks, with only a
static 3.5% annual growth rate pro-
jected over the next five years. The
report says network radio listening
has declined steadily since 1985,

Disney
Continued from Page 1

ours belongs in mainstream music,
a key segment of the entertain-
ment industry in which we have not
participated until now.”

Paterno added, “I'm very ex-
cited to be given the chance to
launch a new recording venture at
a company where quality and crea-
tivity are a way of life. A manage-
ment team that has so dramatical-
ly resurrected film fortunes under-
stands the nature of the challenge
faced in launching a whole new en-
tity in a very competitive creative
field."

Paterno has spent almost 12
years at the L.A. law firm of Ma-
natt, Phelps, Rothenberg and Phil-
lips, representing several record
industry clients, including Guns N’
Roses, Metallica, Delicious Vinyl,
Enigma Records, producer Rick
Rubin, and Chrysalis President
Mike Bone, who officially resigned
from that post Tuesday (11/28) and
is expected to join Paterno at Hol-
lywood.

The label was expected to be
named Touchstone Records, after
Disney’s successful contemporary
film division. A new Disney film di-
vision was recently dubbed Holly-
wood (also the name of an obscure
midsixties R&B label). The new
record company, which sources in-
dicate will not sign big-name art-
ists but will concentrate on new
acts, will reportedly be distributed
by Elektra.

www americanradiohistorv com

and network advertising increased
only 1.7% in 1988.

“They’ve been hurt by the trend
to advertise more in local and spe-
cial interest-type markets at the
expense of the national, broad-sell
type of approach,” Hornick said.

Despite its encyclopedic scope,
this year’s report is considerably
less useful to the radio industry
than previous editions. Veronis
Suhler analysts lumped television

.and radio operators together and

reported broadcasting industry fi-
nancial performance on a consol-
idated basis, thus making it impos-
sible to segregate and compare ra-
dio companies on an apples-to-ap-
ples basis.

FM Grows,
Cash Flow Slows

Nevertheless, the report does of-
fer several observations and pre-
dictions about overall radio indus-
try performance:

* FM radio is growing healthier
as listeners continue their aban-
donment of the AM band. The audi-
ence moved sharply in favor of FM
stations last year, with 75.7% of all
radio listening taking place on the
band, a 6.3% increase over the pre-
vious year.

¢ The hottest rocket in the radio
business over the past five years
was Olympia Broadcasting, lead-
ing the pack with a compounded

Enigma
Continued from Page 3

motion at Scotti Bros. Records,
told R&R, “This label has estab-
lished a major-league presence,
and I look forward to breaking
many new artists and records in
1990.”

Brooks added, “In the three
years that I've been at Enigma,
this company has exploded from a
handful of ambitious music biz fa-
natics and interns to a major indus-
try contender. I'm proud to have
been a part of it all.”

Krum joins Enigma after 14
years with Scotti Bros., and has al-
so dore stints at Eureka Records,
Record Merch Distribution, and
Chelsea Records.

Prior to Enigma, Brooks did in-
dependent promotion for the Dud-
ley-Gorov Organization.

annual growth rate of 114.2%. Ja-
cor Communications was close on
Olympia’s heels with a 113%
growth record. Westwood Onme
ranked third with a 71.2% jump.

¢ While overall broadcast station
revenues were up 11.8% in 1988 -
boosted in large measure by acqui-
sitions — operating income de-
clined two percent from the pre-
vious year, and cash flow stag-
nated with a 0.6% increase. Overall
pre-tax operating income margins
dropped 2.6 points in 1988 to 18%,
and cash flow performance dipped
three points to level out at 26.7%.
Veronis Suhler attributed the re-
sults to increased industry compe-
tition.

o Among publicly traded broad-
casters with radio holdings, Great
American Communications and
Multimedia ranked highest on the
pre-tax operating income score-
board, with 1988 margins of 41%
and 359%, respectively. Great
American pegged a healthy 61.8%
operating cash flow margin for the
year, with Infinity Broadcasting
following with a 41.9% margin.

» Advertisers and consumers
spent $164.4 billion in 1988 on enter-
tainment and information. The
communications industry ranks
ninth in sales dollars — and has the
second-highest growth rate —
among the 12 biggest US indus-
tries. Overall, communications
represented 3.4% of the US gross
national product in 1988, compared
to only three percent the previous
year.

Ryan

Continued from Page 4

with something that I think is ex-
tremely creative. This is high-pro-
file, super-personality AM radio.”

He continued, “The old expres-
sion ‘If it’s not broken — don’t fix it’
doesn’t exactly apply here. It’s
more a case of giving a grease and
oil change to this car to make it run
smoother.”

Ryan spent nearly 20 years in
various capacities, including PD,
at KEEL/Shreveport, and for six
years, owned crosstown KBCL.

WOKY ranked sixth 12+ (6.2) in
the summer Birch, and seventh
(5.4) in Arbitron.
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ONITESNAKE

“FOOL FOR
YOUR
LOVING”

The First Single From The
Long-Awaited Album

SLIP OF THE TONGUE

R&R CHR:
#2 Most Active

#2 Most Requested Track!
R&R AOR Track: @

Exploding At:
KEGL 10-7 (HOT)

WPST 29- 25
KNIN 13-9 (HOT)
KRZR 26-21 (HOT)

KXXR 17-12 0K95 15-10 (HOT)
! KSND 39-30 (HOT)

WMMS 12-10 100KH! 2218

92X 9-8 WKDD debut 20

WOKI 10-7 99WAYS debut 30

KATM 7-4 (HOT) WABB debut 30

WauT 15-11 KMYZ 25-20

KLQ 20-12 (HOT) CHED add

WMHE 25-18 (HOT) KKRD add

KZ106 20-13 KBFM add

Billboard LP: 13" - 11"
Album Sales Over 1.6 Million!

(5 ASmash onM

GEFFEN

© 1989 The David Geffen Company

®

Hot 97, Z100: All Stressed Up

is attorneys having already sent out a

C&D, Hot 97/NY morning show

executive producer Howard Hoffman
(aka “Mr. Stress”) is attempting to block
crosstown Z100 from using an imitation of the
character. Hoffman claims all national rights to
Mr. Stress and maintains that he’s given
market exclusivity to Hot 97.

Z100 has been airing the Mr. Stress
character for more than a year, with Hoffman
voicing it until he joined Hot 97 three weeks
ago, which is when Z100 replaced Hoffman
with another voice.

Now, Mr. Stress bits reportedly are airing
in a “power rotation” on the Z100 Morning
Zoo, and the station has matched Hoffman’s
C&D with one of its own. Expect more legal
fireworks in the future.

Meanwhile, WCKG/Chicago morning
cohost Stephanie Miller joins Al Bandiero, J.
Paul Emerson, and Hoffman for mornings at
Hot 97.

In a letter praising his staff and roster,
Chrysalis President Mike Bone officially
resigned his post, effective December 15.
(See Page 1 for details on Disney’s label, his
likely destination.)

Irving Azoff has been talking to some big
names lately, and ST hears that A&M Sr.
VP/Promo Charlie Minor is among them.

But . . . rumors about Azoff talking
seriously with Capitol Sr. VP/Promo John
Fagot are untrue, as of now. Fagot wants to
stay at the Tower.

All eyes will be on Olympia Broadcasting
this Friday (12/1), which is the “‘drop-dead
date” for the company to make interest
payments on its junk bonds.

If it doesn't, bankers may call their loans
and a Chapter 11 bankruptcy filing may follow.

ST hears more rumblings about a possible
GM and/or format change at a faltering
Snowbelt rocker. Stay tuned.

Look for EM} National Promo Director
Mark Kargol to get his VP stripes after the
first of the year as VP/Promo Jack Satter
reorganizes his national staff.

Meanwhile, ST hears that Satter has
offered Rich Tamburro's national slot to EMI
local Minneapolis rep Ron Geslin, who's
mulling over the offer as you read this
sentence.

Don’t expect Westwood One’s newest
acquisition, KJQY/San Diego, to change from
its current Easy Listening format to a Pirate
clone
@'. =5

o WA
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Look for Michael Plen, the new VP/Promo
at Virgin, to fill the rest of his national (and
additional regional) slots before the end of the
year.

Come January 1, Phil Quartararo should
officially announce his new staff for the
reactivated Charisma label as well as the
promotion of Jim Swindel to Sr. VP/GM Sales
& Marketing for Virgin.

The WEGX/Philly PD post should be filled
next week. VP/GM Dave Knoll and Malrite
VP/Programming Steve Kingston have
narrowed the list to three finalists.

R ST e

Seems the powers at Nationwide held a
weekend meeting to try and change
KWSS/San Jose PD Mark St. John's mind
about his move to VP/Programming at WAPI
(195)/Birmingham. No dice — St. John's
B’ham-bound. T&Rs to '"WSS GM Kevin
Mashek ASAP.

Meanwhile, ST hears that such semi-
famous folks as former KTFM/San Antonio PD
Bill Thorman, KLUC/Las Vegas PD Jerry
Dean, B96/Chicago PD Buddy Scott,
KYNO/Fresno programmer John Clay, and
"WSS afternoon driver Larry Morgan are
already lining up for the gig.

Speaking of Buddy Scott, he’ll be involved
with B96 until the end of the year, but is
now working out of his house. Reach him at
(312) 527-3181.

B96 GM Tom Matheson,
consultant Jerry Clifton, and MD Paul
Donovan will handle the day-to-day
programming chores for now, and expect a
new PD to be announced in two to three
weeks.

Motown VP/Promo Frank Turner is
looking for four regional promo folks to work
out of the NY, Chicago, Dallas, and Atlanta
markets. Reach him at Motown's L.A. HQ
beginning 12/11 at (213) 468-3500.

Former WKGR/West Palm Beach PD
Steve Street has been named PD at
Metroplex Soft AC WJYO/Orlando, replacing
David Sousa.

Continued on Page 30
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The complete R&R transaction report. Details on all
stations traded this week. Try it free...Call R&R
today. (213) 553-4330

BIZ FAX...
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SOUL-STIRRING.

Supposed 10 Live
Without You.

T

Written by Michael Bolton and D. James.

AC Chart @
Top 40 Chart @ - ®
Average Move: +3

Hots: 11%

BI04 deb 26 095 I5-9
WZOU 18-11 (HOT) KDWB I4-11

B9 deb 29 WLOL 14-10 (HOT)
PWR99 add KWSS 20-17 (HOT)
KKBO 20-1 WIOQ add 30

B97 23-1 KSAQ 21-17
KTFM 15-10 (HOT)  KXXR add

0105 21-17 HOTI02 add

.. . and much more!

NOL17O0®m TIVHIIX

0C 45012

The second single from the
bit album, “Soul Provider.”

*Produced by Michael Omartian for Rbema Productions.
Direction: Louss Levin for Louss Levin Management

[ ™
1(2 On Columbia Cassettes, (i
Compact Discs and Records. \:*™/

Coiurntas, "W are trademaris of CBS inc. © 1959 CBS Records inc
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The Tour Of
The Decade
Has Begun!
Over 250,000
People Will See
The McCartney Magic
In The Nex'r 2 Weeks

“Steamy Wlmlows

The Diva of Rock & Roll
Has Delivered!!

This record will steam your
windows, glasses, showers
and playlists—

over 100

early believers!!!

“We Can't Go Wrong”

You will not "Go Wrong™
adding this all daypart smash!!!
On tour with New Kids beginning in December.

“A Girl Like You”

American Band — American Rock & Roll!!
Sales over 200,000
Rock & Roll The Real Way — SMITHEREENS!

| Continued from Page 28

Effective January 1, RCA/Nashville
Manager/National Promotion Ted Wagner will
head up the label's promotion in the
Southeast. He replaces Gaylon Adams, who
was let go as part of a restructuring two
weeks back.

Wagner will remain in Nashville. Filling his
shoes will be RCA Baltimore-Washington pop.
promoter Ken Van Durand, who'll relocate to
Music City.

Two Youngstown-area rock stations have
joined forces in an unusual arrangement. Beta
Broadcasting’s WRKU/Grove City, PA and
WN Broadcasting’s WNCD/Niles, OH have
formed the “Rock Network,” aka “The Wolf.”
'RKU has dropped its original programming and
will simulcast with 'NCD.

The only 'RKU staffer to survive the
merger is PD Gary Jay, who has been named
Wolf PD. However, Jay tells ST the Wolf will
essentially mirror 'RKU’s AOR approach.

Wolif GM Dominic Bargona hopes to add
other stations in nearby markets to the
fledgling network. Give the Wolf a howl at
(216) 652-0106.

Amidst rumors of a sale, Waylon Richards
has resigned the PD post at WMXP/
Pittsburgh. Richards will continue to do
mornings for the station until he can land
another PD gig. Reach him at (412)
821-6140.

Will Charlotte be the next site for NAC
consultant Alan Mason to surface? Word
around town is that Mason soon may be
involved with an NAC hybrid there.

Epic will hold its national promo meetings
(12/7-10) at a posh mansion in Tarrytown,
NY. Look for some major announcements to
emerge.

After only 90 days as GM, Lynn
Halterman exits Country WOMI & WBKR/
Owensboro, KY-Evansville, IN over those
famous philosophical differences. She came
from the GSM slot at WIRE & WXTZ/Indy

Eight-year WTIC FM/Hartford morning man
Gary Craig recently opened a new restaurant
called — what else? — “Craig & Company,”
but will continue his wakeup duties.

Resembling a '50s malt shop, the trendy
eatery will be the area’s first no-smoking
restaurant and will feature healthy food for
breakfast and lunch-munchers. Bon appetit!

