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KOST, KIIS Roar Back
Up To L.A. Twin Peaks

WCBS-FM Second & Gold To Go In NY Winter ARB

After falling behind longtime
L.A. ratings leader KPWR in
the fall book, AC KOST and
CHR KIIS-AM & FM each gain-
ed seven-tenths of a point in the
new winter Arbitrons to retake
the 1-2 rankings they held last
summer.

In New York, Gold stalwart
WCBS-FM scored its highest
numbers in at least 17 years and
missed knocking two-book lead-

| er WPAT-AM & FM out of first
| by one-tenth of a point.

The Los Angeles ratings situ-
ation remained fluid, as KOST
and KTIS’s climb coincided with
a 6.2-5.6 drop for dance-oriented
CHR KPWR. KIIS’s Rick Dees
also recaptured his morning
ratings crown. Rankers 47,
KABC, KLOS, KBIG, and
KQLZ (Pirate), stayed in posi-
tion, all dropping slightly. News
rivals KFWB and KNX con-
tinued to swap the dominant
format position, with KFWB
rising to 8th overall this book.

Merrell
Shamrock
Exec. VP

Lamka, Loughman
Now VPs

Shamrock Broadcasting has
upped VP/Administration Kar-
en Merrell to Exec. VP. At the
same time, Phil Lamka, GM of
Country WCXI & WWWW/De-
troit, and Marty Loughman,
GM of Gold KXKL-AM & FM
(KOOL 105)/Denver, received
VP stripes. Group Technical
Coordinator Bert Goldman
rose to VP/Director of Engi-
neering.

“These promotions reflect the
outstanding performance the
company enjoyed in 1983 and
the contributions made by these
individuals to our growth and
continuing success,” remarked
Shamrock President Bill Clark.

SHAMROCK/See Fage 34
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FCC AM Proposal
Threatens Simulcasts

Commission Fosters ‘Tough Love’ Concept

AM/FM simulcasting, which
was used first to prop up the in-
fant FM band and now is seen
as a crutch for the decrepit AM
service, faces possible elimina-
tion as the FCC forges ahead
with efforts to help AM regain
its ability to compete.

As part of a multifaceted
package of AM improvement
proposals unveiled last Thurs-
day (4/12), the Commission’s
Mass Media Bureau has recom-

New York/L.A. Top Ten

New York
Fail ‘89 Wi '90
WPAT-AIF 6.3 5.2
WCBS-FM 4.1 5.1

WINS 4.7 4.8
WLTW 4.7 4.8
WHTZ 4.3 4.7
WRKS 4.1 4.5
WBLS 3.8 4.0
WOR 4.6 4.0
WQHT 4.0 4.0
WCBS 315) 3.4
New Rock pioneer KROQ, un-
der GM Trip Reeb and PD Andy

Schuon, vaulted 2.5-3.2 to enter
the Top 10. And KKBT, which
switched to an outright Urban
approach midbook, garnered
some results with a 1.3 showing,
up from .4 in the fall.

Z100 Rebounds,
Urbans Up

In other New York action, fall
2-3 finishers WINS (News) and
WLTW (AC) gained a tenth of a
point each but fell a position
thanks to the WCBS-FM onrush.
Summer leader WHTZ (Z100)
regained some of the ground it
lost in the fall, while CHR com-

petitor WQHT was flat and

Los Angeles

Fall '89 wi'90
KOST 57 6.4
KiIS-AIF 54 6.1
KPWR 6.2 56
KABC 46 44
KLOS 4.2 38
KBIG 40 38
KaLz 38 36
KFWB 26 33

KWKW 3.5 3.3
KROQ 2.5 3.2

WPLJ was off four-tenths. Both
Urbans, WRKS and WBLS,
were up, and Hispanic WSKQ-
FM tied WCBS-FM for the big-
gest jump, a full share.

Chicago’s results featured a
two-and-a-half-share drop for
perennial Arbitron leader
WGN, with runner-up WGCI-
FM (Urban) moving much
closer by staying flat, and third-
place WVAZ (Urban AC) add-
ing two-tenths. WBBM-FM took
a solid lead among the three
CHRs, as WKQX was flat and
WYTZ fell 3.8-2.5.

For full results in these three
markets plus San Diego, Nas-
sau-Suffolk, and Riverside, see
Page 42.

NAC sessions:

@ ‘‘What’s Coming In The
’90s,”’ a new session
featuring Research Group
Chairman Biil Moyes, will
take place Saturday (5/12)
at 8:30am

#“AC: The '90s Evolution”
stars, among others, KBIG
VP Rob Edwards and KOST
PD Jhani Kaye in an in-
depth L.A. case study

® “NAC: Has The Novelty
Worn Off?” features format
principals Allan Chlowitz,

R&R Convention 90 Update

Latest news on R&R Convention '90 includes a
brand-new session and top panelists for the AC and

schedules, Pages 18-19.

John Gehron, Lee Abrams,
Steve Feinstein, Chris
Brodie, and many more.
Complete session and party

mended eliminating simulcast-
ing on the grounds it has caused
programming stagnation on
AM and allowed economically
feeble AMs to continue broad-
casting even though they serve
no public need.

Asst. Mass Media Chief Willi-
am Hassinger said there is also
speculation that some broad-
casters are simulcasting simply
to keep other competitors off
the dial, or to “warehouse”
spectrum against the day when
AM frequencies may be more
valuable.

“We want to take a fresh look
at the assumptions underlying
simulcasting,” said Hassinger.
“Does it help or hurt AM? It
certainly doesn’t add anything
to diversity.”

Small Markets
Most Affected

According to the NAB, 2% of
the country’s AM/FM combos
were simulcasting in 1989, up
from 37% in 1988. The group al-
so reports that simulcasting is
more common in smaller mar-
kets. In markets of under

SIMULCASTS/See Page 34

Anthony Sr.
VP At CBS

Michele Anthony

CBS has officially appointed
Michele Anthony to a long-
anticipated Sr. VP post. She
was most recently a partner in
the music department of the

L.A. law firm of Manatt,
Phelps, Rothenberg & Phillips.
She’ll relocate to CBS’s New
York headquarters, reporting to
Music Division President Tom-
my Mottola and working closely
with Exec. VP Mel Ilberman.

Anthony will search for new
business opportunities and
spearhead special projects for
all CBS labels, including man-
aging new regional A&R offices
in Atlanta, Texas, and the
Northeast, Midwest, and Nor-
thwest.

Mottola remarked, ‘‘The
combination of Michele’s wide
experience and reputation, her
proven ability to work closely
with artists, and her business
and legal expertise allows her to
play a vital role as CBS moves
forward into the '90s.”

ANTHONY/See Page 34
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Di Dia Takes Charge "
Of Geffen AOR Dept

Christensen, Naramore Now Natlonal

Mark Di Dia has been upped to
National AOR Director at Geffen,
assuming the reins of the depart-
ment following the move to sister
label DGC of Hugh Surratt, who
jointly headed Geffen’s AOR ef-
forts with Di Dia. In addition, San
Francisco Regional Promotion
Manager Warren Christensen
takes a national AOR promotion
post, and AOR assistant Susan
Naramore is now in charge of Sec-
ondary AOR/Metal promotion.

Geffen GM Al Coury said, “This
rounds out our reorganization of
the AOR department. With the col-
lege and alternative department
also now in place, our team will
keep the all-out AOR thrust at peak
performance.”

— e

White PD At
WTIC (AM)

WSTC & WJAZ/Stamford, CT
OM Bill White has been transfer-
red to sister Chase Communica-
tions Full-Service AC WTIC
(AM)/Hartford as PD. White, who
was unavailable for comment at
presstime, succeeds David Bern-
stein, who segues to program Full-
Service WBZ/Boston.

WTIC VP/GM Tom Bersanti told
R&R, “Bill's been with our com-
pany for about four years. He’s not
an unknown quantity to us, and
he’s extremely bright and talented.

“Bill has a great understanding
of Full-Service radio — not a lot of
people do. He’ll be a real strong
plus for us. In terms of on-air con-
tent, we won’t be doing anything
differently. He’ll bring some fresh
ideas to the table and innovative
ways of doing things. I don’t see
any major changes in the type of
product we’re delivering.”

Schmidt Rejoins

Rhino As
r. Director

Rich Schmidt

After four years as Windham
Hill National Promotion Director,
Rich Schmidt returns to Rhino
Records as Sr. Director/Promo-
tion. Reporting to VP/Marketing
Chris Tobey, he’ll be based at the
company’s Santa Monica head-
quarters.

Tobey remarked, ‘Rich has the
breadth of experience to promote
the extremely eclectic group of art-
ists that Rhino releases. Besides,
he’s worked here before and he
agreed to come back anyway.”’

Schmidt told R&R, “Here I can
promote both new and developing
artists, and work with Chris

SCHMIDT/See Page 34

Mark Di Dia

Di Dia added, “Just a year ago,
Warren was our ‘Local Rookie of
the Year’ and Susan was an assis-
tant, which proves hard work and
dedication pay off. It’s an honor
and a privilege to lead this talented
promotion department into the
)ws.)’

Before joining Geffen in 1988, Di
Dia was Music Research Director
for AOR tipsheet the Friday Morn-
ing Quarterback. Earlier, he was
MD at WXRK/New York and

Di DIA/See Page 34

Mansfleld VP
At Capitol/
Nashville

Joe Mansfield

CEMA VP/Marketing Joe Mans-
field has been named VP/Sales &
Marketing for Capitol/Nashville.
He replaces George Collier, who's
left the label.

Capitol/Nashville President Jim-
my Bowen said, ‘“‘As more and
more people get into Nashville mu-
sic, and the baby boomers mature,
they want to hear music that re-
flects their lifestyle. Joe Mansfield
understands that market better
than anyone, and his addition to the
the company will bring Capitol/
Nashville to the forefront in sales
and marketing.”

MANSFIELD/See Page 34

Bob Garland

Garland
Now VP
At Columbia

Beb Garland has been promoted
from West Coast Director to VP/
Singles Promotion at Columbia
Records. Relocating to the label’s
New York headquarters, he’ll re-
port to recently named VP/Promo-
tion Burt Baumgartner and will su-
pervise all phases of Columbia sin-
gles product.

Baumgartner stated, ‘‘These are
truly some of the most important
days in the history of Columbia,
with decisions made and actions
taken that will affect us for some
time to come. I know Bob will be an
important part of the team that
moves us through this decade.”

Garland told R&R, “I feel very
fortunate to be with Columbia Rec-
ords at this time. [Columbia Presi-
dent] Donnie Ienner and Burt have
been unbelievably supportive. We

GARLAND/See Page 34

Hurley Upped
To KXXY GM

Bill Hurley

KXXY-AM & FM/Oklahoma Ci-
ty Station Manager Bill Hurley has
been promoted to GM of the New-
Market Media Country combo.

NewMarket Regional VP Tom
Kennedy (who had also been GM at
KXXY prior to becoming VP/GM
at WNOE-AM & FM/New Orleans

HURLEY/See Page 34

HAYES WXGT PD

Ballentine Named
Great Trails Corp. PD

Great Trails Broadcasting has
promoted WGTZ (Z93)/Dayton PD
Jeff Ballentine to the new position
of Corporate PD. He'll oversee pro-
gramming at Gold WING/Dayton,
Big Band/CHR combo WCOL &
WXGT (92X)/Columbus, and AC
WIZE/Springfield, OH.

At 92X, afternoon driver and in-
terim PD Michael Hayes assumes
his first PD position. He replaces
Mark Todd, who left four weeks
ago to become OM at KQLZ (Pi-

rate Radio)/Los Angeles.

Great Trails President Alex Wil-
liams told R&R, “We’ve broken
with a longstanding tradition, but
I've been so impressed with the job
Jeff’s done in Dayton that I felt his
talents could be expanded into our
other markets. He’ll report to me
as we combine our brainpower to
address our increasingly compli-
cated and competitive market sit-

uations.”
BALLENTINE/See Page 34

— —
—r —

PAGE THRI

APRIL 20, 1990

NEW PDs & VETERAN JOCKS:
WORKING IT OUT

Two Urban PDs share techniques of easing
the transition for veteran air personalities
when a new programmer or format comes in
— as an alternative to blowing out the entire
staff.
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NEWS

Stevens Back
To WOKY
In PD Post

WJJD/Chicago PD Steve
Stevens has been tapped to pro-
gram Big Band WOKY/Milwau-
kee, effective April 26. He succeeds
Larry Ryan, who has exited after
five months.

WOKY VP/GM Brian Ongaro
told R&R, “‘Steve was with us be-
fore [in 1983] and gave us the high-
est shares in our history. He really
understands the music. We’ve kept
in contact the past several years,
so he knows what’s going on here,
as well as most of the people. We’re
excited to get him back, and he’s
anxious to return to Milwaukee.”

Following his two years as
WOKY’s PD, Stevens has pro-
grammed Nostalgia WJJD for the
past five years.

WNEZ
Flips To
SMN Gold

B/EZ AMer WNEZ (EZ 910)/
Hartford has left the format to be-
come SMN affiliate “Cool Gold
910AM.” The WNEZ calls remain,
as do all staffers.

Station Manager/PD Jack La-
zare told R&R, “The reason is
strictly business. The B/EZ format
was not appropriate for the AM
dial. Everyone told us what we had
wasn’t working. Like many for-
mats, this one had a vocal but
small group of fans. We’re going in
a direction which had been untap-
ped, and are taking a big piece of
the pie. The competition is taping
us like mad. We're doing some-
thing that’s getting noticed and is
making us happy ”

WNEZ had a 3.1 share in the fall
Arbitron.

Bush’s New Right-Hand Man

President George Bush and Friends Of The Capital Children’s Museum bestowed
“Entertainer Of The Decade’ honors on Michael Jackson at a recent White House
ceremony. Said Bush — pictured with the Epic singer/dancer and First Lady Bar-
bara — “This great artist has influenced people of all ages through his example as a

humanitarian.”

Y

LINDLEY GSM

Sacra Becomes GM At WZCL

GSM Elsie Sacra has been pro-
moted to GM at WIN Communica-
tions’ Gold WZCL/Norfolk. She re-
places Rich Sutton, who has relo-
cated to New York. Robin Lindley
replaces Sacra as GSM over a
seven-member sales staff.

Sacra told R&R, “I’m having a
ball. There’s a great group of peo-
ple here and it’s a total team effort.
My job is to figure out what I'm do-
ing at this desk. There’s so much
support here that I don’t feel in-
timidated by this position.”

Regarding the station, she add-
ed, “We basically bought a stick.
We didn’t buy an audience. We
were prepared to work at this for
about three years. [Crosstown]
WLTY reacted to our coming into
the market: it was AC and went
Oldies the same day we did. Unfor-

tunately for them, they don’t have
the luxury of being able to operate
at a constant loss. WLTY is losing
cume and revenue, we're in a
building stage. I'm very comforta-
ble in this race . . . it’ll be a matter
of staying power.”

Concerning Lindley, Sacra ex-
plained, “She was our Regional
Manager for the DC market. Like
me, she’s been here since the in-
ception. She’s an excellent sales-
person and is well-known in the
market. Robin’s also very creative
and aggressive — two qualities we
desperately need.”

Sacra was Sales Manager for
five years at crosstown AOR
WNOR and an AE for then-Classic-
al (now CHR) WGH/Norfolk be-
fore joining WZCL a year ago.

A Charismatic Promo Staff

(7]
Charisma recently brought its new field promotion staff together for the first “official” strategy sessions with VP Bob Catania.
Pictured at label HQ are (seated, I-r) Tom Bobak, Cindy Abrams, Dale Connone, Catania, Paul Calabretta, Jeff Neben, and
Chris Payne; (standing, I-r) Jim Davenport, Dee Ann Metzger, Julie Rae MacLeod, Scott Douglas, Lainie Grossman, Rhonda
Herlich, Brian Corona, Jeanne Samois, Lenny Bronstein, Al Moinet, and Eric Davis.

DU BOIS PD

WDGY Flips To News/Talk

After 13 years as a Country out-
let, WDGY/Minneapolis changed
to News/Sports/Talk on Monday
(4/16). Air personality and seven-
year station vet Jim du Bois re-
places the exiting Rick Stephenson
as PD.

In announcing the change, VP/-
GM Mick Anselmo said, “In these
days of AM simulcasts and satellite
programming, we're very excited
about the opportunity to do some-
thing live and local, of which Mal-
rite has been very supportive.

“We have a vision for this radio
station that will not only compete
but succeed well into the '90s. We
have a schedule of professional
sports programming, the most
popular syndicated program hosts
in the country, and a team of prov-
en local performers that will give
the Twin Cities a viable choice on

the AM dial.

“Jim is a consummate profes-
sional with an exceptional commit-
ment to winning. His rich history at
WDGY will allow him to success-
fully position 1130AM Radio for the
’90s as a force in News/Sports/Talk
radio.”

Du Bois, a Minneapolis native,
joined WDGY in 1981 and has work-
ed as a personality, an AE, and a
reporter in his 17-year broadcast
career.

WDGY was once one of the the
nation’s preeminent Country out-
lets, consistently ranking in the
market’s top five 124. Station
alums include KPLX/Dallas VP/
GM Dan Halyburton and WSOC/
Charlotte VP/GM Gregg Lindahl
and PD Paul Johnson. WDGY is
currently the radio home of the
NBA Minnesota Timberwolves.
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RADIO BUSINESS

Gammon Files Two More FM Move-Ins

Undeterred by attacks on his Atlanta move-in propos-
al (R&R, 4/6), media broker-turned-radio entrepreneur
Tom Gammon has filed to move two more of his small
market FMs closer to major population centers. Gammon
has submitted proposals to the FCC to relocate stations
near Sacramento and Columbus, OH.

Gammon filed to move WKKJ/
Chillicothe, OH’s transmitter to an
existing TV tower about ten miles
north of its current site, giving the
50kw FM a tower height of 500 feet
instead of the current 350 feet. He
maintained that won’t give the sta-
tion a city-grade signal over Co-
lumbus, “but a wider, broader sig-
nal in the area.” He added he’d be
happy to get some spot buys out of
Columbus, but the station is ‘““doing
well where it is.”

Gammon also asked for permis-
sion to move KRWR/Carson City,
NV to Fair Oaks, CA, but refused to
say whether the proposed upgrade
and transmitter relocation would
put a city-grade signal over Sacra-
mento. Gammon said he wouldn’t
discuss specifics because the Com-
mission hasn’t yet put the proposal
out for public comments. He told
R&R Tuesday (4/17) he plans no
additional station moves.

Backer Bashes NAB

One station owner is taking the
NAB to task for filing against Gam-

S % Lt

mon’s plan to move WHMA-FM/
Anniston, AL to suburban Atlanta.
Gary Burns, who owns WTMG/
Tallahassee and WDVH/Salisbury,
MD, accused the association of be-
ing a “puppet for Cox Broadcast-
ing.” Cox, he charged, is concern-
ed because “somebody is trying to
upset their game of monopoly in
Atlanta.” Burns, who lives in At-
lanta, said he has no ties to Gam-
mon and has “never met the man.”

Meanwhile, folks in Anniston are
fighting to keep WHMA where it is.
Former WHMA GM Bobby Price
has been spearheading the effort
against the move since quitting the
station last month. He took out a
local newspaper ad urging people
to write their senators and con-
gressman to protest the Gammon
proposal. His ad warned: ¢Citizens
of Calhoun County: You better
wake up! A big eastern special in-
terest group is about to silence this
community’s most powerful voice
forever.”

Politicians Attack Move-In

Rep. Glen Browder (D-AL), a
newly elected congressman repre-
senting the Anniston area, has join-
ed the anti-Gammon crusade. In a
letter to FCC Chairman Al Sikes,
Browder declared the Gammon
proposal ““is an abuse of the public
interest and ought to be denied.”

Both the Anniston City Council
and Calhoun County Chamber of
Commerce have adopted resolu-
tions opposing the Gammon FM
move. Mayor William Robison said
he’s never spoken with Gammon
and had no desire to discuss Gam-
mon’s ‘‘pirating away of our sta-
tion.” However, Robison said he’d
like to meet with Gammon if the
FCC denies the station move and
discuss having Gammon continue
as part of the Anniston business
community.

Gammon told R&R he under-
stands the opposition in Anniston
because “most people are always
upset at a change, any change.”
And, he said, he’s not sure people
really understand his plan to sub-
stitute another FM in their town.
He added that the controversy has
resulted in a “great deal of visibil-
ity” for WHMA-AM & FM, with lis-
tenership and revenues up for the
combo.

POSSIBLE RADIO IMPLICATIONS

Court Rules FCC Must Weigh Obscenity Charges

In a decision with possible implications for radio sta-
tions that air racy material, a federal appeals court last
week ruled that the FCC must consider a challenger’s ob-
scenity charges when debating whether to renew a broad-
cast license. Current Commission policy allows only lis-
tener complaints that have resulted in findings against the
licensee to be considered in the renewal process.

According to an F'CC lawyer who
asked not to be identified, the prec-
edent set in this case will almost
certainly be applied to indecency
complaints. Thus, a radio station
that airs controversial programm-
ing — but has never been cited for
indecency — could find itself defen-
ding against an indecency charge
during a renewal proceeding held
years later.

The ruling by a three-judge panel
of the U.S. Court of Appeals for the
District of Columbia came in the
case of Monroe Communications v.
FCC. The case stems from Mon-
roe’s challenge for the license of
Video 44, a television station that
aired a subscription television ser-
vice featuring sexually explicit
movies. While the FCC had receiv-
ed complaints about Video 4, the
agency had never found the station
liable for violations of its indecency
or obscenity rules.

Cautious Handling
Of Indecency

During Video 44’s renewal pro-
ceeding, the FCC Review Board
sought to add obscenity as an issue
against the station. But the Com-
mission said it would not consider
the allegations of past obscenity
because doing so would have a
chilling effect on broadcasters,
who might find themselves facing

obscenity charges in a renewal
proceeding years after a contro-
versial broadcast. For an obscen-
ity complaint to be considered, the
FCC said, it must be filed close to
the time of the alleged obscene
broadcast.

But, the court said, such a policy
constitutes gingerly handling of
obscenity. In the licensing process,
the judges wrote, the Commission

is supposed to address issues of
public interest. Yet it has ‘‘severe-
ly limited the extent” to which it
will deal with allegations of
whether a licensee has broken the
law by broadcasting obscene ma-
terial.

The court further ruled the Com-
mission acted arbitrarily when it
refused to investigate a Chicago
woman’s complaint that she had
viewed a Video 44 program featur-
ing people performing acts of sex.

The court instructed the Com-
mission “to either consider the evi-
dence of obscene broadcasts by
Video 44 that was offered by Mon-
roe and that appeared in some con-
temporaneous citizen complaints,
or to better justify its refusal.”

gramming.

Joe Nuckols fired up the “For
Winners Only" format three years
ago on his Florida station and had
already signed seven affiliates
across the country before tuming
the effort over to Drake-Chenault.
Nuckols has the rights to excerpt
motivationai tapes distributed by
Chicago-based Nightingale/Con-
ant, a mgjor publisher of self-help

Drake-Chenault Signs With
Winners News Network

Motivation is just a radio button away for WWNN/Pomp-
ano Beach, FL's listeners. And Drake-Chenaulit is betting
the Winners News Network can light a fire under yuppie
professionais from coast to coast by marketing WWNN’s
“all-Motivation” format as its first foray into nonmusic pro-

books. Nuckols explained, “instead
of hit records, we're playing hit
ideas.”

