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NAB: ELIMINATE
OWNERSHIP LIMITS

The NAB is urging the FCC
to drop the current 12
AM-12 FM limit and relax

I other ownership rules,
claiming the regulations “no
longer serve their intended
function.”
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KEEP 'EM GUESSIN’

Even the best morning shows can
become predictable, relying on
formulas instead of fresh ideas.
Dan O’Day has composed a unique
comedy questionnaire designed to
help you create topical bits.
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GEFFEN KLONES
KALODNER!

DUFF’S LAW

Back in 1969, Talk pioneer Willis
Duff penned “The Talk Radio
Handbook,”’ an early primer on
what he called “two-way radio.”
Over two decades later, Duff’s
theories still ring true.
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Promo at Elektra

i Ira Rosenblatt VP/Ops at TMZ
Broadcasting

# WEEWBoston goes all-Sports

% Jim Esposito VP/GM at WPOP &
WIOF/Hartford
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RADIO & RECORDS

Slow Recovery Seen
For Sales Recession

Ad Exec Sees ‘Top-Heavy’ Improvement

Radio revenues have been
disappointing so far this year,
and an informal R&R survey of
group owners and reps found no
one predicting a quick recovery
from the ad recession, which
has hit some other media even
harder than radio.

“The recession is not over,”
said Emmis Broadcasting
President Steve Crane, al-
though he said there’s still a

Subscribers Reject Arbitron’s
Three-Survey, 16-Week Proposal

Measure Loses By Landslide Vote In Major Markets

The Arbitron Radio Advisory
Council’s proposal tc convert
from four 12-week surveys to
three 16-week surveys met with
a resounding defeat at the
hands of Arbitron subscribers.

According to information re-
leased at the Advisory Council
meetings in Bermuda, 499 sub-
scribers voted ageinst the
measure, while 333 subscribers
voted in favor. The proposal
took its worst beatirg among
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Wall Exits
Edens, Forms
Consultancy

Garry Wall
has resigned
from Edens
after five
years with the [ g "
company, the *
last 18 months Fo
as VP/Pro- o |
gramming. : :
On Septem- -
ber 1, he’ll
launch Garry ‘ Lo
Wall Media Gar7y Wall
Services with Edens’s
KKLQ(Q106)/San Diego as his
first client. He won’t be replac-
ed at Edens.

Edens Chairman Gary Edens
told R&R, “Garry is dne of the
most creative and mnovative
programmers in America.
While we’re sorry tolose him as
a corporate officer, we're ex-
cited that he’ll continue his as-
sociation with us.”

Wall noted, “I will limit my
client stations to a total of
seven; it’s my philosophy to
take an individual approach to
every market and station. I will
do CHR, AC, and News/Talk, as
well as special projects in other
formats, but I’'m a big believer
in contemporary music for-
mats. It’s the perfect time to be

WALL/See Page 28

Survey
Says...

® Ildea opposed by 60%
of stations

® Top 50 market
Country stations
voted 78% against

©® Only Black, Spanish
stations were in favor

stations in the Top 10 markets
(70% against) and among Coun-
try stations in the Top 50 mar-
kets (78% against).

The three-survey idea was
presented at the winter Ad-
visory Council meetings as a
way to increase sample sizes.
Arbitron had separately prom-
ised a 5% increase in sample
size for the Fall '91 sweep, with
another 5% increase scheduled
for the Fall '92 survey period.

Early Support

Although the three-week pro-
posal seemed to have initial
widespread support, several
prominent radio stations and
groups — including WHTZ
(Z100)/New York and CBS Ra-
dio — circulated memos that
were critical of the idea. Some
radio executives feared adop-
tion of the three-book measure
would place an undesirable em-
phasis on monthly Arbitrends.

The proposal took a further
beating when it was discovered
that Arbitron had no intention of
dropping additional diaries into
markets measured only once or
twice per year, even though
their rating periods would be
stretched to 16 weeks as well.

Stations in the one- and two-
survey-per-year markets voted
against the proposal in the
same proportions as did sta-
tions in four-survey markets.
The most receptive stations

were in markets 51-99, where
47.2% of stations voted in favor
of the new survey periods.
Among formats, only Black/
Urban (74%) and Spanish sta-
tions (85% ) voted to accept the
proposal. The next highest cate-
gory was AOR, with 43% favor-
ing the idea. Among other ma-
jor formats: AC/MOR voted
65% against. CHR 60% against,
Country 67% against, and
News/Talk 60% against.

ARBITRON/See Page 10

Atco Records
Boosts Palmer
To President

Harry Pal-
mer has been
named Presi-
dent of Atco
i Records. He
replaces Der-
ek Shulman,
i who was ele-
vated to
& Chairman of
| the label two
S £. weeks ago.
Harry Palmer “Harry and
I go back many years, and he
was the number one person I
wanted to have with me at
Atco,” said Shulman. “He has
been my right-hand man and
has played an intrinsic role n
the label’s development.”

Atlantic Group Co-Chairman/
CoCEO Doug Morris noted,
“With the dramatic expansion
of the Atlantic Group over the
past few years, the importance
of having well-rounded, savvy
executives on our team has
never been greater. Harry is
such a player, and his day-to-
day, hands-on approach has
been instrumental in position-
ing Atco as a dynamic force for
the ’90s.”

PALMER/See Page 28

possibility of some improve-
ment before the end of this
year. He noted that some mar-
kets are doing better than
others, “but none are perform-
ing up to last year.”

Katz Radio Group Exec. VP
Stu Olds said national spot sales
have yielded ‘““a very top-heavy
year so far,” with growth lim-
ited to the Top 10 markets. They
were up 6.8%, while the total
market fell 1.4% for the first
half of the year (Katz’s figures
are adjusted to reflect an addi-
tional week January-June 1991).
That may be reassuring to big
market stations, said Olds, but
“everybody else is getting ham-
mered.” He said Katz isn’t ex-
pecting a dramatic turnaround
in national spot business until
second-quarter 1992.

