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LET’S MAKE A DEAL

Radio entrepreneurs take
note: despite today’s
“chaotic lending climate,” it’s
still possible to buy the
station of your dreams. That's
the word from Americom
Radio’'s Dan Gammon and
Bill Steding, who provide
invaluable advice on station
pricing, bargain hunting, and
how to use seller participation
to your advantage.

Page 35

L.A. CHR RACE HEATS UP

Joel Denver focuses on L.A.'s
intense, three-way CHR battie,
which has become even hotter
following the emergence of UC
KKBT. The programming
wunderkinds of KIS, Power 106,
and Pirate react to the Beat's
success and map future strategies.
Page 47

PROGRAMMING
MYTHS EXPOSED

“Many GMs and PDs still cling to
some relatively hoary myths,”
asserts Rob Balon, who debunks
— in typically frank fashion — such
“outdated philosophies” as quarter-
hour maintenance and liner/contest/
promotion burnout.

Page 38

TALKIN’ TRASH

Trashing the competition is a time-
honored radio tradition. But for the
tactic to be effective, it must be
tied to a well-conceived strategy.
Dan O’Day has all the dirty details.
Page 45

URBAN UPRISING
IN NEW YORK

Following three consecutive up
books, Summit UC WRKS/NY
boasts its highest ratings in four
years and is the Big Apple’s
number one contemporary music
station.

Page 50

Newsstand Price $5.00

RADIO & RECORDS

Calarco To
Owned FM

Eighteen-year CBS Radio
veteran Rod Calarco — present-
ly VP/GM at WCBS-FM/New
York — has been upped to VP/
CBS-Owned FM Stations. He re-
places George Sosson, who re-
signed last week to become
President/COO at Win Com-
munications.

“I’m just so excited about this
promotion,”’ said Calarco.
“George Sosson did an out-
standing job. He presided over
the greatest FM group there is,
and I intend to continue with the

Spectrum Fee Surfaces
At Budget Summit

Tax Flip May Cost Broadcasters 4% Of Annual Revenues

President Bush’s tax flip may
soon catch up with broadcast-
ers. According to NAB officials,
the administration wants tc slap
spectrum users with an annual
user fee equal to 4% of gross
revenues. Bush number crun-
chers believe such a measure
could raise $4 billion in its first
year, roughly half of which will
come from broadcasters, ac-
cording to NAB estimates.

Alden Sr.
VP At
Elektra

Rick Alden

Sr. VP/CHR Promotion Rick
Alden has been promoted to Sr.
VP/Promotion at Elektra En-
tertainment. Reporting to Sr.
VP/GM Brad Hunt, he’ll con-
tinue to be based at the com-
pany’s New York headquarters.

Hunt commented, “After see-
ing the extraordinary results
Rick has achieved with CHR
promotion, it became increas-
ingly clear that he was the man
to head promotion overall. His
approach combines the analytic
and the imaginative; he sees
the big picture and never loses
sight of the details.”

Alden added, “I'm gratified
by the confidence [Chairman]
Bob Krasnow and Brad con-
tinue to place in my work. Elek-
tra has been extremely good to
me over the years, and I'm ex-
cited about channeling my ener-
gies into this expanded
pcsition.”

ALDEN/See Page 34

Proposed
Measures

@ nstitute annual user
fee equal to 4% of
gross revenues

@ Reduce tax
deductibility of all
ad expenditures

@ Eliminate beer and
wine ad deductions

NAB Exec. VP/Government
Relations Jim May said (7/31)
the fee proposal originated
with the Office of Management
and Budget, which floated the

Allen Wins
WPLJ Morning

Position
%?J&

Rocky Allen

Cap Cities/ABC CHR WPLJ/
New York has ended a three-
month nationwide search by
naming WKSE/Buffalo morn-
ing man Rocky Allen to a multi-
year morning show deal. Allen
replaces former morning man
Gary Bryan, who joined the
morning zoo at crosstown CHR
rival WHTZ (Z100) last week.

WPLJ President/GM Mitch
Dolan said, “What Rocky does
is substantially different from
anything available in New
York.” WPLJ VP/Program-
ming Tom Cuddy added, “We
received nearly 1000 tapes. We
were looking for someone who
could be entertaining, funny,
zany, and topical, yet keep it
within the confines of good
taste. Rocky’s got a lot of sur-
prises in store.”

ALLEN/See Page 34

idea as part of the so-called
“budget summit” — a series of
meetings between congres-
sional leaders and administra-
tion officials charged with ham-
mering out a rough consensus
on how federal money will be
raised and spent in fiscal 1991.
Since learning of the pro-
posal’s existence late last week,
NAB lobbyists have been work-
ing feverishly to strangle the
measure. May was reluctant to
discuss strategy, other than to
say NAB officials have been in
contact with congressmen and
OMB officials participating in
the summit. He also insisted
NAB could accept no com-
promise on spectrum fees. He
said, “Our short-term goal is
the same as our longterm goal:
kill it.”
SPECTRUM FEES/See Page 34

Fields Joins
Motown As
Sr. VP/Sales

Oscar Fields
Oscar Fields has joined Mo-
town as Sr. VP/Sales & Dis-
tribution. He most recently was
VP/Sales & Marketing, Black
Music at Warner Bros., where
he spent the last 13 years. Based
at the company’s Hollywood
headquarters, he’'ll report
directly to COO Harry Anger.
“We’re extremely excited
about this opportunity to bring a
25-year industry veteran such
as Oscar into the Motown fami-
ly,” said Anger. ‘“His back-
ground, knowledge, and experi-
ence will be the guiding force
behind our newly expanded
sales staff.”
FIELDS/See Page 34

Head CBS-
Stations

Rod Calarco
winning ways he established.”
Prior to his WCBS-FM post,
Calarco was VP/GM at CBS’s
KRQR/San Francisco. Before
that he served as GSM at
WCBS-FM, Manager of CBS
Spot Sales/Chicago, and LSM at
WCAU/Philadelphia. He’ll re-
port to CBS Radio Division
President Nancy Widmann.
CALARCO/See Page 34
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WB Ups

Harris To
r. VP

Ray Harris

Warner Bros. VP/Black Mu-
sic Promotion Ray Harris has
been elevated to Sr. VP/Black
Music Marketing & Promotion
for both Warner Bros. and sis-
ter label Reprise. Based at the
company’s Burbank headquar-
ters, he’ll report directly to
Chairman Mo Ostin.

