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I NSIDE:

TIME-SAVING TIPS

Today’s ultra-busy advertisers
often complain about how
long it takes salespeople to
get things done. Chris Beck
suggests ways to maximize
your clients’ time . . . and
your profits.

Page 14

LOOKING BEYOND
THE NUMBERS I :

Without big ratings to attract
advertising, most New Rock
stations have to work that much
harder to sell the format. Some
proven revenue-boosters: -
® Build in added value '
® Sell frequency, not reach
® Barter and trade

Page 36

SUMMER PROMO
DOUGH FLOWS

A lucky listener cashes in on a
KZ103/Tupelo, MS contest, one of
several summer promotions profiled
in this week's Street Talk. Also:
Why a woman is suing WAVAIDC'’s
Geronimo & Meara for $15 million.
Page 17

IN THE NEWS THIS WEEK

# Sky Danlels VP/Promo at PLG

: Diane Sutter Exec. VP/Ops at
Shamrock

' Rick Thomas PD at XHTZ/San
Diego
Frank Felix PD at WZTA/Miami

» Darrel Goodin VP/GM at WWKB
& WKSE/Buffalo

* Smokey Rivers OM at
WMC/Memphis

* Curt Peterson GM at WODZ &
WRVR/Memphis

4 Adam Cock PD at WXXL/Orlando

# Ernie Kovacs GM at KCPX/Salt
Lake City

» Richard Johnston VP/GM at
WMFR & WMAG/Greensboro

» Michae! Jackson PD/MD at
KTNT/Oklahoma City
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FCC’s Stewart May
Propose Hoax Ban

Formal Rule Would Increase Agency’s
Flexibility In Leveling Sanctions

OCEAN CITY, MD - FCC
Mass Media Bureau chief Roy
Stewart said he may soon pro-
pose that the Commission adopt
a formal rule to prohibit radio
stations from perpetrating on-
air hoaxes.

Speaking Saturday (6/29) at
the DC-Maryland-Delaware
Broadcasters Association con-
ference, Stewart said recent in-
cidents involving broadcasts of
a murder hoax by Infinity’s
KROQ/Los Angeles and a false
nuclear attack warning by Em-
mis’s KSHE/St. Louis had
prompted the action.

“We have at least one major
complaint pending about pro-
gram hosts, which occurred out
in L.A., which we’ll soon be do-

Thompson

Now SBK Sr.
VP/Promotion

SBK Records
“has signed
Greg Thomp-
son as Sr. VP/
Promotion, ef-
fective imme-
diately. He's
coming from
' the VP/GM
post at Jeff
McClusky &
Associates,
Greg Thompson which he join-
ed after leaving Chrysalis as
VP/CHR Promotion. He'll be
based in New York.

SBK Exec. VP/GM Daniel
Glass said, “I have known and
worked with Greg since his col-
lege days. It is our fortune to
have him as part of the SBK
team.”

Thompson added, “SBK is in-
credible. What [Chairman/
CEO] Charles Koppelman,
[President/CO0O] Marty Ban-

THOMPSON/See Page 25

FCC Fake Facts

©® Rule proposal
inspired by KROQ,
KSHE antics

O FCC seeks mid-level
sanctions

©® NAB calis pian
‘difficult”

ing something in respect to.
Maybe we need a rule about
program hosts, about misrepre-
sentations, and distorting news
and fabricating programming,”
Stewart commented.

While the Commission has a
.. policy against licensees inten-
tionally distorting or staging
news broadcasts, Stewart said
there is no formal rule that pro-
hibits a station from hoaxing
the public.

Currently, the Commission
can take only two actions in
hoax cases: issue a letter of ad-
monition or move to suspend or
revoke station licenses. Adopt-
ing a formal rule would allow
the Commission to fine hoaxers,
providing a middle-level sanc-
tion. KSHE was fined $25,000 for
its recent false nuclear attack
warning, but the fine was based
on the station’s violation of
Emergency Broadcast System
rules.

“My visceral reaction is, do
we need a rule? Right ncw, we
have a limited range of cptions
for dealing with this problem.
Maybe a rule violation would
give us some flexibility,” Stew-
art told R&R.

April Fool Vs.
The A-Bomb

NAB Exec. VP/General
Counsel Jeff Baumann warned
Stewart’s proposal would pre-
sent a “very difficult definition-
al area” with serious First
Amendment problems.

HOAX/See Page 25

Activists Show Stern
Opposntlon To KLSX Move

“The How-
ard Stern
Show” doesn't
vebut in Los
Angeles for at
least two
weeks, but the
controversial
morning man
is already
making waves 4
in the nation’s &3
No. 2 radio Howard Stern
market. Almost immediately
after Stern inked a long-
anticipated deal last Wednes-
day (6/26) to have his show
aired on Greater Media’s
KLSX, special interest groups
began bombarding the station
with complaints. At least one is
actively urging advertisers to
boycott the show.

“We're getting tremendous
heat,” acknowledged KLSX PD
Andy Bloom. “Of course, most
of the people who’ve called havé
never heard the show. What
I've been telling them is, ‘Look,
you don’t know anything about
the show and have no right to
criticize or pass judgment. I en-
courage you to wait till the show
comes on the air in Los Angeles,
listen for the first two weeks,
and then call me. Don’t waste
your time objecting to some-
thing you haven't even
heard.’ »

“It happens whenever How-
ard first comes into a new mar-
ket: People who've never heard
him before read some of the pap
people have written about him
and get a little nervous,” added
Don Buchwald, Stern’s long-
time agent. “But there’s noth-
ing about Howard that’s unkind
or unfriendly.”

Many of the complaints have
come from members of the Gay
& Lesbian Alliance Against Def-
amation (GLAAD), who were
undoubtedly miffed when Stern
remarked, ‘“Los Angeles is fill-
ed with homosexuals, deviants,
and child molesters. I should do
very well.”

“There’s got to be something
wrong with KLSX that they
would put up with something
like this on the air,” protested
GLAAD volunteer Wally Smith,
who admitted he’s never heard
Stern’s show. “Would they hire
Hitler if he was available?™

Also taking immediate action
was the National Stuttering
Project, which began contact-
ing current KLSX advertisers
and urging them to boycott the
Stern show. The Project objects
to Stern’s treatment of “Stutter-
ing John" Melendez, a regular
Stern show contributor known
for asking celebrities obnox-
ious, embarrassing questions.

STERN/See Page 25
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Commission Appeals
Smut Ban Ruling

Says Judges Failed To Consider Supreme
Court Precedents And Full Argument

As expected, the FCC this
week appealed a federal court
decision that struck down the
agency’s plan to impose a 24
hour indecency ban.

In requesting a re-hearing of
Action for Children's Television
v. FCC before the entire U.S.
Court of Appeals for the District
of Columbia, the Commission
argued that the three-judge
panel that ruled against the ban
failed to consider both relevant
Supreme Court precedents and
a significant part of the FCC’s
argument.

In rejecting the 24-hour ban,
the judges ruled that indecency,
as a constitutionally protected
form of speech, could not be
totally barred from the broad-
cast media. But the FCC’s ap-
peal counters that the high
court’s decision in the Sable
Communications dial-a-porn
case left open the possmlhty
that indecent speech may in-
deed be totally banned from a
medium.

The Commission also cited
last month’s Supreme Court rul-
ing in which the justices upheld

National Spot Radio Scoreboard

a state’s right to ban nude danc-
ing, even while recognizing
such activity as protected
speech.

The FCC also contends that
the court’s, initial decision,
which focused entirely on
whether the ban was needed to

SMUT BAN/See Page 9

AOR, Country
Excel In

Format Review

The AOR and Country for-
mats show the most consistent
increases in year-to-year and
book-to-book comparisons of
Birch ratings, according to
R&R's exclusive Format Perfor-
mance Review of the 30 larg- |
est markets.

Although News/Talk's num-
bers are down from its record-
setting winter ‘91 peaks, the
format held on to some of its
growth and is significantly
higher than it was in spring "90.
CHR, meanwhile, continues a
yearlong siide.

See Page 24 for details.
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PLG Hires
Daniels As
VP/Promotion

Radio and
music vet Sky
Daniels has
been recruited
as VP/Promo-
tion by Poly-
Gram Label
Group, where
he’ll be in
charge of all

Sky Daniels

have been friends for many years,
and I've been looking forward to
working with him for a very long
time,” said PLG Sr. VP John Bar-
bis. “Not only is he experienced in
the record business, but he has an
incredible knowledge of the radio
industry, especially in the album
radio format which he guided
along so well for many years.”
“PLG offered me a truly won-
derful opportunity,” said Daniels.

Barbis. I also have to thank [Epic
execs] Dave Glew, Polly Anthony,
and Harvey Leeds for providing
me with my start in the record
business.”

Daniels was Sr. Director/Nation-
al Album Promotion at Epic for
two years. Before that, he held pro-
gramming and on-air positions at
KISW/Seattle, KFOG/San Fran-
cisco, KMET/Los Angeles, and
WLUP/Chicago.

Thomas Back
To XHTZ As VP

Leaving KOY Amid
Charges Of Sabotage

After pro-
ing KOY-
FM (Y95)/

Phoenix for
about five
months, Rick
Thomas ab-
ruptly resigned
from the Edens
CHR last week
(6/25). Al-
Thomas
Rick Thomas told station
management the resignation was
due to personal reasons, he has re-
turmned to Califormula’s XHTZ
(Jammin’ Z90)/San Diego as VFP/
Programming; he had been PD
there before joining KOY-FM.

KOY-AM & FM VP/GM Nancy
Reynolds told the Arizona Republic
Thomas had changed the music in
the computer and altered the se-
curity password, locking everyone
else out. Kevin Weatherly, PD of
Edens sister CHR KKLQ (Q108)/
San Diego, flew in to straighten out
the computer. Y95 MD Monroe
Greer — currently recovering
from surgery — has also left the
station.

Regarding her statements to the
Republic, Reynolds told R&R,
“TI’ve got no comment on any of
that stuff. I'm simply not making
any comments on the situation.”
Edens Chairman Gary Edens said,
“No comment on the newspaper
article. 'm just glad we have a
company with people like Kevin,
who was able to fix things immedi-
ately.” THOMAS/See Page 25

ENen K., and Dees.

Bun Run Fun

KIIS-FM/Los Angeles’s Rick Dees broadcast live from the “Ciothing Free
Environment” — nearby Elysium Park — last week (6/27) to celebrate the
opening of “The Naked Gun 21/2: The Smedl Of Fear.” Listeners and
sports celebs participated in the “Bun Run,” a 102.7-second dash, while
hokding hot dog buns. Among the overexposed participants: (kneeling, I-r)
Los Angeles Raider Steve Beueriein, “American Gladiator” Dan (“Nitro")
Clark, Raiders Steve Wright and Bob Golic, and morning show producer
Paul Joseph; behind the towe! are (I-r) air talents Vic “The Brick” Jacobs,

Shamrock Ups Sutter
To Exec. VP/Operations

Diane Sutter,
VP/GM of
Shamrock
Broadcasting’s
WTVQ-TV/
Lexington, KY,
has been pro-
moted to the
new post of Ex-
ec. VP/Opera-
tions. She’ll
start at Sham-
rock’s Bur-
bank, CA cor-

porate headquarters on September
1

Among her new duties will be
those of Exec. VP/Administration
Karen Merrell, who's moving to Is-
rael to work in other areas for par-
ent company Shamrock Holdings.

