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INS/IDE:

FRESH IDEAS
FOR COUNTRY
PROGRAMMERS

A panel of top PDs provides
practical suggestions for
Country radio’s nuts-and-bolts
programming Concerns:
stopsets, back-selling,
specialty programming, and
more.

Page 65

RADIO ASKS ASCAP
FOR FLEXIBLE FEES

Preparing for talks with ASCAP, the
Radio Music License Committee
will ask the licensing society to
charge less to full-service-type
stations using less music, as an
alternative to blanket licenses and
per-program fees.

Page 9

PERFECT ‘FLOORMAT’

When listeners tell researchers why
they listen to their favorite stations,
the answers can be amusing — and
alarming. Take these actual
reasons:
@ Drives my parents (or children)
crazy
@ Appeals to my cat (or parrot)
@ Has the best floormat in the
market.
More inside if your heart can stand
it.
Page 42

WODLINGER'’S BALTIC
ADVENTURE

Entrepreneur Mark Wodlinger has
lined up FM, TV, and cellular phone
franchises in crisis-torn Latvia,
Lithuania, and Estonia. Also, details
of Frank Wood’s $8.4 million Jacor
stock settlement.
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Newsstand Price $5.00

RADIO & RECORDS

States Drop Lyric Bills;
RIAA Still Cautious

Warns Industry Labeling Fight Not Over

The Recording Industry Asso-
ciation of America is warning
that the recent demise of some
13 pieces of state record label-
ing legislation does not herald
the end of the sticker-bill wars.

“We feel it's premature to get
up and say how pleased we are
about all these states dropping
legislation,” said RIAA spokes-
woman Trish Heimers. “We've
still got very serious fights in
front of us in Pennsylvania,
New York, Missouri, Delaware,
Florida, [and] Rhode Island.”

Heimers issued that assess-
ment after a Thursday (4/5)
press conference where leaders
of the Parents Music Resource
Center (PMRC), the National
PTA, and the National Associa-

tion of Recording Merchan-
disers (NARM) announced
their support for a new, uni-
form, voluntary labeling sys-
tem devised by the RIAA for al-
bums with sexually graphic or
violent lyrics. The groups also
urged state lawmakers to drop
still-pending labeling legisla-
tion.

“We have always been oppos-
ed to mandatory solutions to
this problem,” said PMRC
President Tipper Gore. “We
feel deeply that [explicit song
content] is a serious problem.
But the industry is addressing it

and we’ve always felt the indus- |

try is the best place for it to be
addressed.”
RIAA/See Page 37

Maglia President
Of New BMG Label

After weeks of speculation,
former Island President Lou
Maglia has been officially con-
firmed as President of a newly
created but as-yet-unnamed
Bertelsmann Music Group-as-
sociated label. The Los Angeles-
based venture will be totally
autonomous from BMG’s other
domestic labels, RCA and Aris-
ta.

BMG Chairman/CEO Mi-
chael Domemann stated, “The
development of this new label
will play a significant role in
helping BMG fulfili two of its
longterm goals — that of ex-
panding its business in general
and that of developing a more
meaningful presence on the
West Coast. Lou is one of the
most respected professionals in
the music industry. I welcome
him to the BMG family of entre-
preneurs working in partner-
ship to build a successful global
music company.”

Maglia told R&R, ‘“Even

1990°s Top Sales Prospects

Lou Maglia

though I had some serious of-
fers from other labels, the thing
that impressed me most about
BMG was their support of my
running the company the way I
wanted. They’ve made a signifi-
cant financial and human re-
source commitment to this la-
bel. The people that work with
me will be given the freedom
and flexibility to do their jobs as
professionals and have fun do-
ing it. MAGLIA/See Page 37
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Thacker Named Exec.
VP For LBI Holdings

Runs Station Operations;
Name Changes Back To Legacy In May

As tipped last week, former
Malrite Radio President Dean
Thacker has been named Exec.
VP of LBI Holdings Inc., a new
broadcast company organized
by radio investors Carl Hirsch
and Robert F.X. Sillerman.

Hirsch — himself a former
Malrite Radio President — told
R&R, “He’s joining our com-
pany as a partner and he’ll be in
an equity position. He will han-
dle the day-to-day operations of
all of our soon-to-be-acquired
Legacy stations. In May, we
will be changing our corporate
name to Legacy Broadcasting.”

Last week, LBI announced
the acquisition of Jacor Broad-
casting’s WMJI/Cleveland and
WYHY/Nashville for $32 mil-
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Dean Thacker

lion. Negotiations are pending
concerning the possible acquisi-
tion of KJQY/San Diego from
Command Communications,
another Sillerman-related com-
pany. THACKER/See Page 37

S Y

® Super Bowl trip for two
to Tampa

©® Walk-on part In a
WB TV movie

® Two-clty road trip with the
L.A. Kings

® Les Paul guitar
autographed by Pauil and
Paul McCartney

® Courtside and Senate seats
for Lakers & Kings games

® Limited-edition posters
from the Who and
David Bowie

Lexus-Sized Golf Prize

The T.J. Martel/Reebok golf
tournament Wednesday (5/9)
will now offer a 1990 Lexus
valued at $40,000 as a hole-in-

Where The Auction Is
Prizes Set For Martell Event

Top prizes from the worlds of rock and sports will
be up for bidding at the Celebrity Silent Auction set
during R&R Convention '90’s Thursday night (5/10)
welcoming cocktail/supper party. Proceeds from all
purchases are tax-deductible and benefit the T.J. Mar-
tell Foundation; they can be bought for yourself or as
promotional giveaways for your station or company.
Just a sampling of the prize highlights:

one prize, in additon to a
$25,000 cash hole-in-one
prize.

Party, Format
Session Details

Full details on Convention '90
radio format sessions and party
schedules can be found on
Pages 6-7
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EVENING PROGRAMMING

WW1 Starts WONE Network

Westwood One, operator of
the Mutual, NBC, and Source
radio networks, has created a
fourth network. The Westwood
One News & Entertainment
Network (WONE) will initially
draw programming from cur-
rent inventory and operate, for
now, during evening hours.

“The main thrust of this
move is to give advertisers an-
other RADAR-rated network
from Westwood One,” noted
WW1 Chairman Norm Pattiz.

“Some of the programming
available on the network in-
cludes ‘The Larry King Show,’
currently on Mutual, the entire
Talknet lineup including ‘The
Bruce Williams Show,” and
evening news reports.”

Pattiz said the network will
supplement the talk program-
ming with 25-54-targeted enter-
tainment programs. He expects
the network to ultimately oper-
ate 18 hours a day, seven days a
week. WONE/See Page 37
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The New Single From
KYLIE MINOGUE

From Her New Album Enjoy Yourself | |y B o N
.. The Follow-Up o The Gold Album Kylie s N - e

~ g
Management: Terry Blamey

© 1990 The David Geffen Company
A Stock Altken Waterman Production GEFFEN




Jacor Sets Programmers
At WLW, WPCH

Dillard To Cincinnati; Goss Upped In Atlanta

Jacor Full-Service AC WLW/
Cincinnati has named Vance
Dillard, former OM/PD of co-
owned B/EZ WPCH/Atlanta, OM.
He succeeds Dave Reinhart, now
VP/GM at Jacor combo WFLA &
WFLZ/Tampa. Replacing Dillard
is two-year WPCH Asst. PD Steve
Goss.

According to Dillard, “If I had to
pick any station in America to go
to, it would be WLW.” Before join-
ing WPCH, Dillard was Asst. PD at
Full-Service AC WKRC/Cincin-
nati.

Goss, who takes on his first pro-
gramming assignment, told R&R,
“To be honest, I think I was due to
get this job. Two years ago, it was
pretty much between Vance and

me. I think we taught each other a
lot. I taught him about Atlanta, and
he taught me about his B/EZ back-
ground. We’'ve had lots of success,
and I'm looking forward to the
challenge of keeping the station
successful.

“Atlanta is a very conservative
city. You're not going to hear the
variety of new music that you hear
on WPCH on any other station in
Atlanta. People who haven’t listen-
ed to us in a while should be in for a
pleasant surprise.”

Goss joined WPCH in 1979 as a
parttime announcer. He advanced
to fulltime air duties, and has also
coordinated promotions. Previous-
ly, he was a producer/writer for
WPCH sister N/T WGST.

Stock Gaffe Imperils
GAF’s WNCN License

A jail sentence and $2 million
fine for its vicechairman have
GAF Corporation fighting harder
than ever to hold onto its license for
WNCN/New York.

A federal judge has sentenced
James T. Sherwin to serve six
months in prison for his stock price
manipulation conviction and has
fined the company $2 million.
That’s in addition to the $1.25 mil-
lion GAF and Sherwin recently
agreed to pay the Securities & Ex-
change Commission to settle civil
charges.

GAF Broadcasting legal counsel
Victor Ferrall Jr. says the six-
month jail term is “not much of a
sentence’” and “if anything, I think
it should be a plus,” as the firm de-
fends its fitness to operate the Clas-
sical FM. The Listeners’ Guild Inc.
has petitioned the FCC to recon-
sider last year’s license transfer,
granted iIn a management-led
buyout of GAF.

2

Savage Reaches
Pinnacle Exec.
VP Post

Scott Savage, former VP/GM at
Command Communications’ Tex-
as State Network, has been named
to the new post of Exec. VP/COO at
Pinnacle Broadcasting. He’ll be
based in Dallas.

“I am pleased and proud that
Scott has agreed to join our com-
pany,” said Pinnacle President/
CEO Philip Marella. “He'll play a
key role in the growth and develop-
ment of our radio group.”

Savage, who previously served
in various management positions
at Metromedia, Group W, and Out-
let, commented, ‘I'm thrilled to be
joining Phil and Pinnacle Broad-
casting. The company is poised for
tremendous growth, and I'm ex-
cited to have the opportunity to
contribute to its success.”

Pinnacle owns WDUR & WFXC/

SAVAGE/See Page 38

Listeners’ Guild attorney David
Rice says it’s in GAF’s interest to
downplay the sentences, but that
the fine and jail time show that the
judge considered the offenses
“fairly serious.”

A New York federal jury last De-
cember convicted GAF and Sher-
win of fraud and manipulation
through a secret 1986 deal with Los
Angeles stockbroker Boyd Jef-
feries to drive up the stock price of
Union Carbide, which had been the
target of an unsuccessful takeover
attempt by GAF. Jefferies was the
government’s star witness against
GAF and Sherwin.

GAF/See Page 38

Rimmer
WWDB'’s
New PD

After two years as PD/Talk Pro-
gramming at the ABC Radio Net-
works, David Rimmer has return-
ed to the station side as PD of
WWDB/Philadelphia. He replaces
Diane Raymond, who remains
with the station as an afternoon
talk host. No replacement has been
named at ABC.

“David has dedicated his entire
career to Talk radio,”’ said WWDB
owner and GM Charles Schwartz.
“He understands the formatics and
the dynamics of doing Talk in a
major market. He also brings a lot
of new ideas to the table.”

Said Rimmer: “I couldn’t have
written a better opportunity for
myself. The chance to work at an
FM Talk station like WWDB and
live in Philadelphia is something I
couldn’'t pass up. The challenge
now is to get and keep the ratings
up.71

Rimmer had been ABC’s PD/
Talk Programming since Decem-
ber 1987. He joined the network in
1983 as a producer of weekend pro-
gramming for ARC Talk Radio. His

RIMMER/See Page 38
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Lee Mirabal

Mirabal GM
At XHRM

Radio vet Lee Mirabal returns to
Rivas-owned CHR/Urban XHRM/
San Diego as General Manager.

She told R&R, “I'm a white
woman, but I've been actively in-
volved in the black community in
San Diego for many years. This
station should not only serve the
white community, but also the
black community in San Diego. I'm
absolutely positive that’s the direc-
tion we should be going in.

“This is going to be a classy-
sounding station. We're working on
the signal and we’ve got new equip-
ment coming in — it’s going tobe a

whole new thing, but we’re going to
MIRABAL/See Page 37

Cipolla PD
At WUFX

Buffalo native Ralph Cipolla,
who exited the WIOI/Jacksonville
PD job three weeks ago, has re-
turned to his hometown to program
Metroplex Classic Rock WUFX
(“The Fox”). He succeeds Ken
Carson, who was recently named
PD at WHTQ/Orlando.

