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TOP SALES TIPS

Radio advertisers are more
demanding than ever,
expecting definitive,
measurable results from their
campaigns. Chris Beck
reveals the strategies today’s
top salespeople are using to
generate consumer
response.
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PUTTING EMOTION
INTO PROMOTION

Consultant Mike McVay explains
how “emotional marketing” can
breathe life into your promotions
and translate excitement to the air.
Learn how to become a
“promotional terrorist.”
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SUPPLYING YOUR
DEMANDS

Included with this week’'s R&R is
the fifth annual “Program Suppliers
Guide.” It's an invaluable,
multiformat reference tool chock-full
of information on syndicated
programs, production libraries,
show prep services, jingle
packages — over 1000 listings in
all.

IN THE NEWS THIS WEEK

* Dennis Patrick joins Time
Warner
KUKQ & KUPD/Phoenix license
revocation upheld
Barbara Seltzer VP/Singles at
Epic

# Ken Lane VP/CHR at SBK

@ Kevin Carroll VP/CHR, Dave
Ross Dir./Nat’l AOR at Chrysalis
Jim Herron PD at KDBK &
KDBQ/SF-San Jose

% Joff Cook VP/Promo at Capricorn

# Chuck Rhodes PD at WLAC/
Nashville

# Michael Hedges PD at KVIL/
Dallas

% Ted Edwards PD at KLOL/
Houston

# Tony Fields Nat'l PD at Willis

# Tim Fox PD at WGKL/Charlotte

@ Don Schaeffer PD at WMXC/
Charlotte

Page 3, 8, 9

Newsstand Price $6.00

RADIO &

RECORDS

\

Guns Control: Geffen
Settles With WMMS

More Legal Fireworks Expected

Geffen Records announced
Tuesday (5/21) it has dropped
its lawsuit against Malrite’s
WMMS/Cleveland, which had
aired a song from the forthcom-
ing but unfinished Guns N’
Roses albums.

In a prepared statement, Gef-
fen said WMMS has agreed not
to air the cut anymore and has
cooperated with the label in de-
termining the source of the
tape. It also said the station
has paid Geffen an undisclosed
sum of money.
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Fitzgerald Sr.

VP/Promo
At Reprise

Rich Fitz-
gerald has
been named
Sr. VP/Direc-
tor of Promo-
tion for Re-
! prise Rec-
ords.

He’s been
VP/Director
of Promotion

Rich Fitzgerald since its re-
launch in 1987. He’d been VP/
Promotion for Warner Bros.
since 1983 and had worked at
Geffen, RSO, and Capitol.

“The recent and ongoing suc-
cess of Reprise Records is a di-
rect result of Rich’s hard work,
enthusiasm, and inspiration,”
noted WB Chairman Mo Ostin.
“This promotion acknowledges
his accomplishment in bringing
the label up to speed in four
short years, as well as his conti-
nuing leadership in keeping
Reprise on the cutting edge of
music.”

“These last four years have
been my most challenging and
most rewarding,” said Fitzger-
ald. “I’ve been a fan of Reprise
since the Jimi Hendrix and Neil
Young days, so the current suc-
cess has been particularly

gratifying.”

GM Al Coury said the com-
pany is continuing to pursue re-
ports of unauthorized airplay. A
company source, who declined
to be identified, said Geffen has
identified the source of the leak
and expects to pursue legal ac-
tion against that person soon
(See Street Talk, Page 16).

“We had no reason to pursue
WMMS in court any further, as
they have agreed to do every-
thing we had initially request-
ed,” commented Geffen Gener-
al Counsel Norman Beil. “Gef-
fen will also cooperate with the
federal authorities and the FCC,
as copyright infringement is a
serious breach of federal law.”
Beil said radio stations need to
be reminded that the GN'R
tracks have not been cleared for
broadcast by ASCAP.

WMMS VP/GM Chuck Bort-
nick told R&R he agreed with
the terms of the settlement.
“I’'m just glad we worked things
out, and now we can forge

ahead.”
GEFFEN/See Page 24

FCC: Get Used To
Indecency Definition

Court Rules 24-Hour Ban Unconstitutional

A senior FCC official this
week urged broadcasters to get
used to the Commission’s cur-
rent definition of indecency,
which was upheld last week in
federal court.

“Broadcasters’ most fre-
quent complaint is that they
don’t understand our definition
of indecency,” said Mass Media
Enforcement Chief Charles
Kelley. “But the court obviously
had no trouble understanding it.
I think broadcasters better read
it, learn it, and understand it.”

The FCC defines indecency as
“language or material that, in
context, depicts or describes, in
terms patently offensive as
measured by contemporary
community standards for the
broadcast medium, sexual or
excretory activities or organs.”

Vague Dismissal

Kelley’s remarks followed a
Friday (5/17) decision by a
three-judge panel of the U.S.
Federal Court of Appeals for
the District of Columbia that
struck down the FCC’s congres-
sionally mandated plan to im-
pose a 24-hour ban on indecent
material. In the same ruling,
the judges dismissed sugges-
tions that the Commission’s in-
decency standard is unconstitu-
tionally vague or broad.

Ruling in the case of Action
for Children’s Television (ACT)
vs. FCC, the judges reiterated
the court’s previously express-
ed opinion that a total ban on in-
decent material is unconstitu-
tional because it goes beyond
the “carefully tailored regula-
tion” the government may im-
pose to serve ‘“a compelling
state interest” such as protec-

ting children from indecent
speech.

Reasonable Hours
Examined

The judges ordered the Com-
mission to undertake a “full and
fair hearing” to determine
“some reasonable time when
indecent material may be
broadcast.” The agency cur-
rently recognizes an 8pm-6am
“safe harbor” for such pro-
gramming.

INDECENCY/See Page 24
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Baumgartner
Columbia Sr.
VP/Promotion

Columbia
Records pro-
motion vet
Burt Baum-
gartner has
been elevated
to Sr. VP/Pro-
motion at the
company.

“Burt con-
d tinues to play
§ the strongest
Burt role in Colum-
Baumgartner  bia’s ongoing
dominance at radio,” said label
President Don Ienner. “He has
displayed an extraordinary tal-
ent for leading and motivating
the entire promotion staff, as
well as providing direction in
the crucial areas of breaking
new artists and crossing over
artists from other formats.”

BAUMGARTNER/See Page 24

for the label |

Roseanne Belts One Out For Martell

.

The radio and record communities raised another $350,000 for leukemia, cancer, and AIDS research
this year at the T.J. Martell Rock 'N Charity Weekend. Thousands of PDs, promotion execs, artists, and
— yes — trade joumnalists enjoyed a weekend of celebrity golf, bowling, tennis, and carnival attractions.
The silent auction raised $50,000, and 5000 people were turned away from the closing Celebrity Soft-
ball Game. Here, Roseanne Barr turns in a respectable rendition of the National Anthem, flanked by (I-r)
“Spinal Tap” 's David St. Hubbins (Michael McKean), Alice Cooper, Smithereen Pat DiNizio, Tom Ar-

nold, an incognito nabob, and Rob Lowe.

www americanradiohistorv.com
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I'T’S NOT JUST THE MUSIC.
I'T'S NOT JUST THE ROMANCE.
I'T'S THE VOICE...
CanYou Stop The Rain,

the scaring new single from one of Top 40's most
passtonate and powerful vocalists.

From his highly-anticipated Columbia debut,
“Can You Stop The Rain.”
46823

ON COLUMBIA.

Produced and Arranged by Wilier Afanasictt
Exccunive Producers. Jay Landers and 1)
Management: David M. Franklin and Associaces
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Patrick Joins New
Time Warner Unit

Former FCC Chairman Heads High-Tech Subsidiary

Time Warner
has named for-
mer FCC
Chairman Den-
nis Patrick to
head Time
Warner Tele-

‘ communica-

tions, a new

Washington-

ﬁ based subsid-

r iary that will

Dennis Patrick  devélop ad-

vanced high-tech communications
businesses. )

Time Warner co-CEQOs Steven
Ross and N.J. Nicholas said the
unit was formed to develop~‘loca~

tion independent technologies”
that use radio spectrum for mobile
communications, especially per-
sonal communications networks.
In March, the FCC awarded the
company four experimental -
censes to develop the new cellular

phone systems nationwide.
Patrick told R&R the company
will concentrate initially on devel-
oping mobile communications
technologies, and noted that con-
ventional broadcasting opportuni-
ties are “outside the field of focus.”
“We haven’t given any thought
to digital audio broadcasting, but
we are focusing on any radio
PATRICK/See Page 24

Soap, Phcjnés Led "90
Radio Advertising Growth

Fuel, Military, Candy, Beverage Spending Also Up

Radio advertising boosts by
Procter & Gamble and_ AT&T
helped make consumer products
and communications leading
growth areas for national spot
sales in 1990, according to the RAB.

Procter & Gamble increased its
radio spending by 327.9% last year,
to $5.2 million, largely owing to a
major campaign for Dash deter-
gent, according to data supplied to
the RAB by Radio Expenditure
Reports. That made P&G the top
spender for the consumer house-

Seltzer Rises
To VP/Singles
At Eplc Records

Barbara Selt-
¢ zer has been
named VP/Sin-
' gles Promotion
at Epic Rec-
ords and will
now be respon-
sible for all of
the label’s CHR
promotion ef-
forts.

: ‘“‘Barbara’s
Barbara Seltzer  fierce commit-
ment to our artists and her un-
paralleled knowledge and under-
standing of CHR make her a dis-
tinct and emulated leader within
the format and our industry,” said
Sr. VP/Promotion Polly Anthony.
“Her tremendous growth as an ex-
ecutive while at Epic has been a di-
rect result of her modern approach
to a difficult and challenging
marketplace.”

Seltzer joined Epic in 1989 as Sr.
Director/Singles Promotion. Be-
fore that, she held various regional
and national promotion posts with
Atco Records.

R&R Observes
Memorial Day

In observance of Memorial Day,
R&R's offices in L.A., Washington,
-and Nashville will be closed Mon-
day (5/27).

hold products category, which
posted an overall gain of 52.5%.
AT&T upped its radio budget by
229.5%, to $14.7 million, which kept
“Ma Bell” at the head of the pack
as the communications sector
recorded an overall rise of 37.9%
for radio spending.

“It’s great to see people like
P&G start to recognize that they
can use radio more effectively,”
said RAB Exec. VP George Hyde.
He noted that packaged goods man-
ufacturers historically have spent
“enormous amounts” of their
advertising budgets on television.

Hyde said the past five years
have produced strong gains in ra-
dio advertising for high-tech prod-
ucts such as cellular phones. He
noted that “these are not mass
products” and that by using radio,
advertisers are able to target “the
prime consumers for these types of
goods.”

Four other categories from ra-
dio’s top 25 national advertising
sectors (which account for 98% of
the $1.93 billion market) were also
up more than 20% .

RAB/See Page 24

Lane Leads
SBK CHR
Promotlon

SBK Records

B has named ra-
dio and record
industry pro-
motion vet Ken
Lane to VP/
? CHR Promo-
¢ tion.

“Ken has led
SBK to unprec-
edented suc-
: ¥ cesses at CHR
Ken Lane radio in the past
two years,” noted Exec. VP/
GM Daniel Glass. “He epitomizes
our ability to take new artists and
bring them all the way.”

Lane, who directed National Sin-
gles Promotion at Chrysalis, joined
SBK at its inception two years ago.
He previously served as Promotion
Director at WHTZ (Z100)/New
York.

Stargazing
With AWRT

Rusk Corp. Director John C.
Jones accepts an AWRT Star
Award in the radio company cat-
egory on behalf of his firm dur-
ing the AWRT's 40th National

T :

Convention in Atlanta. Interep
Radio Store Chairman/CEO
Ralph Guild (not pictured) took
| top honors in the organization’s
| radio individual category.

FCC Upholds
KUKQ & KUPD
Revocations

The full FCC has upheld a Re-
view Board decision stripping
KUKQ & KUPD/Tempe (Phoe-
nix), AZ of their licenses and
awarding them to the stations’ for-
IMET OWNerS.

The commissioners unanimous-
ly upheld a Review Board decision
that the combo’s owner, Tri-State
Broadcasting Company Inec.,
“made misrepresentations and
lacked candor” regarding the
status of GM Robert Melton.

The decision said Tri-State
should be stripped of its licenses for
“flagrant misconduct” and or-
dered the stations to cease broad-
casting in three months unless an
appeal is filed. It granted the com-
peting applications of Jack and

KUKQ & KUPD/See Page 24

ROSS DIR./AOR

Chrysalis Ups
Carroll To
VP/CHR

-
Kevin Carroll Dave Ross

Chrysalis has promoted Kevin
Carroll to VP/CHR Promotion and
Dave Ross to Director/National
ACR Promotion. Both have relo-
cated to. New York from Los An-
geles.

Sr. VP/Promotion Tom Gorman
noted, “Kevin’s proven himself
capable of accomplishing the im-
possible on the West Coast, so
we're thrilled to present him with
the challenges that come with

CHRYSALIS/See Page 24
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LEADER OF THE PACK

WVEE (V-103)/Atlanta PD/morning man Mike
Roberts explains how the station’s research-
oriented, mass appeal approach keeps the
Urban powerhouse No. 1.
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RADIO BUSINESS

COMSAT Seeks Role

In Satellite DAE

COMSAT Mobile Communications President Ron
Mario wants to get his company into satellite DAB and
said it could provide AM-quality signals immediately, per-
haps blazing a trail for future CD-quality services.

Mario told a Washington meet-
ing of the Society of Satellite Pro-
fessionals International’s Mid-At-
lantic Regional Chapter that Oper-
ation Desert Storm demonstrated a
need for “people far from home to
get highquality radio from back
home.” COMSAT already is using
its L-band (1530-1548 MHz) capaci-
ty on INMARSAT satellites to
distribute American Forces Radio
& Television Service analog audio
throughout the world. He said
COMSAT already has the capacity
to deliver a few AM-quality digital
signals, and new satellites will in-
crease that to the point where doz-
ens of channels could be trans-
mitted worldwide.

“Demand early on [for satellite
DAB] is going to be more outside
the U.S. than inside the U.S.)”
Mario said. He suggested that
COMSAT could test demand for sa-
tellite DAB at far less cost than a
separate DAB satellite. He noted
that COMSAT will be participating
in a NASA/Voice Of America DAB
demonstration this fall in Washing-
ton.

COMSAT VP/International Re-
lations George Zachman told R&R
that two satellites already in orbit
could handle five mono DAB chan-
nels each, but would require anten-

nas limited to a single geographic
region. Drivers would be able to
travel only a few hundred miles
before losing the satellite DAB
signal. But more powerful
satellites scheduled for launch in
1994-95 would be able to deliver 10
channels “to a truly omnidirection-
al antenna” or 40 channels to a
more limited antenna.

Zachman said he’s begun talking
with radio programmers about
their interest in satellite delivery,
but won’t identify any of the com-
panies. Even if they don’t want to
lease channels, COMSAT is con-
sidering deals in which it would
charge subscribers to receive radio
programming by satellite, just as it
currently delivers Gannett News
Service to ships at sea. Owing to
legal restrictions, COMSAT could
sell such services itself only outside
the U.S., but Zachman said it could
lease DAB channels for domestic
use to providers that obtain
authorization from the FCC.

L-Band Backing

The International Association of
Broadcasting, meeting in Cancun,
Mexico, endorsed the NAB’s pro-
posal that DAB should be given a
worldwide allocation of at least 50
MHz in L-band (1500 MHz) with

Delivery

“‘co-primary status” for terrestrial
and satellite use. IAB’s member-
ship is open to commercial broad-
casters’ associations and individ-
ual broadcasting companies
throughout the world, but most of
its members are from North and
South America.

There also was strong support
for L-band DAB at a Washington
meeting of government represen-
tatives from throughout North and
South America preparing for the
1992 World Administrative Radio
Conference. The Western Hemi-
sphere coalition, known by its
Spanish acronym CITEL, adopted
a final report saying the “tone” of
the meeting favored L-band for
DAB.

Researcher Nasser Golshan of
NASA’s Jet Propulsion Laboratory
told the CITEL gathering his anal-
ysis determined that a satellite of-
fering 55 CD-quality channels
would cost about $276 million at
L-band. That price tag shot up to
$572 million at S-band (2400 MHz).
Golshan told R&R preliminary re-
sults of studies by other JPL re-
searchers indicate that L-band
signals will penetrate most buildi-
ngs; that has been a concern about
the band’s suitability for broad-
casting. Golshan said the buildings
produced different types of signal
echoes than are found outdoors and
“‘you have to design for them” in
making receivers.

Petitioners Seek Preference
For FM Allotment Finders

Consultant Larry Fuss has petitioned the FCC to give
the finder of a new FM allotment a leg up over other ap-
plicants, and it looks as if the Commission is going to act

on the petition.

Fuss, who operates as Contemp-
orary Communications in Fayette-
ville, GA, asked the FCC to “estab-
lish a preference benefiting peti-
tioners who assume the risk and
expense of locating an available
channel for a new FM allotment,”
claiming that such a move would
encourage broadcasters to ‘“seek
allotments to small and/or rural
underserved communities.”

