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Washington-Baltimore’s longtime
maverick progressive AOR, WHFS,
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NASA Plans American
Digital Radio Tests

’92 World Conference To Cover Local Issues;
Commerce Solicits Industry Views

Officials of NASA’s Jet Pro-
pulsion Laboratory say they are
planning the first U.S. field tests
of satellite-delivered digital
audio broadcasting (DAB) next
summer. NASA researchers
gave satellite DAB technology a
conditional endorsement on
Tuesday (6/19) at a global con-
ference on mobile satellite ser-
vices in Ottawa, Ontario.

“The tests will prove without
doubt that we can get music to a
car from a satellite — it’s 100%
doable,” said JPL researcher
William Rafferty. The JPL
tests will feature only AM-

quality transmissions — more
applicable to News/Talk than to
CD music broadcasting. So far,
NASA has developed only digit-
al voice decoders, which are
less than ideal for music broad-
casting.

Researchers hope the tests
will make use of a new one-and-
a-half-inch-high, two-foot-
square ‘“microstrip” Yagi car
antenna. Satellite car antennas
must be as flat as possible, able
to track the satellite electron-
ically and give good reception.
Rafferty said the flat Yagi an-

DIGITAL RADIO /See Page 38

WUSN GM Reins

WUSN (US99)/Chicago GSM
Steve Ennen has been promoted
to GM at the Cook Inlet Country
outlet. He succeeds Carl Hamil-
ton, who transferred to the VP/
GM post at co-owned KFMK/
Houston two weeks ago (R&R,
6/8).

Cook Inlet Exec. VP Michael
O’Shea told R&R, “Steve has
been with US99 for seven years
in sales and management. He’s
earned this position with great
attitude, tremendous accounta-
bility, and a passion for excel-
lence.”

Ennen, who’s handling GSM
duties until the position is filled,
said, “WUSN has really broken
through the last two years un-
der {Cook Inlet President] Dan
Mason, Carl and [PD/morning
man] J.D. Spangler. The oppor-
tunity for the Country share in
Chicago is phenomenal, and I
look forward to building on
what has gone before to make
US99 into the powerhouse it’s
capable of being.”

Ennen joined WUSN as an
AE in 1980, was promoted to
LSM in ’85, and upped again to
GSM in ’87. He previously spent
five years as Staff Director for

the University of Illinois radio
outlet, WPGU/Champaign, and
before that, six years as GM at
WEBQ/Harrisburg, IL.

Olympia To Chapter 11

Nets, Station-Owner Subsidiaries Excluded

Struggling Olympia Broad-
casting Corporation filed for
Chapter 11 reorganization last
week (6/13) at the Federal
Bankruptcy Court in Seattle,
ending speculation about just
how long Chairman James Ire-
land could forestall the seem-
ingly inevitable move.

Corporate officials didn’t re-
turn R&R’s phone calls Monday
and Tuesday (6/18-19), but
Olympia Broadcasting Net-
works President Stephen Bun-
yard said, ‘“We’re hoping to get
paid, or to get our company
back, or somewhere in be-
tween.” By its own accounting,
Olympia will owe Bunyard over
$11 million, payable in 1992 and
’93, based on the St. Louis-based
networks’ performance. Bun-
yard said he had been nego-
tiating to buy back the former

N

Clayton Webster Corporation
networks he sold Olympia two
years ago for $3 million. “We
thought we were getting near a
deal, then they filed Chapter
11.”

Bunyard said his prcposal
wouldn’t have provided a lot of
cash for bondholders, but would
have let him assume some ex-
isting debt and provided Olym-
pia with some capital ta con-
tinue operating while seeking
station buyers. Noting that he’s
one of Olympia’s larger credit-
ors, Bunyard said he hadn’t
heard from Seattle headquar-
ters since the Chapter 11 filing.
He said it’s “business as usual”’
for the networks, although he’d
fielded a few inquiries from
concerned clients. “We are not
in Chapter 11,” he said. “The
parent company is.”

OLYMPIA/See Page 38
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Urban, AC, Gold Strong
In Early Spring Birches

KIIS Edges KPWR As L.A.’s On The Beat

New York

Winter '90 Sp '90
WRKS 6.2 63
WHTZ 56 54
WNEW-FM 52 53
WQHT 57 53
WBLS 52 5.0
WCBS-FM 38 45
WLTW 40 4.0
WOR 3.2 37
WINS 39 35

WNSR, WPAT-A/F, WPLJ,
WXRK tied with 3.3.

Los Angeles

Winter '90  Sp ‘90

KIHS-A/F 6.7 7.1
KPWR 8.2 7.0
KABC 4.4 5.0
KOST 6.0 5.0
KLOS 5.4 4.8
KQLZ 4.2 4.3
KROQ 4.0 4.3
KKBT .8 3.9
KTWV 3.1 3.9
KZLA 2.8 31

Full New York and L.A. results, plus ratings from 18 other jop
markets, on Pages 39 and 41.
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WGFX Shorts Out Nashville

Classic Rocker WGFX celebrated Father’s Day by displaying the
world’s largest pair of boxer shorts, the “Foxer Boxers,” at a busy
Nashville intersection. Morning team Bootle, Rob & Rox (pictured)
did their show live from the aperture of the 15-foot-high undergar-
ment, giving new meaning to the term “shortwave broadcasting.”

3 o

KIISAM & FM gained just
enough to edge Los Angeles
Dance CHR rival KPWR, likely
affected by a sensational three-
share leap by Urban KKBT.
That result was among the most
dramatic in 20 of the Top 30-
market spring 1990 Birch
ratings, released this week.

An R&R spot-check of the
first 20 markets in showed Ur-
ban Contemporary registering
the largest spring '89-to-spring
'90 gain of any format, owning
17 more shares than it did a
year ago. Gold was the higgest
gainer from winter 90 to spring
’90, rising over 11 shares, with
AC and CHR also improving.
(For full format gain/loss de-
tails, see Page 38.)

New York’s spring Birch book
was relatively stable, with Gold
WCBS-FM the biggest gainer in
the Top 10, and WHIZ re-
gaining a narrow CHR lead
over WQHT. Other L.A. activity
of note included solid jurmps for
baseball-aided Talk KABC and

SPRING BIRCHES/See Page 38
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"'Joy 107" has experienced dramatic ratings growth
since 1989, up to #3 in adults 25-54 and #2 with women
25-54.*% With The Research Group's help, we've been able
to get back on a winning track.
They've helped us to get these re-

"
sults with a great plan that included Fro I l # 1 O

well-thought-out strategies as well

as effective tactics. And it has re- to # 3

sulted in a four-book up trend for

us in Arbitron. . "
Most research companies can l n 2 5 o 54 =

help a station focus on the basics.

Where The Research Group excels is going way beyond

that to taking the information from the research and

formulating it into a plan that helps us win. It's a plan

that's really right for our station, not just a formula being

passed along from another market. And that's what
winning is all about today."

Dave Harris
General Manager
WJQY "Joy 107", Miami /Ft. Lauderdale

* Winter 1989 to Winter 1990 Arbitron. Adults 25-54

AQH share, M-S, 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong-in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more informaton, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 » (206) 624-3888

WWW-aericanradiohistorv-cem
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KXXR Drops Rock
CHR For Dance Stance

Ending weeks of speculation,
Olympia’s pioneering Rock CHR
KXXR/Kansas City abandoned
that niche for a dance direction as
the “New X106” at 4pm CDT
(6/15). The Programming Works is
consulting.

Additionally, afternoon personal-
ity Steve Douglas has been upped
to OM and moved to mornings, dis-
placing John Langan. Off-air PD
Gary Franklin is handling middays
until a replacement is found for
Mike Kennedy, now in afternoons.

VP/GM Bob Gould told R&R,
‘Rock CHR has outlived its useful-
ness at KXXR. I felt Dance CHR
would have the fastest and most
immediate impact. Overall, the
change has been well-received and
we’re excited.

“Gary and I feel very comforta-
ble and enthusiastic about pro-
moting Steve to OM. His long ca-
reer in CHR and tenure at KXXR

Steve Douglas
provide him with a great knowl-
edge of the station and market.”
Douglas told R&R, “There’s a
hole for an uptempo CHR in the
market and we have a great oppor-
tunity to pull from [CHR] KBEQ
KXXR/See Page 24

Martell’s Radio Roast Roster

The three programmers accorded the delightful honor of serving as sub-
ject for the T.J. Martell Foundation's Radio Roasts gathered together,
ripe for the (s)laughter, at the most recent event in New York June 9. Pic-
tured (I-r) are WXKS/Boston PD Sunny Joe White, Columbia VP (and
longtime WMMS/Cleveland programmer) Kid Leo and this year's roastee,
KPWR/Los Angeles PD Jeff Wyatt.
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2 Live Crew Furor Ebbs

An attorney for the Miami rap
group 2 Live Crew says he believes
the furor surrounding the group’s
“As Nasty As They Wanna Be” al-
burmn, which has been ruled obscene
in parts of four states, has crested
and that further obscenity actions
agamst the group are unhkely

T T e T 5
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Wllllams EIektra
Sr. |rector/HR

el Williams
Elektra has promoted Del Willi-
ams from West Coast Regional Di-

rector to Sr. Director/National
WILLIAMS/See Page 24

“I think we’re leveling off,” said
attorney Bruce Rogow. ‘‘What we
had in Florida was an aberration,
and since then a few other aberrant
actions have popped up. But the
lesson here is that the vast majori-
ty of law enforcement officials are
intelligent, rational, reasonable
people.”

Rogow made his remarks follow-
ing a whirlwind week that began
with obscenity rulings against
“Nasty” in areas of Texas, South
Carolina, and Virginia and ended
with U.S. Senator Connie Mack
(R-FL) voicing support for 2 Live

Crew
Mack’s Attack

On Tuesday (6/19), Mack issued
a statement critical of a federal
judge’s recent ruling that “Nasty”
is obscene by the standards of
South Florida’s Broward, Dade,
and Palm Beach counties.

“Despite the fact that 2 Live
Crew’s lyrics are vulgar and offen-
sive, adults should have every
right to buy the group’s songs,”
said Mack. “Once we begin selec-
tively defining which words are ac-

2 LIVE CREW/See Page 38

Rick Bleiweiss

Bleiweiss
Joins Arista

Sr. VP/Sales &

Distribution

Island VP/Sales Rick Bleiweiss
has joined Arista as Sr. VP/Sales &
Distribution. Based at the com-
pany’s New York headquarters,
he’ll report to Exec. VP Bill

Berger.
Berger commented, “Rick has
been an integral part of many suc-

cessful artist campaigns over the
years and brings with him a vast
knowledge of both marketing and
branch distribution. I feel confident
his leadership and expertise will
play a major role in the continued
success of Arista Records.
BLEIWEISS/See Page 38
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Olinger Now
KOA PD

Kris Olinger
Veteran KOA/Denver news staf-
fer Kris Olinger has been named
PD of the Jacor News/Talk outlet.
Olinger, who was ND and after-
noon drive cohost, replaces Bruce
Kamen, who left in March to be-
come PD of KGO/San Francisco.
Commented Olinger, “The chal-
lenge here is to take this successful
AM News/Talk format and keep it
OLINGER/See Page 38
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Novia OM At
wQax! & WSTR

Tony Novia

Former NAC WXDJ/Miami GM
Tony Novia has become OM at
Jefferson-Pilot AC/Nostalgia com-
bo WQXI & WSTR/Atlanta. He

NOVIA/See Page 38
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HEAVEN 97 PRESERVES GOSPEL
HERITAGE

As part of his June Black Music Month
series, Walt Love salutes Dallas’s Gospel
giant, KHVN (‘‘Heaven 97’’), and its 30-year
morning man, Brother Joe Bagby.
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NEWS

Curb Names Simone Sr. VP/GM

Cataldo, Forman, Springer Take National Promotion Posts

Joe Simone has been named Sr.
VP/GM of Curb Records and will
merge the field sales and promo-
tion staff of his own firm, Cleve-
land-based Priority Marketing, in-
to the label.

Additionally, Bill Cataldo has
been appointed East Coast Nation-
al Promotion Director, David For-
man West Coast National Promo-
tion Director, and Jack Springer
National Progressive Radio Direc-
tor; Springer will be based at the
company’s Cleveland office

Chairman Mike Curb remarked
*Joe Simone’s proven merchandis-
ing skills, administrative abilities
and sales experience will greatly
enhance our marketing plans and
enable us to build on the tremen-
dous strides Curb Records has
made during the past year.”

Simone added, “Curb’s expand-
ed roster made it necessary to re-
align our promotion department.
The appointment of this talented
triumvirate typifies Curb’s current

Joe Simone

growth mode. Bill, David, and
Jack know this business well and
will play an important role in de-
veloping and breaking new artists.”

Cataldo has held promotion posts
with Atlantic and PolyGram and
also served as Director/Talent Re-
lations for MTV. Forman previous-
ly worked at MGM, Mercury, and
RCA, and did a stint at independent
international Spanish rock promo-

LETTER

Goldberg’s 2 Live
Crew Example
lll-Conceived

iter reading the guest editorial by Danny Golidberg (R&R, 6/15}, 1
A felt it necessary to respond. | respect and agree with much of what
Goldberg said, with one major éxception — the abortion paraliel and
the description of those who support pro-lifé and censorship as “bigots.”

You cannot compare questions of life with the First Amendment.
Goldberg also says, “‘Politicians will succumb to the termnptation to cave in to
the minority of bigots,” and goes on to say, “For years, a shriil minority
bullied politicians into limiting access to abortions.” This is strong and unfair
language. To say all or most of the people who favor censorship or aré pro-
life are “bigots” is a terrible misnomer.

While some may well be, we must remember that . .. pro-life in-
dividuals have a deep sense of responsibility for the unborn, whom they
consider defenseless human beings. Many who favor censorship are good
people attempting to protect their families from what they consider “smut.”
We must not make the mistake of saying all these people are “bigots” who
will bully politicians to get their way.

... Do not underestimate the people who favor some sort of media
censorship. They are not ail crazy religious fundamentalists who want to im-
pose their beliefs on the rest of us. Many are just ordinary folks who are
concerned about the types of things exposed to their families. The day we
label and toss them away as “bigots*” is the day we lose the fight for
freedom of speech.

We must educate the public about the importance of the First Amend-
ment and understand the opposition and where they are coming from. The
fear of “who will decide what is acceptable” and “where does it go from
here after 2 Live Crew” is something everyone in the media should be con-
cerned about. But please — let’s not get into calling names and bringing In
issues that have no real parallel to the issue at hand.

Matt McCann
WLRW/Champaign, IL

| Carey On

Columbia artist Mariah Carey celebrated the release of her self-titled debut by per-

forming brief sets at nine CBS Records branches around the country. Shown
schmoozing after the L.A. reception are (I-r) Columbia’s Greg Phifer, KOST/L.A.
MD/air talent Kim Amidon, Carey, and KPWR (Power 106)/L.A. Asst. PD Al

Tavera.

David Forman
tion. Prior to joining Curb, he was
President of Clasica Moderna, a la-
bel distributed by WEA Interna-
tional. Springer was most recently
Priority Marketing’s National Pro-
motion Director, following a long
tenure with Simone at Progress
Record Distribution.

KODA Edging
Toward Soft AC

As part of its continuing evolu-
tion from B/EZ to Soft AC, Com-
mand’s KODA/Houston is blending
25-30% jazz into the vocal mix and
calling itself ‘“Houston’s Unique
Radio Station.” Two-year PD Dav-
id McKay remains in place.

VP/GM Dusty Black told R&R,
“We’'re taking a risk right now with
the upper end of our audience, but
we need to do this to remain com-
petitive. We also saw a broad hole
in the market for this format. Our
own core audience didn’t like about
90% of the instrumentals we played
in our B/EZ days. That music
made up about 80% of our total
mix. Our target now is 35-44s.
[Crosstown AC KLTR] ‘K-Lite’ is
going after 25-34s and has a hard
edge.

“Two years ago, we began dra-
matically changing the product.
We got rid of the old Bonneville
clunkers. Eventually, that format
evolved into what [former owner]
Westinghouse called ‘Adult Spec-
trum Radio.’ In place of heavy str-
ings, we've inserted melodic con-
temporary jazz and about 50-60%
original vocals.

“Based on solid testing we did
with [consultants] Cody/Leach,
we've evolved to something more
vocally intensive and aggressive
than we were a month or so ago.
PFrom that standpoint, we’re more
of an AC. We're going to take some
risks in our music, and I think we'll
do very well.”

WWW-americanradiohistorv-com

MTV Networks Chairman/CEQ Tom Freston (I} has been named the honoree for
the AMC Cancer Research Center’s 1990 entertainment industry campaign, and
will sponsor a fundraising event — dubbed the “Night Of A Thousand Heroes” —
on October 19. Pictured with Freston at the kickoff luncheon are (I-r}) Chrysalis
President John Sykes, CBS Records Division President Tommy Mottola, and Col-
umbia Exec. VP Mel liberman.
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"We've had incredible success working with The
Research Group here at 'V-103" in Chicago. First, they
helped us find a precise hole in the market that could help
us win big in 25-54. And that's
what we have done since switch- JEEE]
ing format in October of 1988. From # 1 4 to
We went from worst to first

almost overnight, and have con- # 1 and Sti ll

tinued to be on top in 25-54

since then. M * 1"
l We have continued to Wlnnlng.

improve and strengthen 'V-103'
with The Research Group's special 'Cluster Analysis’
research and other types of fine tuning research.

I've never seen a sucess like this in my career. | would
have been satisfied being in the top five, 25-54 Adults.
Especially in a tough, competitive market like Chicago.

The special new types of research and the value added
that The Research Group brings clearly separates them
from all other research companies.”

Barry Mave
President IGeneral Manager
V-103 FM, Chicago

* Summer 1988 to Winter 1990 Arbitron. Adults 25-54.
AQH share, M-S, 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more informaton, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is.a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888

e nany amoricanradiohistonscom. e el
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NAB Approves Broad
Statement Of Principles

Mildly Urges Broadcasters To Be Mindful Of Indecency Guidelines

The NAB Board of Directors, torn between the FCC’s
calls for industry self-regulation and antitrust concerns,
this week approved a broadly drawn statement of pro-
gramming principles that touches ever so lightly on such
touchy issues as indecency.

NAB officials emphasized the
statement is not an effort to reinsti-
tute the NAB Code, which was
dropped as the result of a 1982
agreement with the Justice De-
partment, which felt the code con-

scheduling programs involving
human sexuality or other topics of
“particular sensitivity.”

The statement also reminds
broadcasters to be mindful of the

i int of trade. FCC’s indecency guidelines and to
stituted a restraint of trade et ik Ak
“There were a lot of pros and  themes during periods when signif-

cons to balance,” NAB President
Eddie Fritts said after the board’s
Tuesday (6/19) vote. “We wanted
to put something out that was a
statement of our principles, to say
to the public that we are concern-
ed. While they are general guide-
lines, we are under a consent de-
gree and cannot go much further. I
think this is a very positive thing
for the industry and for the public.”

icant numbers of children can be
expected in the audience. In addi-
tion, the document frowns on the
glamorization of drug use and the
gratuitous portrayal of violence.

According to Fritts, some board
members felt stricter guidelines
should be adopted, while others ob-
jected to any policy statement on

grounds that it conflicted with the
First Amendment. Among those
who pressed unsuccessfully for a
tougher statement was Radio
Board Chairman Bill Sanders.

Mays Reelected

Fritts added that he believes
FCC Chairman Al Sikes will be
pleased with the compromise
guidelines because “they will re-
emphasize a commitment of our
values to America.”” At R&R’s
Tuesday presstime, FCC officials
had not yet seen the NAB state-
ment and were unable to comment.

In other action at this week’s
summer board meeting in Wash-
ington, Clear Channel Communica-
tions President Lowry Mays was
unanimously elected to a second
one-year term as Chairman of the
NAB Joint Board.

Off-Color
To Off-Hours

The three-page ‘‘Statement of
Principles of Radio and Television
Broadcasting” urges broadcasters
to “exercise responsible and care-
ful judgment” in their program-
ming. In an apparent recommen-
dation that controversial material
be channeled to off-hours, the
statement entreats broadcasters to
weigh the “‘expectations and com-

position” of likely audience when policy.

s

Forecasier Sees Ad
Share Gain For Radio

Radio is projected to claim a larger piece of the U.S. ad-
vertising pie this year. The thumbs-up for radio came in a
semiannual forecast by Robert Coen, Sr. VP and chief fore-
caster for McCann-Erickson Advertising.

“if he's right, it's temific,” said
RAB President Warren Potash. He
added Coen's advertising doflar dis-
tribution projections ‘‘indicate
radio’s share is going up for the
second year in a row.”

Coen predicts radio’s ad dollars
share will rise to 6.8% this year,

and national spot radio. That's less
than the 5.7% overall growth fore-
cast for “total national media,” with
cable and syndication television the
big gainers {15% and 20%, re-
spectively).

RAB Concurs

FCC Floats Drug
Reporting Plan

In a move designed to keep the FCC in step with the
government’s war on drugs, the agency last week propos-
ed that broadcast licensees and applicants be required to
notify the Commission when they run afoul of federal drug

The Anti-Drug Abuse Act of 1988
gave federal and state judges the
discretion to deny federal benefits
— including FCC licenses — to con-
victed drug offenders, a punish-
ment called debarment. Under the
proposal announced last week, the
FCC would require all applicants to
certify that the parties to the appli-
cation have not been debarred for
drug offenses. Applicants who are
awarded a license would also be
checked against the government’s
master debarment list before the
permit is actually granted.

Similarly, licensees would be re-
quired to notify the FCC if and
when any of its principals are de-
barred as the result of a drug con-
viction. The proposed rule applies
to officers, directors, and those
who own five percent or more of a

DC
REPORT

PAT CLAWSON

continuing a Steady gain from
1988-'89's 6.6%-6.7% increase.
In dollar terms, Coen forecasts ra-
dio advertising revenues at $8.8
bilion. Also, the outiook for local ra-
dio is better than for most other
types of local media. Coen sees lo-
cal radic revenues growing by 6%,
while local newspaper advertising
siogs along with just 3.5% growth.
The only local advertising forecast
to outpace radio growth is for tele-
phone yeliow pages, which he ex-
pects to gain 6.5%.

At the national level, Coen fore-
sees 5% growth for both network

Potash said the growth figures
are pretty much in line with RAB's
overall projection for 1990 radio
revenues: between 4% and 6%.
{RAB doesn’t forecast share.)

“Next year will be a better year,”
promised Coen, “and ad growth
should gradually improve. The U.S.
economy Is not likely to boom in
1991, but it will be much more fav-
orable, especially for local ad
spending.” His preliminary fore-
cast: total U.S. advertising expendii-
tures will rise 7.5% in 1991, com-
pared to a projected 5.3% gain this
year.

licensee or applicant group.

Ambiguity Remains
Still to be resolved is whether

revocation proceedings will auto-
matically be initiated against licen-
sees who are debarred. According
to an FCC lawyer, the drug law is
ambiguous on whether the debar-
ment provision applies to federal
benefits an individual has already
received or only to future benefits.

The agency must also decide

how to deal with situations in which
a minority shareholder in a k-
censee is debarred.

wwwoamericantradiohistorv-.com

AT&T Hangs Up
On Shaughnessy

allas broadcaster Pat Shaughnessy is the latest vic-

tim of overleveraging and a slow advertising market.

AT&T Credit, through its Atmor Properties sub-
sidiary, has foreclosed on his Marathon Communications
after a $6.7 million loan default.

“l paid too much and just got caught on the wrong timing,” said
Shaughnessy. “We doubled the revenue in 24 months, took all the stations
from negative to positive cash flow, increased the audience in two of the
three markets substantially, but the debt was too much to carry.”
Shaughnessy is now working as a sales and management consultant.

Plans are still on to sell Marathon's KHAT-AM & FMILincoln to Harvey
Tate for $1.33 million, but George Johns's deal to buy KBUL/Reno for $2
million has died for lack of financing. Atmor will be seeking a buyer for that
station, as well as WAVH/Mobile.

Meanwhile, Barclay’s Business Credit has foreclosed on several
deals, including WJTO & WIGY/Bath, ME and KMON-AM & FM/Great
Falls, MT. Court-appointed receivers are operating both properties until
buyers can be found.

More deals on death row: Alpha Radio has dropped its plans to sell
KHDL & KKPL/Spokane for $2.3 million to Lee-Tiddens Broadcasting.
And Chapman Associates has been named exclusive agent for Ridgely
Communications by the U.S. Bankruptcy Court in South Carolina to sell
WVOC & WCEZ/Columbia, SC. The AM, known for most of the past 50
years as WIS, has a 5kw signal at 560 and features University of South
Carolina sports. The FM is Class A on 93.5 MHz.

Dorton Dealing, Hoker Shopping

ormer Gannett Radio boss Joe Dorton is on the
verge of buying Ken Johnson’s WMJJ/Birmingham
for $19 million. Dorton is reportedly being financed
by a candy tycoon, but lips of both parties remained zipped.
Brokers at Blackburn aren’t talking either, but those in the
know say a contract will be cut within a week.
There are still no takers for WRXJ & WCRJ/Jacksonville, even though
Jay Hoker has slashed the price from $8.6 million to $6.4 million, and Me-
dia Venture Partners broker Randy Jeffery is beating the bushes for a
buyer. Combo GM Linda Byrd grumbles that Ragan Henry's recent failure
to close his planned purchase has upset her staff's morale. She denies the
stations are in financial trouble and contends Henry walked from the deal
when Continental Bank and Chrysler Credit turned him down for financ-
ing. Henry's staff denies that allegation.