Shamrock President Bill Clark
noted, “Diane has done an out-
standing job in Lexington and in
Pittsburgh [as GM of WWSW-AM

Diane Sutter

Felix Named
WZTA PD

b
"

After eight
years as a con-
sultant, Frank
Felix has been
named PD at
Guy Gannett
Classic Rock
WZTA/Miami.
He succeeds
Pete Bolger,
who was re-
cently upped to
Group PD.
“Frank was my consultant at
WIBA-FM/Madison and KGON/
Portland,” Bolger noted. “I know
he understands the nuances of the
format and the power of position-

Frank Felix

Felix said he’s fielded some of-
fers to return to on-site programm-
ing in the past, but “this is by far
the thing I wanted to do. I've
known Peter a long time, and this
is a great chance to work with so-
meane I really like.” Felix will con-
tinue working with his current
clients — including KRSP/Salt
Lake City — but won't be seeking
new business.

& FM] before that. Her TV and
radio management experience
makes her ideally suited to meet
the company’s needs.” Sutter had
risen to GM at WPEZ-FM (now
WWSW-FM) by the time Sham-
rock acquired the stations. She’s
worked in political public relations
and is a past President of Ameri-
can Women In Radio & Television.

Goodin Now
VP/GM At
WWKB & WKSE

Price Communications’ Business
Radio/CHR combo WWKB &
WKSE/Buffalo has promoted GSM
Darrel Goodin to the long-vacant
VP/GM post. WPBG & WIRK/
West Palm Beach VP/GM Alan
Chapman has been acting GM at
the sister combo since Jim
Meltzer went to crosstown WGR-
AM & FM last December.

Price President Bob Price com-
mented, “Darrel has excellent
qualifications and is well equipped
to lead these stations to new levels
of growth and higher ratings.”

GOODIN/Sea Page 25

Idol Hands

Wendy Wiison of Wison Philips
was among the throng who flocked
to L.A.’s Wiishire Theatre for a sur-
prise concert by Bly idol. The
Snarling One reportedly had been
reheersing for a three-week Euro-
pean tour and decided to try out
some new tunes.
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SHOULD JUNKETS BE JUNKED?

Policies regarding label-sponsored music
showcases vary widely among Country
stations. Radio execs debate the pros and
cons of attending these popular junkets.
Page 41
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Europeans See ‘Giant
Market’ In Eureka Chips

International adoption of Eureka-147 DAB would give
a boost to Europe’s silicon chip industry, according to a
European Broadcasting Union document obtained by

R&R.

To promote European industry
and employment, “it is imperative
to create mass markets for chip
manufacturers, since this will be a
key industry in the future,” said a
report to the EBU’s technical com-
mittee from a DAB working group.
The report suggested that new
technologies such as DAB can cre-
ate a “giant market” for new prod-
ucts.

The document spelled out a
strategy for implementing DAB
that includes finalizing specifica-
tions for a basic version of the Eu-
reka system by the end of this
year. The EBU panel said terres-
trial DAB programming and mass
production of combined FM/DAB
receivers should begin around
199597, with satellite broadcasts

A chart accompanying the re-
port showed most European coun-
tries are leaning toward im-
plementing terrestrial DAB in the
FM or VHF-TV bands. Many Euro-
pean governments are known to
favor S-band for satellite DAB, al-
though there’s still a minority
pressing for L-band.

Pioneer Rules Examined

The NAB has asked the FCC to
reconsider its Pioneer’s Prefer-
ence rules, claiming they're so
vague they're likely to lead to
‘“‘elongated litigation,” which
would delay rather than speed up
implementation of new technolo-
gies such as DAB. Even if the FCC
doesn’t agree to kill the pioneer
idea, NAB said the preference
should be limited to a weighted fac-
tor in the hearing process, not a
guaranteed license as the rules
now provide.

DAB proponent Strother Com-

munications Inc. also petitioned
the Commission to reconsider the

rules, but for a very different rea-
son. SCI complained that a single
guaranteed terrestrial DAB license
“would be a paltry reward” for its
DARB efforts and that the number of
licenses awarded pioneers should
be decided on a case-by-case basis.

In other DAB developments:

* CBS Radio Director/Technical
Operations Tony Masiello provided
more hints to the type of in-band
DAB system that's being devel-
oped by USA Digital Radio (for-
merly Project Acorn) at a recent
FCC presentation. Masiello said all
digital coding is timed to the 19 kHz
stereo pilot tone of the existing FM
station. To battle multipath, the
DAB signal is split into 21 small
carriers.

* The Digital Planet’s venture
capital backers, led by Orien Ven-
tures, have agreed to put up an:
other round of funding for develop-
ment of its cable digital audio ser-
vice. Communications Equity As-
sociates is continuing work on a $10
million-$13 million private equity
placement and ‘“‘strategic alli-
ance” for the company. A Digital
Planet spokeswoman said the ven-
vested $7.2 million, will cover
whatever capital requirements the
CEA deal doesn't cover.

Two FCC Filings Back Gammon Move-in

Contrary to appearances, it seems not everybody
hates Tom Gammon’s Atlanta move-in plan. In recent
weeks the FCC has received two filings urging approval of
Gammon’s request to move his WHMA-FM/Anniston, AL
to the Atlanta suburb of Sandy Spring, located some 90

miles east of Anniston.

In the more notable of the two
letters, WDNG/Anniston owner
Francis DiPietro told the Commis-
sion that Anniston is severely over-
radioed and would benefit from the
departure of WHMA. According to
DiPietro, Anniston — a market of
40,000 — has eight stations, up from
four stations just five years ago. As
a result, he said, public service
“has taken a back seat to just plain
economic survival. We are not pay-

ing our bills and obligations to keep

our doors open.”

DiPietro said total ad revenues
haven’t increased in Anniston in 10
years and 33 local radio employees
have been laid off in the past year.
Nearby WHOG/Hobson City, AL
has been dark for virtually all of
the past three months, while 50kw
WJXL/Jacksonville, AL is so-
liciting listener contributions to
keep the station from going dark.

“The question is not whether the
large major radio corporations do-
ing business in Atlanta will lose a
few advertising dollars,” said
DiPietro, “but whether the small,
saturated radio market of Anniston
can support the signals now strug-
gling to survive.”

In a separate filing, WCNN/At-
lanta news anchor Ken Pauli
argued that allowing the WHMA
move-in would stimulate competi-
tion in underradioed Atlanta and
help break Cox Enterprises’
stranglehold on the city’s major
media. (Cox owns WSB-AM & FM

& TV/Atlanta as well as the Atlan-
ta Journal-Constitution newspa-
pers.)

“I'm offended by the practices of
Cox Enterprises,” said Pauli. “I
cannot think of any other market
even close to the size of Atlanta

much influence.” DiPie-
tro’s argument, Pauli told the FCC
that removing WHMA from Annis-
ton would give the market’s
smaller stations a chance to grow.

tificates.

Seventeen years after Taft ac-
quired KQV & WDVE/Pittsburgh, a
federal appeals court has disallow-
ed Taft's use of a minority tax certif-
icate in the 1974 deal. The FCC
had issued the certificate in 1973,
when Taft sold WBRC-AM & FM/
Birmingham.

According to the appeals court
decision, Taft had realized a profit

Court Ruling Complicates
Use Of Tax Certificates

A federal appeals court ruling that cost the former Taft
Broadcasting Company more than a half-million dollars and
nearly two decades of litigation may warn other broad-
casters to step cautiously when using minority tax cer-

of $1.6 million on the $2.1 million
Birmingham sale. It had sought to
defer payment of approximately
$585,000 by transferring the tax
certificate to a new subsidiary,
which then acquired the Pittsburgh
combo for $3.5 million. The court
said no, ruling that the subsidiary
didn't qualify for tax-deferred rein-

Continued on Page 9

DC
REPORT

PAT CLAWSON

FCC Puts Time-Brokerage Deals
Under Microscope

CC Mass Media Bureau investigators are closely ex-

amining those newly popular “time-brokerage"

agreements. Just ask Salem Broadcasting, which
was hit Tuesday (7/2) with a $10,000 fine for main studio
rule violations and an unauthorized transfer of control at
WOBG-FM/Salem, WV, )

“We have fried to abide by the rules of the FCC in every way we could,
but | just can’t comment on it,” Salem VP Betty Frame told R&R.

According to the FCC, Salem received $1200 monthly for allowing the
Hilber Corp. to rebroadcast programming of co-located WOBG
(AM)/Clarksburg, WV and sell FM advertising. But Salem paid Hilber
$1180 monthly to lease equipment needed for station operation — giving
the FM a revenue stream of only $20.

TheFCCquestionedthatoonu'act,alongwm\momerdedgivmg
Hilber an option to buy the FM in exchange for forgiving an “oral” $72,000
loan to Salem. It also alleged that Hilber negotiated tower leases and pur-
chased transmitters, and that Salem failed to maintain a *“meaningful
management and staff presence™ at the main studio because it only kept a
parttime employee there.

“When a ‘broker’ takes on the characteristics of a lessee by infusing
capital into the station and becoming intimatety involved in decisions as to
meconsm:cﬁonmdloroperaﬁonofmestaﬁm,nmscendsmeVadﬁond
function of a time broker — the purchase and resale of air time,” the FCC
said.

In another enforcement action, KWELMidland, TX was fined
$10,000 for “wiltful and repeated” violations of contest and public file in-
spection rules. Station owner Bob Hicks refused comment.

RAB Lashes Out At Ad Agency Liability

AB Chairman Rick Buckley is warning stations to be
alert for tricky new language which some advertising
agencies may try to tack onto spot orders.

The American Assoclation of Advertising Agencies recently sug-
gested that members add a “'sequential liability” provision to contracts —
limiting their kability so the ad agency doesn't have to pay stations if a client
files bankruptcy.

Buckley charges the proposal “undermines the foundation of mutual
trust that characterized business between radio stations and advertising
agencies for years.” Buckley claims sequential liability contracts require
stations to assume more financial risk without receiving anything in retum.

VP John Kamp concedes the group’s stance has angered radio sta-
tions, along with the TV and print media, but says it just reflects cumrent
financial realities. He notes, though, that members aren’t bound by the
position, and “agencies can do whatever they want."

Morgan Stanley Still Partners With Smulyan

organ Staniey & Co. has debunked a Seattle

Times report that it's about to take control of Jeft

Smulyan's Emmis Broadcasting or the Seattle
Mariners because of loan delinquencies.

“Morgan Stanley has been partners with Jeff Smulyan for over five
years, and we continue to have a strong working relationship with him. We
have a passive minority investment in both the Seattle Mariners and Emmis
Broadcasting. Jeff is the controling sharehoider and makes all operational
decisions in each case. We are very supportive of Jeff's efforts to make
baseball work in Seattle,” the company stated.

Smulyan told Seattle reporters the New York investment bank has
agreed that he can defer repaying a $40 million loan used to buy the
baliclub until the economy improves. Smulyan has collateralized the loan
with Emmis stock, and Morgan Stanley owns a 26% equity stake in the
team. Emmis is struggling to service $235 million of debt and recently
stopped filing SEC reports.

“I feel very comfortable with the status of Emmis. We sold four un-
profitable stations for $80 miion during a recession to pay down a good
portion of our bank debt. Our remaining seven stations and publishing
company are solid,” Smulyan said.

