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Evergreen Ups Solk
To VP/Programming

Following several weeks of
intense speculation regarding
his future, WLUP-AM & FM/
Chicago VP/Station Manager
Greg Solk has been elevated to
the newly created VP/Pro-
gramming position at parent
Evergreen Media. A 14-year
Loop vet, Solk will eventually
relinquish day-to-day program-
ming duties at the Talk/AOR
combo and oversee Ever-
green’s KHYI/Dallas, KKBT/
Los Angeles, and all future ac-

Cappellino Wins $10 Million
In Damages Against Dees, Clark

Defendants Call Verdict ‘Outrageous,’” Promise Appeal

A California Superior Court
civil jury has awarded former
KIIS-AM & FM/Los Angeles
GSM Cos Cappellino more than
$10.2 million from Rick Dees
and radio executive Wally
Clark. The three were partners
in the “Rick Dees Weekly Top
40” syndicated radio program.

The jury awarded Cappellino
$3.466 million, stemming from
his share of misdirected profits
in the show. Two days later, it
assessed $3.05 million in puni-

A&M Lifts
Stone To Sr.
VPPromotion

Rick Stone

A&M Records has elevated
Rick Stone from VP to Sr. VP/
Promotion. He succeeds Charlie
Minor, whose future at the label
was undetermined at press-
time,

Label President Al Cafaro
noted, “Rick is a music man.
He gets excited and involved in
the music he promotes. He has
exceptional lzadership and ad-
ministrative abilities. His drive
and dedication are an inspira-
tion to his staff and make him
an essential member of the
management team at A&M.”

“The prospects for success
have never been greater,” said
Stone. ““It’s a thrill to go to work
every day knowing I’ll be work-
ing such fantastic music in part-
nership with a terrific staff.”

STONE/See Page 22

The Numbers
Racket

@ $3.5 million from
misdirected profits

@ $3 million punitive
against Dees

@ $3.75 million punitive
against Clark

tive damages against Dees, and
$3.75 million against Clark.

‘Great Windfall’

Cappellino, now President of
CCI Executive Search, told
R&R, ‘“The whole project was a
great windfall for the three of
us. The show was my idea and
the timing was perfect in 1983. I
cleared a lot of stations and kept
the show in the black until
United Stations [now Unistar]
took over syndication in 1984.

“When the show became fi-
nancially successful, greed set
in. For the past two and half
years I've received no revenue
from the show and it’s caused

me a lot of sadness and misery.
I'mglad it’s all over. The award
was fair and the jury has vin-
dicated me.”

Dees told R&R, ‘“This is com-
pletely outrageous. It’s in the
hands of my attorneys and we
will appeal.” David Evans, at-
torney for Dees and Clark,
noted, “We believe it's an out-
rageous verdict: There is no
basis in law or fact for the out-
come, and we shall be aggres-
sively appealing the matter.”

Attorneys for the defendants
plan to appeal the verdict within
a few days, and expect that pro-
cedure to begin within 60 days.

According to Cappellino’s at-
torney, Henry Gradstein, the
jury found:

e the diversion of funds
wrongful and awarded Cappel-
lino 25% of those funds plus 7%
interest totaling $785,000;

* Cappellino was entitled to
his share of the value of the
business as of August 31, 1988,
when it was transferred to syn-
dicator DIR for $11 million, and
awarded him an additional

CAPPELLINO/See Page 22

WB’s Barbis Turns Blue In Flight

The U.S. Navy returned a five-year-old favor to Warner Bros. VP/
AC Promotion Dino Barbis last weekend by awarding him the rare
honor of a ride on a Blue Angels jet. In 1986, Barbis used footage of
the Angels in the video for Van Halen's “Dreams.” The clip was a big
hit on MTV and a top-requested motivation piece by Persian Guilf
fighter pilots. Barbis, whose previous conception of flying in forma-
tion was Fed-Exing Rod Stewart airplay statistics to AC reporters, is
pictured in the cockpit of the F-A18 Hornet (inset) and shown
thanking USMC Capt. Ken Switzer for an electrifying flight.

s

Greg Solk
quisitions.

Evergreen COO Jim deCas-
tro cited Solk’s ‘‘desire to
broaden his radio experience”
as the reason for the promotion.
WLUP-AM & FM VP/GM Lar-
ry Wert remarked, “Greg has
been an invaluable asset to
WLUP. He successfully juggled
a remarkable workload, and
we’re going to have to hire two
programmers to replace him.”

“I’ve grown up with and at
these radio stations, and my ex-
perience will make a great
movie of the week someday,”
Solk commented. “I want to
thank Jim deCastro and Ever-
green CEO Scott Ginsburg for
giving me a great opportunity
to broaden my horizons at the
corporate level while maintain-
ing a close association with the
radio stations I love so much.”

Solk first joined WLUP as a
teenager and has spent his en-
tire career there. He was nam-
ed PD in 1983, then added PD
duties for WLUP (AM) when it
debuted in 1987. He was ele-
vated to VP/Station Manager in
1989. SOLK/See Page 22

More Birch
Major Market
Results

San Francisco

Fa'90 Wwi'91
KGO (N/T) 80 9.0
KMEL (CHR) 7.9 7.4
KCBS (News) 3.7 5.0

KITS (NR) 4.1 3.9
KSOL {UC) 4.1 3.6
Philadelphia

Fa '90 Wi'91
KYW (News) 6.2 9.0
WUSL (UC) 11.8 9.0

WIOQ (CHR) 7.4 7.8
WMMR (AOR) 8.5 7.8
WEGX (CHR} 4.8 6.1

Full SF and Philly results,
plus Detroit, Dallas-Ft. Worth,
Miami-Ft. Lauderdale, Nassau-
Suffolk, Seattle-Tacoma, San
Diego, San Jose, Minneapolis-
St. Paul, and Cleveiand on Page
21.

Ratings Strategy Review Begins Page 23




TAKING A CLASS ACT TO THE TOP



EMI Music MOVES TO CARNEGIE HALL TOWER

PEOPLE COME TO CARNEGIE HALL TO SEE
REMARKABLE PERFORMANCES. WE ARE FLATTERED
THAT SO MANY PEOPLE HAVE BEEN CALLING OUR
TEAM’S RECENT PERFORMANCE REMARKABLE AS WELL.
AND WE KNOW THIS IS JUST THE BEGINNING.

FROM ROCK TO RAP, FROM CLASSICAL TO COUNTRY,
FROM R & B TO JAZZ — EMI MusICc’s RECORD LABELS,
EMI Music PUBLISHING, OUR CEMA DISTRIBUTION
SYSTEM AND OUR MANUFACTURING FACILITIES ARE
SETTING AN INDUSTRY STANDARD FOR EXCELLENCE.
LIKE CARNEGIE HALL, WE’RE NURTURING AND
SHOWCASING THE WORLD’S FINEST ARTISTIC TALENT.

THAT 1S WHY EMI MuUsiCc IS PROUD TO HAVE
RELOCATED OUR NEW HEADQUARTERS TO CARNEGIE
HALL TOWER. BECAUSE WHEN YOU’RE A CLASS ACT,
CARNEGIE HALL TOWER IS THE PLACE TO BE.

EMI

152 WEST S7TH STREET
NEW YORK, NY 10019
212/261-3000




VIRGIN TOUCHES EVERYONE!

DIVINYLS “I Touch Myself”
CHR BREAKER €5

GREAT MOVES!

WPLJ 34-26 KRBE 15-12 HOT KZZP 23-18 HOT ~ WPST 24-14 HOT  ZFUN 33-21 HOT
1100 22-15 HOT Q105 25-15 HOT Q106 10-7 HOT 2102 30-21 HOT ~ SLY96 27-18 HOT
PWR99 18-11 HOT KIS 24-21 98PXY 16-12 KKHT 24-18 HOT ~ WAVA deb 21 HOT

UB40 “Here | Am”

LYNDON ABELL, WKBQ: € - O HOT
“'Red Red Wine’ was a smash. 'The Way You Do The Things

You Do’ was a smash, ‘Here | Am’ is a smash. These are not

novelty records, these are hits!” KKBQ 6-3 HOT 38 add
Q105 add 30 Q106 deb 29
CHERYL BROZ, KRBE:@)- @ HOT WPHR add HOTO77

Reseurchmg strong, testing strong, selling strong!! #3 requests
and #3 in callout research - strong 15-29 femules the same msu 33-30 ,IA9N4D I’&;‘RSOT
as ‘The Way You Do The Things You Do.’ ‘

AFTERSHOCK " Going Through The Motions”

GOING THROUGH THE ROOF!

KTFM 28-23 KMEL deb 27 KPRR 29-24 B95 24-16 KDON 28-14
KKFR 21-17 HOT977 9-8 HOT  KBFM add 194 31 190 add 28
FM102 add 25  KZFM add KKMG 31-25  KLUC deb 29

BOY GEORGE LENNY KRAVITZ
“Generations Of Love” “Always On The Run”

OUT OF THE BOX!! m/g/wgs‘?f\“ﬂ
KPWR, WNVZ, WWEX W




NAB Denies Confab Attendance Down

National Association of Bread-
casters officials have angrily re-
futed industry rumors that regis-
tration for the upcoming NAR ’91
Convention in Las Vegas is down
dramatically from previous years.

“There has never been a time
during the registration process that
we were down by 50%. We are
within about 5% of where we were
in 1990, and we still expect an atten-
dance in excess of 50,000,” com-
mented NAB Exec. VP John Abel
during a Washington news confer-
ence Tuesday (3/19).

He added that while the Persian
Gulf war stalled some registra-
tions, especially from overseas
broadcasters, the situation has im-
proved since the war’s end. Radio
broadcasters, including engineers,
reportedly account for about 25%-
30% of the total registrations — vir-
tually identical to last year’s totals.
About one-quarter of the 425000
square feet of exhibit space has
been booked for radio exhibits.

Abel called the exhibits “the big
picture” of the convention, which
opens April 14, and said he expects
that a “technology open house’” by
Japanese broadcaster NHK ‘‘may
steal the show.” About 30 rew
broadcast technologies will be
demonstrated, most of them never
seen before outside Japan. While
most of the show is video-relatad,

NAB ’91

Promises:

® 50,000 + registrants

©® First U.S. DAB test

©® 25%-30% radio
attendance

such as 3-D TV, at least three new
radio technologies will debut.

DAB’s Stateside Bow

The highlight for radio broad-
casters will be the first U.S. dem-
onstrations of Eureka-147 Project
digital audio broadcasting technol-
ogy. The FCC has authorized an
experimental license for DAB t=sts
on 479 MHz. NAB Sr. VP/Science &
Technology Michael Rau said a
maximum power of 100 watts
would be used on each program
channel, but organizers expected
to reduce the power to “the
minimum possible” — possibly
less than ten watts — once the
equipment is up and running.

Tours on a DAB “magic bus”
will leave every half-hour through-
out the convention, offering up to
4600 broadcasters the opportunity
to sample digital broadcasts and
contrast their quality against si-
mulcasts on AM and FM. Seven

Turco, and an unidentified Turtle.

Dees’s Irish Green Giveaway

KIS-AM & FM/Los Angeles morming man Rick Dees gave away a big batch
o’ green bucks St. Patrick’s Day during the “Green Honey Money Dip.” Lis-
tener Letitia Williams was the “fucky” winner who volunteered to take a dip
in green honey and then roll arcund in the cash. Sticking around to walch
were Teenage Mutant Ninja Turtle Turtle Michelangelo (l), actress Paige

FCC’s Stanley Urges FM
In-Band DAB Study

FCC Chief Engineer Tom Stan-
ley Thursday (3/14) urged the ra-
dio industry to work harder on an
FM in-band system for digital amd-
io broadcasting.

“The challenge is really to the
radio industry” to develop options
for DAB, Stanley said after the
Commission’s monthly meeting.
He called all three of the FCC’s
previous proposals for a new DAB
band “problematic” because of
needs to accommodate current
users and other new technologies
vying for spectrum.

The Commissioners voted to
seek comments on one more possi-
ble DAB band, the 2360-2410 MHz
range suggested by the Bush ad-
ministration, in preparation for

next February’s World Adminis-
trative Radio Conference. That
proposal is just a variation on one
of three bands proposed earlier,
2390-2450 MHz, which DAB propon-
ents dismissed as unsuitable.

AM Outlook
‘Not Optimistic’

Noting that much of the interna-
tional focus has been on L-Band
(1500 MHz) for DAB development,
Commissioner James Quello asked
Stanley, “What alternatives do we
have in the U.S.?” Stanley sug-
gested that in-band proposals, ‘“im-
proving the service where it is,”
need more study.

Asked whether it would be pcssi-

DAB STUDY/See Page 22

formats will be broadcast in the
test, which is being done in cooper-
ation with KLUC/Las Vegas.

NAB Stiffs Strother?

The latest DAB developments will
be outlined in a series of four engi-
NAB/See Page 22
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Reprise Ups
Ratner To
VP/CHR Post

Marc Ratner

Veteran promotion exec Mare
Ratner has been boosted to VP/
Pop Promotion at Reprise Rec-
ords.

“Marc has been a key player on
the Reprise promotion team ever
since the label’s revitalization,”
said VP/Promotion Rich Fitzger-
ald. “He was the inevitable choice
for this important position, and I
join with the rest of the company in
extending congratulations.”

“Even though the promotion
business has never been more
competitive, I've never enjoyed
my job more,” said Ratner. “Re-
prise is a great company, the peo-
ple are wonderful, and I have great
relationships with the people in ra-
dio. It’s a hard day’s work, but it
certainly is a pleasure.” Ratner
joined Reprise at its rebirth in 1987,
after five years with Warner Bros.