He was joined in the filing for an
“entrepreneur’s preference” by
three of his clients: Radix Broad-
casting, licensee of WQCH/LaFay-
ette, GA; WLTO/Harbor Springs,
MI President/GM Howard Bin-
kow; and WISM/Eau Claire, W1
President/GM Dale Ganske. Fuss
owns WDTL-AM & FM/Cleveland,
MS.

‘Obvious’ Inequity

“Ideally, I'd like to see a prefer-
ence at least equal to, or preferably
greater than, any other preference
currently on the books,” Fuss told
R&R. He said he decided to submit
the petition after Commissioners
James Quello, Sherrie Marshall,
and Ervin Duggan expressed in-

terest in such preferences at the
FCC’s May 9 meeting.

Several commenters had urged
the FCC to consider the idea in fil-
ings on two related issues, creating
a new service pioneer’s preference
and reforming comparative hear-
ings. Noting the commissioners’ in-
terest, FCC Mass Media Bureau

Chief Roy Stewart told R&R Mon-
day (5/20) he would likely move
soon to seek public comment.

NAB Deputy General Counsel
Barry Umansky said the organiza-
tion had “wholeheartedly” sup-
ported the idea when it was raised
nearly a decade ago and “we’d
again be supporting it.”” He said
giving all comers an equal shot af-
ter one party had paid the costs of
allocating a new FM channel is
“one of the most obvious inequities
in FCC policies.”

{

White Sentenced To 12 Years
In Florida Sonrise Case

Sonrise Management Services President Eugene
White was sentenced Monday (5/20) to 12 years in prison
and ordered to pay roughly $200,000 in victim compensa-
tion after pleading guilty in Florida to racketeering and se-
curities charges stemming from his involvement with the
now-defunct radio investment firm.

White will serve his Florida time in
a North Carolina jail, concurrent
with the 17-year sentence he re-
cently received in the latter state for
Sonrise-related fraud. He'll proba-
bly spend a total of four to five
years in prison.

Meanwhite, Florida authorities
have dropped fraud and racketeer-

ing charges against engineering
consultant Car! Hurlebaus after he
agreed to pay $65,000 in restitu-
tion and give evidence against
White and Sonrise founder Ralph
Savage. Statewide prosecutor Mel-
anie Hines described Hurlebaus as
an ‘“insignificant figure” in the

Continued on Page 6
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Grafman Sues Greyhound
Financial For $20 Million

ormer Century Broadcasting Corp. President How-

ard Grafman has slapped Greyhound Financial

Corp. with a $20 million lawsuit in the latest round of
his four-year feud with Century partners.

The suit, fited in Cook County, IL Circuit Court, accuses Century Chair-
man Anthony Karlos, President George Collias, and VP/Treasurer
Richard Bonick of “self-dealing, bad faith, fraud, and overreaching done
without legitimate business justification and designed to enhance their per-
sonal positions at the expense of other shareholders.” The suit pulls in
Greyhound by charging it “knowingly induced, financed, and participated in
the breaches of fiduciary obligations.”

Grafman, who stil owns 28.5% of Century, claims he and other
shareholders were shortchanged when Karlos and Collias received limited
partnership interests in KMEL/San Franclsco and WPNT-AM &
FM/Chicago. He also charged the Chicago AM was underpriced in a pen-
ding $650,000 sale that was accepted "to allow continued management
control in the face of the corporation’s downward financial spiral.”

"It seems to be more of a dispute between Grafman and his partners,”
Greyhound spokesman Bill Peltler told R&R. He said the finance company
will essentially tell the court “[the suit's] got nothing to do with us.”

Grafman was dismissed as Century's CEO in a 1987 boardroom coup
and has filed several suits since then. The Century execs didn't return
R&R's phone calls.

UPI Sale Delayed;
Union To Vote On Concessions

he anticipated deal to sell United Press Interna-

tional won’t come this month after all, but CEO

Pieter VanBennekom said he hopes to have a letter
of intent in hand by June 15. The latest word from UPI is
that the buyer will be a “group of established media organi-
zations.”

Meanwhile, the Wire Service Gulld agreed Monday (5/20) to have
union members vote on another round of wage concessions to keep UP|
afloat for another four months. Under the tentative agreement, UP! staffers
would continue to receive 75% of their contractual wages through July 13,
after which the wages would rise to 80%. A scheduled 3% pay raise would
take effect July 1, subject to the overall percentage reduction.

Mays Gears Up For Stock Offering

lear Channel Communications CEO Lowry Mays

is on the prow! for radio acquisitions and plans to

bankroll his war chest with a $20 million public
stock offering that will be registered with the SEC in the
next 30 days.

“We expect there will be opportunities available to us in the future,” he
said. “This financing is designed to strengthen our balance sheet and thus
enable us to take advantage of such opportunities as they become avail-
able.” The company's directors have authorized the sale of 1.5 million
shares of common stock. A non-managément shareholder also will sell
250,000 shares.

Other market action this week:

* Communications Equity Associates is handling a $13 million pri-
vate placement for Digital Radio Laboratories, parent firm of the cable dig-
ital radio service Digital Planet. Dealmakers Bev Harms and Tom Cardy
are working on strategic development plans to have MSOs take DRL equity
positions, thereby speeding cable system clearances for Digital Planet.

* In the latest wave of its EEO lawstits, the NAACP has challenged -
cense renewals of 16 New York stations, including WNCN/New York,
WYRK/Buffalo, WROW-AM & FM/Albany, and WFAS-AM & FM/White
Plains.

* Sherman Broadcasting has dropped plans to acquire WDFX/De-
troit and KJBJ-AM & FM/Austin for $10 million each. Meanwhile,
WHTZ/New York PD Steve Kingston and partner Don Cavaleri are suing
Sherman for $100,000 they claim is owed them from a 1989 sale of
KZKX/Seward-Lincoln, NE. Sherman said he was damaged by an over-
heated transmitter after the deal closed.

* Broadcasting Partners Inc. exec Lee Simonson said he's been
kicking the tires of King Broadcasting’s radio chain, “but no deal is immi-

nent.”
Continued on Page 6




How do these super-

achieving oldies stations
maintain great ratings?

'3-W-S," Pittsburgh

"The Research Group keeps us focused on the really important issues for our
format - and that's the key to our success. When it comes to oldies, they are the
company to be with. I'm glad they're on our team helping us win big 25-54."

Michael Crusham
General Manager

"Kool 105," Denver

"The Research Group is actively involved in our success. First, they
helped us find the opportunity for this format, and they continue to be
our partners in making it even better - consistently #1 or #2, 25-54, in a
very competitive market."”

Bill Sauer
General Manager

'Fox 97," Atlanta

"We're a major competitor in the 90s, playing music of the 60s. Some
oldies stations do better than others and The Research Group is a big part
of why we're so successful.”

Eddie Esserman
General Manager

These and over 22 oldies stations in large, medium, and small markets
use The Research Group's unique system of listener focus, strategic
warfare, music testing, and marketing that brings extraordinary success.
If you're an oldies station, consider a partnership with the firm
America's top oldies stations turn to.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team
METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 - (206) 624-3888
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TRANSACTIONS

Case Cashes L.A. Asian
AM For $7.5 Million

Small Sales Shore Up Slow Market

KAZN/Pasadena

(Los Angeles), CA
PRICE: $7.5 million

TERMS: Asset sale for
$250,000 escrow deposit
BUYER: Bang and Edward Kim of Los
Angeles

SELLER: PD&G Pacific Rim Broad-
casting L.P., headed by Dwight Case,
Grace Fritzinger, and Herbert Wino-
kur Jr. They also have an ownership in-
terest in KOQO & KQWP/Fresno.
FREQUENCY: 1300 kHz

POWER: Skw day/1kw night
FORMAT: Asian

COMMENT: This station was purchas-
ed for $4.5 million in May 1989.

cash;

WECY-AM & FM/Seaford
PRICE: $520,000

TERMS: Asset sale for $450,000 cash
and $70,000 in debt assumptions
BUYER: South Jersey Radio Inc.,
owned by Howard Green of Northfield,
NJ and Donald Simmons of Sayre, PA.
They own WLEZ/Elmira, NY; WOND/
Pleasantville, NJ; WONZ/Hammon-
ton, NJ; and WMGM/Atlantic City.
SELLER: Beach Broadcasting Inc.,
owned by Donald Crisp. He also owns
WBEJ/Elizabethton, TN.
FREQUENCY: 1280 kHz; 98.3 MHz
POWER: 1kw; 3kw at 328 feet
FORMAT: AC

BROKER: Kozacko-Horton Co.

WRXJ/Jacksonville
PRICE: $425,000
TERMS: Asset sale
BUYER: Panamedia of Jacksonville
Inc., owned by Susan Goldsmith and
Carol Goidberg

SELLER: Hoker Broadcasting, headed
by Jay Hoker. The company also owns
WCRJ/Jacksonvlile, WDF X/Detroit,
WMLX & WOFX/Cincinnati, and
KCFX/Kansas City.

FREQUENCY: 930 kHz

POWER: Skw

FORMAT: Golid

BROKER: Randy Jeffery of Media
Venture Partners

COMMENT: This station was acquired
in Aprit 1987 for $1 million.

idaho

KIZN/Merldian (Boise)

PRICE: $650,000

TERMS: Asset sale for $50,000 cash;
eight-year $400,000 promissory note
at 9% interest, with no payments due
or interest accruing during first year;
beginning 13 months after closing, in-
terest-only payments are due monthly
in $3000 instaliments; beginning with
the 25th month, monthly principal and
interest payments of $4057 are due;
on the 96th month following closing,
the entire balance outstanding be-
comes due. An additional “junior note”
for $100,000 at 14% interest over
seven years is included as part of the
consideration, with no payment due or

KCJJ/lowa City

WKJA/Belhave

interest accruing during the first year.
Thirteen months after closing, monthly
interest payments of $1167 are due;
beginning 25 months from closing,
monthly payments of $2327 are due.
The buyer also will pay $100,000 over
seven years for a non-competition
agreement. The seller also receives a
profit-sharing right entitling him to 7.5%
of any net profits of the station under
certain conditions for 30 years.
BUYER: West Group Broadcasting
Corp., owned by Ft. Collins, CO in-
vestors Paui Meacham, Richard
Reider, Ronald Erbes, and Roger Dit-
tus; Lanny Schlitt of Windsor, CO,
and Waiter Schwidetzky of Baltimore.
The company also owns KFSB/Joplin,
MO and KIXQ/Webb City, MO.
SELLER: Mary Lake Communications
of Idaho Inc., headed by President
John ‘‘Jack’ Culpepper. He also
owns WTBB/Bonifay, FL.
FREQUENCY: 92.3 MHz

POWER: 44kw at 2500 feet
FORMAT: Country

COMMENT: This station was acquired
for $400,000 in December 1984.

WGGH/Marion
PRICE: $380,000
TERMS: Asset sale for $12,000 cash
and a 20-year $368,000 promissory
note at 12% interest, to be paid in
monthly instaliments of $4000. A pre-
payment of $48,000 cash wil be
made at closing.

BUYER: Tri-State Christian TV Inc.,
headed by President Garth Coonce.
The company owns four TV stations,
including WTCT-TV/Marion, IL, and is
asking for an FCC waiver of the one-to-
a-market rule to permit this acquisition.
SELLER: Marion Broadcasting Co.,
headed by President George Dodds
FREQUENCY: 1150 kHz

POWER: Skw daytimer
FORMAT: Religious

______ o

PRICE: $100,000 for 50%

TERMS: Stock sale for cash

BUYER: Michael Roelf and Rosemary
Sixt Roelf of Mesa, AZ

SELLER: Kent Braverman is reducing
his ownership of Braverman Broad-
casting Inc. from 90%. Shareholder
Cordell Braverman wilt retain his entire
22.5% stake in the company.
FREQUENCY: 1560 kHz

POWER: 1kw

FORMAT: AC

PRICE: $655,000

TERMS: Asset sale. Terms include
$25,000 cash; 10-year promissory
note for $125,000 at 8% annual inter-
est, payable in equal monthly install-
ments of $1517; and debt assump-
tions totaling $505,000.

BUYER: Spirit Broadcasting Inc.,
owned by Celestine Willis. The com-
pany also owns WGTM/WIlison, NC.
SELLER: Belhaven Christian Radio

Inc., owned by Bishop L.E. Willis. He
owns interests in 30 radio stations, in-
cluding WURD/Philadelphia.
FREQUENCY: 92.1 MHz

POWER: 3kw at 282 feet

FORMAT: Country

WSFL-AM & FM/New Bern
PRICE: $500,000

TERMS: Asset sale for cash; escrow
deposit $100,000.

BUYER: W&B Media Inc., owned 51%
by Howard Wilcox of Goldsboro, NC
and 49% by George Beasley of Na-
ples, FL. The company also owns
WVVY/Grifton, NC. The buyer will
seek a temporary waiver of the FCC'’s
multiple ownership rules to permit this
transaction. Beasley owns interests in
KRTH/Los Angeles; WTEL & WXTU/
Philadelphia, WVTI/North Ft. Myers,
FL; WJMH/Reidsville, NC; WKML/
Lumberton, NC; WPOW/Miami;
WRXK/Bonita Springs, FL; WYSY-AM
& FM/Aurora, IL; WCKZ/Gastonia,
NC; KAAY/LIittle Rock; WJHM/Day-
tona Beach; KQLD/Port Sulphur, LA;
WRKU/Grove City, PA; KDMG/Pelia,
1A; WBSS/Millville, NJ; KGSR/Bas-
trop, TX; WKXC-AM & FM/Aiken, SC;
WXMX/Upper Arlington, OH; and
WVVY/Grifton, NC.

SELLER: Caravelle Broadcast Group
of Coastal Carolina Inc., headed by
M. Jack Quick. The company also
owns WIOU & WZWZ/Kokomo, IN.
FREQUENCY: 1380 kHz; 106.5 MHz
POWER: 5kw daytimer; 100kw at 915
feet

FORMAT: AC

BROKER: Tomlin & Company Inc.
COMMENT: This combo was sold for
$2,225,000 in November 1986.

sland

WBLQ/Block Island

PRICE: $398,057 for 51%

TERMS: Stock sale for $160,000
cash and balance via forgiveness of in-
debtedness

BUYER: Richard Bolt of Lincoin, MA
SELLER: Ann Allen and Kermit Allen
i of Wayland, MA are selling their col-
lective 51% stake in licensee WCRN
Inc.

FREQUENCY: 99.3 MHz

POWER: 4.6kw at 300 feet
FORMAT: AC

KAKS-AM & FM/

Canyon-Amarillo

PRICE: $1,145,000

TERMS: Stock sale for 10-year,
$225,000 promissory note at 8% an-
nual interest and assumption of
$920,000 bank note owed to Finan-
clal Asset Management Co., the suc-
cessor to Texas American Bank/Fort
Worth N.A.

BUYER: Apollo Broadcasting Corp.,
owned by Charles Broomhead
SELLER: Heritage Communications
Corp., a subsidiary of United Heritage
Corp., headed by Walter Mize
FREQUENCY: 1550 kHz; 107.9 MHz
POWER: 1kw day/219 watts night;
96kw at 1323 feet

FORMAT: CHR

TRANSACTIONS AT A GLANCE

This Week’s Action: .

| 1991 Deals To Date:

(Last Year: $518,441,826)
Total Stations Traded This Year:

......... $12,433,057
Total Stations Traded This Week:. . . .. .. .. 14

$263,855,503

........ 381
(Last Year: 517)

(Last Year: $15,087,040)

(Last Year: 36)

$7.5 million

® Deal Of The Week:
® KAZN/Pasadena (Los Angeles), CA

© WRXJ/Jacksonvilie $425,000

©® WGGH/Marion, IL $380,000

® WECY-AM & FM/Seatord, DE $520,000
® KiZN/Meridian (Boise), ID $650,000

@ KCJJilowa Chty, 1A $100,000 for 50%

® WKJA/Belhaven, NC $655,000

® WSFL-AM & FM/New Bern, NC $500,000

© WBLQ/Block Island, Rl $398,057 for 51%

® KAKS-AM & FM/Canyon-Amarlilo, TX $1,145,000
® WVGN/Chariotte Amaile, VI $160,000

in Islan
WVGN/Charlotte Amalle
PRICE: $160,000
TERMS: Asset sale for cash
BUYER: St. Croix Wireless Co. inc.,
owned by John Galanses and Paul
Crogan of Key West, FL and Betsy
Lopez of Casselberry, FL. The com-

pany also owns WAVI/Christiansted,
\'/ B

SELLER: Erik Bonde-Henriksen, bank-
ruptcy trustee of Sandy isle Broad-
casting Co. Inc., and principal secured
creditor Southeast Bank N.A.
FREQUENCY: 105.3 MHz

POWER: 50kw at 1532 feet
FORMAT: AOR

COMMENT: The buyer's requesting an
FCC waiver to permit this transaction
because of a “de minimus” signal over-
lap with WAVI/Christiansted, VI.

' White Sentenced To 12 Years
In Florida Sonrise Case |

Continued from Page 4

! Sonrise case and said she made
| the deal to gain invaluable evidence
against White and Savage.