RECESSION/See Page 28

Gannett Taps
Troutt As KKBQ
President/GM

Law Steps Down; Stow
Upped To KCMO/KC
VP/General Manager

Gannett has
transferred
Exec. VP/Ra-
dio Don Troutt
from News-
Talk/Gold ¥
combo KCMO-
AM & FM/
Kansas City, ;
where he’s
been Presi- g
dent/GM, to 24
the same post Don Troutt
at sister CHR combo KKBQ-
AM & FM (93Q)/Houston. He
replaces President/GM Al
“Brady” Law, who will now
consult Gannett. At KCMO,
VP/Station Manager Skip Stow
has been promoted to VP/GM.

Gannett President/Radio Jay
Cook told R&R, “We're for-
tunate to have someone of Don’s
background and abilities to take
over. Skip is a great in-house re-
source who can step in without
missing a beat. And I look for-
ward to having Al’s input for a
long time to come.”

Troutt responded to the ques-
tion of a format change in Hous-
ton: “Gannett’s very proud of
KKBQ’s history and accom-
plishments. There are always
rumors about format changes
flying around, and no doubt
we'd like to see KKBQ do bet-
ter. We're going to give it all the
support we can, which should
make those rumors go away.”

GANNETT/See Page 28

Country Radio: Who's Really Listening? page 42
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Hilliard Adds
COO Duties
At Fairbanks

Noted radio
executive Jim
Hilliard has
added COO
duties at Fair-
banks Com-
munications.
He remains Ex-
' ec. VP/GM for
. the group’s AC
. WVBF/Boston.

. Hilliard told
Jim Hilliard R&R, “1 work-
ed with [Fairbanks President/
CEO] Richard Fairbanks for about
16 years, and we did exceptionally
well. The Palm Beach stations
Dick and I put together years ago
[WJINO & WRMF] are doing well.
Now, let’s see if we can buy a
bunch more. Dick’s always been a
buyer, and I hope we’ll have more
opportunities like KVIL/Dallas
and WIBC/Indianapolis. That’s
what I think is going to happen.”
Fairbanks built up both outlets,
then sold them off in the ’80s at con-
siderable profit.

Regarding his present Boston sit-
uation, Hilliard said, “WVBF has
been sneaking in. We're right in the
race, and we’ll be No. 1. I've never
had a station that wasn’t. I didn’t
come back to Boston to fool
around.”

Hilliard left Fairbanks in 1983 to
join Blair, where he rose to Presi-
dent of the radio division and then
Sr. VP of the parent firm. He went
to WVBF last year as Exec. VP/
GM.

>
]
. -

¥,

Seasonal
Revenue Slide
Steepens

National Sales Fluctuate
More Than Local Figures

If you thought the seasonal rev-
enue dropoff has been more pro-
nounced in recent years, you're
right. The percentage of annual
sales occurring in January and
February has fallen from an aver-
age 13.2% for 1986-89 to 12.2% for
1986-91, based on a weighted aver-
age of historical findings from a
sample of 10 major markets. The
second quarter accounts for 28.4%
of revenues, 2.2% higher than the
runner-up fourth quarter.

National sales continue to fluc-
tuate more severely than local
sales. The fourth quarter-first
quarter national trend was down
26.9%-18.3%, while local sales
declined just 25.9%-20.4%.

Percentage
Of Annual Sales

Local Nat'l Total

Jan. 574 487 5.54
Feb 69 583 6.71
Mar 772 764 171
Apr 877 919 8.88
May 10.17 1020 10.18
Jun 922 966 9.32
Jul 857, 839 - 851
Aug 868 879 8.69
Sep 828 848 8H4
Oct 867 943 8.83
Nov 921 953 929
Dec 802 179 8.00

—George Nadel Rivin
Miller, Kaplan, Arase & Co

Shiny Happy Activists

Postcards — 50,000 of them — have flooded the offices of “Rock The
Vote,” the record industry-sponsored campaign to encourage voter regis-
tration among 18-24-year-olds. The cards, which were printed on the long-
box of R.E.M.’s “Out Of Time"” CD, endorse a Congressional bill to tie voter
registration to driver’s license applications and renewals. They'll be for-
warded to President Bush to encourage his support for the “Motor Voter”

RO ZE Trlrd2E

bill. Stations that would like to help “Rock The Vote” are encouraged to
contact the organization at (213) 276-8364. Pictured flashing support are
(I-r) R.E.M.’s Mike Mills, Peter Buck, Bill Berry, and Michael Stipe.

Eureka Shifts, Will Work
On In-Band DAB System

NAB Task Force Backs Off L-Band Support

The NAB has backed off from its
strong — and controversial — sup-
port of the Eureka-147 DAB system
and begun encouraging in-band
system developers. Meanwhile,
Eureka is trying to jump onto the
in-band wagon.

After hearing from developers of
three potential in-band DAB sys-
tems, members of NAB’s DAB
Task Force said they are “‘encour-
aged by the progress of technolo-
gies that propose to operate inside
the existing AM and FM radio
bands.”

The Task Force recommended
the developers move ahead with
their work and began to formulate
“minimum radio broadcasting
goals that any DAB technology will
be asked to meet.” Chairman Alan
Box said he hoped to have goals for
in-band systems ready for consid-
eration at the Task Force's Sep-
tember meeting at NAB Radio 91
in San Francisco.

“One of the reasons for our re-
newed interest in in-band is the fact
that scientists are coming to us
saying that AM can be included,”
said NAB Radio Board Chairman
Dick Novik. The NAB’s more ac-
commodating tone on in-band fol-
lowed widespread member discon-
tent with the association’s support
for an L-band system and its ef-
forts to forge an alliance with the
Eureka system’s European devel-
opers (R&R 7/26).