Ostin remarked, “Ray’s ex-
tensive and impressive music
industry credentials, as well as
the extraordinary job he’s done
for us during his tenure here,
have made him an indispen-
sable asset to our expanding
reach in Urban music. His new
position will make even better
use of his talents.”

Harris told R&R, “I'm very
excited about the opportunity
Mo and [President] Lenny
Waronker have given me. I
hope to build upon the fine tradi-
tion this label enjoys. We have
some of the strongest artists in
the music industry — Prince,
the Time, Maze, etc. — and fine
new talent to develop for the
future.”

From 1974’82, Harris was Sr.
Division VP/Black Music for
RCA. He then became Presi-
dent of Solar Records for three
years before forming his own
production company. After a
stint at Avant Garde Manage-
ment, he joined WB in 1988 as
VP/Black Music Promotion.



Depechemode

"Policy of Truth”

The Follow-Up To Their Two Gold Singles
"PERSONAL JESUS'" and ""ENJOY THE SILENCE!"
From the Platinum-Plus Album VIOLATOR!

1,000,000 Fans Enjoyed Depeche Mode This Summer On Their Sold-Out North American Tour!

Produced by Depeche Mode and Flood /U.S. Representation: Second Vision Management
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Digital To Require Eight Times
More Spectrum Than FM Band?

NPR Seeks 20% Of Station Allocations;
WCCO Backs Satellite DAB, Wants To Go National

An FCC advisory committee, un-
able to reach any consensus among
digital radio proponents, has told
the Commission that new spectrum
space from five-and-a-half to eight
times the size of the current FM
band may be needed to accommo-
date various proposed digital sys-

Lewis Now Sr.
VP/GM At MCA

D_i§tr_ibution

Luke Lewis

Record industry vet Luke Lewis
has been named Sr. VP/GM, Audio
Distribution at MCA Distributing
Corp. He'll report to Exec. VP
John Burns.

“I’m delighted to welcome an ex-
ecutive with Luke’s varied and ex-
tensive experience to this impor-
tant new position,” said Burns.
“He’ll play a key role in MCA’s
continued aggressive expansion.”

MCA Music Entertainment
Group Chairman Al Teller added,
“With the acquisition of Geffen and
GRP and the continued growth of
MCA Records, Motown, Narada,
and our other distributed labels,
MCA Distributing is poised for ex-
plosive growth. Luke Lewis pos-
sesses both the experience and vi-
sion to implement [our] strategy
for the ever-changing marketplace
in the new decade.”

“I’'m excited about the oppor-
tunity to oversee the company’s
audio distribution and sales activi-
ties,” said Lewis. “I look forward
to working with John and the entire
sales and distribution team at such
a significant time in MCA Dis-
tributing’s ongoing growth.”

LEWIS/See Page 34

KESI & KUFO
Up Shannon To
Ops. Director

Henry Broadcasting AOR KUFO/
Portland has upped PM drive per-
sonality Glynn Shannon to Opera-
tions Director for KUFO and AM
sister KESI.

VP/Programming Jeff Salgo,
who was recently promoted to GM,
explained, “I’ll still be handling the
programming decisions. Glynn’s
job will be executing them. My half
is the creative side; his is the
logistic side. I've known him for a
long time and he was a natural for
the job.”

A 16-year Portland personality,
Shannon joined KUFO in January
after four years at KMJK.

temns, both satellite and terrestrial.
The spectrum report (7/30) came
as the FCC launched an even
broader examination of digital
radio (R&R, 7/27).

FCC Chairman Al Sikes told
R&R, ‘“We need to look at all the
media of delivery. We need to look
at how broadcasters might deliver
it.”

One area to be addressed in the
Notice of Inquiry due for issue this
week (8/1) is localism. Sikes noted,
“We can’t be blind to how the in-
dustry is configured and how it
[digital] might affect broad-
casters’ responsibilities.”

NPR Seeks Set-Aside

Whatever digital radio system is
developed, National Public Radio
is claiming a right to 20% of the
new station allocations ‘‘to fulfill
the congressionally mandated ob-
jectives of domestic public radio
broadcasters.” NPR contends that
simply reallocating existing sta-
tions on a new digital band would
leave many Americans still un-
served by public radio.

“I agree with that 100%,” said
Ron Strother, whose Strother Com-
munications (see page 10) peti-
tioned the FCC to create a digital
audio broadcasting service.
Strother said his proposal includes
“ample room” for NPR’s proposed
expansion.

The panel’s report noted that Sa-
tellite CD Radio has requested 60
MHz for a satellite-delivered ser-
vice, plus 10 MHz for a companion
terrestrial service. Voice of Amer-

DIGITAL RADIO/See Page 34

WWLI
Appoints
George PD

ill George

WWLI/Providence has upped
Production Manager Bill George to
OM. Former OM Vinnie Lewis has
joined the airstaff of crosstown
Gold outlet WWBB. Moving into
WWLI’s Production Manager slot
is former WLKW (now WWBB)
staffer David DiLorenzo.

George told R&R, “This will be
an easy segue for me. We’re con-
sulted by McVay Media, so the
main part of my job will be to work
with McVay and implement the
programming they suggest. Our
numbers are good, and we’ve es-
tablished ourselves as the Lite AC
in the market.”

George joined WWLI two-and-a
half years ago from college radio.
This is his first programming op-
portunity.

Chuck Beck

WAVA Taps
Beck As PD

Emmis CHR WAVA/Washington
has tapped two-year WDFX (The
Fox)/Detroit programmer Chuck
Beck as PD. He replaces Matt
Farber, who resigned to join Arista
Records as Director of Plann-
ing/Special Projects. At WDFX,
Asst. PD/MD John McFadden is
handling interim PD duties.