The format also includes a nation-
al newscast focusing on “lifestyle”
news. Nuckois said affiliates can
sell 10-12 minutes of spots per
hour, while the network reserves
four minutes for national spots.

REPORT

PAT CLAWSON

Root Ordered To Pay Liggett

ashington communications lawyer Thomas Root

has been ordered to pay $74,000 to Michigan

broadcaster Bob Liggett as a resuit of a lawsuit
filed shortly after Root’s “mystery flight” and crash into the
Atlantic.

Liggett's seven-station Liggett Broadcast Group filed suit last August
to recover a $74,000 escrow payment it placed with Root for a CP pur-
chase. Root, now awaiting trial on 33 federal fraud and forgery charges,
has already paid Liggett an additional $5000 in interest and “other com-
pensation” stemming from the suit.

Liggett said he and Root have reached an agreement on repayment of
the $7 4,000, and the embattled lawyer has assured him he has the “finan-
cial resources” to eventually meet that obligation. “I'm trying to be con-
ciliatory,” said Liggett. “l learned a long time ago you can't get blood from a
stone.”

Despite their legal tiff, Root and Liggett are still working together on
possible acquisitions. “| have business interests that Mr. Root seems able
to facilitate,” Liggett told R&R. “| happen to think that, left to his own de-
vices, Mr. Root is a very good lawyer. He really has a feel for the
business.”

Debts Burdening Great American, Tak?

as Great American Broadcasting President Carl

Wagner retained broker Gary Stevens to shop sev-

eral stations? Dealmakers are buzzing that the
Cincinnati-based group is unioading choice properties to
pare down Carl Lindner's massive LBO debt.

Wagner didn’t retumn calls, and Stevens told R&R, “I know nothing
about it.” Stations on the block reportedly include KROY/Sacramento,
WDAF & KYYS/Kansas City, WNDE & WFBQ/Indianapolis, WTVN &
WKRQ/Columbus, and WKLS/Atlanta.

Another broadcaster, WUSL/Philadeiphia owner Sharad Tak, is re-
ported by the Buffalo News to be on the brink of bankruptcy. The paper re-
ports station brass at his WGRZ-TV/Butfalo have warned employees that a
corporate bankruptcy reorganization is under consideration because Bank
of New England has called a $185 million loan. Tak has already closed the
news department of WQOW-TV/Eau Claire, Wl because of cash flow
problems, and negotiations to sell a Honolulu TV station recently collapsed.

Tak hasn't returned R&R's calls for two weeks. Meanwhile, bankruptcy
court clerks said there'’s no record of his Tak Communications chain filing
a Chapter 11 petition.

' Dodge Debunks Financial Woe Rumors

teve Dodge labeled as “nonsense’ rumors churning

in Boston that his Atlantic Ventures is running into

heavy financial weather and may exit the radio busi-
ness. He attributed the rumors to an unnamed Beantown
competitor and claimed his cable TV war chest will keep him
in the radio game for a long time.

“We're in fine shape. We're doing well in Boston (WRKO & WROR),
and our other properties are coming along fine. | like radio, and we’re going
to stay in it.” Dodge said the recent $3.95 million sale of WXXX/Burling-
ton, VT was part of his plan to upgrade to Top 20 markets, and the com-
pany is now shopping WAQX/Syracuse with a $4 million price tag.

:‘%%License Lapse Slaps Willis Wallet

ishop L.E. Willis has spent about $400,000 over-

hauling WING/Trenton, NJ's technical facilities, and

now the FCC wants him to make another invest-
ment. His Crusade Broadcasting has been slapped with a
$10,000 fine for operating the AM station without a valid li-
cense over several months.

Willis had been operating with temporary authority while seeking FCC
approval of a new directional antenna system, but forgot to renew his per-
mit. His lawyer, David Hunsaker, wants the fine reduced or dropped com-
pletely on grounds that it was simply an oversight that “nobody called the
Commission.”

FCC engineer Kevin McKeon agreed Crusade just “didn't keep up the
paperwork,” but noted that WING had been fined in the past for “many
technical violations.” The station is once again operating with temporary
authority.




We Produce

The Software
Our Competition
Hates.

TAPSCAN - Radio software system for Arbitron or Birch.

Multimedia - Mixed media analysis system for Radio, Television, Newspaper -
Individually or as a complete mix.

QualiTAP - Qualitative radio software system for Scarborough,

The Media Audit or Mediamark Research (MRI).

TargetONE - Qualitative radio analysis system based on combined data
provided by MRI’s National Double Base Data; CACI's ACORN™ Cluster-
ing data, and either Arbitron or Birch.

GridONE - Supply and demand based electronic rate card system.

The Director Series - Totally integrated broadcast management, traffic,
logging and billing system.

MusicSCAN - Music scheduling software.

TAPSCAN is the nation’s largest supplier of ratings analysis and
presentation software to broadcast stations for one important reason. We give
our clients exactly what they need to effectively compete in today’s
increasingly complex marketplace.

By the way, if your competition uses anything other than TAPSCAN
software, chances are we produce the software your competition hates.

We are the innovators in broadcast software

3000 Riverchase Galleria, Suite 1111 - Birmingham, Alabama 35244 - (205) 987-7456
Boston Chicago Los Angeles Toronto Vancouver
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Confer, Amaturo Dance In $11 Million
California FM Tax Tango

Windy City Latino AM Trades For $6 Million,
Ragan Henry Rolls Dice In Las Vegas; Dolly Buys A Pair

KFRG/San Bernardino, CA
PRICE: $11 million {approximate)
COMMENT: This station is involved in a
two-step transfer. b the first transac-
tion, Keymarket of Callfornia Inc. will
transfer the station to Tremont Group
Ltd. In the second transaction, Tre-
mont will transfer the station to a new
limited partnership known as Keymar-
ket of Callfornia Ltd. The original
seller, Keymarket of California Inc., will
be the general partner and Tremont will
become the limited partner. The deal is
structured in this manner to allow Tre-
mont to use the benefits of a tax certifi-
cate it acquired in a previous transac-
tion.

FREQUENCY: 95.1 MHz

POWER: 50kw at 321 feet

FORMAT: AC

Transaction 1

PRICE: $8 million (approximate)
TERMS: Asset sale. The buyer is ac-
quiring the station by assuming all out-
standing debts, including $5 million
owed to it by the seller; $1.5 million
owed to BayBank Boston; $1.5 million
to Kerby Confer; all trade accounts
payable and all contractual and lease-
hold obligations of the seiler.

BUYER: Tremont Group Ltd., a Florida
limited partnership cwned by General
Partner Joseph Amaturo of Ft. Laud-
erdale and members of his family. He's
the former owner of the Amaturo
Group, which previously owned and
operated several major-market sta-
tions, including KMJQ/Houston.
Amaturo currently is the court-
appointed receiver of three Nebraska
TV stations.

SELLER: Keymarket of California
Inc., a Georgia corporation owned by
Kerby Confer. He also owns WILK &
WKRZ/WIllkes-Barre; WHGB & WNNK/
Harrisburg; KFON & KKMJ/Rolling-
wood-Austin, TX; WEZC/Hickory, NC;
WODzZ & WRVR/Memphis; WWL &
WLMG/New Orleans; and WQSF/Wii-
liamsburg, VA.

Transaction 2

PRICE: $3 million (approximate)
TERMS: The buyer is to assume liability
for $1.5 million owed to BayBank Bos-
ton and another $1.5 million note due
to Kerby Confer. The buyer also as-
sumes liability for al trade accounts
payable and all contractual and lease-
hold obligations.

BUYER: Keymarket of California Ltd.,
a Georgia limited partnership. The
100% general partner is Keymarket of
California Inc., headed by Kerby Con-
fer. The 100% limited partner is Tre-
mont Group Ltd., headed by Joseph

Amaturo.
SELLER: Tremont Group Ltd.

FM CP/Pearl City
PRICE: $232,294
TERMS: Asset sale for cancellation of

debts owed to buyer

BUYER: Paul Yang of Pasadena, CA.
He is a part-owner of KHCR/Paaullo,
Hl.

SELLER: Carmen Dwight of Ingle-
wood, CA

FREQUENCY: 101.9 MHz

POWER: 100kw at 500 feet

Silvis, IL; Jeff and Caralee Rath of
Moline, IL; and Don Langan of Betten-
dorf, 1A.

SELLER: Valiey Broadcast Ministries
Ltd., headed by Dr. Larry Lewls.
FREQUENCY: 1580 kHz

POWER: 500-watt daytimer
FORMAT: AC

KATW/Lewiston

PRICE: $43,589 for 80%

TERMS: Stock sale paid solely by ex-
change of shares with buying corpora-
tion

BUYER: AlA Services Corp., owned
by Reed Taylor, R. John Taylor, and
Mark Bolland.

SELLER: Alton Dewain Woodworth of
Moses Lake, WA is selling his entire
50% stake in Woodcom Inc. Timothy
Lyle Woodworth, another 50% owner,
will retaln a 20% ownership stake at
the conclusion of this transaction.
FREQUENCY: 101.5 MHz

POWER: 100kw at 848 feet
FORMAT: AC

WOPAI/Chicago

PRICE: $6.4 million

TERMS: Stock sale for cash. At clos-
ing, the purchase price will be increas-
ed by the value of any cash on hand
and by any prepaid obligations.
BUYER: Axios inc., owned by Athena
and John Marks of Chicago. They're in
the process of buying KLOK/San Jose
and KBRG/Fremont, CA.

SELLER: CID Broadcasting Inc., own-
ed by Joseph Anteio and Arthur
Velasquez.

FREQUENCY: 1200 kHz

POWER: 10.5kw day/1.08kw night
FORMAT: Spanish

COMMENT: The sellers have been fi-
nanced by Cole Taylor Bank in
Drovers, IL and First National Bank in
Harvey, IL.

KGLR/Bettendorf

PRICE: $175,000

TERMS: Asset sale

BUYER: Eternity Broadcasting Inc.,
owned by Dr. Larry Lewis.

SELLER: Valley Broadcast Ministries
Ltd., headed by Dr. Larry Lewis.
FREQUENCY: 93.5 MHz

POWER: 3kw at 300 feet

FORMAT: AC

COMMENT: In its FCC filing, Valley
says the station, formerly known as
KBQC-FM, will commence commercial
operations and change its present re-
ligious format.

KBQC/Davenport

PRICE: $200,000

TERMS: Asset sale for cash

BUYER: Christian Family Media Inc.,
owned by Scott and Tonya Culley of

KREJ/Medicine Lodge

PRICE: No cash consideration — dona-
tion

TERMS: Asset sale

BUYER: Florida Public Radio Inc., a
nonprofit organization headed by Ran-
dy Henry and Harry Shetler of Titus-
ville, FL.

SELLER: Randy Henry of Titusville,
FL. He also owns KREH/Sisseton, SD;
KSKB/Brookiyn, IA; and WPGS/Mims,
FL.

FREQUENCY: 95.9 MHz

POWER: 3kw at 328 feet

FORMAT: Religious

WKXF-AM & FM/Eminence
PRICE: $300,000

TERMS: Cash for assets

BUYER: Midwestern Broadcasting
Assoclates, owned by Mark Roberts.
SELLER: Bass Broadcasting Co.,
owned by Stuart Bass.

FREQUENCY: 1600 kHz; 105.7 MHz
POWER: 500-watt daytimer; 3kw at
325 feet

FORMAT: Country; AC

BROKER: John L. Pierce & Associ-
ates

WKZT/Fulton

PRICE: $122,000

TERMS: Station assets for $80,000
with $25,000 cash due at closing;
promissory note for $55,000 at 10%
interest to be paid in monthly $1000
installments. Buyer agrees to lease
transmitter site real estate for five years
at $350 per month, and has option to
purchase site at any time for $80,000.
Buyer also agrees to lease studio
equipment for $350 per month over
five years, and has option to purchase
equipment at any time for $80,000.
BUYER: River County Broadcasting
Inc., owned by Alvin McClain and
Charles Whitlow of Mayfieid, KY.
SELLER: Ken-Tn Broadcasting Corp.,
owned by Kenneth and Clara Agnes
Turner.

FREQUENCY: 1270 kHz

POWER: 1kw day/54 watts night
FORMAT: Country

WIZY/East Jordan (FM CP)
PRICE: No cash consideration
BUYER: Interlochen Center for the
Anrts, a nonprofit organization headed

$404,802,319

TRANSACTIONS AT A GLANCE

Deals So Far In 1990;

Total Stations Traded This Year: 383
This Week’s Action: $26,436,912
Total Stations Traded This Week: 27

(approximate)

® Deal Of The Week:
® KFRG/San Bernardino, CA $11 Million

® WOPA/Chlcago $8.4 million

® WKZT/Fulton, KY $122,000

® KJULiLas Vegas $4.2 million

® WYSH/Clinton, TN $21,000

® WANT/Richmond $1 million

@® FM CP/Pearl City, Hl $232,294
©® KATW/Lewiston, ID $43,589 for 80%

©® KGLR/Bettendort, 1A $175,000

©® KBQC/Davenport, IA $200,000

@ KREJ/Medicine Lodge, KS No cash consideration
® WKXF-AM & FWEminence, KY $300,000

® WIZY/East Jordan, Mi (FM CP) No cash consideration
® KHAT-AM & FM/Lincoln $1,325,000

©® WMRQ/Meredith, NH $525,000 for 51%
® WISP & WKCP/Kinston, NC No cash consideration
® KVRA & KVRF/Vermililion, SD $94,000 (approximate)

© WSEV-AM & FM/Sevierville-Gatlinburg, TN $7 15,000
® KKWY/Ogden, UT No cash consideration
® WZQK/Cosburn, VA (FM CP) $8500 for 40%

© WNNO-AM & FM/Wisconsin Dells, Wi $75,529 for 60.73%

by President Dean Boal. Former Mich-
igan Governor William Milliken, pianist
Van Cliburn, and Texas broadcasting
and real estate tycoon Robert Bass are
directors.

SELLER: Gretchen Millich of Wash-
ington, DC.

FREQUENCY: 100.9 MHz

POWER: 1.31kw at 489 feet

jebraska

KHAT-AM & FM/Lincoln
PRICE: $1,325,000

BUYER: Tate Communications Inc.,
owned by Harvey Tate. He also owns
KIKN & KMTXF/Brownsville-Pharr, TX
and KMCK/Siloam Springs, AR.
SELLER: Marathon Communications
Inc., owned by Patrick Shaughnessy.
The company also owns KBUL/Carson
City, NV and WAVH/Mobile.
FREQUENCY: 1530 kHz; 106.3 MHz
POWER: 5kw daytimer; 2.9kw at 145
feet

FORMAT: AC

BROKER: Chapman Associates

KJUL/Las Vegas

PRICE: $4.2 million

BUYER: Waldron Partners L.P., head-
ed by H. Patrick Swygert, the Execu-
tive VP of Tempie University of Phila-
delphia. The company’'s majority non-
voting stockholder is Ragan Henry's
wife. Waldron is the proposed buyer of
KFAN/Fredericksburg, TX; WKKY/
Moss Point, MS; WKMI & WKFR/Kala-
mazoo-Battle Creek, Ml; and WWKI/
Kokomo, IN.

SELLER: Carrigan Communications,

owned 51% by Debbie Carrigan and
49% by Philadelphia entrepreneur
Ragan Henry. He has extensive broad-
cast interests, including KDIA/Oak-
land.

FREQUENCY: 104.3 MHz

POWER: 100kw at 1181 feet
FORMAT: AC

BROKER: Doyle Peterson and Don
Sailors
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WMRQ/Meredith

PRICE: $525,000 for 51%

BUYER: Michael and John Specter
SELLER: William Forbes is selling his
51% stake in Latchkey Broadcasting.
The other 49% is owned by Gary How-
ard.

FREQUENCY: 101.5 MHz

POWER: 3kw at 302 feet

FORMAT: AOR

BROKER: The Connolly Company

WISP & WKCP/Kinston

PRICE: No cash consideration
TERMS: Station assets are being
transferred for no monetary considera-
tion to settle a bankruptcy claim.
BUYER: CSP Communications Inc.,
owned by J.D. Conner, Hubert Pierce,
and Edward Seeger.

SELLER: Coastal Carolina Broadcast-
ing Inc., a debtor-in-possesion owned
by T. David Luther. He also owns
WBTM & WAKG/Danville, VA.
FREQUENCY: 1230 kHz; 97.7 MHz
POWER: 1kw; 3kw at 248 feet
FORMAT: AC; Urban

Continued on Page 10



Walter Sabo’s Deathray Marketing Workshop
Reveals New Methods For Winning
The Ratings Credit You Deserve.

Your station probably sounds fine. Now get the ratings credit
you deserve. Deathray Marketing Workshop shows your entire
team now to market your product in a tough environment.

Customized for your station and market exclusive, our full
day Interactive presentation teaches effective new ways to get
full diary credit. We come to your market. You pick the date
and time.

® See vital data on how diary keepers really think.

® Discover new ways to buy TV time, making sure
every single spot grabs diary keepers!

® OWN in-office listenership using low-cost
telemarketing!

@® Achieve dramatic results from outdoor, direct
mail, on-air contesting.

This is the advanced radio marketing course. Lock in your
market--call now for your Deathray Marketing Workshop
brochure to be air-expressed to your desk tomorrow morning.

(212) 475-4546

DEATHRAY MARKETING INTERACTIVE WORKSHOP

241 Third Avenue, New York City 10003 Call (212) 475-4546

Secret of success in the 90s? Marketing!
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Continued from Page 8

KVRA & KVRF/Vermillion
PRICE: $94,000 (approximate)
TERMS: The buyer agrees to assume
all outstanding debts of the combo,
provide $10,000 in cash, and release
seller from certain obligations.
BUYER: Christensen Broadcast
Group Inc., owned by Wallace and Di-
ane Christensen. They also own
KLOH & KISD/Pipastone, MN.
SELLER: Vermiilion Radio Inc., own-
ed by Honee Lee Longstreet, David
Linnemeyer, and Joseph LeTendre.
FREQUENCY: 1570 kHz; 102.3 MHz
POWER: 500-watt daytimer; 3kw at
255 feet

FORMAT: Country; CHR

WYSH/Clinton

PRICE: $21,000

TERMS: Cash for assets

BUYER: Clinton Broadcasters Inc.,
owned by George Guertin of Morris-
town, TN; Jim Stair of Clinton, TN; and
the John M. Paxton Estate. Guertin
also owns WBNT/Oneida, TN.
SELLER: Ann Mostolier, bankruptcy
trustee for Ramax Inc.

FREQUENCY: 1380 kHz

POWER: 1kw day/500 watts night
FORMAT: Country

WSEV-AM & FM/

Sevierville-Gatlinburg

PRICE: $715,000

TERMS: Asset sale for $150,000 cash
and assumption of $495,000 Domi-
nion Bank loan. Additional $70,000 to
be paid in five equai annual installments
for noncompete agreement.

BUYER: Dollywood Broadcasting Co.
Inc. The company is a 50% subsidiary
of Orr & Earls Broadcasting Inc.,
headed by Roderick and Carl Orr of
Branson, MO and Charles and Scottie
Earls of Kennett, MO. Ted and Linda
Miller of Seviervile, TN are 10%
owners of Dollywood. The other 40%

owner is the Dollywood Company, a
joint venture of country music enter-
tainer Dolly Parton and Siiver Dollar
Clty Inc., a Missouri amusement com-
pany headed by President Jack
Herschend. The Earls own interests in
KREl & KTJJ/IFarmington, MO and
KOMC & KRZK/Branson, MO.
SELLER: Great Smoky Broadcasting
Inc., headed by Gil Kneir.
FREQUENCY: 930 kHz; 105.5 MHz
POWER: 5kw day/150 watts night;
320 watts at 945 feet

FORMAT: Country

KKWY/Ogden

PRICE: No cash consideration
TERMS: This station is being transfer-
red involuntarily, pursuant to court or-
der. The buyer, a former owner, has fil-
ed civil fraud charges against the debt-
or-in-possession.

BUYER: Utah Radio Broadcasting
Co., owned by John Webb of Ogden.
SELLER: Utah Radio Company, a
debtor-in-possession owned by John
Mattus and Paul Spranger.
FREQUENCY: 97.9 MHz

POWER: 26kw at 3770 feet
FORMAT: AC

WZQK/Coeburn (FM CP)
PRICE: $8500 for 40%

TERMS: Cash for stock

BUYER: Jerry Barnette, Earl Wendall
Barnett, and Gregory Kress are pur-
chasing a 40% equity stake in the |i-
censee.

SELLER: Preston Communications
Group Inc., owned by Preston Larry
Salyer.

FREQUENCY: 99.7 MHz

POWER: 830 watts at 587 feet

WANT/Richmond

PRICE: $1 million

TERMS: Asset sale for $100,000 cash
at closing, six-month promissory note
for $160,000 at 10% interest, and
one-year $740,000 promissory note
at 10% interest. Madison National

Bank of Washington, DC is assisting
with financing.

BUYER: Opticom Inc., owned by
Johnny Reeves Galloway.

SELLER: Freeman Communications
Inc., owned by Nancy Freeman,

FREQUENCY: 990 kHz
POWER: 1kw day/500 watts night
FORMAT: Urban

WNNO-AM & FM/Wisconsin
Dells

PRICE: $75,529 for 60.73%
TERMS: Cash for stock

BUYER: Teresa and Robert VanGen-
deren, with Jerome and Bonnie Gerke

MAY HAVE COST FLAGSHIPS $12 MILLION

of Wisconsin Deils. They currently are
33.7% minority shareholders.
SELLER: Fifteen Armada Broadcast-
ing Company Inc. shareholders, head-
ed by Steve Horning and Leland Goid-
hammer, are selling their collective
majority interest.

FREQUENCY: 8900 kHz; 107.1 MHz
POWER: 1kw day/229 watts night;
2.6kw at 320 feet

FORMAT: Country; CHR

Radio Biggest Loser In Baseball Lockout

Empty ballparks last month may have cost radio
flagship stations some $12 million. And George Nadel Riv-
in, who works for broadcast accounting specialists Miller,
Kaplan, Arase & Co., recently said the damage could con-
tinue mounting through the lockout-delayed season.

Based on reports from 18 of the
24 U.S. major league baseball flag-
ship stations, Rivin figured the av-
erage home team radio station lost
$475,000 on March exhibition
games that never were. He said
some reported up to $900,000 in lost
revenue. Although he also included
lost revenues from Spanish flag-
ship stations in the $12 million total
loss estimate, Rivin’s figure
doesn’t include lost local spot rev-
enues on outlying baseball network
stations.

“Radio took it hardest,” said
Rivin, since most TV stations carry
few, if any, exhibition games. The
settlement between big league
owners and players calls for a full
162-game season to be played, giv-
ing TV pretty much a full schedule
to air.