Exec. VP John Abel said the
NAB'’s letter of intent with Eureka
has been extended through the end
of this year and that he is continu-
ing negotiations to have the NAB
join the Eureka consortium.

Eureka: In With
The In-Band

Eureka-147 Asst. Director Wer-
ner Kohnert told R&R the consorti-
um is beginning work on a narrow-
bandwidth approach which could
be used in the existing FM band, al-
though few details have yet been
worked out. He said the in-band
system would use separate blocks
of 200 kHz or 300 kHz to scatter the
signal in gaps throughout the FM
band, but could not operate on-
channel with existing analog sta-

tions. ‘I think we can make a dem-
onstration this year for this
narrow-band system,” Kohnert
said.

Kohnert confirmed that Eureka
will have a mobile demonstration
at NAB Radio 91, but that it will be
on a smaller scale than the demon-
stration in Las Vegas last spring. It
now seems certain that no other
DAB system will offer a mobile
demonstration, although USA Dig-
ital Radio (“Acorn”) and Ameri-
can Digital Radio will have booths,
as may others.

Elektra Ups
Morrow To
VP/Urban

Jorge Named Nat’l Dir./
Marketing & Promotion

Eddie Jorge

Joe Morrow has been elevated
from Sr. Director to VP/Urban
Marketing & Promotion at Elektra
Entertainment, and will move
from Los Angeles to New York.
Eddie Jorge has signed on as Na-
ticnal Director in the same area.

““Joe Morrow’s accomplish-
ments speak for themselves. His
promotion is well-merited,” stated
Elektra Sr. VP/Urban Ruben
Rodriguez. He added, ‘Eddie
Jorge is a dynamic and talented
executive, a welcome addition to
the Elektra staff.”

“Working under the leadership
of Ruben Rodriguez adds an ex-
citing new challenge for the
future,” said Morrow. “I am bless-

ELEKTRA/See Page 28

Joe Morrow
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THEY KNOW THE WAY TO SAN JOSE

No AORs have competed longer and harder
than San Jose’s KSJO and KOME, who've
been at it since 1971. Harvey Kojan updates
this two-decade battle.

Page 38
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NAB To FCC: Eliminate
Radio Ownership Limits

Citing the need to boost radio’s ability to compete in a
media-saturated world, NAB is urging the FCC to elimin-
ate its national ownership limits and relax some “unneces-

sarily strict duopoly rules.”

In its comments on the Commis-
sion’s proposed overhaul of the ra-
dio ownership rules, the trade
group argued that eliminating the
current 12 AM-12 FM limit would
actually protect — not threaten —
program diversity.

“These regulations no longer
serve their intended function of
maximizing competition and en-
hancing diversity,” the NAB said.
“Instead, the ownership restric-
tions ultimately result in less diver-
sity of programming by preventing
struggling radio stations from rec-
ognizing the full advantages of
group ownership.”

Noting that only five radio
groups are at the national owner-

ship limit, NAB maintained that
the huge number of radio stations
currently serving the public —
combined with existing antitrust
laws — would be sufficient protec-
tion against overconcentration in
the radio industry.

‘Brokerage Unfair’

On the issue of duopoly, NAB
urged the Commission to dump its
present rules and permit AM-AM
and FM-FM combos. Other possi-
ble combinations, the group said,
should be evaluated on a case-by-
case basis to determine if they
would be in the public interest.

The organization criticized the
idea of basing local market or na-

tional ownership limits based on
audience size, calling such re-
search an unreliable and burden-
some basis for regulation. It also
urged continued support for local
joint venture agreements. Such ar-
rangements — including time-bro-
kerage deals, the NAB argued —
give struggling stations a way to
avoid going dark.

At least one broadcaster dis-
agreed with the NAB on that point,
however. According to WJTZ/
Blountsville, TN Station Manager
John Fry, the FCC’s acceptance of
brokered time deals has allowed
his well-heeled competitors to ex-
pand their grip on the local radio
market by entering into brokerage
deals with several smaller stations
in the area. ‘“Brokerage is unfair,”
Fry told the FCC. “Brokerage al-
lows the better-financed operations
to control the local market.”

DeConcini Introduces Digital Tape Bill

Before Congress adjourned for its August recess, Sen.
Dennis DeConcini (D-AZ) introduced the Audio Home Re-
cording Act (S. 1623), the compromise digital tape royalty
bill worked out by the RIAA and electronics manufac-
turers (R&R 7/19). Identical House legislation (H.R. 3204)
was introduced by Rep. Jack Brooks (D-TX).

In a news conference last week
(8/1), DeConcini applauded the
record and consumer electronics
industries for producing a compro-
mise that ‘“deals with your eco-
nomic viability.” He said the pro-
posed measure would protect con-
sumers’ right to home taping and
the financial interests of copyright
owners. “This balance between
consumers and creators is the
essence of copyright law.” DeCon-

cini said he retained a dislike for
royalties but was willing to accept
them as part of the compromise
which removes legal barriers to
widespread introduction of digital
tape machines.

Brooks, Chairman of the House
Judiciary Committee, called the
compromise a ‘‘win-win situation
... there are no losers.” He said
the bill will “settle a decade-long

e, e————————

Stratford said Booth, owner of
WTOD & WKKO/Toledo, and No-
ble, owner of WVKS/Toledo, had
failed to establish a prima facie case
that 'WWWM-AM & FM/Toledo
owner Lewis Dickey Sr. is likely to
have any infiuence over Stratford,
which is owned by his four adult
sons. Lewis Jr., John, David, and
Michael Dickey submitted declara-
tions that they're financially inde-
pendent of their father and have no
ownership interest in his stations.
They also submitted letters from
some of Stratford’s Toledo busi-
ness clients testifying to their re-
search firm's independence from
WWWM.

Stratford Defends
Toledo Combo Buy

Stratford Research has told the FCC that Booth
American Company and Noble Broadcast Group relied on
“a series of irrational and illogical inferences and innuendos”
in petitions to block Stratford’s $4 million purchase of
WSPD & WLQR/Toledo (R&R 7/19).

