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LINER NOTES

Using positioning statements
correctly is an integral part of
your station’s marketing plan.
Rob Balon shows you how to
“speak your listeners’
language” and shape your
liners for maximum
effectiveness.

Page 52

CHR PD POWWOW

Is “254 disease” ruining CHR?
That'’s just one of the burning
issues covered in an infamous Joel
Denver roundtable discussion.
Other items on the agenda:
fragmentation, niche programming,
and why rock isn’t catching on with
younger audiences.
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CONVENTION ’90
PREVIEW SPECIAL

If you're heading to Beantown for
NAB '90, this information-packed
preview section is must reading.
Among the highlights:

® Interview with Radio Board
Chairman David Hicks
® Tips on the hottest panels
® Exhibit hall highlights
® Radio insider’s guide to Boston
Pages 12, 15, 16, 20

USING FEAR FOR FUN
AND PROFIT

The most successful managers
know when to speak softly and
carry a big microphone . . . er,
stick. Psychology experts reveal
the different types of fear and how
to use this basic emotion to
motivate your staff and improve
performance.

Page 22

UNIQUE GRIDIRON
NETWORK KICKS OFF

Walt Love spotlights Grambling
State University’s new college
foctball radio network — already 50
stations strong.

Page 74
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Isgro Trial Thrown

Co-Defendants Anderson, Monka Also Cleared

Federal Judge James Ide-
man declared a mistrial Tues-
day (9/4) in the payola, rac-
keteering, and tax evasion pro-
ceedings against Joseph Isgro
and two co-defendants, issuing
a stinging condemnation of the
government’s legal tactics.

Ideman said the Justice
Dept.’s decision to withhold key
evidence from the grand jury
and the defense counsel was
“fundamentally unfair and a vi-
olation of the defendants’ con-
stitutional rights.”

Ideman dismissed the case
“with prejudice,” which means
that Isgro, former Celumbia
Records VP/Promotion Ray-
mond Anderson, and former Is-

Geslin
Named
EM’ VP

Ron Geslin
EMI has promoted Ron Ges-
lin from Midwest National Pro-
motion Director to VP/Promo-
tion. Relocating from Minneap-
olis to the label’s New York
headquarters, he’ll report to Sr.
VP/Promotion Jack Satter and
oversee day-to-day national pop
promotion field staff activities.
Satter commented, ‘“Ron’s
extremely well-respected by ra-
dio and a well-recognized
player in the industry. We feel
very strongly that this promo-
tion represents not only a per-
sonal success for Ron, but a tri-
umph for our entire company.”
GESLIN/See Page 42

Legal Briefs

©® Mistrial declared; all
charges dropped

® Prosecution didn’t
share key testimony
with grand jury or
defense counsel

® Justice Dept.’s next
move, if any,
unknown

gro business associate Jeffrey
Monka cannot be reindicted on
the same charges. If the Justice
Department decides to pursue
the case, the dismissal “with
prejudice” would have to be
successfully appealed, and ev-
idence would again have to be
presented to the grand jury.

Conflicting Testimony

The trial began to unravel
last Wednesday (8/29) when
Ideman suddenly excused the
jury and announced the defense
counsel had just obtained the
1988 trial transcripts of former

e
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Godofsky Assumes
Metroplex Presidency

Steve Godofsky has been pro-
moted to President of Metro-
plex Communications Radio Di-
vision, where he will continue to
supervise the company’s 11 sta-
tions.

“This move puts an official
stamp on the post [Exec. VP/
Group Manager] Steve has oc-
cupied for over two years,”
stated Metroplex principals
Norman Wain, Bob Weiss, and
David Ross. ‘‘Under his leader-

Out

Isgro accountant Dennis DiRic-
co. Those transcripts contra-
dicted DiRicco’s testimony be-
fore the Los Angeles Grand
Jury.

It was Monka attorney Ger-
son Horn who discovered and
obtained the crucial transeripts,
which covered DiRicco’s own
money-laundering and drug tri-
al in San Francisco. The trans-
cripts revealed that DiRicco —
contrary to what he later told
the grand jury — denied pass-
ing laundered money to Isgro or
to Isgro’s former security direc-
tor, David Michael Smith.