WAVA VP/GM Alan Goodman
told R&R, “I received more than 50
applications. But with [crosstown
CHR WRQX] Q107 about to alter
its format, [WAVA Asst. PD/MD]
Dave Elliott’s knowledge of the
market, and Don [Geronimo] &
Mike [0’Meara] doing mornings,
choosing a guy with Chuck’s style
and experience was a pretty easy
decision.”

Emmis Exec. VP/Programming
Rick Cummings said, ‘“Chuck’s
been on our list for a long time.
He's one of the few people who
could take WAVA to the top in the
market. Not only is he a great pro-
grammer, his leadership will pro-
vide the missing links to take
WAVA all the way.”

Beck added, “What excites me
most about this move is that it
might be my opening to pro base-
ball [through Emmis’s Seattle
Mariners]. But seriously, it’s ex-
citing to work for Emmis and a
great station like WAVA. It’s posi-
tioned very well musically; I’'m not
looking to make big changes. I just

BECK/See Page 34
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Schaefer
Named PD

At WEMP
& WMYX

CHR WHXT/Allentown, PA PD
Jim Schaefer has accepted a sim-
ilar position at Heritage Media’s
Gold/AC combo WEMP & WMYX/
Milwaukee and will be in place
there within a week. He succeeds
the exiting Steve King; his own
replacement in Allentown has not
been selected.

Schaefer told R&R, “I'm going
back to my home turf. I went to
schoot in downtown Milwaukee (at
Marquette University) and I'm
very familiar with the players in
the market. WLTQ is the Lite AC,
with a 38-year-old average listener,
and WKTI is a solid CHR, but it’s
leaning AC more than ever. This is
a very competitive market. My
goal is to improve our current op-
eration; nothing in terms of format
will change.”

Prior to joining WHXT about a
year ago, Schaefer programmed
WROK/Rockford and WPXR/Dav-
enport, IA (Quad Cities).
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AUGUST 3, 1900
INFOMERCIALS A-Z

Chris Beck presents an infomercial primer in
this week’s Sales Strategy column. Included:
@ Where to access POP material

@& Places to find uncommon talent

@® Sample script and campaign plans
Page 17
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KDBK, KDBQ In Bay
Area Double Play

Viacom’s Couble 99 ‘Synchrocasting’
Rock AC Format On Adjacent Frequencies

Viacom’s ‘‘Double 99" debuted
Monday (7/30) on two adjacent fre-
quencies. The former KOFY/San
Francisco (98.9) and KLRS/Santa
Cruz (99.1) are now ‘“‘synchrocast”
KDBK and KDBQ, with their link-
ed and amplified FM signals deliv-
ering what Viacom President Bill
Figenshu calls “Rock AC — a mel-
low blend of rock music that mixes
new and old sounds together.” The
stations will play no currents in-
itially, but will add them later.

Station Manager Larry Berger
told R&R, “There will be no Bar-
bra Streisand, Barry Manilow,
Frank Sinatra, ar headbanger mu-
sic. We’ll be music-intensive and
low-key in terms of contesting. On-
air presentation will be natural and
friendly. I don’t think any other
station will play both CS&N’s ‘Long
Time Gone’ and Carly Simon’s
‘Nobody Does It Better.’

“This will be & low-hype format.
There’ll be recurrents and oldies
going back to the mid-'60s. Basical-
ly, the music will be AC by people
with rock roots. Research indicates
the audience will be split 50/50
male/female. That surprises us be-
cause the description might seem
more male-oriented. The stations
will be comfortable enough for
women because we’ll play lots of
Beatles, Elton John, James Taylor,
and Simon & Garfunkel.”

‘Sick Mix 99

The format kicked off at 9:09am
with Toto’s “99’" and Steely Dan’s
“FM (No Static).” But KOFY of-
fered listeners an unusual transi-
tion in its final hours, segueing Bil-
ly Ocean’s “‘Loverboy” into George
Jones’s “The Last Thing I Gave
Her Was The Finger” into Michael
Jackson’s “Thriller.”

“We called it ‘K-Large, Sick Mix
99,” » Berger said. ‘“We played old

carts trashed from Viacom Coun-
try and Gold [outlets] and wimpy
stations. Liners said, ‘Give us 22
minutes and we’ll give you indiges-
tion,” ‘Northern California’s Offi-
cial Get A Life Radio Station,” and
‘Haven’t you got something better
to listen to?’ The announcers read
the liners, picked the music, and
had a jolly time. The funny thing is
we got a lot of calls from people
who liked ‘Sick Mix.’”

Michaels PD
At WCKG

Cox Classic Rock WCKG/Chi-
cago has promoted Marketing Di-
rector Dan Michaels to PD. He suc-
ceeds Tim Kelly, who recently re-
signed to pursue station manage-
ment opportunities. Kelly will con-
tinue to consult the station through
the end of the year.

Noting how quickly he filled the
PD opening — Kelly resigned July
11 — GM Mare Morgan explained,
“I originally expected it to take a
lot longer, but the more I thought
about the advantages of promoting
from within, the more it made
sense to go with Dan. He’s done a
great job as Marketing Director
and has had a lot to do with the re-
cent success we’ve had.”

“Programming is something
I've always wanted to do, and I'm
real excited about getting the
chance here,” Michaels told R&R.
“We’re coming off the biggest book
we’ve ever had, so I don’t antici-
pate making any significant
changes.”

A 13-year Chicago radio vet, Mi-
chaels was a personality at WMET
and WLUP prior to joining WCKG
in 1986. This is his first PD job.

Davis Rises
To KRZN PD

KRZN/Denver AM driver Danny
Davis has been upped to PD, re-
placing Chuck St. John. Davis con-
tinues his wakeup (5-9am) duties
with Naney Richards at the Gene-
sis Gold outlet.

According to VP/GM Gayle
Shaw, ‘“Danny’s knowledge of the
Denver market, combined with his
programming abilities and enthu-
siasm, will be a boost for KRZN.”

Davis told R&R, “I'm going to
pick up the tempo of the station a
bit and add some songs we should
have been playing. I want to make
the station a ’90s station that just
happens to play oldies. We’re going
to tie in more to the community
and do lots of local things. We need
to be more in touch with the grass
roots.”