Lewis Sr. has agreed to guaran-
tee $1 miliion of Stratford's ioan to
acquire the combo, prompting
allegations by Booth and Nobie that
he is an undisclosed party to the
deal. in response, Stratford cited
cases in which the FCC had found
no ‘“real party in interest" violation
by more closely intertwined family
financial relationships.

If Stratford’s purchase of WSPD &
WLQR is approved, the elder Lewis
may have to start paying cash for
his sons' business research. The
filing said Stratford plans to move
into the combo’s studio building,
ending a research-for-office-space
barter arrangement with WWWM.

Dennis DeConcini

war over high-tech, advanced
equipment.”’

Under the bill, the U.S. Copy-
right office would collect royalties
on the manufacture and importa-
tion of digital tape recorders and
blank digital tapes. The money
then would be distributed to record
companies, artists, and other copy-
right holders.

Jack Brooks

House Copyright Subcommittee
Chairman William Hughes (D-NJ),
a co-sponsor of Brooks’s bill, said
he hoped to hold hearings by the
end of the year. DeConcini’s Senate
Copyright Subcommittee is ex-
pected to hold hearings this fall.

REPORT

PAT CLAWSON

Steding Settles
With Gammon Clan

ormer Americom Radio Brokers partner Bill

Steding has settled the shareholders suit he filed last

year against Americom owners Tom and Dan Gam-
mon.

While neither side would discuss details of the pact, Dan Gammon said
the settlement was equivalent to the value of Steding's 15% stake in the
now-dormant brokerage firm. In essence, Gammon told R&R, Steding got
15% of the cash remaining in Americom'’s bank account — estimated by
various sources at between $750,000 and $1.2 million.

Steding, however, refused to confirm that description. The size of the
check, he said, “‘had little to do with balance sheets or bank accounts and
more to do with legal exposure.” He also dismissed Gammon's claim that
the settlement was equal to what Steding was offered upon leaving Ameri-
com in late 1990: “If that was true, we never would have had this case.”

However much he netted, Steding is happy with the settlement. “The
time to settle is when you've created maximum legal pressure but there’s
still some money there to get,” he said. “I think we were right at that point.”

Dan Gammon said he and his brother also are pleased with the deal,
partly because it seems to offset those nasty “asset iooting” charges at the
heart of the suit. Steding had alleged the Gammons ripped him off by grant-
ing themselves Americom profit disbursements and other payments with-
out his knowledge.

Saga In Springfield, Chapter Two

aga Communications CEO Ed Christian has con-

firmed to the FCC that his company is behind the

mysterious Panther Creek Communications,
whose proposal to allocate a new FM to Virginia, IL has
blocked USA Radio Corp.'s upgrade plans for WTJY/Tay-
lorville, IL (R&R 7/19).

“So what!” Saga said in a spirited filing. “Saga’s adoption of the name
Panther Creek Communications was lawful, pragmatic, and consistent with
its past business practice.” Saga denied the filing was a “strike petition,”
which could endanger the license of its WYMG/Jacksonville (Springfield),
IL.

Saga said there would be no city grade contour overlap by the propos-
ed Virginia FM and WYMG, and therefore nothing to prohibit Saga from ap-
plying for the proposed station. USA owner James Green isn't buying
Saga's claim that it didn't know about his upgrade proposal before filing its
own allocation proposal. He said his attorney will be filing a response.

Sikes Beats Drum For FCC User Tax

CC Chairman Al Sikes this week urged key senators

to support the Bush administration’s plan to levy an

annual user tax on broadcasters and other
Commission-regulated industries.

In aletter to Sens. Daniel Inouye (D-Hi), Ernest Hollings (D-SC). Rob-
ert Packwood (R-OR), and John Danforth (R-MO), Sikes dismissed the
NAB's claim that such a tax would be a “double hit” on broadcasters, who
already pay fees for certain FCC services. The existing charges, Sikes
argued, pay for “licensing and transaction costs” while the new levy will
cover the cost of “regulation and enforcement’ activities.

Under a user tax plan approved last week by the House Energy and
Commerce Committee, radio stations would pay either $500 or $100 per
year, based on their power level. The Senate, which recently rejected the
idea of FCC fees, will take up the issue again in late September.

In other FCC news:

¢ irked by a series of contradictory EEQ filings from the station, the
Commission last week ordered the owners of WXBM/Milton, FL to face a
license renewal hearing on their fitness to remain a iicensee. The FCC
charged that inconsistencies among several EEO filings made by the sta-
tion, combined with the station’s failure to hire any blacks to fill 61 vacan-
cies over four years, raise questions as to whether WXBM discriminated
against black applicants. WXBM owner Lou Mahacek denied the charge,
saying, “It | was at fault for anything, it was for using the wrong [recruit-
ment] sources.’

¢ Former FCC Chairman Dean Burch died Sunday (8/4) at his home in
Potomac, MD after a long battle with cancer. He was 63.

Pat Clawson is on the road. This week’s column was compiled by Ran-
dall Bioomquist and Jack Messmer.




"We began working with The Research Group in

1987, just about the time I started. We had a lot of work
to do, since WIL-FM had just had its lowest book in
We faced a very compet-
itive situation - a strong AM
competitor, as well as a new
FM country competitor. ' 1A/

Today, that situation is bOOl( ever

°

recorded our best 12+ share
and cume ever. WIL-FM was fourth in the market with a
6.8 share in the winter book.* Our FM format ccmpetitor
was put into receivership and sold at auction, and the AM
country station has less than a 2.0 share.
in our success. What sets them apart from other research
companies is what they do after the research project is
completed. They assist you in writing a strategic plan,
and they make sure you stay on course. [ don't know any
company that does a better job than The Research Group.

recent history.
“Our best
totally different. We've just
The Research Group has been an important element
Without them we wouldn't be as successful as we are.”