TALKIN' BASEBALL SIGN-UPS IN TAMPA — To
provide concrete evidence of the local citizenry's de-
sire to bring major league baseball to the Tampa Bay
market, Talk-formatted WTKN/St. Petersburg recent-
ly collected more than 40,000 signatures on a brand
new automobile, which was driven to the 1989 World
Series in the San Francisco Bay Area and back in the
process! The station gave away the car — and a trip
for two to San Francisco — as well. Pictured handing
over the keys to the winner is station VP/GM Gordon
Obarski (r).

Word out of Nashville this week has
Jimmy Bowen'’s Universal stable linking with
Capitol.

The Atlanta promotion community was on
the ST “fun-fone” and they weren't pleased
about the announcement by Power 99 that it
was cancelling its weekly meetings with the
reps for the rest of the year. Seems this has
also been the case through most of
November.

Word is new Music Coordinator Lee
Chesnut has yet to arrive and won't be ready
to see folks until the first of the year.

Rick Rectanus moves from the GSM post
at KJYK & KKLD/Tueson to the GSM gig at
WAPE/Jacksonville. He replaces Mark Kanak,
who's now the WOVV/West Palm Beach GM.

Meanwhile, KYJK debuted a new CHR
format to combo with FM sister KKLD's new
Soft AC presentation.

Arista will hold its company meetings
(12/8-13) aboard the cruise ship “Sea
Goddess."” Ports of call? St. Thomas, St.
Bart's, and Antigua. One of the many things
the label will be discussing is its 15-year
anniversary, which occurs next March.

The search for a KBEQ/KC PD continues.
Interviews begin the second week of
December, so don’t look for any
announcements until early January.

Efren Sifuentes is the new MD at CHR
KDONj/Salinas-Monterey, CA, as Ric Sanders
steps down to concentrate on afternoon drive.
Also . . . morning news sidekick Lisa Fox
jumps to overnights at KMEL/SF, and now
goes under the airname of Lisa St. Regis.

Continued on Page 33

SALES

"SALES STRATEGY"

A'I‘EGY

0f Sales Salotiens

The Next hnlﬂm'

R&R columnist Chris Beck has
compiled the most street-wise
strategies and technologies for
selling and managing in the 90’s.

Call R&R to order your copy.
(213) 553-4330

www americanradiohistorv com
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CLAPTON

) “PRETENDING”

The New Singile
From The Album JOURNEYMAN

NEW & ACTIVE
ONE OF THE “MOST ACTIVE”
CKOl deb 39 KATM 30-23
KXYQ 17-15  KSND 26-20
KSAQ 39-35  KNIN 36-29
WMMS 15-11  WVBS 29-24
KXXR 34-30  KYYY 31-27
WLAN add 35 WBNQ 33-28
WKRZ 31-27 KFRX 31-27
WROQ 18-16 99KG 26-22
WQUT 24-20 KWTO deb 26
WOKI 22-19  KFMW 29-23
KZOU add WIFC 25-20
WHHY 30-26 KTMT 30-26
HOT92 add OK95 26-21
KLQ 30-21

KNMQ add

TRACK: @ ALBUM: @

“WHAT KIND OF MAN {

WOULD | BE?”

The New Single

Produced by Chas Sandford
Remixed by Humberto Gatica

From The Album That Features

Five #1 Singles and Seven Top 5 Hits

GREATEST HITS 1982-1989

NEW & ACTIVE

126/74

2nd “MOST ADDED”
AC BREAKER
#1 MOST ADDED

CHICAGO® and @w are marks owned by CHICAGO MUSIC. INC:
These marks are registered in the U.S. Patent and Trademark Office,
andn foreign countries, and licensed for use to Reprise Records

WHYT 9-6 (HOT)  PIRATE add KSMB 28-24
KSAQ 1-1 (HOT) WPST add KNIN add
WDFX 16-11 (HOT) B93 add 39 ZFUN add

CKOI add 40 K106 add 35
WPHR add KZZB deb 36
KOY-FM add KBFM 38-30
KXYQ add KWNZ 3-9

ABSTRACY

) “Right And Hype”

The New Single

Produced by Gene Griffin
and Markell Riley
for G.R. Productions

From the Album ABSTRAC'

Depeche Mode

» “Personal Jesus”

The New Single
Produced by Depeche Mode and Flood

URBAN 40 -€D Ed
KITY 18-16  KKMG 21-16 ;
WHYT add  B95 37-30 O
KGGI deb 20 HOT96 25-21

FM102 10-8  KIKI add o
KMEL 13-12 KCAQ add >

www.americanradiohistorv.com
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STREET TALK.

Continued from Page 30

Danny Wayne exits the PD post at WRTB/
Vincennes, IN to become PD at WPFR/Terre

If you wanna‘call anyone at the “Black
Rock” CBS building in NY, be sure to dial

445" — the new prefix — before his or her
four-digit extension, all of which remain the
same.

Love Broadcasting has announced a sale
in principle of all its radio properties —
including WKXI & WTYX/Jackson, MS; KNAN/
Monroe, LA; and WSOK & WAEV/Savannah,
GA — to Opus Media heads Tom Birch and
Ray Quinn.

Susan Landers, formerly PD at
KVVQ/Hesperia, CA, is now MD at new Hot
AC KKUR/Oxnard-Ventura, CA, working under
PD Joni Caryl.

Rick Winward will be leaving Champion
Entertainment shortly. Reach him at (212)
581-5291. ST hears the management firm is
undergoing an economic restructuring.

WGLF/Tallahassee PD Will Douglass has
been named PD at KXFX/Santa Rosa, CA, as
Rob Lipshutz exits.

Jim Stacy — former PD at WAZY/
Lafayette, IN and most recently PD at WFMG/
Richmond, IN — has returned to Lafayette as
PD of the new CHR WKJM.

Former Power 106/L.A. personality
Haggan Higgins celebrates his 20th year in
radio, doing weekends at crosstown Country
KLAC.

KRBE/Houston morning man Glenn Beck
tells ST he'll broadcast his show live from the
deck of the USS Forrestal (12/15), the site of
the Bush-Gorbachev summit.

Beck also will host a USO show featuring
the Prez {and his wife Barbara), former Top
Gun Ronald Reagan, the casts of “Cheers”
and “Wonder Years,” John Candy, “Saturday
Night Live” announcer Don Pardo, “David
Letterman” voice/bit player Bill Wendell,
Roseanne Barr, Billy Joel, Rod Stewart,
Kathleen Turner, and Houston Oilers QB
Warren Moon.

Also, look for Beck to make an
appearance on “Cheers” next year. He'll be
hanging out with Norm.

Sorry to report the death of former WTSO
& WZEE (Z104)/Madison GM Roger Russell
this past weekend. Russell had retired in
September after having been with the combo
since 1960.

This is the Big One!
MAY 10-12

Look for schedule & registration
details in January.

Rj

RADIO & RECORDS

How Red Wine and Baily Dosages of Radio Can Help Prevent Canccr
LEGACY &

INQUIRER |

20 02 400 O

The Untold Story
CARLE. HIRSCH,
RADIO'S $400-MILLION MAN
TALKS ABOUT LEGACY,
GROUP W MERGER, RUMORS,
AND THE rurunz '

RAD]O { mmm mm Hoid

ROCK §
.JWMM,{UD DWARF BOWLING
HASIT
All—
4 Reputation,
Money,
Foame—

But Was Cursed By City Hall. .

FOR INOWRINO MINDS —
UO WILL BE FLUNG TONITS

~

LEGACY’S 'ZINE SEEN — Innumerable rumors
about Legacy Broadcasting have been hitting the
sheets of late, so the radio group owner decided to
strike back the ol fashioned way — it started its own
newspaper!

Behold, in something less than its actual four-color
groovealaciousness, the front cover of the “Legacy
inquirer” — the masthead of which boasts “the larg-
est circulation of any paper in America.”

Designed and typeset to stupormarket tabloid perfec-
tion, the 16-page company newsletter comes jam-
packed with ali the strange but true news and viclous
half-truths that inquiring minds have come to know
and love.

December 1,1989 R&R* 33

Wedding bells are breaking out all gver
Guitar Town these days. CBS/Nashville chief
Roy Wunsch tied the knot with Mary Ann
McCready, former head of marketing at the
label, on Thanksgiving Day in St. Louis. Just a
few days prior, the label's top promo man, Joe
Casey, announced his engagement!

The mood seemed to spread across 16th
Avenue, too, as RCA/Nashville Sr. VP/GM
Joe Galante announced his engagement to
Arista/Nashville Marketing Director Phran
Schwartz. No dates have been set for either
of the betrothed couples.

Congrats to Harris Communications
President/CEO George Harris and his wife,
Barbara, on the arrival of their new baby,
Bnana Vaughn (1 1/27)

All former employees art|sts and
managers of Casablanca Records are invited
to a staff reunion, to be held on December 14
at — appropriately enough — Carlos 'N’
Charlie’s in L.A.

For more info or to RSVP, call Metrolight
Studio’s Al DiNoble at (213) 932-0400 or
A&M's Rob Gold at (213) 469-2411. Pirate
Radio VP/Programming Scott Shannon (and
former Casablanca VP/Promo)} will host the
event. Platform shoes optional.

Century Plaza & JW Marriott Hotels - Century City/Los Angeles

www americanradiohistorv com

“The
Message
Is
Love’..

From Merge, the new album by

[SP 5262]

[ ——

\ARTHUR BAKER

featuring
Al Green
on lead vocals!

The new single
from the man

Just Out! who co-wrote
Added At “With Every Beat
WXKS & B93 Of My Heart”

for Taylor Dayne--
the legendary
Arthur Baker.

Produced and arranged by Arthur Baker
and Richard Scher for ABI

© 1989 A&M Records, Inc. All Rights Reserved.
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RR PERsSPECTIVES

Book Burning At The FCC

Broadcasters Must Unite And Challenge The ‘Indecency Crackdown’

Recent FCC actions constitute a direct attack on our
freedom as citizens and broadcasters. The so-called ‘‘inde-
cency crackdown’ on broadcasting begun in August by
Chairman Al Sikes has the hysterical tone of McCarthyism
and Nazi book burning, and must be challenged before it.

goes any further.

Using arbitrary criteria, the
Commission has cited 12 radio sta-
tions for indecency, thus launching
an attack on the First Amend-
ment’s explicit directive that ‘“Con-
gress shall make no law abridging_
the freedom of speech or of the
press.” Nevertheless, today’s
“electronic” press is once again
under siege.

The FCC and a few demagogues
have set out to arbitrarily decide
what is and what isn’t indecent for
the public, ignoring one of the basic
principles responsible for Ameri-
ca's greatness. Even more insult-
ing, they’ve set a price on what
they consider to be varying levels
of indecency, with recent fines
ranging from $2000-$10,000.

With more cases on the docket
ready for review, it is critical that
we band together to prevent fur-
ther government meddling in our
industry. If we decide not to sup-
port our fellow broadcasters, we
will encourage further transgres-
sions against our freedom to enter-
tain and inform. An attack unchal-
lenged is an attack agreed to.

“‘Does the Commission
really think our
listeners are so gullible
that they need to be
protected?’’

Don’t Fine — Define

Are there some programs on ra-
dio and TV that are distasteful?
Perhaps, but all of us have dif-
ferent criteria for what is funny
and what is vulgar. Therefore, it is
extremely important to have clear-
cut definitions of what is con-
sidered ‘“‘improper.” The recent
rulings in the FCC crackdown,
however, display a total lack of a
coherent and consistent philoso-
phy. Consider these points.

 The FCC defines indecent mat-
ter as “language or material that
depicts or decribes sexual or ex-
cretory activities or organs, in
terms that are patently offensive
as measured by contemporary
community standards.”

Using this standard for the
broadcast media, the FCC incon-
sistently fined two Miami radio sta-
tions for playing the song ‘“Penis
Envy,” yet dropped a complaint
against the “Geraldo!"’ show for its
discussion of “angry vaginas” and
uangry penises."

Does Geraldo Rivera’s coverage
of this topic offer the public a pro-
gram of more “serious” substance

Jeff Pollack

than an irreverent morning show
in Miami? Can a subject be consi-
dered indecent for the radio but
suitable for television in the same
time period?

FCC No Culture Club

o Congress never intended the
FCC to act as a censor, as indicat-
ed by the Communications Act of
1934, Section 326;

“Nothing in this act shall be
understood or construed to give the
Commission power of censorship
over the radio communications or
signals transmitted by any radio
station, and no regulations or con-
ditions shall be promulgated or fix-
ed by the Commission which shall
interfere with the right of free
speech by means of radio commun-
ication.”

Thus, why should headline-seek-
ing politicians be in a position to
dictate to your radio station what

constitutes serious literary and ar--

tistic work? The FCC was never in-
tended to act as a “‘High Minister of
Culture,” determining what is art
and what is smut. Getting govern-
ment approval on which topics the
media should cover and what the
arts should produce suggests an
Iron Curtain mentality that is posi-
tively un-American.

Where Will It Stop?

As Oscar Wilde wrote, “There is
no such thing as a moral or an im-
moral book. Books are well written
or badly written, that is all.” So do
you want Al Sikes deciding the ar-
tistic value of such songs as Marvin
Gaye’s ‘“Sexual Healing,” the
Eagles’ “Life In The Fast Lane,”
Conway Twitty’s “I'd Love To Lay
You Down,” George Michael’s “‘I
Want Your Sex,” and Dire Straits’
“Money For Nothing” (with its line

By Jeff Pollack

“dirty little faggots’)? What about
the Captain & Tennille’s “Do It To
Me One More Time”'?

As you can see, this is ludicrous.
The list goes on and on, and it af-
fects all formats. The FCC could
make a case for lyrical improprie-
ty in half the music in Country,
CHR, AOR, AC, and Jazz.

