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NAB TAKES ON DAB

An NAB task force reiterated
its opposition to satellite
digital audio. All the digital
delivery debate details in
Radio Business.
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SECONDARY PRIMER

One of the most effective ways to
increase your station’'s AQH is
maximizing your “‘secondary
audience.” Bill Engel reveals
proven strategies for targeting
secondary listeners.

Page 32 1

STILL CLASSIC AFTER ALL
THESE YEARS

Don’t look now,
but Classic Rock
— the “fad” format
they said would
never last — is
celebrating its
seventh birthday.
Founding father
Fred Jacobs
§ traces CR's
evolution from
“laetrile”” format to mainstream
success story . . . and describes
what it's like to be a pariah in the
eyes of the record industry.
Page 48

LOW DOUGH PROMO

Summer’s here and the time is right
for promoting in the street. But
what do you do when your promo
budget is minimal — or nonexistent?
Three PDs reveal their shoestring |
secrets. '
Page 44

‘HIT MEN’ HITS HARD

Author Fredric Dannen pulls no
punches in ‘Hit Men,” a gossip-and-
scandal-filled expose of
independent promotion and the
increasing dominance of major
record companies. See Overview
Media for the scoop on the book
everybody’'s sure to be talking
about.
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Louisiana Labeling Biil
To Prompt RIAA Suit

RIAA is vowing to wage an
aggressive court fight if the
State of Louisiana enacts the
nation’s first mandatory music
labeling law.

The measure, which has
passed both houses of the Loui-
siana legislature by veto-proof
margins, is currently in the
hands of Governor Buddy Roe-
mer (D), who indicated Mon-
day (7/9) that he believes the
measure may be unconstitu-
tional.

WRKS Surges In New York;
KOST Keeps L.A. Lead

KKBT Hits Top 10 as First Spring Arbitrons Appear

In New York, Summit’s
WRKS scored its highest share
and ranking in four years to be-
come the Big Apple’s top con-
temporary station, just a tenth
of a point behind B/EZ main-
stay combo WPAT-AM & FM.
The two WNEWSs scored solid
gains, and the two leading ACs
traded seven-tenths of a point.
The fortunes of the market’s
two baseball teams were appro-
priately reflected by the num-
bers of their respective flagship
stations (the Mets are on
WFAN while the Yankees are
broadcast by WABC).

For the third time in the last

New York

Winter '80 Sp '90
WPAT-AM & FM 5.2 5.2
WRKS 4.5 5.1
WCBS-FM 5.1 4.6
WHTZ 4.7 4.6
WINS 4.8 4.3
WLTW 4.8 4.1
WHQT 4.0 4.0
WNEW-FM 3.4 3.9
WOR 4.0 3.9
WBLS 4.0 3.8

Complete New York, L.A.,
Nassau-Suffolk, and San Diego
Arbitron results on Page 32.

FCC To Block Shock

Around The Clock?

Commission Will Urge Court To Approve
24-Hour Ban On Indecent Material

The FCC is expected to en-
dorse a report Thursday (7/12)
urging court approval of a Con-
gressionally mandated 24-hour
indecency ban.

According to Deputy Mass
Media Bureau Chief Bill John-
son, the report to the U.S. Court
of Appeals for the District of
Columbia concludes that imple-
mentation of the full indecency
ban is necessary to protect chil-
dren.

‘At issue is when children are
likely to be in the audience,”
said Johnson, “and we have evi-
dence that there are [signifi-
cant numbers of ] children in the
audience at all times.” Johnson
said the report’s conclusions
are based on input gathered
during a public inquiry into the
Commission’s indecency en-
forcement policies and from
ratings research conducted by
FCC staffers.

The FCC report’s emergence
is the latest development in a
debate that began in October
1988, when Congress passed a
measure sponsored by Sen. Jes-

se Helms (R-NC). That meas-
ure ordered the FCC to enforce
its indecency rules around the
clock, eliminating the Commis-
sion’s midnight-6am so-called
“safe harbor” for allegedly in-
decent material.

FCC/See Page 30

Los Angeles

Winter 'S0 Sp '80
KOST 6.4 6.2
KIIS-AM & FM 6.1 5.9
KPWR 5.6- 5.0
KABC 4.4 4.3
KLOS 3.8 4.1
KXEZ 2.9 4.0
KFwB 3.3 3.3
KQLz 3.6 3.3
KWKW 3.3 3.2
KKBT 1.3 3.1
KLVE 3.0 3.1
KROQ 3.2 3.1
KTWV 3.0 3.1

four rating sweeps, KOST/Los
Angeles commanded more 12+
listening than any other L.A. ra-
dio station. The Cox property
withstood a mighty surge by
Soft AC competitor KXEZ (2.9-
4.0) to maintain the top spot.
The L.A. book, generally
more turbulent than New York,
had further exciting stories.
Evergreen Media’s KKBT/Los
Angeles, which in February be-
came the first Urban station
that could be received in the en-
tire market, powered its way in-
to the spring Arbitron Top 10
with a 1.3-3.1 12+ showing.
ARBITRONS/See Page 30

“We will file suit immediately
[upon enactment of the law},”
said RIAA General Counsel
David Leibowitz. “We’ll argue
that it violates artists’ and pro-
ducers’ freedom of expression.
It’s vague and overbroad.”

The bill, championed by State
Rep. Ted Haik (D), requires the
labeling of albums with lyrics
that advocate or encourage ac-
tivities “harmful to youth,” in-
cluding substance abuse, sex,
and violence. The sale of a la-
beled album to an unmarried
person under the age of 17
would be punishable by up to a
$1000 fine and six months in jail
for the retailer, distributor, and
manufacturer. The sale to a mi-
nor of a ‘“harmful” album that
has not been properly stickered
could lead to $5000 in fines for
the record’s manufacturer, dis-
tributor, and label.

LABELING BILL/See Page 30

Ganis Upped To
Atlantic Sr. VP

we
Andrea Ganis

Andrea Ganis has been ele-
vated from VP/National Pro-
motion to Sr. VP for Atlantic.
Within the scope of her new po-
sition, which ups her to the
ranks of the label’s senior exec-
utive staff, she’ll continue to
oversee all of Atlantic’s promo-
tion efforts.

Atlantic President Doug Mor-
ris stated, “Over the past dec-
ade, Andrea has grown into one
of the most knowledgeable and
GANIS/See Page 30

Wicked Wichita Winds Wh

e

conference on severe weather.

B
3 s

A severe windstorm whipped through Wichita June 19, knocking out area radio and TV stations. Two of
KFDI (AM)'’s three antenna towers went down, as seen above, causing an estimated $ 100,000 worth
of damage. KFDI-FM, as well as KZSN and KICT, which rent antenna space from KFDI, had to rely on
generator power for several hours. KFD! (AM) will continue to broadcast at low power on its remaining
nighttime nondirectional tower for at least three more weeks until the damage is repaired. Ironically, all
three of Wichita's chief TV meteorologists were out of town at the time of the storm — two of them at a

ipsaw KFDI Towers

Industry’s Largest Classifieds

Starts Page 53
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The new single from

THE DECISION IS UNANIMOUS.

Black radio jumped on it and made it a one-week breaker.

The clubs got a hold of it and pushed continuous play.

Now the distinctive sound that made the Whispers CHR favorites last time out is back. And the groove is irresistible.

From the forthcoming Capitol debut album More Of The Night.

Produced by Robert Brookins for Sac/Boy Productions * Co-produced by Gordon Jones
for Flagh Productions * Management: Mike Gardner for the Gardner Company

© 1990 Cagitol REcords, Ific.

On Capitol Cassettes, Compact Discs and Records.




Gannett Boosts
Two Execs In Texas

Adrience Becomes KOAI President/GM;
Owens Moves To KKBQ As VP/Business Manager

Gannett Radio has promoted
KOAI (The Oasis)/Dallas VP/GM
Brenda Adrience to President/GM
of the NAC outlet. Also, KKBQ/
Houston has a new VP/Business
Manager in Shelly Owens, latterly
VP/Station Manager of NAC
KNUA/Seattle before Gannett sold
the station.

Gannett Radio Division Presi-
dent Jay Cook told R&R,
“Brenda’s leadership at The Oasis
in Dallas has made the station a
major player for now and years to
come. We're delighted to have her
as a key member of the Gannett
Radio management team. We're
also very happy Shelly’s decided to
stay with Gannett. She did a great
job for us at KNUA and she’s got a
bright future with our company.”

Adrience told R&R, “We’'ve had
a tremendous turnaround in Dal-
las. I'm appreciative of my new po-
sition and will continue to deliver a
profitable picture for Gannett at
The Oasis.” Adrience joined KOAI
as VP/GM ten months ago, afber

Enigma Names
Regis COO

Martone Resigns;
Hein Assumes

Presidency

Enigma Entertainment Presi-
dent Jim Martone resigned this
week for what he termed ‘‘person-
al” reasons. Chairman William
Hein will take on the presidency,
while Joe Regis becomes Chief Op-
erating Officer. Regis is a partner
with Hein in film/TV development
firm Los Pictures Corp.; both will
retain that involvement.

Martone stated, ‘‘Building Enig-
ma over the last six years has been
a tremendous experience, and the
REGIS/See Page 30
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Isaak Upped
At A&M

Heads East Coast
Operations

Wayne Isaak

Wayne Isaak, who was recently
promoted to VP/Exec. Director
Publicity for A&M, will now over-
see A&M’s New York office while
broadening the scope of his present
duties. His new title is VP/Exec.
Director Publicity & East Coast
Operations.

A&M CEO Jerrv Moss said,
“Wayne’s strong managerial and
leadership skills will serve to fur-
ther cultivate the already strong

ISAAK/See Page 30

serving as GSM at KKBQ. Before
that, she was GSM at crosstown
News outlet KTRH for two years.

KKBQ President/GM Al Brady
Law told R&R, “KKBQ is fortunate
to bring in someone with Shelly’s
background and experience. We
expect her to be fully involved with
all areas of the radio station, and
we feel her positive outlook and at-
tention to detail will make us even
stronger.” Owens was unavailable
for comment at presstime.

Olds Moblle In
Katz Reshuffle

McCurdy, Agovino,
Boehme Also
Upward-Bound

g

Stu Olds

Katz Communications has pro-
moted Stu Olds to Exec. VP/Katz
Radio Group (KRG), overseeing
all five Katz radio rep firms as well
as group marketing and research.
Olds, who’s been President of Katz
Radio, the largest of the rep firms,
will report directly to KRG Presi-
dent Ken Swetz.

Swetz told R&R Olds’s elevation
was “‘part of a long-range planning
process” for the rep organization.
“What we're doing is harnessing
the collective energy of these five
companies and 1500 radio stations”
they represent. Swetz said Olds
will concentrate on increasing
Katz’s share of national radio ad-
vertising and developing new op-
portumt:les OLDS/See Page 30

Jimmy Smith

COMBO OM

Smith Does

WYLD
Thing

Inter-Urban’s Urban WYLD-AM
& FM/New Orleans have named
former WCGI-FM/Chicago PD
Jimmy Smith OM, effective July
23. He’ll work with consultant Tony
Gray and WYLD-FM PD Brian
Wallace, who replaced Ron Atkins
when he left to program crosstown
UC WQUE.

Smith told R&R, “The New Or-
leans market presents a challenge.
You’ve got a #1 station in WYLD,
and we’re going to look to not only
maintain that, but to try to take it
to higher numbers. I want to get in
and work with the existing staff to
see what their directions and their
goals are, and give everybody the
opportunity to put their best foot
forward.”

On competing with WQUE,
Smith remarked, “It should be fun
and I wish them the best of luck,
but we’re not going to give in, none

SMITH/See Page 30

W|ll|ams WECK
& WJUYE GM

Barstein Becomes WECK

Station Manager

Big Band/AC combo WECK &
WJYE/Buffalo has named WEZN/
Bridgeport NSM Rob Williams
GM. Elton Spitzer and Zim Bar-
stein had been serving as co-
interim GMs. Spitzer has exited the
combo, and Barstein is now WECK
Station Manager.

Williams commented, “I’'m very
excited about meeting the chal-
lenges this position will provide,
and I'm glad to be a part of the
staff of both WJYE and WECK.”

Barstein, who joined the combo
last July, told R&R, “I'm excited
about staying with the company.
WECK is doing quite well in the
ratings; we’ve been moving up
nicely. I'll be responsible for all the
promotions, overseeing the sales
department, and public service.”

Francis Now
KNUA PD

Nick Francis

KKSF/San Francisco MD Nick
Francis has replaced Ralph Stew-
art as PD at Brown Broadcasting
sister NAC KNUA /Seattle. Stewart
remains at KNUA as MD, the posi-
tion he held until he was upped to
PD in February. This is Francis’s
first programming opportunity; he
was with KKSF for three years.

He told R&R, “It says a lot for
NAC that Brown Broadcasting
bought another station [KNUA]
and remains committed to the for-
mat. We’ll make some adjust-
ments with smoother sounds and
be more music-intensive. We’ll al-
so have more musical variety.

“I’m looking forward to taking
on a new challenge. [KKSF PD]
Steve Feinstein is happy for me
and has been a big supporter of my
career.”

Prior to KKSF, Francis spent
nearly four years as MD at KLSK/
Santa Fe.
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NEW ARTISTS EXPLODE IN URBAN

Twenty-five new artists had their first-ever
Breaker this quarter in Urban Contemporary,
a new record for any format. Paced by the
UC boom, the total number of new artists
breaking this quarter ties the alltime record.
Page 36
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NEWS

WWEZ Evolves To Soft AC Approach

WWEZ/Cincinnati adjusted its
B/EZ format last week and is now
playing soft vocals instead of in-
strumentals. The station’s main
sell line has seguec from ‘“Light
And Easy Favorites” to “Easy
Blend Of Soft Favorites.” PD Mark
Elliot and the airstaff are unaf-
fected by the change.

GM Tom Severino commented,
“Two separate research projects
showed that the chznge from in-
strumentals to soft vocals is what
the listeners wanted. We're just
trying to keep pace with the chang-
ing lifestyle and tastes in Cincin-
nati.”

Elliot told R&R, “In no way are
we trying to abandon our market
position. Please don’t put me under
a headline that says, *The EZ Exo-
dus Continues.’ I don’t want to see
a station in Des Moines change for-
mat because of what we've done;
that would be stupid. We call our-
selves ‘AC’ because that’s the only
way the business would understand
us. If you put ‘B/EZ’ next to my
call letters, national advertisers
would discount my ratings.”

Elliot noted the initial reaction
has been positive. In the winter Ar-
bitron, WWEZ dropped a notch to

fourth, sinking 8.6-6.9 12+, while
rising one spot to fifth in the spring
Birch with a steady 5.8 12+.

New Distribution For Global Pacific

NAC/jazz label Global Pacific has joined the CEMA family by means of a
multi-tier marketing/distribution deal. GP will get marketing support, as well
as manufacturing/accounting services, from Mesa/Bluemoon Recordings,
which in turn goes through Rhino, whose product is distributed by CEMA.
Pictured tracing the various relationships are (I-r) Global Pacific President
Howard Sapper, CEMA Distribution President Russ Bach, Mesa/Bluemoon
President Jim Snowden, and Rhino President Richard Foos.

WAXY Names Buchanan
Program Dlrector

Veteran programmer Bruce Bu-
chanan has accepted the PD posi-
tion at AC WAXY/Miami, suc-
ceeding Michael Ward, now the
station’s Marketing Director.

Buchanan told R&R, “We’re not
going to blow this station up and re-
do anything; we’ll just improve it.
I'm genuinely excited to be part of
Ackerley’s acquisition of WAXY.
Ackerley demonstrated they want
to include personality as part of the
programming, and not just in mor-
ning drive. I'm going to focus on
making this South Florida’s most
listened-to radio station.”

Buchanan spent seven years
with Fairbanks Broadecasting, both

For The Record

Contrary to last week's WMMS/
Cleveland story, new PD Michael
Luczak succeeds Jeff McCartney.

Bruce Buchanan

at KVIL/Dallas and signing on
WRMF/West Palm Beach. He also
programmed KLLS/San Antonio,
WCLS/Detroit, and WMXC/Char-
lotte, was Corporate PD for Com-
munications Investment Corpor-
ation, and headed Buchanan Ad-
vertising Associates and Elusive
Sale Charters.

STALL

THE FEATURES IN SOME

MUSIC SCHEDULING SYSTEMS

PROVOKE OOZE AND AAHS.

Every music scheduling system on the market today is the absolute best. What,
you say? Just ask their salespeople. They’ll tell you their system has the most, the
quickest, the easiest and the largest of everything you’ve ever dreamed of.

The features in MusicSCAN were and are inspirations of the country’s top
programmers. Programmers like you, who have a way of doing things a little different,

a little better.

Call for a MusicSCAN demonstration today.
We’ll show you the real oohs and aahs.

Ml 7ASeAN

Music Scheduling Software

(205) 987-7456

FOUNDER & PUBLISHER. Bob Wilson

EXECUTIVE VP/GENERAL MANAGER: Dick Krizman
SENIOR VICE PRESIOENT/SALES & MARKETING: BI# Clark
SENIOR VICE PRESIDENT & EDITOR: Ken Barnes

EDITORIAL

FAX; (213) 203-9763
VICE PRESIDENT/ EXECUTIVE EDITDR: Giall Mitchell
ART DIRECTOR: Richard Zumwait
ASSISTANT T0 PUBLISHER. Karen Blondo

103 AMGELES: (213) 5534330, 1930 Century Park West, Los Angeles, CA 90067;

FAX R&R

DVERVIEW EDITOR: Don Waller

NEWS EDITOR: Mike Schaefer

EDITDRIAL DIRECTOR: Barak Zimmerman
AcEeDiToR. Mike Kinosian

AOR EDITOR: Harvey Kojan

CHR EDITOR: Joel Denver

COUNTRY EDITOR: Lon Helton

URBAN CONTEMPORARY EDITOR: Walt Love
NEWS/TALK EDITOR: Randall Bloomquist
EDITORIAL COORDINATOR. Ann Schnleders

Geotfrey Schackert, Mike Wheaton

INFORMATION SERVICES
VICE PRESIDENT: Dan Cole
MARKETING DIRECTOR: Mike Lane
MARKETING MANAGER: Jill Bauhs
CIRCULATION MANAGER: Dianna Seay
CIRCULATION COORDINATOR Keliey Schietfelin
HOTFAX E0ITOR: Ron Rodrigues
HOTFAX DIRECTOR/OPERATIONS: Vickie Ocheltree
DATA PROCESSING DIRECTOR: Mike Onufer

CUSTOMER SERVICE REPRESENTATIVE: Deborah Ely

PROQUCTION
PRODUCTION DIRECTOR: Richard Agata

PHOTOGRAPHY: Roger Zumwalt

GrarHics Teresa Dovidio, Tim Kummerow

ADMINISTRATION
OFFICE MANAGER: Christina Glilis
RECEPTION Juanita Newton, Karen Mumaw
CONTROLLER Margaret Beckwith
ASSISTANT CONTROLLER- Debbie Botengan

MAIL SERvICES: Rob Sparago, Matthew Parvis
BUREAUS

BUREAU CHIEF/ WASHINGTON EOITOR: Pat Clawson
ASSOCIATE EDITOR: Randali Bloomquist
ASSISTANT EDITOR: Jack Messmer

OFFICE MANAGER: Deborah White

LEGAL COUNSEL: Jason Shrinsky

® EDITORIAL
(213) 203-9763
® CIRCULATION
(213) 2038727
® ADVERTISING
(213) 203-8450

ASSOCIATE EDITORs. John Brake, Kristi Hinchman, Holly Sklar
ASSISTANT EDITORS. Paul Colbert, Robin Dixon, Hurricane Heeran, Lynn McDonnell,

COMPUTER SERviCES. Mary Lou Downing, Marjon Garcla, Mark Kozel, Thomas Yueh
PROOUCT DISTRIBUTION MANAGER: John Ernenputsch

ASSOCIATE ART DIRECTORS: Marllyn Frandsen, Gary van der Steur

TYPOGRAPHY: Kent Thomas, Lucie Morris, Blll Mohr

ACCOUNTING STAFF- Kathy Koenig, Nona Lee, Nalini Khan

WASHINGTON: (202) 783-3822, National Press Building, Suite 807, 529 14th St NW,
Washington, DC 20045; FAX: (202) 783-0260

FAX: (615) 248-6655
BUREAU CHIEF- Lon Helton
ASSOCIATE EOMTOR: Ken Tucker
OFFICE MANAGER: Jackle Proffit

ADVERTISING

AOVERTISING COORDINATOR: Nancy Hotf

PROMOTIONS COORDINATOR. Tina Leitz
SALES ASSISTANTS: Leslie Cutting, Janet Parker

WASHVILLE: (615) 244-8822. 1106 16th Avenue South, Nashville, TN 37212;

108 ANGELES: (213) 553-4330; FAX: (213) 203-8450
VICE PRESIOENT/SALES, WESTERN REGION: Michael Atkinson

SALES REPRESENTATIVES: Jetf Gelb, Henry Mowry, Andre Roundtree

MARKETPLACE SALES: lIsa Glanzberg, Jill Needleman

WASHINGTON: (202) 783-3826
VICE PRESIDENT/ SALES. Barry O'Brien

NASHYILLE: (615) 244-8822
OIRECTOR/ SALES: Vickl Layne

A WESTWOOO ONE COMPANY

- Subscription Information (213} 553-4330




Next to

you,

it’s the fastest
thing in the
production room.

To keep up with today’s production
schedules, you've got to be fast.
Technics designed the SL-P1300 to
make you even faster. This new
player is loaded with radio-ready
features like auto-cue to first audio,
Search Dial and rocker buttons for
manual cueing with 0.1 second
accuracy, and a slider-controlled
+8% varispeed. Plus anti-vibration
construction, XLR connectors, and a
“no-waiting’’ disc compartment.

The SL-P1300 makes it easy to time
music beds exactly. Drop sound
effects in precisely. And play 3’ or
5" CDs instantly. In fact, you may
even get home on time.

The SL-P1300 has some of the
fastest digital circuitry in the
business, too—18 bit digital filters
operating at 352.8 kHz (8x over-

41
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sampling). The four digital-to-analog
converters (two for each channel) and
sample/hold noise suppression make
it one of the smoothest, quietest
players ever.

Radio production moves too fast for
second chances. So get it right: Talk
to the CD-for-broadcast experts at
Harris Allied about the new Technics
SL-P1300.

o HARRIS
ALLIED—

BROADCAST EQUIPMENT

800-622-0022

CANADA 800-268-6817

STUDIO EQUIPMERNT « HARRIS RF PRODUCTS + SATELLITE GEAR - TRADE-INS - TURNKEY SYSTEMS

© 1990 HARRIS/ALLIED
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NAB Digital Task Force Stands
Firm On Anti-Satellite Stance

Undeterred Advocates Team In Spectrum Search

NAB'’s task force on digital audio is standing firm
against any plan to deliver the CD-quality programming
direct to consumers via satellite, while rival digital com-
panies are joining forces to search for spectrum space.

Task force Chairman Alan Box
of EZ Communications told R&R
NAB is on record against satellite
delivery and “‘certainly that posi-
tion remains unchanged.” His
panel, which began its work Tues-
day (7/10), will be exploring ways
to develop U.S. digital radio as a
terrestrial, local service. Box said
it’s possible that such a service
could come before the end of the
decade. He added, ‘“We're inter-
ested in it and we have a lot of work
to do.”

Panel members were briefed by
NAB staffers on digital possibili-
ties, including applications filed at
the FCC by Satellite CD Radio and
Radio Satellite Corparation (both
of which propose satellite deliv-
ery), and Strother Communica-
tions. Box said task force members
found the regulatory hurdles facing
digital audio more perplexing than
its technical aspects. Box hopes to
convene the group’s second meet-
ing in Montreal, where digital tests
begin July 31.

Rivals Discuss
Frequency Dilemma

Rivals CD Radio and Strother
Communications have teamed to
help answer the big question: what
frequencies can be used for digital
radio? The competitors are part of
an ad hoc panel racing to recom-
mend a U.S. government position
on digital radio by the end of this
month.

“I've seen AM stereo and I've
seen HDTV,” Ron Strother said,
“and I know the problems we can
have here unless there’s a success-
ful joint effort” to bring digital ra-
dio to the U.S.

Strother, at the group’s initial
meeting last week, revealed what
frequencies he’s eyeing as a per-
manent location for digital radio:
225400 MHz, 1710-1850 MHz, and
2200-2200 MHz. Engineer Steve

Crowley of du Treil, Lundin &
Rackley Inc.,, who is advising
Strother, said there may also be
some possibilities around 1000
MHz.

Strother has already filed an ap-
plication with the FCC for an ex-
perimental license to test the Euro-
pean DAB system in both Washing-

Continued on Page 11

NAB, Digital Pioneers
Battle Over Preference

NAB is fighting to keep current digital radio applicants
from getting a leg up on other broadcasters in digital devel-
opment. In an FCC filing, NAB opposed any *pioneer’s pref-
erence” for developers of new services.

According to NAB, the FCC's
proposal to award a temporary
monopoly to the creator of a new
service would “subvert the impor-
tant, statutorily based duty of the
Commission to make a full public-in-
terest evaluation of competing de-
mands for spectrum.” In NAB's
view, the pioneer’s preference pro-
posal could result in “awarding
spectrum to a less qualified appli-
cant, or to a prematurely offered
service for which the public has lit-
tle desire.”

NAB also criticized digital radio
applications recently filed by Satel-
lite CD Radio inc., Radio Satellite
Corporation, and Strother Com-
munications Inc., each of which
has requested a pioneer's prefer-
ence. Noting that worldwide spec-
trum allocations for digital won't be
addressed until 1992, NAB said
the three applications “might take
on wholly different characteristics
— and perhaps be better ‘fleshed
out’ or designed — if they were

submitted in the normal procession
of international and domestic
policy-making.”

Applicants Dissent

Strother Communications, in its
own filing, called for the FCC to
broaden its proposal and adopt only
broad guidelines for awarding pref-
erences. Strother wants to lay claim
to a pioneer’'s preference even if
someone else’s frequency band is
adopted.

CD Radio said it went ahead with
its digital filing only because of the
proposed preference. Without the
preference, the company said, it
“feared other companies would
‘copycat’ our application and get a
free ride on our coattails.”

Radio Satellite Corp. didn't file
comments In the proceeding. Presi-
dent Gary Noreen told R&R the
preference wasn't essential to his
application, but said, "lf the FCC
grants a pioneer’s preference, we
should get it."”

DC
REPORT

PAT CLAWSON

Music Publishers, Songwriters
Sue Sony On DAT Sales

A group of music publishers and songwriters led by
Sammy Cahn has filed a federal class action suit against
Sony Corp., alleging that the company’s recent introduc-
tion of digital audio tape (DAT) recorders in the U.S. in-
fringes on copyrights and threatens their livelihood.

The suit, filed Monday (7/9) in
U.S. District Court in Manhattan,
seeks to prevent Sony from selling
DAT machines and blank tapes in
the US. Sony DAT machines,
which sell for about $1000, have
been available in this country for
several weeks.

The suit charges that unauthoriz-
ed DAT taping violates U.S. copy-
right law and deprives songwriters
and publishers of rgyalties on
recorded music. Sony, the plain-
tiffs contend, is encouraging such
unauthorized taping ky actively

promoting DAT’s ability to
flawlessly copy the music contain-
ed on CDs. A survey commissioned
by music publishers and their
allies indicates that nearly every-
one who wants a DAT machine
plans to use it to make better home
copies of prerecorded music.

Sony did not return telephone
calls. Plaintiffs in the suit, in addi-
tion to Cahn, are Jac Music Co.,
Fort Knox Music, Peer Interna-
tional Co., and Trio Music. The Na-
tional Music Publishers Associa-
tion is paying for the suit.

Legislation Sought

Songwriter and Jac Music Presi-
dent Hal David said in a statement
that he hopes a victory in the suit
will lead to DAT legislation that
would establish a method of com-
pensating copyright holders for
royalties lost to home DAT taping.

DAT legislation currently pen-
ding in Congress would require the
machines to include Serial Copy
Management System technology to
limit the machines’ copying capac-
ity. The legislation, which would
codify an agreement reached be-
tween record companies and elec-
tronics manufacturers, makes no
provision for compensating copy-
right holders.

Gun _Advocate Buys Nets,
Looks For AMs

un advocate and political activist Alan Gottlieb has

purchased two regional radio networks in the Pacif-

ic Northwest while waiting for the FCC to determine
his suitability as the potentiai owner of KBNP/Portiand
(R&R, 5/18).

Gottlieb’s Westnet Broadcasting bought the Portland-based North-
west News Network and its Olympia, WA-based cousin Evergreen Radio.
The nets provide news, sports, weather, and agriculture reports to 82 af-
filiates in Washington and Oregon on a barter basis. Financial specifics
weren't disclosed, but the pricetag was about $600,000 for the nets, with
seller Seith Sarafin Communications of Chicago holding onto a 10%
stake.

Former KOMO/Seattle ND Gary Stewart has been named part-owner
and head of the network news operation. Gottlieb and KBNP GM Dave
Meholovitch are the other owners, although Gottlieb plans to eventually in-
clude the Citizens for the Right to Keep and Bear Arms and the Second
Amendment Foundation, two pro-gun groups which are investors in the
station buy.

FCC officials have been examining Gottlieb’s character qualifications
because of a 1985 federal conviction for “filing a personal tax return that
was not true and correct to every material matter.” Gottlieb pleaded guilty,
paid a $5000 fine, and served six months’ work release. He recently toid
FCC investigators the tax charge "did not deal with any income derived
from illegal or criminal activities.’

Gottlieb told R&R he’s looking at possible AM buys in Seattle and
Olympia, WA, Salem, OR; and Boise, ID, which would be used as a base to
expand the networks into Idaho.

Broadcasters Battle FCC Character Forms

even broadcast groups have asked the U.S. Office

of Management & Budget — which referees federal

paperwork rules — to throw out the FCC’s new
policy requiring licensees to report within 30 days any
"adverse finding” by courts or government agencies that in-
volve character qualifications.

The broadcasters, including WSPA-AM & FMI/Greenville-Spartan-
burg, SC owner Spartan Radiocasting, say the new rules — adopted
without public comment — impose paperwork burdens that are “excessive
and unnecessary.” The group argues that an annual report would suffice.

The FCC denies the rules are onerous, maintains it expects only about
20 responses each year, and contends the paperwork is necessary to
monitor misdeeds by broadcasters.

Group W Ups UK Ante

t's a sleepy summer in American radio trading markets,

but dealmaking is booming in Europe as commercial ra-

dio gains market share. The latest deal: Group W is
boosting its stake in London Jazz Radio from 2% to 10%
by injecting about $1.7 million.

The cash will help the new Jazz FM station clear its debt, but the equity
infusion requires approval by UK regulators. “It will strenthen the funding
of the company and the board weicomes it,” Jazz FM Chairman Jasper
Grinling told Broadcast, a British trade magazine

Group W reportedly is also looking at Century Radio, a financially
troubled Irish station, for a potential $6.5 million deal.

Multimedia, GACC Buybacks Underway

n deals closer to home, three investment groups associ-

ated with Wall Street media financier Harvey Sandler

have slashed their stakes in Multimedia Inc. from
11.95% to 9.16%.

The groups sold stock on the open market in May and June at prices
ranging from $69-$81 per share. In the largest trade, investors sold
138,000 shares for $9.52 million on June 29. Multimedia’'s shares have
been on a roliercoaster ride ever since management announced plans to
redeem junk bonds as part of a $1.1 billion refinancing expected to gener-
ate $375 million for new acquisitions.

Carl Lindner's Great American Communications Corp. has extend-
ed its offer to buy back $88.6 million worth of 13.25% "senior extendabie
reset notes” until 5Spm on July 19. t's the second time the deal has been
extended. About $174 million of the high-yield securities are outstanding.
Shearson Lehman Hutton is managing the deal and a group of banks are
providing financing.
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rracking tape, be-
cause the narurally
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TRANSACTIONS

Kempff Cops Combo In $4
Million Ft. Wyne Action

WAWK & WBTU/Kendallville
(Ft. Wayne), IN

PRICE: $4 million

TERMS: Asset sale. Escrow deposit
$150,000 with total of $3.2 million
cash due at closing and seven-year
$800,000 promissory note at 10% in-
terest. The note is payable interest-
only for first two annual installments.
BUYER: Kempff Communications
Co., owned by Ronald Kempff of St.
Louis and Paul Kempff of Celina, OH.
They own WKKI/Cellna, OH and
KLDZ/Lincoln, NE.

SELLER: Ft. Wayne Media Ltd., head-
ed by President Carl Lanci.
FREQUENCY: 1140 kHz; 93.3 MHz
POWER: 250-watt daytimer; 50kw at
450 feet

FORMAT: Gold; Classic Rock
BROKER: Ceclil Richards
COMMENT: Lanci purchased this com-
bo in November 1986 for $1,875,000.

WPRC & WESZ/Lincoln
PRICE: $590,000

TERMS: Asset sale. Escrow deposit
$20,000. Buyer to assume liabilities
valued at $70,000 and pay balance
due in cash at closing. Additional
$200,000 noncompete agreement to
be paid in 120 monthly installments of
$1667.

BUYER: L&M Broadcasting Co., own-
ed by Steven Lovellette of Mt. Carmel,
IL; Robert Morris of Mt. Vernon, IN;
Douglas Morris of Taylors, SC; and
Anne Morris of Brentwood, TN. Lovell-
ette owns WNOI/Flora, IL.

SELLER: Capitol Broadcasting Inc.,
headed by President Harold Hoskins.
FREQUENCY: 1370 kHz; 100.1 MHz
POWER: 1kw daytimer, 3kw at 200
feet

FORMAT: Country; AC

BROKER: Ralph Meador

COMMENT: This combo was sold for
$670,000 in November 1983.

KDBX/Boonville

PRICE: $1.5 million

TERMS: Asset sale for $1.25 million,
noncompete valued at $250,000. Es-
crow deposit $25,000 with $380,000
cash due at closing. Balance of pur-
chase price to be paid via a series of
promissory notes. The first note (in the
amount of $250,000) is payable with-
out interest in 60 monthly payments of
$4167. A second $250,000 note is
payable without interest in 60 monthly
payments of $4167 beginning 61
months from closing. A third note for
$595,000 is interest-free for two
years, then converts to 9% annual in-
terest, with payments beginning 25
months from closing and continuing
over seven years.

BUYER: Bluff City Broadcasting Inc.,
owned by Jerry, Don, John, and
James Zimmer of Cape Girardeau,
MO. They own KWOC & KKLR/Poplar
Blutf, MO. Jerry Zimmer owns KZiIM/-

HOT 97
KNUA/Seattle

WQHT/NYC

SR
Cidney Betz, Owner/President

The TeleMart Company
Formerly Owner of The Marketing Works

ete Mot

| THE TELEMARKETING
| TRENDSETTER

Many stations have begun to use telemarketing in their
advertising schemes. Not all telemarketing is the same.
The company that developed the concept and continues
to provide outstanding results is used by some of the best
radio stations in the country.

Q107/Washington

WALK/Long Island
KWNR/Las Vegas

When you're look-
ing to set a trend
in the market... a -
trend for high |
ratings and high |
revenues...

look to the com-
pany with proven,
consistent results!

WJIB/Boston

112 Washington St. < Marblehead,MA 01845
(617) 639-2007 - FAX (617) 639-1057

TRANSACTIONS AT A GLANCE

$671,843,349

Deals So Far In 1990:

Total Stations Traded This Year: 715
This Week’s Action: $8,532,881
Total Stations Traded This Week: 14

® Deal Of The Week:
® WAWK & WBTU/Kendallville
(Ft. Wayne), IN $4 million

® WPRC & WESZ/Lincoln, IL $590,000

® KD8X/Boonville, MO $1.5 million

® KMRF/Marshfield, MO $38,500

® WONO/Black Mountain, NC $179,381

® WSDT/Soddy-Daisy, TN $150,000

® KXTQ & KKIK/Lubbock $750,000

® KRGE & KRIX/McAlien-Brownsville $1.1 milfion
® KJLR/OIney, TX (FM CP) $40,000 for 20%

® WKTS/Sheboygan, W $185,000

Cape Girardeau, MO and WOO2Z/Har-
risburg, IL. Don Zimmer is a part-
owner of KEZS/Cape Girardeau, MO.
SELLER: Big Country Of Missouri
Inc., owned by Richard and Patricia
Billings. They own KWRT/Boonville,
MO.

FREQUENCY: 99.3 MHz

POWER: 50kw at 500 feet
FORMAT: Country

BROKER: Ralph Meador

KMRF/Marshfield

PRICE: $38,500

TERMS: Stock sale via 1 1-year promis-
sory note at 10% interest.

BUYER: William and Lindy Willlams
of Springfield, MO.

SELLER: TH Media Inc., owned by
John and Carolyn Thompson and
Phillip and Sherry Huffman.
FREQUENCY: 1510 kHz

POWER: 250-watt daytimer
FORMAT: Country

COMMENT: TH Media purchased this
station for $70,000 in December
1988.

WONO/Black Mountain

PRICE: $179,381

TERMS: Asset sale. Escrow deposit
$25,000. Ten-year promissory note
for $102,600 at 7.5% interest, paya-
ble in monthly $1205 instaliments be-
ginning six months after closing. Buyer
agrees to assume liabilities totalling
$51,781, and to provide a previous
station owner with medical insurance
for life.

BUYER: Master Media Inc., owned by
Danny Dyer of Asheville, NC.

SELLER: Taylor Communications
Inc., headed by President Don Taylor.

FREQUENCY: 1350 kHz
POWER: 1kw daytimer

FORMAT: Gospel
COMMENT: This station was sold for
$110,000 in June 1981.

Continued on Page 11

June 12, 1990

Harry R. Shriver, President
has acquired

from

Ted & Marilee Ruscitti

BALTIMORE RADIO SHOW, INC.

WBVP (AM) & WWKS (FM)
Beaver Falls (Pittsburgh), Pennsylvania |

MT COMMUNICATIONS, INC. !

The undersigned initiated the above, assisted in the negotiations
and acted as the exclusive broker for the transaction. |

Richard A. Foreman Associates |

Media Brokerage & Consulting '

330 Emery Drive East
| Stamford. Connecticut 06902
203/327-2800
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Whyare AmericasACand CHR
stations turning to
Alan Burns & Associates?