- B
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Esserman

Becomes
WFOX VP/GM

Eddie Esserman

WFOX/Atlanta GM Eddie Es-
serman has been named VP at par-
ent Shamrock Broadcasting.

Shamrock President Bill Clark
noted, “Eddie’s leadership has
contributed mightily to the success
WFOX has enjoyed through the
years, and we are most pleased to
be able to recognize his achieve-
ments in this way.”

Esserman joined the Gold sta-
tion when Shamrock acquired it in
1984. He was promoted to GM in
1988.

MARCH 22, 1991

SMALL MARKETS, BIG SUCCESS

Mike Kinosian profiles three stations outside
the Top 100 markets which boast bigtime
ratings achievements: WKTK/Gainesville, FL;
WKDQ/Evansville, IN; and KMGE/Eugene,
OR.
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Kagan Panelists Predict
Slow Trading Pickup

Leading radio industry dealmakers are predicting a
slow pickup in station trading activity now that the Per-
sian Gulf war has ended, but speakers at last week’s Ka-
gan Media radio financing conference in New York in-
sisted that market conditions won’t stabilize until the fed-
eral government takes more aggressive action to ease the

nationwide credit crunch.

“We haven’t had this kind of
problem since the depression,”
commented Cahn Capital CEO
Stewart Cahn. Decrying a “terrible
shortage of senior money,” he tick-
ed off a list of lenders that had de-
parted broadcasting, including
Marine Midland, Barclays, Bank
of New England, and Westinghouse
Credit.

Cahn said the financing squeeze
would get tighter, because major
insurance companies are seeking
only transactions that receive high
financial ratings from regulators,

and “this precludes most radio
deals.”

“The market is off 15%, no mat-
ter what you’re looking at. Some-
times I feel like I'm performing an
autopsy on a person who’s alive
and kicking. We’re down about as
low as we’re going to get in asset
values,” commented Communica-
tions Equity Associates VP Glenn
Serafin.

Back To Normal?

Several financiers — such as
Heller Financial VP Doug Zylstra
— predicted the market was retur-

S R

ning to a quieter, ‘“normal” state,
much like that experienced in the
early ’80s. But others saw a pickup
in trading action coming soon.

Star Media CEO Bill Steding,
now pricing Top 50 market deals
for seven to nine times cash flow,
predicted stations valued at more
than $500 million will be marketed
over the next 18 months.

The general mood of gloom and
doom was dashed by Infinity
Broadcasting CEO Mel Karmazin,
who was boldly upbeat about his
prognosis for the industry.

“The radio business is a very
good business to be in. In 1990,
there wasn’t one Top 10 market in
the country that didn’t have higher
revenues than the year before,”
commented Karmazin. He’s “been
working with lenders to set up an
acquisition fund.”

R R G
S i e R

Could ‘Fln-Syn Blckerlng
Affect Radio Decisions?

The heated debate over whether the FCC should modi-
fy the rules that govern ownership of television reruns has
highlighted the differences between Chairman Al Sikes
and his fellow commissioners — and raised questions
about how the resulting friction will affect future decisions
on such issues as revision of the radio ownership rules and

authorization of DAB service.

The long-simmering differences
burst into the public spotlight last
week after Sikes removed the “fi-
nancial interest in syndication”
item from the FCC’s March meet-
ing agenda. Had the vote been held
as scheduled, Sikes’s own plan for
revising the “fin-syn” rules would
likely have been defeated by a
competing proposal put forth by

Commissioner Andrew Barrett and
supported by Commissioners Sher-
rie Marshall and Ervin Duggan.
Commissioner James Quello backs
Sikes’s plan.

According to FCC insiders and
observers, the fin-syn split — wide-
ly considered an embarrassing de-
feat for Sikes — stems partially

tions.

alf of the proposed GAB frequen-
‘cies,” said Strother. Hes Strother
Communications - Inc. applied
neary ten months ago lor FCG per-
fhission 1o test DAB on UHF fre-
quencles in Washington and Bos-
ton. He's now applied to test at

made arrangements o test above
2000 MHz in rural Virginia.
Strother bﬁ[-‘ilﬁl‘mhh wifl b
"muﬁ&aﬂmdab]aﬂﬁmﬂmuh
test this technology, since the NAB
has faken iteall out of [the DAB]
arena.” Despite his charge that the
NAB has become biased through
ite- andorsamant of the Ewreka DAB
system, Strother said the NAB and
Eureka will be invited to Use his test
faciities, glong with all other system

‘Strother Expands
Proposed DAB Test

Ron Strother has applied for additional frﬁﬂuanvcms to
- test DABandPﬁsgmanﬂmFGChisnlanfmanFMmbam
: aﬂu&aﬁmpﬁmﬁ'ﬂt wm.dd mcludealcmenrm andFM sta-

'We‘ummwm wmatm.

terast, he said,
. Strother also has givan the FCO

1500 MHz in Washington and has_

:mpmmﬂs, Two systemn. devel:
opers — Stanford Telecom - and
Kintel Technologles — and some.
receiver and fransmitter menufac-
hurers ‘already have expressed in-:

his allocation plan for an FM in-band
DAB approach which he seaid will
accommodate. all existing AM and
FM stations. The catch, hough, is
thet someone will have to design a
DAB system that meets his technic-
al requirements. Giving system de-
slgrars something to shoot for was
the reason Strother gave for putting
the. plan torward. The in-band plan
woukd Bssign all statians to five DAB
clagsifications  with A rangs  of
power levals and channel separ-

ation requirements.

from Sikes’s unwillingness or ina-
bility to court his colleagues.

“This chairman is not going out
of his way to build consensus for his
positions,” said one lobbyist. “[As
a result] the acrimony [among the
commissioners] is the worst it’s
ever been.”

Barrett told R&R that while
Sikes has always conferred closely
with him, “[Sikes] made a mistake
when he didn’t make the rounds”
of the other commissioners to sell
his ﬁn—syn proposal. Added Quello:
“Sikes is a strong chairman .
[but] maybe he’ll have to get
around and see the others more of-
ten.”

‘Philosophical Differences’

Duggan, meanwhile, has repeat-
edly said he believes Sikes and his
recent predecessors have amassed
too much power and have attemp-
ted to reduce the other commis-
sioners to “yes men.”

Equally irked by Sikes’s attitude
is Marshall, who vied with Sikes for
the chairmanship in 1989 and wants
desperately to play a leadership
role on the Commission.

Sikes was traveling and could not
be reached for comment. However,
he told the New York Times he was
“absolutely certain that there are
times when I've been less attentive
[to the other commissioners] than
I should have been.” However,
Sikes added, “We’ve got some phil-
osophical differences up here that
can’t be papered over. You can’t
just eliminate them by going down
the hall and schmoozing.”

While the fin-syn episode has re-
established a precedent for com-
missioners voting against the
chairman (an uncommon occur-
ence during the 1980s) and may
have spurred panel members to
press their own agendas, most FCC
watchers agreed Sikes remains the
most influential member of the

panel.

DC
REPORT

PAT CLAWSON

License Lost, Lee Woos Waiver

r. John Robert E. Lee has hit on a novel way to save
the impoverished FCC a few bucks. He claims the
Commission could cut costs by giving him a federal
waiver so his Silver Star Communications can sell WMJM
& WFAVICordele, GA for $350,000 pursuant to minority
distress sale rules. The combo’s licenses were revoked by
the FCC Review Board in 1988 — after it concluded Silver
Star abused those same rules when acquiring the stations.

Under the distress sale policy, a broadcaster in danger of losing a
license is permitted — prior to a revocation hearing — to sell a station to a
minority-controlied buyer for 75% of its assessed market value. Silver Star
wants an exemption to permit a post-hearing sale of its combo, claiming
that would preserve minority ownership and local radio service while saving
FCC funds.

“Approval of the proposed distress sale will conserve Commission
resources by resolving this matter without the need for the Commission to
rule on the appeal and issue a decision. The Commission will also be
spared the time and expense of a lengthy comparative hearing to relicense
the stations and to select an interim operator,” read Silver Star’s petition.

The Mass Media Bureau opposes Silver Star’s request on the grounds
that it would undermine the distress saka policy. It's also irritated that Silver
Star initially asked for an axemption 1o sell the stations for 50% of their
value, then recently upped the ante to 65%

“The plaln fact,” concluded the Bureau, “is that Silver Star's proposed
modification . . . is hopelessly seif-serving and has absolutely nothing to do
with the public interest.”

Greeting Card Giant Seeks Radio Deals

allmark Cards is teaming up with Heritage Media

Corp. Chairman James Hoak Jr. to form Crown Me-

dia Inc., a Dallas-based joint venture to acquire
radio stations and other communications properties.

“The current economic environment presents great opportunity to ac-
quire attractive communications assets. We will develop the company pa-
tiently, but Crown Media definitely has the potential to become a significant
company in the industry,” Hoak commented.

Hoak will be Chairman of the venture (98% owned by Hallmark) and
will continue as Chairman of Heritage Media (21% owned by Hallmark).

Denver Brokerage S;huts--ﬂﬂﬁﬁ._'

he brokerage shakeout continues, with Denver-
based Pat Thompson Co. closing its doors after
nearly a decade in business.

“The brokerage business is in the pits. It's been very difficult for the
smalier firms such as mine. You have to have pretty deep pockets to stay in
the game these days,” Thompson told R&R.

Phoenix radio broker Charles Goyet will remain on board until his cur-
rent deals are wrapped up. Thompson will join Denver's Danlels &
Assoclates as VP of small cable systems brokerage.

Other market action this week:

e How much is Carl Brazell getting for his Command Communica-
tlons stock? In an amendment to the KRLD/Dallas sales agreement just fil-
ed with the FCC, Legacy Broadcasting's Carl Hirsch and Robert F.X.
Slllerman promise to pay Brazel $1.25 million in three equal interest-free
cash instaliments over 18 months, beginning six months after closing.

e Hall County, GA Superior Court has ordered former WGGA-AM &
FMIGalnesville, GA owner Terry Barnhardt to stay away from the combo
and stop “harassing” employees. The action comes after Gainesville Bank
& Trust successfully petitioned to have the license turned over to court-
appointed receiver Charles Hulsey, who’s now entertaining bids.

o Lazer Communlcations Ltd., licensee of KKUL-AM & FMIBlllings,
MT, has filed Chapter 11. Billings attorey Jock West is representing the
combo.

o WWFX/Belfast (Bangor), ME is on the block now that secured cred-
itor Unlon Financial Services of Stamford, CT has taken possession. Li-
censee Belfast Broadcasting Corp. had defaulted on loans.

« Boston-based State Street Bank has obtained a court order placing
WZCRIFt. Myers, FL in receivership under the control of local CPA Geraid
McHale.

o Owner John McCreery 1l has filed Chapter 11 for WMTS/Murtrees-
boro, TN. He's operating as a debtor-in-possession.
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Sports broadcasting legend Curt Gowdy puts the
pieces together in a ground-breaking new sports fea-
ture, The Final Score.

Each daily 2!/z-minute edition presents the little
known and often overlooked facts upon which sports
legends were made. Or broken. Curt shares his 40
years of experience as he probes beyond the statistics.
And the stereotypes. To paint pictures sometimes
ironic, sometimes hilarious, and sometimes poignant.
But always illuminating.

“ GIVES YOU
., THE WHOLE
N PICTURE
ON THE
WORLD OF
SPORTS.

The Final Score, with Major League Baseball,
American Sportscasters and Broadcasting Halls Of
Fame inductee Curt Gowdy, is a slam dunk for your
radio station. Available on a market-exclusive basis
from Premiere Radio Networks.

The hottest team in the League.

Call us in Los Angeles to reserve The Final Score for
your market today at (213) 467-2346.

— T

RADIO NETVWORKS

NEVW YORK * LOS ANGELES * CHICAGO
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RADIO BUSINESS

TRANSACTIONS

Benchmark Buying Machine
Rolls Into Richmond

Rumore Romances Foxy Nashville FM — Know What | Mean, Vern?

Deal Ot The Week:
WVGO/Richmond
PRICE: $4 million
BUYER: Benchmark Radio Acquisi-
tion Fund Il L.P., headed by Joe Ma-
thias and Phillip Rainwater. The com-
pany recently announced plans to ac-
quire WDOV & WDSD/Dover, DE;
WZNY/Augusta, GA; and WUSQ-AM
& FM/Winchester, VA.

SELLER: Daytona Group, headed by
Norman Drubner. He also owns KIVA
& KZRQ/Santa Fe-Albuquerque;
KXYQ & KZRC/Salem (Portland), OR;
and KGRX/Globe (Phoenix), AZ.
FREQUENCY: 106.5 MHz

POWER: 7.6kw at 1175 feet
FORMAT: Gold

BROKER: Randall Jeffery and Brian
Cobb of Media Venture Partners
COMMENT: This station was purchas-
ed for $6.5 million in April 1988.

PRICE: $25,000
TERMS: Asset sale for cash; escrow

deposit $5000, with additional
$20,000 cash due at closing. The
buyer also will lease real estate from a
third party for $1750 per month.
BUYER: Albert Crain of Byhalia, MS
SELLER: Country singer Lonnie
“Mel”’ Tillis of Nashville
FREQUENCY: 1410 kHz

POWER: 5kw

FORMAT: This station is dark.

WMJM & WFAV/Cordele
PRICE: $350,000

TERMS: Asset sale for $10,000 cash
down payment and additional $25,000
cash at closing. Promissory note for
$315,000 over 15 years at 10% an-
nual interest. Interest-onty payments
are due annually for the first four years.
BUYER: Radio Cordele Inc., owned by
John Wesley Brooks of Indianapolis
SELLER: Silver Star Communications
— Albany Inc., headed by Dr. John
Robert E. Lee. He also owns interests
in WJYZ/Albany, GA and WDXZ &
WVVO/Charieston, SC.
FREQUENCY: 1490 kHz; 98.3 MHz

DON’T MISS

POWER: 1kw; 3kw at 300 feet
FORMAT: AC

BROKER: Bob Thorburn of the Thor-
burn Co.