Does it stop at radio? Will
Johnny Carson get NBC in hot
water with his ongoing double en-
tendres about Dolly Parton’s
breasts? If so, will that be a $2000
or a $10,000 fine?

Will the FCC ultimately tell Ted
Koppel, Phil Donahue, Oprah Win-
frey, and Dr. Ruth, as well as local
news editors, what issues they can
and cannot talk about over the air?
Where does this censorship stop?

Give Choice A Chance

* How can the FCC or any agen-
cy set a national standard of decen-
cy? How can you compare such di-
verse communities as Los Ange-
les; Burlington, VT; and Colum-
bus, GA? What’s unacceptable in
Georgia might not raise an eye-
brow in Los Angeles. The decision
on what is suitable must come
from the individual communities,
not from a Washington group try-
ing to ride roughshod over the
broadcast industry.

‘“The decision on what
is suitable must come
from the individual
communities.’’

As I stated a few years ago on
“Nightline”’: sometimes people
don't give the radio audience
enough credit; they don’t give the
individual family enough credit . . .
these people can control the ex-
istence or non-existence of a radio
personality in their community . . .
by voting quietly and turning the
radio off.

The situation is similar to that
found in hotel rooms where adult
movies are available with the flick
of a switch. The choice to watch a
particular film ultimately depends
on the individual’s own standards
of suitability. Does the Commission
really think our listeners are so
gullible that they need to be pro-
tected?

Communities do an outstanding
job of determining what radio sta-
tions are appropriate to listen to. If
listeners don’t like what they are
hearing, they choose not to listen.
It’s that simple. But the audience
retains the freedom of choice. If a
show isn’t working, we don’t need
the FCC to tell us it isn’t right for
the community, Morton Downey
Jr. is no longer on the air national-
ly, because people stopped watch-
ing him — not because of content.

www americanradiohistorv com

FIGHT BACK

lowing tactics:

® Assume a united front as
broadcasters. Avoid the tendency
to condemn “bad apples.” Don't.
turn on your own diversity and try
to make scapegoats out of certain
offenders.

* Write to the FCC. Articulate
the problem to your listeners and
then begin a letter-writing/petition
campaign in your community. The
FCC should receive thousands of
letters by early 1990.

* Accept no deals between the
NAB and the FCC for an unwritten
self-censorship rule. The NAB
should be heavily lobbying the
FCC to stop harassing broadcast-
ers instead of discussing self-
policing measures. So far, there
has been a smell of Munich and
appeasement in the NAB’s concili-
atory replies.

Dues-paying NAB members
should expect an aggressive
response from their organization
or consider joining an aiternate
group that will not be afraid to act

Taking On The Commission

How do we get the FCC to back off? Consider the fol-

in our best interests. The NAB
must now show its true colors, of
broadcasters will be forced to con-
front the FCC without it.

* Encourage your listeners to
seriously -evaluate all of their in-
cumbent candidates, from their
Washington representatives to
their focal city council members.
As broadcasters, we must find out
where politicians stand on the cen-
sorship issue and force them to
make their views known so they
can be held accountable by their
electors. Politicians and commis-
sioners attempting to subvert our
First Amendment rights should be
targeted for defeat.

* Get more seasoned broad-
casters invoived with the FCC.
The amount of nuts-and-boits
broadcasting experience on the
Commission is very limited. Some
members have been away from
the action too long, while others
are politicians with little broadcast
background.

P

Driving Blind

¢ The FCC has not released spe-
cific guidelines or a complete list of
prohibited subject matter. The
quote. going around the industry
that best describes the problem is,
“It’s the threat of being ticketed for
speeding in a zone without a posted
speed limit.”

* Just one letter constitutes a
complaint to the FCC. One disgrun-
tled listener who didn’t win a prize,
one fanatic on a “cleanse the world
mission,”” one well-meaning little
old ladies’ group that believes rock
'n’ roll is the music of the devil.
One DJ accidentally leaving the
microphone open and saying the
“F word.”” One lyric the FCC deter-
mines is indecent. Any one of these
complaints could cost your station
up to $20,000. We cannot flourish
under these kinds of constraints.

e The FCC isn’t allowing radio to
regulate itself. Why? Have we done
a poor job? Wasn't it radio that
raised millions of dollars for earth-
quake and hurricane relief and for
countless other charities? Radio
has a 70-year history of giving back
to the community and has demon-
strated its maturity and responsi-
bility for years. The FCC should
not wander into areas it knows
nothing about.

In summary, what is at issue
here is not whether you or I feel a
particular program is in bad taste.
Given the wide range of tastes, one
man’s meat will always be another
man’s medicine. What is essential
here is changing what has, until
now, been the media’s impotent re-
sponse to the FCC’s arbitrary in-
terpretations.

It’s intolerable that government
meddling has given a national
agency the power to interpret
moral standards at the community
level. There’s a lot more at stake
than one offensive radio or TV pro-
gram. By singling out one of us, the
FCC is actually putting us all on
notice that it will try to dictate
what is and what is not permissible
to broadcast.

““‘Nothing in this act
shall . .. give the
Commission power of
censorship over radio

communications . ..”’
— Communications Act
Of 1934

Unless we challenge it now as a
united group, we can expect this
microscopic scrutiny to continue to
compromise our freedom to enter-
tain and inform our communities.

They’re burning books again —
but this time it involves you.

Jeff Pollack is Chairman/
CEO of Pollack Media
Group (213-459-8556), an
international programming
advisory firm consulting all
radio formats in nine coun-
tries. He contributes to this
section on a regular basis.
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KEN BARNES

ROCK & ROLL HALL OF FAME SALUTE, PT. IV (& OVER)

The Who: Enshrined
Before They Get Old

Seems like only last month I was writing about the
Who. Pretty close — it was September 8 when they starred
as the midseries spotlight in a three-part photo salute to 25-

year acts on tour in ’89.

Then they went and got them-
selves elected to the Rock & Roll
Hall of Fame, and here they are
again. I'll try not to repeat myself.

Looking at their hit list, I notice
the preponderance of the biggest
are from the ’70s. And, in the Clas-
sic Rock Era, I'm sure most people
feel the Who'’s ’70s hits represent
their artistic peak as well.

Yet for me (this may be my gen-
eration gap), prime time for the
Who will always be 1965-68, the per-
iod up until “Tommy.” In that peri-
od they had only eight nationally
charted singles, of which only three
reached Top 15 (just one in Bill-
board, which always seemed to
have an anti-Who bias).

PERSONNEL: Pete Townshend
(gtr), Roger Daltrey (vcls), John
Entwistle (bass), Kelth Moon
(drums), Kenney Jones
(latter-day drums)

CAREER SPAN: 1963-present,
apparently

BIGGEST HITS: | Can See For
Miles ('67)
Who Are You ('78)
See Me Feel Me (°70)
Won’t Get Fooled Again ('71)
Squeeze Box ('75)

TOP 40 HITS: 17

NO. 1 HITS: None

But they had eight Top 10 singles
in the UK in that span, and what a
span it was. The impact that feed-
back-laden sonic assaults like “My
Generation” and ‘‘Anyway, Any-
how, Anywhere” had on impres-
sionable young would-be cognos-
centi and garage bands is impossi-
ble to exaggerate.

And then when American rock
fans finally got to see the Who live
(from ’67 on, when they were al-
ready somewhat polished; one can
only imagine what a rawer Who
might have sounded like in 1965)
. .. I don’t know if there was a bet-
ter (certainly not a wilder) rock
band performing — not the Stones,
Beatles, Kinks, and so forth. The
mike-slinging, guitar-windmilling,
drum-flailing, and (less flamboy-
ant but equally revolutionary)
free-bassing of the Who's live
shows set sonic and visual stand-

ards future rockers have been try-
ing to surpass ever since.

Do you think my bias is starting
to show? OK, I'll amp down. “Tom-

and the late Keith Moon

Who as they were: (I-r) Pete Townshend, Roger Daltrey, John Entwistle,

PR R

CATCH-UP ON THE SIDE

Entwistle really didn't play a ten-string
bass — it only SOUNDED that way

my” certainly turned the band into
a cultural landmark, but I’'m not
convinced it’s great opera or great
rock, and “Who’s Next” (most of
it) and scattered singles aside, the
'70s were a post-teenage wasteland
artistically speaking. Even the live
shows, especially after drummer
Keith Moon died, becamie relative-
ly ponderous and routine.
Nevertheless, for the three years
when they may well have been the
greatest rock & roll band in the
world for real, and for many dis-
tinguished moments afterward, the

teenage wasteland

Who's first-year-of-eligibility elec-
tion had to be a given. If you don’t
agree, I can’t explain.

Halloween Hits Haunt Readers

The spirits of Halloween just won’t dematerialize.
Mysteriously, I received a larger-than-usual amount of
comments, complaints, and additions relating to the Hal-
loween hit list I ran in late October. One of the replies, in

fact, is a mystery in itself.

Halloween is a monster’s holi-
day, and the Country hit of that ti-
tle, by Buck Owens, was one I
missed, as KYKN/Salem, OR’s
Tim O’Brian reminded me. Peter
Van Nort of KIAK & KQRZ/Fair-
banks also mentioned that one, as
well as ‘“‘Swamp Witch” by Jim
Stafford and, rather grislily (if
that’s the word — looks like some
kind of voodoo flower), ‘‘Someone
Could Lose A Heart Tonight” by
Eddie Rabbitt. Pete Frecchio, GM/
Sales Manager at WDSN/DuBois,
PA, makes a strong case for Ted
Cassidy’s “The Lurch,” a dance
named after his character in “The
Addams Family” sitcom. It wasn’t
a hit, but it was memorable.

Mike Robinson, PD/MD at
WRMJ/Aledo, IL, stretches his im-
agination pretty strenuously, but I
kind of like the results, especially
“Diggin’ Up Bones” by Randy
Travis. Mike also suggests
“Breakin’ New Ground” by Wild
Rose, Charlie Daniels’s ‘‘Legend
Of Wooley Swamp,” and — in an-

other grisly leap of logic — “Killin’
Time” by Clint Black.

Reader Rick Hy, although he at-
tempts to wedge all the Batman
records into the Vampires cate-
gory, has some first-rate additions.
Certainly “Devil Woman” by Cliff
Richard, ‘“Witch Queen Of New Or-
leans” by Redbone, and ‘“Voodoo
Woman” by Bobby Goldsbero be-
long on the list. So does, on general
principles, “I Put A Spell On You”
by any of its many practitioners.
“Welcome To My Nightmare” by
Alice Cooper and “Nightmare On
My Street” by DJ Jazzy Jeff, etc.
are fine fright night entries, and I
guess certain generalized death
songs like Blue Oyster Cult’s
“Don’t Fear The Reaper” should
be added.

I'm not so sure about Banana-
rama’s “Trick Of The Night,”
however, and many of Rick’s re-
maining suggestions are a bit
obscure or ill-remembered these
days. Great list, though . . .

The last Halloween list I'li touch
on has its enigmatic aspects — be-
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sides a slightly superior tone and a
couple of nominations of songs that
were on the original list, it contains
a number of sharp suggestions . . .
and no one to credit. Maybe it’s the
ghost of Halloween past.

Anyway, among the best addi-
tions are Arthur Brown’s ‘Fire”
(classic devil song), ‘Psycho
Killer” by the Talking Heads,
Cher’'s “Dark Lady” (witches),
Roy Orbison’s ‘“Running Scared”
(fright), Sting’s ‘““Moon Over Bour-
bon Street” (vampires), ‘‘Sweet
Exorcist” by Curtis Mayfield, ‘“Too
Much Blood” by the Rolling Stones
(certainly as gory a murder tale as
you could ask for), and, as a good,
generic, harmless Halloween hit,
“Judy In Disguise” by John Fred.
If the sender wishes to shed his/her
disguise, credit will be given.

Top Hits Below Breaker

As CHR fragments into four or
five subformats, it's become
harder to achieve the national con-
sensus of 60% concurrent airplay
that we call a Breaker. Yet some
songs perform so well at the sta-
tions playing them that they can
ascend quite a ways up the chart.
The record for highest chart posi-
tion for a record with under 60%

airplay now belongs to Young MC,
whose “Bust A Move” hit #16 for
two weeks and never became a
Breaker.

The car song column from Octo-
ber 13 drew an interesting response
from DJ/collector Steve Propes,
who cites Jackie Brenston’s
seminal early rock & roll hit
“Rocket 88 (about the Oldsmo-
bile) as a qualifier. Steve also
credits Elvis Presley’s line in
“Baby Let’s Play House” about
pink Cadillacs with inspiring many
of the future Caddy hits.

Ancient Mystery Solved

Finally, going way back to the
earliest garbled lyrics columns,
WFTN/Franklin, NH personality
Gary Ford put a fork in the age-old
dispute about what England Dan &
John Ford Coley really say in the
chorus of “I'd Really Love To See
You Tonight.” Dashing the hopes
of the millenarians who insist they
sing, “I'm not talking ’bout millen-
nium,” Gary produces evidence (a
CD lyric sheet) that confirms it’s
“I’m not talking 'bout movin’ in.”

Thanks to all and keep those re-
sponses movin’ in — maybe we can
keep this column going till the
millennium.
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SALES STRATEGY
A Radio Management
Handbook for the 90°'s

R&R Columnist and radio sales
1 Ly | strategist Chris Beck has
assembled a practical "How To”
L | radio management handbook
for the 90’s. The most up-to-date
and street-wise strategies and
technologies for selling,
coaching and managing.

GREAT GIFT IDEA
FOR YOUR SALES STAFF

$19.95...plus shipping & handling costs.

