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BUDGET BASICS

Chris Beck explains how to

master the art of budget

planning, preparation, and

negotiation. Among his

recommendations:

® Research the budget

method

® Document your findings

® Prepare a clear overview.
Page 18

TRIMULCAST SET

Douglas Broadcasting is about to
form the first contiguous identical-
frequency, tri-station radio group,

with signals stretching from Santa
Barbara to San Diego.

RUMOR CONTROL

Do you know what to do when a
nasty rumor starts spreading? Our
weekly Management section
features four tips for nipping seamy
scuttlebutt in the bud.
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COLUMBUS
DISCOVERS WWCD

The best way to quell format flip
rumors is to nail a killer book.
That's exactly what happened in
Columbus, OH, where New Rock
WWCD more than doubled its
ratings.
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FM TALK: THE FUTURE
IS NOW

Is FM finally ready for News/Talk?
Yes, insist format experts,
predicting aging baby boomers will
fuel the format's FM growth.
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IN THE NEWS THIS WEEK

% John Martin Prez, Tony
Galluzzo COO, Carolyn Gilbert
Exec. VP at Critical Mass Media

@ Jamie Hyatt PD at KOY/Phoenix

% Monica Logan PD at KOAl/Dallas

# Matt Mills Prez/GM at WPRD &
WMGF/Orlando

# Randy Rose PD at KISN/Salt
Lake City

# Dave McKay PD/EZ at Bonneville

# Andrew Ashwood (B.J. Hunter)
VP/GM at WGKL/Charlotte

# Dan Willis PD at
WOKY/Milwaukee
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Format Now In Top Six

AOR and Classic Rock con-
tinued to show significant
growth, according to Interep’s
analysis of Spring 1991 data
from Arbitron. Country also
} posted gains, including some

improvement in younger
demos.

Formatic
Factoids

® AC/Soft Rock still
most popular

® Country picks up
18-34s and 25-49s

® UC listeners spend
more, but are ‘not
appreciated’

“The AOR/Classic Rock for-
mat is definitely growing up
with the listener,” said Interep
Exec. VP/Research Director
Jeff Wakefield, chief author of
the quarterly report for the rep
firm’s Radio 2000 marketing
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Interep Tracks AOR/
Classic Rock Growth

35+, Second 25-54

series. He said AOR/Classic
Rock had “‘always been thought
of as an 18-34 format,” but is
now posting increases in older
demos.

Wakefield said AOR/Classic
Rock now ranks among the top
six formats for those 35+ and is
second among 25-54s. “It has
really become a baby-boomer
format,” he noted.

For the 95 four-book Arbitron
markets, Interep pegged the av-
erage quarter-hour share for
AOR/Classic Rock formats at
12.1, up nearly a full point from
the 11.2 seen in Winter 1991
(which was down slightly from
the 11.6 of Fall 1990).

AC/Soft Rock stations still
had the most popular format,
with an average quarter-hour
share of 14.4, but that was down
from 14.7 in Winter 1991 and 15.3
in Fall 1990. CHR stayed fairly
steady at 10.1 (“CHR is still a
mass appeal format,” noted
Wakefield), while Country mov-
ed up to a 10.0 share to chal-
lenge for third place.

INTEREP/See Page 30

Tracking Format Trends
Persons 12+ AQH Shares

Fall '90
ACISoft Rock 16.3
AOR/Classic Rock 11.6
CcHit 10.6
Country 9.7
News/News-Talk 7.4
Urban Contemporary 6.2
Oldies 5.6
MORI/Nostalgia 5.2
Spanish 3.2
Talk 2.8
Ersy Listening 2.9
Black 1.8
Ciassical 1.5
New Age/Jazz 1.5
Religious 0.6
Gospel 0.4
Ethnic 0.2

Source: interep, based on Arbitron Top 95 markets

Winter '91  Spring '91
14.7 14.4
11.2 12.1
10.0 10.1

9.5 10.0
8.9 7.4
6.2 58
5.2 5.6
5.2 53
3.4 3.2
2.9 3.0
2.8 3.0
2.0 2.2
1.5 1.6
1.6 1.5
0.5 0.5
0.5 0.4
0.3 0.2

xi
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Survey Shows

More PDs

Are Pulling On-Air Shifts

Falling radio revenues have
led to an increase in the propor-
tion of program directors who
also hold down airshifts.

Based on a salary survey

Thomas’s
Trophy

43rd
Annual
Emmy Awards

KPWR/Los Angeles morning
man Jay Thomas proudly dis-
plays the Emmy Award he
snared for his guest perfor-
mance on CBS-TV's “Murphy
Brown.” Thomas's next assign-
ment puts him on the set of the
upcoming James Woods/Dolly
Parton feature, “Straight Talk.”
Hmmm . . . could Jay be setting
his sights on an Oscar trophy
next?

EXCLUSIVE

from approximately 300 sta-
tions in 32 of the Top 50 mar-
kets, 4% of the PDs held regu-
lar airshifts, up from 37% in
1990. The trend was even more
pronounced in markets 26-50.

Informal inquiries to survey
respondents indicate that, in
many cases, a four-hour airshift
was eliminated by asking the
PD to hold down a three-hour
shift and extending an adjacent
shift from four to five hours.