Continued on Page 9
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TRANSACTIONS

Paxson Targets Tampa With
$6.4 Million Combo Caper

Sonnydale Snatches Charleston FM From Banks, IRS

Deal Of The Week:

WTKN & WHVE/Pinellas Park-

Sarasota (Tampa), FL

PRICE: $6.4 milion

TERMS: Asset sale for cash

BUYER: Paxson Broadcasting of
Tampa L.P., headed by Loweli Paxson
of Clearwater, FL. He is the 32%
owner of Home Shopping Network,
which owns interests in 17 TV stations.
He recently announced pians to ac-
quire WCRJ/Jacksonville.

SELLER: Susquehanna Radio Corp.,
headed by Chairman Louis Appell Jr.
and President Arthur Carison. The
company also owns WARM/York, PA;
WAPWI/Atianta; WGH-AM & FM/New-
port News, VA; KKZR & KRBEHous-
ton; WARM & WMGS/Scranton-
Wilkes-Barre; KLIF & KPLX/Dallas-Ft.
Worth; WFMS/indianapolis; WRRM/
Cincinnatl; and KNBR & KFOG/San
Franclsco.

FREQUENCY: 570 kHz; 102.5 MHz
POWER: 5kw; 100kw at 1776 feet
FORMAT: Business News; NAC
BROKER: Randy Jeffery of Media
Venture Partners

COMMENT: Susquehanna purchased
the AM in 1987 for $800,000 and the
FM in 1986 for $7.2 milion

KSNE/Marshall

PRICE: $500,000

TERMS: Asset sale; escrow deposit
$10,000 with additional $15,000
cash due at closing. Buyer agrees to
assume fabikities totaling $300,000;
balance of $175,000 via promissory
note.

BUYER: Arthur Morris, a radio engi-
neer from Boliver, MO

SELLER: Marshall Broadcasting
Corp., owned by Bishop L.E. Willls.
He also owns interests in 24 stations,
including WURD/Philadelphla.
FREQUENCY: 104.3 MHz

POWER: 100kw at 820 feet
FORMAT: Country

COMMENT: Willis purchased this sta-
tion in 1988 for $470,000.

i California

KNEZ/Lompoc

PRICE: $140,000

TERMS: Asset sale; escrow deposit
$15,000 with additonal $45,000
cash due at closing; five-year promis-
sory note for $80,000 with no pay-
ments for first six months; monthly in-
staliments of $1300 are due thereafter
with a final balloon payment 61 months
from closing

BUYER: Green-Goid Broadcasting
Inc., owned by Randolph Johnston oi
Fresno

SELLER: Cabailero Spanish Media
Inc., headed by Eduardo Cabailero

FREQUENCY: 960 kHz

POWER: 500 watts

FORMAT: Spanish

BROKER: Clifford Hunter of Broad-
cast Media Inc.

WBTY/Homerville

PRICE: $102,915

TERMS: Stock sale for 10-year promis-
sory note at 10% interest; first pay-
ment due four months after closing.
The buyer also agrees to assume a
building loan of undisclosed value.
BUYER: James and Nancy Strickiand
of Dupont, GA

SELLER: Southern Broadcasting &
Investment Co. Inc., owned by Ber-
rien Sutton

FREQUENCY: 105.5 MHz

POWER: 3kw at 312 feet

FORMAT: Country

COMMENT: This station was soid for
$100,000 in August 1989.

WAWK/Kendallville

PRICE: $125,000

TERMS: Asset sale for $25,000 cash
and 10-year promissory note for
$100,000 at 8.5% interest; payabie in
equal monthly instaliments of $1240
beginning 90 days after closing
BUYER: Northeast Indiana Broad-
casting Inc,, owned 51% by Don
Moore of Columbia City, IN and 49%
by Jon Schuster of Rome City, IN.
Moore is Regional Sales Manager for
the station; Schuster is the station's
present GM.

SELLER: Fort Wayne Media Ltd.,
headed by Cari Lanci

FREQUENCY: 1140 kHz

POWER: 250-watt daytimer
FORMAT: Gold

North Carolina

WOKN/Goldsboro

PRICE: $560,500

TERMS: Stock sale. Buyer agrees to
pay $19,500 cash to seller's banks
and to assume outstanding bank loans
totaling $491,000; four-year promis-
sory note for $50,000 at 10% inter-
est, payable interest-only during the
first year and in equal monthly install:
ments of principal and interest thereaf-
ter.

BUYER: Southern Broadcasters Inc.,
owned by Caroline Beasley of Naples,
FL. She is the daughter of group broad-
caster George Beasley and has own-
ership interests in WJMH/Reidsville,
NC; WBIG & WYSY/Aurora, IL;
WKML/Lumberton, NC; WRXK-AM &
FM/Bonita Springs-North Ft. Myers,
FL; WCKZI/Gastonla, NC; KQLD/Port
Sulphur, LA; KAAY/Little Rock;
WTEL & WXTU/Philadelphia; and
KRTH/Los Angeles.

SELLER: WOKN Inc., a subsidiary of
Eastern Regional Broadcasting Co.
FREQUENCY: 102.3 MHz

POWER: 3kw at 275 feet

FORMAT: Urban

South Carolina
wJYQ/Moncks Corner

(Charleston)

PRICE: $830,000

TERMS: Asset sale. The buyer shall
assume the seller's loan obligations to
Firstmark Credit Corp., Summit Bank
of Indianapolis, and Atlantic Broad-
casting Co. Inc. The buyer also
agrees to pay delinquent payroll taxes
up to $50,000.

BUYER: Sonnydaie Broadcasting

Continued on Page 9

TRANSACTIONS AT A GLANCE

1991 Deals To Date:

$341,838,583
(Last Year: $641,977,067)

Total Stations Traded This Year: ........ 504
(Last Year: 678)

This Week’s Action: . ......... ..$9,463,415
(Last Year: $55,143,951)

Total Stations Traded This Week:. . . .. L 12
(Last Year: 35)

® Deal Of The Week:
® WTKN & WHVE/Pinellas Park-Sarasota
(Tampa), FL $6.4 million

® KSNEMarshall, AR $500,000

® KNEZ/Lompoc, CA $140,000

® WBTY/Homerville, GA $102,815

® WAWK/Kendallville, IN $125,000

® WOKN/Goldsboro, NC $560,500

® WJYQ/Moncks Corner (Charleston), SC $830,000
© WPDX-AM & FM/Clarksburg, WV $405,000

© WNBI-AM & FM/Park Falls, Wl $400,000

CONGRATULATIONS T0O GRANUM
ON ITS FIRST GLOSING!

GRANUM COMMUNICATIONS CORPORATION

(Herb McCord, President)

has acquired

KDBN/KMEZ-FM
Dallas/Fort Worth, Texas

for
$9,000,000
from

GILMORE BROADCASTING CORPORATION
(James S. Gilmore, Chairman)

We are pleased to have served as exclusive broker in this transaction.

BLACKBURN 6®MPAN\/

I N C O R P O R AT

Media Brokers & Appraisers Since 1947

NOBODY LLOSES MORE DEALS THAN BLACKBURN!

Washington
(202) 331.9270

West Coast
(805) 688-7137

New York
(516) 627-2020

Atlanta
(404) 8924655
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TRANSACTIONS

Continued from Page 7

Inc., owned by Dale Litchford Sr. and
Rodney Gross of Sumerville, SC
SELLER: Ceder Carolina L.P., headed
by Marvin Ceder. He has ownership
interests in WNBR & WNND/Fuquay-
Varina, NC. An associate general part-
ner, C.C.B. Media Inc., is owned by
Broadcast Investment Analysts CEO
Thomas Buono, broadcaster Michael
Hesser, and accountant P. Richard
ZRelman. They have interests in
WLSY/Jetfersontown, KY; WJYL/
Newburg, KY; WHIT/Madison, WI,
WWQM/MIddleton, WI; and KKCB &
KSLY/San Luis Obispo, CA.
FREQUENCY: 105.5 MHz

POWER: 3kw at 265 feet

FORMAT: AC

COMMENT: This station was sold for
$900,000 in 1987

',fﬂ est virginia
WPDX-AM & FM/Clarksburg
PRICE: $405,000

TERMS: Asset sale for cash

BUYER: Early Judy Jr. of Luray, VA.
He owns WALl & WROG/Cumber-
land, MD; WBRJ & WEYQ/Marietta,
OH; WMQC/Morgantown, WV;

WSKO/Buffalo Gap, VA; WSVG &
WSIG/Mt. Jackson, VA; WZKT/
Waynesboro, VA; and WKOY &
WKMY/Biuefield, WV.

SELLER: WPDX Inc., owned by
Patrick Keliy of Potomac, MD
FREQUENCY: 750 kHz; 104.9 MHz
POWER: 1kw daytimer; 2.5kw at 321
feet

FORMAT: Country

COMMENT: This combo was sold in
1984 for $650,000.

s = = 2 -'IH_II'I‘l
WNBI-AM & FM/Park Falls
PRICE: $400,000
TERMS: Asset sale;, escrow deposit
$5000 with additional $15,000 cash
due at closing; 10-year promissory
note for $380,000 at 9% interest with
interest rate to be adjusted annually
and not to exceed 12%.

BUYER: Nicolet Broadcasting Inc.,
owned by Roger Utnehmer of Green
Bay, WI. The company also owns
WERL & WRJO/Eagle River, Wl
SELLER: Northland Broadcasting
Inc., headed by Desmond Callaghan
FREQUENCY: 980 kHz; 98.3 MHz
POWER: 1kw day/105 watts night;
3kw at 275 feet

FORMAT: AC

Continued from Page 4

vestment because it didn't “oper-
ate” any radio station at the instant
it received the tax certificate.

Legal Hoops

“They didn’t do anything but put
their contracts in the wrong order,”
said communications attorney
Richard Riley Jr., who cited the
case in an advisory to clients of
Hopkins & Sutter. He said the
court refused to allow the tax break
even though Taft's subsidiary took
possession of the Pittsburgh sta-
tions later in the same day it receiv-
ed the tax certificate and other
capital from its parent company.
“That's what astonished us — that
the court wouldn't give these folks
a break of an hour or so,” sad
Riley.

“it's a shocking case,” said Hop-

Court Ruling C;mplicates
Use Of Tax Certificates

kins & Sutter tax attorney John
Bankson Jr. He advised broad-
casters preparing to use tax certifi-
cates to "be careful, because it's
highly technical.” He said the Taft
case is an example of why caution
is needed when dealing with the
IRS. in this case the dispute outliv-
ed the broadcast group (Taft was
acquired by Great American
Broadcasting in 1987). “This will
give you an idea of how long the
proceedings go on once the tax
people get their clutches on you,”
Bankson noted.

Riley and Bankson said Taft had
several options for structuring the
Pittsburgh deal that would have
avoided the tax problem. According
to Riley, the lesson for other broad-
casters is to “make sure you jump
through every [legal} hoop.”

10 BE
AUCTIONED
JULY 15th!

Established AM station with FM C.P. in
bustling beach/resort town 1.4 hours from
Portland. Includes office/studio and property
fronting Highway 101. HURRY . . . process
already underway. For further information on
this limited time opportunity, contact Trustee

Ken Eiler (503) 738-3314, Seaside, Oregon.

XN

ABC Radio Networks executives convened with program directors from AC affiliate stations at a recent format meeting

in New York. Rounded up at the conference table are (standing, I-r) ABC Radio Group VP/Affiliate Marketing Darryl
Brown, VP/Programming Corinne Baldassano, Dir./Programming Frank Rapk.cel and Sr. VP/Affiliate Marketing & Pro-
gramming Derek Berghuis; (seated, I-r) WALK-FM/Long Island’s Gene Michael, WEZ W/Milwaukee's Tom McCarthy, l
KLSY-FM/Seattle’s Bobby Irwin, WRQX/Washington’s Lorrin Palagi, and WDLX/Greenville's Gary Jackson.