66

Alan Burns & Associates is an important part of the EMMIS
plan: good advice, good ideas, good service, good people. In short,

they work!99
- Doyle Rose, President, Emmis Radio, with stations across
America and now Europe
(44

Alan Burns and his people have been an important part of our team
and success since January. He is aggressive, strategic and responsive.
We're very happy we chose Alan to help us build the Killer Bee, B96,
into Chicago’s dominant CHR. 99

— Tom Matheson, VP/General Manager, WBBM-FM/
Chicago, the CHR market leader

&6

We have been using Alan Burns & Associates here in Baltimore for
the past three years and I like to describe Alan as a man of few words.
He doesn't waste my time on superfluous things. His incisive observa-
tions motivate us to take action that works for us!99

— Bob Lind, VP/General Manager, WWMX-FM/Baltimore,
consistently #1 25-54

66

Ours was a real worst to first story. We were the fourth CHR in a
four-CHR race when we hired Alan Burns & Associates. With the help
of their advice and strategy, we were on top within a year! More impor-
tantly, they have helped us stay on top. Alan Burns & Associates works

for us!99

— Jim Meltzer, VP/General Manager, WKSE-FM/Buffalo,
consistently on top in ratings and revenues

Because Alan Burns & Associateszworks.

With 90% of our clients *1 in their format, it's easy to see why we're becoming America’s leading
programming and marketing consultants. So if your consultant doesn't work for you,
hire one who does. Call Alan Burns & Associates at (703) 648-0000.

AAN]
BURNS

o Associales.
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TRANSACTIONS

COMMENT: This station was sold in
March 1981 for $150,000.

Continued from Page 8

WSDT/Soddy-Daisy

PRICE: $150,000

TERMS: Gift of station, no cash con-
sideration. Both parties agree the sta-
tion assets are valued at $150,000.
BUYER: Lee College, a Christian edu-
cational institution headed by President
Charles Paul Conn.

SELLER: Roberta Davis
FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Country

KXTQ & KKIK/Lubbock

PRICE: $750,000

TERMS: Asset sale. Escrow deposit
$40,000 with balance due cash at
closing. The seller has delivered to the
buyer a proposed business plan. If the
seller fails to achieve certain goals, the
purchase price may be reduced by as
much as $150,000.

BUYER: William Sanders of Albuquer-
que. He is the head of Wagontrain En-

NAB Digital Task Force Stands
Firm On Anti-Satellite Stance

Continued from Page 6

ton (on UHF channel 14) and Bos-
ton (channel 36). He envisions DAB
in the U S. as primarily a local ser-
vice and “a natural move for the
existing broadcast industry,” with
current operators given preference
for the new frequencies, leading to
an eventual phasing out of the AM
and FM bands.

CD Radio, on the other hand,
wants two-thirds of its proposed
100-channel digital service reserv-
ed for satellite delivery. It has peti-
tioned the FCC to allocate 1460-1530
MHz for its proposed digital radio
service, which would use technolo-
gy developed by Stanford Telecom
and Dolby Labs.

Engineering consultant Ed Rein-
hart, who’s heading the ad hoc
group, stressed that panelists are
working strictly on the spectrum
issue, not an endorsement of any
particular system. Other possibili-
ties to be examined: 620-790 MHz
and 2500-2690 MHz, both of which
are already allocated for broad-
cast-related uses.

S B

Canadian Digital Update

Canadian researchers testing
DAB (R&R, 6/8 and 7/6) have
finally found a location to test the
system’s repeater (or ‘‘gap-filler”)
technique in Toronto, rebroadcast-
ing the digital signal on the same
frequency. CBC engineer Francois
Conway said negotiations are un-
derway with a property owner in
an area not covered by the signal
from the CN Tower. The Toronto
tests end July 18 and Conway said
there won’t be time for gap-filler
testing during DAB trials later this
summer in Montreal and Vancou-
ver.

Conway said Toronto area broad-
casters have been “very impressed
by both the coverage performance
and the sound quality” of DAB.
The Toronto tests are using only
200 watts, reduced from 250 in Otta-
wa, on UHF channels 68 & 69. Con-
way was thrilled by the power effi-
ciency, which he said is “at least 50
times improved’”’ over the power
required for similar coverage on
FM.

Divorce Dispute Spills
Over To FCC ... Again

Susan Marcotte not only wants a Vermont judge to
give her a divorce from Bruce Lyons, she also wants the
FCC to divorce him from the radio business.

Lyons, Marcotte charged in an
FCC filing, ‘‘has engaged in re-
peated efforts to mislead, con-
ceal, or deceive the Commission
and has made misrepresenta-
tions to the Commission,” in-
cluding forgery and illegal pay-
ments.

Marcotte wants the FCC to
deny Lyons’s attempt to sell his
interest in WSHQ/Cobleskill, NY
and WNJY/Rotterdam, NY to his
partners in the RadioActive
Group Inc. And she claims he’s
secretly behind the partners’ pur-
chase of WWSS/Meredith, NH.

In the filing, Marcotte alleged
Lyons forged her signature when
she refused to go along with a
scheme to buy an FM construc-
tion permit, making an under-
the-counter payment of $150,000
to the seller. (The FCC limits
payments to actual costs in CP

sales.) That deal was never con-
summated. But Marcotte as-
serted Lyons is undertaking a
similar scheme with her onetime
friend, Maxine Snow, one of three
applicants for a new FM at Leb-
anon, NH.

Snow denied she has any deal
with Lyons and asked the FCC to
dismiss the complaint. Marcotte
and Lyons didn’t return phone
calls. Lyons has not yet filed a re-
sponse to his wife’s charges at the
FCC.

The Lyons-Marcotte divorce
case has spilled over into FCC
proceedings for nearly two years.
In August 1988, Marcotte asked
the FCC to extend her construc-
tion permit for WSHX/Danville,
VT, saying she had to find a new
transmitter site when her
estranged husband refused to let
her build on his land.

terprises, which owns KPER/Hobbs,
NM, and has interests in KHEI/Kiehi, HI
and KVIB/Makawao, HI.

SELLER: Bakcor Broadcasting Inc., a
debtor-in-possession headed by
George Bakke.

FREQUENCY: 950 kHz; 93.7 MHz
POWER: 5kw day/500 watts night
FORMAT: Spanish; Country
BROKER: Chapman Associates
COMMENT: Bakcor purchased this
combo for $1.3 million in February
1987.

For The Record

Due to incompiete contract infor-
mation available from the FCC, the
sale of KMLA-FM/Ashdown, AR
was not reported last week. The
station was sold in combo with
KMLA (AM)/Texarkana, TX for a
total consideration of $250,000;
the AM transaction was reported
last week. Chapman Associates
brokered the deal for a $17,500
fee. The year-to-date stations sold
total has been increased by one in
this issue to account for this trans-
action.

KRGE & KRIX/Mc-Allen-
Brownsville

PRICE: $1.1 million

TERMS: Asset sale

BUYER: Sunbelt Radio Group Inc.,
owned by Richard Lea. The company
also owns KRRG/Laredo, TX.
SELLER: Daytona Group of Texas
Inc., owned by Connecticut tycoon
Norman Drubner. He also owns
WVGO/Richmond; WPAP/Panama Ci-
ty, FL; WJLQ & WCOA/Pensacola;
KXYQ & KZRC/Portland; KIVA &
KZRQ/Santa Fe-Albuquerque; and
KGRX/Globe (Phoenix), AZ.
FREQUENCY: 1290 kHz; 99.5 MHz
POWER: 5kw; 100kw at 1037 feet
FORMAT: Gold; AOR

BROKER: Randy Jeffery of Media
Venture Partners.

COMMENT: Drubner purchased the
FM in October 1986 for $900,000
and the AM in May 1987 for
$300,000

KJLR/Olney (FM CP)
PRICE: $40,000 for 20%

TERMS: Stock sale for cash

BUYER: Stone Broadcasting Corp.,
owned by Lloyd Stone of Conway, AR;
Wayne Duncan of Dallas; and Jean
Ruth of Wichita Falls, TX.

SELLER: Wes-Tex Broadcasting Inc.,
headed by Lloyd Stone. He is a part-
owner of KTJB/New Boston, TX.
FREQUENCY: 97.5 MHz

POWER: 50kw at 407 feet

WKTS/Sheboygan
PRICE: $185.000

TERMS: Asset sale. Escrow deposit
$1000 with balance due cash at clos-
ing. The buyer may receive up to an
additional $125,000 in cash one year
after the closing if the buyers attain
certain financial goals.

BUYER: Airwaves Communications
Of Wisconsin Inc., owned by Marshall
Harris of Altoona, WI and Gary John-
son of Menominee, MI. Harris owns
61% of KQIX & KQIL/Grand Junction,
CO. Johnson owns 90% of WAGN/
Menominee, Ml and WHYB/Peshtigo,
Wi

SELLER: Sheboygan Broadcasting
Corp., headed by President Julian Jet-
zer.

FREQUENCY: 950 kHz
POWER: 500-watt daytimer
FORMAT: AC

Middle market com-
munication companies
often find that when
it comes to borrowing
money for acquisition
or recapitalization,
financial institutions
simply aren’tin tune
with their special
situation. But at
Greyhound Financial,
you're assured of
serious consideration
from specialists who
know your business
and can approve the
financing you need
to succeed. Backed
by the multi-billion

YOURSUCCESS
ISOUR

SOLLITIONS THROUGH SERVICE
S

Greyhound Corporation,

rates and flexible lending

dollar resources of The
we offer competitive

guidelines which allow
us to structure loans fo
accommodate your
special situation. If
your financial institu-
tion says “no” when

you need fo hear “yes,’
call MATT BREYNE
(602) 248-2808
CHRIS WEBSTER
(602) 248-6955
or JEFF KILREA

(312) 855-1900
Chicago Office.

Greyhound Financial CorpOIation

A Greyhound Company -

Greyhound Tower—1160 Phoenix, Arizona 85077
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TINY STEPS

Keeping Your Employees Committed

he morale at your station is
at an all-time low. Your em-
ployees just dan’t seem

committed to their jobs. How can
you gain back that dedication?

According to Maywood, NJ-
based Alexander Hamilton Insti-
tute Chairman James M. Jenks,
you can rekindle your employees’
feelings of commitment by getting

2000: Bevy Of
Baby Boomer
Bosses?

n the year 2000, there will be

81.6 million baby boomers

aged 35-55 — but only 56.1 mil-
lion people aged 20-35 far them to
manage, the WEFA Group pre-
dicts. So whose necks will the top
brass wring?

According to Forecasting Inter-
national, large businesses in the
year 2010 will have half as many
management levels and one-third
as many managerial pcsitions as
they do today.

closer to them and getting them
more involved. For example:

» Set aside some time each week
to speak with each employee.

s Focus on accomplishments,
not errors.

¢ Judge performance, not per-
sonalities.

* Delegate responsibilities and
the authority that goes with them.

e Discuss suggestions with the
employees who made them.

Avoiding The Enemy Within

spire and nurture an entrepre-

neur’s success can often mu-
tate into faults that undermine his
achievements and goals, witness
the following examples, courtesy of
San Francisco-based management
specialist Donald Bibeault:

e Vision can turn into self-delu-
sion. (“I saw the need that this
company was built on 15 years ago,
so how could I be wrong about
this?")

» Confidence can evolve into ar-
rogance. (“We’re Number One —

r

who could beat us?”’)

s A willful boss can become a
bully. (“I know people say I'm too

Ironically. the factors that in-

H
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Maybe you do, too.

impact your bottom-line.

when I thought we
winning the rat rag

along came faster -_- S
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lot of radio decision-makers aze identitying with the above statement. They think it analogous to
their station’s market position in a competitive local media environment.

The fact is that yesterday's methods of mass-marketing your station don't win races anymore.
Most often, they don't even place.

So, how do you emerge from the pack?
You employ Broadeast Direct Marketing. .. and become a “faster” player in your market's ‘1at race”.

Youll be infroduced to successiul cutting-edge direct marketing methodologries that identify, persuade,
bond, and continually develop your core cudience. Youll start winning with strategic integrated
programs that maximize your ability to build Cume, effect TSL, enhance gross revenue, and soundly

But dont wait too long to put your wheels in motion. The radio broadcast industry’s fastest players are
daready planning their Fall 90 strategy.

If you hope to be in the same race... the time for you to
act is now. Please all us today to ensure market exclusivity.
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demanding, but I just burn ’em out
faster than most bosses.”’)

s Ego (which helps conquer
skepticism) can turn into stubborn-
ness (which keeps you from accep-
ting advice). (“That isn’t the way
we do things around here.”)

To avoid these exits to the road to
ruin, Bibeault suggests that you
NOT allow a lone individual to
dominate a company’s or station’s
business with a single-minded
strategy — even if that person is
you.

Instead, entrepreneurs should
actively seek out — and heed — the
advice of others.

DIRECT
305/662-9524

ideal for remotes.

The 7 x 3.5 x 3.5-foot cube is made of a plexiglass-type material with
an aluminum framework, and can be stocked with money, coupons, or
similar items. A mirrored back panel, digital display, and flashing fight serve

‘ as additional attention-getters.

The cube also features a “Stock-it-Pocket,” which allows participants
to win either what they catch in their hands or what they stash in the con-
tainer. The cube’s cash is circulated by a direct-drive blower (no belts or

pulleys required).

728-1511 or (319) 323-7511.

e —

listeners work hard for their money {(and your audience’s entertain-
ment) in the “Cash Cube,” an eyecatching promotional tool that's

According to its distributor — Davenport, IA-based Worldwide Spe-
cialty Sales — one person can assemble or disassemble the 350-pound
unit in minutes. Suggested retail price: $3695. For more info, call (800)

‘Cash Cube’ Grabs Attention

I ooking for a new cash giveaway idea for your station? Make your

How To Spot Group Leaders

project task force to a jury,
one or two people will emerge
as potential leaders. According to
Erwin Bettinghaus and Michael
Cody, authors of ‘‘Persuasive Com-
munication” (Holt, Rinehart &
Winston), here are four ways to
identify such leaders:
e They tend to speak more and
come up with more ideas than oth-

I n every small group from a

® July 12-15 — Upper Midwest
Communications Conclave.
Radisson Hotel South. Minne-
apolis-St. Paul, MN.

®July 1418 — New Music
Seminar 11. Marriott Marquis
Hotel. New York, NY.
® August 18-19 — Dan Q'Day's
Air Personality Plus seminar.
Airport Holiday Inn. Cincinnati,
OH.
® September 12-15 — NAB
Radio 1990. Hynes Convention
Center. Boston, MA.
® September 13-15 — Foun-
dations Forum '90. Sheraton
Plaza La Reina Hotel, Los An-
geles, CA.
® September 21-25 — 89th
Audio Engineering Society Con-
vention. Los Angeles Conven-
. tion Center.
% ® September 24-27 — RTNDA
[ 45th International Conference &
Exhibition. San Jose Conven-
tion Center. San Jose, CA.

ers in the group.

» They try to organize the group
by setting an agenda and suggest-
ing tasks.

* They create a climate that
makes people want to stay in the
group — even if the members don’t
always agree with the group’s ac-
tions.

» They act as gatekeepers, con-
trolling talk and information flow.

®October 11-14 — Natonal |

Professional Conference Of
Women In Communications inc.
Riviera Hotel. Las Vegas, NV.

® October 16-17 — Broadcast
Credit Association's 24th Credit
& Collection Seminar. Harbour
Castle Westin Hotel. Toronto,
Canada.

® October 24 — Paul Kagan
Radio Station Acquisitions Sem-
inar. Park Lane Hotel. New
York, NY.

® January 24-27, 1991 — RAB
Managing Sales Conference.
Opryland Hotel. Nashville, TN.

® January 25-29, 1991 — Na-
tional Religious Broadcasters
48th Annual Convention & Exhi-
bition. Sheraton Washington
Hotel. Washington, DC.
®February 11-13, 1991 —
Broadcast Credit Association’s
25th Credit & Collection Semin-
ar. Loews Summit Hotel. New
York, NY.
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Cowabunga Dude,

The tcur of a lifetime is hittin’ the road reeaal sooon and W

- we're comin’ to a city near you! Gonna be awesome! WWO
~ Wanna get involved (tickets, giveaways, trips, and much W

|; more!!!)? Don’t be left out. Give our pal Julie Radar a

© buzz at (413) 774-6484. She’ll give you the details. See wo/lﬁo) f

~  you at the show, dude!

Pl

BT oo e e . [ i
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Kenny Rogers:
Operation A Bust?

he “bizarre sftermath” of
Tthree liposuction operations

has singer Kenny Rogers,
sprouting breasts! An
unnamed pal
tells this
week's Star
that after his
last liposuc-
tion the coun-
try music titan
put on a few
pounds that
“went right to
his chest.”

Dr. Norman Mar-
tin — who performed
Rogers’s first lipo-
suction — confirms,
“About 6-8 percent
of women get fuller
breasts after liposuc-
tion. In men it's rare
but it can happen!”

ABREAST OF THE SITUATION —
Kenny Rogers, caught in mid-
reaction to the news that his recent
liposuction operation was an udder
failure.

Little Wax Sambo?

Michael Jackson is sooo
distraught over the demise of Sam-
my Davis Jr. that the singer has
commissioned Madame Tussaud’s
studio to create a life-size wax repli-
ca of Davis to be displayed in Jack-
son’s home!

According to the Star, MJ will add
the waxwork to a shrine of other
Davis memorabilia intended to

THE OTHER SIDE — Cocksure  <€eP Sammy’s spirit alive.”

rocker Steven Tyler wil reportedly
bare his assets in a forthcoming is-
sue of Playgirl! This week’s Star
says there’ll be no clothes involved
in the pictorial layout, but plenty of
body makeup . . . .

Grave Situation

Along with the story of “a bat-
tered and bruised gardener” who
says a space alien tried to mate
with his Weed Eater (], current is-
sues of the Weekly World News re-
port that Elvis Presley’s Graceland
tomb is (gasp) empty.

“It's more than a gqut feeling,”
says “famed seer” Dr. Andy Reiss,
who conciuded the King's body
was missing after a psychic in-
vestigation of the burial site. Mean-
while, the 'zine’s correspondent
Nelson Mann says the startling (but
none-too-original) claim opens up at
least five intriguing possibilities:

e

BLASE OF GLORY — For the
benefit of this week’s People,
rocker Jon Bon Jovi compares his
recording career to the fine institu-
tion of marriage: ‘‘The band may be
your wife, but the cheating on the
side is what makes it fun!”

e Elvis faked his deatn, and is still
alive.

e Elvis is really buriec! in a hidden
grave near Tupelo.

e Elvis faked his death and travel-
ed incognito for 12 ygars before
perishing in a plane crash in Bolivia.

e Elvis's remains were stolen.

R&R doesn't run comic strips,
but we do take a comic trip each
week through the nation's con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of

» Elvis was resurrectad from the these reports.

dead and taken directly to heaven!

i G AR

TOP TEN SHOWS
JULY 2-8

1 Cheers
2 The Cosby Show
3 Blossom
4 Seinfeld
5 Designing Women
6 60 Minutes
7 Empty Nest
8 Golden Girls
Murphy Brown (tie)
10 Married . . . With Children
Roseanne (tie)
Source: Nielsen Media Research

All show times are EDT/POT uniess oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the Mountain
Time Zone. All listings subject to change.

Tube Tops

* Paul McCartney, Pink
Floyd, Genesis (Tony Banks,
Phil Collins, and Mike Ruther-
ford), Status Quo, Tears For
Fears, Eric Clapton, Elton
John, Mark Knopfler, Cliff
Richard & The Shadows, and
Robert Plant are among the art-
ists performing when MTV airs
five hours of highlights from
“Knebworth '90" (Saturday,
7/14, Spm).

Friday, 713

e Laura Branigan, “The To-
night Show Starring Johnny
Carson” (NBC, 11:30pm).

Saturday, 7114

* Squeeze and David San-
born, “Late Night With David
Letterman” (NBC, 12:30am).

e A certain WXRK/NY-
WJFK/Washington, DC-WYSP/
Philly air personality takes his
act to the tube for four weekly
specials on the debut of “The
Howard Stern Summer Show"
(WWOR-TV, 11pm).

* Bonnie Raitt, John Lee
Hooker, Ry Cooder, Carlos
Santana, Robert Cray, and
many more join host Herbie
Hancock on the 90-minute
“Showtime Coast To Coast:
American Music” (11pm).

Monday, 7/16

* Najee and host Nancy Wil-
son, “Red Hot & Cool” (syndi-
cated; check local listings for
station and air time).

e En Vogue, “The Arsenio
Hall Show” (syndicated; check
local listings).

® Another radio personality —
KIIS-FM/L.A.'s morning maniac
and host of Unistar's “Weekly
Top 40" — will try the TV route
this week. The hourlong "Into
The Night Starring Rick Dees”
(ABC, midnight} premieres to-
night with guest artists Wilson
Phillips and house band Billy
Vera & The Beaters.

Tuesday, 7/17

e Reba McEntire, ‘“Johnny
Carson.”

s Bell
Dees.”

Wednesday, 7/18

e Sundays, "David Letter-
man.”

¢ Dionne Warwick, “Johnny
Carson.”

e UB40, “Rick Dees.”

Thursday, 7119

¢ Hothouse Flowers, “David
Letterman.”

* Pointer Sisters, “Johnny
Carson.”

e Smokey Robinson, “Rick
Dees.”

Biv DeVoe, "Rick

WWwWw.americanradiohistorv.com
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SIX-MONTH SCOREBOARD

1990’s Gold Music Videos

he first half of 1990 has

brought gold certification to

27 longform music videos,
according to the Recording Indus-
try Association Of America.

The RIAA awards gold for video
sales of 25,000 units and/or $1 mil-
lion, platinum for 50,000 units and/
or $2 million, and muiltiplatinum
for 100,000 units and/or $4 million
or more.

Following are the music videos
that have been certified gold, as of
June 29, 1990:

“Tales From The Gypsy Road,”
Cinderella, PolyGram Music Vid-
eo; “The Tribute Tour,” Lynyrd
Skynyrd, Cabin Fever Entertain-
ment; “Full Access,” Hank Willi-
ams Jr., Cabin Fever Entertain-
ment; “Live On Broadway,” Bar-
ry Manilow, 6 West Home Video:
“Great Video Hits,” Judds, BMG
Video; ‘“Great Video Hits,” Kenny
Rogers, BMG Video; “World Beat:
The Lambada Videos,” Kaoma,
CBS Music Video (CMV) Enter-
prises; ‘“Video Trash,” Alice
Cooper, CMV Enterprises; “Soul
Provider: The Videos,” Michael
Bolton, CMV Enterprises.
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“In Spain,” Julio Iglesias, CMV
Enterprises; ‘Dirty Rotten Filthy
Stinking Rich: Live,” Warrant,
CMV Enterprises; ‘““This Is The
First 20 Years,” Jethro Tull, Atlan-
tic Video; ¢‘Strange,” Depeche
Mode, Warner Reprise Video;
“Pop Screen,” R.E.M., Warner
Reprise Video; “The Iceberg Vid-
€0,” Ice-T, Warner Reprise Video;
“Past And Present,” New Edition,
MCA Music Video; ‘“The Singles
Collection,” Phil Collins, Atlantic
Video; “Look Sharp Live,” Rox-
ette, EMI Video.

“I Wonder Do You Think Of
Me,” Keith Whitley, BMG Video;
“Video Classics, Vol. 1, Jody
Watley, MCA Music Video;
‘“Reba,”” Reba McEntire, MCA
Music Video; ‘“Who’s Better,
Who'’s Best,”” Who, PolyGram Mu-
sic Video; ‘‘Radically Saved
Video,” Carman, Benson Com-

pany; ‘“‘The Music Videocassette,”
Samantha Fox, BMG Video; ‘‘Sub-
stance,” New Order, Warner Re-
prise Video; “The Haunted Fish-
tank,” Love And Rockets, BMG
Video; “Kenny G Live In Concert,”
Kenny G, 6 West Home Video.

NEW THIS WEEK i
® BUCKWHEAT ZYDECO: TAKING IT HOME (Island Video)

This 55-minute concert video, taped at London’s Mean Fiddler,
showcases ragin' Cajun Stanley ‘‘Buckwheat’’ Doral and the lls Sont Par-
tis band. The Island natives perform eight tunes, inciuding a zydeco ver-
sion of Eric Clapton’s (Derek & The Dominos-era) classic "“Why Does
Love Got To Be So Sad.” (Street date: 7/17)
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June ’90

Each month R&R surveys leading Talk radio stations
across the nation to determine the ten topics that have gen-
erated the greatest amount of listener phone response over
the past four weeks.

. 1. Flag Burning
2. Environmental Issues
3. Right To Die

. 4. Mandela Visit
§ 5. Bush Tax Flip
' 6. Censorship/2 Live Crew Flap
7. Trial of DC Mayor Marion Barry
8. S&L Crisis
9. Abortion
10. AIDS

The congressional flare-up over the anti-flag burning amendment kin-
dled enough interest to garner the subject a top-o'-the-chart debut this
month. Environmental issues held steady at #2, keeping ahead of new-
comers Right To Die and Nelson Mandela's tour de force. Taxes jumped
6-5 (thanks to carping over Bush's previous lip service), while the bad rap
given Luther Campbell and the 2 Live Crew helped Censorship climb 8-6.
Dirty dealings inspired debuts at #7 and #8, leaving the bottom of the chart

to familiar subjects.

Reporting Stations: KABC. Los Angeles, Michael Fox; KCBS/San Francisco, Ed Cavagnaro,
KiLT/Houston, John Downey, KING Seattie, Bnan Jennings; KIRO/Seattle. Andy Ludlum; KLIF/Dal-
las, Dan Bennett; KXL/Portiand, Jeff Grimes; WABC New York, Valerie Gelier; WLS/Chicago, Drew
Hayes, WMAQ/Chicago, Scott Herman; WTAE/Pittsburgh, Tom Clendening; WWDB Philadeiphia,
Dave Rimmer; WWRC/ Washington, Tyler Cox; WXYT/Detroit, Michael Packer.




© 1990 Pacific Recorders
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BOOK BEAT

‘Hit Men’: Music Industry Expose’ Connects
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or those in the industry concerned with the music
business’s image, reading Fredric Dannen’s “Hit
Men: Power Brokers And Fast Money Inside The
Music Business” ($19.95/Random House) will be every bit
as pleasant as passing a kidney stone. However, readers
motivated by curiosity, a liking for gossip and scandal, or
a desire for a complex saga deftly simplified and skillfully

told will get all they bargained for and more.

“Hit Men” hits hard enough to
make all previous attempts at mu-
sic biz exposes come off Eke broken-
bat foul tips. Dannen — & freelancer
highly regarded in investigative
journalistic circles - names
names. Plenty of them ... most
still in the business. He provides
details ... and tells you (in a
scrupulously annotated “Debts &
Sources” appendix) where he got
them.

Indies & Majors
Dannen’s twin — at times inter-
woven — themes are independent
promotion and the increasing dom-
inance of the major record com-

panies. For the first theme, he
focuses on promoters Joe Isgro and
Fred DiSipio, with a detour
through the payola scandal of the
late ’50s and a lot of attention to the
still-unfolding drama instigated by
NBC News'’s 1986 series of reports
on indie promotion.

The rise of the majors is seen
mainly through the eye of CBS and
its top execs, with a number of oth-
er companies and executives (past
and present) coming in for a close
look. The sketches of many of the
industry’s leading figures are un-
likely to be adapted for their of-
ficial bios, but make for absorbing

reading.

Minor errors and occasional
overstatements can be ferreted
out, but are unimportant in light of
the overall accuracy, richness of
detail, and insight Dannen pro-
vides. He understands the music
business at least as well as any out-
sider who’s tried to explain its intri-
cacies, and his outsider status per-
mits him the no-holds-barred can-
dor he needs to bring some key
points out in the open.

Inside Tips

For instance, he quotes a tip-
sheet publisher’s response to a pro-
motion man’s query about why his
label should use the tipsheet’s ser-
vices. “Let’s assume,” the pub-
lisher says, ““I cannot get a record
played. Do you think I can keep one
(author’s emphasis) from being
played?” In one succinct quotation,
for the general public and the in-
dustry to read, Dannen has pin-
pointed the reason that tipsheets,
from the distant past to the present

day, continue to flourish.

If it had been only a quickie ex-
ploitation volume, ‘“Hit Men,” be-
cause of its subject matter, would
still be a must-read for industry-
ites. Dannen, however, has pre-
sented an unflattering but potent
portrait in this book, well worth the
time to examine. Will there be a se-

Getting listeners and
keeping them has been
the dream of radio
stations from the
beginning of time.
There are a lot of great
promotions and a lot of
terrific strategies, but
stations have discovered
that to be a success
book after book, on-
going marketing is
needed.

No one marketing
strategy is the answer.
ANnd no one-shot, one-
book promotion is
going to get the job
done. That's why at
The Radio Marketing
Dept. we work with you
in determining and
providing the abpropri-
ate service to get you
listeners...and siay with
you in maintaining
those valuable contacts.

Listeners.

66 Maple Avenue ¢ Morristown ¢ New Jersey © 07960 ¢ 201 » 993 ¢ 8717 « FAX 201 » 984 « 5115

We get
them.
And we
keep
them

marketing strategies for
radio stations. Combine
that with my experience
as owner and creative
director of an advertising
agency, and you'll
understand why The
Radio Marketing Dept. is
the place to go for one-
stop marketing support.

The Radio Marketing
Dept. is the radio indus-
try’s source for direct
mail, telemarketing,
database management,
customized sales promo-
tions, listener promo-
tions, event planning
and creative design.

llene Adams, President
The Radic Marketing Dept.

Marketing has become
the buzz word of the
90’s, but it's something
I've been doing for
almost 20 years. As
former President and co-
founder of The Market-
ing Works, | developed
and executed innovative

If you want listeners, call
us. We know how to
get them, and how to
keep them. Call 201-
993-8717 to discuss
your plans for marketing
this fall.

T
RADIO

MARKETING
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quel? That may depend on how
business is conducted in the *90s.

i s
. WEEKEND BOX OFFICE
§ JULY 4-8
1 Die Hard 2 $21.74
§ (Fox)™
: 2 Days Of Thunder $10.70
(Paramount)
3 Dick Tracy $6.63
i (Buena Vista)
Q 4 Jetsons: The $5.03
Movie (Universal)*
5 Total Recall $4.21
2 (Tri-Star)
3 6 Another 48 Hrs. $4.06
i (Paramount)
7 RoboCop 2 $3.64
(Orion)
§ 8 Ghost Dad $3.18
} (Universal)
| 9 Gremlins 2: The $2.64

New Batch (Warner Bros.)
10 Pretty Woman $2.52
'E (Buena Vista)

All figures in millions
* First week in release
Source: Exhibitor Relations Co.

§ COMING ATTRACTIONS:
E‘F This week's openers include
E “The Adventures Of Ford Fair-
: lane,” starring cocky comedian

§ Andrew Dice Clay as a not-so-
private dick seeking a guitar that

3 once belonged to Jimi Hendrix.
Look for rockin’ roles by Wayne

. Newton, Tone Loc, Morris Day,
§ Motley Crues Vince Nelil, and

T

®DAYS OF THUNDER (DGC)

®DICK TRACY (Sire/WB)

Featured Artist: Danny Elfman
® JETSONS: THE MOVIE (MCA)

® PRETTY WOMAN (EMI)

¢ Single: Doubleback/ZZ Top (WB)
. ®BIRD ON A WIRE

Single: Hearts In Trouble/Chicago
Other Featured Artists: Guns N’ Roses, David Coverdale, Tina Turner

FEAT OF CLAY — Andrew
Dice Clay, smokin'.
Sheila E. onscreen, and songs
by all but Newton and Day on
the film’s Elektra soundtrack.
Meanwhile, the soundtrack
sports four singles — “Sea
Cruise” by Dion, “Glad To Be
Alive” by Teddy Pendergrass
& Lisa Fisher, “Last Time In
Paris” by Queensryche, and
“Unbelievable” by Yello — as
well as tunes from Billy Idol (the
AOR hit “Cradle Of Love”), Bon
Jovi's Richie Sambora (a cover
of Hendrix’'s “The Wind Cries
Mary”), and a remake of “I Ain't
Got You" (the Calvin Carter
composition previously covered
by the Yardbirds and the Blue
Oyster Cult) by the Diceman
himself.

SRR S i o

CURREN T

Single: Ridin’ The Rails/K.D. Lang & Take 6
Other Featured Artists: Ice-T, Jerry Lee Lewis, Erasure

® DICK TRACY: Original Score (Sire/WB)

Single: 1 Always Thought I'd See You Again/Tiffany
Other Featured Artists: XXL, Shane Sutton, Stunners

Singles: King Of Wishful Thinking/Go West
It Must Have Been Love/Roxette
Other Featured Artists: Robert Palmer, David Bowie, Natalie Cole
®BACK TO THE FUTURE PART Iil

Single: Bird On A Wire/Neville Brothers (A&M)
UPCOMING
® THE ADVENTURES OF FORD FAIRLANE (Elektra)

Singles: Unbelievable/Yello

Glad To Be Alive/Teddy Pendergrass & Lisa Fisher

Sea Cruise/Dion

Last Time In Paris/Queensryche

Other Featured Artists: Billy ldol, Tone-Loc, Richie Sambora

® FLATLINERS

Single: Party Town/Dave Stewart & The Spiritual Cowboys (Arista)

©® YOUNG GUNS |1

Single: Blaze Of Glory/Jon Bon Jovi {Mercury)

® PROBLEM CHILD

Single: Problem Child/Beach Boys (RCA)

o BRI

SR




The follow-up to the across-the-board smash “Baby, It's Tonight” Produced by David Tyson Remixed by Chris
Lord-Alge and Jeff Lord-Alge From thealbum A View From 3rd Street. Watch for the video directed by Kiefer Sutherland:

Management: E.L. Management Inc./Ed Leffler E ©1990 Reprise Records
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AIRS AUGUST 17 - 19

UNISTAR

A three hour radio special
including interviews with

all three group members and
all their classic songs: from
*“Suite: Judy Blue Eyes,”
“Wooden Ships” and
“Marrakesh Express,” and
their greatest solo music,

to tracks from their latest
album Live It Up.

Call Unistar today to reserve
this exclusive radio special
for your market. Call

800-654-3904. *

*Available on a swap/exchange
basis to stations in the top

170 Arbitron-rated

v metro markets.

i

.
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First BASE Music Libraries

from old age? If it’s time to
pump a little life into your sta-
tion promos, you might want to
check out SP Productions’ three
new libraries processed with the
“Bedini Audio Spacial Environ-
ment (BASE) System.”
According to the company, the li-
braries are the only ones in the
world to utilize the BASE technolo-
gy. Stations can choose from the

Is your music library suffering

single-disc “Chainsaw One,” the
double-CD “Turbo Techsonics,”
and the nine-CD “Techsonics 2 *
The Music Library,” the last of
which includes free updates.

All libraries feature a variety of
unusual “power parts,” high-ener-
gy promo beds, and commercial
music. Licensing fees are based on
Arbitron market rank. For more
info, call the Chesapeake, VA-
based company at (804) 547-4000.

Turntable/CD Player
Blends Two Technologies

magine a stereo component that not only plays compact discs, but aiso
spins vinyl recordings. The folks at Chatsworth, CA-based Sanyo
Fisher did just that, then built one: the “"DAC-145" (pictured).

When used as a CD player, the DAC-145 provides audiophiles with a
five-disc carousel and other familiar functions (seek/scan, pause, random
play, programmable memory, etc.).

However, at the flick of a switch, the DAC-145 becomes a turntable
capable of playing LPs and 45s (thanks to a raised capstan and pad).

The unit also comes with a 30-function remote control. List price:
$350. For more info, call (818) 998-7322.

Video Images Via Radio

he latest data-compression
software from British Tele-
communications PLC ena-
bles users to transmit video pic-

tures almost anywhere in the world
— via high-frequency radio waves.

Although you’ll need a personal
computer, a modem, and a video
camera in addition to your radio,

the method is cheaper than a satel-
lite dish and support equipment. In
fact, it costs only about as much as
a phone call.

The technology has a variety of
applications. British Telecomm ex-
pects its system to be used on off-
shore oil rigs, remote military sta-
tions, and border outposts within a
year.

OVERVIEW
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Compact VCR,
Camcorder &
Monitor Combo

ove making home videos,
L but hate lugging around all

that equipment? JVC has
combined a Super VHS-C hi-fi
VCR, a CCD video camera, and
a three-inch LCD color monitor
with a built-in speaker into a por-
table video system dubbed the
“SC-FOO7U."

The interchangeable modules
can be used separately, as one
complete unit, or connected
with cables (included) for a
variety of configurations.

A rechargeable battery pack
comes with the unit. An optional
carrying case is available as
well. Suggested retail price:
$2439. For more info, call the
Elmwood Park, NJ-based com-
pany at (201) 794-3900.

Sci-Fi Security
System Comes
Down To Earth

ntil recently, the only place

you could find a retina

scanner was aboard the
Starship Enterprise. However, the
Hackensack, NJ-based Buyers
Laboratory informs us that such
devices (which scan the eye to
identify a person) are now avail-
able in commercial security sys-
tems.

Among the systems’ advant-
ages: There are no keys, cards, or
codes to be lost, stolen, or forgot-
ten. Even identical twins can’t fool
a scanner — they have different
retina patterns!

| System Provides A High-

Tech Trip To Altered States

T ired of this world? This real-
ity? If so, enter another —
or several others — by sim-
ply strapping on some mind-bend-
ing gear and plugging into a sys-
tem developed by the Redwood Ci-
ty, CA-based VPL Corporation.

The system, dubbed “RB2”
(Reality Built For Two), allows
folks to mentally transport them-
selves to various “Visual Reality”
worlds via an ‘EyePhone” (a
helmet with goggles that serve asa
miniature viewing screen) and a
DataGlove (a joystick-like glove
that operates a “hand” in the
system’s computer-generated
twilight zones).

Once the gear is in place,
wearers can explore a variety of
3-D landscapes — complete with
images that dart in and out of view.

One sequence, described in a re-
cent Los Angeles Times article,

recalls how the computer hand can
be manipulated to reach out and
touch a hat, which then turns into a
blossoming rose.