There was also some evi-
dence that PDs who didn’t have
regular airshifts spent more
time on-air anyway, handling
vacation relief or other fill-in
duties that would otherwise
have been performed by a part-
timer.

Next week (9/6), Miller, Kap-
lan, Arase & Co. — which regu-
larly surveys radio financial af-
fairs — will release salary com-
parisons of management, sales
management, and on-air per-
sonnel. The following week
(9/13), R&R will print the re-
sults of its annual Sales/Man-
agement Survey, which — in
part — details sales department
salaries culled from nearly 1000
stations.

—George Nadel Rivin, CPA

Atlantic Group Names
Lewinter Vice Chairman

Doug Morris, Mel Lewinter, and Ahmet Ertegun

Atlantic Group CFO Mel Le-
winter has added Vice Chair-
man duties at the company.
He’ll join Co-Chairmen/Co-
CEOs Ahmet Ertegun and Doug
Morris in overseeing the Atlan-
tic, Atco, and EastWest labels,
as well as the group’s other divi-
sions.

“Mel has played an invalua-
ble part in Atlantic’s growth
over the past two decades,”
said Ertegun. ‘“Beginning as
our comptroller, his career has
paralleled the company’s pro-
gress as he has taken on in-
creasingly important, ever-
widening responsibilities.”

“Equally qualified in finan-
cial and artistic circles, Mel is
uniquely qualified to take on

sconeBoares AOR & Country Soar rage s, 4

this key position,” stated Mor-
ris. “He is one of the most genu-
inely well-liked people in our
business, and his knowledge
and sensitivity are rare, irre-
placeable qualities.”

“I'm now going to have the
opportunity to work more close-
ly with our creative people,”
said Lewinter. “I'm also going
to encourage our various divi-
sions to work more closely on
projects, in much the way sev-
eral of our labels worked to-
gether on the recent Stax/Volt
box set.”

Lewinter joined Atlantic in
1970. He ascended through the
ranks over the years and was
named Sr. VP/CFO last year.
He previously was with Musicor
Records.
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Martin Reaches
Critical Mass

As President

Galluzzo COO; Gilbert

Now Exec. VP/Research
Critical Mass
Media has
hired former
KHYI (Y95)/
Dallas VP/GM
John Martin as
President. CEO
Randy Michaels
surrenders the

presidency.

.-\. Also, Exec. VP/

) GM Tony Gal

John Martin luzzo rises

to COO, and Director/Client Ser-

vices Carolyn Gilbert becomes Ex-
ec. VP/Research Operations.

All report to Michaels, who told
R&R, “We have some fine clients
— but a miniscule piece of the re-
search business. Someone with
John’s contacts can pitch our in-
telligent, actionable research and
help ratchet us up to a larger mar-
ket share.”

Martin told R&R, “Randy had to
decide whether to keep Critical
Mass small or let it grow. He decid-
ed on expansion — which is why
I'm here. With Tony’s program-
ming and engineering skills, plus
the incredible intelligence of
Carolyn, who basically opened the
doors on this company and re-
mains its spark plug, we have a
tremendous future ahead of us.”

Martin has also been CBS Radio
VP/Affiliate Sales and held execu-
tive positions with RKO and ABC
Radio nets.

Michaels purchased Critical
Mass Media from Jacor last
February.

KOAI/Dallas
Taps Logan
As Programmer

WNUA/Chi-
cago MD Moni-
ca Logan has
landed her first
programming
assignment and
will join Gan-
nett NAC KOAI
= (The Oasis)/
"% Dallas as PD

{ © after Labor

i . Day. Former
Monica Logan PD Ken Baker
has been appointed OM and re-
ports to Logan.

According to KOAI President/
GM Brenda Adriance, “Monica’s
wealth of experience ensures the
continued success of the Oasis.
We're very proud to have her on
the team.”

Logan told R&R, “KOAI’s been
suffering. If I didn’t feel I could
change that, T would have remain-
ed in Chicago. Some NACs lean
AOR; WNUA leans urban. There’s
a black audience in Dallas that
needs to be acknowledged, but the
sound should always be universal.
That's what’s been lacking. The
station was guitar-oriented, and it
doesn’t have to be. It boils down to
playing quality music with a regi-
mented presentation.”

Prior to joining WNUA 11 months
ago, Logan was MD for NACs
KTWV/Los Angeles and KBLX/
San Francisco.

coverage.)

Rapper Rapport

Five label presidents were honored for their commitment to black music
during last week’s Jack The Rapper Family Affair in Atlanta. Displaying their
awards are (I-r) EastWest President/CEO Sylvia Rhone, MCA President/
Black Music Division Ernie Singleton, Mercury Co-President Ed Eckstine,
and RAL/Def Jam President Carmen Ashhurst-Watson. (Not pictured: Mo-
town President/CEQ Jheryl Busby; see Page 42 for complete convention
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Hyatt Moves Into PD Suite At
Edens CHR KOY-FM/Phoenix

After a i
lengthy search,
Edens CHR
KOY-FM (Y%5)/ |
Phoenix has
chosen KIKI
(194) /Honolulu
PD Jamie Hy-
att as PD. He
replaces Rick
Thomas, who
returned to §
XHTZ/San Di-

ego as PD. Jamie Hyatt

Edens Chairman Gary Edens
said, “Jamie Hyatt has the intel-
lect, temperament, experience,
and desire to take Y95 to the top.
We are very excited to have him.”