Horn told the judge he discov-
ered ‘““74 instances’’ where
DiRicco’s earlier testimony was
“diametrically opposed” to the
statements he made before the
L.A. Grand Jury. “It’s clear,
it’s black and white, there’s no
room for discussion,” Horn
said. “DiRicco either lied at his
trial or he lied to the grand jury.
Either way, the government
should have given the testimony
to the grand jury and let them
decide accordingly.”

ISGRO/See Page 44

Katz Closes Republic
As Eastman Joins Fold

Stations Swapped; Business Development

Department Set

Katz Communications is dis-
banding Republic Radio as it
merges Eastman Radio into its
stable of radio rep firms. Katz,
which bought Eastman from
Jacor Communications for
$11.75 million (R&R, 8/17), is al-
so creating a new department to
concentrate on developing new
business from national adver-
tisers.

“We're going to make four
strong companies out of five,”
Katz Radio Group President
Ken Swetz said, referring to
KRG’s five English-language
rep firms (a sixth, Katz His-
panic, reps Spanish stations).
Swetz said he’ll “‘move stations

around to fill market voids,”
with most of Republic’s nearly
300 stations going to Eastman
and Banner Radio.

Republic President Jerry
Cregan will have a new job,
working with KRG Exec. VP
Stu Olds in what Swetz termed a
“senior executive capacity.”
Swetz praised Cregan for build-
ing Republic’s billings from $17
million to $55 million in his four
years at the helm, but noted a
rep firm “needs $80 million to
make money.” Katz acquired
Republic, formerly RKO Radio
Sales, in 1984,

KATZ/See Page 42

Steve Godofsky

ship, Metroplex has made ex-
cellent progress in all areas, in-
cluding programming, sales,
and overall profitability.”

Godofsky joined the company
in April 1986 as GM of former
Metroplex station WRFX/Char-
lotte. He was given additional
duties as Exec. VP in January
1987 and was transferred to
corporate headquarters in
Cleveland after WRFX was
sold.

Previously, Godofsky manag-
ed WHLI & WKJY/Nassau-Suf-
folk, WWCL/Pittsburgh, WKQS
& WLQY/Miami, and WYLF/
Rochester, was Group Presi-
dent at Empire Media, and was
on the early development team
for the “Music Of Your Life”

fo t'GODOFSKY/See Page 42

WMZQf
Taps Ochs
As VP/GM

WQYK-AM & FM/Tampa VP/
GM Charlie Ochs has been ap-
pointed VP/GM at Viacom
Country combo WMZQ-AM &
FM/Washington. He succeeds
Paul Wilensky, who transferred
to the company’s KDBK &
KDBQ/San Francisco-San Jose
as VP/GM two months ago.

Viacom President Bill Figen-
shu said, “With all the press the
Power Pig and Q105 received in
Tampa, Charlie and WQYK
have quietly done a spectacular
job. Charlie kind of grew up
with [WMZQ] through his in-
volvement with Viacom in the
late *70s-early’80s. He knows the
people and the city, and we’re
delighted to have him back.”

Ochs, who starts in about a
month, told R&R, “It’s especial-
ly difficult to leave [Infinity
President] Mel Karmazin and
the wonderful people at WQYK.
But returning to Viacom is like
going home. I was at KIKK/
Houston in its formative years
and was involved in the early
days of WMZQ. Bill Figenshu,
[VP/Programming] Bob
McNeill, and I have worked to-

OCHS/See Page 42
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Listen Up features:
“ w TEVIN CAMPBELL
SIEDAH GARRETT
KARYN WHITE
ICE-T
AL B. SURE!
” THE WINANS
| JAMES INGRAM
EL Dt BARGE
BiG DADDY KANE
MELLE MEL
' RAY CHARLES

b L i s t e “ u Produced by 4rthur Baker
y p and Arif Mardin

Listen up. There’s a story unfolding.

“Listen Up” is the premier single from
Listen Up—The Lives Of Quincy Jones,
a special “soundbook” created to accompany
the forthcoming Warner Bros. film, which
documents the life and work of an American
musical genius.

Listen up, and listen close, as the mightiest
voices in music today pay their respects to
the master the best way they know how.

From ¢ne Warner bcok wiir nusic Liste:rr Un—Th:: Livexs Of Quim:‘,g ‘ones.
& Wazrner Bros. motion pic:ire. Availabli: with cizssett: v commuizci disc
on Qwast/Rizprise.