Dick Willians

President and General Munager
WIL-FM. St. Louis

Heritage Media Corporation

*Winter 1991 Arbitron. Persons 12+. M-S. 6A-12M. MSA.

The Research Group develops the rig/ir information, then uses a special
system of strategic planning to help you win—and stay strong-in tough, competi-
tive environments. Some managers may have the perception that using the hest is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in vour marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field. there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK. SUITE 1200, 1100 OLIVE WAY » SEATTLE. WA YR101 » { 206) 624- 18X
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RADIO BUSINESS

TRANSACTIONS

Kidd Captures Island
Combo In Nebraska

New Life For Three Stations In Kansas

KRGI-AM & FM/

Grand Island, NE
PRICE: $1.95 million
TERMS: Asset sale for cash

BUYER: JRK Broadcasting L.P.,
whose general partner is Kidd Enter-
prises Inc., headed by President John
R. Kidd

SELLER: KRGI Inc., a subsidiary of
Harris Enterprises, headed by Presi-
dent Lloyd Ballhagen. The company
also owns KIUL & KWKR/Garden City-
Leoti, KS.

FREQUENCY: 1430 kHz; 96.5 MHz
POWER: 5kw day/1kw night; 100kw
at 416 feet

FORMAT: AC; Country

BROKER: Charlie Kurtz and Tony Riz-
zo of Blackburn & Co.

COMMENT: This combo sold for $3
million in 1986.

KAXX/Ventura
PRICE: $310,000
TERMS: Asset sale for cash. The buyer
has loaned the seller $15,000 at 10%
annual interest, with payment in full due
at closing. The buyer has agreed to as-
sist the seller in obtaining a minority tax
certificate for this sale.

BUYER: N. John Douglas of Palo Alto,
CA. He has controling interests in
KMAX/Arcadia, CA; KEST/San Fran-
cisco; KWWNI/Placerville, CA; KOBO/
Yuba City, CA; and WGAR/Cleveland
and is in the process of acquiring
WNJR/Newark.

SELLER: Absolutely Great Radio Inc.,
owned by James and Donna Sylvester
of Ventura, CA

FREQUENCY: 107.1 MHz

POWER: 280 watts at 872 feet
FORMAT: AC

BROKER: O.C. Jenkins, representing
the seller, will receive undisclosed

compensation from the seller and Jor-
genson, Chapin & Co., representing
the buyer, will receive a commission of
$58,000, which is being split by the
buyer and seller.

_Georgia

WLAG/LaGrange
PRICE: $215,000
TERMS: The buyer has put $10,000in
escrow. At closing, the buyer is to
either pay off or assume a debt of ap-
proximately $206,532 to C&S Bank of
LaGrange. The remainder of the pur-
chase price is to be paid in cash to the
seller. Closing is contingent upon the
buyer’s ability to obtain financing or as-
sume the existing loan on acceptable
terms.

BUYER: K&G Broadcasting Corpora-
tion, owned by Edward Klein Ill and
John Graham of Marietta, GA
SELLER: Sterling Entertainment Inc.,
owned by John Mitchell and Zulfikar-
ali Devji

~

CBS believes in service. We virtually have one
salesperson on the street for each station we represent.
We know your business and keep you on top. because

we're on top of things.

Our CBS Marketing Directors work one-on-one with
clients to develop new business. Our representatives
are familiar with Co-Op Advertising. Sports Advertising,
Tie-in Promotions...and we back it up with CBS
research and experience. Plus we are very selective,
this means vou're guaranteed productive, top-quality

representation.

22CBSRepsare
on top of your business. —

t
A i
: a8 S5 T

CBS Representatives work as your partners to
implement your marketing plan. sell your package.
deliver your rates and provide for your "unfair share"
of market revenue. But most of all we provide service.

If you're interested in reaching the top and staying
there, call Tony Miraglia. V.P./General Manager at
(212} 975-1877.

CBS [

REPRISENIATIVEES

TRANSACTIONS AT A GLANCE

1991 Deals To Date:

(Last Year: $706,022,058)
Total Stations Traded This Year: . . ..
This Week’s Action: . . ..

Total Stations Traded This Week:.........13

$434,733,768

. 602

(Last Year: 786)
cee.....$6,375,891
(Last Year: $13,244,879)

e

(Last Year: 26)

$1.95 million

® Deal Of The Week:
® KRGI-AM & FM/Grand Island, NE

® KAXX/Ventura, CA $910,000

® WLAG/LaGrange, GA $215,000

©® KSPG & KBUZJE! Dorado, KS $1.05 million
@ KSOF/Wichita $205,000

@ KRVV/Bastrop, LA $1,035,891

® WKJF-AM & FM/Cadiilac, Mt $350,000

® WWOC/Avalon, NJ $400,000

@ WKTX{Cortland, OH $160,000

® WTRL (FM CPyTomah, WI $100,000

FREQUENCY: 1240 kHz
POWER: 1kw

FORMAT: AC

COMMENT: This station sold
$537,150 in June 1990.

for

KSPG & KBUZ/EI Dorado
PRICE: $1.05 million

TERMS: Payment of $825,000 cash is
due at closing. Additionally, the buyer
is to issue to the seller second mort-
gage real estate bonds with a face
value of $225,000 and an annual sim-
ple interest rate of 10%,. with payment
spread over four and a half years.
BUYER: New Life Fellowship Inc., a
non-profit corporation controlled by
David and Tammie Brace of Wichita.
The company owns KZZD/Wichita and
has applied for new educational FMs in
Topeka and Minneapolis, KS. it's also
buying KSOF/Wichita (see below).
David Brace is 50% owner of Alpha
Broadcasting Inc., licensee of KTCM/

Kingman, KS and applicant for a new
FM at Liberal, KS.