FCC Roots Out Ohio FM Ownership

remors from the Washington, DC troubles of Thomas

Root are being feit at faraway WSWR/Shelby, OH, a

station in which Root once held an ownership in-
terest.

Following Root’s guilty plea on five felony, fraud, and forgery charges
related to his work before the FCC, the Mass Media Bureau has rescinded
the station’s recently granted license renewal and opened an investigation
into whether Root has a hidden interest in the property. Root, who was in-
strumental in founding WSWR, claims he sold the remainder of his stock
last year. Several members of Root’s family, including his wife and parents,
still own shares in the station.

“in light of Mr. Root's legal probiems, it seemed advisable to take a
closer look {at Root’s involvement with WSWR],” said Enforcement Branch
Chiet Chuck Kelly. “We want to make certain there are no undisciosed
parties.”

Root told R&R the FCC investigation will prove he has no interest in the
station. WSWR President/GM Timothy Moore declined to comment.

Meanwhile, despite his guilty plea, Root continues to practice law be-
fore the FCC. A tederal appeals court says the FCC acted too hastily when
it suspended him following his voluntary disbarment from the District of Co-
lumbia bar last month. He remains a member of the Ohio bar and will likely
practice at the FCC until he’s disbarred in that state — which may occur af-
ter his August 6 sentencing.
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FroMm TWIN PEAKS, THE SHOW THAT'S
CHANGING THE FACE OF TELEVISION, COMES
THE Music To CGHANGE THE SoUND
OF Rabio.

“FALLING”

1he Vocal Version by

JULEE CRUISE
From the Debur Album BEOATING INTO THE NIGHT

Lhedustrumental M| P =AKS, Theme by
ANGELO BADALAMENTI

Erom the CpcommaLNl - = A s, Soundrrack

R Liroi. Ricor
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TRANSACTIONS

Ardman Cashes Combos
For $5.75 Million

Pat Shaughnessy Runs His Last Marathon As AT&T Forecloses

Ardman Stations

PRICE: $5.75 million

TERMS: Asset sale for cash

BUYER: ML Media Inc., headed by Mi-
chael Ludgate. He's the former GM of
WCHV & WWWYV/Charlottesville, VA.
SELLER: Ardman Broadcasting
Corp., headed by Washington com-
munications attomey Myer Feldman.
He aisc owns WZOU/Boston; WPHR/
Cleveland; WEZI & WNWZ/Memphis;
WCIB/Falmouth, MA; WIRA/Ft.
Pierce, FL; and WOVV/West Palm
Beach.

BROKER: Bruce Houston of Cecil L.
Richards Inc.

KCKN & KBCQ/Roswell, NM
FREQUENCY: 1020 kHz; 97.1 MHz
POWER: 50kw; 100kw at 300 feet
FORMAT: AC; Country

WVSR-AM & FM/

Charleston, WV

FREQUENCY: 1240 kHz; 102.7 MHz
POWER: 1kw; 50kw at 500 feet
FORMAT: Gold; CHR

Marathon Stations

PRICE: Foreclosure — no cash consid-
eration

BUYER: Atmor Properties Inc., a
wholly owned subsidiary of AT&T Cap-
ital Corporation. Atmor is headed by
Chairman T.C. Wajnert.

SELLER: Marathon Communications
Inc., headed by Pat Shaughnessy.
COMMENT: Atmor is foreclosing on
Marathon, which has defaulted on
loans made by AT&T CreditCorp. Mar-
athon recently announced plans to sell
KHAT-AM & FMiLincoln to Tate
Broadcasting for $1,325,000. That
sale remains in progress. Plans to sell
KBUL/Carson City, NV to George
Johns and Fairwest Enterprises for
$2 million have been terminated.

WAVH/Mobile
FREQUENCY: 96.1 MHz
POWER: 100kw at 1141 feet
FORMAT: Gold

KHAT-AM & FMiLincoin
FREQUENCY: 1530 kHz; 106.3 MHz
POWER: 5kw; 2.9kw at 145 feet
FORMAT: AC

KBUL/Carson City, NV
FREQUENCY: 98.1 MHz
POWER: 75.9kw at 2273 feet
FORMAT: Country

WTAN/Clearwater

PRICE: $990,000

TERMS: Asset sale for $750,000. Es-
crow deposit $20,000 with additional
$30,000 cash due at closing. Ten-
year promissory note for $700,000 at
10% interest, payable in equai monthly

installments of $9251. A $20,000
balloon principal payment is due six
months after closing. Buyer agrees to
lease tower site studio building from
seller for $2000 per month for ten
years and has option to purchase same
for $250,000 within 24 months or
$300,000 within 36 months following
the closing.

BUYER: Drenik Communications Inc.,
owned by Virginia Chargaris Nikita-
kis of Tampa and George Bouris of
Tarpon Springs, FL.

SELLER: Wagenvoord Advertising
Group Inc., headed by Jeff Ravette.
The company recently announced
plans to sell KLAV/Las Vegas.

US RADIQ, L.P.
(Ragan A. Henry)

has acquired

WRAW (AM) and WRFY (FM)

Reading, Pennsylvania

%@‘D $18, s:o 000

from

CITY BROADCASTING COMPANY, INC.
(Dr. Frank A. Franco, President)

We are pleased to have served
as exclusive broker in this transaction.

BLACKBURN@G)MPAN\/

Il N C O R

O R A T

Washington

Media Brokers & Appraisers Since 1947

WE BROKER BROADGASTING'S BEST

New York ¢

Atlanta ¢

Chicago

Beverly Hills

wWAA-americanradiohistorv.com

TRANSACTIONS AT A GLANCE

586 833 116

Dea!s So Far in 1990

Total Stations Traded This Year: 642
This Week’s Action: $12,134,857
Total Stations Traded This Week: 37

® Deal Of The Week:
® Ardman Stations $5.75 million
® KCKN & KBCQ/Roswell, NM
® WVSR-AM & FM/Charleston, WV

® WAVHMoblis
® KHAT-AM & FMiLincoln
® KBULICarson Clty, NV

& WiGAliackson, GA $E00,000

& WMRC/MIlord, MA $250,000

® KLEX/Laxington, MO $75,000
® KBMN{Bozeman, MT $550,000

8 WYLF/Penn Yan, NY $278.061

® KLEVIClaveland, TX $100,000

® KINE/Kingswille, TX $50,000

partrer

® Marsthon Siations Foreciosure — no' cash consideration

® WTANICloarwater, FL $990,000

® KANS & KODFLamed, KS $325,000
® WWAGNcKes, KY (FM CP] $65.000

® WDDT/Graenvilie, M5 100,000

® WLFHLitle Falls, NY $100.000

® WOKX/High Point, NG $176,400

® WNRJ/Marysville, OH $106,000

® KBEL & KWDG/idabel, OK $240,000
#KPNCPonca City, OK $174,000

# WTWLMcHinnon, TN $150,000

& WLIiShelbyville, TN $110,000

& WEMT-AM & FMiSparta, TN $643,430

® KAQUHuntington, TX (FM CP) 544,284 for 28.27%

® KSTV-AM & FMiStephenville, TX $72 882 for 50%

8 WEKRE-FMExmore, VA $550,000

® KYSN/East Wenaichee, WA $535.000

®WCWC & WYURMRipon, Wl Mo cash consideration for 50% of general

FREQUENCY: 1340 kHz
POWER: 1kw
FORMAT: AC

WJGA/Jackson

PRICE: $600,000

TERMS: Stock sale for $300,000
cash and ten-year promissory note for
$300,000 at 10% interest, payable
monthly. If the federal capital gains tax
rate is not lowered by the closing date,
the buyer will pay $200,000 cash and
will provide a 15-year promissory note
for $400,000 at 10% interest.
BUYER: Donald Earnhart of Jackson,
GA. He's currently a 25% owner of the
station.

SELLER: Dallas Tarkenton of Athens,
GA is selling his entire 75% stake in
Tarkenton Broadcasting Company
Inc. Tarkenton is an applicant for new
FM stations at Canton, SD and Black-
ville, SC and owns WBTRI/Carroliton,
GA.

FREQUENCY: 92.1 MHz

POWER: 3kw at 300 feet

FORMAT: AC

KANS & KQDF/Larned
PRICE: $325,000
TERMS: Asset sale for two promissory

notes at 10% interest, one for

$50,000 due within one year, the
other for $275,000 over ten years.
BUYER: C&C Consulting Inc., owned
by Ed Lipson of Emporia, KS.
SELLER: First National Bank & Trust
Co. of Larned, KS.

FREQUENCY: 1510 kHz; 96.7 MHz
POWER: 1kw daytimer; 3kw at 290
feet

FORMAT: Nostalgia

WWAG/McKee (FM CP)
PRICE: $65,000

TERMS: Asset sale for cash

BUYER: Wilderness Hills Inc., owned
by Vernon Baldwin of Fairfield, OH
and Ermel Ison of London, KY. Bald-
win owns interests in WCNW /Fairtield,
OH; WWXL-AM & FM/Manchester,
KY; and WRKG & WZLE/Lorain, OH.
SELLER: Betty Rudder of McKee, KY.
FREQUENCY: 107.9 MHz

POWER: 2kw at 400 feet

WMRC/Milford
PRICE: $250,000
TERMS: Asset sale. Escrow deposit
$10,000 with additional $140,000
cash at closing. Ten-year promissory
note for $100,000 at 10% interest,

Continued on Page 12
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The Best Jingles & The Best Production Music

“On KIIS-FM, we use jingles To improve the image of your station or your
from Century 21 advertisers, make the move to Century 21

Programming.” Programming of Dallas. You'll benefit from the

Gerry DeFrancesco biggest variety of jingle writers, talented musicians,

VP/Station Manager the world-famous Dallas singers and the best

VP/Programming engineered multi-track studios with in-house CD

K"S-FM recorders and the most advanced digital
equipment.

Los Angeles, CA Century 21’s jingles and CD Production Libraries

are preferred by major broadcasters like Capital
Cities/ABC, CBS, Westwood One/NBC Radio,
Gannett, Bonneville, Group W, Cox, Edens,
Susquehanna, Summit, Jefferson-Pilot, Viacom,
Adams, Clear Channel, Jacor and many more.

“Century 21 jingles are helping
us create the buzz of Chicago’s
Killer Bee - B-96.”

Dave Shakes

Program Director

WBBM-FM
Chicago, IL

(800) 937-2100 Centur 21

PROGRAMMING, INC.
FAX: (800) 749-2121 14444 Beltwood Parkway, Dallas, TX 75244

Pick up your phone and sample the best: Give
Century 21 a jingle toll-free at (800) 937-2100.

\\\\\\\\\ amaricanradiochistons.com
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TRANSACTIONS

Continued from Page 10

payable in monthly installments of
$1322.

BUYER: Thomas McAuliffe of Hud-
son, MA,

SELLER: Nanlo Inc., owned by Loren
Ghiglione.

FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: AC

WDDT/Greenville

PRICE: $100,000

TERMS: Asset sale. Buyer pays noth-
ing during first year of ownership and
$10,000 at the end of the second
year. Beginning on the first day of the
third year, buyer to pay $1572 month-
ly for 96 months.

BUYER: WDDT Inc., owned by Steven
Brisker of Fairfax Station, VA. Brisker's
other broadcast interests include
WARNI/Falmouth, VA; KRKR/Tucson
Estates, AZ; WPGP/Pendleton, SC;
WZAM/Norfolk; WCTG/Columbia,
SC; WJGClJacksonville; and WHYZ/
Greenville, SC.

SELLER: P.L. Bell, court-appointed re-
ceiver for Clearwater Broadcasting
Corp. The company was formerly
headed by Don Manuel.
FREQUENCY: 900 kHz

POWER: 1kw daytimer

FORMAT: Country

KLEX-AM & FM/Lexington
PRICE: $75,000

TERMS: Asset sale. Escrow deposit
$4000 with additional $30,000 cash
due at closing. Buyer to assume real
estate mortgage valued at $30,000.
Buyer to provide ten-year $15,000
promissory note at 10% interest paya-
ble in $198 monthly instaliments.
BUYER: Summit Operations Inc.,
owned by Shellby and Laura Hen-
dree. They own KMRN & KDEE/Cam-
eron, MO and KAYX/Richmond, MO.
SELLER: KLEX Broadcasting Inc.,
owned by Edward and Vera Luehr-
man.

FREQUENCY: 1570 kHz; 107.3 MHz

Radio’s Blue-chip Broker

POWER: 250-watt daytimer; 100kw at
483 feet

FORMAT: Beautiful; AC
BROKER: Ralph Meador
KBMN/Bozeman
PRICE: $550,000
TERMS: Asset sale. Escrow deposit
$10,000 with additional $54,000
cash due at closing. Buyer to assume
$86,000 bank note and provide ten-
year promissory note for $400,000.
The note is payable in monthly $2500
installments with a final $280,000 bal-
loon payment.

BUYER: Robert and Cathryn Pininich
of Bozeman.

SELLER: Western Media, a partner-
ship of Leonard and Tony Kehi.
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: AC

w
WLFHILittle Falls
PRICE: $100,000
TERMS: Asset sale for cash
BUYER: Roser Communications Net-
work Inc., owned by Kenneth Roser
Jr. of Utica, NY. He has an interest in
WOWBILittle Falls, NY.

SELLER: Allan Bentkofsky, bankrupt-
cy trustee for Cove Communications.
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Country

WYLF/Penn Yan

PRICE: $278,061

TERMS: Stock sale for $500 deposit
and $13,000 over 2.7 years in $400
monthly installments; $6200 will be
paid in advertising credits, and $5000
is to be paid in the form of fumiture and
vacations bartered by the station.
Buyer to assume outstanding liabilities
for balance of purchase price.
BUYER: Russell Kimble, who current-
ly owns 50% of the station.

SELLER: Monica Kimble of Canan-
daigua, NY is selling her 50% stake in
M.B. Communications Inc. She’s the
buyer's sister-in-law.

FREQUENCY: 850 kHz

POWER: 500-watt daytimer
FORMAT: AC

NAME

THE COMPLETE MARKET STRATEGISTS

Gne Stone Place « Bronxville NY 10708 - (914) 779-7003 |
34856 Stage Drive » Thousand Palms CA 92276 « (619) 343-0083 |
1641 East Osborn Road < Phoenix AZ 85016 - (602) 241-1618 |

|

rolina__

WOKX/High Point

PRICE: $176,400

TERMS: Asset sale for $135,000
cash. Buyer to lease transmitter site
from seller for $600 monthly over two
years, then $750 monthly for three
years.

BUYER: Key Broadcasting Inc., own-
ed by Joel Key of High Point, NC.
SELLER: Club Towers Broadcasting
inc., owned by P.A. Thomas, Charles
Poole, and John Thomas lil. They own
WTHP/Thomasville, NC.
FREQUENCY: 1590 kHz

POWER: 1kw daytimer

FORMAT: Contemporary Christian

WNRJ/Marysville
PRICE: $106,000
TERMS: Stock sale for cash as part of
stock option agreement.

BUYER: Robert Casagrande and Mark
Litton, who currently own 49% of the
licensee. They own WCSJ & WCFL/
Morris, IL and WNRE & WTLT/Circle-
ville, OH.

SELLER: Richard Riggs and Charles
Hutchinson are selling their collective
51% interest in Riggs-Hutchinson &
Associates Inc. Hutchinson owns

WSFO/Fort Shawnee, OH.
FREQUENCY: 105.7 MHz
POWER: 3kw at 485 feet
FORMAT: CHR

Oklah

KBEL & KWDG/Idabel

PRICE: $240,000

TERMS: Asset sale for cash

BUYER: Curtis Cochran, a sales rep-
resentative with KKBI/Broken Bow,
OK.

SELLER: Idabel Broadcasting Co.
Inc., owned by Waylon and Sheryl
Ward.

FREQUENCY: 1240 kHz; 96.7 MHz
POWER: 1kw daytimer; 3kw at 300
feet

FORMAT: Country; AC

KPNC/Ponca City

PRICE: $174,000

TERMS: This station is in bankruptcy
proceedings. A new corporation is be-
ing formed by some stockholders of
the existing licensee to reorganize the
station. Kenneth Greenwood, a minor-
ity shareholder in the current licensee,
will pay $105,000 cash to retire an
outstanding promissory note, $29,000
cash to retire a bank loan, and up to an
additional $40,000 to satisfy IRS liens.
BUYER: KPNC Broadcasting Co. Inc.,
owned by Ronald Bryant, Kenneth
Greenwood, and Patrick Walters.
SELLER: First Radio Corp., headed by
Ronald Bryant, Kenneth Greenwood,
and six other stockholders.
FREQUENCY: 100.9 MHz

POWER: 3kw at 285 feet

FORMAT: Country

WTWL/McKinnon

PRICE: $150,000

TERMS: Asset sale. Escrow deposit
$5000 with balance due cash at clos-
ing.

BUYER: WJZM Inc., owned by Rich-
ard Albright, Dodson Gregory Guinn,
and Trent Knott. They own WJZM/
Clarksville, TN.

SELLER: David Ross of Dover, TN.

www americanradiohistorv.com .

FREQUENCY: 101.5 MHz
POWER: 790 watts at 400 feet
FORMAT: Country

WLLJIShelbyville

PRICE: $110,000

TERMS: Asset sale. Escrow deposit
$11,000 with balance due cash at
closing.

BUYER: Hopkins Hall Broadcasting
Inc., owned by Nadien Hopkins, Paul
Hopkins, Lori Hopkins Hall, David
Hopkins, and Terry Hall.

SELLER: Arthur Wilkerson, doing
business as WLIJ Radio. He aiso owns
WLIL-AM & FMiLenoir City, TN and
WLIK/Newport, TN.

FREQUENCY: 1580 kHz

POWER: 1kw daytimer

FORMAT: Country

WSMT-AM & FM/Sparta
PRICE: $643,430

TERMS: Asset sale $450,000 —to be
paid with $80,000 cash and a
$370,000 promissory note — minus
the value of certain liabilities assumed
at closing. Additicnal noncompete
agreement valued at $193,430 to be
paid in monthly $1075 instaliments
over 15 years.

BUYER: Heartland Broadcasting Inc.,
owned by Ralph Farley, M. Kyle Rice,
Charles Davidson Jr., Charles David-
son lll, and R. DeWitt Shelton. Farley
is the GSM of WWYN/McKenzie, TN.
SELLER: Austin-Thompson Broad-
casting Systems Inc., owned by Billy
Austin, Charles Thompson, and
Wylie Gene Austin.

FREQUENCY: 1050 kHz; 105.5 MHz
POWER: 1kw daytimer; 3kw at 35 feet
FORMAT: Country; Classic Rock
BROKER: Chapman Associates is to
receive a $30,000 commission.

KLEV/Cleveland
PRICE: $100,000
TERMS: Asset sale. Escrow deposit

$20,000 with additional $30,000
cash due at closing and ten-year
$50,000 promissory note at 10% in-
terest, interest-free for two vyears.
Buyer to assume debts valued at ap-
proximately $90,656.

BUYER: Carranza Broadcasting Com-
panies Inc., owned by Joseph Carran-
za of Highland Village, TX.

SELLER: Cleveland Broadcasting
Co., owned by L. Giles Rusk. He's an
applicant for a new FM at Cleveland,
TX.

FREQUENCY: 1410 kHz

POWER: 1kw

FORMAT: Country

KAQU/Huntington (FM CP)
PRICE: $44,284 for 28.27%
TERMS: Stock transfer. The majority
owners of the company are having their
ownership interest diluted because of
the sale of new stock by the licensee.
The majority owners have defaulted on
a debt, and the buyer is exercising an
option to convert the debt to stock.
The majority owners are not coop-
erating in this stock transfer.

BUYER: A stockholders group headed
by Verna Phillips of Pasadena, TX.
SELLER: Robert Tindle and Patrick
Parks Jr. are reducing their collective
55.86% stake in Angelina Broadcast-
ing Corp. to 27.59%.

FREQUENCY: 101.9 MHz

POWER: 3kw at 328 feet

KINE/Kingsville

PRICE: $50,000

TERMS: Asset sale. Escrow deposit
$10,000 with balance due via two
promissory notes at 10% interest.
Buyer to pay $3000 in six monthly
payments of $500 each, then pay
$43,440 in 30 monthly installments of
$1448.

BUYER: Cotton Broadcasting, a part-
nership of Carlos, Humberto, and
Minerva Lopez. They own KMIQ/
Robstown, TX and are applicants for a
new FM at Laredo, TX.

SELLER: Edwards Communications
Corp., owned by Tom White.
FREQUENCY: 1330 kHz

POWER: 1kw daytimer

FORMAT: Country

KSTV-AM & FM/Stephenville
PRICE: $72,682 for 50%

TERMS: Stock sale for $12,500 plus
$60,182 IRS debt assumption.
BUYER: Charles Strickland of Steph-
enville, who currently owns 50%.
SELLER: Mark and Norman Rousellot,
Trent Emmett, and Gary Richards are
selling their stock in Cen-Tex Media
Inc., a debtor-in-possession.
FREQUENCY: 1510 kHz; 105.7 MHz
POWER: 500-watt daytimer; 100kw at
610 feet

FORMAT: Country

/irgini

WKRE-FM/Exmore

PRICE: $550,000

TERMS: Escrow deposit $25,000 with
balance due cash at closing.

BUYER: Gillen Broadcasting Inc.,
owned by John Patrick Gillen of Bis-
hopsville, MD. He's an AE at WKHI/
Ocean City, MD.

SELLER: Bay Star Communications
Inc., owned by Klein Leister. He also
owns WKRE (AM)/Exmore, VA.
FREQUENCY: 107.5 MHz

POWER: 50kw at 260 feet

FORMAT: Country

KYSN/East Wenatchee

PRICE: $635,000

TERMS: Asset sale for cash. All of the
financing will be provided by Heller Fi-
nancial Inc., which is a secured credit-
or of the station.

BUYER: Stephenson Broadcasting
Inc.,, owned by Brian and Lori
Stephenson of Wenatchee, WA.
SELLER: Robert LaBonte, court-
appointed bankruptcy receiver. He's
also the receiver for KBRO/Wenat-
chee, WA.

FREQUENCY: 97.7 MHz

POWER: 3kw at minus 150 feet
FORMAT: Country

WCWC & WYUR/Ripon

PRICE: No cash consideration for 50%
of general partner.

BUYER: Tom Boyson is to become a
50% general partner in the licensee
partnership.

SELLER: Martin James Cowie, gener-
al partner of Radio Broadcasting L.P.
FREQUENCY: 1600 kHz; 95.9 MHz
POWER: S5kw; 3kw at 300 feet
FORMAT: AC


www.americanradiohistory.com

*YOU’VE ASKED
FOR IT!

NOW, THE CREATORS

OF ROCK AND
_ CONTEMPORARY
COMEDY NETWORKS

PRESENT:

e 20 comedy bits per week

* Original, timely, topical song and
commercial parodies

* Music beds with lyrics so you can
“sing ailong”

* Interactives, characters, plus liners,
ID’s and much more

* Access to our database of
America’s largest computerized
comedy library

» Market exclusive service available
on a barter basis...No cash...just
one 60 second commercial
position daily

¢ Delivered on compact disc

A e P e I = ey S ey
Coming to a station in your market soon!!!

DO

For market exclusivity or more information contact
Debbie or Randy at Olympia Networks...
(314) 361-2000.

—\WAAAakaeticantadiohistops.com
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OVERVIEW

Creating A Proposal That
Clients Can’t Refuse

Ithough the proposal is a critical ele-

ment in closing a deal, it often receives

the least attention. This week, I’ll give
you some tips on preparing a successful propos-
al to help you decrease your selling cycle — and
increase your closing ratio.

Since each of your sales-
people probably has a dif-
ferent weak spot in the art
of proposal writing, I'll go
over the most common are-
as of proposal strategy that
need improvement.

Suppose you’re satisfied
with an outline you’ve de-
vised. Rule Number One:
No matter how well a pro-
posal is written, don’t drop
it off or fax it to a client or
agency — insist on a face-
to-face meeting.

It’s surprising how fre-
quently even veteran sales-
people fall into that trap.
Sure, it saves time — but
that presentation is what it
takes to turn potential
clients into clients.

Such a meeting provides
an opportunity to uncover
both verbal and nonverbal
objections, answer clients’
questions, and address
their concerns or misunder-
standings. If someone’s
there to discuss a proposal
with the client, the more
likely the client is to make a
favorable purchase deci-
sion.

Even in a “cattle call”
situation — in which an
agency receives dozens of

““Think of the closing
call as having three
distinct elements

— case study
presentation, proposal,
and support
documentation.’’

proposals — the top sales-
people usually manage to
get an appointment with the
decision-maker. Of course,
this may take some signifi-
cant nudging, especially
when the competition is
fierce.

Close Calls

Rather than viewing the
proposal as your single tool
at the closing call, think of

‘‘No matter how well a
proposal is written,
don’t drop it off or fax
it to a client.”

the closing call as having
three distinct elements —
only one of which is the pro-
posal. First, I'll briefly
cover the other two com-
ponents.

The presentation of case
studies — acfual advertiser
results obtained from using
a station — should be the
first element in the se-
quence. This valuable step
will drop a client’s defenses
and build confidence in
your services.