SALES
STRATEGY

Tha Wert Ganarotion Ot Sebes Salutians

0y CERIS RELE

THE GREEN BOOK
Songs For Any Subject

The best compiiation available!
20,000 titles, 500 categories,
AN all formats. This is the latest
WS Updated edition.
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$39.95 ... plus shipping and handling costs.

me | Ratings Report & Directory
T—" The Industry’s ultimate resource
guide. Complete Industry Directory
——%] Coupled with easy fo read Ratings
e Reports on the Top 100 markets.
Published twice a year

$35 each/$50 subscription for both issues.

Program Suppliers Guide ‘89 . . .
Comprehensive directory of more
than 1000 shows, producers and
¥ .| producticn software ... easy fo

© ==g-| use A-Z listings.

$10 per copy.

Note: R&R subscribers receive the Ratings Report & Directory,
Program Suppliers Guide, and The Music Guide as a free
bonus with their annual subscription.

MUSIC DATEBOOK

ORDER TODAY. . .

Vi

Call 2135534330
ask for Jill Smiley
Overnight dellvery avaliable for additional charge

Most prices include postage & handling (U.S. only)
Allow 1-3 weeks for delivery caitormia residents Ada 6.5% Tax

|

Costello: Live From New York

MONDAY, DECEMBER 11

1946/Hank Williams Sr. begins his first recording sessions.

1957/Jerry Lee Lewis weds his 13-year-old cousin Myra. The controversial marriage almost ruins his career.
1964/Sam Cooke is killed by a woman he was allegedly trying to rape. His death is later ruled a justifiable
homicide.

1972/Genesis plays its first US concert at Brandeis University (MA).

1976/"Saturday Night Live” announcer Don Pardo duets with guest Frank Zappa on “I Am Slime.”

1988/In Nashville, Rodney Crowell and Rosanne Cash welcome a third daughter, Carrie Kathieen. Also, Don
Henley, Tom Petty, Graham Nash, and Bonnie Raitt are among the guests at a memorial-gathering for Roy
Orbison.

Born: Jermaine Jackson 1954, Nikki Sixx (Motley Crue) 1958, David Gates (Bread) 1940, Brenda Lee 1943

TUESDAY, DECEMBER 12

1969/The Piastic Ono Band debuts at the Toronto Peace Festival. Band members Eric Clapton, Kiaus
Voorman, and Alan White had never even rehearsed together.

1974/Guitarist Mick Taylor leaves the Rolling Stones.

1979/During a high school pep rally, cheerleader Babbette D’Lite is kidnapped. Unidentified heavy metal
hoodlums dress her in leather and chalns for three days, and she returns professing a new love for rock music.
1985/After 17 days as a fugitive, David Crosby, wanted on various charges, turns himself in to the FBI in Florida.
1988/Madonna signs a two-year, five-picture contract with Columbia Plctures.

Born: Sheila E. 1959, Dionne Warwick 1941, Grover Washington Jr. 1943, Frank Sinatra 1915, Dickey Betts
1943, Cy Curnin (Fixx) 1957, Connie Francis 1938

WEDNESDAY, DECEMBER 13

1961/"Big Bad John" by Jimmy Dean becomes Country’s first gold record.

1974/George Harrlson lunches with President Ford and his son Jack at the White House. Ford offers to give
Harrison a “WIN" election button, but then can't find one.

1985/Phil Collins makes his acting debut as a fast-talking game show host/drug dealer on “Miami Vice."
1988/Waylon Jennings undergoes successful triple bypass surgery in Nashville. Also, Bruce Springsteen’s
divorce from Julianne Phillips becomes final.

Born: Randy Owen (Alabama) 1949, John Anderson 1954, Ted Nugent 1949, Jeff ‘‘Skunk’’ Baxter
(Doables, Steely Dan) 1948

Jermaine Jackson, Randy Owen, Frank Sinatra, Dionne Warwick
THURSDAY, DECEMBER 14

1968/1ron Butterfly's “In-A-Gadda-Da-Vida” goes gold. The drum solo receives a separate award.
1972/Alexander’s department store in New York opens its doors after hours so Alice Cooper can do his
Christmas shopping.

1977/"Saturday Night Fever” premieres in New York.

1984/Year-end #1s: Van Halen's “Jump” (CHR/AOR), Prince’s “When Doves Cry” (UC), Alabama’s “Roll On”
(Country).

1988/At a New York auction, the original script for Orson Welles'’s '“War Of The Worlds” radio broadcast sells for
$143,000.

Born: Charlie Rich 1934, Joyce Vincent (Dawn) 1946

FRIDAY, DECEMBER 15

1955/Johnny Cash'’s classic “Folsom Prison Blues” is released.

1968/Grace Slick, in blackface, raises a black, leather-gioved fist while performing on the “Smothers Brothers
Comedy Hour.” The incident is one of many that leads to the show’s cancellation.

1973/Jermaine Jackson marries Hazel Gordy, daughter of Motown founder Berry Gordy.

1977/The Sex Pistols are denied US entry visas and forced to cancel their upcoming “Saturday Night Live”
appearance (see 12/17). Also, the Who debut “The Kids Are Alright” while filming concert sequences for a
documentary.

1988/James Brown is sentenced to six years in prison on various charges.

Born: Don Johnson 1949, Carmine Appice 1946, Harry Ray (Ray, Goodman & Brown) 1946, Dave Clark
(Dave Clark Five) 1942

SATURDAY, DECEMBER 16

1966/Jimi Hendrix's first single, “Hey Joe,” is released.

1971/Don McLean’s classic “American Pie” hits the stores.

1974/1an Hunter quits Mott The Hoople to form a band with Mick Ronson.

1977/ ly-yi-yi-yi | just can’t wait” — “Saturday Night” by the Bay City Roilers goes gold.

1987/John Cougar Mellencamp performs a free concert for the small town of Chillicothe, OH. The concert is the
result of a two-year letter-writing campaign initiated by local WFBC announcer Chip Arledge.

1988/Sylvester, falsetto disco pioneer in drag, dies of AIDS at 40.

Born: Robben Ford 1951, Benny Andersson (ABBA) 1946, Tony Hicks (Hollies) 1945

SUNDAY, DECEMBER 17

1977/Tired of rude treatment by cast members, last-minute Sex Pistois substitute Elvis Costello performs “Radio
Radio” on “Saturday Night Live.” He had been asked not to do that song.
1982/The Who perform a “farewell” at Toronto’s Maple Leaf Gardens. Also, Karen Carpenter gives her last
pubiic performance at a Sherman Oaks, CA elementary school.
1986/Four former Doobie Brothers reunite for a benefit concert on the Stanford University campus. The
performance inspires a full-member reunion tour four months fater.
Born: Eddie Kendrick 1939, Mike Mills (R.E.M.) 1956, the late Paul Butterfield 1942

—Paul Colbert
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PRESENTS

Christmas Eve

WITH

Treat your listeners to a memorable Christmas Eve when the Mutual Broadcasting System brings
vou the finest in holiday programming. “Kmart Presents Christmas Eve With Kenny Rogers” is a 4-hour,
commercial-free presentation featuring an outstanding, all-star cast.

Past and present performers include Nat King Cole, Bing Crosby, Whitney Houston, Frank Sinatra,
The Carpenters, The Beach Boys and many more! Y oull also hear special recitals of hohda§ poems from
surprise celebrities including Kenny’s heartwarming rendition of “A Visit With St. Nicholas.”

For more information, contact your Mutual representative. In Arlington, call (703) 685-2550,
in Los Angeles (213) 840-4264, FAX (213) 204-4375 or Telex 4996015 WWONE.

MANAGEMENT: ‘
(AGEN 8 COMPANY {#);(&) MUTUAL BROADCASTING SYSTEM E
(\
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SErVICE,

Courteous, efficient; thoughtful;
unmatched; celebrated; gracious;
willing; flawless; fine; unusual;
alert; deft; helpful; extra; fast;
expert, gallant; trustworthy,
distinguished; meritorious;
peaceful; professional;
suitable; imposing; gratuitous;
valuable, superlative; exalted;
abiding; impressive,; essential;
dependable; perpetual; civil;
honorable,; superior; beneficial;
eminent; diplomatic; satisfactory;
unselfish; industrious; unique;
continuous; meticulous;
particular; prompt!

Nobody Can Do Better What We Do Best.

Chauffeured Limousines
CALTCPS01P

Messenger Service
CALT-136957

Airport Concierge

California: (213) 849-2244/(818) 845-1502
Outside California: (800) 255-4444
FAX * (818) 845-5086

New York: (212) 736-5405 New Jersey: (201) 941-8181
Outside New York & New Jersey: (800) 421-9494
FAX *: (201) 941-9750

BRAD MESSER

I jumped on the brightly-colored bandwagon called
radio news back in the early ’60s, all caught up in exciting
things to see, people to meet, places to go, truth, justice,
and the American way. Well, I'm still on the same ol’
bandwagon, and the ride has been, uh, an experience, but

A young person whom I care
about a great deal is now at a fork
in his career road. He wants tobe a
“reporter” and isn’t sure which
bandwagon will carry him on the
road he wants to travel.

One fork in his road leads imme-
diately into television production
and possibly toward television
news. The other avenue is radio
news, a road on which I have
traveled thousands of miles.

If he had asked my advice years
ago, I might have instantly advised
radio, because it was radio that
went to the scene, covered the
courthouse beat, showed up at city
council meetings, and in general
did a prodigious amount of news
gathering’s grunt work.

By and large, radio doesn’t do

| that any more. The nature of the

job has evolved to some in-between
category which is no longer news
gathering. We don’t get out into the

it never did go quite exactly where I anticipated.

real world to originate the stuff
called news.

We who once generated stories
have become second-hand han-
dlers of material created by others.
We’'re editors, rewriters, and pack-
agers, not reporters.

My young friend, standing at
that road fork, seems under the im-
pression that each road leads to
hard-hitting journalism, and the
only real difference between radio
and television is whether the end
product does or doesn’t include pic-
tures.

It ain’t that way. Typical radio
newspeople now merely slick up al-
ready-existing product, punctuate
it with actualities from audio ser-
vices, salt in a few conversation-
starting features from off the shelf,
and then apply the rest of their at-
tention to presentation. I'll bet 90%
of the radio newsmen on the air to-
day have not originated a story
themselves during the past week.
Maybe 98%.

‘Newsman’ Doesn’t Necessarily Mean ‘Journalist’

So if journalism is the goal, is
television the bandwagon to jump
on? If my young friend really
wants to be a gatherer and re-
porter of news, perhaps television
would come slightly closer, but
that road has its potholes, too. A
fluff piece with pretty pictures will
overrule a real news story which
lacks video. There may be slightly
more reporting action on the televi-
sion side, but still a very low per-
centage of “real journalism.”

If he really wants to be a re-
porter, mucking about down in the
trenches whence virtually all news
comes, perhaps he should forget
the electronic media and become a
newspaperman.

But here’s fair warning: as a
part of the newspaper package,
he’s virtually certain to sacrifice
an early shot at new cars, nice
houses, glitzy offices, and the other
finer things in life that electronic
media money can buy.

There’s nothing wrong with the
job of a contemporary radio news-
person, but I would point out the
sign on this bandwagon hasn’t been
“Journalism” for a long time.
We're not reporters as much as
we're packaging pros packaging
prose.

19th state in 1816.

in 1787. Full Moon.

terrorism.

Birthday: Dick Van Dyke 64.

Sunday (12/17): Eugene Levy 43.
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MONDAY, DECEMBER 11 — The Siberian Express roared into California in 1932, blanketing San Francisco with
nearly an inch of snow, and dropping Sacramento to its alitime low temperature of 17 degrees.

Germany and ltaly declared war on the US in 1941 (WWII). Sixty years ago, designers announced they would buiid a
zeppelin mooring tower atop the Empire State Building to keep up with advances in transportation. Indiana became the

Birthdays: Teri Garr 44. Brenda Lee 45. Donna Mills 46. Tom Hayden 49. Ron Carey 54.

TUESDAY, DECEMBER 12 — A chartered plane enroute from the Middle East to the US for the holidays crashed
at Gander, Newfoundland in 1985; 248 American military men and all eight crewmen were killed. The soldiers were
membérs of the 101st Airborne Division who had been on peace-keeping duty in the Sinai Peninsula. To this day, there
are unverified suspicions that the chartered Arrow Air DC-8 was the victim of a terrorist bomb.

Marconi made the first transatlantic radio broadcast in 1901, sending the Morse Code letter “s” from a transmitter in
Britain to a kite-wire receiving antenna in Newfoundland. Pennsylvania became the second state to ratify the Constitution

Birthdays: Ex-tennis star Tracy Austin 27. Ana-Alicia 32. Dionne Warwick 48. Connle Francis 51. Ted Kennedy 64.
Ed Koch 65. Bob Barker 66. Frank Sinatra 74.

WEDNESDAY, DECEMBER 13 — Yasser Arafat wasn't allowed to go to the United Nations in New York, so
the UN went to him in 1988. The PLO leader addressed a specially-called session in Geneva, following a diplomatic
standoff in which Uncle Sam refused to permit him to enter the US. In his speech in Switzerland, Arafat condemned

Poland moved against the Solidarity labor movement in 1981 by imposing martial law, which didn’t formally end until .
1983. The first Susan B. Anthony dollar coins were issued in 1978. Union forces suffered a major defeat in the Civil
War Battle of Fredericksburg in 1862. Sir Francis Drake's five little ships set out to sail around the world in 1577.

THURSDAY, DECEMBER 14 — Voyager lifted off on Its nonstop flight around the globe in 1986. Pilots Dick
Rutan and Jeana Yeager landed at Edwards AFB on the 23rd, in possession of the last major record in atmospheric
aviation: circumnavigation without refueling.
The battleship New Jersey's 16-inch guns shelled Syrian missile sites in 1983 after two US Navy planes were fired on.
israel annexed the Golan Heights in 1981. Alabama became the 22nd state in 1819.