SELLER: Gary L. Violet of Hot Spring,
AR. He owns KSUX/Winnebago, NE
and has applied for a new FM at Clear-
water, KS.

FREQUENCY: 1360 kHz; 99.1 MHz
POWER: 500 watts day/40 watts
night; 45kw at 492 feet

FORMAT: Country; Urban

KSOF/Wichita

PRICE: $205,000

TERMS: Asset sale for cash

BUYER: New Life Fellowship Inc. (see
above transaction)

SELLER: Friends University of Wichita
FREQUENCY: 91.1 MHz

POWER: 100kw at 345 feet
FORMAT: Religious/Jazz

KRVV/Bastrop
PRICE: $1.035,891
Continued on Page 28

Jumes A, Gammon, President

COMPETENCE

AND
INTEGRITY

Identitying
the Objective

Negotiating
the Transaction

GAMMON

MEDTIA

BROKERS, INC.

Radio & Television Brokerage

1925 K Street, NW, Suite 304, Washington, DC 20006
202-862-2020
Member: National Associatton of Media Brokers (NAMB). NAB ARG




DIARYKEEPERS
DON'T DO (GENERICS.
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T oday, there are generics in almost every product category. And, while sore consumers
may buy generics, all consumers remember Brand Names.

Radio is no different. Listeners "buy” radio all day long. It's free—and there are a num-
ber of choices on the dial. Diarykeepers, however, are asked to go a step further. They are
asked to remember which stations they "bought". This requires a strong Brand Image.

To most listeners, the radio dial can be as crowded and confusing as the supermarket
shelf. That's why the world's top marketers have long relied on the fundamentals of Brand
Marketing to help them win their billion dollar battles.

Stratford Research has invested in lengthy, intensive R&D to bring these highly special-
ized research and marketing techniques to radio. Stratford's proprietary system is called
B.RAN.D™, and it is available to your station on a market-exclusive basis. To learn more,
call Lew Dickey, President of Stratford Research, at (419)698-1166.

STRATFORD RESEARCH
The Brand Leader.

MEDIA CENTER BLDG. II » 2965 PICKLE ROAD ¢ TOLEDO, OHIO 43616 * (419) 698-1166
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NEWSBREAKERS

Rosenblatt
Accepts TMZ
VP/Operations
Responsibilities

WLKW & WWLI/Providence VP/
GM Ira Rosenblatt is taking on ad-
ditional duties as VP/Operations
for parent company TMZ Broad-
casting. GSM Carol Carson is serv-
ing as acting Station Manager at
the Providence combo.

Rosenblatt — who’s also a lim-
ited WLKW & WWLI partner —
told R&R, “I'll be more involved
with the day-to-day operations of
the nine stations in our group. I'll
average fouror five days a week on
the road.

“{TMZ President] Bob Zimmer-
man had been handling much of
these duties, but he’s giving me
more authority. I've learned a tre-
mendous amount from him in the
[nearly eight] years I've spent
with him, and there’s lots more I
hope to learn.” Rosenblatt previ-
ously was GSM and later GM for
TMZ’s WRKZ/Hershey, PA.

WEEI/Boston
Goes All-Sports

Station To Lease Time
On Worcester Station

WEEI/Boston will transition
from News to an all-Sports format
September 3. The station — owned
by the NBA’s Boston Celtics — laid
off 22 news department employees
in the switch.

Exec. VP/GM John Laton told
R&R the station will use its car-
riage of the Celtics and the NHL’s
Boston Bruins as anchors for the
new format. The station has added
Eddie Andelman as sports talk
host, Andy Moes as morning host,
and Glenn Ordway for afternoons.

Laton said WEEI will also lease
time on Zapis Communications’
WFTQ/Worcester to rebroadcast
"EETI’s signal to this community 40
miles west of Boston.

Kaas For Celebration

French songstress Patricia Kaas made her U.S. debut in NYC to launch her
new Columbia LP, “Scene De Vie." Flanking the singer are (I-r) Sony Music
Exec. VP Mel llberman and President Tommy Mottola, and Columbia Presi-

e i R

Mann Named Capitol Sr. VP/Sales

Capitol Records has upped VP/Sales Lou Mann
to Sr. VP/Sales.

“Simply put, working for [label President] Hale
Milgrim is a dream,” said Mann. “Hale has given me
the tools to implement innovative sales and marketing
techniques that allow us to maximize the awareness
and sales of our music.”

Before joining Capitol three years ago, Mann was
VP/Marketing at MCA for three years, and VP/Sales
at Arista for four years.

Lou Mann

Satriano Takes Sony Music VP Post

SR8 W RN - - P A
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RCA Appoints Three Executives
In Black Music Department

Smith, Thompson Givens Take National Posts

The newest
titles in RCA’s
Black Music
Department
are: Jimmy
Smith, National
Director/Oper-
ations; Tommy
Thompson, Na-
tional Field Di-
rector/Promo-
tion; and Victor &
Givens, Nation- Jimmy Smith
al Director/Alternative Promotion.

“All three of these appointments
signify RCA’s further expansion in-
to a full-service company to better
service the needs of its artists,”
said VP/Promotion Roland Edi-
son.

Smith, who Edison said would
“be the glue that ties radio and rec-
ords together,” will deal with day-
to-day operations, plus marketing,
publicity, artist management, and
radio consultants. He joins from
WYLD/New Orleans, where he

Why No'r Ust TELEVISION
THAT PEOPLE

AcTuaLLy
Warcy?

13 9
SISTER

Tommy Thompson Victor Givens

was PD. He's also programmed
WGCI-FM/Chicago and been MD
at KKDA-FM/Dallas. He’ll be bas-
ed in New York.

Thompson will direct airplay-
related activities. He and Givens
were most recently Co-National
Field Directors/Promotions —
Thompson on the West Coast and
Givens in the East. Prior to joining
RCA four years ago, Thompson
was a buyer with Sun Belt Records.
He’s relocating from Dallas to Los
Angeles.