COMMENT: This combo is being sold
pursuant to the FCC’s minority distress
sale policy. Silver Star purchased this
combo for $490,000 in June 1988

KJDE/Sandpoint (FM CP)
PRICE: $2000

TERMS: Cash for assets
BUYER: Kennedy Broadcasting Inc.,
owned by Joseph Kennedy of Cogan
Station, PA. He owns interests in

WHUMI/Avis, PA and WBRX/Patton,
PA.

SELLER: Joseph Don Powers of Wen-
onah, NJ. He also owns WIBG/Ocean
NJ and

City-Sommers Point,
WREY/Millville, NJ.

FREQUENCY: 102.5 MHz
POWER: 3kw at 177 feet

WHUT & WLHN/Anderson
PRICE: $1.5 million

THE 1ST USA DEMONSTRATION

in LAs \Veqas

AT THE NAB 91 CONVENTION

APRIL 14-18

IDEAS

* EUREKA DAB/147 SYSTEM

* LIVE MOBILE DAB
DEMONSTRATION

* REVENUE PRODUCING

* COST-SAVING PROGRAMS

* 100,000 SQ.FT. RADIO-ONLY
DAZZLING DISPLAY

* 1ST ANNUAL RADIO
MEMBERSHIP MEETING &
OPENING PARTY
3 P.M. SUNDAY

REGISTER NOW — 800-342-2460

TRANSACTIONS AT A GLANCE

This Week’s Action: .

1991 Deals To Date:

(Last Year: $249,219,385)
Total Stations Traded This Year:

....... .. $14,274,001

Total Stations Traded This Week:. . . ... ...

$166,462,143

....... . 199
(Last Year: 244)

(Last Year: $16,767,794)
17
(Last Year: 25)

& Deal Of The Week:
© WVGO/Richmond $4 million

® WMML/Mobite $25,000

® WMJM & WFAV/Cordele, GA $350,000

® KJDE/Sandpoint, ID (FM CP) $2000

® WHUT & WLHN/Anderson, IN $1.5 million

® WOCB-AM & FM/West Yarmouth, MA $877,000
® WPNC-AM & FM/Piymouth, NC $300,000

® KZMX-AM & FM/Hot Springs, SD $150,000

© WGFX/Gallatin (Nashville), TN $3.5 million

® KBFM/McAllen-Brownsville $3.5 million

© WQPN/Moundsviile, WV $1

® WZXA/Sturtevant, Wi (FM CP) $70,000

TERMS: Asset sale for cash
BUYER: Anderson Radio G.P., a gen-
eral partnership of Experience Com-
munications Inc., Gary Todd of Indi-
anapolis, and Jon Mark Lamey of An-
derson, IN. Experience is a wholly
owned subsidiary of Denison Invest-
ments Inc., which is headed by C. Per-
ry Griffith Jr.

SELLER: Jeffrey Peek, receiver of the
assets of Lamey Communications
Inc., and Barclays Business Credit
Inc., which had foreclosed on the sta-
tion

FREQUENCY: 1470 kHz; 97.9 MHz
POWER: 1kw; Skw at 490 feet
FORMAT: Nostalgia; NAC

WOCB-AM & FM/

West Yarmouth

PRICE: $902,000

TERMS: Asset sale for $825,000 and
one-year consulting agreement valued
at $52,000. This sale has been ap-
proved by the U.S. Bankruptcy Court
in Boston.

BUYER: Ernie Boch, a Boston area car
dealer

SELLER: Patch-Dunn & Associates of
Cape Cod inc., headed by Ken Patch
and Charles Dunn

FREQUENCY: 1240 kHz; 94.8 MHz
POWER: 1kw; 50kw at 395 feet
FORMAT: Nostalgia; B/EZ
COMMENT: Patch-Dunn purchased
this combo in 1985 for $4.7 million.

North Caro

WPNC-AM & FM/Plymouth
PRICE: $300,000

TERMS: Asset sale for $50,000 es-
crow deposit and additional $50,000
cash at closing. Promissory note for
$200,000 at 10% interest, payable in
monthly instaliments.

BUYER: Diane Scott Flowers of Eliz-
abeth City, NC

SELLER: Ralph Epperson, who owns
WPAQ/ML. Airy, NC. He also owns in-
terests in WPMH/Portsmouth, VA and
WBRF/Galax, VA.

FREQUENCY: 1470 kHz; 95.9 MHz
POWER: 5kw; 2.6kw at 360 feet
FORMAT: Country

COMMENT: This combo was sold for
$350,000 in May 1989.

.KZMX-AM & FMI/Hot Springs

PRICE: $150,000
TERMS: Asset sale for $15,000 down
payment, $10,000 in cash at closing,
and $4500 cash on June 2, 1991;
balance via five-year promissory note
at 9.8% interest.

BUYER: Communication Systems
Management Inc., owned by Carl
Cunningham, David Shulman, and
John Messenger

SELLER: Tracy and Valie Bastian
FREQUENCY: 580 kHz; 96.7 MHz
POWER: 2.3kw; 1.4kw at 440 feet
FORMAT: AC

COMMENT: This station was sold for
$120,000 in May 1986.

- Tennesse

WGFX/Gallatin (Nashville)
PRICE: $3.5 million

TERMS: Asset sale for $2.5 million
cash and $1 million cash for non-
compete agreement

BUYER: HaPa Inc., owned by veteran
Nashville broadcaster Victor Rumore.
He owns 50% of KFRR/Englewood,
CO and is President of Cascom Syndi-
cation Inc., which syndicates features
and advertising of characters such as
Ernest P. Worrell

SELLER: Triangle Broadcasting Co.,
a subsidiary of Capitol Broadcasting
Corp., which is headed by President
Kenneth Johnson. Capitol also owns
WCAW & WVAFI/Charieston, WV;
WKSJ-AM & FM/Mobile; and WRKA/
St. Matthews, KY.

FREQUENCY: 104.5 MHz

POWER: 49kw at 1312 feet
FORMAT: Classic Rock

BROKER: George Otwell of

Blackburn & Co.

COMMENT: Capitol purchased this
station in September 1986 for $6.6
million.

- Texas
KBFM/McAllen-Brownsville
PRICE: $3.5 million

TERMS: Asset sale for cash
BUYER: May Broadcasting Inc., head-

ed by Philip Giordano. He also owns
WBLX-AM & FM/Mobile.

Continued on Page 22



Problem:

We Had to

Improve our Oldies!

Our Carts Didn’t Sound Good Any More!

Solution:

GoldDisc CDs & Denon CD
Cart Players from TM Century

“K-LUV listeners, advertisers and air staff
are truly amazed at our on-air sound
quality with TM Century’s NoNoise
compact discs. GoldDiscs give us the
sensation of being in a live digital recording
session.

“Our Program Director, Chuck Brinkman,
was skeptical about CDs compared to the
ease of carts since the Classic Hits we play
average only 2:30. However the air staff
and Chuck has found TM Century
compact discs easier to use than carts! Our
entire 2,000 song library is within reach.
“We are so glad to have gone TM Century
CDs & Denons. We nearly re-dubbed carts
that would not have sounded nearly as
good (and would have cost 3 times more)!”

Ronald Sweatte

Crief Engineer
KLUV
Dallas, Texas

At station after station, program directors and
engineers are saying, “The competition’s killing us!
Their hits sound better than our oldies!”

So..what's the solution? Redub the carts?

KLUV in Dallas thought so, until they tied TM
Century’s GoldDiscs. Program Director Chuck
Brinkman and Chief Engineer Ron Sweatte had
heard about how the clearest, cleanest classics
come from TM Century CDs. They got some
sample GoldDisc® Compact Discs and were
impressed how much better these NoNOISE CDs
sounded than their carts and than “record store”
oldies!

They liked how TM Century’s music matched their
latest research, how GoldDiscs were the right
versions with hit “45” lengths, tight starts, consistent
audio levels, dynamic range, great stereo separation
and superior sonic quality!

But they still planned to redub TM Century’s CDs
to new carts. Until they tried Denon’s CD “Cart”
players. TM Century delivered KLUV’s GoldDiscs
already in Denon's cases. They look like carts and
jocks handle them conveniently..like cart tapes.
But they sound like great CDs.

Try them yourself. We think that you'll love
Denon’s CD players and TM Century GoldDiscs as
much as KL{UV!

Solve Your Music Problems with
GoldDiscs and Denon CD Players

] e e n e e e i S e e o e S S S B =

A | 1 Yes! | want to hear how GoldDisc CDs and Denon CD players with the -
- | ‘dial a cut’ feature can solve my music problems! Mail to: TM Century, !

) ! Inc., 14444 Beltwood Parkway, Dallas, TX 75244-3228, or FAX toliree !

1 1

== In I to(800) 749-2121. '

. : Name Title !

1 Station Phone ( ) I

14444 Beltwood Parkway, Dallas, Texas 75244 i addeess |
1 I

d

Toll-Free Line for GoldDiscs: (800) 937-2100 - State Zip



A Family Affair

e T.J. Marrtell Foundation For Leukemia, Cancer And Aids Research
Cordially Requests The Pleasure OF Your Company AT The 1991
Humanitarian Award Dinner — A Family Affair — in honor of Charles Koppelman.

Saturday, April 27, 1991, The New York Hilton, New York City
Receprion Seven O'Clock, Black Tie = RSV P *

Z 4

——

The T.J. Martell Foundation For Leukemia, Cancer And Aids Research Has devoted The last 16 years
T0 RAISING MONEY fOrR REsEARCH iNTO Thiese diseases.

The results - better TrReaTments developed, increased understanding Gained, and lives saved.
Supporied by The music And enterTainmenT industry, The T.J. MarTell Foundation has raised
almost $25 million since 197 5. With your continued help, our vital research will hold the answer 10

UNRAVELLiNG THESE complex diseasks.

*For further information please contact Ms. Muriel Max, ¢/o the T.J. Marrell Foundation
6 West 9 71h Streer, New York, New York 10019, (212) 245-1818
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£ Axten Named President/COO
. At EFM Media Management

John Axten has been appointed President/
COO at radio program supplier EFM Media Man- .
agement, which produces and distributes the
Rush Limbaugh and Dr. Dean Edell shows. He'll
be involved with product expansion and oversee
day-to-day business activities.

EFM CEO Edward McLaughlin said, “John's
appointment is an important step in the develop-
ment of the company into a major producer of
product — not only for radio, but also for other
media.” Axten has consulted media companies,
among them the ABC Radio Networks. He spent
12 years at Cap Cities/ABC, keaving as Sr. VP/
ABC Radio Networks.

R R T

John Axten

Dunlop Joins KOMO As OM

Research Group Research Associate Rob Dunlop has been named
OM for one of the company’s cli2nts, Fisher Broadcasting Full-Service AC
KOMO/Seattle. He'll oversee station operations under PD Norm Gregory.

Gregory told R&R, “Rob’s previous work with the Research Group has
familiarized him with our audience’s needs and format. He's already been
able to implement some new programming features.” Prior to joining thz2
Research Group two years ago, Dunlop was a news producer for WSY X-
TV/Columbus.

=t
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Kosbau Takes KAZY PD Post

One week after being upped to OM at WAVF/
Charleston, SC, Steve Kosbau has accepted the PD
job at Summit AOR KAZY/Denver. He succeeds
Brian Taylor, who's resigned.

“This should finally lay to rest all the silly rumors
about KAZY changing format,” noted VP/GM Steve
Youlios. “Steve's an AOR guy all the way, and has
had nothing but success wherever he's worked.
Kosbau has programmed WAVF for the past year. Pri-
or to that e spent two years at WZZQ/Terre Haute,
IN and three years at KRNA/lowa City.

N/

Steve Kosbau

Moore Becomes PD At KNOK g

Rob Moore, who programmed the now-defunct NAC Breeze Network,
has been named PD of former Breeze affiliate KNOK/New Orieans. KNOK
PD Don Ames remains as APD/morning personality.

Moore told R&R, “Since the Breeze went off the air, I've been gener-
ating and editing KNOK's playlist. This is a great opportunity in a perfect
NAC market. While I'm leaving lots of heart and soul with the Breeze, |
know this is the essence and spirit of our desires there.” Moore had been
with the Breeze since its start — September 1987 — and was previously
MD at KTWN/Minneapolis.

Beach Shores Up WMJQ As PD

Sandy Beach, a Buffalo personality for almost 20 years, has been
named PD at Algonquin Broadcasting Hot AC WMJQ/Buffalo. He'll con-
tinue his “Majic Morning Show" with sidekick Rob Lucas, who's been ap-
pointed APD. Former PD Hank Nevins has been offered a position at

another Algonquin station.

WMJQ President Larry Levite told R&R, “Many people thought Sandy
would never do this. He likes the fun part of broadcasting — not the nitty
gritty. Having an APD he respacts, however, will make things easier.”
Beach has programmed WKBW/Buffalio, WBAP/Dallas, KYUU/San Fran-
cisco, and WJET/Erie, PA.

‘Coming Out’ Party

Epic execs congratulate Gloria E£stefan on her performance after a recent
gig at the Miami Arena. Celebrating backstage are (I-r} Epic VP Glen Brur-
man and Sr. VP Larry Stessel, Estefan, label Sr. VP Polly Anthony and
President Dave Glew, Estefan’s husband/manager/co-producer Emilia
Estefan, and Epic VP Dan Beck.

|
Reprise VP Rich Fitzgerald (front row, right) presents Chris -Isaak (front |
row, left) and his band, Silvertone, with gold records for “Heart Shaped
World.” Among the wild at heart at L.A.'s Atlas are (back row, I-r) band
members Rowland Salley, Kenney Dale Johnson, and James Calvin Wil-
sey.