WRQX Drops CHR
For Hot AC Approach

As rumored, Cap Cities/ABC’s
WRQX/Washington switched to
Hot AC at noon last Friday (8/31)
after over 11 years as a CHR. It’s
dropped the Q107 handle; new slo-
gans include “Mix 107.3 FM, Not
Too Hard, Not Too Light” and
“The Best Songs From The '70s
and ’80s Along With Today’s Most
Popular Music.”

President/GM Maureen Lesourd
told R&R, “We will not change the
calls — our main identifier has
been Q107. The Q107 image stood
for teens and we had a tough time
shedding that, even with a more re-
fined music profile. It was evident
from our research that listeners

wanted more variety in their music
without the hard rock edge, and
Mix 107.3 will deliver it.”

OM/PD Lorrin Palagi added,
“Mix 107.3 is a contemporary alter-
native for adults wanting current
uptempo music as well as some
nostalgic older hits.”

In other changes, morning man
David Lawrence is replaced by
KSON-FM/San Diego morning
man Jack Diamond. Afternoon
personality Gary Spears exits, suc-
ceeded by Production Director Loo
Katz, who is in turn succeeded by
late-nighter Sunny Fox. Celeste
Clark retains her midday slot; the
rest of the lineup will be announced
at a future date.

STRICKLAND VP

Chrysalis/Cooltempo

Bow As New Black Dept.

Tommy Boy National Director/
R&B Promotion Ed Strickland has
joined Chrysalis/Cooltempo as VP/
Black Music Division. Based at the
company’s New York headquar-
ters, he’ll report directly to Presi-
dent John Sykes and be responsible
for the creation, launch, and opera-
tion of this new division.

Though the division is a new ven-
ture stateside, Cooltempo has been
active for six years in the UK with
such acts as Milli Vanilli, Adeva,
and Monie Love. Chrysalis will
gear more toward street, new
R&B, and rap, while Cooltempo
will focus on dance music.

Sykes remarked, ““Chrysalis has
been successful over the past 21
years by reacting to an ever-
changing music culture. As we’ve
prospered with rock, pop, and al-
ternative music, we're now excited
about expanding into black music.
Ed’s reputation within both the
business and artist communities
makes him the obvious choice for
this position.”

Strickland added, “This is a very

WZCL Shifts
To Adult CHR

After a brief flirtation with Coun-
try (see WGH-FM story, this
page), WZCL/Norfolk is now call-
ing itself “Mix 105"’ and has applied
for new calls: WMXN. PD Keith
Hill, who arrived in July, remains
in place.

Hill told R&R, “We did a bunch
of things as a smokescreen, but
we're now Adult CHR and will be
between [AC] WWDE and [CHR]
WNVZ — closer to CHR than AC.
We should do a five share 12+ in
the first book.”

The move to Adult CHR came as
a surprise to Hill. He explained, “I
was hired to do Oldies and was
here five days when they asked me
about the format. I said it was still
winnable. Looking at our research,
however, we saw the absolute big-
gest hole was for an Aduit CHR.
This will be a good challenge for
me, and I'll have the benefit of
working with [consultant] McVay
Media.

“We're going to reposition

WZCL/See Page 42

Ed Strickland

exciting opportunity to bring
Chrysalis/Cooltempo to the fore-
STRICKLAND/See Page 44
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Marty Bender

Bender Back
AsWFBQ PD

Marty Bender, PD at Great
American AOR WRIF/Detroit, is
returning to Indianapolis to pro-
gram sister AOR WFBQ. He'll suc-
ceed Michael Hughes, who was
named PD at the company’s
WKLS/Atlanta last week.

“We're thrilled to get Marty
back,” gushed 'FBQ VP/GM Chris
Wheat. “Now we don’t have to
train a new person how to pro-
nounce the names of the suburbs.
He knows the city, he knows the
station, and he’s familiar with the
indecency suit. Another Classic
Rock station just opened its doors
[WFXF], and he’s been through
that before here as well. It makes it
a heck of a lot easier for this station
to produce good radio.”

“It’s a bit of sweet pain, as the
company offered me the chance to
stay here or be transferred,”
Bender remarked. “It’s not often
you get two great opportunities
within the company. And it was
dead even. Ultimately, it came
down to cost of living and
lifestyle.”