Birthdays: Patty Duke 43. Lee Remick 54.

FRIDAY, DECEMBER 15 — 50th anniversary of the premiere of “Gone With the Wind.” The opening night
audience at Atlanta’s Grand Theater included author Margaret Mitchell and heartthrob Clark Gable, whose presence
caused several ladies to faint. The film was uncommonly long — three hours and 40 minutes — but no one left early;
everyone stayed to see Atlanta torched in technicolor and hear a real shocker, the use of the word “damn.” GWTW
earned five Academy Awards (for best movie, direction, cinematography (2), and best actress, for Vivian Leigh's
portrayal of Scarlett O’'Hara). Gable. did not score an Oscar.
Gorby began a visit to Britain in 1984 which turned out to be a PR triumph. Adolph Eichmann was sentenced to death
in 1961 for Nazi war crimes. The Bill of Rights went into effect in 1791.
Birthdays: Don Johnson 39. Tim Conway 56.

Saturday (12/16): William *‘Refrigerator’’ Perry 27. Steven Bochco 46. Arthur C. Clarke 72.
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WE CAN'T TALK
ANY LOUDER...

RICH PIOMBINO/WMMS: "'LET LOVE RULE is a very hip record that draws
immediate reaction from our audience.”

DAVE CURTIS/LECHMERE SALES: “‘LET LOVE RULE is prompting great sales
from the airplay on radio and video exposure from MTV and VH-1."

CURTIS JOHNSON/KUPD: ‘“After many listens, many phone calls and lotsa
arm-bending from Virgin...dammit, if LET LOVE RULE isn't getting the reaction
they promised! It’s an Add on KUPD."

MIKE ZAMORRIPA/SHOW INDUSTRIES: “‘LET LOVE RULE is an infectious
album that gets better with each listen. Strong sales since its release.”

RUSS MOTTLA/WIYY: “‘LET LOVE RULE is testing well in all our target
demos...it’s a terrific programming tool.”

ANDY DEAN/WDHA: “‘Our listeners’ calls demanded that we move LET LOVE
RULE into Heavy. One of the most unique and catchy songs of the year.”

NEIL HARRISON/K106: ‘‘After two weeks of airplay, sales are kicking in and
so0 are the phones from all demos, mostly 12-34.”

TOM MITCHELL/WPXY: ‘“After seeing LENNY KRAVITZ live, | knew he was
enormously talented, and LET LOVE RULE has a great feel...like the best of
JOHN LENNON and ELVIS COSTELLO.”

CHR AIRPLAY:  AOR TRACK &b
CKOI  WPFM  AOR ALBUM €3

KSAQ ~ KNIN  AQR NEW ARTIST #3

WMMS  KFMW

K106 ~KFBQ  ADDED AT:

KzzU ZFUN  WWDC WPDH

KQiZ  O0K95  KTXQ  KKEG
WLUP  WKDF
KSJO  WRXL

NNY
KKAV/rz

©1989 Virgin Records America, lac.

N
~ -

The single from the debut LP Let Love Rule. Written, produced and performed by Lenny Kravitz.

www americanradiohistorv. com
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HOW GREAT BRITAIN ROCKS !

NOW AVAILABLE IN AOR
AND CHR VERSIONS

o The best hour of the radio week is now
T better than ever. ROCK OVER LONDON, the

authority on the UK rock scene since 1983,
. A is moving into the "90s with two distinct
| ' L formats. Now you can program the version
Q ‘\ of ROCK OVER LONDON that fits your style
\ \J

L and sound — AOR or CHR — and still be
the exclusive station in your market to

h feature Britain's best and hottest new

- music.

And, beginning January 1990,

ROCK OVER LONDON

becomes not just an unrivalled British
music show, but a complete programming
tool for your station, delivered to you on
Compact Disc and also featuring
additional, clean BONUS TRACKS —
exclusive new music from the UK to go
straight into your current playlist!

Make your station and listeners the only
ones in the market to stay right on the
cutting edge of Britain's best music
through the '90s with ROCK OVER LONDON.

_ D> Britain's fastest-rising stars and established artists
D> Exclusive star guests
} Rock scoops and gossip from the famous Rock Over London news service
D> The hottest music of the week, ahead of international release and often ahead of UK release
} Clean copies of bonus tracks to keep you another step ahead of the competition

All delivered on Compact Disc!

DISTRIBUTED BY ADVERTISER SALES
ana - Al -
a W, 4 ‘ e = N
B .. e e e e =
o W s — o e
y_- -3 = ————— — ——
RADIO VENTURES A DIVISION OF LBS COMMUNICATIONS
516-358-2250 212-418-3000

www americanradiohistorv com
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Jive Bunny’s MiXmas Single Out, LP To Follow

astermixers JOHN PICKLES and IAN MOR-

GAN have been telling ROL about JIVE BUN-

NY'’s last-minute dash into the studio to make
the Christmas single ““Let’s Party.”

“We weren’t even going to do
one,” admitted Morgan, “but be-
cause everybody was betting on us
to be number one, we thought we’d
better do one.

“We didn’t want to get stale, so
we've taken a different approach to
it this time. It’s not designed to be
played on the radio — it’s purely
designed as a mega-party record.
If you’re going to have a party, you
need the record.”

Jive Bunny — Silly rabbit, mix is for
kids!

CHUBBY CHECKER is among
the artists who recorded something
specially for the single during a re-
cent trip to the UK. While thus far
Jive Bunny haven’t been able to se-
cure the rights to any BEATLES or
ELVIS PRESLEY material, gener-
ally they find artists are happy to
get mastermixed.

“We’'re making them money, so
that can’t be a bad thing, surely,”
says Morgan. ““‘And we’re introduc-
ing their music to a new genera-
tion.”

Meanwhile, no less than 59 songs
get the mastermixing treatment on
“Jive Bunny: The Album,” due out
Monday (12/4). Featuring artists
ranging from T. REX to GLENN
MILLER to LULU, the LP’s eight
tracks will include the group’s pair
of UK Number One singles (‘“Swing
The Mood” and “That’s What I
Like™), but NOT their aforemen-
tioned Christmas 45.

Morrissey: Occult Hero?

MORRISSEY’s “Quija Board,
Ouija Board” has been criticised
by spokespeople for the Christian
Response To The Occult and by
clergyman Canon DOMINIC
WALKER for encouraging young
people to take an interest in
demonic powers!

It'’s also thought that the single
has been banned from the BBC Ra-
dio One playlist and from the TV
chart show, “Top Of The Pops.”

"Rock Over London" news is
a service of Rock Over London
Ltd. which can be reached at
Gilobe " Theatre, Shaftesbury
Ave., London W1V 7HD; phone
01-494-4513.

In response, Morrissey told New
Musical Express this week that
““‘Ouija Board, Ouija Board’ is an-
other attempt on my behalf to in-
ject a higher standard of intelli-
gence into pop music . . . Thave not
been in contact with the dead, al-
though I have had unfortunate
dealings with the Sun newspaper —
which amounts to the same thing
... if this were a slightly more
primitive time I would already be
burning at the stake. I expect there
is still time for that.”

Fall Owe Up Album

Coming in January: “Extri-
cate,” the FALL’s first album
since the departure of BRIX
SMITH. Smith left her husband’s
band to concentrate fulltime on her
new group, the ADULT NET, as
well as to pursue a new romance
with violinist of the moment
NIGEL KENNEDY.

Almond Sings Joys
Of Jacques

MARC ALMOND, the former
SOFT CELL singer who had one of
1989’s biggest UK singles with his
GENE PITNEY duet (‘“‘Some-
thing’s Gotten Hold Of My Heart),
will release an album of JACQUES

BREL songs next week. ‘“Jacques”

will include Almond’s versions of
“If You Need,” “The Lockman,”
and “My Death,” among others.

Tina Turns 50?

ROL has news for all of TINA
TURNER's guests who joined her
on Sunday night (11/26) at the Re-
form Club in Pall Mall, London to
celebrate her 50th birthday. Ac-
cording to all the books we trust, it
was her 51st!

Be that as it may, Tina partied
with ERIC CLAPTON, JERRY
HALL, rock managers ED (DIRE
STRAITS) BICKNELL and JOHN
(ELTON JOHN) REID, and TONY
JOE WHITE, the latter of whom
wrote Turner’s current US/Euro-
pean single (“Steamy Windows”).
Incidentally, Tina wore a full-
length Dior dress and was accom-
panied by boyfriend/record exec
ERWIN BACH.

Virgin’s Balloon Burst

“Bad workmanship” was the
reason given by Virgin Records su-
premo RICHARD BRANSON for
the failure of his attempt to cross
the Pacific Ocean by balloon.

After 18 months of preparation
(and many days of standing by for
the right weather conditions), the
flight was abandoned just before
launch time in Kyushu, Japan,
when the balloon started to list to
one side. Branson plans another try
to make the 6200-mile flight to
America next year.

BRITAIN

3
2

KAOMA/Lambada (CBS)
STATE/Pacific 808 (ZTT)

R~ WD

| 3l o Foow| w8 2aso
©

— 17
9 18
10 19
20 20

Moving Up

—

NEW KIDS ON THE BLOCK/You Got It (Right Stuff) (CBS)
LINDA RONSTADT f/A. NEVILLE/Dont Know Much (Elekira)

LISA STANSFIELD/All Around The World (Arista)

UB40/Homely Girl (DEP Internationai/Virgin)

STONE ROSES/Fools Gold/What The World Is Waiting For (Silvertone/RCA)

BEN LIEBRAND & JEFF WAYNE/Eve Of The War (CBS)

PHIL COLLINS/Another Day In Paradise (Virgin)

10 KYLIE MINOGUE/Never Too Late (PWL)

11 MIXMASTER/Grand Piano (BCM)

12 INNER CITY/Watcha Gonna Do With My Lovin' (10/Virgin)

13 1RON MAIDEN/Infinite Dreams (EMI)

14 J. SOMERVILLE /J.M. KINGSTON/Comment Te Dire Adieu (London/PG)
15 FINE YOUNG CANNIBALS/I'm Not The Man | Used To Be (London/PG)
16 BIG FUN/Can’t Shake The Feeling (Jive)

BOBBY BROWN/Roni (MCA)

MILLI VANILLY/Girl 'm Gonna Miss You (Cooltempo/Chrysalis)
MARTIKA/ Feel The Earth Move (CBS)

MORRISSEY/Ouija Board, Ouija Board (HMV/EMI)

GLORIA ESTEFAN/Get On Your Feet (Epic)

HAPPY MONDAYS/Madchester Rave On (Factory)
TEARS FOR FEARS/Woman In Chains (Fontana/PG)
PRINCE f/SHEENA EASTON/Arms Of Orion (WB)

The Network Chart. courtesy MRIB

The Stone
Roses —
bloomin’
loons?

Multi-Media Minogue

KYLIE MINOGUE'’s next single
will be a cover of LITTLE AN-
THONY & THE IMPERIALS’ 1958
US hit, “Tears On My Pillow.” The
remake was supposed to have been
issued in time for Christmas, but
now will appear after New Year’s
to coincide with the release of
Minogue’s movie debut (‘“Delin-
quents”), in which it’s featured.

In the meantime, Irish band
CLANNAD - best known for their
collaboration with BONO on “In A
Lifetime” and for their various TV
themes — have been commission-
ed to do another piece’ of TV music.

The song — released as a single
on Monday (12/4) — is called “A
Dream In The Night.” And if it
isn’t a hit in its own right, look for it
to get plenty of attention just after
Christmas, as it’s the theme to an
animated film called “The Angel
And The Soldier Boy,” which will
be screened over the holiday and
simultaneously released as a com-
mercial video.

Singles Scene

New singles hitting the shops in
time for Christmas include:
ADEVA’s ‘‘Beautiful Love,”
MARILLION’s “The Uninvited
Guest,” and WET WET WET’s
“Broke Away.”

Incidentally, the new single by
the CHRISTIANS (“Words”) is

now set for December 11, and will
sport two songs on the B-side that
won’t appear anywhere else
(“Long Gone” and *‘“Funny
Money™).

No Rose Unstoned

Last week’s live television debut
by band of the moment the STONE
ROSES was a fiasco. Less than a
minute into their much-publicized
performance on the BBC’s “The
Late Show,” the power failed and
tempers frayed.

The Stone Roses may seem a tri-
fle precious, but there can’t be
many groups who turned down the
chance to tour with the ROLLING
STONES this year! And their cur-
rent double-A single “Fools Gold/
What The World Is Waiting For**
vaults 27-5 this week.

Holloway Cheer

The woman behind the BLACK
BOX controversy is about to make
a comeback. LOLEATTA HOLLO-
WAY — whose vocals on the dance
cult jam “Love Sensation” were
sampled in the recent UK Number
One, “Ride On Time” — has signed
to the new Easy Street label, and is
working on new material.

Meanwhile, 808 STATE, who sur-
prised a lot of people by crashing
into the UK Top 20 with the dance
hit “Pacific,” will release an al-
bum next week called “808 . . . 90.”