KOY-AM & FM VP/GM Nancy
Reynolds told R&R, ‘Jamie’s
knowledge of music and his tac-
tical approach will lead Y95 in the
CHR battle. I want to thank Asst.
PD Steve Goddard for his help as
acting PD this summer. He’s been

invaluable to me and will be a
great help to Jamie.”

Hyatt added, “Y95 has a great
airstaff, including the morning
team of Bruce Kelly & Co. I'm ex-
tremely enthused about the chal-
lenge and opportunity ahead.” At
KIKI, Hyatt was also National
CHR PD for Henry Broadcasting.
He’s programmed KDON/Salinas-
Monterey and been Asst. PD at
KSND/Eugene, OR.

For The Record

Last week in R&R, two networks
were inadvertently omitted from the
National Radio Ratings charts. Uni-
star Super should have been rank-
ed sixth with 2,346,000 average
listeners (up 1.7% from last
period). Westwood One NBC
should have ranked eleventh with
1,624,000 average listeners (up
1.9%).

Rand Bleimeister.

CEMA Stages ‘Roadshow’

é]!ﬂ BING

ABOYE
THE REST

CEMA Distribution presented its fourth-quarter product to the company's
field staff during “Roadshow Il,” its national conference in Dallas. Climb-
ing above the rest are (I-r) CEMA Presidert Russ Bach and VP Joe Mc-
Fadden, Capitol-EMI Music President/CEQ Joe Smith, and CEMA VP
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ACs SPRING AHEAD

Mike Kinosian spotlights a trio of small
market spring success stories: WPEZ/Macon,
WQLH/Green Bay, and WDAQ/Danbury, CT.

Page 36
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HLT Deadline Extended:;
Broadcasters Urge Change

The NAB has won a reprieve from federal banking
regulators, giving it an extra month to rustle up broad-
caster input on changing the rules for designating loans as
highly leveraged transactions (HLTSs).

Comments to the Comptroller of
the Currency, Federal Deposit In-
surance Corporation, and Federal
Reserve Board are now due Sep-
tember 23 (see R&R 8/16 for ad-
dresses). Even with the added
time, it appears unlikely the NAB
will get a mailing out to members
until after the Radio '91 convention,
just days before the deadline.

Broadcasters were greatly out-
numbered by cable TV interests
among early filings to the three
agencies. But both groups had the
same complaint — HLT rules don’t
fit cash flow businesses and have
choked up media lending.

“Presently, the entire broadcast
industry seems to be viewed as one
large HLT,” complained Black-
burn & Company Chairman James
Blackburn Jr. He said many
bankers are trying to dump their
broadcast portfolios to avoid hav-
ing to justify their HLT exposure.
““Some insist they will still lend, but
the reality is they are not lending,”
Blackburn wrote.

‘Dangerous Mistake’

Joyner Communications Presi-
dent Tom Joyner called it a “dan-
gerous mistake” to lump broadcast
loans with HL.Ts. He said one result
of heightened regulatory scrutiny
of banks owing to bad real estate
loans has been to ‘“squeeze the life-
blood out of the broadcasting busi-
ness” by eliminating credit.

WEGX/Philadelphia Promotion
Director Samuel Milkman told the
agencies he hopes to buy his own
station someday, but sees current

HLT rules as being out of tune with
the marketplace. Rather than con-
tinue using rules ‘“‘designed pri-
marily for asset-based busi-
nesses,” he suggested “a test bas-
ed upon cash flow criteria.”
Heritage Media Exec. VP/CFO
Jeffrey Curtiss recommended a
cash flow test specifically for com-
munications companies. He said a
media loan should be designated
an HLT only if the debt to oper-

ating cash flow ratio exceeds 5-1;
the cash flow to cash interest ex-
pense ratio is less than 15-1; and
the cash flow minus taxes and capi-
tal expenditures to principal pay-
ments and cash interest expense
ratio is less than 1.2-1.

Special Counsel Jack Goodman
said the NAB expects to file its
own comiments close to the extend-
ed deadline. In addition to urging
broadcasters to file comments di-
rectly to the regulators, he said
NAB is soliciting information from
members about HLT difficulties
“for a comprehensive filing” with
the agencies.

Strother To Develop Own
In-Band DAB System

Strother Communications Inc. (SCI) President Ron
Strother has shifted course on his proposed laboratory to
test all DAB contenders and has set out to develop his own
in-band DAB system. Meanwhile, he has added L-band to
his granted experimental licenses and has filed for FM

test authority.

Strother announced Tuesday
(8/27) that he’s formed a new com-
pany, Digital Audio Technology Al-
liance (DATA), “to pursue the de-
velopment of an in-band system.”
Initial participants, besides SCI,
are LLD Communications, the du
Treil, Lundin & Rackley engineer-
ing firm, and Broadcast Electron-
ics. Strother confirmed that he’s
talking with other in-band de-
signers about merging forces with
his group.

Strother said DATA has funding
committed “to get us to the proto-

for the next century.