Practical Applications

The Visual Reality device is not
all fun and games. For example, it
can be used by doctors (to create
and study models of bones, mus-
cles, etc.), by architects (to display
designs and landscapes), and sci-
entists (to visualize chemical com-
pounds, aerodynamic designs,
etc.).

What’s more, NASA is reported-
ly developing its own visual reality
technology so that humans can in-
terface with (and control) robots in
space.

Whether you regard the RB2 sys-
tem as a learning device, tool, or
toy, one thing is certain: It ain’t
cheap. The complete system (for a
single user) is retail-priced at
$225,000.

|

broadcast quality transmissions.

Extend Remote Possibilities

cton, MA-based Comrex Corporation recently introduced its new
A “PLXmicro” battery-operated frequency extender — a portable de-
vice that transforms cellular (and standard) telephone signals into
The extender (pictured here with a cellular phone) eliminates the need
for dedicated phone lines, satellite transmission, and microwave links,
therefore allowing reporters more freedom to cover breaking news and on-
location jocks greater flexibility with remotes.
The gadget comes equipped with a monitor decoder, hybrid cir:
cuitry, and headphone output, and can also be wired to run on AC power.
List price: $1450. For more info, phone (508) 263-1800.

Now all your DJs can have "that sound"
with the ProAnnouncer 500 broadcast

speech processor. Its advanced mono-

lithic circuitry, designed by noted consul-
tant Jim Loupas, is packed with process-
ing power. Three-band EQ optimized for
the human voice. A uniqgue compressor

that gives you more punch and talk
power without noise rush-up. A balanced
input that goes from mic to line level,
plus a "popless” remotely insertable
effects send and more. AIR Corp. has
done it all—and done it right.

The AIR Corp.

ProAnnouncer 500

Only $599

Call 800-622-0022 TODAY
Canada 800-268-6817
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BABYFACE
"My Kinda Girl”

|« CHR Chart: 27)

e Now on 146 CHR
Reporters - 57%

¢ Urban
Contemporary
Chart -©

¢ Multi-Platinum
Album

KMEL 9-7 KC101 add
Y107 16-8 HOT  B93 21-16

KRBE 15-12
Y100 add

PWRPIG 8-6 HOT KTUX 18-15 HOT KZIFM 17-12
Q105 14-9 HOT 799 16-13 HOT  HOT95 14-11

KBEQ add WAVA 20-17 KZI0 add

KDWB deb 21 PWR99 28-25  KAY107 add
WKBQ add 40  WNVZ 28-23 X100 12-8

KGGI add WLOL 27-23 KFBQ 22-13 HOT
FM102 9-8 ...And many more!!

'oc’o s rc“"/@

GLORIA

ESTEFAN
“Cuts Both Ways’

CHR
NEW &
ACTIVE

Now on 87 r(H-R.'Rprteyrs KGGI

Induding: K98 deb 28

Y100 1-1 HOT WPLJ WCKZ add 36

WNCI 25-22 PRO-FM  KZFM 31-25

KIIS deb 30 KSAQ KBFM 27-22

KXYQ 11-3 HOT ~ PWRPIG Y107 30-24

KCPX 8-4 HOT Q95 KTUX 28-21

KISN 35-31 KBEQ WOVV deb 23
WOMX 14-10 HOT KPLZ 95XIL 30-20

199 26-21 HOT  KUBE KIXY 16-11 HOT
B104 25-19 PWR96  KPAT 25-17 HOT
WXKS KITY .
WIOU KTFM Gpis

OVERVIEW

s )
Columbia artists from the label’s “Hitchhiker Exampler” LP performed during Nashville’s annual Summer
Lights music fest. Thumbing a ride out of Guitar Town are (I-r) Darden Smith, James McMurtry, the O’Kanes’
Jamie O'Hara, Shawn Colvin, Mary-Chapin Carpenter, and the O'Kanes’ Kieran Kane.

A&M Says Y.E.S. To Jobs
6 .

A&M recently hosted its annual Y.E.S. (Youth Entertainment Summer) To Jobs orientation, and announced
that the label has created a scholarship fund awarding $3000 to each of three selected students. Getting
orfented are (I-r) Y.E.S. students Carl Beverly and Jeffrey Adames, A&M President/CEQ Jerry Moss,
Y.E.S. Program Director Jaleesa Hazzard, actress/orientation host Dawnn Lewis, the label’s Karen Ken-
nedy, Y.E.S. student Kristal Shipp, A&M VP/GM Al Cafaro, and Y.E.S. student Tamila Thompson.

OO SV S VU SR Ser — e L)

Grape And Lobster

Polydor AOR promo maven Billy Cox shared music, memories, and a meal with original Moby Grape
members, now reunited, after the band’s L.A.’s gig. Chowing down during a lobster dinner are (I-r) a
young Moby fan, original Grapeman Peter Lewis, Cox, band member Dan Abernathy, and original Grapes
Don Stevenson, Jerry Miller, and Bob Mosley.
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WNRJ Ups
Summers
To PD

WNRJ/Marysville-Columbus,
OH Asst. PD/afternoon personality
Bob Summers has been upped to
PD/morning man at the Media
Management CHR. PD/morning
man Mike Motley exits the station
over what VP/GM Chris Forgy
called “‘some differences of opi-
nion.”

Forgy added, “Bob’s role as
APD made him keenly aware of
the format, and his intense atten-
tion to detail made him the right
person for the post.”

Summers told R&R, ‘“We're go-
ing to be even more visible in the
market, making no real drastic
changes, but placing more of an
emphasis on being the station with
the most music and fun. We're start-
ing to feel public reaction swing
our way as people notice a big dif-
ference between us and [ crosstown
CHR and market leader] WNCL."”

WAFX Names
Jason SM

Steve Jason

WJQI/Norfolk GSM Steve Jason
has taken the same job at cross-
town Classic Rock WAFX (The
Fox). He succeeds Paul Katabian,
who was recently upped to GM.

“Steve and I started in the busi-
ness together, and I've always had
a lot of respect for him,” Katabian
noted. “He was a very formidable
opponent, and we're really fortun-
ate to have him on our side.”

Prior to joining WJQI, Jason was
GSM at AOR WNOR.

Wallace
Appointed
Island VP/Sales

Joe Wallace has been named
VP/Sales at Island Records, re-
porting to company President
Mike Bone.

“We're looking forward to Joe
joining our growing executive
team,” said Bone. “His intellect,
drive, and experience are perfect
for our needs.”

Wallace joins Island from the Di-
rector/Sales post at Broadcast
Data Systems. He was previously
VP/Sales for Gaia/Gramavision
Records, and was with RCA Rec-
ords for 18 years.

WXLN
Rises Again
As CHR
WZKS

As expected, Neon Communica-
tions’ recently acquired religious
WXLN/Louisville flipped to CHR
WZKS (Kiss 104) last week (7/4).

Exec. VP Buddy Scott told R&R,
“Kiss 104 is a CHR with an adult
flavor. We're playing most of the
national CHR hits, with the excep-
tion of the harder rock and rap/
dance records. However, dance
and pop are a major part of the for-
mat, with some recurrents and a
few oldies for flavor.

“Until now, this market’s had
just one CHR, WDJX, and one AC,
WVEZ, which is pretty soft-
sounding. Our on-air positioning
slogan is, ‘Not as sleepy as EZ and
more variety than 'DJX.’ ” Scott
added that billboards are up and a
TV campaign is running.

PD Joel Widdows told R&R, “So
far the reaction is pretty strong.
We're putting a lot of listeners on
the air to do testimonials, which is
helping to define our sound in their
words. We’ve found the right niche
for Kiss 104.”

Thomas Takes WSJS PD Post

Andy Thomas has been tapped to
fill the five-year PD vacancy at
News/Talk WSJS/Winston-Salem.
Thomas, previously PD of WVOC/
Columbia, SC, will also handle PM
drive.

Commented WSJS GM Howard
Nemenz, “Andy was producing a
Talk format in Columbia that is ex-
actly what we want to be. He
comes with great references and
received great press for his innova-
tive programming.”

Thomas’s first task is to put the
finishing touches on WSJS'’s transi-
tion from Full-Service AC to News/
Talk, a process that began a year

Double Nelson

ago. “It’s exciting to be withan AM
station that’s doing well and just
needs a little fine-tuning,” said
Thomas. “The station has been
adding talk segments over the past
year. I'm just bringing the pieces
together.”

Thomas, a self-described “AM
specialist,” has spent his entire 12
years in radio at AM stations. Prior
to his three-and-a-half years at
WVOC, he was a Talk host at Buf-
falo’s WKBW (now WWKB) and
WEBR, as well as WARD/Scran-
ton. He began his career on-air at
then-Country WCTR/Chestertown,
MD.

DQC recording artists Nelson took the stage at L.A.'s Roxy recently to showcase material from their new LP, “After The
Rain.” Enjoying some backstage banter are (I-r) the label's President Eddie Rosenblatt and GM Marko Babineau, the band's
Matthew and Gunnar Nelson, and DGC VP Eddie Gilreath.

wwWwW americanradiohictory com
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Live From Knebworth

Westwood One’s Chairman/CEQ Norm Pattiz (I) and VP David Knight (r) stayed
behind the scenes at Knebworth ‘90 as the radio network broadcast the entire
concert, which benefitted the Nordoff-Robbins Music Therapy Centre. Pictured
with Pattiz and Knight is famed manager Bill Curbishley (the Who, Robert Plant).

LETTER

An open letter to the radio industry:

One of the most valuable tools of
the trade is listener inforration. in a
recent Perspectives column (R&R,
5/11), PDs and consuitants dis-
cussed ways in which Arbitron
might improve its service from a
PD’s viewpoint. Improving the
ratings services to make them more
usable as programming and sales
tools is certainly in radio’s best in-
terest.

With this in mind, it's important to
point out a major difference in the
services provided by Arbitron and
Birch. Arbitron gives us valuable
unaided listener perception data in
the form of verbatim diary com-
ments. Birch has yet to consider
implementing this added value item.

Programmers and consultants
agree the comments add value to
Arbitron’s service — especially to
those stations that don't have the
money to contract a fuil-blown per-
ceptual study. And some feel the
ability to review the raw data justi-
fies Arbitron’s additional cost.

The verbatim comments are SO
valuable because there's no recall
involved. What we see when we
read the comments are those is-
sues ... at the top of [the lis-
tener's] mind at that moment. We
fearn the average listener’s opinion,
frustration, and confusion with a
station’s air personalities, music,
contests, feature programming,
marketing, etc. Sure, the verbatim
comments have given us our share
of gray hair, but we need to know if

Birch: Verbatim
Comments, Please

what we are [or aren't] doing on-alr
Is being received by the listeners.

According to Phlilip Beswick,
Birch/Scarborough's Sr. VP/Broad-
cast Group, “Expanding the Birch
survey, even by a minute, would
dramatically {affect] the cost. Radio
is paying higher rates for the Birch/
Scarborough research compared to
that paid by the package goods or
automotive industries . . . radio is
paying a very, very high propor-
tion.”

However,
solutions:

* Eliminate a qualitative question
that radio feels is less important,

® Include a follow-up malling to
the phone interview. A postcard
with simple questions and verbatim
comments wouldn't cost much
more than the savings on the tele-
phone call.

it radio is picking up the tab for
this research, isn't it entitled to
determine the type of research it's
buying? Yes, in the end Birch is
cheaper than Arbitron. But Is Birch
sacrificing savings for service?

I've proposed to Mr. Beswick that
Birch pose the following question to
its largest client — radio: “Would
verbatim responses to a question
soliciting listeners’ comments about
radio stations in your market be of
value to you as a Birch subscriber?’
| think radio’s response would be a
resounding, verbatim “Yes!"

there are alternative

—George Harris,
Harris Communications

Marley Fund Initiated

ﬂ

w

e
»

...

Island Chairman/founder Chris Blackwell presented Amnesty International USA's
Curt Goering with checks totaling $75,000 — the first of ten annual donations to
the Bob Marley Memorial Fund. Checking out the larger-than-life loot are (I-r) Bob
Marley Foundation Director Neville Garrick, Rita Marley (widow of the late recor-
ding artist), Goering, and Blackwell.
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“THE BRQ‘JQS

“Live Like a King”

The New Single
From The Album THE Brojos

Written, Arranged, Produced and Performed by The Brojos
Management: Steve Wax/Garry C. Kief
Stiletto Management, Inc.

@

©1990 Warner Bros. Records Inc.
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Radio

® JODY DUNOWITZ is tapped as
Sales Manager at WFAN/New York.
She was most recently Retail Sales Di-
rector at the New York Post. Concur-
rently, RICK ROSENFELT is promoted
from LSM to Sales Manager, and LEW-
IS SCHRECK is upped from NSM/Mets
Sales Coordinator to Director/Sports
Sales & Special Packaging.

@ CHRIS BOWLBY rejoins KKDJ/Fres-
no as LSM. He was previously an AE at
KKRZ/Portiand.

® NORMAN PRUSSLIN, GM at WUSB-
FM/Stony Brook, NY, was reelected
Board Chair of the Intercollegiate
Broadcasting System (IBS), the na-
tion's largest noncommercial radio sta-
tion membership organization.

Records

® MICHELE ADAMS steps up from
Marketing Coordinator to National Mar-
keting Manager/Black Music at Capitol
Records.

Michele Adams Mark “Money"” Green

® MARK ‘“MONEY"’ GREEN is upped
from Manager, Jazz/Retail to National
Urban Marketing Manager at EMI.

CHANGES

Bruce Pollack becomes Manager/
Los Angeles office at Katz Radio.

Mark Riordan is upped from Sr. AE
to Manager/St. Louis office at Republic
Radio.

Ann Jackson moves to KINK/Port-
land as an AE.

Mary Petruso joins WAVV/Naples,
FL as an AE.

Joseph Lotito becomes an AE at
WSEN-AM & FM/Baidwinsville, NY.

Linda Engbrenghof Tom Callahan

©® LINDA ENGBRENGHOF shifts to Ar-
ista Records as Regional Marketing Di-
rector/West Coast. She had been West
Coast Regional Sales & Marketing
Manager/National Video Sales Manag-
er at Island Records.

® TOM CALLAHAN joins Virgin Rec-
ords as National AC Manager. He had
been National Promotion Manager/
Adult Formats at IRS Records.

® ROBERT ADAMS is tapped as Mid-
Atlantic Promotion & Marketing Manag-
er at Elektra Entertainment. He was
most recently GM at KCEP/Las Vegas.
Also at the label, BETH JACOBSON is
upped from Manager/National Press &
Media Relations to Director/Press &
Media Relations, East Coast.

® AMY GROSSER moves to IRS Rec-
ords as West Coast Promotion Manag-
er. She was formerly an editor at
FMQB Album Report.

Ron Wilcox

Amy Grosser

® RON WILCOX is upped from VP/
Business Affairs, East Coast to Sr. VP/
Business Affalrs & Administration at
CBS Records.

® DCC COMPACT CLASSICS has ac-
quired SHELTER RECORDS. The sale
includes all Shelter master tapes by art-
ists such as LEON RUSSELL, PHOEBE
SNOW, DWIGHT TWILLEY, and
FREDDIE KING. DCC has been distrib-
uting and marketing Shelter titles for
nearly two years.

® NORMAN EPSTEIN is elevated to
Sr. VP/Administration at MCA Music
Entertainment Group. He had been
VP/Administration at MCA Records.

Norman Epstein  Sherry Orson

Industry

@ SHERRY ORSON becomes Manag-
er/Creative Services at MCA Music
Publishing. She was formerly Creative
Manager at Virgin Music.

@BETSY SOKOLOW joins Set To Run
Public Relations as Sr. VP. She was a
Sr. Publicist at Columbia Pictures and
National Talent Coordinator for Earth
Day 1990. Concurrently, Set To Run
Sr. AE JOCELYNN LOEBL steps up to
VP,

—Holly Sklar

For The Record

Last week on this page, newly
appointed CBS Music Publishing
President Marvin Cohn’'s name
was incorrectly spelled as Cohen.

Also, the correct phone number
for 4PM Records is (201) 261-
3774; the fax number is (201)
261-1308.

PROS ON THE LOOSE

Steve Barnes — Promotions/morn-
ings KISQ/Corpus Christi, TX (5612)
883-4740

Sean Hall — MD/middays KISQ/Cor-
pus Christi (512) 854-0354

Bob Jennings — PD/mornings

Bob Newquist — Promo. Dir. KKFR/
Phoenix (602) 285-0071

Jack Riccardi — Afternoons WVBF/
Boston (617) 969-9107

Karen Tommie — Production Dir./
middays WAIL/Key West, FL (305)
294-9611

Tod Tucker — PD/afternoons KiSQ/
Corpus Christi (512) 993-5392

KRSP (AM)/Salt Lake City (801) 969-
9617
Gary Michaels —

PD/mornings

Steve Rivers first hit the air at
WVLK/Lexington, KY in 1972,
his first PD gig came three years
later at WGNG/Providence. He
went on to program WAPE/Jack-
sonville in '77, KOPA/Phoenix in
'78, and WRBQ (Q105)/Tampa in
1983. Five years ago today, Riv-
ers took the PD post at KMEL/San
Francisco. He left in 1986 to pro-
gram KIIS-AM & FMILos Angeles,
then joined WZOU/Boston as PD
in 1989.
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Steve Rivers

1YEAR AGO TODAY

@ Norman Drubner and David Pearlman form First City Broadcasting
® Peter Coughlin appointed WGKT & WPHD/Buffalo President/GM
® Trip Reeb chosen as KROQ/Los Angeies GM

@ Craig Ashwood promoted to WQXI/Atlanta PD

® Rick Carroll dies at age 42

5 YEARS AGO TODAY

O KHTT & KSJO/San Jose name Gary Rodriguez VP/GM and
Dana Jang OM/PD

®Fred Schumacher arrives at KMPS-AM & FM/Seattle as GM

@ Jim Williams upped to WJYL/Louisville PD

® Joe Cipriano joins KIIS-FM/Los Angeles as weekender
Dave Donovan

10 YEARS AGO TODAY

® Nick Verbitsky upped to Mutual Sr. VP/Operations & Stations

® Gerry Peterson selected as KFRC/San Francisco PD

@ Boardwalk Entertainment taps Ellen Wolff as VP/Creative Services
and David Shein as VP/Business Affairs

® Cliff Winston tapped as KMJM/St. Louis MD

® Group W buys KJQY/San Diego from Heftel for $7.25 million

15 YEARS AGO TODAY’

® WPcZ/Pittsburgh boosts Buzz Bennett to OM, names
Charlie Lake PD

@ Jim Carnegie takes KUDL/Kansas City OM slot

® John Long swings to WAPE/Jacksonville as PD

— Hurricane Heeran
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Music Scheduler: No Contract!

POWERPLAY

fastest to schedule, and easiest to
edit to excellence. POWERPLAY
schedules music in minutes, then
drops into the editor and finds
every song that doesn’t pass your
tests. You'll reconcile sweeps as
fast as lightning, because
POWERPLAY suggests the per-
fect revisions.

At last:

Music rotation
software that leases month-to-
month! Find out why nobody can-
cels. It's POWERPLAY, and its’
playlists are so perfect that several

hundred winning stations have
already made the move!
POWERPLAY is the best
music scheduler for IBM XTs, ATs
or compatible: Simplest to learn,

WWW.americanradiohistorv.com

You'll teach our automatic
editor your programming secrets to
do the job itself so your station
sounds perfect! You'll save hours
a week at the computer.

Call Century 21 today for a
working copy of POWERPLAY
on a free trial. There’s no obliga-
tion.

century 2]

PROGRAMMING, INC.
14444 Beltwood Parkway, Dallas, Texas 75244
US & Canada: Call Toll-Free (800) 937-2100
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ELSON

“(Can’t Live Without Your)
Love And Affection”

o Over 120 CHR Stations

o Sales Over 250,000 in
2 Weeks

e Billboard Pop Albums
Debut 136*
e #3 Requests m

Exploding At:  KXYQ deb 24
B94 odd KCPX add
WGH 35-28 KPLZ

KSAQ 37-33 KUBE

Q102 26-21 PIRATE 22-16

WPHR 25-19 HOT KQKQ 30-15 HOT
WKBQ 19-11 HOT AOR Tracks: &

SUNDAYS

Here s Where The Story Ends”

o Total Sales Approaching

KSAQ deb 39 WHTO

300,000 KUBE KQiz
o Billboard Pop Albyms 52*-45*  WPST KISR
WBBQ KZll

e .. Buz Bin For-10 Weeks! K106 KNIN
- . KIFM KPAT

o #1 Alternative Record HOT949 KRS
Evthyiion WNYP KFBQ

o KNRJ #9 (Top 3 Phones) 698 KFTZ

“Hearts In Trouble”
the first single and video
from the motion pictwre soundtrack

W T

[

CHR MOST ADDED!

* From the Bi t Soundtrack ef the Summer --
Already Gold and Well on Its Way to Platinum!

o Billboard Pop Mbums Debut 95* - 43*

o Added At

o First Week 3 (HR Reporters
Including WNCI & Y108

#esH

0AVID GESFEN COMPANY

© 1990 THE DAVID GEFFEN (OMPANY
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here’s never been much brotherly love
between longtime Philly competitors
WMMR and WYSP, but the two

rockers’ relationship became even more
strained last week when 'MMR replayed
segments of the star-studded Knebworth
charity concert.

Problem was, Group W's '"MMR never had
the rights to the concert . . . Westwood One

| granted them to Infinity’s 'YSP! According to

WYSP VP/GM Ken Stevens, his station had
even sent letters to WMMR in advance of the
show, warning the latter not to air any of the
concert.

'"MMR apparently ignored that letter as well
as several C&Ds issued by Infinity and
Westwood One, and aired segments from the
concert for at least four days after the June
30 show.

WW1 VP/Affiliate Relations Craig
Whetstine told ST, “This is not about leaking
a record and waiting for a C&D. We expect to
aggressively resolve this matter so that it can
be clear to all parties that it can in no way be
repeated.” WYSP’s Stevens said his station
was exploring the possibility of legal action.

Over at WMMR, consultant/interim OM
George Harrrs said succrnctly, “Fuck ’YSP ”
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ST hears that if RCA Exec VP chk
Dobbis becomes President at Polydor, the
label will relocate from L.A. to NY (but will
continue to maintain an L.A. office). Adding
weight to the rumor: the knowledge that
PolyGram/CEQ Alain Levy will be based in
London and the word that Dobbis doesn't want
to leave NYC.

ST also hears that while serious
discussions are still underway, Dobbis hasn’t
approached RCA Prez Bob Buziak for a
release from his current deal . . . yet. Calls to
Buziak went unreturned, as he’s vacationing.

In any event, new Polydor VP/Promo Mel
Delatte has announced that Boston rep Joe
Riccitelli will move to NY to become the
label's EC Nat'l Promo rep and that Atlanta rep
Laura Hinson will segue to L.A. and the WC
Nat’l Promo post.

Delatte also said there'd be
announcements pending for promo slots in
NY, Denver, Seattle, and Washington, DC,
adding that the Twin Cities region will be
consolidated and split between Chicago and
St. Louis.

ST hears that the ink is drying on the

"WYSP, WMMR War Over Knebworth

Premature
Extrapolations

* [s WMMS/Cleveland OM Rich Piombino In
line for the vacant OM post at WMMR/Philly? That's
the H-O-T rumor, but '"MMR consultant/interim OM
George Harris told ST, “We've just begun the inter-
view process, and {Piombino) hasn't interviewed
yet.” Regardless, look for Piombino to resign real
soon.

* |s Q105/Tampa talking with Y107/Nashville
PO Louis Kaplan? Kaplan trained under crosstown
Power Pig PD Marc Chase when they were both at
Y107, so Lou knows Jacor's bag o' tricks. {(Edens
VP Garry Wall denies the rumor.) Meanwhile, those
rumbles of KJMZ/Dallas MD Carolyn Robbins mov-
ing to Q105 refuse to die.

* Rumors that Nationwide's “pop alternative”
KNRJ/Houston will make a format change won't stop.
So far there has been no agency “dog-and-pony
show' to make the advertisers aware of any shift in di-
rection, although market speculation has KNRJ
switching to KHMX on Friday, July 13. (Don't count
on it, but you might hear some “fun 'n’ games” on the
air.) Meanwhile, KNRJ has hired Kurt Glichrist as
Research Director.

* Will WPLJINY’s moming team come from NY,
Phoenix, Chicago, or Boston?

¢ Is Urban WJHM/Greensboro about to make a
BIG change?

s |s Easy Listening KQY T/Tucson readying a for-
mat change to CHR?

* What was “Mrs. Uglee” {Annie Lousteau) do-
ing on the air last week with her husband, "“Mr.
Uglee” (PD/moming dude Jerry Lousteau), at
KCPX/SLC?

Former Mercury Nat'l| Dir. Pop Promo Kyle
Hetherington has been named VP/CHR
Promo at Hollywood Records, and she'll being
assembling a 12-to-14-person regional staff.

Reach her at (818) 560 731 6

U S Drstrrct Judge James Ideman has
cleared the way for the conspiracy, fraud,
racketeering, and payola trial of indie record
promoter Joe Isgro to begin August 14. Ex-
Columbia Records promo exec Ray
Anderson and former Isgro associate Jeffrey
Monka are co-defendants with Isgro on some
of the charges.

Ideman shunted a defense motion to
dismiss the racketeering charges against Isgro.
Ideman also declared that a lengthy memo
written by former prosecutor Marvin Rudnick
{which details Justice Department infighting
over the investigation) would “be of no help to
the defense,” and refused to allow it into court

partial purchase of IRS Records by records. Continued on Page 26
Capitol/EMI.
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NEW & ACTIVE
104/12

PWR99 27-23 HOT
Y95 23-16 HOT
KSAQ 12-9 HOT
WPHR 16-13 HOT
KPLZ 16-12 HOT
PIRATE 14-9 HOT
98PXY 29-25 HOT
WYCR 35-28 HOT
K106 8-5 HOT
X106 7-4 HOT
WOKI 19-15 HOT
WRVQ 13-9 HOT
92X 14-7 HOT

WGTZ 30-25 HOT
KF95 21-15 HOT
KRZR 4-4 HOT
WKSF deb 38 HOT
Q104 10-7 HOT
KNIN 25-15 HOT
KTXY 34-20 HOT
KKHT 16-9 HOT
KFMW 28-20 HOT
ZFUN 12-6 HOT
Y97 29-24 HOT
0K95 36-30 HOT

KEGL 15-14 KXYQ 24-20  KKYK add 26
WGH deb 35 KUBE 18-16  WABB add
195 24-18  JET-FM 31-24 WKDD add
WDFX 6-4  WBBQ deb 18  KQKQ 16-9
WHYT 5-5 195 13-9 WZOK add
KBEQ 30-28 W(GQ 34-26 KMYZ add
Y108 add 30 G105 add WHOT add

250,000 Units Sold In
The Last 10 Days -
Heading Toward Platinum

Top 5 Phones Everywhere
MTV Heavy Rotation

#y- BB

1990 Siash Records

STREET TALK:

Continued from Page 24

Acting on defense complaints that the
Justice Department has been sluggish in
sharing the evidence from its investigation,
Ideman ordered the Feds to turn over Grand

Two companies that provide computerized
audience research data have settled their
defamation and trade infringement differences
out of court. Birmingham, AL-based Tapscan
had accused Chicago-based Strata Research
of placing ads in trade publications to spread
false information about Tapscan. It also
accused Strata of obtaining Tapscan’s
computer discs to help design its own
software system.

Strata President/CEO Roger Skoinik
called the lawsuit “frivolous,” and said his
company agreed to a $20,000 settlement to
avoid “at least two more years of litigation.”
Skolnik also said Tapscan had originally sought
$100 million in damages.

Tapscan Exec. VP/COO Dan Cariisle
remarked, “We're just glad to see a court-
enforced standard of conduct in place that
puts everybody on a level playing field.” Both
companies agreed not to badmouth each other
in the future.

Gold KQFX/Austin ups PD Kelly Caris to
GM, replacing Greg Hale, who moves into
outdoor advertising in Houston.

in an attempt to unite and mobilize the
creative forces (whether in A&R, advertising,
graphic design, merchandising, publicity, or
video) at work in the record industry, Virgin
co-honchos Jeff Ayerhoff and Jordan Harris
set up a meeting at L.A.'s Four Seasons hotel
Wednesday (7/11) to “express our outrage at
{(censorship) policies which threaten free
speech and smack of racism.”

| }f The Suit Fits e
e KWOD/Sacramento owner Ed Stoiz has
filed a $10 million libel suit in U.S. District

Court against crosstown CHR KSFM (FM102).
Stolz is enraged over comments that FM102

Label Copy

¢ Recently returned Rhino Sr. Dir./Promo Rich
Schmidt exits for the VP/Marketing gig at Enigma, as
Frenchy Gauthier segues to Enigma VP/Video. New
to Enigma's regional staff is KCAL/Riverside MD Kim
Alexander, who'll handie the tower half of the West
Coast. And . . . look for significant forthcoming an-
nouncements about Sr. VP/Promo Sam Kaiser and
Sr. VP/Sales Jayne Simon.

o Atco KC rep Lorte Counter is now doing Mer-
cury's L.A. promotion. Mercury also lures Getfen De-
troit rep Justin Fontain for the same duties cross-
town. Meanwhile, Mark LaSpina exits FMQB to rep
Mercury in Philly, replacing Don Coddington, who
moved to NY and the label’s Dir./Natl CHR gig.

2 HOT 103 — Despite 2 Live Crew’s problems at the
Dallas Longhorn club this past weekend (not getting
paid, not playing, audlence rioting), the group perfor-
med two relatively hassle-free shows for KTFM (Hot
1083)/San Antonio on Friday (7/6).

The first — a “clean” version — drew but 1000 peo-
ple to a city park still soggy with the day’s rain. Even
so, the local “noise police” braved the mud to temp-
orarily hatt the show and demand the volume be low-
ered.

That night, however, a capacity crowd of 1500 pack-
ed — check out the top photo — a local club for the
“nasty” show. Seen making the backstage scene
along with a palr of 2 Live Crew members and their
dancers are (back row, I-r) KTFM PD Rick “Big Dog”
Hayes and morning dudes Sonny Melendrez and
Mark Allen; (front row, I-r) morning driver Anna
Deharo and OM Bob Perry.

morning man Chris Colilns alilegedly made on
June 30, 1989 (“"KWOD hates gays and
blacks”) as well as C.C.’s reportedly asking
listeners to file complaints with the FCC. While
no complaints were lodged, Stolz claimed
advertisers and listeners turned the station off
as a result of Collins’s statements.

Collins was apparently responding to
derogatory remarks that had been made by
then-KWOD morning man Pat Garrett, which
had caused an uproar in the local gay
community. Stolz claims Collins’s remarks also
resulted in threats against his employees and a
loss of business due to a subsequent drop in
KWOQOD'’s ratings. FM102 VP/GM Jerry
McKenna was unavailable for comment.

e EZ Communications has sent a formal
letter to former B97/New Orleans PD Bob
Mitcheli warning of legal action over his
working as a consultant at crosstown Hot AC
WMXZ. Mitchell, who has 90 days left on his
six-month noncompete clause, and WMXZ
owner Stoner Broadcasting are checking their

Continued on Page 28

(ADVERTISEMENT)

McVay Media radio consultants score big,
again! The consultancy posted an 80% win
ratio in the most recent ratings sweep. The
full-service consultancy continues to lead all
major broadcast consuitants.

R N

 Consultants Win

e i o -

by e v AT -
Welcome to seven new client stations.
Adult-Contemporary KLSY/Seattle, KKYY

(Y-95)/San Diego, WNLT (Lite 96.1)/Tampa,
WWLI (Lite 105)/Providence and WMXB
(B103.7)/Richmond.

CHR WAYV/Atlantic City and Country
WQXK/Youngstown-Canton join McVay Media.

Call Mike McVay at (216) 892-1910
or Charlle Cook at (615) 373-2718.
Represented in Australia and New Zealand
by Quadrant Radio Strategies. Phone
(02) 959-4244.

(ADVERTISEMENT)

WWwWWw.americanradiohistorv.com



"CLOSE TO YOU"...

THE DEBUT SINGLE FROM THE ALBUM, BONAFIDE.
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5-STAR ROTATION VH-1
A MOST ADDED CHR
NEW & ACTIVE 115/22

WXKS 31-28 WLOL 21-18 KITY 22-19 wmMJQ 22-18
PWR99 30-27 KS104 add KTFM Z99 27-23

WVKS 26-21
KEGL add KKRZ 28-24 HOT102 37 e e [

KRBE 29 KISN 39-35 PWR106 1\ '3022 HOT
KSAQ deb 3¢ Q106 25 KKFR R S
PWRPIG 25-22 KUBE 27 FM102 27  103CIR 16-14
Q105 25 HOT97 KMEL KFRX 28-24
B96 add KJMZ HOT977 33

WPHR 22

AND DEVELOPING AT URBAN 21/7 INCLUDING:
WILD WDAS WAMO WHUR WMYK

74
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Produced by Geoffrey Chung for Penetrate Productions, Sly Dunbar and Handel Tucker. Don Taylor Management. -
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YOU KNOW, FOR EVERY DOL
A MAN MAKES

LAR

A WOMAN MAKES 63 CENTS.

NOW, FIFTY YEARS AGO
THAT WAS 62 CENTS.

SO, WITH THAT KIND OF LUCK,

IT'LL BE THE YEAR 3,888

BEFORE WE MAKE A BUCK.

BUT HEY, GIRLS?

RS PR R

STREET TALK.
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Continued from Page 26

legal options. Ah, but might Y100/Miami's
interest in Mitchell make this a moot point?

Incidentally, it looks like KJMZ/Dallas APD
Tom Casey is first in line to become PD at
'MXZ now that John Volpe has stepped down
(remaining in afternoons).

WLYF/Miami VP/GM Dennis Collins told
ST that those reports — printed elsewhere —
indicating his station had switched from B/EZ
to AC are “alie. It's the same music mixed
differently.”

Don't forget the “Crystal Gala At Sea,” set
to take place on Saturday (7/21) aboard the
“Crystal Harmony”’ in the Port of L.os Angeles.

Proceeds will benefit the Neil Bogart Memorial

Laboratories (children's cancer & AIDS
research). Whoopi Goldberg and Melissa
Manchester will perform. Contact Beth
Zimmerman at (213) 556-4733 for details.

After only ten months as PD/afternoon
driver, Michael Butscher has quietly parted
ways with progressive cornerstone
WHFS/Washington. Staffers learned of
Butscher’s exit in a terse memo that came late
Friday (7/6).

GM Alan Hay says the parting was the
result of a “mutual agreement,” but declined
comment on reasons for the sudden split.
Butscher took a lot of listener heat for recent
programming changes that were designed to
make the station more mainstream.

Butscher says only that he was “ready to
go do something else.” He’s hoping to land a
gig as the bass player with a revived edition of
the Gang Of Four. Meanwhile, the search is
on for a new PD. OM Tom Calderone will
handle programming duties until a replacement
is found.

BEAT FEAT — WNOR/Norfolk’s morning team of
Tommy & The Bull recently treated Hampton Roads
residents to an experience that’s neither easily forgot-
ten nor dismissed, sending morning show intern
Chuck The Intern (pictured) out to perform a four-and-
a-half-hour drum solo from the back of a moving
pickup truck. Mercifully, the stunt ended before the
dreaded bass solo could begin . .

. Tf 7 could

Chatterbox

* After five years with the station, WAPE/Jack-
sonville's Chris Trane has resigned his afternoon
siot because Evergreen Medla wouidn't let him goto
work at EZ's Q102/Philly. (Trane has nearly a year to
go on his current contract.)

Word is the two companies are feuding over a
technical problem stemming from EZ's WKQL-FM
sharing space on WAPE's tower. 'APE VP/GM Mark
Schwartz denies that's a factor, adding “if EZ wants
Trane, they should approach us for a negotiated set-
tlement.” Reach Trane at (304) 642-9273.

* WABB/Mobile morning team Al Matthews &
Paul Fuller have jumped to WHJY/Providence, re-
placing longtime moming mouth Carolyn Fox, who
teft to have her first child.

* Consultants B/D & A pick up another Great
American outlet, KYYS/KC.

* Bobby Mercer becomes moming man at
KWSS/San Jose, coming from Hot 96/Fresno.

* Former WVAE/Detroit PD Ron Garrett has
joined NAC WNND/Raleigh as PD.

®* WYNY/NY swing personality Kim Ashiey
moves crosstown to WPLJ for late nights.

* NAC KKSF/SF PD Steve Feinstein is not only
searching for an MD (see Page 3), but also for a
7-midnight jock in the wake of Josefa's exit for mid-
days at crosstown KBLX.

* XHRM/San Diego morning man David Chad-
wick gives up the PD title and afternoon jammer Wilid-
man Juan Rivera has been named OM/PD. Stilt no
decision on who'll manage the station.

* Chuck Tisa becomes Music Coordinator un-
der APD/MD Jay Beau Jones at WEGX/Philly, where
PD Todd Fisher is still looking for a late-night rocker.

* Former WKSI/Greensboro PD Dale O’Brian
has cranked up a new CHR, WMXF-AM & FM (Mix
96)/Fayetteville, NC. The station was formerly
Gospel-formatted WSTS.

* KCIM/Carroli, IA PD Jamie Grout has been
named PD at AC WROK/Rockford, IL.

* WOMC/Detroit needs an afternoon driver, fol-
lowing Jeff Jennings's exit for mornings at cross-
town Contemporary Christian WMUZ,

® Dr. Dave from WGTZ/Dayton has joined the
morning show at WKSl/Greensboro.

* KKYY (Y85)San Dlego APD/Prod. Dir. Doug
Ingold fills the PD opening at KTYD/Santa Barbara.
KTYD interim MD Brice Kendall gets the permanent
nod.

¢ Automated-Gold KWKL/Wichita is switching to
live adult CHR and the cails KYQQ. The PD is Lymon
James, formerly APD/afternoon driver at crosstown
KKRD, and 99KG/Salina, KS PD Steve Davis has
joined as MD.

® The entire airstaff — including PD Tod Tucker
and morning man Steve Barnes — of CHR KISQ/Cor-
pus Christl, TX has walked out over philosophical dif-
ferences with Chitex Comm unications owner Dan
Donovan. ST hears the new KISQ OM/PD is Rick
Davis, who exited the station only two short weeks
ago.