It Isn’t Over Yet
However, WFAN/New York GM
Scott Meier told R&R that missing
most of the exhibition season didn’t
have much direct impact on rev-
enues, since Mets preseason

games are included gratis in the
regular season advertising con-
tracts. But he noted the lockout put
regular season spot sales on hold

for three or four weeks because
“clients weren’t willing to talk
about a season they weren’t sure

was ever going to begin.”

KFMB (AM)/San Diego PD
Mark Larson said he expects any
lost revenues “will even out over
the season.” According to Larson,
the Padres flagship station ‘“had
fun anyway”’ and played ‘‘Fantasy
Baseball” in place of the missed
preseason games.

FCC Proposes Preference
For Spectrum Innovators

In a move designed to nurture innovation, the FCC
last week proposed a sort of spectrum copyright that
would guarantee developers of new spectrum-based ser-
vices or technologies a chance to cash in on their work.

Under the “pioneer preference,”
the first person or company to pro-
pose an innovative spectrum-based
service to the FCC would be guar-
anteed a license to operate the ser-
vice if and when the Commission
approved the idea. Such “pio-
neers” would also be given six
months to operate their service
without competition.

Currently, the developer of a new
spectrum-based service must
make details of his innovation pub-

BPI
ENTERTAINMENT
NEWS WIRE

THE ONLY ENTERTAINMENT
SOURCE YOU NEED PRESENTS THE
Bi1GGEST NAMES IN THE BUSINESS:

The Hollywood Reporter ¢ Billboard
American Film ¢ Musician ¢ Back Stage
Amusement Business * Music & Media

Here's a supplemental news service that's a
perfect fit for morning drive, afternoon drive ... or anytime!
It's the single most authoritative source of
late-breaking entertainment news, features, charts,
shorts and briefs and more.
Contact John Morgan for details.

BPI Entertainment News Wire

A Service of BPI Communications, Inc.

33 Commercial Street » Gloucester, MA 01930
Phore: (508) 283-1709 ¢ Fax: (508) 283-2428

Swetz said Republic can get by
with two regional VPs instead of
three. As aresult, Jack Messenger
has exited the Los Angeles office,
and Dick McCauley's duties re-
cruiting new clients will be handled
by other executives.

Swetz told R&R, “Nationally, the
radio industry is pretty soft.” He
said he's eliminated “expendable
positions” in all of the Katz radio rep
companies, including six sales as-
sistants and a two-person computer
operations department. Some other
vacant positions are being left un-
filled. He also eliminated the radio
computer research department, ex-
plaining that he has access to a
“whole floor” of computer re-
searchers at Media Data, part of
Katz Communicatlons.

Cost-Cutting Claims Katz Jobs

Two senior officials are out the door at Republic Radio
as Katz Radio Group President Ken Swetz cuts costs.

Although this year's first-quarter
revenues finished about ten per-
cent behind last year's, Swetz re-
ported the second quarter is now
running about 11% ahead of last
year's levels. For now, he's sticking
to long-range projections that the
second half of this year should be
up seven percent from 1989.

Swetz emphasized that no sales
positions have been cut and that
there are “no mergers of com-
panies coming.” He said the cuts
are designed to put the radio group
back on track with profit projec-
tions, noting that when business is
good, you have a tendency to get a
little fat.”

lic at the FCC and then vie for a li-
cense against other applicants who
want to provide the same service.

Pioneering Definitions

Former National Telecommuni-
cations and Information Adminis-
tration chief Henry Geller, who
proposed the preference, believes
it’s necessary in order to foster in-
vestment in new spectrum technol-
ogies.

“With a few exceptions — like
Bell Labs, which spent over $100
million to develop cellular [tele-
phone service] — companies are
reluctant to spend money on spec-
trum-based services because they
know they’ll have to share their
work with no guarantee of even
having a chance to operate the ser-
vice,” said Geller. ‘“Venture cap-
italists stay out of spectrum tech-
nologies for the same reason.”

Before the proposal becomes
policy, the Commission must de-
termine how to define a ‘““pioneer-
ing service” and whether the six-
month head start is sufficient. Ac-
cording to Allocations Branch
Chief Joseph McBride, the agency
staff realizes that six months may
not be adequate start-up time for
complex new services, particularly
those involving satellites. But at
the same time, he said, the agency
does not want to give pioneers so
much lead time that “the market
might become skewed” perma-
nently in the pioneer’s favor.

The Commission will seek and
consider public comment on all as-
pects of the pioneering proposal be-
fore deciding whether to adopt the
measure.
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Today selling a station is
40% of the effort—the
other 60% is getting it
closed.

Nobody

does either better!

Providing the Broadcast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Results

RANDALLE. JEFFERY
407-295-2572

ELLIOT B. EVERS
415-391-4877

CHARLES E. GIDDENS
BRIAN E. COBB

703-827-2727

RADIO and TELEVISION BROKER AGE
FINANCING - APPRAISALS

|V
W

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO
SAN FRANCISCO

RADIO BUSINESS
QUARTERLY UPDATE
State-By-State Transactions Station Trading
. ) Values Plunge
1990 First Quarter Stations Traded 0 .
o 42% In First
assachuse
) g Quarter ’90
HHlinois 1SNow York
12 10 Pennsylivania adio station
L ' trading vol-
¥ N1 @/ ume during
California Arkansas g 9 South Carolina the first quarter of 1990
8 33 h ouisiane kept pace with the
Arizona™—= Texas 1435 18% level recorded during
e the same period one
year earlier. But the
P dollar value of the 1990
State AM CP CP FM Combo* Total deals feu far ShOI't Of
Alabama 3 0 0 0 0 3 | 1989 action.
Alaska 0 0 0 0 0 0
American Samoa 0 0 0 O 0 0 A total of 289 radio sta-
Arizona T 0 o0 3 2 8 tions, with a combined
Arkansas 4 0 0 2 1 8 value of $288.7 milhon,
California 2 0 1 0 4 11 changed hands in the first
Colorado 2 0 o0 1 2 7 three months of 1990. That’s
Connecticut 0 0 o0 o 0 0 a decline of 2% from the
Delaware 0 0 o0 o0 1 2 $497 million that was paid
DC 0 0 0 o 0 0 for 275 stations in the first
Florida 7 0 0 3 2 14 quarter of 1989. And 1990
Georgia 1 0 0 3 1 6 first quarter stats were con-
Hawaii 2 0 0 0 1 4 siderably off when com-
1daho 1 0 o0 0 0 9 pared to 1989’s last quarter,
Iilinois 2 0 0 0 3 8 during which 365 stations
indiana 0 0 0 2 2 6 sold for a total of $808 mil-
fowa 2 0 0 0 0 2 | lion.
Kansas 1 0 1 0 1 4
Kentucky 0 0 0 0 2 4
Louisiana 3 0 0 4 3 13
Maine 0 0 0 0 2 4 1st Quarter
Maryland 1 0 0 0 0 1 :
Massachusetts 0 0 1 1 3 8 Flgures
Michigan 1 0 0 2 2 7
Minnesota 1 0 0 0 3 7 Total Stations Traded
Mississippi 0 0 0 0 1 2 January-March ’90: 289
Missouri 3 0 2 1 0 6
Montana 1 0 0 0 2 5 Total Dollar Volume:
Nebraska 1 0 0 0 0 1 $289 Million
Nevada 0 0O o0 0 0 0
New Hampshire 0 0 0 0 1 2 ® Combos: 74
New Jersey 0 0 o0 O 0 0 ® AM CPs: 2
New Mexico 1 0 0 0 1 3 ® AM Stand-Alones: 79
New York 1 0 0 2 6 15 ® FM CPs: 8
North Carolina 5 0 0 0 1 7 ® FM Stand-Alones: 52
North Dakota 0 0 0 0 0 0
Ohio 5 0 1 4 1 12
Oklahoma 3 sen 0 o 1 7 The nation’s radio station
Oregon 2 1 0 0 3 9 | trading market was partic-
Pennsylvanla 1 1 1 1 3 10 ularly anemic during the
Puerto Rico 0 i 0 4 0 0 | month of January. Only 27
Rhode Island i 0 0 0 0 1 stations, worth $77.5 mil-
South Carolina 2 0 o 1 3 9 lion, were sold then, as
South Dakota 0 0 o o 1 2 compared to 44 properties,
Tennessee 8 0 o0 1 1 11 valued at $123 million, in
Texas g 0 1 11 6 33 January ’89.
Utah 0 0 0 2 2 6
x‘errg'?':’i:t ? g g : ? 1 Shamrock Sale Tops
Washington 1 0 0 1 2 6 .
West Vigrginia o 0 0 1 1 3 The first quarter’s larg-
Wisconsin 0 0 0 2 2 6 est transaction was ’Sham-
Wyoming 0 0 o0 0 0 0 ro.clf Broadcasting’s $22
= million sale of KMGC/Dal-
Total 1st Qtr. 79 2 8 52 74 289 las to Cook Inlet Radio
*Counts as 2 stations Continued on Page 15
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The first beach party of the
year! Kick off the summer with the
greatest fun-in-the-sun hits by the
Beach Boys, Jan & Dean, the Beatles,
the Supremes and many more. It all
happened in the '60s and it's all hap-
pening again this coming Memorial
Day Weekend! For station clearance
call 1-800-654-3904.

UNISTAR

Available on a swap/exchange basis
to stations in the top 170 Arbitron-rated metro
markets.

S ERIES

Four-Hour Radio Special
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QUARTERLY UPDATE
Top 10 Transactions:
1st Quarter ’90 Deals 3507
' Stations Traded By Month o75 289

@ $22,000,000 KMGC/Dallas to Cook Inlet Radio -
Partners ]

250 - M 1989

@ $13,500,000 WABY & WKLI/Albany and WUTQ & 1990

WOUR/Utica, NY to Paul Bendat

@ $13,000,000 WTUX & WTLC/Indianapolis to 200
Broadcast Partners Inc. -
@ $12,000,000 KKAT/Salt Lake City to Apollo Radio 150 -
Ltd.
'$10,000,000 KNUA/Seattle to Brown Broadcasting T
@ $10,000,000 WAFX/Suffolk (Norfolk), VA to Radio 100 -
Ventures L.P. E
@ $8,100,000 WEZL/Charleston, SC to Apollo 50
Radio Ltd. 3
$7,650,000 WTCR-AM & FM/Huntington, WV to 0-
Alpine Media January February March Total
$7,600,000 KVOO-AM & FM/Tulsa to Great
Empire Broadcasting
$7,000,000 WLMX-AM & FM/Rossville, GA
(Chattanooga) to Baum Broadcast 5 $497
G
el 500 Dollar Volume By Month
. . . All figures in millions (rounded)
Station Trading Values Plunge \
[ OO ad
b
42% In First Quarter '90 W 1989
. . 1 1990 $289
Continued from Page 12 sold. Florida, Louisiana, 300

and Ohio followed close be-
hind with 14, 13, and 12
transactions, respectively.

Partners. The top ten deals
for the three-month period
accounted for $110.8 mil-
lion, 22% of the total dollar
volume.

200

. . For The Record
Americom Radio Brok- 100

R&R first quarter transaction fig-
y
ers, 1989-S top br okere}ge, ures have been increased by
brought its hot streak into | $2505000 from totals posted
the new decade by hand]ing weekly in this section to include o~
13 sales. for a total of $50 6 pricing information made available

e ; since publication and estimated
million. New York state values of some transactions where
played host to the most sta-
tion trading, with 15 outlets

January

actual prices were not disclosed.

February

Total

March

| e s '
p 1111 Trenee atAand! “We get rignt on the scene with our Comrex/cellphone
SRS  combo,” savs Williamson, whether its Purdue football
tailgate parties and stadium interviews or play-by-play

" sports at home and
: We are S0 many opportun- away. Covering the
itdes to use #t, we've really just ¢ o High
scratched the surface.”

‘ KT School marching
%(W&&mim band at the Disney
J el 2 World New Year’s

parade is a perfect example.

With three Comrex frequency
extender/cellphone remote

¥ broadcast units, WASK can be
spontaneous and flexible with ¢
its remote broadcast pro-

¢ gramming. Its easy. The
cellphone provides direct

A Join the Comrex Parade...

connection and the portable Comrex equipment turns the
telephone sound into broadcast quality.

Farm Director Skip Davis roams the country for live
coverage of whats new at state and county fairs, and often
broadcasts his regular farm & commodity reports from
wherever he happens to be. “What you can do with this
gear is limited only by your imagination,” says Davis.

And WASK finds it easier to think creatively now that the
station is no longer tied to the limitations and cost of fixed
line service.

Call today to hear what Comrex can do for
Your station.

SFRN D ENW
‘Vl.'l‘“l‘ﬁﬂ

Specialists in Remote Broadcast Audio Transmission

Comrex Corporation
65 Nonset Path, Acton, MA 01720
1-800-237-1776 / (508) 263-1800 / Fax: (508) 635-0401
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CHR DEBUT @

WXKS 32-26 KZZP deb 23 HOT
PRO-FM HOT97

Q107 WIOQ

WAVA WPGC 8

PWR99 KJMZ 4-4
KKBQ KITY 20-17
KRBE KTFM

PWRPIG KKFR

B96 KGGI 18-16

WKBOQ FM102 10-5 HOT
KS104 22-18 KMEL 7-5 HOT
Y108 29-20 HOT977 30-23 HOT
KKLQ 8-6

799 7-5
X100 BYS 8.5
KUBE KIKI 6-4 HOT

R&R Urban Contemporary
Billboard

Album Over 2 Million Sold

A

(5
© 1990 Virgin Rerords America. h
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QUARTERLY UPDATE
Broker Scoreca rd 1989 First Quarter Results
1990 First Quarter Results RS, W SR I
Stations
S o e i e e A O R T N R RS i S g Broker Sold $ Total"*
A.O. Healan 1 $.2
1st Qtr. 1989 1st Qtr. 1989 American Radio 2 $.3
Stations  1st Qtr. Stations 1989 Stations  1st Qtr. Stations 1989 | Americom 10 $83.6
Broker Sold § Total*  Sold § Total* | Broker Sold $Total*  Sold § Total* Blackburn & Co. 12 $82.4
Americom 13 $50.6 60 $899.0 Kalif 2 %9 2 8350 Burt Sherwood Inc. 2 $.9
Blackburn 10 $32.2 45 $238.1 Exline 3 $.8 20 $18.1 CEA 3 $14.6
M.V.P. 5 $17.2 41 $189.1 Kozacko-Horton 2  s.8 14 $3.4 Cecil Richards & Co. 2 $1.8
Cahn 6 $15.0 - = New England Chapman Associates 6 $6.1
Richards 2 s$125 5 874 Media 1 88 8  s49 Don Sailors & Associates 2 $1.8
Stevens 2 $12.2 14 $129.4 Associated 2 $.5 == = Donaid Nahley 1 $.3
LaRue 3 $120 12 $62.7 LaFrance 1 $.4 1 $.3 Doyle Peterson & Assoc. 2 $3.5
Chapman 5 $9.9 39 $95.5 Jamar 1 $.3 5 $1.6 Gary Stevens 1 $14.0
Fischer 5 $4.4 5 $8.5 Parrish 2 $.3 1 $.3 George Moore & Co. 1 $.1
Foreman 1 $3.5 4 $19.3 Calthoun 1 $.1 1 $.3 H.B. LaRue 4 $14.2
Barger 2 $3.2 2 $8.4 Peak Media 1 $.1 —_ —_ Hadden & Associates 4 $2.0
Mahiman 1 $20 15 $652 | Pierce 1 84 - oE Hogan-Feldmann 2 $5.0
Peterson 2 $1.9 3 $7.7 | Proctor L A 3 $.5 Jack Minkow 9 $75.0
Rosenblum 2 $1.2 11 $3.3 Hickman 1 - 6 $6.9 Thos VMoore 1 $ts
D.M.E. 1 $1.0 = s Total 79 $184.0 Kozacko-Horton 3 $4.5
; ) . Mahliman Co. 1 $1.5
Alf dollar figures 1n millions (rounded)
Michael Fox Auctioneers 1 $.2
Millar Co. USA 1 $.4
— Montcaim 4 $6.5
MVP 6 $26.4
= ’ ¢ ¢ New England Media Inc. 2 $1.4
E AT&T We re anglng NormangFischer & Assoc. 1 $1.5
== Capital Corporation Pat Thompson Co. 3 $1.2
= _ the Best Together Ralph Meador 1 $.1
AT&T Commercial Finance Ray Rosenblum 3 $.9
L - . Richard A. Foreman & Assoc. 1 $7.5
' Robert Chaisson & Co. 1 $4.0
-— e s Snowden Associates 2 $.6
KTMS K % 5 XS Styles Caldwell 1 $.2
et afe  iossTEW Sun Really __ : L
1250 AM 9/7"507' M KMTRTV EUGENE-SPRINGRELD SMOOTH HITS! Thoben-Van Huss 4 $1.4
Eugene-Springfield, Los Angeles, W. John Grandy 2 $2.0
Santa Barbara, California Oregon California William Exline inc. 4 $.8
; : = - William Schutz Jr. 1 $6.2
T (KGN 840 Wood & Co. 3 $2.5
Lite /fumté Lesi Tatk | KTEX ] T &olb. * All dohar figures in miions (rounded)
Pittsburgh, Harlingen, Texas Monterey, California
Pennsylvania .
&,ﬂﬁsxm f&i Mggg i%yv‘; ( Y2 HOW tO FIRST, IDENTIFY A profitable
ettt 18 e i B e e e _—/m niche in your market. Second,
Fayetteville, design & introduce the ideal

Milwaukee, Wisconsin

SEAVIEW 207, Arkansas

Favorites of the 605, 70's and today, with 16 hard rock

Erie, Pennsylvania
945
WP 1Y) S5 KDHT

South Hampton, New York Denver, Colorado

kool

St. Louis, Missouri

796 yeQwer s 1350

Buffalo, New York

CPRIGB o=

V oz ,m

97V e

great country music
New Orleans, Flint, Michigan
Louisiana

Adanta
(404) 393-2310

Los Angeles
(818) 596-2114

product (based on your target
audience’s tastes). Third,
maintain & build your audience
over time. This is the only
approach that virtually assures
improved cash flow and long-term
financial success. The steps are
clear, but they’re hard to do. You
can make it easier by using our
“Format Start-Up Package.”
Call today for details, and ask for
Sue Bell, National Sales Manager,
at (312) 726-8300.

ncrease
your station’s

value..
in three simple steps.

RESEARCH

180 N. Wabash
Chicago, IL 60601
(312) 726-8300




S CHEDULE

WEDNESDAY « MAY 9, 1990

6:00PM

7PM-12Mi0 L.J. Martell/Reebok 8th Annval

“Rock ‘N’ Bowl”’

« Rock ‘N Charity Bowling Party & Tournament
« Prizes . . . Food & Fun

Boss Radio 25th Reunion

Foceeds benefit T.J. Martell
Call 818-348-3162 for details.

10:00PM  Hospitality Svites

THURSDAY « MAY 10, 1990

10:00PM

9:00AM T.J. Martell/Reebok “Celebrity”
Tee Off Golf Tournament

(8200 donation includes: Tee prizes, breakfast, lunch,
cad and green fees; $25,000 “Hole in One” prizes)

7-9:30PM R&R Welcoming Cocktail Party

& Buffet Supper
o “(elebrity Silent Auction”
. Purchases benefit T.J. Martell Foundation

Allantic
Records

Showcase
RR ™

¢ ABC Rodio Networks ""LAUGH BASH’’
xaturing Sam Kinison
o Hospitality Suites

FRIDAY ¢ MAY 11, 1990

10:00PM

MCA
Records

RR Showcase

o Hospitality Suites
SATBRDAY  MAY 12, 1990

8:00PM
R&R presents

L DON
" HENLEY

10:00PM

Capitol
Records
“Game Room

1

* Fospitality Suites
SUMDAY « MAY 13, 1990

11:000M T.2. Martell/Reebok *Celebrity”

Sothall Games

o Ky SX vs. Allstar Records Team (Game 1)

o KNAC vs. KLOS (Game 2)

o Fex Network Allstars vs. KNAC Celebrity Allstars
(Came 3)

© Peg Bundy “"Mother of the Year” presentation

o Rackers vs. Rollers (Game 4)

To register for alf T.J. Martell/Reebok events
. call 818/883-5129

MARKETING

WEDNESDAY »

-WNNOVATION

k-

SELF

(CONVENTION SCHEDULE

MAY 9, 1990

FRIDAY  MAY 11, 1990

2:00PM
7PM - 12MID

THURSDAY e

Convention Registration

I.J. Martell/Reebok *Celebrity”
Cocktail Party & Events

MAY 10, 1990

9:00AM
TEE OFF

10:00AM
3:00PM

7 - 9:30PM

10:00PM

I.J. Martell/Reebok Celebrity
Invitational Golf Classic

Convention Registration Desk Opens

Using New Technology To Gain A
Competitive Edge In The '90s
Presented by Radio Computing Services
Digital Production In The '90s
Presented by Allied Broadcast Equipment
Advanced Perceptual Research: Breaking
Through The Research Buzz Words
Presented by Rantel Research

Getting Diary Keepers To

Write Down Your Name

Presenled by Sabo Media

Welcoming Cocktail Party
& Buffet Supper

* ““Club R&R’’ * Hospitality Suites

FRIDAY  MAY 11, 1990

8:30AM

Format Breakfast Sessions - CHR & NAC
CHR: “*Winning Offensive

& Defensive Strategies’’

R&R’s loel Denver moderates a panel packed with eight of the
format’s most successful strategists from major, medium and
small markets. Today’s hottest CHR topics will be tackled by
Randy Kabrich -Station Manager/PD Y95/Dallas, Jeff
Wyatt-Regional VP/Progiamming & PD Power 106/Los
Angeles, Marc Chase -PD Power Pig/Tampa, Randy
Michaels -locor Exec. VP & (00, Guy Zapoleon-PD
KNRI/Houston & Nationwide Nat'l PD, Jim Cook-PD
WIET/Eiie, Jack Oliver-PD KKRD/Wichita and Leslie
Framm -VP/Piogiamming WABB/Mobile.

NAC: “"Has The Novelty Worn Of?"’

R&R’s Mike Kinosian moderates o multi-part seminar packed

with the format’s most successful programmers and managers.

Their goal is to take on honest fook at NAC . . . which has

shown little ratings growth going into the “90s.

Some of the topics to be covered:

o What's next for the format . ..
lost momentum?

e /s the music right?

® How 1o program against ACs.

Convention Registration Desk Opens

Keynoter: Robert Tucker
“Profiting from Change Through Innovation
. Ways To Succeed in the “90s™

Keynoter: David Rogers
“How to Thrive in the Competitive ‘905"

can it regain

Keynoter: John Parikhal
“The Wizard of Odds: A Multi-Media Look
At Radio in the "90s”

www americanradiohistory com

5:00PM

5:00PM

10:00PM

SATURDAY o

Format Sessions - AOR, Country & UC

AOR: “‘Putting AOR In Focus
For The '90s”

R&R’s Horvey Kojan has a bit of hocus focus planned . . .
attend this session and you'll see actual focus groups in
action. Learn how the audience views AOR and rock and roll
.. what they like . . . and hate. What makes them listen
longer . . . or punch out. R&R has commissioned the Research
Group to conduct and record AOR focus groups exclusively for
Convention *90. You'll see and heor reality . . . as the
listeners do the talking. G&A and full discussion will follow.