!

Smut Ban

Continued from Page 1

protect children from indecency,
failed to weigh the Commission’s
argument that adult listeners
have the right to be protected
from ‘“‘intrusion from offensive
broadcast materials.”

P — T g

e

DC rerorT

In other market action:

o Broker Frank Kalll said, “We're very close” — maybe within a week
— 10 announcing the sale of KING-AM & FM/Seattle. He dismissed in-
dustry speculation that a management LBO is in the works. Kalil said KSFO
& KYA/San Francisco and KGW & KINK/Portland are still being shopped.

e Rolodex update: Radio financier Bob Maccinl has relocated Media
Services Group's Boston office from Taxachusetts to Rhode island. The
new address is 1900 Hospital Trust Plaza, Providence, Ri 02903. The
| phone number is {401) 454-3130; fax (401) 454-3131 _J

o —_—

PROGRAMMING

It requires hard work tobe a
FULL SERVICE radio consultant.
e don’t just blow into town and
tell you how many rock stars we
know. We get INVOLVED in EVERY
aspect of your station; from
strategic planning to diary review.
So, if you're sick of listening to a
lot of hot air, and would rather be

HARRIS
{ FULL SERVICE ROCK RADIO CONSULTANTS

\_/

producingit, call...

215-789-0100
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NEWSBREAKERS.

Peterson GM At
WODZ & WRVR

After two
years as GM of
KIDO & KLTB/
Boise, Curt Pe-
terson has tak-
en a similar job
at Keymarket
Gold/AC combo
wWODZ &
WRVR/Mem-
phis. He suc-
ceeds Debbie
Nichols, who's
left.

Keymarket President Barry
Drake noted, “We own a dominant
position in that market and, under
Curt’s leadership, we’re antici-
pating further growth.”

Peterson told R&R, “There’s lots
of growth potential here. It’s nice to
move from one of the most overra-
dioed markets to a strong radio
market. 'm from this part of the
country, and the segue makes a lot
of sense — personally and profes-
sionally.” Peterson’s been LSM at
KESY/Omaha; VP/GM for
KFRX/Lincoln, NE; and VP/GM
at KAYI/Tulsa.

Curt Peterson

KCPX/SLC Taps
Kovacs As GM

Fairwest Direct President Ernie
Kovacs has replaced Daryl Steele
as GM of Price AC KCPX/Salt
Lake City. Steele has left radio to
pursue a New York business oppor-
tunity.

Kovacs (a distant relative of the
late comedian with the same
name) told R&R, “I know radio
much better now than if I had
stayed at a station somewhere. 'm
now the person who gets to choose
sales and marketing directions.
Programming and sales have to be
real partners in the '90s. More and
more people believe marketing
not music — is the difference be-
tween winning and losing.”

Kovacs was VP/GM for Unidyne
for nearly five years. He was also
Sales Manager and later Station
Manager for KOGO & KLZZ/San
Diego and NSM for KFRC/San
Francisco.

cy Jones, and Lewis.

Jam & Lewis Honored

Jimmy Jam and Terry Lewis were named R&B Music Songwriters of the
Year for the fourth time at ASCAP's R&B Music Celebration. Pictured after
the awards ceremony are (I-r) ASCAP President Morton Gould, Jam, Quin-

.

AKA SMOKEY RIVERS

Flanzer OM At WMC-AM & FM

VP/Pro-
gramming Smeo-
key Rivers has
left Stoner
Broadcasting.
He’s now OM at
Scripps-How-
ard News-Talk/
CHR combo
WMC-AM &
FM (FM100)/
Fred Flanzer :ll:;"mpgh':{anl:y
Lane, who's joined Vallie Consult-
ing. Rivers will now go by his real
name, Fred Flanzer.

VP/GM Don Meyers told R&R,
“Smokey’s — or make that Fred’s

R —

Elementary Intellects

A&M execs caught up with Simple Minds after the band'’s gig at L.A.'s
Universal Amphitheater — the last stop on their first U.S. tour in five years.
Gathering backstage are (I-r) the band's Charlie Burchill, A&M Sr. VP David
Anderle, VP J.B. Brenner and Sr. VP Jim Guerinot, Simple Minds' Jim Kerr,
and A&M Sr. VP Rich Frankel and VP Mark Mazzetti

Monitored

All the winning stations
our music

Eliminate ‘weak' titles
Scrutinize rotations
Analyze dayparts
Learn from the winners

Long Five-Day Monitors
rade
Fm% ‘High Appeal’ titles

Music monitor database system
from The Trapman Company

Playlists

A/C

AOR

Oldies
Country
Classic Rock

TrapDatga

Your winGow 10 winning music

Call Now!
800 562-4407

— background matches our needs
more closely than anyone else we
talked to, and we talked to a lot of
people. He'll develop our news
operations and continue our suc-
cessful direction for FM100.”

Flanzer added, *“The WMC call
letters are synonymous with quali-
ty radio in Memphis. I'm pleased
Don Meyers and [Scripps-Howard
VP/Radio] Ken Lowe have enlisted
me to help write the next chapter in
the long and rich history of both
stations.” Flanzer/Rivers has pro-
grammed WMJJ/Birmingham,
K101/San Francisco, WAVA/Wash-
ington, and WKDF/Nashville.

- 1

WXXL/Orlando
Names Cook PD

WSSX/Char-
leston, SC PD
Adam Cook has
joined Taylor
CHR WwWXXL
(XL106.7)/Or-
lando as PD. He
replaces PD/
afternoon man
‘“Big'* Steve
Kelly, who will
stay on-air for
90 days while
job hunting.

VP/GM Randy Rahe, who joined
the station a few weeks ago, told
R&R, “Adam is the Orel Hershiser
of programming. He goes out and
wins and keeps his mouth shut. He
was my PD for six years at

COOK/See Page 24

Adam Cook

EXECUTIVE ACTION

Badeaux Boosted To Warner Bros. VP
Handles Speclal Projects, Black Music

Warner Bros. is conferring VP stripes upon
Marylou Badeaux, who's been Director/Marketing,
Black Music since 1988. She'll now be VP/Special
Projects, working largely on merchandising, TV ex-
posure, corporate sponsorships, and soundtracks in
the black department.

Ray Harris, WB Sr. VP/Black Music Marketing &
Promotion, stated, “Marylou has provided years of In-
valuable expertise and commitment to Warner Bros,
Records. This is truly a promotion well-deserved.
Since joining the Bunny in 1976, Badeaux has work-
ed in promotion, research, and marketing in the black
music department.

Taylor Now PreS|dent Of BPME

Farber Viola Segues To Chairperson Position

At its recent conference in Baltimore, Broadcast
Promotion & Marketing Executives élected to
change Exec. Director Gary Taylor's title to Presi-
dent. “BPME has realigned the positions of chairper-
son and president in response to the continued
growth of the organization," noted Erica Farber Vio-
la, who traded in her President title for the Chairper-
son stripes at the confab

Taylor, who's been Exec. Director since 1990
was Sr. VP/GM at Unistar for four years. He's also
been VP/GM at KRPM-AM & FM/Seattie and KZZU-
AM & FM/Spokane, VP/Managing Editor/Partner at
the Gavin Report, and PD of KJR/Seattle and KJRB/

A -
Gary Taylor Spokane.

Colllns Jumps To Def American As VP
Comes From Geffen To Head Promotion & Fleld Ops

Cat Collins has left a Regional Promotion Direc-
tor post with Getfen in Nashville to join Det American
as VP/Promotion & Field Operations. Based in Atlan-
ta, he's in charge of national AOR and CHR promo-
tion, will tour with the bands, and is the labet's liaison
with the Warner Bros. and Reprise promotion staffs.

Def American GM Mark DiDia noted, “Cat is an
amazing promotion man. Having worked with him at
Geften, | know firsthand that he is a thorough profes-
sional, his follow-through is excellent, and he is ded-
icated to doing a great job.” Cat Collins

e e e e e e S
Boles Joins LaFace As VP/Operations

Lamont Boles is leaving his National Director/
Black Music Promotion position at Epic to become
VP/Operations at Atlanta-based LaFace Records, ef-
fective mid-July. He'll report to co-principals Antonio
“L.A.”” Reid and Kenneth ‘‘Babyface” Edmonds,
and is replacing Vernon Slaughter, who exits.

Reid commented, “While we're sorry to see Ver-
non leave, we're extremely excited about Lamont’s
potential for LaFace. He has the New Jack mentality
necessary for a New Jack iabel, and we're confident
he'll succeed in firmly estabiishing LaFace’s pres-
ence.”

SRR

Lamont Boles

Capitol folk-rockers the Grapes Of Wrath stopped by to say howdy to
labelmate Garth Brooks during his performance at London's Cambridge
Theatre. Shootin' the Brit are (I-r) Sandy and Garth Brooks and the Grapes
Of Wrath’s Kevin Kane and Chris Hooper.
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Born To:
KHOK/Great Bend, KS Asst.

MDyair talent Kevin Harvey,
wife Sheila, son Drew Armond,
June 6.

KHOK/Great Bend AE Jeff
Oliveir, wife Alice, daughter
Emma, June 11

WTBX/Hibbing, MN PD B8Ill
Klaproth, wife Randal, son
Ryan Mathis, June 21

CJSB/Ottawa, ONT air talent
Darren Stevens, wife Sandi,
daughter Jessica Leigh Char-
lotte, June 21.

ABC Radio program host
Shadoe Stevens (“American
Top 40 With Shadoe Stevens”),
wife Beverly, daughter Chyna
Rose, June 23.

KQCRI/Cedar Rapids, IA PD
Tom Thomas, wife Chriss, son
William, June 23.

WWQM/Madison, Wl Promo-
tions Dir. Mark Grantin, wife
Cindie, son Aaron Michael,
June 25.

WKIS/Miami air talent
Darlene Evans, husband Larry,
daughter Christy Louise, June
28.

Marriages:

IRS Midwest Promo Mgr. Lar-
ry Olek to Paulette Sandoz,
June 15.

KZGZ/Guam air talent Jimmy
‘“The Maestro’’ Collins to
Melanie Townsend, June 15.

WYTZ/Chicago air talent
Greg *“‘Thunder’ Malban to
WKQX/Chicago air talent Elea-
nor Mondale, June 21

WCDJ/Boston air talent
Kimberly Jaeger to Wiliam
Scofield Jr., June 21

WRKS/New York alr talent
Yvonne Mobley to Andrew
Kasaija, June 22.

WBUS/Kankakee, IL air talent
Marc Arturi to WBCK/Battle
Creek, Ml air talent Sally
Krahn, June 28.

KMGNI/Flagstaff, AZ Sports
Dir./Production Dir./air talent
Alan Garrett to Leigh Essig,
June 29.

Condolences:
Former KHEY/El Paso MD/

air talent Gary Perkins, 52,
June 28.

Radio

® JERRY CROWLEY is tapped as Lo-
cal Sales Manager at WCBS/New York.
He most recently was President/CEQ
of Bed City Shops.

©® ANITA HARRIS has been named Lo-
cal Sales Manager at WAOK & WVEE/
Atlanta. She previously held a similar
post at KODA/Houston.