Bender spent two years at 'FBQ
before taking the 'RIF PD job in
1988.

e

SCHELL COMBO STATION MANAGER

WGH-FM Adopts
Country Format

It’s been a wild week in Norfolk.
After WZCL’s switch to Country
(8/29), CHR WGH-FM adopted an
all-Elvis format the next day —
complete with a King-clone distrib-
uting cash on the street — as a pre-
cursor to going Country at 12:0lam
on Monday (9/3). Then WZCL
dropped Country for Hot AC
around noon that same day (see
separate story, this page). WGH
(AM), meanwhile, retains its CNN
Headline News and local sports
programming,.

The changes at WGH-AM & FM
come just weeks after a deal to sell

WNOE Taps

Bates As
Station Manager

WNOE-AM & FM/New Orleans
has named WRKA/Louisville GSM
Reggie Bates to the newly created
position of Station Manager at the
Country combo.

NewMarket Regional VP and
WNOE-AM & FM VP/GM Tom
Kennedy said, “Reggie is a versa-
tile broadcaster who’s enjoyed suc-
cess in several formats, though his
heart’s in Country. I talked to hun-
dreds of people over the last year

BATES/See Page 42

Russ Schell
the combo was scrapped. Russ
Schell, OM at Susquehanna sister
WFMS/Indianapolis, transfers to
the combo as Station Manager, re-
placing Chief Engineer Steve
Johnston as acting GM and repor-
ting to Susquehanna Exec. VP/Ra-
dio Larry Grogan. PD/morning
man Tony Macrini is out at WGH-
FM, and MDyafternoon driver Jeff
Moreau segues to mornings as act-
ing PD. Schell will handle the mu-
sic for now.

Schell told R&R, “There are
dozens of stations in this market
playing some form of pop, rock, or
album rock; only two are Country.
We're confident in our ability to do
this format because of our success
in Dallas [with KPLX] and Indian-

SCHELL/See Page 42
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DJ CLINIC

Personality doctor Dan O’Day prescribes
remedies for a variety of on-air ills.
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Plant’s A-List

The Meadowlands Arena was the site of a “who’s who” get-together after a show by Atlantic’s Alannah Myles and Es Paran-
za/Atlantic’s Robert Plant. Backstage revelers included (I-r) Atlantic’s VP Perry Cooper, Sr. VP/CFO Mel Lewinter and Janis
Maiello, Plant, Myles, and the label’s Chairman/CEQ Ahmet Ertegun, Sr. VP/GM Mark Schulman, Sr. VP Andrea Ganis and
Bob Kaus.

AT&T opened the first
radio station in
New York City nearly
70 years ago.

Corporation is bnnging tbzs beritage and the
resources of ATET 1o the broadcast industry.

Soxfyoure loolimgfor alenderwﬁhthe
experience and knowledge that comes from
shaping the industry, call AT&T Commercial Finance today.
We have the creativity, flexibility and resources to bring you
the best financing available.

Call us today. Count on us tomorrow.

And join us for an Evening of Jazz
Friday, September 14 » 9:00 - Midnight
Westin - Copley Place ¢ Staffordshire Room (RSVP)
Also visit our Busihess Suite
at the Marriott Copley, Suite 3506 (by appointment)

= == ATeT
=== Capital Corporation
Media Finance Group
AT&T Commercial Finance (404)393-2310

HEADS MARKETING

Drosins Appointed
Sr. VP At Motown

Motown has named Pat Drosins
Sr. VP/Marketing. She was most
recently VP/Advertising, Mer-
chandising, Creative Services at
PolyGram. She’ll report to COO
Harry Anger and work out of the
label’s Hollywood headquarters.

Motown President/CEO Jheryl
Busby commented, ‘“We're ex-
tremely happy about Pat’s decision
to join the Motown family. Her in-
dustry background and knowledge
will help our young and growing
company continue its ascent.”

R

ABRAMS PD

CHR KMPZ
Becomes
Gold KPYR

Ending months of speculation,
Diamond Broadcasting has flipped
CHR KMPZ/Memphis to Gold
KPYR (“Oldies 988 — The Pyra-
mid”’). WWMG/Charlotte PD
Keith Abrams has replaced Howie
Castle as PD. Castle is heading to
San Diego to do middays at San-
dusky AC KKYY.

“The research clearly showed
Oldies was the largest format hole
in the market,” explained KPYR
VP/GM Craig McKee. “There
were other possibilities, but
nothing close to this one. Consider-
ing the size of the market and the
fact there’s no FM Oldies station,
that’s not at all surprising.”