Country: “In The '90s”

Top programmers and major label execs discuss issues impacting
both sides of the industry in the “90s. Topics in this

free -wheeling discussion will incude format fragmentation,
greater current percentages, prevailing atfitudes towards the
continving influx of new artists, a penny-by-penny accounting
of o label’s cost of doing business, ond record company’s
ahternative marketing strategies - including the emerging
importance of TNN and CMTV.

UC: “The '90s Mix”

R&R’s Walt Love and a panel of the format’s most competitive

winners in Radio and Records discuss the challenges of

“hactionalization of the core audience”” by competing formats
. How 1o get closes to ““attaining your fair share of

advertising revenves” and how fo maintain an “exclusive

music identity”” for UC radio in the “90s.

"'Multi-Dimensional Selling . . . The
Management Challenge of the '90s."”’

* “Club R&R" o Hospitality Suites

MAY 12, 1990

8:30AM

2:00PM

4:00PM

8:00PM

AFTER SHOW

Breakfast Sessions -

AC: “The '90s Evolution™

R&R’s Mike Kinosian covers all sides of Adult Contemporary
radio in the “90s. Top management from AC’s many factions
will be on hand to discuss . . .

o AC expansion: Not Beautiful Music lo everyone’s ears.
o Offensive and defensive stralegies 1o

fight fractionalization.
Using New Technology To Gain A
Competitive Edge In The '90s
Presented by Radio Computing Services
Convention Registration Desk Opens

Keynoter: C.W. Metcalf
“The Humor Option . . . Change & Stress Adaption
Skills For Surviving And Thriving”

Keynoter: Dudley Lynch
“Scoring A Win In A Chootic World”

“The First Amendment & You:
Obscenity/Indecency/Record Labeling”

Superstar Show - DON HENLEY
““Save the Earth Night”

e “’Club RE&R” * Hospitality Svites

SUNDAY o MAY 13, 1990

10:00AM

I.J. Martell/Reebok “Celebrity”
Softball Games




CIMPROVEMENT « HE

Authored “Breakthrough
Thinking:  Strategies for
Winning Big in Business®
and “How To Profit From
Today's Rapid Changes,”
co-authored *Winning the
Innovation Game.” Former
adjunct professor al UCLA

33

P

“Profiting From Change Through Innovation

...Ways To Succeed in the "90s”

LPING

ROBERT TUCKER

At this session you'll discover how fo:

Help unleash the “innovator”
in you.

Learn to think like an innovator.

Spot changes in the marketplace
well in advance of competitors.

Find the opportunities in change.

>

Motivate your employees t
contribute ideas and insights.

Increase your ability to sell your ideas.
Translate ideas into results.

Use “change” as a source cf oppor-
tunities, rather than of problems.

“The Humor Option ...
Change & Stress Adaption Skills
for Surviving & Thriving”

*®

CONVENTION KEYNOTERS

“Scoring A Win In A Chaotic World”

Mr. Lynch is President of
Brain Technologies Corpo-
tation of Ft. Collins, Colo-
rado and co-author of “Strat-
&gy of the Dolphin.”

CW. METCALF

At this session, you'll explore how a “sense of humor” :an enhance:

Street Journal

President of C.W Metcalf & Company, he has served on
the facultes of the University of Mictigan, Flonda State
and Benninglon. He has been leatured on the NBC Today
Show, CNN, PBS, in Forbes, Newsweek and the Wall

* (reativity « Problem-Solving
* |magination e Risk-Taking ¢ Health

Radio’s most prominent
futurist and prognostica-
lor has produced, excly-
sively for this convention,
a mulli media presentation
showing how lo navigale
radio’s yellow brick road
lo 1995 .. using heart
courage and brains lo
lake advaniage of every
opportunity.

REGISTRATION FEES

“The Wizard of Odds: A Multi-Media Look
At the Future of Radio”

Rogers is President of
Service Innovations Cor-
poration, a consuiting and
training firm located in
Highiand Park, Il He is au-
thor of “Fighting To Win™
and the best sefler, “Wag-
ing Business Warfare.”

JOHN PARIKHAL

In this exclusive one-of-a-kind presentation, you'll get a view of the near-future
and pick up the advantage...

e find out if the “Greyby Boom” will give up
on music radio to spend more fime with
News and Talk

o Will Oldies go away and will Country radio
suffer as American’s live in bigger cities?

* Anticipate change

@ Prepare winning sirategies
in advance.
Practical advice to use the
next day

Know the landmarks fo
look for the next day

® s satellite a Trojan horse?

A 17-year sales veteran, Beck
isthe owner of Los Angeles-
based Chris Beck Commu-
nications. In addition to
consulting, he is an interna-
tionally-published author
whose work is featured in
R&R

DUDLEY LYNCH

Revolutionary ideas in mariagement and marketing strategies ... designed for an era characterized
by constant accelerating change. Lynch uses the powerful metaphor of the dolphin to exemplify the
strategy that is destined to supersede outmoded business behaviors as we enter the last decade

of the century.

The *’Dolphin Strategy’’ promises lo deliver greater power lo:

o (hoose instantly, successfully, between  ® The power of focus on the 20%
the strategies of Take Over, Give In, Get  of your effort that delivers 80%
Out, Trade-Off, and Breakthrough. of your significant results.

* Do more with less ® Ad flexibly, elegantly, and with
o Think tougher and dream endurance amid the accelerating
smarfer. waves of change.

“How To Thrive In
The Competitive '90s”

DAVID ROGERS

A hard-hitting presentation by a master strategist and best-selling author.
Rogers introduces the results of a new study conducted exclusively for the R&R
Convention ... “‘The definitive study on the principles of excellence for
marketing radio and music in the ‘90s.”’

You'll learn the specific steps that should be taken to overcome major changes our
industry will foce in the volatile ‘90s. Each person ottending the presentation wil
receive o complimentary “Findings Summary” of this groundbreaking research study.

“Multi-Dimensional Selling ...
The Management Challenge of the '90s.”

CHRIS BECK

R&R Soles & Management columnist Chris Beck clearly defines the sales opportunities for
prosperity in the 90s...

Preview the “account list” of the ‘90s,

Explore the challenges and evolution inside
radio’s two major account categories ... agency
and automotive.

o At the agency level J

®  local and national retail ... o
featuring recent case
study examples.

WATCH R&R FOR MORE SESSIONS AND SUPERSTAR ENTERTAINMENT!

Regular Rate

Special Rates**
Small Markels & Students

$335 $260

SAVE UP TO 45% BY FLYING AMERICAN AIRLINES
**Official Airline of R&R Convention "90’’

* Registration indudes all sessions, R&R Cocktail Party & Buffet Supper,
Superstar Show and all Hospitality Svites and Exhibits.

Badges must be worn for admittance to all sessions, events and hospitality suites
o All T.J. Martell/Reebok events are in addition lo registration . . .

** Small Markets are these 100+ i size. Regrstration must be submitted on station ketlerbead lo qualily for discount

Student Registrants must have thew instructor apply on therr behalf. submitted on schoo! letterhead, in order fo qually for discount

and are lax deduclible.

You or your travel agent can lake advantage of exclusive

discounts ... on all classes . . . by calling American’s
Meeting Services Desk.
1-800-433-1790 Ask for STAR #0150US
REFUND POLICY:

Registration refunds will be issued after the convention, minus a $40 administrative fee, if written cancel-
fation received by May 4, 1990. After that date, only half the registration amount will be refundable

Reservalions e

HOTEI. RESERVATIONS available at:

Century Plaza, JW Marriott are “stand by” only.

Beverly Hilton 213/274-7777
Bel Age 213/854-1111
Mondrian 213/650-8999

o Mention R&R to qualify for discount on rooms.
o Free shuttle service will be available to all hotels.

www americanradiohistorv com



GO WITH THE WINNERS. DYNAMAX CTR100 SERIES

* Winning is everything.

And hard-hitting DYNAMAX
CTR100 cart machines are on
the front line at WLUM-FM
guarding our #1 position
il in the Milwaukee market.”

liImllnmumlllllllllll!lnmn
i

N vrue .
GO Willie Davis

President
All Pro Broadcasting

A

Fidelipac Corporation
O P.O. Box 808

(J Moorestown, NJ 08057
CJu.s.A.

] 609-235-3900

{J TELEX: 710-897-0254
[J FAX: 609-235-7779
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www americanradiohistorv com
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Media Mavens Name
Their Favorite Formats

' hen media buyers and
planners aren’t working,
they’re often perusing the

media themselves — although they
dislike the accusation that they
tend to favor their personal prefer-
ences in business.

Advertising Age recently asked
media sellers, directors, and buy-
ers/planners to name the three ra-
dio formats they’re most likely to
tune into outside the office as part
of its first Media Planning Prac-
tices Survey.

The weekly trade magazine sent
separate survey forms to those in
each of the three categories. The
sellers are top executives at a vari-
ety of media companies; the direc-
tors are top execs in media depart-
ments at medium to large ad agen-
cies; and the buyers and planners
are from a random sample of all
U.S. agencies great and small.

All of the 179 respondents are ge-
ographically dispersed. Following
are the top ten formats as chosen
by those in each category:

Media Buyers/Planners

AOR

CHR

AC

. News/Talk
Gold

. Classical
Classic Rock
B/EZ

Jazz

. Country

Media Directors

. News/Talk

. Classical
AOR

Gold

. Classic Rock
AC

B/EZ

CHR

Jazz

. Country
Media Sellers

. News/Talk
B/EZ
CHR

AOR
Sports
Urban

. Classical

. Gold

AC

Jazz
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Rent A Car, Get A Phone

espite the soaring popular-
ity of cellular phones, it’s
been nearly impossible to
find a rental car equipped with one

... until now.

Avis plans to install Motorola
phones in more than 9000 of its
large and luxury cars this year in
18 U.S. cities. Eventually, the com-

pany hopes to equip 20% of its fleet
with cellular phones.

Likewise, Hertz is planning to
put car phones in 50,000 vehicles —
28% of its domestic fleet — within
the next five years. The rental car
firm currently has them in 1600
cars, and offers 500 portable
phones for rent.

ON THE ROAD ... AGAIN?!

The Travails Of Business Travel

friendly skies or staying away from home on behalf of their jobs, ac-

H alf of alt business travelers fesl harried and hassled while flying the

cording to a recent survey of 600 such traveling execs by the NYC-

based Hyatt Hotels Corporation.

What's more, nearly one out of every four business travelers (24%)
says his work is affected by five-day trips, and one out of every five claims
his personal life is hampered by a three-night stay away from the comforts

of home.

Following is an in-depth look at the percentage of business travelers
who feel their personal lives and ability to function at work are affected by

job-related road trips:

Affects Personal Life
0 Nights (any travel) 29

1 Night 4%
2 Nights 15%
3 Nights 20%
4 Nights 14%
5 Nights 18%
6-9 Nights 8%
10 Nights 7%

More than 10 nights 79,

Affects Work

OneDayorless 7%

2 Days 2%
3 Days 14%
4 Days 17%
5 Days 24%
6-9 Days 8%

10 Days ormore 9%

OVERVIEW

JOX
BOX

Jock In A Box

ooking for a clever way to

make your T&R stand out

from the avalanche of
similar job applications that bury
a busy PD’s desk? You may
want to try the "Jox Box" — a
custom mailer specifically de-
signed to house your printed
and recorded appeals for em-
ployment.

Each glossy black cardboard
package opens to reveal a cas-
sette-well for airchecks on one
side, and a pocket for resumes,
writing samples, and clippings
on the other. The inside panel
also sports die-cut flaps for pro-
udly presenting business cards
and small photos.

An individual Jox Box order
consists of five complete
mailers. Price: $34.95. For
more info, phone Leawood, KS-
based TC Concepts at (913}
649-7665.

Don’t Be
A Sucker
For Statistics

umbers don’t lie, but if

they're cleverly manipu-

lated — even in the slight-
est — they can certainly be mis-
leading. Here are some examples
of deceptive statistics and how to
decipher them, as found in Vietor
Cohn’s book “News & Numbers”
(Towa State University Press):

¢ “Everything's going up’’ sta-
tistics: Your competition says it
has more listeners than ever be-
fore. That may be true, but keep in
mind that the population is grow-
ing, too. The actual numbers may
have gone up, but the proportion
(share) may be down.

e “Everything’s average” sta-
tistics: Your competition says it’s
No. 1 because it has more givea-
ways than the average station.
Lots of stations in your market
may have more giveaways than
the national average — and the
numbers vary widely.

e “Best figure” statistics: Your
competition says its ad revenues
have increased 25% compared with
1987 figures — but it may not say
they’re down 10% from 1988. Look
at all the numbers, if possible, and
make your own calculations.

So You Wanna Be A4 Consultant?

ou started off as a parttime
weekend air talent, then
worked your way up to full-
timer, MD, PD, and finally GM.
Now it’s time to start your own con-
sultancy, right? Well, maybe.
Management consultants Loret-
ta Foxman and Walter Polsky,
writing in a recent issue of the
Costa Mesa, CA-based Personnel
Journal, say there’s a few things
you ought to consider before mak-
ing the leap from practitioner to
consultant, including the following:

¢ Examine your ability to devel-
op business. Were you previously
able to come up with innovative
and creative programming ideas,
and — more importantly — sell
those ideas to your colleagues and
bosses? If not, don’t order those

Avoid Decision-
Making Traps

s a radio or record exec,
A you know how difficult
making decisions can be.
Below are eight traps to stay away
from when coming to conclusions,
according to Executive Female:
* Regarding all decisions as
major ones
¢ Turning a problem into a crisis
» Not consulting others first
» Never admitting your mistakes
 Constantly regretting past
decisions
« Ignoring precedents and
policies
« Not examining all available
data
¢ Promising something you can’t
deliver

®April 21 - Great Lakes
Radio Conference. Central
Michigan University. Mount
Pleasant, MI.

®April 25 — 25th Annual
Academy Of Country Music
Awards. Pantages Theatre.
Hollywood, CA.

® May 3-6 — Audio Engineering
Society's Eighth International
Conference. Capital Hilton Ho-
tel. Washington, DC.

® May 9-13 — R&R Convention
'90. Century Plaza Hotel. Los
Angeles, CA.

® May 16-20 — American Wom-
en In Radio & Television's Na-
tional Convention. Capital Hilton
Hotel. Washington, DC.

®May 19 — NAB Smali & Me-
dium-Market Managers Round-
table. Crescent Hotel. Phoe-
nix, AZ.

® June 9-15 — NAB Executive
Management Development
Seminar. University Of Notre
Dame. Notre Dame, IN.

“consultant” business cards just
yet.

o Ask yourself tough questions.
The following will do for starters:
‘Can I really sell?” “Do I really
want to sell?”” “Can I handle rejec-
tion, competition, success, and fail-
ure?”

¢ Research successful consult-
ants. Find — and interview — five
successful consultants whose hack-
grounds and careers mirror yours.
Learn from their mistakes as well
as their successes.

 Prepare an agenda. Look at the
consultant issue from several dif-
ferent angles, and incorporate data
(negative and positive) from each.
Make lists of likely and potential
clients, then create an action plan
with several options.

Who’s Your
Buddy?

f you're like 80% of the na-
Ition‘s office workers, you

probably think employees
cooperate weil within their indi-
vidual departments — whether
programming, sales, or ac-
counting.

But, what about the coopera-
tion between the various divi-
sions at your station or com-
pany? According to NYC-based
management consultants Tow-
ers Perrin, only 58% of the
workforce believes a spirit of
teamwork exists between the
different divisions of the same
firm.

® June 10-13 — BPME/BDA
Conference. Bally's Hotel. Las
Vegas, NV.

® June 22-23 — Bobby Poe
Convention. Sheraton Pre-
miere. Tysons Corner, VA.

@ July 12-15 — Upper Midwest
Communications Conclave.
Radisson Hotel South. Minne-
apolis-St. Paul, MN.

® September 12-15 — NAB
Radio 1990. Hynes Convention
Center. Boston, MA.

@ September 13-15 — Foun-
dations Forum ’'90. Sheraton
Plaza La Reina Hotel, Los An-
geles, CA.

® October 16-17 — Broadcast
Credit Association’s 24th Credit
& Collection Seminar. Harbour
Castle Westin Hotel. Toronto,
ONT.

® October 24 — Paul Kagan
Radio Station Acguisitions Sem-
inar. Park Lane Hotel. New
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CENE i
e

ver the entrepreneur, Mi-
Echael Jackson has an-

nounced plans to stock can-
dy store shelves with his very own
brand of confections. According to
the National Enquirer, MJ is calling
the homemade treat “Bubbles,” in
honor of the chimp that won his
heart! No word if the concoction is
yeliow and smells kke bananas . . .

Hand Job

Anthony Leggett, the National
Examiner's top psychic, has once
again grabbed the music industry's
attention with his "Celebrity Palms”
feature, giving the fingers this week
to New Kids On The Block mem-
ber Joe Mclntyre. The seer says
Joe's “terrific palm” has but one
fault — a weak head-line controlling
the singer’s thinking and creativity.
“He'll always need good managers
. . . because he is in danger of be-
ing used,” says the Starr, er, star-
gazer.

Meanwhile, the National Enquirer
reports Joe's bandmate, Donnie
Wahlberg, has been conducting a
secret romance with 29-year-old
divorcee Lisa Aguinaga, whom he
met (and asked out) while running
from fans in Tampa's airport. Lisa
tells a friend that she and Donnie
“spent most of the fime in the hotel
bedroom!” When asked by the
heartthrob if she was a fan, Lisa al-
legedly cooed, “Nat until today!"

Doggie Style

Buried beneath tha Weekly World
News' screaming headline story of
how “prissy pianist Liberace and
his moneybags buddy Malcolm
Forbes have been reunited in the
hereafter” is the tale of budding
dog trainer Boy George. The “kooky
crooner” reportedly has not only
potty-trained his two pooches, but
also set aside a bathroom in his
London mansion exclusively for the
mutts’ use!

Radio 101
At the tender age of 6, Sandra
Font may be the world’s youngest
air talent. Every Sunday morning
the perky child prodigy climbs an
extra-high stool and plays rock rec-

Michael To Market
‘Bubbles’ Candy!

PLAYBOY FUNNIES — '60s hit-
maker Gary Lewis (son of funny-
man Jerry Lewis) reminisces about
his days as leader of Gary Lewis &
The Playboys in Us magazine’s cur-
rent “Where Are They Now” fea-
ture, revealing “after shows, we'd
go to the bus, drink beer, and get
laid.”” Gee, the more things
change...

ords at a radio station in Barcelona,
Spain.

Shockingly, Sandra — who has
been a top airwaves attraction
since age 4 — doesn't earn a sal-
ary! Instead, the station's generous
PD compensates the ratings-maker
with enough pocket change to buy
an ice cream treat on the way
home. Sound familiar?

Tiny Steps

e The Rolling Stones are
searching for body doubles to fool
the mobs of fans bound to show up
at airports and hotels during the
band’s forthcoming European tour
(Star).

e World's oldest teenager Dick
Clark's “friends” are secretly dis-
cussing the media mogul's weird
obsession with the Flintstones —
especially after hearing about
Dick's new home, which features
rounded corners and a stonelike
interior! (National Examiner).

e Janet Jackson and Paula Ab-
dul have secret plans to produce,
write, choreograph, and star in a
feature-length musical about — get
this — two video dancers who are
bitter rivals! (National Enquirer).

Josephine Baker Biographies
Diana Ross, Lynn Whitfield To Play Title Roles

hile Diana Ross is set to

star in TNT’s ‘“The Jose-

phine Baker Story,” a
three-hour production document-
ing the legendary singer and
dancer, HBO is plarning its own
docu-musical about tne late enter-
tainer.

“I’ve always dreamed of playing
Josephine Baker,” says Ross, who
will serve as executive producer of
the TNT version. “I've been re-
searching and developing the pro-
ject for over ten years.” Filming is
expected to begin later this year on
the project, which probably won’t
air until 1991.

HBO’s “‘Josephine Baker” will
star actress Lynn Whitfield, best
known for her role in last year’s TV
movie ‘“The Women Of Brewster
Place.”” The pay-cable service
hopes to begin shooting this month

0.

L
MY GIRL JOSEPHINE — The REAL
Josephine Baker.

for airing later this year.

Baker was a sensation in the
1920s, ’30s, and ’40s, when her semi-
nude performances were consid-
ered exotic and erotic. Both net-
works say they plan to show the
performer’s trademark terp-
sichore.

¢
.

TOP TEN SHOWS

APRIL 9-15
1 Roseanne
2 Cheers
3 America’s Funniest
Home Videos
4 The Cosby Show
5 Coach
6 A Different World
7 Cheers (repeat)
8 Golden Girls
9 Empty Nest
10 Unsolved Mysteries
Source: Nielsen Media Research

All show times are EDT/PDT uniess oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
Time Zone. All listings subject to change.

Tube Tops

e Earth Day is the topic of the
week, highlighted by the follow-
ing pair of specials. Billy Joel,
the Fine Young Cannibals, the
Red Hot Chili Peppers, Taylor
Dayne, and M.C. Hammer are
scheduled to perform on CBS's
hourlong “Save The Planet: A
CBS/Hard Rock Cafe Special”
(Friday, 4/20, 11:30pm) host-
ed by Bobcat Goldthwait and
Katey Sagal at the L.A. hot-
spot.

Meanwhile, Quincy Jones,
Barbra Streisand, and Bette
Midler (the last of whom plays a
garbage-clad Mother Earth) are
among the artists set to appear
on ABC'’s two-hour “Earth Day
Special” (Sunday, 4/22, 9pm).

Friday, 4/20

e Desert Rose Band, “The
Tonight Show Starring Johnny
Carson” (NBC, 11:30pm}).

Saturday, 4/21

« Bonnie Raitt, Michael Bol-
ton, Rickie Lee Jones, Bruce
Hornsby, Lou Reed, B.B. King,
Sting, and more join host Her-
bie Hancock for the 90-minute
season premiere of ‘‘Showtime
Coast To Coast” (10pm), taped
at Hollywood's China Club the
night after the Grammy Awards.

e B-52’s, "Saturday Night
Live” (NBC, 11:30pm).

Sunday, 4/22

e Jeffrey Osborne and
George Duke, "Dionne &
Friends" (syndicated; check lo-
cal listings).

Monday, 4/23

e Bobby Rydell guest stars
on “My Two Dads" (NBC,
8pm).

e Supersax and host Nancy
Wilson, "Red Hot & Cool"” (syn-
dicated; check local listings).

e Nancy Wilson, "The Ar-
senio Hall Show” (syndicated;
check local listings).

Tuesday, 4/24

e Randy Travis, "“Arsenio
Hall.”

Wednesday, 4/25

e Wilson Phillips, “Late
Night With David Letterman”
(NBC, 12:30am).

e The Gatlin Brothers, Kathy
Mattea, Lorrie Morgan, Rest-
less Heart, Randy Travis, Ric-
ky Van Shelton, Hank Williams
Jr., Dwight Yoakam, hosts Ala-
bama, Judds, George Strait,
and Tammy Wynette, and the
Newcomer Of The Year nom-
inees are among those slated to
perform on the “Academy Of
Country Music Awards” (NBC,
9pm).