WUFX GM Pete Coughlin re-
marked, “Ralph really impressed
our people down in Jacksonville.”
{Metroplex owns Jacksonville
AOR WFYV.) “They thought WIOI
sounded terrific. Had the station
ever gotten a signal, I think Ralph
would have caused us some trouble
down there. He's a real competi-
tive guy and has all the tools a suc-
cessful PD needs.”

“The way things worked out, I
couldn’t have written a better
script,” said Cipolla, who once
worked as an air talent at WCMF/
Rochester when Coughlin was GM
there. “Sure, trading in suntan lo-

CIPOLLA/See Page 38

McKee GM
At KMPZ

Diamond Broadcasting will in-
stall former KRZN & KXLT/Den-
ver GM Craig McKee as GM of
KMPZ/Memphis upon acquiring
the CHR outlet from Dittman
Broadcasting. He’ll replace cur-
rent GM Randy Lane.

Diamond VP Seth Mason told
R&R, “We're very fortunate to
have Craig join us. I knew him
when he was GSM at WLS/Chi-
cago. He’s an experienced pro
who'll fit well with our company
style. He’s bright and I feel confi-

McKEE/See Page 38
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RELATING TO AUDIENCES:
ONE AT A TIME

KBTS/Austin morning man Mike Butts
stresses establishing a one-to-one
relationship with your listeners, and using
them as a resource for community-oriented
promotions.

Page 51
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DGC Promotion Lineup Ready For First Season
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The promotion squad for Geffen’s new sister label, DGC Records, gathered en masse in L.A. Joining the team were 13 just-
announced regional promotion managers. Pictured (I-r standing) are Ed Green (Philadelphia), Ross Zapin (New York and
Northern New Jersey), Darin Seldes (Atlanta), Alex Maye (Cleveland), and Michael Sylvia (San Francisco); (I-r middle) Sharon
White (L.A.), National CHR Promotion Director Steve Leavitt, National AOR Promotion Director Hugh Surratt, Geffen/DGC
President Ed Rosenblatt, DGC GM Marko Babineau, National Alternative Promotion Director Mark Kates, and Lorren Cor-
nelius (St. Louis); (I-r front) Angela Jones (Nashville), Susie Tennant (Pacific NW), Sue O’Connell (New England), Jim Gallis
(Midwest), Zak Phillips (Denver), Alternative Promotion Asst. John Rosenfelder, and Mark Burger (Dallas).

WJAS & WSHH Name Ackerman VP

Chris Ackerman has been ap-
pointed VP/GM of Renda Broad-
casting’s Big Band/Soft AC combo
WJAS & WSHH/Pittsburgh. Ren-
da’s Tony Renda had been serving
in that capacity, and will now con-
centrate on station acquisition.

Ackerman told R&R, “Tony felt
the need to have someone come in
to manage Pittsburgh, and eventu-
ally fold into a role to help oversee
the other stations in the group.”

He added, “It’sexcitingtobeina
market of this stature. Pittsburgh'’s
about twice the size of Buffalo —
with twice the revenue. We have a
wonderful operation with a proud
history. It’s a great opportunity for
me to take an already successful
company and ratchet it up a couple
of levels in performance. There’s
no major patching or restructuring

that needs to be done: we're on
target and where we want to be.”

For the past eight months, Ac-
kerman has operated his own ad

agency in Buffalo. Previously, he
spent six years as managing part-
ner of WIYE/Buffalo, and was GM
of WKQQ/Lexington, KY.

KRJY Promotes Duncan
To Program Director

KRJY/St. Louis programming
assistant Greg Duncan has been el-
evated to PD at the AC outlet. He
succeeds Ed Goodman, who’s join-
ed wWJQY/Miami for morning
drive. Goodman’s former KRJY
morning drive partner Margo Elli-
ott is now soloing in the wakeup
slot.

Duncan told R&R, “I was hired
as the station’s chief board opera-
tor. I trained everybody and work-
ed my way into the position of pro-

gramming assistant. I kept doing
extra work and got the title. There
won't be any changes here. I'm go-
ing to try to keep appealing to our
prime demos and keep the station
on course.”

Duncan, who’s been with KRJY
the last three years, previously
programmed WCMT/Martin, TN
and has worked onrair for KWRE/
Warrenton, MO, Format 41 affiliate
KRJY is live from 5:30-9am and
from 3-7pm.
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crime? These are

: just some of the

; B ways WNWS Talk
Radlo PD Lom Shefﬁeld puts her hsteners directly in the
middle of issues they care about.

At a moment$ notice, WNWS puts its talk
show talent where the action is. How?
With cellphones and Comrex
‘”‘ \Q' frequency gxtenders. The .
NN cellphone gives them immediate
I connection between the studio
and the story—and the
Comrex turns the telephone
sound into broadcast quality.

| Grah the Gomrex and run...

Would you believe—a live talk show; broadcast from the

“While other stations may do a quick 60 second bit at

back seat of an on dutv pohoe cruiser. . . from a nude station breaks, we put a whole crew of producers and
z bar .. . or from the news people on the scene and cover it e during our talk
scene of a street show,” says Sheffield. “There’s strong emotional appeal.

And we get right to the core!’

There’s no need to depend on expensive dedicated phone
lines or overcrowded RF links. The WNWS team can just
grab the gear and go—doing the creative en route. And
transmit great sounding audio from virtually anywhere.

Call today to hear what Comrex can do for your
programming,

VIS
Specialists in Remote Broadcast Audso Transmission
Comrex Corporation

65 Nonset Path, Acton, MA 01720
1-800-237-1776 / (508) 263-1800 / Fax: (508) 635-0401
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on't let its stylist chass s fool you: Micromax”®
B enaineered from the insde out to han-
dle e\/erythmg your Zrew can tyow at it. The
wary Ds in a hurry sometimes 's.am-start” carts,
for exemple. Ordinay cart macnines can't al-
weys keep up with that kind o™ reatment. But
Micromax’s belt drive flywheel/zapstan and DC
servo pinch roller motor roll with the punches—
they deliver smooth, wows-free starts in as little
as 60 milliseconds.

PR&E engineers desicned Micromax to the same
high standards of dependability and efficiency
as a Pacific Recorders conscle. In fact, it actually
runs so efficiently that cooling vents are unnec-
essary. Cooler components aze longer-lived
components— and this Is the coolest cart
machine made.

IU's loaded wvith stancard features too: Replay In-
hibt “hree cue ton=s, cue erase, auto fast re-
cuz and meny more. Including Pacific Recorders'

SEOCK THE MONKEY - Porer Cebryol

Maxtrax® tape heads* with matched electronics
for outszanding audio quality.

On performance, features and reliability,
Micromax wil' go head-to-head with any cart
machine you can name (except, of course, our
own Tomncat®). Yet its manufacturer-direct price
will make extremely efficient use of your equip-
ment budget. So if things sometimes get a little
wild in your studio, your next step should be
clear. Call PR&E for more detailed information
on the cart machine that's engineered to hang
tough and stay cool—Micromax.

ﬂ PACIFIC RECORDERS

-‘-’ & ENGINEERING CORPORATION

2070 Las Palmas Drive = Carisbad, California 92009
Tel: 619438-3911 = Fax: 619-338-9277
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WEDNESDAY « MAY 9, 1990

6:00PM

7em-12Mi0 T.J. Martell/Reebok 8th Annual

“’Rock ‘N’ Bowl”’

o Rock ‘N” Charity Bowling Party & Tournament
® Prizes . . . Food & Fun

Boss Radio 25th Reunion

Proceeds benefit T.J. Martell
Call 818-348-3162 for delails.

10:00PM Hospitality Svites

THURSDAY « MAY 10, 1990

10:00PM

9:00AM I.J. Martell/Reebok “Celebrity”
Tee Off Golf Tournament

(3200 donation includes: Tee prizes, breakfast, lunch,
@t and green fees; $25,000 "Hole in One" prizes)

7-9:30PM R&R Welcoming Cocktail Party

& Butfet Supper

& “(elebrity Silent Auction”
. . . Purchases benefit T.J. Martell Foundation

Allantic
Records

RR Showcase

o ABC Radio Networks ""LAUGH BASH’’
featuring Sam Kinison
e Hospitality Suites

FRIDAY « MAY 11, 1990

10:00PM [:I.“B MCA
RR

Records
Showcase
* Hospitality Suites
SATURDAY « MAY 12, 1990

- 8:00PM
R&R presents

DON
- HENLEY

Capitol
Records
“Game Room”

* Hospitality Suites
SUNDAY « MAY 13, 1990

11:00AM T.J. Martell/Reebok *Celebrity”

Scftball Games

o W.SX vs. Allstar Records Team (Game 1)

o VAC vs. KLOS (Game 2)

o Fox Network Allstars vs. KNAC Celebrity Allstars
(same 3)

« Feg Bundy “Mother of the Year’ presentation

o Fockers vs. Rollers (Game 4)

To register for all 7.). Martell/Resbok events
... call 818/882-5129
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CONVENTION SCHEDULE

WEDNESDAY » MAY 9, 1990

FRIDAY « MAY 11, 1990

2:00PM
7PM - 12MID

THURSDAY e

Convention Registration

T.J. Martell/Reebok “(Celebrity”
Cocktail Party & Events

MAY 10, 1990

9:00AM
TEE OFF

10:00AM
2:00PM

. T-9:30PM

10:00PM

T.J. Martell/Reebok Celebrity
Invitational Golf Classic

Convention Registration Desk Opens

Using New Technology To Gain A
Competitive Edge In The "90s

Presented by Radio Computing Services

Digital Production In The ’90s

Presented by Allied Broadcast Equipment

Advanced Perceptual Research: Breaking
Through The Research Buzz Words
Presented by Rantel Research

Getting Diary Keepers To

Write Down Your Name
Presented by Sabo Media

*"Marketing Music: From '80s Abuses

to '90s New Uses™

The pressures invalved with the markefing of music intensified
in the “80s . . . resulting in admitted abuses of the nomol
business practices of bringing on adtist’s music to the

people’s airwaves.

In an effort to seek positive solutions to an evermore congested
pipeline of product . . . R&R has recruited a panel with
unique qualifications . . . R&R founder/publisher Bob Wilson
will moderote this dynamic, solution-oriented session.

Welcoming Cocktail Party
& Buffet Supper

e “/Club R&R’* * Hospitality Suites

FRIDAY « MAY 11, 1990

8:30AM

Format Breakfast Sessions - CHR & NAC
CHR: "*Winning Offensive

& Defensive Strategies™

R&R’s Joet Denver moderates o panel packed with eight of the
format’s most successful strategists from major, medium and
smoll markets. Todoy’s hottest CHR topics will be tackled by
Randy Kabrich-Station Manager/PD Y95/Dallas, Jeff
Wyatt-Regional VP/Programming & PD Power 106/Los
Angeles, Marc Chase-PD Power Pig/Tompa, Randy
Michaels - Jocor Exec. VP & (00, Guy Zapoleon-PD
KNRJ/Houston & Nationwide Nat’l PD, Jim Cook-PD
WIET/Erie, Jack Oliver-PD KKRD/Wichita and Leslie
Framm -VP/Programming WABB/Mobile.

NAC: ‘‘Has The Novelty Worn Off?"’

R&R’s Mike Kinosian moderates a multi-part seminar packed
with the format’s most suecessful programmers and managers.
Their goal is fo take an honest look at NAC . . . which has
shown little ratings growth gaing into the ‘90s.
Some of the topics to be covered:
o What's next for the format . .. can it regain

lost momentum?
o /s the music right?
® How to program against ACs.

Convention Registration Desk Opens

Keynoter: Robert Tucker
“Profiting from Change Through tnnovation
... Ways To Succeed in the “90s”

Keynoter: David Rogers
"“How to Thrive in the Competitive “90s”

3:30PM

5:00PM

10:00PM

SATURDAY o

Keynoter: John Parikhal
"The Wizard of Odds: A Multi-Media Look
At Radio in the “90s”

Format Sessions - AOR, Country & UC

AOR: "Putting AOR In Focus
For The '90s”’

R&R’s Harvey Kojan has a bit of hocus focus plonned . . .
attend this session and you'll see actual focus groups in
action. Leam how the audience views AOR and rock and roll
... what they like . . . and hate. What makes them listen
longer . . . or punch out. R&R has commissioned the Research
Group to conduct and record AOR focus groups exclusively for
Convention "90. You'll see and hear redlity . . . gs the
listeners do the talking. Q&A and full discussion will follow.