AUSTRALIA

W Tw

ICEHOUSE/Touch The
Fire

JENNY MORRIS/She Has To
Be Loved

3 KATE CEBERANO/Brave
HUNTERS & COLLECTORS/
When The River Runs Dry

5 GYAN/Wait

6 MAX Q/Sometimes

7 NOISEWORKS/In My Youth
8 MAX Q/Way Of The World
9
10

11

2 2

oW
o~

PAUL NORTDN/I Got You
IAN MOSS/Out Of The Fire

CDlO’)(.D\ICJ’l

Most Added

PETER BLAKELEY/Crying In The Chapel
JENNY MDRRIS/Street Of Love

Top 10 Australian records from playlists of
FM 104/Brisbane, 2MMM/Melbourne, FOX-
FM/Melbourne, 96 FM/Perth. SA-FM/Ade-
laide, 2-DAY/Sydney. 2MMM/Sydney, and

CANADA

W W

11 LUBA/Giving Away A
Miracle

KIM MITCHELL/Rockland
Wonderland

MEN WITHOUT HATS/Hey
Men

LEE AARDN/Whatcha Do To My
Body .
SASS JORDAN/So Hard
SHEREE/Woman's Work
ALANNAH MYLES/Still Got
This Thing

ALANNAH MYLES/Biack Velvet |
PARADOX/Another Day

CHALK CIRCLE/Sons And
Daughters

Most Added

2 2

33

FM-104.7/Canberra

PAUL HYDE/What Am | Supposed To Do? |
1

Top 10 Canadian CHR hits courtes The
Record (416) 533-9417

J
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Paul McCartney Becomes ‘Visa’
Spokesman, Adds US Tour Dates

ingo Starr has pitched wine-coolers 'n’ cars. Now,

former Beatles bassist Paul McCartney has sign-

ed a pact — reportedly in the seven-figure range
— to have credit card kingpin Visa sponsor the 1990 US leg
of his current world tour. In return, McCartney will serve
as the credit card company’s official spokesman in an $8.5
million TV advertising campaign.

Ticket, souvenir, and conces-

sions salesmen will also be affected
by the deal (since Visa will be the

only charge card they will be al- KnOW

lowed to accept). However, don't
look for the former Wings leader to
endorse the card directly, sing Your

about its virtues, or appear onstage »
below a Visa banner. R ' g h ts !
Meanwhile, McCartney an-
nounced that his 1990 US tour will '
kick off February 1 in Detroit, and ou have the right to listen to
will include stops in Pittsburgh, Blowlfly and Madonna. You
Boston, Lexington, Indianapolis, also have the right to pur-
Atlanta, Seattle, Phoenix, Los An- chase and play albums by Kiss,
geles, Dallas, Houston, and Miami. | b-L- Cool J, Kool Moe Dee, Ozzy
More dates are expected to be an- Osbourne, Ice-T, and a host of oth-
nounced as the tour progresses. er musicians who are frequently tar-
On a final note, Visa says it will geted for censorship by conserva-
set aside a number of McCartney | five organizations.
tickets for Gold cardholders in | o drive that point home, the edi-
cities on the tour, and will ap- tors of the NYC/L.A.-based Rock &
proach its member banks about Roll Confidential newsletter have
having affinity charge cards | Printed a pamphiet entitied “You've
printed up honoring Friends Of The Got A Right To Rock/Don't Let
Earth — an environmental organi- Them Take it Away” with the self-

zation that McCartney is actively | 2vowed goal of pufting an end to
“the PMRC/evangelical monopoly

romoting onstage and off.
p . g . o on the discussion of music and
Quake Relief morality.”
Nets $2 Million The 12-page booklet detalls in-

Participants in last Sunday’s cidents of censorship and offers
(11/26) San Francisco-based suggestions on how you can help
“Quake Relief” concert raised defeat rock music’s detractors in
more than $2 million in aid for the the open arena of free speech. The
victims of the October 17 temblor pamphlets are $3 each. For more
that rattled Northern California. info, call the ‘zine at (212)

The event — staged in three'sep- 486-9348 or (213) 594-6866.
arate venues and broadcast live on

radio stations and PBS affiliates

One For The Ladies
n a move that's all but guaranteed to turn other marketing teams’ eyelids
I several fetching shades of color, the fresh-faced foiks at Frontier Rec-
ords copped Promo Item O’ The Week honors by mailing choice AOR,
New Rock, and college radio stations each a cosmetic-filled compact (pic-
tured) to support the Young Fresh Fellows' new LP, “This One’s For The
Ladies.”

The palm-sized kit features 12 different shades of eye-shadow (with
such exotic names as “Eye Shadow No. 1" and “Eye Shadow No. 8"), and
comes with an applicator and mirror to help programmers face the music.in
style.

Furthermore, the mobile make-up pouch is adorned with a specially
designed iabel featuring the 'same cartoon character that appears on the
flipped disc’s back side.

throughout the state — pulled in
more than $1 million from listeners
and viewers. Concert promoter Bill
Graham matched the amount,
pushing proceeds past the $2 mil-
lion mark.

More than 45 acts — including
Neil Young, Steve Miller, Bonnie
Raitt, Carlos Santana, Los Lobes,
and Crosby, Stills & Nash — played
during the 12-hour performance.

Livin’ For The City

Motown masterblaster Stevie
Wonder will headline a benefit con-
cert on January 6 to raise money
for the Inner City Foundation Of
Excellence — a Los Angeles-based
organization that helps fight educa-
tional problems in inner-city
schools.

Although other participants in
the “Rejoice In Los Angeles” gig
were not announced at presstime,
Wonder says that he plans to coor-
dinate a celebrity choir of TV stars
and musicians to close out the
show.

Fast Tracks

¢ Former Twisted Sister main-
man Dee Snider has forrned a new
group — the Desperados — featur-
ing onetime Iron Maiden drummer
Clive Burr and former Ian Gillan
guitarist Bernie Torme. The group
is currently working on its debut
Elektra LP.

¢ SoCal-based indie label SST
has released former Husker Du
drummer/vocalist Grant Hart’s
debut solo album, “Intolerance.”

» Kaoma, a musical ensemble of
Brazilian singers and dancers and
former members of the African
band Toure Kunda, have released
the song “Lambada’ on Epic Rec-
ords. The tune — which recently in-
spired a dance craze in Europe —
will be included on the group’s up-
coming “Worldbeat” LP, due out
December 12.

* A&M Records co-chieftain
Herb Alpert and wife Lani will
donate $50,000 per year (over a
four-year period) for the establish-
ment of the “Herb And Lani Alpert
Scholarship Program” at the Na-
tional Conference Of Christians &
Jews organization. The funds will
assist college-bound students
who’'ve completed the NCCJ’s
Youth Leadership Program.

* Motown recording stars the
Temptations will be honored with
the Brotherhood Crusade Black
United Fund, Inc.’s “1989 Pioneer
Of Black Achievement” award on
December 9 in Los Angeles.

Production Credits

After recording an album’s
worth of new songs with noted
knob-twirler Steve Lillywhite,
rocker Bryan Adams reportedly
trashed the cuts and began writing
and waxing a whole set of newer
songs with producer Mutt Lange
(of Def Leppard fame).

Meanwhile, both Iggy Pop and
Leonard Cohen’s next LPs are set
to be produced by Don Fagenson,
ak.a. Don Was of Detroit-based
funksters Was (Not Was).
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46.1 mithon households
Parr Galhuzz
Director/Music Progremming

Weeks On

HEAVY

PAULA ABDUL/Way That You Love Me (virgin} 6
B-52'S/Love Shack (Reprise) 10
BAO ENGLISH/When | See You Smite (Epic) 8
BON JOVI/Living In Sin (Mercury) 6
ERIC CLAPTON/Pretending (Reprise) 2
JOE COCKER/When The Night Comes (Capitol) 8
PHIL COLLINS/Another Day In Paradise (Atlartic) . .. 4
GREAT WHITE Ange! Song (Capitof) . 12
DON HENLEY/Last Worthiess Evening {Geffen) 7
BILLY JOEL/We Didnt Start The Fire (Columbia) 9
KIX/Don't Close Your Eyes {Atlantic) . 13
RICHARD MARX/Angelia (EM!) 8
ROLLING STONES/Raock And A Hard... (Columbia) . . . 4
ROD STEWART/Downtown Train (WB) 2
TESLA/Love Song {Geften) ... 15

SNEAK PREVIEW

AEROSMITH/Janie's Got A Gun (Geffen) 2
MADDNNA/Oh Falher (Sire/WB) 7
MOTLEY CRUEKickstart My Heart (Elektra) 3
TOM PETTY Free Falfin' (MCA) .4
WHITESNAKE Fool For Your Loving (Geften) 4

ZBIN

KATE BUSH/Love And Anger (Columbia) . . 3
CURE/Lullaby (Efektra) g 5
DEPECHE MODE Personal Jesus (Snre/Repnse) .ADD

oL SRR s

ACTIVE i

BONHAM /Wait For You (WTG) . 10
BELINDA CARLISLE/Leave A Light On (MCA) .. ... 7
TERENCE TRENT D’ARBY/This Side... (Columbia) . ADD
GRATEFUL DEAD/Foolish Heart (Arista)
JANET JACKSON/Rhythm Nation (A&M) .
KISS/Hide Your Heart (Mercury) . .. ... ..
LENNY KRAVITZ/Let Love Rute (Virgin) .
MICHAEL PENN/No Myth (RCA) .
MICHELLE SHOCKED/On The Greener Slde (Mercury) 7
SMITHEREENS/A Girl Like You (Enigma/Capitol). . . . 4
TEARS FOR FEARS/Woman In... (Fontana/Mercury) . 2
NEIL YOUNG/Rockin' in The Free World (Reprise) . . 70

Wo A DN

.:

BANG TANGO/Breaking Up A Heart . (Mechanic/MCA) 2
PAUL CARRACK/| Live By The Groove (Chrysalis) . . 5
TAYLDR DAYNE/With Every Beat Of My... (Arista) . . 4
FINE YOUNG CANNIBALS/'m Not The... (IRS/MCA) . 2
FIONA/Everything You Do (You're...) (Atlantic) 8
LOU GRAMM/Just Between You & Me (Atiantic) .4
JUNKYARD/Simple Man {Geften) 7
KINKS/How Do | Get Close (MCA) 7
PAUL McCARTNEY /Figure Of Eight (Capitol) . .. ADD
MEGADETH/No More Mr. Nice Guy (SBK) 3
KEVIN PAIGE Don't Shut Me Out (Chrysalis) . 4
RED HOT CHILt PEPPERS/Higher Ground (EMI) . . 7
JOE SATRIANI/Big Bad Moon (Relativity) 3
TINA TURNER/Steamy Windows (Capitof) 1
YOUNG MC/Principai’s... (Celicious Vinyl/Island) 2

o

BRITNY FOX/Standing In The Shadows (Columbia) . . 7
JANE CHILDWeicome To The Real World (WB) . . ADD

ACE FREHLEY /Do Ya {Megalorce/Atlantic) . .1
KING'S X/Summerland (Megaforce/Atlantic) . ... ADD
ALANNAH MYLES Black Velvet (Atiantic) . .ADD
RUSH/Show Oon't Tell {Atlantic) . . . .ADD
SARAYA/Back To The Bullet {Polydor) o U
SOUL It SOUL/Back To Life (Virgin) .ADD

TECHNOTRONIC {/FELLY/Pump Up The Jam (SBK} . 3

'HOT NEW VIDEOS

KATE BUSH/Love And Anger (Cotumbia)
LENNY KRAVITZ/Let Love Rule (Virgin)
MADONNA/Ch Father {Sire/WB)
MICHAEL PENN/No Myth (RCA)
MICHELLE SHOCKED/On The Greener Side (Men:ury)

ADDS

JANE CHILD/Weicome To The Real World (WB)
TERENCE TRENT D'ARBY/This Side Of... (Columbia)
DEPECHE MODE/Personal Jesus {Sire/Reprise)
KING'S X/Summerland (Megaforce/Attantic)

PAUL McCARTNEY Figure Of Eight (Capitol)
ALANNAH MYLES/Biack Veivet (Atlantic)
RUSH/Show Don't Tell (Atlantic)

SOUL K SDUL/Back Tg Life (Virgin)

W~k

VHi

VOO WIS O
30.6 mifion households
Sai toCurto. Director/Music Progremming
Norman Schoentfeid. Director/Telent & Artist Relstions

Weeks On

'FIVE STAR VIDEOS

ERIC CLAPTON Pretending (Reprise) - . . .3
HARRY CONNICK JR./Don't Get Around (Columbia} 4
EURYTHMICS/Angel (Arista) .. . . 3
Q. JONES t/RAY & CHAKA//'ll Be Good... (Owesl/w8)2
Z. MARLEY & MELODY.../One Bright... (Virgin) . ADD
MICHELLE SHOCKED/On The Greener... (Mercury) ADD
VARIDUS ARTISTS/Rainbow Warriors i (Gefen) ADD

HEAVY

MICHAEL BOLTON/How Am | Supposed... (Columbia) &
PAUL CARRACK/! Live By The Groave (Chrysalis) . .. 7
JOE COCKER/When The Night Comes (Capitol}. . . . 74
PHIL COLLINS/Another Day In Paradise (Atlantic) 5
TAYLOR DAYNE/With Every Beat Of My Heart (Arista) 7

DON HENLEY/Last Worthiess Evening (Geften) .2
GRAYSON HUGH/Bring it All Back (RCA) 6
BILLY JOEL/We Didn't Start The Fire (Columbia) . . .. 7
RICHARD MARX/Angelia (EMI) 2
ROY ORBISON/Ch Pretty Woman (Virgin) . .5

L RONSTADT t/A. NEVILLE/Don't Know Much (Elekra) 6

SOUL 11 SOUL/Back To Lite (Virgin) . .10
ROD STEWART/Downtown Train (WB). .3

TINA TURNER/Steamy Windows (Capitol) -4

ANIMAL LOGIC/There's A Spy (In The ..) (IRS) . .
KATE BUSH/Love And Anger (Columbia)

TERENCE TRENT D’ARBY/This Side... (Columbia) . ADD
GLORIA ESTEFAN/Here We Are (Epc) ... ADD
MELISSA ETHERIDGE/Let Me Go (Island) . . . ., ADD
FINE YOUNG CANNIBALS/I'm Not The... (IRS/MCA) . 3
LOU GRAMM /Just Between You & Me (Atlantic) ... . 3

wo Em.