CLAYTON BACK AS PD
WKTI Ups Berlak To OM

Journal Communications Hot AC 5!
WKTI/Milwaukee has promoted
PD Mike Berlak to OM. Also, Dan-
ny Clayton has left his PD post at
EZ Communications CHR WBZZ/
Pittsburgh to return to WKTI as
PD/middayer. He was with WKTI
for eight years on-air and as APD.

Doug Kiel, VP/Radio at Journal
subsidiary WTMJ Inc., said,
“Mike’s done a tremendous job

Mike Berlak Danny Clayton

leading WKTI as PD. Now he’ll
spend more time on strategic plan-
ning and the big picture. 'm thrill-
ed we were able to bring Danny
home. They make an outstanding

12

Before joining WKTI a year ago,
Berlak programmed AC KAER/
Sacramento for three years. Clay-
ton’s been APD/morning man at
WHIT/Madison and on-air at
WSPT/Stevens Point, WI.

Steele Now VP
At MCA

Martine Upped To
National Promotion Dir.

A

i
Pat Martine

MCA National Pop Promotion
Director Michael Steele has been
promoted to VP/Field Promotion.
Concurrently, label Director/Re-
gional Promotion, West Coast Pat
Martine has been elevated to Na-
tional Promotion Director.

MCA President Richard
Palmese said, “Both of these pro-
motions are richly deserved. Mi-
chael’s broad national experience
and acute understanding of our re-
gional goals will have an imme-
diate impact on our field staff.
Pat’s gift for establishing strong
relationships at radio and his years
of experience in promotion make
MCA/See Page 22

Michael Steele

Send your listeners to see the ultimate solar spectacle -- a total eclipse of
the sun in Hawaii! It’s the last total solar eclipse this century, and it happens
July 11 at 7:28 a.m. (100,000 mile high solar flares are expected!) Your
listeners can be there -- send them to a star’s show they’ll remember.

By the way, there won’t be a solar eclipse in North America until the year
2017. If you need a good promotion -- and sales opportunity -- then don’t
wait for the world to turn. Move your listeners right now!

Here’s what they’ll receive:

-- Roundtrip airfare from your city.
-- Eclipse Survival Kit.

-- Five days/Four nights in a resort condo.

Hawaii’s natural beauty.

Another exclusive travel promotion from the experts at

Music Awareness Promotions.

Send your listeners to the world’s best celestial show in the splendor of

800-634-5043 or 818-883-7625
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Brown Named
President/GM
At WGIV & WPEG

Wayne Brown has left the GSM

post at WCBS (AM)/New York to
become President/GM of Broad-
cast Partners UC combo WGIV &
WPEG/Charlotte, effective next
month. He replaces Chester Willi-
ams, who left last October.
v = Broadcast
Partners Exec.
M VP/COO Lee
2 Simonson told
R&R, “Of the
many candi-
dates we saw,
Wayne was
| clearly the best
prepared for
this responsibil-
ity. He has the
experience to
operate one of the best Urban sta-
tions in the country.”

Brown added, “I look forward to
working with some real entrepre-
neurs. I want to use the skills I
learned in 12 years at CBS with Ur-
ban radio.” Brown was GSM for a
year at WCBS (AM). Until now,
he'd spent his entire career with
CBS, where he began as a security

guard in 1978.

Wayne Brown

Comin
. A

During an all-day remote at nearby Camp Pendleton, KABC/Los Angeles
talk show host Michael Jackson congratulates two Marines who had just

returned from the Persian Gulf.

PLG Taps Two Vice Presidents

Jones Joins For Marketing; Kopecky For Sales

The PolyGram Label Group has
appointed Jeff Jones VP/Market-
ing and Gerry Kopecky VP/Sales.
Jones will report to PLG Presi-
dent/CEO Rick Dobbis, and Ko-
pecky will answer to PLG Sr. VP
John Barbis.

Dobbis remarked, “Jeff has such
a great depth of experience in the
marketing and artist development
areas that he was the first and only
choice to head our marketing ef-
forts.”

Barbis noted, “Gerry’s know}-

Jeff Jones

edge of the company, coupled with
PLG/See Page 22

Gerry Kopecky

LETTERS

We at [WHTZ] Z100/NY would
like to draw altention to a new trend
in the recording industry: the stereo
enhancement of music and adver-
tisements distributed to broad-
casters. These enhancement pro-
cesses, “QSound” being the most
prominently marketed, can be di-
rectly incompatible with stereo
broadcasts on FM, AM, and TV.

Before digging in, let it be said
that these effects can really sound
spectacular when heard in stereo. If
confined to a stereo-only medium
such as CD or cassette, everything
should work fine. But be aware that
whenever a song sounds like it's
coming from *“outside’” the
speakers, it will probably not be
mono-compatible.

When large doses of QSound are
added to audio, the musical instru-
mentation can completely cancel
when listening to FM in mono. In
other words, entire portions of a
song can disappear. In mono you
hear dead air. You should note that
most car Stereos “blend” to mono
for over half the listening area of
any FM station.

On top of that, there are compati-
bility problems with audio process-
ing systems — such as common
phase or polarity correction equip-
ment and other stereo manipulation
devices — that were never design-
ed to handle such a signal.

The first 36 seconds of Madon-
na’s “Vogue” from “The Immacu-
fate Collection” are completely out
of phase. Check it out on a 'scope.
And we cannot broadcast any of
the great new cuts from the Wilson
Phillips CD, “You're In Love,” as
the mono meter on the console

Is QSound Mono-Compatible?

shows the signal is about 10dB be-
fow the stereo levels.

Z100 now has a policy that we
recommend to all broadcasters.
Anytime we see the QSound em-
blem on a tape or CD, we carefully
listen in mono before broadcasting
it. We suggest to the producers
who use QSound and similar sys-
temns that they do the same mono-

Is Z100’s Processing
The Problem?

QSound Sr. VP/IR&D Responds

Several issues have been raised
by Mr. Reaves of Z100 in New
York. His contention that QSound
can be directly incompatible with
stereo broadcast on FM, AM, and
TV is of obvious concern to us.

In our previous discussions with
Mr. Reaves, we have pointed out
that we have had hundreds of
phone calls on our 800 line and
dozens from radio stations specific-
ally commending us on technical
achievement. To our knowledge,
virtually all radio stations, with the
exception of Z100 and one other
that he mentioned, are broadcast-
ing QSound tracks without en-
countering the same problems.
Monitoring has been extensive in
the U.S. and Canada. We are
aware that 2100 utilizes equipment
such as phase chasers and polarity
correction equipment which may be
incompatible with some tracks util-
izing extensive QSound.

With regards to [Madonna’s]
“Vogue,” only the high strings and
percussion were in QSound during
the first 36 seconds of the cut and
these do not cancel in mono. The

compatibility checks before re-
leasing product to broadcasters.
Compatibly yours,
—David P. Reaves lll
Chief Engineer, Z100/NY
R&R would like to hear from other
stations on their experiences with
QSound or any other stereo en-
hancement process currently on
the market.

main Synthesizer track is heavily
chorused and may trigger the
phase chasers into correcting and
subsequently reversing polarity
180 degrees, causing cancellation
in mono.

We also checked with Wilson
Phillips engineer Francis Buckley,
who simply stated that according to
his ears, the mono-perceived level
“sounds right.” It is most important
to note that the degree of mono-
compatibility is ultimately at the dis-
cretion of the remix engineer. The
criterion used at the mixing stage of
the remix in mono is relative musical
balance. Phase meters and
oscilloscopes do not reflect the
frequency-dependent net electrical
sum relative to the musical balance.
Engineers are always encouraged
to repeatedly check the mix in
mono.

If anyone else has questions re-
garding the broadcast of QSound,
please feel free to contact me at
(800) 661-5300.

Sincerely,
—Dan Lowe
QSound Sr. VP/Research
& Development

WKLR Appoints Laurence PD

Country WXTA/Erie, PA consultant Roy Laurence has been tapped to
program Sconnix Gold outlet WKLR/Indianapolis. He succeeds Simon

Jeffries, who's exited.

Laurence told R&R, “WKLR has gone through quite an evolutionary
process the past few years; our direction today is definitely Oldies. My task
is to take the station to a higher level. I'll work closely with our outstanding
staff, and we’'ll market and promote the station the way it should be in the

'90s.”

Laurence previously programmed Philadelphia’s WIOQ, WCAU-FM,
and WIFI, and was on-air at WLTT/Washington.

Kronfeld Joins PolyGram Holding

As President/COO

Eric Kronfeld has joined PolyGram Holding Inc.
(PHIl) as President/COQ. He'll coordinate financial,
personnel, and corporate legal and business activities
for PolyGram's various U.S. companies. He's served
as manager, attorney, and consultant to various en-

tertainers and entertainment firms.

PolyGram Diversified Entertainment head John
Scher reports to Kronfeld, but other U.S. PHI division
presidents will continue to report to PHI CEO Alain
Levy. Levy noted, “Eric has been a trusted outside
advisor the last 18 months. His knowledge of the
players and commitment to making PolyGram, Island,
and A&M a success will make him an essential re-

source in putting our team together.”

MORNING MAN MOVES

Eric Kronfeld

London Shifts To KKBT;
Lee Segues To KMEL

KMEL/San Francisco morning personality John
London has joined Evergreen Urban KKBT/Los An-
geles in the same position.

“I've been trying to find a piace for John in Ever-
green for the last ten years,” said President/GM Jim
deCastro. “With the cooperation of the people at
Century Broadcasting, Darryl Strawberry isn’t the
only free agent coming to L.A.”

Before joining KMEL five years ago, London
worked at L.A’s KRTH and KMGG. He'll be replaced
at KMEL by WQHT/New York afternoon driver Bill
Lee, who previously worked at former Bay Area CHR

John London KFRC (AM).

imago Names Kelly VP/Sales

Jim Kelly has been appointed VP & Director/
Sales at Imago Records. He will report directly to la-

bel President Terry Ellis.

Working in Imago's New York City offices, Kelly
will manage and supervise all domestic sales activity

for the label.

He joins from RCA/BMG, where he has served in

varying capacities for 13 years, most recently as Sr.
Director/Marketing for BMG Distribution.

Jim Kelly

BARGER GM, WOODS PD

KWCB Moves In As Fourth
San Antonio Country Outlet

KWCB/Floresville, TX has been
dark since March 1. When it signs
on again — the target date is
March 22 or 23 — it will become
San Antonio’s fourth Country out-
let, joining NewCity combo KKYX
& KCYY and Clear Channel’s
KAJA. It will sport new, as-yet-
undetermined calls, with a signal
upgraded from Class A to Class C2.

Owner April Communications

consists of former Clear Channel
exec and current KWCB GM John
Barger (who owns 40% ), his wife,
Darla (40%), and Chief Engineer
John Furr (20%). Former Gold
KONO/San Antonio PD Lee Woods
will program.

Barger said, “I saw what Lee
was able to do at KONO when peo-
KCWB/See Page 22



Jon Anderson
Bill Bruford
Steve Howe

Tony Keye
Trevor Rubin
Chris Squire
Rick Wakemen
Alan White

'ROUND THE WORLD IN EIGHTY DATES.

Send your listeners to the Gala Yes Reunion Concert in LOS Angeles. Here's what your
lucky winners will receive:

@ VIP treatment with an opportunity to meet the members of Yes personally
® Prime tickets to the concert at the Great Western Forum

® Exclusive admission to a very special Hollywood Backlot Party
at warner Brothers Studios

® Five nights first class hotel accommodations in Los Angeles
® Pre-concert dinner at the Hard Rock Cafe
® Admission to the world famous Universal Studios Tour

Trip Dates: May 14-19, 1991

Music Awareness Promotions will handle all the details for you, including reservations,
passes, and releases. Your winners will be professionally supervised in L.A., and will
have access to a 24-hour telephone hotline for any guestions. For information on trips
to other markets, just call!
Look for the new Yes album!

This market exclusive promotion is available only from your friends at:

Music AWARENESS PROMOTIONS
800-634-5043 or 818-883-7625
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NEWSBREAKERS

Radio

® WEBSTER JAMES is named VP/GM
of WGCX/Mobile-Pensacola. He was
previously VP/GM at WRXK/Ft. Myers,
FL.

@ ARLENE ROSS has been named
News Director at WPRD/Orlando,
segueing across the hall from the News
Director/morning co-host slot at sister
WMGF.

® VALERIE BROOKS is promoted from
LSM to GSM at WIOT & WCWA/
Toledo.

® MIKE ATTERBERRY has been ap-
pointed LSM of KUPL-AM & FM/Port-
land. He was previously KUPL's NSM/
Vendor Marketing Director.

® JOSHUA GINGOLD is upped from
Account Manager to LSM at KTHT/
Fresno.

® JACK ANKERSON joins WTAR/Nor-
folk in the newly created position of Di-
rector/Sports & Sports Marketing. He's
a former managing executive of three
ABA teams.

Valerie Brooks Tracy Horton

Records

® TRACY HORTON is appointed Na-
tional Manager/CHR Promotion at Elek-
tra Entertainment. She previously
worked in the label's promotion depart-
ment as Coordinator.

® DANE VENABLE has been elevated
from Product Manager to VP/Product
Development at Mercury Records.

Born To:

WMMR/Philadelphia Promo
Dir. John Kubiak, wife Debbie,
daughter Samantha Lauren,
February 26.

WYMG/Springfield, IL AE Si-
mon Muiverhill, wife Lauren,
daughter Kelsey, March 10.

Warner Bros. recording artist
Eddie Van Halen (Van Halen),
wife Valerie Bertinelli, son
Wolfgang, March 16.