Country: "In The '90s”

Tap programmers and major label execs discuss issues impacting
both sides of the industry in the “90s. Topics in this

free -wheeling discussion will include format fragmentation,
greater current percentages, prevailing atfitudes towards the
continuing influx of new artists, a penny-by-penny occounting
of a label’s cost of doing business, and record company’s
alternative morketing strategies - including the emerging
importance of TNN and CMTV.

UC: "The ’90s Mix’’

R&R’s Walt Love and a panel of the format’s most competitive
winners in Radio and Records discuss the challenges of
““fractionalization of the core audience” by competing formats
... How to get closer to ““attaining your fair share of
advertising revenues’’ and how to maintain an *“exclusive
music identity”” for UC radio in the “90s.

**Multi-Dimensional Selling . . . The
Management Challenge of the '90s.”’

e “Club R&R” * Hospitality Suites

MAY 12, 1990

8:30AM

10:00AM

11:00AM

2:00PM

4:00PM

8:00PM

AFTER SHOW

Breakfast Sessions -
AC: "'The '90s Evolution™

R&R’s Mike Kinosian covers all sides of Adult Contemporary
radio in the “90s. Top management from AC’s many factions
will be on hand to discuss . . .

o AC expansion: Not Beautiful Music to everyone’s ears.
o Offensive and defensive stralegies (o

fight fractionalization.
Using New Technology To Gain A
Competitive Edge In The ’90s

Presented by Radio Computing Services
Convention Registration Desk Opens

Keynoter: C.W. Metcalf
“The Humor Option . . . Change & Stress Adaption
Skills For Surviving And Thriving”

Keynoter: Dudley Lynch
“Scoring A Win In A Chaotic World”

““The First Amendment & You:
Obscenity/Indecency/Record Labeling™

Superstar Show - DON HENLEY
“Save the Earth Night'’

® “Club R&R"  Hospitality Suites

SUNDAY « MAY 13, 1990

10:00AM

T.J. Martell/Reebok “Celebrity”
Softball Games




Authored  “Breakthrough
Thinking: Strategies for
Winning Big in Business®
and ‘How To Profit From
Today's Rapid Changes,’
co-authored “Winning the
Innovation Game." Former
adjunct professor af UCLA.

&

“Profiting From Change Through Innovation
...Ways To Succeed in the '90s”

ROBERT TUCKER

At this session you'll discover how fo:

Help unleash the “innovator”
in you.
Learn to think like an innovator.

Spot changes in the marketplace
well in advance of competitors.

Find the opportunities in change.

*

“The Humor Option ...
{ Change & Stress Adaption Skills
| for Surviving & Thriving”

Motivate your employees fo
contribute ideas and insights.

Increase your ability to sell your ideas.
Translate ideas into results.

Use “change” as a source of dppor-
tunities, rather than of problems.

CW. METCALF

At this session, you'll explore how a “sense of humor” can enhance:

Street Joumal.

President of CW. Melcalf & Company, he has served on
the faculties of the University of Michigan, Flonda State
and Benninglon. He has been lealured on the NBC Today
Show, CNN, PBS, in Forbes, Newsweek and the Wall

e (reativity ® Problem-Solving
e Imagination e Risk-Taking ® Health

Radio’s most prominent
futurist and prognostica-
lor has produced, excly-
sively for this convention,
a multi megia preseniation
showing how 1o navigate
radio’s yellow brick road
fo 1995 .. using hearl
courage and brains 1o
lake advantage of every
opportunily.

-

“The Wizard of Odds: A Multi-Media Look
At the Future of Radio”

JOHN PARIKHAL

In this exclusive one-of-a-kind presentation, you'll get a view of the neer-future

| and pick up the advantage...

Find out if the “Greyby Boom” will give up
on music radio to spend more fire with
News and Talk

Will Oldies go away and will Courtry radio
suffer as American’s live in bigger cifies?

e Anficipate change

e Prepare winning strategies
in advance.
Practical advice to use the
next day

Know the landmarks to
lock for the next day

Is satellite a Trojan horse?

Brain Technologies Corpo-
ration of Ft. Collins, Colo-
rado and co-author of “Stral-
egy of the Dolphin.*

er Lynch is President of

Rogers is President of
Service Innovations Cor-
poration, a consulting and
training fim located in
Highiand Park Il He is au-
thor of “Fighting To Win"
and the best sefter, “Wag-
ing Business Warfare.”

A 17-year sales veteran, Beck
is the owner of Los Angeles-
based Chris Beck Commu-
mications. In addition to
consulting, he is an interna-
tionally-published author
whose work is featured in
R&R

WCONVENTION KEYNOTERS

“$coring A Win In A Chaotic World”
DUDLEY LYNCH

Revolutionary ideas in management and marketing strategies ... designed for an era characterized
by constant accelerating change. Lynch uses the powerful metaphor of the dolphin to exemplify the
strategy that is destined to supersede outmoded business behaviors as we enter the last decade

of the century.

The *‘Dolphin Strategy’’ promises lo deliver greater power to:
o The power of focus on the 20%

of your effort that delivers 80%
of your significant results.

e At flexibly, elegantly, and with
endurance amid the accelerating
waves of change.

e Choose instantly, successfully, between
the strategies of Take Over, Give In, Get
Out, Trade-Off, and Breakthrough.

o Do more with less

e Think tougher and dream
smorfer.

“How To Thrive In
The Competitive '90s”

DAVID ROGERS

A hard-hitting presentation by a master strategist and best-selling author.
Rogers introduces the results of a new study conducted exclusively for the R&R
Convention ... “The definitive study on the principles of excellence for
marketing radio and music in ‘the “90s.”

You'll learn the specific steps that should be taken to overcome major changes our
industry will face in the volatile “90s. Each person attending the presentation will
receive  complimentary “Findings Summary” of this groundbreaking research study.

“Multi-Dimensional Selling ...
The Management Challenge of the '90s.”

CHRIS BECK

R&R Sales & Management columist Chris Beck clearly defines the soles opportunities for
prosperity in the '90s...

Preview the “occount list” of the 90s.

Explore the challenges and evolution inside
rodio’s two major account categories ... agency
and astomotive.

o At the agency level o

¢ Locol and notional retail ...
featuring recent case
study examples.

WATCH R&R FOR MORE SESSIONS AND SUPERSTAR ENTERTAINMENT!

REGISTRATION FEES

Regular

Special Rates**
Small Markets & Students

$335 $260

SAVE UP TO 45% BY FLYING AMERICAN AIRLINES £
**Official Airline of R&R Convention ‘90’ "

You or your travel agent can lake advantage of exclusive

* Registration includes all sessions, R&R Cocktail Party & Buffet Supper,
Superstar Show and all Hospitality Suites and Exhibits.

Badges must be worn for admittance to all sessions, events and hospitality suites
e All TJ. Martell/Reebok events are in addition o registration ... and are tax deductible.

” discounts . .. on alf classes . .. by calling American’s
Meeling Services Desk.
1-800-433-1790 Ask for STAR #0150US
REFUND POLICY:

Registration refunds will be issued after the convention, minus a $40 administrative fee, if written cancel-
lation receved by May 4. 1990 After that date, only half the registration amount will be refundable.

“* Small Markels are those 100+ m sze. Regrstration must be submitted on station ketterhead to quality for discount
Student Regrslrants must have ther instructor apply on ther behalf, submitted on school letterhead, in order to Qualiy for discount

HOTEL RESERVATIONS

Century Plaza, JW Marriot are sold out.

Reservations e Beverly Hilton 213/274-7777
avalable 3t o Bef pge 213/854-1111
o Mondrian  213/650-8999

 Mention R&R fo qualify for discount on rooms.
o Free shuttle service will be available to all hotels.

- www americanradiohistorv.com



ROBERT PLANT TALKS ABOUT

s UNISTR rrcscurs
THE ROBERT PLANT STORY

A  THREE HOUR RADIO SPECIAL

In the late '60s anc through the “70s ke co-wrote and
sang such Led Zeppelir classics as “Whole Lot-a Love,” “Black
Dog,” "“Immigrant Song,” “Rock and Roll,” and rock’s all-
time most popular bal'ad, “Stairway to Heaven.”

In the "80s h s groug, The Honeydrippers redefined rock
standards like “Sea of Love” and “Rockin” at Nidnigat.”

In the "90s h's solo career, whizh has already produced
“Tall Cool One,” “Eig Log" and “'In the Mood,"” is hot-er than
ever with his new albam, Manic Nirvana fea-uring the track
“The Hurting Kind.” ARirs May 18-20

*For station clearance information cal
1-800-654-3904.

*Available on a swap/exchanga bas s fo stations in
the top 170 arbitren ratzd meiro markets.

HIS

CLASSIC

MUSIC
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MOVE-IN BACKLASH

Filings Against Gammon Pile Up At FCC

Tom Gammen’s proposal to move the FM allocation
of WHMA/Anniston, AL to the Atlanta suburb of Sandy
Springs is keeping Washington communications lawyers

busy.

After the NAB submitted its ar-
guments against Gammon’s move-
in last week (R&R, 4/6), group
owners of Atlanta stations weighed
in against having Gammon’s
Emerald Broadcasting as a new
competitor.

Anticipating the backlash, Gam-
mon has already submitted a new
filing expressing his continued in-
terest in the Anniston-to-Atlanta
move.

As for the opposition, his filing
noted the FCC “should have no
problem recognizing anticompet-
itive urges under the guise of the
‘public interest.'’ Seemingly
unperturbed by the uproar, Gam-
mon told R&R, “I hear [Christo-
pher] Columbus didn’t have a lot of
supporters either.”

Opposing Arguments
Among the anti-Gammon fil-
ings:

¢ Cap Cities/ABC, owner of
WKHX-AM & FM, argues that
Gammon’s plan to locate the sta-
tion’s transmitter inside Atlanta ci-
ty limits suggests his real interest
is metro Atlanta, not Sandy Spr-
ings.

* A joint filing by WSB-AM & FM
owner Cox Enterprises, WKLS
owner Great American, and WAOK
& WVEE owner Summit Commun-
ications claims Anniston would be
shortchanged with the lower-power
FM assignment Gammon proposes
and that his plan violates short-
spacing rules.

¢ WGST & WPCH licensee Jacor
Communications accuses Gam-
mon of using “sleight of hand to be-
little these fatal short-spacings.”

e Edens Broadcasting, which
doesn’t even have an Atlanta sta-
tion, says if Gammon’s proposal is
accepted, the FCC could experi-
ence “an onslaught of proposals”
to move “premium” FMs to big
cities from small towns.

¢ S.S. Partners has taken the an-

onymous route. Attorney Howard
Barr refuses to identify the “part-
ners,” except to tell R&R that
thay’re ‘‘several broadcasters
who’ve formed a group specifically
to file in this matter.”” FCC staff at-
torney Fawn Wilderson confirmed
that Commission rules do not re-
quire identification of parties filing
in a rulemaking proceeding, al-
though she noted that the lack of
identification “may go toward the
merit of their case.”

Under the Sensible Advertising
and Family Education Act, which
was introduced last week in the
House and Senate by Rep. Joseph
Kennedy Il (D-MA} and Sen. Albert
Gore (D-TN), makers of aicoholic
beverages would be required to in-
clude a series of five rotating health
warning messages in their print and
broadcast ads. Industry opponents
of the bill argue such a requirement
would almost certainly eiiminate
15-second beer and wine spots
and limit the effectiveness of longer
commercials by eating up 6-13
seconds.

NAB chief lobbyist Jim May said,
“[The Gore-Kennedy bill] is likely to
lead to all [beer and wine] ads uiti-
mately being removed from the ra-
dio.” According to the Radio Ad-
vertising Buresau, beer and wine
advertisers spent $148.4 million on
radio in 1989, down from $170.6
million in '88.

Bill Seeks Warnings
For Alcohol Spots

Broadcast and ad industry officials fear several sources
of radio advertising, including beer and wine, could dry up if
a new alcohol advertising bill becomes law.

In addition to the immediate effect
on alcohol ads, critics argue the
leqgislation would set a “dangerous”’
precedent by requiring that ads in-
clude information which currently
appears only on product labels.