The deal was particularly bene-
| ficial to Hurlebaus, whose owner-
ship interests in eight radio stations
would have been jeopardized by a
felony conviction. He still faces
Sonrise-related felony charges in
North Carolina, however. As for the
other two Sonrise indictees, Hines

said she expects former Sonrise at-
tomey Thomas Root to plead guilty
next month, while Savage will likely
take his case to court.

The Florida indictment alleges
that White, Savage, Root, and
Hurlebaus bilked 200 state resi-
dents out of $1.3 milion with
schemes that involved — among
other things — selling investments
in FM application groups and ex-
isting construction permits.

Continued from Page 4

$12 miliion to $7.3 million cash.

For Half Price.”

she said.

tions.

 DC rREPORT

» Larry Patrick, backed by Wesray Capital, has ciosed his purchase
of WMTR & WDHA/Morristown-Dover, NJ, but the price was slashed from

* Times Mirror Corp. execs got a big shave and a haircut last week
when they sold Broadcasting Magazine to London-based Reed intemna-
tional for $32 milion — $43 miliion less than what they paid for it in 1986.
The Washington Post’s headtine said it all: “Broadcasting Magazine Sold

» Oppenhelmer & Co. analyst Jessica Reif urged investors to avoid
€8S and Cap Citles/ABC because their stock is “fully valued on a private
market value basis” and trading at a premium to the market with no profit
uptum in sight. “In a word, business is bad with no clear sign of a pickup,”

¢ Tribune Co. Chairman Charies Brumback told shareholders he's
geared up for corporate expansion: “One obvious method is through the
acquisition of additional newspapers, radio [stations], and television sta-

e Dallas tycoon B.J. Glascock, the 49% owner of KCCN/Honolulu, is
about to pick up the remaining 51% by cashing out Lee Optical pension
plan investors. Terms of the deal haven't been announced yet, but the FM
will retain its format of isiand music by Hawaiian musicians.




MILES JAYE

QS e Ve S (/4 o u S

MILES JAYE is an extraordinarily talented musician ane multi-faceted instrumentalist. His vocal style is
at once irresistibly raw and direct as well as evocative, warm and very, very SENSUOUS
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SENSUQUS —the debut single and video from Miles Jaye’s
forthcoming album STROMG.

SENSUOQOUS was produced by Miles Jaye Davis for Mil-Asia productions.

ISLAND

© 1991 1sland Records, Inc.

URBAN BREAKERS. NOW ON 58 UC REPORTERS - 64%

WWww.americanradiohistorv.com
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Herron Now PD
At Viacom’s AC
KDBK & KDBQ

Herron Me-
dia Group Pres-
ident Jim Her-
ron will replace
the exiting Lar-
ry Berger as
PD of Viacom
AC simulcast
KDBK/San
Francisco &
KDBQ/San
Jose (Double
99FM). -

Jim Herron
According to combo VP/GM

Paul Wilensky, ‘“Jim’s diverse
background, marketing, and con-
sulting skills — coupled with his
leadership and people skills —
make him the perfect choice for
the job.”

Herron commented, ‘“Having
been a longtime admirer of
Viacom, I’'m pumped to be pro-
gramming Double 99FM and to be
able to work with Paul Wilensky.
With its awesome signal and uni-
que format, Double 99FM’s poised
for success in San Francisco.”

Herron has been VP/Program-
ming for Atlantic Ventures and for
Jeff Pollack Communications, and
has programmed WCLR/Chicago,
KLTR/Houston, WXTR/Washing-
ton, and WAVA/Washington.

Hedges Named
KVIL/Dallas PD

Consultant Michael Hedges has
succeeded Chuck Rhodes as PD of
Infinity AC KVIL/Dallas. On July
1, Rhodes will join WLAC-AM &
FM/Nashville as OM (see story,
Page 9).

Hedges told R&R, “I've been in-
volved with this station for 12 years
with the old Fairbanks Broadcast-
ing and Blair groups. It’s terrific,
because I don’t have to learn about
a new group of people. And it’s
another opportunity to practice
what I preach and show what I can
do — the most frightening things in
the world for a consultant.”

Starting this fall, KVIL will be

HEDGES/See Page 24

CS&N Set Sail

Warner Music Australia’s Steve Hands (r) presented Crosby, Stills & Nash
with plaques recognizing the group’s 20 years of Australian product and
commemorating the completion of their first Down Under tour. Accepting
the WEA awards aboard the Pacific Joy in Sydney Harbour are (I-r) Graham
Nash, Stephen Stills, and David Crosby.

1/‘~ o

Edward PD At KLOL/Houston

¢ Ted Edwards
. has signed a
three-year con-
tract to pro-
gram Rusk
AOR KLOL/
Houston. He’s
leaving KGB/
San Diego to re-
place Ken An-
thony, who’s
now PD at
KLOS/Los An-
Ted Edwards geles.

“KLOL is a superconductor for
creative electricity, and Edwards
will fit right in,”” remarked KLOL
VP/GM Pat Fant. “We plan to nail
him to his chair as soon as he hits

the building — this KLOL PD is not
getting away!”

Edwards told R&R, ‘“Leaving
Brown Broadcasting and the great
people at KGB is the most difficult
professional decison I’ve ever had
to make. But everyone at Rusk and
KLOL has been both impressive
and generous. I'm very excited
about what we hope to accomplish,
and I expect to set the record for
longevity as a KLOL PD.”

Edwards was at KGB for eight
and a half years, serving as PD the
past five. He previously spent 18
months at WCOZ/Boston as Asst.
PD/MD and three years at WCMF/
Rochester as MD/air talent.

Capricorn Catches Cook
Joins As VP/Promotion & Marketing

After seven
years as an
Elektra promo-
tion executive,
Jeff Cook has
joined newly re-
born Capricorn
Records as VP/
Promotion and
Marketing. He'll
be based at the
label’s Atlanta

headquarters.  Jeff Cook

“We’re excited to have Jeff Cook
on board with us as we relaunch
Capricorn,” said label President
Phil Walden. “His knowledge and
expertise in promotion are second
to none, plus his appreciation of
Capricorn’s past and vision of our
future are in total sync with our
goals to develop the new talent of
the South.”

“The philosophy of Capricorn is
to be an artist development-driven

COOK/See Page 24

A Deadicated Bunch

_ ':-&‘

A host of stars turned out to commemorate the release of “Deadicated,” Arista’s Grateful Dead tribute/rainforest
benefit album. Pictured at the party are (I-r) Dead head Bob Weir, Los Lobos band members David Hidalgo and Conrad
Lozano, album executive producer Ralph Sall, Los Lobos’ Cesar Rosas, and Arista VP Roy Lott.
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Moskowitz VP/Stations At Katz Radio

Steven Moskowlitz has been promoted to VP/Stations at Katz Radio,
New York. He'll report to Katz Radio President Bob McCurdy and succeed
Herb Hahn, who's retired.

Moskowitz will now be responsible for marketing Katz Radio's repre-
sented stations, both inside the Katz Radio Group and to agencies and
advertisers, said KRG Exec. VP Stu Olds. Olds said the VP/Stations job re-
quires skills in sales, station relations, and management, adding, “Steven
Moskowitz has established ali of those. We think he'll be a superstar.”

Moskowitz joined Katz Radio as an AE in 1985 and became New York
Sales Manager in 1987. He was boosted to VP/Sales Manager in 1989.

R S s G o 1 I e DR

SIS Promotes Madrigal To VP/GM

Command Communications’ Spanlish Information Service has ele-
vated five-year Manager & Affiliate Director Jose Luls Madrigal to the new
position of VP/GM.

Command CEO Carl Brazell said, “Jose Luis has been with SIS since
1978 and has contributed significantly to its growth to become the largest
Hispanic radio network in the U.S.”

Madrigal intends to develop more news programming. He told R&R,
“We now have 46 affiliates and cover the Top 40 markets, serving close to
90% of the Spanish population.” In his 13 years with SIS, Madrigal has
been a newsman, ND, and OM. He was previously in TV and newspapers.
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Willis Appoints Fields National PD

Tony Flelds has been named National PD of '
Willis Broadcasting Corp., which owns 22 stations
in the U.S. Based at Black AC WKSV/Norfolk-Vir-
ginia Beach, a recent sign-on, he'll oversee all of
Willis's UC stations. He said Willis plans to purchase
more properties and will soon be recruiting Urban

programmers.

“{President] Bishop WiIllls heard | was available
and asked me to come out. | looked over the facilities
and liked what | saw. We'll do some research and find
out what needs to be done,” Fields told R&R. Pre-
viously, he did wakeups at KSOL/San Franclsco, and
before that, he was PD at WBLZ/Cinclnnatl and

WJYL/Loulsville (now AC WSNY).
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LETTER

L.A. Times Not Cops’
‘Eyes And Ears’

| am writing to clarify a com-
ment in your May 17 story, “in-
finity Pleads Ignorance of
KROQ Murder Hoax.” Your artj-
cle suggests that the Los An-
geles Times turned a tip from a
station source over to law en-
forcement authorities. That is
not true.

In the course of conducting
our own Investigation of the
hoax, it was necessary for me,
the reporter on the story, to
seek comment from the Sher-
itf's Department sergeant in
charge of investigating the al-
leged murder confession. Iron-
ically, it was KROQ's own
spokeswoman who directed me
to Sgt. John Yarbrough.

After our initial discussions,
he proceeded on his own to fur-
ther inquire into the possibility
that the station had perpetrated

a hoax. The sergeant told me
that he had long considered that
a distinct possibility.

Neither you nor your readers
should infer, however, that
there was any kind of quid pro
quo or unprofessional coopera-
tion between the Times and the
Sheriff's Department in the in-
vestigation of the KROQ murder
hoax. *

The Los Angetes Times is a
newspaper, not the eyes and
ears of the police.

Thank you for the opportunity
to set the record straight.

—Claudia Puig

R&R wsicomes your comments and ob-
servations regarding the radio and records
industnies. Send them to “Letters To The
Edttor, R&R, 1930 Century Park West, Los
Angeies, CA 90087. Or fax them to (213)
203-9763.
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Rhodes Collars
WLAC OM Job

After two
years as PD of
KVIL/Dallas,
Chuck Rhodes
is leaving to be-
come OM for
Fairmont News-
Talk/AC combo
WLAC-AM &
FM/Nashville.
He succeeds
Chuck Tyler,
Chuck Rhodes who'll remain
at least until Rhodes arrives (July
1).

Combo VP/GM Elizabeth Yoder
remarked, “Timing’s everything
in this business. To get someone of
Chuck Rhodes’s caliber at legen-
dary stations like ours is exactly
what we need to continue our
growth to the top.”

Rhodes told R&R, “I love Nash-
ville. Hopefully, I'll go there and
have fun on the radio, which isn’t
happening in that market.” Prior
to KVIL, Rhodes spent two years
as MCA/Nashville’s National Di-
rector/AC Promotion. Before that,
he spent 10 years as KVIL's Asst.
PD/MD.

rewm 4

Premiere Party People

MCA Music Entertainment Group Chairman Al Teller (I} and MCA Records
Sr. VP Kathy Nelson flank “Thelma & Louise” director Ridley Scott during
the film’s Los Angeles premiere. Nelson was the music supervisor on the
movie’s MCA soundtrack, which features Glenn Frey's “Part Of Me, Part
Of You.”

Fox Programs WGKL/Charlotte

After just weeks as PD of KISS/  ly the best Gold PD — for what we

San Antonio, Tim Fox has accepted
a similar position at sister Adams
Communications Gold outlet
WGKL/Charlotte. The station had

were doing in Charlotte. Tim fit the
bill, and we're glad to have him in
our family. We're using satellite
programming right now, but we’ll

had no PD.

President/GM John Columbus
told R&R, “We were looking for the
best available PD — not necessari-

go live sometime in June.”

Fox previously programmed
WKTI/Milwaukee, KPKE/Den-
ver, and WZOK/Rockford, IL.

President/CEQ Jim Fifield.

SBK artist Francesca Beghe captures the altention of some label execs after her appearance at New York’s Bottom
Line, where she performed tunes from her self-titled debut. Backstage with Beghe are (I-r) SBK’s Exec. VP/GM Daniel
Glass, Sr. VP Don Rubin, Chairman/CEO Charles Koppelman and President/COO Martin Bandier, and EMI Music

Beghe & The Boys

Henderson Now
A&M VP/A&R,
East Coast

Susan Hen-
derson is join-
i ing A&M as

. VP/East Coast
A&R, a post in
which she’ll
§ handle A&R ad-

ministration in
the New York
office and look
for talent. She’s
coming from
Susan Henderson MCA Music,
where she was Sr. Director/Talent
Acquisition.

Label President Al Cafaro noted,
“A&M will finally have a strong
A&R presence in New York with
Susan on our side. We like her taste
in music; we love her team orien-
tation.”” Sr. VP/A&R David
Anderle added, “We appreciate the
style and grace Susan brings to our
department. Her ability to recog-
nize and nurture talent combines

HENDERSON/See Page 24

Widespread Pamc Ensues

Capricorn Records has inked Athens, GA rockers Widespread Pan/c, who
have just completed recording their self-titled debut. Appearing calm, cool,
and collected during the signing are (I-r) band members Todd Nance,
Michael Houser, John Bell and David Schools, Capricorn President Phil
Walden, and the band’s Domingo S. Ortiz.

WMXC/Charlotte

who programmed WWMG/Char-

Schaeffer

Former

PD At

WMTX/Tampa of lotte four years ago, told R&R,
PD Don Schaef- “It's good to be back in Charlotte.
fer has been ap- We've made some minor adjust-
pointed PD at ments — nothing major. We have a
EZ Communi- wonderful airstaff and a company
cations AC that’s given me incredible support.”
WMXC/Char- :

lotte. He suc- (& Prior to his 11 months at WMTX
ceeds Robb § and his WWMG years, Schaeffer
Stewart, who programmed WFLY/Albany and
has exited. KRKE/Albuquerque and was VP/

Schaeffer, Don Schaeffer Operations for WZCL/Norfolk.

T R

e e

RO I TR

szt

SN

SALGO GM; DODD PD

B/EZ KESI/Portland Transformed
Into New Rock KBBT

KBBT (The Beat)/Portland made its New Rock debut last Saturday
(5/18), launching the (currently) automated format with a complete version
of LaTour's “People Are Still Having Sex.” The Skw AM outlet had been
airing teasers with a snippet from the song since abandoning B/EZ May 1.

Michelle Dodd, MD at sister KUFO and National Asst. PD for owner
Henry Broadcasting, has been named PD. Henry VP/Programming and
station GM Jeff Salgo told R&R, “New Rock has been underrated by a lot
of broadcasters. But its success in San Francisco and other markets gives
us some assurance that it will click here as well.”

Howes Broadcasting Debuts Rock CHR
WZRH In New Orleans

Howss Broadcasting recently signed on 50kw Rock CHR WZRH
(Z106)/Picayune-New Orleans under the consultancy of Gorman Media
(5/12). The VP/GM is Ben Sudduth and the GSM is Brad Erickson.

OM/PD Lisa Rodman told R&R, “We feel the public is starved for this
type of music here, and we're looking for an immediate impact in the
ratings. We've done a limited amount of advertising so far, but word of
mouth is really spreading. Z106 has a major marketing campaign on the
drawing boards now.”

Sall Fires Up Bulletproof Records

Producer Ralph Sall has created Bullstproof Records, a Mercury-
distributed street label set to release rock, rap, and “cross-pollinating”
records starting in September.

“Whether it's rock or rap, street music is real music,” said Sall. “Bullet-
proof's acts hearken back to the late '60s/early '70s axis, when rock 'n’roll
was in its full bloom and at its most creative. They have a direct link to that
— and cross a few wires to make them modern.” The first two signees are
"psychedelic rap band” Reality Born and Compton, CA-based Papa J. The
next two will be rock bands.

Sall worked on the “Less Than Zero” soundtrack while an executive at
20th Century Fox, and recently produced “Deadicated,” the Grateful
Dead tribute album.

Smash/PLG artist LaTour recently made a rare trek to Los Angeles, where
he visited the offices of PolyGram to promote his latest single, “People Are
Still Having Sex.” Basking in the afterglow are (I-r) PLG's John Rotella and
Gloria Boyce, LaTour, and Smash's Cindy Levine.
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Radio

® JAY WERTH is elevated from GSM
to VP/GM at KSSN/Little Rock. Werth,
with the station for four years, replaces
JERRY ATCHLEY, who will focus on
his duties as President at Southem
Skies Corp., KSSN's parent company.

Records

® RICHARD BENGLOFF is appointed
to the newly created VP/Financial Anal-
ysis post at Sony Music Entertainment.
He had been VP/Assistant Controlter at
Columbia Pictures.

® BUDD TUNICK has been named Di-
rector/A&R a Ear Candy Records. He
previously served as VP/Production at
Nile Rodgers Productions.

Tim Weston

Budd Tunick

® TIM WESTON becomes National Di-
rector/A&R at Mesa/Bluemoon Record-
ings. He also retains duties as record
producer and guitarist of the band
Wishfut Thinking.