In his 22-year radio career,
Davis has programmed KKSN/
Portland and KHOW/Denver and
been on-air at KIMN/Denver and
KFMB/San Diego.

biffs/inging siblings Stevie Ray and Jimmie Vaughn ve completed their first stu

Vaughans’ Joint Venture

Unconventional Employees

Capitol promo staffers from around the nation converged on Southern California
for the label’s 1990 Promotion Convention. Among those on hand for the awards
dinner were ({I-r) Most Improved Promotion Manager Ken Bolden, Qutstanding
Achievement award-winner Keith Frye, Sr. VP Step Johnson, and Promotion
Manager Of The Year Jack Wellman.

A Magical Klymaxx

MCA’s Klymaxx appropriately chose Hollywood's Paradise Club in which to
celebrate their chart-topping success with “Good Love.” Adding to the ecstasy
were (I-r) Capitol artist Charlie Wilson (the Gap Band), Klymaxx's Lorena “Lungs,”
MCA Sr. VP Louil Silas Jr., Klymaxx members Cheryl Cooley and Robbin Gridder,
and L.A. Laker Magic Johnson.

dio collaboration, produced by Nile Rodgers

and slated for a September release on Epic. Finalizing the details are (I-r) Stevie Ray’s manager Alex Hodges, Associated
Labels Sr. VP/GM Tony Martell, Stevie Ray Vaughan, Rodgers, Epic President Dave Glew, Jimmie Vaughan, and Jimmie's

manager Mark Proct.

100% CD: $300/mo.

CHR or Urban Formats: $300/month (Oldies and Weekly Hits)
Mellow AC, Classic Hits or Classic Rock: $350/month (Oldies Only-No Weekly Updates)
AC, Country or A-O-R: $500/month (Oldies and Weekly Hits)
Mail Delivery Included. Federal Express $50/month Additional

Compact Disc
Quality for
Less than Tape

entury?2]

PROGRAMMING, INC.

14444 Beltwood Parkway, Dallas, Texas 75244
Call Toll-Free (800) 937-2100

www americanradiohistorv. com



" At'Q-95 we've been able to do what a lot of CHRs
haven't...achieve great numbers 25-54.

We've done it with the help of The Research Group
and several of their special

studies, cspecially their i 95 ! D 4o
Music Essence Test with = etrOIt.
advanced cluster analysis. ‘

It pointed us toward this Adlllt ‘ HR

the format that's just gone * ° "
it Wins big 25-54

really unique execution of
saw this great opportunity
back in the winter of 1989 when the station was main-
stream CHR and only #6 25-54. The results since then
have been fantastic. 'Q-95' is now up to #3 25-54. We're
pushing for #1 and we're just about a share point away.*

I've worked with The Research Group at almost every
station I've programmed or consulted. They excel at
helping stations in tough competitive situations...that's
when they really shine.

The numbers are the judge and with The Research
Group it really works."

Gary Berkowitz
Vice President/Program Director
WKQI-FM "Q-95," Detroit

* Fall 1988 to Spring 1990 Arbitron. Adults 25-54.
AQH share, M-8. 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong-in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more informaton, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio's Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY » SEATTLE. WA 98101 - (206) 624-3888
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ADIO BUSINESS

Record Labeling Threat
Still A Burning Issue

Industry Watches, Waits On Louisiana Veto Override

An eerie quiet has settled over the Louisiana record
labeling war as victorious music industry troops await a
possible counterattack that could come during a special
session of the state legislature.

“We are very much hoping there
won't be a special session,” said
RIAA Sr. VP Ann Neal. “But it's
wait-and-see [at this point.]”’

On Wednesday (7/25), Louisiana
Governor Buddy Roemer (D)
vetoed what would have been the
country's first record labeling law.
However, the measure passed both
houses of the state legislature by
margins  sufficient to override
Roemer’s veto. An override could
occur if the lawmakers, who ad-
journed on July 9, decide to return
for a special veto session, which
would convene August 18.

Such a session became a distinct
possibility with Roemer’s Friday
(7/27) veto of a controversial abor-
tion bill. A majority of lawmakers
in both houses must agree to hold
such a session, which would be the
first in state history.

The lawmakers will be polled by
mail later this week on whether to
hold a veto session. Their ballots
are due August 13. While Roemer
has stated he believes the legisla-
ture will return, a spokesman for
his office said many of the gover-
nor’s aides discount the possibility.

Winning Battle,
Losing War?

The labeling bill Roemer vetoed
requires the stickering of albums
with lyrics that advocate or en-
courage activities deemed ‘“harm-
ful to youth,” including substance
abuse, sex, and violence. The sale
of a stickered album to an unmar-
ried person under age 17 would be
punishable by up to a $1000 fine and
six months in jail. The sale of a
“harmful” album that has not been

properly labeled could net $5000
fines for the record’s manufac-
turer, distributor, and producer.

In announcing his veto, Roemer
called voluntary labeling ““the way
to go” in order to provide parents
with information about ‘trash
lvrics.”” The labeling law, he said,
was probably unconstitutional and
would have had negative economic
and publicity consequences for the
already beleaguered Bayou State.

But Roemer also hinted he might
support a mandatory labeling bill
in the next legislative session if the
industry’s stickering plan proves
ineffectual.

e

Roemer’s veto was praised by
several groups including RIAA, the
Parents Music Resource Center,
and the National Association of
Recording Merchandisers. RIAA
President Jason Berman and
PMRC President Tipper Gore at-
tended Roemer’s announcement.

Although the industry may have
won the battle in Louisiana, the
labeling war drags on. Of imumedi-
ate concern is a New Jersey meas-
ure that could be addressed in Sep-
tember, when that state’s legisla-
ture returns from its summer
recess. And 1991 could bring re-
newed labeling battles in several
states including Missouri, Pennsyl-
vania and, of course, Louisiana.

“We hope we’ve made our mess-
age loud and clear enough [to deter
future actions],” said RIAA’s Neal.
“But we’re prepared to monitor
every legislature next year.”