“Passage of this measure wouid
be a watershed event, a disastrous
precedent,” said American Adver-
tising Federation Sr. VP Wally
Sayder. "I can envision this leading
tc [warning] labels in advertising for
fcod, over-the-counter drugs —
anything where someone believes
there is a safety risk involved.”

The warnings proposed in the
Gore-Kennedy bill are similar to
those required on alcohol con-
tainers and would address drinking
and driving, alcohol-related birth
defects, possible addiction to alco-
hol, the illegality of buying alcohol
for minors, and the danger of mixing
drugs and aicohol.

REPORT

PAT CLAWSON

ASCAP, Radio Committee Gird Up
For Momentous Fee Negotiations

As negotiations on music licensing get underway next
Tuesday (4/17), radio industry bargainers are asking
ASCAP to charge less to stations that use less music.
ASCAP contracts expire at the end of this year and BMI'’s

the following year.

Radio Music License Committee
Chairman Dick Harris, who's also
Chairman of Group W Radio,
wants new fee options to reflect re-
cent changes in radio. He said,
“Now’s the time to think a little dif-
ferently. This only happens every
five years.”

The committee’s main goal is in-
troducing new fee schedules for
stations whose formats are not mu-
sic-intensive, but which still pro-
gram some music. Most stations
now sign “blanket licenses” al-
lowing them unrestricted use of li-
censed music. Payment is based on
a station’s gross revenues minus
certain deductions, resulting in
“revenue subject to fee.” The sta-

tion pays 1.56% of that amount to
ASCAP or, in the case of BMI,
1.39%.

The only alternative currently
available is a per-program fee re-
quiring payment only for hours in
which licensed music is played,
plus a monthly payment to cover
incidental music such as jingles
and commercial spots. Committee
member John Hanley, Controller
of WHIO & WHKO/Dayton, said a
growing number of limited-music
stations are trying a system of
‘‘checkerboarding’ (playing
ASCAP music one hour, BMI the
next). However, he noted, “It does

Yimit your programming.”

War Chest Readied

Despite all the talk regarding ad-
ditional alternatives to the blanket
license, ASCAP General Counsel
Bernard Korman recently told
R&R he believes the radio negotia-
tors are only interested in one
thing: “The lowest possible rate for
the blanket license.”

Harris reported 2000+ stations
have signed consent forms allow-
ing the panel to negotiate on their
behalf. He claimed the commit-
tee’s bank account is in excess of
$250,000 with no outstanding bills.
“What worries me is that I don’t
want people to think we're set,
[that] it’s all over,” Harris told
R&R. Should the negotiations end
in a stalemate, Harris maintained
a court battle with ASCAP could
cost many times that amount.

Wodlinger Sets Baltic
Broadcast Deals

ark Wodlinger is on the verge of becoming the

Media Czar of the Baltics. During a recent eight-

day swing through the region, the owner of WiXI/
Naples, FL cut a string of deals giving him the right to oper-
ate commercial FM stations in Latvia and Lithuania, while op-
erating ad-supported radio networks there and in neighbor-
ing Estonia.

He also obtained cellular telephone and cable TV franchises for the
three republics and secured official permission for several broadcast TV
ventures. In addition, Wodlinger will establish a 150-circuit satellite earth
station in Estonia designed to bring direct global telephone service to the
Baltic states.

Wodlinger, who hopes to have his radio stations on the air by Septem-
ber, faces tremendous risks by investing in the politically volatile republics
while they are pressing for independence from the Soviet Union. In spite of
the risks, he said, prompt action was necessary. “‘You've got to get in first.
If | had waited six months or a year to see what was going to happen, there
would be 40 other guys over there.’

The size of Wodlinger’s investment hasn't been calculated. Some fund-
ing wili come from the proceeds of his 1989 sale of KCWV-AM & FM/Kan-
sas City for $6 million. In addition, his agreements call for the Baltic gov-
ermnments to cosign loans for the projects.

Wood's ,38.4,M;”Il.ion Golden Parachute

ast month, Jacor Broadcasting President Frank

Wood startled the industry by announcing he was

stepping down to establish his own broadcasting
company. Now it's clear he won't have trouble finding capi-
tal, because a new SEC filing shows the Cincinnati-based
broadcaster is floating to earth on an $8.4 million golden
parachute.

Wood owns a 9.84% stake in Jacor, and the company has agreed to
buy back his 981,061 shares for $6,278,000 ($6.40 per share). Pending
approval of the company's lenders, Jacor will pay Wood another
$2,125,000 for signing a three-year noncompete agreement. He'l
receive $1,125,000 cash on or before December 31. Another $1 million
will be paid in 36 equal monthly installments beginning April 16, with in-
terest accruing at the rate of ten percent. If Jacor ponies up the entire fee
by the end of the year, the noncompete period stretches to four years.

The shackles will be lifted if Jacor doesn’'t make its payments or if the
company is sold. Wood will continue to receive his full-salary through June
25, and Jacor will provide him with office space and secretarial support.

Post-Newsweek Reenters Radio

ecades after unloading its radio properties, the
Washington Post Company is getting back into the
business by acquiring KTLS/Ada, OK through its
Post-Newsweek Cable subsidiary for just over $500,000.

P-N Cable VP Howard Boyd said the seller, Oklahoma Broadcasting
Co., owned a cable TV system that the company wanted very badly and
that P-N “had to buy both to get the cable system.” But Boyd says the
cable operator is committed to operating the Country-formatted 100kw FM
and has "no plans to sell it.”

Boyd added the company may “acquire a few strategically located
radio stations” in markets where it owns cable systems in hopes of packag-
ing radio-cable ad sales. He said P-N had already looked at a number of
other radio properties, but nothing came together until the Oklahoma
package.

P-N Cable isn’t planning to get into major market radio. And Boyd said if
the parent company ever decided to get into radio “in a big way,” it would
probably do so through Post-Newsweek Stations, which operates the
company’'s major market TV stations.
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TRANSACTIONS

Feldman Finds Florida
Franchise For $8.9 Million

Pyramid Picks Off WPXY; Sands Buys KDAY

SRR e

WIRA & WOVV/Ft. Pierce-

West Palm Beach, FL

PRICE: $8.9 million

BUYER: Ardman Broadcasting Corp.,
headed by Washington communica-
tions attorney Myer Feldman. The
company owns WZOU/Boston; WPHR/
Cleveland; WEZI-AM & FM/Memphis;
WVSR-AM & FM/Charleston, WV;
KCKN & KBCQ/Roswell, NM; and it
recently applied for FCC permission. to
buy WCIB/Falmouth, MA.

SELLER: Roth Communications Inc.,
owned by Dr. David Roth. The com-
pany also owns WCHY-AM & FM/Sa-
vannah; WKBF & WPXR/Rock Island,
IL; WKPE-AM & FM/Orleans, MA;
KRNO-AM & FM/Reno; and WEEX &
WHXT/Allentown, PA.

FREQUENCY: 1400 kHz; 95.5 MHz
POWER: 1kw; 100kw at 1000 feet
FORMAT: AC; CHR

BROKER: Bruce Houston of Cecil L.
Richards Inc.

COMMENT: This combo was sold in
July 1982 for $2.25 million.

Penn Communications

Stations

PRICE: $4 million

TERMS: Cash

BUYER: Unistar Communications,
headed by C.T. Robinson, Bill Moyes,
Nick Verbitsky, and Dick Clark.
SELLER: Penn Communications,
controlled by Richard Penn.
BROKER: Elliot Evers of Media Ven-
ture Partners.

KVOR & KSPZ/

Colorado Springs

FREQUENCY: 1300 kHz; 92.9 MHz
POWER: 5kw day/1kw nights; 25kw at
2130 feet

FORMAT: News/Talk; Gold
COMMENT: Plans were announced in
July 1988 to sell this combo for $7.2
miliion.

KQEO & KMGA/Albuquerque
FREQUENCY: 920 kHz; 99.5 MHz
POWER: 1kw day/500 watts night,

22kw at 4134 feet

FORMAT: Gold; AC

COMMENT: This combo was sold for
$2.6 million in May 1985.

Adcomm Stations

PRICE: $1000 for 73.91% stock inter-
est

TERMS: Stock sale for cash. The seller
is to receive a warrant entitling him to
42.5% of the outstanding common
stock.

BUYER: Steven Marriott of Park City,
uTt

SELLER: Stephen M. Adams is selling
his stock interest in Adcomm IV Inc.
Adams also owns KLAU & KMBY/Cap-
itola-Seaside, CA; WGTO-TV/Sault
Ste. Marie, MI; and WGTU-TV/Tra-
verse City, MI. He's the son of com-
munications investor Stephen Adams,
who owns 14 radio and 11 television
stations. A wholly owned Adcomm
subsidiary, Golden Bear Broadcast-
ing, is partially owned by Minneapolis
attorney Andris Baltins.

COMMENT: Marriott recently filed for
FCC permission to sell Golden Bear
Broadcasting to Adams.

SOFT
MARKET?

While many brokers have been wringing their hands,

TRANSACTIONS AT A GLANCE

Deals So Far In 1990:
$378,365,407

Total Stations Traded This Year: 356
This Week’s Action: $38,180,383
Total Stations Traded This Week: 45

® Deal Of The Week:
® WIRA & WOVVI/Ft. Pierce-West Palm
Beach, FL $8.9 Million

@ Penn Communications Stations $4 million
® KVOR & KSPZ/Colorado Springs
® KQEO & KMGA/Albuquerque
® Adcomm Stations $1000 for 73.91% stock interest
@ KZTR-AM & FM/Santa Pauta-Camarillo, CA
® KEIN & KLFM/Great Falls, MT
® KORQ-AM & FM/Abllene
©® KLSF/Amarilio
® KMND & KNFM/Midland, TX
® KZHT/Provo, UT
@ Dolphin Communications Stations Undisclosed for 17.2%
® KUIK/Hlllsboro, OR
® KPRB & KSJJIRedmond, OR
® WBLX-AM & FM/Mobile $5.25 million
® KDAY/Los Angeles $7.2 million
® KNIC/Lamar, CO $35,958 for 17.44%
® KAUl/Kekaha, Hi (FM CP) $4500
® WDGS/New Albany, IN $100,000
® WXGULewiston, ME $75,000
® WVNE/Leicester, MA (AM CP) No cash consideration
® WPXY-AM & FM/Rochester $8 million
©® WISE/Ashevilie, NC $500 for 33.33% stock interest
® WLOE/Eden, NC $100,000
©® KJKJ/Grand Forks, ND $300,000 for 51%
® WBEX & WKKJ/Chiilicothe, OH No cash consideration
® WGAR/Cleveland $500,000
® KTLS/Ada, OK $503,425
® WENR/Englewood, TN $110,000
@ KAKS-AM & FM/Canyon-Amarillo, TX $50,000 for 51%
® KLLB/West Jordan, UT $125,000
@ KHDL & KKPL/Opportunity (Spokane), WA $2.3 million

we’ve been shaking hands with over 80-million
dollars in sales in the first quarter of 1990.

® WOAY & WVMA/Oak Hill, WV $300,000
® WLKE/Oshkosh, Wl $325,000

Note: R&R vyear-to-date totals have been increased by

Station _  Market Price $2,505,000 in this week's summary to include estimated values of

some previously reported transactions in which actual prices were

&/SER%)&&W\?/%YTQ gtli)am;,\ll;w $13,500,000 not disciosed or to include pricing information made available since

ca .
0 publication.
WLVK-FM* Charlotte, NC $ 8,000,000 - :
. TERMS: Stock transfer
WLMX AM k! ooga, TN 7 4 KZTR-AM & FM/Santa Paula .
3 et Cha.ttan $ 7,000,000 Camarillo, CA BUYER: A shareholders group .wnh
KODETV Joplin, MO $10,750,000 FREQUENCY: 1400 kHz: 95.9 MHz Donald Jones, Nick Lumsden, Mitch-
WQRC-FM Barnstable, MA $14,500,000 POWER: 1kw: 3kw at 1280 feet ell Scott, and Betty Lumsden is ac-
WGYL-FM & WTTB Vero Beach, FL e quiring 17.2% of the licensee’s stock.
WTCR AM & FM Hunti ' WV $ 7.650,000 FOEMEEEE SELLER: Donald and Kenneth Mc-
untingron, B KEIN & KLFM/Great Falls, MT  Coun are relinquishing majority control
WDBR-FM & WTAX* Springfield, 1L $ 4,000,000 FREQUENCY: 1310 kHz; 92.9 MHz of Dolphin Communications Inc.
WCKN-EM & WAIM* Greenville-Spartanburg, SC $ 6,000,000 POWER: Skw day/1kw night; 100kw They will each continue to own 41.4%
WOAYTV Beckley, WV $ 9,500,000 at 450 feet of the company.
& ’ y ’ b
WVMAFM & WOAY  Beckley, WV o FORMAT: Country KUIK/Hillsboro, OR
8l <A pproved and Closed TOTAL KORQ-AM & FM/Abilene FREQUENCY: 1380 kHz
. FREQUENCY: 1340 kHz; 100.7 MHz POWER: S5kw
POWER: 1kw; 100kw at 1260 feet FORMAT: AC

FORMAT: Gold; AC

KPRB & KSJJ/Redmond, OR
KLSF/Amarillo /Redmon

Washington
(202)331-9270

For today’s top prices, you need Blackburn. You need Blackburn’s expertise in
matket values. You need Blackburn’s expertise in locating financing. Above all,
you need Blackburn’s expertise in putting buyers and sellers together, regardless of
the economic climate.