* WWRB/WIlkes-Barre, PA has dropped its
Rebel Rock CHR stance for a mainstream CHR direc-
tion.

* KVKI-FMIShreveport PD Howard Clark is at
home recovering from surgery, so KVKI (AM) PD Ray
Waldon has been named Asst. PD for the FM and will
be running the Goid-based AC combo for the next
month.

* Last week KLPX/Tucson OM Larry Miies call-
ed the ST “fun-fone” to let us know his position had
been eliminated and that he was a pro-on-the-loose.
Ah, but Miles spoke too soon. The AOR has decided
to keep Miles ... and let MD/night rocker Jack
Green go instead. Ain't radio grand?

be God Tonight

Td lay my hands on ou...

cuURrRB

RECORDS




2 v .,..,."33;

stop

is the follow up to the TOp 10 4
Pop/No. 1 R&B hit “Ready Or Not?’ The

> 7 debut album is heating up the summer retail picture as it nears
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Labeling Bill

Continued from Page 1

If enacted, the bill would go into
effect on January 1, 1992. Haik has
promised to seek repeal of the
measure in 1991 — if the record in-
dustry implements what he judges
to be a strong voluntary labeling
program. Haik said the current
RIAA labeling program, unveiled
this spring, is “a lot of hot air” that
will result in few albums being la-
beled.

Haik dismissed RIAA’s criticism
of his bill, which he said was care-
fully crafted to pass Constitutional
muster. According to Haik, the
legislation was reviewed by three
groups of legal experts: the state
attorney general’s office, a com-
mittee of law professors from Loui-
siana State University, and a group
of lawyers who specialize in First
Amendment issues.

“Anyone who says this bill is
vague hasn’t read it,” Haik told
R&R.

Haik said he believes Roemer
will sign the measure.

The bill, which was approved by
the Louisiana House of Represen-
tatives in May on a 95-5 vote, pass-
ed the State Senate on Saturday
(7/7) by a 28-9 margin. Roemer has
20 days from that date to act on the
bill. While supporters of the
measure have the two-thirds ma-
jority necessary to override a veto,
they would have to convene a spe-
cial session to do so, as the 1990 leg-
islative session ended on Monday
(7/9).

At a Monday press conference,
Roemer said, “I'm not yet ready to
say whether I can sign the bill be-
cause of the First Amendment
problems.”

However, he went on to defend
the bill as a tool to help “pitiful,
overworked parents” determine
whether the records their children
want to buy contain “trash.” He
also said his opposition to the bill
has lessened over the past six
weeks.

Among the factors that may go
into Roemer’s decision on the bill is
the possible economic impact of its
enactment. Critics worry that
some labels and acts may boycott
the state if the labeling bill be-
comes law. Supporters of a Gram-
my Hall of Fame proposed for New
Orleans say enactment of the law
would kill that potentially lucrative
project.

RIAA’s Leibowitz said that while
individual labels might chose not to
do business in Louisiana, the indus-
try group would not urge or sup-
port a coordinated industry-wide
boycott.

Olds
Continued from Page 3

As Olds moves up, Katz Radio
VP/GSM Bob McCurdy becomes
President of that arm of the rep
firm. Mike Agovino, New York
sales manager, moves up to Mc-
Curdy’s old job. Also climbing the
Katz corporate ladder is Gerry
Boehme, who’s moved to VP/Di-
rector KRG Research from head-
ing research for Katz Radio.

Swetz noted that, until now, KRG
had had only three people in the
corporate office. He said that add-
ing the new execs was “‘putting the
finishing touches on all the growth
and acquisitions we’ve done.”

i

The Time are back together again, and have just released a new Paisley Park/Reprise LP (“Pandemonium”) featuring the
chart-climber “Jerk Out.” Celebrating with style are (I-r) the band’s Terry Lewis and Jimmy Jam, Warner Bros. Chairman Mo
Ostin, producer Jellybean Johnson, the band’s Morris Day and Jesse Johnson, Warner Bros. President Lenny Waronker, and
the band’s Jerome Benton and Monte Moir.

Green Inks With Blue Note

———— -

It was a colorful day for bebop pianist Bennie Green (seated) when he signed a recording contract with Blue Note, which just
released his latest album, “Lineage.” Snapped at the signing were (I-r) Blue Note’s Susan Levin, Blue Note President and
Capitol GM Bruce Lundvall, Blue Note’s Matt Pierson and Michael Cuscuna, and artist representative Joe Taubman.

Regis

Continued from Page 3
decision to leave was a difficult and
personal one.”

Hein said, “I’ve enjoyed having
Jim as a partner since 1984. Jim
has made an immense contribution
to Engima’s success. I know he will
be successful in whatever he
chooses to do.”

Regis’s background includes
film music supervision and a part-
nership in Side One Marketing &
Management, a firm whose clients
have included Rosanne Cash, Steve
Earle, and the Cruzados.

Smith

Continued from Page 3

whatsoever. We're determined to
maintain a #1 status. 'QUE is a
very good station and it’s going to
be a good battle, but we’re pre-
pared. May the best man win.”
Smith has, in his 14-year radio
career, programmed WGCI and
WLUM/Milwaukee, and been Asst.
PD at KKDA-FM/Dallas and Asst.
PD/MD at WHRK-FM/Memphis.

Clegg’s Clique

Capitol artists Johnny Clegg & Savuka, nearing the end of their tour with Tracy
Chapman, met with label execs before their L.A. gig. Pictured backstage at the
Greek Theatre are (front, I-r) label VP Lou Mann and the band’s Solly Letwaba and
Derek De Beer; (back, I-r) band members Keith Hutchinson, Dudu Zulu and Clegg,
Capitol President Hale Milgrim, and the band’s Steve Mavuso.

WWWw.americanradiohistorv.com

Arbitrons
Continued from Page 1

KKBT’s increase likely rever-
berated to other stations: Dance
CHR KPWR fell to its lowest share
(5.6-5.0) since the station’s debut
four years ago. KIIS-AM & FM were
also off slightly but maintained the
format lead and second place over-
all, while Rock CHR KQLZ (Pirate
Radio) was also off.

Elsewhere, Oldies mainstay
KRTH fell to its lowest share in at
least 12 years, and was beaten by
format competitor KODJ. Mal-
rite’s Country stations, KLAC &
KZLA, were up a combined 1.2 for
a four share.

In the race for morning drive,
KLOS team Mark & Brian scored
their first-ever 12+ victory in L.A.
with a 7.1 share. KIIS’s Rick Dees
followed by a half-point, and
KABC’s Ken Minyard and Bob Ar-
thur ranked third.

Ganis
Continued from Page 1

valued members of our executive
team. A truly well-rounded music
person, she has had a crucial role
in developing what I feel to be the
preeminent promotion department
in the music business today.”

Ganis told R&R, “It’s immensely
gratifying to have my efforts ac-
knowledged with such a wonderful
new post. I would like to take this
opportunity to thank Doug Morris
for his unwavering support and the
fantastic Atlantic promo staff for
being behind me one hundred per-
cent.”

Ganis joined Atlantic ten years
ago as Director/Secondary Pop
Promotion after stints at Polydor
and Infinity. Rising steadily
through the ranks, she became VP/
National Promotion two years ago.

FCC
Continued from Page 1

In January 1989, the appeals
court — acting on a request from a
coalition of broadcasting and civil
rights groups — put the law on hold
and ordered the FCC to determine
whether a 24-hour ban is neces-
sary.

The Commission’s report is one
of several factors the court will
weigh in deciding whether the 24-
hour ban is constitutional. If it up-
holds the law, the coalition could
appeal to the Supreme Court.

Isaak

Continued from Page 3
ties A&M has with the New York
music community.”’

Isaak, who joined A&M in 1982 as
West Coast Publicity Director, told
R&R, ‘“My new responsibilities in-
clude first, very actively partici-
pating in the label’s promotion of
MTV and VH-1. Second, I'll be su-
pervising the New York office,
which continues to be a key to our
overall efforts. Also, I'll be broad-
ening my duties in overall market-
ing, searching for talent in all
areas, and representing A&M on
the East Coast.” Isaak added that
he’ll continue actively partici-
pating in the direction of the label’s
publicity efforts.



WESTWOOD ONE RADIO NETWORKS PRESENT

YOUR WORLD,
YOUR NEWS,

Come on up to the news that rocks.

And rolis.

MTV and Westwood One have joined forces to bring you MTV News.
Respected rock writer Kurt Loder is the host.

MTV News. It's fast. it's fresh. It's first. A 2%z minute dose of anti-hype.
Music news while it’s still news. It's all yours, twice a day, five days

a week.

That’s right, MTV is on the radio. It's everything you expect from
MTV, but the TV.

To lock up exclusive rights in your market, contact your

Westwood One representative today. In Los Angeles

call (213) 840-4244, FAX (213) 204-4375.

%’;{g} WESTWOOD ONE RADIO NETWORKS
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Iperstars
KUZZ-

(Now KCWR)
Bakersfield

QYK-

Tampa/St. Petersburg

KCUB-

Tucson

Live 24 hour-a-day
programming by the
Buck Owens
Production Co.

A Premium Format from

SateriiTeE Music Nerwonrk

300-527-4892

12+ SPRING ‘90 ARBITRON RESULTS

New York

Winter ‘90 Sp ‘90

WPAT-AM & FM

(B/EZ) 5.2 5.2
WRKS (UC) 4.5 5.1
WCBS-FM (Gold) 51 4.6
WHTZ (CHR) 4.7 4.6
WINS (News) 4.8 4.3
WLTW (AC) 4.8 4.1
WQHT (CHR) 4.0 4.0
WNEW-FM (AOR) 3.4 3.9
WOR (Talk) 4.0 3.9
WBLS (UC) 4.0 3.8
WNSR (AC) 3.0 3.7
WCBS (News) 3.4 3.6
WXRK (CR) 3.2 3.4
WFAN (Sports) 2.4 3.3
WABC (Talk) 2.8 2.6
WPLJ (CHR) 2.6 2.6
WNEW (Nost) 1.7 2.4
WYNY (Ctry) 2.4 2.4
wWQCD (Jazz) 1.8 23
WSKQ-FM (Span) 2.6 2.1
WLIB (News) 1.3 1.9
WQXR-FM (Clas) 1.8 1.8
WADO (Span) 1.8 1.7
WNCN (Clas) 1.5 1.6
WSKQ (Span) 1.1 1.3
WALK-FM (AC) 1.1 1.1
R

San Diego

Winter '90 Sp '90

KKLQ-AM & FM

(CHR) 10.3 9.4
KSON-AM & FM

(Ctry) 6.7 7.5
KGB (AOR) 6.1 71
KFMB (AC) 4.6 6.7
KSDO (N/T) 6.0 5.7
KFMB-FM (AC) 4.5 4.8
XTRA-FM (NR) 4.3 4.8
KJQY (B/EZ)* 53 4.4
KIFM (NAC) 4.2 4.0
KYXY (AC) 5.0 3.7
KCBQ-FM (Gold) 2.6 3.6
KPOP (Nost) 4.8 3.4
KFSD (Clas) 4.3 3.0
KKYY (AC) 4.2 3.0
KSDO-FM (CR) 2.0 2.5
KGMG-FM (CR)* * 1.3 2.1
XHTZ (CHR)* ** .8 1.9
KCBQ (Gold) 1.2 1.4
KNX (News) 1.5 1.4
XLTN (Span) 1.1 1.2
XHRM (CHR) 1.3 1.1
XEMO (Span) .8 1.0
XTRA (News) 1.2 1.0

*Became Soft AC toward end of rating period

* * Switched to AOR after the
rating period was over

** *Went from Rock 40 to Dance/CHR,
now Urban

© 1990 Arbitron Ratings Co. May
not be quoted or reproduced with-
out Arbitron’s prior written permis-
sion.

Los Angeles

Winter '90 Sp '90

KOST (AC) 6.4 6.2
KIIS-AM & FM

(CHR) 6.1 59
KPWR (CHR) 56 5.0
KABC (Talk) 4.4 4.3
KLOS (AOR) 3.8 4.1
KXEZ (AC) 2.9 4.0
KFWB (News) 3.3 33
KQLZ (CHR) 3.6 3.3
KWKW (Span) 3.3 3.2
KKBT (UC) 1.3 3.1
KLVE (Span) 3.0 3.1
KROQ (NR) 3.2 3.1
KTWV (NAC) 3.0 3.1
KBIG (AC) 3.6 3.0
KMPC (Nost) 3.1 3.0
KNX (News) 3.0 2.8
KZLA (Ctry) 2.0 2.7
KLSX (CR) 2.3 2.6
KTNQ (Span) 3.1 2.3
KODJ (Gold) 1.7 2.0
KRTH (Gold) 2.8 1.9
KJLH (UC) 1.9 1.7
KALI (Span) 11 1.4
KFI (Talk) 1.6 1.4
KKGO (Clas) 1.4 1.3
KLAC (Ctry) .8 1.3
KRLA (Gold) 1.0 1.1
KSKQ (Span) 1.1 1.0

Nassau-Suffolk

Winter '90 Sp 90
WALK-AM & FM

(AC) 68 7.0
WBLI (CHR) 50 47
WHTZ (CHR) 47 48

WBAB-FM (AOR) 5.0 4.3
WCBS-FM (Gold) 4.3 4.1

WFAN (Sports) 3.0 3.9
WXRK (CR) 3.0 3.7
WYNY (Ctry) 3.4 37
WOR (Talk) 3.5 3.6
WKJY (AC) 3.6 3.3
WNEW-FM (AOR) 2.8 3.2
WCTO (B/E2) 2.7 3.0
WABC (Talk) 3.0 2.9
WNSR (AC) 31 2.9
WQHT (CHR) 31 2.9
WCBS (News) 2.8 2.8
WLTW (AC) 2.5 2.8
WRKS (UC) 1.2 2.8
WHLI (BBnd) 3.8 2.6
WPAT-AM & FM

(B/EZ) 3.2 2.6
WPLJ (CHR) 2.5 2.3
WBLS (UC) .8 2.1
WINS (News) 2.6 2.1
WGSM (BBnd) 2.5 1.9
WDRE (NR) 1.8 1.7
WEZN (AC) 1.9 1.4
WQCD (Jazz) 1.5 1.4
WNEW (Nost) 1.6 1.2
WQXR-FM (Clas) .8 1.2
WRCN (AOR) 9 1.1

12+ SPRING '90

BIRCH RESULTS

Toronto

Wwinter '90 Sp 90
CFRB (AC) 13.2 12.3
CHUM-FM (AC) 9.8 9.3
CHFI (AC) 8.7 9.0
CILQ (AOR) 8.9 8.8
CBL (Misc) 55 6.6
CFTR (CHR) 4.4 6.0
CFNY (NR) 5.1 57
CJCL (Nost) 4.7 54
CHUM (Gold) 3.8 51
CKFM (AC) 53 3.6
CKEY (Gold) 2.8 3.3
WMJQ (CHR) 1.8 3.2
CFGM (Ctry) 2.8 3.0
CBL-FM (Clas) 2.5 2.8
CJEZ (B/EZ) 4.9 2.2
CFMX (Clas) 2.7 1.5
CJRT (Jazz) 1.4 1.4
CHAM (Ctry) 2.3 1.2

Format Legend

AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio, Clas-
Classical, CR-Classic Rock, Ctry-
Country, Gold-Oldies, Jazz-Jazz,
Misc-Miscellaneous, NR-New Rock,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Sports-Sports, Talk-
Talk, UC-Urban Contemporary.

Providence

Winter '90 Sp '90
WPRO-FM (CHR) 13.1 13.3

WHJY (AOR) 101 95
WWKX (UC) 55 6.1
WWBB (Gold) 7.7 59
WPRO (Talk) 4.1 5.1
WWLI (AC) 54 47

SNE (AC) 47 43
WWRX (CR) 27 38
WHJJ (NT) 45 3.7
WBRU (NR) 32 35
WCTK (Ctry) 27 30
WFHN (CHR) 34 27
WPLMFM (BBnd) 2.7 25
WALE (Talk) 14 20
WBZ (AC) 11 20
WAAF (CHR) 12 17
WODS (Gold) 18 15
WBSM (N/T) 27 13
WHIM (Ctry) 16 13
WZLX (CR) 3 13
WGBH (Jazz) 11 1.2
WWAZ (Clas) 10 12
WBCN (AOR) 1.4 11
WRKO (N/T) - 11

© 1990 Birch/Scarborough Re-
search Corp. May not be quoted or
reproduced without prior written
permission from Birch/Scar-
borough.




at how successful radio stations are marketing
themselves in the 90’s:
Introducing “Case Studies,” the most
useful, informative Film House demo
reel ever.

Call Film House and let us send your
copy today.

FlI I The Leader

FILM HOUSE. INC BROADCAST MARKETING SERVICES

230 CUMBERLAND BEND NASHVILLE, TN 37228 (645) 255-4000

Copyright 1990 Film House, Inc
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SHORT-TERM. LONGTERM TARGETING

Brand Switching

By Bill Engel

You know a few things about who listens to
your radio station, and why. You know your for-
mat is part of a consumer product genre just as

Tide is a detergent.

Within that gerre, there
are competing bramds, each
with its own part.cular set
of attributes. These attrib-
utes are what set the brand
— your station — apart
from the competition within
your product genre, or for-
mat.

Classifying Listeners

Consider this example: a
station is programmed with
oldies and happens to skew
its music toward 1966 (the
high school graduation year
of a 42-year-old). This par-
ticular station falls within
the “oldies” product genre,
with a ‘“middle-aged” at-
tribute.

You also know there are
listeners who spend most of
their listening time within
your format. In the exam-
ple of the Oldies station,
these listeners, to one de-
gree or another, are either
listening to your station, a
competing Oldies station,
or a combination of both.
Chances are high they know
you (your station name)
and your product attributes
(you play oldies that target
1966) .

Then there are listeners
who spend some of their
time within your format;
e.g., a primary contemp-
orary listener who listens to
Oldies as a secondary for-
mat. These listeners may
listen to your station some
of the time, to competing
stations, or to a combina-
tion within your format,
sampling each.

Finally, there are those
listeners who spend no time
within your format. They
may be primary News/
Talk or Country Lsteners.
In any event, your format
and station aren’t part of
their “set” of available for-
mat options because your
format doesn’t appeal to
them. More specifically,
your format doesn’t fulfill
any of their needs.

Core Quintiles
At the core of your audi-
ence is that segment known
as your station’s brand-
loyal audience. As the
name implies, this group

Bill Engel

makes up the bulk of your
average quarter-hour
(AQH) audience. Those of
you who have studied the
theory behind Westing-
house’s reach/frequency
formula know it’s based on
the observation that 20% of
your cume contributes al-
most 60% of your AQH.

Extending this examina-
tion of cume a little further,
the first and second quin-
tiles (five equal groups of
listeners), which comprise
40% of your cume audience,
contribute more than 80%
of your AQH audience. If
you break your cume audi-
ence into quintiles, begin-
ning with the heaviest lis-
teners, and work down to
the lightest listeners, you’ll
find something very close to
the distribution chart at
lower left.

The next heaviest group,
called secondary listeners,
is made up of heavy radio
listeners whom you share
with other stations, as well
as light radio listeners who
are brand-loyal to your sta-
tion. Secondary listeners,
those whom you share with
other stations, are the ones
to focus on and pay particu-
lar attention to, since
they’re the ones you’ll tar-

Who’s Making Up Your Audience

Your Station's Audience

Sporadic (Tertiary) Users

Secondary Users

N N¢

Brand-Loyal Users
Quintile 1 = 59% AQH

Quintile 2 = 23% AQH

Quintile 3,4 & 5 = 18% AQH

All Cume Quintiles Equal 100% Of AQH Audience

Cume Quintile Contributions To AQH

By Listener Type

The graphic depicts a station's audience in terms of its three component parts:
Brand Loyals, Secondary Users, and Tertiary or Occasional Users. The percentages
shown approximate what the average station can expect as far as quarter-hour con- |

tributions by quintile group.

|

get to achieve your short-
term audience gains.

The lower three quintiles
of cume listeners provide so
little AQH audience that
they’re called tertiary lis-
teners or ‘“‘occasional”
users. These users are tar-
geted for longterm rather
than short-term goals, since
they spend most of their
time listening to another
format.

Setting Goals

Now that you know some-
thing about who listens to
your format, take a look at
why they listen. Once you
know that, you can set your
short-term competitive
goals to increase audience,
as well as longterm goals to
sustain audience; the two
goals and targets are dif-
ferent.

When listeners’ patterns
are observed across your
market, you’ll see a selec-
tion of stations that fit the
listeners’ moods and needs:

Cume Quintile Group:
Heaviest Listeners

1 Next-Heaviest Group
Middle Group

‘l Lightest Listeners

Note: Distributions are averages based on all stations. Individual sta-
tion distributions will vary slightly. For example, the heaviest quintile may be
as low as 55% for some stations and as high as 63% for others.

Listening Levels By Quintile

% of your AQH % of your AQH
contributed

Second-Lightest Group

Mon-Fri
6am-mid

Mon-Sun
6am-mid

contributed

59% 59%
23% 23%
12% 11%
5% 5%
1% 2%

www americanradiohistorv com

the “It’s a sunny day so
let’s pick it up” mood; the
“I need a laugh” mood; the
“The world is coming to an
end and I need to know
what’s happening” mood;
and so on. Within each lis-
tener’s “‘station set,”’
there’s a “mood label” af-
fixed to each station. We’ve
discovered this mood label
is what usually drives for-
mat and brand (station)
choice.

Knowing how your sta-
tion is used by people who
listen to your secondary for-
mat competitors will help
you solidify your place
within their mindset of sta-
tions. Just be consistent
with secondary listeners’
expectations. If your prod-
uct definition seems ill-de-
fined to your secondary lis-
teners, as many are, devel-
op a differentiation strate-
gy. Target certain nonfor-
mat competitors to build
secondary listening.

Targeting Tactics

So . . . how do you target
those ‘“secondary listen-
ers?” It’s easy.

Open up your Birch re-
port to the section that dis-
plays two-station duplica-
tion (cume duplication).
Rank the stations you share
audience with, from highest
to lowest. Next, do the same
for each of your format
competitors. After the first
two or three stations, usual-
ly the biggest cume stations

in the market and your di-
rect format competitors, a
different pattern will
emerge.

You’ll see that your sta-
tion is used differently than
your competitors. If your
competitor’s station is used
more by other uptempo-for-
matted stations, chances
are it’s being used as a
“slow-it-down’ diversion
for oldies. If your station is
used by more ‘“down-
tempo” format stations,
chances are it’s being used
as a “pick up the pace” for-
mat.

If you and your format
competitors tend to share
audience from the same
stations and formats,
there’s probably very little
differentiation between you
and your competitor. This
situation spells opportunity
to the first station to create
that differentiation.

In the short run, your
competition becomes those
secondary format competi-
tors that share audience
with you, not your primary
format competitor. In-
creasing your station’s
share of the secondary aud-
ience’s total quarter hours
will add up to short-term
gains in your total AQH and
lower audience turnover
rates.

Bill Engel is President of VNU

BIS Operations and Exec. VP of
Birch/Scarborough Research. He

can be reached at (305) 753-
6043.



Baby Boomer

The generation that grew up with radio is still loyal to radio. Baby boomers are
76 million strong and listen 27 hours a week.

So when you want to find out more about how baby boomers, their children or
their parents listen to radio, turn to Arbitron. Arbitron can help you define all radio
audiences. No matter what size radio they listen to.

ARBITRUI

@The Arbitron Company 1990
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ON THE RECORDS

KEN BARNES

Urban Explosion Propels Quarter

To New Artist Peak

If you thought the Urban Contemporary format broke
tons of new artists before now, wait till you see this quar-
ter’s total. Not only does the 25 new artists breaking first in
Urban shatter all previous format records, but it was
enough, in an otherwise semi-sluggish spring, to bring in a
second-quarter tctal that ties the alltime record for an in-

dividual three-month period.

Before this quarter, the most
new artists achieving their first
Breaker in a particular format was
17, set by Urban in summer and
fall ’87. Jumping to 25 is a quantum
leap, and among other things

means that an average of two new
artists a week had an Urban
Breaker.

Speculation as to what combina-
tion of new talent overabundance,
radio receptivity, and faster-than-

In the grand tradition of the Dell-Vikings
and the Delfonics, Del Amitri scored
AOR and CHR Breakers

CHR

First-Ever Breaker

Mariah Carey (Columbia)
{tie w/AC, UC)
Linear (Atlantic)
Louie Louie (WTG/Epic)
Nikki (Geffen)
Partners in Kryme {SBK)
{tie w/UC)
First CHR Breaker
After 7 (Virgin)
Bell Biv DeVoe (MCA|
Brent Bourgeois (Charisma)
Jude Cole (Reprise)
Tyler Collins (RCA)
De! Amitri (A&M)
En Vogue (Atlantic)
Giant (A&M)
Johnny Gill (Motown}
MC Hammer (Capitol}
Perfect Gentlemen (Columbia)

First CHR Top 15
(Capitalized = first-ever Top 15)
After 7 (Virgin)
Bell Biv DeVoe (MCA}
Mariah Carey (Columrbia)
Jude Cole (Reprise)
Tyler Coltins (RCA)
En Vogue (Atlantic)
Johnny Gill (Motown;
LINEAR (Atlantic)
LOUIE LOUIE (WTG/Epic)
Glenn Medeiros (Amherst/MCA)
PERFECT GENTLEMEN
{Columbia)
Wilson Phillips (SBK)

Linear progression: a year after its local
release, “Sending All My Love” broke
CHR

speeding-bullets chart pace led up
to this record will have to await an-
other opportunity. But 25 new art-
ists in one quarter is a mark that
may stand a while.

CHR: Establishing Artists

CHR had a below-par quarter as
far as being the first format to
break new acts: only five artists
scored first in CHR, two of those
breaking in the same week as they
did in another format. (One of
those artists, Mariah Carey, by the
way, deserves congratulations for
a rare feat — a new artist hitting
Breaker simultaneously in three
formats. The only other time that
happened was a rather special
case: “We Are The World.”)

However, CHR set or tied all-
format records in the other cate-
gories covered here. Crossover ac-
tion was at an alltime high, as 11
artists who'd previously broken in
other formats achieved their first

AOR

First-Ever Breaker

David Baerwaid (A&M)
Baton Rouge (Atlantic)
Del Amitri (A&M)
Electric Boys {Atco)
Faster Pussycat (Elektra)
Little Caesar (DGC)
Jeff Lynne (Reprise)
Mission U.K. {(Mercury)
Riverdogs {Epic)
Sleeze Beez (Atlantic)
“First AOR Top 15
(Capitalized = first-ever Top 15)
JUDE COLE (Reprise)
DEL AMITRI (A&M)
ELECTRIC BOYS (Atco)
LITTLE CAESAR {DGC)
LONDON QUIREBOYS (Capito})
JEFF LYNNE (Reprise)
PETER MURPHY (Beggars Ban-
quet/ RCA)

Everything But The Girl: one of the first
NAC-to-AC crossovers

CHR Breakers. AC is the only other
format with high crossover totals,
but neither AC nor CHR had previ-
ously topped seven first-format
Breakers.

And CHR'’s new-artist Breakers
were turning into solid hits: 13 art-
ists had their first CHR Top 15 this
past quarter, tying a record set by
AC a year ago.

AOR Solid

AOR'’s ten first-time Breakers
was about average for this time of
year. Asis often the case, no artists
who'd broken in other formats had
a first AOR Breaker this quarter;
AOR usually breaks its hit artists
first. A healthy seven acts scored
their first AOR Top 15s, and for all
of them it was their first Top 15 hit
anywhere.

AC Keeps Up Pace

AC’s come a long ways from the
mid-eighties, when new-artist
Breakers were almost nonexistent.
Most quarters these days four or
five acts break first in AC, as hap-
pened this time. Six more artists
had their first AC Breaker, and an-
other half dozen their first AC Top

AC

First-Ever Breaker

Peter Blakeley (Capitol)
Brent Bourgeois (Charisma)
Mariah Carey {Columbia)

{tie w/CHR, UC)
Everything But The Girl (Atlantic)
Neville Bros. (A&M)

First AC Breaker
After 7 (Virgin)
Calloway (Solar/Epic)
Jude Cole (Reprise)
Go West (EMI)
Nikki (Geffen)
Sweet Sensation {Atco)

First AC Top 15

(Capitalized = first-ever Top 15}
BRENT BOURGEOIS (Charisma)
MARIAH CAREY (Columbia)
Jude Cole {Reprise)

Sinead O’Connor (Chrysalis)
Lisa Stansfield (Arista)
WILSON PHILLIPS {SBK)

Odd pattern: Perfect Gentlemen broke
first in UC, but hit Top 15 first in CHR

15. Three of those earned their first
Top 15s ever, including big CHR
crossovers Wilson Phillips and
Mariah Carey.

Country Consolidates

Country’s total of three new ar-
tists charting for the first time (all
women, interestingly) is the for-
mat’s lowest total since fourth
quarter 1988. On the other hand,
with 1989’s record infusion of new
charting artists climaxing a late-
'80s new-act boom, it’s cheering to
see that four artists reached the
Top 15 plateau for the first time
this quarter, including relative vet-
erans Robin Lee and Marty Stuart.
It’s great to break new artists, but
it’s obviously better to establish
them.

Urban Sprawl

Which brings us neatly around to
Urban again, but just for a few
stray notes. Family Stand was
judged sufficiently reshaped from
its previous incarnation as Evon
Geffries & The Stand (which
scored a Breaker in 1988) to count
as a new act. In addition to the 25
first-time-ever Breakers (over half
the quarter’s five-format total),
three more artists had their first
Urban Breakers after breaking
elsewhere.

Nine artists had their first UC
Top 15 records this quarter, but,
unusually, four of them had al-

Michelle Wright strikes a blow for Ca-
nadian Country

-

Country

First-Ever Chart Debut

Matraca Berg (RCA)

Carlene Carter {Reprise)
Michelle Wright {Arista)

First Country Top 15
(Capitalized = first-ever Top 15)
KENTUCKY HEADHUNTERS
(Mercury)

ROBIN LEE (Atlantic)

DOUG STONE (Epic)

MARTY STUART (MCA)

Mariah Carey scores the first simultan-
eous triple Breaker since USA For
Africa

ready reached Top 15 in another
format (CHR in three cases, AC in
another). Almost invariably prior
to this quarter, first-time Urban
Top 15s were the artists’ first Top
15s anywhere.

Overall, aside from the record-
tying total of first format Breakers,
it was a good quarter for artists
crossing over to break in new for-
mats (a record-tying 20), and (like
last year) there was a healthy rise
in first format Top 15 hits: 39, com-
pared to 29 in the first quarter, but
down from 44 a year ago.

So far this year, there have been
80 first-time Breakers, a pace
which would exceed last year’s
record 153 total. However, third
and fourth quarter totals are al-
most always lower, so a new rec-
ord cannot be considered likely.

Urban

First-Ever Breaker

Basic Black (G.O.T./Motown)
Black Flames (OBR/Columbia)
Alex Bugnon {Orpheus/EMI)
Mariah Carey (Columbia)

(tie w/AC, CHR)
Det Con Four {Reprise)
Digital Underground (Tommy Boy)
Domino Theory (RCA)
Family Stand (Atlantic)
Jamaica Boys (Reprise)
Kool Skool (Capitol)
Geoff McBride (Arista)
Milira (Motown)
Robbie Mychals (Alpha int'l)
Newkirk {Def Jam/Columbia)
Newtrons (MCA)
Partners In Kryme (SBK)

{tie w/CHR)
Perfect Gentiemen (Columbia)
Phalon (MegaJam/Elektra)
She #/Kim Waters (Warlock)
Snap (Arista)
Something Special (Epic)
Stacye & Kimiko (MCA)
Terry Steele (SBK)
Tashan (OBR/Columbia)
Barbara Weathers (Reprise]

First UC Breaker

Jane Child {WB)
Grayson Hugh (RCA)
Glenn Medelros {(Amherst/MCA)

First UC Top 15
(Capitalized = first-ever Top 15)

BODY (MCA)
Mariah Carey {Columbia)
Jane Child (WB)
EN VOGUE (Atlantic)
FAMILY STAND (Atlantic)
JAMAICA BOYS (Reprise)
Perfect Gentlemen (Columbia)
SNAP (Arista)

www americanradiohistorv com
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hen ROGER WATERS’s mega-production of

“The Wall”’ comes to the wall in Berlin next

weekend (7/21), the event will be broadcast on
150 North American radio stations by the Global Satellite
Network. Worldwide television rights have been secured
by Radio Vision International, and Mercury (U.S.) will re-
lease a double live album of the proceedings on August 21.

Joining Waters and his ten-piece
BLEEDING HEART BAND will
be the SCORPIONS, CYNDI LAU-
PER, THOMAS DOLBY, JONI
MITCHELL, BRYAN ADAMS,
SINEAD O’CONNOR, VAN MOR-
RISON, the BAND (minus ROB-
BIE ROBERTSON), the HOOT-
ERS, the CHIEFTAINS, UTE
LEMPER, and JERRY HALL.
Dolby and Lemper also will play
the respective roles of the teacher
and the wife during the trial se-
quence, which likewise will feature
TIM CURRY as the prosecutor,
MARIANNE FAITHFULL as the
mother, and ALBERT FINNEY
as the judge.

Other musical guests include
Irish flutist JAMES GALWAY, the
EAST BERLIN RUNDFUNK
SYMPHONY ORCHESTRA, the
EAST BERLIN RADIO CHOIR,
and the MARCHING BAND OF
THE COMBINED SOVIET
FORCES IN GERMANY.

The performance — which will
include the construction of a 600-
foot-long and 60-foot-high wall that
will gradually obscure Waters and
the Bleeding Hearts — will launch
a new international charity, the
Memorial Fund for Disaster Re-

Joe Strummer — Pogues’ fun with
‘Hell's Ditch’?

Strummer Takes
Pogues Fifth

Former CLASH-man JOE
STRUMMER is producing the
POGUES’ fifth album, which will
be titled ‘“Hell’s Ditch” and releas-
ed toward the end of the year.
Meanwhile, ex-FRANKIE GOES
TO HOLLYWOOD singer HOLLY
JOHNSON is busy recording his
second solo LP, which is set for Oc-
tober release.

21 Guns, Salud!

In the wake of news that a THIN
LIZZY compilation album is in the
works comes word that former Liz-
zy guitarist SCOTT GORHAM has
embarked upon his first project

“Rock Over London"” news is a
service of Rock Over London Lid.,
which can be reached at Globe
Theatre, Shaftesbury Avenue, Lon-
don W1V 7HD; phone 071-494-
4513.

since the band folded after leader/
bassist PHIL LYNOTT’s death.
California native Gorham and
former A440 singer TOMMY
LaVERDI have formed a group
called 21 GUNS, and are said to be
close to signing a major deal.

Power Of Dreams

Dublin’s POWER OF DREAMS,
whose youngest member is only 16,
follow up “100 Ways To Kill A
Love” with ‘“Never Been To
Texas.” The group’s album will be
called “Immigrants, Emigrants
And Me.”

On Monday (7/16), Britain’s
most successful girl group, BA-
NANARAMA, return with a new
single titled “Only Your Love.”
Meanwhile, BETTY BOO follows
her UK Top 10 hit ‘“Doin’ The Do”

Roger Waters — walled-off hysteria?

with “Where Are You Baby,” and
rockers LITTLE ANGELS, who
broke the UK Top 40 barrier with
“Radical Your Lover,” return next
week with ‘“‘She’s A Little Angel.”

B-Sides The Point

Also due next week: LENNY
KRAVITZ reissues ‘“Let Love
Rule” with a live version of “Cold
Turkey” on its B-side.

This week’s unusual B-sides in-
clude the HOTHOUSE FLOWERS
putting a live version of the rock
classic “Kansas City” on the flip of
their cover of JOHNNY NASH's
1972 hit “I Can See Clearly Now.” A
third cover, the Flowers’ rendition
of TIM BUCKLEY’s ‘Strange
Feeling,” appears on the 12-inch
as well.

Meanwhile, the 12-inch version of
“Mindworks,”” SAM BROWN'’s
follow-up to her UK Top 30 hit “The
Kissing Gate,” features her ver-
sion of BAD COMPANY’s “Feel
Like Making Love.”
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Moving Up

JAMES/Come Home (Fontana)

MASSIVO f/TRACY/Loving You {Debut}
INSPIRAL CARPETS/She Comes In Ths Fall (Cow/Mute)
ROLLING STONES/Almost Hear You Sigh (Rolling Stones/CBS)

ELTON JOHN/Sacrifice/Healing Hands (Rocket)
LUCIANO PAVAROTTI/Nessun Dorma (Decca/PG)
CRAIG McLACHLAN & CHECK 1-2/Mona (Epic)
F.A.B. f/MC PARKER/Thunderbirds Are Go! (Telstar)
STONE ROSES/One Love (Silvertone)

M.C. HAMMER/U Can't Touch This (Capitol)
ROXETTE/It Must Have Been Love (EMI)

MAXI PRIEST/Close To You (10/irgin)

9 ENGLAND NEW ORDER/MWorld In Motion (Factory)

11 MAUREEN WALSH/Thinking Of You (Urban/PG)

DOUBLE TROUBLE/Love Dcn't Live Here Anymore (Desire)

MC TUNES & 808 STATE/The Only Rhyme That Bites (ZTT)

BOB GELDOF/The Great Song Of Indifference (Mercury/PG)

WILSON PHILLIPS/Hold On (SBK)

GLENN MEDEIROS f/BOBBY BROWN/She Ain't Worth It (London/PG)
POISON/Unskinny Bop (Enigma/EMI)

DIANA ROSS/'m Still Waiting (Motown)

JANET JACKSON/Alright (A&M)

CHAD JACKSON/Hear The Drummer (Get Wicked) (Big Wave)

RIVER CITY PEQPLE/California Dreamin’/Carry The Blame (EMI)

The Network Chart, courtesy MRIB

Cartoon Hendrix

JIMI HENDRIX as a cartoon?
Well, the legendary guitarist has
found fresh immortality as the sub-
ject of a new comic-strip series
launched by Fleetway Press.