Terry Pruett, son of Howard
Rosen Promotions Nat’l Promo
Dir. Lynda Tice.

Marriages:

WKYQ/Paducah, KY PD
Kent King to Teresa Scott,
March 14.

Condolences:

Career broadcaster and
Blackburn & Co. broker -Jay
Bowles, 48, March 17.

i

Wave Of Hope

KTWV/Los Angeles recently presented a check for $275,000 — representing proceeds from sales of the NAC sta-
tion’s four “Wave Aid” CDs — to the American Foundation for AIDS Research (AmFAR). Pictured at the presentation
are (I-r) actor Bruno Kirby, KTWV VP/GM Allan Chlowitz, actress Teri Garr, and AmFAR Chairman Dr. Joel Weisman.

® MARK GREEN has been promoted
to Manager/Urban Promotion at EMI
Records. He was formerly the label’s
National Urban Marketing Manager.
Concurrently, BOB PAYNE and
STEVEN MANDEL join EM! as Associ-
ate Directors/Publicity. Payne arrives
from Columbia Records, where he was
Publicity Manager; Mandel hails from
the Publicity Director post at Cherry
Lane Music.

Mark Green Alan Shapiro

@ ALAN SHAPIRO is named Director/
National Sales at WEA. He had been
Manager/Field Sales at WEA/Dallas.

® MARTIN KIERSZENBAUM is named
Manager/Projects & Promotion at A&M
Records. He had been International
Publicist at Warner Bros.

®BILL GADEN is upped from Man-
ager/International Marketing to Asso-
ciate Director/International Artist Devel-
opment at Arista. And JENNY HILL is
upped from International Coordinator to
Manager/International Marketing.

National
Radio

® MUTUAL’s “America On The Road,”
covering what's new, hot, and inter-
esting in the automotive world, is now
carried on the Armed Forces Radio
Service; {207) 781-5036.

® KAYLA SATELLITE NETWORK will
begin airing the “Bob Circosta Show”
in April. The two-hour daily show will
feature guests and “open forum” call-
ins; (813) 572-9209.

Industry

® TAMI VARTANIAN segues to War-
ner Special Products as Assistant Man-
ager/Domestic, coming from the Spe-
cial Markets Division at CEMA Distri-
bution.

@ STEPHEN METZ is named President
of American Record Distribution. He
founded RSP Entertainment and the
Midsong Publishing Group.

—Ann Schnieders

Changes

Susan Mahoney has been promoted
to Market Research Specialist for
Christal Radio/New York. And the fol-
lowing AEs have been tapped: Zora
Hanrahan, Los Angeles; Michele Ka-
zian and Carol Tate, Philadelphia; Bill
Nienstedt, Detroit.

r Columbia Signs Cockburn

Columbia recently inked Canadian singer/songwriter Bruce Cockburn {seated) and marked the occasion with a private
reception. Celebrating the signing are (I-r) label VP Jack Rovner and President Don lenner, manager Bemie Finkels-
tein, and Columbia’s Steve Berkowitz and David Kahne.

Mark Andrews — PD/morn-
ings KEBC/Oklahoma City
(405) 799-8612

Kevin Barrett — PD/after-

noons WOPWY/Augusta (404)
855-7466

Billy Brill — Sr. VP/Promo-
tion MCA Records (213) 969-
1960, (714) 548-1841

Blair Carter — Late nights
772-

WLXK/Roanoke (703)
2577

Peter De Graaff — Swing/
production WXKS/Boston (617)
894-3722

Rich Ellis — Late nights
KMGl/Seattle (206) 892-8760

Dan Forthofer — Middays/
APD/MD WQTL/Findlay, OH
(419) 669-3073

Bill Haywood — Morning
news anchor KTAR/Phoenix
(602) 381-1881

Dr. Steve Ludwig — Nights
WKTI/Milwaukee (414) 425-
5430

Rocky Marlowe — Mornings
WKHX/Atlanta (404) 578-8418

Dennis Martin — PD WKKP/
Lansing (517) 484-9232

Mark Maurer — Production
Dir./air talent KLIT/Los Angeles
(213) 374-1254

Tim Mikkeis — Afternoons
KKNB/Lincoin, NE (402) 435-
1611

Renee Moier — Promotion
Asst. WLXK/Roanoke (703}
864-6149

Ruby Cheeks — Mornings/
afternoons WMMS/Cleveland
(508) 865-5817

Arthur Tiller — MD/parttimer
WNSR/New York (908) 821-
4603

Steve Wall — PD KDON/Sa-
linas-Monterey, CA (408)
442-9339

Joseph Laffey has been named AE/
Southwest Regional Sales, Westwood
One.

Ken Ocepek joins Katz Hispanic Ra-
dio/Chicago as AE.

Karen Nakai is appointed Manager/
Music Licensing at Sony Music

Julianne Hall is upped to Sr. Copy-
writer at Getfen/DGC Records.

Frank Rezek and Sally Quinlivan
are named WEA Sales Reps for Pitts-
burgh and Cleveland/Columbus, re-
spectively, Roberta Miles is appointed
Singles Specialist.

Rickie Goodman has been tapped
as National Sales Coordinator at A&M
Records.

Dennis Boerner and Christle Per-
kins join East West Records America
as Sales & Marketing Coordinators.

Matthew Aberie is tapped as A&R
Representative, Monica Froeber is
named Marketing & Sales Coordinator
at Morgan Creek.

Vinnie Freda is seiected as Direc-
tor/Administration at MCA Records.

David Weigel joins Juggler Records
as Promotion Associate; Sarah Oth-
man arrives as Executive Assistant.

Jordyn Thiessen joins Arista as In-
ternational Administrative Assistant.

Eileen Thompson and Pepper Willi-
ams are tapped as AEs in Rogers &
Cowan's entertainment division.

Bill Bishop and Susan Slamer join
Warner Special Products as Assistant
Managers/Fim & TV.
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CONSULTANTS DIRECTORY

PROGRAMMING

Ron White
(813) 349-1916

« Programming, positioning, marketing
« Direct personal client service

« CHR, AC, Oldies, Country
« Proven results . . . 18 years

$3$$$$ SPECIALISTS

TWENTY-FIVE
T0
FIFTY-FOUR

BURKHART/DOUGLAS
and Associates

6500 River Chase Circle East
Atlanta, GA 30328
(404) 955-1550 Fax (404) 955-6220

%] THE NEW VOICEOVER AMERICA

5w Caaiting o)
e R

CREATIVE SERVICES

The Voice Over America’s
leading TV and Radio stations.
You've heard his cutting edge
approach on VH-1, TNT and
dozens of other national
commercials.

Jjoun f

DRISCOLL e

818-841-9418
Now available EXCLUSIVELY
to your station.
Overnight Delivery*Affordable Rates*

Phone Palch*Fax*Market Exclusive

MARKETING & PROGRAMMING

STATION CRITIQUES
& MARKET STUDIES

OUR SPECIALTY!

Donna Halper
& Associates

will help you create

PROGRAMMING/MARKETING

Double digits 12+, huge gains in all
demos, a year of consistent growth.
DeMers developed the plan and kept us
on target. Their expertise has made the
“X" a market leader and one of the
higest rated AOR's in the country.”

CREATIVE SERVICES

EXCEPTIONAL
VOICE IMAGERY

WIS ERTh STEVENS

L B

AUDIO CONSULTING

FULL SERVICE AUDIO CONSULTING
« Studio design < Construction
« Upgrades . . . to processing!

AC
&E

Audio Concepts
& Engineering

Broadcast Audio Consultants

800-777-4172

FAX 804-550-3291
Jeffrey P. Loughridge

PO Box 25652, Richmond, VA
23260-5652

CUSTOM MARKET RESEARCH

DON’T BLOW $5,000
ON RESEARCH SOFTWARE!

SongData is complete user-

: E customized software for in-house

call-out and auditorium music testing,
with features, options, and
capabilities that no other system has.

OWN IT FOREVER FOR $1,500

Results-Oriented
Telemarketing/
Direct Mail For Radio

(813) 367-3854

CHR - DANCE - URBAN

DON KELLY
PRESIDENT
J.C. FLOYD

VICE-PRESIDENT"

BOB PERRY
ASSOCIATE

Voiceover
Production Services

For demos, market availability
and information, call
(215) 237-3131

. q David McAley ;
a winning team! e ekiord His impressive volce signature b Call For Your Free Demo
304 Newbury Street, Suite 506, Is heard on ieading radio
g:stlcj)rr?, 'J;e%tz“u;.e m;:lmlna/m rating & TV stations nationwide. i @ Sound Hgii!
- i Consultants inchl o o
617-786-0666 > PHONE PATCH. » FAX . = Decisions|
res;IZsyl;a::a':kels Co el 800-552-2545 ;
1 - - s :
3 of all sizes! '('2'{"{)“56’3’.02(5:’;‘;?” 81 8 .981 b 8255 In Canada and Indiana, Call collect 719-471-4125.
“&%@é{"ﬁﬂ[‘s BROADCASTING CREATIVE CONSULTING PROGRAMMING
DONKALY S MARK DRISCOLL
ASSCOATESINC o
Creati Consulting
reative i .
Media SISBO0=0MES (703) 802-0700
Management, Inc. Specializing in

**Programming is our business and our
passion."

Jim Richards
Vice President

Dan Vallie
President

ivayigisizaginenniecis TNy 2ok

H LTI

DIRECT
MARKETING/PROMOTIONS
Eric C. Corwin, President

| Impact Targel Marketing |

o Telemarketing
» Direct Mail
» Database Management
» Interactive Phones
545 Boylston St., Suite 1401
Boston, MA 02116
(617) 247-4770

TELEMARKETING/DIRECT MAIL

TransAmerica // Broadeast
Telemarketing Services
MORE CLIENTS...
MORE MARKETS...
MORE SUCCESS...
America's Leader in Telemarketing
and Direct Mail programs for

Radio Audience Growth and Data
Base Management.

1325 G St. N.W,,
Suite 610
Washington, D.C. 20005
(202) 383-8300
(202) 383-8313 FAX

FAX (617) 536-0904

Michael D. Lonneke, President

HOUR BY HOUR REPORT
Finally, a way to help your morning show
best position their bits to increase target

demo listenership...
Market Exciusive

213-394-5092
1453 Third Street, Suite 608
Santa Monica, CA 90401

creative weapons to win morning wars! |-

o o e Gatss

T

PROGRAMMING

Herron Media Group |

Advisors to
Adult Contemporary

800-878-5889
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WORK PERKS

Employee Benefits Hinge
On Company Revenues

re your station’s employee
Abenefits competitive with

those of companies around
the country? The amount of money
a company spends on benefits is
generally directly proportional to
the size of its payroll.

While the average percentage of
payroll that a business spends on
benefits has dropped to 25% from
29% in 1986 and 33% in 1981, benefit
spending among individual firms
depends on whether or not their
payrolls have increased.

Big Business
Benefits Better?

Of the employers who added ben-
efits last year, 11% added more va-
cation time. Although this is one of
the few areas in which small com-
panies (those with annual sales

under $1 million) can compete with
large ones (those with sales of
more than $200 million), they often
don’t.

Although large and small firms
offer two-week vacations after
about two years and three-week
vacations after seven years, people
who work for small companies are
entitled to four weeks of paid vaca-
tion after ten years. But at a large
firm, employees generally must
put in 15 years to receive the sarne
four weeks off.

In addition, six times more large
companies offer dental coverage
as the small companies (66% vs.
11%), and three-quarters of large
companies offer hospitalization
benefits, compared with 42% of
small businesses. For a look at the
top 20 benefits, consult the chart
below.

} Top 20 Employee Benefits

Rank

Beanefit ‘89 86
Paid vacation 1 3
Hospitatization insurance 2 1
| Medical/surgical insuranzé 3 1

Paid holidays 4 2
Group life insurance 5 6
Time off for family death 6 4
Paid sick days 7 7
Paid jury duty 8 5
Paid lite insurance premium 9 =
Paid hospitalization

insurance premlum 10 -—
Paid medical/surgicat

Insurance premium 11 --
Long-term disabllity insurance 12 8
Dental coverage 13 13
Tuition relmbursement 14 10
Short-term disability insurance 15 9
Paid military leave 16 12
Paid long-term disability

insurance premium 17 -
Prescription drug plan 18 17
Paid short-term disability :

insurance premium 19 -—
Severance pay 20 14

Source: Nat? institute of Business Mgt.; Alexandnia, VA

music library!

¢ Full

Call (toll free)

Test drive Omni's Professional
Broadcast Series and find out
why it's the ultimate production

¢ Over 400 different themes
rated

ally mastered for superior sound
tingers, cues, logos, zaps an
* ONLY $99 AMONTH FOR UNLIMITED USE

800-828- 6664
The PROFESSIONAL BROADCAST SERIES

52 Main Street ® Port Washington ® New York ® 11050

TAKEUS y
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bumpers

t drive today

early one in five (18%)
N execs admitted to doz-

ing off during duil meet-
ings, according to a recent sur-
vey. The most popular methods
that these execs use to stay
awake — other than paying at-
tention — are:
Writing notes
Daydreaming 47%
Doodling 41%
Reading 19%
Talking to their neighbor 11%

Source: Strategic Communications

61%

RAB Seeks
Entries For
Awards

he RAB is now accepting

I entries for its ongoing Mar-

keting Partnership awards,

which recognize outstanding local

efforts to support the organiza-

tion’s “Radio Marketing Plan for
the ’90s” campaign.

A $1000 prize will be awarded
each month. For more information
— or to be considered for the
awards — call RAB Exec. VP
George Hyde at (212) 254-4800.