® SHARON WHITE joins WTAR/Nor-
folk as Local Sales Manager. She hails
from crosstown WNIS, where she held
various sales and sales management
positions.

Records

® LENNY MOORE has been elevated
from National Promotions Director to
VP/GM at Red Light Records.

Helen Stotler

Jerry Rubino
©® JERRY RUBINO has been tapped as
Manager/National Alternative Promo-
tion at Chrysalis Records. Prior to this
he worked as National Director/Radio
Promotion at Rough Trade Records.

® HELEN STOTLER is appointed Man-
ager/Business Affairs at Charisma and
Cardiac Records. She had been Direc-
tor/Creative Affairs at the law firm of
Carro, Spanbock, Kaster & Cuiffo. Al-
s0, Charisma taps PHYLLIS PURPERO
as Ad/Merchandising Manager and
JAY PERLOFF as East Coast Regional
Sales Manager. Purpero previously
served as Sr. Director/Advertising &
Promotions at Record World; Perloft
segues from Universal Record Distribu-
tors.

® LESLIE DRYE is appointed Direc-
tor/Artist Development at PWL America
Records. She was previously GM at
Bum Rush Records.

Julia Eisenthal Kevin Nakao

® JULIA EISENTHAL is upped to Di-
rector/A8R, East Coast at EMI Rec-
ords. Also, BRUCE HARRIS is named
Product Manager.

O® KEVIN NAKAO is tapped as Mar-
keting Director at MCA Records. He
previously served as National Singles
Sales Manager at Uni Distribution. Re-
placing him at Uni is ANN GAINES,
who segues from MCA Regional Mar-
keting Specialist/St. Louis & Dailas.
®DAVID SANTANIELLO has been
named Director/Special Marketing at
Columbia Records. He had been Asso-
clate Director at 6 West Home Video &
Special Marketing. Concurrently,
HOWARD WUELFING has been ele-
vated from Associate Director/Alterna-
tive Publicity to Director/East Coast
Publicity.

Lee Ann Schuler  John Russel

® LEE ANN SCHULER Is upped from
Artist Relations Coordinator to Man-
ager of the same division at Atlantic
Records.

® DAVID KONJOYAN has been nam-
ed National Publicity Director at Scotti
Bros. Records. Prior to this he held the
Nationai AC Director post at Cypress
Records.

©® CHRISTINE GRBELJA is appointed
VP/Royalties at Sony Music. She for-
merly served as the company’s Direc-
tor/Royalty Accounting.

® ANN PETTER has swilched from
freelancer to Art Director/Creative Ser-
vices at Arista Records.

® WINDMARK INC. has developed
Windmark Records, with MICHAEL
MARQUART hired as President. The
address Is: 4924 Shell Rd., Virginia
Beach, VA 23455; (804) 464-4924.

National
Radio

©® ABC RADIO NETWORKS will begin
“Flashback Pop Quiz"” on July 15. The
five-minute, nine-week promotion will
coincide with the launch of a short-form
program bearing the same name, (212)
456-5568.

Industry

@ BRUCE RAVEN-STARK has be-
come President of KSL Media Of Call-
fornia, a national management and mar-
keting firm. He had been VP/GM at
KBSG-FM/Seattle.

® JEAN GREENDYKE is named Pub-
licist at Padnos Ink Public Relations.
The firm also has moved to 6160
Laureigrove Ave., North Hollywood,
CA 91606; (818) 753-4500.

® JOHN RUSSEL is named VP/Sales &
Marketing at Radio Direct, the radio
press tour division of entertainment
marketing firm SSA Communications.
He formerly served as West Coast Re-
gional Sales Manager at Broadcasting
Publications Inc.

R e e

Changes

Josh Socolof joins KUII/Dallas-Ft.
Worth as Chief Engineer.

Lynne Mecca is promoted to Ac-
count Manager at the Interep Radio
Store Marketing Division.

Sue Costello is named Field Sales
Manager/Philadelphla at WEA. Also,
Mark Stocke is appointed Merchandis-
ing Manager in the same branch.

Nancy Composto has joined Arista
Records as Sr. Director/Office Ser-
vices & Personnel.

Conrad Warre is tapped as Produc-
tion Manager at Rykodisc.

Davld Amer is upped to Manager/
Production at EMI Records.

% WKHI/Ocean City, MD (302)
539-8735
Matt Dravecky —
WKQD/Huntsville,
883-9944
Clarke Ingram — PD WHXT/
Allentown (215) 252-9990

Nights
AL (205)

St

o

Drew Lane — Mornings
KMXX/Phoenix (602) 375- ’i
2328

Jim Seagull — MDy/after-
noons KWAV/Monterey (408)
624-7551

Mike Shannon — Nights
KAKS/Amarillo (806) 355-
3349

The Sharkman — Nights
WOHT/Jdckson, MI (601)
354-1675

David Charles Solomon —
OM/PD/afternoons KISQ/Cor-
pus Christi (512) 852-8850

John Tobin — VP/Communi-
cation Rick Dees Entertainment
(818) 702-0392 g

Brian White — PD XHTZ/San
Diego (619) 482-1789 3
Peter *“‘Zip’* ZIpfel — Morn- f

ings KMXX/Phoenix (602) 866-
0757
® JENNA SERGENT has been pro-
moted from AE/Chicago & St. Louis to
VP & Director/Sales at Group W Radio
Sales.

For The Record:

©® JOHN MARTIN becomes a consuk
tant at Evergreen Media. He was for-
merty VP/GM at KHYI/Dallas.

e T T N R

Ken Smith has been appointed Pro-
fessional Manager at PolyGram/lsland
Music.

Martin Olinick is named VP/Licens-
ing at RCA Records. Also, Beth Schil-
linger is appointed Sr. Counsel.

Janlce Soled has been promoted to
ABR Administrator at BMG Interna-
tional

Joel Quirt is promoted to Audio
Controt Manager at IDB Communica-
tions. Also, John Clark is elevated to
Audio Transmission Supervisor.

Jeff Dinces has been appointed Pro-
duction Director at RAB.

Transportation by
ATALINA

EXPRESS

“H0T SUMMER™ program conta

live From

0000,

Join John Kay
and Steppenwolf

(atalina Island
July 15, 8 - 9:30 pm (pacific time) ssttcosumessn,

To book thi

1c Smathers at GHR Marketing 1-800-722-5528
Production by

POSSIBILITIES
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SEVEN GUIDELINES

MANAGEMENT

Scheduling More Time For Yourself

reathes there a manager

who couldn’t be more pro-

ductive if he spent less time
on operations and people and
budgeted more time for himself?

Easier said than done, granted.
However, the Alexandria, VA-
based Executive Strategles
newsletter offers the following
seven guidelines to help you grab a
larger slice of your time:

* Figure out what you absolutely
must do. This can vary from week
to week. Dropping an essential
item is OK — you can exchange it
for something else later.

¢ Make two lists: One of duties
you do personally, and one of what
you get done by managing others.
Now, distinguish between activities
and responsibilities. Remember, if
you can’t measure an activity’s re-
sults, it’s not worth doing.

¢ Keep your meetings small.
You'll accomplish more in less

time if there are no more than six
people in the group. Omly go to
large meetings when you must.

¢ Figure out when your prime
time is. A recent survey found that
over half of those polled did their
best work between 9am and noon.

¢ Keep a time log. It may seem
like a drag, but it’ll tell you exactly
where (and how) you spend your
time.

¢ Prevent telephone disruptions.
Hold your calls when you're really
busy or you absolutely must think.
Set aside an hour later in the day to
return them.

¢ Hire support staff who under-
stand how valuable your time is.
This will prevent them from dis-
turbing you at inopportune times.
Also, these types of workers will
take a project you've outlined and
run with it successfully.

are free to all car renters.

Updated ‘Radioguides’ Arrive

ational car rental offices in 24 major U.S. cities are now distribut-
N ing updated and redesigned versions of “Radioguides” — card-
board dial cards that list a given market's AM and FM stations by
format. Each station’s dial position is also indicated on the guides, which

As always, co-sponsoring stations in Radioguide markets are given
prominent and exclusive positioning under their respective formats. For
more info, call the Ypsilanti, Ml-based Radioguide Peopte Inc. at (313)

$105 million — a 2.8% decrease from 1990 figures.

While the figures reflect total billings as reported by America’s
leading national rep organizations, they are not typical of any specific
market. Furthermore, spot billing in individual markets, market groups, or
geographic areas may differ substantially.

Source: Radio Expenditure Reports

T otal national spot radio expenditures for the month of May topped

3565-0022.

THE MONEY MAKER:

The brand new cash game that listeners love to play!

¢ EASY O FUN & FAST ¢ CLEAN

¢ THERE'S NO OTHER GAME LIKE IT!

¢ GENERATES NEW CLIENT REVENUE

¢ FRUSTRATES YOUR COMPETITION

THE AUDIENCE BUILDER:
¢ INCREASES LISTENERSHIP # GREAT PROGRAMMING TOOL

¢ LISTENERS WIN TWO WAYS

.....

We believe in cost-efficient promotions that are
UNIQUE. This is the first of many more new and
novel ideas to come. Be the first and only station In
your market to have the game of the future, TODAY!

Call us for more information.

¢ BUILDS AQH AND CUME

 EACH PULL TAB - 5 CHANCES TO Wik

1-800-728-0183
515-225-0009

INSTANT-WIN
BREAK-OPE]

l

TABS!
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TOTAL SPOT DOLLARS
SIX-MONTH TREND
120
108
110
102 (all figures
100 in millions) 105
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80
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4 O Last year
50 = This year
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40 T ¥ L | ] ]
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PERCENTAGE OF CHANGE
THREE-MONTH TREND
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T
51-75 76-100 100+

Market Size

® July 11-14 — Upper Midwest
Communications Conclave.
Radisson Hotel South, Minne-
apolis.

®July 1317 — New Music
Seminar. Marriott Marquis Ho-
tel, New York City.

® August 34 — Dan O'Day's
Air Personality Plus+ seminar.
Radisson Hotel Plymouth, De-
troit.

® August 22-24 — Taientmas-
ters Momning Show Boot Camp.
Hyatt Ravinia, Atlanta.

® September 8-10 — Burkhart/
Douglas & Associates Client
Meetings. Grand Hyatt Union
Square, San Francisco.

@ September 11-14 — NAB
Radio 1991 Convention. Mos-
cone Convention Center, San
Francisco.

® September 13 — Academy
Of Interactive Entertainment
Arts & Sciences conference.
Executive offices, Los Angeles.

® September 25-28. — RTNDA
46th international Conference &
Exhibition. Denver Convention
Center.

® October 2 — CMA Awards.
Grand Ole Opry, Nashville.

®October 3-5 — Concrete
Marketing’s Foundations For-
um. Los Angeles Airport Marri-
oft.

® October 36 — Society of
Broadcast Engineers National
Convention. Hyatt Regqency,
Houston.

® October 14-16 — Broadcast
Cable Credit Association's 26th
Credit and Collection Seminar.
Palmer House Hotel, Chicago.
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§1,000,000 FOR ASONG

SOUNDS EASY, AND IT IS. You can simply

THE COOOOLEST SUMMER GIVE-AWAY . ..
Premium Maine Spring Water. Your logo, art-

NEW TOLL FREE NUMBER...1-800-772-77321
Refrigerator magnets remain one of Radio’s

most effective promotions. Colorful, eye-catch-
ing, and long lasting, use them as business
cards. Quantities as low as 500. For details on
these and other promo- s :

tional items call:

1-800-772-7732.