After the case study pres-
entation and proposal
outline should come support
documentation, such as
ratings, other package
ideas, and station informa-
tion. This supplemental
data, as well as the case
study info, should be only
about one page long.

What A Proposition

The proposal is essential-
ly an outline of the offering
(or opportunity). It should
act as a cue card for clients,
prompting them to cover all
of the topics that should be
addressed in the meeting.

The most dynamic pres-
entation should be primari-
ly verbal, both in tying the
opportunity into the clients’
needs and in probing for
their objections.

Present one page at a
time instead of handing
over the whole package.
This ensures that some dis-
cussion will occur, and pro-
vides you with sequence
control. If you give clients
an entire proposal, chances
are they’ll flip through as
you’re talking or begin to
read it line by line — in

By Chris Beck
either case, they won’t be
listening to you.

Another incorrect as-
sumptlon -regarding pro-
posals is ‘that everything
must be ’thof.oughly ex-
plained. From the clients’
perspective, this often in-
cludes a great deal of su-
perfluous material or so
much information that it
can’t possibly be digested in
one meeting.

In fact, long proposals ac-
tually can delay- clients’
decisions. The decision-
makers might have decided
to go with an idea during
the meeting, but then they
feel they should further
review the information due
to the amount of material
presented.

Of course, there’s no
right or wrong way to pre-
pare a proposal. The follow-
ing five-page outline is
simply our most effective
technique. You can use as
much or as little informa-
tion as you need — and it
can (and probably should)
be tailored to each situa-
tion.

“‘Present one page at a
time instead of handing
over the whole
proposal.’’

B

First Needs First

The first page of a pro-
posal covers clients’ pri-
mary objectives, which
should have been addressed
in an earlier meeting. We
usually break them up into
primary and secondary
needs, which also surface
from a previous meeting.

Money Talk

Page 2 is a combination
of investment issues and
methods of accomplish-
ment. These two compon-
ents work well at this stage,
as it is during this part of
the presentation sequence
that the clients’ price anx-
ieties begin to surface.

By going over the invest-
ment earlier than in a tradi-
tional proposal, you’ll put
the clients at ease during a
critical time — when their

WWW.americanradiohistorv.com

Page 5: Timeline

involvement should be at a
peak.

Our top performers han-
dle the investment issue in
one of two ways, depending
on their style and level of
comfort. The first method is
to verbalize the investment
they had in mind early in
the meeting, and the second
is to print the figure in one
line at the top of the page.

T o R

““‘Long proposals
actually can delay
clients’ decisions.’’

T i e g, e
T e gt

In either case, you should
follow this amount with a
budget reversal. Mention
that there are many ways
of underwriting the invest-
ment, such as accrued co-

op, deal sheets, manufac-

turer support, or any other
budget opportunities avail-
able.

Most of the second page
should include the methods
of accomplishing the previ-
ously discussed client ob-
jectives. This section often
includes an overview of sta-
tion tools, such as remotes,
personality appearances,
sponsorships, etc., to be us-
ed in the campaign and how
these tools will meet the
clients’ objectives.

Research With Impact

The third page in a pro-
posal may cover market
impact (or potential im-
pact, depending on the re-
search to which the station
has access). In my opinion,
the Mart study is probably
the most popular, asit’s the
most targeted and specific.

Another popular qualita-
tive service is Scarborough,
if it’s available in your
market. For those who rely
on Arbitron, the most effec-
tive figures are the actual

schedule net reach by a
demo or demos, the fre-
quency that will be obtain-
ed, and the percentage of
market reach that will oc-
cur.

This information is easily
available on most software
packages. By the way,
rankers are best left for the
support tool category —
they can be presented if re-
quested.

Specific Statements

This segment of the out-
line should include the
specifics of the investment,
such as how it’s to be paid
and station payment and
credit policies. Underwrit-
ing options also should be
addressed.

Timeline Time

An effective way to end
your proposal is by drawing
up a simple timeline. Be
sure to include all of the im-
portant issues, each with a
target date and the person
or company responsible for
accomplishing the task.

Chris Beck is the President
of Chris Beck Communica-

tions, a sales consulting firm. If
you have a question about a coi-
umn or a topic you’'d like to see
addressed, he can be reached
by phone at (818) 594-0851;
by fax at (818) 594-5030; by
Prodigy electronic mail at ID#
SRTN15A; or by Compuserve
at ID# 76066,3334. Write to
him at 22900 Ventura Bivd.,
Suite 340, Woodland Hills, CA
91364.
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ELVIS ARON PRESLEY

January8, 1938-
August 16, 1977

An All New Production
For 1990
featuring

ELVIS' GREATEST MUSIC
AND RARE INTERVIEWS

waALamericanradiohistorvy com

THE ANNUAL
RADIO EVENT

A Four Hour Special

For broadcast August 10-16.
For information call
1-800-654-3904..*
¥Aviilable ons swalexchinge
basis to stations in the top 170

Arbitron-rated metro markets.
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The Word for the '90s is

Introducing Dave Sholin's
Insider, the Contemporary
Hit Countdown for a new
decade. In synch with
today'sradio, the Insider
has only three stopsets
hourly, instead of the usual
four or five. There's areduced inventory load of
four network minutes per hour, not the stan-
dard six. And a 25 minute music sweep kicking
off each hour.

A nationally hosted countdown show that
sounds like your radio station...imagine that.

We've been bombarded by an onslaught of

PRcivViiERe
RADIO NETWORKS

NEW YORK ' LOS ANGELES - CHICAGO

WWAV-aRekicalradiohistor-=com - — —

UAVEPART

industry support to Save Dave, an unfortu-
nate victim of another network's old-fashioned
Countdown thinking. Sholin, Editor of The
Gavin Report, is consistently named cmong
the "Heavy Hundred” in Rolling Stone maga-
zines list of music experts. Besides, his wife just
had a baby and he needs the attention.

So, start DAVEPARTING your weekends
now with Dave Sholin’s Insider. Designed to
replace and upgrade the quality of the na-
tionally hosted countdown program or pro-
grams airing on your station.

Call your Premiere Radio Networks repre-
sentative today at 213-467-2346.

SA SA' SAVE

DA DA DAVE
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NEW THIS WEEK TOP TEN SHOWS

© TOM PETTY: FULL MOON FEVER — THE VIDEOS (MCA Music Video) JUNE 1117
Five hit clips from the long-gone Gator’s current MCA LP of the same 1 Roseanne
name — “I Won’t Back Down,” “Runnin’ Down A Dream,” “Free Fallin’,” “A 2 Cheers

3 The Simpsons

4 Married . .. With Children

5 The Cosby Show

6 A Different Worid
Empty Nest (tie)

8 Coach

9 Designing Women
Golden Girls (tie)
Seinfeld (tie)

Face In The Crowd,” and “Yer So Bad” — make up this 25-minute effort,
the first in the company's “Quick Pix” line. (Street date: 6/26)

®FAST FORWARD, VOL. 1: A DANCE MEGAVIDEO (MCA Music Video)

Shake yer booty to 60 minutes’ worth of continuous dance remixes fea-
turing nine MCA artists, ranging from Adam Ant, Bell Biv DeVoe, Bobby
Brown, Sheena Easton, and the Fine Young Cannibals to Heavy D. &
The Boyz, Glenn Medeiros featuring Bobby Brown, Pebbles, and Jody
Watley. (6/26)
©® STEPHANIE MILLS: HOME IS WHERE THE HEART IS (MCA Music Source: Nielsen Media Research
Video)

Interview footage of the MCA singsation is interspersed throughout this
half-hour compilation. Fans will see (and hear) five tunes — “| Feel Good
(All Over),” “You're Puttin’ (A Rush On Me),” “Something In The Way (You
Make Me Feel),” “Home,” and “Comfort Of A Man.” (6/26)

All show times are EDT/PDT uniless
otherwise noted: subtract one hour for
CDT. Check listings for showings in the
Mountain Time Zone. All listings subject
to change.

Friday, 6/22

e Stan Getz and Melissa
Manchester. “Evening At Pops”
(PBS; check local listings for air
time).

* Late jazz superstar Louis
Armstrong and guitarist Isaac
Oveido are among the musi-
cians spotlighted in “Routes Of
Rhythm With Harry Belafonte”
(PBS; check local listings).

® SPYRO GYRA: GRAFFITI (GRP Music Video)

This 20-minute “Quick Pix” package covers a five-year period in the
GRP/MCA jazzers' career via “Shakedown,” “Bob Goes To The Store,”
“Nu Sungo,” and “Yosemite."” (6/26)

© GRP SUPER LIVE IN CONCERT (GRP Music Video)

The ad hoc collection of GRP label stars that toured seven Japanese
cities in 1987 is captured taking it to the stage in Tokyo. Among the per-
formers in this 55-minute video: Lee Ritenour, Tom Scott, Diane Schuur,
Dave Grusin, and Chick Corea. (6/26)

®DAVE GRUSIN & THE NY/L.A. DREAM BAND (GRP Music Video)

Recorded live at Tokyo's Budokan during an early '80s performance, this
55-minute concert video features a 40-piece orchestra led by the GRP
keyboardist/composer, plus labeimate Lee Ritenour on guitar. Highlights
include “Mountain Dance,” “Summer Sketches,” and a number of Grusin's
film themes. (6/26)

ALL 2 TRUE — Luther Camp-
bell displays his affection for the
Miami Heat.

* Glen Campbell, Steve
Wariner, and the Bellamy Bro-
thers, “Celebrities Offstage VII”
(TNN, 11pm EDT/8pm PDT).

* Leon Redbone, “The To-
night Show Starring Johnny
Carson” (NBC, 11:30pm).

Saturday, 6/23

¢ John Hiatt, “Late Night
With David Letterman” (NBC,
12:30am).

e Delbert McClinton and
W.C. Clark, “The Texas Con-
nection” (TNN, 10:30pm
EDT/7:30pm PDT).

Tuesday, 6/26

e After 7, “The Arsenio Hall
Show" {syndicated; check local
listings for station and air time.)

Wednesday, 6/27
e 2 Live Crew appear on a
special “48 Hours” (CBS,
10pm) focusing on censorship
controversies.
* Suzanne Vega, “"Arsenio
Hall.”

Thursday, 6/28

¢ Johnny Clegg & Savuka,
“David Letterman.
: e Stanley Clarke and
g George Duke, “Arsenio Hall'

AL o

WAILING SOUL — Bob Marley livelies up himself.

®BOB MARLEY & THE WAILERS: THE BOB MARLEY STORY

(Island Video)

This 90-minute documentary — previously shown on the A&E cable
channel — traces the life of the legendary Island artist via interviews with
his family and friends as well as rare footage of the reggae mon himself.
Thirteen digitally remastered tunes, too, including “No Woman No Cry,”
“Stir It Up,” “Concrete Jungle,” “Trenchtown Rock," “Lively Up Yourself,”
and “Jammin’.” (6/26)

® SHE-DEVIL (Orion Home Video)

This feature-length comedy starring Meryl Streep, Roseanne Barr, and
Ed Begley Jr. spawned Sa-fire's recent remake of Gloria Gaynor's disco
classic, “1 Will Survive.” The movie's Mercury soundtrack also includes
songs by D Mob, the Fat Boys (who also are featured on a Chubby
Checker tune), Yello, Elvis Presiey, and more. (6/28)

wawwLamericanradiohistorv.com

octors are warning that Ma-
Ddonna‘s rigorous diet and

exercise routine “could be
the DEATH of her!" One “top doc”
told the WNational Examiner that
“these death-defying, masochistic,
strenuous exercises have the po-
tential to cause disease, disability,
and even death!”

However, disgruntled staffers at
the Boston Harbor Hotel were hop-
ing Lady Dye-job would spend
more time exercising her body than
her power. According to the Star,
hotel employees said all of Madon-
na's food (lo-cal, natch) had to be
flown in from Hong Kong, and any-
one who mentioned her real name
— they had to call her “Mr. Mosby"™
— would be fired toot suite!

Speaking of Dick’s love interest

. the Star also claims that the
Breathless blonde hands out a con-
dom to each of her staff with their
paychecks. Talk about rubber
checks . . .

The Mating Game

TV heartthrob John Stamos
asked Arsenio Hall for Paula Ab-
dul's hand in marriage after “a pal”
revealed that Hall has become a
father figure to the tiny dancer,
says the Star. Although there’s no
date set yet — in fact, there's ab-
solutely no evidence that Stamos
even popped the question —
Movieland is buzzing with details o’
the tale.

The 'zine says that Hall gave the
actor his blessing, but insisted on
being the best man! The usual un-
named “Hollywood source” says,
“The wedding will be wild. Paula
plans to dance down the aisle. John
wants to wear a top hat and a tux,
like Fred Astaire. It'll be a scream!”

Haircut 100,000

Barbra Streisand’s hairdresser
cut off more than she could eschew
after the stylist told the singer she
was too busy to make a house call.
According to the National Ex-

Top Docs On
Madonna Death Watch!

LOVE INSECTS — A romance be-
tween rocker Adam Ant and MTV
VJ “Downtown” Julie Brown has
blossomed from the seeds of the
recent International Rock Awards,
according to the Star. The ’zine's
omnipresent unnamed insider re-
ports that the Brits me? during re-
hearsals and were soon seen Strol-
ling off hand-in-hand, kissin’'n’ hug-
gin'. And on THAT, we remain ada-
mant,

aminer, La Barbra insisied that her
tresses be trimmed one strand at a
time!

The ‘Creem’ Aiso Rises

On July 17, longtime rock 'zine
Creem will return to newsstands
worldwide after a yearlong ab-
sence. Although the ttle remains
the same, the now-bimenthly maga-
zine has had a complete facelift,
and will focus on a variety of music,
with oversized photos and illustra-
tions accompanying articles and al-
bum reviews.

R&R doesn't run comic Strips,
but we do take a cormric trip each
week through the nation's con-
sumer magazines Ir search of
everything from the sublime to
the ridiculous in mrisic news.
R&R has not verifed any of
these reports.

Columbia
grads:
please
contact
mission
control...

In the 25 years since 1964, Columbia School of Broad-
casting has helped send thousands of careers into orbit.

Now wed like our graduates to touch down with us. So
we're giving a reunion party to help launch us into our next

quarter century.

Contact Columbia’'s Mission Control about our &5 year
reunion blast off. at 1 (800) 234-5355 for more details

COLUMBIA SCHOOL OF BROADCASTING

(&
(213) 469-8321

5858 Hollywood Blvd.. Hollywood. Ca. 90028
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SCREEN SCENE

MEDIA

Aykroyd’s New Film Features
‘Digital’ Production Number

ommy Boy’s Humpty Dancers Digital Under-

ground will share a few scenes with Dan Aykroyd,

Chevy Chase, John Candy, and Demi Moore in a
big-screen comedy for Warner Bros. tentatively titled
“Git.” The movie, which marks Aykroyd’s directorial
debut, was written by and stars the former Blues Brother
as a 106-year-old ironfisted judge who metes out justice in
an obscure East Coast township.

Detouring through the town, the
musicians find themselves eyeball-
to-eyeball with the judge after be-
ing detained by Candy’s law ’n’ or-
der sheriff. However, rather than
throw Shock-G, Chopmaster J, and
company in the local hoosegow, the
judge — an amateur musician —
jumps out of character and onto
the floor for an impromptu jam.

A soundtrack featuring Digital
Underground and others is likely to
accompany the planned-for-Christ-
mas release.

Smoke Screen

New York-based Vanguard
Films has obtained the movie
rights to Timothy White’s 1983 Bob
Marley biography, “Catch A Fire:
The Life Of Bob Marley.” Although
White declined to write the screen-
play, he will serve as co-producer
on the film, which will probably
star an unknown actor and begin
shooting in 1991, according to
sources at Vanguard.

" i w - A ‘ g L

Zigg} Marley — WON'T play his father.

e @

Digital Underground’s Shock-G — tak-
ing his film career over the hump.

Look for Virgin recording star
Ziggy Marley to play himself — or
appear in another unspecified
cameo — in the biopic. He will not,
however, play his dad.

That Hopefully
Not-Too-Obscure
Object Of Desire

Buster Poindexter’s evil twin,
David Johansen, will play what’s
described as a ‘“villainous roman-
tic leading character” in “Desire
And Hell At Sunset Motel.” Cur-
rently in post-production, the film
also stars “Twin Peaks” sultry
beauty Sherilyn Fenn and Paul
Bartel, who directed, starred, and
co-wrote the lip-smackin’ black
comedy ‘“‘Eating Raoul.”

Our Best Advertisement
is our CLIENTS’ word . . .

NOT OURS!

Our Client list is the ‘“Best’ in
the Industry . . . Because WE are

the “Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person

Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD;’
Bumper Strips & Window Labels

VUS.Tape &'Label

Sainl Louis, Yissouri

Baby Talk

Eight-month-old Georgia Rae
Keithley has reportedly been se-
lected as one of the two tots who’ll
play the female child Julie in Tri-
Star’s “Look Who’s Talking Too.”
(TV comic Roseanne Barr will sup-
ply quips for the child’s lips, while
Bruce Willis reprises his male-
child vocal role.)

Although she’s barely ald enough
to crawl, 1i’l Georgia will be follow-
ing in the footsteps of her dad,
DOA lead singer Joey Keithley.
The elder Keithley — perhaps bet-
ter known by his nom de punk,
Joey Shithead — costars with for-
mer Dead Kennedys vocalist Jello
Biafra in the recently released Ca-
nadian film “Terminal City Rico-
chet.”

Groovy Ghoulies

The folks at Reynolds Entertain-
ment are looking for a real-life
rock band to play a reel-life rock
band in their forthcoming film,
“The Monster Tour.” Part hope-
fuls should keep their fingers un-
crossed, however, as the script
calls for a vampire lead singer and
a werewolf drummer.

The horror-comedy — set for a
summer shoot in Atlanta — will al-
so star David Bowie’s ex-wife An-

‘gela as a First Lady and journal-

ist/author Hunter S. Thompson as
a rock magazine publisher. Jann
Wenner, call your lawyer immedi-
ately . ..

High Velume Dealers

Also in August . . . MCA will is-
sue the soundtrack to the forth-
coming Christian Slater ‘‘pirate ra-
dio” film, “Pump Up The Volume.”
Concrete Blonde will have the
disc’s first single (a cover of
Leonard Cohen’s ‘Everybody
Knows”). The soundtrack also fea-
tures a Liquid Jesus remake of Sly
& The Family Stone’s ‘“Stand,”
Ivan Neville’s newly recorded
“Why Can’t I Fall In Love,” Bad
Brains and Henry Rollins’s com-
bination punch-out on the MCSs’s
cult classic, “Kick Out The Jams,”
and the Cowboy Junkies’ rendition
of Robert Johnson’s vintage bone-
chiller, “Me And The Devil Blues.”

The Pixies’ ‘“Wave Of Mutilation
(UK Surf),” Peter Murphy’s “I've
Got A Secret Miniature Camera,”
Sonic Youth’s “Titanium Expose,”
and Soundgarden’s ‘“Heretic,” as
well as tracks by Above The Law
and the label’s newly signed Cha-
gall Guevara, are also included.

On The Air

Aerosmith have recorded a ver-
sion of the Doors’ “Love Me Two
Times” for inclusion on MCA’s
soundtrack to the Mel Gibson-Rob-
ert Downey Jr. buddy movie “Air
America.” The disc also contains
B.B. King and Bonnie Raitt’s re-
make of Dr. John’s “Right Place
Wrong Time” and Charlie Sexton’s
treatment of the Hollies’ hit “Long
Cool Woman In A Black Dress.” A
handful of vintage ’'70s material
will complete the planned August
release.

www. americanradiohistorn.com

Roseanne Barr — look who's talking,
too.

Heavy Metal Thunder

Meanwhile, DGC Records will is-
sue the soundtrack to the Tom
Cruise summer vehicle “Days Of
Thunder” on June 26. The platter
features Whitesnake lead singer
David Coverdale’s ‘“‘Last Note Of
Freedom” (the movie’s theme) as
well as a newly recorded version of
Guns N’ Roses performing Bob
Dylan’s “Knocking On Heaven’s
Door.”

Also featured on the disc are
Cher’s “Trail Of Broken Tears”
(written and produced by Richie
Sambora), Joan Jett’s “Long Live
The Night,” Elton John’s ‘“You
Gotta Love Someone,” and Tina
Turner’s ‘‘Break Through The Bar-
rier.” Maria McKee, John Waite,
Apollo Smile, and Chicago contrib-
ute new material as well.

End Credits

EMI saxophonist Najee, whose
“Tokyo Blue” LP is scaling the
NAC chart, has a featured role in
Robert De Niro's “Fear No Evil”
(tentative title).

Markétfng: Iit’s A

Ithough Marvin Gaye and
A Tammi Terrell’s ‘Ain’t

Nothing Like The Real
Thing” is likely to conjure more
memories than Coca-Cola’s ‘¢“You
Can’t Beat The Real Thing” jingle,
the latter is more likely to sell soft
drinks.

According to researchers at the
Santa Barbara, CA-based Journal
Of Consumer Marketing, 78% of
listeners correctly link an advertis-
ed product with the music created
especially for it. In comparison,
less than half (44%) connect the
product with a song parody, and
less than a quarter (24% ) associate
the product with an original hit
that’s used in an advertising cam-
paign.

WEEKEND BOX OFFICE
JUNE 15-17

1 Dick Tracy $22.54
(Buena Vista)*

2 Another 48 Hrs. $10.72
(Paramount)

3 Total Recall $10.22
(Tri-Star)

4 Gremlins 2: The $9.70

New Batch (Warner Bros.) *
5 Back To The Future $4.85
Part Il (Universal)

S
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6 Pretty Woman $£3.32
(Buena Vista)
7 Bird On A Wire $3.15

(Universal)
8 The Adventures Of $1.70
Milo & Otis (Columbia)* *

e

9 Cadillac Man $0.86
(Orion)
10 Teenage Mutant $0.85

Ninja Turtles (New Line)

All figures in millions
* First week in release
** Rerelease
Source: Extibitor Relations Co
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COMING ATTRACTIONS:
This week’s openers include
‘RoboCop 2." starring Peter
Weller as the half human/half
robot who fights drugs and an
evil robot in this sequel to the
successful feature. Listen for
the dulcet strains of “3 Days"
by Jane’s Addiction and “The
Kid Goes Wild" by Babylon
A.D. in the futuristic flick.
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Jingle Out There

Furthermore, the researchers
say music works best for adver-
tisers when it’s reinforced by point-
of-purchase cues (like when the
California Raisins are shown danc-
ing on the cereal box while “I
Heard It Through The Grapevine”
plays).

As for the effects of foreground
and background music on retail
buying patterns, department store
consumers say they spend less
time shopping than they had plan-
ned when stores play consumers’
favorite music, according to the
JCM.

However, the researchers stress
it’s unclear whether the shoppers
actually spend less time in these
stores or simply perceive that they
spend less time.

® DICK TRACY (Sire/lWB)

Featured Artists: K.D. Lang & Take 6, ice-T, Darlene Love
®BACK TO THE FUTURE PART Il

Single: Doubleback/ZZ Top (WB)

%
§ ®PRETTY WOMAN (EMI)
;’é‘;

Singles: It Must Have Been Love/Roxette
King Of Wishful Thinking/Go West
Other Featured Artists: Robert Palmer, David Bowie, Natalie Cole

® BIRD ON A WIRE

Single: Bird On A Wire/Neville Brothers (A&M)
UPCOMING

® THE ADVENTURES OF FORD FAIRLANE (Elektra)
Featured Artists: Billy 1dol, Tone-Loc, Richie Sambora

CURRENT

e e e e e
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NOBODY KNOWS
YOUR CARTS
BETTER THAN

FIDELIPAC.

s your cart library stacked There’s no question— Nobody knows Fidelipac
with different tape for- ~ CARTSCAN is the world’s  better than Allied.
mulations and recording most advanced cartridge If you want to get the most
formats? Good news—  preparation system. out of your Fidelipac cart

Fidelipac’s CTR100 cart machine, Get It Right—from

machine can handle any Fidelipac engineers know :
cart perfectly. And all about the different ways ﬁilgt??b'uy)? é);rt: Zrivté"y’gﬂ (ﬁﬁgtre
automatically. you use carts, too. So information or better advice.
o they gave the GCTR100 After all, we’ve sold and
The sophisticated CART- practical functions like “*Vary inctailed more Fidelipac cart
SCAN™ system recognizes  Speed,’’ the patented players and player/recorders
“hot’” and standard tape  thickness-sensing splice than anyone else. So talk to
carts. It can tell if those finder, a “‘Cart Played’’ in- your Allied repre'semaﬁve
carts were recorded in dicator and more. If you today.

mono, discrete stereo or want to get the most out
matrix stereo. It will even  of today’s (and yester-

turn on external functions  day’s) cart tapes and for- %‘ HARRIS

like Dolby® noise reduction mats, get to know the AALLIED =
or an EBS annunciator. Fidelipac CTR100. BROADCAST EQUIPMENT
800-622-0022

CANADA 800-268-6817

STUDIO EQUIFPMENT - HARRIS RF PRODUCTS « SATELLITE GEAR » TRADE-INS « TURNKEY SYSTEMS

© 1990 HARRIS/ALLIED
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LOANSOME STRANGERS

71% Of U.S. Families Own Credit Cards

ore Americans are carry-
ing credit cards these
days. According to the

Federal Reserve, the number of
U.S. families holding various
charge cards has climbed from
slightly more than 50% in 1970 to
71% in 1986 (the last year for which
figures are available). This puts
the number of cards in circulation
over the 250 million mark.