As Chairman of the NAB's Future
of Broadcasting Committee’s radio
section, Ferguson will spearhead
efforts to set an agenda for a
Broadcast Industry Summit, which
will coincide with next spring’s NAB
convention in Las Vegas. Accord-
Ing to an NAB spokeswoman, the
summit is envisioned as an oppor-
tunity for broadcasters to “get to-
gether and start tatking” about long-
term issues confronting radio and
television.

Ferguson said he'll meet with
other members of the radio commit-
tee, probably sometime after next
month's NAB Radio convention, to
outline a strategy for soliciting in-
dustry input on the summit. “None
of us has time to conduct full-blown
Congressional-type hearings,” said
Ferguson. “But | think it's important
for us to come up with some way

NAB Sets Panel On
Radio’s Future

NewCity Communications President Dick Ferguson
will lead an NAB panel dedicated to helping radio prepare

for the
thoughts.”

Among the Issues Ferguson ex-
pects the panel to address are digit-
al audio broadcasting, the effect of
possible changes in the FCC's
ownership rules, and the role of
local management and brokered
time agreements.

Other members of the radio com-
mittee include CBS Radio Presi-
dent Nancy Widmann, Group W
Radio President Jim Thompson,
Westwood One VP/Operations
Jack Clements, Shamrock Broad-
casting President Bill Clark, Via-
com President/Radio Bill Figen-
shu, Greater Media VP/Radio
Charles Banta, WKYS/Washing-
ton President Skip Finley, WNSR/
New York VP/GM Mark Bench,
and WTCB/Columbia, SC Presi-
dent/GM William McElveen.

industry to offer its

DC
REPORT

PAT CLAWSON

type stage,” but wouldn’t say how
many millions of dollars are in-
volved (“‘certainly more than one,”
he quipped). DATA may have to
move fast to catch up to USA Digit-
al Radio’s “Acorn” project. “Any
system that can’t be on the air by
September 1992 is going to have a
hard time being in the game,”
Strother said, giving himself until
the NAB’s Radio ’92 convention to
demonstrate a prototype.

Strother said he decided to jump
into the design race because other
in-band designs aren’t “being con-
figured in the manner that’s best
for the industry.” He was particu-
larly critical of efforts to create a
lesser-quality DAB for AM — a
thinly veiled slap at Acorn.
Strother said his DAB goal will be
to accommodate all AM and FM
stations in the FM band, with cov-
erage equivalent to their current
market situation.

Strother is continuing with plans
to build a DAB test facility that will
be available to other designers. He
said the FCC has approved his ap-
plication to test at L-band (1547-
1553 MHz) in Washington and Bos-
ton, although the actual license
won't be issued until next week.
Strother already has a UHF test li-
cense and access to an S-band fa-
cility. He’s also applied for a blan-
ket license to test DAB with FM
stations in Washington, Boston,
and Los Angeles.

www americanradiohistorv. com

Douglas Does L.A.

ouglas Broadcasting CEO N. John Douglas is ring-

ing Southern California with a Class A FM web oper-

ating on 107.1 MHz. He's spending $2.1 million for
KAGR/Ventura and KMLO/Fallbrook and plans to join them
with his KMAX/Arcadia (Los Angeles), which operates on
the same frequency.

"The way the L.A_ market is growing geographically, you need lots of
coverage. The current stick value for a Class Bin L.A. is about $50 million.
We're getting in for just under $20 million,” Douglas said. He dropped $17
million two years ago for the Arcadia FM.

The deal creates the first contiguous identical-frequency, tri-station
radio group operating under common ownership. According to Jorgenson,
Chapin & Co. broker Mark Jorgenson, who engineered the deal,
Douglas’s signals will stretch from Santa Barbara to just outside San Diego.

“We'll have a lot of sheer coverage and be able to run on the same fre-
quency. There ought to be something we can do with this,” Douglas said.
That something may be printing money. Time brokerage is'the name of the
game at KMAX, and cash up front is the coin of the realm. By selling time
blocks to ethnic programmers, with little administrative or programming ex-
pense overhead, Douglas whistles all the way to the bank.

Soviet Coup Helps U.S, Radio

oris Yeltsin wasn't the only big winner in last week's

failed Soviet coup. Just ask American radio entre-

preneurs Ben Doud and Mark Wodlinger, whose
fledgling Soviet commercial radio ventures survived after
teetering on the brink of collapse.

“Last week was kind of insane. I'd be lying if | said | wasn't worried
commented Doud. His Giliette, WY-based Video Communications &
Radio was building a Moscow commercial FM station when the coup
erupted. With Soviet reformers now strengthened, Doud said he’s fielded
calls from potential advertisers and plans to begin broadcasting in
September on an existing Moscow shortwave station. Programming will
move to the FM when it's completed in October

WIiXI/Naples, FL owner Wodlinger leaves this week for Vilnius, Lith-
uania with new studio equipment and fresh music for M-1, a pop music sta-
tion he co-owns with a local entrepreneur. Following the abortive takeover,
Soviet troops vacated the station, which had been dark since a Baltic
crackdown last January. Then Wodlinger’s on to Kiev, where he co-owns a
TV station and hopes to open an FM station.

Gammon Move-In Decision Due

he never-ending saga of Tom Gammon'’s proposed

suburban Atlanta move-in may be coming to a head.