® MARY TIMMONS has been pro-
moted to Associate Director/Press &
Publicity at Atlantic Records. She
segues from the Manager/Media Rela-
tions post.

WJDQ-FM/Meridlan, MS
Sales Manager Ron Harper,
wife Harriet, son Dylan, April
16.

MCA VP/Marketing Geoff By-
water, wife Kathleen, son Geof-
frey James, May 1.

WDJX-AM & FM/Loulsville
ar talent Chris Randolph, wife
Ann, son Connor Lee, May 9.

WFHN/New Bedford, MA PD
Wes McShay, wife WHJJ &
WHJYIProvidence news re-
porter Angela King, daughter
Caitlin Colleen, May 14.

Dick Orkin’s Radio Ranch
Chief Engineer Thom Price,
wife freelance radio producer
Adrianne Powell-Price, son
Spencer Thomas, May 20.

Marriages:

KQIZ/Amarillo ar talent Jill
Christie to Robert Shelton, May
18.

Condolences:

Artist manager Alan Miller,
43, May 7.

Nationai
Radio

® CBS NEWS will air “Love Stories”
over the CBS Radio Network on Me-
morial Day weekend. Charles Osgood
will host the series of three-and-one-
half-minute love vignettes; (212)
975-3774.

® UNISTAR RADIO NETWORKS an-
nounces several shows, all airing on
Memorial Day weekend: Air personality
Bill Rock hosts “The Class Of '66,” a
four-hour program featuring the great-
est hits of 1966; WHTZ/New York's
Gary Bryan and Ross Brittain anchor a
three-hour profile of “The Jacksons";
“Dick Clark's Dance Classics” spot-
lights favorites of the '50s, '60s, and
'70s; WXTU/Philadelphia air talent
Mike Brophy kicks off “Country Six
Pack” ’s '91 special series with the
three-hour “George Stralt's Golden
Decade”; and “The Sout Of The Six-
ties,” a 15-part series hosted by

WCBS-FM/New York's Bobby Jay,
debuts and runs through Labor Day
weekend; (212) 373-4969.

Changes

Larry Roberts rejoins Katz Radio/
Los Angeles as Sr. AE. Other Katz ap-
pointments: Mark Dembo, AE/New
York; Bob Kilersznowski, AE/Atlanta;
Bill Froelich, AE/Dallas; and Andrea
Gilels Kosmic Systems Rep./Katz Me-
dia Data.

Charles Lesko named Midwest Re-
gional Credit Manager at WEA.

A5

Addicted To MSG

i L=

$
& 1M

The folks at Madison Square Garden presented Jane’s Addiction with plaques commemorating their MSG debut. Stan-
ding in ceremonial splendor are (I-r) band manager Ted Gardner, Metropolitan Entertainment’s Dave Marsden, the
band’s Eric Avery, Perry Farrell and Stephen Perkins, MSG VP/Concerts Bruce Moran, JA's David Navarro, band
manager Tom Atencio, and Metropolitan’s John Scher and Jim Koplik.

Never Say Nevil

A

Robbie Nevil unveiled his latest effort (“Day 1) — due in late July — during a special listening party at NYC’s Hit Fac-
tory recently. Posing at the preview are (I-r) EMI Sr. VP Jim Cawley and President/CEQ Sal Licata, Nevil, Nevil's
manager Gary Stamler, and EM! Sr. VPs Ron Fair and Jack Satter.

Trixter Treat

13

s

¢

ASCAP’s Jonathan Love (c) paid a visit to Mechanic/MCA rockers Trixter after their Nassau Coliseum gig. Livin’ it up
with Love are (I-r) the band’s Peter Loran, Steve Brown, Mark Scott, and PJ Farley.

www americanradiohistorv com

Gary Begin — PD/mornings §

WSAM/Saginaw, MI (517) 799-
2614

Ann Craig — News Director
WZPLU/Indianapolis (317) 881-
5863 ;

Bob Goldstone — West !
Coast Regional Marketing/Sales !
Director IRS Records (213)
654-7843

Batman Gomez — Nights
KQLZ/Los Angeles (213) 839-
5455

Michael Lee — Research Di-
rector WBOS/Boston (617)
734-3632

Tony Mann — MD/evenings
WiVY/Jacksonville (904) 730-
0865

Duane Shannon — PD/mid-
days WZDQ/Jackson, TN (901)
664-9294

§
%
§
.
|
|

Industry

@ AE DOMINICK MILANO and Sr. AE
MARK GRAY are elevated to Sales
Managers at Katz Radio.

O TIL LEVESQUE moves from Sales
Manager of Banner Radio/San Francis-
co to its Los Angeles office in the same
capacity.

® DIANE THERIOT is upped to the
newly created position of East Coast
Director/Operations & NARAS. She
previously served as Awards Super-
visor. Also, JAN RHEES is named to
the new post of Director/Project Devel-
opment. She had been a partner in the
Grand Fromage Publishing division of
Macey Lippman Marketing.

Jan Rhees

Diane Theriot

® RICHARD ELLIS is appointed Direc-
tor/Entertainment Marketing a& Warner
Music Merchandising. He previously
served as a marketing consuitant.

® JAY CURTIS is named Director/Cre-
ative Services at Chuck Blore & Bill
McDonald Inc. Before joining the radio
spot production company, Curtis serv-
ed as Director/Advertising & Marketing
for BPME.

® DONNA WOLFE is tapped as Direc-
tor/Production & Original Programs at
VH-1. Prior to this she was Develop-
ment Executive at Orion Television.
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PROGRAMMING

Ron White
(813) 349-1916

« Programming, positioning, marketing
« Direct personal clien®service

$3$$S SPECIALISTS

TWENTY-FIVE
T0
FIFTY-FOUR

BURKHART/DOUGLAS
and Associates

]'\

TECHNICAL

o Stations that sound clear
and loud!

¢ Jocks who sound great!
» Ratings that GROW!
o Studios that work!

* Radio that’s easier to sell!
G _
We’ve been making good
i sounds for years.
Let us make them for you
... cail Jim Loupas at
214-255-0550

| ADULT CHR
“I specialize
in one thing:

Improving adult ratings
for CHR radio stations.”

- Gary Berkowitz
(313) 737-3727

: = |
: |
« CHR, AC, Oldies, Country 4 ; e
« Proven results .. . 18 years : 6500 River Chase Circle East James Loupas e
Atlanta, GA 30328 13 Assqclates Inc. & BERKOWITZ BROAOCAST
(404) 955-1550 Fax (404) 955-6220 Technical Advor t Broatcasers || CONSULTING
MORNING SHOWS PROGRAMMING/MARKETING | CREATIVE SERVICES CUSTOM MARKET RESEARCH

~ HOUR BY HOUR REPORT
Finally, a way to help your morning show
best position their bits to increase target
demo listenership...
Market Exclusive

213-394-5092
1453 Third Street, Suite 608
Santa Monica, CA 90401

creative weapons to win morning wars! |

TELEMARKETING
DIRECT MAIL

Creative

Media

Management, Inc.
Results-Oriented

Telemarketing/
Direct Mail For Radio

(813) 367-3854

KKLZ96IFM
"We’'ve entered our 5th year of working
with DeMers in Las Vegas. KKLZ benefits
greatly, from DPM's insight, counsel and
creative ideas. Simply put, ['ve n2ver worked

with better, more effective P-ogramming
Consultants.”

Terry McRight, President
Medina Broadcasting

EXCEPTIONAL
VOICE IMAGERY

E | kRIS ERIK STEVENS |

The voice of leading

DON'T BLOW $5,000
ON RESEARCH SOFTWARE!

SongData is complete user-
customized software for in-house
call-out and auditorium music testing,
with features, options, and
capabilities that no other system has.

OWN IT FOREVER FOR $1,500

Call For Your Free Demo

radi i :

O B wtownt” | gw Sound
TE Doty | - Decislons)
B ARy | 818098148255 200522545, .

| e =
CREATIVE PROGRAMMING

BROADCASTING

DONKHLY
ASSCICATES INC

914-666-0175
Specializing in
CHR - DANCE - URBAN

DON KELLY
PRESIDENT
J.C. FLOYD
VICE-PRESIDENT

BOB PERRY
ASSOCIATE

e

DIRECT
MARKETING/PROMOTIONS

Eric C. Corwin, President

Impact Target Marketing

» Telemarketing
¢ Direct Mail
» Database Management
¢ Interactive Phones
545 Boyiston St., Suite 1401
Boston, MA 02116
(617) 247-4770
FAX (617) 536-0904

R

TELEMARKETING/DIRECT MAIL

TransAmerica // Brendenst
Telemarketing ISERVICE's]
MORE CLIENTS...
MORE MARKETS...
MORE SUCCESS...
America’s Leader in Telemarketing
and Direct Mail programs for

Radio Audience Growth ani Data
Base Management.

1325 G St. NW.,
Suite 610
Washington, D.C. 20005
(202) 383-8300
(202) 383-8313 FAX

Michael D. Lonneke, President

FROM PIRATE TO M0JO . . .
HI-TECH, THE SOUND OF THE 90s,
COVERING RADIO & TV
! LIMITED AVAILS — HEAR IT ON

YOUR STATION BEFORE IT'S TOO LATEI

MARK DRISCOLL
PRODUCTIONS

“

| P
Voiceover/Production

For demos and information, call

(215) 237-3131

PROGRAMMING

3 Your News Department:

profit eater . . .
or
profit center?

Your choice!
i (regardless of format)

Longtime WTOP Operations Manager
now consulting fulltime. Limiting
clientele to ensure personal attention.
Some markets unavailable.

Holland Cooke
202 333 8442

Consulting

(703) 802-0700

“Programming is our business and our

passion.”’

Dan Vallie Jim Richards

President Vice President
PROGRAMMING

Advisors to
Adult Contemporary

T

800-878-5889

Herron Media Group |

i deatri et
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More broadcasters, advertisers and agencies
than ever before are making the switch to
Birch Scarborough.

| Call us tfoday to find out why.
1-800-9-2SWITCH

Birch
sdfﬁor%ﬁgh

A VNU BUSINESS INFORMATION SERVICES COMPANY
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SALES & VIARKETING

PART ONE

Increasing Consumer Response

very investment made today is under tremendous
scrutiny for results. This is not only a byproduct
of the current economic climate, but also a result
of the increase in new marketing vehicles and media that
are available to clients today. And many of these new vehi-
cles — such as in-store radio, database marketing, direct
consumer marketing, and retailers’ own in-store display
advertising programs — provide definitive or even mea-

surable results.

The ability to remove the guess-
work and to make solid contem-
porary suggestions/recommen-
dations to clients (whether or not
they agree) is critical to success in
the ’90s. Even traditional-thinking
clients are proven to be more open-
minded when it comes to hearing
suggestions as to how they can
generate greater response from
their traditional advertising ap-
proaches.

m

As long as your
suggestions are
perceived as logical,
backed by solid
reasoning, and
properly presented
to the right
decision-maker, you
can achieve a high
degree of success.

Street Strategy

While there are enough sales phi-
losophies out there to fill several
textbooks, let’s talk about some
elements that top radio salespeople
are using on the street — strategies
that are working for clients, re-
gardless of the clients’ traditional
methods.

Some of these tips, techniques,
and skills may not be valuable to
everyone. Just keep in mind that as
long as your suggestions are
perceived as logical, backed by
solid reasoning, and properly
presented to the right decision-
maker, you can achieve a high
degree of success.

There are three advertising
items that work in concert and
serve as the message to the con-
sumer: the number of waves used,
the length of schedule, and the
weekly frequency.

Waves Of Change

A “wave” is a marketing term
used to describe a segment of a
campaign. While many advertisers
traditionally have not thought in
terms of waves, it’s become cri-
tical today.

Virtually all traditional advertis-
ing is single wave-oriented. In
other words, the same copy re-
quires consumers to react over a
short time — e.g., the three-day
sale. Success in the '90s, however,
is attained by having three sepa-
rate waves within a single market-
iIng campaign:

*» Wave #1 — Consumer Teaser.
This first segment should inform
consumers what will be offered,
why they should make plans, what
the benefits are, and how long the
“offer” will last.

* Wave #2 — Actual Campaign.
You've told consumers about it,
and they’ve made plans to respond.

Our Best Advertisement
is our CLIENTS’ word . ..

NOT OURS!

Our Client list is the “Best’ in
the Industry . . . Because WE are
the “Best’’ in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.’
Bumper Strips & Window Labels

VS Tape & Label

Sainl Louis, Mlissowri

By Chris Beck

Now you want to remind them of
the offer throughout the campaign.

e Wave #3 — Success Recap.
This is an optional wave, but it’s
highly effective in conditioning
consumers by a process referred to
as a “rolling theme.” Recap the
success of the campaign — how
many consumers responded, how
much money was saved, how
many gifts were distributed — and
tell consumers what’s coming next.

66)

Virtually all
traditional
advertising is single
wave-oriented...
Success in the '90s,
however, is attained
by having three
separate waves
within a single
marketing
campaign.

99)

Length Of Schedule

With the exception of some
recruitment campaigns, I general-
ly won’t touch any marketing-
based campaign that runs less than
fcur weeks. Even the most skep-
tical clients are turning around
when they’re provided with proper
rationale for longer campaigns
(see the accompanying article for
examples).

Many clients weighing the in-
stant success of short campaigns
vs. their well-planned long-term
strategies still believe shorter is
better. If a client demands a quick
campaign, put your protest in
writing and make the person in
charge sign it. State that if the
campaign is a flop, you have the
right to implement a four-week
campaign (be sure to include a
specific start date and schedule).

Weekly Frequency

While this area is debated
furiously, there is one item on
which most people agree: The
weekly frequency (i.e., the effec-
tive reach — not to be confused
with the spot frequency) of three is
insufficient considering today’s
clutter.

Some clients believe anything
under 12 is useless; others feel any-
thing over eight is overkill. My
opinion, based on actual results
generated, is 1) the only time you
get true burnout is when you use
the same copy over and over in a
prolonged campaign; and 2)
“cute” commercials burn out peo-
ple more rapidly than straightfor-
ward copy.

Today’s minimum weekly fre-
quency should be between five and
nine. If station avails, budgets, or
other factors make it impossible to
accomplish this for four consecu-

| the chance of success.

| Quick-Fix Facts

[ Retailers who have tried short-term, quick-fix sales have

found themselves bankrupt, insolvent, or heavily debt-
| laden. They've proven that today's consumer can’'t be
simplistically motivated by short-term fixes. To make mat-
| ters worse, retailers who've indulged in these quick-fix ap-
proaches are training consumers to not buy anything unless

i it's on sale.

Why Longer Campaigns
Are More Effective

Physical Limitations

Today’s consumers are too busy with their schedules,
families, and friends to change plans on a few days’ notice.
Consider your own life: What are you doing this weekend?
Could you change your plans to go to an advertiser’s event?
If you couid, how many people would it affect?

Mental Preoccupation |

Consumers also are too busy mentally with their
thoughts, pressures, and problems to be easily motivated.

Even messages they want to hear, such as a drivetime traffic

report, can be missed because the brain is moving so quick-

ly. If a consumer can miss a message that he’s aiready
deemed important, how easily will he miss your message?

Weather Tracking
Weather is a critical but frequently overlooked element.
Many retailers track the weather to compare historical sales
} with current sales. The longer the campaign, the less
reliance you need to have on the weather — and the greater

66,

With the exception
of some recruitment
campaigns, |
generally won’t
touch any
marketing-based
campaign that runs
less than four
weeks.

99

tive weeks, it’s better to flight the
campaign, retaining the greater
weekly frequency while alter-
nating weeks.

Key To Success

The key to success with this stra-
tegy is to run the first two weeks
consecutively and then begin an al-
ternating schedule (weeks one and
two on, week three off, week four
on, etc.). It’s extremely important
to allow the consumer two weeks in

— e

Coming Up

e Why retailers

| increasingly want
to be considered
manufacturers

* Dos and don’ts
. for motivating
[ consumer response

the beginning to comprehend the
campaign.

One final note: If your clients are
running multiple media to achieve
maximum results, the ads should
be run during the same weeks.

These strategies will reap higher
ad expenditures, longer orders,
and larger budgets if — as I men-
tioned earlier — you have the solid
reasoning to back them up.

Chris Beck is the President
of Beck Marketing Group, an
international sales and market-
ing consulting firm. If you have a
question about a column or a
topic you'd like to see addres- |
sed, he can be reached by
phone at (818) 594-0851; by
fax at (818) 594-5030; by
Prodigy electronic mail at ID #

i SRTN15A; by CompuServe at
‘ ID # 76066,3334; or by mail at

22900 Ventura Blvd., Suite
340, Woodland Hills, CA
91364.
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oward Hesseman is set to
reprise his role as morning
man Dr. Johnny Fever
when the first episode of the new

WEEKEND BOX OFFICE
MAY 17-19

1 What About Bob?  $9.21 “WKRP In Cincinnati” TV series
(Touchstone) * begins this fall (R&R 3/16/90).
2 FX2 (Orion) $3.83
3 Truth Or Dare $3.38
(Miramax)
4 Switch $3.05
(Warner Bros.)
5 Stone Cold $2.81
(Columbia) *
6 Oscar (Touchstone) $2.06
7 The Silence Of $1.87
The Lambs (Orion)
. 8 Mannequin Two $1.69

On The Move (Fox)™
9 AKiss Before
Dying (Universal)
- 10 One Good Cop
(Hollywood)

$1.58
$1.56
All figures in millions

*First week in release
Source: Exhibitor Relations Co.