Thursday, 4/26

» Pat Metheny and Gary
Burton, “David Letterman.”

e T

Kid ’N Play TV Series Slated

elect recording artists Kid 'N

Play, fresh from their star-

ring roles in the feature film
“House Party,” are set to star in
their own Saturday morning an-
imated/live action series sched-
uled to air this fall.

According to publicist Jane
Blumenfeld, the half-hour NBC-TV
show will be animated by the Mar-
vel Entertainment Group. Each
episode will carry a social message
directed toward children, and will
depict the duo’s personal experi-
ences with characters based on
their childhood friends.

The program — tentatively titled
“Kid 'N Play” — will feature orig-
inal music by the pair, as well as
vintage R&B tunes and possibly
new songs by other artists.

The dynamic duo also are work-
ing on a possible fall pilot for the
Fox television network, Blumen-
feld said. The show will be a ‘“‘La-
verne & Shirley”-type sitcom, with
Kid 'N Play assuming the roles of
sidekicks a la Lenny and Squiggy.
MTV’s “Downtown” Julie Brown
reportedly has been cast as one of
the female leads.

S ey O3

NEW THIS WEEK

® LOU REED & JOHN CALE: SONGS FOR DRELLA (WB Video)

The founding members of the legendary Velvet Underground rock
group reunited after more than 20 years to create this 55-minute music vid-
eo, a tribute to late POP! artist Andy Warhol, who — not coincidentally —
produced and designed the cover of the V.U.'s first LP. All 16 songs are
taken from the duo's just-released Sire/WB album of the same title 'n’ con-

cept. (Street date: 4/24)

:
? you can't keep a good velvet underground.

25-minute compilation. (4/24)

Lover,”" and “Whip Appeal.” (4/24)
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DRELLA’S FELLAS — Lou Reed (l) and John Cale provide living proof that gg

=

i

® TOMMY PAGE: I’LL BE YOUR EVERYTHING (WB Video) i;
Three clips — “A Zillion Kisses,” *'A Shoulder To Cry On," and the chart- ]
topping "Il Be Your Everything” — make up this Sire/WB teendream's |
!

@ BABYFACE: TENDER LOVER — THE VIDEOS (CMV Enterprises) {
The Solar/Epic artist/producer steps into the home video arena with this
15-minute compilation of his last three singles: “It's No Crime,” "Tender ]
-]

4

i
g
i

year's comedy. (4/26)

@ TRUE LOVE (MGM/UA Home Video)

Will marriage destroy a good relationship? That's the premise of this lg
1989 film, which spawned an RCA soundtrack that features a pair of cur-
rent singles — “Whole Wide World” by A’me Lorain and “How 'Bout Us”
by Grayson Hugh featuring Betty Wright — as well as tunes by Graham
Parker, Eurythmics, and Jim Capaldi. (4/24)

® QUEEN: LIVE IN BUDAPEST (MPI Home Video)

“Bohemian Rhapsody,” “Crazy Little Thing Called Love,”
Mother Down,” and 18 more can be found on this 90-minute concert
video, taped at Hungary's Nepstadium. Some of the Capitol rockers’ ex-
citing sightseeing adventures round out the package. (4/25)

® NEXT OF KIN (Warner Home Video)

Patrick Swayze stars as a country cop who takes on big-city mobsters in
this action-packed film. The movie's Columbia soundtrack not only con-
tains kickin’ 'n’ pickin’ country from the likes of Rodney Crowell, Ricky Van
Shelton, Ricky Skaggs, Sweethearts Of The Rodeo, and George Jones,
but also a duet by Swayze and Larry Gatlin. (4/25)

® HEARTS OF FIRE (Warner Home Video)

Bob Dylan stars as a superstar-turned-recluse who becomes profes-
sionally (and personally) linked with a turnpike toll collector — Atlantic
recording artist Fiona — who's trying to break out of the bar band scene
This film was completed in 1987 but never released theatrically in the u.s
The Columbia soundtrack is notably chiefly for three performances by
Dylan, plus selections from Fiona and costar Rupert Everett. Look sharp
for walk-ons by the Rolling Stones’ Ron Wood, Dire Straits’ Terry
Williams, Richie Havens, and lan Dury (4/25)

“Tie Your

® LET IT RIDE (Paramount Home Video)
Richard Dreyfuss plays a compulsive gambler, and David Johansen —
aka RCA recording artist Buster Poindexter — plays his buddy in last
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SCREEN SCENE

Michael Hutchence’s Monstrous Performance

ichael Hutchence (INXS lead singer and star of

the 1986 Australian film “Dogs In Space’’) plays

English poet Percy Shelley in the forthcoming
Fox film “Roger Corman’s Frankenstein Unbound.”

Directed by the legendary low-
budget movie maven whose name
appears in the title, the hair-raising
tale also stars Bridget Fonda as
Hutchence’s wife (‘‘Frankenstein”
novelist Mary Shelley) and “Ele-
phant Man” John Hurt as a 21st
century scientist who time-travels
back to the 1800s — where he not
only encounters the Shelleys, but
also Dr. Frankenstein (Raul Julia)
and his infamous monster.

The film is due in theaters on
May 4. Meanwhile, Hutchence and
the rest of the band have started
work on their next Atlantic LP, with
Chris Thomas reprising his role as
producer.

Lynch Mob

James Intveld — the L.A. rocka-
billy who provides vocals for John-
ny Depp in ‘‘Cry-Baby’’ — has been
hired to coach wannabe singer
Nicholas Cage in David Lynch’s
forthcoming release, “Wild At
Heart” (R&R, 3/23).

Meanwhile, Lynch’s 22-year-old
daughter, Jennifer, is preparing to
direct her first film — a self-writ-
ten project, titled ‘“Boxing

Helena.” The movie, which is de-
scribed as “a very strange, obses-
sive love story,” is currently cast-
ing.

Richie Sambora — a “Dicey’ choice of
Hendrix covers?

Sambora Fuels
‘Ford Fairlane’

Bon Jovi guitaris: Richie Sam-
bora’s debut solo release will be a
cover of Jimi Hendrix’s “The Wind
Cries Mary.” The tune is set to ap-
pear on Elektra’s soundtrack to the
forthcoming “The Adventures Of
Ford Fairlane” film, which is
scheduled for release on May 25.

Other choice cuts on the disc
(due out May 11), include Billy
Idol's “Cradle Of Love” (already
out as a single), Sheila E.’s “Funky
Attitude,” Dion’s version of “Sea
Cruise,” Tone-Loc’s “Can’t Get
Enough,” Motley Crue’s “Rock 'N’
Roll Junkie,”” Queensryche’s ‘“Last
Time In Paris,” Yello’s ‘“Unbeliev-
able” (the movie’s theme), and
Teddy Pendergrass and Lisa
Fisher’s “Glad To Be Alive.”

The film’s star, Andrew Dice
Clay, also contributes vocals on a

S R il
Michael Hutchence — from spaced
dog to Romantic poet?

1i’l diddy wah ditty titled “I Ain’t
Got You.”

Spy Vs. Spy

Actress Sally Kellerman and
R&B legend Bobby Womack have
recorded a song (“It’s Good To Be
Bad, It’s Bad To Be Good”) to be
used in MCEG’s planned sum-
mer release “Boris & Natasha” —
a live-action film based on the car-
toonish Cold War characters in the
animated “Rocky & Bullwinkle
Show.” The tune will also appear
on the movie’s soundtrack, and
may wind up as a single as well.

In the film, titular stars Keller-
man and SCTV comic Dave
Thomas pose as defectors who
come to the U.S. to steal a revolu-
tionary microchip that can turn
back the hands of time. Charles
Martin Smith directs.

Incidentally, Kellerman’s next
movie project (‘‘Boardwalk’)
casts the onetime jazz vocalist as a
former nightclub singer who hits
the comeback trail.

Parting Shots

 Eighth Wonder vocalist (and
“Lethal Weapon 2” beauty) Patsy
Kensit will star with boxer Ray
Mancini and “Aliens’’ leading man
Michael Biehn in Raffaella De
Laurentiis’s forthcoming action-
thriller, ‘*‘Nameless.”” Shooting gets
underway later this month.

* “Roadside Prophets” will be
the first feature film from rock vid-
eo director Bill Henderson. The
flick, which starts shooting in mid-
May, stars noted gonzo journalist
Hunter S. Thompson as a Death
Valley sheriff, Dr. Timothy Leary
as a desert dweller, and alternative
rocker Mojo Nixon as a ‘“dine 'n’
dash” artist — a guy who special-
izes in eating big meals at restau-
rants, then slipping out before the
check arrives.

o “Blessing In Disguise” will be
the first project from Madonna’s
self-owned production company.
Warren Beatty will coproduce, and
may appear in the film as well.
Production is set to begin as soon
as the singer wraps her lengthy
Blonde Ambition tour.

* Bruce Springsteen has given
producer Rob Stone permission to
use his cover of Woody Guthrie’s “‘1
Ain’t Got No Home” in “The Side-
walk Motel”’ — a short film about a
homeless man.

e Look sharp for jazz vocalist
Annie Ross of Lambert, Hendricks
& Ross fame in the starring role of
Granny Ruth in the already-re-
leased-in-some-markets film,
“Basket Case 2.” Ross’s kind-but-
demented character keeps an as-
sortment of grotesquely deformed
people in her attic, including her
own nine-armed child.

« Upon completion of ‘“Another
48 Hours,” Eddie Murphy is set to
costar with Tom Cruise in a film
that’s tentatively titled “Out
West.” According to reports in
British newspapers, Murphy plays
a Philadelphia cop who travels to a
small Western town (run by
Cruise) in search of a desperado-
in-hiding.

« Oliver Stone will produce (and
possibly direct) the big screen
adaptation of “The Mayor Of
Castro Street” — a book about ass-
assinated gay politician Harvey
Milk.

* Sean Penn makes his direc-
torial debut with ‘She’s Da
Lovely.” Mickey Rourke stars.

* Composer Andrew Lloyd Web-
ber announced plans to film a ver-
sion of his hit ‘‘Phantom Of The Op-
era” musical in London this Sep-
tember. The movie is likely to star
original cast members Michael
Crawford and Sarah Brightman,
Webber’s wife.

¢ Paul Williams, the singer-song-
writer whose previous credits in-
clude playing an orangutan in one
of the many ‘“Planet Of The Apes”
sequels, will take a step down the
evolutionary ladder to essay the
rockin’ role of a publicist in Oliver
Stone’s “The Doors.” (Just kid-

ding . . )

WEEKEND BOX OFFICE
APRIL 13-15

1 Teenage Mutant $14.0
Ninja Turtles (New Line)

2 Pretty Woman $10.1
(Buena Vista)

3 The Hunt For Red
October (Paramount)

4 Ernest Goes To
Jail (Buena Vista)

5 The First Power
(Orion)

6 Crazy People
(Paramount) *

71Love You To

$4.26
$4.24
$3.8
$3.3

$2.6

Death (Tri-Star)
8 Driving Miss Daisy
(Warner Bros.)
9 Cry-Baby
(Universal)
10 The Gods Must Be
Crazy ll (Columbia)*

$2.2
$1.5

$1.1

All figures in millions
*First week in release é
Source. Exhibitor Relations Co.

COMING ATTRACTIONS: No |
music-related films opening this
week; celebrate Earth Day by
recycling a script instead.

WwWwWw_americanradiohistorv.com

RAISIN’ HELL — The California Raisins, straight from the Headbanger’s Other
Ball.

New California Raisins
TV Special Set For May

he California Raisins return
to the small screen on May 2
in “The Raisins Sold Out!”
(CBS-TV, 8:30pm EDT/PDT), a
half-hour musical adventure fea-
turing Will Vinton Productions’
popular “Claymation’ characters.

In this follow-up to 1988’s “Meet
The Raisins,” the band goes on a
cross-country tour with a sleazy
new manager (Leonard Lima-
bean) and, later, a new lead singer
(Lick Broccoli). George Bush take
note.

The Raisins are forced to play
whatever style is “hot” at the mo-
ment — they become a disco/polka
band, a country/rap group, then a
heavy metal outfit {pictured). The
show culminates in a reunion, with
AC., Beebop, Red, and Stretch
performing a rollicking rendition of
“I Heard It Through The Grape-
vine.”

Radio stations can interview
manager Rudy Bagaman to get the
lowdown on the sweet 'n’ funky

fruits. For more info, call the Port-
land, OR-based company’s Media
Relations Director Sandi Serling at
(503) 225-1130.

Earth Day Radio
Concert To Air
From Tokyo

GBH/Boston, in conjunc-
tion with FM Tokyo, will
present a live radio

broadcast Saturday (4/21, 6am
EDT) featuring James Taylor,
Patti Austin, Dave Grusin, Don
Grusin, Lee Ritenour, Sadao Wat-
anabe, and others in concert.

“We Love Music, We Love The
Earth” will be distributed to broad-
casters in 16 countries. The two-
hour program, originating from
Tokyo’s Nihon Budokan Hall, may
be delayed; check local listings for
air time.

® PRETTY WOMAN (EMI)

® CRY-BABY (MCA)

©® HOUSE PARTY (Motown)

® IMPULSE

® TRUE LOVE (RCA)

CURRENT
® TEENAGE MUTANT NINJA TURTLES (SBK)
Singles: Spin That Wheel/Hi Tek 3 f/Ya Kid K
Turtle Power/Partners In Kryme
Other Featured Artists: M.C. Hammer, Spunkadelic, Johnny Kemp

Singles: It Must Have Been Love/Roxette
Fame 90/David Bowie (EMI/Rykodisc)
Life In Detail/Robert Palmer
Other Featured Artists: Natalie Cole, Red Hot Chili Peppers

Featured Artists: James Intveld, Rachel Sweet, Jive Bombers

Singles: Why You Get Funky On Me?/Today
Funhouse/Kid ’N Play (Select)
Other Featured Artists: Force MDs, Full Force Family, Flavor Flav

Single: Everybody Needs Someone/Kim Carnes (Ossum Possum)

Singles: Whole Wide World/A’me Lorain
How ‘Bout Us/Grayson Hugh f/Betty Wright
Other Featured Artists: Graham Parker, Eurythmics, Jim Capaldi

§ UPCOMING

® DEF BY TEMPTATION (Orpheus/EMI)
Single: All Over You/Freddie Jackson )
Other Featured Artists: Ashford & Simpson, Melba Moore, Najee




Traditional Country & Western
Your Ace in the Hole!

Loyal 25-64 year-olds that woant PURE country

Two years of format research

O Mature core with substantial disposable income

Produced by the atvard-twinning Buck Owens Production Co.
KNIX-FM/KCW-AM Phoenix

A Premium Format From W 1-800-527-4892
SATELLITE Music NETWORK
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HAPPY EARTH DAY TO U.S.

Everybody Wants
To Save The World

f your station is taking part in

this weekend’s Earth Day

events, you should expect
quite a turnout — 76% of Ameri-
cans consider themselves environ-
mentalists, according to a recent
survey.

The Gallup study also revealed
that those most likely to give them-
selves this label are 3049, college-
educated white men who live in the
West and make $30,000-$49,999 a
year.

According to another recent sur-
vey by the NYC-based Roper Or-
ganization, 20% of Americans poll-
ed ten years ago believed that en-
vironmental laws and protection
were inadequate. That number has
soared to 55% today.

Today’s consumers also are will-
ing to pay more for environmental-
ly safe products. Nearly two-thirds
(63%) of those surveyed would

replace aerosols with spray
pumps, and 51% would support
laws requiring utilities to cut power
plant emissions — even if such ac-

tions meant higher bills.

Environmentally Safe
Disposable Diapers On Horizon

isposable diapers may
Dmake life easier for busy
parents, but they can be
hard on the environment. Some 18
billion of these convenience items
end up in landfills each year, and
even the so-called biodegradable
diapers can’t break down com-
pletely without light and air.
However, there’s a disposable
diaper being developed by Nashua,
NJ-based Micro Vesicular Systems

Inc. that’s fully biodegradable
because it contains no plastic. It’s
made from an environmentally
safe ‘“‘superabsorber ultrasponge”
material, and its lining consists of a
wood-based cloth.

The secret lies in an enzyme that
begins breaking down the diaper 24
hours after it gets wet — evenin a
landfill. The company has patented
the diaper and is discussing its
technology with manufacturers.

Most & Least Valuable Vehicles

eah, the insurance on 'em is astronomical, but the Porsche 911
YCarrera 2 Cabriolet model drops in value only 21% after five
years.
Coming in a distant last: the Yugo GV Plus, which is worth just a
quarter (of its value, that is) after five years. Below are the cars ranked
best and worst at holding their value over this initial five-year period:

Percentage Of

Vehicia Original Value
Porsche 911 Carrera 2 Cabriolet 79
Honda CRX HF 76
Mercedes-Benz 190E 2.6 73
Volvo 240 DL 73
Chevrolet Corvette 69
Jaguar XJ6 Sovereign 69
Mercedes-Benz 300 SEL 69
Honda Accord DX 67
Toyota Corolla Deluxe 67
Honda Prelude Si 65
Toyota Celica GT 64
Worst Value Parcent
Yugo GV Plus 25
Audi 200 34
Dodge Daytona Shelby 34
Mercury Topaz LS 35
Pontiac 6000 S/E 35
Dodge Daytona ES 36
Ford Escort LX 36
Ford Escort Pony 36
Audi 80/Audi 90 37
Ford Tempo LX 37
Oldsmobile Cutlass Ciera International 37
Pontiac Grand Prix SE 37

Source: Intellichoice, Inc.

hances are good that more %
C than a few of your listeners &
own a softball glove, a foot-

ball, or a workout suit. Sales of &
sports-related goods soared 20% £
over the past two years to produce .
a $26 bilion annual industry, ac- £
cording to a recent survey by%
Sporting Goods Dealer magazine. §
One reason for the boom is the £
current fashion trend to dress spo
ty. The industry nets nearly a
much money from the sale of swea
suits, cycling shorts, athleti
shoes, etc. (about $9 billion per &
year) as it does from the sale of ac
tual sports equipment ($10 billio
per year). g
The chart below presents a de-
tailed look at the different types of &
sporting goods shipped to retail |
stores last year, and the estimated 2
value of each:

1989 Estimated
Wholesale Vaiue
Equipment (In Mililons)
Apparel $9000
Footwear $7000
Golf $1350
Firearms/hunting $1300
Exerciserelated $930
Camping $850
Snow skiing $479
Tennis $300
Baseball/softball $275
Bowling $244
Scubai/skin diving $208
Archery $193
Basketball $100 £
Source: Sporting Goods '
Manufacturers Assoc. %
e

LITTLE TRIGGERS

Survey Targets Gun
Owners’ Attitudes

FUR, FEATHERS & FINS

n overwhelming number
A(92%) of America’s gun

owners say they feel com-
fortable having the weapons in
their homes, according to a recent
Time/CNN poll of firearm owners.
Curiously, 42% of the respondents
say they pack their pieces in the
bedroom.

Who'’s likely to be cocked 'n’
loaded? Southerners. Nearly half
(44%) of all gun owners dwell in
the South, although only one-third
of the nation’s population lives in
the region.

Interestingly, many gun owners
have been exposed to weapons for
most of their lives (79% of cur-
rent owners grew up in households
where guns were present). What's
more, the typical gunslinger owns
4.4 firearms, and has possessed the
weapons an average of 23.4 years.

Don’t Fear The Reaper

Most gun owners (85% overall,
and a surprising 78% of those with

that members of their households
will be accidentally injured by
firearms — even though 41% of the
respondents know someone who
has suffered an accidental gunshot
wound.

Meanwhile, only 22% of gun own-
ers know someone who was shot in
a violent crime.

ONE SMOKIN’ MARKET

Americans Own 31 Million
Gas Barbecue Grills

long with the sweet smell of

buds, leaves, and flowers of

all sorts, the springtime air
is increasingly noted for the savory
aroma of backyard barbecues —
especially those prepared on gas
grills.

U.S. Households Home To
More Than 50 Million Pets

ore than half of all U.S.
households (approximate-
ly 50 million) are alsc
home to at least one domesticated
animal, according to a recent na-
tionwide survey of pet owners con-
ducted by the American Pet Pro-
ducts Manufacturers Association

Inc.. Furthermore, 40% of all pet-

Born To:

WLHT/Grand Rapids, MI air
talent Gene Parker, wife Bar-
bara, daughter Bailey Renae,
March 23.

WNMB/North Myrtle Beach,
SC PD Phil Thompson, wife
Crystal, son Phil Jr., March 23.

WOKK/Meridian, MS air tal-
ent Lacy Johnson, husband
Philip, daughter Emmie Kate,
March 29,

WTPI/Indianapolis Produc-
tion Director/air talent Patrick
Moore, wife Joyce, son Eric Pa-
trick, April 2.

Marriages:

WFAS/White Plains, NY air
talent Ed Arnold to Sandy
Lampner, April 8.

§
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owning households have more than
one type of pet.

Dogs are the most popular an-
imal in multi-pet households
(37%), followed by cats (30%), fish
(8%), birds (6%), and the interest-
ingly titled “‘other small animals”
category (4%).

However, fish lead the pack in
terms of the actual number of pets
that are owned (94.5 million; aver-
age number per owner: 13.6), fol-
lowed by cats (51.6 million; 1.9),
dogs (51.2 million; 1.6), birds (13.9
million; 2.7), and other small an-
imals (8.8 million; 2.2).

Who Owns Pets?

While the majority (59%) of pet-
owning households are childless,
households with children have an
extremely high rate of pet-
ownership as well (71%).

Other households in which pets
are very likely to be found are
those headed by males aged 3554
(70%), and those with working
women (66%). Plus, 61% of all
homeowning households have pets
(and 79% of all pet-owning house-
holds also own the house in which
they live).

According to the NYC-based
Roper Organization, some 31 mil-
lion U.S. households currently own
a gas grill. What’s more, an addi-
tional 4.5 million households are
expected to purchase one of the
backyard cookers sometime this
year.

Where The Grills Are

You’re most likely to find gas
grills among the affluent. Half of
consumers with annual household
incomes of $35,000 or more own the
snazzy smokers — twice the num-
ber of gas grill owners whose in-
comes fall between $15,000 and
$25,000 annually. Furthermore,
outdoor gas grills are most popular
with Northeasterners (49% of
households have one — twice as
many as in the South).

The hottest demo? Consumers
aged 18-29 are the most likely peo-
ple to purchase gas grills during
1990. One out of ten consumers in

this age bracket say they’re plann-

ing on adding the item to their
households — a figure that’s twice
the national average.
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INTERACTIVE TELEVISION

ACTV Allows Viewers
To Customize Shows

CTV Inc.’s interactive tele-
vision system — currently
being tested in Springfield,
MA — enables viewers to personal-
ize each program as they watch it.

During the market evaluation,
the NYC-based firm will provide
100 hours of programming each
week for a month to 300 randomly
selected Springfield homes served
by Continental Cablevision, utiliz-
ing a cable converter and a device
similar to a TV remote control.