FCC Mass Media Bureau Chief Roy Stewart said
Tuesday (8/27) his staff may render a decision within a
week on Gammon's plan to relocate WHMA/Anniston, AL
100 miles to Sandy Springs, GA.

Stewart said it hasn't been decided whether the decision will be issued
under the authority of the Bureau staff or the full Commission. Potentially
controversial decisions often are issued by commissioners to reduce
possible legal appeals. Gammon filed his application nearly 18 months ago.

Other deals in the hopper this week:

* River City Broadcasting L.P. has arranged a $46 million debt refi-
nancing package with the help of Communications Equity Associates.
The company, headed by Barry Baker and Larry Marcus, owns KFXB &
WFXB (The Fox)/St. Louis and several TV stations. Bankers Trust Co. re-
newed an existing $30 million loan and increased it to $36 million. Union
Bank provided another $10 miltion.

¢ Great Electric Communications sold KUHL & KXFM/Santa Maria,
CA to Blackhawk Communications for $1.14 million at presstime. Willi-
am A. Exline Inc. brokered the deal.

* UPI creditors are demanding that the company redeem stock valued
at $2 million within 90 days. UPI refused to comment on its current financial
status or sale negotiations, but said it has "substantial”” debts.

¢ KCDA/Coeur d’Alene, ID owner John Rook is asking the U.S.
Justice Department to launch an antitrust probe of North Idaho media mag-
nate Duane Hagadone. The FCC recently approved the transfer of KVNI/
Coeur d’Alene to Hagadone's son, a move that may allow Hagadone family
members to control AM, FM, newspaper, and Yellow Pages properties in
the same market.

® CBS has filed a $400 million stock offering with the SEC. Standard
& Poors has reaffirmed its single-A rating of company debt totaling $825
million.
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TRANSACTIONS

Douglas Does Dual FMs To
Dominate L.A. Frequency

Bahakel Unloads Carolina, Kentucky Properties

Douglas Deals
PRICE: $2.16 million

TERMS: Cash for assets

BUYER: Douglas Broadcasting, head-
ed by President N. John Douglas. The
company also owns KMAX/Arcadia
(Los Angeles); KWWN/Placerville,
CA; KEST/San Francisco; and
KOBO/Yuba City, CA.

BROKER: Mark Jorgenson of Jorgen-
son, Chapin & Co.

COMMENT: These transactions will
create the first contiguous, identical-
frequency tri-station group. Douglas,
who currently operates KMAX on
107.1 MHz, will have a series of sig-
nals stretching from Santa Barbara in
the north through portions of San Diego
County in the south.

KMLO/Fallbrook, CA

PRICE: $1.25 miliion

TERMS: Cash for assets

SELLER: Galaxy Broadcast Group,

headed by Bob Jacobson
FREQUENCY: 107.1 MHz

POWER: 3kw at 300 feet

FORMAT: AC

COMMENT: This station was sold in
1988 for $850,000.

KAGR/Ventura, CA

PRICE: $910,000

SELLER: Absolutely Great Radio Inc.,
owned by Jim and Donna Sylvester
FREQUENCY: 107.1 MHz

POWER: 420 watts at 872 feet
FORMAT: AC

alifor

KZIQ-AM & FM/Ridgecrest
PRICE: $250,000

TERMS: Asset sale for $25,000 cash
and a five-year promissory note for
$225,000 at 10% annual interest
BUYER: Jim and Donna Knudsen of
Hemet, CA. He's GM of KPRO/River-
side.

SELLER: Bel Air Broadcasting Corp.,
owned by L.A. attorney Robert Rosen-

thal

FREQUENCY: 1360 kHz; 92.7 MHz
POWER: 1kw day/31 night; 1.5kw at
1269 feet

FORMAT: Gold; AC

BROKER: Mark Jorgenson of Jorgen-
son, Chapin & Co.

COMMENT: This station was sold in
June 1986 for $335,000.

KXBS/Santa Paula

PRICE: $775,000

TERMS: Asset sale

BUYER: Peter Daradics

SELLER: Richard Phalen Jr., court-
appointed receiver of Radio Ventura
Inc., a wholly owned subsidiary of RSB
Communications Inc. Phalen is also
the receiver of KIST & KMGQ/Santa
Barbara, CA and KKAM & KBOS/Fres-
no-Tulare.

FREQUENCY: 96.7 MHz

POWER: 3kw at 1500 feet

FORMAT: Gold

BROKER: Bob Maccini of Media Ser-
vices Group

SUITE 321

only.

Call now to
schedule.
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OUR RADIO 1991
CONVENTION HFADQUARTERS WILL
BE AT THE SAN FRANCISCO
WESTIN ST. FRANCIS

By appointment
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Radio Station Brokerage & Financing Services

Don Bussell
Gaithersburg, MD / (304) 963-3000

Marc Hand
Denver, CO '/ (303) 534-393¢9

TRANSACTIONS AT A GLANCE

1991 Deals To Date:
$462,673,223

Total Stations Traded This Year: ... . ... . 690
(Last Year: 870)
This Week’s Action: . ........ ... $5,882,214

Total Stations Traded This Week:. .. ... ...