Called “Purple Days” and writ-
ten by music journalist CHARLES
SHAAR MURRAY, the comic ap-
pears among such other strips as
“Dire Streets” and ‘“Dan Dare” as
a regular feature in ‘“Revolver.”

Jimi Hendrix — strip star?

The Hendrix strip’s introduction
ventures to suggest that ‘“‘maybe —
just maybe — comics might now
occupy the slot that rock music us-
ed to.”

Maiden Wed

IRON MAIDEN vocalist
BRUCE DICKINSON has married
girlfriend PATTI BOWDEN in a
quiet ceremony that took place
three weeks ago.

Dickinson — currently in the UK
charts with his solo cover of the
DAVID BOWIE composition, “All
The Young Dudes” — met Patti
three years ago in New York,
where she worked at MTV. The
couple are presently living in
Bruce’s West London home, with
a baby expected in October.

A B.A. In Pop

BEATLES producer GEORGE
MARTIN was in Salford near Man-

\

R,
F

George Martin — patronizing pop?

chester last week to launch the
world’s first B.A. Hons. degree in
Popular Music and Recording.
George was approached by the col-
lege to act as the course’s profes-
sional patron — a role that he read-
ily accepted after visiting the col-
lege and being impressed with the
course’s syllabus and recording
equipment.

“This is something the world of
pop music has needed for a very
long time,” he commented.

Course head KEITH WILSON
told ROL that students will study
for three years to become Profes-
sors of Pop, learning composing
and recording techniques among
many other areas of the business.

Open competition for performing
is also actively encouraged among
the students, while the college has
been given the rights to grant the
JOHN LENNON Awards — three
scholarships each year of 2000 —
and the course has won the appro-
val of at least one Beatle. PAUL
McCARTNEY sent the following
message:

“I was delighted for George
Martin, Patron of the new B.A.
Hons. Degree in Popular Music
And Recording, and I share his en-
thusiasm for the good the college at
Salford is doing. Many congratula-
tions and good luck to all future stu-
dents.”

AUSTRALIA

W oTW
1 1 ABSENT FRIENDS/

| Don't Want To Be With
Nobody But You

1927/Tell Me A Story

ANGELS/Dogs Are Talking
MIDNIGHT OIL/Forgotten Years
MARK WILLIAMS/Show No
Mercy

NOISEWORKS Freedom
BOOM CRASH OPERA/Talk

About It

BANG THE DRUM/Passion
TINA ARENA/ Need Your Body
KYLIE MINOGUEBetter The
Devil You Know

Most Added

PAUL NORTON/Southern Sky
ANGELSBack Street Pick Up

Top 10 Australian records from playlists of
MMM-FM/Brisbane, 8105-FM/Brisbane, 3
Triple M-FM/Melbourne, FOX-FM/Mel-
bourne, 96 FM/Perth, SA-FM/Adelaide,
2-Day/Sydney, 2 Triple M-FM/Sydney,
FM-104.7/Canberra, and KIX106/Canberra.

SO LN
O B W o

CANADA

W W

1 1 JEFF HEALEY BAND/
Think | Love You Too Much
NORTHERN PIKES/She Ain't
Pretty

SUE MEDLEY Dangerous Times
PAUL JANZRocket To My Heart
BOX/Temptation

COLIN JAMES/Just Came Back
PURSUIT OF HAPPINESS/Two
Girls In Ore

MAESTRO FRESH WES/Drop
The Needle

LAYMEN TWAIST/Walk On The
Wild Side

JANE CHILD/Welcome To The
Real World

Most Added

GOWAN/AIl The Lovers In The World

2 2

~N GO D W
~N O O oW

10 10

Top 10 Canadian CHR hits courtesy The
Record (416) 533-9417.

WWW.americanradiohistorv.com
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Live Knebworth Set Due In August

olydor has set an August 7 release date for a live
double LP of songs recorded at the 11-hour Kneb-
worth mega-concert that took place near London a

couple of weeks back.

Although a final track listing has
yet to be confirmed. “Knebworth:
The Concert” will feature four se-
lections from Robert Plant (in-
cluding a duet with Jimmy Page on
“Wearin’ And Tearin’ ) as well as
a pair of Paul McCartney composi-
tions (one from his solc¢ career as
well as a cover of the Beatles’ “Hey
Jude )

Other headliners centributing
tunes include Eric Clapton (“Sun-
shine Of Your Love”}. Genesis
{one band composition and one
Phil Collins sclo number), Pink
I'loyd, Elton John, Dire Straits,
and Tears For Fears. As with the
concert itself, proceeds from the
LP will go to the Nordoff-Robbins
Music Therapy Center.

Dylan Turns 33
(And A Third)

Bob Dylan’s forthcoming (and
as-yet-untitied) Columbia LP is set
for release on September 11. The
ten-track project — the 33rd of Dyl-
an’s career — was produced by
Don and David Was and features
musical guests Stevie Ray
Vaughan, David Lindley, Kenny
Aronoff, Bruce Hornsby, and
NRBQ.

Described as riding more of a
rock ‘n’ roll groove than last year’s
“Oh Mercy,” the LP features the
tune *“It’s Unbelievable,” for which
the wordsmith has reportedly lens-
ed a video featuring actresses Mol-
Iv Ringwald and Sally Kellerman.

Brothers' Keeper

The Neville Brothers' next A&M
album - “Brother’s Keeper” — is
due August 7. Brothers Aaron, Art,
Cyril. and Charles are backed by
Wille Green (drums). Tony Hall
(bass), and Erice Struthers (guitar)
with additional support coming
from Linda Ronstadt, former Me-
ters guitarist Leo Nocentelli, Dan-
iel Lanois, Ivan Neville, Buffy
Sainte Marie, and Keith Richards’s

Smashing
Idea

mo tool . . .

* Along with the current single
“Can’t Stop Fallin’ Into Love,”
Cheap Trick’s forthcoming
“Busted” LP contains the song

MTV Announces Awards
Performers, Finalists

erosmith, Phil Collins, Janet Jackson, and M.C. Hammer are
siated to perform during the “1990 MTV Video Music Awards," to
be broadcast live on September 6 from the Universal Amphitheatre

in Los Angeles.

Madonna tops the list of finalists for the most nominations with eight,
foliowed by Aerosmith (seven) Paula Abdul (six), Don Henley and M.C.
Hammer (five each), Sinead O’Connor and Tears For Fears (four each),
and Billy idol, Billy Joel, and the Red Hot Chili Peppers (three each).

Nominees for Best Video Of The Year are Aerosmith’s “Janie's Got A
Gun,"” Henley's “The End Of The Innocence,” Madonna’'s “Vogue,” and
Q'Connor’s “Nothing Compares 2 U.” Arsenio Hall will host the seventh
annual telecast, with additional performers to be announced shortly.

drumming/producing pal Steve
Jordan.

All songs on the LP were produc-
ed by Malcolm Burn and the
Nevilles, excepting the current hit
“Bird On A Wire” (produced by
Spiritual Cowboy David A. Stew-
art) and “River Of Life” (produc-
ed by Jordan). The release also
features the tune “Jah Love” (co-
written by U2’s Bono Hewson), and
cover versions of Link Wray's
“Fallin” Rain” and the Little
Junior Parker/Elvis Presley
standard “Mystery Train.”

Muse News

e Cult filmmaker Penelope
Spheeris, who helmed the two ‘De-
cline Of Western Civilization” doc-
umentaries, has signed on to direct
a longform video for the 2 Live
Crew. Atlantic’s recently formed
home video division, A*Vision, is
shooting for a summer release.

* EMI will release onetime Soul
11 Soul vocalist Caron Wheeler’s
debut album (‘UK Blak”) in Sep-
tember. Wheeler co-wrote and co-
produced most of the songs on the
project, which’ll be preceded by
the Jungle Brothers-produced sin-
gle “Livin’ In The Light.”

DEAD REQUEST LINE TESTER

CAUTION

|N CASE OF EMERGENCY, BREAK GLASS

A ‘%’/ \>

..\.‘,

tic Records, who shipped selected programmers copies of
Winger’s current Back Page climber “Can't Get Enuff” inside self-
styled emergency boxes (pictured).
The “Dead Request Line Tester”
modified 5x7 photo frame — sports a sticker beckoning broadcasters to
break glass in case of energency. The contraption even comes with an at-
tached bright red hammer for just such an occasion. Talk about a real pro-

P romo item O’ The Week honors go to tne swinging staffers at Atlan-

— which is actually a cleverly

“Walk Away,” featuring Chrissie
Hynde on backing vocals. The
Richie Zito-produced Epic album is
due July 16.

¢ Ex-Husker Du member Bob
Mould’s next Virgin LP (“Black
Sheets Of Rain”) is scheduled for
an August 21 release. The project
reunites Mould with bassist Tony
Maimone and drummer Anton
Fier — the same rhythm section
who appeared on his first solo ef-
fort.

« Aussie rockers AC/DC have re-
placed drummer Simon Wright
with ex-Firm skinsman Chris
Slade, and are set to release their
next Atco LP, “Razor’s Edge,” on
September 18.

* MCA recording artist Pebbles
will release her next LP (“Al-
ways”) in mid-September. The
album — which was produced by
her husband, L.A. Reid, and his
partner, Babyface — will be pre-
ceded by the single “Giving You
The Benefit.”

* Ten percent of the ticket sales for
this summer’s “Rock 'N’ Roll’s
Main Event” — a pop music festi-
val slated for September 1-3 in San
Bernardino, CA (R&R, 5/4) — wili
go to the Muscular Dystrophy As-
sociation. Call (213) 659-1972 for de-
tails.

¢ Chameleon has picked up
rights to release Bill Wyman’s
third solo LP in the U.S. The Roll-
ing Stones bassist is set to begin
work on the as-yet-untitled album
after the Stones complete their cur-
rent European tour.

¢ Falls Church, VA-based Pow-
erhouse Records and Marietta,
GA-based Ichiban Records have
signed a deal whereby the latter
will manufacture and distribute all
Powerhouse product — including
back catalog — on a worldwide
basis. First aloum under the new
pact will be “In Orbit,” the latest
effort from blues-rockers Tom
Principato & Powerhouse.

* KRS-One’s next Jive/RCA
disc, “Edutainment,” is set for an
August 7 release. The LP — which
was ‘‘written, produced, directed,
mixed, and conceived” by the rap-
per — will be preceded by the sin-
gle “Love’s Gonna Get 'Cha (Ma-
terial Love).”

%
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51.5 million households
Patti Galluzzi
Director/Music Programming

Weeks On

| HEAVY

L.

PAULA ABOUL Knocked Out (Virgin) .. .. .. .3
AEROSMITH/The Other Side (Geffen) . . .5
JON BON JOVI/Blaze Of Glory (Mercury) .3
PHIL COLLINS/Something Happened... (Atlantic) . ADD
JOHNNY GILL/Rub You The Right Way {(Motown) 5
B. HORNSBY & THE RANGE/Across The River {RCA) 6
BILLY IDOL/Cradle Of Love (Chrysalis) ... ... . 12
JANET JACKSON/Come Back To Me (A&M) . 6
G. MEDEIROS f/8. BROWN/She.. (Amherst/MCA) 9
MOTLEY CRUE/Dont Go Away Mad... (Elektra) 10

VHi

VIOFO MTS O
36.8 million households
Sal LoCurto, Director/Music Programming
Normsn Schoenfeld, Director/Tslent
& Artist Relations

Weeks On

|FIVE STAR VIDEOS ]

HARRY CONNICK JR. Recipe For Love (Columbia) . . 4
CROSS8Y, STILLS & NASH/Live ! Up (Atlantic) 4
O#ATY DOZEN BRASS.../That's How... (Columbia) .3
JEFF HEALEY BANO/ Think | Love You... (Arista) .. . &
JOHN HIATT/Child Of The Wiid Blue Yonder (A&M) . . 4
JEFF LYNNE Every Little Thing (Reprise) 2
BOB MARLEY/Could You Be Loved (Tuft Gong/Isiand) 2
MAX1 PRIEST/Close To You (Charisma) 5
WAS (NOT WAS) Papa Was A... (Chrysalis) _ADD

POISONUnskinny Bop {Enigma.Capitoi) 5
—
| EXCLUSIVES || | lARTIST DEVELOPMENT |
HEARTA Didn't Want To Need You {Capitot) ADD
WINGER/Can't Get Enuff (Atlantic) 3 ALLMAN BROTHERS BAND/Good Clean.  (Epic) ADD
WORLD PARTY /Pt The Message In.. (Chrysalis 3 REGINA BELLE/This Is Love (Columbia) 7
. ] EVERYTHING BUT THE GIRL Take Me (Atiantic) ADD
|STRESS l MICHAEL FRANKS Arl Of Love (Reprise) 1
B. HORNSBY & THE RANGE /Across The River (RCA) 5
BOOM CRASH OPERA/Onion Skin {Giant) 7 JANET JACKSON/Come Back To Me (A&M) 4
GENE LOVES JEZEBEL/eaious (Geffen) 4 NIKK1/Notice Me (Geffen) .3
JANE WIEDLINWorld On Fire (EMI) . . . . 4 SOUL H SOUL/A Dream’s A Dream (V.rgln) 7
i UB40/The Way You Do The Things You Do {Virgin) 5
| BUZZ BIN ] WILSON PHILLIPS Mlelease Me (SBK) .3
= PAUL YOUNG Oh Girl (Columbia) . ... .........7
CONCRETE BLONDE /Joey (RS) .. ... .. ... ... 5
SUNDAYSHere's Where The Story Ends (DGC) ... 8
[ACTIVE 1| | INEW MUSIC
MARIAH CAREY Vision Ot Love (Columbia) . ... .. 4

CHEAP TRICK/Can't Stop Falkin* Into Love (Epic) ... 3
ELECTRIC BOYS/All LipsN' Hips (Atco) .. ....... 8
EN VOGUEMHold On {Atiantic) WS
G0 WESTXing Of Wishful Thinking (EM1} . . . 4
LIGHTNING SEEDSPure (MCA) . . . . 11
MELLOW MAN ACE/Mentirosa (Capitol) . . 5
MOOERN ENGLISH/ Meit With You (IVT). ... .. . 6
NELSON/(Can't..) Love And Affection (DGC) 5
SINEAD O’CONNOR/Emperor's New .. (Chrysalis) . 5

SLAUGHTERFiy To The Angels (Chrysalis) ... . ADD
SNAP/The Power (Arista) ... ... .. . . ... 6
ST. PAUL/Stranger To Love ( Anant\c) ... ADD
TIME/Jerk Out {Paisley Park/Reprise) .3
STEVE VAI/The Audience Is Listening (Relatwuy) 5
VIXENMow Much Love (EMI) .. .. . ADD
WILSON PHILLIPS Release Me (SBK) . . . . .6
| MEDIUM ]
ALIAS Haunted Heart (EMI) ... . K3
ALLMAN BROTHERS BAND/Good C!ean Epic) ADD
BAD COMPANY Holy Water {Atco) 4
BLACK CROWES Twice. (Def American/Geffer) . ADD
OAMN YANKEES/Come Again (WB) 3
DANGER DANGERBang Bang (Imagine/Epic) .. .. 76
FAITH NO MORE tpic (Stash/Reprise) .. . .18

JOHN HIATT/Child Of The Wild Blue Yonder (A&M) . 4
HOTHOUSE FLOWERS Give It Up {London/Polydor) 5

HUMAN RADIO/Me & Elvis (Columbia) . [}
COLIN JAMES,just Came Back (Virgin) ... .. . ADD
GARY MOORE/Oh Pretty Woman (Charisma) 3
SOCIAL DISTORTIONBall & Chain (Epic) 5
JOHNNY VAN ZANT Brickyard Road (Atiantic) . . ADD
| BREAKOUT |
DAVID BAERWALD/AIl For You (A&M) ; 3
BRUCE DICKINSON Tattooed Millionaire (Columbia) = &
HAPPY MONOAYS/Step On (Elektra) . ADD
HURRICANE Next To You (Enigma) ADD

LONDON QUIREBOYS/ Don't Love .. (Capitol) . ADD
M.C. HAMMER Have You Seen Her? (Capitol) . ADD
RAILWAY CHILDRENEvery Beat Ot (Virgin} - ADD
REOD HOUSE/ Said A Prayer (SBK) 3
STEVE WYNN/Carolyn (Rhino) ... .. ADD

| HOT NEW VIDEOS —’

B00M CRASH OPERA/Onion Skin (Giant) . .
CONCRETE BLONDE/Joey (IRS)

GENE LOVES JEZEBEL Jealous (Ge'fen)
TIME /Jerk Out (Paisley Park/Reprise)

JANE WIEDLINWorld On Fire (EM!)

TADDS

ALLMAN BROTHERS BAND/Good Clean Fun (Epic)
BLACK CROWES/Twice As Hard (Def American/Geffen)
PHIL COLLINS/Something Happened On The .. (Atfantic)
HAPPY MONOAYS/Step On (Elektra)

HEART/ Didn't Want To Need You (Capitol}
HURRICANE Next To You (Enigma)

COLIN JAMES/Just Came Back {Virgin)

LONDON QUIREBOYS/ Don't Love You... (Capitol}
M.C. HAMMER Have You Seen Her? (Capitol)
RAILWAY CHILOREN/Every Beat Of My Heart {Virgin)
SLAUGHTER/Fly To The Angeis {Chrysaiis)

ST. PAUL/Stranger To Love (Atlantic)

JOHNNY VAN ZANT Brickyard Road {Atlantic)
VIXENHow Much _ove (EMI}

STEVE WYNN/Carolyn (Rhing)

& Lwa N

BEACH BOYS/Problem Child (RCA) .. .. ... .. 7
JOHN LEE HOOKER/Baby Lee (Chameleon/Capitol) . 2
SUZANNE VEGA Tired Of Sleeping (A&GM) . .. .. ADD

'HIT MAKERS

ANITA BAKER/Tatk To Me {Elektra) . ... 6
MICHAEL BOLTON/When I'm Back On... (Columbia) &
MARIAH CAREY NVision Of Love (Cotumbia) 4
PHIL COLLINS/Do You Remember (Atlantic) .12
TAYLOR DAYNE 7'll Be Your Shelter (Arista) . . 10
GLORIA ESTEFAN/Cuts Both Ways (Epic) 8
MICHAEL McDONALD/Take it To Heart {Reprise) 9
ROXETTEA Must Have Been Love (EMI) . . . 4
LISA STANSFIELD/You Can't Deny It (Arista} 7

CONCERT PULSE

. Avg. Gross
Pos. Artist (in 000s}
1 MADONNA $1482.0
2 JANET JACKSON $605.6
3 DAVID BOWIE $486.2
4ERIC CLAPTON $380.7
5DIANA ROSS $308.7
6 RUSH $300 8
7 AEROSMITH $276.9
8 CHER $274.2
9 MOTLEY CRUE $234.7
10 DON HENLEY 32039
11 WHITESNAKE $186.3
12 HANK WILLIAMS JR. $167.3
13 GEORGE STRAIT $164.6
14 MiLLI VANILLI $162.2
15 ALABAMA $154 .4
16 RANDY TRAVIS $149.1
17 KISS $126.9
18 BOBDYLAN $97.2
19 TEARS FOR FEARS $83.3
20 REGGAE SUNSPLASH $81.4

New Tours

Among this week s new tours

CONCRETE BLONDE

DIO t/RONNIE JAMES Di0

BELA FLECK & THE FLECKTONES
HIGHWAYMEN

ROBERT EARL KEEN JR.

JOE SATRIANt

SLEEZE BEEZ

SNAP

SONIC YOUTH

TOWNES VAN ZANDT

The CONCERT PULSE is a weekly computenz-
ed report ranking each artist by thek average
box office gross reported per venue. Courtesy
of Poiister, a publication of Promoters’ On-Line
Listings, (800) 344-7383, or in Calfornia,
(209) 224-2631.




MUSIC DATEBOOK

Esso Says Rock Wastes Gas

MONDAY, JULY 23

1969/Los Angeles Mayor Sam Yorty proclaims “James Brown' day, but when his honor is late for the
ceremony, Soul Brother #1 splits.

1977/Led Zeppelin drummer John Bonham and manager Peter Grant are arrested for assaulting two of
promoter Bill Graham's employees. An out-of-court settlement leaves their wallets $2 million thinner.

1986/A car accident leaves 18-year-old Gordon Plckerell of Kingston, TN trapped in his car for six hours with
a Wham! tape playing continuously. Afterward he screams, “I never want to hear it again, never!”

1988/Put a sticker on it — Bob Goldthwaite releases “Meat Bob" with this backward masked message: “Obey
your parents, be nice, don’t eat snacks, and go to church.”

Born: Martin Gore (Depeche Mode) 1961, Tim Kellet (Simply Red) 1964, David Essex 1947

TUESDAY, JULY 24

1984/Juice Newton and Huey Lewis & The News draw 18,000+ to the North Dakota State Fair. Several
pass out from heat exhaustion, but the performance is the most successful in the fair's history.

1986/Bob Geldof is given the prestigious MBE (Member Of British Empire) award for his famine relief efforts,
but he isn't given the title “Sir"” because he's Irish.

1987/ La Bamba,"” the film biography of Ritchie Valens, opens nationwide.

1989/"'No, that's the Who.” — In Newsweek, Rolling Stone Ron Wood responds to charges that his band is
touring only for the money.

Born: Robbie Grey (Modern English) 1957

WEDNESDAY, JULY 25

1965/Bob Dylan unveils his new electric sound at the Newport Folk Festival, and is booed offstage by the
folk-purist audience. He returns and does an acoustic encore.

1967/The Beatles and other British groups sign a London Times ad lobbying for the legalization of marijuana.
1969/At New York’s Fillmore East, Neil Young makes his first appearance with Crosby, Stills & Nash.
1988/Royalty is badder than bad — Prince opens at London's Wembley stadium two days after Michael
Jackson’s ten-night stand. The British press devotes pages comparing the performances, and the purple rain
rusts the bad one’s buckles.

Born: Verdine White (Earth, Wind & Fire) 1951, Mark Clarke (Uriah Heep) 13950

Geddy Lee, Martin Gore, Verdine White, Mark Holmes
THURSDAY, JULY 26 ooy

1942/Gene Autry joins the Army.

1968/London Records refuses to release the Rolling Stones’ "Beggars Banquet' album because of its
“obscene” bathroom wall cover

1969/No more wedding bell blues — Fifth Dimension lead singers Marilyn McCoo and Billy Davis Jr. marry.
1977/Elvis Costello is arrested for performing outside the London Hilton. Costello, seeking a U.S. record deal,
had heard CBS executives were meeting inside.

1980/Bet he was glad the Phillies were in a pennant race — In Philadeiphia, Ronnie Milsap performs at
Veterans Stadium following a Phillies-Braves game.

Born: Mick Jagger 1943, Dobie Gray 1942, Mark Holmes (Platinum Blonde} 1960, Roger Taylor (Queen)
1949, Bobby Hebb 1941

FRIDAY, JULY 27

1976/Bruce Springsteen begins a two-year court battle with manager Mike Appel for control of his career.
Also, John Lennon obtains his green card following a multiyear court battle.

1984/“Hey kid, how's the family?” — “Purple Rain,” Prince's first and most successful movie, opens.
1986/Prior to a Los Angeles Cure show, a fan just dumped by his girlfriend stabs himself several times. Lights
go out before the blood is cleaned up, forcing an entire section to stand for the whole show.

1987/Billy Joel overturns a mini-piano during a concert in the Soviet Union. Joel wanted his film crew to turn
the lights off the audience.

1989/The Commodores fire keyboardist and founding member Milan Wllliams when he refuses to join the
group for a show at South Africa’s Sun City

Born: Bobbie Gentry 1944 Maureen McGovern 1949

SATURDAY, JULY 28

1957/Jerry Lee Lewls makes his TV debut on the “Steve Allen Show.

1958/*The rhythm can cause a driver to unconsciously jiggle the gas pedal, wasting fuel.” — The Esso
Corporation issues a report claiming rock music can cost a motorist money.

1970/Mick Jagger makes his big screen debut in the title role of “Ned Kelly "

1987/Were “Air Lennons” the next step? — Lawyers for the Beatles sue Nike and Capitol Records to halt the
use of “Revolution” in shoe commercials.

1989/Michael Jackson's California Raisin ad begins airing in movie theaters nationwide. The “Michael Raisin”
character uses a Jackson soundalike singing *| Heard It Through The Grapevine.”

Born: Simon Kirke (Bad Company) 1948, Rick Wright (Pink Floyd) 1945

SUNDAY, JULY 29

1959/The Isley Brothers record what becomes a party classic, “Shout.”

1966/Bob Dylan breaks a bone in his neck when he crashes his motorcycle in New York. Rumors circulate
that he’s in a coma, dodging the draft, and won’t perform again.

1973/Following Led Zeppelin’s New York show, thieves rob a hotel safe deposit box containing $180,000 in
concert receipts.

1989/t thought my days might be numbered when | publicly referred to the manager as a ‘dickhead.”” —
Deep Purple member lan Gilllan clarifies charges that his departure from the group was over “‘musical
differences.”

Born: Geddy Lee 1951, Patti Sclalfa 1956

— Paul Colbert

www americanradiohistorv.com
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The New Single

The Sam

|
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Featuring why

The West Coast Rap All-Stars 3

Fourteen of today’s hottest rap artists
have combined their talents in one
powerful song, as part of the unified effort
to help combat rising gang violence.

From The Compilation Album
We're All In The Same Gang

Featuring

The West Coast Rap All-Stars *
And Introducing

The Grand Jury All-Stars

KS104 13-10
RIIS add
PWR96 add
KGGI 11-5
RMEL 22-12
B95 34-21

WPGC deb 29  Plus...
RITY 16-14 KIMZ
HOT977 6-6 RRER
WOXA add ROY
RCAQ add FM102
KROY 21-18 WCRZ
EWOD 23-20

¢ 1990 Warner Bros. Records Inc.
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BILLY JOEL

THAT’S NOT
HER STYLE

OV THE 1 SMASH
“STORM FRONT”

STORM SURGE
2ND LEG OF
BILLY'S U.S. TOUR
NOW THROUGH DECEMBER.
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JOEL DENVE

TAMER LAUGHS AHEAD

CONTEMPORARY HIT RADIO

Are Comedy Suppliers
Cleaning Up Their Acts?

Elaborate spoof spots, song parodies of hit records,
and outrageous interviews with celebrities have long been
staples of the CHR morning show diet. But the current po-
litical/social climate — evidenced by the fuss over 2 Live
Crew, the FCC’s obscenity crackdown, and the National
Endowment for the Arts controversy — threatens to take
the sting out of produced radio comedy. Are the laughs ac-

tually getting tamer?

Most morning personalities don’t
have the time to produce much re-
corded comedy material, relying
instead on national suppliers. I
spoke to a number of major record-
ed comedy services in this highly
competitive arena to find out how
today’s atmosphere is affecting the
material being produced and aired,
and to talk about overall trends in
radio comedy. (For a complete list
of comedy suppliers, see the re-
cently published R&R Program

‘‘Public officials’
conservative attitudes
are having a chilling
effect on the industry
in terms of dealing
with sexual innuendo,

religion, and drugs.”’
— Andrew Goodman

Supplier Guide '90.) I also talked
with KKRZ/Portland morning zoo
master Dan-0O Clark, who special-
izes in song parodies (see ‘“Home-
Brewed Comedy”’).

Premiere Radio:
Parody Songs Waning

Premiere Radio Exec. VP Tim
Kelly noted, “It’s getting to be that
nothing’s funny to somebody [out
there] anymore. From our per-
spective, humor is humor but com-
edy is always at somebody’s ex-
pense. We don’t go out and try to
hurt anybody. When we think
there’s something to be wary of we
flag it up front and let the station
decide.”

Andrew Goodman

Tim Kelly

On the positive side, Kelly sees
the market for comedy material as
“a black hole. There's an endless
demand for it on a daily basis. 1
look for a spread of the morning
entertainment concept into after-
noon drive.

i | i
M‘ 1l ? %: -

Laszlo & Gary

Merrill Barr

Ken Deutch

“‘It’s getting to be that
nothing’s funny to
somebody [out there]
anymore.’’

— Tim Kelly

B @ s T e S

“Parody songs may have shot
their load. Our biggest success is
with interactive characters like
‘Carl The Engineer.’ Also, [spoof
spots are] a great way to get peo-
ple to listen through a commercial
set in hopes of hearing one. How-
ever, some programmers see them

as clutter.”

ACN: ‘Chilling Effect’
American Comedy Network
President/GM and head writer An-
drew Goodman doesn’t think paro-
dy songs are in trouble — as long as
they’re good. “[A parody song]
must be good music, make a state-
ment, and have a terrific connec-
tion with the original. When we did
a parody of Whitney Houston’s
‘Didn’t We Almost Have It All’ call-
ed ‘Don’t All My Songs Sound The
Same,” it worked very well. All

-

Home-
Brewed
Comedy

Dan-0 Clark

KKRZ/Portland zoo master Dan-O Clark became dis-
enchanted with syndicated comedy material, particularly
song parodies, and as a result, he's cranked out about 20
of his own. His most famous is the spoof “New Kids Got
Run Over By A Reindeer,” which earned a mention on the
group’s “Step By Step” album.

Clark follows his own set of rules for doing a parody song. “The prob-
tem with most parody songs | hear is that they end up using the wrong
singer or lyrics. | don't work with singers who can't carry a tune. Not only
does a song have to be funny, but you must be able to understand the
lyrics. it works best when you can rip the lyrics off a fast or uptempo rec-
ord done in a major key. Slow song parodies don't fly as well.

“Songs are more rewarding from a creative standpoint than spots.
Goof spots can run four or five times and then they're history. Aiso, goof
spots are getting to be a-dime-a-dozen out there. if we're not careful, so
will parody records.”

Clark believes his New Kids spoof can run as a perennial seasonal
song, but rotation for other records varies. “If it's a topical event — like
our song ‘We're Beating the Piss-tons’ — it can run in strong rotation. Our
fight song for the Portland Trailblazers has raised over $10,000 for chari-
ty. Now, if it's just a knock-off, a song has a limited life.’

No Subject Is Taboo

As for the new conservatism, Clark said, “It's in small pockets but is
grabbing major headlines. While | can't use the stuff (WFBQ/indianapolis
morning dudes) Bob & Tom do, we got away with playing Bobby Jimmy
& The Critters’ ‘Somebody Farted' and no one complained. No subject is
taboo if handled correctly.

“To make the gang issue funny we pitted the Gang Of Accountants
against their rivals the Gang Of Bookworms in a parody. While I've never
done anything on AIDS and don't deal with homosexuality per se, we
have a sports character, ‘Lance Romance,’ who sounds gay. He deals
with sports from his viewpoint, such as team colors and how well
uniforms fit. Use your imagination and make it truly funny to make it

work."”

parodies don’t have to be current.
With the Japanese buying up ev-
erything in America, we did a rip
on ‘Wake Up Little Suzy’ called
‘Wake Up And Eat Sushi.” "

Why is syndicated humor so pop-
ular? “It gives local morning peo-
ple more time to concentrate on the
issues and events in their markets.
We handle the national stuff for
them. Humor is fundamental to
mornings. While there’s a swing
away from zoo-type shows, humor
is still an essential.”

Goodman observed, “Public offi-
cials’ conservative attitudes are
having a chilling effect on the in-
dustry in terms of dealing with sex-
ual innuendo, religion, and drugs.
We have to be careful and make
veiled references. It’s annoying —
it cuts into the creative process. We
want our stuff to be used and the
more risque it is, the less chance
it’ll be used.”

A recent ACN interactive bit:
President George Bush discovers
he has glaucoma. One of the known
medical remedies is to smoke mar-
ijjuana. Bush says, “Don’t know
much about it ... never tried it
before . . .”’ He takes a puff. “. ..
Hey Barb, fire up another doobie.”
According to Goodman, ‘“We nor-
mally have 80-85% of our material
run, but some affiliates were out-
raged at that bit. Some folks have
lost their sense of humor.”

All Star Radio:
‘Naughty, Not Dirty’

All Star Radio Managing Part-
ner Merrill Barr runs the business
for Partners/comics Ron Stevens
& Joy Grdnic, now doing mornings

“It’s best if the
material is a little bit
naughty ... but never
dirty.”’

— Merrill Barr

on KKYY/San Diego. The com-
pany seeks to entertain but not of-
fend. Explained Barr, “It’s best if
the material is a little bit naughty
. but never dirty. If we do
something controversial it will be
done without being offensive.”
Song parodies tend to be clean.
Some of Barr’s recent successes:
Heart’s “All I Want To Do Is Make
Love To You” became “All I Want
To Do Is Barbecue,” while Rod
Stewart’s “This Old Heart Of
Mine” turned into ““This Old Car Of
Mine.” And with the Japanese fi-
nancial invasion. Tommy Page’s
“I'll Be Your Everything” became
“They’re Buying Up Everything.”

Continued on Page 42
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THE NEW SINGLE

From The Album IT’S REAL

Y100 add
KSAQ add
WNCI add 30
WVKS deb 29
KROY add
KWOD add

ACO

lI, 1990 Warner Bros. Records Inc

Comedy Suppllers Cleaning Up

Continued from Page 41

“We also do original songs like
‘Father’s Day Bouquet,” a song
about beer-scented flowers. It’s im-
portant that the material be in-
teresting, provocative, and con-
troversial without crossing the line
of good taste.”
Olympic Networks:
‘Walk The Line’

Olympia Networks Manager/Af-
filiate Relations Ken Deutch said,
“The biggest challenge is to main-
tain contact with the affiliates for
feedback. What works today may
not work tomorrow. This goes not
only for the material’s format, but
the content. Right now, song and
commercial parodies are in heavi-
est demand, while characters and
standup features follow in popular-
ity.

‘“The biggest challenge
is to maintain contact
with the affiliates for
feedback. What works
today may not work

tomorrow.’”’
— Ken Deutch

“We've been well aware of the
need to carefully walk a line of
good taste; otherwise our material
doesn’t get aired. There’s a lot of
pressure to keep it clean, yet be
funny.”

Laszlo & Gary:
‘A Weird Climate’
Laszlo & Gary are in it strictly
for the gags. Unlike the services
mentioned above, they only do
song parodies and provide their
material for free, hoping to get
airplay and, eventually, a record

‘‘Stations tell us
they’re not looking for
smut, they’re looking
for wit and
cleverness.’’

— Laszlo

deal. But in order to get airplay,
they have to take into account
radio’s less-permissive environ-
ment. That’s why their material is
clean.

Laszlo said, “We start from
scratch producing our own music,
words, and vocals. We think paro-
dy songs are useful to program-
mers as sort of a relief mechanism
after hearing the same song over
and over.”

Their first hit parody was of Phil
Collins’s “‘Sussudio,” which they
renamed “Su-Sushi-O.” It generat-
ed tremendous phone action after
airplay on KIIS-FM/Los Angeles.
In the last two years alone the pair
claim to have written and produc-
ed 30 songs, six in the last 90 days.
Their most recent effort, “Snack
By Snack, Junk Food Attack” is a
sendup of the New Kids On The
Block smash ‘“Step By Step.”

Ron Cutler

“We don’t want to be overly con-
troversial,” explained Gary. “We
look for timeless subjects — stuff
that will fly across the board. Dirty
stuff is the easy way out. It makes
our jobs tougher but I think we’ve
gained acceptance and our songs
go into rotation because they’re not
dirty. We’ve been asked to do some
dirty stuff and have had some won-
derfully dirty ideas submitted, but
we’ve passed on them.

“Stations tell us they’re not look-
ing for smut, they 're looking for wit
and cleverness. Right now the cli-
mate in America is as weird as I've
ever seen it. I understand why
since I have a seven-year-old
daughter. I'm offended when I
hear the ‘Humpty Dance’ and think
she’s hearing it. But as far as
business and the Constitution [are
concerned], it’s a double-edged
sword. It’s not a clear-cut issue.”

Cutler: Preview Material

Cutler Productions President
Ron Cutler produces “Morning Cir-
cus” exclusively for the CBS Radio
Network. His philosophy is “to
walk right up to the line but don’t
lean over it. Howard Stern-type
humor can’t be syndicated; we
have to be careful. And it’s ap-
parent that with the conventional
thinking on drugs and crime, the
country has gotten more conserva-
tive and the FCC has gotten tough-
er.”

Cutler advised suppliers to stay
away from race, ethnic slurs,
scatological humor, and animal
rights jokes. “We’re not looking to
upset any special interest groups.
Sexual innuendo is still an area we
can have fun with as long as it’s
mainstream humor. People love to
laugh at sex, but you don’t want to
be offensive. Hey, we’re not

‘“‘Sexual innuendo is
still an area we can
have fun with as long
as it’s mainstream

humor.’’
— Ron Cutler

prudes. We’re just trying to appeal
to the average American.”

Cutler also suggested that pro-
grammers preview song parodies
and commercial spoof material
before airing “just in case. When
you have seven comedy writers in-
house and a cast of 20 voice talents,

that’s a lot of creative energy and it
becomes a lot easier to come up
with funny stuff that will get
aired.”
Donnelly Media:
‘Question Of Taste’

Donnelly Media Syndication
Manager Jerry Thompson talked
about the material used on the
‘“National Comedy Wireless.”
“The fact that things are more con-
servative hasn’t been a problem
for us. Our view is that radio is a
family medium and we’re not in-
terested in trash radio. We give
them quality material and that’s
what they expect.

““All stations have a
license to protect and
we don’t want to give
them anything to
jeopardize that license.’’
— Jerry Thompson

“Bathroom jokes and sophomor-
ic humor won’t fly. The average
demo appeal of our affiliates is
20-50, so we want the comedy to
match. Broadcast service comedy
is a different style from standup.
Radio humor has to be more thea-
ter-of-the-mind. The humor that
works in a cocktail lounge won’t
work on-air.

“It’s not a question of censor-
ship, it’s a question of good taste.
All stations have a license to pro-
tect and we don’t want to give them
anything to jeopardize that license.
You don’t have to be dirty to be fun-
ny.”

MOTION

e Dave Redemann from
KRBE/Houston becomes Pro-
motions Coordinator at WRQX
{Q107)/Washington.

o KKFR/Phoenix hires Pro-
motions Director Alex Santa-
maria from crosstown KZZP as
Bob Newquist exits.