Detroit-based Givens will handle
rap, “Quiet Storm,” college, and
jazz formats. He started at RCA in
1987 as Regional Marketing Man-
ager. He’s previously worked with
Arista, various independent labels,
and AMI Distribution; he was also
an AE for WILB/Detroit.

e 2T

munications.

p— Rolling Stone.
Sue Satriano

"W

kvv

Sue Satriano has joined Sony Music Entertain-
ment as VP/Press & Public Affairs, where she will
coordinate the company's internal and external com-

Satriano was most recently VP/Public Relations & 5!
Corporate Communications for Capitol-EMI Music. g
She's also worked as National Publicity & Artist Devel-
opment Director for Elektra, and as a publicist for

Esposno VP/GM At WPOP & WIOF

After two years as WPOP &
WIOF/Hartford Station Manager,
Jim Esposito has been elevated to
VP/GM at the Griffin News-Talk/
AC combo. The previous VP/GM,
Albert Pellegrino, is now the Grif-
fin Group's Exec. VP/Broadcast
Group.

Esposito told R&R, “I couldn’t
have picked a better company to

work for. The word ‘integrity’ best
fits Al Pellegrino, and Merv Griffin
is absolutely the best station
owner. He’s supportive, and it’s
marvelous to learn about his busi-
ness sense.”

Prior to joining WPOP & WIOF
as Sales Manager nearly five years
ago, Esposito was an AE for cross-
town WTIC and WDRC.

WBRU Appoints Osborne PD

Michael J.
Osborne has
joined Brown
Broadcasting
Service New
Rock WBRU/
Providence as
PD. He suc-
ceeds Matt
Harris, who
won the job in
June but had to

personal reasons.

'BRU VP/GM Vincent Rubino
said, “We're incredibly pleased to
get someone of Michael’s caliber to
program this expanding alterna-
tive format. Now we're ready to
take off.”

Most recently PD at crosstown
Talk/CHR WPRO-AM & FM, Os-
borne also has programmed
WXLO/Worcester-Fitchburg-Leo-
minster, MA and WCOD/Hyannis,

pass on it for Michael J. Osborne MA.

Isaak Rocks Red Sox Jocks

CUTS THROUGH THE
CLUTTER!

Call today for the latest demo
reel of Radio's most unique
marketh campaign. Sister is

' also available as a new character

ﬁﬁ to call your morning show!

'”% MEBANE COMPANIES
(615) 2693079

%
|
o

Chris Isaak and his band bond with the Boston Red Sox after their concert at the city’s Orpheum Theatre. Talking bats
and balls are (I-r) the Red Sox's Danny Darwin, baseball legend Ted Williams’s son John Henry Williams, Warner
Bros./Reprise’s Richard Gitlin, the Red Sox's Matt Young, band members Kenney Dale Johnson and James Wilsey,
Isaak, the Red Sox’s Steve Lyons, and Reprise’s Andrew Govatsos.

wWWwWwW americanradiohistorv com



Pierre Bouvard, Vice President and Jon Coleman, President of Coleman Research,
one of America’s top two research companies.

Most researchers draw obvious
conclusions and leave the real work up to
you. Enter Coleman Research. Successful
radio marketers who create a powerful

position for your station and drive it home.

Coleman Research invented the
names and launched the stations that use
the most powerful marketing handles in
radio: Oldies, New York 1981; Lite, Phoenix
1982; Mix, Baltimore 1986 and Variety,
Phoenix 1991.

It was Coleman that first conceived
the marketing positions: Not Too Hard, Not
Too Soft, San Jose 1983 and The #1 Hit
Music Station, Phoenix 1984.

Coleman’s step-by-step programming,
positioning and marketing plans have
worked for more than 100 top stations.
Give us a call today at 919-790-0000. Then
watch the market notice a startling

new trend. (O] FMAN RESEARCH

Yours. Box 13829 Research Triangle Park, NC 27709 (919) 790-0000

wWwWwW-americanradiohistorv-com
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NEWSBREAKERS.

Big Beat Swims Into Atlantic

New York-based street label Big Beat Records, home of Jomanda, Tara
Kemp, Kraze, JVC Force, and others, has entered a worldwide, long-term
distribution joint venture with Atlantic Records. (The only exception is
| Kemp, already licensed to Giant.) Some Big Beat releases will still go
through independent distribution and cross to the Atlantic system when ap-
propriate, as will releases from Big Beat's pop subsidiary, Turnstyle
Records. Closing the deal are (I-r) Atlantic's Director/Dance Joey Carvello
and Co-Chairman/Co-CEO Doug Morris, Big Beat President Craig Kaliman,
[ and Atlantic Sr. VP/CFO Mel Lewinter.

McFreen Tapped As OM At
WVOL & WQQK/Nashville

Paderick McFreen has joined
Phoenix Communications Black
AC/UC WVOL & WQQK /Nashville
as combo OM. He’ll program the
FM and be on-air in morning
drive; Clarence Kilerease remains
PD at WVOL. McFreen joins from
UC KPRS/Kansas City, where he
spent four years. He succeeds Mi-
chael St. James, who's now pursu-
ing a career in pro wrestling an-
nouncing.

Phoenix President/owner Sam
Howard told R&R, “I feel like it’s a
new day. Paderick has a strong
base of experience in an Urban
market with a minority population
of less than 25%, like Nashville.
He’s very bright, knows his music,
and has the discipline to take the
station to at least No. 1, 2, or 3
here.”

McFreen added, “This is a great
station with a lot of potential. Sam
Howard has given me the oppor-
tunity to take the programming
and create a revenue-generating
product. I'm evaluating everyone,
and I'm anxious to receive tapes

and resumes.”
Prior to KPRS, McFreen was
Asst. PD at CHR KZZP/Phoenix.