KPYR began its evolution to
Gold Friday morning (8/31) by
switching to Country. Ninety min-
utes later, it changed to Classic
Rock. At noon, the station kicked
off an ‘‘All ‘Louie Louie’
Weekend,” playing nothing but
versions of the classic party tune
through Monday, whereupon regu-
lar Gold programming debuted.

Pat Drosins

Drosins added, “I've always
been a great lover of Motown mu-
sic. I look forward to helping write
chapter two of one of the greatest
stories in music history and to
working with Jheryl, Harry, and
the talented executive staff they’ve
assembled.”

KDGE Ups
Duran To VP/
Station Manager

KDGE (The Edge)/Dallas Spe-
cial Projects Manager Tom Duran
has been elevated to VP/Station
Manager at the Allison Broadcast
Group New Rock outlet.

“It’s great to be able to reward a
very dedicated and worthy individ-
ual like Tom Duran with this pro-
motion,” remarked company Pres-
ident Steve Allison. “Tom has
proven that he can get the job
done.”

“It’s been very exciting being a
part of the Edge,” commented
Duran, who previously served as
the station’s GSM. “Dallas is a dy-
namic city and a wonderful radio
market. The competition is tough,
but we’re making serious waves.”’

A longtime Allison employee,
Duran was previously GSM at
KEYX/Phoenix and Station Man-
ager at KSTM/Phoenix.

Sce

230 Park Avenue  Suite 2740

Qver a billion dollars
in radio station sales.

No one person has
ever done more.

GARY STEVENS & CO.
yfzmé/

Broadcast Mergers - Acqursitions - Investment Banking Services

New York. NY 10169

(212)697-0240




" KIIS radio made its mark in Radio history setting
records in the early to mid-80s, attaining number one in
virtually every demo from teens to 25 to 54. Then, we dis-
covered that other stations had been studying our success,
researching heavily, and
suddenly we had real "
competition. We saw our At l( l lS ’ The
audience being eroded,

and we knew we had to ResearCh Grou p

do something about it!

When we began work- i " -" 7
Wi S Oour partner. .
Group, we were (and still %} N
are) being attacked aggressively. We needed expert strat- A
egists with proven, effective tactics to help us maintain
and/or regain our position of dominance in the L.A. redio
market, and specifically, in the CHR arena. Their special
studies, particularly their Strategic Market Study and
Music Essence Test, have helped us to fine-tune our music
and revamp our programming and promotions to really
win. Their people are always available - sometimes it
seems like 24 hours a day - and they genuinely care atout
our success.

Our first step goal was to regain our #1 18 to 34 and EO
#2 25 to 54 positions. The spring book saw that happen o
with lots more #1 and #2 positions in every key demo,
including 12+, and from teens to 25 to 54.* With the help

of The Research Group we'll better that record in books to
come."
Lynn Anderson
President/General Manager
KIIS-AM/FM, Los Angeles

* Spring 1990 Arbitron. AQH share, M-S, 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win-and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more informaton, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK. SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 » (206) 624-3888
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Strother Files DAB
Frequency Allocation Plan

Strother Communications Inc. has revealed how it
proposes to provide every current AM and FM licensee
with a spot on a new digital audio broadcasting band. SCI
planned to file an amendment Wednesday (9/5) to its DAB
rule-making petition, telling the FCC only 40 MHz of spec-
trum space is needed for “DAB Service Areas” — not the

48 MHz originally proposed.

SCI President Ron Strother told
R&R he assembled allocation
models for selected markets “to
stop all this misinformation about
DAB being the death knell of cur-
rent stations.” According to
Strother, station lineups under his
proposal wouldn’t be much differ-
ent, except they would be on a new
DAB band.

As examples, Strother provided
DAB allocation lineups for New
York and Indianapolis. Under
Strother’s plan, 42 major New York
stations would be permitted to
broadcast to the entire metro area,
using several cellular-type trans-
mitters, while suburban stations
would be heard only in their re-
gions. Long Island residents, for in-
stance, would be able to receive the
42 metro stations plus 31 Nassau
and Suffolk County stations.