RICKIE LEE JONES/Satellites (Geffen) . . . .10
PAUL McCARTNEY /Figure Of Eight (Capitol) . . . ADD
MICHAEL PENN/No Myth (RCA). . . 7
MICHELLE PFEIFFER/Makin' Whoopee (GRP) 3
POCOMothin' To Hide (RCA) . . . . ; . 2
ROCHES/Big Nuthin' {Paradox/MCA) 4

BEACH BOYS/Somewhere Near Japan (Capitol) ... .. 4
PAT BENATAR/One Love (Chrysalis) oy 3
A. FRANKLIN & J. BRDWN/Gimme Your.. (Arista) ADD
SARAH HICKMAN/Equal Scary Peopie (Elektra) . 5
MICK JONES/Everything That Comes... (Atlantic) . . 5
MELISSA MANCHESTER/Walk On By (Mika/Polydor) 3
OLIVIA NEWTON-JOHN/Reach Out For Me (Geffen) . 2
10,000 MANIACS You Happy Puppet (Elektra) . . ADD
JDOY WATLEY/Everything (MCA) .. ... .. ADD

Information current as of November 28.
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CONCERT PULSE g
;

Pos. Artist "(",n%':,s;
1 ROLLING STONES $2919.3
2 WHO $1365.8
3 GRATEFUL DEAD $920.2
4 ELTON JOHN $599.4
5 CURE $388.5
6 METALLICA $282.7
7BON JOVI $257.3

8 BEACHBOYS/CHICAGO $230.4
9 NEW KIDS ONTHEBLOCK  $203.6

10 BARRY MANILOW $160.4
11 DEBBIE GIBSON $159.4
12REM. $154.1
13 STEVIE RAY VAUGHAN $144.0
14 DOOBIE BROTHERS $138.1
15 ANDERSON, BRUFORD,
WAKEMAN & HOWE $1345
16 BOB DYLAN $114.0
17 JETHRO TULL $1134
18 LITTLE FEAT $105.7
18 JUDDS $103.8
20 REBA McENTIRE $92.6

New Tours

Among this week’'s new tours:
BADLANDS
LONNIE BROOKS
ELECTRIC LOVE MUFFIN
HOODOO GURUS
LOVE/HATE
SUGAR MINOTT
NIGHTHAWKS
NRBQ
PSYCHEDELIC FURS
SUBDUDES

SR -

G

.

The CONCERT PULSE is a weelly computeriz- -

ed report ranking each arlist by their average
box office gross reported per venue. Courtesy
of Polistar, a publication of Promoters' On-Une

Listings, (800) 344-7383, or in Calfornia,

(209) 224-2631.
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The master craftsman recounts his rock climb, from the
Roosters to Journeyman. Airing the week of December 18.

For more information, contact your Westwood One
representative. In Los Angeles call (213) 840-4244, in
Canada ot (416) 597-8529, FAX (213) 204-4375 or
Telex 4996015 WWONE.

_ IN/AN
E Management: "IIA" WESTWOOD ONERAD/O NHWORKS

- Roger Fonrester

HIS ONLY RADIO SPECIAL OF 19809.
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JOEL DENVER

CONTEMPORARY HIT RADIO

Cultivating Morning Stars

With most of America’s top morning personalities lock-
ed into ironclad contracts, upgrading a morning show or
filling a vacancy can be a PD’s worst nightmare come

true.

And once you find that perfect
new personality or dream team,
your headaches are far from over.
You still have to acquaint the
newcomers with the market and
the market with the newcomers.
Then there’s the onset of another
headache: the FCC’s poorly defin-
ed indecency parameters. Should
you establish ground rules on how
far the show can push the limits of
good taste? Or do you rely on the
talent’s common sense?

Tough Assignment

WBSB (B104)/Baltimore PD
Steve Perun, who’s faced the
morning show talent challenge,
agrees it’s a tough assignment.
“Wherever I've been we’ve had to
find a new morning show. When we
changed from Sonny Fox at Y100/
Miami, we must have heard 80
tapes. Many of the candidates
weren’t in the majors, but most
were under contract.

“I’d rather have a
morning show that’s
too crazy, one I’d have
to reel in from time to
time, than one | have to
push.”

—Steve Perun

e

“Today, a morning man with
any talent at all can make big
money,” Perun says, citing a
general lack of talent and manage-
ment’s need to lock into a contract.
While most contracts prohibit a
crosstown move, he notes, “many

Steve Perun

even keep the talent from leaving
for another market without per-
mission from management.”

Perun adds that while a morning
personality’s first requirement is
adequate pay, other important fac-
tors are also considered. These in-
clude the station’s national profile,
its management style, and guaran-
tees of creative support and image
marketing.

He believes it’s best to hire local
talent, or at least people who
understand the market, whether
from prior local experience or
from having worked in a similar
market. He suggests putting new-
comers “‘on the streets” two to four
weeks before putting them on-air'to
help them become familiar with
the city and local issues.

Balancing Act

Defining the team members’
roles is also vital to the show. “As
PD you almost have to play arbi-
trator. It’s usually a case of ego,
but a volatile situation can break
up a good morning show.

LBII/ Richards with Kelly & Kline

AR

“[Yet] I'd rather have a morn-
ing show that’s too crazy, one I'd
have to reel in from time to time,
than one I have to push. You have
to be careful not to jeopardize a
morning show’s creativity. The
best ones are spontaneous, but you
may have to experiment with what
works and what doesn’t. The talent
must have a sense of discipline and
maturity. While I wouldn’t hire a
Steve Dahl or a Howard Stern type,
any successful morning show will
draw complaints.”

Perun says community prob-
lems often stem from putting
callers on the air live and advises,
“Pretape or use a delay. If you
want to get a bit dicey, have a
morning show character or listener
say it. I spend time with the morn-
ing show each day, whether it’s
five minutes or three hours, and we
discuss major ideas in advance
because they love the feedback.
But they have to have free rein. If
you have to call a guy in the middle
of the show and tell him to stop a
continuing bit, then it’s your fault.”

Take A Few Risks
When KXXX (X100)/San Fran-
cisco PD Bill Richards came
aboard and decided to change the
morning show, Don Bleu exited
and crosstown KRQR morning
men Peter B. & Michael Knight

Srae

‘““You can’t let big
brother get in the way.
Until there are some
hard-and-fast
guidelines, just use

common sense.’’
—Bill Richards

joined on a trial basis. “In the
meantime we listened to tons of
tapes but couldn’t find a good per-
sonality,” recalls Richards. “Many
were under contract, and others
just weren’t available.

“I worked with Peter and Mi-
chael on style. While they were
good, their AOR presentation held
them back. I didn’t want to make
another change, but (VP/GM) Jim
Smith and I felt they couldn’t take
us to the next level. When KWSS/
San Jose let Kelly & Kline go, we
got lucky and hired them. We've
also been able to hire their former
KWSS sidekick Shelby Sweeney to
complete the show.

“Their show is topical and irrev-
erent at times, which means we
take a few risks. Despite the FCC’s
indecency posture, there’s a lot of
room for fun. You have to be re-
sponsible and consider your
demographic target, but you can’t
let big brother get in the way. Until
there are some hard-and-fast

www americanradiohistorv. com

AM Upgfadé

Arming yourself for the morning star wars? During the
personality hunt and subsequent training:

® Keep an open mind about trylng unproven talent

® Define talent’s role without hamstringing creativity

® Seek balance between topical humor and locker

room gags

® Don’t lose sight of the indecency issue

guidelines, just use common
sense.”

Recently, Kelly & Kline have
taken shots at topical events; i.e.,
airing a parody of the Village Peo-
ple’s “In The Navy” in response to
the recent rash of naval accidents.
“We’ve gone over a few shows in
depth; I've told them where to
tighten up, where to loosen up,”
remarks Richards. “Just the basic
mechanics of what the show should
be about. It's like working with a
football team. You’re hiring the
talent to make some decisions on
the field; then off the field you
decide which plays work and which
don't.

“If a listener said ‘shit,” we’d
hope he was on tape first or on
delay. If something bad is aired,
you have to handle it in an adult
manner. You may not be able to
turn around a complaint call, but I
always acknowledge the point, If
necessary, you go on the air with
an apology. But you have to stand
by your air talent.”

Home Brew Morning Crew

Like other programmers, former
KWSS/San Jose PD Mark St. John
(now Dittman Group’s VP/Pro-
gramming) was faced with the us-
ual big-money, longterm contract
obstacles when he decided to
change the morning show. Having
successfully paired Mark & Brian
while at WAPI-FM (195)/Birming-
ham (they’re now at KLOS/Los
Angeles), he decided to see if light-
ning could strike twice. Hence, the
formation of the “Bay Brothers,”
starring Jimbo Woods and Robert
Harder.

Mark St. John

“Jimbo was working nights, and
Robert was working afternoons at
KMPZ/Memphis. They’d been in-
terested in teaming up for a morn-
ing show for months. They’d sent
me production room tapes which
showed promise, but I wanted to

hear them do an on-air morning
show. They got the overnight guy
at KMPZ to call in sick and did a
full-blown morning show at 2am.
Surprisingly, no one ever found out
about it. We loved the tape and
gave them the shot.”

‘““The FCC crackdown
has created a tentative
atmosphere for
morning shows.
Someone somewhere is
going to put this whole
indecency issue to a

test.”
—Mark St. John

St. John predicts stations will in-
creasingly pair personalities in-
stead of hiring pricey preestablish-
ed teams. He used intuition to
reach his decision. “With a situa-
tion like this you can develop it
from the ground up if you can find
the right folks. We meet every day,
and I act as father/morning show
producer. Jimbo does the straight
stuff, while Rob does lots of voices,
parody songs, and spots.”

Unusual Arrival

“We debuted them in a unique
manner,” continues St. John. “Us-
ing static and frequency sweeps,
we did bits with them interrupting
records and newscasts for a few
days — as if they were jamming
our station from far away. Then
suddenly they showed up in morn-
ing drive and took over the station
for 12 hours. At the end we offered
them a job, on-air. They were only
on for two days when the earth-
quake hit and we went all-informa-
tion for a couple days. While it may
have interrupted their momentum,
it certainly established their
credibility.”

Using lots of theme shows and
remotes, St. John is working very
hard to establish the morning show
as a fun, family-oriented program.
“They’re not predictable, which is
what I want. But since they’re not
as dicey as Kelly & Kline, it works
out.

“The FCC crackdown has creat-
ed a tentative atmosphere for mor-
ning shows. Double entendre is
okay as long as it’s truly funny, but

Continued on Page 48
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ISLAND’S FEARSOME

DINO

“"Never 2
Much Of U"

FIRST WEEK ACTION: NEW & ACTIVE
KzzP WCKZ KROY L x|
KISN KZFM KDON wMiQ WKBQ add PWR96 WPST add KNMQ 21-15

KKI.Q KSND 0104 See Dino On TOUI' Wlfh PRO-FM KS|04 KGGI Gdd ]9 WRCK deb 40 KKMG 30-24

KNRJ HOT96  KIXY New Kids On The Block! § B96 add 29 KKLQ FM102 ;‘v"F"M:d:d p .((2524 "Id(fJ
FM102  KIKI KBEQ X100 KZHT 9-7 KIZB deb 38 95XXX add
KMEL Kama wLolL HOT97 KMEL WCKZ 38-33 KOCR add
HOT977 KLUC wIoQ HOT977 26-22 wRvQ 29-21 (HOT) KTXY 32 (HOT)
KIMZ WERZ 40-34 WPXR 34-30 KMOK deb 39
N WKEE deb 32 1104 add K207 32-28
siowt SNk 272} WSPK add KKSS 22-19 . . . And Many More!

=5
ﬁ:*ixa From The Top 10 Selling Abum‘ ‘STONE COLD RHYMIN' '’

MARCIA
GRIFFITHS { GRIFFITHS

“"Electric { errerRIE
Boogie" | oSG

»» CHECK THIS ACTION:

B104 18-14 WVSR 1106 deb 24 (HOT) KCAQ
WXKS deb 35 WNNK deb 34  WIXX

WZOU add 28  WTIC add WTBX add
PRO-FM add 33 K(101 add KKRD deb 33
Q107 16-14 WKRZ deb 37
WAVA WANS

WGH 29-24 198 deb 28

WNVZ WRVQ 14-11 _

“"Let's Get
It On”

URBAN CONTEMPORARY CHART 0

Conversion Factor: +25

... And Now Crossing At  WZOU 799 deb 34  B95 add 39
KITY 25-22 WMHE KQma
KZFM deb 40 KNMQ add Kz02

ISLAND

WLOL add
HOT97

N
e

-~
o~
.

wwmlhl\!lw.—-""/:

www.americanradiohistorv.com
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The Sounds -
and the Spirit-
of the Season!

THE NARADA
CHRISTMAS COLLECTION

M ECHRISIMAS CRLLICTION

THE GIFT

Acouttic Uennae x e Halddey Seston

I

NSRRI RN

Your listeners want to hear
these holiday standards of the
instrumental genre.

Widespread multi-format
airplay last year on NAC, AC,
Jazz, CHR, EZ, and AOR stations.

And for a unique addition to
your seasonal programming . . .

A NARADA CHRISTMAS . . .

David Lanz, David Arkenstone,
Eric Tingstad and Nancy Rumbel
LIVE at the Guthrie Theater,
Minneapolis.