WEJZ Appoints
Garrett GM

Win Communications has lured
veteran broadcaster Larry Garrett
out of retirement and named him
GM of AC WEJZ/Jacksonville. He
succeeds Jim Jerrels, who has ex-
ited.

Garrett told R&R, “Playing golf
every day isn't really what life’s all
about; it's great being back in the
business. I came out of retirement
because of the opportunity to man-
age a quality station in a strong ra-
dio market. There are some solid
competitors here, and it’s going to
be lots of fun.”

Garrett formerly was President
of BBC, a 13-station group in the
Northeast. He also was GM of
WFBQ/Indianapolis and WSHH/
Pittsburgh and GSM for Pitts-

burgh's WTAE and KQV. Festival at L.A.'s Dodger Stadium.

Gym Talk

|
[
: : [
KABC/L.A.’s President/GM George Green (second from right) and “Sport- |
stalk” host Steve Edwards (I) pose with Olympic gymnasts Nadia Comaneci |
and Bart Conner at a reception honoring the Talk station's 79 “community |
gold medalists.” The tribute took place during the 1991 U.S. Olympic I

Nucci Named
WDAF GSM

WTVN/Columbus, OH Sr. AE
Joseph Nucci has been named
GSM at Great American sister
Country WDAF /Kansas City. He
replaces Debbie Van Pelt, who's
left the business.

Nucci, a Kansas City native,
worked at Great American AOR
KYYS there from 1978-82. He told
R&R, “Just like Dorothy said,
‘There’s no place like home.’ I've
learned some things in the last few
years that I'm excited about imple-
menting at one of America’s great
radio stations.” Most of Nucci’s 19
years in the business have been
spent in radio and TV sales and
sales management in Kansas City,
San Francisco, and Columbus, OH.

Multimillion-Selling Baby

Arista execs present Whitney Houston with a plaque commemorating 7
million-plus sales worldwide of “I'm Your Baby Tonight.” With Houston at
the celebration, held at NYC's Grolier Club after her Madison Square
Garden concert, are (I-r} Arista Exec. VP Roy Lott, President Clive Davis
and Sr. VP Rick Bisceglia.

Arbitron

Continued from Page 1

Size Does Count

More than 65% of Arbitron sub-
scribers responded to the poll, but
there was a wide discrepancy
among market sizes. In four-sur-
vey-per-year markets, 80.7% of
stations voted, but in one and two-
time markets, only 44.5% of sta-
tions responded.

Arbitron VP/Radio Sales & Mar-
keting Jay Guyther stated, “This
does not close the book on Arbi-
tron’s efforts to find a way to in-
crease sample sizes for our cus-
tomers. We will continue to discuss
with the Council and with our sta-
tion and agency clients other op-
tions to address this issue.”

Advisory Council member (and
Summit Communications KExec.
VP/Radio) Owen Weber, who had
been a proponent of the 16-week
survey periods, declined to com-
ment about its defeat.

Perhaps owing to the upper 80-
degree temperatures in Bermuda,
other members of the Council
could not be reached for comment
in their hotel rooms.

CBS-FM iIn LA Uses
TM Century Jingles

The new Arbitron for New York shows
WCBS-FM Number One (12+ Mon.-Sun. 6AM-
Midnight!) KODJ made the move to “Oldies
93, CBS-FM” in Los Angeles. They changed
their call letters to KCBS-FM and got great new
jingles from TM Century of Dallas!

Get The Best Jingles For The Book
Like CBS-FM and KIIS-FM IN LA; Cap
Cities/ ABC’s WPL] and Bonneville’s “Mix
105" WNSR in N.Y.; “Kiss 108", WXKS-FM,

Boston;
WBBM-FM “B-96" in Chicago; WPGC-FM in
D.C.; urban KJLH in LA; WXYV, “V-103”
Baltimore; KFRC-FM and KYA-FM; CBS’
K-Lite in Houston. In Dallas, where stations
KNOW jingle studios, majors like KVIL-FM,
KSCS, KEGL, K-LUV, KKDA-FM, K]MZ and
KOAI choose TM Century jingles more than
all other companies combined.

Call TM Century at (800) 937-2100 for a demo
of jingles to fit your station.

Bonneville’s WTMX and CBS’

www americanradiohistorv com

™ centur

Ly

14444 Beltwood Parkway
Dallas, Texas 75244-3228
Phone: (800) 937-2100
or (214) 9342121
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NEWSBREAKERS.

Radio

® DAVID STEERE is tapped as GM at
KHIT-AM & FM/Reno. He also owns
WQFX/Gulfport, MS. Concurrently,
DAN MASON is named PD/MD. He
most recently served on the sales staff
at crosstown KBUL.

CHRONICLE

Born To:

Radio Links owner/President
Lori Lerner, husband Larry,
daughter Rebecca Rose, July
10

KPRR/EI Paso air talent John
Candelaria, wife Norma,
daughter Alexandria Marie, July
24

KCEZIChico, CA co-owner
Gary Katz, wife KCEZ co-
owner Jerrie Rindahl-Katz,
daughter Michaela Lilly, July
25

KCAQ/Oxnard, CA air talent
Mike Reynolds, wife Beverly,
son Brandon Crawford, July 26.

KQFC/Boise City, ID air talent
John Carlon, wife Christa,
daughter Kayla, July 26.

KEGL/Dallas air talent J.
Stewart, wife Roberta, son
Benjamin Kenneth, July 27.

Manager/promoter .Stan
Byrd, wife Kathy, daughter Kait-
lin Elizabeth, August 2.

KSCBILiberal, KS copywriter
Tammy Orth, son Christopher,
August 2.

Marriages:

KJLO/Monroe, LA air talent
Cathy O. to Bobby Valdez,
June 29.

WWMX/Baltimore air talent
T.J. Wright to Hank Leisch, Ju-
ly 14.

WSSL/Greenville, SC Pro-
duction Dir./air talent Ric Lar-
son to Marty Coliins, July 27
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