§
%
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COMING ATTRACTIONS: %
This week's openers include
‘Thelma & Louise,” starring Su-
san Sarandon and Geena
Davis as small-town buddies
whose weekend getaway takes
aturn for the worse. The Ridley
Scott-directed film features an
MCA soundtrack with songs by
Glenn Frey (the current single,
“Part Of Me, Part Of You"),
Charlie Sexton (who also ap-
pears onscreen), Toni Childs,
Grayson Hugh, B.B. King, Kei-
ly Willis, Martha Reeves, Mar-
ianne Faithfull, and more. ;

Also opening this week:
“Backdraft,” a fiery drama star-
ring Kurt Russell, William
Baldwin, Scott Glenn, and
Robert DeNiro (look sharp for
Zoo Entertainment band
Rhythm Tribe, too). The Ron

Howard-directed film sports an

RCA soundtrack featuring two
* tunes by Bruce Hornsby & The
. Range (the single “Set Me In
Motion” and “The Show Goes
Oon").

"Hudson Hawk'' — a comedy-
adventure adapted from a song
by Robert Kraft and starring
Bruce Willis, Danny Aiello, An-
die MacDowell, and Sandra
g Bernhard — also opens this

week. Dr. John sings the title
tune, but the film also features a
lot of singing by the principal
players.

Finally, “Drop Dead Fred" al-
so opens this week. The quirky
comedy stars Phoebe Cates,
Rik Mayall, Marsha Mason,
and WKQX/Chicago morning
co-host Eleanor Mondale.

Alan Freed
Bio Arrives

he late Alan Freed is re-

membered as many

things: one of the nation’s
first celebrity disc jockeys, the
man (falsely) credited with coin-
ing the term ‘‘rock 'n’ roll,” the
broadcaster who introduced ‘‘race
music’’ to mainstream white soci-
ety, and, ultimately, a victim of
payola.

These personas as well as the o]’
Moondog’s rocket to the heights
and depths of radio fame and mis-
fortune are all covered in John A.
Jackson’s just-released book,
“Big Beat Heat” ($24.95/Schir-
mer) — a 400-page work that si-
multaneously attempts to demyth-
ologize the man and restore him to
a respectable place in rock 'n’
radio history.

The author doesn’t overhype
Freed’s triumphs or turn a blind
eye to his shortcomings. What’s
more, Jackson’s even-handed
presentation of carefully re-
searched details enriches Freed’s
story by putting it into perspective
with not only the social tenor of his
times, but also those dozens of
other colorful characters from the
early days of rock ’n’ roll (32
pages of photos, extensive foot-
notes, bibliography, and discog-
raphy included).
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CURRENT

® DANCES WITH WOLVES (Epic Assoc.)

Single: The John Dunbar Theme/John Barry
® NEW JACK CITY (Giant/Reprise)

Singles: | Wanna Sex You Up/Color Me Badd

Other Featured Artists: Ice-T, Keith Sweat, Guy
® THE FIVE HEARTBEATS (Virgin)}

Singles: A Heart Is A House For Love/Dells

Nights Like This/After 7
Other Featured Artists: Patti LaBelle, U.S. Male

UPCOMING

® THELMA & LOUISE (MCA)

Single: Part Of Me, Part Of You/Glenn Frey

Other Featured Artists: Toni Childs, Charlie Sexton, B.B. King
® BACKDRAFT (RCA)

Single: Set Me In Motion/Bruce Hornsby & The Range
® JUNGLE FEVER

Single: Gotta Have You/Stevie Wonder (Motown)

Fever Returns To MTM’s WKRP

While Hesseman’s involvement

may be limited only to future guest
appearances, 'KRP vets Gordon
Jump (GM Arthur Carlson), Frank
Bonner (Sales Mgr. Herb Tarlek),
and Richard Sanders (News Dir.
Les Nessman) will return to the

new MTM-produced series on a
fulltime basis.

Look for the first episode to touch
on just about every issue that’s af-
fected radio in the decade or so
since the TV show last aired. And

will other well-loved 'KRP

characters be putting in cameos as

well?
i i ; s
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% TOP TEN SHOWS
;}; MAY 13-19
. 1LA. Law
260 Minutes
% 3 Murphy Brown

4 Movie (Sunday)
(“Knight Rider 2000")
5 Designing Women
6 Cheers
7 America’s Funniest People
8 Roseanne
9 Major Dad
10 Murder, She Wrote

Source: Nielsen Media Research

All show times are EDT/PDT unless oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the Mountain
time zone. All listings subject to change.

Friday, 5/24

e Mike + The Mechanics,
“Late Night With David Letter-
man’ (NBC, 12:30am).

¢ Roxette, “The Arsenio Hall
Show” (syndicated; check local
listing for station and air time).

Saturday, 5/25

e Ohio Players, "David Let-
terman.”

e Vince Gill and Albert Lee,
“American Music Shop” (TNN,
10pm EDT/7pm PDT).

e Texas Tornados, ‘The
Texas Connection” (TNN,
10:30pm EDT/7:30pm PDT).

Sunday, 5/26
e Gary Morris, Marilyn Mc-
Coo, and Doc Severinsen are
slated to perform on the “Me-
morial Day Concert 1991"
(PBS; check local listings for air
time).

Monday, 5/27

* Whodini, “Into The Night
Starring Rick Dees” (ABC, mid-
night).

Tuesday, 5/28

* Stevie Wonder, “Arsenio
Hall.”

« Michael Bolton, "The To-
night Show Starring Johnny
Carson’ (NBC, 11:30pm).

* B Angie B, “Rick Dees.”

Wednesday, 5/29
* Keith Washington, “Rick
Dees.”

Thursday, 5/30

e Lisa Fischer, ‘“Arsenio
Hall.”
¢ Pat Benatar, “Johnny Car-

son.
* Whispers, “Rick Dees.”

Space Aliens Are Killing

Our Celebrity Musicians!

op UFO researcher Heinrich
TZeIcher says he's discov-

ered evidence that “evil ex-
traterrestrial space forces” orches-
trated the fatal air crashes that
snuffed out the lives of some of
America’s favorite pop stars, in-
cluding Stevie Ray Vaughan, Rick
Nelson, Ronnie Van Zant, Otis
Redding, Buddy Holly, and Reba
McEntire’s band!

Dismissing the rival theory that
entertainers are involved in more air
crashes because they fly more of-
ten, Zelcher says there are “too
many astounding occurrences to
just ignore” that sinister alien forces
are involved.

“They all occurred in remote
areas, usually at night or when the
sky was overcast and with no logic-
al explanation,” says Zelcher. “And
in each case there were UFO sight-
ings or other supernatural occur-
rences reported in the area just be-
fore the crash” (National Examiner).

Rick Nelson Calling

Speaking of the late Rick Nelson,
his daughter (TV nun Tracy Nel-
son) says she was saved from can-
cer by a mysterious phone call from
her dead daddy!

Tracy says four years ago she
began having dreams in which Rick
would ring her up and beg her to go
see a doctor. She followed his ad-
vice, discovered she had Hodgkin’s
Disease, and was successfully
treated for the malady (Globe).

Madonna + Canseco

Madonna not only invited Oak-
land A's slugger Jose Canseco to
her NYC apartment for “a midnight
tryst” (three days after the stickman
had reconciled with his estranged
wife), she also arranged for a posse
of photographers to catch him
sheepishly leaving the building!

An unnamed friend says the Mar-
ilyn Monroe-obsessed Madonna
sees Canseco as her Joe DiMag-
gio. ""He's not wimpy like some of
the guys I've been with,” the singer
allegedly said. “He'll call me again
... | just know he will" {Globe).

Short Snorts

e Elton John will appear on an
episode of "Golden Girls” . .. in
drag (Star).

¢ Priscilla Presley has paid Col.
Tom Parker $7 million for a treas-
ure trove of Elvis memorabilia, in-
cluding her old love letters! She'll
display the booty at Graceland
(Star).

#
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BLACK MARKET MERCHANDISE
— Prince enthusiast Gord Erickson
paid a whopping $13,500 for a CD
copy of Prince's never-released
“Black’ LP — reportedly one of on-
ly 26 in existence. (The rest were
destroyed when Prince decided to
shelve the project in 1987.) Unfor-
tunately for Erickson, a Warner
Bros. source assures this week'’s
People that “considerably more”
than 26 discs were spared the in-
cinerator.

Rappers’ (Self) Delight

Didja ever notice that you never
really have to spend too much time
wondering whose rap album you're
listening to — because the artists
are amost constantly reminding
you? Following is a look at the num-
ber of times some of the most pop-
ular rap artists name-check them-
selves on recent LPs, courtesy of
the June Spin.

Artist/Album No. of mentions

MC Lyte/Eyes On This 181
Eazy-E/Eazy Does It 139
Queen Latifah/All Hail

The Queen 101

Monie Love/Down To Earth 91
Vanilla Ice/To The Extreme 88
Harmony/Let There

Be Harmony 63
Schoolly D/Am | Black Enough

For You? 60
M.C. Hammer/Please Hammer

Don't Hurt 'Em 59
lce Cube/AmeriKKKa’s

Most Wanted 51
Salt-N-Pepa/Blacks' Magic 45
Special Ed/Legal 44
L.L. Cool J/Mama Said

Knock You Out 41
Big Daddy Kane/Taste Of

Chocolate 31

R&R doesn’t run comic strips,
but we do take a comic trip each
week through the nation’s con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.




May 24,1991 R&Re 15

1990 Census Figures & Facts

hile some of the 1990
U.S. Census findings face
years of court challenges,

the following facts are in and
agreed upon.

» America’s population grew 1%
per year during the ’80s (slightly
slower than expected), bringing
the total U.S. population to just less
than 250 million.

» Cities in the West and South
grew 25% and 9%, respectively, in

lo

=

ek L

can skipped breakfast at
least 10% of the time —
the same figure reported when
. the question was asked back in
% 1984. Nevertheless, those
|

3 s .i«:,_.m§
In 1989, the average Ameri- |

Americans who do eat breakfast
are more likely to be eating
healthier and more diverse
foods than several years ago.

The three most common
breakfast foods (ready-to-eat
cereals, bread, and eggs) ac-
counted for just over half (51%)
of Americans’ breakfasts in
1989, down from 56% in
1984.

The following chart illustrates
the changes in the most popular
breakfast foods between 1984
and 1989. Figures reflect the
percentage of Americans who
report eating these foods.

1989 1984

Food

Ready-to-eat

cereals 22% 20%
Bread 19 23
Eggs 10 13
Fruit 10 8
Bacon/sausage/

ham 7 8
Hot cereals 7 5
Biscuits/bagels/

muffins 5

Note: The percentages of
Americans who reported eating
sweel baked goods or pan-
cakes/waffles/french toast for
breakfast did not change.

Source: MRCA Information Services;
Northbrook, IL

Iilumbé'r{' of
Unlisted Phones
Increasing

ore and more Americans
are opting for unlisted
phone numbers. In 1984,
only 21.8% of U.S. households had
unlisted numbers. By 1990, that
figure had climbed to 28.2%.
When it comes to the nation’s 100
largest metros, the Los Angeles/
Long Beach area has the greatest
percentage of households with un-
listed numbers (59.9%), trailed
slightly by Las Vegas (58.3%).
Conversely, Syracuse has the
fewest households with unlisted
numbers (12.2%).

Source: Survey Sampling; Fairfield, Ct

OVERVIEW

the '80s — faster than anywhere
else in the U.S. i

« Three states (California, Flori- |
da, and Texas) were responsible |
for more than half of the US.
population growth during the '80s.

» Suburbs grew 14% in the ’80s

faster than any other area.

» Married couples with at least
one child comprised 26% of all
families in 1990, down from 31% in
1980 (and 40% in 1970) |

» The increase in the number of |
single parents has slowed. In the
’80s, the ranks of single parents in- l
creased by 41% to a current total of
10 million. In the ’70s, the number
of single parents increased by 82%.

* The number of people per
household has reached an all-time
low, averaging 2.63 in 1990. The
previous figures were 2.76 in ’80
and 3.14 in ’70.

‘Sun watch’ '
Tells Time
‘N’ Tan |

ummer is blazing a trail
Sto our doors once again.

And if your listeners want
to play outdoors, but are con-
cemed about overexposure,
Torrance, CA-based Saitek In-
dustries has one possible
answer.

The “Sunwatch” sports a
built-in  sensor that lets you
know when your time in the sun
is done. All you have to do is
program the watch with your
skin type and your tanning lo-
tion's rating. The sensor will
monitor the ultraviclet B rays
{UVB), tell you how much time
you can spend outside, and
sound a buzzer to remind you
when it's time to go inside. Ob-
viously, the watch also tells the
time.

An ideal promotional item, the
Sunwatch also can be custom-
ized with your station's calls/
logp — provided you order
5000 at a time. Retail price:
$59.95. For more info, call
(213) 212-5412.

Long Distance
Dialing Up

ore people are reaching
out to touch someone
than ever before, accord-

ing to a recent survey by the NYC-
based Roper Organization.

In 1982, before AT&T broke up,
Americans reported making a
median of 1.8 personal long-dis-
tance phone calls to people 100
or more miles away in a typical
month. Today, that median stands
at 4.1 per person.

Furthermore, the number of
people who don’t make any long-
distance calls in a typical month
has likewise declined from 40% in
1982 to 25% today.

Top Ten Most & Least
Admired Professions

Rock Stars Outrank Car Salesmen!

of them would kill a stranger for $10 million. For the same pricetag, 10%

of Americans would withhold testimony that would allow a murderer
to go free and 25% would abandon their families. These percentages re-
main about the same all the way down to $2 million!

I ook around you. If there are 14 people in the room, chances are one

All of the above findings come from research conducted for a new
book, “The Day Americans Told the Truth” (Prentice Hall Press), authored
by J. Waiter Thompson execs James Patterson and Peter Kim.

The book also ranks which jobs Americans consider the most — and
least — prestigious. (See charts below.) Note that the professions were
graded in terms of honesty and integrity, with 4.00 the highest possible
point average.

Most Admired Least Admired

Fireman 3.07 Insurance salesman 1.76
Paramedic 3.02 Rock 'n’ roll star 1.72
Farmer 3.00 Car salesman 1.59
Pharmacist 2.91 Congressman 1.58
Grade school Local politician 1.52

teacher 2.88 Street peddler 1.45
Maiiman 2.82 Prestitute 1.24
Catholic priest 2.81 TV evangelist 1.19
Housekeeper 2.80 Organized crime boss .99
Baby sitter 2.79 Drug dealer 61
College Professor 2.77

www americanradiohistorv.com

Americans Prefer To Carry Cash

espite the convenience of

credit, direct deposit, and

ATMs everywhere you
turn, Americans still like to carry
some cash.

According to a recent survey by
the NYC-based Roper Organiza-
tion, Americans replenish their
personal cache of cash about once
a week. Although we pick up an
average of $52 each trip, there’s
usually only about $23 in our
wallets on a typical day.

Sony Unveils Mini
Disc Music System

Somewhat surprisingly, 54% of
Americans go to a bank teller to
withdraw funds, 22% use an ATM,
and 13% use a supermarket cash-
ier. Those who use ATMs are
mostly affluent, college-educated
professionals.

The majority of Americans
(60%) pick up money whenever
they happen to need it. Nearly
30% say they’ll refuel on payday,
and 7% say they’ll pick up cash
on another definite day

consumer requirements.”

tem that offers the sound quality and durability of optical discs as

well as the portability and shock resistance of compact cassettes.

The 2.5-inch disc provides up to 74 minutes of recording or playback.

According to the company, prerecorded discs can be manufactured using

existing CD production facilities. A different type of MD, one which uses
magneto-optical media, is used for recording.

Sony Corp. of America President/COO Ron Sommer says he doesn'’t

expect the MD to displace any current formats. “We expect [MD] to coexist

with CD, DAT, and other cassette formats, each of which meets specific

Sony plans to introduce the MD late next year. A company spokesman
says the price of a prerecorded MD will be comparable to that of a CD,
while a blank MD should cost about the same as a metal hi-fi cassette tape.

Prototype of Sony's Mini Disc player/recorder; (bottom, I-r) prerecorded
Mini Disc and blank recordable Mini Disc.

S ony recently announced the development of a Mini Disc (MD) sys-

o you sleep in the nude?

According to a recent sur-

vey by the New Bruns-
wick, NJ-based Bruskin Report,
16% of Americans do, up 4% from
1985.

Men are the ones changing the
statistics. Now, more than 25% of
U.S. males are stripping before
bed. The percentage of American

Méyohné‘ipsé:v Can’t Beat The Brand

ayonnaise not only is the

national condiment of

choice (more than 90% of
Americans use it), but also has a
greater degree of brand loyalty
than any other packaged goods
product — with the exception of
coffee.