You can credit part of the surge
to new banking policies that allow
families with annual incomes of
less than $10,000 to open charge ac-
counts. This particular segment of
the buy-now, pay-later population
nearly doubled (from 12% to 21%)
between 1983 and 1986.

Credit In Kinds

Consumer installment credit
(the kind issued by financial insti-
tutions and retailers for cars, mo-
bile homes, and other consumer
products) has increased by 43%
since 1980. Spearheading the
growth are car loans, which in-
creased from 37% of total con-
sumer installment debt in 1978 to
43% in 1988.

However, the revolving account
(exemplified by Sears charge
cards and MasterCard bank cards)
is the fastest growing type of
credit. The percentage of total con-
sumer installment debt from this
kind of credit has leaped from 17%
in 1983 to 28% in 1986.

Down Payments

Although more people have cre-
dit cards, folks are — on average —

charging less. Between 1977 and
1986, average charges for ‘“‘conven-
ience users” (those who pay their
monthly balances in full) dropped
from $424 to $366. The average
charges for “revolvers” (those
who rarely pay the full balance)
also declined — from $291 to $267.

Interestingly, as the number of
convenience users has remained
flat (with half of all families saying
they “nearly always pay in full”’)
the number of revolvers has risen:
Those who claim to “sometimes
pay in full” fell from 28% in ’77 to
23% in ’86, while the folks who
“hardly ever pay in full”’ climbed a
corresponding 5% .

1990 Census
Data Coming
To Your PC

hen the results of the
1990 U.S. Census be-
come available, local

marketers — and radio stations
— will have easy access to data
on income and education levels,
etc. on a neighborhood-by-
neighborhood basis for the first
tHimo

The info will be available on
compact discs that are read not
by CD players, but by personal
computers. Until now, data was
available only on tape, which
limited access to companies with
mainframe computing systems.

Born To:

WWSW/Pittsburgh PD Gary
Marince, wife Mary Kay,
daughter Sarah Margaret, April
26.

KKFR/Phoenix VP/Program-
ming Steve Smith, wife Jen-
nifer, son Joshua Alexander,
May 18.

Warner Bros. Records
Regional Artists Relations Rep
Mary Hyde-Kerr, husband Mal-
colm, daughter Cheisea Daron,
May 28.

KNCQ/Redding, CA air talent
Rick Healy, wife KNCQ ac-
count executive Beth Healy,
son David, May 29.

Reprise L.A. rep Drew
Gitlan, wife Susan, son Riley
Reed, June 1.

WXQR/Coastal, NC PD Kris
Kelly, wife Renee, daughter
Annalise Renee, June 2.

WHTQ/Orlando PD Ken Car-
son, wife Elaine, daughter
Alyssa Lynn, June 6.

Gavin Report Top 40 Editor
Dave Sholin, wife Debbie,
daughter Charlotte Deborah,
June 8.

KFXD (KF95)/Boise producer
Brian Roberts, wife Brena,
daughter Susan Kay, June 10.

Marriages:

WKYE/Johnstown, PA air
talent Brian Wolfe to Nancy
Pyer, April 21.

WTLC/Iindianapolis air talent
Jerry Wade to Tina Cosby, May
26.

KRWAQ/Gold Hill, OR MD/air
talent Judy Austin to KRWQ
News Director/air talent Brian
Bishop, June 1.

WJDQ-FM (Q101)/Meridian,
MS GM Dean Pearce to Gwen
Glover, June 2.

WXTC/Charleston air talent
Janet Conklin to Bil Walsh,
June 2.

KCIX/Boise OM Don Jenn-
ings to Kimberly Van Scoy,
June 3.

KPLU/Seattle-Tacoma Pro-
motion Director Greg Coe to
Sue Honacker, June 3.

WQEN/Gadsden, AL MD/air
talent Jeff Donavan to WQEN
air talent Chelsea Steele, June
9.

SBK mid-Atlantic rep Michael
Lessner to Barbara Cuneo,
June 10.

:
i
;
.
::

Condolences:

WDVE/Pittsburgh engineer
Alvin Dietterich, June 3.

WFMT/Chicago cofounder
Rita Jacobs Willens, 62, June
10.

Not surprisingly, the greatest in-
crease in the “hardly ever” cate-
gory comes from the newly wel-
comed less-than-$10,000 familes
(which more than doubled from
19% to 41%). Others helping to
boost this debt segment include
folks aged 65 and over (from 8% to
22%) and those with no high school
education (24% to 60%).

Taking all these trends into con-
sideration, it comes as no shock
that consumer debt per household
grew by an annual increase of 18%
between 1983 and 1986.

Bank On It

Retailers have been most af-
fected by the increase in bank re-
volving credit. In ’78, banks gave
52% of all revolving credit (com-
pared with 41% from retailers). A
decade later, however, banks pro-
vided 63% of such credit (com-
pared with 21% for retailers).

There are two reasons for the
change. First, many states remov-
ed ceilings for bank revolving
credit. Second, the Supreme Court
allowed national credit card banks
to export interest rates in their
home states to card-holders in
other states.

As a result, Visa, MasterCard,
and American Express (the three
biggest credit card companies) ac-
count for 70% of the national
charge volume (at 32%, 21%, and
17%, respectively).

Nevertheless, store cards re-
main popular among the less-
educated. Although the overall
percentage of families holding a
store card rose by only 7% between
’83 and ’86, the number of store
card-carrying families headed by a
person with no more than an eighth
grade education increased from
31% to 59%.

New Two-Hour
Mint Is An Air
Of Fresh Breath

he Danville, CA-based Intel-

igis Group’s new “IntiMint”

may spell the e-n-d for the
dreaded ‘“morning breath” — if
consumers are willing to pay $30
for 200 time-release tablets.

According to the company, the
sugar-free IntiMints are made of
cellulose cells containing mint ex-
tract. The flavor is released when
saliva dissolves the tablets.

Each mint reportedly keeps
breath fresh for about two hours —
even longer at night, because peo-
ple salivate less as they sleep.

Interestingly, the company says
it could make a 36-hour mint, but
studies show people don’t like the
idea of keeping pills in their
mouths that long.

The breath freshener — which
Inteligis says is cheaper “by the
hour” than conventional mints — is
aimed at executives, chronic hali-
tosis sufferers, and nervous daters.

WWW-amerieanradiohistors-eom

tion, “How can | pump up my body and my rhymes?” can stop search-
ing and start jumping — to the beat of Trendmasters’ “Executive Rap

‘N Rope.”

The eight-foot plastic jump rope brings the sounds of the street into the
executive suite via a battery-operated, rap-oriented beat that emanates from

one of the handles.

The firm’s latest “executive power toy” — billed as the “ultimate stress
escape technique” — even comes with a free Executive Rap Book, contain-

ing lyrics like:

“Chairman of the board givin' tips, y'see . . .
Now he’s investigated by the FCC!
But if it's really big bucks ya wanna own,
Then don't bail out like a savings & loan.
Cuz, while others are takin’ that lunch-time nap,
You're jumpin’ rope with the executive rap!”
Suggested retail price: $19.95. For more info, phone the St. Louis-

based firm at (314) 231-2250.

Jump Rope
For Closet Rappers

Radio and record execs searching for the answer to that timely ques-

What'll it be, Ruffles or |
roughage? Not surprisingly,
children are more likely to
choose less-than-nutritional |
meals when asked what they

want for dinner.
For a look at kids’ Top 10

favorite mealtime requests (ac-
cording to a recent survey of |
3-11 year-olds by the NYC-

based Gallup Organization),
please consult the chart below:
#10 Grilled Cheese
Sandwiches

#9 Tacos

#8 Fried Chicken

#7 Spaghetti & Meatballs

#6 Hamburgers

#5 Macaroni & Cheese

#4 Cheeseburgers

#3 Hot Dogs

#2 Chicken Nuggets

#1 Pizza

Women More

Conditioned
Than Men

ompanies advertising hair
conditioner probably would
do well on stations in the
West that reach young women — a

recent survey says this is the demo
most likely to use the product.

Not surprisingly, more than
twice as many women as men re-
spondents (4% vs. 20%) said they
use conditioner on their hair —
even though two-thirds of both
groups use shampoo, according to
the NYC-based Roper Organiza-
tion.

Four in ten consumers under 40
use conditioner, compared with on-
ly 22% of those over 40. What’s
more, 43% of those who live in the
West make use of the product, 15
points more than the region with
the lowest percentage of users —
the South, with 28%.

by |
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WESTWOOD ONE RADIO NETWORKS PRESENT

(CLASSIC TRACKS

Get the Class back into Classic.

That's what the Westwood One Radio Networks and BBC Radio veteran Richard
Skinner do everyday with BBC Classic Tracks.

Dip into the famed archives of the BBC, and you'll hear a 4-8 minute daily dose of
rare, live performances and inside stories from the royalty of rock including the
Beatles, the Rolling Stones, Dire Straits, the Police, Led Zeppelin and Supertramp.

It's the best of Britain on BBC Classic Tracks, exclusively from the Westwood One

Radio Networks. For further information, contact your Westwood One representa-
tive at (213) 840-4244, FAX (213) 204-4375, in Canada at (416) 597-8529 or
Telex 4996015 WWONE.

\
{%’e} WESTWOOD ONE RADIO NETWORKS

—— ...

WWW-americanradiohistornn.com -
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PROGRAMMING

Ron White
(813) 349-1916

« Programming, positioning, marketing
« Direct personal client service

« CHR, AC, Oldies, Country

« Proven results . . . 18 years

PROGRAMMING/MARKETING

DeMers
Programming/Marketing
Consultants

AOR - Classic Rock

Alex DeMers/Bob Bedi
(215) 363-2636
FAX (215) 363-2198

MARKETING/PROMOTION

o strategy

o positioning
o advertising
o promotion

o execution

202-265-7453

Washington, DC

PROGRAMMING

renst

MANAGEMENT/MARKETING
PROGRAMMING

Chris Gable

BROADCAST SERVICES

FORMAT STUDIES

MARKET EVALUATIONS
TALENT DEVELOPMENT
WORKSHOPS & SEMINARS
PROMOTIONS & MARKETING
Music SySTEmMS

P.0. Box 130
M. GReTNA, PA 17064

717 964-3255

POWERFUL PROFITABLE PROGRAMMING

PROGRAMMING/MANAGEMENT

DONNA HALPER
AND ASSOCIATES
CAN MAKE A
DIFFERENCE FOR YOU.

* Station Critiques
* Market Analysis
* Format Changes
* Staff Training
...and more!

304 Newbury Street, Suite 506,
Boston, MA 02115,

617-786-0666

Ask about our New
Music Software.

PROGRAMMING/MANAGEMENT

PRTCH)EGRAMMING

A New Breed Of
Consultancy
For The '90s

The Programming
Works

Dan O'Toole
Garry Mitchell

Philadelphia, PA

215-579-9100

TAC HAMMER
communi :

« CHR - AC - AOR - CLASSIC ROCK

« OVER 20 YEARS EXPERIENCE

« MARKET STUDIES - POSITIONING

« PROMOTIONS - TALENT CRITIQUES
« FORMAT FINE TUNING

+ PERSONAL CLIENT SERVICE

« NO ASSOCIATES

» AFFORDABLE FOR SMALL MARKETS
« INITIAL CONSULTATION FREE

612-936-0426
516 Tyler Court, Edina, MN 55343

BROADCASTING

CONKELYE
ASSOCIATES NC

39 MAYBERRY ROAD
CHAPPAQUA, NEW YORK 10514

DON KELLY
PRESIDENT
914-666-0175

J.C. FLOYD
VICE-PRESIDENT/CONSULTANT
901-521-1452

BOB PERRY
ASSOCIATE

WAMA-alekicarkadiohistor~corm

DIARY REVIEWS

DIARY EXPERTS

609-547-3939

For actionable research utilizing
Arbitron’s mechanical diary on
diskette, call Todd Doren. For
anything iess, call one of our
competitors.

TALENT SEARCH SERVICE

TRAINED
«EXR

“THE
TALENT SOURCE
FOR THE '90s”

Call: Bob Barnes-Watts, President.

320 North Michigan Avenue,
Suite 1200
CHICAGO, IL 60601

(312) 774-8925

[Electronic Mail via
COMPUSERVE ID# 72717, 3024 or
PRODIGY ID# CJWF15A

CUSTOM MARKET RESEARCH

DON’T BLOW $5,000
ON RESEARCH SOFTWARE

SongData is complete user-
customized software for in-house
call-out and auditorium music testing,
with features, options, and
capabilities that no other system has.

OWN IT FOREVER FOR $1,500
Call For Your Free Demo

g‘g Soup(.i
> Declisions
800-55-22-545

In Canada and indiana, Calt collect 719-471-4125.

TRAVEL PROMOTIONS

Music Awareness can save you
money and time on your next travel
event! Why pay higher prices??
Scott Shannon, Pirate Radio...Music
Awareness handled our Stones trip
flawlessly! Kenny Wardell, KFOG San
Francisco...Music Awareness is first
class... and lower prices than other
companies!!

Quality packages...lower

prices...guaranteed.
Sanctioned by the
Promoter & Charities
of Knebworth’ 90

"‘: ) AWARENESS
Promomons

Music Awareness
1-800-634-5043
818-883-7625

AUDIO CONSULTING

A Sound Signature
so HOT it's been
banned in 28 states!

AC
&E

Audio Concepts
& Engineering
Broadcast Audio Consultants
804-550-3337
FAX 804-550-3291
Jeffrey P. Loughridge

PO Box 25652, Richmond, VA
23260-5652

Break the Sound Brrier!

PROGRAMMING

Consulting
(703) 802-0700

*'Programming is our business and our
passion."”’

Jim Richards
Vice President

Dan Vallie
President

PROGRAMMING/MARKETING
POSITIONING

RICK SKLAR

(212) 370-0077

THE MOST HELPFUL
PHONE CALL YOU CAN MAKE
AFTER THE BOOK
COMES IN

SKLAR COMMUNICATIONS
100 PARK AVENUE 5th FL.
NEW YORK, N.Y. 10017

TELEMARKETING/DIRECT MAIL

TrmsAnnrh//@e;s@

MORE CLIENTS...
MORE MARKETS...
MORE SUCCESS...
America’s Leader in Telemarketing
and Direct Mail programs for

Radio Audience Growth and Data
Base Management.

1325 G St. N.W,,
Suite 610
Washington, D.C. 20005
(202) 383-8300
(202) 383-8313 FAX

Michael D. Lonneke, President
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Witness Long Tall Salley

band’s Diane Campbell, Yolanda Harris, Tina Brooks, and Lisa Page.

Lection/PolyGram quartet Witness returned to their native Motor City, where they performed the national
anthem at a recent Pistons game. Posing in the Palace with the NBA champs' John Salley are (I-r) the

L.A. Lauds DCC'’s Blonstein

The Los Angeles City Council recently honored DCC Compact Classics

President/CEQ Marshall Blonstein (r) for his accomplishments in the

music industry. At left is Councilman Hal Bernson, who introduced the

lc':esolfzjt/bn and presented Blonstein with a plaque during a ceremony at
ity Hall.

Rockers Vai For Attention

Relativity threw a ragin’ record release party at L.A.’s Bordello in honor
of guitarmeister Steve Vai (c) and his new instrumental LP, “Passion
And Warfare.” Rockers spotted at the soiree include fellow fretgrinder
{and newly signed labelmate) Jennifer Batten (I}, best known for her
work on Michael Jackson's “Bad” tour, and Duff McKagan, master
bassist for Geffen's Guns N’ Roses.

Howard Gets ‘Personal’

;‘w" E
A
Al

>
m

Sax man George Howard was all smiles after his performance at L.A.’s Strand, where he played tunes
from his current MCA album, "Personal.” Snapped schmoozing were (I-r) Gold Mountain Entertainment's
Ruth Carson and President Danny Goldberg, Howard, MCA Exec. VP Louil Silas Jr., and Gold
Mountain's Harriet Wasserman and Lori Leve.

Vixen For A Slaughter

Blas Elias, Dana Strum, Mark Slaughter, and Tim Kelly.

Vixen drummer Roxy Petrucci took a break from recording sessions for her band’s follow-up EMI LP, “Rev It
Up,” to party down with the men of Chrysalis outfit Slaughter. Flanking the foxy Roxy are (I-r) Slaughter’s

Lennon Fans Come Together

Promoter Jim Rissmiller (I} and John Lennon’s first wife, Cynthia Len-
non, meet with former Chancellor of West Germany Willy Brandt to
discuss details of a forthcoming tribute to the former Beatle. Lennon
and Brandt will cohost the event, titled “Come Together,” which is
slated to take place on October § — the date that would have been
John’s 50th birthday.

Wirdh=alRericantadiehistorv-com
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GLEICHER PRESIDENT

PolyGram Reactivates
Smash Label

Legendary 60s label Smash Rec-
ords has been reactivated by Poly-
Gram, its owner and distributor, in
collaboration with Island Chair-
man Chris Blackwell, PolyGram
acting CEO/U.S. Operations Alain
Levy, and Exec. VP/PolyGram
Holding Inc. Bob Jamieson. Geffen
Chicago Regional Promotion and
Marketing Manager Starvin’ Mar-
vin Gleicher has been named
President of the Chicago-based
company.

Gleicher told R&R, “All my ca-
reer it’s been a dream of mine to
become President of a record com-
pany. Thanks to Chris Blackwell
my dream is coming true. Smash

Balla Bows
As KRXO
Programmer

WMMQ/Lansing PD Dan Balla
has been named PD at KRX0/0k-
lahoma City. He replaces Bill
0’Brian, who’s exited the Classic
Rock station.

“Dan turned WMMQ into a
fresh, slick-sounding Classic Rock
station,” remarked KRX0 GM
Vance Harrison. “He was due for
an upgrade, and we felt his enthu-
siasm and excitement will be good
for us.”

Balla, who used the air name
Dan Bryan, programmed WMMQ
for two years.

- :
Starvin’ Marvin Gleicher

will be an A&R-based label; one of
my first duties will be the hiring of
four to six A&R people and an ad-
ministrative staff.”

Smash will concentrate on ur-
ban, dance, pop, and alternative
artists, its first release coming
from 14-year-old Jamie Loring in
September. Promotion will either
be through Island or Polydor. A
separate division, Streetsmash,
will be distributed through 4th &
Broadway.

Gleicher, a 20-year music veter-
an, has held promotion posts at
Mercury, Elektra, PolyGram, and
CBS, and spent the last four years
at Geffen. He also managed his
own independent promotion com-
pany, ‘“Starvin’ Marvin Promo-
tions.”

Smash, a successful Phonogram
subsidiary in the ’60s, was reacti-
vated a few years ago as a Poly-
Gram Country imprint but was
quickly discontinued.

Cardiac Taps
Halley As
R&B Director

Mike Halley has joined Cardiac
Records as National Director/R&B
Promotion. Formerly MCA Co-Na-
tional Director/Promotion, Black
Music Division and Director/East
Coast Operations, he’ll be based at
the label’s New York headquarters
and report to President Cathy Ja-
cobson.

Halley told R&R, “I'm thrilled to
be joining Cardiac at the infancy
stages of its development. I want to
play a major role in helping this la-
bel grow into a powerful force, and
look forward to working with
Cathy, {VP/A&R] Bobby Ghossen,
and the rest of the Cardiac/Virgin
family.”

Halley joined MCA in 1982 as
East Coast Regional Promotion
Manager. He began his career in
the music business in 1978 as Casa-
blanca’s Manager/New York Club
Promotion & Marketing. From
1980-82, he served in PolyGram’s
Sales & Marketing Division.

His first projects at Cardiac in-
clude Soul Rebellion, Images, and
Queen Mother Rage.

WGSM & WCTO Under
New Management

Fleishman GM; Demas GSM; Woof WGSM PD

Eight-year WGSM & WCTO/
Nassau (Long Island) Asst. GM
Paul Fleishman has been elevated
to GM at the Big Band-B/EZ com-
bo. He succeeds Richard Scholem,
who will serve as Corporate VP for
the combo’s parent company,
Greater Media.

Also, Stacey Demas has been ap-
pointed combo GSM, while Promo-
tion Director Martin Woof becomes
WGSM PD. Fleishman indicated
he’s searching for a WCTO PD and
hopes to hire one within a month
who's “promotion-minded and a
good on-air talent.” Former PD
Ken Lamb recently exited to do
freelance work.

Fleishman told R&R, ‘I inher-
ited a great staff, many of whom
have been here a long time. I feel
very lucky because this is the best
of all possible transitions for the
staff and me. Greater Media is a
tremendous company that gives
lots of support and autonomy to its
managers.

“WGSM has a very solid reputa-

tion with community service and
news and information. WCTO has
been on-air since 1970. We have lots
of options open to us, but with all
the management changes, it’s pre-
mature to discuss them.”

Regarding the other new ap-
pointees, Fleishman told R&R,
“They both have good historical
perspectives on where the stations
are coming from and a positive, en-
ergetic outlook on where the sta-
tions are going.

“Martin has been with us a cou-
ple of years. He moved here from
Radio 702/ Johannesburg, South Af-
rica, where he was a programming
and promotion executive. Stacey’s
worked here six years. For the past
two, she’s been our Director/Busi-
ness Development, in charge of re-
cruiting and training new salespeo-
ple.”

A 20-year station vet, Fleishman
started at WGSM & WCTO as a
parttime production assistant and
later became ND, Sales Manager,
and OM.

S

Salt Lake City’s 124+ market
leader, B/EZ KSF1, has joined the
exodus to Soft AC. Consultant Bob
Lowry assisted in the format flip,
which left the airstaff and PD Jim
Springer in place.

GM Steve Johnson told R&R,
“Generally, the 50+ market is un-
happy with what we’re doing. Our
calls have gone about two to one
(positive to negative). The first few
days, calls ran about 50-50. Positive
calls have been coming from peo-
ple under age 50. Advertiser feed-
back has been positive.

AC

“About three years ago, we de-
termined we needed to add more
vocals to stay competitive 25-54.
The time has come to make the
final move to AC. We’ll be com-
peting with [crosstown ACs] KLVV
and KMGR. In the past year,
KLCY has become more of a Hot
AC; it’s a pretty uptempo station.

“On average, we were playing a
50-50 vocal/instrumental mix.
Now, we're running 9% vocal/10%
instrumental [e.g., Kenny G, Dav-
id Sanborn]. If there’s a real strong
instrumental hit from the '60s, '70s,
or '80s, we’ll play it.”

Radio Rap At BPME

An all-star panel of radio execs discussed station promotion atthe Broadcast Promotion & Marketing Executives con-
vention in Las Vegas earlier this month. Pictured (I-r) are Interep Radio Store Exec. VP Erica Farber Viola, Cap Cities/ABC
Owned Radio Stations President Don Bouloukos, Jacd¥ COO Randy Michaels, and Great Empire’s Curt Brown.
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KXXR

Continued from Page 3
and [Urban] KPRS. We have TV
time booked and will be visible in
other avenues of marketing and
promotion.”

He added that because KXXR is
owned by Scout Broadcasting, a
separate but wholly owned entity of
Olympia, the parent company’s
current bankruptcy proceedings
(see Page 1) won't affect the sta-
tion. Douglas joined KXXR at its
inception; he previously did nights
at KDWB/Minneapolis.

Not The Same Old Song

KXXR’s Rock CHR days began
on July 19, 1988 with Steve Win-
wood’s “Roll With It.”” They ended
with the same tune. X106 debuted
to the controversial strains of 2
Live Crew’s “Me So Horny," which
Franklin termed ‘‘an appropriate
statement about the new direction.

“I'm sad our Rock CHR effort
didn’t take off; this new direction is
certainly at the other end of the
spectrum. With many of the most
popular CHRs taking a dance
slant, we’ve decided to join the par-
ty. We're playing a lot of music,
with our 2l-in-a row concept at-
tacking KBEQ’s seven-in-a-row
strategy.”

Programming Works partner

Garry Mitchell told R&R, “Even-
tually X106 will play some nonbeat
music, similar to WIOQ (Q102)/
Philadelphia, but for now, we’re
strictly dance as we position for a
major impact. While KBEQ is a
very good station, after 17 years it
could be time for a new player.”

Williams
Continued from Page 3

CHR Promotion. He’ll soon relo-
cate to New York to report directly
to soon-to-be-named Sr. VP/Pro-
motion Rick Alden.

“Del is the best all-around pro-
motion person I've ever worked
with,” Alden told R&R. “I take
great pride in giving him the op-
portunity to run the CHR depart-
ment.”

Elektra Sr. VP/GM Brad Hunt
added, “Del is the ideal candidate
for national CHR promotion. His
work on the West Coast has been
innovative and consistently pro-
ductive.”

Williams told R&R, “I want to
shake up our industry and have it
take notice of what Elektra does in
the future. We’ll be the most ag-
gressive and innovative promotion
and marketing team out there.
We're going to turn some heads
around.”
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GO WITH THE WINNERS. DYNAMAX CTR10 SERIES

“"The Dynamax CTR10 Series is the most
reliable and cost-effective cartridge
machine available. Five of our stations
use them and ten more
facilities will be reequipped
with CTR10s over the next
few years as old gear
needs replacement.”