KUKQ & KUPD Battling
To Keep Licenses

Tri-State Broadcasting Company is making another
attempt to hold onto KUKQ & KUPD/Tempe, AZ (Phoe-
nix). It’s asked the FCC’s commissioners to hear its ap-
peal of a Review Board decision stripping the company of
its radio licenses on grounds of misrepresentation.

Tri-State, in its latest filing,
charged that “the Board’s conclu-
sion is procedurally as well as sub-
stantively flawed.” It maintained
the Review Board action “‘virtually
ignores fundamental notice and
hearing requirements.”

The Review Board in March
(R&R, 3/9) upheld a 1987 ruling by
Administrative Law Judge Ed-
ward Kuhlman and awarded the

fines.

According to a Commission en-
forcement official, the agency is on
the hunt for AM stations that aren’t
in compliance with the NRSC emis-
sion standard, which went into ef-
fect on June 30 — and it expects to-
find plenty of violators in small mar-
kets. Stations found to be in viola-
tion face a possible $5000 fine.

In early July the FCC conducted
a nationwide survey of 374 ran-
domly selected stations and found
that all were in cempliance with the
new standard, which is designed to
reduce adjacent channei interfer-
ence by reducing the signal band
width to 10kHz from 16kHz,

"Our original idea was to go in
and zap some peopie to drive home

AM Stations Warned
On NRSC Standards

Small market AMs — beware. The FCC's technical
police are on the prowl and could soon be handing out hefty

our point,” said FCC Enforcement
Specialist Jeff Young. “But it didn't
work out that way.” However,
Young added, “We're not closing
our eyes to this [compiiance] prob-
lem. As we conduct our normal
broadcast enforcement work, we'll
be looking closely at [NRSC] com-
pliance.”

Young said he suspects that
small market stations probably don’t
have the same high level of com-
pliance found in the random survey,
which included stations in large,
medium, and small markets. ! think
if we had been looking for problems
we would have focused on small
markets,” he said.

Tempe AM & FM licenses to chal-
lengers Jack and Jackie Grimm
and Ruth Clifford. That trio, along
with Clifford’s late husband, owned
the stations until Tri-State purchas-
ed them out of receivership in 1974.
The Board said Tri-State had vio-
lated the FCC’s ‘“‘cardinal regula-
tory canon,” misrepresenting its
ownership and management.

Who Was The Boss?

Tri-State denied it ever misrep-
resented the role of GM Bob Mel-
ton, who wasn’t supposed to have
any ownership or management
role at the stations from 1974
through '78. That was because of
his alleged role in previous viola-
tions of FCC rules. But the Board
ruled Melton was never demoted
and his 1978 purchase of a 49%
stake in the stations simply for-
malized a situation that had ex-
isted all along.

Asking for the full FCC to review
the decision, Tri-State claimed the
Board ‘‘did not identify a single ac-
tion that justified disqualification.”
It also asserted Melton and 51%
owner John Norris were denied an
opportunity to rebut evidence pre-
sented at a 1986 hearing. Former
employees testified that Melton
was “‘the boss”’ during the period in
question, although Tri-State in-
sisted he was merely a salesman.
“What the Board has done here is
impute an intention to deceive in
1986 from the licensee’s refusal to
concede that any misrepresenta-
tions occurred in 1974'78,” Tri-
State claimed.

DC
REPORT

PAT CLAWSON

Henderson Hits Houston
With Triple Move-in

exas entrepreneur Roy Henderson is planning a ma-

jor assault on the Houston radio market, seeking

FCC consent for a three-signal move-in that would
permit his stations to ring the city and operate with higher
power than currently authorized.

Henderson refused comment on his proposal Tuesday (7/31), saying
it was "too sensitive.” According to documents filed with the FCC, he
wants to upgrade KFRD-FM/Rosenberg, TX from Class Ato C1 on 104.9
MHz; move KJAS/Jasper, TX to Winnie, TX and upgrade from C2 to C on
100.7 MHz; and jump KRTX/Galveston compietely over Houston to
Redland, TX (a tiny community outside Lufkin), change the existing 104.9
MHz frequency to 100.5 MHz, and boost power from Class A to C3
status.

The triple move-in filing follows Henderson’s purchase of KFRD last fall
(R&R, 8/25/89) for $650,000 and KJAS this year (R&R, 1/19) for
$235,000; he's yet to close on KRTX (R&R, 1/19), an $850,000 deal.

Henderson’s filing is a counterproposal to an upgrade sought by
KTQQ/Sulphur, LA. That station’s owner, Lou Brasso, said Henderson
first suggested the upgrade request, then “let us go to sleep at the switch.”
Under Henderson’s plan, KTQQ would change frequency and upgrade to
only 6kw (from 3kw) instead of 25kw. At least three other stations and
three existing allocations would have to change frequencies for Hender-
son's plan to work.

Money Radio Seeks Public Cash

oney Radio Inc., the operator of KMNY/Los An-

geles and the Money Radio Network, is planning

a public stock offering later this summer to raise
money for a web of O&0s.

"The purpose of the stock offering is to raise capital to acquire radio
stations in specific targeted markets,” CEQO Vera Gold said in a prepared
statement.

Company spokesman Tom Sheehan said the company is seeking
“quality, not quantity” in medium and major markets with high numbers of
baby boom professionals at the peak of their careers and wealthy retirees.

The deal will consist of a $2 million rights offering to existing
shareholders and a $10 milion secondary public offering. Currently,
Money Radio is a penny stock trading on the “pink sheets.” The lead
underwriter, San Bernardino-based Great American Securities, will at-
tempt to get the stock listed on a national exchange.

SPTEE T LR Y

nternational radio deaimaker Peter Stromquist is the

latest U.S. broadcaster to eye properties in the UK.

His Montreux Companies has filed a letter of intent with
the Shadow Radio Authority, a British reguiatory body, an-
nouncing plans to apply for one of the new national radio
service licenses that the Thatcher government will put on
the auction block by year's end.

“We've put together a good group of people in the UK for the core ap-
plicant, and have proposed an interesting variety of block programming
which will cater to unserved minority audiences,” Stromgquist said.