A variety of interactive pro-
grams are shown on the system.
Children can learn to spell, teens
can watch music videos (see side-
bar), and aduits can play black-
jack, learn a vocation, select dif-
ferent camera angles for sports
events, participate in exercise pro-
grams, and much more.

Portable
Electronic
Encyclopedia

elecTronics and Random
SHouse have combined forces
to develop the world’s first
portable electronic encyclopedia,
according to the Pittsford, NY-
based reference preduct marketer.

The checkbook-sized gadget con-
tains over eight megabytes of in-
formation and more than 20,000 en-
tries. Weighing in at 12 ounces, the
unit is also quite user-friendly — if
someone types in “father of our
country,” for example, the unit will
display the entry for George Wash-
ington.

A table of contents, cross-refer-
ence ability, help system, alarm,
and calculator are also included.
Suggested retail price: $299. For
more info, call SelecTronics at
(716) 248-3875.

Viewers ‘Direct’
Gabriel Videos

he pilot episode of ACTV's
T‘Cuts" program, which de-
buted last month (3/30),
featured Peter Gabriel in a half-
hour interactive music video show.

By using ACTV's interactive
technology, viewers could choose
a number of options while watch-
ing the show, according to com-
pany VP Diana Gagnon. During
the song “Biko,” for example,
viewers were able to switch from a
concert setting to scenes of South
Africa or song lyrics.

Viewers also could choose from
four topics during an interview with
the Geffen artist, and could pick
different camera angles during “in
Your Eyes” and "‘Sledgehammer.”

Personal Workouts
Possible

Viewers who tune into an aero-
bics class, for instance, may
choose the appropriate sex, level of
difficuity (beginner, intermediate,
or advanced), and part of the body
they want to work on (upper or
lower).

What’s more, the information
entered into the computer soon
may be able to determine the type
of advertisement shown during
each program. For example, if the
viewer was an advanced male who
preferred a lower body workout, he
might see a commercial for men’s
running shoes — while a beginning
female may see a spot for a new
line of leotards.

Le Groupe Videotron began mar-
keting the technology in Montreal,
Canada, about two months ago.
About 5000 of the Canadian custom-
ers have already signed up for the
service, which costs approximate-
ly $16 (U.S.) a month.

Our Best Advertisement
is our CLIENTS’ word . . .

NOT OURS!

Our Client list is the “Best’ in
the Industry . . . Because WE are
the “Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person

Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD,’
Bumper Strips & Window Labels

Tape & Label |

1 Saint Louis, jVIisSmwi

OVERVIEW

Researcher

Milks The
Music Scene

o the udder delight of the
I nation’s dairy farmers, mu-
‘ sic therapist Alicia Evans 1s
conducting more experiments to
determine what types of tunes in-
spire cows to produce more milk.
In 1984, the researcher discover-
ed that at least one group of cows
that had never heard music during
their milking periods increased
milk output by 5.5% after being ex-
posed to the soothing sounds of

tracks two separate discs.

Two CD Players In One Deck

Hi-Tech ‘Hot Mixes’ Possible

rogrammers interested in bringing CD quality to their “hot mix’

P shows may want to check out Numark’s “Dual Transport CD Sys-

tem” (pictured) — a DJ-friendly CD player that simultaneously

The system is divided into two rack-mount units: a dual CD deck

(with separate eject/load buttons), and aremote control panel (which fea-
tures transport controls and pushbuttons for special editing/mixing).

Automatic Beat Synchronization

The unit is also equipped with a “Beat Sync” function (for which the
company has a patent pending) that enables the device to automatically
match the tempo of two different songs, and an “Integrate” function to
automatically handle fades and segues.

What's more, the system — available from Richmond, IN-based Al-
lied Broadcast Equipment — has a programmable memory (allowing for
the pre-selection of desired tracks), comes with 8-times oversampling
filters to provide “‘clean sound,” and is compatible with conventional turn-
tables. Price: $2225. For more info, call {317) 962-8596.

Beethoven’s ‘Fifth Symphony”
and Haydn’s “‘Symphony No. 7.”

However, milk production drop-
ped about 10% when the same cows
listened to a Kiss LP. There was
also a significant decline in milk
output when country music was
played for the herd.

Beautiful Moo-sic?

Evans repeated the experiment
last year on a group of cows that
were frequently exposed to a local
radio station that played every-
thing from religious music to hard
rock. Interestingly, she found that
these seasoned listeners didn’t res-
pond well to classical music, but
nearly overflowed the buckets
when Kiss was playing!

The rockin’ researcher’s next ex-
periment will be to expose a herd to
24 hours of continuous music (on a
three months on, three months off
basis), and study the effects such
listening patterns have on milk
production. It’s unknown, however,
if the upcoming tests will involve
music by the Cowsills or the Dead
Milkmen . . . .

Darkroom
In A Computer

omputer giant Honeywell
‘ Inc. and the 3M papermak-

ing company recently un-
veiled the “Colorado” a com-
puter printer that spits out photo-
graphic-quality, full-color docu-
ments at a rate of four per minute,
and at a cost of $1.50 each.

Most computer printers recreate
the shades and hues of original col-
or documents by varying the spac-
ing between dots on the reproduc-
tion — a process that results in
pastel colors that aren’t quite as
sharp as the original images.

However, the Colorado repro-
duces the intensities of the original
by varying the size of the dots
themselves. The results? Copies
that look like the continuous-tone
reproductions commonly found in
magazines.

The key to the process is a spe-
cial paper that features a dry-
silver color technology developed
by 3M. This paper has three layers
of silver halide particles — the
same chemicals used for color film

- with a different primary color
dye in each layer.

Once the paper has been exposed
to an image. the Colorado — which
costs $10,000 — uses heat to develop
copies.

New Line Of Cart Machines

of broadcast cart machines with the introduction of the “*Dyna-
max CTRO0O” series — a new family of record-playback units
designed to keep up with the latest digital technology.

The CTRI0 (pictured) sports such features as three-cue tone sens-
ing, dynamic noise reduction (DNR), and a real-time, four-digit minute and
second timer. The gadget also comes with a LED bar-graph meter {which
can be internally set for VU or PPM operation), Dolby “HX Pro Headroom
Extension' circuitry, and an advanced programmable internal logic net-
WwOrk.

Eurthermore, the CTR90s are designed to fit three-abreast in stan-
dard 19-inch racks, and are avaitable in mono, stereo, and stereo “Max-
trax" configurations. Call (609) 235-3900 for price and additional infor-
mation.

M oorestown, NJ-based Fidelipac Corp. recently boosted its line



_ to ller#': ‘

; uLOV'E \’ E
LEAD YOU BA

As Premiered ¢
the CBS-TV Sp
THAT'S WHATFR
ARISTA'S{l
ANNIVERSARY

,r / \‘ : From 1 |
§ : 5 |

J

ductions




30+¢RaR April 20,1990

Casey Sets
Research
Consultancy

Radio research and program-
ming veteran Steve Casey has
formed Steve Casey Research and
has thus far signed AOR KLOS/
Los Angeles, NAC KLSK/Santa
Fe-Albuquerque, and AC KYMG/
Anchorage as clients.

Casey, who likens his role ‘“to
that of a golf pro,” says the
Phoenix-based company will “‘help
managers and programmers cover
the critical areas that are tough to
get from ‘gut’: where they stand in
terms of awareness, satisfaction,
and growth; the best way to re-
search their music; and how to
turn that information into action
that will increase ratings.”

Casey has been VP/Music Pro-
gramming at MTV & VH1, PD at
MTYV, and PD at WLS/Chicago. He
also served as Corporate Research
Director at Doublecay Broadcast-
ing and was a partner at Sebastian,
Casey & Associates.

SUE e

WECK & WJYE

Promote Saurer
To GSM

National/Regional Sales Manag-
er Bill Saurer has succeeded Greg
Ried as GSM at AM Only/Soft AC
combo WECK & WJYE/Buffalo,
leading a 13-member sales staff.
The stations are sold separately.

Saurer told R&R, “I'm excited
because of the positions our sta-
tions have in this market. WIYE
has been very successful and
WECK is well on the way. We're
marketing-oriented and we steer
away from the usual ratings and
rates pitch. I intend to continue
that tradition.”

Saurer joined the combo last
June. He was formerly GSM of
Gold WSEN/Syracuse.

Dave Yeskel

Fred Kelly

TSR]
Julie Freeman

Island Names Four Directors
To National Sales Posts
Yeskel, Kelly, Freeman, Scott Appointed

Island Records has promoted
Dave Yeskel from Director/Prod-
uct Development to National Sales
Director and Fred Kelly from An-
tilles Manager/Special Projects to
Island National Sales Director/
Special Projects. Julie Freeman
joins as National Retail Director,
and Lisa Scott becomes National
Director/Urban Retail. All four re-
port to VP/Sales Rick Bleiweiss.

Yeskel will direct all product ad-
vertising, oversee pop and urban
retail directors, and coordinate ac-
tivities between distributors and
retail accounts. He joined the label
in 1986 as National Retail Coor-
dinator, having earlier served as a
field rep for RCA.

Kelly will handle marketing and
sales for Island’s sister labels Man-
go and Antilles, as well as various
jazz, new age, and world music
projects. He joined the label in 1988
as an independent promotion and
marketing specialist for Antilles.

Based in Los Angeles, Freeman
will be in charge of all pop retail
accounts. She was most recently
Regional Sales Director for Enig-
ma, following a stretch as National
Marketing Research Director for
Elektra Entertainment.

Scott will be responsible for all of
Island’s urban store contacts. Pri-
or to joining the label, she worked
at the New York-based indepen-
dent marketing firm Best Per-
formances. Before that, she was an
Asst. Sales Manager for Motown
out of Atlanta.

Jiminez Becomes
GM At KCOR

Jimmy Jiminez has been ap-
pointed GM at Tichenor Media’s
Hispanic KCOR/San Antonio. He
replaces Sam Murray, who is retir-
ing after 43 years in radio.

“I look forward to becoming an
integral part of KCOR, a pioneer in
Spanish-language radio in San An-
tonio and the entire U.S.,” remark-
ed Jiminez. “It’s an opportunity
and a challenge to take over as GM
of such an outstanding station.”

Jiminez was most recently VP/
GM at WKDM/New York. He pre-
viously was PD at that station, and
formerly worked at crosstown
WBNX as ND and PD.

The London Quireboys got together with Capitol President Hale Milgrim after a recent L.A. show. Gathering backstage are
(--r) the band’s Nigel Mogg and Rudy Richman, manager Sharon Osbourne, band member Spike, Milgrim, and the band'’s
Chris Johnstone, Guy Griffin, and Guy Bailey.

Wood Wins WWMG GSM Post

WPOC/Baltimore AE Chuck
Wood has been appointed GSM at
Voyager Gold outlet WWMG/Char-
lotte.

VP/GM D.J. Mitsch told R&R,
“Chuck’s a key ingredient to the
success of our sales effort. He’s
highly motivated and philosophic-
ally aligned with this company’s
passion for excellence. His strong
client orientation and competitive
nature made him the choice for
this career opportunity.”

Wood added, “My primary de-
sire is to see clients’ businesses
grow and to surround myself with
highly skilled salespeople who can
help accomplish those growth ob-
jectives.”

Wood previously was GM at
WELO & KZLQ/Tupelo and GSM
for WWNC & WKSF/Asheville, NC.
He’s also held various sales man-
agement positions at KTYL/Tyler,
TX and KRKK & KQSW/Rock
Springs, WY.

Jim Votaw has joined KJQY/San
Diego as GSM in charge of an
eight-member sales force. He re-
places Beth Davis, who's left the
Command Communications facili-

Votaw told R&R, “This is a fabu-
lous radio market and I see big
things in the future for this station.
We have some very talented people
on the staff. It will be my job to cre-
ate a good environment for them so
they can excel.”

Prior to joining KJQY, Votaw
was GSM and then VP/GM of

Jim Votaw
KIKF/Anaheim, and VP/GM of
KRZR/Fresno.

Let ’Em Eat Cake

L

Linear surprised Atlantic staffers recently with a cake commemorating the trio’s
first R&R Breaker for their debut single, “Sending All My Love.” Anxiously awaiting
the sweet treat are (I-r) the label’s Sr. VP/GM Mark Schulman and Marc Nathan,
band members Wyatt “Riot” Pauley, Charlie Pennachio, and Joey “Bang” Restivo,
and Atlantic Sr. VP Vince Faraci.

Golden Maze

A P, AN — .
Frankie Beverly was presented with a gold record for Maze’s latest Warner Bros.
LP, “Silky Soul,” after a gig at the Universal Amphitheatre. Hangin’ backstage are
(I-r) label Sr. VP Ernie Singleton, Beverly, and label VPs Ray Harris and Benny
Medina.
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WXKS add
WMJQ deb 27
KEGL 9-7
WGH 17-13
KSAQ 3-3
B96 deb 24
WHYT add
KS104 add
KKRZ 30-26
KCPX 25-21
KISN deb 33
X100 deb 28

WPHR add
KXYQ add 19
PIRATE deb 17
99WGY add
JET-FM add
KZ106 add

“GETTING AWAY WITH 1T”

CHR Chart Debut €5
Some Of This Weeks Hot Action:

KUBE add
HOT102 15-13
PWR106 25-22
KMEL 23-21
WPST 35-22
K106 13-9
KZZB 31-23
HOT95 22-14
WDJX 27-20
299 29-22
KROY 19-16
HOT949 12-10
KSMB 17-12

KISR add
Q104 deb 31
WPFM deb 36
KNIN add 40
Y94 add
WKFR 30-25

WZYP deb 40  99KG add
WQUT deb 34  KKHT deb 30
WHHY deb 32 WDBR deb 40
WZZU 19-12  WPFR add
WRVQ 34-30  KFMW 23-19
K92 add KPXR add 35
WDLX 18-16  KBOZ add
WPXR deb 30  KFTZ deb 36
KLQ 19-12 KMOK add
KXXR 18-15  KTMT add
KRZR 26-23  ZFUN deb 40
KZZU deb 39 Y97 add

0K95 19-16
Track: eAIbum: O

Top 10 Request MTV
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NEWSBREAKERS.

Radio

® DEBORAH SODEN is elevated from
AE to NSM at KIIS-AM & FM/Los An-
geles.

Deborah Soden Jeff Kragel

® JEFF KRAGEL, GM at KFMF/Chico,
CA, is tapped as VP at parent Fuller-
Jeffrey Broadcasting.

® JULIE GADE becames VP/GM at
KZKX/Lincoln, NE. She crossed town
from KFMQ, where she was Sales
Manager.

® BEN BAIN is named GM at WBBD &
WEGW/Wheeling, WV. He formerly
served in the same capacity at WGCX/
Mobile.

® MAUREEN ‘MO’ JAMES joins
KDHT/Thornton, CO as GSM. She has
served in sales positions at several
area stations.

®BILL AHLFIELD pins KHVN &
KJMZ/Dallas as NSM. He was most re-
centy NSM at WUSL/Philadelphia.
Concurrently, ALVIN JONES becomes
LSM at KHVN; he was formerty in ad-
vertising.

® PATTI SPELLMEYER is upped from
AE to LSM at KEZK & WCEQ/St. Louis.
Concurrently, AE ELLIE CONRAD be-
comes Regional Sales Manager at the
stations, and WCEC AE DENNIS
BIVENS is named as that station's
LSM.

® BARBARA PRICE is upped from
NSM at WPTF & WQDR/Raleigh to
GSM at WPTF. Succeeding Price as
NSM is MACK MOORE, formerly
WPTF LSM.

® RICHARD DIETMAN is tapped as
GM at Minnesota Public Radio’s two
Rochester stations, KLSE and KZSE.
He returns to MPR after serving as
Managing Editor/CALNET.

Records

David Landau

Cledra White

® CLEDRA WHITE is elevated from
East Coast Manager/Artist Develop-
ment to National Director/Artist Devel-
opment at Virgin Records. Other pro-
motions at the label include Internation-
al Manager PAULE MICALLEF to Inter-
national Director, and International
Asst. JEAN ROUSSEAU to Internation-
al Coordinator.

® DAVID LANDAU moves to Arista
Records as Sr. Directa/A&R, Sound-
tracks. He formerly served as the head
of EMI Music Publishing's motion pic-
ture and television music section.

® SHARI SIEGEL, an attorney at EMI,
is promoted to Directar/Business Af-
fairs.

Steve Waxman

Lindsay Gillespie
® LINDSAY GILLESPIE is upped from
VP/Marketing & Sales to Sr. VP/Mar-
keting & Sales at Attic Records. Con-
currently, Director/Promotion & Press
STEVE WAXMAN adds VP stripes,
and Director/A&R and Publishing BRE
AN ALLEN is elevated to VP/A&R, At-
tic Productions.

At Aftic Music Group, Controller
MUKESH SACHDEVA becomes VP/Fi-
nance.
® AILEEN RANDOLPH-WILLIAMS
steps up from Product Manager to Di-
rector/Black Music Marketing at A&M
Records.
© DOMENIQUE LEOMPORRA and JO-
ANNE BROWN are named to the re-
spective posts of Director/East Coast
Media & Artist Relations and Manager/
East Coast Media & Artist Relations at
Capitol Records. Leomporra is upped
from Manager/East Coast Media & Ar-
tist relations; Brown was previously
Manager/Editorial Publicity at Cable
Guide.
® KATHY McQUADE moves to Op-
timism Incorporated as VP/Promotion,
Public Relations. She most recently
handied advertising & promotion at
Precision Sound Marketing.
® DALE ROADCAP is upped from Pro-
duct Manager to VP/Operations at Next
Plateau Records.
® DAVID BASSIN joins Nettwerk Pro-
ductions to handle promotion/label
lizison duties at the new U.S. office of
the Canadian company. He previously
worked at Mute Records.
® GEORGE CARLIN and JERRY HAM-
ZA have acquired Little David Records.
The partners will merge their present
label, Eardrum Records, into Little
David. Comedian Carlin previously
made eight albums on Little David.
® SOH DISTRIBUTING NETWORK an-
nounces the signing of a longterm
distribution agreement with Memphis-
based CHELSEA AVENUE RECORDS.
® ANNETTE CIRILLO, Director/Video
Production at PolyGram Records, adds
VP stripes.
® SUE BARBATO is hired as Director/
National Video Promotion at Enigma
Records. She was formerly GM/Project
Director at Intima Records, Enigma's
jazz label. Concurrently, LAURA AN-
NICK is upped from GM/International to
Managing Director/International at
Enigma Entertainment.

® DEBORAH DUGAN is tapped as Di-
rector/Business Affairs at SBK Rec-
ords. She had been Assoc. Director/
Legal Services at Volunteer Lawyers
for the Arts.

Artists Enlis
&

t With AIR Force |

® MARK KEENE is appointed National
Video Promotion Director at Motown.
He was most recently Chart Editor at
the R&B Report.

® NAWANIA LYLES becomes Direc-
tor/Radio Promotions & Administrative
Coordinator at Command Records.
She cohosts a daily Gospel show on
KMAX/Pasadena, and coproduces
syndicated Gospel programming.

PROS ON
THE LOOSE

Walt Barcus — PD WDLE/Federals-
burg, MD (301) 928-5164

Tracy Barnes — OM Z-Rock (214)
412-0158

Ken Benson — PD WTHT/Portland,
ME (214) 727-1381

Walt Brown — OM WBDX/Chatta-
nooga (6156) 867-3173

Paul Burch — MD WDLE/Federals-
burg, MD (302) 629-5109

Les Cole — Mornings WBDX/Chatta-
nooga (404) 861-4476

Bill Cotreau — Evenings WZRT/Rut-
land, VT (617) 646-1258

Dain Craig — Production Dir./mid-
days KLCY/Salt Lake City (801) 250-
05680

Dyna Daniels — Middays WBDX/
Chattanooga (615) 8756-3771

Dennis Diehl — Overnights WDLE/
Federalsburg, MD (302) 875-3801

Tom Entwistle — Asst. Promotion
Dir. KKBQ-AM & FM/Houston (713)
541-4701

Liz Fulton — Morning co-host/news
KIIS-AM & FM/Los Angeles (818) 367-
2978

Scott Gurstein — Late-nights
WTHZ/Tallahassee (904) 224-4278

John Hancock — Morning co-host
WIVY-FM/Jacksonville (904) 448-
6086

Scott LaRoc — Nights WBDX/Chat-
tanooga (404) 861-1857

Byron MacGregor — Newsman
WW.J/Detroit (313) 669-1655

Dean Martin — Nights WNVZ/Nor-
folk (804) 468-5252

Gerri McCulloh — APD/MD KVYN/
Napa, CA (707) 258-1246

Johnny Molson — Evenings WKSG/
Detroit (313) 644-1270

Phil Morris — Evenings WDLE/Fed-
eralsburg, MD (301) 827-8809

Matt Murphy — Overnights WBDX/
Chattanocoga (615) 899-7601

Bill Russ — Morning sidekick

WNOK/Columbia, SC (803) 772-
5006
Karen Summers — Afternoons

WBDX/Chattancoga (615) 629-6591

Rich Sutton — GM WZCL/Norfolk
(616) 921-7677

Bryan Sykes — Overnights WFLZ/
Tampa (813) 831-9485

Scott Thomas — Overnights/morn-
ing traffic WIVY-FM/Jacksonville (904)
249-5208

Kerri Vaughan — Afternoons WDLE/
Federalsburg, MD (301) 928-5164

Jenifer Wilde — Promotion Dir./af-
ternoons KXFX/Santa Rosa, CA (707)
874-1839

Steve Zap — National AC Dir. Virgin
Records (213) 318-6022

2

Industry

® CYNTHIA JOHNSON rejoins Pollack
Media Group after a leave of absence
as National Music/Research Director.
Prior to working at PMG, she previous-
ly served at KLOS/Los Angeles and Ar-
bitron.

ynthia Johnson

® GEORGE RIVERA is tapped as East-
ern Director/CBS Hispanic Marketing
at CBS Radio Representatives. He was
most recently VP/Station Manager at
WAPA-TV/San Juan, PR.

® JUSTINE CHIARA is named Direc-
tor/Alternative Marketing at Second Vi-
sion Management/Promotions. She for-
merly handled alternative radio promo-
tions for the company. Concurrently,
MARGARET MOUZAKITIS shifts from
college radio promotions to Direc-
tor/Tour Promotion & Special Projects.

Db TIAEL IN
&R TIMEL}

David Geffen began his career in
the William Morris agency mail-
room. He founded Asylum Rec-
. ords in 1971, merged it with
. Elektra two years later, and
. became Vice-Chairman of Warner
Bros. Pictures in '74. Ten years
ago today, he created the David
Geffen Company and launched
. Geffen Records. He recently sold
 that label to MCA and has started
- DGC Records.

David Geffen

Promotion

@ PAT RYAN is elevated from Coordin-
ating Producer to Director/Production
Administration at VH-1. Other promo-
tions include SALLY DeSIPIO from As-
soc. Producer to Director/Special Pro-
gramming; WENDI TUSH from Super-
vising Producer to Exec. Producer;
and KATHY HURLEY from Assoc. Pro-
ducer to Manager/Original Program-
ming & Production.

® MIKE RENAULT is appointed Assoc.
Manager/West Coast at E.S.P. Man-
agement. He was formerly Director/
Marketing at Electrotec Productions.