Blackburn makes the deals happen. We're ready to make something happen for you.

i N PO

Medu Broken & Appranens Since 1947

BLACKBLRNGCOMPANY

WE BROKER BROADGASTING'S BEST

New York
(212)832-9191
Chicago
(312)346-6460

(404)892-4655

Beverly Hills
(213)274-8151

Atlanta

www americanradiohistorv. com

FREQUENCY: 96.9 MHz
POWER: 100kw at 668 feet
FORMAT: AC

KMND & KNFM/Midland, TX
FREQUENCY: 1510 kHz; 92.3 MHz
POWER: 500-watt daytimer; 100kw at
985 feet

FORMAT: Gold; Country

KZHT/Provo, UT
FREQUENCY: 94.9 MHz
POWER: 100kw at 4580 feet
FORMAT: CHR

Dolphin Communications

Stations
PRICE: Undisciosed for 17.2% and
change in control

FREQUENCY: 1240 kHz; 102.9 MHz
POWER: 1kw; 2.25kw at 393 feet
FORMAT: Country

0 ~

WBLX-AM & FM/Mobile
PRICE: $5.25 million
TERMS: $5 million cash and
$250,000 promissory note

BUYER: April Broadcasting Inc., own-
ed by Phil Giordano, former Sr. VP of
the ABC Radio Network. This is the
company’s first acquisition.

SELLER: Beasley Broadcasting
Corp., owned by George Beasley. The
company aso owns KRTH/Los An-
geles; KAAY/Little Rock; WRXK/Bonk

Continued on Page 13



(the Selector Peo//
ANNOUNCE

RADIOLine

“WHEN YOU PLAY IT RADIOL/NE WILL SAY

IT" A NEW PROFIT CENTER FOR RADIO.
RADIOL/INE, A NEW COMPUTERIZED TELE-
PHONE CALL-IN SYSTEM THAT INTERACTS
WITH SELECTOR AND PUTS YOU IN DIRECT
TOUCH WITH YOUR LISTENERS. RADIOLINE
AUTOMATICALLY TELLS YOUR LISTENERS
ABOUT THE MOST RECENT RECORDS PLAYED
ON YOUR STATION. YOU CUSTOM TAILOR
RADIOL/NE TO SUIT YOU. RADIOLINE GIVES
EACH STATION THE CAPABILITY OF USING
ANY TEN OF THE FOLLOWING AT THE SAME
TIME: Traffic Conditions, The Weather Your
Top 10, Music Testing, Airline Schedules,
Sports Results, Commercials, Birthdays, Farm
Reports, Restaurant Information, Contests,
Stock Quotes, Civic Announcements, Concert
Information, Theater Schedules, Sports Sched-
ules, Train Schedules, New Records, Contests.
Traffic Conditions, The Weather, Your Top 10,

] Sports Results, Commercials Birthdays, Farm
This hardware-software system“%s another great product for RADIO from

Reports, Rest TEamigr &gion Contests,

' Radio Computifig Serices
One Chase Road, Suite 206
Scarsdale NY. 10583
914.723.8567
415.4281720
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OVER AND OVER

e over 20,000 listeners tested

e over 200 sessions

e over 50 markets

¢ over 50,000 titles tested

® OVer seven years experience

AND OVER

Auditorium Music Testing

Our experience speaks for itself.

CALL FOR A QUOTE TODAY
(303) 922-5600

= Paragon Research
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TRANSACTIONS

Continued from Page 10

ta Springs, FL; WJHM/Daytona
Beach; WPOW/Miami; WMRO &
WYSY/Aurora, IL; WFAI/Fayetteville,
NC; WCKZ-AM & FM/Gastonia, NC;
WKML/Lumberton, NC; WJMH/Reids-
ville, NC; WTEL & WXTU/Phlladel
phia; and KGSR/Bastrop, TX.
FREQUENCY: 660 kHz; 92.9 MHz
POWER: 22.5kw day/850 watts night;
100kw at 1555 feet

FORMAT: Urban

BROKER: Mike Bergner of H.B. LaRue
Media Brokers

COMMENT: Beasley purchased this
combo in September 1988 for $10
million.

KDAY/Los Angeles

PRICE: $7.2 million

TERMS: Cash

BUYER: Fred Sands, a Los Angeles
real estate investor who also owns
KNAC-AM & FM/Long Beach, CA.
SELLER: Herltage Medla Corp., head-
ed by Paul Fiddick. The company
owns 11 radio stations, including WIL-
AM & FM/St. Louis.

FREQUENCY: 1580 kHz

POWER: 50kw

FORMAT: Urban

BROKER: Gary Stevens & Co.
COMMENT: Heritage acquired this sta-
tion in February 1987 for approximate-
ly $4.3 million.

KNIC/Lamar
PRICE: $35,958 for 17.44%
TERMS: Cash for stock

BUYER: Yvonne de Miranda Arguello
is purchasing a 17.44% stock interest
in the station.

SELLER: FM-105 Inc., headed by
Clara Ines-Oxley.

FREQUENCY: 105.7 MHz

POWER: 100kw at 545 feet
FORMAT: Country

KAUl/Kekaha (FM CP)
PRICE: $4500

TERMS: Cash

BUYER: B. Casey Stangl of Honolulu.
He's a director and 25% shareholder
of KIKI-AM & FM/Honolulu.

SELLER: Algoma Broadcasting Co.,
owned by Timothy Martz. He aiso
owns WDHP & WYSS/Sauilt Ste.

WXGL/Lewlston

Marie, MI; WZNL/Norway, Ml; WENL/
Giadstone, MI; WJMY/Baraga, MI;
WBPW/Presque Isle, ME; WFST/Carl-
bou, ME; WKNW/Canann, VT; WBFX/
Grand Marais, MN; and KYYC/Shelby,
MT.

FREQUENCY: 103.3 MHz

POWER: 3kw at minus 797 feet

WDGS/New Albany
PRICE: $100,000
TERMS: Cash

BUYER: BBH&H Broadcasting, head-
ed by Jesse Cobb of Sheffield, AL.
SELLER: Michael Walro, bankruptcy
trustee for Dale’s Broadcasting Inc., a
company formerly operated by Archie
Dale.

FREQUENCY: 1290 kHz

POWER: 500 watts day/1kw night
FORMAT: Urban

COMMENT: This station was sold for

'$360,000 in June 1984,

ne

PRICE: $75,000

TERMS: Asset sale. Escrow deposit
$5000, with balance due cash at clos-
ing. Buyer has six-month option to pur-
chase transmitter site real estate for
$200,000.

BUYER: Christian Family Radio Inc.,
owned by Richard Gleason of Nor-
way, ME. He owns WTME/Auburn,
ME; WOXO/Norway, ME; and WKTQ/
South Paris, ME.

SELLER: Airborne Broadcasting Co.
Inc., owned by Dave Dean. The com-
pany aiso owns WXGL/Lewiston, ME
and WKIT-AM & FM/Brewer, ME.
FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Gold

COMMENT: Gleason will divest his in-
terest in WTME if the Commission ap-
proves his purchase of WXGL.

i :
WVNE/Leicester (AM CP)
PRICE: No cash consideration
BUYER: Blount Masscom Inc., owned
by William and Deborah Blount of Ex-
eter, Rl. They also own WARV/War-
wick, Rl and WFIF/Milford, CT.
SELLER: Worcester County Christian
Communications Inc., headed by Pat
Monteith.

FREQUENCY: 760 kHz
POWER: 5kw daytimer

' Proud of our ten-year association I

| YEARS
- Radio’s Blue-chip Broker

THE COMPLETE MARKET STRATEGISTS
One Stone Place » Bronxville NY 10708 » (914) 779-7003

| 34856 Stage Drive « Thousand Palms CA 92276 - (619) 343-0083
1641 East Osborn Road » Phoenix AZ 85016 - {602) 241-1618

with the Blue Chips

THE

MAHLMA

COMPANY |

WPXY-AM & FM/Rochester
PRICE: $8 million

TERMS: Cash

BUYER: Rich Communications, head-
ed by Charles Rich and Charles Ban-
ta. The company also owns WGR-AM
& FM/Buftalo.

SELLER: Pyramid Broadcasting,
headed by Richard Balsbaugh. The
company also owns WNUA/Chicago,
WXKS-AM & FM/Boston, WPGR &
WSNI/Phliadelphia, WPIT-AM & FM/
Pittsburgh, WHTT-AM & FM/Buffalo,
and WRFX/Charlotte.

FREQUENCY: 1280 kHz; 97.9 MHz
POWER: 5kw; 50kw at 456 feet
FORMAT: CHR

BROKER: Gary Stevens & Co.
COMMENT: This combo was sold for
$4 million in August 1984.

WISE/Ashevllle
PRICE: $500 for 33.33%

TERMS: Cash for stock

BUYER: Robert Peterson of Asheville,
NC.

SELLER: United Broadcasting Enter-
prises Inc., owned by Glenn Wilcox
Sr. and W.T. Denman lIl.
FREQUENCY: 1310 kHz

POWER: 5kw day/1kw night
FORMAT: AC

COMMENT: This station was sold for
$420,000 in July 1987.

WLOE/Eden

PRICE: $100,000

TERMS: Escrow deposit $5000, with
balance due cash at closing.

BUYER: Mayo Broadcasting Corp.,
owned by Richard and Irene Hall of
Greensboro, NC. They also own
WMYN/Mayodan, NC.

SELLER: WMMY-FM Broadcasting
Inc., headed by Scott Spencer. The
company also owns WMMY-FM/Eden,
NC.

FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: AC

KJKJ/Grand Forks

PRICE: $300,000 for 51%

TERMS: Stock sale via ten-year prom-
issory note at 9% interest, payable in
monthly instaliments.

BUYER: Jeffrey Hoberg of Grand
Forks, the son of the seller.

SELLER: KJ Radio Inc., owned by Jus-
tin Hoberg. He will retain a 49% inter-
est in the station. He's the sole share-
hoider of KYTN & KBQQ/Minot, ND.
FREQUENCY: 107.5 MHz

POWER: 100kw at 500 feet
FORMAT: AOR

COMMENT: This station was sold for
$520,000 in November 1986.

WBEX & WKKJ/Chillicothe
PRICE: No cash consideration
TERMS: Stock exchange for transfer of
majority voting control

BUYER: Guaranty Broadcasting
Corp., headed by Chairman George
Foster. The company is part owner of
KRTY/Los Gatos, CA and is a propos-
ed general partner of KJIN & KCIL/
Houma, LA.

SELLER: Pearl Broadcasting Inc.,
headed by Thomas Gammon. He aiso
owns KKIS-AM & FM/Pittsburg-Wal-
nut Creek, CA; KTRR/Loveland, CO;
KZXY-AM & FM/Apple Valley, CA;
KRWR/Carson City, NV; and WHMA-
AM & FM/Anniston, AL. He's the pro-

posed assignee of KJIN & KCIL/Hou-
ma, LA and is a partial owner of
KRTY/Los Gatos, CA.