WGRD/Grand Rapids PD Greg Cas-
sidy shifts to the WLUM/Milwaukee PD
post and takes 'GRD night rocker Kelly
Michaels for 'LUM late-nights; WRQX
(Q101)/Chicago paritimer Rob Olson
joins WLUM for the same duties . . .
Kevin Burchfield has resigned the PD
job at KATM/Colorado Springs for per-
sonal reasons. No replacement has
been named.

Super Dave was heard on WFLZ
(Power Pig)/Tampa as weekender Gar-
ry Wall ... WERZ/Exeter, NH ups
weekender Ken Spaulding to MD as
Scott Leif departs . . . Mark Murphy
moves north from Colorado to replace
J.D. Chandler as KGOT/Anchorage
MD; Bobby Akers is Asst. MD.

‘Coming
Next Week

Preparing For A
Community Disaster




WBLI 27-16 WKTI deb 22
B94 15-13 KDWB 20-13
B97 7-6 WKBQ 7-7 HOT
WNVZ deb 21 KXYQ 10-8

Now on 108 CHR Reporters

Including:
PRO-FM add WNVZ
KSAQ

KEGL 18-16

Trucks BREAKERS

DEBUT
MOST ADDED

Bap EncLisH

“Possession’

CHR Chart: €)-€»
177 CHR Reporters - 70%

KCPX 6-3 HOT 9IWAYS 28-19 HOT WIXX 15-7 HOT KWSS 12-7 ROT
KPLZ 21-16 KTUX T6-11 HOT WZ0K 10-8 HOT KZZU 12-9 HOT
PIRATE WDLX 22-16 HOT WRAN 10-10 HOT ...and many more!
KZFM 11-8 HOT WPXR 15-12 HOT FM104 8-7 HOT

Dancer DANGER
“Bang Bang”

NEW & ACTIVE

99WGY 8-6 HOT

KXYQ WAEB 10-8 HOT ~ KATM 12-9 HOT ~ WOMP 14-9 HOT

WKRZ 9-6 KRZR 3-3 KYYY 22-15 HOT
KUBE WQUT 35-29 HOT ~ KWSS 9-8 WLRW 25-18 HOT  \acine /
PIRATE 8-5 HOT  wkpD 15-9 HOT  Kzzu 18-12 WKER 9-5 HOT i

Gueap TRick
“Can’t Stop Fallin’ Into Love™

NEW & ACTIVE
MOST ADDED -- 125 Reporters, FIRST WEEK!!
Including: PWR99  B97 WPHR KXYQ KPLZ
WPU KEGL WGH WNCl KCPX KUBE
B94 Y95 KSAQ WKBQ KISN PIRATE % .
GALLOWAY  ......cr-
MOST ADDED AGAIN!!

“All The Way”

Already 56 CHR Reporters Including:

WXKS add HOT97 add HOT977 quogz5 3;1-30 EI()I(SI ugg
a a
EY:SPIG mga ey el yigy 33 HOIHY 662
R
KDWB add KTFM add  ""SRo%d g G FoN
WLOL add KKFR add WCGQ add KKMG deb-31 ra/@
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Priceless Promotions

Inexpensive Attention-Getters For Small And Medium Markets

Summer is primetime for outdoor promotions for
most businesses, and especially for radio. But promotions
take money, and money’s often scarce in small and medi-
um markets. Take heart. Three PDs explained how they
keep their listeners happy without spending much — or

any — money.

As most UC stations are located
in small and medium markets in
the South, underfunding and in-
genuity are often two sides of the
same coin. And who better to know
the ins-and-outs of inexpensive ra-
dio promotions than programmers
who have no real promotional
budgets?

Corporate Connections

WJJS/Lynchburg, VA PD Rob-
ert “Lad’’ Goins has been a PD for
17 of his 22 years in the industry.
He’s learned to be creative and re-
sourceful because his AM station
has no promotional budget. “For
years we just gave away records or
concert tickets we got from record
companies to promote things the
companies were interested in. We
still do that, but now we’ve found a
new avenue in our never-ending
search for a promotion that takes
no money.

“Wally McCarthy is in charge of
promotions for our station and our
sister FM, which does have a budg-
et. He has a knack for contacting
companies and finding the person
who can approve providing free
items for radio giveaways.

‘““You’ve got to work
with what you have and
not cry about it cr give

up- 9
—Robert ‘‘Lad’’ Goins

“For example, he contacted
Mattel Toys and got frze stuffed
animals to give away on-air last
Christmas. We started our promo-
tion just after Thanksgiving. Now,
it may not sound like much to those
in large cities, but here it was a
nice touch. We haven'’t given away
money in four years. You've got to
work with what you have and not
cry about it or give up.”

Fishing For
Complimentary Items

Goins continued, “For Father’s
Day we had another nice promo-
tion that cost no money. People
here like to go fishing. S¢ we found
a company that had some fishing
poles it couldn’t sell because the
newer models were already on the
market. They gave us the older
rods for free, and we gave them
credit on-air. We also received
some Old Spice aftershave, so we
put that together with several other
items in a Father’s Day gift pack-
age. It went over really well.

“All you have to do is spend the
money for a long-distance call to

plained, ‘“Most of our activities are
geared around the family. We're
only 70 miles from Tallahassee and
we're even closer to Panama City,
FL. So we sometimes sponsor bus
trips to those cities, and they be-

RY

THE WINNER IS — WJIZ/Albany, GA PD Tony Wright bestows airline
tickets and Janet Jackson concert ducats upon grand prize winner Cathy
Pearson.

these companies. Explain who you
are and what you're looking for.
Most of them have a department
that deals with radio stations look-
ing for free promotional items.”

Having been a parttime AE for
many years, Goins added, “I know
that some sponsors won't advertise
on our station. If they don’t want to
buy time and it looks like a lost
cause, we approach them with the
idea of trading unused merchan-
dise for air time. We’ve done this
with some local appliance dealers.
They were willing to deal and so
were we.”’

96 In The Shade

Tony Wright has been with
WJIZ/Albany, GA for eight years,
five as PD. “Our signal is 100,000
watts and we’re located in the
Southwestern region of the state.
We cover all of Southwest Georgia,
Northern Florida south to Talla-
hassee and east to Alabama, and
even over to Columbus and Phoe-
nix City. With that kind of coverage
we reach a lot of people who'd have
no Urban radio if we weren’t there.
We’ve been here 25 years and
we’re known as the community ra-
dio station. We don’t have a very
large budget for promotions, but
we do give away $96 on occasion —
our frequency is 96.3.

“Most of our giveaways are in
conjunction with record compa-
nies. We work hand-in-hand with
labels on contests featuring their
latest releases and concerts and
things like that. Our audience looks
to us for those things.”

Wright echoed Goins’s senti-
ments when he added, ‘“Remem-
ber, we're a small market, so
things that aren’t considered a big
deal in New York or Chicago or
L.A. are a big deal here.”

Selfless Help
Despite its small promotional
budget, WJIZ sometimes pays to
send listeners on trips. Wright ex-

come day-long family outings. If
we didn’t do these kind of things,
some people wouldn’t ever get to
leave the area.”

Wright added, “We’ve helped
some nonprofit organizations raise
money by doing remote broadcasts
and drawing crowds for them. We
recently raised over $2000 for a leu-
kemia patient in our listening audi-
ence. We were also involved with
[predominantly black] Monroe
High School’s fundraiser for a new
auditorium — we helped promote
several gospel concerts. We're ac-
complishing two things: we’re not
only helping a worthy cause, we're
visibly connected to a positive ac-
tivity.

“One other thing our company
{Silver Star Communications] did
was a tradeout last book for a TV
campaign with the local Fox sta-
tion in Albany. That’s the largest
thing we’ve had in the form of ad-
vertising. Tuesday, July 17, we’ll
be sending ten listeners to see Jan-
et Jackson in concert in Atlanta.
They’ll go up for the concert and
come right back, but one lucky
winner will stay through Sunday as
part of the promotion we’re doing
with A&M Records.”

Walking The Line

Steve Poston has been PD at
WALT/Meridian, MS since Decem-
ber 1987. He started in the industry
at WACR/Columbus, MS, but this
is his first programming opportun-
ity. He explained, ‘‘Like lots of
other stations in small markets, we
don’t have a promotional budget.
We do have a direct competitor, so
obviously we must do things to
make our audience want to be here
with us instead of someplace else
on the radio dial. Our only way to
do promotions is to work closely
with the record industry.”

Regarding the fine line between
promotional opportunities and mu-
sical integrity, Poston said, ‘“You
have to be up-front with each label

OPENING DOORS

parties should call (818) 956-1377.

Careers In Music

Many black youths are interested in working in our in-
dustry as recording engineers. Al Singleton is helping
some of them reach that goal.

Working with KKBT (FM92)/Los Angeles weekend personality/song-
writer/record & TV producer Tim Greene (AKA Jammin’ Jay Williams),
Singleton teaches the basics of operating a recording studio.

The program, which is sponsored in part by the Hollywood Branch of
the NAACP, is designed to provide training in the operation of a recording
studio and related high-tech equipment. Another goal is to increase the
percentage of minority recording engineers in the entertainment industry.

The program is for youths as well as adults, and provides job place-
ment services. Instruction is heid at M'Bila Studios in Hollywood. Interested

VYN %
Tim Greene (front left) and Al Singleton (front right) are surrounded in the
studio by some of their students.

representative. Business is busi-
ness, not monkey business. If a
song is good and it deserves air-
play, it’ll get it, whether the com-
pany does a promotion or not. If a
particular record isn’t very com-
petitive, it won’t make it this time.

“Most record promoters and
their superiors have a sense of
what’s going to make it and what’s
not. If a record’s not going to hap-
pen, you can’t make the public like
it; more importantly, we’re not go-
ing to hurt ourselves by playing in-
ferior music. People in our indus-
try have to realize that we in the
small and medium markets are the
ones who usually start the hits, but
we still must be selective with what
we play.”

Know Your Audience

Touching on the theme of com-
munity relations, Poston added,
“We've looked at our community
and we know its economic level.
People here don’t have the money
to take spur-of-the-moment trips
out of state. Nor do they have the
money to purchase luxury items
like VCRs, big-screen TVs, or CD

players. So when we do giveaways
in the form of promotions with rec-
ord companies, we offer prizes like
that. Most of our promotions con-
sist of giving away a CD player or a
trip to Atlanta, New Orleans, Dal-
las, or Memphis, with free hotel ex-
penses and concert tickets.”

The station is currently running
a small promotion with “Coke and
a few other companies. We’re giv-
ing away some of their products
on-air. That came through our
sales department.”

Poston also noted the relative
merit of his station’s promotions:
“It’s nothing that would seem real
special in a major market, but it’s
special for us. If we didn’t have
these kinds of things, along with
record giveaways, we’d have
nothing. And I know there are a lot
of other stations and people in the
same situation, even in other for-
mats.”

As these enterprising PDs’ com-
ments suggest, it’s still tough for
those in small and medium mar-
kets to stay competitive in the ra-
dio promotions game, but it’s not
impossible to play — or to win.

; < T 3
DOUBLE SHOT — At left, WALT/Meridia

| with Stacy Barr (), who won a trip to see Janet Jackson in Los Angeles;, |
right, Poston congratulates Lisa Johnson and son Cedric on their trip to Las

| Vegas, courtesy of RCA Records.

3 "fn°l_ T v |
n, MS PD Steve Poston poses
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"One of the easiest things you can do to
bring awzreness to your listeners about
saving te environment is to play this
record.”

Jim Spector, PD WMID

"The Cry Out booklets and PSAs are our
way of worxing with the community to make
them a Httle more aware that there are
things they can do to help improve the
environment.”

Tony Davis, PD KVIC

"The Song says what you should do to
handle the enviornmental problem. Stations
should p ay the song and wake up the
country.”

Josh Jones, PD KZLT

YOU CAN HELP:

* PLAY THE CRY OUT CELEBRITY PSAs
*PLAY THE CRY OUT SINGLE

* DISTRIBUTE THE FREE BOOKLET

- "Cry Out - An lllustrated Guide To What
You Can Do To Save The Earth."”

CALL (213) WE-CRY-OUT FOR
FREE COPIES OF THE PSAs

and BOOKLETS
I’'m Counting On YOU!

932-7968 -XW %
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BRAD MESSER

How Many Miles In An Acre?

The California brushfires were out of control. Flames
were destroying home after home. “More than 12,000
acres have burned so far,” said the reporter. A hot story.
But honestly, do you know how much 12,000 acres is? Me

neither.

My guess is that, unless you’re a
forest fire manager or a corporate
agriculture mogul, acres are
meaningless. Just because it’s cus-
tomary to categorize fires in acres
doesn’t mean it’s smart. They
could just as well use hectares,
centares, or surveyor links to
define land areas, for all it means
to the average Joe or Joann.

Part of a reporter’s job is to use
meaningful numbers. These pesky
acres are always popping up in
stories on fires, government pest
control programs, industrial devel-
opments, and so on. For clarity’s
sake, they demand translation.

My first move as a local news-
man reporting a major fire story
would be to convert acres into
miles. Using a conversion table
(try your dictionary) I see that
12,000 acres is 18.75 square miles,
My trusty calculator reveals the
square root of 18.75 to be 4.33 — so
the fire area is slightly larger than

four-and-one-third miles on each
side.

Then I’d simplify it at least one
more step, because the 4.33 figure
is too precise and I'd like a rounder
number. I might characterize it as
“about equal to three by six
miles.” It’s okay to use any two
numbers that, when multiplied,
come close to 18.75.

Or approach it this way: when
we think of miles, we’re fairly com-
fortable relating to a distance by
considering how long it takes to
drive. If the perimeter is 18.75
miles, driving at a freeway speed
of 60mph you'd take about 20
minutes (actually, 18.75 minutes)
to drive completely around the fire.

Local Rectangle

The more local you can make it,
the better. Superimposing a three-
by-six-mile area on a local map
might reveal that, “In Ourtown,
that would be roughly equivalent to
all of the downtown area from 3rd
Street across to 51st Street and all

the way out to Pioneer Parkway.”

One caution: be careful in mak-
ing these types of comparisons.
Based on the previous example, a
few listeners will think downtown
Ourtown is afire, from 3rd to 51st.

Reduce the potential for confu-
sion. If you report the fire “covers
almost twice the area of Disney
World” or is “about the size of
Bridgeport Lake,” try to begin
your next sentence with a rein-
forcement of the true location, like,
“The California fire has destroyed
(etc).”

There’s really no reason to
measure these blazes in acres. It
just took me five or ten minutes to
translate 12,000 acres into some
equivalents my listeners might
understand, and that required an
almanac, calculator, dictionary,
and that imaginary map of Qur-
town. Newspeople writing on dead-
lines don’t have time for this type
of simplification.

In the spirit of consumerism, and
on behalf of local newspeople, I im-
plore wire service execs and net-
work bureau chiefs to explain to
their writers and reporters that
acres are incomprehensible.

Detroit Riots Claim 40

MONDAY, JULY 23 — One of America's worst race-related riots began in Detroit in 1967, touched off by a police
raid on a black-owned nightspot. By the time state and federal troops brought the riot under control on the eighth day,
40 people were dead and hundreds of businesses had been destroyed.
The most damaging spy of the Cold War era, former U.S. Navy officer John Walker, was convicted in 1985 of
espionage on behalf of the Soviets. The first ice cream cone was made in 1904 at St. Louis (there are conflicting

claims).

Birthdays: Woody Harreison (“Cheers”) 29. Don Drysdale 54.

Kansas Reports 121 In The Shade
TUESDAY, JULY 24 — Two states hit record highs in 1936; the shade temperature was 121 degrees at Alton,

KS and 118 at Minden, NE. Las Vegas experienced a city high of 117 in 1942.

Sammy Duvall made a record 205-foot waterski jump in 1988. In 1974 the Supreme Court ordered President Nixon to
surrender some of his secretly recorded White House tapes to Watergate investigators. The Mormon pioneers’ wagon
train reached the Salt Lake Valley in 1847: this is Pioneer Day in Utah.
Birthday: Lynda Carter (‘“Wonder Woman") 39.

Rock Hudson Sought AIDS Treatment

WEDNESDAY, JULY 25 — Rock Hudson quietly checked into a Paris hospital five years ago for an experimental
AIDS treatment unavailable in the U.S. Although some reporters suspected the truth, a spokesman flatly denied Hudson

had AIDS. He died ten weeks later.

Svetlana Savitskay made the first spacewalk by a woman in 1984. The 26th Amendment became law in 1971, lowering
the federal voting age to 18. John Sigmund began a record 292-mile, three-day swim down the Mississippi River in
1940. Louis Bleriot [BLAY'ree-o] made the first airplane flight across the English Channel in 1909.

Birthdays: Nate Thurmond (Basketball Hall Of Fame) 49. Adnan Khashoggi (financier) 55. Estelle Getty (“Golden

Girls”) 66.

Parachute Jump Took 40 Minutes

THURSDAY, JULY 26 — when you make a parachute jump, you expect to float right down to the ground, but it
wasn't so straightforward for William Rankin. When the U.S. Marine Lt. Colonel jumped out over North Carolina on this
date in 1956, he went up. Thermals caught his 'chute and tossed him around the sky for 40 minutes, the world's

longest parachute jump.

The bed-pushing record of 3233 miles was set in 1979. In 1977, fire destroyed 216 homes at Montecito, CA (a Santa
Barbara suburb). New York became the 11th state in 1788 by ratifying the U.S. Constitution.
Birthdays: Mick Jagger 47. Bob Lilly (Football Hail Of Fame) 51. Jason Robards 68.

House Plants’ Day Out

FRIDAY, JULY 27 — Thisis “Take Your House Plants For A Walk” Day. According to Chase’s Annual Events, the
promoter says, “Walking your plants around the neighborhood enables them to know their environment, thereby
providing them with a sense of knowing, bringing on welliness.” (Make sure they look both ways before crossing the

peat.)

Two Richard Nixon anniversaries: in 1960 he won the Republican Presidential nomination, and in 1974 a House
committee voted to begin impeachment proceedings over Watergate.
Birthdays: Betty Thomas (“Hill St. Blues”) 42. Norman Lear (TV producer) 68.

Saturday (7/28): Marilyn Quayle 41. Jim Davis (“Garfield cartoonist) 45. Jacqueline Kennedy Onassis 61.

Sunday (7/29): Peter Jennings 52.
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Classic Rock: Seven Years And Counting

1983 was a particularly volatile year in AOR’s colorful
history. That was the year Lee Abrams issued his infam-

ous “80/20” advice . . .

“modern rock” and MTV/CHR

crossovers (including Michael Jackson and Prince) began
infiltrating AOR’s once-modal playlists . . . and several
prominent AORs — most notably WPLJ/New York —
abandoned the format, spurring talk that AOR was

“dead.”

But perhaps the most important
development of that crazy year
went virtually unnoticed, for it was
exactly seven years ago that a new
format was born — one that would
change the face of AOR for years to
come: Classic Rock.

In the following interview, con-
sultant Fred Jacobs, the man cred-
ited with bringing Classic Rock to
the masses, reflects on the
format’s past, present, and future.

Beginnings

R&R: Take us back to the early
days. How did Classic Rock come
about?

FJ: I was working for ABC at
WRIF/Detroit, and our San Fran-
cisco station KSFX was in rather
dire straits. 'RIF PD Tom Bender
and I had been talking about some
sort of gold-based AOR format,
and San Francisco seemed a good
place to try it out. I put together a
proposal for ABC, and they wisely
rejected it.

Two years later, Bender was
working at WFAA/Dallas, an AM
News/Talk station that was dying.
So we got together, switched the
format to Classic Rock as KRQX,
and that’s how the whole thing got
started.

The station actually did quite
well considering it was an AM, and
the research convinced us we were
on to something. Tom locked at me

‘I find it rather
amusing that some of
the people who were
especially critical of the
format’s longevity
eventually began
consulting Classic Rock
stations themselves.”’

and said, “You're the one who's
really in a position to do something
about this. It’s probably just a mat-
ter of time before Lee Abrams or
somebody like that finds out about
it.”” So I put out a press release and
said, “Hi — I'm a consultant.”

Basically, the collective industry
sort of yawned, and I spent the next
two years running around and
lamely trying to market this thing.
Nobody knew who the hell I was,
and nobody bit. Then WMMQ/Lan-
sing called, and the format explod-
ed. From then on, it’s really been a
nice ride.

Fred Jacobs

R&R: Did you try to service-
mark the name?

FJ: My lawyer told me at the
time that ‘“Classic Rock” was too
generic, but sometimes I wonder. I
mean, if “Hot Hits” could have
been done . . . who knows? But I
was heavily in debt then, and I
wasn't in the position to get into a
long legal battle.

Besides, who knew it was going
to be as successful as it was? I had
doors slammed in my face for two
years before 'MMQ hit. In fact, I
had sort of resigned myself to the
idea that maybe it was just an AM
format. I had for all intents and
purposes given up marketing it for
FM until '"MMQ called.

R&R: How did people react to
Classic Rock back then?

FJ: Most AORs were caught off-
guard. They hadn’t paid that much
attention to upper demos. And I
think a lot of people just didn’t be-
lieve the whole thing was for real.
The prevailing attitude was, “It
won’t last for long. Sure, maybe
you’ll take an initial hit, but every-
thing’ll be fine in a few months,
because they’ll be doing something
else.” Several well-known con-
sultants said the format would die
in six-tonine months. I find it
rather amusing that some of the
people who were especially critical
of the format’s longevity eventual-
ly began consulting Classic Rock
stations themselves!

Evolution

R&R: How has the format evolv-
ed over the years?

FJ: It’s changed quite a bit. In-
itially we didn’t play anything re-
corded after 1978, because we
wanted to sound totally different
from the AORs. Also, 78 is right
around the time when the Cars,
Pretenders, and a lot of those types
of groups came out, and we really

didn’t know what the hell to do with
them anyway.

A couple of years down the road,
a lot of classic artists started re-
leasing new product, and it became
very clear we needed to acknowl-
edge that music in some way. So an
early crisis was figuring out how to
integrate current material without
blowing the position. Fortunately,
we made a pretty smooth transi-
tion with the “Yesterday and To-
day” packaging.

The whole depth issue was an-
other problem. We convinced our-
selves there was too much repeti-
tion and decided to spice things up
and go deeper. All of a sudden, the
libraries started expanding well be-
yond where they should have been,
and that certainly hurt. Everybody
eventually came to their senses
and realized that successful radio
has always been hit-oriented. Now
our stations are, for the most part,
reasonably tight. We learned that
imaging depth was a much easier
and more intelligent thing to do
than actually playing depth.

Over the years we've added a lot
of specialty programming and
nells and whistles to try and make
things as interesting as possible.
Even though there are currents in
the format, there’s still that
pressure to innovate and give peo-
ple additional reasons to come to

the party.

““For a while | was
referring to Classic
Rock as the ‘laetrile’
format. For a lot of
owners, it was their last
shot.”’

R&R: At first, Classic Rock sta-
tions could get away with being
music machines. After the novelty
wore off, personality and promo-
tion became essential. Was it a
problem integrating those ele-
ments?

FJ: Yes, because a lot of the sta-
tions that went this route were
troubled properties. For a while I
was referring to Classic Rock as
the “laetrile” format. For a lot of
owners, it was their last shot. And
the beauty of it was: it got numbers
fast and didn’t require promotion.
So what a lot of Classic Rock oper-
ators thought at that point was,
“This is great. We've got numbers,
and we don’t have to spend much to
get them. Here’s a format that
doesn’t require personality or a
whole lot of promotion. This’ll go
on forever.” And of course, that
wasn’t true.

What we know today is that a
Classic Rock station is like any
other station: it needs a morning
show, and it needs promotion. The

KRBE: Classic Pioneer

Although Fred Jacobs is generally acknowledged as
Classic Rock’s founding father, he wasn’t the only one ex-
perimenting with gold-based AOR in 1983. Just a short
time after KRQX/Dallas debuted, Paul Christy installed a
CR format at KRBE (AM)/Houston.

In fact, music monitors published in R&R back then reveal KRBE was
probably the very first fulltime Classic Rock station. KRQX, with the likes of
Johnny Rivers and Nell Diamond in the library, leaned more Classic Hits.
And while KRBE was known as “Classic Rock 1070,” KRQX used the han-
dle “Good Time Rock ‘N’ Roll.” (However, Jacobs's Norfolk client WNOR
(AM) called itself “Classic Rock ‘N’ Roll.”)

Check out these hours culled from PM drive:

JOE COCKER/The Letter

SUPREMES/Stop In The Name
Of Love

ANIMALS/House Of The Rising
Sun

BEATLES/I'm Looking Through
You

ELO/Do Ya

YOUNGBLOODS/Get Together

NEIL DIAMOND/Cherry Cherry

BUDDY HOLLY/Thatll Be The Day

JACKSON BROWNE/Doctor My
Eyes

TURTLES/You Baby

SLY & THE FAMILY STONE/
Dance To The Music

JOHNNY RIVERS/Seventh: Son

WHO/Substitute

MUSIC EXPLOSION/Little Bit
O Soul

PINK FLOYD/Money

KRBE

CREAM/Tales Of Brave Ulysses

BYRDS/You Ain't Goin' Nowhere

FLEETWOOD MAC/Second Hand
News

ERIC CLAPTON/Blues Power

CROSBY, STILLS & NASH/
Marrakesh Express

CANNED HEAT/On The Road
Again

SPENCER DAVIS GROUP/Gimme
Some Lovin’

DOORS/Alabama Song

GEORGE THOROGOOD/
I'm Wanted

GRATEFUL DEAD/Attics Of My
Life

TROGGS/Wild Thing

BIG BROTHER &.../Bye Bye Baby

music can only carry you so long.
Some operators were prepared to
make the necessary investment,
and some weren't.

Wake Up Call

R&R: You've said Classic Rock
actually helped AOR in the long
run. How so?

FJ: A lot of AORs woke up and
realized they could grow with the
audience. They didn’t have to re-
main 15-24 stations forever. Many
learned it the hard way and were
nuked into rediscovering their
roots and heritage. The smart ones
realized that approach wasn’t only
good defense against Classic Rock,
but good strategy in general.

It all comes down to the 25-34
thing. I've yet to hear an AOR GM
say to me, “Hey, don’t worry about
25-54. Just go out and get ratings.”
Everyone says 25-54 is their bread
and butter. And you can’t jam new
music down a 30-year-old’s throat.
You just can’t do it. People change.
You're a lot more open to hearing
new music when you're 17 than
when you're 37. That’s real.

R&R: Classic Rock is the format
everybody loves to hate — espe-
cially record reps. In fact, I'll get a
lot of flak just for doing this inter-
view. How does it feel to be treated
like a pariah by the record indus-
try?

FJ: I haven’t taken any of it per-
sonally. I'm not bitter. Everybody
has a job to do, and people who pro-
gram Classic Rock are just trying
to get ratings. I certainly realize
Classic Rock flies in the face of
what most labels are thinking
about. But I'm not trying to hurt
the record industry.

Unfortunately, many labels have
really made a concerted effort to
hurt Classic Rock stations. And a
lot of AOR PDs who thought they
had “‘great relationships” with rec-
ord people saw those relationships
come to a crashing halt when they
started programming Classic
Rock. Reactions like that are real-
ly off-base and in some cases kind
of childish.

I find the whole thing to be rather
curious.

“‘Unfortunately, many
labels have really made
a concerted effort to
hurt Classic Rock
stations.”’

Into The Future

R&R: Let’s talk about the future.
1 guess at this point we can forget
all that stuff about it being a flash-
in-the-pan.

No, it’s obviously not a flash-in-
the-pan. It’s not going anywhere. If
“Music Of Your Life” is still with
us, there’s no reason Classic Rock
won't be around a long time.

Actually, ’'m not sure whether
the question mark is over Classic
Rock or AOR. At least Classic
Rock is a known position. In many
markets AOR is in this “K-mart”
situation where it’s so broad and so
wide and trying to serve so many
functions that it’s in danger of los-

Continued on Page 48
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BACKSTAGE OVATION —WPDH/Poughkeepsie celebrated an area appearance by Melissa Etheridge by giving
away an Ovation guitar. All smiles are (I-r) winner Melinda Cunningham, Etheridge, winner's guest, and midday per-
sonality Greg Gattine.

.

LAST WORTHLESS PHOTO? — it took just a New York minute to convince Don Henley to meet WKLS/Atlanta PD Bill
Pugh. Getting to the heart of the matter are (I-r) Geffen's Scott Davenport, Pugh, Henley, and Geffen's George Cap-
peliini.

IDENTIFY

THE MYSTERY

PD’S POSTERIOR
] e

By now you’ve received your very

own “IT FITS” cassette, complete
with appropriate accessories.

Epic Records has been hard at work this past week probing the radio
community for reaction.

In an effort to further penetrate the market, we are running this contest — the first person
to correctly identify the above programmer’s tush will receive one shiny new bedpan, one
dozen “‘Depends’” adult undergarments, and 73 4-ounce tubes of KY jelly. (Record
executives from competing labels are prohibited from entering this contest, due to their
prior familiarity with most programmers’ behinds.)

SOCIAL DISTORTION
 “BALL AND CHAIN”

Epic will turn things
upside down to get

g

WwWwWw_americanradiohistorv.com

Classic Rock: Seven
Years And Counting

Continued from Page 47

ing its identity completely. It’s a
crisis point for the format.

There’s a major hole in most
markets for something that’s new
music-based. And the longer AOR
remains in this classic mode, the
larger that hole becomes. The real
issue is whether broadcasters are
going to have the guts to try more
new music formats. I think many
AORs with Classic Rock competi-
tion would be hurt by a young rock
station. That would really put them
in a box, much the way WGTR/Mi-
ami got hurt.

R&R: Unless people have the
guts to try the younger formats, it
won’t matter.

FJ: Right, because AOR will
probably be able to get away with
it. It’s obviously very difficult to
sell younger demos. As an industry
we've really done a shitty job com-
municating to advertisers that
young people have value. MTV

does it. But we’re really underserv-
ing younger demos. And if the rec-
ord people should be pissed at any-
thing, it should be that. The
pressure ought to be on the RAB
and Madison Avenue to wake up
and realize 12-24s have a lot of
money to spend.

‘““As an industry we’ve
really done a shitty job
communicating to
advertisers that young
people have value.”’

The big question is what AOR is
going to look like in two years.
Classic Rock probably won’t sound
a whole lot different than it does
now. But the AOR situation is pret-
ty foggy right now.

SEGUES

KDWZ/Des Moines ups T.J.
Martens to PD. He succeeds
Dan Kieley, who is now Mar-
keting Director at WBBM/Chi-
cago ... KJKJ/Grand Forks,
ND hires Greg Ressler for
weekends . . . Gayle Gingold
rejoins KKDJ/Fresno as morn-
ing sidekick . . . WLRS/Louis-
ville promotes Sean Roberts to
overnights and selects Jay
Scott for weekends

WGCX/Mobile has a new even-
ing jock and a new address.
The jock: Hound Dawg. The
address: 29000 Highway 98,
Building B, Suite 201, Da-
phine, AL 36526.

Coming Next Week

Whatever happened
to Rock 40?

duck jock.

DUCK BUCKS — WMDK/Peterboro, NH listeners quacked up when the
station sponsored its “Great Rubber Ducky Race" to benefit the Ameri-
can Stage Festival. Pictured in the after-bath are 'MDK staffers and guest

DAYTON GETS WILD — The party started at WAZU/Dayton when Mani-
toba’s Wild Kingdom dropped by the station; (I-r) WAZU’s Lisa J. and
Kevin Cox (Vargas), MCA's Don George, Dick Manitoba, WAZU's Teresa
Strong, Wild Willy Walker, and Billy.

CE AT
R . &
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FSA NIGHT MOVES

ADULT CONTEMPORARY

KFMB (AM) Lures Cume
With Sports Magnet

Full-Service AC programmers seeking to reach adults
7pm-5am typically choose any of these options: play-by-
play, sports call-in shows, syndicated/network talk, local
talk, and music. The results are a mixed bag. While some
FSAs suffer at night, more of them pull in hefty numbers.

“Sports is a great nighttime
cume magnet on an AM station,”
remarked KFMB (AM)/San Diego
PD Mark Larson, who recently
signed a four-year contract renew-
al at the Padres’ flagship outlet.
“Ted Leitner, who's far and away
the top radio and television sports
personality in the market, does a
sports talk show for us 6-7pm. He’s

“‘If a station has a
decent signal, it should
do something better
than going on autopilot
with a show everybody
else can carry. I’'d
much rather be live and
local at night than on
satellite.”’

a great lead-in to Padres games,
and has tremendous appeal to peo-
ple who aren’t sports fans as well
as women. [ Former major leaguer|
Kurt Bevacqua hosts a general in-
terest sports talk show [Thursdays
6-8pm] and conducts a one-hour
call-in show following Padres
games.”

Well-Ballanced Nights

Another major star of Larson’s
nighttime roster has a national rep-
utation. “We're currently working
on some new things for Bill Bal-
lance to do for us in the fall,” Lar-
son revealed. An original KFWB/
Los Angeles rocker, Ballance has
been with KFMB (AM) since 1978
and has reupped for another two-
year term. When the Padres aren’t
on the air, Ballance is heard 7pm-
lam.

‘Bill has an image from doing
‘Feminine Forum,” which was syn-
dicated to about 1000 stations in the
early "70s. He prepares more than
anyone I've seen in this business.
One of Bill’s philosophies is that ra-
dio has the ability to reinvent itself
everyday. We’ll probably have him
return to his strengths as a humor-
ist/talk show host. He plays callers
like people play records. We'll al-
low him to be his bombastic self.”

Following Ballance is APD/mor-
ning show producer Dave Sniff.
“His shift is full of local news and
information. telephone talk, CBS
news, and some music,” said Lar-

Mark Larson

son. “There are plenty of bodies
out there — we just have to do
something to attract them.”

Experimental Playground

Since evening/night adult listen-
ing habits are subject to consider-
able shifts, Larson suggested some
FSAs should be more innovative.
‘I see [overnights] as an experi-
mental playground. It’s almost like
a laboratory where you can try
some different and unusual things.
You’re not really going to hurt
yourself.

= swﬂﬂ& §;

L
““There are plenty of
bodies out there — we
just have to do
something to attract
them.”’

“It’s nice to have programs like
Larry King, but stations should do
something different so listeners
can find them. We’ve seen (ABC’s)
Tom Snyder come and go at (cross-
town N/T) KSDO (AM). If a sta-
tion has a decent signal, it should
do something better than going on
autopilot with a show everybody
else can carry. I'd much rather be
live and local at night than on satel-
lite. We don’t close up shop after
7pm.”

According to Larson, FSAs can
play some music at night — but as
part of a humor-based show. “The
pest way you can do it is with a
standup comedian. Someone who
really typifies that is John ‘Rec-
ords’ Landecker during his glory
days at WLS/Chicago. Essentially,
he was doing a morning show that
happened to run at night. It had
plenty of music, but he also talked
a lot. People listened to hear what
he was going to do next.” (Land-
ecker is currently doing morning
drive at CHR WPHR/Cleveland.)

Royals Provide Alternative

“The 30+ audience we're going
after isn't rushing home at night to
turn on the radio,” observed KFOR/
Lincoin Station Manager Brad
Hartman. “Radio isn't their first
priority. We have to offer alternative
programming after 7pm. We must
play something other than Anne
Murray records.”

During the baseball season,
KFOR relies on the Kansas City
Royals for a major chunk of its
evening programming. “Our affilia-
tion with the Royals goes back
about ten years,” Hartman noted.
“It's clearly the major league team
that Lincoln follows. Kansas City is
only a few hours away, so we spon-
sor trips to Royals Stadium to pro-
mote our coverage. We've done
very well by broadcasting the
games, and beat many music FMs
at night. We're quite encouraged
with the ratings results.”

As seasons shift, KFOR adapts
accordingly. "We cover University
of Nebraska basketball and some
related sports talk programming,”
Hartman reported. “We operate a
statewide network with a dozen sta-
tions taking our feed. Callers talk to
Nebraska's footbail and basketball
coaches on toli-free lines.”

Nightly local sports talk isn't in the
gameplan. Hartman noted, “Those
shows work well in larger markets.
We fried it a few years ago and it
went nowhere. Getting calls isn’t a
big problem, but it's tough finding
interesting subjects night after
night. You can only talk about Pete
Rose’s problems for so long.”

Talk-Intensive Nights

Aside from sports programming,
the station's nighttime roster is
comprised of ABC talk mainstays

KFOR Links Baseball And Talk

KFORI/Lincoln, NE may not have megabucks to pay
high-priced air talent, but the FSA performs well with its
nighttime mix of major league baseball and network talk.

Brad Hartman
Sally Jessy Raphael (7-9pm and
midnight-2am) and Tom Snyder

(9pm-midnight and 2-5am). “We
have lots of high-end demo lis-
teners,” Hartman pointed out.
“Those people ask us what day it is
and what time it is. They rely on
Full-Service stations for compan-
ionship. They may not like Sally or
Tom, but they listen. At night, | can't
imagine why stations like KFOR
would play Barry Manilow or Bar-
bra Streisand. People aren't going
to knock themselves out for that.”

A review of KFOR's 7pm-mid-
night 35-64 Arbitron trends indi- |
cates the station tied for #1 and #2
in 1987 and '88, respectively. Last
spring, however, its upper-teens
share evaporated to single digits,
and the FSA tied for #4 {among 21
rated signals).

“During the spring ratings period,
we almost exclusively carry Royals
baseball,”” Hartman reported.
“Good or bad, our 7pm-midnight
numbers can be attributed to base- |
ball. | really don't know how much a
team’s performance affects ratings.
! tend to think it doesn’t make that
much difference. Look at how many
people watch the {Atlanta) Braves.”

Market-Domlnant WCCO Opts For More TaIkILess Music Approach

Birch spring ’90 stats paint a vivid picture of WCCO/
Minneapolis’s 35-64 dominance.

Hitting Homers

The Minnesota Twins flagship
station is #1 across the board. Its
monster 35-64 daypart shares are
28.2 (total week), 34.7 (AM drive).
21.3 (middays), 26.3 (PM drive).
and 36.6 (7pm-midnight). Other
than crosstown Country KEEY’s
12.9 midday showing, no other sta-
tion scored double digits in any of
the five noted dayparts.