The venture is being spearheaded by London-based Montreux partner
Robb Eden, who is British. Stromquist, an American citizen, said he ex-
pected to become a minority owner since UK officials have recentily relax-
ed foreign ownership restrictions.

adio Network Association President Bud Heck re-

ports a 2.6% gain in network radio revenues for the

first half of 1990: $202.7 milion, compared to
$197.6 for the same six-month period last year.

Second quarter revenues gained only 1.5% after rising 3.9% for the
first quarter. But Heck remains optimistic, saying, "We are now going into
our strongest quarters.”

“We will show an upward trend [for the rest of 1990},"” Heck said
Tuesday (7/31), but “ don't think it will be the double-digit growth we've
enjoyed in recent years.” Even so, Heck claims radio is doing better than
other media in a weak advertising market, since national advertisers facing
budget cutbacks are rediscovering radio as they focus on cost effec-
tiveness.




Radio Has Never Been SoR

The new single from the most acclaimed
new vocalist of the year; Lisa Stansfield.
From the Platinum plus debut album Affection.

Produced by ‘Coldcut’ for ‘Ahead Of Our Time’

Mixed by Mark Saunders

Executive Producers and Management: Tim Parry and Jazz Summers for Big Life Records
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LISA STAN

THIS IS THE RN

15 A SMAS

| “Of all the tracks we play off the

AFFECTION LP, “This Is The Right
Time’ researches the best and it
SMOKES on the air, Lisa Stansfield
represents a fresh, positive trend
towards credible, quelity music.”
KEITR NAFTALY XMEL

“My personal pick to click since the
release of the album. ‘This Is The
Right Time’ will move vour
station.”

STEVEKINGSTON 7100

“An outstanding track; from one of
the year’s finest albums, and from
one of the most promising artists of

the 1990’s.” |
DAVE SEOLIN GAVIN REPORT

“We have been playing ‘This Is The
Right Time’ as an album cut and
this track has consistently called
out Top 5. This across-the-board
smash will be Lisa’s biggest hit
yet!!” .

JERR: McKENNA - WXKS

“‘This Is The Right Time’ is
my favorite song from the
AFFECTION album.
It’s up-tempo with a great hook!
THIS IS THE RIGHT TRACK.”

KEVIE McCABE  HOT 97

“Best Song on the album. This high
_energy cut shows her versatility!”

. LEECHESNUT PWR%S

“This is ‘The’ song on the album that
P’'ve been waiting for. It sounds

‘fresh’ to me.”
PAVEELLIOT WAVA

“This song is so good 1 left WAVA to
work at Arista!”
- MATT FARBER
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TRANSACTIONS

University Cops Colorado College
Town Combo For $3.45 Million

Tydings Tries Again For Massachusetts Combo Deal

KCOL & KIMN/Ft. Collins, CO
PRICE: $3.45 million

TERMS: Asset sale for $2.35 million.
Escrow deposit $15£0,000 with bal-
ance due cash at closing. Noncompete
agreement valued at $1.1 million cash.
BUYER: University Broadcasting
Corp. Ltd., headed by Indianapolis-
area investors Arthur Angotti, Robert
Borns, Jerry Neal, David Frick, Mi-
chael Smith, Glenn Swisher, Robert
Wildman, and Julia Rogers. University
owns WAZY/Lafayette, IN and WBWB/
Bloomington, IN.

SELLER: KCOL Corp., owned by Jack
Minkow of Chicago; Dion Durden of Ft.
Collins, CO; Ronald Harwith of Day-
ton; and Addison Piper and Van
Zandt Hawn of Minneapolis. Ft. Collins
is the home of Colorado State Universi-
ty.
FREQUENCY: 1410 kHz; 107.9 MHz
POWER: 5kw day/1kw night; 100kw
at 470 feet

FORMAT: Gold; CHR

BROKER: William Exline Inc. is to re-
ceive a $90,000 commission.
COMMENT: The parties have attemp-
ted to keep the financial terms of this
transaction confidential, and they have
refused to disclose the purchase price
in FCC filings. R&R has obtained the fi-
nancial information and is publishing it
to protect the public interest.

KIGS/Hanford

PRICE: $4126 for 10%

TERMS: Asset sale for cash

BUYER: Maria Pereixa, who currently
owns 50% of the station.

SELLER: Anna Alexandre is selling a
10% stake in P&C Broadcasting.
FREQUENCY: 620 kHz

POWER: 1kw

FORMAT: Spanish

KLIQ/Shingle Springs

PRICE: $400,000

TERMS: Stock purchase for
$224,999. Additional noncompetes,
valued at $175,001, to be paid in
monthly installments over ten years.
BUYER: Douglas Kahle of Portland,
OR and William Boeing Jr. of Seattle.
They are 49% minority shareholders of
the licensee, Lobster Communica-
tions Corp., and are the majority
owners of Olympic Broadcasting
Corp. Kahle owns interests in WABS/
Washington and WBRI & WXIR/Plain-
field, VA. Olympic owns KFIA/Carmi-
chael, CA and KQNC/Quincy, CA.
SELLER: W. Richard Green, John
McRae, and Donna Crosson, 51%
majority shareholders of Lobster Com-
munications Corp.

FREQUENCY: 102.1 MHz

POWER: 970 watts at 564 feet
FORMAT: Contemporary Christian

WKEN/Dover

PRICE: $1 for 50%

TERMS: Stock sale for $1 cash. The
buyer is assuming all liabilities of the
station, the value of which have not
been disclosed.

BUYER: Joseph and Rosemary Farley
of Wilmington. They currently are 50%
shareholders.

SELLER: Paul Teeven

FREQUENCY: 1600 kHz

POWER: 5kw day/1kw night
FORMAT: News/Talk

WAMS/Wilmington

PRICE: $1 for 50%

TERMS: Stock sale for $1 cash. The
buyer is assuming all liabilities of the
station, the value of which have not
been disclosed.

BUYER: Joseph and Rosemary Farley
of Wilmington. They currently are 50%
shareholders.

EXCLUSIVE!