FREQUENCY: 1490 kHz; 93.3 MHz
POWER: 1kw; 50kw at 335 feet
FORMAT: AC; Country

WGAR/Cleveland

PRICE: $500,000

TERMS: Transfer of asset purchase
agreement for cash

BUYER: CV Radio Associates L.P.,
headed by general partner DB Affil-
iates Inc., an Ohio corporation owned
100% by N. John Douglas. CV's sole
limited partner is Cleveland Radio
Holdings, a wholly owned subsidiary of
Cablevision Systems Corp., headed
by New York cable TV tycoon Charles
Dolan.

SELLER: Douglas Broadcasting Inc.,
owned by N. John Douglas of Palo Al-
to, CA.

FREQUENCY: 1220 kHz

POWER: 50kw

FORMAT: Country

BROKER: Questcom Radio Broker-
age Inc. is to receive an $87,500
brokerage commission.

COMMENT: Douglas announced plans
in January 1990 to buy this station for
$2 million cash.

KTLS/Ada

PRICE: $503,425

TERMS: Stock sale for $450,000
cash and $53,425 cash noncompete
agreement

BUYER: The Washington Post Com-
pany, headed by Chairwoman Kather-
ine Graham. The company publishes
the Washington Post and owns four
major market TV stations and several
cable TV systems.

SELLER: Oklahoma Broadcasting
Co., headed by Danny Joe Hoover. He
also owns KADA/Ada, OK.
FREQUENCY: 93.3 MHz

POWER: 100kw at 630 feet
FORMAT: Country

BROKER: Pat Thompson Company

WENR/Englewood
PRICE: $110,000
TERMS: Asset sale for cash

BUYER: Middle Tennessee Christian
Radio Inc., principally owned by Dr. B.
Sam Hart of Philadelphia.

SELLER: Middle Tennessee Radio,
owned by John Roberson and Donald
Mowry.

FREQUENCY: 1090 kHz

POWER: 1kw daytimer

FORMAT: Religious

BROKER: John Pierce & Associates
COMMENT: This station was sold for
$200,000 in March 1984.

KAKS-AM & FM/

Canyon-Amarillo

PRICE: $50,000 for 51%

TERMS: Stock purchase for cash
BUYER: Heritage Communications
Corp., a wholly owned subsidiary of
United Heritage Corp. The company is
headed by Walter Mize of Cleburne,
TX and already owns 48% of the com-
bo.

SELLER: Auldridge Broadcasting
Inc., owned by Jack and Mary Beth
Auldridge.

FREQUENCY: 1550 kHz; 107.9 MHz
POWER: 1kw day/219 watts night;
96kw at 1323 feet

FORMAT: Gold; CHR

COMMENT: Mize purchased his 48%
stake in this combo for $1.5 million in
May 1988.

KLLB/West Jordan
PRICE: $125,000
TERMS: Asset sale. Buyer to assume
claim of $25,000 and provide promis-
sory note for $100,000 at 10% inter-
est.

BUYER: Relevant Enterprises Inc.,
principally owned by Rebecca Ken-
nedy McConnell of Salt Lake City.
SELLER: Western Broadcasting Inc.,
owned by Carol Hinson.
FREQUENCY: 1510 kHz

POWER: 10kw daytimer

FORMAT: Talk

BROKER: VR Business Brokers
COMMENT: Plans were announced in
June 1988 to sell this station for
$180,000.

KHDL & KKPL/Opportunity
(Spokane)

PRICE: $2.3 million

TERMS: Asset sale. Escrow deposit
$120,000, with additional $1.28 mil-
lion cash due at ciosing. Five-year
promissory note for $900,000 at
11.5% interest.

BUYER: Lee Tiddens Broadcasting
Corp., principally owned by Jerry Lee
of Lakewood, CO and F. Robert Tid-
dens:af Littleton, CO.

SELLER: Aipha Radio Inc., owned by
Donald Munson.

FREQUENCY: 630 kHz; 96.1 MHz
POWER: 1kw day/32 watts night;
56kw at 2378 feet

FORMAT: AC

COMMENT: This combo was sold for
$4 million in August 1985.

2 A

WOAY & WVMA/Oak Hill
PRICE: $300,000

TERMS: Asset sale for $300,000. Es-
crow deposit $50,000, with balance
due cash at closing. Additional non-
compete agreement valued at
$200,000 cash.

BUYER: Adventure Communications
Inc., owned by Michael Shott of Blue-
field, WV. He also owns WHIS &
WHAJ/Bluefield, WV; WKEE-AM &
FM/Huntington, WV; WSIC & WFMX/
Statesville, NC; and WBJY/Wheeling,
WV.

SELLER: Thomas Radio Co., owned
by Robert Thomas lil.

FREQUENCY: 860 kHz; 94.1 MHz
POWER: 10kw day/5kw night; 25.5kw
at 650 feet

FORMAT: Religious; AC

BROKER: Blackburn & Co.

WLKE/Oshkosh
PRICE: $325,000

TERMS: Asset sale. Escrow deposit
$20,000, with balance due cash at
closing. The purchase is contingent on
buyer receiving financing for $280,00
at interest rate (not to exceed 12%).
BUYER: Sunbright Broadcasting Inc.,
owned by Robert Hansen of Colum-
bus, WI and Steve Rose of Neenah,
Wi

SELLER: North American Progres-
sive Inc., owned by James Coursolle,
Diane Coursolle, Paul Vidmar, and
Kelly Vidmar. They also own WKLD &
WGGQ/Waupun, WI.

FREQUENCY: 690 kHz

POWER: 250 watts day/7 7 watts night
FORMAT: CHR

COMMENT: This station was sold for
$330,000 in September 1982.



1st BOOK RATINGS SUCCESS

ARBITRON 12+ AQH SHARE  25-54 AQH SHARE

WUUU-FM*  7:1010.1 1370 16.9
Utica, NY

WDOT-AM* 410 6.5 910 8.8
Burlington, VT

KQEG-FM** 6.5 9.7

Lacrosse : WI (C.P. START-UP)

WKEX-FM** 1610 4.0 s110 0.8
Green Bay, WI

The Fastest Growing Format in History...
LIVE in 200 Markets!
PURE GOLD is Radio's

Only Contemporary 60's & 70's Oldies Format.
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A Premium Format From ”SMN i
~——

SaTeLute Music NETWORK
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LEARN WHILE YOU EARN

More Firms To Provide Basic Education

mployees seeking to fur-
E ther their education will

soon have an alternative to
night classes at the local high
school and similar extension
courses — they can simply show up
for work.

Within the next three years, 93%
of America’s largest corporations
will offer courses on basic work
skills as well as instructional
classes on reading, writing, and
arithmetic, according to a recent
survey of 200 Fortune 500 com-
panies and other large businesses
by the Washington, DC-based
American Society For Training
And Development.

Nearly a quarter (22%) of the re-
spondents already offer reading
classes, 41% teach writing, and
31% provide math-related training.
And, when it comes to analytical
and interpersonal skills, 58% of the
surveyed companies currently of-
fer classes in problem solving, 51%
instruct folks in teamwork, and
45% teach oral communications.

Increased Learning

Within the next three years, look
for the following increases in
educational training: teamwork
(an additional 39% of the respon-
dents), problem solving (38%),
oral communications (34%),

creative thinking (31%), writing
(28%), and reading (23%).
Incidentally, the companies say
they instituted the higher learning
programs because many employ-
ees lacked basic educational skills,
and because of complex changes in
work processes and technology.

Survey: Salespeople Should
Talk Less, Listen More

isten up, sales reps — near-

ly half of 432 corporate buy-

ers surveyed said excessive
talking is salespeople’s biggest
problem, according to a recent
study by NYC-based consulting
firm Communispond Inc.

Apparently, this inability to
listen has a major impact on the
way the respondents feel about

their sales reps — 69% rated them
“poor” or “fair,” while only 1%
said the salespeople they deal with
have “excellent” skills.

Seven out of eight buyers said
most salespeople don’t know how
to ask the right questions to deter-
mine their companies’ needs. In
addition, 95% said they prefer the
“soft sell” approach to an ag-
gressive sales pitch.

Historically, the business of war is short-lived. However, the war
of business is on-going and never-ending

To be prepared for the competitive onslaught of the 1990’s,
progressive broadcast marketers must take the offensive. They
must employ winning strategies. They must attack first and
often..with the best weapons at their disposal.

Broadcast Direct Marketing can outfit your station’s general
staff with the best weaponry available.. potent ordnance such as
market research, database management, direct mail promotion,
telemarketing, audiotex, Radio/TV Contest Directs™, and custom-
designed integrated campaigns. And our team of broadcast market-
ing professionals provides a strategic approach to your battle plan
that is second to none.

War is Hell and always will be. But there are winners and
there are losers. And the time for you to act is now.

BROADCAST
DIRECT

BROADCAST DIRECT MARKETING. INC

-306/662-9524

nited Airlines packed
U 60% of its first-class

domestic seats in De-
| cember — more than double the
. percentage of Pan American,
. one of the nation’s most finan-
_ cially troubled airlines.

Freguently flying radio execs,
take note: To lure first-class
passengers, Pan Am is offering

- money-back guarantees on
most of its first-class transcon-
tinental U.S. flights, according

~ to USA Today.

Below are the percentages of
first-class seats filled on
domestic flights in December
(including coach-class passen-
gers who used frequent-flier
mileage to get upgrades):

rL
:
.

2 S

Airline Percent
United 60.1
Continental 59.1
Eastern 57 .1
American 51.7
Delta 46.2
TWA 447
_ USAir 424
Northwest 40.9
America West 34 .4
Pan Am 27.0

Source: Washington Research
& Design Associates g

® April 18-20 — Broadcast Fi-
nancial Management Associa-
tion. Hyatt Regency. San Fran-
cisco, CA.

® April 19 — Paul Kagan Radio
Station Acquisitions Seminar.
Park Lane Hotel. New York, NY.

®Aprit 21 — Great Lakes
Radic Conference. Central
Michigan University. Mount
Pleasant, MI.

® April 25 — 25th Annual
Academy Of Country Music
Awards. Pantages Theatre.
Hollywood, CA.

® May 3-6 — Audio Engineering
Society’s Eighth International
Conference. Capital Hiiton Ho-
tel. Washington, DC.

R S

® May 9-13 — R&R Convention
'90. Century Plaza Hotel. Los
Angeles, CA.

@ May 16-20 — American Wom-
en In Radio & Television’s Na-
tional Convention. Capital Hilton
Hotel. Washington, DC.

Get To The
Bottom Of

A Resume

ou're looking for an experi-
Y enced air talent, and the

T&Rs are flooding your of-
fice. You find quite a few people
that sound great on tape — but you
want to make sure they know how
to operate a control board.

Can you tell if someone’s resume
is padded? Here are a few ways to
find out if a prospective employee
has misrepresented some facts,
courtesy of Working Woman:

¢ Ask him to describe a typical
day on the job, especially if you
believe his title might not represent
his actual duties. “Program Direc-
tor”’ looks good on paper.

¢ Ask her in-depth questions to
get to the bottom of bold claims.
For example, if a sales manager
applicant says she was responsible
for a station’s large revenue in-
crease, ask her to explain in detail
how she did it.

¢ Ask him to provide the names
of references who used to work for
his station (but now work else-
where). This should eliminate the
problem of a company supplying
limited information because it’s
afraid of lawsuits.

To put the references at ease,
ask the applicant to let them know
you’'ll be calling. Be wary if the
references are vague or try to put
you off.

« Call the registrar’s office at the
college, university, or trade school
listed on the applicant’s resume to
verify her degrees or coursework.

® May 19 — NAB Small & Me-
dium-Market Managers Round-
table. Crescent Hotel. Phoe-
nix, AZ.

® June 9-15 — NAB Executive
Management Development
Seminar. University Of Notre
Dame. Notre Dame, IN.

® June 10-13 — BPME/BDA
Conference. Bally's Hotel. Las
Vegas, NV.

S S

S T

® June 22-23 — Bobby Poe
Convention. Sheraton Pre-
miere. Tysons Corner, VA.

©® September 13-15§ — Foun-
dations Forum ’'90. Sheraton
Plaza La Reina Hotel, Los An-
geles, CA.

® October 16-17 — Broadcast
Credit Association’s 24th Credit
& Collection Seminar. Harbour
Castle Westin Hotel. Toronto,
ONT.