Airlines’ Bump
Rate Declines

ttention frequent airline

travelers: If it seems like

you’re not getting bumped
— involuntarily denied boarding —
as often as in years past, you're
right.

In 1990, only 68,560 people (or 1.55
passengers per every 10,000) were
involuntary denied boarding on
commercial carriers. The previous
year, 106,765 people (or 2.59 pas-
sengers per every 10,0000 were

bumped.

Source: U.S. Dept. of Transportation

‘Cheap Laughs’
Service Debuts

augh-Trak’s latest comedy

I feature, “Cheap Laughs” —

a lower priced alternative to

the company’s ‘“Phoney Calls” ser-

vice — offers daily celebrity inter-

actives via an automated telephone
retrieval system.

Designed specifically for mid-
sized and small market morning
shows, Cheap Laughs allows affil-
iates to call a toll-free number,
enter a four-digit access code, and
then record preproduced comedy
bits. For prices and other info,
phone the Temple Terrace, FL-
based firm at (800) 827-3301.

Avoiding The Easy
Road To Failure

orn to lose? Not really, but
B some people consistently

behave in ways that cause
them to fail To combat failure,
Hickory, NC-based Dr. Charles
Dickson suggests you eliminate the
following behaviorial patterns:

* Blaming other people. By re-
cognizing your own potential and
limitations and admitting your er-
rors, you can devise reasonable so-
lutions to the problems that you've
created.

» Lacking focus. Take control of
your career and life. Write down
exactly what you want to accomp-
lish, and work to meet your written
goals.

;‘&&a&iﬁ

» Being poorly informed. Know-
ledge is power. Make your deci-
sions based on facts — not impulse.

e Dwelling on negatives. Avoid
those people who always find the
worst in everything in favor of
those who trust and believe in you.
Your spirits and motivation will be
higher when you surround yourself
with positive, uplifting people.

» Expecting failure. Too often
people get what they expect, so ex-
pect the best.

» Being stymied by failure. Ac-
cept failure as a part of life. Stum-
bles and setbacks should make you
work harder, not stop you from go-
ing forward.

23

i

THE FINEST WORK SONG

Survey: Fast Music
Spurs Productivity

otta lotta work to do?
GCrank up the music and

crank it out. In a recent
study by Florida State University
instructors Sherry Moss and Con-
nie Mayfield, student volunteers
correctly calculated 33% more
math problems while fast music

®March 20-24 — South By
Southwest music and media
conference. Hyatt Regency,
Austin, TX.

® March 22 — BPME Profitable
Promotions Seminar. O'Hare
Marriott, Chicago.

® March 22-25 — 1991 NARM
Convention. San Francisco Hil-
ton.

®March 25 — 63rd Annual
Academy Awards. Shrine Audi-
torium, Los Angeles.

® April 7-11 — National Chris-
tian Radio Seminar's 1991 Con-
vention. Stouffer Convention
Center, Nashville.

®April 10 — RadioBest
Awards. Minneapolis Conven-
tion Center.

® April 1518 — NAB 1991
Convention. Las Vegas Con-
vention Center.

® April 21-24 — Broadcast Fi-
nancial Management Associa-
tion. Century Plaza Hotel, Los
Angeles.

O April 24 — Academy of
Country Music Awards. Univer-
sal Amphitheatre, Los Angeles.
®May 16-19 — T.J. Martell
Rock 'N Charity Weekend. Vari-
ous locations, Los Angeles.
®May 16-19 — American
Women In Radio & Television's
40th National Convention. Omni
Hotel, Atlanta.

® June 9-15 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN.

was playing in the background
than they did with slow music play-
ing.

Interestingly, even complete si-
lence elicited a better response
from these volunteers than slow
music.

® June 16-19 — BPME & BDA
Conference & Exposition. Balti-
more Convention Center.

® June 20-22 — Bobby Poe
Convention, Sheraton Pre-
miere, Tysons Corner, VA.

® July 11-14 — Upper Midwest
Communications Conclave.
Radisson Hotel South, Minne-
apolis.

® August 22-24 — Talentmas-
ters Morning Show Boot Camp.
Hyatt Ravinia, Atlanta.

® September 11-14 — NAB
Radioc 1991 Convention. Mos-
cone Convention Center, San
Francisco.

©® September 25-28 — RTNDA
46th International Conference &
Exhibition. Denver Convention
Center.

® October

3-5 — Concrete
Marketing's Foundations For-
um. Los Angeles Airport Marri-
ott.

® October 3-6 — Society of
Broadcast Engineers National
Convention. Hyatt Regency,
Houston.

® October 14 — CMA Awards.
Grand Ole Opry, Nashville.

® October 23 — John Bayliss
Foundation Dinner. Plaza Hotel,
New York City.

® October 24-27 — CMJ Con-
vention. Vista Hotel, New York

City.
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CROSS-MARKETING

The Power Tool Of The '90s

dvertising budgets are under more
scrutiny than ever before, and the de-
mand for value-added promotions has
become commonplace. But your station can
gain a valuable edge on the competition — and
have more impact on listeners — by cross-mar-

keting.

Cross-marketing can be
divided into three -cate-
gories: promotional consid-
eration, cause marketing,
and paid cross-marketing.

In promotional consider-
ation, one party provides
the other (the advertiser)
with some form of non-cash
consideration, such as gifts,
signage, or collateral ma-
terial.

In a cause marketing
campaign, a local or re-
gional non-profit organiza-
tion provides the primary
advertiser with considera-
tion in a variety of forms:
manpower, print collateral,
endorsements, talent, etc.

‘‘Cross-promotions
generally have high
success rates not only
because they work in
markets of all sizes, but
also because they’re
just as critical to
manufacturers as to
retailers.”’

fi B

Sometimes the organization
or cause also provides help
with the campaign funding.

Paid cross-marketing is
the most desirable and gets
the most benefit for the par-
ty requesting the promo-
tion. Although both parties
provide cash consideration
and media support, rarely
is either a 50/50 split.

By Chris Beck

ing the names of people or
organizations that have
cash to invest as well as
promotional consideration;
the other listing those inter-
ested in providing promo-
tional items.

Cause Markefih_g
Possibilities

® Food/homeless shelters

& MAR

Molson Drops Two Agencies

olson Breweries USA has trimmed its advertising
agencies from four to two. Continuing to service
Motson are NYC-based Lintas and AC&R, which
will pick up the brands previously handled by the agencies
that were dropped, Angotti Thomas Hedge and Trahan

Burden & Charles.

Gerber Consolidates Accounts

Baby food giant Gerber Products has consolidated its
worldwide advertising accounts. The big winner is NYC-
based Grey Advertising, which will handle $15 million to
$20 million from the company. J. Waiter Thompson (Chi-
cago) will continue to be the agency of record for the com-
pany’s baby formula account, which is marketed by Bristol-
Myers Squibb Co.

® Recycling centers

@ Literacy/education programs
® Environmental programs
® Wildlife preservation programs

@ Health screening services

The most common ap-
proach to paid cross-mar-
keting is to merge both par-
ties’ existing schedules. Of
course — although not as
easy nor as common — both
parties may agree to a new
investment for the sole pur-
pose of the cross-marketing
campaign.

Simple Suggestions

Due to the large number
of promotional requests and
high amount of advertiser
support, many stations hold
weekly brainstorming
meetings in which the local
and national salespeople
(and often those in pro-
gramming, promotions,
and marketing) suggest
possible partnerships.

The more consistent
these meetings are — and
the more possibilities are
explored — the more pro-
ductive they’ll become.

Another frequently used
method is to post two lists of
potential cross-marketing
partners in the sales man-
ager’s office — one contain-

Cross-promotions gener-
ally have high success rates
not only because they work
in markets of all sizes —
and regardless of whether
the accounts are serviced

centers

(or state parks)

diet soda companies

companies

Partnership Possibilities

® Delis & video rental stores

® Banks & home remodeling companies

@ Manicurists & jewelry stores

® Children’s clothing companies & day care

® Sporting goods stores & RV dealers

# Sporting goods stores & camcorder retailers
® Cellular phone dealers & golf courses

® Hotels & nearby concert venues

® Hotels & car rental companies

® Luggage retailers & airlines

® Hospitals & grocery stores

® Hospitals & paging companies

® Weight loss centers & clothing stores

® Weight loss centers & water/

® Bridal boutiques & tuxedo rental stores

® Lawn mower retailers & trash bag companies
® Florists & chocolate/cookie companies

® Tire stores & car insurance companies

® Party supply stores & carpet cleaning

® Computer retailers & technical trade schools

—_—

directly or through an ad
agency — but also because
they’re just as critical to
manufacturers as to re-
tailers.

The greater your ability
to quickly execute cross-
marketing programs, the
more dividends you’ll re-
ceive.

Chris Beck is the President
of Beck Marketing Group, an
international sales and market-
ing consulting firm. If you have a
question about a column or a
topic you'd like to see addres-
sed, he can be reached by
phone at (818) 594-0851; by
fax at (818) 594-5030; by
Prodigy electronic mail at ID #
SRTN15A; by CompuServe at
1D # 76066,3334, or by mail at
22900 Ventura Bivd., Suite
340, Woodiand Hilils, CA
91364.

The Convention That Pays For Itself.

\Udl

Las Viegas, April 15-18, 1991 — For Information or fo Register:
Phone (800) 342-2460 e Fax (202) 775-2146
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IRS Launches Book Division

lllustrated Sting Lyrics To Be Company’s First Project

artists — is also planning a biog-
raphy of the late Miles Copeland

he first release from IRS
Books — a newly launched

Sting’s three solo (studio) LPs il-
lustrated with commissioned

t 't boo. d blems 8 3 3 A ; ;
mv;fs:rompéz osrte\r,:?, p1r'(;|e.-n:o sister company of IRS Rec- drawings by Italian artlst Glng_o— Jr., a founding architect of the (;IA
check back into a rehab center. ords and filmmakers IRS Media —  rov. The book is due in mid-April. =~ and father of IRS honcho Miles

will be a collection of lyrics from The company — which will pub-  Copeland III.

Instead, he spent $16,000 and 30

i icti lish a number of music-related pro- Ideally, the new company will in-

' . Y . .
iigrtc?inklc:; a::w: dgtl::lo?h:eo AS;Er); jects as well as mostly non-fiction terrp;ngle resources with its sister
. ' works by first-time and established  divisions — a plan that could result

smith lead singer has owned up to
the following indiscretions:

in an IRS book being made into an
IRS Media film with IRS Records

* Having sex anywhere, in- TOP TEN SHOWS %‘@’" ZIDE BN, niving and releasing the sound-
cluding rooftops! MARCH 11-17 St sl - 'ﬁ'.-‘:’- . track.
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One, the (possibly) late John Len- irabl Without him time zone. Alllistings subject to change. sic blaxploitation flick fea- v
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R : - . be something in the beauty world” Oscar-nominated songs on Mellow Man Ace, Def Jef, King Wolves (Orion) :
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tures a vintage shot of the budding
singer, who appears to be carrying
a sign that reads "legalise pot” at a
1967 UK rally.

Talk Talk

* | don't think Michael [Stipe] is
weird to be weird. He just prefers to
do things differently, and 1 find that

—

FLUSHED WITH SUCCESS — Mi-
chael Jackson has replaced the
bathroom thrones in his Santa Ynez
mansion with “smart toilets” — Jap-
anese-made johns that instantly
check your puise and blood pres-
sure as well as analyze your urine
for sugar and protein (National En-
quirer).

This week's ongoing “Celebrity
Palms” feature in the National Ex-
aminer spotlights the heavy hand of
David Geffen, whom the 'zine
breathlessly identifies as a "big-
time record producer” and “Cher’'s
former steady boyfriend.”

According to the mag's sooth-
sayers, King David's “ring of Satun
(the line linking the middle and ring
fingers) connects with his line of
fate.” This supposedly indicates
that the multimedia mogul is in for
“a dramatic change in lifestyle in
about three years. But the type of
change depends on what he gives
back to life in the meantime.”

R&R doesn't run comic strips,
but we do take a comic trip each
week through the nation’s con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.

'MUSIC & MOVIES

CURRENT

® NEW JACK CITY (Giant/Reprise)

Single: I'm Dreamin'/Christopher Williams
Other Featured Artists: Ice-T, Guy, Johnny Gill

® NOTHING BUT TROUBLE (wB)

Single: Same Song/Digital Underground (Tommy Boy/Reprise)
Other Featured Artists: Nick Scottl, Damn Yankees, Ray Charles

©® GRAFFITI BRIDGE (Paisley Park/WB)
Single: Round And Round/Tevin Campbell
Other Featured Artists: Mavis Staples, Prince, Time

UPCOMING

® TEENAGE MUTANT NINJA TURTLES Ii: THE SECRET OF THE OOZE
Single: Awesome (You Are My Hero)/Ya Kid K & Danny D. (SBK)

® THE FIVE HEARTBEATS

Single: A Heart Is A House For Love/Dells (Virgin)

Friday, 3/22

* Howard Stern, “Later With
Bob Costas” (NBC, 1:30am).

* Bobby McFerrin & Voices-
tra, “The Tonight Show Starring
Johnny Carson” (NBC,
11:30pm).

Saturday, 3/23

¢ Shawn Colvin and John
Hammond, “Austin City Limits”
(PBS; check local listings for alr
time).

¢ Fishbone, “Saturday Night
Live” (NBC, 11:30pm).

Sunday, 3/24

* Sweet Sensation perform
on “Comic Strip Live Primetime”
(Fox, 10pm).

Monday, 3/25

* Winans, “The Arsenio Hall
Show" (syndicated; check local
listings).

e Cathy Dennls, “Into The
Night Starring Rick Dees” (ABC,
midnight).

Tuesday, 3/26

e Rush Limbaugh,
Costas.”

e Pat
Hall.”

e Carlene Carter, “Johnny
Carson.”