(Last Year: $785,077,843)

(Last Year: $30,665,295)

(Last Year: 33)

® Deal Of The Week:
® Douglas Deals $2.16 million
® KMLO/Falibrook, CA $1.25 million
® KAGR/Ventura, CA $910,000

®KZIQ-AM & FM/Ridgecrest, CA $250,000

©® KXBS/Santa Paula, CA $775,000

® FM CP/Panama City Beach, FL No cash consideration

©® WMJE/Clarkesville, GA $425,000 for 50.9%

@ WCBZ/Bowling Green, KY $250,000

©® KNEK-AM & FM/Washington, LA $1

©® WXLY/North Charteston, SC $1.1 million

® WDXY & WIBZ/Sumter-Wedgefield, SC $397,213 for 50%
® KEZV/Spearfish (Rapid City), SD $525,000

©® KVXO/Spokane, WA No cash consideration

FM CP/Panama City Beach
PRICE: No cash consideration for 49%
TERMS: Transfer of stock “in ex-
change for relief for further obligations
to the permittee”

BUYER: Barbara Dill Hoy of Panama
City Beach, FL is increasing her own-
ership from 35% to 84%.

SELLER: Shirlee Faye Phillips of Dal-
las is transferring her 49% interest in
Ladies Il Broadcasting Inc.
FREQUENCY: 105.1 MHz

POWER: 50kw at 492 feet

WMJE/Clarkesville

PRICE: $425,000 for 50.9%
TERMS: Stock sale for $260,000; es-
crow deposit $10,000 with balance
due in cash at closing. The buyer
agrees to retain the seller as a special
consultant for an additional $165,000
to be paid in stages over five years.
BUYER: John Wesley Jacobs Ill of
Gainesville, GA. He currently owns
49.1% of the station and is VP/GM and
25% stockholder of WDUN/Galnes-
ville, GA.

SELLER: Clara Morris Martin is selling
her 50.9% stake in JAC Broadcasting
Co. She also owns WCHM/Clarkes-
ville, GA.

FREQUENCY: 1500 kHz

POWER: 5kw daytimer

FORMAT: AC

WCBZ/Bowling Green

PRICE: $250,000

TERMS: Asset sale for $200,000
cash; escrow deposit $35,000; addi-
tional non-compete payment of
$50,000

BUYER: Target Communications of
Kentucky Inc., owned by Donald Alt
of Augusta, GA. Alt's other broadcast

interests include WILK & WKRZ/
Wilkes-Barre; WNNK-AM & FM/Har-
risburg; KFON & KKMJ/Rollingwood-
Austin; WEZC/Hickory, NC; WODZ &
WRVR/Memphis; WWL & WLMG/New
Orleans; WDCK/Williamsburg, VA;
and WFBG & WFGY/Altoona, PA.
SELLER: Bowling Green Broadcast-
ers Inc., a division of Bahakel Com-
munications Ltd. The company, head-
ed by Cy Bahakel of Charlotte, also
owns KXEL & KOKZ/Waterloo, IA;
KILO/Colorado Springs; WABG/
Greenwood, MS; WLBJ/Bowling
Green, OH; WDOD-AM & FM/Chatta-
nooga; WWOD & WKZZ/Lynchburg,
VA; WKIN & WKOS/Kingsport, TN;
WPET & WKSIIGreensboro; and sev-
eral TV stations.

FREQUENCY: 96.7 MHz

POWER: 1.7kw at 426 feet
FORMAT: AC

BROKER: Media Venture Partners
COMMENT: An application is pending
at the FCC for a C3 upgrade.

KNEK-AM & FM/Washington
PRICE: $1

TERMS: Stock sale

BUYER: James Dulaney of Opelou-
sas, LA. According to FCC transfer
documents, he was named ina 1977
Commission decision revoking the li-
cense of WLLE/Raleigh on fraudulent
billing grounds. Dulaney has contested
the FCC's allegations and contends he
was “wrongly blamed” for the station's
problems.

SELLER: Dee Broadcasting Corp.,
owned by David Price. The company
recently announced plans to sell
WKPG/Port Gibson, MS. Price also
owns WOKJ/Jackson, MS, which was
recently ordered by the FCC to show
cause why its license should not be re-
voked.

FREQUENCY: 1190 kHz; 104.7 MHz

Continued on Page 30



Pierre Bouvard, Vice President and Jon Coleman, President of Coleman Research,
one of America’s top two research companies.

Most researchers draw obvious
conclusions and leave the real work up to
you. Enter Coleman Research. Successful
radio marketers who create a powerful
position for your station and drive it home.

Coleman Research invented the
names and launched the stations that use
the most powerful marketing handles in
radio: Oldies, New York 1981; Lite, Phoenix
1982; Mix, Baltimore 1986 and Variety,
Phoenix 1991.

It was Coleman that first conceived
the marketing positions: Not Too Hard, Not
Too Soft, San Jose 1983 and The #1 Hit
Music Station, Phoenix 1984.

Coleman’s step-by-step programming,
positioning and marketing plans have
worked for more than 100 top stations.
Give us a call today at 919-790-0000. Then
watch the market notice a startling

new trend. (3~ ENJAN RESEARCH

Yours. _
Box 13829, Research Triangle Park, NC 27709 (919) 790-0000
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PECKETT NOW GSM

Mills Named President/GM
At WPRD & WMGF/Orlando

Former Ad-
ams Communi-
cations Radio
Division Presi-
dent Matt Mills
has been nam-
ed President/
GM of Metro-
plex CNN Head-
line News/AC
combo WPRD
& WMGF/Or-
lando. He be- Matt Mills
gins September 3 and succeeds Bar-
bara Peckett, who segues to the
combo’s GSM slot.