® October 24 — Paul Kagan
Radio Station Acquisitions Sem-
inar. Park Lane Hotel. New
York, NY. |
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OVERVIEW

Top Growth Categories: 1990

his wesk’s column spotlights some of the fastest-

growing categories of this still-new decade. Follow-

ing are a multitude of new target and revenue pos-
sibilities — check ’em out!

Organizations
» Trade Associations
» Tourism Bureaus (States/
Foreign Countries)

By Chris Beck

Retail Buying Groups
» Electronics
e Shoes
¢ Eyewear
» Video
¢ Hardware
Being a successful ‘“‘indepen-
dent” retailer today means being
either a franchisee or a member of
a retail buying group (or both). In-
dependents that belong to a local,
regional, or national group usually
enjoy greater buying power and
marketing clout.
Promotional Agencies
« Manufacturers
¢ Amusements
* Recreation

Nonprofit/Cause Marketing

e Earth/Environment

e Children’s Causes

e Literacy

Also try PR agencies and corpor-
ate supporters — many corpor-
ations set aside a fraction of a per-
cent of their revenues to invest in
cause-oriented campaigns.

Hypermarts
e Hardware/Home Improve-
ment
« Office Supply/Equipment
o Sporting/Recreational
o Automotive

Children
» Education
e Apparel
« Toys
« Cereals/Snacks/Beverages

Publishing/Information
Brokers

« Electronic Data Bases

e Self-Help Videos

» Video Magazines

¢ Books On Tape

« Niche Publications

e Children’s Books

* Recovery

Telecommunications

¢ Cellular Carriers

« Cable Associations/Co-ops

» Cable Service

Look for a significant amount of
media dollars to become available
when the so-called ‘“Baby Bells”
enter the cable business. South-
western Bell is expected to be the
first service to deliver cable to
homes.

Columbia
grads:
please
contact
missicn
contrcl...

quarter century

In the 25 years since 1964, Columbia School of Broad-
casting has helped send thousands of careers into orbit.

Now we'd like our graduates to touch down with us. So
we're giving a reunion party to help launch us into our next

Contact Columbia's Mission Control about our 25 year
reunion blast off. at 1 (800) 325-5785 for more details.

@

COLUMBIA SCHOOL OF BROADCASTING
5858 Hollywood Blvd.. Hollywood. Ca. 90028

Pharmaceuticals

« Pharmaceuticals Becoming
Over-The-Counter Products

» Home Health Testing

« Diagnostics Manufacturers

e« Pharmaceutical Manufac-
turers

« Symptoms Marketing

Health & Beauty

¢ Sun/Wind Treatments

« New Fragrances

o Ethnic Products

Note: Ethnic products frequently
represent the highest profit margin
of any product in this category.

Medical Industry

e Cosmetic Surgery

Hospitals targeting this lucrative
market have begun to advertise on
CHR stations.

o Specialized Marketing

Many hospitals are looking for
new niche markets (birthing cen-
ters, outpatient services, recovery
programs, etc.) to serve as well as
better methods of promoting them.

Keep in mind that hospitals’ re-
covery programs often are run by
independent operators or lessees.

Travel Industry
o Cruise Lines
o Travel Brokers
o Tourism Associations
o Hotel Health Clubs

Perrier Springs Back

fter being recalled because of a contamination

scare, Perrier is returning to store shelves this

spring — carrying the words *“Nouvelie Production”
on its label.

The bottied water is already available in New York, and will be restock-
ed in East Coast stores this month. It should be rolled out on the West
Coast around April 22, with the product hitting the rest of the nation’s
shelves within the next three months.

Marketers estimate that Perrier will spend $25 million on radio and print
advertising — not including local and regional display ads and retail promo-
tional expenses.

Incidentally, other Perrier Group brands helped take up the slack dur-
ing the recall, which began February 9: Poland Springs in the Northeast,

Calistoga and Arrowhead in California, and Ozarka in Texas.

Menswear
¢ High-Fashion Clothing
e Accessories
« Personal Services
 Treatments/Fragrances

Leisure Wear
o Clothing
» Accessories
o Lifestyle Items
o Athletic Shoes

Home Improvement

« “Big Ticket” Items/Services
Via Major Retailers

« Independent Contractors/
Trade Associations

« Financing

« Landscaping

« Architects’ Associations

« Home Security Systems

« Child Safety Monitoring

Unlike the mid-'80s, the average
American now spends more discre-
tionary income on home projects
than on clothing.

Entertainment

o Laser Disc Rental

« Home Video/Sell-Through
Product

« Amusements

o First-Run Theatres

e Personal Electronics/Laser
Disc Players

* Media

Office Supply
« Water Delivery Services
e Telecommunications Equip-
ment
« Office Supplies
« Temporary/Employee Leasing
Companies

Education

e Continuing Education

Focus on computer literacy, typ-
ing, and entrepreneurial classes
and seminars.

o Instructional Videos & Laser
Discs

« Publications

o Children’s Learning Tools

Food & Beverage

« Isotonic Beverages (‘Gator-
ade,” etc.)

« Bottled Water

* New Product Rollouts (Frito-
Lay’s microwaveable popcorn, for
example).

Chris Beck is the President
of Chris Beck Communica-
tions, a sales consulting firm_ If
you have a question about a col-
umn or a topic you'd like to see
addressed, he can be reached
by phone at (818) 594-0851,
by fax at (818) 594-56030; by
Prodigy electronic mail at ID#
SRTN15A; or by Compuserve
at ID# 76066,3334. Write to
him at 22900 Ventura Bivd.
Suite 340, Woodland Hills, CA
91364.




“On KIIS-FM,
we use jingles from

Century 21 Programming”

Gerry DeFrancesco
VP/Station Manager

VP/Programming—Gannett Radio

KIIS-FM
Los Angeles, CA

You know Century 21 jingles are best
because they’re on winning stations like
KIIS-FM, Los Angeles; Killer B-96,
WBBM-FM, Chicago; Power 95, WPLJ,
New York; Eagle 97, KEGL, Dallas;
Power 104, KRBE, Houston and Alfa
91.3, Mexico City! Century 21
Programming’s hot new “WPL}—The
Jingles” series was added by Gannett,
CBS and ABC stations in the top 3
markets within 5 weeks of release! And
our WNSR “Madison Avenue” AC
package for Bonneville in New York was
added immediately by Summit at WFYR,
Chicago!

Other Century 21 jingle clients in top 10
markets include WABC/
NewsTalkRadio77, SportsRadio
66/WFAN, New York; K-101 and KSOL,
San Francisco; WSNI, Philadelphia;
WWWW, Detroit; Jams/KJMZ and

WFAA-TV, Dallas; WROR, Boston; WDJY, Washington, D. C.; 93Q/KKBQ, K-Lite/KLTR and KPRC, Houston.
Westwood One’s “Future Hits” with Joel Denver and “On A Country Road” with Lee Arnold; “Don Kirshner’s 35th
Anniversary Special”, England’s #1 rated Invicta FM; RTE2 FM, GWR, Buzz FM and the BBC Night Network and
Radio Nostalgie in Paris are others that have made the move to Century 21 Programming.

And now, there’s no extra charge to get your Century 21 jingle package on Compact Disc. They're done “while
you wait”, because Century 21’s digital studios and CD recorders are all in-house. You'll take home your jingle

CD the day we mix your vocals!

When it comes to innovative new ideas, the finest CD quality, fast delivery and unequaled service, winning stations

are coming to Century 21. Call or FAX us toll-free in Dallas for demos.

(800) 937-2100

FAX: (800) 749-2121

century’ ]

PROGRAMMING, INC.
14444 Beltwood Parkway, Dallas, TX 75244

www americanradiohistorv com
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ichael Jackson is going to
M take Jolin Lennon's place

in a Beatles reunion tour
that could earn up to $50 million for
each member of the supergroup!

Quoting unnamed “industry in-
siders,” this week's Globe says MJ
has promised a golden shower of
riches to lure Paul, George, and
Ringo back together, and has even
offered to sell them back the rights
to the Beatles classic catalog . . .
for a fair price!

When it comes to filling Lennon’s
shoes, Michael tells "a friend” that
"no one can ever replace John
Lennon, but I'm as close to it as
anyone will ever come. | believe
John would have wanted me to fill in
for him."”

Turning Japanese

Meanwhile, LaToya Jackson has
her most famous bro “reeling in
shock and horror” at her decision to
sell her 25% share of the Jackson
estate to Japanese businessmen,
who pian to tum their $50 million
purchase into a Graceland-like
tourist attractior!

Describing plans for the “Land Of
The Jacksons” museum to the Na-
tional Enquirer, the sometime-
singer says, “The first thing visitors
will see is a huge lifelike figure of
Michael lying in his famous
pressurized oxygen chamber —
just like Elvis in his casket.”

The Once And Future King

Speaking of the Big E, the current
Weekly World News — a magazine
that squeezes in a graphically il-
lustrated report on how the Green-
house Effect spells a ‘zit
nightmare” for 1990s teens —
asks “20 top Presley experts” what
the King would be doing if he were
alive today.

With the help of a computer, the
experts determined Elvis would
have lost weight, beaten his addic-
tion to drugs, married a down-to-
earth fan, sired at least four more
children, and soared to such mu-
sical heights that comparisons with
Beethoven and Mozart would have
been routine!

Michael Jackson
To Reunite The Beatles!

e o b
WINNER BY A NOSE — This
week's Star asks several “fra-
grance experts” to evaluate a vari-
ety of celebrity colognes. Our crit-
ical favorites? Herb Alpert's “Lis-
ten” (“smells fresh and lively with a
hint of grapefruit and moss”) and
Cher's “Uninhibited” (“a powdery,
woody, dirty scent — not for a lady
in pearls who likes a clean fra-
grance. It's Cher in black leather”).

Over Exposure

Bubblegum pop star Debbie
Glbson has shocked her parents
by telling them she wants to pose
nude for Playboy!

Deb's “friend” tells the Star the
singer is “tired of her clean-teen im-
age and wants to bare it all in time
for her 20th birthday,” which she'll
celebrate August 31. The “insider”
says Gibson will net $250,000 for
the spread, adding “Debbie doesn't
care about the money. She'll do it
for the exposure!”

Mother’s Mitk

According to the National Ex-
aminer,. sexy songbird Cariy Simon
confesses her marriage to James
Taylor was anything but romantic.
Perhaps because Carly nursed her
son until he was 3 vyears old!
Simon says the toddler “was al-
ways there in bed with us!”

R&R doesn't run comic strips,
but we do take a comic trip each
week though the nation’s con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.

il

even wild 'r’ crazy radio per-
sonalities from around the
country take center stage in
“Anything For Laughs,” a half-
hour ABC-TV special airing Sun-
day, May 6 (8:30pm EDT/PDT).
KPWR (Power 106)/L.A.’s Jay
Thomas, KLSX/L.A.'s Frazer
Smith, KSCS/Dallas’s Terry
Dorsey, WHTZ {Z100)/NY’s Ross
& Wilson, and WGCI/Chicago’s
Tom Joyner & Doug Banks are
featured in the show. Comics Mack
& Jamie host.
During the course of the pro-

2 : g T

Seven DJs Star In Comedy Special

gram, Thomas tours the Los
Angeles Zoo, Smith attempts to
solve Southern California’s traffic
problem; Dorsey nearly starts a
range war; Ross & Wilson try to
prove that New Yorkers are the
most courteous people in the na-
tion; and Joyner & Banks make a
few phone calls to unsuspecting
Chicagoans.

If the special does well enough in
the Nielsen ratings, the Film House
Entertainment/Dick Clark Produc-
ductions effort could evolve into a
weekly series.

TELEVISION

TOP TEN SHOWS
APRIL 2-8
1 America’s Funniest
Home Videos
2 America’s Funnlest
Home Videos (repeat)
Cheers (tie)
4 The Cosby Show
5 Twin Peaks
6 NCAA Basketball
Championship
(UNLV vs. Duke)
7 A Different World
8 Unsolved Mysterles
9 Roseanne
10 Carol & Company
Source: Nielsen Media Research

All show times are EDT/PDT uniess oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
Time Zone. Al listings subject to change.

Tube Tops

¢ Whitney Houston, Dionne
Warwick, MIili Vanliili, Kenny
G, Taylor Dayne, Carly Simon,
Lisa Stanstield, Jenniter Holli-
day, and many, many more per-
form in the two-hour CBS spe-
cial, “That's What Friends Are
For” (Tuesday, 4/17, 9pm).
Last month's Radio City Music
Hall concert — which doubled
as Arista Records’' 15th an-
niversary bash — raised nearly
$2 milion for AIDS organiza-
tions.