Los Angeles FM

Contact Ray Stanfield or Jim Mergen

Nationwide Media Brokers

Associates

Los Angeles Office < 818/893-3199

SELLER: Paul Teeven
FREQUENCY: 1380 kHz
POWER: 5kw day
FORMAT: Gold

WELE/Ormond Beach
PRICE: $175,000

TERMS: Stock sale for cash

BUYER: F. Douglas Wilhite of Lake Ci-
ty, GA. He currently owns 50% of the
licensee. He is the 50% owner and
GM of WSSA/Morrow, GA.

SELLER: Ted Griffin, J.P. Jordan, and
James Dhapo are selling their collec-
tive 50% stake in Wings Communica-
tions Inc.

FREQUENCY: 1380 kHz

POWER: 5kw day/2.5kw night
FORMAT: Country; the new owner
plans a Religious format.

COMMENT: This transaction is to set-
tle a stockhoiders' dispute concerning
ownership of the station. Plans were
announced in February to sell the sta-
tion for $136,000, but that deal was
not consummated. This station was
sold for $390,000 in March 1983.

WOCB-AM & FM/West Yar-
mouth

PRICE: $2.47 million

TERMS: Asset sale for cash

BUYER: U.S. Media Group Inc., own-
ed by Joseph Tydings of Washington
and Michael Kassner of Matthews,
NC. The company also owns KTRS/
Casper, WY and KIIX & KTCL/Ft. Col-
lins, CO.

SELLER: Patch-Dunn & Associates of
Cape Cod Inc., a debtor-in-possession
headed by Kenneth Patch.
FREQUENCY: 1240 kHz; 94.9 MHz
POWER: 1kw; 50kw at 300 feet
FORMAT: Nostalgia; AC

COMMENT: Plans were announced in
February to sell this station to U.S. Me-
dia for $2.73 million, but the deal was
not consummated.

WKLA-AM & FM/Ludington
PRICE: $450,000

TERMS: Asset sale for $250,000. Es-
crow deposit $20,000 with balance
due cash at closing. Separate noncom-
pete contract, valued at $200,000, is
to be paid in 20 quarterly $10,000 in-
stallments beginning six months after
closing.

BUYER: Chickering Associates Inc.,
owned by John Chickering of Wyom-
ing, MI.

SELLER: WKLA
Thomas Plank.
FREQUENCY: 1450 kHz; 106.3 MHz
POWER: 1kw; 3kw at 298 feet
FORMAT: AC

Inc.,, owned by

]

KQEO & KMGA/Albuquerque
PRICE: $1,317,500
TERMS: Assets for cash

TRANSACTIONS AT A GLANCE

$706,022,058

® Deal Of The Week:

Deals So Far In 1990:

Total Stations Traded This Year: 786
This Week’s Action: $13,244,879
Total Stations Traded This Week: 26

@ KCOL & KIMNJFt. Collins, CO $3.45 million

® KIGS Hanford, CA $4126 for 10%

® KLIQ/Shingle Springs, CA $400,000

® WKEN/Dover, DE $1 for 50%

© WAMS/Wilmington $1 for 50%

® WELE/Ormond Beach, FL $175,000

® WOCB-AM & FM/West Yarmouth, MA $2.47 million
® WKLA-AM & FM/LudIngton, Ml $450,000

® KQEO & KMGA/Albuquerque $1,317,500

® KLLT/Grants, NM (FM CP) No cash consideration

® WJCS/Bayboro, NC (FM CP) $30,000 plus 30% stock interest
© WDRP/Windsor, NC $6000 for 33.33%

© KHJM/Taft, OK $30,000 for 51%

© WAPA/San Juan $1.82 million plus tax certificate

® WWKX/Woonsocket, Rl $2.4 miilion

© WXQK/Spring City, TN $1 plus assumption of debt
® KBAT/Midland, TX $120,000

© KVWC-AM & FM/Vernon, TX $322,000 for 60%

© WBBC-AM & FM/Blackstone, VA $250,000

© WHLF/South Boston, VA $250 for 25%

BUYER: SpaceCom Communica-
tions, a subsidiary of SpaceCenter
Inc. The company, headed by S. Wal-
ter Richey, owns KOSO/Modesto, CA;
KTHT/Fresno; WKHY/Lafayette, IN;
KLBB/St. Paul and KQEU/Olympia,
WA,

SELLER: Unistar Broadcasting Corp.,
controlled by C.T. ‘‘Terry’’ Robinson,
Nick Verbitsky, Bill Moyes, and Dick
Clark. They cortroi the Unistar Radio
Network, Transtar Communications,
and the Research Group.
FREQUENCY: 920 kHz; 99.5 MHz
POWER: 1kw day/500 watts night;
22kw at 4134 feet

FORMAT: Goid; AC

BROKER: Elliot Evers of Media Ven-
ture Partners represented the seller;
Richard Beesemeyer of Kalil & Co.
represented the buyer.

COMMENT: Unistar recently announc-
ed plans to purchase this combo and
KVOR & KSPZ/Colorado Springs from
Penn Communications for $4 million
cash. Unistar is now selling its right to
acquire the Albuquerque combo in a
separate transaction expected to close
in October.

KLLT/Grants (FM CP)

PRICE: No cash consideration
TERMS: Asset sale

BUYER: Phillip Vanderhoof of Albu-
querque. He is the licensee of FM
translator station K296CO/Albuquer-
que.

SELLER: David French Boyd, bank-
ruptcy trustee for Kapdin Commun-
ications Inc.

FREQUENCY: 95.3 MHz

POWER: 3kw at 415 feet
COMMENT: The construction permit
as it currently exists is for a facility
which cannot be constructed. The
transmitter site is located on U.S. For-
est Service land, and the agency will
not issue a special use permit. The
buyer plans to relocate the transmitter
site if the transfer is approved.

WJCS/Bayboro (FM CP)
PRICE: $30,000 plus 30% stock in-
terest

TERMS: Cash plus stock

BUYER: Spartan Broadcasting Inc.,
owned by Edward Boulding Sr., Ra-
mona Boulding, and Paul and Teresa
Schreiber.

SELLER: Teresa Schreiber of Surfside,
FL.