Metroplex Radio Division Presi-

dent Steve Godofsky noted, “We're
delighted to have Matt back with
the company. He’s an experienced,
top-quality broadcaster and, in
combination with Barbara Peckett
— one of our most experienced,
long-term veterans — he’ll undoubt-
edly take these stations to new
heights.”

Mills, who could not be reached
for comment, previously worked for
Metroplex as GM of KEZK/St.
Louis (now owned by Adams) and
WHY1/Miami. He’d been Adams’s
Radio President the past seven
years.

McKay Joins Bonneville To Head
B/EZ Programming Efforts

Bonneville
Broadcasting
has appointed
former KODA/
Houston OM
Dave McKay
its B/EZ PD.
He’ll develop
adult formats
which incorpor-
ate Soft AC vo-
cals with instru-
mentals. VP/
Operations Walt Powers had been
functioning in that capacity and
will now concentrate on the
technical side of the business.

Bonneville President James Op-

Dave McKay

sitnik commented, “Dave’s great
success with KODA’s Jazz/New
Age format earned him a national
reputation in format design. He
should make a significant contribu-
tion to our new product develop-
ment in the *90s.”

McKay told R&R, “We're trying
to offer a real spectrum of the
B/EZ format. We have a lot of ex-
citing things to start talking about.
My next project is to get into the
vast custom music libraries to see
what’s in there.” McKay previous-
ly programmed WZEZ/Nashville,
KQYT/Phoenix, and WWBA/Tam-

pa.

Marketing Randy Goodman.

Fair Play

Greeting RCA artist K.T. Oslin backstage after her performance at New
York’s Westbury Music Fair are label President Joe Galante (I} and Sr. VP/

Y

Gary Cherone, and Pat Badger.

Extremely Hip

A&M rockers Extreme party with KLOS/L A. air talent Rita Wilde (c) after opening for ZZ Top at Southern Callforn/a sir-
vine Meadows. Gathering backstage with the Wilde woman are (I-r} band members Nuno Bettencourt, Paul Geary,

Ashwood Adds
VP/GM Duties At
Adams’s WGKL

For Andrew
Ashwood (aka
B.J. Hunter),
being Adams
Communica-
tions VP/Pro-

& gramming &

‘%‘
iv 3
' . Marketing and
KOOL/Phoenix
OM/morning
y man isn’t
# enough. Now
Andrew Ashwood he’s adding VP/
GM responsibilities at Adams Gold
property WGKL/Charlotte in the
wake of GM John Columbus’s de-
parture.

Ashwood told R&R, “The oppor-
tunity to become a GM was the
next step on my learning curve. It
means more frequent flyer mile-
age and less sleep. I'll be going
back and forth once a week. The
rest of the time, I'll either call in or
we’ll set up something by satellite
so I canbe part of KOOL’s morning
show on a full or parttime basis.

“This is a tremendous challenge
at a station that’s been abused the
past eight or nine years. We didn’t
buy this station in March to con-
tinue its losing ways.”

Hunter/Ashwood has previously
programmed KOPA/Phoenix,
KIVA/Albuquerque, WKTI/Mil-
waukee, and WKSY/Ft. Wayne,
IN.

1

L:ve From Hollywood

-

anom ASTING LIVE

James Ingram chats with WNSR/New York promotions staffer Debbie
Gross during Premiere Radio Networks’ “Live From Hollywood” remote, a
multistation event held annually in conjunction with the Emmy Awards.
Premiere hosted 15 stations from around the country for the remote,
transmitted by IDB Communications from L.A.’s Century Plaza Hotel.

WALDRON EXITS

KISN Picks Rose As Programmer

Sun Mountain Adult CHR KISN-
AM & FM/Salt Lake City has ap-
pointed its first new PD in seven
years. Randy Rose, GM/PD at
AOR KWBR/San Luis Obispo, CA,
will replace Gary Waldron.

KISN VP/GM Randy Rogers
told R&R, “It was time to make a
change in PDs, not programming.
Since Randy was in Salt Lake City
for nearly 12 years as PD at [AOR]
KRSP-FM, his knowledge of the

market is exceptional. Add to that
his experience with morning
shows, music, and leadership, and
this was a great move for us.”

Rose added, “I'll still be involved
with KWBR as a consultant. I've
accomplished what I set out to do
there, and I have a long-standing
relationship with the folks at KISN.
We've got to fine-tune and focus
KISN.”

Dlgltal ‘Cart” Recorders

www americanradiohistorv com

NOW' As Low As $3 995

Get instant access and superb digital quality for all your commerqals, IDs, liners,
promos & jingles with the DigiCart™ hard disc or “Cart” digital recorder now
being delivered by TM Century, Inc. Store hours of commercials and hit songs
in mono (or stereo) for only $7,290. The best news is that your DigiCart™
production studio recorder is only $3,995 (and you’ve got redundancy)!