Nearly two-thirds (62%) of
America’s mayonnaise users enter
the supermarket already knowing
the brand they want to purchase.
And a majority (56%) of all U.S.
shoppers say they buy only one

16% Of U.S. Sleep In The Nude

women who slept nude (6%) has
remained unchanged since ’85.

Nightgowns are the most popu-
lar sleepwear for women, favored
by 55%. Pajamas are next, worn
by 20%.

Those men who don’t sleep in the
buff wear pajamas (31%), under-
wear (29%), or a T-shirt and under-
wear combination (9%).

%

brand of mayo (top on a list of 12
items).

What’s more, mayonnaise eaters
are the most likely consumers
(53%) to wait for their preferred
brand rather than buy another if
the store is sold out. (Again, top of
the 12-item list.)

Paying extra for their favorite
brand is no problem, either. More
than half (51%) say some brands
are better and worth the extra cash
(top on a list of 16 items).

Source: Roper Organization, NYC
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WE TOLD YOU WE WOULD
BREAK THROUGH!

WE TOLD YOU TO STOP
RESISTING...AND WE STILL
WILL NOT LEAVE YOU
ALONE! !'!

JESUS JONES “RIGHT HERE,
RIGHT NOW" WILL BE THE
THEME SONG OF THE
SUMMER.

“RIGHT HERE, RIGHT NOW"

#1 NEW ROCK
WILL GO #1 AOR
MUST GO #1 CHR

NOW ON 113 CHR REPORTERS

DEBUT €&
P1 crarT DEBUT

P2 crarT DEBUT
AOR TRACKS 13-©
AOR ALBUMS 13-

SPECIAL THANKS TO KRBE/HOUSTON PD
STEVE WYROSTOK FOR HIS SPECIAL REMIX...
GET A HOLD OF IT NOW!

SBK Records

FROM THE DEBUT CD & CASSETTE, DOUBT.
PRODUCED BY: MIKE EDWARDS.
MANAGEMENT: GAILFORCE MANAGEMENT, LTD.

) |
——

STREET

-Second Round Of GN’R Suits Coming?

MMS/Cleveland’s agreement with
Geffen to “fully cooperate” in
nailing the parties involved in

supplying the illegal Guns N’ Roses tapes
(see Page 1) means that Geffen can move into
Phase 2 of its legal plan.

ST hears those parties include a
competing record company (rumored to be
Mercury) and an individual promotion person.
Expect the suits to be filed soon, as Geffen
pledges to take this all the way.

Many industry heavies are having a hard
time with Billboard's new “SoundScan” point-
of-sale chart. ST has learned that a highly
critical memo from WEA head Henry Droz was
leaked to the L.A. Times and will be part oi a
story — due this week — containing extremely
negative comments on the new chart.

Rumors

¢ Will Epic Sr. Dir./AOR Sky Danlels jump to
PLG as VP/Promotion? Word is it's not a done deal

yet.

¢ |s RCA Nat'l East Coast AOR Dir. John Sigler
heading to Giant for Nat'l AOR/Alternative Dir. duties?

s is Elektra AOR honcho Steve Schnur eyeing
Chrysalis Midwest rep Victor Lentini to succeed
Capricorn-bound Jetf Cook?

¢ |s former Hot 94.7/Chicago OM/PD Ric Lip-
pincott weighing an offer to join Jetf McClusky & As-
sociates and start up an AC promo/marketing depart-
ment? Are Morgan Creek and Zoo Entertainment
also chasing him?

¢ |s FLY92/Albany OM/morning man Todd Pet-
tengill headed to mornings at WIOQ/Philly? ST hears
he'd like to segue to 'IOQ, but he's locked into a
FLY92 contract — for now.

¢ KKFR/Phoenix APD/MD/night jammer Paco
Lopez will exit as soon as he finalizes his new deal at
another major, Could that be the APD/afternoon shift
at WPGC/Washington? ST hears former crosstown
KOY-FM personality Monsoon Eddie is already set to
replace Lopez.

¢ Why has ex-WOMX/Orlando PD Brian
Thomas been in Dallas all week? Was he on a short-
term consulting project?

* |s Park Broadcasting’s New Rock KJJO/Min-
neapolis considering a move to CHR? Calls to GM
Tom Tucker brought nothing but denials.

¢ Wasn't that KDWB/Minneapolis APO/MD/mid-
day man Mr. Ed Lambert spotted at WEGX/Philly?
Well, yes, but Lambert’s not leaving KDWB, so nuke
those rumors that 'EGX APD/MD Jay Beau Jones is
about to exit. Jones will be coming off the air, but has
a contract through June 1992.

Meanwhile, KDWB has plugged KRNQ/Des
Moines afternooner Ray Bell into late-nights.

¢ |s CHR KXYQ/Portland heading in a more
adult direction? Will the station go AC? PD Jim Ryan
denies all, telling ST, “We're just going more
mainstream.”

{ \L\—"‘u’ \\d\"\ e -~ S \\\z A

THE MOST POWERFUL PRODUCTION

QWERTY DARN QUICK — WHJY/Providence re-
cently celebrated Secretary’s Day by holding its sec-
ond annual Typewriter Toss. As this action-packed
shot shows, cherry-picked contestants were lifted 70
feet in the air, where they attempted to chuck the
symbol of professional servitude onto a beckoning
| target below.

ST hears that legal reps for the individual
Eagles members support filing a suit against
Unistar over the net’s broadcast of an
unauthorized Eagles program. Unistar supremo
Nick Verbitsky told ST, “The show is over
two years old and the suit is totally without
merit."”

’ Windy City Hot Seat {

Hot 94.7/Chicago PD update: WNCI/
Columbus and Nationwide Regional PD Dave
Robbins reportedly has turned the deal down,
since Cap Cities/ABC corporate says that
changing the calls back to WLS-FM is not an
option.

ST also hears that the job has been
offered to WHYT/Detroit PD Rick Gillette, but
word is he passed on it. Meanwhile, KPLZ/
Seattle PD Casey Kedting was spotted in the
building, but then so were former WKBQ/St.
Louis PD Lyndon Abell, G105/Raleigh PD
Brian Patrick, Hot 102/Milwaukee PD Greg
Cassidy, WZPL/Indy PD Don London,
and Adams Communications VP/Programming
B.J. Hunter.

As you scan this sentence, ST hears the
field is being narrowed to three candidates, all
of whom will be meeting with Group i
President Norm Schrutt in the selection of a
finalist, Continued on Page 18

ON ROCK & ROLL RADIO

JOE KELLY

(708) 295-8610



7 _' CHR BREAKER
- * CHR®-9

gl P2 cHART@®  9th HOTTEST CHR - 28 HOTS!!

PRO-FM deb 35 KBEQdeb28 AC&
Q102 add 33 WKBQ 29 AOR TRACK O
WPHR deb 23 Y108 deb 29

\ s WNCI 18-14 KISN 20-16
MTV ACTIVE ROTATION AND VH-1
MARC COHN

‘“WALKING IN MEMPHIS*>?

118/58
A MOST ADDED CHR TWO WEEKS IN A ROW

KKBQ deb 30 Q106 KWOD deb 29
Q105 add WERZ deb 29 HOT949 21-11 HOT
KDWB add 999KHI deb 24 WPRR add 28

mmmmmmniinn

mmmmmmmmnnis

WKBQ add 26 195 32-28 KAKS deb 29
Y108 add WABB 30-21 KISR 31-25
KKRZ deb 30 WOMX deb 28 AND MORE
KISN add K92 deb 27

JUST ADDED AT MTV

ITHE ESCAPE CLUB
“I’LL BE THERE”’

OUT OF THE BOX AT:

WNCI KTUX KNIN Y94

KZZB WWFX WBWB WPFR
WZYP KCHX WLRW KFBQ
WQUT KNOE KLYV KTMT

¢ Featuring Paul Carrack
: on vocals

MIKE & THE MECHANICS
‘“EVERYBODY GETS A SECOND CHANCE”’
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"I CAl
DESCRIBE HIM
IN THREI

WORDS: |
BLOOD, SWEAT]|
AND HITS." |
-ALICE COOPER

$

Eiektra
1990 FLERNTRA ENTERTAINMINT
A VISION OF WARNER COMMUNICATIONS, N

STREET TALK.
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YOU NEVER SAUSAGE A SIGHT — When WEGX/Philly held its Most Outrageous contest, the dude who turned
himself into a “human hotdog” didn’t even win! As two of the contestant’s tasteless buds apply the condiments, the

Philly Phanatic and WEGX's John Lander — he's the one holding the microphone — relish the thought.

Continued from Page 16

Despite the recent legal tussles between
MCA and Motown, ST's all-seeing eye

spotted MCA Records Prez Richard Palmese

and Motown Prez/CEO Jheryl Busby in a
warm embrace at the City Of Hope kickoff
luncheon for this year’s Spirit Of Life
Honoree, MCA Music Entertainment Group
Chairman Al Teller, at the Four Seasons
hotel in L.A. on Monday (5/20).

} MclLeash Unleashed ‘

WGFX (The Fox)/Nashville PD Lauren
McLeash confirmed this week that she's
leaving the Classic Rocker, but not because
of recent speculation concerning a format

Rumbles

* KVKi/Shreveport PD Ray Waldon becomes
the new PD at KSMB/lLafayette, LA. He replaces
Steve Small, who exits.

* Former KZZP/Phoenix APD Chet Buchanan is
headin’ back to KUBE/Seattle for MD/night rocker
duties under the nom de air Jerry Hart. Current KUBE
MD Vic Oriando moves into production.

e UC WHQT/Miami morning talent Guy Black
adds MD duties, replacing Mark Andrews, who
segues into the newly created position of Program-
ming Assistant at the EZ Communications outlet. An-
drews will continue to produce Black's moming
show.

* Y108/Denver parttimer Randy Logan be-
comes APD/MD/midday personality.

* WWWV/Charlottesville, VA OM Jay Lopez
takes the PD post at WRXL/Richmond. He will not be
replaced.

* Mere weeks after announcing a corporate
policy dropping all programming consultants, Acker-
ley has inked Pollack Media Group to consult AOR
KGON/Portland.

change once Vic Rumore’s deal to buy the
station closes in June. “He assured me (and
the staff) that there’ll be no format changes,”
MclLeash told ST.

So why is McLeash exiting? To accept
another PD post at a Classic Rocker in a
larger market. Might she be headed for
WAFX/Norfolk? Details by early June.

And . . . speaking of Rumore rumors,
ST's D.C. ears hear that Mr. Rumore is
discussing a deal to purchase Nationwide’s
WKZL/Winston-Salem.

KFI/L.A. PD George Oliva has resigned
the Talk station. No replacement named vyet.

Judy Carlough has exited the VP/GM
spot at all-Sports XTRA (AM)/San Diego, but
will consult the “Mighty 690 and its Noble
parent. Station Prez Tom McKinley will add
GM duties while searching for her successor.

} Back From The Dead <

The proposed sale of heritage AOR
WDHA/Dover, NJ from Drexel Hill
Associates to Signal Communications —
officially declared dead just three weeks ago
— magically revived itself and closed last
Thursday (5/16). “They came back with an
all-cash offer we just couldn’t refuse,”
explained Drexel partner Bob Linder.

Concurrent with the close, interim PD Vic
Porcelli received the permanent nod.

Former “AM New York” and “AM Los
Angeles” TV host Cyndy Garvey will preside
over the ABC Talkradio 7-10pm slot vacated
by Sally Jessy Raphael until permanent host

Deborah Norville arrives in September.
Continued on Page 20
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SuperRatings!-
Setting A Higher Standard of Excellence ™

* Bi-monthly Radio Ratings = 24hr. Ratings Hotline (800) CALIL-NEWS
* Synchronous Statistics (sm) & Correlative Trend Analysis (sm) i

e LifeValues (sm) Custom-Tailored Lifestyle Research
= Now sampling over 250,000 respondents annually.
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\_POST OFFICE BOX 12, LOS ANGELES, CA. 90053 - 1-800-824-9999 J
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| MOST ADDED AGAIN!!

NOW ON 84 CHR REPORTERS

INCLUDING:
PRO-FM add
KDWB deb 26
WKBOQ 35-27
Y108 add 30

KISN deb 28
WNNK add
PWR92 add

98PXY add
WKRZ add
WSTW add
B93 add 33
K106 add
KZZB deb 40
KZ106 add
G105 add

WZYP add
WQUT deb 33
KKYK deb 28
99WAYS add
7102 add
KTUX deb 34
WKDD add
WRQK add

96STO deb 40
KQKQ deb 20
KKHT add
WRON add
KKRD deb 35
KZZU add

...AND MANY

- l'llﬁhs“

WRHT deb 37 WPXR add
WLAN deb 40

ASSOCIAD
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MAJOR U S. TOUR
COMING SOON!

- MOST ADDED!
- 29 CHR REPORTERS!

KIIS 999K HI1
KISN WPST
KUBE KZFM
TIC-FM KPRR

AC BREAKER

AC CHART: DEBUT &)
AC MOST ADDED!

CHR

FIRST WEEK

INCLUDING:
WBLI
PWR95
Y100

Ly . ? At , Dave Sholin

- --'—' - b K [ e~ .
IR The Gavin Report Orh]nary Average Guy

*“Oh boy, that wacky creator of songs like ‘Life’s Been Good
i To Me’ is at it again. Thumbing his nose at glitz and
l glamcur, Joe gets down with “‘the people,” acknowledging
PR millions of ‘regular Joes.” Expect phones and sales for a
S track that family and friends are gonna want to play for
i each other.

AOR TRACKS
e

#1 MOST
REQUESTED
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KZ106 add 19
WOQUT add 39
WROQK add

s
3

R ALREADY ON:

KATM add 25 HOT
WPRR add 35
KNIN add

KFMW add pyramid |
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2102
G105
K107
WKHI

PWR99
Y95
BY4
WXKS
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HOT 91.7
KKBQ
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195
WABB
WTIC

WOKI
KSND
KKRD
KZHT
WMXP

WZ0U
KUBE
PWR106
KS104  WKSS
KRBE KLUC
PWR PIG WDJX

AND LOTS MORE! || %
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FIRST WEEK 70/61
A MOST ADDED CHR

STREET TALK

Continued from Page 18

While the Minneapolis Tribune has been
hinting that K895 morning man Chuck Knapp
is looking to make a crosstown move, inside
word is that Knapp's going through contract
negotiations and that you can look for a
favorable outcome.

l } WDFX Back To Hoker? {

Word is that the sale of WDFX/Detroit
from Hoker Broadcasting to Sherman
Broadcasting is now all but dead in the
water. Sherman couldn’t make the May 15
expiration date on the latest contract
extension, but late news has Sherman taking
one more run at WDFX.

Failing this last-minute attempt to sell the
station, will Hoker keep 'DFX or strike a new
deal with another interested party?

With WMC-AM & FM (FM100)/Memphis
OM Randy Lane joining Vallie Consulting,
several people have already surfaced as his
potential replacement — including Stoner
VP/Programming Smokey Rivers.

Ex-B100/San Diego OM/PD Mike
Novak’s market non-compete was lifted, so
he’s pursuing several options in San Diego.
Novak’s name also has surfaced in Phoenix
and SF.

} More KLSX Stern Talk {

KRLA & KLSX/L.A. VP/GM Jim Freeman
tells ST that a much ballyhooed off-site
meeting with the KRLA airstaff doesn't mean
a format change is coming to the Gold outlet.
Freeman also indicated that discussions with

| Howard Stern about doing mornings at KLSX

are still ongoing.

Meanwhile, KLSX PD Andy Bloom took
to the airwaves from 8-10pm Sunday (5/19)
for a one-time feature called “Ask The
Program Director.” Bloom fielded input from
listeners on where to take the Classic

Rumbles, Pt. Il

* Hot 94.9/Chicago Production Dir. David Esch
segues into the same duties at crosstown WPNT
(The Point).

e Look for CHRs KMCK/Fayetteville, AR and
co-owned B98/Ft. Smith, AR to begin simulcasting
real soon.

o WGGA/Gainesvllle, FL signs on as a 100kw
CHR under PD Deana Martin.

* WOMP+M/Wheeling PD Chuck McGee exits.
MD Alan Pettit becomes interim PD.

¢ Country KDEO/Honolulu is going to an “all-re-
quest format” under its new ownership.

® Mutual late-night talk host Larry King moved
his L.A. home from KFl to crosstown KMPC this
week. Meanwhile, former KHJ-TV/L.A. (now KCAL-
TV) sports anchor Scott St. James rejoins KMPC for
a daily four-hour {4-8pm) sports show,

e Longtime KRTH/L.A. ND/morning news per-
sonality Claudia Marshall is joining KXL-AM & FM/
Portiand in a similar position.

Vv
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A Batter Idea

o whet appetites for the new Van Halen single,
T“Poundcake." the oven-lovin' folks at Warner
Bros. shipped selected programmers actual 16 oz.
poundcakes — the day before the disc’s radio release.
Adding more bounce to the ounce — and swallowing
up Promo Item O' The Week honors in the process — the
one-pound packages sported custom-printed tops
emblazoned with the group's logo and single’s title as well
as the mouth-watering slogans ‘‘Home Grown And Down
Home'' and ‘‘Still Cooked From An Oid-Time Long Lost
Recipe.’’
Lift the lid and you'll find the top o’ the tastycake
sports a red-dye rendering of the group’s familiar logo as

l well. Urp '

Rocker. Bloom's most quotable response:
“KLSX is becoming what KMET (former
heritage AOR, now NAC KTWV) would be if it
were around today."