Friday, 4113

¢ Johnny Ciegg & Savuka,
“The Tonight Show Starring
Johnny Carson” (NBC,
11:30pm).

¢ Chick Corea, “The Pat Sa-
jak Show" (CBS, 11:30pm).

Saturday, 4/14

e Lorrie Morgan and Steve
Wariner, “Austin City Limits”
(PBS; check local listings for air
time}.

e Grover Washington Jr.,
Phyllis Hyman, and Speclal
Ed, “It's Showtime At The Apol-
lo” (syndicated; check local
listings for station and air time).

Sunday, 4/115

e Carly Simon performs
classic tunes and songs from
her current Arista LP in the
hourlong special, “Carly In Con-
cert: My Romance” (HBO,
10pm). Jazzy ivory-tickler Har-
ry Connick Jr. also makes an
appearance.

» Stephen Blshop and Barry
White, "Dionne & Friends”
(syndicated; check local list-
ings).

Monday, 4/16

e Gerald Albright and host
Nancy Wilson, “Red Hot &
Cool” (syndicated; check local
listings).

* Tanya Tucker, David Cros-
by, and Iggy Pop guest star in
the premiere of the drama
series “Shannon’s Deal” (NBC,
10pm). Wynton Marsalis wrote
and performs the series’ score
and theme.

* Michel’le, ‘“Johnny Car-

son.
Tuesday, 4/17

¢ Loretta Lynn, Tammy Wy-
nette, Mickey Gilley, Glen
Campbeil, and Joe Wiiliams
join Dinah Shore on the 90-
minute live variety show, “Dinah
Comes Home Again” (TNN,
9pm EDT/6pm PDT).

Thursday, 4/19

e Fresh Prince makes a
cameo. appearance on the “Af-
terschool Special” (“The Per-
fect Date,” ABC, 3pm).

WwWwWw_americanradiohistorv.com

NEW THIS WEEK

® TEARS FOR FEARS: SOWING THE SEEDS (PolyGram Music Video)

Three clips from the duo’s Fontana/Mercury LP “The Seeds Of Love”
are included in this 20-minute mini-compilaton — “Woman in Chains,”
“Sowing The Seeds Of Love,” and their current single, “Advice For The
Young At Heart.” (4/17)

® THEY MIGHT BE GIANTS: THE VIDEOS 1986-1989

(Enigma Music Video) )

The 15-minute home video debut of two guys named John gleans
material from their first two Restless/Bar None releases, including “Purple
Toupee,” “Put Your Hand Inside The Puppet Head,” and four more — but
nothing from their current Elektra LP (“Flood"). (Street date: 4/17)
® VIDEO MELTDOWN (Metal Blade Video)

This hourlong, 11-song compilation of Metal Blade artists features
never-before-seen footage of Fates Warning, Lizzy Borden, and Armored
Saint, as well as songs from D.R.Il., Candlemass, Anvil, Trouble, Masi,
and Bitch. (4/17)
® JUDDS: GREAT VIDEO HITS (BMG Video)

This 15-minute mini-compilation by the Curb/RCA mother/daughter duo
contains clips for “Mama He's Crazy,” “Love Is Alive,” “Give A Little Love,”
and “Grandpa (Tell Me 'Bout The Good Old Days)."” (4/17)
® KENNY ROGERS: GREAT VIDEO HITS (BMG Video)

“Moming Desire,” “Twenty Years Ago,"” “This Woman," and “Crazy” are
the four clips featured in this 15-minute video from the Reprise vocalist.
(4/17)
® DON WILLIAMS LIVE (BMG Video)

This half-hour performance — which aired on TNN last year — features
the RCA artist's current hit, “Just As Long As | Have You,"” as well as “One
Good Well,” “I've Been Loved By The Best,” and some of his classics, in-
terspersed with interview footage. (4/17)
® RONNIE MILSAP: GREAT VIDEO HITS (BMG Video)

The RCA country crooner makes his commercial video debut in this
20-minute compilation, which contains “Lost in The '50s Tonight (In The
Still Of The Night),” “Any Day Now," “Old Folks," “Houston Solution,” and
“A Woman In Love."” (4/17)
© GREAT VIDEO HITS — VOL. | & Il (BMG Video)

Various RCA and affiliate artists star in these two 25-minute country
music clip compilations. Fans of the label's “new breed” of artists will see
and hear tunes by Lorrle Morgan, Keith Whitley, and Clint Biack (one
song on each volume), plus the Judds, Baillie & The Boys, and Restless
Heart (Vol. I}, K.T. Oslin, Ronnie Milsap, and Paul Overstreet (Vol. II).
(4/17)

OLET'S GET LOST (BMG Video)

Bruce Weber's Oscar-nominated documentary on the life of Chet Baker
spawned a 12-song NovusiRCA soundtrack that features the trumpeter/
vocalist's interpretations of songs by Cole Porter, Duke Ellington, Elvis
Costelio, and others. (4/17)
® BARRY MANILOW: LIVE ON BROADWAY (6 West Home Video)

The Arista artist took his show to Showtime, and now he takes it to
home video — and adds an additional half hour of concert footage. Manilow
sings 'em all in this 90-minute tape, highlighted by a “Gonzo Hits Medley”
that spotlights more than 20 of his greatest hits. (4/17)
® TRUST ME (M.C.E.G./Virgin)

Although Adam Ant's latest MCA single moves toward the top of the
CHR chart, the character he portrays in this 1989 black comedy is lower
than pond scum — an art gallery owner who realizes that paintings are
worth more after their artists die, so.... (4/18)
® BLACK RAIN (Paramount Home Video)

Michael Douglas plays an American cop drawn into a Japanese gang
war in last year's action-packed film. The movie's Virgin soundtrack
spawned the Gregg Allman single, “I'll Be Holding On,” and sports songs
by iggy Pop, UB40, Ryuichl Sakamoto, Les Rita Mitsouko, and Soul Il
Soul (“Back To Life"). (4/19)
® ROCK & READ (MCA Home Video)

The Bangles’ Susanna Hoffs sings “Twinkle, Twinkle Litte Star,” band-
mate Vicki Peterson does “Row, Row, Row Your Boat,” and De La Sout
perform “I'm A Little Teapot” in this half-hour educational kid vid written,
directed, and produced by Hoffs's mother, Tamar Simon Hoffs. (4/19)
O BASEBALL'S GREATEST HITS (Rhino Home Video)

Coinciding with the release of Rhino's “Baseball's Greatest Hits —
Volume II" LP, this half-hour collection of comedy and music videos in-
cludes clips of “I Love Mickey” by Mickey Mantle & Teresa Brewer and
“Take Me Out To The Baligame” by Bruce Springstone as well as rare
footage, vintage TV commercials, and more. (4/19)
® SEA OF LOVE (MCA Home Video)

Al Pacino plays a NYC detective tracking a serial killer who leaves
behind 45rpm copies of the old Phil Phillips & The Twilights title tune with
his victims. The film's Mercury soundtrack contains this original version,
plus a remake/remodel by Tom Walts. (4/19)
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Mm PRODUCED BY JEFF LYNNE, WiTH T.P. AND MIKE CAMPRELL.
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BOOK BEAT

Rock ’N’ Roll Goes To The Dnve-ln Movies

lvis Presley starred in some 31 movies during his
career in Hollywood, and whether he was playing
a hip-shakin’ tour guide (‘‘Blue Hawaii’’) or a
luckless gambler (‘“Frankie And Johnny”), you could
count on two things for certain: there’d be lots of singing
and lots of girls, girls, GIRLS (Nancy Sinatra, Ursula An-
dress, Mary Tyler Moore, Shelley Fabares, and Ann-

Margret, to name but a few).

Since his death, the Big E’s films
have become the subject of trivia
games, (don’t be) cruel jokes, and
music-related books, including the
following:

Act Naturally

“The Films Of Elvis: The Magic
Lives On” ($14.95/Pioneer) is a
chronological study of the singer’s
big-screen adventures. Author Hal
Schuster not only includes com-
plete songlists, cast credits, and
plot summaries for each film, but
also tosses in critical ratings
(gleaned from the 1990 editions of
Leonard Maltin’s “TV Movies And
Video Guide” and Steven H.
Scheuer’s “Movies On TV”).

Fans and triviz buffs will no
doubt enjoy the bock’s collection of
still photos and abundance of little-
known factoids: The temple set
from 1965’s “Harum Scarum’’was
originally built by Cecil B. DeMille
in 1925 for “King Of Kings”; Petula
Clark and Sonny & Cher turned
down roles in 1968’s “Speedway,”
etc.
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B-Movie

The King’s first film, “Love Me
Tender,” is the primary star of
Steve Pond’s “Elvis In Hollywood”
($12.95/Plume). The 107-page re-
lease documents the filming of the
1956 flick with some 100 rare photos
(courtesy of the Michael Ochs Ar-
chives), including shots of Elvis
munching commissary food with
his costars, amusing himself be-
tween takes, and signing auto-
graphs for fans and studio bigwigs
alike.

Although the book’s text remains
generally anchored to “Tender,”
related discussions of Elvis’s ar-
rival in Tinseltown, his other
movies, TV appearances, and re-
cording sessions are also included.

Celluloid Heroes

While on the subject of films,
Jameson Broadcast syndicated
radio host/newspaper columnist
Joe Bob Briggs has come up with
another collection of drive-in movie
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notices (and other show prep-rich
writings) in “Joe Bob Goes Back
To The Drive-In"’ ($10.95/Delacorte
Press).

In addition to critical reviews
that rate films by the gallons of
blood shed, number of breasts
bared, and dead bodies shown, the
book features a schmaltzy intro-
duction from Wayne Newton (!),
news bulletins (affectionately call-
ed “Communist Alerts”), and
selections from the author’s mail-
bag. All this and eight pages of
photos, too.

®PRETTY WOMAN (EMI)

® CRY-BABY (MCA)

® HOUSE PARTY (Motown)

® TRUE LOVE (RCA)

k ®DEF BY TEMPTATION

Single: All Over You/Freddie Jackson (Orpheus/EMI)

e _

CURRENT

® TEENAGE MUTANT NINJA TURTLES
Single: Spin That Wheel/Hi Tek 3 f/Ya Kid K (SBK)

Singles: Wild Women Do/Natalie Cole
Life In Detail/Robert Palmer
It Must Have Been Love/Roxette
Other Featured Artists: David Bowle, Red Hot Chili Peppers

Featured Artists: James Intveld, Rachel Sweet, Jive Bombers

Singles: Funhouse/Kid 'N Play (Select)
Why You Get Funky On Me?/Today
Other Featured Artists: Force MDs, Full Force Family, Flavor Flav

Singles: Whole Wide World/A’me Lorain
How 'Bout Us/Grayson Hugh f/Betty Wright
Other Featured Artists: Graham Parker, Eurythmics, Jim Capaldi

E UPCOMING

Woody: Scene & Herd

Bandleader Woody Herman
gained fortune and fame in the jazz
world, then spent the last 20 years
of his life struggling to pay some
$1.6 million in back taxes — a bit-
tersweet tale exhaustively re-
counted in the autobiography ‘“The
Woodchopper’s Ball” ($18.95/Dut-
ton).

After opening with the heart-
breaking story of how deputies
served a much-publicized eviction
notice to the ailing 74-year-old
jazzman seven weeks prior to his
death, the book — co-written by
Stuart Troup (a jazz critic for
NYC’s Newsday) — moves swiftly
to remembrances of happier times
from Herman'’s past. His introduc-
tion to showbiz, early bands, and
lasting friendships are duly docu-
mented.

The Mystery Dance

Jonathan Pearlroth’s ‘‘Lam-
bada!” ($5.95/Dell) is an easy-
reading pictorial guide to the dance

(and movie) craze that’s almost
sweeping the nation. The 63-page
softbound book — completed and
rushed into production within one

5
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week’s time — instructs beginners
on all aspects of the mystery
dance, including how to dress, set
the proper mood, and select the
right music.

Then there’s the dance itself. The
purse-size page-turner graphically
details how to negotiate most of the
lambada’s mischievous moves,
from simple steps (the ‘“Hug” and
the “Kick”) to more c