Lindy Williams
V.P. Engineering

Lotus Communications
Corporation

BROADCAST PRODUCTS BY FIDELIPAC®

Fidelipac Corporation
0 P.O. Bax 808

J Moorestown, NJ 08057
L U.SA.
1609-235-3900

U TELEX: 710-897-0254
0 FAX: 609-235-7779

WWLamericanradiohistorv.com SR
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NEWSBREAKERS.

RO

Radio

® TODD PETTENGILL adds VP/Pro-
gramming & Operations duties at Al-
bany Broadcasting. He is OM/PD at the
company’s WPTR & WFLY/Albany and
morning talent on WFLY.

Todd Pettengill

Bret Hennington

®BRET HENNINGTON moves to
KONO & KITY/San Antonio as LSM. He
had been an AE at KXKL/Denver.

® RON RAYBOURNE is tapped as VP/
GM at WEZL/Charleston, SC. He was
GSM at WKSJ/Mobile.

® BARBARA BEDDOR is upped from
GM to VP/GM at KJRB & KEZE/Spo-
kane.

® JAMES GREGORI becomes GM at
WYNE & WROE/Neenah-Menasha, WI.
He was previously GM at KRVR/Dav-
enport, IA.

Record

Kevin Kennedy

Ava Gardner

® AVA GARDNER moves to Columbia
Records as Manager/Jazz Promotion.
She had been Publicity Coordinator at
CBS Masterworks. Also at the label,
KEVIN KENNEDY is appointed Assoc.
Director/Press & Public Information,
West Coast. He was most recently
Manager/Nationai Publicity at Jensen
Communications.

® ELIZABETH BAILEY joins Elektra
Entertainment as VP/Video Production.
The veteran video producer was most
recently an Exec. Producer at Paula
Grief, Inc. Concurrently, JOAN MAR-
TIN is tapped as Merchandising Coor-
dinator. She was formerly Advertising
Coordinator/Asst. Art Director at New
York ad agency Maged & Behar.

® DINA MERCALDI is upped to Direc-
tor, Creative Administration/Advertising
at Arista Records after two years in the
label's Creative Services department.

David Renzer

Bruce Carbone

® BRUCE CARBONE joins PolyGram
Records as Director/A&R, Modern &
Dance Music. He was formerly Direc-
tor/A&R and National Club Promotion at
Vendetta Records. Concurrently, Inter-
national Promotion Coordinator DAN-
IEL JASON becomes Coordinator, In-
ternational Product/Catalogue Ser-
vices.

Other promotions at the label include
VP/Marketing & Administrative Planning
JiIM KETTLES to VP/Controller, PHI;
Director/Corporate MIS Systems and
Programming Development NICK
JOHNSON to Director/Distribution; and
Company Systems Integration Manag-
er GARY MANGANIELLO to Director
Systems/Programming. New to the
company are Director/Administrative
Services BOB WILSON, previously
with the Exxon Corporation, and Dis-
tribution OM BUZZ CREWS, most re-
cently Supervisor/Operations at PIE
Nationwide in Reno.

®BMG DISTRIBUTION has inked a
distribution agreement with Van Nuys,
CA-based child-oriented label DIS-

COVERY MUSIC. BMG Sr. Director/

Label Liaison LOU TATULL} will over-
see the distribution of Discovery.

® VICKY GERMAISE becomes Prod-
uct Manager/EastWest UK at Atlantic
Records. She was most recently Cre-
ative Director at Deniz Productions.

PROS ON
THE LOOSE

Marc Arturi — Afternoons WKKD-
FM/Aurora, IL (708) 852-7533

Todd Chase — PD KKEG/Fayette-
ville, AR (501) 442-0166

Kidd Cunningham — Nights WLAN-
FM/Lancaster, PA (717) 393-4199

Hurricane Dave — APD/MD/nights
KMJQ/Houston (800) 443-3425 Ext.
370155

John Langan — Mornings KXXR/
Kansas City (913) 894-0326

Jim Larsin — Nights WWCK/Flint, Ml
(509) 466-4946

Jima Peterson — Promotion Dir.
KZZP-AM & FM/Phoenix (602)
438-9627

Mark Van Ness — Production Dir./
middays KJFX/Fresno (209) 294-
1579

‘Cornucopia’ Of Sounds

Jazz quitarist Stanley Jordan treated Blue Note, Capitol, and CEMA Distribution staffers to a performance of material from his

® ARNIE ORLEANS is tapped as
President of indie label Esquire Rec-
ords. He was most recently VP/Music
Division at Houston-based ETD Distrib-
uting.

® LISA BREETVELD steps up from
Promotion Asst. to Manager/Crossover
Promotion at Capitol Records.

Industry

® DAVID RENZER is elevated from Di-
rector/Music Publishing to VP/GM,
North American Music Publishing at the
Zomba Group.

® BERT GOULD and ERICA FARBER
VIOLA have been named President
and President Elect, respectively, of
Broadcast Promotion Marketing Exec-
utives’ Board of Directors. Gould is VP
at the Fox Kids' Network; Farber Viola
is Exec. VP at Interep. NANCY SMITH,
VP/Communications at Canada’s Glob-
al Television, was elected VP/Treas-
urer, and KMBC-TV Kansas City Pro-
motion Director JOHN CALVER was
elected Secretary. Among the newly
elected board members was KJR &
KLTX/Seattle Marketing Director JAN-
ET MAGLEBY.

® ROBERT WEED is upped to Sr. VP/
Field Operations at RAB. He was most
recently VP/Marketing, Southeastern
Region.

® MAUREEN O’CONNOR and SHER-
RIE LEVY are upped to Sr. VPs/Music
Division, based in Los Angeles and
New York, respectively, at Solters/Ros-
kin/Friedman. Both were Sr. AEs.

® NICK IMBORNONE joins the Mahl-
man Company as VP in the new Atlanta
office. He was most recently with At-
lanta-based Stan Raymond Associates
Brokerage.

® WILL SCHUTTE is upped from Re-
gional Manager/Los Angeles to VP/
Western Divisional Manager at Durpetti
& Associates. Concurrently, KELLY
CHANDLER is named Regional Man-
ager/Seattle. She had been Radio Di-
vision Manager at Seattle-based rep
firm Thatcher Company.

®BOB CAVIANO moves to Pyramid
Entertainment as VP/Pyramid Entertain-
ment Group. He most recently oper-
ated his own management/booking
firm, Bob Caviano Enterprises.

® GERARDO VILLACRES joins CBS
Hispanic Radio Network as Director/Af-
filiate Relations. He had been Director/
Video Administration at CBS Records.
Concurrently, THOM LEIDNER is up-
ped from AE to Eastern Sales Manager
at CBS Radio Networks.

® VERNON WRIGHT is appointed
Eastern Regional Sales & Marketing
Manager at National Black Network. He
previously served as VP/Director, Ad-
vertising Sales at Ebony and Director/
Marketing & Sales at Class magazine.
® MIKE MORGAN moves to Business
Radio Network as Western Regional
Sales Manager. He had been Regional
Sales Manager at SWMM Broadcast-

ing.

v 7

latest Blue Note LP, “Cornucopia.” Among those catching the show were (I-r) Capitol East Coast GM/Blue Note President
Bruce Lundvall, Jordan'’s iabelmate and band member Charnett Moffett, Jordan, and Capitol’s VP Barbara Lewis, Sr. VP/GM
Step Johnson and President Hale Milgrim.
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® JOE SKLADANY becomes Midwest
Sports Manager at CBS Sports Market-
ing. He had been Manager/Sports and
WCCO Sports Radio Network at
WCCO/Minneapolis.

® JANE GREENFIELD is upped from
Asst. to Manager/Information Services
at the Interep Radio Store in New York.
® ELIOT SEKULER is named Sr. VP/
Entertainment at Rogers & Cowan. He
was previously Sr. VP at Solters/Ros-
kin/Friedman.

—Holly Sklar

Eliot Sekuler David Ansen

Networks

® AP NETWORK NEWS has added
movie reviews by Newsweek film critic
David Ansen. The program, “Film
Clips,” covers new releases as well as
home video; (202) 955-7243.

® OLYMPIA RADIO NETWORKS has
sent its “Country Calendar” affiliates
special promos recorded by prominent
artists to encourage preservation of the
bald eagle. Participating artists are
Randy Travis, Charlie Daniels, Marie
Osmond, K.T. Oslin, T. Graham
Brown, and others. Olympia has also
announced the debut of the “Hit Com-
edy Network.” Designed for CHR, it in-
cludes song parodies, topical commer-
cial parodies, and interactive char-
acters; (314) 361-2000.
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® ALL STAR RADIO has announced
the unigue song parody comedy pack-
age, “Ben Steel's Twisted Hits.” The
package features 120 parodies and
spoof songs spanning the history of
rock & roll; (213) 850-1169.
®PREMIERE RADIO NETWORKS
adds comedy team Mack & Jamie to its
Country and Adult Comedy Networks.
The pair will be featured doing a variety
of characters. (213) 467-2346.

® UNISTAR has several programs
available for Fourth of July weekend:
“The Beach Boys Story,” “Dick Clark’s
Sixties Party,” "“Country Six Pack
1990 Presents ‘Vocalists Of The Year:
Ricky Van Shelton and Kathy Mattea,” "
“'60s Classics,” “Solid Gold Ail-Time
Favorite Oldies Countdown,” and
“Summer Beach Party 1990"; (212)
975-6100.

CHANGES

George Weddington joins WINS/
New York as an AE.

Raymond Goulbourne is now an AE
at WCBS (AM)/New York. Concurrent-
ly, Paul Fredericks is tapped as mid-
day anchor.

Christine Graveline is named an AE
at McGavren Guild Radio/New York.

Lori Perman becomes an AE at Tor-
bet Radio/Los Angeles. At Torbet Ra-
dio/New York, Erin Malina is ap-
pointed Office Manager.

Eric Heminger joins the sales staff at
WOWO-AM & FM/Fort Wayne, IN.

Bob Freeman is now a Sales Rep at
KKFM/Colorado Springs.

Robert Cohen is appointed Counsel
in the law department of CBS Records.

Barton Weiss moves to Arista Rec-
ords’ law department as an attorney.

Ann Hrubala joins Florida-based
Creative Media Management, Inc., a
supplier of direct mail and telemar-
keting for radio and television, as Direct
Mail/Telemarketing Consultant.
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® Lowry Mays elected Chairman of NAB’s joint board

® Bill Berger joins Arista Records as Exec. VP

® WTMX/Chicago promotes Sheila O’Connor to VP/Sales & Asst.
Station Manager, Mike Phillips to VP/Programming, and Char
Fagan to VP/Business Administration & Personnel

® Paul ‘‘Boom Boom’’ Cannon tapped as WPRO-FM/Providence PD

®Rick Shaw lands as KCAL-FM/Riverside PD

5 YEARS AGO TODAY

® EZ Communications elevates Art Kellar to Chairman and Alan

Box to President

®RCA Records ups Bonnie Goldner to Director/Promotion & Trade

Relations

® WZUU/Milwaukee OM John Driscoll adds KRXY/Denver program-

ming duties

@ Vance Dillard appointed WWBA/Tampa OM
® Paul ‘‘Lobster’’ Wells latches onto KSJO/San Jose for weekends

10 YEARS AGO TODAY

® ning Broadcasting sets Jim Kine as VP/Radio, Fred Schumacher
as KYA-AM & FM/San Francisco GM, Larry Campbell as KING/
Seattle GM, and Jim Woodyard as KGW/Portland GM

®Bob Christy returns to Fairbanks Broadcasting as National

Programming Coordinator

®Bruce Kelly promoted to WMJX (96X)/Miami PD

15 YEARS AGO TODAY

@ Bert Whalen chosen as KOZN/San Diego GM
®Ron O’Brien tapped as WCFL/Chicago PD
® Nancy Plum swings to overnights at KAFY/Bakersfield

— Hurricane Heeran
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“s

raditional
Country & western
combined to double our
Country market share

in one book... 7.6 to 14.0™

-Bob Kelly
President

WXCL-AM/FM Peoria

Fall 89 winter 90

WXCL-AM/FM 7.6 WXCL-AM 7.1

Country Combination Traditional Country & western
WXCL-FM 6.9

Contemporary Country

Traditional Country & wWestern

Live 24-Hours-A-Day
Produced by the Award-Winning Buck Owens Production Co.
KNIX-FM / KCW-AM Phoenix

8()()-527 -4892

A Premium Format From

* 12+, AQH Share, M-Su B”C“;.
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“EACT FINALLYGOT
SIMON & GARFUNKEL OFF
THIS RADIO STATION”

~Bob Lind, Vice President and General Manager, WWMX-Baltimore

“We'e a very bright, up-tempo AC station,
and every time wed play Simon and Gar-
funkel the station came to a screeching
halt. You just cant afford to have that hap-
pen today. Our gut told us listeners didn't
expect them on the station, but they
always tested well. FACT showed that
even though the songs were popular,
they had very low fit scores. So we finally
got the evidence to back up our hunches.
On a radio station worth $50 million, you

cant even put a dollar figure on that”

Bob Lind knows that an intense-
ly focused,on-air product is priority
onein the 905.

Think about your on-air prod-
uct.Does a particular song belong
on your station? Or is it too far away
from the station’s core sound? Until
recently, the issues of listener music
expectation and song compat1b1hty
were dealt with solely on“gut feel”

Now, Coleman Research intro-
duces a system to maximize ratings
and quantify song expectation and
compatibility. It a revolutionary
new programming tool called
EACT* Thats short for Fit,
Acceptance and Compatibility Test.

“Fit"tells you whether listeners
perceive a song to be ap gropriate
to your station. Compatibility mea-
sures how close asong comes toyour
“quintessential” sound.Best of all,
EACT™is America’s only paperless

music test! pcEA CT;" Coleman
Research’s powerful music manage-
ment system, is all you'll need to
work on priority one:A focused
on-air product.

Coleman Research’s EACT™
music test, coupled with our power-
ful strategic study, generates The
Plan: a comprehensive strategic
action plan for programming and

WwWWW.americanradiohistorv.com

marketing your station.

Bob Lind has the EACT™
competitive edge.Put the power
of EACT™and The Plan to work
for your station. Call Coleman
Research,one of the country’s

two top stra-
tegic research
companies,at

919/790 0000, COLEMAN RESEARCH
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RATINGS STRATEGY REVIEW June 22,1990 RaR+29

TOP PROMOTIONS | 1 Apoaunn T
AND TOP RATINGS | |DEMO

4 7 2 Befitting the winter season, the Bahamas were rodio’s favorite giveaway destination, as ' SH ARES
nformatlon that helps you wmn YOUI' ratlngs they were in the foll. Fali co-leader Hawaii faded, but Los Angeles debuted as the runner-up
> 1 ? T — ond if you odd in specific Irips to the Grammys, L.A. leads the pack comfortably. Disney
battles' :That 5 What ‘t‘he Wlnter 90 edlthI] 1 World/Orlando olso debuted, and overall there was o wider selection of locales than in fall. BY Fo RM AT
of R&R’s quarterly ‘“Ratings Strategy Re- :
. ool g . . ; . AC wolked oway with the 25-54 Arbitron
view” is designed to present. Along with detail- : demo crown. CHR sfil ules the 18-34s, but

0 . e s . by o norrow margin over ADR. In 35-64s, AC
ed ratlngs data, RSR prov1des you Wlth 1n51de ﬂ and Country account for nearly half the total
- . quorter-hour listening in the Top 100

info on top stations’ promotion ideas. \ guerey
. . . . ! 3 . . ' '
Arbitron and Birch ratings data include: @ ! wilﬂjm"g_“’e-‘-yf,"u“,{,'Z,"I;e‘;’?,'de-“"?o",’,’,'.mf'ﬂfe
(HR, AOR, and UC tumble dramatically os

e Format 12+ shares by daypart
¢ Format shares by demo
¢ Biggest ratings jumps

the oges go up; Country, News/Talk, and
s ‘ B/EZ dlimb with the demas. Classic Rock is
E . strongest 18-34, while Gokd performs equally
6.4% 6.4% ! . well in 25-54 and 35-64.

5.1% 5.1%

e

K Bahamas Los Grammy Haowail  Orande  london

Angeles  Awards J

All figures were tallied from the Top 100 markets’ radio b
stations. |

Promotion features — car, vacation, and cash give-
away information and Top 10 slogans — were compiled
from an exclusive survey of stations in the Top 100

markets.
) ac L .
' ve | .
FAVORITE WAYS TO GIVE OUT CASH e [
@ | b 7.2%
With many stations utilizing ' ‘Thousand Dollar Thursdays,’’ $1000 ] GoLD __ 4.5%
was the narrow favorite denomination for rodio stations’ cash prizes. | newsv-r/seorts || 2.0%
(ash poyments mirroring o station's 30.0% il
dial position (i.e., $92-5108) were - e 27.7% SPANISH ] 9%

o dose second, followed by the
ever-popular * “hundy. '’

' wva B 1.7%
NAUIATL 1.3%
15.5%

e
ﬁj;‘*. -f

[
COUNTRY |

$1000  Dial  $100  $5000  $500
Position .-

60LD

uC

NEWS/N-T/SPORTS

R

ve [

IMAGING . -
SLOGANS e ) <>

ac [T

COUNTRY
NEWS/N-T/SPORTS
(Vo
60LD ‘7
CHR
“#V hit music station’’ led the Top : @it B uc
10 favorite imager list this winter, o
almost doubling its share from the fall. oL 208
A wide variety of slogans were in use, Clinh R AL 0 /- MOR/BIG BAND i
with the second-place liner, '*Home of e /NOSTALGIA
rock & roll,” showing the biggest in- z SPANISH |
crease as a fovoritz, Slogans with
minor wording voriations were com- ®

bined in the totals.

WasAMsamerticantradiohistorv.com


www.americanradiohistory.com

RATINGS STRATECY REVIEW

30eRaR June 22,1990

— e ——— e e e i e em———

TRIPS GAIN ON CASH AS RADIO GIVEAWAYS
Winter Season Makes Holidays Sound Great, But Stalls Car Prizes

Travet giveaways gained populority over the winter. in the fall ‘89 Ratings Strategy Review survey of favorite prizes, cath was the choice of all five major formats. This time, AC and ADR were
more partiol to giving away trips, while two of the three formats favoring cash dd so by o lesser margin. Trips, on the other hand, were more popular over the winter compared to fall in all five formats.
Meanwhile, car/truck prizes screeched to a virtual holt except in Country and AC.

£ - - s el

CARS/TRUCKS

B
ey

1.6%

17.3%
13.0%

6.6%

0.0%

COUNTRY  AC

T
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~ WFLZ/Tampa’s transformaton

into the Power Pig earned i ths
biggest gains 12+ and 18-34 frem
winter '89 to winter 90 in the Top
100 morkets, WFLZ's winter ‘B9
- Arbitron 12+ rating wos 2.7; by

- winter '90 it hod o 10.1. The dif-

| ference, +7.4, is shown, along
with the next nine biggest goirs, in

 the 124 category. Similar figu-es

for 18-34, 25-54, and 35-54
temos have also been ranked.

AC WMY1/Greenville was in the
Top 3 in all four categories (fist in -
25-54); while Gold WODJ/Grand
Rapids topped the 35-64 gqoins
umr had the only other double-digit
Join in 25-54.

AR QiR UC
| - BMW 3251
GEO TRACKER e '&!m is%’ﬂ
| 1.7 S P
CHEVY CAMARO RS 1.7% —
11.7%
S
NISSAN 2405¥ y Sy
17.6% | iy |
THE CARS RADIO
GIVES AWAY
Radio’s favorite cor to give oway this winter was Nissan’s 240SX — just as 1
it was lost fall. Comaros, Trackers, ord Miotas tied for second.
: 3

& .‘. \ . W . . &
-‘“ Bolstered by strong Full-Service AMs ond buoyed by heavy in-office FM listening, AC wos the
""" top format (nipping CHR) in both morning drive and middays for the Top 100 markets. By PM
drive, CHR kicked in to take a wide leod; it dominated nights by a neody 2-1 advantage over-
runner-up UC, which surged remorkably frem its other daypert scores. AOR displayed impressive
| consistency; Country was steady except for nights.
e - TR .
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|&.
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| WFLZ/Tompo (CHR) .+7.%|
2 WMY/Geenile (A) 7.3
3 WODJ/Grond Ropids (Gold)  +6.3
| WHIldksonvile () +5.3 [
| 5 WVEE/Aonta (UQ) +5.2
I KQLZ/los Angeles® (CHR)  +5.2 |
L | 7 WYLD/New Orleans (U() ~ +4.°¢
8 WKHK/Richmond (Chy) +4.4
9 WTLC Indianapalis (UC) +4.3
KWEN/Tulsa (Ctry) +4.3

: f
1 WFLZ/Tampo (CHR)  +13.2
| 2 WHIX/Jocksonwille (UG} +11.2
| 3 WMYV/Greenvila (A)  +11.1

| 4 KQLZ/los Angeles® (CHR)  +1€.4

5 KUFO/Podlond (AOR}  +1€.2
6 WRXS/Clattonoogn ((R) +9.4
7 WVEE/Mo () 461
+6.8]

8 WARX/Norolk {R)

|9 WHAT/Moni** () +7.2 ]
10 WnCndings (1) +2.0]

-

1 WMYI/Greenville (AC) +12.0

2 WODJ/Grand Rapids (Gcld) +10.8) ¢

3 WHIX/Jacksonvilie (UC) +€6.2}
4 WYMJ/Dayton (Goid) +5.9
WBBG/Youngstown (Gold)  +5.9
| § 6 KASE/Austin (Crry) +5.8
KRAV/Tuisa (AQ) +5.8
8 WVEE/Atlanto (UC) +5.4
9 KQLD/New Orleons (Gold)  +5.3
10 WAFX/Norfolk (CR) +5.1

1 'WODJ/6rand Rapids (Gald) +1€.5-

2 KiWTucson (Cy)  +9.4

3 WMYl/Geenvile (A~ +7.9

4 KWFM/Tuson (Gold) ~ +7.8|
5 KSSK(AM)/Honoluly (AC)  +2.7|
6 KASE/Austin(Cy) 425
7 WYMJ/Ooyon (boid) 421 i
8 KSSK-FM/Honols (A)  +6.8
9 WHYN/Spingfild (AQ) ~ +€.7] J
}10 WNDU/Boton Rouge (Re)) ~ +6.0|

|« - Riverida book; ** ~ Wast Paim Boach bock. |
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Less phase jitter
caused by poorly
tracking tape, be-
cause the naturally
lubricated concave
guides gently position
the tape and allow
the cartridge
machine to perform
critical guidance.

Less tape noise

and signal loss with
our 100% laser-
inspected, high our-
put, low noise tape
which delivers better
Sfrequency response
and keeps signal-to-
noise ratio high, har-
monic distortion low.

Less wow and flutter
or stop cue overshoo,
because there’s no
rotating hub to wear
out, warp or rattle.

With broadcast cartridges, like everything
else, you get what you pay for. With
ITC Cart II cartridges, you get a revolutionary
design that delivers trouble-free operation,
superb sound quality and a life expectancy

that's second to none.

trademark considerations, but only the name
has changed, the cartridge and tape are the

The |

.........
__________

TC Cart I Cartridge, formerly ScotchCart®I1

Less chance of the
cartridge cracking or
breaking, because
the tough polycarbon-
ate cover withstands
repeated use and
abuse.

Less head wear;
tape steering and
modulation noise,
because there aren’t
any pressuire pads
to add friction.

Less chance of tape
destruction, because
our patented dynamic
tension control system
ensures proper tape-
to-head contact, and
provides constant
tension to control
looping and prevent
mwisting.

same. New name, same great cartridge and
performance.

For a complete listing of ITC Cart II

dealers, call ITC toll-free at 800-447-0414 (in
Illinois, call collect 309-828-1381.) Or write to

ITC at P. O. Box 241, Bloomington, IL 61702-
We have renamed the cartridge due to 0241.

Because a cheaper cartridge may be more
trouble than you can afford.

ScotchCant®Il is a registered trademark of 3M

W americanradiohistorv.com
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LAST WEEK:
BREAKERS

THIS WEEK: g
CHR CHART®' o

ONE st

OF THE
HOTTEST!
36 HOTS

NOW ON 65 CHR REPORTERS VE
INCLUDING  Z106 add

B104 KF95 add

WXKS deb 28 KWNZ add

KKBQ deb 28 KQHT 29-22 HOT
KRBE AND MANY MDRE!
WNVZ add ’
KSAQ

295 deb 30
WKBQ add 32
KKRZ add
KXYQ

KUBE add
KNRJ deb 37
PIRATE add
FLY92 add
WERZ 37-32
G105 34-29
XL1067 33-28
WZZU add 32

B

Weirngi.s

¥

N 3

o &
Chrysalis. & o
il

"STREET TALK.

Columbia & Epic/Nashville Set Separate Staffs

ast week’s rumblings about CBS/

Nashville starting a third Country label

actually materialized in the form of plans
to split up Columbia and Epic. Each label will
have its own promotion (and A&R) department,
with the heads of those divisions reporting to
CBS/Nashville Sr. VP Roy Wunsch.

Look for CBS VP/Promo Joe Casey to
head Columbia’s promo team and CBS
Dir./Promo Jack Lameier to boss Epic’s
promo efforts. Both honchos will have full
regional staffs.

Meanwhile, CBS/Nashville A&R chief Bob
Montgomery will head one A&R department
and Dir./A&R Steve Buckingham the other,
though exact assignments remain unknown at
presstime.
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ST has learned that a vote by Louisiana
state senators on the notorious bill requiring
labeling of all music deemed *‘dangerous to
minors” has been set aside, at least
temporarily .