\ Promotional
Ventures

ROLL-A-SIGN Cost-effective plastic banners for
your station. We print any picture, logo, or
design in up to four colors. Perfect for concerts,
public appearances, expos and give-aways.
Packaged on a roll and easy to use.

Call Toll Free:
1-800-231-2417

(713) 947-2053

el | y 4

guarantee your prizes through SCA Promotions
and reap the benefits of high dollar contests for
a small statistically determined fee. Pick from
SCA "‘On-the-Air’" and direct mail promotions
and give away a million for a song. ;

Call SCA Promotions today -- 3

1.800.527.5409! PROMOTIONS

THE OFFICIAL STATION POSTER...Customized
station posters with your parsonalities, hand
drawn, self-liquidating. Great giveaway, many
success stories, make money with a great promo
tool. Also, THE OFFICIAL WAKE-UP SONG. Call

AMFM: Advanced
Marketing For Media
at 615-298-5978.

work or client message has top billing with up
to 4-lines. **Self-liquidating’’ thru client cross
promotion. On line with WBCN, KISS 108,
Warner Bros. and Reprise. Immediate delivery,
as low as .30 each. Call 1-800-62-MAINE,
PREMIUM WATER OF MAINE, INC.

CONTEST REGISTRATION BOXES . .. IDEAL
FOR PROMOTIONS! they scream for attention
with distinctive diagonal stripes. In Red, Blue,
Orange, Green, Black, or Plain (no stripes). Put
your LOGO on self-adhesive labels. Order as
few as 40. For complete information, write to
AB PROMOTIONS, P.0. Box 362, Wisconsin
Rapids, W1 54495 or call (715) 424-1718.

The single source for . . .

o Top 100 Market Ratings and Trends
e Arbitron and Birch Results

e Demographic Comparisons

e Complete Industry Directory

e 2100 Updated Listings

Order your
personal copy of
this easy to use
desktop guide.

Call Leslie at
213553 « 4330
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SALES & MIARKETING

PART TWO

Maximizing Your Clients’ Time

hen it comes to sales, time really is
money. Unfortunately, one of the
most frequent complaints that clients
have about salespeople is that we waste time —

ours and theirs.

In my last column, I ex-
plained the client dilemma
— same number of hours,
less support help, more re-
sponsibility, and more
salespeople. This week, I'll
give you some suggestions
for maximizing your cli-
ents’ time and helping them
overcome this dilemma.

Clients often gripe about
the amount of time it takes
us to show them proposals,
produce copy, complete
campaign packages, and
plan details.

Your ability to quickly
turn around projects, pro-
vide details up front, and
provide instant feedback on
your progress can put you
in a very powerful position.
Following are a few time-
saving steps.

Don’t Overcommit

Many salespeople tend to
play Superman (or Super-
woman) for their clients,

66,

Most clients would
prefer you to be
honest about your
lack of resources
rather than
disappear for weeks
to complete the
promised
assignment.

99,

often anticipating packages
that don’t yet exist. In fact,
most clients would prefer
you to be honest about your
lack of resources rather
than disappear for weeks to
complete the promised as-
signment.

If a client asks for, say,
pizza coupons to distribute
with a purchase, and your
station has no relationship
with a pizza parlor, it’s far
more prudent for you to ad-
mit that fact right away.

66

Your ability to
quickly turn around
projects, provide
details up front, and
provide instant
feedback can put
you in a very
powerful position.

99

You might tell the client it’s
a great idea and you could
attempt to establish such a
relationship, but also sug-
gest some existing partner-
ships as options.

Remind the client that
cross-marketing with an
existing contact would
mean a quicker turna-
round. Mention that your
station has done a number
of promotions with a cer-
tain movie theater or
amusement park, for ex-
ample. Don’t be afraid to
make suggestions.

Furthermore, it’s impor-
tant to understand that the
client’s agenda isn’t neces-
sarily always in your best
interest. It’s not unusual for
clients to assign projects
that have been attempted
(unsuccessfully) or that are
being presented to several
media simultaneously.

Think Timelines

One effective tool to as-
sist you and your clients is a
mental timeline, which is
nothing more than thinking
through all the steps that
must be taken to complete a
project. This simple action
should be a part of your fol-
low-up appointments, as it
gets both parties thinking
about critical or potentially
tricky points.

The fact that you're
thinking through a step-by-
step sequence with your cli-
ents will go a long way to-
ward avoiding conflict.

By Chris Beck

Don’t Do It All

In every relationship,
each party has its responsi-
bilities. All too often, how-
ever, it’s the salesperson
who assumes the dominant
role in a business relation-
ship. But you don’t have to
do everything. In fact, it's
not always prudent for your
clients if you do — there are
many things they can do
much more efficiently than
you.

This often is the case with
in-store printed collateral,
which many people assume
should be the station’s re-
sponsibility. Truth is, much
of the time companies have
their own four-color offset
printers or in-store visual
departments; but because
the station has assumed the
‘“do-all” role, clients often
don’t even volunteer that in-
formation.

Know The Details

Another complaint agen-
cies and other advertising
contacts have about radio
salespeople is our lack of
knowledge of details re-
garding specific promo-
tional opportunities — de-
tails that are critical to
their clients.

For example, you may
provide a station package
that includes in-store sign-
age, entry blanks, and pro-
motional announcements —
but do you answer ques-
tions such as:

* How many colors are on
the signage?

» What weight and stock
is the signage paper?

* What size are the entry
blanks?

e Is there a counter dis-
play with the entry blanks?

e What'’s the size of this
counter display?

* Where on the signage
(or entry blanks) will the
company logo appear?

» Will the PMT colors of
the client be used on the
signage or entry blanks?

e What are the printing
deadlines?

How many times has
your lack of information
cost you sales — not be-

times:

agays.

Time Is On Your Side

Whether you're working with agencies or di-
rectly with clients, your ability to maximize a cli-
ent’s time — to provide sufficient information and
execute a project — is critical in the '90s.

Efficiency’s not only important to the client.
The more efficient you are, the shorter your sell-
ing cycle — and the sooner the money rolls in.
Here are some guidelines for average turnaround

* Time between introductory meeting and
proposal presentation: five to seven business

¢ Time to compile details on which client
needs feedback: 24 hours.

* Time to complete an assignment (i.e., to
coordinate another party, set up incentives and
merchandising): seven to 10 business days.

* Time to report to client on status of assign-
ment: three business days.

cause the package was bad,
but because you didn’t pre-
sent a client with enough in-
formation for him or her to
easily make a decision?

m

Your fax machine is
one of the most
effective and client-
friendly methods of
obtaining info. Why
waste time playing
phone tag when you
can fax ‘’em?

tx

Use Your Fax

Frequently a lot of time is
wasted due to our inability
to reach clients. Your fax
machine is one of the most
effective and client-friendly
methods of obtaining
info, especially when you
need answers to a few sim-
ple questions. Why waste
time playing phone tag
when you can fax ’em?

You also can use your fax
machine to send your cli-
ents updates on assign-
ments. Periodically letting
them know the status of a
project is usually greatly
appreciated.

Seek Feedback

Rather than assuming
what type of proposal your
clients would like to see, get
in the habit of asking them
what they’d like to see in a

proposal. This is an often
overlooked time-saving
step. All clients generally
want is a simple one- or
two-page overview with the
details clearly outlined.
Another time-saver is
asking your clients how
many copies of the proposal
they want. It’s not uncom-
mon for them to share it
with other people in their
business. Asking in ad-
vance eliminates a poten-
tial delay and helps them
make a quicker decision.

Chris Beck is the President
of Beck Marksting Group, an
intemational sales and market-
ing consulting firm. If you have a
question about a column or a
topic you'd like to see addres-
sed, he can be reached by
phone at (818) 594-0851; by
fax at (818) 594-5030; by
Prodigy electronic mail at ID #
SRTN15A; by CompuServe at
1D # 76066,3334; or by mait at
22900 Ventura Bivd., Suite
340, Woodland Hilis, CA
91364.
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rent list follows:

2. Civil Rights Bill
. Abortion

. Economy

N O W

8. S&L Bailout

10. Sununu Flap

wings with a No. 10 debut.

Detroll, Michae! Packer.

WEEKEND BOX OFFICE

JUNE 28-30

1 Naked Gun 2%:
The Smell Of Fear
{Paramount) *

2 Robin Hood: $13.05
Prince Of Thieves (WB)

3 City Slickers $8.93
{Columbia)

4 The Rocketeer
{Buena Vista)

5 Dying Young
{Fox)

6 Backdraft
{Universal)

7 Jungle Fever
{Universal)

8 Thelma & Louise

$20.81

$7.21

$4.68

$2.57

$2.22

(MGM)
9 Soapdish
{Paramount)
10 What About Bob?
(Touchstone)

$2.02

$1.89

Al figures in-miflions
*First week in release
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week's openers include
*“Terminator 2: Judgment Day,"”
the highly anticipated summer
sequei starring Arnold
Schwarzenegger. The futurist-
ic thriller will likely spawn a Gef-
fen soundtrack, due in October
with artists and songs to be de-
termined. Meanwhile, listen for
GQuns N’ Roses’ new single,
“You Could Be Mine,” in the
film.

Top Ten Talk Topics
June ’91

What'’s on Americans' minds? Each month R&R surveys
leading Talk radio stations across the nation to determine
the 10 topics that have generated the greatest amount of
listener phone response over the past four weeks. The cur-

1. AIDS-Afflicted Doctors

. Lawsuits Involving the Boy Scouts

. Local Government
. Welcome Home Parades

9. Reagan & Release of Iran Hostages

Concern over health care workers with AIDS spawned a No. 1 dehut
that edged out a-stunning 10-2 move by the Civil Rights Bill. Meanwhile,
the Boy Scouts marked their first chart appearance with debates over
whether the organization should accept atheists or permit girls to attend BS
camps. Abortion slipped (2-3) and Reagan dipped (6-9), while chart peren-
nials Economy and Local Government ambled upward (7-5 and 9-6, re-
spectively). May's Troops’ Return became June’'s Welcome Home Parades
{rising 8-7), the S&L Crisis cashed in for the first time since August ‘90,
and frequent flier White House Chief of Staff John Sununu earned his

Reporting Stations: KGO/San Francisco, Bruce Kamen; KING/Seattle, Brian Jennings: KIRO/
Seattie, Andy Ludium; KLIF/Dallas, Dan Bennett; KMOX/SL, Louis, John Angelktes: KOA/Denver, Knis
Ofinger; KXL/Portland, Jeff Grimes; WABC/New York, John Mainetii. WCKY/Cincinneti, Mark Elott.
WFLA/Tampa, Gabe Hobbs; WLS/Chicago, Drew Hayes; WRKO/Boston, Rich Kirktand: WTAE/Pitts-
burgh, Tom Clendening; WWDB/Philadelphia, Dave Rimmer; WWRC/Washington, Tyler Cox; WXYT/

$3.63

TELEVISION

TOP TEN SHOWS
JUNE 24-30

1 60 Minutes

2 18th Annual Daytime
Emmy Awards

3 Roseanne

4 Evening Shade

5 Coach

6 Cheers

7 Murphy Brown

8 Empty Nest

9 Family Matters
Golden Girls (tie)
Murder, She Wrote (tie)

AS show times are EDT/PDT uniess oth-
erwise noted; sublract one hour tor COT.
Check kstings for showings in the Mountain
tme zone. Al Istings subject to change.