—Holly Sklar

CHANGES

Patricla Hoffman, Steven Orr Jr.,
and Frostine Walker have been nam-
ed AEs at WYTZ/Chicago.

Dan Griffin is a new AE at Banner
Radio/Atlanta.

Terri LaNoble and Roberta Rod-
riguez are now AEs at WRBQ-AM &
FM/Tampa.

Patti Powel becomes an AE at
KOOL-AM & FM/Phoenix.

Terry Branham joins the sales staft
at KINK/Portland.

Alan Caplan is now an AE at KDHT/
Thornton, CO.

Karen Jacob is upped from Assoc.
Director/Print Media to Director/Print
Media at CBS Records.

1 YEAR AGO TODAY

® Mel liberman promoted to Exec. VP at CBS Records
® Ron Carter elevated to KMBZ & KMBR/Kansas City VP/GM
® Jeiff Laufer joins RCA Records as Director/National Album

® KRNB/Memphis shifts to CHR/Urban and ups Bill Squartino to GM,
Melvin Jones to OM, and Reggle Fine to PD

5 VEARS AGO TODAY

® Upped to VP/Album Promotion: Columbia Records’ Paul Rappaport
and Epic/Portrait/Associated Labels’ Bill Bennett
® New OMs: WMGK/Philadelphia’s Bob Craig and KWK &

KGLD/St. Louis’s C.C. Matthews

@ Bill Garcia tapped as KSD (KS94)/St. Louis PD
® Kelley Schieffelin joins R&R as Asst. Tratfic Director

10 YEARS AGO TODAY

® Harvey Schein named President of PolyGram Corp.
® Jay Hoker named KAUM/Hartford VP/GM

® Al Brady Law returns to WHDH/Boston as PD

@ Pat Holiday upped to CKLW/Detroit PD

15 YEARS AGO TODAY

® WRC/Washington switches to all-News

® WMYQ/Miami lands in FCC hot water over morning man
Gregg Austin’s faked disappearance in the Bermuda Triangle.

® Jim Maddox and Walt Love form Professional Radio

Programmers Ltd.

Recently formed Alternative Image Records has signed its first artists — fretgrinder
Jimmy Crespo and saxmaster Chris Mostert. Gathering at the indy label’s L.A. of-
fices were (I-r) Mostert, label VP Derek De Witt Luff, Crespo, AlR President Neil B.
Persky, and producer Brett Cookingham.

— Hurricane Heeran
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Simulcasts
Continued from Page 1

100,000 for example, 47% of the
combos were simulcasting in 1989,
as opposed to 33% in markets of
500,000 or more.

NAB Radio Board Chairman Wil-
liam Sanders said the industry
group will formulate a position on
the simulcast proposal at its June
board meetings. The NAB has pre-
viously opposed limits on simul-
casting.

Small market simulcasters con-
tacted by R&R said a ban would
lead to less-localized radio service
in their communities by forcing
some stations out of business and
driving others into syndicated for-
mats.

“Thirty percent of my audience
is on AM,” said WI'TF-AM & FM/
Tiffin, OH GM Richard Wright. “If
I have to start running a satellite
jukebox format on AM, I'm going
to lose that audience, not to another
AM, but to my locally oriented
F‘M.11

KMAV-AM & FM /Mayville, ND
GM Rick Flacksbarth said there
was no way businesses in his 8000-
person coverage area would sup-
port two separately programmed
stations.

Hassinger said small market
owners’ concerns will be consid-
ered as the agency weighs the ban
idea. But, said Hassinger, ‘“What
we're proposing is a ‘tough love’
solution to AM’s problems. There
may be discomfort at first, but
we're interested in the longterm
health of the band.”

But whether a full-fledged ban on
simulcasting will ever be imposed
remains very much in question.
The proposal was received skeptic-
ally by Commissioners James
Quello and Sherrie Marshall, who
urged that broadcasters be encour-
aged, rather than required, to stop
simulcasting.

Blueprint For A New AM

As part of its sweeping AM re-
form package, the FCC also:

o Proposed that those stations
causing the most interference be
encouraged to move to the soon-to-
open 1605-1705 kHz region of the
AM band, which will be limited to
250-300 stations. Stations that move
to the expanded band would be al-
lowed to broadcast on both their old
and new frequencies for an unde-
termined length of time (proba-
bably five years or more). Expand-
ed band operators may be required
to broadcast in sterep, although the
Commission said it will not move to
set an AM stereo standard.

Initially at least, applications for
new stations on the expanded band
will not be accepted. Nor will mi-
norities and daytimers receive the
licensing preferences that had
been widely discussed, if and when
the band is opened up;

 Changed its rules to allow con-
tingent applications for service
modifications (applications that
depend on another station making
service changes of its own) in cases
where the net result is reduced in-
terference;

« Proposed a tax certificate pro-
gram that would allow station
owners to defer the taxes on pay-
ments received in exchange for re-
ducing service areas or surren-
dering licenses;

* Announced it will no longer ac-
cept new applications for AM sta-
tions that have been deleted;

 Proposed to relax its duopoly
rules to allow the ownership of two
AMs in the same market, if the li-
censee agrees to adjust one of the
stations to reduce interference to
other stations;

» Gave Class ITI AMs, which are
currently limited to 5kw, the right
to go to 50kw if they meet the new
interference standards;

» Imposed stricter interference
protection standards, including an
increase in the protection ratio for
first adjacent channel groundwave
signals to 16db;

» Replaced its existing skywave
and groundwave propagation
curves with models it believes will
more accurately predict coverage
areas and possible interference
problems.
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Jane Wiedlin is putting the final touches on her second EM! solo album (“Tangled”),
which is slated for a June release and features “World On Fire.” Flanking Wiedlin
at the recent Go-Go’s reunion are EMI’'s Rob Gordon (i) and VP Ron Fair.

Virgin execs gathered at L.A.'s Palace to see Ryuichi Sakamoto, who performed cuts from his latest LP, “Beauty.” On hand
for the show were (I-r) the label’s VP Jacquie Perryman, Sr. VP/GM Jim Swindel and VP Michael Plen, Sakamoto, and Virgin’s
Co-Managing Director Jeff Ayeroff, Joyce Castagnola, and Co-Managing Director Jordan Harris.

Schmidt

Continued from Page 3

Tobey’s team to find creative ways
to exploit our incredible catalogue.
When [Rhino President] Richard
Foos threw in the Bass boat, I knew
he had my best interests at heart.”

Prior to joining Windham Hill,
Schmidt spent three years at Rhino
as Director/Promotion & Publici-

Before that he was a Project
Coordinator at Upstart Manage-
ment.

Garland

Continued from Page 3

have the best local promotion staff
in the country, and I look forward
to seeing all my radio friends on
the road. My new private number
is (212) 445-3176.”

In 1975 Garland became Arista’s
first local promotion rep in Los An-
geles. He joined Columbia two
years later and rose from local to
regional to national positions be-
fore his latest promotion.

Ballentine
Continued from Page 3

Ballentine told R&R, “I'm look-
ing forward to exploring some new
formats at the other stations. I be-
lieve Great Trails has the potential
to become one of the nation’s
strongest chains.”

WCOL & WXGT VP/GM Mark
Hanson, discussing Hayes, told
R&R, “Mike’s done a terrific job of
putting together numerous on-air
promotions. He’s working closely
with Vallie Consultants’ Jim Rich-
ards and myself on our future.”

Hayes told R&R, ‘This radio sta-
tion has a major buzz going in the
streets, and I plan to make the
most of this opportunity. To quote a
line from a recent movie, ‘Wait'll
they get a load of me.”

Ballentine joined WGTZ a year
ago, after programming WAPI-
FM/Birmingham and WBMW/
Washington, and serving as Asst.
PD at WBZZ (BM)/Pittsburgh.

Hayes joined 92X last September
from the afternoon slot at KKBQ/
Houston. He'’s also held Asst. PD
and MD slots at WHLY (Y106, now
WXXL)/Orlando and WZOU/Bos-
ton.

Di Dia

Continued from Page 3

Susan Naramore

WYSP/Philadelphia and PD at
WMGM/ Atlantic City.

Christensen joined Geffen in 1988
from the R&B Report, while Nara-
more entered the Geffen ranks a
year ago from KWOD/Sacramen-
to.

Anthony

Continued from Page 1

Anthony told R&R, “I'm most
excited about Tommy Mottola
bringing the street back to CBS
Records. He wants to make it an
A&R-driven, artist-oriented com-
pany again. I couldn’t be more
thrilled to be joining the team that
will do just that.”

Anthony spent five-and-a-half
years at Manatt, Phelps, repre-
senting such artists as Guns 'N
Roses, Ozzy Osbourne, Lita Ford,
the Sugarcubes, Toni Childs, Steve
Earle, and the Pixies, among
others.

Shamrock

Continued from Page 1

Merrell told R&R, “The support
I've received from Bill Clark and
the freedom I've been given at
Shamrock to do what I felt was
right have been incredible. We
have an excellent group of GMs
that I have the privilege of working
with, and I've long felt I have one of
the best jobs in the industry. This
latest recognition is just icing on
the cake as far as I'm concerned.

Loughman told R&R, “This isn’t
a company that just hands out its
VP titles. It’s an honor for the en-
tire station. Shamrock has given
me the opportunity for growth, and
I look to continued growth oppor-
tunities, whatever those might be.”

Merrell has, like Lamka, been
with Shamrock since its inception.
Lamka, who was unavailable for
comment at presstime, transferred
from then-Shamrock-owned
WBOK/New Orleans eight years
ago. Loughman similarly transfer-
red to the Denver combo from
Shamrock’s KXRX/Seattle in July
1987.

Mansfield

Continued from Page 3

Mansfield commented, “As we
move into the new decade, radio
ratings evidence an increased aud-
ience for country music. The team
that Bowen has put together here is
unique for its dedication, drive, and
brains. Doing marketing and sales
when you have hit records is a
] Oy.”

Mansfield spent six years with
CEMA, the last two as VP/Market-
ing and the previous four as VP/
Sales. Before that, he spent two
years at RCA and four at CBS.

Hurley

Continued from Page 3
when Newmarket acquired it last
January) commented, ‘Bill,
through his dedication, loyalty, and
performance, is most deserving of
this recognition and responsibil-
ity.”
Hurley told R&R, “This is an in-
credible radio station, one of the
most dominant in the U.S. In the
time I've been here, the whole
team has worked to maintain and
increase ratings and revenues. For
me, this promotion is the icing on
the cake and a tribute to the staff’s
hard work.”

Hurley joined KXXY as Station
Manager last May after ten years
at crosstown KKNG, where he’d
been GM the last 18 months.



Artist Development With GIANT Results!
%U/(fzj YDrearns”

CHR CHART €
AOR TRACKS @

Ailmost a year ago, A&M released
the debut album by GIANT, Last Of
The Runaways. The Top 15 AOR
success of the first two tracks,

“m A Believer” and “Innocent Days,”
and heavy rotation at MTV brought
GIANT to millions of households.
With “P’ll See You In My Dreams,”
GIANT proves that CHR success is
no dream.

now oN I

From the album

Last Of The Runaways

[7502-15272-1/2/4)

Produced by Terry Thomas
Management: Bud Prager/ESP Management

BREAKER!

“A perfect record -- it tests Top 5 adult
female during the day and stlll gets Top
10 requests at night!”’

JIM FOX, Q102/CINCINNATI

“First time we played it we got instant
female phones. It’s got a haunting hook
and a melody that sticks with you.”’

ED BROWN, MD, WPHR/CLEVELAND

“This song sounds like a multi-format

smash.”
BRAD HANSON, MD, WMMS/CLEVELAND

“GIANT’s ‘I'll See You In My Dreams’ is a
stone-cold smash here, and probably will
be at all formats. Play it before the guy
across town beats you to it.”

ANDY DEAN, PD, WDHA/DOVER, NJ

' “After MTV started playing it, we saw

immediate sales. | see GIANT things ahead
for this band!”’
WHEREHOUSE RECORDS

“Great word-of-mouth and in-store play
have translated into GIANT sales!”’
SHOW INDUSTRIES

“KKKKK [highest rating]! A must!”’
KERRANG!

© 1990 A&M Records, Inc. All rights reserved.
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“Notice Me”

Just Added At:

KIS B96 m\é »Kqurlzn
KZZP KiMZ

KKRZ KS104 moHNY 698
WHYT KTFM KKSS
PWRPG add 39 KKFR add 25 3%29
Q105 add 30 FMI102 add 29

Early CHR Action:

KMEL 30-25 KNRJ deb 39 999KHI deb 32

Y107 deb 30 WCKZ deb 29
Y108 deb 29 KWOD 38-34  WIIG deb 30

KITY deb 30 KLUC 30-26  B95 deb 36
Q106 30-27
HOT977 deb 21

1“Jealous Again”

WPST/Trish Merelo  KXXR/Gar ry Franklin
“The buzz is already there! ~ “Quality Rock’N Roll for the
Big testing record that should  "90s! A Sound a lot of

do very welll!” people have been missing for

long time.”
. #% ZFUN/Steve Heller oo e
N av O o et “Recalling the old days of WOMP/(hUCk McGee
S TR "Y'd SEY"de and the “Nice to hear a rock and roll
OUT OF THE Box AT: '":i‘:i" Brothers. b"}'S 'e“t“d record fofr 0 chun%e w‘f wered
is adding a nice balance fo looki
92X KXXR the cu’r'rent dance tunes out ;):dl:}glso}:e(rlegoo Ml
KSNSI% 7106 WAEB  KFBQ there.
WP KATM  0K95  KFIZ
WKSF~ WOMP  WPEM  KFMW Top 5 AOR Track! [P0

WHHY ~KZZU  YES97 Q104 Now Crossing! e
WNYP  WHTO  KMOK  ZFUN
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Isgro Claims Miscarriage Of ‘Justice’

federal judge will hear a motion May

21 to dismiss payola, fraud, and

racketeering charges against
independent record promoter Joe Isgro.

Isgro’s attorney, Donald Re, filed the
motion, claiming federal prosecutors turned
their attention to Isgro after being ordered to
stop investigation of possible underworld links
with MCA Records. Re claims these orders
came from high-level Justice Department
officials.

The Feds have denied any mishandling of
the ongoing payola probe, but they did
characterize Re'’s charges as having “been
gleaned from newspaper clippings . . .”

Meanwhile, prosecutors tell ST they
expect the Isgro trial to begin sometime in
June.

In the meantime, Isgro’s been keeping
busy, of course. His name pops up in the
credits of the new WB action-thriller flick
“Impulse” as Music Coordinator.

A&M VP/R&B Music Jesus Garber exited
Tuesday (4/17) to explore other opportunities,
following last week’s departure of Sr. VP/Sales
& Distribution David Steffen. No word on
where either VP is headed or who might be
their replacements, although Steffen has
reportedly already nailed something down.
Reach Garber at (213) 677-6759.

Unconfirmed reports have prominent music
attorney Joel Katz taking a key leadership role
at BMG. Stay tuned.

WLUM (Hot 102)/Milwaukee PD Rick
Thomas has resigned to become PD at XHTZ
(Z90-FM)/San Diego, replacing OM Gary
Beck. Thomas will join new Z90-FM GM Ed
Diaz, most recently GM at crosstown XHRM.

XHTZ dumped its Rock 40 format (4/17)
for a mix of dance and mainstream CHR, and
is running jockless, calling itself “‘Jammin’
Z-90.”

No word on Thomas's replacement,
incidentally. T&Rs to WLUM VP/GM Steve
Sinicropi. Full details next week.

Enigma VP/Rock Promo Jon Kirksey has
exited the company to pursue other interests,
to be announced shortly. Reach him at (213)
558-3526. No word on his immediate
successor.

Don't look for KDWB/Minneapolis PD
Brian Philips to be heading anywhere. Yes,
his contract comes up next month, but ST
hears he's in the process of putting together a
neatly wrapped package with new owners
Mid-Continent.

Happy as he KDWB, Philips has a couple
of not-so-ulterior matives for staying, seeing as
how he's now informally consulting sister CHR
Z104/Madison and nearby WLXR/La Crosse,
WI and has a possble consulting arrangement
coming up in Milwzaukee.

KCLQ/Fresno changed calls to KZRZ
when it adopted its Z-Rock format earlier this
year. When those calls brought howls — and a
restraining order — from crosstown KRZR,
KCLQ sought and was granted the new calls
KFRZ.

That prompted a complaint — and the
threat of a restraining order — from crosstown
KFRE. KCLQ has settled on KZZF — at least
for now.

Fol G4

Jim Hilliard will be returning to Fairbanks
Communications s Exec VP/GM of WVBF/
Boston. Hilliard — most recently owner/
operator of KTEN-TV/Ada, OK — was one of
the founders of Fairbanks as well as a Sr. VP
with John Blair & Co and Chairman/President
of the Blair-owned stations and the Blair Radio
Rep Division.

B97/New Orleans night rocker Jo Mamah
will move to nights at Q102/Philly and become
Jo Mamah ‘‘The Vigilante.”’ He replaces the
exiting Dr. Drex.

Meanwhile, Eddie Munster exits KKYK/
Little Rock to do Mamah’s nights at B97.
T&Rs to KKYK PD Brian Bridgman. Also at
B97, APD/afternocn driver Geoff St. John
exits.

EMI VP/Sales Ira Derfler has resigned. His
replacement is Arista West Coast Director/
Marketing Ken Antonelli, who'll be based in
L.A. and report to Sr. VP/Marketing Jim
Cawley.

Michael Greene has been named VP/
Sales at Chrysalis, replacing Director/Sales
Steve Heldt, who jumped to Elektra. Greene
most recently served as Director/Sales &
Marketing, Special Projects for CBS Jazz.

ST’s ear-to-the-fine-hares hears there'll be
some changes in the bunny hutch as WB local
Houston rep Barney Kilpatrick is heading
west for a National Promo slot. Look for new
job definitions for some of the other national
WB reps in the coming weeks as well.

ST hears RCA Nat'l Dir. Pop Promo Skip
Bishop is in line for a boost at the Or
Doghouse, but could someone eise be knock-
knock-knocking on his door with a BIG gig?

Continued on Page 38
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Challenges of the ’90s
Demand the Best

984 MONUMENT 'ST., SUITE 105, PACIFIC PALISADES, CA 90272 - FAX (213} 454-5046 PHORE (213) 459-8556

New

LS‘ ,t GOI ’ ’”7” Produced. Mixed and Arranged by
Management: Fever Enterprises

COVER GIRLS
NEW & ACTIVE

“All That Glitters
Clivilles/Colc Music Enterprises
MAJOR ACTION ON A TOP 5 FOLLOW-UP!

KIIS add KUBE deb 29 FM102

KS104 add HOT97 20-17 KMEL

KKBQ deb 29 wioQ deb 33 HOT977
PWRPIG 28-24 HOT PWR96 XL1067 add
B96 KITY 21-16 299 22-18 HOT
WHYT KTFM 28-21  WOMP add
KZZP HOT102 KFTZ add

KKRZ PWR106 wil
KKLQ KKFR *
X100

SMITHEREEN
“Blues Before And After”

EVEN IN A WEEK DOMINATED BY FOUR NEW
RELEASES, THE SMITHEREENS KEEP GETTING BIGGER!

WXKS on KSAQ deb 40 KLQ 30-27

CKOI add 92X KXXR deb 38
WAEB add 99WGY deb 39 KATM 20-17
JET-FM add  WZZU 17-13 HOT KRZR 16-10 HOT
K106 add KTUX 40-35 KPAT 27-24
99WAYS add

KSND add gzﬁ:;s:ilém.Egrstj?;juglMann & Burt Stein for
KFMW add 26 The DeMann Entertainment Company

WGH

“Nick Of Time” |

FIRST WEEK ADDS AT:

KISN KBFM WDBR
99WGY XL1067 KTRS

WERZ K92 KFBQ

WNNK  WPFM KTMT
WPST KQCR ZFUN

K106 Y94 0K95

KZZB KPAT

Produced by Don Was
Management: Danny Goldberg
and Ron Stone

MELLOW MAN AGE

““Mentirosa’’

KITY  KMEL
KTFM PWR96
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INTERNATIONAL
“Dub Be Good To Me”

the single and video from the debut album
Let Them Eat Bingo

CHR SIGNIFICANT ACTION
PWRPIG 32 X100 23 KUMZ 22 FM102 23-17
B96 deb 27 HOT97 29  KITY deb 32  KMEL 20
Y108 add  WPGC 28  KTFM deb 30  HOT977 add 35
AND MORE!

THIS #1 U.K. SINGLE STARTING TO GROOVE IN THE U.S.

NEW & ACTIVE

WMIQ 17
KSAQ 20

WPHR 20
WDFX 5-3

On Over 80 CHRS, Incuding:

WHYT add KUBE 27
WZPL add 92X 5-4 HOT
WKBQ 17-15 PIRATE 5
KXYQ deb 24

MTV Heavy Rotation
AOR Track €D - €9

“House Of Pain”
the single and video from the album
Wake Me When It’s Over
TOP 5 DIAL-MTV
A.SMASH HIT NATIONWIDE
<

On Elektra Cassettés, Compact Dis¢s and Records

@1990 Elektra Entertoinment, o Division of Worner Communicotions inc., ®°

STREET TALK:-

Continued from Page 37

While no one will confirm this, market
speculation has it that when Nationwide takes
over Dance CHR KNRJ (Energy 96.5)/
Houston, the station will become a Hot AC
under National PD Guy Zapoleon — even
though crosstown Gold-intensive AC KFMK
has reportedly just shifted to fill that niche.

Zapoleon is still crunching the research,
but admits that ““in his heart of hearts” he’d
like to stay CHR. He also tells ST that “it may
be several months past our takeover before
we do any changes.”

Meanwhile, KNRJ VP/GM Susan Hoffman
will join Emmis President Steve Crane for a
quick trip to Paris to consult MAXXIMUM, the
company’s new minority-owned French
property; then she’s back to the States in
search of a j-0-b.

Two of AOR’s most well-known women
have chosen to pack their respective bags and
seek fame and fortune in L.A.

Explaining “I just can’t play ‘Stairway To
Heaven' anymore,” eight-year KLOL/Houston
personality Dayna Steele has resigned her
APD/midday position, effective June 23.
Reach Steele at (713) 526-6855.

At the same time, seven-year WHCN/
Hartford MD Kim Alexander has decided to
switch coasts. The smog should start to
envelop her around April 28.

After three-and-a-half years, Virgin Nat'l
AC Promo Director Steve Zap exits. Interested
in Zap’s gig? Contact Virgin VP/Promo Michael
Plen. Reach Zap at (213) 318-6022.

At Gold-formatted WLTY/Norfolk, 13-year
VP/GM Dan Maxwell exits. GSM Debbie
Donour becomes interim GM.

The legendary WHBQ/Memphis has
returned to its CHR roots after an
unsuccessful 18-month attempt at Gold.

Last week (4/9), WHBQ — now calling
itself “Power 56" — kicked off its Modern
Dance/CHR approach by playing the edited
version of 2 Live Crew’s “Me So Hungry” for
24 hours straight!