While debating over the wording, the
solons decided it was “too vague.” It's
uncertain whether the measure will go back to
a conference committee for a rewrite or simply
be shelved, since the legislative session is
over at the end of the month.

New WKDF/Nashville morning team is lan
Case & The Coach (Jeff Roberts) from
WXLP/Quad Cities, IA. They'll replace
morning legend Carl P. Mayfield, who will exit
July 11.

Mayfield, incidentally, will sit out a no-
compete before he straps on the spurs at
crosstown Country WSIX-FM in September.

Elektra VP/AOR Ray Gmeiner officially
gave his two weeks' notice Monday (6/18),
and will return to L.A. as a partner in Michael
Papale’s AOR indie promo company.

Who'll be Gmeiner's replacement at
Elektra? One name circulating is Chrysalis Sr.
Dir./Nat’l Rock & Video Promo Steve Schnur.

The morning show at WLOL/Minneapolis
has been voiceless for the past several days.
Last week, crosstown KDWB announced that
Steve Kellogg from Star 101/Orlando would
be teaming up with Eleanor Mondale {former
local WCCO-TV reporter and daughter of
erstwhile U.S. VP Fritz Mondale) and existing
host John Hines, the last of whom would take
a diminished role.

WWA-americanradiohistere=com

Hines signed off last Friday (6/15) with a
terse “have a nice life,” and hasn't surfaced
since. “No comment” from PD Greg Strassell.
2 o That Ana i “
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WXEZ-AM & FMIChicago is considering
its options in the wake of a federal jury’s
decision that the Century Broadcasting
station was guilty of age discrimination. "XEZ
was ordered to pay three fired announcers
more than $115,000 in damages (R&R,
6/15).

Legal challenges could be mounted under
the notions that the three announcers were
independent contractors (and therefore not
subject to the discrimination law) and that
no age discrimination took place. Motions
are due this week, but an appeal could be filed
up to 30 days after U.S. District Judge Susan
Conlon rules on the motions.

T Gy

What started out as a simple little dinner in
NYC among record execs celebrating the new
label deal between veteran producer Jimmy
lenner and RCA turned into a veritable “who’s
who'' of label Presidents. Jest droppin’ in to
pick 'n’ grin were Bob Buziak, Tommy
Mottola, Don lenner, and Phil Quartararo. Not
entirely coincidentally, ienner’'s RCA-funded
joint venture will be called Rendezvous

Entertainment. Continued on Page 34

Namedroppers
Anonymous

* After nearly five years as Polydor VP/Promo,
Bill Smith has tendered his resignation, effective at
the end of the month, to pursue other interests. Ex-
pect Nat'l Promo Dir. Mel DeLatte to get VP stripes,
but wilt they be senior stripes?

¢ Mercury Dir./Natt CHR Promo Kyle Hether-
ington has announced she won'’t renew her contract,
further fanning the flames of speculation that she'll be
speedin’ west.

¢ |s WDFX/Detroit PD Chuck Beck one of the
leading outside candidates to grab the WAVA/Wash-
ington PD post?

* KKMG/Colorado Springs OM/PD Max Miller
will exit at the end of June. Couid ex-KATM MD Tom
Fricke be his replacement? Fricke currently is doing
parttime at KBPI/Denver and KKMG.

® ook for KXXR/KC PD Gary Frankliin to resign
shortly to explore record label promo posts. ST hears
there's not only interest from Atco, but also Geffen,
Giant, and Polydor.

* Hot 102/Milwaukee VP/GM Steve Sinicropi,
B96/Chicago AE Randy Phillips, and investor Tana
Kinetch are getting together for a startup of WDKB/
DeKalb, IL. Could former WANS/Greenville PD Biil
McCown be in line to program?
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GEORGE LAMOND

TS REAL

THE HEART'S FURY IS
RADIO & RETAIL'S RAGE.

""George LaMond’s 'Bad Of The Heart' has crossed from dance to
pop...This is a hit record!"’

Dave Shakes
B96

Bad Of The Heart’ is for real. A real talent. George has been very

consistent since Day 1."” “'From the streets to the clubs to the masses, George LaMond's records
Al Tavera are smashes.”’

POWER 106 Bruce Mcntosh

“"Nice to see Columbia stepping to the forefront with this artist. He's s
been one of our biggest-selling artists this year."" “Top 10 club sales from crossover radio action."’

Keith Medin Kyle Bearson
Galagano One Stop Western Merchandisers

BAD OF THE HEART. he debut single from George LaMond. From his forthcoming album. On Columbia.

Produced & Mixed by Mark Liggett & Chris Borbasa for Ligoso Productions.

Columbia “Columtxa” Reg U S. Pat & Tm Oft.by CBS Records Inc_ &> 1990 C8S Records Inc.
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The Return Of The

THE TIME

A

#1 MOST ADDED

INCLUDING

WXKS
WZ0u
WEGX
KRBE
Q105
B96

WDFX
WHYT
KDWB

WLOL
KS104
Y108
KKRZ
Q106
KPLZ
KUBE
HOT97
wioQ

URBAN - ONE WEEK BREAKER!
MOST ADDED URBAN RECORD OF THE YEAR!
The New Single

From The Forthcoming Album Pandemonium

WPG(
KIMZ
KNRJ
KITY
KKFR
KOY-FM
KMEL
HOT977

© 1990 Reprise Records

Paisley Park B9

‘UIAIG JUIDIUSE\

STREET TALK.

Continued from Page 32

The Nashville Network is said to be
starting a second cable channel, which would
be exclusively Country videos. The venture is
rumored to be in partnership with one or more
major labels.

e o B R 5 T L
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What's Nationwide getting ready to do
with KNRJ/Houston? PD Guy Zapoleon tells
ST “several format holes exist,” but he still
ain’t sayin’ diddley.

Ah, but ST knows KNRJ has reserved the
calls KHMX . . . as an option. Meanwhile, the
Zapper's on the hunt for a strong morning
show. T&Rs ASAP.

& i

Crimestoppers’
Notebook

* When KROQJ/L.A. morning mani-
acs Kevin & Bean invited listeners to par-
ticipate in a ““Confess Your Crimes” bit last
Wednesday (6/13), they got more than
they bargained for: a murder confession!

The caller — who claimed to have kill-
ed his girlfriend when he found her chea-
ting on him several years back — sounded
authentic enough to prompt a police in-
vestigation. Homicide detectives have
sent airchecks of the “confession” to
police agencies throughout the country,
but most likely we'll never know whether
the call was bogus.

s CHR WBBX/Battle Creek, Mi PD
Joe Dawson and midday personality Laura
Kelly were tooling around in the station
van, playing “Hide The Salami” for New
Kids On The Block tickets. As Dawson fil-
ed an on-air report, Kelly exited the van to
put the beef in a bush — only to return
ashen-faced. Someone else had used the
same bush . . . to stash a body. The local
police are investigating the incident.

s Last Friday (6/15), WNSRINY's
Summer Cruiser was stolen. After filing the
proper police papers, the station alerted its
listeners to be on the lookout for the
heisted vehicle.

Sure enough, acting on a listener tip,
Big Apple police spotted the Dodge Ram
250 and became involved in a 90mph
chase through Queens. The joyriders
eluded police, but left the vehicle with
minor damage.

e Back on the West Coast, KPWR
(Power 106)/L.A. promotion staffer Lyle
McEachin was tending to a nightclub
event when he realized that his station
jacket — which held the keys to Power’s
van — had been stolen. By the time
McEachin scampered outside to check on
the truck, color it gone! The not-exactly-
low-profile vehicle was found abandoned
three days later.

-

Disc ’N’ DAT

« Polydor Seattie rep Michael Stein resigned
to join crosstown KPLZ as Production Director.

* A&M Director/Information John Viautin joins
Island as WC Director/Pubticity. He replaces Denise
Cox, who jumped to Geffen for similar duties. Istand
also names Glenn Boothe EC Manager/Nat' College
Promo. Boothe was previously MD for WXYC/Chap-
el Hill at the University of North Carolina.

e Trans World Music Corp. VP Gary Arnold
lands the VP/Sales gig at Hollywood Records.

e Virgin promotes Dir./Natl Singles Sales Diana
Fried and EC Regional Sales Manager Mike Rosen-
berg to the newly created positions of Product Man-
ager

Enigma Northwest Regional Promo rep
Jack Armstrong resigns to program KLCl/
Boise. Armstrong was formerly PD at
crosstown CHR KF95. KFBQ/Cheyenne PD
Tony Davis replaces Armstrong, based in
Seattle.

Other Enigmatic changes: Brian
MacDonald is upped from Mgr./College Promo
to Associate Dir./Nat'l Alternative & College
Promo, Sherri Trahan comes over from
Restless Records as Associate Dir./Nat'l
Alternative & College Promo, and Mark
Davenport segues from Enigma sales to
Mgr./Alternative Music Marketing.

Citing a “glut” of gold-based stations in
San Diego, four-year Classic Rock KGMG-FM
switched to a more current-based AOR
approach on Monday (6/18).

The deal to manage XHRM/San Diego will
likely go to Commonwealth head honcho Dex
Allen and Lee Mirabal, who also has an
equity position in Commonwealth.

ST also hears that, even though he’s not
part of the equity package, consultant Jerry
Clifton could be involved in the programming.
Would this then bring former B97/New
Orleans PD Bob Mitchell into the picture?
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KOY-FM/Phoenix began calling itself “The
Party Pig” last Thursday (6/14) in response to
rumors that Jacor/Critical Mass Media Exec.
VP/COO Randy Michaels was in town dining
with crosstown KZZP GM Dale Weber and PD
Bob Case and that the trioc would begin
working together. Incidentally, the unholy
trinity did break bread together . .

Adding fuel to the fire, an advert in the
classified section of the Arizona Republic
featured KZZP calling itself “The Party Pig” —
an action that caused KOY-FM to servicemark
the term.

Michaels and Case each deny there’s a
deal in the works. Nevertheless, KZZP has
jettisoned its entire callout research
department and has gone to an outside firm.
Hmmm. Case, however, maintains it's not
CMM.

e s

Continued on Page 36

4TH OF JULY FIREWORKS SALE

W FREE DYNAMAX

d CART MACHINES §

Purchase a CTR10 or CTR100 Series recorder and player — receive a free matching player.

Call your Fidelipac Dealer today

Fidelipac Corporation [J P.O. Box 808, Moorestown, NJ 08057 C1USA
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“Possession”’

BREAKERS.

CHR Chart: Debut €
159 CHR Reporters - 62%

“My Kinda Girl”

NEW & ACTIVE

Now On 120 CHR Reporters and Breaker Bound!

WXKS PWRPIG 22-15 (HOT) KUBE deb 29 PWR106 KMEL

WPLJ Q105 26-22 WI0Q deb 27 KKFR HOT977

WAVA add 28 WLOL add WPGC FM102 16-12 (HOT)

PWR99 add  KS104 deb 25 KJMZ

KKBQ add Y108 KITY gba% Contemporary Chart

KRBE 21-17  KKRZ deb 30 KTFM deb 26 - .
WNVZ Q106 HOT102 Sh‘?.ﬁﬁ/ 9%

NEW & ACTIVE

Now On 89 CHR Reporters Including: et

KEGL KXYQ 99WGY 25-19 WPXR 19-15 KYYY deb 35 (HOT)

WNVZ KUBE WAEB 17-15 (HOT) KF95 39-32 WKFR 30-25

KSAQ PIRATE WPST 30-23 KRZR 13-10 (HOT) Y97 20-16 (HOT)
WKRZ 24-19 (HOT) WOMP 30-23 ... And Many More

92X 15-12 (HOT) KNIN 32-26

A ESTEFAN
“Cuts Both Ways”

MOST ADDED
First Week - 44 CHR Reporters Including

w= WZOU PWRPIG KISN  KTFM
= WPLJ Q95 KPLZ  KWSS

B oo KXYQ  KUBE | |
Y100 KCPX  KITY AC Chart: ©- O W

IMAGINE / @

wwasLamericanradiohistorv.com
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IACA

ON YOUR DESK NOW!

PRODUCED BY RICKY “THE ROCKET” ROSS
WRITTEN BY MIKE ROSS AND MATT DIKE.

©1990 HOLLYWOOD RECORDS

STREET TALK-

Continued from Page 34

ST salutes “American Top 40" on its 20th
anniversary (July 4). On that historic 1040th
broadcast, host Shadoe Stevens will do a
two-decade revue of the hits.

KFRX/Lincoln, NE
been named diplomatic ambassador to
Lincoin's sister city in the Soviet Union — the
booming metropolis of Lenninebad, located 60
miles from scenic, peaceful Afghanistan.

Scheduled for mid-July, Cook’s two-week
trip will include a tour of the Kremiin, Radio
Moscow, and a meeting with Soviet head
honcho Mikhail Gorbachev before he heads
to Lenninebad to sign a sister city agreement
and set up an annual student exchange
program.

Chatterbox

o Former WSPK/Poughkeepsie PD Bob Steele
will become OM/PD at CHR WVIP (V106)/Westches-
ter, NY.

¢ 99KG/Salina, XS ups afternoon driver Rusty
Keyes to PD.

e Former KSJO/San Jose AM drive sidekick
Trish Bell joins KABLISF for morning/midday duties.

e KODJIL.A. Promotion Director Nicole Sandler
crosses the street to KLOS to produce the Mark &
Brian moming show.

e Lisa Traxler, who recently exited WBCN/Bos-
ton, lands the long-vacant MD job at WCCC/Hart-
ford.

» Rick Sanders moves from weekends at X100/
SF to nights at Jammin® 280/San Dlego.

» Chris Ling has signed on as PD/morning man
at KINE/Waco. More news (including maybe some
corporate programming duties?) coming.

* WBLM/Portland, ME ups Ted Pappadopoulos
to MD as Robin Mathleu exits to pursue a masters
degree.

* Lane Jernigan is now OM/PD at NT/AC WYUS
& WAFL/Milford, DE.

o KISR/Ft. Smith, AR PD Ken Wall has resign-
ed.

o Todd Martin, most recentty PD at WWFX/
Bangor, has landed the WQID/Bilox| PD post.

o WWWV/Charlottesville, WV MD John Knapp
fills the MD opening at WIYY/Baltimore.

e WLZR/Milwaukee ups Jay Philpott to APD
and Greg Fitzgerald to MD.

o KKEG/Fayetteville, AR names Wes Jeftries
PD as Todd Chase exits. Dave Jackson handles MD
duties.

* KFBQ/Cheyenne ups J.D. Daniels to PD and
shifts him from afternoon drive to mornings, Dave
Shannon moves into Daniels's old aftemoon siot from
sister AM KFBC.

¢ Brlan Christopher, nights and interim PD at
WNLT/Tempa after leaving crosstown Q105, is now
doing weekends at Power Pig 93.

Leak
Of The
Week

his week, a double dripper. At

5:30pm last Friday (6/15),

Z100/NY premiered the Jon Bon
Jovi solo single (“‘Blaze Of Glory™) from the
forthcoming “Young Guns I soundtrack.
Moments later, Mercury Sr. VP/Promo
David Leach bum-rushed a copy to cross-
town WPLJ, and both stations soon were
airing the exclusive. Later, both also bow-
ed to Leach’s verbal request to stop the
'fore-play.

Meanwhile, the Prince leak of
“Thieves In The Temple” showed up in the
Twin Cities on WLOL. A WB C&D halted
the airplay.

After a short sop in afternoons at
Q102/Philly, Bubba The Love Sponge is
heading for other tubs, where he can wring
them changes as a morning man. Reach BTLS
at (215) 877-7844.

AC KKYT/Tucson promoted morning man
Scotty Johnson to PD, reporting to Station
Manager Jim Gillie. Look for a power increase
from 1.8kw to 50kw . . . soon.

Vin Scully — the
39-year voice of the
Brooklyn and Los Angeles
Dodgers — will return to
CBS Radio this fall to call
the World Series. Scully
previously worked for CBS
from 1977-82, then called
the games on NBC-TV for
Vin Scully seven years.

For The Record: info gathered from Via-
com officials led R&R to report that Larry Ber-
ger had been named OM of the company’s
soon-to-be-acquired KOFY-FM/SF. In fact,
Berger's title is Station Manager.

BisemaArith Shcilas Kocaln' o
igmouth Strikes Again
Here's something to shout {and shimmy)
about: WZYC/Newport, NC morning man Fred
Allen finished fourth in the “National Hollerin’
Contest,” recently held in Spivey’s Corner,

NC.

— and raised more than $50,000 in the process.

Records co-owner Joey Bonner, and WRKS/NY morning

EAST-WEST FETE FOR FUNDS — A committee of the Friends of the T.J. Martelf Foundation met in NYC recently to
pay homage to a pair of radio stars — WBLS/NY veteran air talent Frankie Crocker and KKBT/L.A. PD Mike Stradford

Seen at the scene of the fantastic fete are (I-r) WPLZ/Richmond PD Maxx Myrick, Urban Network Publisher Jerry
Boulding, Jack The Rapper Publisher Jack Gibson, Stradford, Columbia Sr. VP/Black Music & Jazz (and event
Chairperson) Ruben Rodriguez, WBLS veteran air personality Vaughan Harper, inner City Broadcasting Vice-Chairman
Hal Jackson, Crocker, Virgin VP/Promo & Marketing Sharon Heyward, KKBT President/GM Jim deCastro, Warlock

man Ken Webb.

WWW.americantadiohistorv-com
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"DON’T
YOU COME
CRYIN’"”

The follow-up to
the top five single
“Sending All My Love.”

On tour this summer with Tommy Page.

DM%HEMAE¢

el

lNTRﬂUlIEIN[i THE SINGLE
THAT WALL PUT
ST.PAUL

i

“ETRANEER
10
LOVE’

'_ With this single; he won’t be a stranger fer fong.
From his forthcoming album
DOWN T0 THE WIRE.

CHR
MOST ABDED
31/30

KEGL
a102
KDWB
wLoL
WKBQ
KXYQ

KISN

AND MORE

‘Bn Atlantic

WAMAALamericanradichistorv.com
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Digital Radio Tests

Continued from Page 1
tenna promises all those character-
istics.

Another NASA DAB researcher,
Nasser Golshan, said a wide range
of satellite-delivered audio services
are possible using current technol-
ogy. The quality of such services
could range from “alimost mono
FM” to CD-quality, he explained,
but getting CD-quality stereo from
a satellite into a car may require
up to 53.4 watts of RF power per
program channel — even when
backed up by terrestrial repeaters.
Those power needs would necessi-
tate large — and highly costly —
DAB satellites.

Golshan said NASA studies indi-
cate it’s possible to get near-CD-
quality sound from satellites with
40 watts per channel — about the
power level of communications
birds currently in use. Using just
over 18 MHz of bandwidth, an or-
biting system could offer 16 chan-
nels from the sky and another eight
terrestrial “booster channels” to
enhance reception in so-called “ur-
ban canyons.”

“With the marriage of proper
technologies, satellites can provide
substantial direct audio broadcast
capability to car radios. But that
doesn’t mean it will be easy,” Gol-
shan said.

World Regulators

In another development an-
nounced at Ottawa, ground-based
digital radio broadcasting will be
on the agenda for a 1992 global
spectrum allocation meeting in
Spain. Delegates to a Geneva plan-
ning meeting endorsed the U.S. del-
egation’s terrestrial proposal Tues-
day.

Allocation of frequencies for sa-
tellite-delivered DAB broadcasts
has long been on the preliminary
agenda for the 1992 World Adminis-
trative Radio Conference (WARC-
92), but the NAB and others in the
U.S. have insisted that land-based
broadcasting be included in the fre-
quency talks. Support for such pro-
posals had also been growing over-
seas, and there was reportedly no
strong opposition to the U.S. pro-
posal. WARC-92 now plans to con-
sider allotting both satellite and
local DAB frequencies in the 500-
3000 MHz range.

Commerce Dept. Talks

R&R has learned that the Com-
merce Department and the U.S. In-
formation Agency have established
a “DAB Working Group” to discuss
a government-supported industrial
policy. The group, composed of
Commerce-selected government
officials, private-sector communi-
cations engineers, and aerospace/
communications company reps,
seeks to make U.S. industry aware
of the potential of a worldwide sa-
tellite-based radio broadcasting
service and to solicit industry
ideas on what the U.S. Government
should be doing during the next few
years to encourage development of
a DBS-Radio service and to en-
hance U.S. industry participation.
Richard DalBello, acting director
of the Office of Space Commerce
and coordinator of the group, de-
scribed its sessions (which began
April 19) as “private meetings”
closed to the public and press to
facilitate “interact[ing] informally
without being on the record.”

Spring Birches
Continued from Page 1
NAC KTWV.

WVAZ'’s Big Recovery

In Chicago, Black AC WVAZ re-
bounded from a one-share winter
loss with a one-and-a-half-point
vault, good for fourth behind a
stable Top 3 led by perennial Birch
leader Urban WGCI-FM. Dance
CHR KMEL swept to the top of the
San Francisco market, defeating
longtime leader N/T KGO.

Birch stalwart WMMR (AOR)
regained a narrow perch at the top
of Philadelphia’s rankings, while
UC WJLB increased its edge over
WJR in Detroit.

Boston Battle Benefits
Both CHRs

In an electrifying Boston CHR
book, market leader WZOU gained
2.6 shares to outpace rival WXKS-
FM, which jumped 1.7 shares in its
own right, leaving the rest of the
market in the dust. Urban-slanted
CHR WPGC vaulted into double
figures and opened up a 4.5-share
lead in the nation’s capital, while
Dance-oriented CHR KKLQ-AM &
FM came within a hair of a six-
share lead in San Diego.

Other market highlights:

e Atlanta: WVEE was ‘“down’’ to
18.9, while WAPW rose to 11.5

e Baltimore: WXYV climbed to
12.1 to lead by four shares

e Minneapolis: WCCO was off
but still won, while KDWB-FM
broke into double figures

e Pittsburgh: Winter co-leaders
WBZZ and WDVE each gained .7 to
tie once again for the lead

e Cleveland: WLTF picked up
three shares for a decided edge

« Seattle: KUBE also picked up
three and a market win

e St. Louis: Perennial leader
KMOX shot to 15.6 for a comfor-
table lead

e Tampa: WFLZ maintained a
six-share lead, and beat WRBQ-
AM & FM (in transition this book)
by almost nine shares.

Olympia
Continued from Page 1

Olympia has been trying to sell
its radio stations to raise cash, and
a company news release emphasiz-
ed that the Chapter 11 filing ‘““does
NOT include Olympia Broadcast-
ing Networks, its radio networks
subsidiary, or any of its subsid-
iaries which own the Company’s
radio broadcasting stations.”

As reported in R&R last week,
Olympia has a deal to sell KRZR/
Hanford (Fresno), CA to Los
Angeles broadcaster Fred Sands
for $1.5 million. Olympia subsid-
laries also own KYAK & KGOT/
Anchorage, KIAK & KQRZ/Fair-
banks, KXXR/Kansas City, and
KTRW & KZZU/Spokane.

Olympia listed assets of over
$21.9 million and liabilities of near-
ly $38 million. Nearly $32 million of
the outstanding debt is owed to un-
secured creditors.

Two broadcasting companies
are listed among Olympia’s 20
largest creditors by virtue of pend-
ing lawsuits. The liquidating
trustees of Bingham Broadcasting
sued over Olympia’s purchase of
the four Alaska stations, and Com-
monwealth Broadcasting claims
damages from its purchase of
KMZQ/Hendersgn (Las Vegas),
NV.

AN R&R SPOT-CHECK
How The Formats Fared

Below is a quick spot-check on how the major formats scored in the
early spring '90 Birch ratings. It's based on the 20 markets (all within the
Top 30 in size)} whose results are printed in full on Pages 39 and 41, show-
ing total shares for the spring '89, winter '90, and spring '90 books for
these markets, plus spring-to-spring and winter-to-spring format gains and
losses.

Urban Contemporary shows the biggest gains from a year ago, with AC
and NAC/Jazz (both probably profiting from the widespread exodus from
the Beautiful/EZ format) right behind. Gold and News/Talk (including
Sports) also gained considerably.

B/EZ, even including the relatively stable Nostalgia and Big Band for-
mats under its aegis, experienced an alarming 30% dropoff from its share
in spring '89, mostly caused by format bailouts. AOR aiso dropped
significantly.

Over the last quarter, Gold stations registered the largest cumuiative
gain, trailed closely by ACs (still picking up renegade B/EZs) and CHR.
Once again, B/EZ showed the biggest loss, with NAC/Jazz also off. Other
formats were more or less flat.

Birch Format Share Scoreboard

(all figures expressed as total shares)

Sp-Sp w-Sp
Format Sp’89 w'so Sp’%0 Gain {Loss) Gain {Loss)
AC 290.2 294.9 304.7 +14.5 +9.8
AOR 222.9 209.9 2111 (-11.8) +12 |
B/EZ-Nost-BB 128.8 97.8 90.4 (-38.4) (-7.4)
CHR 309.0 306.7 314.3 +53 +7.6
CR 80.2 73.8 78.5 (-1.7) +4.7
Ctry 115.7 122.7 120.5 +4.8 (-2.2)
Gold 74.0 72.9 84.4 +10.4 +11.5
NAC/Jazz 31.7 490 44.2 +12.5 (-4.8)
N/T-Sports 189.4 200.0 198.8 +94 (-1.2)
Urban 169.6 188.1 186.8 +17.2 (-1.3)

2 Live Crew
Continued from Page 3
ceptable, we enter a slippery slope
where freedom is compromised.”
Though the statement specifical-
ly addressed federal district judge
Jose Gonzalez’s ruling, a Mack
spokesman said the senator also
disapproves of Broward County,
FL’s use of that decision to justify
the recent arrest of three members
of 2 Live Crew and a Fort Lauder-
dale retailer on misdemeanor ob-
scenity charges.