Friday, 715
o Grateful Dead, Indigo
Girls, Lyle Lovett, and Su-
zanne Vega, ‘‘ABC’s In Con-
cert '91" (midnight).

Saturday, 7/6

® Glorla Estefan, Tears For
Fears, Living Colour, and Aer-
osmith are spotiighted in “Glo-
bal Jam” (syndicated; check
local listings for station and air
time).

~ Sunday, 7/7

* David Bowie co-stars in the
season premiere of the adult
comedy series “Dream On”
(HBO, 10pm).

Monday, 7/8

e Silnead O’Connor,
*“Today” (NBC, 7am).

¢ 5th Dimension, “The Ar-
senio Hall Show” (syndicated;
check local listings). |
. e Chris Isaak, “into The

Night Starring Rick Dees” (ABC, !
‘Doors’ Open e

On Video :
In September

e Color Me Badd, “Arsenio
Hall.”
* Waylon Jennings & Willie
Neison, “The Tonight Show
liver Stone's “The Doors,” Starring Johnny Carson™ (NBC,
starring Val Kilmer as the 11:30pm).
late Jim Morrison, is slated Wednesday, 7/10
to be released by LIVE Home Vid- e Richard Thompson, “Late
eo on September 26. The docudra-
ma features an Elektra soundtrack
featuring 12 original Doors tunes as
well as the Velvet Underground

Night With David Lefterman”
(NBC, 12:30am).
£, & 2 sy - - son.
lceht:sillcfor?;mggl " The video will ® Maxi Priest, “Rick Dees.”

e Guy, “Arsenio Hall.”
® Cellne Dion, “Johnny Car-

MUSIC & MOVIES

CURRENT

®ROBIN HOOD: PRINCE OF THIEVES
Single: (Everything | Do) | Do it For You/Bryan Adams
(A&M/Morgan Creek)
®DYING YOUNG (Arista)
Single: Theme From Dying Young/Kenny G
Other Featured Artists: Jetirey Osborne, James Newton Howard
® BACKDRAFT (RCA)
Single: Set Me In Motion/Bruce Hornsby & The Range
® JUNGLE FEVER (Motown)
Single: Gotta Have You/Stevie Wonder
®NEW JACK CITY (Giant/Reprise)
Singles: | Wanna Sex You Up/Color Me Badd
For the Love Of Money/Living For The City/Troop/Levert
Other Featured Artists: ice-T, Keith Sweat, Guy
® THE FIVE HEARTBEATS (Virgin)
Single: Nights Like This/After 7
Other Featured Artists: Delis, Pattl LaBelle |

UPCOMING i |
®BOYZ N THE HOOD (Qwest/WB)
Single: Just Ask Me To/Tevin Campbeil
Other Featured Artists: Ice Cube, 2 Live Crew, Yo-Yo
®BILL & TED'S BOGUS JOURNEY (interscope)
Single: Shout it Out/Slaughter
Other Featured Artists: Megadeth, Primus, Faith No More

ichael Jackson's “weird
vacation™ in Bermuda with
‘‘Home Alone'" star

Macaulay Culkin was the talk o'
the tabloids this week. The National
Enquirer sank to the occasion by
running grainy pictures of Jacko
lovingly stroking the 10-year-old’s
head as well as these highlights of
how the dynamic duo filled their
four-cay play period:

e Spent hours together unchap-
eroned in Jacko's $1000-per-day
suite with a mountain of toys

® Tossed water-filled balloons at
tourists

¢ Played “a Rambo-style game”
with laser guns

Of course, Jackson financed the
trip, which included room and board
for Culkin's parents.

Million-Dollar Bables

Meanwhile, celebrity wannabe
LaToya Jackson says her most
famous brother pays up to $1 mil-
lion to buy little boys to use as play-
mates!

What's more, LaToya — who
leaked the news to hype her forth-
coming tell-all bio, “Growing Up In
The Jackson Family” — says Jacko
has seven boys living at his “fairy-
land retreat” in Santa Ynez, CA.
‘Course, LaToya also claims MJ's
the reason her last record stiffed
(because he manipulated RCA into
NOT giving the LP “a much needed
sales push”) (Globe).

Checkout Lines

e The readers of Guitar For The
Practicing Musician name their fav-
orite radio stations in the ‘zine's Ju-
ly issue. Regional winners include
KNAC/Long Beach, CA (West; No.
1 cverall), WSOU/South Orange,
NJ {East), WKLS/Atlanta (South),
and KSHE/St. Louls (North).

e Madonna, 31, graces the cov-
er of the July Longevity (1). She's
also listed (along with Barbra Strei-
sand) as one of "Hollywood's
Greediest Gals" in the Weekly
World News.

FOREVER WRUNG — In addition
to an "exclusive polysyllabic inter-
view” with Bob Dylan and a family
tree tracing the roots of “Children
Of A Lesser Bob,” the August Spy
offers an educational list of “things
Dvlan is primarily or exclusively re-
sponsible for,” namely: “protest
music, hostile press conferences,
Jimi Hendrix’s hair, cheap sun-
glsses, pretentious liner notes,
singer-songwriters with terrible
voices, two-record sets, tuming the
Beatles on to marijuana, and
sincere, pasty-faced folksingers
who make every subway on the
piaanet a living hell.”

DOLLYWOOD DIET — Dolly Par-
ton shed 40 pounds on a secret
diet featuring fried chicken, corn-
bread with butter, fried okra, fried
catfish, baked sweet potatoes, bis-
cults 'n’ gravy, and mashed pota-
toes! The secret, says Parton, is to
only eat TWO BITES of each item
(National Examiner) . . . Meanwhile,
the National Enquirer says Dolly will
play a preacher in her next fim
("Sister Sunshine”) with Tammy
Faye Bakker (I) co-starring as a
gospel singer!

e Heavyweight rock manager
Doc McGhee is spotiighted in
Forbes, hawking his new entertain-
ment TV venture with the Home
Shopping Network. “A sort of MTV
with price tags,” muses the ‘zine's
Peter Newcomb.

® “Heartthrob crooner” Harry
Connick Jr. and “luscious lingerie
model” Jill Goodacre have jumped
into a trial marriage (National En-
quirer).

o A spokesperson for Cher
denies that the singer’s selling her
Aspen, CO home (for $4 million)
because she needs the money. In-
stead, Cher simply “wants fewer
things in her life” right now
(People).

e Whitney Houston was mis-
taken for “one of the guys” while
visiting a nightclub with female im-
personators in Las Vegas (National
Enquirer).

e The editors at Newsweek
name Paul McCartney, Elvis Cos-
tello, Bonnie Raitt, Tom Petty,
Richard Thompson, and Marshall
Crenshaw as six stars who are
“coping"” with growing up by releas-
ing "mature, funky new albums.”

® People reports Kevin Costner
“may have goften his revenge’
against Madonna (for the finger-
down-the-throat backstage scene
in “Truth Or Dare”) by not casting
her in his forthcoming fim “The
Bodyguard.” Madonna was lobby-
ing for the part, but Costner gave it
to Whitney Houston instead.

R&R doesn’t run comic strips,
but we do take a comic trip each
week through the nation’s con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.
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Geronimo & O’Meara Target Of $15 Million Suit!

AVA/Washington morning bad boys

Don Geronimo and Mike O’Meara

— who are expected to leave the
Emmis outlet upon its impending acquisition
by Salem Communications, if WAVA flips to
Contemporary Christian — could be going out
with a legal crash! boom! opera!

The Morning Zoosters have been slapped
with a $15 million defamation and invasion-of-
privacy suit by a local publicist who received
an on-air trashing when she failed to produce
actor Lesliie Nielsen for a promised on-air
interview. Also named in the action: Zoo
producer Frank Murphy.

Carol Sewell, President of Abramson
Assoclates, says Don and Mike not only
called her “a bitch,” “a liar,” and “a
catwoman,” but also urged listeners to go to
her hotel room and *“gouge her eyes out.”

Sewell says those harsh words — coupled
with some 45 harassing phone calls that
followed — caused her emotional distress and
damaged her ability to conduct business.

Emmis Exec VP/Ops Randy Bongarten
told ST, “We don't think there’s any merit to

the suit.”

A few weeks back, the Hollywood trades
buzzed with rumors about David Geffen

David Geffen:
Yen For Virgin?

Rumors

e |Is MCA Nat'l Dir./Alternative Promo John Los-
calzo about to exit? Is the label considering disband-
ing the entire department?

* |s KKBQ/Houston about to cut Ops. Dir. Dave
Elliott loose? Is afternoon driver Ron Parker being
asked to step in?

And . . . is PD Dene Hallam thinking about mar-
rying Kimberly Ruiz while in Hawaii during the total
eclipse?

* s FM100/Memphis PD Steve Conley under
consideration for a gig at Hot 94.7/Chicago? Is Hot
94.7 also eyeing WKSE/Buffalo’'s Beth Ann
McBride for a siot?

® Will former WKQB/Charleston, SC PD Roger
Gaither become the new PD at crosstown WSSX?

* Will Burkhart/Douglas consultant Gary Burns
exit to tack up his own shingle again?

® Nuke those rumors of Larry Berger consulting
WNTQ/Syracuse, and turt the talk about ‘NTQ PD
J.J. Cooke exiting, too.

* is KWOD/Sacramento PD/aftemooner Adam
Smasher already on s-h-a-k-y ground?

i W7,
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Pollack Media Group

L

CACHE 'N’ CARRY — When WWKZ/Tupeio, MS
held its “KZ103 $103,000 Cash Grab” recently, the
lucky listener pictured so dramatically above heisted
'n’ hauled off a grand total of $8331 within the allot-

] ted 103 seconds.

engineering a takeover of Paramount
Communications. Those died a quick death.

The latest Geffen gossip has him buying
MCA's entire Music Division. ST predicts this
one, too, shortly will go the way of all flesh.

Ah, but ST also hears that Geffen — using
Matsushita's money — may be one of those
eyeballing the $1 billion Virgin Music Group
deal. Rumors are flying across the Atlantic
Ocean that VMG — including Virgin Records
U.S. — is for sale.

These Virgin sale whispers, which have
been circulating for years, were even the
subject of a Wall Street Journal article
Tuesday (7/2). Other possible suitors include
Thorn-EMI, which already owns the Capitol,
EMI USA, and SBK labels; MCA, which might
benefit from Virgin's strong overseas
presence; Warner Bros., and Paramount.

Virgin Chairman Richard Branson
responds to the “unsettling” rumors: “We
would like to make it clear that we have had
several unsolicited approaches to merge or
possibly acquire the Virgin Music Group.

These approaches have been rejected, as
have all other previous approaches' made by
companies around the world over the last 20
years.”

Continued on Page 19

Nights And Weekends Down?

In1991,

There's No Margin For Error

CATHY DENNIS

“TOO MANY WALLS”

BREAKER BOUND!

MOST ADDED CHR!

NOW ON 141 REPORTING STATIONS 141/29
NEW & ACTIVE AC

KIIS add WXKS 33-29 PWRPIG 34-30
Y100 add HOT97 34-31 WNCI 23-21
PWR106 deb 34 WIOQ 33-30 KXXR 39-35 |
KKRZ add 30 PRO-FM 32-27 WKBQ 28-26

KGGI add PWRY9 31-26 KRXY 29-25

Q106 deb 29 B97 25-23 HOT977 30-28
KMEL deb 28 WNVZ 32-30 .. . And More!