¢ Jesus Jones, "“Rick Dees.”

“Bob

Benatar, ‘‘Arsenio

Wednesday, 3/27

e Daryl Hall & John Oates,
“Johnny Carson.”

Thursday, 3/28
e Sheena Easton, “Arsenio
Hall.”
* Roger McGuinn, “Johnny
Carson.”

PLANETEERS (Turner)
Sting is the voice of evil alien
Zarm in the episode titled “The
Conqueror,” one of four 20-
minute animated programs.

® THE HOT SPOT (Orion)

Dennis Hopper directed this
steamy thriller starring Don
Johnson, Virginia Madsen,
and Jennifer Connelly, which
sports an Antilles/Island
soundtrack with original music
composed by Jack Nitzsche
and performed by John Lee
Hooker, Miles Davis, Taj Ma-
hal, Roy Rogers, Tim Drum-
mond, Earl Palmer and Brad-
ford Ellis.

All figures in millions
“First week in release
Source: Exhibitor Reiations Co.

COMING ATTRACTIONS:
This week's openers include
“Teenage Mutant Ninja Turtles
ll: The Secret Of The Qoze,”
which features an SBK sound-
track with music by Vanilla Ice
(who also appears onscreen in
a club scene), Ya Kid K & Dan-
ny D. (who duet on the single,
“Awesome [You Are My
Hero]”), Cathy Dennis, Tribal
House, Dan Hartman, Magnifi-
cent VI, Spunkadelic, Fifth
Platoon, and Orchestra On
The Half Shell.

Our Best Advertisement
is our CLIENTS’ word . . .

NOT OURS!

Our Client list is the “Best” in
the Industry . . . Because WE are
the “Best’” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.’
Bumper Strips & Window Labels

WS Tape & Label

Sainl Louis, Missouri
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IS BIG BROTHER WATCHING?

More Americans Are

Concerned About Threat

To Personal Privacy

ind your own business!

That’s the message from

a growing number of
Americans — 79% surveyed ex-
press some concern about threats
to personal privacy, according to a
recent study of 2254 adults by At-
lanta-based Equifax.

That figure is up from 77% in a
1983 survey and from 64% in 1978.
Between 78 and ’90, the share of
people who didn’t apply for jobs,
credit, or insurance because they
didn’t want to reveal personal in-
formation more than doubled from
14% t030%.

Although the pro-privacy trend is
rising, the general concern has yet

o
L

Can You Pass
The U.S. Media

Fitness Test?

n order to travel with U.S.
I troops in the Persian Gulf, jour-
nalists have to pass a U.S. mili-
tary fitness test. The following
charts illustrate what they must do
{or they don't):
Age Men Women
Sit-ups/Push-ups
{in 2 minutes)

27-31  42/38 40/16
32-36 38/33 35/14
37-41 33/32 30/13
42 + 29/26 27/12
1.5 mile run
{minutes:seconds)
20-29 13:45 16:45
30-39 15:30 17:15
40-49  16:30 18:156
50 + 17:00 19:00

Source: U.S. Dept. of Defense

to find a' specific target — two-
thirds of adults (67%) still say the
use of names and addresses by di-
rect marketers is an ‘““acceptable”
business practice.

Following are some additional
survey findings regarding this pro-
privacy trend:

e AGE: The 3049 demo is the
most consistently pro-privacy age
group, followed by 18-29s and those
50+. The older consumers, how-
ever, are more likely to be offended
by target marketing (42%) than
those 3049 (28%) and those 18-29
(20%).

« EDUCATION: 52% of those
who didn’t finish high school are
“yery concerned” about privacy,
compared with 26% of people with
postgraduate education.

« INCOME: 51% of those whose
household incomes are below
$15,000 are very concerned about
privacy vs. 39% of those who make
more than $50,000.

+ SEX: More women than men
(52% vs. 39%) are very concerned
about privacy.

¢ RACE: Blacks are more pro-
privacy than whites or Hispanics
on 22 of the survey’s 46 questions.

» POLITICS: Liberals are more
pro-privacy than moderates and
conservatives on 23 of the 46 ques-
tions.

» RELIGION: Jews are more
pro-privacy than Protestants or
Catholics on 32 of the 46 questions.

For
the industry’s
best buys . . .
shop the

R&R

- MARKéTP acEl

every week.

&

‘CD/Mate’ Carrying Cases
Can Be Customized

orthridge, CA-based Sunstone Enterprises has patented the de-
N sign for the “CD/Mate.” Unlike other CD carrying cases that use
plastic sleeves {which can stick and stratch), the CD/Mate is

made of soft, static-free nylon fleece pockets that resist scratching.
invented by a recording enginéer who traveled extensively, the CD/
Mate is only an inch thick, if you prefer to keep the CD/Mate in your vehi-
cle, the item's self-adhesive tabs (included) aliow you to attach it to a

sun visor or other smooth surface.

Covered in a black leather-like exterior, the CD/Mate comes in ten- and
20-pocket models, priced at $18.95 and $29.95, respectively. The com-
: pany will personalize the items with your station’s logo, call letters, etc.
- Call {800) 968-2503 for more information.

13 Million Use
Fax Machines
Every Day

ive years after the fax ma-

chine was introduced, a

typical day will find 13 mil-
lion Americans (7% of the adult
population) using one of the giz-
mos.

Not surprisingly, the largest
number of daily fax users are
found in the workplace:

¢ 16% of executives/

professionals

* 13% of white collar workers

* 4% of blue collar workers

On an average day, fax users
tend to be found among the follow-
ing segments of the population:

¢ 16% of affluents (household

incomes of $50,000+)

¢ 12% of college graduates

* 11% of people aged 45-59

¢ 11% of people living in the

Western region of the U.S.

Source: Roper Organization, NYC
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Study Tracks Spending

B

e

Habits

Of Black Consumers

merica’s black consumers

have an estimated discre-

tionary income of $20 bil-
lion. A recent study by NYC-based
Packaged Facts pinpoints which
businesses, services, and products
are attracting and reaching blacks
— and which ones have the
greatest growth potential.

Here are some of the highlights:

¢ Entertainment: Listening to
music is blacks’ favorite leisure ac-

Wv% R

Who\ Owns A
Vacation Home

early one in 13 Americans
owns some sort of vaca-
tion/recreational property.
Although affluents (household in-
comes $50,000+) are more likely to
own a second home (45.4%), the
majority of second residences are
owned by middle-income Ameri-
cans,
Other second-home statistics of
significance include the following:
e Cabins or houses (42%) and
condos (15%) are the most com-
mon types of second properties.
Timeshares account for 13% of all
recreational residences.
¢ Florida is kingdom to 15.3% of
second homeowners’ castles — far
more than any other state.

Source: American Resort & Residential
Development Assn., Washington, DC

tivity (preferred by 73%, vs. 67% of
whites). They’re also more likely
than whites to go to concerts and
movies (63% vs. 59%).

e Consumer Electronics: Black
consumers are 120% more likely to
buy stereo equipment, 93% more
likely to buy computers, and 89%
more likely to buy TVs or VCRs
than whites.

e Major Purchases: Within the
next year, black baby boomers are
more likely than white baby bogm-
ers to buy a car or truck (23% vs.
18%), furniture (20% vs. 17%), and
home appliances (13% vs. 10%).

* Health & Beauty: Sales of
health and beauty aids (including
haircare, skincare, fragrances,
and cosmetics) to blacks more
than doubled between 1977-1987,
from 23% to 51% of total U.S.
sales.

e Fast Food: Fully half of
America’s black population fre-
quent fast-food restaurants. Lead-
ing the estimated $8 billion expen-
diture is McDonald’s, where blacks
make up about 15% of the restaur-
ant’s customers.

e Beverages: Blacks spent $6.6
billion on beverages in 1987. More
than half of this amount ($3.5 bil-
lion) went to soft drinks, another
$1.9 billion went to beer, and $1.2
billion went to coffee tea.

Where’s
The Party?

ouring, er, poring over a
P location to stage your

next group fly-in or con-
vention? Why not choose a city
where swingin’ 'n’ swiggin' are
synonymous?

Following is a list of the na-
tion’s top 15 party towns, as
determined by average .annual
spending on alcoholic bever-
ages per household in 1987-88
(the last year for which such
figures are available):

City Dollars Spent
Miami $546
Anchorage $531
San Diego $465
Seattle $456
Boston $441
Washington, DC  $422
San Francisco $413
Baltimore $405
Milwaukee $390
Dallas-Ft. Worth  $377
Detroft $373
Houston $371
Phlladelphis $362
Chicago $344
Los Angeles $338

Other cities that spend more
than the national average —
$279 per household — on
booze include Minneapolis-St.
Paul ($335), Honolulu ($329),
Portland, OR ($328), New York
($318), Cleveland {$286), and
Buffalo ($284).

Source: Bureau Of Labor Statistics
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12+ WINTER BIRCH RESULTS