A Week Of Mixed News

Mack’s statement came on the
heels of two events that appear to
herald a possible turning point in
the wave of Crew-related obscenity
actions. On Monday (6/18) the Sac-
ramento district attorney ruled
“Nasty” is “‘crude and offensive”
but not obscene under state law. On
Tuesday, San Antonio police of-
ficials backed away from a state-
ment issued last week that seemed
to indicate local retailers had five
days to stop selling the album.

Last Thursday (6/14) 2 Live
Crew performed a sanitized ver-
sion of their live show in an Atlanta
suburb under the watchful eye of
the local sheriff and a massive me-
dia contingent. The event, heavy on
audience participation, came off
without incident.

On the down side for the group,
local prosecutors in two states re-
cently moved to limit or ban the
sale of “Nasty.” The album has
been ruled obscene and ordered re-
moved from stores in three South
Carolina counties, including those
encompassing Greenville and Co-
lumbus. In Prince William County,
VA, which constitutes the edge of
the Washington, DC Arbitron Met-
ro, authorities have notified re-
tailers that the album violates state

WAAWW-americanradiohister—eor

obscenity laws and may not be sold
to minors.

As a result of that ruling, one
large regional retailer, Kemp Mill
Records, has temporarily removed
“Nasty” from all of its 32 locations
in Virginia, DC, Maryland, and
Delaware. Additionally, the HMV
retail chain has reportedly pulled
the LP from all its Canadian loca-
tions, based, according to one
source, on a very small number of
customer complaints.

Rogow said his clients, who fail-
ed to show for a scheduled appear-
ance at a Saturday (6/16) anti-cen-
sorship rally sponsored by WPOW/
Miami, are tired of the nonstop
controversy and media coverage
that has dogged them since their
arrest. The group members, he
said, are ready to get on with their
lives and work.

“I2 Live Crew] isn’t looking for
trouble,” said Rogow. “What’s im-
portant to them now is making rec-
ords and selling records.”

Dark Star Ahead
For Skyywalker

Unfortunately, the obscenity is-
sue is not the only legal problem
confronting 2 Live Crew and its la-
bel, Luke Records. (Previously
known as Skyywalker Records, the
label changed its name under pres-
sure from Lucasfilm earlier this
spring). On Monday (6/18) Nash-
ville-based Acuff-Rose Music filed
a federal copyright infringement
suit alleging a song on 2 Live
Crew’s “As Clean As They Wanna
Be” album is a “derivative ver-
sion”” of Roy Orbison’s hit “Oh,
Pretty Woman,” which Acuff-Rose
ownsS.

Luke Records chief Luther
Campbell, who doubles as the
leader of 2 Live Crew, did not re-
turn phone calls.

Bleiweiss
Continued from Page 3

Bleiweiss added, “I've always
had great respect for [ Arista Presi-
dent] Clive Davis, one of the in-
dustry’s most influential and cre-
ative leaders. I know that with our
strong marketing team and stellar
roster of artists, the future will be
even stronger and more
successful.”

Prior to Island, Bleiweiss was
with Great American Music Ma-
chine as a marketing consultant to
Profile Records, Blarc, MIA Mu-
sic,c and Random House, among
others. He also did stints at Poly-
Gram as VP/Marketing, Merchan-
dising & Product Development, at
Pickwick International as head of
sales & promotion for the PIP
Division, and as GM at Pleasure
Records. He began his music
career producing records by Bob-
by Rydell, Gary Toms Empire,
and Kool & The Gang, receiving a
Grammy nomination for Steve Al-
len’s ‘“Everything You Want To
Know About Computers” LP.

Novia

Continued from Page 3
succeeds Bill Cahill, who remains
with the stations.

According to GM Clarke Brown,
“Tony’s competitive, organized,
well-focused, and streetwise. He'll
be responsible for the programm-
ing, promotions, and overall day-
to-day operations of the radio sta-
tions and will report directly to
me.”

Novia told R&R, “We’re going to
do radio basics — and win. WSTR
is going to be a Hot AC and will go
directly at [crosstown AC] WSB-
FM. It'll be a head-on collision. We
hired [AM driver] Steve McCoy
back from KVIL/Dallas, and for-
mer Atlantan Jim Morrison re-
turns for afternoons. It's like slip-
ping into an old comfortable pair of
Levis. We have people who know
and are in touch with the market.”

Prior to his two-year WXDJ
stint, Novia was VP/OM at CHR
WHY!I (Y100)/Miami from 1979
1988.

Olinger

Continued from Page 3
successful by attracting a younger
audience. To do that, you have to
come up with new ways of doing
the things News/Talk stations
traditionally do.” She added that
her first priority is to fill the ND
and afternoon drive slots left va-
cant by her promotion.

KOA VP/GM Lee Larsen said
Olinger’s decade of experience at
KOA and her success as ND made
her ideal for the post: ‘“She’s done
a fabulous job with our news de-
partment, overseeing such pro-
jects as the implementation of a
more contemporary newswriting
style. Under Kris, news was the
first segment of our prograrmnming
to come into the ’90s.”

Olinger joined KOA in 1980 as a
news reporter and anchor. She was
named ND four years ago. Prior to
KOA, Olinger worked in various
news posts at crosstown KTLK
(now KXKL) and KIMN/Fort Col-
lins, CO.
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RAT’NGS June 22,1990 R&R* 39

12+ SPRING ‘90 BIRCH RESULTS

New York Los Angeles- Chicago San Francisco- | Philadelphia
Winter ‘90 Sp '90
WRKS (UC) 6.2 6.3 Orange County Winter ‘90 Sp '90 Oak’and Wintekk90' 8o 30
WHTZ (CHR) 56 54 WGCHFM (UC) 104 107 WHIBR (L) el oy
WNEW-FM (AOR) 52 53 ! WGN (AC) 73 75 i Winter 90 Sp '90. WusL (UC) 9.7 9.0
WQHT (CHR) 57 53 Winter 90 Sp ‘90 WBBM-FM (CHR) 7.3 7.1 KMEL (CHR) 77 B4 | WIOQ(CHR) 78 78
WBLS (UC) 52 50 KIIS-AM & FM WVAZ (UC) 51 66 i KGO (NT) 81 66 KYW (News) 66 7.2
WCBS-FM (Gold) 38 4.5 (CHR) 67 71 WLUPFM (AOR) 56 49 | KCBS (NT) 48 43 WEGX (CHR) 62 59
WLTW (AC) 40 40 | KPWR(CHR) 82 70 WCKG (CR) 44 48 i KOIT-AM&FM WYSP (CR) 56 65
WOR (Talk) 32 37 KABC (Talk) 44 50 WBBM (News) 39 42 (AC) 32 40 WEAZ-AM & FM
WINS (News) 39 35 KOST (AC) 60 50 WXRT (AOR) 32 40 | KIOI(AC) 36 3.9 (AC) 40 53
WNSR (AC) 27 33 KLOS (AOR) 54 48 WLUP (Talk) 3.1 34 i KSFO&KYA WDASFM (UC) 55 44
WPAT-AM & FM KQLZ (CHR) 42 43 WUSN (Ctry) 32 34 i (Golg)* 35 38 WEEN (ash 50 42
(B/EZ) 34 33 KROQ (NR) 40 43 WYTZ (CHR) 36 34 KSOL (UC) 38 38 | WWDB(Tak 45 42
WPLJ (CHR) 35 33 KKBT (UC) 8 39 WKQX (CHR) 35 33 | KRQR(AOR) 45 36 WXTU (Ctry) 40 40
WXRK (CR) 32 33 KTWV (NAC) 31 39 WTMX (AC) 29 29 KITS (NR) 24 29 WCAU (Talk) 33 39
WABC (Talk) 34 29 KZLA (Ctry) 28 31 WNUA (NAC) 29 28 KXXX (CHR) 33 29 WOGL (Gold) 37 34
WCBS (News) 28 29 KLVE (Span) 26 29 WJJD (Nost) 27 26 KFRC (Nost) 34 28 LS () 37 32
wQacD (Jazz) 28 29 KWKW (Span) 26 27 WJIMK (Gold) 27 23 KSAN (Ctry) 31 28 WKSZ (AC) 27 28
WFAN (Sports) 25 27 KFWB (News) 26 25 WMAQ (News) 22 20 KFOG (AOR) 28 26 WFLN (Clas) 22 25
WYNY (Ctry) 27 20 KMPC (Nost) 256 25 WFYR (AC) 18 19 KOME (AOR) 24 26 WSNI (AC) 25 23
WNEW (Nost) 16 1.8 KNX (News) 26 25 WXEZ-AM & FM KBLX (NAC) 25 25 WIP (Sports) 19 20
WQXR-AM & FM KXEZ (AC) 21 24 (AC) 20 1.9 KHQT (CHR) 21 24 WRTI (Jazz) 14 15
(Clas) 16 1.4 KBIG (AC) 22 23 WLS (Talk) 20 16 KKSF (NAC) 21 24 WHYY (Clas) tr 10
WALK-AM & FM KFI (Talk) 2.2 2.2 WLIT (AC) 1.7 1.3 KNBR (Talk) 2.0 2.4
(AC) 1.2 1.3 KJLH (UC) 2.6 21 i WFMT (Clas) 1.6 1.2 KKHI-AM & FM
WLIB (News) 1.2 1.2 KLSX (CR) 2.5 2.1 i WBEZ (NT) .9 1.1 (Clas) 2.1 2.1
WDRE (NR) 8 1.1 KRTH (Gold) 2.0 2.1 WNIB (Clas) 1.3 1.1 KDFC-AM & FM
WNCN (Clas) 9 11 KTNQ (Span) 1.9 20 WOJO (Span) 1.0 11 (Clas) 1.2 20 | EERGnmeaEmmTn
WSKQ-FM (Span) 1.5 1.0 KODJ (Gold) 1.9 1.8 KABL-AM & FM
WWRL (Rel) 1.3 1.0 KKGO (Clas) 1.1 1.6 (AC) 3.1 1.7
KALI (Span) 7 1.2 KBAY (B/EZ) 1.9 1.6
KNAC (AOR) 1.4 12 KSJO (AOR) 19 16 Atlanta
KUSC (Clas) 14 11 KDIA (UC) 1.7 15
ﬁgﬁ} ((LLJJCC::)) 1; 18 zBRG (Src):an) .8 1.123 Winter '90  Sp '90
: : ARA (AC) 8 1. WVEE (UC) 202 189
Detroit KLIT (AC) 14 10 Boston KNEW (Ctry) 21 1.2 i WAPW (CHR) 101 115
KIQl (Span) = 1.1 WSB-FM (AC) 9.5 9.4
KLS (A . .
Winter ‘90 Sp '90 *Not a full-time simulcast aYIL\?é “ols)AY ne >0
WJLB (UC) 91 96 Winter 90 Sp 90 o " B
WJR (AC) 70 78 WZOU (CHR) 73 9.9 w:=or)¥ ol e 9
WHYT (CHR) 7.7 74 WXKSFM (CHR) 70 87 by (B/OEZ) = 2'7
WDFX (CHR) 59 52 , . WBCN (AOR) 68 63 e T( M ) e |
WJZZ (Jazz) 54 50 WRKO (N/T) 54 58 wzsc(: Z‘C% A e
WLLZ (AOR) 49 48 WBZ (AC) 6.9 5.1 WKHX-(AM )& M | :
WCSX (CR) 35 47 F WHDH (Talk) 4.9 4.4 R
WWWW Cy) 50 45 Washington, WSHH (AC) 41 a2 - o ¥
WNIC (AC) 43 42 w:)n;x (AC) 5.2 3.8 e ((N/%) 2.2 3_3
WRIF (AOR) 41 41 WODS (Gold) 33 36 . z : ;
WXYT (Talk) 39 41 DC WZLX (CR) 29 35 Miami-Ft. SEAC IO
WWJ (News) 39 40 WAAF (CHR) 37 34 aézf fﬂii; 12 fg
WKaQl (CHR 3.6 37 WEEI (News) 4.0 3.4 : j
WLTI ((AC) ) 31 35 WJIB (B/EZ) 51 3.4 Lauderdale - i ¥ I
CKLW (BBnd) 2.1 2.8 Winter 90  Sp '90 WROR (AC) 3.0 3.0
WJOI (B/EZ) 29 26 ¢ WPGC (CHR) 9.3 107 WCGY (AOR) 2.1 2.6 Winter '90  Sp '90
WKSG (Gold) 21 25 WKYS (UC) 67 6.2 WVBF (AC) 25 25 WHQT (UC) 128 114
WOMC (Goid)* 19 24 WMZQ-AM & FM WFNX (NR) 15 22 WPOW (CHR) 72 73
WGPR (UC) 2.2 1.7 (Ctry) 6.1 58 WGBH (Jazz) 1.7 2.0 WLYF (B/EZ) 6.7 52
WQRS (Cias) 16 1.4 WAVA (CHR) 49 57 WILD (UC) 11 19 WSHE (AOR) 43 50
WDET (NR) 13 1.3 WCXR (CR) 4.4 4.6 WBUR (NR) 1.6 1.8 WHYI (CHR) 4.5 4.9
CKMR (Gold) 7 14 WGAY (B/EZ) 53 45 WBOS (Gold) 15 16 WAXY (AC) oy B St. Louis
WCXI (Ctry) 11 10 WMAL (AC) 47 45 WCRB (Clas) 1.9 1.4 WLVE (AC) 2.7 4.3 .
| T WWDC-FM (AOR) 33 45 WPLM-AM & FM WEDR (UC) 27 42
WHUR (UC) 4.1 4.1 (BBnd) 1.2 1.4 WAQI (Span) 3.1 4.1 Wintsr '90  Sp '90
WRQX (CHR) 48 3.9 WHJY (AOR) 8 1.0 WMXJ (AC) 40 41 KMOX (Talk) 141 156
WLTT (AC) 33 3.4 WwJQy (AC) 34 39 KSHE (AOR) 106 110
WTOP (News) 36 33 WIOD (N/T) 42 37 KMJM (UC) 124 99
WMMJ (UC) 33 32 | WKIS (Ctry) 37 3.3 i WKBQ (CHR) 7.3 8.1
WGMS-AM & FM WZTA (CR) 21 3.3 i WILFM (Ctry) 73 68
Format Legend (Clas) 2.8 3.0 WGTR (AOR)* 3.0 3.0 KYKY (AC) 3.9 6.0
AC-Aduit Contemporary, AOR-A!- WWRC (Talk) 2.0 2.7 WQBA-FM (Span) 2.3 27 KSD (CR) 6.0 5.5
bum Oriented Rock, BBnd-Big WXTR (Gold) 25 27 - : WINZ (N/T) 27 255 i KHTK (CHR) 34 46
Band, B/EZ-Beautiful/Easy Listen- WHFS (AOR) 23 25 ' WTMI (Clas) 28 25 KEZK (B/EZ) 5.1 4.4
ing, CC-Contemporary Christian, WASH (AC) 2.8 2.4 ) WCMQ-FM (Span) 3.9 2.4 KLOU (Gold) 3.1 3.7
CHR-Contemporary Hit Radio, Clas- WJFK (CR) 19 22 © 1990 Birch/Scarborough Re-  §  wQqgA (Span) 29 23 i KATZFM (UC) 13 2.8
Classical, CR-Classic Rock, Ctry- § WAMU (Misc) 20 19 | searchCorp. Maynotbe quoted or WMCU (Rel) 11 15 | WKKX (Ctry) 39 27
Country, Gold-Oldies, Jazz-Jazz, | WETA (N/T) 23 16 reproduced without prior Writen i wNWS (Talk) 1.9 14 | KATZ(UC) 22 23
Misc-Miscelianeous, NR-New Rock, WYCB (Rel) 14 14 permission from Birch/Scar- WXDJ (Span)* * 20 1.4 } WSNL(AC) 14 22
N/T-News/Talk, Rel-Religious, WIYY (AOR) 16 1.3 ol KRJY (AC) 1115
Span-Spanish, Sports-Sports, Talk- WOL (uC) 1.2 1.2 “Now WFLC (AC} KUSA (Ctry) 1.4 1.5
Talk, UC-Urban Contemporary. ¢ WDJY (UC) 1.8 1.0 e * *Formerly NAC WCBW (CC) 1.0 1.0

= oy americanradiohistory. com S — B
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Today's Birch/Scarborough is
more than just a ratings service...

i
=

""The superior quality of
Birch/Scarborough’s
research products reflect
the professional knowledge
and expertise of its staff.
The client service is equally
impressive. The company
understands and is
responsive to our research

information needs."

Jonathan A. Swallen
Vice President
Associate Director of Media Research

Ogilvy &Mather

Birch/Scarborough takes great pride in providing the highest quality information available today. Call
us today. Learn how Birch/Scarborough can help your company profit from our radio ratings and our
Scarborough retail consumer information.

1-800-62-BIRCH

A IR BUSINESS INFORMATION SERVICES COMPANY

WAL americanradiohistorv-eem— — —_—
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RATINGS