May Draw Howls

Strother’s allocation scheme,
based in part on current ratings, is
sure to draw howls from some sub-
urban licensees left out of what he
calls “SCI's Primary New York Ci-
ty DAB Service Area.” For exam-
ple, WHTZ/Newark is listed as a
primary station, but crosstown
WNWK is one of 17 stations rele-
gated to ‘‘SCI's Secondary Newark
DAB Service Area.” Both have
their transmitters in Manhattan.

Similarly, noncommercial
WBGO/Newark, which currently

blankets the Big Apple with nation-
ally acclaimed jazz programming,
would no longer serve the city. But
WSAl/Staten Island and WKRB/
Brooklyn — both ten-watt college
stations — would be designated
“primary” stations for the entire
metro.

The Indianapolis plan would pro-
vide DAB channels to 37 stations —
every AM and FM currently licens-
ed or allocated in Marion County
and seven suburban counties circl-
ing the city. WHJE/Carmel, IN,
Carmel High School’s current 400-
watt FM, would end up with cover-
age identical to commercial pow-

erhouses such as Indianapolis’s
WIBC and WFBQ. Left out in the
cold, though, would be WTTS/
Bloomington, IN, since its city of Ii-
cense is outside the eight-county
area.
Strother also is proposing a lim-
ited domestic satellite DAB ser-
vice, a maximum of 16 channels,
which he said would “replace cur-
rent AM clear channel stations to
provide coverage to rural areas.”
A copyright battle may be brew-
ing as DAB moves ahead. At the
urging of Sen. Dennis DeConcini
(D-AZ), the U.S. Register of Copy-
rights is preparing to study the im-
pact DAB may have on music
copyright protection. DeConcini’s
intervention was sought by the Re-
cording Industry Association of
America, which has asserted that
“the ‘cloning’ characteristics in-
herent in digital technology [make
DAB a] most serious threat to the
recording industry.”

U.S. Sets Fund To Aid
Eastern European Media

The U.S. government is recruiting American broad-
casters in an effort to nurture Eastern Europe’s fledgling

independent media.

Unveiled last week, the Interna-
tional Media Fund (IMF) is design-
ed to provide financial and technic-
al aid to Eastern European groups
that want to establish or expand
non-government media enterprises
in formerly communist countries.
While the fund will offer assistance

Parties Dispute Status Of
Reams Broadcasting Suit

Rhode Island Hospital Trust National Bank’s suit
against Toledo-based Reams Broadcasting Corp. is on
hold as the result of a court order, according to Reams Ex-
ec. VP Peter Cavanaugh. But an attorney for the bank
says the action is far from dormant.

“We are still looking to get
paid,” said attorney Kenneth
Baker. “We are moving forward
with the suit.”

According to Cavanaugh, a court
order embodying the terms of an
agreement between Reams and
the bank has essentially resolved
the lawsuit. Under that agreement,
the company has agreed to provide
the bank with weekly reports on its
stations’ cash flow and receivables,
to deposit all receivables in the
Reams corporate account, and to
use those funds only to operate the
stations.

“It [the suit] may still be alive,
but it’s been shelved,” said Cava-
naugh. “There hasn’t been any ac-
tivity in the six weeks since the
agreement was approved.” How-
ever, Baker said the agreement

does not address the heart of the
bank’s complaint and that litiga-
tion will continue. The bank de-
clined to comment.

The bank’s complaint charges
that Reams is in default and owes
$4.9 million on a $6 million revolv-
ing credit and term note issued in
1987. The action seeks to protect
the bank’s security interest in the
Reams stations, WCWA & WIOT/
Toledo and WBVE/Hamilton (Cin-
cinnati), OH, and put its claim
ahead of those of other creditors.
The bank also asked the court to
impose various restrictions on
Reams’ financial operations, in-
cluding a request that the company
be required to deposit all client
checks either with the bank or in an
escrow account.

to both broadcast and print outlets,
the emphasis will be on radio and
television start-ups.

The IMF — a project of the State
Department — expects to be in-
volved in a variety of activities,
such as training journalists and
other media professionals, identi-
fying projects worthy of federal or
private financial support, and coor-
dinating existing assistance pro-
grams.

Although the fund was created
with $325,000 from the U.S. Agency
for International Development,
both the IMF and State Depart-
ment say the fund’s governing
board of directors — headed by for-
mer U.S. News & World Report
Editor-in-Chief Marvin Stone -
will operate independently of the
government. IMF officials hope
that contributions from founda-
tions, corporations, and other pri-
vate sources will allow the fund to
become financially self-sustaining
within a few years.