San Francisco

Philadelphia

Detroit

Dallas-
Ft. Worth

Miami-

Ft. Lauderdale

Fa 90 wi g1 Fa ‘90 wi'91 Fa '90 Wi'g1
KGO (N/T) 80 9.0 KYW (News) 6.2 9.0 WJR (AC) 7.6 7.9 Fa90  wi'91
KMEL (CHR) 79 7.4 WUSL (UC) 11.8 9.0 WJLB (UC) 78 7.2 Fa'90  wi'91 WPOW (CHR) 68 80
KCBS (News) 3.7 5.0 WIOQ (CHR) 7.4 78 WHYT (CHR) 6.9 6.5 KSCS (Ctry) 109 109 WEDR (UC) 8.1 7.9
KITS (NR) 41 3.9 WMMR (AOR) 85 7.8 WJZZ (Jazz) 5.1 6.4 KKDA-FM (UC) 69 73 WHQT (UC) 86 74
KSOL (UC) 441 3.6 WEGX (CHR) 48 6.1 WDFX (CHR) 52 5.9 KPLX (Ctry) 6.1 6.9 WLYF (B/EZ) 54 57
KQED (Misc) — 3.3 WYSP (CR) 59 6.0 WWJ (News) 52 54 KVIL-AM & FM WSHE (AOR) 4.6 55
KSFO & KYA WWDB (Talk) 3.9 5.2 WWWW (Ctry) 57 5.3 {AC) 7.0 6.2 WIOD (N/T) 4.7 4.8
(Gold)* 35 3.3 WPEN (Nost) 43 45 WRIF (AOR) 5.1 4.3 KRLD (News) 44 53 WAQI (Span) 4.4 45
KiOl (AC) 35 3.2 WXTU (Ctry) 3.8 42 WCSX (CR) 2.9 3.8 KTXQ (AOR) 7.0 5.0 WHY! (CHR) 3.4 4.0
KFRC (Nost) 2.7 3.1 WEAZ-AM & FM WKQI (AC) 3.5 3.8 KJMZ (UC) 4.5 4.9 WFLC (AC) 4.8 37
KSAN (Ctry) 39 3.1 (AC) 42 41 WNIC (AC) 43 38 WBAP (Ctry) 40 46 WKIS (Ctry) 41 36
KBLX-AM & FM WDAS-FM (UC) 45 44 WXYT (Talk) 36 38 KEGL (CHR) 44 44 WZTA (CR) 32 34
(NAC) 3.1 3.0 WYXR (AC) 2.6 3.0 WLLZ (AOR) 4.1 33 KHYI (CHR) 5.1 38 WLVE (NAC) 2.9 2.9
KOIT-AM & FM WMGK (AC) 4.0 27 WJOI (B/EZ) 2.2 3.2 KDGE (NR) 2.9 35 WMXJ (Gold) 35 2.9
(AC) 2.9 2.9 WOGL-FM (Gold) 38 27 WLTI (AC) 29 32 KLTY (CC) 33 33 WXDJ (Span) 2.4 2.9
KSJO (AOR) 2.1 2.9 WFLN (Clas) 2.4 2.5 CKLW (BBnd) 1.9 26 KZPS (CR) 3.2 3.2 WINZ (N/T) 20 2.8
KRQR (AOR) 32 28 WIP (Sports) 35 25 WMXD (UC) 28 24 KLIF (N/T) * A 2.9 WCMQ-FM (Span) 22 26
KOME (AOR) 23 27 WKSZ (AC) 2.8 2.4 WQRS (Clas) 2.1 2.0 KOAI (NAC) 36 25 wJQy (AC) 2.9 2.6
KNBR (Talk) 2.3 2.4 WRTI (Jazz) 1.3 1.4 WOMC (Gold) 2.2 1.8 KRSR (AC) 1.9 2.4 WQBA (Span) 2.8 2.5
KABL-AM & FM WOGL (Gold) 1.6 1.3 WKSG (Gold) 2.0 1.4 KLUV (Gold) 3.1 2.3 WAXY (AC) 2.5 2.3
(AC) 2.4 2.1 WHAT (Misc) 9 1.2 WCXI (Ctry) .8 1.3 WRR (Clas) 1.0 2.1 WQBA-FM (Span) 2.0 1.9
KXXX (CHR)* * 35 2.1 WHYY (Clas) 1.2 1.1 WGPR (UC) 1.4 13 KKDA (Gold) 2.1 1.9 WTMI (Clas) 1.9 1.9
KFOG (AOR) 23 1.9 WDET (NR) 16 1.1 KERA (Misc) 1.5 1.8 WWFE (Span) 1.3 186
KHQT (CHR) 2.1 1.8 WMUZ (CC) 8 11 KHVN (Rel) 15 1.8 WMCU (Rel) 1.7 14
KKHI-AM & FM KMGC (AC) 1.5 1.6 WMRZ (Gold) 1.8 1.2
(Clas) 2.1 1.8 KMEZ (AC) 2.0 1.5
KKSF (NAC) . 1.7 KAAM (Nost) 1.5 1.1 !
KBAY (B/EZ 1.1 1.6 KLRX (AC) * * -8 1.1 » .
KDFC-I(\M &)FM KCBI (Rel) 14 10 MlnneapOhS'
Clas) 1.1 1.6
KéRG (Span) e 1.4 Sea ttle-Tacoma : * Changed Frequency From 1190 KHz to 570 Stl Pa UI
KDBK & KDBQ ) * * Formery KKWM-FM Fa'90  Wi'9f
(AC) 1.8 1.3 Fa'90  Mi'91 : WCCO (AC) 140 161
KNEW (Ctry) 4 13 KIRO (N/T) 7.3 109 H KQRS-AM & FM
KiQl (Span) 1.0 1.1 KPLZ (CHR) 6.6 8.4 i (AOR) 142 119
KARA (AC) 1.0 1.0 KMPS-AM & FM San D’ego KDWB-FM (CHR) 85 80
KLOK (Span) 5 1.0 (Ctry) 7.1 7.8 KEEY (Ctry) 9.2 8.0
* Not a fultime simulcast KUBE (CHR) 79 65 WLOL (CHR)* 7.9 7.5
**Now KFRCFM (Gold) KOMO (AC) 44 54 2807 MWl WLTE (AC) 64 59
KXRX (AOR) 47 48 AU g (N 71 84 KSTP-FM (AC) 59 56
KZOK-FM (CR) 39 44 K'(‘ég;;” SIEM 00 &1 KSTP (Talk) 20 42
KISW (AOR) 5.2 43 : : KLXK (CR) 5.0 3.9
KLTX (AC) 34 38 zgg,::o,\? )& FM S KSJN (Clas)* * 31 39
KING (N/T) 3.9 3.4 o ol 5 San Jose KTCZ (AOR) 48 35
Nassa u-S uffO”( KLSY-AM & FM KQQL (Gold) 36 31
(AC) 36 33 el Ol el g , , KTIS-FM (Rel) 22 31
i i KRPM-AM & FM (N/T) 4.3 6.5 Fa '90 wi'91 KJJO (NR) 53 53
a'90 w91 KFMB-FM (AC) 4.6 5.9 KGO (N/T) 8.0 9.9
WBABFM (AOR) 4.2 58 (Ctry) 45 3.3 e i T ol KMOJ (UC) 1.4 1.8
KING-FM (Clas) 41 3.2 ) : : KOME (AOR) - ' KMZZ (AOR)* * * wi m | KR
WALK-AM & FM KCBQ-FM (Gold) 29 35 KSJO (AOR) 59 6.4
AC 53 51 KBSG-AM & FM KLBB (N/T) 1.2 1.5
(AC) : . (Gold) 53 59 KIFM (NAC) 32 35 KHQT (CHR) 8.4 6.1 KNOW (N/T) 10 i
WHTZ (CHR) 6.3 4.8 KGMG-FM (AOR) 2.4 2.8 KBAY (B/EZ) 3.7 4.4 .
KKNW (NAC) 3.2 2.8 Now KSJN (Cias)
WQHT (CHR) 5.7 4.4 i KPOP (Nost) 26 2.8 KMEL (CHR) 45 4.3 .
WCBSFM (Gold) 55 4.3 KUOW (Misc) - KSDO-FM (CR) 31 28 KCBS (News) 39 42 e
WCBS (News) 34 4.0 KCMS (CC) 3.0 2.3 KJQY (AC 5'7 2'7 4' 3.8 ** *Formerly WAYL (Goid)
KPLU (Jazz) 28 2.1 (AC) : : KITS (NR) = :
WXRK (CR) 36 3.9 R KYXY (AC) 42 2.4 KARA (AC) 33 3.7
WFAN (Sports) 3.5 3.8 (8Bnd) 'y 2.0 XTRA (Sports) 1.0 2.1 KBRG (Span) 21 3.5
WINS (News) 37 38 ; KBRD(BEZ) 1o 18 1 Kkpes (Cis) 14 18 i KRTY(Cty) 20 34
whiewilacy, a2 o8 i) RECHRE 72 1% L Kkesp(chs) 27 17  KQED (Misc) 20 30 Cleveland
WBLI (CHR) 5.5 3.7 KJR (Gold) 10 5 XLTN (Span) 1.3 1.6 KEZR (AC) 3.4 2.9 F2'90  Wi'91
W(PBI?EZI)\‘!'VI & FM o L KKFX (UC) 9 11 KNX (News) .8 1.5 KSAN (Ctry) 3.1 2.8 WZAK (UC) 100 11.7
- . KNHC (CHR) 18 10 KFI (Talk) 1.0 1.3 KWSS (CHR)* 2.5 2.6 WMMS (AOR) 10.3 8.8
WYNY (Ctry) 3.2 3.4 KECR-AM & FM KSFO & KYA WMJI (Gold) 6.7 7.1
WRKS (UC) 3.4 3.3 {Rel) 4 1.1 (Gold)* * 2.9 2.4 WPHR (CHR) 7.8 7.1
WOR (Talk) 4.2 3.2 KKYY (AC)* 1.6 1.1 KLIV (BBnd) 1.0 2.1 WGAR (Ctry) 6.6 7.0
WDRE (NR) 26 28 KCBQ (Gold) 1.2 1.0 KOIT-AM & FM WDOK (AC) 5.2 6.7
WNSR (AC) 3.4 2.8 e XHRM (UC) 1.6 1.0 (AC} 1.3 1.8 WLTF (AC) 10.4 6.7
WLTW (AC) 3.0 2.7 * Changed calls to KRMX toward end KBLX-FM (NAZ) 1.2 1.7 WJMO-FM (UC)* 4.4 59
WPLJ (CHR}) 3.1 2.5 d of the rating period KIOI (AC) 14 1.7 WNCX (CR) 50 58
WABC (Talk) 31 24 Format Legen KSOL (UC) 17 15 | wwwenm a8 4
WCTO (AC) 15 2.1 AC-Adult Contemporary, AOR-Al- KXXX (CHR)* * * 15 15 WQAL (AC) 00 e
WHLI (BBnd) 1.8 2.0 bum Oriented Rock, BBna-Big KKSF (NAC) 25 1.3 WRMR (B/EZ) 49 37
WKJY (AC) 1.9 1.8 Band, B/EZ-Beautiful/Easy Listen- KNBR (Talk) 2.0 1.3 WNWV (NAC) o8 3.0
WNCN (Clas) 1.2 1.8 ing, CC-Contemporary Christian, KFOG (AOR) 21 1 WERE (N/T) 15 27
ngsD(EJNC/;C) 1123 112 gHR-Contemp(C):rary Hit Radio, glas- KFRC (Nost) 1.2 1.1 WCRF (Rel) 31 26
w . . lassical, CR-Classic Rock, Ctry- 1.
WEZN (AC) 8 1.0 Country, Gold-Olidies, Jazz-Jazz, 1891 Birch/Scarborough Re- i . 1 vv:g:\r: (gllaS) :‘11 :?
WPLR (AOR) 7 1.0 Misc-Miscelianeous, NR-New Rock, search Corp. May not be quotgd el ) WHK ,\f /Tas) 13 10
WQXR-FM (Clas) 9 10 N/T-News/Talk, Rel-Religious, reproduced without prior written | Now KUPX(CR) WKDD( cr—)m 5 o
WSKQ-FM (Span) 5 10 SpantSpanishRS Sore S p SN Tl ; permission from Birch/Scar- Not a fuiltime simulcast ( ) . 1.

* Became Dance-CHR toward end
of the rating period

* " *Now KFRC-FM (Goid)

Talk, UC-Urban Contemporary. borough.

*Not a fulltime simuicast




22 e R&R March 22,1991

FREINBE2USISPJUSLTTOITER 9w g ¥

Mol st

R

e e

NAB
Continued from Page 3

neering and management panels.
Noticeably absent from the speak-
ing roster of DAB proponents is
Strother Communications CEO
Ronald Strother, who’s been out-
spoken in his criticism of NAB
plans to obtain exclusive U.S. li-
cense rights for the Eureka-147
DAB technology.

When asked if Strother’s criti-
cisms were a factor in his exclu-
sion, Rau responded, “There’s no
particular reason.” He added that
Strother didn’t submit a paper or
proposal to speak at the conven-
tion.

Strother refutes that assertion.
He contends Rau recently promis-
ed a speaking invitation, but never
delivered on the promise. ‘“We
clearly had the understanding that
he would be extending an invita-
tion, but it never materialized. I
find it very strange, especially
since I offered to underwrite the
cost of the entire Eureka demon-
stration at the convention. I esti-
mated that to be $150,000 or more,
but they kindly declined my offer.”

MCA

Continued from Page 11
him the perfect executive to spear-
head our national efforts.”

Steele, an eight-year MCA veter-
un, had held various radio positions
for the previous ten vears. Mar-
tine’s been in his West Coast pro-
motion post for the past five years;
before that, he owned an indepen-
dent promotion firm. He's also
worked in promotion for RCA, Co-
lumbia, and Arista.

TRANSACTIONS

Continued from Page 8

SELLER: Encore Communications
L.P., headed by George Duncan
FREQUENCY: 104.1 MHz

POWER: 100kw at 990 feet
FORMAT: CHR

BROKER: Michael Bergner of H.B.
LaRue Media Brokers

COMMENT: Encore purchased this
station in October 1986 for approxi-
mately $4 million.

WQPN/Moundsville

PRICE: $1

TERMS: Asset sale for cash

BUYER: Praise Family Worship Cen-
ter, headed by Kenneth Dunn
SELLER: Hank Grewe Broadcasting
Inc., owned by Henry Grewe
FREQUENCY: 1370 kHz

POWER: Skw

FORMAT: Gold

WZXA/Sturtevant (FM CP)
PRICE: $70,000

TERMS: Asset sale for $20,000 down
payment, with balance in full due in
cash at closing

BUYER: Janus Radio Corp., owned by
Norrls and Judith Richardson
SELLER: Michael Walton, owner of
WHBL & WWJR/Sheboygan, WI and
WHTC & WYXX/Holland, M!
FREQUENCY: 104.7 MHz

POWER: 3kw at 300 feet

Solk
Continued from Page 1
He’ll remain at the Loop until his
replacements are hired, then split
his time between Chicago, Los An-
geles, and Dallas.

DAB Study

Continued from Page 3

ble to accommodate all existing
AM and FM stations with an in-
band DAB system, Stanley said he
“would not be optimistic” that all
could be given DAB channels,
“since you threw in AM.” He insist-
ed more examination was needed
on whether “improvement” to dig-
ital quality is possible within cur-
rent FM channels.

“I think there are a whole lot of
reasons why we don’t want [DAB]
there [in the FM band],” NAB
DAB Task Force Chairman Alan
Box told R&R. “The band’s pretty
crowded as it is.”

In other recent DAB develop-
ments:

e Members of the Task Force’s
technical advisory group say the
Eureka DAB tests they recently
observed in France were fine at 794
MHz, but that testing is needed at
L-band. “If we could find spectrum
at a little lower level, I think it
would work a little better,” ad-
visory group Chairman Donald
Wilkinson told an NAB news con-
ference.

« Rep. Billy Tauzin (D-LA) has
signed on as a co-sponsor of the
Bush administration’s
reallocation bill (R&R 3/15). The
measure would require the FCC to
auction new DAB channels, unless
the Commission exempts broad-
casting through rulemaking.

e Satellite CD Radio says it can
live with the 32 MHz-wide band
(1493-1525 MHz) the FCC staff pro-
posed as one option for DAB — if
SCDR can have it all for satellite
DAB, plus another 18 MHz propos-
ed for mobile satellite services.
SCDR says it would use the latter
for such things as pay radio, “mo-
bile yellow pages updates,” and
travel conditions data. President
Peter Dolan says the revised plan
would allow for 33 nationwide CD-
quality radio channels, half
SCDR'’s original proposal, plus an
undetermined number of pay chan-
nels.

KWCB

Continued from Page 12
ple said you could no longer get
ratings with a music-based AM.
Even though he’s never worked a
day in Country, he’ll do a great
jOb.”

On being the market’s third FM
Country outlet, Barger remarked,
“KCYY and KAJA are two of the
best-sounding FM Country opera-
tions in the U.S. It doesn’t serve
anybody’s interests for us to copy
what they’re doing. Our strategy is
to offer an alternative with a
broader base of music more ap-
propriate to South Texas.”

The station will be known as
“Certified South Texas Country.”

Barger, an attorney, was Clear
Channel’s COO from 1975-88. He’s
been a broker since 88 and will
continue in that field. Woods spent
the last five and a half years at
KONO, the last four as PD.

Stone
Continued from Page 1
In his 15 years with A&M, Stone
has served in a variety of positions.
Previously, he worked as an MD
and air personality in the Upstate
New York area, and in retail in the
New York City area.

Cappellino

Continued from Page 1

$2.681 million

« both Clark and Dees acted with
“malice and oppression,” war-
ranting the punitive damages.

Gradstein explained, “In sum-
mer 1983, Rick Dees was beginning
to emerge as a strong local per-
sonality, and Cos had the idea to
syndicate Dees. The station was
dropping the ABC Network and
would subsequently lose Casey
Kasem, who was then hosting
‘American Top 40.’

“Cos and Clark [then President/
GM of KIIS-AM & FM, a post he
left in 1986], formed Marina Pacif-
ic, which was a 50% partnership
with Rick Dees Productions, while
Dees held his 50% through Dees
Creations, Inc. The trio formed a
five-year partnership dated Sep-
tember 1, 1983.”

Secret Company Formed

“The jury discovered that during
those five years, Dees and Clark
secretly set up another company,
CD Productions,” Gradste<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>