12+ SPRING ‘90 BIRCH RESULTS
Nassau-Suffolk Seattle- San Diego Baltimore Minneapolis-
Winter ‘90 Sp '90 Winter ‘90  Sp '90 o '
WALK-AM & FM Tacoma KKLQ-AM & FM . Winter 90 Sp '90 St. Paul
(AC) 67 7.8 (CHR) 141 14.4 m’;‘c’ X%R) 107 12.1
WBAB-FM (AOR} 57 6.0 KSON-AM & FM wsss((CHR)) 323 245
WHTZ (CHR) 61 56 T (Ctry) 84 85 e LS
WNEW-FM (AOR) 3.7 4.8 KUBE (CHR) 6.7 9.7 KGB (AOR) 7.6 7.1 WLIF (AC) 5‘4 646 Wintec ‘90 Sp '90
WQHT (CHR) 46 47 KIRO (N/T) 89 89 XTRAFM (NR) 66 6.6 : : WCCO (AC) 176 165
WWMX (AC) 4.6 6.4 CHR 3.7 11.4
WCBSFM (Gold) 3.4 4.2 KPLZ (CHR) 100 85 KFMB (AC) 32 5.1 WPOCIiC es o KDWB-FM (CHR) 4 .
WPLJ (CHR) 3.3 3.5 KISW (AOR) 4.1 5.8 KFMB-FM (AC) 3.3 4.9 WQSR (Gold) o 446 KQRS-AM & FM
WOR (Talk) 38 34 KMPS-AM & FM KIFM (NAC) 45 40 WWINAM & FM : : (AOR) 1M1 11.2
WFAN (Sports) 28 33 (Ctry) 59 55 KJay (B/EZ)* 43 39 e 52 a0 KEEY (Ctry) 76 7.7
WABC (Talk) 4.3 3.2 KLSY-AM & FM KCBQ-FM (Gold) 2.7 3.8 WHFS (AOR) 3'7 2‘9 WLOL (CHR) 7.7 6.5
WBLI (CHR) 6.6 2.9 (AC) 3.0 54 KSDO (N/T) 3.9 3.7 WCBM (N/T) 248 2.8 WLTE (AC) 4.5 5.6
WCBS (News) 3.1 2.9 KXRX (AOR) 5.2 5.4 KYXY (AC) 3.4 3.3 : : KSTP-FM (AC) 5.3 5.2
WGRX (CR) 2.8 2.8
WXRK (CR) 28 29 KZOK-FM (CR) 50 45 XHRM (CHR) 32 3.1 i 2s 28 KTCZ (AOR) 42 45
WDRE (NR) 24 28 KOMO (AC) 54 40 XHTZ (CHR)** 7 30 et 22 2 KQQL (Gold) 32 43
WRKS (UC) 3.0 2.8 KBSG-AM & FM KKYY (AC) 3.6 2.9 WITH (8Bnd) 1‘1 1‘9 KLXK (CR) 1.9 4.2
WHLI (BBnd) 22 27 (Gold) 33 31 KFSD (Clas) 38 27 Sl 22 18 KSTP (Talk) 33 3.1
WLTW (AC) 20 26 KCMS (CC) 19 28 KSDO-FM (CR) 26 25 S 2z 18 KTIS-FM (Rel) 38 29
WKJY (AC) 1.7 2.3 KRPM-FM (Ctry) 3.4 2.8 KGMG-FM (CR) 2.3 1.5 WRQX (CHR) 13 i 7 KJJO-FM (AOR) 3.4 2.4
WNSR (AC) 2.2 2.3 KBRD (B/EZ) 3.2 2.7 KPOP (Nost) 2.7 1.5 WWDC-FM (AOR) 1'2 1'7 KMOJ (UC) 2.8 2.4
WYNY (Ctry) 2.3 23 KING-FM (Clas) 3.4 2.5 KFI (Talk) 6 1.1 WYSTFM (AC) 21 ] ‘5 KSJN (Clas) 3.1 2.0
WQCD (Jazz) 2.0 2.0 KLTX (AC) 21 23 KPBS (Clas) 2.2 1.0 WAVA (CHR) .6 1~4
WCTO (B/EZ) 1.7 1.9 KNUA (NAC) 2.6 2.0 WRBS (Re) N i3
WINS (News) 2.3 1.9 KKFX (UC) 1.0 1.9 : :
WBLS (UC) 2.3 1.8 KMGI ((AC) 1.5 1.9 " Became Soft AC towards end of ratings period WCAO (Ctry) 1.7 1.2
WRCN (AOR) 12 1.3 } KUOW (Clas) 20 18 ** Switched from Rock 40 to Dance/CHR WEBB (UC) et Y
WQXR-AM & FM KJR (AC) 1.1 1.7 e — R
(Clas) 1.0 13 KIXI (BBnd) 24 15 e R
WGSM (BBnd) 1.5 1.2 KVI (Gold) 1.6 1.5
WNEW (Nost) 8 12 | KSEA (AC) 24 14 - - Denver-Boulder
WPAT-AM & FM KPLU (Jazz) 2.1 1.3 ’
(BIEZ) 25 1.1 KCIS (Rel) 8 1.8 woior 90 S5'%0  KEZW (BEnd) 14 30
LG L) [E KRXY-AM & FM KXLT (AC) 41 29
Cleveland (CHR) 92 99  KHOW (AC) 20 28
KYGO-FM (Ctry) 9.2 8.9 KSYY (AC) 2.4 2.6
Winter 90 Sp '90 KBCO-AM & FM KYGO (Ctry) 7 24
WLTF (AC) 84 11.6 (AOR) 6.7 7.8 KCFR (Clas) .8 2.1
= AL e
i WZAK (UC) 11.0 86 0 : : : :
P'ttSburgh WPHR (CHR) 6.0 8.0 KQKS (CHR) 6.4 6.2 KWBI (Rel) 2.5 1.6
~~~~~~~~~~ WJIMO-FM (UC) 31 67 KBPI (AOR) 67 641 KLZ (AOR) 14 15
Winter '90 Sp '90 WMJI (AC) 6.7 6.6 KOA (Talk) 6.2 6.0 KYBG (N/T) 5 1.4
WBz2zZ (CHR) 11.9 12.6 WGAR-AM & FM KRFX (CR) 4.3 5.1 KDKO (UC) 1.1 11
WDVE (AOR) 11.9 12.6 (Ctry) 6.2 6.3 KOSI (AC)* 4.9 4.1
L ey UG 7 Tampa- WNCX (CR) 62 6.0 KAZY (AOR) 63 38 “Formerly BIEZ
WAMO (UC) 9.3  10.0 WDOK (AC) 49 &8 KHIH (NAC) 26 3.4
LM 51 &85 S WRMR (B/EZ) 30 3.4
WSHH (AC) 73 48 t. Petersburg- | woa o 50 30 WW?1 Shows Off Bounty
WL Al 59 G WCRF (Rel) 19 22 LA :
WTAE (Talk) 41 45 Clearwater WERE (N/T) 20 22
PR EC) CHl e WNWV (NAC) 49 22
Leialiel ) 20 25 WCLV (Clas) 1.7 24
AS (BBnd 2.6 2.4
was (‘A o ) ae 24 witer 90 590 WABQ (Rel) o
WEZE (8/E2) 16 19 | WFLZ(CHR) 159 157 WCPN {Jazz) = :
WDUQ (Misc) 11 1.8 | WAYK-AM&FM
5 (Ctry) 6.6 9.8 * Formerly B/EZ
WMXP (CHR) 1.3 1.3
WPIT-FM (Rel) IO AL R A
KQv WYNF (AOR) 9.8 71
(News) 2.0 1.2 WRBQ-AM & FM
WEEP (Gold) 2 1.1
A (CHR) 92 68
(Misc) .9 1.0 F
WYTK (Ctry) 4 10 WXTB (AOR) 4.0 6.0
e WUSA (AC) 3.2 59
WYUU (Gold) 31 44
WNLT (AC) 4.5 3.9 Format Legend
WFLA (N/T) 52 37 AC-Adult Contemporary, AOR-Al-
WHVE (NAC) 5.5 3.6 bum Oriented Rock, BBnd-Big
WGUL-AM & FM Band, B/EZ-Beautiful/Easy Listen-
: (BBnd) 2.9 29 ing, CC-Contemporary Christian
1990 Birch/Scarborough Re- : : i
© 90 Bire rooroug WSUN (Ctry) 1.5 2.7 CHR-Contemporary Hit Radio, Clas- L
search Corp. May not be quoted or WDUV (B/EZ 21 ) ! |
reproduced without prior written c (B/EZ) : = Classical, CR-Classic Rock, Ctry- = e
WCIE (CC 2.0 1.4 -Oldi - y o ) .
permission from Birch/Scar- WDAE( (BB)nd) 14 12 3?sun:\;¥s‘ce$;)rlgggle:§ ;Zﬁvz;(?zi The Westwood One Networks picked up ten awards — including a Best Of
borough. ' ' el DAL J Festival Grand Award — at last week’s International Radio Festival. The competi-
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RANDALL BLOOMQUIST

WINNING STREAK

June 22,1990 RaR* 43

KOA Puts Theory Into Practice

Last month, on these very pages, some of Talk’s most
prominent theorists discussed what the format must do in
order to catch the coming wave of baby boomers — a po-
tentially gigantic audience that will swell into Talk’s net

through the ’90s.

Talk stations that want to lure
the maturing boomers from their
FM music nests, said the experts,
need to make those would-be listen-
ers feel comfortable with the Talk
sound. Give them the kind of
streamlined, well-produced sound
they’ve grown accustomed to on
FM. Talk about things young
adults care about. Be innovative
with programming. Cast a wide net
when looking for hosts who can
relate. And, whatever you do, don’t
get stodgy.

Good advice? KOA/Denver
thinks so. The Jacor News/Talk
station, which put the above theory
into practice some time ago, re-
cently saw its efforts pay off. The
station topped its market with first-
ever back-to-back 12+ wins in Ar-
bitron’s fall ’89 and winter ’89
surveys, hitting 8.4 in the fall.
And, more importantly, in the five
years since management decided
to shift its attention to a new
generation of listeners, KOA has
seen its typical 2554 share grow
steadily from the mid-fours to the
mid-six range.

Where did those additional 25-54
listeners come from? From the
place where the younger 25-54s
tend to hang out — FM music sta-
tions.

“We changed our focus of com-
petition to the FM music stations
that have the 25-54-year-olds,” said
KOA VP/GM Lee Larsen. “We
stopped worrying about the other
AMs that were tenth or twelfth in

EFM MEDIA MANAGEMENT

THE RUSH
LIMBAUGH
SHOW

Monday-Friday 12 noon-2pm (ET)

America’s most listened to
radio talk show!

A New Wrinkle

KOA'’s facelift for the '90s
focuses on:

® Streamlined sound
® innovative programming

® Avoiding stodginess

the market but formatically com-
petitive with us.”

According to Larsen, the key
programming question at KOA has
become, “What are the FMs doing
— or not doing — that we can take
advantage of to attract the middle
of the 25-54 demo?”” One obvious
answer: news.

Newfangled News

In order to make KOA the news
source for FM music listeners, the
station has made several changes
in both the form and substance of
its news programming. For exam-
ple, top-of-the-hour network news-
casts have been dropped in favor of
local reports that KOA believes
younger adults find more relevant
to their lives. To support that in-
creased commitment to local
news, the station has added four
staffers and now mans its
newsroom around the clock.

KOA also adopted what Larsen
calls a ‘“more contemporary and
conversational” style of newswrit-

ing and delivery that he says
makes the station “less stodgy”
and more listenable to younger
listeners.

“We're certainly not going to
replace the FM station as that
younger listener’s primary sta-
tion,”” acknowledges Larsen. ‘“‘But
with the type of news we’re doing,
we can jump in and take a little
piece of the listener’s time, which
aids to our cume and our quarter-
hour.”

Tuning Up The Talk

On the talk side, Larsen says,
KOA has moved away from a
steady diet of weighty subjects in
favor of somewhat lighter, broader
fare — including more entertain-
ment-related and humorous seg-
ments.

“We remind our people that
we're after 25-54s, not their
parents,” says Larsen. “We’re not
here to enlighten the world; we’re
here to entertain and inform.
We’ve gotten away from the feel-
ing that we always have to be talk-
ing about what’s really going on in-
side Nicaragua or Afghanistan.”

What’s
News?

Been promoted? Changed for-
mat? Aired an interesting segment
or done an unusual promotion?
Give me a call at (202) 783-3822.
Or fax me at (202) 783-0260.
The address: R&R, 529 14th
Street, NW, Suite 807, Washing-
ton, DC 20045,

-
.

Mid-East Hostages

Education Issues
Tax Hike

Drugs
Censorship
Mass Transit
“The Simpsons’’
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Each month R&R surveys leading Talk stations across the nation to
determine ten topics that have generated the greatest amount of listener
phone response over the past four weeks.

Bush-Gorbachev Summit
Environmental Concerns

Deaths of Sammy Davis Jr. and Jim Henson

Global concerns dominated the Talk agenda in the merry, merry
month of May. Would the Bush-Gorby meet (1) lead to lasting world
peace? What should be done to heal our wounded planet (1,2)? And
when will the remaining U.S. hostages (3) be freed by their captors? The
hoohaw surrounding the National Endowment for the Arts and 2 Live
Crew's troubles in Florida brought on discussions about censorship.
Listeners also took time to mourn and remember two great entertainers
(4), and address such workaday issues as taxes (2,6), mass transit (9),
and whether watching “The Simpsons” is dangerous to America’s youth.
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Reaporting Stations: KABC/Los Angeles. Michael Fox; KCBS/San Francisco, Ed Cavagnaro:

KILT/Houston, John Downey; KING/Seattie, Brian Jannings: KIRO/Seattle, Andy Ludium; KLIF,

s

Dallas, Dan Bennett, KXL/Portiand, Jeff Grimes; WABC/New York, Valerie Geller; WLS/Chicago.

 Drew Hayes, WMAQ/Chicago. Scott Herman, WTAE/Pittsburgh, Tom Clendening: WWRC/Wash-

ington, Tyler Cox, WX YT/Detroit, Michael Packer.
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Which is not to say the station
has totally forsaken the heavy
issues. But, Larsen adds, when ma-
jor themes are sounded, they have
more of an edge to them. ‘“The
other night one of the hosts did a
segment on obscenity and censor-
ship and tied it to the 2 Live Crew
case. Five years ago, we would
have done the same subject, but
probably with a group of authors
and academics debating the
issue.”

Younger listeners have also
responded enthusiastically to two
KOA programming innovations: a
midday show in which Denver TV
reporter Tom Martino attempts on-
air to resolve consumer complaints
from listeners; and the Kelly & Co.
afternoon show hosted by former
CHR personality Steve Kelly.

Rockin’ Prometions

In order to promote itself among
its FM-savvy target audience,

5

KOA has sought to associate itself
with a number of events — such as
concerts and movie premieres —
that are normally considered
music station turf. This year, for
example, the Talk outlet sponsored
a Father’s Day oldies show at Mile
High Stadium. And while the sta-
tion lost its bid to promote several
summer concerts, including the
Chicago and Billy Joel shows,
Larsen vows KOA will try again
next year.

On-air promotions, including a
recent call-and-win cash giveaway,
and a Julia Child scundalike con-
test (held on the same day the
famous chef was interviewed on
the station), are equally pop radio-
like.

“They are unusual for a News/
Talk station,”’ acknowledges
Larsen. “But these kinds of things
— done with a bit of production
value and hype — are what these
listeners grew up with.”

Presents two of America’s most

www americanradiohistorv.com

The Dr. Dean
Edell Show

Monday-Friday 4-5pm (ET)

America’s most listened to
health & fitness program!

For more information calt
Ed MclLaughlin or Lee Vanden-Handel
at(212) 456-1871,

listened to radio talk s_hows.
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W Success...Pure and

ing Seed

The Light

Lightning has struck with
the hit single

«PURE?”

Well planted at radio
and RETAIL giving
The Lightning Seeds
debut firm roots to
grow On.

CLOUDCUCKOOLAND
The Debut Album

Written, performed and
produced by Ian Broudie.

Management:
Paul Brown Worlds End
Management — London

NEW & ACTIVE

115/20

Key Activity:

WZ0U add KWOD add KISN R0-16
PRO-FM add WPLJ add HOT949 R2-2
WIOQ add WXXKS 21-18 KXYQ deb &5
WPHR add KKBQ 14-12 Y100 29-26
PWRPIG add 39 KRBE 15-14 WBBQ 37-30
KOY-FM add KNRJ 11-11 WCKZ 37-35
WMJQ add KSAQ 12-12 fr 99WGY 40-37
PIRATE 19-17

Simple Everytime

IN ACTIVE
ROTATION AT

“One of our fastest developing
new acts in our markets!”
Paula Brown,
Buyer, Sound Warehouse

“Sales are growing rapidly
throughout the Strawberries/
Waxie Maxie chain. The more
you hear it, the more it sounds
like a big summer hit!”
Jeff Cohen,
Assistant to the Vice
President of Purchasing,
Strawberries

“I couldn’t be more pleased with
the success of the Lightning
Seeds. ‘Cloudcuckooland’ is one of
those perfect pop records
that come along all too seldom.”
Bob Bell,
Wherehouse Records

Tower Westwood #23 to #13
Hastings Chain in Texas
Outside of the
top 100 to #38

Western Merchandisers Salt Lake
#3230 to #17

Hastings Houston #8

© 1990 MCA Records, Inc. THE SPOTLIGHT IS ON
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Plugging Into New Technologies

Music Buyers, Baby Boomers Hot For Consumer Electronics

It was boom time at the summer Consumer
Electronics Show, held earlier this month in
Chicago. Store buyers came with deep pockets,
because from CDs to DAT, from camcorders to
computers, consumers are tuning in to new
technologies. Using the 2000-person Soundata
Music Buyers panel, we determined who’s buy-

ing what.

As I’ve noted before, mu-
sic buyers — especially ba-
by boomers — are particu-
larly voracious buyers of
consumer electronics.
Among active music con-
sumers, CD penetration has
hit an alltime high of 40%.
DAT was the most talked
about item at the CES; 34%
of consumers know about it
and 4% are looking forward
to buying the equipment in
the near future. Sixteen
percent own camcorders,
while another 20% say
they’re in the market to buy
one this year. One of three
music consumers already
has a PC at home, while
another 7% say they’re cur-
rently in the market to buy.
Here’s a look at the current
and would-be users.

CD Players

Forty percent of all ac-
tive music consumers in
our Soundata National Mu-
sic Consumer study own or
have access to a CD player,
and the number rises to
almost half (48%) among
male music buyers. Males
represent 60% of all music
consumers with CD play-
ers. Buyers 25+ own a ma-
jority (61%) of players:
25-34s own 29% ; 35-44s own
17%; and those 454 own
15%. CD use is prevalent
among blacks: 27% of black
panelists surveyed owned
or had access to a CD ma-
chine. The more educated
the consumer, the likelier
he is to have a player.

Who’s in the market to
buy a CD player? A recent
survey found that 11% of all
music consumers intend to
buy one in the next three
months. Buyers 25-34 ex-
hibited the strongest intent
and included the greatest
number of potential buyers.
Buyers 21-24 were just as
adamant about buying a

player in that time frame,
but their numbers pale
compared to the 25-34 baby
boomer bulge. Black music
consumers were twice as
likely overall to indicate a
desire to buy a player in the
next three months.

What’s keeping folks
from buying CD players?
While record retailers be-
lieve cost is the key factor,
our research points to a
fear of having to abandon
existing vinyl and cassette
collections. While just 12%
of the resisters in the
survey sample cited the
high cost of the discs
themselves, fully 30%
blamed existing collections
for their reluctance to
switch. Just over 20%

pointed to player cost, while
over 13% said they ‘just
hadn’t thought about it.”” If
that’s not a cry for advertis-
ing, I don’t know what is.

Digital Audio Tape

Better than a third of all
music consumers are
aware of DAT and can re-
cite its advantages: perfect
sound quality and recorda-
bility. At the CES it was an-
nounced that players will
soon be available in the U.S.
at prices starting below
$1000.

Only 4% of our panelists
indicated a willingness to
purchase DAT in the near
future; 1% firmly intended
to do so. These early DAT
converts are primarily men
and primarily young. In
fact, the data suggests the
wish to own may be much
stronger than the ability to
purchase. The DAT ball-
game is still in early inn-
ings, but advertising ven-
ues should be aware that
the consumer electronics

5%

11%

16%

Where Music Consumers
Shop For Electronics

41%

Audio/Video
Audio Specialty
Department
Discount
TV/Appliance
Mail Order

OONESENE

Source: Soundata,
March 1990

Most music consumers (55%) buy electronics equip-
ment at audio-video specialty stores. The older the cus-
tomer, the likelier he is to shop in discount or department
stores for consumer electronics. The old neighborhood ap-
pliance store has taken a backseat when it comes to selling
these items. Its best markets remain in the heart of the
country — the Midwest and the South. Just 5% of music
consumers purchase electronics via mail order.

— ywww americanradiohistorv.com
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29%

buyers, 60% are male.

Who’s Using CDs

More people than ever are riding the CD
bandwagon: 40% of the music-buying population
owns or has access to a CD player. Of these

18%

Under 18
18-24
25-34
35-44
45+ |

ONESEN

21%

ball clubs are coming up to
the plate soon, and they’ll
be waving huge cash bats.

Camcorders

Sixteen percent of our
panelists have camcorders
(80% are VHS). While 60%
of those surveyed bought
theirs in 1988 or earlier, 1989
saw a big boom in camcord-
er sales, one we predict will
continue. Eighteen percent
of all men own camcorders
and represent 55% of all
owners, compared to just
14% of women. Music con-
sumers claiming the most
ownership are under 18. Ob-
viously, children increase
the likelihood that a person
will own the device, as seen
in the similarly high per-
centage of 2544s (parents)
who also claim to own
them.

One in five respondents
was currently looking to
buy a camcorder, with
more women overall in ac-
tive pursuit. The core pro-
spective buyers are also
25-44s. Black music con-
sumers were twice as likely
as their white counterparts.
Education had no effect on
interest to purchase.

Most blamed ‘‘disinter-
est, no need, don’t like,” for
their lack of purchase de-
sire, while price followed
closely as a deterrent. The
only other explanation often
cited for such disinterest
was current ownership. We
haven’t reached the point
where the camcorder is
widely viewed as a replace-
ment for the camera.

Most of those planning to
buy say they’ll purchase a
VHS model, and the majori-

ty of those point to com-
patibility with existing
equipment for avoiding the
more miniaturized 8mm
and VHS-C formats. Yet
Electronic Imdustries
Association figures show
that the smaller formats
are selling as well or better
than VHS. Salesmen must
be doing a great job moving
those smaller units. Adver-
tising the selling points of
one system over another is
a marketing must.

Personal Computers

Again, the younger the
respondent, the likelier he
is to have a computer at
home. Like camcorders,
PCs are prevalent among
baby boomers with child-
ren. There’s an ownership
dip among 25-34s, who may
have missed the college PC
boat (having attended be-
fore the real PC boom)
and/or whose children are
still too young. Education is
a factor: college graduates
are likelier to own than are
nongrads. The two coasts
host more owners than does
the country’s heartland.

Seven percent of our pan-
elists are in the market to
buy a computer within
three months. Again, the
younger the respondent, the
more interested he is in
purchasing. Black consum-
ers are more interested in
purchasing (19%) than are
white consumers (6% ).

Mike Shalett is President of the
Street Pulse Group (203-355-
0902), a market research firm that
tracks consumer trends via a panel
of more than 2000 active music
buyers nationwide. |
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ON THE RECORDS

KEN BARNES

Rockin’ In The Free World:
The 1990 4th Of July Update

Many stations build special programming around the
July 4th holiday, and I've always tried to do my patriotic
duty by listing hit songs that fit the Independence Day
theme. Somehow, however, four years have slipped by
since my last stab at a musical menu for the Fourth.

The last four years’ worth of
records that reached Top 15 in one
of the major formats have produc-
ed a pretty good chunk of themati-
cally suitable songs. By “themati-
cally suitable,” incidentally, I don’t
mean exclusively celebrations of
America. For one thing, that would
cut the list down to a dangerously
low number. Also, part of the spirit
of America involves consideration
of our freedoms and how they’ve
evolved. (I'm not advocating play-
ing the entire 2 Live Crew album as
a special tribute to the First
Amendment — interesting idea,
though — but a bit of thought-
provoking material certainly isn’t
out of place in 4th of July program-
ming.)

Anyway, here’s a supplemental
list (see “Special Fax Offer” for
details on the original compilation)
of Top 15 hits from mid-1986 to the
present that might fill your 4th of
July needs, plus a few stray songs
that fit the theme like a shortstop’s
glove.

America/KBC Band

American Dream/CSNY

Americana/Moe Bandy

An American Family/Oak Ridge
Boys

Defenders Of The Flag/Bruce
Horsnby & The Range

4th Of July/Dave Alvin and/or X

Fight The Power/Public Enemy

Freedom Overspill/Steve Winwood

Heritage/Earth, Wind & Fire

If The South Woulda Won/Hank
Williams Jr.

In God’s Country/U2

Kids Of The Baby Boom/Bellamy
Bros.

Special
Fax Offer

Instead of using up all my
available space rerunning (for the
third time) the eariier list of 4th of
July-themed songs, {'ve listed only
songs that have come up since the
last time | updated the list (June

McDonald’'s “Freedom’':
than a new fast-food treat

more

13, 19886). If you have use for the
original 1986 list, call Ann
Schnieders at (213) 553-4330
and she'll be delighted to fax you
one.

Let The Day Begin/Call

Living In The Promiseland/Willie
Nelson

My Hometown/Bruce Springsteen

Rebels Without A Clue/Bellamy

Bros.

Red Blue Jeans/John Kilzer

Rhythm Nation/Janet Jackson

Rockin’ In The Free World/Neil
Young

Sign O’ The Times/Prince

Simple Man/Charlie Daniels Band

Small Town/John Cougar
Mellencamp

Song Of The South/Alabama

Sweet Freedom/Michael
McDonald

System Of Survival/Earth, Wind
& Fire

The End Of The Innocence/Don
Henley

The Way It Is/Bruce Hornsby &
The Range

Bellamys: Country sociology for
the big generation

Willie keeps the "Promise”

Janet Jackson: ce'ebration of a
rhythm nation

Actually, “The Humpty Dance”
seems to fall somewhere between
an actual dance and the "Horizon-
tal Bop/Mambo™ school of thinly
disguised “Work With Me Annie”
sex metaphor. But voguing was in
existence before Madonna popu-
larized it (there was even a
Malcolm Mclaren song, whose
exact title escapes me, about it),
so it's good to see the hallowed
tradition revived.

There's technically a third dance
song on the charts these days —
the Country hit “The Dance"” by
Garth Brooks — but that one's a
metaphor for Life itself and doesn't
really count. Nonetheless, all this
dance and pseudodance activity
gives me an excuse to publish the
73rd update in my ongoing series
of dance song lists — soon to
become a major motion picture, or
at least an entire, fully updated col-
umn. Here are a few more random
entries:

(Bat Man) For Days/Johnny
Morisette (1)

Dance La Pulga/Brincos (2)

(Dance) The Mayonnaise/Living In
A Box (3)

Do Da Electric Twist/Masters
Of Sout

Do The Alph/Bass Patrol

Do The Flo Show/Carter Bros.

Do The Groove/Ineligibles

Everybody Jump/Nick Carroll

The Alligator/Exiles, Soul Inc. (4)

The Bacon Fat/Andre Williams (5)

The Baker Man/Beach Boys

The Bunny Hop/Delteens

(The) Donkey & The Goat/Bunny
Foote Watson

The Frog/Billy Pitcock & The
People

(The) Funky Monky/Cheques

The Funky Soul #1/Bobby Byrd (6)

The Hokey Pokey/Delteens, others

WWW-americantadiohistorv-com
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Dance Songs
In Vogue Again?

In “Vogue” by Madonna and “The Humpty Dance” by
Digital Underground, we actually have a pair of hits referr-
ing to specific dances. While two hits doesn’t exactly
presage a return to the days of the Twist, the Mashed
Potatoes, the Fly, the Majestic, the Bristol Stomp, the Loco-
Motion, the Hully Gully, and the Pony, it is a start.

Madonna brings dance songs back
in vogue

(The) Hully Gully Twist/Sunliners
(7)

The Peck/Joe Tex

The Pee-Wee Dance/Joeski Love

The Prance/King Curtis

The Whip Twist/Little Joe Hinton

Turkey Time (Do The Turkey)/
Chick Carlton & The Mixtures

Waltz Darling/Malcolm Mclaren

1. Who knows what this dance
entailed?

2. Spanish group; the dance
translates as “The Flea”

3. Mostly instrumental, thankfuilly

4. Famous Southern frat dance;
members of the Exiles are in
Exile today

5. Another food fetish dance
(see #3)

6. Consists mostly of litany of
chitlin circuit venues, plus
obligatory James Brown
fawning (Byrd was JB's MC)

7. This was early Rare Earth.

We Didn’t Start The Fire/Billy Joet

Will The Wolf Survive/Waylon
Jennings and/or Los Lobos
Yankee Rose/David Lee Roth

A note or two on the selections.
“Red Blue Jeans’ more or less fits
into a “triumph of American val-
ues as the Iron Curtain crumbles”
category (‘“‘glasnost gloating”
might be an alternate name). “If
The South Woulda Won” might
seem a dodgy choice, but the song,
which I always took as tongue-in-
cheek, might stimulate a few stray
thoughts about national unity and
other relevant concerns.

Anyway, you don’t have to agree
with the sentiments espoused in all
these songs. You don’t have to play
’em, either. But they are part of
contemporary Americana, and the
Fourth might be the right time to
air ’em out.

One More 100-Add Clubber

Correcting a first-class oversight
in my list of 1989 CHR records re-

Neil Young: more than a glasnost
gloater

ceiving 100 adds or more in a week,
Rod Stewart’s “Downtown Train”
collected 163 adds November 17,
which makes it the No. 8 top-add
song for the year. In turn, that
would give Warner Bros. eight
100-add records over the last two
years, putting the label in third
place.
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“Bombers in

The New Single 3

From The Wagdler Bros. Motion Pictire GREMLINS 2

THE NEW BATCH

Written, Performed and-Produced by Tom Bailey and Alannah Currie
Specially Mixed by il Thornalley  From the album BIG TRASH
Management: Gty lirfirst
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Pre-Zep Plant, Bonham Recording

rare piece of ROBERT PLANT history is now
available — thanks to the Kidderminster College
of Further Education. The organisation produced
a cassette featuring tracks recorded by local bands — one
being a previously unreleased blues number (‘‘Adriatic
Sea View”’) from the BAND OF JOY (the pre-LED ZEP-
PELIN group that featured Plant on vocals and JOHN

BONHAM on drums).

Thanks to strong response on UK
local and national radio, the college
has decided to give the cassette a
proper UK national release via a
distribution deal with Rough
Trade. Profits will finance more
recording equipment at the col-
lege, where Plant was once a pupil.
He still gives occasional lectures
for the school’s rock music
courses, which were set up by
another former Band Of Joy col-
league, KEVYN GAMMOND.

By the by, Plant and PINK
FLOYD also have added their
names to the list of artists who've
donated tracks to Life-Aid Arme-
nia’s Russia-only double com-
pilation, titled ‘‘Earthquake Album
USSR” and discussed at length
here last week.

Update: Knebworth

PHIL COLLINS has now con-
sented to his solo Knebworth per-
formance’s inclusion in the live ra-
dio broadcast of the June 30 event.
He still hasn’t agreed to allow the
television broadcast of the same
show.

However, two of Phil’s songs will
be featured on the home video of
the concert, which will be available
in the fall. And . . . one Phil Collins
track will appear on the live album
(“Knebworth”), due for UK re-
lease by Polydor on August 6. The
company paid a million pounds for
the rights.

Meanwhile, GEORGE MI-
CHAEL has pulled out of the Kneb-
worth show, citing ‘recording
pressures.” To quote the press re-
lease, Michael said: “I very much
regret having to withdraw from the
show. However, I am working un-
der very tight time pressures in or-
der to complete my new album and
unfortunately my recording sched-
ule has not afforded to me the time
that would be needed to participate
in the concert.”

Anne Dudley — the art of silence?

Tart Of Noise
The ART OF NOISE have decid-
ed to disband after nearly six
years. ANNE DUDLEY, mainstay

“Rock Over London” news is a
service of Rock Over London Ltd.,
which can be reached at Gilobe
Theatre, Shaftesbury Avenue, Lon-
don W1V 7HD, phone 071-494.
4513.

and founder member of the group,
told Sounds: ‘“We were very radic-
al when we started, doing some-
thing that nobody had done before.
But it became mainstream and I
began to feel limited by the
lineup.”

However, Anne’s spokesman at
China Records told ROL that it was
“highly likely” that AON would get
together for the occasional project
at some point in the future.

Incidentally, ‘“Ambiance’ — the
final Art Of Noise LP — is set for
release by China on Monday
(6/25.) The all-instrumental collec-
tion has been mixed by ex-KILL-
ING JOKE member YOUTH
MARTIN.

Meanwhile, Anne is finishing off
a project with singer JAZ COLE-
MAN (also formerly with Killing
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Robert Plant — é bundle of joy:

Joke). This is said to be an Egyp-
tian-influenced album called
“Songs From The Victorious,” and
is du<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>