About three years ago, WCCO
adopted all-talk programming in
the evenings when not preempted
by sports. (Six months a year,
baseball games go on starting at
7pm. In November, basketball oc-
cupies two evenings a week.) Ac-
cording to PD John Quick, ‘“When
we ran music at night, we weren’t
doing very well. Our audience was
eroding and getting old. [Other]
music stations do well at night, and
we can’t compete with music at
night at all.”’

John Quick

Because baseball does so well,
Quick opted for more sports-
oriented programming. ‘“‘From 7-
9pm, we do a sports talk show,
‘WCCO Sportsnight.” The first hour
is heavily produced with lots of ac-
tualities; hour two is highlighted by
a guest discussion.

“From 9pm-midnight, Jim Rog-
ers deals with hot news issues. It’s
like a three-hour version of ‘Night-
line.” Typically, he deals with two
or three issues. After a Twins
game, he does an abbreviated ver-
sion of the show, and the topic
usually isn’t very heavy. I've been
pleasantly surprised with the 9pm-
lam results. We’ve had no prob-
lems getting quality callers or big-
name guests.

“Things have worked out very
well, although we don’t get the
numbers with talk that we do with
baseball. It doesn’t matter if the
Twins win or lose — our baseball
numbers are always great.”

Changes After Midnight

Quick is in the midst of preparing
significant changes in overnights.
“After midnight, we still play mu-
sic. but we’re working on a plan to
go more talk and information. If
everything falls into place. we
should be ready by August 1. The
longterm goal is to completely
eliminate music after midnight.

There’s no value to it. We’ll proba-
bly have open-line discussions. You
must have compelling talk pro-
gramming after midnight, and get
away from music. The all-night
show can be one of the hardest to
do because the quality of the audi-
ence isn’'t always as good as you
want it to be.

Echoing KFMB (AM)/San Diego
PD Mark Larson’s comments (see
separate story), Quick prefers lo-
cal talk to network or syndicated
product. “We’ve considered Larry
King and Tom Snyder; they’re
both excellent hosts. However, as a
50,000-watt clear channel outlet, we
feel we need to serve our region.
We're the local voice of the Mid-
west. People want to hear a fa-
miliar voice from home. All our
planning is in the area of station-or-
iginated programming.”

One of FSA’s most outstanding
qualities is its ability to touch lis-
teners. “We're a good companion,”’
Quick noted. “People don’t depend
on us for music, but they do rely on
us because we talk to them.”
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WQHK Buys Listeners;
WWYZ Goes To The Altar

As summer hits full swing, here’s a look at what your
radio and record cohorts have been up to on the promo-

tional front.

The folks at WQHK/Ft. Wayne
have been busy with a number of
creative efforts. Station personal-
ities hit the streets to “buy lis-
teners” during the spring book.
Each jock carried a minimum of
$100 and put it to use in appropriate
situations. They purchased car bat-
teries, go-cart rides, groceries, and
more to gain new listeners. Follow-
up calls were placed to “bribees”
the following week.

Collins-In-The-Morning rode the
city streets on a horse, distributing
Ruffles from his saddle bags to
passersby.

Morning team personality Dirk
Rowley trolled the highways in a
chair bolted to the back of a pickup
truck, armed with a doughnut-
baited fishing pole. He was looking

for good *“fishing holes” at which to
find police. Lucky officers reeled in
gift certificates to a local firearms
store.

¢ WWYZ/Hartford received a
number of calls from listeners ask-
ing where they could buy Donnie
Marsico’s single, ““I Will Stand By
You.” People wanted the lyrics so
they could have it sung at their
weddings. WWYZ morning men
Ed & Dean went one step further,
running a contest in which Marsico
himself delivered the grand prize
personally, singing the song at the
nuptials. Ed & Dean went along as
ushers. To enter, listeners sent in
their wedding invitations, 45 of
which were received in the first
three days.

¢ WCUB/Manitowoc, WI person-
ality Fred Marx raised $10,200 for a

BUYING LISTENERS — WQHK/Ft. Wayne's Collins-In-The-Morning buys
new listeners by purchasing $100 worth of ice cream for patrons.

local charity during a four-day
broadcast marathon from a local
supermarket.

¢ WCRJ/Jacksonville and the
“Dreams Come True” organiza-
tion made a hydrocephalic six-
year-old happy with an autograph-
ed picture of Randy Travis. The
boy and his mother also spent a
morning on-air with the WCRJ
morning crew.

¢« WBKR/Evansville, IN col-
lected $46,000 in a 92.5-hour radio-
thon. The event benefitted those af-
fected by a tornado which ripped
through Petersburg, IN, destroy-
ing nearly two-thirds of the town.

* KIXX/Newport, NH made 171
qualifiers dig through a mountain
of sand in search of a key that
would start the motor on a new
bass boat.

HAVE YOU HEARD

Blakeney
New
KJLO PD

WBBN/Laurel, MS PD Mike Blake-
ney is the new PD at KJLO/Monroe,
LA, replacing Tom Samoray
KNFM/Midland-Odessa interim PD
Spencer Bennett has officially receiv-
ed the PD nod; he’s also MD

The WXBM/Pensacola morning team
of Chris Hampton and Luke McCoy is
returning to momings at crosstown
WOWW — for the third time. Present
morning men PD Gary O’Brien and J.
Christopher are moving to afternoons,
which Christopher currently handles
alone.

WWVA/Wheeling received ten first-
place awards from the West Virginia
AP, including the top award for Out-
standing News Operation.

Large Market: ichabod Caine,
KMPS/Seattie; Sta Evans, KMLE/
Phoenix; Steve Harmon & Scott
Evans, KPLX/Dallas; Bill Taylor &
Barry Michaels, KMLE/Phoenix;
and Jim West, KMLE/Phoenix.

CMA Broadcast Finalists |

Here are the finalists for the Country Music Association 1990 Broadcast Personality of
the Year awarc. These finalists will now undergo a round of individual judging, with the winners
to be announced on the CMA Awards show October 8.

Medium Market: ClHiff Dumas,
CHAM/Hamiiton, Ontario; Gary
Lee Love, KAYD/Beaumont, TX;
Gary Mack & Don Moore, WBTU/-
Ft. Wayne, IN; Dale Mitchell &
Aunt Eloise, WTQR/Winston-
Salem; and Doug Shane,
KFMS/Las Vegas.

Small Market: Bobby Cook,
WKYQ/Paducah, KY; Jim Lehn,
KYKZ/Lake Charles, LA; Joe Lom-
bardi, KOOV/Copperas Cove, TX;
Rick Mize & Eddie Galey,
WKNN/Biloxi, MS; and Nick
Thomas, KHAK/Cedar Rapids, IA.

Promotionally Yours

The intense competition for a limited number of playlist
spots has forced promoters to find more creative ways to
attract radio’s attention. Either that, or these guys are part-
owners of a Nashville costume rental company.

Ludwig Von Beethoven, alias Mark Van Sickle, returned from the old coun-
try — and the dead — to hand-deliver a copy of the new Gatlin Bros.
record, “Boogie And Beethoven.” The wigged-out recipients are WSIX/
Nashville’s Paul Randall (I} and Gerry House.

WSM-FM/Nashville PD Bruce Sherman (I} received a visit from new Atlantic
artist Ray Kennedy (sans stripes) and a guy identified only as a frequent
collaborator of Kennedy’s. The two spent their day-long furlough pitching
Kennedy's debut single, “Doin’ Life Without You.”

KLAC & KZLA/Los Angeles OM Bob Guerra (c) spent the better part of an
afternoon separating the “yadas” from reality when Mercury’s Tom Sgro ()
pitched RCA product and RCA’s Carson Schreiber promoted Mercury
records. There was no confusion when it came to the new Kathy Mattea
and Tim O’Brien duet, however; Guerra found himself double-teamed. The
label’s cooperation stems from the fact that O'Brien is one of RCA’s new
signings.

www_americanradiohistorv com



The Definition Of A Summer Hit...
Carlene Carter’s “I Fell In Love”

1. This hot new single gives a whole new meaning to what
makes a summer hit sizzle. 2. Among knowledgeable lis-
teners, the name Carter invokes one of the richest and
most influential family traditions in American musm
3. Carlene Carter — HESEIT™ "SR -
daughter of June Carter, = — w2 -
stepdaughter of Johnny f e k-
Cash, grandaughter of '

country music matri-
arch Mother Maybelle
Carter — has returned
in style with her new
Reprise aloum I Fell In
Love, produced by
Howie Epstein of Tom
Petty & the Heart-
breakers. 4. Her songs
have been recorded by
Emmylou Harris, the
Go-Go’s, Dave Edmunds,
Nick Lowe, the Doobie

Carlene Carter

Brothers, Trac Nelson TRl Lo

and Leo Sayer 5 Anyway you defme it, Carlene Carter’s
new single and video “I Fell In Love 7 will turn your sum-
mer inside out!

FROM THE ALBUM 1 FELL IN LOVE

Produced by Howie Epstein
Management: William N. Carter

©1990 Reprise Records
BUILDING A BETTER COUNTRY

www._americanradiohistorv.com
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NASHVILLE THIS WEEK

FESTIVALS IN HOUSTON, ATLANTA

Marlboro Changes
Concert Configuration

Marlbore will abandon its country music arena tour
this year in favor of a series of music festivals. In addition
to concerts, the festivals will feature free workshops and
video parties to increase participant involvement.

Foster & Lloyd, Carl Perkins,
Rodney Crowell, Waylon Jennings,
Merle Haggard, Kathy Mattea, Joe
Ely, and Jo-el Sonnier are among
the artists set to perform during
the month-long festivals 10 be held
in Houston this month and in Atlan-
ta in October.

Guy Clark, John Hiatt, Mary-
Chapin Carpenter, Lyle Lovett,
and John Prine will teach song-
writing workshops. Chet Atkins,
Larry Carlton, Albert Lee, and
Earl Klugh will conduct guitar
workshops.

In addition, “Wild West Video
Parties” are scheduled o be held
at area clubs. Those in attendance
will be able to sing to prerecorded
tracks and make music videos.
Concurrent with the other activi-
ties, regional finals are to be con-
ducted for the Marlboro Music Tal-
ent Roundup. The Country Music
Foundation will be given a grant
and a consulting fee from Marlboro

for its help in designing this year’s
promotion.

Bits & Pieces

¢ Randy Travis will be joined by
Michael Martin Murphey, Holly
Dunn, Roy Rogers, Dale Evans,
Denver Pyle, 100 head of cattle,
and 260 horses for a Montana cattle
drive this month during the taping
of “Randy Travis Happy
Trails.” The 60-minute Nashville
Network special airs October 17.

¢ Mary-Chapin Carpenter, dur-
ing a recent appearance on Riders
In The Sky's ‘‘Riders Radio
Theatre,” played the role of ac-
tress Adrienne Barbeau in a skit.
After the National Public Radio
show aired, Carpenter’s manage-
ment received a phone message
from Barbeau. Expecting either a
prankster or worse, a disgruntled
Barbeau, Carpenter’s managers
were happily surprised. It was
Barbeau, who confessed to being a

ASCAP DANCE PARTY — ASCAP recently held a #1 Club party for Garth Brooks's “The Dance,"”
Arata and published by Pookie Bear Music and Morganactive Songs. Pausing during the festivities are (I-r) Morganac-
tive's Dennis Morgan, Arata, ASCAP's Tom Long, Pookie Bear’s Don Tolle, producer Allen Reynolds, Garth's wife
Sandy Brooks, and Capitol/Nashville President Jimmy Bowen.

written by Tony

fan. She wanted the sheet music for
“Goodbye Again” and “‘Something
Of A Dreamer.” Barbeau is now
performing the songs in her stage
show.

* Matraca Berg, Don Schlitz,
Roger Murrah, and Wayland Pat-
ton will appear at the Nashville
Songwriters Association Interna-
tional’s tenth annual summer sem-
inar. The July 20-21 event features
classes on lyric and music writing,
as well as critique sessions. Open-
microphone performances by reg-
istrants will close the seminar. For
more information call (615) 321-
5004. —Ken Tucker

i

The new single.

\M itten by Mike Reid and Rorv \lgachae} z

Produced by Bu}i‘Logan

§

RIIST.S
/ cunB 4

g

Ferssnal Manageme galy |
I

2

CorbinIHanner

Birthdays: Bob Corbin, April 9; Dave Hanner, February 22
Place Called Home: Pittsburgh

Current Single: “Work Song”

Current Album: “Black And White Photograph”
(commercial release 8/90)

Label: Mercury

Producers: Bob Corbin, Dave Hanner, Harold Shedd

Management: Bob Burwell

Publishing: Bob Corbin Music; Play On Publishing
Musical Influences: Bob Seger, George Jones, Willie
Nelson, Beatles, Don Williams,

Rolling Stones

éb Corbin, Dave Hanner
i

* Background: Bob Corbin and
Dave Hanner have been a team
since performing “The Battle Hymn
Of The Republic” as eighth graders
in Ford City, PA. The two worked
their way through a number of
Western Pennsylvania bands in-
cluding Gravel, which was signed
to a CBS singles deal in the mid-
'70s, and the more famous Corbin-
Hanner Band, which had two al-
bums on Alfa Records. Despite
several chart songs, including “Ok-
lahoma Crude” and “Livin’ The
Good Life,” the latter configuration
disbanded when Alfa went under in
‘83.

The pair then decided to focus on
songwriting. While maintaining their
Pittsburgh residences and making
occasional trips to Nashville, both
penned a number of hits. Corbin
wrote Alabama’'s “Fire In The
Night” and “Can't Keep A Good
Man Down,” the Oak Ridge Boys'
“American Family,” and Mel Tillis's
“Blind In Love,” while Hanner wrote
Don Williams's “Lord, | Hope This
Day Is Good" and the Oaks’ “Beau-
tiful You.” Their tunes were also cut
by Jessi Colter, the Marshali
Tucker Band, and Hank Williams
Jr., and they wrote national jingles
for Sprite and GMC Trucks, among
others.

there’s nothing that compares.”

* Signing: The two worked sep-
arately for six years, playing on
demos and at songwriters' nights
“We didn't have any thoughts of
getting back together,” said Corbin.

“We remained friends, but were

doing our own things.”

In March °'89, PolyGram/Nash-
ville Creative VP Harold Shedd, a
fan of the duo’s writing and record-
ing, approached them about rejoin-
ing forces for a Mercury LP. Han-

ner said the two gave it some

thought and decided to give it a go.

A R L

"We agreed that when you have an

opportunity like this laid in your
laps, you can't pass it up,” recalled
Hanner. “This was the right time.”

* Songs: Corbin and Hanner,
who share lead vocals, each wrote
five songs on the album. “Work
Song,” their current single, was
written by Corbin 15 years ago and
appeared on an Alfa LP. It was also
recorded by Pake McEntire for his
"My Whole World" album. Hanner's
“Wild Wind,” cut by Glen Camp-
bell several years ago, is also in-
cluded.

The duo is looking forward to

touring again in the fall. "There's

something about performing,” Han- ;Lf(
ner said. “"When the monitors are &

right, you're in sync with the drum- ¢

mer, you're keyed with the bband —
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AIR TALENT SERVICES

JI]K Super Summer
custom mailers izt

J Bux Hunter’s Special!

i 4 mailers-with labels-only $20.95! PO Box 6014,
{ Leawood, KS 66206 (913) 649-7665.
JOX BOX GETS YOU NOTICED!

YOUR AIRCHECK!
' Professional, objectively edited,
)\‘\ RI@N. high-quality airchecks. We make it
' easy for you to sound great...and
v MK {ERS save money too. Call or write for
more info.
P.O. Box4087e Signal Hill, CA90804 (213)597-8344

/\v.’i' Good Air Talent Is Not Hard To Find'
= It's only a phone call away.

Jockline (417) 782-2700 (enter 2222)
Hear airchecks via phone anytime

FREE  You pay for only the calll

Jocks-Have an aircheck? For Rates
(417)782-6666 or P.0. Box 1544, Joplin, MO 64802 |

AUDIO & VIDEO AIRCHECKS

Current_Issue §123, WKQI/Dick Purtan, KKLQ/Jojo Kincaid. WJMK/Dick Biondi.
KHYI ;onny Fox, Seattle's KPLZ & KUBE, KODJ/Real Don Steele, Tampa's Power
Pig. 90-min. cassette, $6.50.

Current Issue #122, KPWR/Jay Thomas. WBBM-FM/George McFly. KQLZ/Scott
Shannon, WMMS/Zoo, WYTZ/Welch & Woody, KOD)/Tuna & Goss, Denver CHRs
KRXY & KQKS, KSDO-FM/Scotty Brink. 90-min. cassette, $6.50

PERSONALITY PLUS #PP-31, Z100/Ross & Wilson, KMELU/John London & Zoo,
KUBE/Charlie Brown & Ty Flint, B|00/jeff & Jer, 91 X/Berger & Prescott. Cassette,
$6.50

PERSONALITY PLUS #PP-30, KLOS/Mark & Brian, WWDC/Greaseman, KXRX/
Crow & West, KZLA/Ken Cooper, WPL)/Bryan & Energy. Cassette, $6.50.
Special Issue #5-178, DETROIT! CHRs WHYT, WDFX & WKQI, AC WNIC, Gold
WOMC. Ctry WWWW, AORs WLLZ, WRIF, WCSX, UC WILB. Cassette, $6.50
Speciai Issue #5-177. CINCINNATH CHR WKRQ, ACs WKRC, WLW, WWNK,
WRRM, Gold WGRR, AOR WEBN & WOFX, Ctry WUBE & WBVE, UC WIZF
Cassette, $6.50.

CHR nghts #CHN-3. Denver's KQKS & KRXY, Miami's Y100, Seattie's KPLZ &
KUBE, Chicago’s B96, Minneapohs' WLOL, San Diego’s B100 & Q106. Cassette,
$6.50

PRODUCTION VAULT #PV-3, creative local production. Cassette, $10

STILL AVAILABLE: #CY-I1 (ALL COUNTRY), #F-6 (ALL FEMALE), §UC-1 (ALL
URBAN}), #5-177 (SEATTLE/VANCOUVER), #5-176 (MIAMI), #S-175 (SACRA-
MENTO/FRESNO), #5-174 (TAMPA). #5-173 (PHOENIX), #N-33 (UNCUT
NEWS) at $6.50

CLASSIC 1SSUE 4C-116. KGB/Bobby Ocean-1969. WLS/).). Jeffrey-1975. KFRC/Dr.
Don Rose-1977. KH|/Barry Kaye-Real Don Steele -1973, KKD}/Humble Harv-1974.
WM]X/Frank Reed-1976 & more' Cassette, $10.50.

Video #30, featuring Indy's WFBQ/Bob & Tom. Detroit's WHYT/).]. Walkman &
WDFX/Savage & Steve, Honolulu's KPOI/Brock Whaley, KiKI/Doug Lee, KSSK
Marv Clark. KKSK-FM/Bill Logan. 2 hot hours, VHS or BETA, only $20.

CALIFORNIA AIRCHECK
Box 4408 — San Diego, CA 92104
(619) 460-6104

BROADCAST SOFTWARE

THE WORLD'S FASTEST MUSIC SCHEDULING AND EDITING SYSTEM!

Switch to the amazing, new, high-powered system you've been waiting
for! POWERPLAY is easy-to-use and backed with a total service commit-
ment. Control your music. Increase your ratings and productivity. See for

yourself how POWERPLAY outperforms the competition! Call Dave Fer-

raro at Micropower Corporation for a free hands-on trial. 501-221-0660.

BUSINESS OPPORTUNITIES

TIME AND TEMPERATURE
TELEPHONE ADVERTISING MAKES SENSE
~AND DOLLARS!!!

“Time & Temperature is the most ofien dialed number in the world.
Millions of people daily call for time and temperawre. What does tha]
mean to you? That's your audience. With a large captive audience you
can sell advertising sponsorships that are effective and inexpensive.

For under $5,000 you can own a multi-function, multi-line Time-
Date-Temperature Digital Telephone Announcement System. For a
demonstration call (813) 746-2211.

ANNOUNCEMENT TECHNOLOGIES
1401 Manater Ave. W. #3, Bradenton, FL 34205
(813) 747-0195 \

THE BIGGEST AND FUNNIEST SERVICE AVAILABLE

15 BITS
PER WEEK!
INTERACTIVE CHARACTERS
THE FUNNIEST COMMERCIAL PARODIES
SONG PARODIES
DROP-INS
SHOW OPENERS

Radio Comedy done write/

= O

We’ve written for Leno, Hope, Rivers... >S‘?,’°\\Q\

Isn’t it about time we wrote for you? A
Test-drive us for one month...FREE!

BELLY LAFFS (401) 353-9895
e e e e e e e e A S P o7y

For TRUE stories of humorous crime and odd
behavior--perfect news "kickers" & morning
show material--you need:

KNUCKLEHEAD NEWS
2510 Woodwind
Richmond, TX 77469
(713) 342-9570
Call or write for sample issue.

OO TEE

FUNNY PERFORMABLE CLEAN
Separate edition for U.S. stations
WRITE ON LETTERHEAD FOR FREE SAMPLE OR
SEND $35 (U.S.) for 12 ISSUES TO:
Candor Communications, Box 45, Station Z
Toronto, ON, CANADA, M5N 223

. in Canada
since 1987
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The Sheets/Box 4858/8t. Louis, MO 63108
or call us: (314) 825-0206

“Say Something Funny!”
Killer one liners. 100% original. Ten

pagss monthly. Topical & top-notch.
Only $69/year.

Free sample, call or write:

COMEDY LINERS
1115 Bellevue Ave., Laureldale, PA 19605
(215) 921-9633

MARKET
EXCLUSIVITY

Quarterly contracts
Topical material
Mailed weekly
FREE FULL DEMO
& SAMPLE WEEK
Write on station letterhead to:
— 1295 S. Santa Fe,
'_f:_-{ Denver, CO 80223
\ Or call 303-733-5850
A

%frf”‘ﬁ T

SIDEKICK

“Phantastic Phunnies’’g

s

Phantastic Phunnles will certainly help you with your show or presentation!’
(Gary Owens, radio & tv personality) **Phantastic Phunnies is funny, topical, and
consistently on target!" (Gene Perret, tv producer, Bob Hope's head wmer) My
4 million listeners think Phantastic Phunnies is absolutely terrific.”” (Marc
Rogers, Radio Taipei, Taiwan)

12th ANNIVERSARY SPECIAL!
Free gigantic sample - + bonus gift (worth over $70). Send
on station letterhead to:
“’Phantastic Phunnies, "

*r. Since 1976!
O Lihers &

FREE SAMPLE ISSUE
of radio’s most popular humor service 0 ,.
For sample, write on station letterhead to: 0 L lners

11060 Cashmere St., Sulte #100, Los Angeles, CA 90049

COMFAX

RADIO’S MOST TOPICAL COMEDY!
DELIVERED BY FAX!

Weekly, Tri-Weekly, Nightly! Funny! Affordable!

Consistent! CALL FOR SAMPLE ANYTIME:

(314) 273-6718.

1450 Loop Road, Kent, OH 44240.

(e

Hysterically Significant Moments!
BRANDNEW COMEDY SERVICE launched July '90. Lush, fully
produced bits based on "Today In History" facts. Reel covers entire
monthata time (including weekends!). Fast, clean comedy appropriate|
forall formats. No complicated contracts or subscriptions, either (but |
marketexclusive guaranteed.)Beat the other guys to the jump this time!
Call RIGHT NOW for our demo: i
Marconi & Cheesc Communications
416-361-3574

|

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
tional space up to six inches available in increments of one-inch.
Rates for R&R Marketplace (per inch):

Per insertion
1 time $80.00
6 insertions $75.00
13 insertions $70.00
26 insertions $65.00
51 insertions $60.00

Will include logo or other line art on ads of two inches or more if
camera-ready art provided. Deadline for Marketplace ads is noon
Thursday, one week prior to publication date. Marketplace ads are
non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 (213) 553-4330

Fax: (213) 203-8727




MARKETPLACE

HA Comedy ® HA Trivia
Hundreds renewed againt

KILLER CHARACTER/MALE/FEMALE/DRY-VOICED or PRODUCED

FREE SAMPLE: use letterhead
Hickman Associates
5804-D Twineing
Dallas, TX 75227

Position your station as the market leader.
VOICES! DON'T WAIT — PHONE OR FAX US NOW for
4 the DEMO & MARKET EXCLUSIVE RATES.
cecmcmesamemceeceeasesem~—————y iim raposa ¢o., inc. fax (401) 841-5508  tel. (401) 846-28253

BART FOR HIRE!:
% RN /eoR S READERS SERVICES

@ Denise Daniels V/O Available
WNEW, KRTH, KRLA,

For Call-Ins & Commercials
KROQ, KYA/KSFO,

Call For Demo

SVS: 212-382-3535 MGT: 609-399-7065 3 KOFY. KOMA. CHUM ) )
------------------------------" WPDQ, WHND; CKKS, { — [ ] ,
WYYY, WEMP, WTRY, A = - .
by

y AX WWMX, KSTP and
COMEDY BY F. N DE STt i Ep—— HUNDREDS MORE! BIZ FAX-... 3 Day Advance!
Novelty Cuts-Sonovox JockCuts PAMS Jingles The Corgpmtle R&R”transaCtion
o 800-522-PAMS a Division of CPMG Incorperated report. Details on all stations
’V PUNCHLINES FRQM THE ask for Mike McBride ° l;)allas. Texa‘s:o P traded this week. Try it free...Call
HEADLINES R&R today. (213) 553-4330
ey I INFORMATION SERVICES
/ Daily or Weekly
Em—

R Call or Write for a Free Sample The TOl;IgOO DIRECTORY o Coll Lottors SHOW PREP
“ All Stations in
b st BITMAN ALL TOP 100 MARKETS o Address
v y

— ® Format
$35 = ® Phone

® PROGRAM
DIRECTOR

AIR TALENT SEMINAR — CINCINNATI, OHIO!
You're invited to attend an intensive, two-day Air Personality
Workshop with Dan 0’Day in Cincinnati, August 18-19, 1990
Jocks, PDs, Newspeople — this could be your most valuable
weekend of the year! To receive complete information, write to
DAN 0'DAY « 11060 Cashmere Street, Suite #100, Los
Angeles, CA 90049 or call any time and leave complete mailing
address: (213) 478-1972. This is 0'Day’s second and last
seminar of the year — Come Join Us!

ON-AIR Information Services

800-93-RADIO

V /{?B}Bﬁ [ N MAILING LABELS

FEATURES

Presents 2 e L S g

e Elactric WEENIE '

P.0. Box 2715, Quincy, MA 02269

more! Find out why more personalities than

PROGRAMMING ever before are "...getting it in a Flash!”

AC CURRENTS WIRELESS

on DAT or ANALOG reels F , ,
We ship every week or twice a month at half the } 5y iy

price of CD Service. Cail collect 413-783-4626 for L. 3 Casg do'h Reina/San Diego, CA 92108
more info. FREE TWO-WEEK SAMPLE!

“TEM . (800) 445-4555

Calit,, Alaska, Hawaii & Canada, call collect (619) 293-1818
PROGRAMMING SERVICE Australia/New Zoaland: Contact The Radio Shop, (02) 908.1200
POST OFFICE BOX 51978
INDIAN ORCHARD, MASSACHUSETTS 01151
413-783 4626

* *
“ARACHNOPHOBIA” o ADDRESS LABELS -
imerviews with ; for every commercial radio station in the U.S. For-: ( haﬂ Faas
Jeff Daniels and John Goodman % mat and market size breakdowns. Group mailings to *
% P.D.’s. The RADIO MALL, 2301 Unity Ave. N., Dept. » Who announced on a kids’ TV show that she was on acid
: 690, Minneapolis, MN 55422 or call : when she founded her band? What’s Christie’s pet name for
Free Satellite Delivery Hard Copies Available s (618) 532-6256. * Billy Joel? Who used to play in the Barnum and Bailey
Contact Lori Lerner at (213) 457-5358 L2282 s e st sseilsisdideseddsesseess Band? We answer these questions and more on over 70 AC
. } ] and CHR arusts every week. It’s well researched and
Call for irst of interviews available OLDIES SERVICES ready for air. Call for a free issue
| GAGSHEETS LBRARIES | CUSTOM ORDERS LS
2700 Top Hits 1955-1976 Add those hard-to-find
et v oy St uira-Suit b Triaiatatatattaladetate DL Lot - Most in Stereo Oldies to your Playlist
1 Bend It! Twist It! Stretch It! i H Hi-Fi
; ! ® T i i-Fi VHS (RTR). Over 13,000 THE MOST K
! You'll see the Weenie “% G s Call for Listings hits to choose from. - g COMP.L ETE SHOW PREP
' can't be beat! @Tgf(‘( ; Call with your list 'si‘erwce in the industry is the Wireless Flash.
§ : i -week ice includes lifestyl
: S td ' Ynce-a week service includes litestyle news,
; ﬁ?guFl;?;st?rsn&ﬁs E(;atlll ;’ (z)ﬂ. FREE ‘(,7):% ' 918-492-7222 trivia, a lormat-specific entertainment sec-
: 1-617-749-3691 (FAX) or write : - ‘\ : MSH tion, Brad Messer's daily almanac, a daily
: : Music Service Associates horoscope, music charts, interview sound and
! i
H '
]

-

IDs, JINGLES, SWEEPERS

Opportunity knocks in the pages of

READERS SERVICES R&R every Friday . . . call (213)
e ; 883-4330 to make it happen for you!

. P,ROIMOS *B PERS . “SALES STRATEGY" ———— PREDICTED: Fun, Frolics & Phones! "=
radio’s /shour four guide A Radio Management /(/
M Handbook For Tho 903 W
CHR « URBAN ¢« ROCK by R&R columnist Chris Beck

Call R&R to order your copy.

213) 553-4330 English Psychic. I'fi be your resident psychic for

mornings, talk shows. Barter. Call for demo.
——————— I[P L] R Lk —————————

===FAX 615 ¢ 646-BUMP ==

L Attitude thet cuts through the bullshit
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Susan Berkley’s
Marketing Seminar

w/64 pg. booklet

Call for FREE Info;
1(800) 333-8108

g

Now on Cassettes! 1
1
kY

“How to Make Big Money
in voiceovers'™
ugust \VE
New w York C\W%
vv'""“'

Rain or shine,

tuned for every day.

GET THE INFORMATION
ADVANTAGE...
A 3 day advance on the hottest news, business,
promotions and ratings trends...pius hot Street Talk.
Try it free...Call R&R today. (213) 553-4330

This Forecast Calls
For More Listeners

here’s a custom formatted,
personalized, and localized weather fore-
casting system your audience will stay

 On-air interactions with experienced radio vmces
e Multi-station & AM/FM package discounts =
o Studio quality availability

For a free demo tape and details on our 1Cth A
anniversary discounts, call 1-800-SKYWATCH.

SK¥ W

WEATHER CENTER@
347 Prestiey Road « Bridgeviie. PA 15017 » 1-800-759-9282

Get The Hottest R&R
Classified Listings Early!

RSN TES
'HE Illl

OPPORTUNITIES

R&R Job Hotline mails separately to
you two days before R&R. Call
213-553-4330 to subscribe today. Use
Visa/MasterCard /AmEX.

HotLine

OPENINGS

OPENINGS

NATIONAL

One week $7.00 —
Yearly $120.00

If the shoe fits . .

even higher . .

the complete presentation for you.

10,000 RADIO and TV JOBS!

The most complete list of job openings ever published by anyone! Up to the minute, com-
puter printed, and mailed to the privacy of your home. As many as 300 weekly. All formats,
all market sizes, all positions! Many jobs for beginners and minorities.

SPECIAL SIX WEEKS $15.95 .. . SAVE $20.00
MONEY BACK GUARANTEE

cAmericarn Radio

JOB MARKET
1553 N. Eastern, Las Vegas, NV 89108

I  MAJOR MARKET TALENT

. You have over 5, 7, 10 years in radio — you started in a small market,
learned your trade, moved to medium, and now you're ready for a Top 100, or Top 50, or
. but how do you break in? How do you become aware, as soon as the open-
ing occurs? Well, that is our job. NATIONAL, the acknowiedged leader in radio personnel
placement since 1981, receives a constant flow of job avails for all size markets. We make
If you are seriously looking -- contact NATIONAL im-
mediately for complete registration information.

NATIONAL BROADCAST TALENT COORDINATORS

Dept. R., P.O. Box 20551 * Birmingham, Al 35216 ¢ (205) 822-9144

THINKING OF

CHANGING CAREERS?

Then we have just the place for you. Your
telephone sales expericnce and business
knowledge can practically guarantee your suc-
cess with a company in one of the fastest
growing industries.

THE COMPANY:

Milliken & Michaels. Recognized national
leader in the commercial credit services in-
dustry. Serving corporate clients nationwide.
Headquartered in New Orleans.

THE OPPORTUNITY:

Positions available in New Orleans, Tuc-
son, AZ and North Carolina. Potential first
year earnings of $50,000 based on perfor-
mance. Our top performers earn six figure in-
comes. Leads provided. Excellent employee
benefits including a 401(k) retirement plan,

THE PROFESSIONAL:

Telephone selling experience required.
Results  oriented and money motivated.
Business to business telephone selling to cor-
porate clients. Establish your own client base
and retain the repeat business. Able to close
sales by telephone in a challenging environ-
ment.

For immediate confidential consideration,
| call or send information:

l Harriet Blanke
Milliken & Michaels, Inc.
3850 N. Causeway » Lakewav I1, 3rd Floor
| Metairie, LA 70002
i 1-800-256-2059 » LA (504) 837-3913

PERSONALITIES

Major Market FM seeking high content,
up-beat, relatable personalities for HOT
AC. All shifts are open, including Produc-
tion Director. Send confidential tapes and
resumes to: Radio & Records, 1930 Cen-
tury Park West, #964, Los Angeles, CA
90067. EOE

*JOBS TV and radio,
‘updated daily, around
‘the country. |

1-R00-456-2626

| $1.95 for the first minute and |
| $.95 for each additional. |

FREE JOB PLACEMENT
Sign up for our comprehensive employment
journal, THE HOT SHEET, and become eligible for
our complimentary referral service with com-
panies nationwide. No fees. Mo contracts. Con-
sulting broadcast professionats since 1985.

p.o. box 1476
! I Iedia palm harbor, fl 34682-1476
arkeling (813) 736-3603

OPENINGS

MORNING SHOW |

Medium Market FM CHURBAN needs a | |
knockout morning show. Send tapes and
resumes in confidence to: Radio & Rec-
ords, 1930 Century Park West, #965, Los { |
Angeles, CA 90067. EOE ’

|

|

EOE

Southern PA, P3

WE APPRECIATE!!

the many stations that have contacted
NETWORK for personnel. Thanks also to
you the quality talent that has chosen
NETWORK to represent you in your confi-
dential search. NETWORK, Representing
Radio Personnel Nationwide ‘

407-260-0727.

s

(7/13) EOE

EOE

TOP TEN MARKET ‘

Alan Burns and Associates is looking for ex-
traordinary talent for the following openings in
a Top 10 market. Killer CHR night jock,
straight morning man, and CHR after-
noons. Rush tape and resume to: Alan Burns
and Associates, 11705 Sumacs St., Oakton, VA. |
22124, ATTN: Top 10. No calls. EOE |

100.000 AC seeking our next
| moinings and want to win T&R: WKGW, F. Pietroski, Thomas
Road, Oriskany, NY 13424 (7/13) EOE

OPENINGS

Medium Northeast AM seeks unique talk show Host. ideal op
portunity for right person. T&R. Marty Wilson, 284 Winding
Road South, Ardsley, NY 10502. (7/13) EOF

Boston Rock/CHR outlet seeks fulltime night AT. T&R: WAAF
Ron Valeri. 19 Norwich Street, Worchester, MA 01608. {7/13)

|

Opportunity knocks in the pages of
R&R every Friday . . . call (213)
883-4330 to make it happen for you!

Seeking Operations Director with leadership quality for start-up
| FM. T&R: Dame Media, 1559 W. 4th Street. Williamsport, PA
17701. {7/13) EOE

R&R Reporter seeks afternoon and night

AT. T&R: WCBG/WGLL, Box 92, Mercersburg, PA 17236

WYRY seeks News Talent for full and parttime future openings
T&R: Doug Carlisle, Box 1304, Keene, NH 03431. (7/13) EOE

‘breakfast flake."

WWSS seeks OM/PD Talent. Soft hits format. NH Lakes
Region T&R: RFD 2, Box 505, Meredith, NH 03253. (7/13)

If you like

Seeking dynamic AT with great production skiils for Heritage
AOR outlet. T&R: Harris Communications, 1907 Darby Road,
Havertown, PA 19083. (7/6) EOE

News Diractor sought for NY FM Powerhouse Brand new faciii
ty. T&R: WKXZ, Kim Stevens, Norwich, NY 13815. (7/6) EOE

AM drive at soft AC. Must enjoy promotions and meeting peo
ple. Also seek weekend AT. T&R: WISH, Alan Bishop, Box 111
East Rochester, NY 14445. {7/6) EOE

Seeking qualilied AT for future openings. Females and
minorities encouraged. T&R: WTIC, Tom Mitchell, One Finan-
cial Plaza, Hartford, CT 06103. (7/6) EOE

Radio/Producer/Reporter sought. Two years' experience, prefer
bachelor’'s degree. Send writing samples. T&R: WXXI, Person-

MORNING TALENT

Needed on coastal Maine radio station.
Send a tape and resume to: Radio & Rec-
ords, 1930 Century Park West, #9686, Los
Angeles, CA 90067. EOE

nei Dept., Box 21, Rochester, NY 14601. (7/6) EOE

WO/

Immediate opening for AC programming star in one of America's
most competitive markets. You must have a proven track record of
success in AC, possess strong talent management and development
skills, and know how to work creatively and positively with sales. You
should be highly disciplined, powerfully motivated, and ready to take
full advantage of the resources of Barnstable Broadcasting and our
consultants, The Research Group and McVay Media, in taking WKJY-
FM to the “'next level.”" If you have all of the above and your “‘ward-
robe includes battle fatigues’’, we want to hear from you ASAP!