A two hour live broadcast
available December 17th
via satellite (or on tape).

The show is free, and
contains six minutes of local
avails per hour.

Some market exclusives are still
available, Call Kevin Schmidt or
Richard Morton at 414-272-6700.

€ 1989 Narada Productions, inc.

Morning Stars

Continued from Page 46

locker room humor has gotten old.
I believe in relying on local stan-
dards. Obviously, Howard Stern
can say ‘penis head’ and get away
with it. But we couldn’t; we’d suf-
fer repercussions. If people don’t
like the show, they don’t listen. We
don’t need someone leaning over
our shoulders and nitpicking.

| Someone somewhere is going to

put this whole indecency issue to a
'test.”

MOTION

s WAPW (Power 99)/Atlan-
ta adds Lee Chesnut from
WAPI (195)/Birmingham as
Music Coordinator.

WNVZ/Norfolk adds Ellis B. Feaster
from WXLK (K92)/Roanoke to nights
replacing M.J. Kelli, now at KQLZ (Pi-
rate Radio)/Los Angeles . . . Cindy Ca-

Cindy Casiano

siano from crosstown KTFM joins Art
Garza and Mr. Slime on KITY/San An-
tonio mornings . . . Joey Cheek re-
tuns to radio as co-anchor on the
WLRW/Champaign, IL morning show
... WIFC/Wausau, WI PM driver Bill
Mitchell adds APD/MD duties . . . The
‘new WKEE/Huntington, WV lineup:
Danno (ex-KXRA/Alexandria, MN},
5-9am; PD Pat Paxton, 9-11am;
former morning man Steve Reinhart,
11am-3pm; MD Gary Miller, 3-7pm;
Rick Steele (ex-WLRS/Louisville}),
nights; and Theresa Nichols, over-
nights.

Jay Randall succeeds Ron Wallace
as WDJQ (Q101)/Meridian, MS MD/af-
ternoon chair . . . WZAT (Z102)/Sa-
vannah welcomes MD Stanton Jay
from WHFX/Brunswick, GA as Gray
Williams exits. Also joining 2102 from
WHFX is APD/night man Chico “The
Hitman’’ Crosstown KJYO
(KJ103) talent Eric Mitchell takes over
KZBS (£99)/Oklahoma City nights;
Brenda Bennett segues from over-
nights to middays . . . WMMY (Y102)/
Melbourne, FL has named Yvette Mc-
Crory and Bill Timberlake Asst. MDs.

BITS

e It Was A Graveyard Smash —
WAVA/Washington brought in the
cobwebs, ghosts, ghouls, and a few
musical monsters to celebrate its
“WAVA Monster Bash.” Eddie Money,
Belinda Carlisle, and Katrina & the
Waves crept out of their crypts to play
pin the wart on the witch's nose, and
“Mr. Nightmare” himself, Alice
Cooper, judged the costume contest.

www americanradiohistorv. com

SCHMOOZE, BABY, SCHMOOZE — Michael Damian (second from left)
took time out from his tour to meet the folks at KIKl/Colorado Springs. Wat-
ching the birdie are (I-r} KIKI Promotions Director Carolyn Padgham, GM
Barb Beddor, midday man Tim Kerwan, morning dude Dangerous Dave
(kneeling), and loyal listener Cristy.

TINA'S DOMESTIC AFFAIR — Tina Turner recently turned up on a promo-
tional tour chatting with WPGC/Washington APD Russ Allen.

Fati B

GIMME SOME PLANKTON! — Ever curious KTFM/San Antonio night
dude Jay “Jammer” Kelley wondered what whales like to eat. He consulted
Sea World's Shamu and Baby Shamu for expert answers.

ROCK AND AN EIGHT BALL — Rolling Stone Ron Wood (I} took time out
before the group’s Vancouver show to shoot some pool with KKRZ/Port-
fand PD Mark Capps.
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You DON'T

Janet Jacksen
|"Rhythm Nation"....

the smash follow-up to the platinum
| number-one "Miss You Much"
From the mulfi-platinum album

J M Janet Jackson's' Rhy\‘hm Nahon s 520

°
Seduction
) : ; " * i
R ° Two To Make tRight"....
Urban 13 - o ® Look for Seductign on their
2-month club tourt
From the debut album
Nothing Matters Without Love s sz
e 2% 0 CHR BREAKER
1 Michael Damian CHART 37 -
an > n
: WGS ". NOthm AI.A" (YC1451)
- | the fallow-up to the gold smgle "Rock On"
| @ video heavy at Night Tracks and Hit Video USA!
from the album Where Do We Go From Here v 5015 ,
2 Arthur Baker
NEW& ACTIVE "Th M p L I
This Weeks Hot Moves And Adds: e essqge IS Ove e
. © On your desk now...
WXKS 34-25  KRNQ 9-8 featuring Al Green on lead vocals!
Y100 deb 25 KZIO 17-11 From the album Merge i 5262
WLOL 10-8  KJ103 add _
YI085-2 1799 add Just Qut!
KIIS add WHOT add Added At WXKS And B93
KKRZ 20-18  FM104 19-16
KISN 11-8 KWNZ odd
KUBE 9-5 KZzU 12-9 1
KKFR odd 95XXX 17-13 3
100KHI 18-16 WKPE odd £
B93 15-12 WIMX 15-9 =
KZOU 17-13  WYKS odd 2
FM100 18-15 WVBS 14-11 g
798 add KLYV 20-17 z
WABB 22-19  KMOK 18-15 o I
KTUX 8-7 0K95 19-16 RECORDS =
2
i N B CYPOCSE 0008

WwWwWwW.americanradiohistorv.com
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HARVEY KOJAN

AOR AIRPLAY ANALYSIS

Preliminary Monitor Results Revealed

Earlier this year R&R commissioned the Trapman
Company to begin monitoring AOR stations and help R&R
keep tabs on the musical state of the format. The nation-
wide survey is far from complete, but enough information
has been collected to generate some revealing statistics.

Before I cgntinue, I should point
out that the data gathered thus far
is primarily from P1 stations.
There may very well prove to be a
significant difference between
what yow’ll hear on major market
stations versus P2s or P3s in less
competitive situations. If that is in-
deed the case, the final survey re-
sults may differ from these prelim-
inary findings.

What I can tell you for sure is not
surprising: large market AORS re-
main extremely library-intensive.
Almost 70% of the ‘‘average”
AOR’s 6am-midnight airplay is de-
voted to gold. Current titles come
up a little over 25% of the time. A
typical 12-song hour consists of:

o three currents

e one recurrent

* eight golds

Actually, the above breakdown is
misleading because most AORs
play significantly less new music
during the day than at night. On
some stations — particularly those
with high-talk, high-personality
morning shows — you're hard-
pressed to hear a current before
9am. A handful of AORs are so
much more current-intensive at
night, you’d swear they were
block-programmed.

Editor’s Note

R&R has one airplay requirement
for AOR reporters: all songs on
your weekly playlist must receive at
least one play per day between
6am-midnight.

Then perhaps it would be more
useful to look at two sample hours.
Here’s an average midday hour:

* two currents

e zero-one recurrents

« nine-ten golds

The same station’s 8pm hour
might look like this:

o four currents

* one recurrent

» seven golds

Current Vs. Recurrent

It’s crucial to understand how I
dealt with the confusing issue of
currents vs. recurrents. Rather
than use an arbitrary definition of
recurrent and apply it to ail the
monitors, I allowed the individual
stations to differentiate between
current and recurrent via their re-
ported playlists. After all, one sta-
tion’s current is another’s recur-

rent. Just because a song is head-
ing down a chart doesn’t mean it’s
a recurrent — you might still have
it in heavy.

Any song a station reported to
R&R the week of the monitor was
considered a current, regardless of
when the song was released or its
chart position. Any song released
within the last year not found on a
station’s playlist was deemed a re-
current. An obvious exception to
the rule: brand new songs that
showed up on the monitor but were
not on that week’s playlist — ex-
periments, substitutions, jock er-
rors (!), recently received tunes
not yet added — were considered
currents.

I chose 12 months as the line be-
tween recurrent and gold, based on
a previous research project. Ad-
mittedly, 12 months is somewhat
arbitrary; some PDs extend recur-

‘‘Relatively few stations
rotate songs with real
frequency. The average
number of plays a
heavy gets is less than

three per day.”’

rent to 18 months, while others cut
it off at six months. I figured one
year was the happy medium. It’s
precisely because of these discrep-

night.)
Currents: 49
Recurrents: 12

Gold percentage: 68%

~ Monitor Highlights To Date:

Here are preliminary results of the
Trapman Company’s nationwide monitor-
ing of R&R AOR reporters. (Figures com-
piled from 18-hour monitors, 6am-mid-

Average number of songs played: 185
Current percentage: 26 %

Recurrent percentage: 6%

ancies that I didn’t combine cur-
rents and recurrents.

There are, of course, wide varia-
tions among the stations monitored
to date. The highest current per-
centage was 48%; the lowest was
11%. A few others were below 20%,
and they probably skewed the
overall percentage because the
vast majority fell between 25%-
35%.

In addition to current/recurrent/
gold percentages, I also broke out
some numbers on plays-per-day.
The figures confirm my suspicions
about today’s “heavy” airplay: no
matter how much PDs and con-
sultants talk about ‘banging”
songs to make them familiar, rela-
tively few stations rotate songs
with real frequency. The average
number of plays a heavy gets from
6am-midnight is less than three.

Again, averages can be mislead-
ing. There were big differences
among the monitored stations. For
example, one rotated its heavies
four to five times every 18 hours,
which is pretty healthy airplay. An-

Rock Radio’s
Bedside
Manner

Rock radio will do anything to get
closer to its listeners, as the photos
at right indicate.

The WMGG/Columbus morning
team offered listeners a chance to
bed down with Jessica Hahn while
donating money to the Red Cross.
Cuddled up are (top photo, I-r) PD
Hal Fish, morning mavens Robin
Jones & Stubie Doak, Hahn, and
Exec. VP Matt Mnich.

The other stunning photo reveals
WDVE/Pittsburgh morning man
Scott Paulsen (left) conducting a
“Home Invasion,” helping “lucky”
listeners get a good start on their
busy days. While this shot was be-
ing snapped, Paulsen’'s AM drive
cohorts Jim Krenn and Phit Kirzyc
were busy ransacking the place.
For being particularly hospitable,
the listeners received new carpet, a
paint job, a TV, and $500.

www americanradiohistorv com

other managed just two spins per
day.

Playlist Accuracy

A key question you're probably
asking yourself is: how accurate
are the playlists? The answer de-
pends on what station you're talk-
ing about. Some playlists mirrored
airplay; others revealed marked
differences between what was re-
ported and what actually made it
on the air. I'm happy to say there
were far more of the former than
the latter. And the inaccuracies
were almost invariably in the light
category, which means the charts
weren’t unduly affected. (Light re-
ports are weighted far less than
heavy and medium.)

When I encounter discrepancies
I contact the PD and/or MD, supp-
ly the monitor and a detailed anal-
ysis of its contents, and get to the
root of the problem. Most often I've

‘“‘Large market AORs
remain extremely
library-intensive.
Almost 70% of the
‘average’ AOR’s 6am-
midnight airplay is
devoted to gold.”’

found the errors can be attributed
to a lack of understanding of R&R
reporting policy.

AOR reporters must follow one
rule: All reported songs must re-
ceive at least one play per day be-
tween 6am-midnight. Overnight-
only songs should not be reported.
Test songs not in regular rotation
should not be reported. Likewise
for songs only appearing on
specialty shows.

This is a longstanding R&R
policy, and the reasoning behind it
is simple. Songs receiving less than
one play a day between 6am-mid-
night have little if any impact. If
yvou're not willing to air a particu-
lar track even once a day, it’s obvi-
ous you don’t feel the song will
work for you. That being the case,
you shouldn’t report it. You should
only report songs when you're will-
ing to commit them to regular rota-
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tion. Our definition of minimum
regular rotation — a rather liberal
one, when you think about it — is
once a day between 6am-midnight.

If you’ve been unclear about this
policy and are reporting songs not
receiving this modicum of airplay,
please phase them out immediate-
ly.

Paper Chase

Unfortunately, not all the dis-
crepancies can be attributed to a
lack of knowledge about reporting
policy. Some PDs insist on report-
ing songs they never intend to play.
I'm not going to get into an ethics
discussion about paper adds; ev-

erybody knows they’re bullshit.

Since I discovered several PDs
may not have been aware of our
one-play-per-day airplay require-
ment, I gave them the benefit of
the doubt and merely issued a war-
ning about their playlists. From
now on, however, any station found
papering its list will be immediate-
ly dropped as a reporter.

I'm not necessarily comfortable
in the role of policeman, but a lot of
people make important decisions
based on our chart information. its
accuracy is one of my prime re-
sponsibilities. These monitors have
given me the tools to ensure the
data that feeds the charts is as reli-
able as possible.

ALARMED — WHTG/Asbury Park, NJ staffers pose for an Alarm-ing photo.
Pictured on the porch are (standing, I-r}) MD Chopper, Alarm’s Dave Sharp,
IRS promo rep Charley Londono; (sitting, I-r) "HTG personality Matt Tinfield
and the band’s Eddie MacDonald.

s —

ON CALL AT WOUR — WOUR/Utica, NY was happy to get a call from the Call; (I-r) Promotion Director Dr. Jerry
Kraus, Call's Scott Musick, MD Alison, and band member Tomn Ferrier.

PARADISE BY THE CONSOLE LIGHT — WRKI/Danbury midday maven Ray Graham (c) and former MD Scott
Saalborn (r) enjoy Meatloaf for lunch.

SEGUES

WRFX/Chariotte ups D Day to MD as
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