From the CD & Cassette, **Move To This”’
Produced by Cathy Dennis & Phil Bodger
Executive Producer: Bruce Carbone

| EPONG'IM Labei Group

1 Maaagement Sumon Fuller, l; Managemen: Lid. in sssocuvon for the USA with Arma Andon. SBK Management lnc.

The La’s

“There She Goes”

NOW ON 59 CHR REPORTERS!

KRBE 31-30
WPST 35-32
WSTW 40-36
K106 40-35
CK105 37-29
KKHT 32-30
KATM deb 27
...and more!

KISN add
WAAL add
WERZ add
WYCR add
K96.7 add
G105 add
KIKX add
KKBQ 23-21

From their debut CD & Cassette, “The La's"”
Produced by Bob Andrews
Mixed by Steve Lillywhite
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Things That Make You Go i m
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«

The new sirgk' and \/ideo from their wor—\Jv/.‘deJtHreE i liion - 59“57\3 debut albym
Gonna, Make You L sec /3T ON THE (LUB MTV"TQUR THIS SYVMMEK.

4
Produced 57 RoberfClivilles +David (ole for (o|c/C||V|lléS Music En’fcrpnsu @ FAMOUS 6 ON C OLUMRIA

Artist Management: Barbara Warren-Pace tor Cole/Clivilles Music Enterprises in Association with 23 West Entertainment
Columbia” Reg. U.S. Pat. & Tm. Oft. Marca Registrada./© 1991 Sory Music Entertainment Inc Lyncs: © 1990 Virgin Music/Cole/Chvilés Music/R.B.G. Dome Musit (ASCAP) Al Rights Reserved. Used by permission



STREET TALK-

Continued from Page 17

Word is all over the streets that former

WZOU/Boston PD Steve Perun not oniy will
link up with the Poliack Media Group, but also
ask Nationwide Group PD (and
KHMX/Houston PD) Guy Zapoleon to join

him

Perun & Zapoleon

There's been 16 tons o’ talk that Zapoleon
— whose Nationwide contract just ended
(6/30) — will not re-up. However, ST hears
talks are underway to keep anyone from
coming to take Zapoleon away.

Zapoleon toid ST, “Steve and | are good
friends. And someday it would be my dream to
consult in partnership with him, but | still owe
Nationwide at least another year. Plus, there
are lots of other opportunities within
Nationwide to be explored.”

L.A.-bound Howard Stern — who's been
itching to take on crosstown KLOS morning
stars Mark & Brian — was typically blunt when
assessing his chances against the dynamic
duo, claiming, “Mark & Brian will suffer a
worse beating than Rodney King.”

M&B's official response? “L.A."s a big city;
there’s plenty of room for everyone. We'll do
our thing and he'll do his.”

Incidentally, ST hears that Pirate Radio

Rumbles

¢ Jacor co-CEO and Critical Mass Media hon-
cho Randy Michaels now is consulting the Goodrich
chain

* Matthew Harris — just named PD at WBRU/
Providence — had to tum the gig down owing to ill-
ness in his family and has returned to Cincinnati.

o KMELISF ups MD Hosh Gureli to APD/MD and
Harold Austin to Music Coordinator.

¢ KUBE/Seattle Nat'! Sales Mgr. Michele Gros-
onick is named GSM. She replaces eight-and-a-half-
year station vet Skip Townsend, who exits.

o WGFX/Nashville moming man Rob Harder is
out, replaced by Mark Damon — who had been with
a local TV production firm — and ex-'GFX evening
talent Cat.

o KYRK/Las Vegas has promoted Production
Dir. Frank Drew to PD. Acting PD/midday personality
Bobby Mitchell exits.

o WXLC/Waukegan, IL personality Jimmy No-
vak jumps to afternoon drive at The Blaze/Chicago.

¢ Rick Dees Entertainment VP/Communica-
tions John Tobin will exit on July 15.

o ACs WWHMX/Baltimore and WIVY/Jackson-
ville have new MDs. Arbitron Systems Analyst Steve
Cross is in at "'WMX; Shannon West is news to 'IVY.
West replaces Tony Mann, who's headed for swing
at crosstown Urban WHJX.

o WYXR/Phllity weekender Frank Cerami
moves to PD at Hot 89.9/Allentown, PA_He replaces
Clarke Ingram, who's hooked up with Mairite to do
swing at Z100/NY and WEGX/Phlily.

. \\“ EX

“THE MOST POWERFUL PRODUCTION
ON ROCK & ROLL RADIO

15 TONGUES & WHADDYA GET? — WEGX/Philly

I and Pepsi recently gave away a Geo Tracker via a
tasteful contest in which 15 finalists vied to see who
could keep his (or her) tongue pressed against the
vehicle the longest. The winning time? An hour and
five minutes!

- =

was mere hours shy of signing the
Greaseman to do its morning show via
satellite from WWDC/Washington, but
when word of Stern’s coming to L.A. hit the
street, the deal was shelved.

Look for Atco President Derek Shuiman
to be named Chairman of the label and Exec.
VP/GM Harry Paimer to assume Shulman’s
post.

} Mojo Slogan Snafu lI ‘

Please allow us to clarify last week’s ST
item about New York's “Mojo” slogan snafu:
Turns out WPLJ did put Mojo in its Arbitron
spring slogan file on April 2 — six days after
the sweep began.

Shortly thereafter, Z100 did the same, at
which time Arbitron should have notified 'PLJ
of the conflict. However, Arbitron apparently
dropped the ball.

Nevertheless, the double registration
problem didn’t surface until the summer slogan
files were returned, at which time Arbitron
informed 'PLJ of the conflict.

Although Z100 actually used Mojo first, it
didn’t use the handle at least once an hour as
required, so any credit Z100 may have gotten
for Mojo has now been given to 'PLJ.

As a result of this incident, Arbitron has
changed its procedures. Now, when a slogan
conflict arises, the ratings firm will notify both
parties by registered mail and follow up with a
phone call.

R R TR AR R B AR NS

JOE KELLY

(708) 295-8610

Continued on Page 20 :
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Plus Albu™

uble Platn?™h

Maker

dgam Your MoneY

CHR CHART €5

B104 deb 20
MOJO 19-14 Hot
Z100 11-9 Hot
WEGX 4-3 Hot
B94 22-16 Hot
(102 27-22 Hot
WPHR 20-18
KBEQ 25-21
KXXR 26-16 Hot
KDWB 15-7 Hot
WKBQ 21-13 Hot
KPLZ 28-25
KC101 25-18 Hot
K92 15-11 Hot
WIXX 17-11 Hot
KATM 23-20 Hot
WTBX 26-20 Hot
299 deb 23 Hot

© 1991 Def American Recordings
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Like nothing else this summer.
The incredible voice of Grammy-winner

Aaron
Neville

VHi

Development
Rotation

(75021-1563-4)

MOST ADDED CHBR!

NOW ON 51 REPORTING
STATIONS 51/24!

NEW & ACTIVE AC 24/8!

See Aaron Neville on tour with
The Neville Brothers all summer.

“Everybody Plays The Fool,” the first single from
the new album Warm Your Heart [75021-5354-4/2]

Produced by tinda Ronstadt
and George Massenburg
Direction: Bill Graham Management

©1991 A&M Records, Inc. All rights reserved.

STREET TALK.

Continued from Page 19

Sherman Broadcasting Prez Bob
Sherman exited this week and has set up
temporary shop over at Osborn
Communications. Sherman VP Jay Meyers is
overseeing the company temporarily.

Meanwhile, the on-again, off-again sale of
Hoker's WDFX/Detroit to Sherman is now
officially dead.

ST hears Pyramid has given permission
for WYXR/Philly VP/Ops Gerry DeFrancesco
to engage in some high-level talks with
Gannett about a possible return to
KIIS-FM/L.A.

Will he get the VP/GM title that Radio
Division Prez Jay Cook currently holds? Or will
corporate try and swing another title for
DeFrancesco? ST hears this could be the
stumbling block to his return.

Meanwhile, don’t look for consultant Jerry
Clifton to become a part of KIIS's future
programming pians. Inside word is that KIS
definitely has embarked on a mainstream
course.

)

Driscoll Drop-ins ‘

Who'll replace WI0OQ/Philly OM/PD Mark
Driscoll, who abruptly exited the EZ CHR last
week? Contrary to early speculation, it won't
be Z100/NY middayer Shadow Steele, who's
just extended his deal with the Malrite CHR.

Don't expect new 'lOQ morning man Todd

Rumbles, Pt. Il

¢ WKCQ/Saginaw MD Fritz Kuhiman has been
upped to PD. Jim Kramer continues as OM of 'KCQ
and its AM sister, WSAM.

¢ WGTC/South Bend, IN MD/middayer Doug
Montgomery has been upped to PD/aftemocons.
'GTC Station Mgr./OD/PD/afterncon driver (whew!)
Scott Mahalick has exited.

¢ WAVFI/Charleston, SC MD/afterncon driver
Kenny King slides into MD/middays a: WMYG (97
Rock)/Pittsburgh. Concurrently, 97 Rock elevates
Doug Clark to APD.

And . . . Former Power PigiTampa morning man
Dr. Don Carpenter will not be heading 1o WMYG for
wakeups.

¢ WAOA/Melbourne, FL PD Mick Barker de-
parts

¢ Alex Kosper retums to KWOD/Sacramento as
MD after a stint at crosstown KROY (now Classic
Rocker KSEG).

¢ KMXX/Phoenix morning dudes Drew Lane &
Zip Zipfel are out. They're replaced by PD Steve
LaBeau & Lisa Malay.

* Freddie Bueno moves from nights at WVIC/
Lansing to weekends/swing at WDF X/Detroit.

* WTLQ/WIllkes Barre-Scranton PD Don Tand-
ler makes a quick exit and is replaced by Scott
Chase, who was most recently doing weekends at
WMTX/Tampa.

® Former KAZY/Denver PD Brien Taylor's
Choice Arrow Media, which advises Contemporary
Christian -radio, is now a division of Sneed &
Schuster.

Killer

Tracks is
Knocking .

4

Stressed
For
Success

Truly showing designs o' stress (and capturing Promo

Item O’ The Week honors in the process), the

stressed-to-impress folks at Reprise stressed the im-
portance of ‘‘Stress’ — the eponymous debut album from
Stress, itself — by shipping selected programmers special
gatefold, full-track CD packages, the front covers of which
are made out of a heat-sensitive material that allows them
to function as impromptu *‘stress-tests”” a fa those semi-
popular **mood rings’’ of several years back. Talk about
your damsels into Stress .

A 4

Pettengill — who just left the OM/PD seat at
WFLY/Albany — to be a PD candidate either.
In fact, Pettengill won't hit the air until a new
PD is named.

ST hears Hot 97/NY APD/MD Kevin
McCabe, Power 99/Atlanta PD Rick Stacy,
KSOL/SF PD Bob Mitchell, and
WKSS/Hartford PD Jefferson Ward are
gaining early interest from the EZ heavies.

Meanwhile, EZ is negotiating with Driscoll
to allow him to continue in some sort of
““creative capacity,” but so far nothing's solid.
Look for Driscoll to concentrate on Mark
Driscoll Productions rather than seek another
programming gig.

WSPK/Poughkeepsie PD Sean Phillips
has been upped to Dir./CHR programming for
parent Beacon Broadcasting. He's been
transferred to WTHT/Portland, ME, where GM
Carl DeProsto and PD Ziggie Peltzer have
exited and Brian Cliffe has become acting
Station Mgr. Meanwhile back at 'SPK<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>