FREQUENCY: 97.9 MHz

POWER: 3kw at 312 feet

WDRP/Windsor

PRICE: $6000 for 33.33%

TERMS: Stock sale for cash

BUYER: PS&W Enterprises Inc.
SELLER: David Perry of Williamston,
NC.

FREQUENCY: 98.9 MHz

POWER: 3kw at 350 feet

FORMAT: Country

KHJM/Taft

PRICE: $30,000 for 51%

TERMS: Stock sale for cash

BUYER: Bryant Ellis of Muskogee, OK
and George Chambers of Abilene, TX.
Chambers owns KKHR/Anson, TX and
50% of KGBM/Randsburg, CA.
SELLER: Tareeca McKee of Port
Neches, TX is selling her 51% stake in
Taft Broadcasting Inc.

FREQUENCY: 100.3 MHz

POWER: 3kw at 220 feet

FORMAT: Gold

WAPA/San Juan
PRICE: $1.82 million plus minority tax
certificate.

TERMS: Asset sale for cash
BUYER: A general partnership of Wil-

Continued on Page 10
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Research
Company
of Choice

Call-Out
Perceptual Studies
Auditorium Music Tests
Auditorium Format Analyses
Focus Groups
One-On-Ones
Tracking
To discuss programming research options for

your station contact Vicki Mann or Mike Henry
at (303) 922-5600

The Research Company of Choice




T10eR&R August 3,1990

RADIO BUSINESS

TRANSACTIONS

FREQUENCY: 970 kHz
POWER: 500-watt daytimer
FORMAT: Country

Continued from Page 8

fredo Blanco and Carlos Colon. Blan-
co owns WMTI/Morovis, PR and is re-
questing a one-year waiver of the
FCC’s duopoly rules to permit this
transaction.

SELLER: Hearst Radio Inc., a division
of the Hearst Corporation, which is
headed by Chairman Frank Bennack
Jr. and President John Conomikes.
The company also owns WBAL &
WIYY/Baltimore, WTAE & WHTX/
Pittsburgh, WISN & WLTQ/Milwau-
kee, and six TV stations.
FREQUENCY: 680 kHz

POWER: 10kw

FORMAT: Spanish

COMMENT: The Royal Bank of Cana-
da is providing $1.2 million in financing

T .

WWKX/Woonsocket
PRICE: $2.4 million
TERMS: Asset sale. Escrow deposit
$100,000 with balance due cash at
closing.

BUYER: Ten Mile Communications
Ine., owned by David, James, and Pe-
ter Ottmar, and Eugene Lombardi.
They own WARA/Attleboro, MA.
SELLER: Ocean State Broadcasting
L.P., headed by general partner Com-
monwealth Broadcasting Company
Inc. The principal owrers of both com-
panies are Greta Kruez Cerney, a
news anchor at WJLA-TV/Washing-
ton, and George Chopivsky Jr., direc-
tor of Sovran Bank. Commonwealth
owns interests in WVPO & WSBG/
Stroudsburg, PA and WLBK &

WDEK/DeKalb, IL.
FREQUENCY: 106.3 MHz
POWER: 1.5kw at 518 feet
FORMAT: Urban

WXQK/Spring City

PRICE: $1 plus assumption of liabilities
for 51%

TERMS: Cash and debt assumption for
stock

BUYER: Radio 970 Inc., headed by
Walter Hooper lll. He is the permittee
of WAYA/Spring City, TN and owns a
cable TV system in that city.

SELLER: Walter Hooper Jr. is transfer-
ring a 51% stake in the station.

KBAT/Midland
PRICE: $120,000

TERMS: Asset sale for guarantee of
promissory note. This transfer is part of
a divorce settlement.

BUYER: Bobby Hicks

SELLER: Gloria Hicks is transferring
her 50% stake in KWEL Inc.
FREQUENCY: 93.3 MHz

POWER: 100kw at 500 feet
FORMAT: AOR

KVWC-AM & FM/Vernon
PRICE: $322,000 Yor 60%

TERMS: Stock sale for two promissory
notes. The first note for $13,000 at
9% interest is payable in five annual in-
stallments. The second note for
$309,000 at 9.93% interest is paya-
ble in 180 monthly installments.
BUYER: Michael and Rhonda Klap-
penbach

SELLER: Joe and Dorothy Garrison
are selling their 60% stake in KVWC
Inc.

FREQUENCY: 1490 kHz; 102.3 MHz
POWER: 1kw; 3kw at 138 feet
FORMAT: AC; Beautiful

WBBC-AM & FM/Bilackstone
PRICE: $250,000

TERMS: Asset sale. Escrow deposit
$5000 with balance due cash at clos-
ing.

BUYER: Central Virginia Communi-
cations Corp., owned by Gardner
Aitman Jr. He owns interests in WDCS
& WZNS/Dillon, SC; WHCC & WQNS/
Waynesville, NC; WSVS-AM & FM/
Crewe, VA; WETT & WWTR/Ocean
City, MD; and WFLBJ/Fayetteville, NC.
SELLER: Biackstone Communica-
tions Inc.

FREQUENCY: 1440 kHz; 93.5 MHz
POWER: S5kw daytimer; 1.8kw at 370
feet

FORMAT: AC

COMMENT: This combo was sold for
$450,000 in March 1986.

230 Park Avenue  Suite 2740

Qver a billiqn dollars
in radio station sales.

No one person has
ever done more.

GARY STEVENS & CO.
ﬁ(%(wéd/

Broadcast Mergers - Acquisitions « Investment Banking Services

New York. N'Y 10169

(212)697-0240

WHLF/South Boston

PRICE: $250 for 25%

TERMS: Stock sale for cash

BUYER: Timothy Moran of Herrico,

NC. He currently owns 50% of the li-
censee, and is a consultant for WSMY
& WPTM/Roanoke Rapids, NC.

SELLER: Robert Harrison is selling his

25% stake in South Boston Radio Inc.
FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: AC

Satellite Radio Firm Targets Africa

A Washington-based consortium is trying to get a
jump on other satellite radio proponents by launching “the
world’s first international satellite radio broadcasting sys-
tem” as early as 1993. Afrispace Inc. proposes to deliver
programming directly to consumers in<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>