~%

Equal Opportunity Employer

WKJY-FM, LONG ISLAND, NY
PROGRAM DIRECTOR

Mr. Ken Harris
Vice President/General Manager
WHLI/WKJY-FM
384 Clinton Street
Hempstead, NY 11550

BARNSTABLE BROADCASTING, INC.
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OPPORTUNITIES

OPENINGS

OPERATIONS MANAGER

For Cape Cod's leading radio station, pro-
gramming News, Easy Listening, Jazz and
Classical. Requires strong management
ability, precise programming skills, high
caliber production capability, and computer
experience. If you've gct everything it takes
to keep us on top for another 10 years, send
a letter, resume and tape to Stephen Colella,
General Manager, WQRC-FM, 737 West

Main St., Hyannis, MA 02601. EOE/MF I

SOUTH

WZZR seeks hip, topical and funny Host/sidekick for morning
shift. Females and minorities encouraged. T&R: Bill Sheridan,
Box 0083, Port Street, FL 34985 {7/13}) EOE

WVIS/Urban seeks two hardworking/aggressive Salespeople
with one year experience. RESUWES: Box 487, Frederiksted
St. Croix, U.S. Virgin Istands 0034 1. (7/13) EQE

Leading CHR seeks afternoon dnve/hot PD. No calis please.
T&R: JJ Jackson, Box 20495, Bzaumont, TX 77720. (7/13)
EQE

100kw CHR seeks dayshift AT. preferably in surrounding area.

Must have good production and great attitude.

T&R

KVOZ/KOYE, Box 1638, Laredo, TX 78044, (7/13) EQE

Morning co-host sought for guif-coast Country leading morning
show. public appearances, promazion duties. T&R: KRYS, 702
McBride Lane, Corpus Christi, TX 7B408.{7/13) EQE

Our last PD/mornings Talent was 50 good, our consultant hired
him. T&R: WWZD/WCFB, Box 3300, Tupelo, MS 38803.
(7/13) EOE

i

AIR TALENT

Nationwide Communications Inc. is seeking a
motivated, dedicated, and developlng air talent to
join KNRJ Radio. Sharpen your on-air skills over-
night in the nation’s tenth largest market! Suc-
cessful applicant will have a minimum of three
years broadcasting experience, demonstrate
team spirit, the ability to take direction well,
possess a positive, aggressive attitude, and the
desire to move up. Persornahty is more important
than current market size. If you have what it
takes to be a part of a umique broadcast team,
overnight tape and resun to: Operations Man-
ager, KNRJ Radio, 1020 Holcombe Blvd., Suite
1201, Houston, TX 7703C. NClI is an Equal Op-
portunity Employer. Women and minorities are
encouraged to apply.

OPENINGS

NK 049&7

Market leading radio station
looking for a General Manager.
Must be experienced in sales and
promotion, as well as financial
controls. Send your story to: Barry
Drake, President, Keymarket
Communications, 2743 Perimeter
Parkway, Building 100 - Suite 250,
Augusta, GA 30309 E.O.E.

NWM‘W"O

Southeast CHR seeking Morning Talent.
Minimum 3 years experience. Excellent
compensation for the right talent. Send
T&R along with photo to: Radio & Rec-
ords, 1930 Century Park West, #961, Los

7

@67. EOE

— PROGRAM DIRECTOR

Angeles, CA 90067. EOE

NEWS DIRECTOR \
Major East Coast station. Are you the best
lifestyle newsperson n the country? We

need you! Females encouraged! Send
T&R to: Radio & Records, 1930 Century

Park West, #959, Los Angeles, CA

FLORIDA CHR: MORNINGS
Enthusiasm, intelligence, sense of humor
and will to win a must. Team players
with ambition, send T&R to Radio &
Records, 1930 Century Park West,
#952, Los Angeles, CA 90067. EOE

F=RRNG—

M 92.5

Oklahoma City

KKNG, Oklahoma City's heritage easy listening
leader for over twenty years, recently made the
swtich to LITE AC. We have an immediate open-
ing for Program Director whose duties include a
three hour daily airshift, promotion, production,
and management of product operations. This is
an exciting opportunity to help run an active,
vital radio station and to develop the format with
our consultant.

92.5 KKNG is owned by Wilks/Schwartz Broad-
casting which operates ten winning stations in
the east and south. Compensation and benefits
are highly competitive in this people-oriented
company. KKNG is an equal opportunity employ-
er; women and minorities are urged to apply.

If you're a vigorous, driven PD or Assistant PD
with well developed on-air and people skills,
please send brief cover letter, resume and
cassette to our consultant today:

Pete Salant

Consultant Broadcast
P.0.Box 575 Cheshire, CT 06410

RADIO

MANAGEMENT
OPERATIONS MANAGER/PROGRAM
DIRECTOR for Central Florida AM/FM
radio station. Candidate should possess
broad broadcasting experience; including
programming, promotions, production
and news. Computer experience is prefer-
red. Good managerial skills a must.
Resumes to: Tunie Moss, P.O. Box 2038,
Lakeland, Florida 33806. We are an equal
opportunity employer and encourage
minority and female applicants.

MORNING SHOW HOST
for top country station. Warm,
humorous, enjoy making public ap-
pearances, work well as a team. Come
have fun in the sun. T&R to: Radio &
Records, 1930 Century Park West,
#960, Los Angeles, CA 90067. EOE

Sought for WUSJ-FM, Johnson City, TN
(top 100 market). Proven track record re-
quired. Country format. Located in beauti-
ful, fast-growing Northeast Tennessee.
Send tape/resume to:. Eaton Govan, P.O.
Box S5188EKS, Johnson City, TN 37603.
EOE

L L LT Yy —T=py—pepyy=y—yay=r
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TOP 50 MARKET
looking for AIR STAFF who knows and
loves their music. Rush tape to P.O. Box
3371, Orlando, FL 32802. EQE

|

| = m— s—
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MIDWEST

OPENINGS

The fastest growing radio sta-
tions in Northern Florida need a
Production Director! You must
have at least three years experi-
ence producing commercials,
writing and directing a high vol-
ume production department. Our
FM/AM combo has an incredible
talent bank, state-of-the-art
multi-track equipment, and a
sales staff that will keep you
busy. This is your shot in a high
profile position within one of the
most respected radio groups in
America. If you're proud of your
work, we want to hear it! The op-
portunity to join our team and
reap the seemingly endless re-
wards exists NOW. Send us a
cassette of your best work, and a
resume of your experience to: Ra-
dio & Records, 1930 Century
Park West, #3963, Los Angeles,
CA 90067

We are an equal opportunity
employer serving one America’s
finest cities. M/F/EEQ

Seeking News Director for FS combo. Experience and produc-
tion skills a must. T&R: KCOW, Box 600, Alliance, NE 69301.
(7/13} EOE

KFXI seeks high energy morning Talent with Production ability
for Country station. Two years’ experience required. T&R: Box
433, Lawton, OK 73502. {7/13} EOE

UBU. Personalities sought for Central lllinois FM. Females and
minorities encouraged. T&R: Greg, 1303 Morrissey Avenue,
Bicomington, IL 61701. {7/13) EQE

News Reporter with team attitude sought for new radio station.
T&R: Algoma Broadcasting, 1402 Ashmun Street, Sault Ste.
Marie, MI 43783. {7/13) EOE

4
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PD/AIR TALENT, strong, aggressive, know and
love the '60s? Then we want to talk to you! if
you're a winner send T&R to Jim Kramer,
WSAM, Box 1776, Saginaw, M| 48605. EOE

KMPL-AM
Full Service/AC has opening for experienced
AT willing to work mornings or midday in
pleasant midwest town of 20,000 convenient
to St. Louis & Memphis. Tape/resume to
John David, PO Box 907, Sikeston, MO
63801. EOE

|

OPENINGS

TOPEKA'S

MAXIMUM

Music

97FM, Topeka's hit music leader needs a solid
Morning Show. Let's hear your stuff. Send tape,
resume and photo to: Kevin Wagner, 5600 SW
6th St., Topeka, KS 66606. EOE

ALL NEW WDKB-FM
signing on the air August Ist. Immediate
openings in all dayparts for contemporary
air personalities and news. Exciting, state of
the art facility. Team players with winning at-
titude and solid production. Rush T&R to Bill
McCown, WDKB-FM, 2201 North 1st Street,
Suite 95, DeKalb, Illinois 60115. EOE/M-F

EXCELLENT COMPANY

In major Midwest city needs exceptionally
outgoing, warm, bright morning personali-
ty for Oldies/AC. Also needed: creative
production director with multi-track ex-
perience, and night personality good with
audience interaction. Great salary and
benefits. Rush C&R to: Radio & Records,
1930 Century Park West, #957, Los An-
geles, CA 90067. EOE

ALL NEW WDKB-FM

has immediate opening for General Sales
Manager to carry list and lead young sales
staff. Great opportunity for experienced AE
and LSM. Knowledge of radio operations and
sales a must. Rush resume to Tana Knetsch,
WDKB-FM, 2201 North 1st Street, Suite 95,
DeKalb, Illinois 60115. EOE/M-F

Are you witty, good with phone bits, energe-
tic, a type of Morning Man style. If so, a
Major Market (TOP 10) is looking for you...
Urban Contemporary experience required.
EOE Send tape and resume to:

Programmer’s Talent
P.O. Bex 100663
Fort Worth, Texas 76185

MAJOR TEXAS MARKET

Station with great numbers seeks team
player for overnights. Strong production
skills/creativity a must. Warm delivery, no
hype. Nice place to work and grow. Rush
C&R to: Radio & Records, 1930 Century
Park West, #967, Los Angeles, CA
90067. EOE

WCXT105.3FM

LITEROCK-LESS TALK

GEN. SALES MGR. 100,000 watt FM station
looking for energetic pro. w/ exper. in radio. Pro-
ven sales and leadership track record required.
Send resumes to: Nancy Waters, Owner, 1883
Eloise Dr., Muskegon Hts., M| 49444 EOE

Www.americanradiohistorv.com
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|| Radio Computing Services, the SELEC-
| TOR people, has an immediate support
opening in their Cincinnati office. You
|| will be working with top programmers ||
in support of MUSICbase, the song in- I
l formation system, and other programs.
The ideal candidate should be comfor- ||
| table with computer applications (like
I Selector), and have a thorough know-
| ledge of music of 1955 to the present. .
Experience in radio (MD, PD, etc.) is a
I must. Send resume and salary history to l
| Dan Allen, RCS, 6020 Harrison Ave.-

Suite 1, Cincinnati, Ohio 45248. (An ||
i equal opportunity employer) I

WooD § AN
AM 1300 FM 157
The Radio Leader

PRODUCTION DIRECTOR

Get your hand on a demanding position which re-
quires your creativity, organizational skills and
technical knowledge to make our Full Service AM
and EZ FM sparkle! Duties include production,
operations and some on-air. Send sampies of
production and aircheck along with your resume
to: Robb Westaby, Program Director, WOOD AM
& FM Radio, 180 N. Division Avenue, Grand
Rapids, MI 49503-3186. EOE/M-F

97X, QUADCITIES
AOR leader, market's top station, seeks im-
mediate morning replacement. Tough act
to follow. Looking for humor and enter-
tainment every quarter hour. T&R to Guy
Perry, 1229 Brady St., Davenport, 1A
52803-5740. EOE .
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I WZ0Q-92 Z00, top-rated CHR in Lima, Ohio is I
I seeking applications for humorous, energetic, go I
for the throat Morning Show. Good opportunity
I with group operator. Send non-returnable air- I

check, photo, and resume to: Bo Donovan, Pro-
I gram Director, P.0. Box 1487, Lima, OH 45802. E
EOE M/F

WEST

CHR/Oldies combo seeks experienced News Director. Anchor
and reporting skills necessary. T&R: KIOK, Paul Walker, Box K,
Tri-Cities, WA 99336. (7/13) EOE

Colorado CHR seeks applications for on-air positions. Please, no
calls. T&R: KCSJ, Box 236, Pueblo, CO 81002. {7/13) EQE

KXDC seeks warm and friendly AT for upscale, adult music for-
mat. T&R: Ron Soergel, 450 Pacific Street, #360, CA 93940.
(7/13) EQOE

KKUR forming top sales department in Ventura. Seeking AE’s
for fast-growing market. CALL: Tim Curtin (805} 653-5111.
(7/13) EQE

Seeking sports Host for Sunday sports show. One year’ on-air
experience. T&R: KMEN, GM, Box 1290, San Bernardino, CA
92402. {7/13) EQE
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OPENINGS

Seeking stellar midday AT for Modesto iite rock outlet. Females
and minorities encouraged. T&R: KJSN, Joe Kelly, Box 3408,
CA 96353. (7/13) EQE

et L EE L PP

KKSF103.7 FM i

Music without borders.
NAC seeks 7pm-mid announcer with warm, un-
affected delivery. Intelligent sound and economy
of expression are essential. Audition tape cus-
tomized for NAC appreciated. T&R to Steve
Feinstein, 77 Maiden Lane, S.F. 94108. Response
guaranteed. EOE

———— e ———————— ]

m———r———————

L.A. Urban station is looking for a Morning
Newsperson/public affairs who is bright
and witty. Send T&R to: Radio & Records,
1930 Century Park West, #962, Los An-
geles, CA 90067. EQE

PRODUCTION
/ON-AIR

San Diego’s newest AOR is growing fast and
needs a multi-track production whiz ““YESTER-
DAY”! If you can write, produce and voice
creative spots and promos all-day, plus fill-in on-
air when needed and still come back for
more...have we got a gig for you! Prod/On-Air
tapes & resumes to: Greg Stevens, P.D., Magic-
102, 5735 Kearny Villa Rd., San Diego, CA
92123. EOE/M-F

[ ——ccccccccee————-

PRODUCTION DIRECTOR
COPYWRITER

Must be able to write creative copy and
produce great sounding spots for Contem-
porary Country FM in beautiful San Fran-
cisco suburb. Will also do some AM Drive
news. Five day week, medical benefits.
Minorities and women encouraged. Tape
and resume to Ron Castro, KRPQ, 6640
Redwood Dr., #202, Rohnert Park, CA
94928. EOE

S e e e oS S e e x|

PROMOTIONS PRO

KSOL, San Francisco, Urban Contemporary
. is looking for a PROMOTION DIREC-

TOR who’s got it all . . . Creative, innovative,

detail oriented, and a leader.

Send resumes to Scott Fey, KSOL, 1730 S.

Amphlett Blvd. No. 327, San Mateo, CA
94402. EOE

POSITIONS SOUGHT

The woman does voices. Cast of characters for zoos, sidekick
or co-host. CHR/AC/UC in Top 100 markets. Eight years' ex-
perience. SUE: (612) 4756-1775. {7/13)

Talk and variety artist. Major market expernence. Creative,
stable interviewer and satirist. Professional on and off air, seek-
ing Top 35 market. SAM: (301} 477-3326. (7/13)

Female AT, pleasant and friendly voice Seeks Top 100 market.
Teamn player with three years’ experience. Prefer AC/QOldies/
Country. TRACY: (502) 633-4724. (7/13)

PD/MD Experience seeks small to medium market opportunity.
Team player. TODD: (501) 442-0166. (7/13)

Automation victim. New York, Connecticut NAC/Jazz/AC/AOR
experience. Great one-on-one, production, writing. Prefer West
Coast. PAM: (203) 348-8921. (7/13)

Air Talent/Production pro seeks new challenge anywhere in
North or Southeast. Currently AC/Oldies. ANDY: (718)
979-3171. (7/13)

Hungry blood ready to work for your Top 150 CHR/UC. Prefer
Florida area. Can you handle a workaholic? RIC: (912)
386-96568. (7/13)

Clean living, seasoned Country/AC professional seeks position
near Nashville. Programming/production/on-air. Dependable
and available now. DAVE: (801) 977-0248. (7/13)

Recent college graduate with radio experience seeks FT on-air
position. Also have sports broadcasting interest. KIRK: (612)
846-8374. (7/13)

Old Texas pro is hungry and on the hunt again. Texas and sur-
rounding states preferred, serious inquiries only. JAMES BOND:
(817) 692-1843. (7/13)

20 year researchaholic seeks MSA for compiete callout,
auditorium, focus, one/one. Easy terms. DAVE: (313}
623-0726. (7/13)

POSITIONS SOUGHT

Successful PD available. Proven track record, good organiza-
tional and people skills. Guaranteed resuits. {616) 867-3173.
(7/13)

Six years’ P1 experience seeks airshift with heavy production
responsibilities. Prefer nights and Top 100 CR/AQR in the West.
ROB: (602) 946-4245. {7/13)

Larry Miles OM/PD KLPX Tucson, APD/MD KOME S.J. seeks
similar position. Selector skilled, solid airshift. Organized and
detail oriented. (602) 293-9668. {7/13}

Denver Country morning Personality cold and hungry. Hire me
quick before | have to eat prairie dogs for dinner. J.J. WESTON:
(303) 798-2365. (7/13)

PD/MD, experienced in CHR/AQOR and comfortable on-air seeks
position. TODD: {501) 442.0166. (7/13)

Beam me up! Ready to fly high with quality Oldies/CHR per-
sonality station. Lock onto these coordinates. NEIL: {802)
463-1432. {7/13)

Versatile Southern California Announcer AT/AP. Commercial
and jinglist, interviewer/writer, production included. Any for-
mat. BOB: (818) 907-95626. (7/13)

Satellite left without me! CHR PD/morning AT seeks next pro-
grarmming challenge. Midwest preferred. JJ: (414) 782-9031.
(7/13)

Let’s make money! Program Director knows how to raise
revenues and listenership. Seeking bigger and better
challenges. BOB: (603) 448-6589. (7/13)

Southern California Air Talent. Will do anything, put me to
work. Teens love me. MICHAEL MOORE: (714} 850-0395.
(7/13)

15 year veteran of AOR seeks to syndicate successful Christian
rock show. (602) 454-PHIL. (7/13)

There goes another boss off my Christmas list! AT available for
immediate hire. ACE O'CONNELL: (608) 277-01562. (7/13)

New kid on the air seeks to make your station number one, no
matter what. Willing to relocate. TODD MURPHY: (716)
826 4868. (7/13)

Seeking overnight position. Small market experience including
the obits. Will reiocate anywhere. OREW: (717) 530-1541.
(7/13)

Reliable/dependable recent graduate seeks entry level position
in medium or small market. Willing to relocate. GARY: {216)
232-6985. {(7/13)

Highly rated moming host not invited to new owner’'s dance
party. Seeking any shift CHR/Dance CHR/AC/UC. DEREK:
1402) 477-0513. (7/13)

New ownership made a mistake and replaced me. Opportunity
for you to pick-up an aggressive Program Director, or MD/AT.
KURT: (402) 464-6014. (7/13)

Production whiz available for your station or syndicator with 14
years’ national, writing/engineering/production experience.
BRUCE RANES: (718) 626-6501. (7/13)

Attention Southern CT AC/CHR/Oidies on-air gigs. Currently
Denver, 12 years’ experience, AM team, PM drive co-
host/creative middays. {303) 695-5677. (7/13}

Full service PD/mornings seeks next challenge. Programming
and/or Announcing. Oldies/AC/Ccuntry. DAVE: (316)
227-7825. (7/13)

Hardworking AT seeks entry level Announcer/production posi-
tion. All offers and shifts considered, willing to relocate. JOHN:
(213) 821-2128. (7/13}

Engineer/AT seeks FM rock outlet. Experienced and willing to
engineer combo. Prefer mild winter climates and 125k metro.
ERIC: (219) 924-7004. (7/13}

Two time ND seeks niche. 25 and seeking to put down roots in
the East or South. JEFF: {814) 899-2657. (7/13)

Smooth communicator with music knowledge and 13 vyears
experience, MD/production skills, seeks adult AOR/NAC/AC in
Southwest Rockies. JEFF: {512) 993-6989. (7/13)

Great pipes and attitude seeks FT on-air in medium market. Five
years’ experience ready to go anywhete I'm wanted. STEVE:
{303) 693-3925. {7/13)

EVER HAPPEN TO YOU?

New Management comes in. Over four

months, the new wimp PD blows out the

old staff, one by one. I damn near made it. |

was the last one to go. I'm 25, no problems,

afternoon/evening, major/medium, CHR/
AC/GOLD.

BO (818) 707-1918

My name’s not baby, it's Miss Summer. Great air, comedy
voices and production. No wimps aliowed. KATE: (804}
596-3947. {7/13)

Sports/News/Production. Prefer college PBP in West, but am
open to anything, seeking iong term commitment. TIM: (406)
248-3037. (7/13}

As tall as Paula Abdul. Female AT with great voice seeks
CHR/AOR Rock 40 in Top 50. (407) 747-7083. (7/13)

CHR night Talent/APD available now. Great production, tons of
appearances, team player who knows Selector. MIKE: (209}
348-1224. (713}

Winner! Workaholic, love promotions, good looking, great pro-
duction and references. AT on the way tc number one. MARK:
(209) 294-1679. (7/13}

POSITIONS SOUGHT

Experienced, mellow voice to tame the wildest beast. This
woman seeks mature AC/Jazz environment. Excellent ratings
and superior commercial production. (919) 967-2122. {7/13)

Tony Michaels, bright smooth AT prefers AOR/CHR, San Jose
and San Francisco experience. Willing to relocate. Good produc-
tion skills. (416) 669-0703. (7/13)

POSITIONS SOUGHT

English accent with two years’ morning experience. Unique wit-
ty, great production, appearances, remotes and results. Will
relocate. GUY: (414} 962-4248. (7/6)

Large market APD/MD drivetime dominator seeks East PD chair.
Music intensive, clean, concise approach. Mainstream AOR.
MICHAEL: {407) 468-2895. {7/6)

Attention PDs, OMs, NDs, GMs
Searching for Talent? CALL NATIONAL!

It's Quick ... Easy ... and your only cost is a telephone call ... 205-822-9144. National represents hundreds
of professional broadcasters for all size markets and all formats. Announcers, news, sports, production.
We can schedule a complete presentation within 24 hours of your call. Call Now — 205-822-9144.

NATIONAL BROADCAST TALENT COORDINATORS

Dept. R, P.O. Box 20551 ¢ Birmingham, AL 35216 ¢ (205) 822-9144

act NOW'

Broadcast school graduate with parttime experience seeking FT
challenge. Partial to the South, but willing to go anywhere.
RON: {313) 649-8144. (7/13))

Experienced female AT seeks PT gig within driving distance of
L.A. Flexible and dependable. (818) 247-1742. (7/13)

Seven year sportscasting pro seeks major college/pro PBP
work. College/pro football, basketball and baseball experience.
JOHN: (415) 479-6204. (7/13)

Let’s get to the nitty gritty, only college experience, but lots of
heart, desire and willingness to learn. All formats and news.
DAN: (708) 771-6174. (7/13)

Put a smile on your listeners face. Add my “'breakfast club’’ to
your morning menu. It fills the daily requirement of fun.
GERALD: (818} 986-8443. (7/13)

Talk show Host/Program Director available for Talk station.
JOHN: {407) 967-3787. (7/13)

Original morning entertainers, not burned-out comedy service
junkies. Fresh, aggressive, talented, major market team seeks
P1 or P2 station. SCOTT: (414) 281-0627. {7/13)

Femaie talent ready for step up to medium market. Two years’
experience, MD and PSA Director, prefer Country format.
THERESA: (605) 692-4385. {7/13)

Talented 25 year radio veteran seeks key position. Talk, news,
production, promotions, automation, operations and manage-
ment. RON WORTHAM: (214) 5664-5401. (7/6)

Too much Personality for my last station. Incredibly en-
thusiastic, promotionally minded overachiever seeks new
challenge. MARC ARTURI: (708) 852-7533. (7/6}

Satellite took my job. Enthusiastic, creative, AT with five years’
experience seeking new gig. DAVE: (605) 624-9786. (7/6)

Chief Engineer seeking Midwest location. 20 years' experience,
great with audio and RF. WRITE: Box 1223, Cockeysville, MD
21030. (7/6}

Attention medium markets, Personality with six vyears’
AC/CHR/CR experience and sports PBP skills, seeking growth
with stable company. SAL: (412} 793-9508. (7/6)

Focused, energetic CHR night Talent available. Victim of format
change. Proven numbers. MIKE: (209) 348-1224. {7/6)

Morning/midday major market female Taient seeks Top 25 mar-
ket. 15 years’' pro experience in L.A., including KLSX, KLOS,
KROQ and KHJ. (818} 249-7552. (7/6)

Young moming blowtorch seeks small/medium market station.
former OM/MD with major market experience. CHRIS KNIGHT
{203) 372-2519. (7/6)

8lood pumping, heart thumping, gear jamming, hit slamming,
CHR AT ready to rock the world. Seven years’ experience plus
eight track. SLIC RIC: (614) 397-4486. (7/6)

15 years' experience full service/AC including NYC metro.
Seeking Oldies/CHR opportunity, prefer Southern California.
(215) 646-1493. (7/6)

Enthusiastic and energetic. PBP/talk show Host/Reporter. Will
work anywhere in the United States. MARK EPSTEIN: (301)
345-9128. (7/6)

Hardworking, talented and stable CHR Program Director with
great references ready for next chalienge. TOM KELLY: {518)
393-5377. (7/6)

Get A Jump On The Industry’s
Hottest Job Opportunities!

Get R&R’s weekly Opportunities/
classified section before the paper’s
published. R&R Job Hotline is mailed
to you separately. Call 213-553-4330
to subscribe today. Use Visa/Master-
Card/AmEx.

HotLine

Donald Trump can’t bail you out financially, but | can get you
ratings you can sell. PD/OM with CHR/AOR experience. TODD:
{601) 442-0166. (7/6)

Young AT with Major market experience seeks position with
AQOR/CHR station. Great pipes, phones and public appearances
Ready to move. LOUIS: (714} 952-1869. (7/6)

Seek an upbeat AT for your CHR/Dance/UC station? Great
phones/production and personality. tast/Midwest/Mid Atlantic
preferred. TONY: {216) 992-6088. {7/6)

Seeking a fulltime Talent? Experienced, professional AT seeks
underdog or start-up station to boost ratings. KEN: {404)
283-8068. (7/6)

‘Young, ambitious, multi-talented AT seeks OD/AMD/PBP in
your Northwest -small or medium market. JERRY: (206)
775-3623. (7/6)

Four year CHR AT with unique deiivery, production, eventful
promotions and character voices. No inflamed ego. TODD
ALLEN: (206) 256-8788. {7/6)

Popular, experienced PBP Announcer seeks college PBP. Pro
baseball, college and high school experience. News and sales
tco. RANDY: (407} 879-4200. (7/6)

R&R Opportunities
Display Advertising

Display: $55 per inch per week (maximum
35 words per inch). Includes border
and logo.

Blind Box: $65 per inch per week (maxi-
mum 35 words per inch). In-
ciudes border, box number and
postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritten on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mait except for credit card orders
which are also accepted by fax: (213) 203-8727.
Visa, MC, AmEx accepted. Include name as it ap-
pears on credit card expiration date and phone
number. Blind box responses are sent to adver-
tisers every Thursday by first-class mail.

Deadline

To appear in the following week’s issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R
Opportunities, 1930 Century Park West, Los
Angeles, CA 90067. Fax: (213) 203-8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (24 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities
listings should be typewritten or printed on
8'2"" x 11" paper and are accepted only by mail
or fax: (213) 203-8727. Address all 24-word ads
to R&R Free Opportunities, 1930 Century Park
West, Los Angeles, CA 90067.

Free listings are on a space availability basis only.
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CHART EXTRAS

POOR RIGHTEQOUS TEACHERS
Rock This Funky Joint (Profile)

63% of our reporting stations on it. Rotations: Heavy 4/0, Medium 23/0, Light 31/0,

Total Adds 0.
TASHAN
Save The Family (OBR/Columbia)

62% of our reporting stations on it. Rotations: Heavy 0/0, Medium 30/0, Light 27/1,

Total Adds 1, WFXC.

BRI

BOYS

Crazy (Motown)
84% of our reporting stations on it. Rotations: Heavy 0/0, Medium 16/2, Light 61/23,
Total Adds 25 including WILD, WBLS, WVEE, K97, KSOL, WRKE, WJIZ, WFXA, KPRW,
KDAY. Debuts at number 36 on the Urban Contemporary chart.

BARRY WHITE

When Will | See You Again (A&M)
73% of our reporting stations on it. Rotations: Heavy 0/0, Medium 11/1, Light 56/15,
Total Adds 16 including WILD, WDAS, WHQT, WZAK, KPRS, KMJM, WMGL, WPAL,
WWDM, WGPR.
Z-LOOKE

Girl Danz With Me (Orpheus/EMI)
68% of our reporting stations on it. Rotations: Heavy 0/0, Medium 19/0, Light 44/11,
Total Adds 11 including WOWI, WBLK, WWDM, WFXC, WZFX, WJJS, WFXM, WGPR,
WDZZ, KDAY. Debuts at number 40 on the Urban Contemporary chart.
MELBA MOORE

Do You Really Want My Love (Capitol)
66% of our reporting stations on it. Rotations: Heavy 0/0, Medium 16/0, Light 45/19,
Total Adds 19 including WHUR, KHYS, WMYK, WJLB, KSOL, OC104, WENN, WMGL,
KHUL, KBUZ.
BODY

Touch Me Up (MCA)
61% of our reporting stations on it. Rotations: Heavy 0/0, Medium 15/0, Light 41/11,
Total Adds 11 including WMYK, WTLC, KPRS, KBCE, WXOK, WWDM, WZFX, KlIZ,
KFXZ, KBUZ.

INEW S TIVE

PUBLIC ENEMY “Brothers Gonna Work It Qut’’ (Def Jam/Columbia) 53/6

Rotations: Heavy 0/0, Medium 13/0, Light 40/6, Totat Adds 6, WGCI, KBCE, Z93, WQMG, WQFX, KPRW. Mediums inciude
K104, KHYS, KMJQ. K97, WOWI

ERIC B. & RAKIM ‘“‘Lei The Rhythm Hit 'Em” (MCA) 5272

Rotations: Heavy 0/0, Medium 30/1, Lignt 22/1, Total Adds 2, Z93. HOT105. Mediums include: K97, WYLD, wWOWI, WGCI
WZAK

ERIC GABLE “In A Sexy Mood” (Orpheus/EMI) 5171

Rotations: Heavy 0/0, Medium 29/0, Light 22/1, Total Adds 1, K38-FM. Mediums include: WHUR, K97 WTLC, KPRS, WJIZ
BLACK BOX ‘“‘Everyhbocy Everybody’” (RCA) 47110

Rotations: Heavy 1/0, Medium 13/0, Light 33/10, Tota! Adds 10, WUSL, WHUR, WKYS, WENN, WPAL, WZFX, WJMH, WPGA
WALT, WGPR. Heavy: WQOK. Mediums include: WBLS. WDAS, WAMO, WBLK. KBCE.

CALLOWAY ““All The Way" (Solar/Epic) 4710

Rotations: Heavy 0/0, Medum 3/0, Light 44/10, Total Adds 10, WAMO, WHUR, WTLC, WFXA, WJTT, WHJX, KIPR, WJJS
HOT105, WIKS Medium: WBLK, WATV. WQQK

LAKESIDE “Money” (3olar/Epic) 47/6

Rotations: Heavy 0/0, Medium 12/0, Light 35/6. Total Adds 6. KPRS, KSOL, Z104, WDKT. WBLX, WVOI. Mediums inciude
WHUR, K104, K97, WBLK, WFXA

WINANS “A Friend” (Qwest/WB) 4611

Rotations' Heavy 0/0. Medium t4/0, Light 32/11, Total Adds 11 including WBLS, WHUR, WATV, WENN, WZFX, WEUP, KFXZ,
WEDR, WBLX. WTMP. Mediums include: WILD, WDAS, WKYS, WZAK, WJLB.

KWAME’ “Only You'' (Atlantic) 43/4

Rotations' Heavy 6/0, Medium 16/0, Light 21/4, Total Adds 4. WILD, WAMO, WQMG, Z104. Heavies include: KHYS, KMJQ,
KHUL, WBLX, WTMP. Mediums include: K97, WJIZ, WXOK, WWDM, KilZ

RUBY TURNER “It's A Crying Shame’’ (Jive/RCA) 3912

Rotations. Heavy 0/0, Medium 3/0, Light 36/12, Total Adds 12 including WYLD, WBLK, WRKE, WPAL, Z104, U102, WPGA
WQIC, WEDR, WCDX Medium: WDKT, WALT, WIZF

PERFECT GENTLEMEK *‘One More Chance” (Columbia) 3817

Rotations: Heavy 0/0, Medwm. 2/0, Light 36/17, Total Adds 17 including WILD, WYLD, WBLK. OC104, WJIZ, KQXL. WXOK
WENN, WPEG, WFXC. Medium: WDAS, WZAK

CHIMES ‘‘Heaven” (Columbia) 38/4

Rotations: Heavy 0/0, Medium 19/0, Light 19/4, Total Adds 4, WQFX. WIKS, WPLZ, WGPR. Mediums include: WXYV, WILD,
WDAS, WAMO . KHYS.

TEDDY PENDERGRASS & LISA FISHER “‘Glad To Be Alive’ (Elektra) 3713

Rotations: Heavy 0/0, Medium 6/0, Light 31/13, Total Adds 13 including WBLS, WAMO, WTLC, WBLK, WFXC, KIPR, WJJS,
WJHM, WQOK, KMJJ. Mediums include: WXYV, WDAS, WMYK, WZAK, KSOL.

DIGITAL UNDERGROUND “‘Doowutchyalike’ (Tommy Boy) 361

Rotations: Heavy 1/0, Mecium 21/0, Light 14/1, Total Adds 1, WZFX. Heavy: WZAK. Mediums include: WILD, KHYS, K37
KJLH, WRKE.

FATHER MC ‘‘Treat Them Like They Want To Be Treated” (MCA) 35/10

Rotations: Heavy 2/0, Medium 6/1, Light 27/9, Total Adds 10, KMJQ, WXOK, WMGL, WAGH, WFXC, WOMG, WALT, WIKS
WVOI, KDAY. Heavy: K1G4, WPEG Medium: K97, WOWI, WBLK, WDKT, WANM.

LALAH HATHAWAY “Heaven Knows’ (Virgin) 3432

Rotations. Heavy 0/0, Medium 3/3, Light 31/29, Total Adds 32 including WILD, WBLS, WUSL, WAMO, WHUR, K87, WYLD
WJLB, KMJUM, KBCE

WAS (NOT WAS) “‘Pspa Was A Rolling Stene” (Chrysalis) 34/9

Rotations: Heavy 0/0, Medium 9/0, Light 25/9, Total Adds 9. WXOK, WPEG, WAGH, WDKT, 216, U102, HOT105, wQOK
WEAS. Mediums include: WHUR, WGCI, KSOL, OC104, WZFX

JAMAICA BOYS ‘‘Pick Up The Phone’ (Reprise) 3311

Rotations: Heavy 0/0, Medium 2/0, Light 31/11, Total Adds 11 including K104, KHYS, WTLC, WBLK, WJIZ, KFXZ, WJJS,
WQOK, KMJJ, WTLZ. Medium: WHUR, WALT
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LENNY WILLIAMS “Gotta Lotta Lovin''* (Crush) 29/7

Rotations Heavy 0/0, Medium 3/0, Light 26/7, Total Adds 7, KMJQ, KBCE, WXOK, WAGH, WANM, WTUG, WVO! Medium
WHUR, WKYS, WJJS

AFROS “Feel It"" (Columbia) 26/25

Rotations: Heavy 0/0. Medium 0/0, Light 26/25, Total Adds 25 including WBLS, KHYS, KMJQ, WYLD, WOWI, KMJM, WRKE,
WJIZ, KQXL, WATV

KIPPER JONES ‘“‘Shockwave' (Virgin) 25/7

Rotations: Heavy 0/0, Medium 2/0, Light 23/7, Total Adds 7, WHUR, WJIiZ, KBCE, WWDM, WAGH, WPGA, WPLZ. Medium
K97, WBLK.
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STANLEY CLARKE & GEORGE DUKE ‘“‘Lady” (Epic) 24/10

Rotations: Heavy 0/0. Medium 2/0, Light 22/10. Total Adds 10, WXYV, WJIZ, Z93, WAGH, KHZ, WQIS, WALT. WQIC, WTLZ,
WVOI Medium' WDAS, WZAK

OMARA featuring LAVISTIA MILLER ‘‘Smokin’ Room” (Mega Jam) 23/7

Rotations: Heavy 0/0. Medium 2/0, Light 21/7, Total Adds 7, WHUR, KSOL, WPAL, KFXZ, WPGA, KMJJ, WANM Medium
WDKT, KHUL

THREE TIMES DOPE ‘“Weak At The Knees' (Arista) 22/8

Rotations: Heavy 0/0, Medium 3/0, Light 19/8, Total Adds 8, KPRS, WPAL, KIiZ. KFXZ, KHUL, wWCDX, WANM, wDZZ
Medium: K104, WFXA, KDAY

MAXI PRIEST ‘‘Close To You" (Charisma) 21/7

Rotations: Heavy 0/0, Medium 4/0, Light 17/7, Total Adds 7, WATV, WZFX, KFXZ, WQOK, WPLZ. K98-FM, WDZZ Medium
WDAS, WAMO, 0OC104. WTMP

LOW PROFILE ““Funky Song” (Priority) 20/3

Rotations: Heavy 0/0, Medium 6/1, Light 14/2, Total Adds 3, WENN. WPAL, KMJJ. Medium: WOWI, WPEG, WQFX, Z16
KDAY

KID'N PLAY *‘Back To Basix'’ (Select) 20/2

Rotations: Heavy 0/0, Medium 2/0. Light 18/2. Total Adds 2, WGPR, WTLZ. Medium: WPAL, KHUL

MICHAEL COOPER ‘‘Over And Over’” (Reprise) 19/6

Rotations: Heavy 0/0, Medium 5/0, Light 14/6, Total Adds 6, WILD. WHQT, WJLB, KMJM, WALT, WGPR. Medium: WAMO
WOWI, WMGL, WWDM, 2104

LUKE featuring 2 LIVE CREW ‘“‘Banned In The USA’ (Luke/Atlantic) 17/16

Rotations  Heavy 0/0. Medium 2/1, Light 15/15, Total Adds 16 inciuding WUSL, KHYS, KMJQ, WHQT, WZAK, KSOL, WJIZ,
WJTT, KFXZ, WQIS. Medium: WJMH

TEEN DREAM “Games” (Malaco) 17/4

Rotations: Heavy 0/0, Medium 2/0, Light 15/4, Total Adds 4, WAGH, WJMH. WIKS, WIZF Medium: WOWI, WPGA
GLAD