Jim Herron’s appointment as PD at KDBK
& KDBQ (Double 99)/SF (see Page 8) clears
the way for exiting PD Larry Berger to set up
Berger Broadcast Consultants. Reach him at
(415) 441-3950.

KTXY (Y107)/Jefferson City, MO PD
Bobby Jackson is upped to Brill Media
Group Program Coordinator. He'll relocate to
KUADI/Ft. Collins, CO, where he'll also
oversee KLIK/Jefferson City, WIOV/Reading,
and WAVC/Duluth. No replacement named at

Y107.

WMXJ/Miami morning dudes Sonny Fox
& Ron Hersey were talking on-air last
Wednesday (5/15) about Queen Elizabeth’s
forthcoming visit to the city (5/17) and made
an oblique reference to the movie ‘“Naked
Gun,” wherein Reggie Jackson plays a
hypnotized baseball player who's programmed
to assassinate her Royal Highness. The pair

On Her Majesty’s
Secret Service

Continued on Page 23
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Have a Party for your Listeners
and Blow the Competition Away !!!
WE’RE BAD, WE’RE NATIONWIDE!

Perfect for Dance, Urban, CHR & Country Formats
Party Indoors or Out for 250-5000 Special Guests
Unique Sponsorship Opportunity Means
Wild Video Dance Party Pays for Itself.

Thumping Sound. Spectacular Lighting.

Huge Movie Size Vid¢o System
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BRIAN WINTHROP INTERNATIONAL. LTD.
700 Canal Street « Stamford, CT 06902

Phone: (203)325-3505




" KEITH WASHINGTON

“KISSING YOU”

The new sing € from the
albur Make Tane For Love

No. | Urban
Over 250,00C Sold

WXKS add KGCI on WQXA 24-21 WHHY add
WPGC 1814 KMEL 19-16 KiX106 add KOMC add
WNVZ 33-26 HOT977 on KZFM 37-28 KYRK deb 35
WHYT add WKSS 26-19 KPRR deb 25 WFHT add 28
KKFR 32-29 WHMXP add WZ'YP add

TOMMY PAGE

"WHENEVER YOU CLOSE YOUR EYES”

The first single from th2
new album From The Heart

| ‘

. KRBE d=b 34 KPLZ on K107 add XISR add
PWR96 add WRHT add 30 KCAQ add XNOE add
KKRZ on HOT95 add WHTO acd 37 XL93FM add
KMEL add CK105 34-28 WIMX add XG95 add
SIGNIFICANT ACTION 24/13 EYran ;

WA

© 1991 Sire Recordas Company .
s

The firs: single from tre
album kEigh Civilizatioa

Y100 29-21 WHHY add WHTO add
WERZ 30-27 WILQ add KAKS deb 3%
WQGN 3835 WGRD deb 34 KISR add
G105 deb 32 WPRR add 33 WVBS add
HOT95 add WWFX 40-30 KG95 add

M - b ‘ ONE OF THE “MOST ADDED" AC

GARDNER COLE

"WHATEVER IT TAKES”

The new single frcm the
album It’s My L'fe

“Great initial phones with an awesome funky '90's
beat. Gardner Ccle is working real well for us.”

Debut 27 Rick Thomas, D KOY-FM/Phoenix

Q105 CK105 KYRK WPRE

Q102 KKMG KCAQ wQID

FM102 B95 HOT949 SLY96 Watch for the video directed by Lisa Bonet]
WFMF K_UC

@ ©1991 Warner Bros. Records



SOLAR ECLIPSE
ROCK RADIO FESTIVAL
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6 HOUR CONCERT EVENT
ACEIEBRATION OF THE FINAL SOLAR TCLIPSE OF THE CENTURY
FEATURING SOME OF THE GREATEST LIVE PERFORMANCES OF THE LAST 20 YEARS
PLUS TIVE REPORTS AND FTEATURES TROM THE PATH OF THE ECLIPSI

\
IT COULD ONLY COME el(‘) FROM WESTWO0OOD ONE
A

IN THE US A CALL 213840 4000. FAX 213 204-4375. IN CANADA CALL S.B.S. 416-597-8529.




STREET TALK-

Continued from Page 20

then began to chant Jackson's big line from
the flick, “l must kill the queen, { must kill the
queen.”

Morning sportscaster Tony Segretto then
pointed out that Jackson would attend a
baseball game that the Queen was scheduled
to take in that weekend.

Within minutes, local Secret Service
agents were at the station, interrogating Fox &
Hersey, VP/Programming Rick Peters, and PD
Bill Stedman for more than an hour before
being satisfied that there was no conspiracy.

Bill Hein and Joe Regis's Los Pictures
Corp. has completed its purchase of Restless
Records from Capitol. The 16-employee
company — which has 360+ titles in its
catalog — will focus on 20 rock, aiternative,
and metal releases per year, working out of its
new Hollywood offices. A new distribution
agreement is expected soon.

} Sorry, Wrong Number ‘

During Arbitron’s random calling process
to place diaries, the ratings service reached
the hotline at AC WPNT (The Point)/Chicago.
PD Harv Blain reluctantly declined to
participate, telling Arbitron whom it had dialed.

OK, so all those video demos for new
MTV VJs don't get sent to L.A. (as mentioned
in ST last week). Instead, send your tapes to
MTV VJ Search, 1515 Broadway, NY, NY
10036.

Meanwhile, MTV disputes last week'’s item
about its subscriber base shrinking and VH-1
making up the loss. According to subscriber
contracts in May 1990, MTV was in 51.5
million households, and VH-1 in 36.8 million.

Records

e Columbia Twin Cities promo rep David New-
mark transfers to Dallas for local promo duties.

* Capitol Detroit promo rep Chuck Swaney ex-
its for the same duties at Mercury.

* The new PLG Denver promo rep is David Bar-
bis {son of WB AC VP/Promo Dino Barbis), coming
from an internship with WEA in SF. Also new to PLG:
Kimberly Sanderson, who takes on St. Louis/KC
promo duties, coming from RPM Promotions.

* Zoo Ent. VP/Black Music Promo Jesus Garber
hires his first two regional R&B promo managers, both
of whom come from A&M. Clinton Harris will con-
tinue to cover the Southeast, working out of Atlanta;
Chris Barry will handle the Mid-Atlantic reglon, bas-
ing in DC.

And . . . Zoo captures its own entire publicity de-
partment with the hiring of Epic West Coast Media
Relations Mgr. Hanna Bolte as Nat'l Dir./Publicity and
her assistant, Leah Horwitz, as Nat'l Publicity Mgr.
Both will report to VP/Artist Development Bud Scop-
pa.

* Rita Cox, formerly of Big Chief Records, has
joined TVT Records’ national promotion team.

* Rough Trade has entered Chapter 7 bankrupt-
cy, and its NY and SF offices are closed. While the
UK office remains active, its Rough Trade Distribu-
tion operation has ceased to function and the 70 la-
bels (including Mute and 4 A.D.) Involved are moving
to Pinnacle Distribution.

* RS is restructuring its sales department to
work more closely with the CEMA branches, and will
add a second Nat'l| Sales Dir., who'll be based in L.A.
— Derk Graham remains Nat'l Sales Dir., based in NY
— plus two local sales managers. Look for a newly
created Nat'| Mktg. Dir. post to be filled from within.
Meanwhile, IRS West Coast Regional Mktg./Sales
Dir. Bob Goldstone exits.

* Erstwhile WTG A&R honcho Terry Gladstone
- former personality at such Southern Cal AOR stal-
warts as KLOS, KMET, and KGB — joins Multi Media
Industry Analysts to head its Pop/Rock division.

oEdens Broadcasting elevates Gerry Wall to VP/Program-
ming and Kevin Weatherly to PD of Q106/San Diego.

o

eCharlie Van Dyke named Corporate VP/Programming for the
Broadcast Group.

§ %

o Mark Fowler sworn in as FCC Chairman.

eBert Wahlen elevated to VP/FM Stations for Westinghouse
Broadcasting.
. eBob Hattrik promoted to Doubleday VP/Programming.

Jump To It

Charter Broadcasting employed the inestimable talents of
Gordon Jump (GM Arthur Carison on ““WKRP In Cincinnati”')
to promote its stations in several TV spots. The "Big Guy" cam-
paign later would be made available to other radio companies.

.

o Gary Stevens upped to Sr. VP of Doubleday Broadcasting.
oCharlie Cook elevated to PD at WWVA/Wheeling, WV

h

As of May 1991, MTV had 55.1 million
homes and VH-1 was wired into 41.8
households.

As the major labels continue their quest to
find new ways of bringing music to America’s
consumers, consider these future possbilities:
ST hears that several WEA labels will have
their own individual music channeis when
WCI's 150-channel Manhattan Cable fiber-
optic service becomes available.

And . . . word has it that MCA is
investigating leasing a DAB facility to serve as
the label’'s own radio station.

} Totally Tubular <

“The Adventures Of Mark & Brian,”
featuring KLOS/L.A.’s morning duo, has been
picked up by NBC-TV to begin airing at 7pm
this fall — opposite “60 Minutes.” Good Iuck,
guys.

Meanwhite, Time members Morris Day
and Jerome Benten will star in “Hotel Dicks.”
The sitcom — centering on a pair of hotel
detectives — is one of 10 backup series that
the Fox net has ordered up for fali.

Finally, the International Rock Awards will
bestow Pete Townshend with its Living
Legend honors when the special ABC telecast
takes place June 12. Sting, Roxette, the
Scorpions, and ZZ Top-are set to perform at
the London event.
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The Atlantic Group hosted a show/party at NYC’s Lonestar Roadhouse to mark the release of “The Complete Stax/Voit
Singles: 1959-1968.” Onstage after the Stax/Volt Revue’s all-star gig are (I-r) Booker T, Jones, comedian Richard
Lewis, Phil Collins, Sam Moore, Booker T. & The MGs’ Steve Cropper, and Atlantic Records Co-Chairman/Co-CEO
Ahmet Ertegun.

Baumgartner
Continued from Page 1
“My career’s been on quite a
rocket ride in the past few years,”
said Baumgartner. “I'm so happy
to be working with Donnie Ienner
... Im getting an unbelievable
education from someone with such
integrity.”

Baumgartner, who programmed
KSJO/San Jose and was MD at
KSFM/Sacramento, joined Colum-
bia in 1978 to handle local duties in
San Francisco. He’s risen through
the ranks and became VP/Promo-
tion last year.

Indecency
Continued from Page 1

In rejecting ACT’s charge that
the FCC’s definition of indecency is
overly broad because it bars some
material with social merit, the
judges said that even socially bene-
ficial broadcasts can have a nega-
tive impact on children. As to the
vagueness charge, the panel noted
that the Supreme Court has previ-
ously found the Commission’s def-
inition acceptably narrow.

Attorney Tim Dyk, who repre-
sented the plaintiffs, downplayed
the significance of the definition
ruling, noting that the court was
bound by earlier decisions on the
issue. “We still think [the defini-
tion] is unconstitutional, but that’s
not the story today. If the Commis-
sion wants to make a big deal out of
it, fine.”

FCC General Counsel Robert
Pettit said the agency is still re-
viewing the panel’s ruling and has
not decided whether to appeal to
either the full appeals court or the
Supreme Court. However, one
highly placed source said the Com-
mission is leaning toward an ap-
peal of some sort.

The ACT suit, filed by a coalition
of 17 broadcast and civil rights
groups, stems from a 1988 law
championed by Sen. Jesse Helms
(R-NC) that ordered the FCC to en-
force its indecency rules on a
24-hour basis. Among the members
of the ACT coalition are: NAB, In-
finity Broadcasting, Cap Cities/
ABC, NPR, RTNDA, and the
ACLU.

Henderson

Continued from Page 9
with her strong set of industry con-
tacts to make Susan the well-
rounded leader we need.”

KUKQ & KUPD

Continued from Page 3 *

Jackie Grimm and Ruth Clifford,
who, along with Clifford’s late hus-
band, had previously owned the
stations.

The FCC had balked at having
Melton as 50% owner when Tri-
State purchased the stations out of
receivership in 1974, due to rules vi-
olations while he managed the
combeo for its previous owner. The
sale to Tri-State was approved with
John Norris listed as 100% owner.

Melton was to remain as a sales-
man, but testimony from former
employees convinced the FCC that
he continued to exercise a manage-
ment role. And the Commission
characterized as “misleading” a
1978 transaction in which Melton
acquired a 49% stake in the licen-
see for $114,556. The FCC noted
that the combo was listed for sale
two years later with a price tag of
$6 million-$7.5 million.

Significant Issues

“We will be appealing,” Tri-
State attorney Tim Dyk told R&R.
Dyk said the case was unusual be-
cause the challengers were former
owners and raised significant is-
sues “for the process in general”
regarding license challenges at the
FCC. Melton and Norris declined to
comment on the ruling.

“Our clients are very happy,”
said Clifford Harrington, who rep-
resented the Grimms and Clifford.
Although he also expects the case
to drag on through more appeals,
Harrington said he was pleased
that “at all three levels of the FCC
the decision has been the same.”

An administrative law judge, the
FCC’s Review Board, and the full
Commission all ruled that the chal-
lengers should receive the licenses.

Patrick
Continued from Page 3
spectrum-based technologies. The
tie that binds is that we believe
spectrum-based technologies will
continue to increase in value and
importance in terms of distribution
mechanisms.”
The Gang’s All Here
Several other Patrick-era FCC
veterans will join him in the ven-
ture. Lisa Hook, his advisor on
mass media issues during his
chairmanship, has been named
COO. Alex Felker, a former Mass

Media Bureau chief who has been
employed by Washington law firm
Wiley, Rein & Fielding as an engi-
neering consultant, will be VP/
Technology. Douglas Minster, an
ex-Mass Media Bureau attorney
who has been working with Pat-
rick’s consultancy, will act as an
advisor.

Patrick will close Patrick Com-
munications,. the consultancy he
formed after leaving the FCC in
1989. Among the firm’s principal
clients were Time Warner and
Westwood One.

RAB
Continued from Page 3

» Texaco, up 282.5%, fueled a
32.3% overall spending increase for
the gasoline and oil sector.

» Taxpayers invested in radio, as
major recruiting campaigns for
the U.S. Army and Navy helped
boost government ad spending by
27.2%. State lottery ad spending
was also up.

* Leaf Candies, whose brand
names include Pay Day candy
bars and Milk Duds, topped radio
spending in the confections sector,
which grew overall by 26.8%.

® Coca-Cola jumped ahead of
rival Pepsi in 1990 radio spending,
as the soft drinks and bottled water
category grew by 22.9%.

As reported earlier (R&R 2/8),
the RAB pegged overall national
spot revenue growth at 6.3% for
1990, while local sales gained 4.9% .
Total radio revenues wereup 5.2%.

RAB’s latest analysis found that
radio’s biggest advertising cate-
gories — food products, automo-
tive, travel and shipping, beer and
wine, and consumer services —
were relatively stable last year.
The big five, collectively, increas-
ed spending 1.7% in 1990.

There were some big cutbacks
last year in top 25 sectors hit early
by the recession. Jewelry com-
panies slashed ad spending by
35.4% , apparel and accessories ad-
vertising dropped 11.9%, retailers
trimmed national spot buying by
112%, and the sector including
household furniture and appliances
fell by 10.1%.

Chrysalis

Continued from Page 3

the title VP/CHR. He combines ex-
perience and enthusiasm — un-
beatable!

“And the rock format just got
harder with the appointment of
Dave Ross as National Director/
AOR. His passion for music, his
work ethic, and his intensity will
bring the Chrysalis rock roster to
new highs.”

Carroll was Director/National
Promotion, West Coast. He joined
in June '89 after five years with
MCA and posts at Warner Bros.
and Capitol. Ross was Direc-
tor/AOR, West Coast. He started at
WMET (now WNUA)/Chicago and
joined Chrysalis in 1986. He was Di-
rector/Promotion at Def American
for a year and returned in June ’89.

Geffen

Continued from Page 1

Geffen filed suit last month. The
albums ‘“Use Your Ilusion” I & I

are due to be released at the end of
July.

Hedges
Continued from Page 8

the flagship station for the Dallas
Cowboys. Hedges noted, “This is
what the big station in a market
needs to do. KVIL’s appropriate to
carry the games and provide our
particular enthusiasm.”

Hedges will continue with his Mi-
chael Hedges Inc. consultancy,
maintaining about six projects.

Cook

Continued from Page 8

label,” said Cook. ‘“The muscle of
the finest distribution, in WEA, and
the legendary Warner Bros. Rec-
ords make for an unbeatable
team.”