Is KVIL/Dallas afternoon man Steve
McCoy yearning for a return to Star
94/Atlanta or several other Peach City
outlets? Incidentally, Star 94 President/GM
Clarke Brown denies all rumors that morning
men Jack Murphy & Terrence McKeever are
making a move.

Recently debuted CHR WBDX/
Chattanooga is now minus the services of OM
Walt Brown, morning man Les Cole, midday
personality Dyna Daniels, afternoon driver
Karen Summers, night jammer Scott LaRoc,
and overnighter Matt Murphy. The new PD is
Rich Phillips, most recently OM/PD at
crosstown WJTT (Power 94).
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KEZB-FM/EI Paso afternoon driver Bobby
G. was shocked out of his sheets last week
(4/16) when he was awakened in the middle
of the night by an intruder who put a gun to
his head and whispered, “Bobby, get off the
air — or next time it will be for real.”

Bobby hit the panic button on his security
system, but the second the alarm went off,
the intruder escaped by crashing through a
second-story patio window. Despite the

gunman’s warning, Bobby is still on-air and
under police surveillance. No clues . . . yet.

New additions at Charisma. Atco local
Chicago rep Pete Spazoff takes the Midwest
Regional gig, based in the Windy City; New
Music Seminar staffer Dawn Hood comes
aboard as Director/Alternative Promotion; and
MTV programming staffer Peter Albertelli
becomes Director/Dance Promotion.

KRNQ/Des Moines PD Chuck Knight has
tossed his toque in the ring for the WLOL/
Minneapolls PD gig. Insiders tell ST that ex-
B97/New Orleans PD Bob Mitchell is the
front-runner . . . so far.

Veteran AOR programmer Steve Becker
— KLCX/Eugene, WKFM/Syracuse, WZBH/
Ocean City — is heading back to upstate New
York to become PD at WPY X/Albany. Current
'PYX OM John Cooper will step down to
handle MD/midday duties. Walt Adams, PD at
sister AM WTRY, adds OM responsibilities.

Former B96/Chicago PD Buddy Scott has
joined Neon Communications as Vice
Chairman & Exec. VP. Neon takes ownership
of religious combo WFIA & WXLN/Louisville
within the next two weeks. No word on format
changes, but consider Scott’s background.

92X/Columbus morning sidekick Scott
McKenzie has now teamed up with Ron
Engleman for mornings at WZOU/Boston.

By the way, although WIFC/Wausau, WI
MD Bill Mitchell is on staff at 92X, he's not
APD, as you may have read here last week.

In other 92X action, night jammer Baltazar
has made the move to Pirate Radio/L.A. He'll
work in a swing capacity until something
fulltime opens. Meanwhile, Rob Tonkin, most
recently Promotion Director at 91X/San Diego,
boards Pirate for the same duties.

Former KFXD (KF95)/Boise MD Steve
Ryan has officially been named Polydor local
promo manager for Detroit. He replaces Mia
Klein, who jumped to Arista to do Midwest
Regional Album Promo, based in Chicago.

WKTI/Mitwaukee APD/afternoon driver
Danny Clayton will remain on the job after
May 1 (the end of his contract) on an
indefinite basis — until he scores a
programming position. Reach him at 'KTI.
&?,.‘..’.‘:ﬁﬁ_':‘ﬂ ﬁfl_ P‘: Nﬁig;;“‘i;;‘# ’ '“_'_.-' e
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After April 24, you can reach the folks at
KJMZ (100.3 Jamz)/Dallas at a new phone
number — (214) 556-8100 — and address —
545 E. John Carpenter Freeway, Irving, TX
75062.

Yes, that's the same building that houses
the studios of Y95, which is just across the
way from KEGL. Welcome to the 'hood,
homes!

Former KRQ/Tucson and KKFR/Phoenix
PD Jim Gilley has joined Easy Listening
KQYT/Tucson as Station Manager, replacing
Rich ‘‘Brother’’ Robbins.

Also new to KQYT is morning man Scotty
Johnson, who comes from Lite AC KSBL/
Santa Barbara. ST was told there’s no change
in format planned, but tomorrow never knows.

KTFM/San Antonio late-night jammer Ross
Knight takes the MD chair. Alsc new to
middays at KTFM is Robin Flores, coming

from KKBQ/Houston.
Continued on Page 40
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BUT MORE THAN ANYTHING ELSE,

"LOVE IS

the next smash by

ALANNAH MYLES

the follow-up to the #1 single
“BLACK VELVET"”

from the Platinum debut album

ALANNAH MYLES

vvvvvvov v v Because when we have a hit, we really can't leave you alone.
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[ When you play it, say it! | Dn Atlantic Records, Cassettes and Compact Discs V_‘ )
ions Co.

© 1990 Atlantic Recording Corp @* A Warner Commurication
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Salt-N-Pepa

® Charted at 95% of R&R
Stations Playing!
@ Hot at 29% of R&R Stations
Playing!
® Top 15 at 48% of R&R
Stations Playing!
® Billboard Singles 46*-37* —
900,000 Sold!

@ Billboard Albums 48*-39* —
600,000 Sold!

B104 3-3 HOT FM102 14-11

WKSE add HOT999 6-3 HOT
WPLJ 28-21 K106 10-8

2100 25-22 KZZB 21-17
107 11-9 KNRJ 10

WAVA 7-6 HOT  KKYK 29-26
PWRPIG 27 KZOU 38-34

B96 22 WRVQ 9-6 HOT
WHYT 12-8 HOT 2102 15-11
KS104 11-7 HOT WWCK 12-8 HOT
KIS 20-16 B95 27-18

KKLQ 6-4 HOT KLUC 28-24
X100 25 KWOD 16-10 HOT

WIKZ 12-8 HOT

RECORDS INC.

STREET TALK.

Continued from Page 38

Frank Ceraolo — National Promo Assistant
to Epic VP/Promo & Trades Larry Douglas —
moves to Da Big Apple to be Manager/National
Dance Promo, reporting to Director/Dance
Music Dave Costanza.

Russ Egan has been tapped to fill the
long-vacant MD chair (and the 5-9pm shift) at
WKSZ (Kiss 100)/Philadelphia. Egan comes
from nearby WMID/Atlantic City.

In other Philly news, Danny Bonaduce has
returned to his 10pm-2am shift at WEGX.
Bonaduce, busted for drugs recently, has
successfully completed a rehab program and
will submit to regular drug tests.

Former Power 106/L.A. afternoon driver
Mucho Morales has begun doing weekend
shifts at crosstown KKBT.

Former WCKW/New Orleans PD Bobby
Reno has surfaced at crosstown WRNO,
where he's handling MD/afterncon duties.

Mitchell and then-midday personality (now
afternoon driver) Doug Dunbar phoned Cher's
hotel room early in the morning (4/12) under
the pretext that it was a call from Paul
McCartney.

Not only did they get Cher on the horn,
but she bought completely into the notion of
the former Beatle asking if he could join her
onstage that evening! Shortly into this
scintillating conversation, the merry pranksters
revealed La Cher was on “Candid Phone at
Y100"” and, as Mitchell said, “We Got You,
Babe.”

In the wake of KRFX/Denver morning man
Dave Rickards’s defection last month to
KGB/San Diego, the Mile-High Jacor Classic
Hits outlet has forged a new wakeup crew
consisting of OM Steve Brill, comedian
Michael Floorwax, newsperson Marilyn
LeBlanc, and sports reporter Steve Alvarez.

Funnyman and former “Welcome Back,
Kotter” TV star Gabe Kaplan has signed to do
a daily sports talk show (“Sportsnuts”) on
KLAC/L.A.

Now that Country KTRW/Spokane PD
Tom Sherry takes the PD reins at crosstown
twanger KDRK, former 'DRK PD Gary Charles
rocks into the station's MD role.

HLC executive — and former KNX-FM/L.A.
PD — Michael Sheehy joins crosstown KTWV
as Production Director.

SMN wasted little time filling the “Z-Rock”
OM opening, promoting APD/personality Pat
Dawsey into the slot vacated by Tracy Barnes
a mere two weeks back.

Dana Brown has resigned the KZEP/San
Antonio OM post, a position he’s held at the
Classic Rocker since 1986.

Radio’s alltime favorite TV show (“WKRP
in Cincinnati”) will return to the syndicated
airwaves this fall with fresh episodes (R&R,
3/16). So far Gordon Jump, Frank Bonner,
and Richard Sanders have agreed to reprise
their roles as GM Arthur “Big Guy” Carlson,
salesman Herb Tarlick, and newsman Les
Nessman, respectively. Gary Sandy, call your
agent.

Ed McAteer, self-appointed scourge of
“blue” radio and President of the Religious
Roundtable, is considering running as a
Republican for the U.S. Senate seat currently
held by Tennessee Democrat Al Gore, wife of
PMRC honcho Tipper.

The RAB exodus continues, with Sr.
VP/Communications Joan Voukides leaving to
join Chuck Dolan’s Cablevision Systems as
VP/Creative Services, effective 5/14.

Congratulations to Sheridan Broadcasting
White House Correspondent Bob Ellison, who
becomes the first biack President of the White
House Correspondents Association.

“He has the ears of middle America,” says
Columbia President Don lenner, talking about
his old boss, Arista President Clive Davis, in a
lengthy profite of the latter that ran in the L.A.
Times (4/17).

Davis, of course, accepts the remark as a
compliment, but takes care to point out “I'm
not the Osmond Brothers or Lawrence
Welk,” adding “the list of artists that I've
signed is as important creatively to me as a list
of songs is to a composer.”
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Consultant Ed Shan d the
phrase “Power Pig” in an article that he wrote
for R&R almost four years ago — 5/2/86, to
be exact.

You all doubtlessly remember the piece;
'twas called “The Four Ps” — and sure as
shootin’ Shane refers to a mascot called the
“Power Pig."”

EXAMINING THE BOTTOM LINE — When new Y107/Nashville owner Carl Hirsch (center) and Exec. VP Dean
Thacker (left) stopped by the Music City CHR, they were welcomed in predictably outrageous fashion. Staffers arrang-
ed for an exotic dancer, who did her undressed best to foil the overconfident Hirsch, who'd unwisely claimed,
“Nothing you could do would surprise me. I'm outrageous also.”
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URBAN CONTEM‘PORARY
#1 BREAKER!
MOST ADDED!

TOP FORTY
MOST ADDED!
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The New Single From The Absolutely Unbeatable
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From the Double-Platinum album COSMIC THING

NEW & ACTIVE
110/47

3rd “Most Added”

WMJQ add WHYT add
CKOI deb 40 WLOL deb 25
0107 add 29 WKBQ add 36
PWR99 24-18 KXYQ add
KEGL add 20 X100 add

B97 deb 29  KUBE deb 30
WGH add 34 WI0Q add
KSAQ 37-31 HOT102 add 40
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12+WINTER '90 ARBITRON RESULTS

New York

Fall '89 Wi '90

WPAT-AM & FM

(B/EZ) 6.3 52
WCBS-FM (Gold) 4.1 5.1
WINS (News) 4.7 4.8
WLTW (AC) 4.7 4.8
WHTZ (CHR) 4.3 4.7
WRKS (UC) 4.1 4.5
WBLS (UC) 3.8 4.0
WOR (Talk) 4.6 4.0
WQHT (CHR) 4.0 4.0
WCBS (News) 3.5 3.4
WNEW-FM (AOR) 3.7 3.4
WXRK (CR) 31 3.2
WNSR (AC) 3.5 3.0
WABC (Talk) 2.8 2.8
WPLJ (CHR) 3.0 2.6
WSKQ-FM (Span) 1.6 2.6
WFAN (Sports) 2.7 2.4
WYNY (Ctry) 2.5 2.4
WADO (Span) 1.7 1.8
WQCD (NAC) 2.3 1.8
WQXR-FM (Clas) 1.3 1.8
WNEW (Nost) 2.3 1.7
WNCN (Clas) 1.5 1.5
WLIB (News) 1.7 1.3
WALK-FM (AC) 1.0 e
WSKQ (Span) 1.4 1.1
WWRL (Rel) 1.1 1.0

Los Angeles

Fall ’89 Wi '90

KOST (AC) 57 6.4
KIIS-AM & FM

(CHR) 54 6.1
KPWR (CHR) 6.2 5.6
KABC (Talk) 4.6 4.4
KLOS (AOR) 4.2 3.8
KBIG (AC) 4.0 3.6
KQLZ (CHR) 3.8 3.6
KFWB (News) 2.6 3.3
KWKW (Span) 3.5 3.3
KROQ (NR) 2.5 3.2
KMPC (Nost) 2.1 3.1
KTNQ (Span) 27 3.1
KLVE (Span) 3.2 3.0
KNX (News) 3.4 3.0
KRTH-AM & FM Gold)* 3.1 3.0
KTWV (NAC) 3.1 3.0
KXEZ (AC)** 2.5 29
KLSX (CR) 2.2 2.3
KZLA (Ctry) 2.2 2.0
KJLH (UC) 2.3 1.9
KODJ (Gold) 18 17
KFI (Talk) 1.7 1.6
KLIT (AC) 1.2 1.5
KKGO (Clas)* * * 1.4 1.4
KKBT (UC)**** .4 1.3
KACE (UC) 1.9 1.2
KALI (Span) 1.0 11
KNAC (AOR) 8 11
KDAY (UC) 6 1.0
KRLA (Gold) 1.0 1.0

*AM is now KKHJ (Span)
* *Formerly KJOI
* * *Formerty Jazz

* * * *Switched from CHR in mid-rating period

&

© 1990 Arbitron Ratings Co. May
not be quoted or reproduced with-
out Arbitron’s prior written permis-
sion.

Chicago

Fall '89 Wi '90

WGN (AC) 10.7 83
WGCH-FM (UC) 7.3 7.2
WVAZ (UC) 5.1 553
WBBM (News) 4.9 4.5
WBBM-FM (CHR) 4.0 4.4
WXEZ-AM & FM

(B/EZ) 3.7 4.2
WLUP-FM (AOR) 41 4.0
WCKG (CR) 3.4 3.8
WTMX (AC) 3.1 315
WUSN (Ctry) 315 315
WLUP (Talk) 3.7 3.2
WJIMK (Gold) 3.1 3.1
WKQX (CHR) 3.1 3.0
WJJD (Nost) 3.2 2.7
WLIT (AC) 2.8 2.7
WNUA (NAC) 2.3 2.7
WOJO (Span) 1.2 2.5
WXRT (AOR) 3.4 2.5
WYTZ (CHR) 3.8 2.5
WMAQ (News) 2.1 2.2
WLS (Talk) 1.4 2.0
WFYR (Gold) 1.8 1.7
WFMT (Clas) 1.1 1.6
WVON (Talk) .8 1.4
WNIB (Clas) 1.8 1.2
WIND (Span) 1.2 1.1

San Diego

Fail '89 Wi '90

KKLQ-AM & FM

(CHR) 9.0 103
KSON-AM & FM

(Ctry) 57 67
KGB (AOR) 70 6.1
KSDO (N/T) 49 60
KJQY (B/EZ) 65 53
KYXY (AC) 43 50
KPOP (Nost) 44 48
KFMB (AC) 42 48
KFMB-FM (AC) 4.1 45
XTRA-FM (NR) 48 43
KFSD (Clas) 39 43
KIFM (NAC) 37 42
KKYY (AC) 32 42
KCBQ-FM (Gold) 2.1 2.6
KSDO-FM (CR) 1.7 20
KNX (News) 16 1.5
KGMG-FM (CR) 2.1 1.3
XHRM (CHR)* 33 13
KCBQ (Gold) 13 1.2
XTRA (News) 16 1.2
XLTN (Span) 1.4 11

* Formerty Urban

Format Legend

AC-Adult Contemporary, AOR-A!
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio, Clas-
Classical, CR-Classic Rock, Ctry-
Country, Gold-Oldies, Jazz-Jazz,
Misc-Miscellaneous, NA New Rock,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Sports-Sports, Talk-
Talk, UC-Urban Contemporary.

Riverside-

San Bernardino

KDUO (B/EZ)
KGG! (CHR)
KQLZ (CHR)
KLOS (AOR)
KUIS-AM & FM
(CHR)

KOST (AC)
KCALFM (AOR)
KFI (Talk)

KRTH-AM & FM " *

Fall '89
7.0
10.1
4.6
6.0

2.7
4.2
2.3
3.4

{Gold) 3.7 3.1
KFRG (Ctry)* 2.6 2.9
KNX (News) 2.4 2.9
KCKC (Span) 3.4 2.5
KODJ (Gold) 3.4 2.5
KTWYV (NAC) 1.8 2.4
KBON (Gold) 1.0 1.9
KBIG (AC) 2.0 17
KCAL (Span) 1.4 1.6
KWDJ (Ctry) 1.9 1.5
KDIF (Span) 1.9 1.3
KPWR (CHR) 9 1.3
KRSO (N/T) 1.0 1.3
KLAC (Ctry) 1.2 1.2
KNTF (Ctry) 2.6 1.1
KROQ (NR) 1.8 1.1
KLSX (CR) .6 1.0
KOLA (Gold) 7 1.0
KZLA (Ctry) 1.2 1.0

*Formerly KQLH (AC)
** AM 1s now KXHJ (Span}
Nassau-Suffolk
Fall'89  Wi'90
WALK-AM & FM

(AC) 6.1 6.8
WBAB-AM & FM

(AOR) 6.1 5.0
WBLI (CHR) 58 50
WHTZ (CHR) 515 4.7
WCBS-FM (Gold) 4.6 4.3
WHLI (BBnd) 3.9 3.8
WKJY (AC) 2.9 3.6
WOR (Talk) 3.7 3.5
WYNY (Ctry) 2.9 3.4
WPAT-AM & FM

(B/EZ) 3.8 3.2
WNSR (AC) 2.1 3.1
WQHT (CHR) 33 3.1
WABC (Talk) 2.1 3.0
WFAN (Sports) 35 30
WXRK (CR) 3.2 3.0
WCBS (News) 4.0 2.8
WNEW-FM (AOR) 4.0 2.8
WCTO (B/EZ) 2.4 2.7
WINS (News) 2.7 2.6
WGSM (BBnd) 2.2 2.5
WLTW (AC) 3.5 2.5
WPLJ (CHR) 2.2 2.5
WEZN (AC) 1.4 1.9
WDRE (NR) 1.5 1.8
WNEW (Nost) .9 1.6
wQCD {NAC) 1.3 1.5
WRKS (UC) 1.2 1.2
WNCN Clas) 1.4 1.1
WSKQ-FM (Span) = 1.1
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I PERSPECTIVES

All Contests

Are Not Equal

Listeners Prefer Certain Prizes, Ways To Play

By Kurt Hanson

A recently completed national survey of radio listen-
ers conducted by Strategic Radio Research reveals that
approximately one-third view contests positively and par-
ticipate in them at least occasionally.

Ideally, stations should research
the preferences of their own
specific audience and market. But
the findings below from our ‘“Na-
tional Media Opinion Survey”
should help promotion directors
and programmers improve the ef-
fectiveness of station contests.

Study Results

¢ More radio listeners like con-
tests than dislike them — although
the majority feel meutral toward
them. The like/dislike breakdown
was 31% vs. 11%. Net surprisingly,
contests appealed most to 14-24s
and were most pcpular among
CHR listeners (45% viewed them
positively). Fans of other formats
expressed positive opinions in
diminishing degrees: Urban
(42%), AOR (34%), Country (31%),
Gold (28%), and AC (26%). Con-
tests were the least popular among
Classical, Religious, Jazz/NAC,
NPR, and News/Talk listeners.

¢ Two-thirds never participate in
contests; only 5% participate often.
Teens were most likely to par-
ticipate: 9% said they took part
often, 26% sometimes, 48% never.
Participation diminishes with age;
among 45-54s, 3% took part often,
17% sometimes, anc 78% never.
Women were slightly more apt to
enter contests than men.

Among each format’s partisans,
frequent participation percentages
broke down this way: Urban (9%),
CHR (7%), AOR (4%), Country
(4%), Gold (4%), AC (2%).

e Trivia contests sre the most

Kurt Hanson

contests were tested. ““Trivia ques-
tions” netted a favorable rating
from 65% (28% viewed trivia un-
favorably, and eight percent were
neutral or had no opinion). Trivia
was the only type of contest favor-
ed by a majority in the 18-24, 25-34,
and 3544 age groups. Further-
more, it garnered positive re-
sponses from most people in all in-
come categories, in all regions, and
among fans of every format except
NPR.

Phone-in contests where “caller
number X wins” were popular with
48%, but 37% disliked them (15%
had no opinion). These phone-ins
exhibited real strength only among
14-17s and 18-24s, and among CHR,
Urban, and AOR listeners.

The “listen for your name (and
call in when you hear it)’" contest
registered a split vote: 46% liked it,
46% disliked it. Teens and 18-24s
were its biggest proponents. And it
showed strength in Urban (62% vs.

Contest Preferences

T 65%
10th caller Trivia
wins questions

3% 4%
7 W -
~37%
i
1| _
Registering Sending in
at a store a postcard

for a drawing

On-air
talent contest

Listening
for your name
and calling in

when you

W Like [ Dislike '

hear it

a strong performance in those for-
mats presents a good argument in
favor of this contest over others,
particularly because it potentially
increases TSL.

“Registering for a drawing at a
store” appealed to 39% but was
disliked by 53% ; Jazz/NAC, Coun-
try, and Classical listeners liked it
the most. “Sending in a postcard
for a drawing” registered a 37%
favorable response, 54% unfavora-
ble.

“On-air talent contests’ racked
up a lower preference percentage:
33% liked them, 56% didn’t. Only
teens gave these contests more
positive than negative votes.

Eyes On The Prize

¢ Certain prizes are preferred
over others, even when their cash
value is roughly equivalent. Two
prizes of approximately equivalent
value were paired and respondents
were asked which they preferred.
(Why was equivalent value used?
What listener wouldn’t prefer $1000
to $100 or a car to an album?)

When asked if they would rather
win six albums or a pair of concert

popular. Five different standard 33%) and CHR (59% vs.36%).Such tickets, 50% preferred concert
Prize Preferences
[ 83% |
n T - T e% ] 1
s 72%
I ol 69% | | | B ¥ |
I
| .
|
sl
Former: Two Teptor Microwave New Rent or $500 CcD Ski Health Airfare & . $1000
concert twe any- oven sports mortgage  toone player np club tckets to  shopping
tickets wrere in car for six caller member- concertin  spreein
28 B8s. months ship other city  locai mall
Latter: Six $-,000 $300 $12,000 Ten-day $10 VCR Cruise Home Video- $500
atbums cash cash cash trip for each to exercise tapes of cash
two to fifty set last forty
Hawait caliers Academy
Best
Pictures
Surveyed listeners were asked to choose their preferences in each of 11
pairs of prizes (the przes paired are of roughly equivalent value).

tickets, 39% wanted the albums,
4% didn’t want either, and 6% said
the prizes appealed to them equal-
ly. All age groups except 45-54s
opted for tickets over albums (al-
though the older the respondent,
the narrower the spread.) Country
and Jazz/NAC fans preferred al-
bums; Gold listeners split nearly
50-50.

Would listeners prefer to win a
trip for two anywhere in the U.S. or
$1000? The vast majority (69% vs.
23%) said they woul<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>