As Treasurer of the IMF and
Chairman of its Radio Advisory
Committee, NAB President Eddie
Fritts will lead the fund’s efforts to
solicit financial support, in-kind
contributions, and expert advice
from U.S. broadcasters.

Fritts said the IMF’s efforts will
complement NAB'’s ongoing efforts
to assist Eastern European broad-
casters, including a forthcoming
series of NAB-sponsored meetings
in Europe between U.S. broadcast-
ers and their Central and Eastern
Europe counterparts. This fall,
NAB will coordinate an IMF-spon-
sored broadcasting seminar in
Washington for representatives of
seven Eastern European countries.
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Starstream Faces Stock
Delisting Deadline

he National Association of Securities Dealers has

warned Starstream Communications Chairman

Gary Firth to clean up the red ink on his corporate
balance sheet before September 15 or his syndication
company will be kicked off the NASDAQ stock trading
system.

According to a filing with the SEC, the NASD contends Starstream is
failing to meet listing standards. Firth, who did not return phone calls, said
in the document that Starstream is experiencing a "liquidity crisis” and
working capital deficit of nearly $301,000. Revenues for the first six mon-
ths of 1990 dropped 38% — to $977,375 from $1.57 milion — from
levels achieved last year.

Starstream is trying to complete a stock exchange offer involving its
Tune-in Publications division and to sell assets before the NASDAQ
deadline, including its 40% partnership stake in KTIM-AM & FM/Wicken-
burg (Phoenix), AZ. FCC consent was requested last week to sell the sta-
tions, which have been afflicted with signal problems, for $1.2 million.

Despite his woes, Firth revealed he’s negotiating to acquire “controll-
ing interest in an animation and audiocassette duplication company, based
in Eastern Europe, which also distributes its own cassettes, LPs, and com-
pact discs.”

Dr. Don To Treat Sick Stations

he station trading business isn’'t what it used to be,

so radio broker Don Sailors is branching out into a

new sideline — a workout service for debt-plagued
stations.

Sailors called his Pegasus Radio Management a "“turnkey workout
service for distressed radio stations.” He’s primarily targeting financial in-
stitutions as clients, since they're increasingly becoming station owners via
defaulted loans.

According to its promotional literature, Pegasus promises to evaluate a
station's strengths and weaknesses, then “develop a strategic plan of
operations designed to maximize the station’s operating performance.” it
even proposes to arrange a sale or recapitalization once the station is back
on track.

Schwartzman Promises Political Fight

ashington media lawyer Andrew Schwartzman

said his client, the United Church of Christ, is

unlikely to appeal a new federal court decision af-
firming the FCC’s rejection of the three-year station antitraf-
ficking rule. But the battle isn’t over: “The next stop is Con-
gress,” he promised.

Last week, a three-judge panel of the U.S. Court of Appeals for the
District of Columbia upheld the FCC's 1982 elimination of the antitrafficking
rules. The ruling stems from a 1986 petition filed by the church and Action
for Children’s Television to reinstate the rule. The two groups charged
that an antitrafficking poticy is required by the Communications Act and that
the FCC had acted arbitrarily and capriciously in refusing their 1986 peti-
tion.

The court ruled, “There is no mention in the Act of trafficking, and no
express prohibition thereof” and that the Commission acted within its
discretion. The court added there was not “any specific ‘evidence that pro-
gramming quality has declined as a consequence of the elimination of the
three-year rule.”

Bakerstield Buckaroo Wins FCC Nod

he FCC says country music star and KUZZ-AM &
FM/Bakersfield owner Buck Owens can acquire
crosstown KDOB-TV from his sister, Dorothy Owens,
who is debtor-in-possession of the UHF Channel 48 facility.

The commissioners, with Ervin Duggan dissenting, rejected petitions
charging that Buck Owens acquired de facto control of the TV station when
he guaranteed his sister's bank loan, and that Dorothy Owens filed the
Chapter 11 bankruptcy petition merely as a device to qualify KDOB-TV as a
“failed station” and to qualify for the waiver to sell it to her brother.

In a similar action, Flinn Broadcasting has won a waiver of the one-to-
a-market rule to acquire a UHF Channel 50 construction permit in Mem-
phis, where it owns WHBAQ.