Cook has also worked for Arista
Records. One of his early music
gigs was with a band called Ener-
gy, which featured the late guitar-
ist Tommy Bolin.
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Emotional Marketing

‘Promotional Terrorist’ Ideas For Increased Station Visibility

Marketing has become such an important part of ev-
eryday radio it’s hard to believe that only a few years ago
PDs concentrated on music, keeping DJs’ language in line
and deciding how much money to give away when listen-
ers answered their phones with the ‘“phrase that pays.”
But today is different — PDs must be emotional in their

marketing.

Continued fragmentation of
almost all formats, new signals
and move-ins, and the recent in-
troduction of more sophisticated
owner/operators have changed the
face of marketing. Today’s PDs
need to draw upon their emotions
as they work closely with their
sales managers and promotion/
marketing directors.

Those who practice emotional
marketing understand how to
breathe life into a promotion. Pro-
grammers using direct marketing
techniques — including television,
outdoor, direct mail, frequent
listener database marketing, tele-
marketing, cable television, and
ratings tools such as Fingerprint —
understand its premise. It’s also
important that they understand
how to translate the excitement to
the air.

Marketing isn’t as simple as buy-
ing a couple of television commer-
cials or popping up some bill-
boards. The first question to ask is
whether the product is right. The
quickest way to kill a bad radio sta-
tion is to tell people about it; this is
why you should never promote a
station before you’ve confirmed
the product is right on target.

After your management team
reaches a consensus that the prod-
uct is right, you must agree on your
marketing strategy. What do you
want to accomplish? I'm a strong
believer in promotional terrorists.
These individuals have the ability
to generate top-of-mind awareness
and tune-in for a radio station while
spending few external marketing
dollars.

m;_ v_ R

Those who practice
emotional marketing
understand how to
breathe life into
a promotion.

Terrorist Tricks

A true promotional terrorist has
the ability to steal a competitor’s
promotion without offending the
presenter, while protecting the sta-
tion’s image and broadcast license.
Below are several ideas for the
promotional terrorist:

* Super Sign-Up: This promotion
is a great cume-builder — it puts
your call letters everywhere. Tie in
with a client and distribute posters
that display your slogan and calls/
frequency. Encourage listeners to
hang these signs (or their own) in
their windows at home or at work;

66]

[Promotional
terrorists can]
generate top-of-
mind awareness and
tune-in — and steal
a competitor’s
promotion without
offending the
presenter — while
spending few
external marketing
dollars and
protecting the
station’s image
and license.

have businesses use their mar-
quees to duplicate the Super Sign-
Up.

¢ “Do Anything’’ Campaign:
This is a simple way to hide all of
the clutter a morning program
must carry. For instance, you may
need to give away a chauffeur-
driven limo, roses, breakfast at a
local restaurant, or a window-
cleaning service. The hook is:
“We’ll do anything to get listen-
ers.” It becomes a tongue-in-cheek
radiothon and can be cute. Keep in
mind that the purpose is to hide
clutter as well as create talk; that
means you can do no more than
one of these in any four-week
period.

* Movie Marketing: This ap-
proach goes beyond presenting
movie trailers. Get involved with a
movie theater that allows you to
play tapes of your station prior to
the movie. Intersperse jingles and
station IDs between songs. The
captive audience may leave the
theater after the show and tune to
your station in their cars.

¢ Automobile Listening: In-car
listening can be improved by show-
ing listener usage. Depict an in-
dividual in a television commercial
listening to your station. Tie into
car washes by having employees
tune radios to your frequency and
hang a card bearing your logo on
the radio’s volume control.

« Individual Telemarketing: Call
people at their offices and invite
them to listen to your station. Sell
them the benefit of listening and
then tie it to a contest. Follow up
with a direct mail piece “thank-
ing” them for participating.

By Mike McVay

* Frequent Listener Database:
Enter into a computer the names of
every individual who calls or
writes to your station, participates
in a contest, or shows up at an
event. Take advantage of these
heavy users by sending them post-
cards on a quarterly basis. This
program is conducted much in the
same fashion airlines conduct their
Frequent Flyer clubs.

¢ Gotcha Card: This is a simple
way to reward people who have the
station tuned in at stores or other
business sites. If station honchos
walk into a store and hear your sta-
tion, they thank the clerk, manag-
er, or owner for listening and hand
him or her a Gotcha Card. By fil-
ling out the back and mailing the
card to the station, the individual
will receive a free gift. Prizes can
be things like albums, CDs, T-
shirts, refrigerator magnets, etc.

¢ Tune-In Card: This promotion
was developed to correct cume
problems. You can use these cards
as a vehicle to introduce your sta-
tion to people who may not other-
wise have cumed. The card should
be about 4x6 inches, with the infor-
mation printed so the longer por-
tion is horizontal. Use the top third
for a message; for example:

Listen Monday morning between
7 and 8 For “Truly” by

Lionel Richie. Be the 10th

caller and win $102.70.

The bottom two-thirds of the
card should be used to promote
your station’s features. They may
include “Lunchtime At The Old-
ies,” ‘“Saturday Night All-Request
Hour,” “Weekend Jazz Show,” 10
in a row, etc.

Take these cards to malls, festi-
vals, remotes, sporting events —
anywhere there’s a great deal of
people who may not be familiar
with your station. Don’t mention
the promo on-air until you air the
winner’s call. It’s a clean off-the-
air promotion.

You can sell the other side of the
card to a client as a coupon. A
number of stations don’t like the
coupon idea because, as an adver-
tising vehicle, it competes with
radio. But even if you want to pay
for the promotion, the cards can be
printed at a low cost.

I recommend that you get a
number of cards made with dif-
ferent songs (keeping it to one-
word titles by superstars to make it
as easy as possible). That way you
can do the promo each weekend
without being locked into the same
song every Monday.

e Show Us Your Call Letters:
Several stations have participated
in this campaign, which could be
conducted for either AOR or CHR
outlets. The purpose is to create in-
credibly high awareness of your
station’s name. Around every cor-
ner, at every turn — everywhere
you go you see your call letters. I
suggest the campaign span a four-
week period so it doesn’t become

in” — are still valid today:

they tune in).
citement to the mix.

add-on device.

old. You want to keep people’s in-
terest level high.

Award a large cash prize (e.g.,
$10,000) to the person who shows
his or her support for your station
by presenting the best sign. Listen-
ers must photograph the signs and
mail the photos to your station. Set
some rules: (1) Signs can’t be on
public property; (2) posting the
signs can’t break the law; (3) con-
testants are responsible for dispos-

m

Marketing isn’t as
simple as buying a
couple of television

commercials or
popping up
some billboards.

99)

al of the signs; (4) they accept
their own liabilities in entering the
contest; and (5) they don’t hold the
station responsible.

The morning show should talk
about the signs daily, pointing out
where different signs are located,
describing the pictures they’ve
received, and encouraging others
to participate.

The prize has to be a large
enough incentive to encourage peo-
ple to participate actively. The
more enthusiastic the listeners, the
more your name will be seen
around the community.

Sample promo: (Call letters)
wants you to show your support for
(city)’s hottest radio station. Show
us your (calls). Simply put (calls)
on any sign, poster, marquee, or
cut it into your head. Then send us
a photo. The most creative, most
outrageous (calls) wins $10,000
cash. Show us your (calls) . . . and
win $10,000 cash. From the only
radio station in (city) outrageous
enough to pull it off . .. show us
your (calls).

When one AOR station conducted
the contest, farmers plowed the
call letters into their fields, people
had them tattooed on their arms,
and signs turned up on TV shows.
When another AOR presented the
contest, one individual actually

Tune In To Win

Good promotions need showmanship. The now-defunct National
Radlo Broadcasters Association once offered six ways to ensure show-
manship in contests or promotions. These points — which speli out “tune

¢ Tease — Take some time to pre-promote.

s Unvell — Set a launch time, and make an event of it.

¢ Nurture — Remind listeners constantly {obviously, if you're trying
to attract new listeners, some of them won't know the details until

¢ Embellish — When the first enthusiasm cools, add some new ex-
* impact — Keep tension and excitement high with a countdown or

* Nostalgia — Summarize the event and take time to thank all who
participated — listeners and sponsors.

A point to consider: The pre- and post-promotion periods are usually
more time-consuming {and more exciting) than the promotion itself.

climbed to the top of a tall building
and unraveled a huge banner. Sev-
eral of the station’s competitors’
traffic reporters were announcing
the climber’s activities step-by-
step; it wasn’t until the individual
unfurled the banner that those ri-
vals realized they’d been stung.
Unfortunately, this individual was
ineligible to win because he broke
the participation law.

« Street Visibility: Hit the streets
with vehicles like giant boom
boxes, station vans, and remote
broadcast booths. The more your
personalities are on the streets, the
more impressions you make on the
listeners.

Hit The Trenches

The level of programmers’ so-
phistication has improved over the
last few years. The “sophisticated”
ideas detailed above are actually
tried-and-true methods of market-
ing. The programmer who gets in
the trenches and interferes with
the listening habits of the market

So the next time the owner or
GM tells you the promotional cup-
boards are bare, don’t hang your
head and adopt a “do nothing” at-
titude. Put on your promotional
terrorist face and market with
emotion.

Mike McVay is President of Mc-
Vay Media, an international full-
service consultancy serving AC,
Oldies, Country, and CHR sta-
tions. He can be reached at (216)
892-1910.
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Robertson Set To Duet On Next LP

obbie Robertson’s forthcoming Geffen LP, “Story-

ville,” features not only duets with Neil Young

and Robertson’s former Band cohort Rick Danko,
but also a tune that sports the reportedly first-ever vocal
pairing of Aaron Neville and son Ivan.

Recorded in New Orleans with
producer Stephen Hague, the al-
bum also boasts musical contribu-
tions from Bruce Hornsby, Cres-
cent City mainstay Allen Tous-
saint, and local American Indian
tribal bands the Golden Eagles and
the Wild Magnolias. Look for the
disc to hit the streets by late
September.

‘Polar Shift’

Environmental Platter

Private Music has scheduled a
June 11 release for ‘Polar Shift” —
a compilation LP designed to raise
funds for the Cousteau Society and
other environmental groups. The
disc features songs by Vangelis,
Enya, Kitaro, Steve Howe, Suz-
anne Ciani, and Yanni (the last of
whom penned the tune “Song For
Antarctica” especially for the pro-
ject).

Adams Singled Out
For ‘Robin Hood’

Bryan Adams has recorded a
new single, “(Everything I Do) I
Do For You,” to be included on
Morgan Creek’s forthcoming
“Robin Hood: Prince Of Thieves”
soundtrack. Co-written and pro-
duced by Mutt Lange, the song fea-
tures Little Feat keyboardist Bill
Payne and ships to radio on June
12. It'll also appear on Adams’s
forthcoming A&M LP, due in late

summer.

1970/ Kinks frontman Ray Davies flies
from New York to London and back to
change one word in “Lola” for the
BBC. "Coca-Cola” becomes “‘cherry
cola.”

1988/ “The Decline Of Western Civilization
Pt. II: The Metal Years™ film, featur-
ing appearances by Aerosmith,
Alice Cooper, Kiss,
Osbourne, and — unforgettably
— W.AS.P.’s Chris Holmes,
apens.

. Born: Curtis Mayfield 1942, Deniece
‘ Williams 1951, Danny Wilde
(Rembrandts) 1956

' TUESDAY, JUNE 4

§ 1942/ Capitol Records opens for

% business.

. 1967/ The Monkees' TV show wins a Best

§ Comedy series Emmy Award.

1979/ Chic's “Good Times™ single is re-

g leased.

_ 1987/Rolling Stone magazine celebrates its
20th anniversary.

Born: Michelle Phillips 1944

¢ WEDNESDAY, JUNE 5

1959/ Bob Dylan graduates from Hibbing
4 High.

§ 1968/Robert F. Kennedy is
assassinated. The Rolling Stones
insert a reference to the killing in
“Sympathy For The Devil,” which is
recorded the next day.

Ozzy l

Earle, Vanilla Ice
Cover Stones

Steve Earle has included a ver-
sion of the Rolling Stones’ tune

Yes Box Set
Due In August

tco's forthcoming Yes

four-CD box set, “Yes-

years,” will feature more
than five hours of music, span-
ning the British band’s entire ca-
reer (including their current Ar-
ista era).

Along with the hits (“Rounda-
bout,” “Owner Of A Lonely
Heant,” "Hold On”), the 46-
song set sports live versions of
“Then” and “Everydays” ({re-
corded for, but believed to have
I never aired, on the BBC), the

previously unreleased “Money"” ]
l (with vocals by Rick Wake-
man)}, and a live version of the |
Beatles’ tune “I'm Down."” [
According to the International
CD Exchange newsletter, the !
‘ collection — due August 6 — al-
) so will feature a bevy of studio ]
|
I

outtakes and song demos as
well as separate disc and cover
artwork by longtime Yes
graphics designer Roger Dean.

2 Live Crew leader Luther Campbell — an
American banned.

1971/ Grand Funk Railroad sell out Shea
Stadium.

7974/ Sly Stone marries Kathy Silva
onstage before his Madison Square
Garden show.

THURSDAY, JUNE 6

1971/ Gladys Knight & The Pips per-
form on the final "Ed Sullivan
Show.”

1972/ David Bowle releases “The Rise
And Fall Of Ziggy Stardust.”
1990/ 2 Live Crew’s "“As Nasty As They

Wanna Be” LP is ruled obscene by

Florida judge Jose Gonzales, mak-

ing it illegal to sell the album. The

“Dead Flowers” on his forthcom-
ing live LP, “‘Shut Up And Die Like
An Aviator.” Due August 16, the 16-
track platter was recorded in Lon-
don and Kitchner, Ontario and fea-
tures such Earle staples as “Cop-
perhead Road,” ““The Other Kind,”
and “Guitar Town.”

Meanwhile, Vanilla Ice’s forth-
coming ‘“Extremely Live” LP fea-
tures live and studio versions of the
Stones’ hit ‘Satisfaction.” Due
from SBK on June 4, the 15-track
disc also sports three additional
new studio songs (‘“Move,” “I Like
It,” and “Road To My Riches”) as
well as live versions of Ice’s more
familiar numbers.

Groove Juice

¢ Capitol will release Bonnie
Raitt’s new LP, “Luck Of The
Draw,” on June 25. The Don Was-
produced album — which boasts
guest appearances by John Hiatt,
Richard Thompson, Bruce Horns-
by, and Delbert McClinton — will
be preceded by the single “Some-
thing To Talk About” on June 3.

¢ Stevie Nicks has recorded at
least one new single for her forth-
coming greatest hits LP. Due from
Atlantic in August, “Sometimes
It's A Bitch, Sometimes It's A
Breeze” was written by Jon Bon
Jovi (who also co-produced with
Danny Kortchmar). It'll likely be
backed by another new composi-
tion, “Desert Angel.”

* Stevie Wonder will receive the
second annual Nelson Mandela
Courage Award during ceremonies
in L.A. on June 14.

action sets off a storm of controversy §
over First Amendment rights.
Born: Steve Vai 1960

FRi

Y, JUNE 7

1963/ The Rolling Stones’ first single
("*Come On™") is released in the UK.

1966/ Claudette Orbison is killed in a
motorcycle crash as husband Roy
watches.

1969/ Blind Faith make their public debut
by playing a free Hyde Park concert.

1979/ Chuck Berry is charged with tax
evasion one day before performing
for President Carter at the White
House.

Born: Tom Jones 1940, Bill Kreutzman
(Gratetul Dead) 1946, Prince
1958

e

O T P e

SATURDAY, JUNE 8

1990/ A Florida record store owner is jailed
(and later convicted) for distributing
obscenity — namely, seliing 2 Live
Crew's “obscene” album.

Born: Boz Scaggs 1944, Nick Rhodes
(Duran Duran) 1962

SUNDAY, JUNE 9

1969/ Brian Jones announces he'll quit
the Rolling Stones.

1970/ Bob Dylan is awarded an honorary
Doctorate of Music from Princeton.

Born: the late Jackie Wilson 1934

—Paul Colbert

P T
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Weeks On
| HEAVY |
8AD COMPANY /1t You Needed Somebody (Atco} 5
BLACK CROWES/She Talks To... (Def American) ... 76
COLOR ME BADD/ Wanna Sex... (GianiReprise) . . 6
EXTREME More Than Words (A&M) 10
FIREHOUSE Don't Treat Me Bad (Epic) 17
JESUS JONES Right Here Right Now (SBK) . 19
L.L. COOL JMama Said... (Det Jam/Columbia) 9
QUEENSRYCHE Silent Lucidity (EMI) 16
R.E.M./Losing My Religion (WB) 14
SCORPIDNS Wind Ot Change {(Mercury) .6
THUNDER Dirty Love {Geffen) 7
WARRANTBlind Faith {Columbia) . . 2
[EXCLUSIVES 1
PAULA ABDUL Rush Rush {Captive/Vvirgin) .2
POISDN Life Goes On (Capitot) 5

WILSON PHILLIPS/The Dream Is Still.. (SBK) .. ADD

\BUZZ BIN

ALICE IN CHAINS Man tn The Box (Columbia)
ELVIS COSTELLO/The Other Side Of Summer (WB)

11

2

DADDY FREDDY Daddy Freddy's in Town {Chrysalis) 2

<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>