Call us tolHree for info about TM Century’s Ultimate Digital Studio,™ controlling
DigiCarts™ and CD juke box players for the ultimate in programming!

T™MCentury

14444 Beltwood Parkway, Dallas, TX 75244
Phone: (800) 937-2100/FAX:

(800) 749-2121



AC Consultants CHR Consultants

Fither way you look at us, you'll win
with Alan Burns & Associates.

In Chicago, Pittsburgh, programming and marketing Radio station could use a boost,
Boston, Buffalo, Phoenix, support. call the firm that’s becoming
Baltimore, Dallas, and mar- In fact, 90% of our clients America’s leading programming
kets all across the country, AC are format leaders and making and marketing consultants. Call
and CHR stations are winning more money than ever. So if Alan Burns and Associates today
with Alan Burns and Associates your AC, CHR, or Adult Hit at (703) 648-0000.

AJAIN

BUKINS

&y Associates.

wwWw.americanradiohistorv.com
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Bloch Builds
Co-Op Talk Net

IBN Provides Studio,

Satellite Access

Seeking to avoid what they call
the hassles of traditional syndica-
tion, a group of radio chatmeisters
— backed by financial talk show
host Sonny Bloch — has formed a
cooperative Talk network.

The Clearwater, FL-based Inde-
pendent Broadcasters Network
(IBN) provides member hosts with
broadcast facilities and services at
a rate of about $100 per hour. Hosts
receive no salary from IBN, but
keep ad revenue generated by their
shows. For an additional fee, the
co-op will handle a host’s spot
sales.

Current members of the co-op in-
clude Bloch; syndicated columnist
Jack Anderson, who will do a daily
one-hour show; and former Sun
Radio Network host Doug Stéphan,
who serves as midday host and
Chairman of IBN.

24-Hour Target

According to Stephan, hosts who
want to be syndicated through the
co-op must be approved by the
membership. “The keys to success
for us will be quality programming
and providing 24-hour service,” he
said. “We're looking for [hosts]
who have been successful locally
and are looking to branch out.”

Stephan said IBN, which cur-
rently claims 89 affiliates, hopes to
be broadcasting 'round the clock
by October 1. Although IBN has es-
tablished a fully equipped broad-
cast facility in Clearwater, most of
the co-op’s shows, he said, will or-

TALK NET/See Page 30

BFE, JRS Spell Out Deal

,‘

(4
Portland, OR-based BFE Records recently celebrated its new distribution
agreement with JRS Records, highlighting the festivities with a showcase
for artist Curtis Salgado. (JRS is distributed through BMG.) Schmoozing
through the alphabet soup were (I-r) BMG’s Danielle Wagner and Lou
Tatulli, JRS’s Scott Burns, BFE Co-Chairman Tim Blixseth, KKRZ/Portland
PD Mark Capps, JRS President Artie Mogull, and JRS VP/A&R Stan Shus-

ter. Not pictured: BFE Co-Chairman Charlie Fach.

Willis Now PD At WOKY/Milwaukee

Morning man Dan Willis has left
WROK/Rockford, IL to become
PD/noon-3pm personality at

‘WOKY/Milwaukee. He succeeds

Steve Stevens, who's left the sta-
tion.

This is Willis’s first PD job. He
told R&R, “I'm proud of what
WOKY's done and what it’s going
to do. I won't be making any dras-
tic changes — just some freshening
here and there.

“People across the country may
look at us as a Nostalgia station,
but I think we’re more unique than

that — perhaps Classic MOR. Our
listeners span all ages; obviously,
we're strong 3564. We don't fea-
ture lots of big band music. We
play more hip standards from peo-
ple like Harry Connick, Ella Fitz-
gerald, and Frank Sinatra.”

Prior to joining WROK five
years ago, Willis worked on-air at
KFOR/Lincoln, Omaha’s KFAB
and WOW, and Tampa’s WFLZ
and KMGG (now WMTX). He also
spent two years as GM at WLVU/
Tampa.

Imago has appointed 10 new promotion employees, joining previously announced staffers Eric Hodge and Andy
Dean. All will report to VP Alex Miller. Pictured at the label’s first convention in Toronto are (front, I-r) Peggy Trucksis,

Imago Names Promo Staff
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(back, I-r) Jim Kerry, Dean, and Jack Hopke. Not pictured: Jocelyn Taub.

‘ Beth Edelstein, Peter Shaev, and Leslie Alfano; (middle, I-r} Michelle Block, Rob Dillman, and Theresa McGivney;

-

oy . y

BRN: McCrummen Rises, Bloch Joins

Pat McCrummen has been promoted to VP/Af-
filiate Services at Colorado Springs-based Business
Radio Network. McCrummen — who was National
Affiliate Sales Manager — will report to Exec. VP/GM
Steve Sammons.

BRN officials also announced the net will offer an
overnight replay of financial talk host Sonny Bloch’s
independently distributed program. The network will
carry Bloch live on Sundays from 10am-tpm (ET).
Bloch announced the formation of a separate inde-
pendent network this week. {See story at left.)

Pat McCrummen

R T R R

Former KFRC (AM)/San Francisco PD Harry
Valentine has signed on at Gold-targeted consultan-
cy the Radio Group. The firm's Phit Hall noted,
l%rry is recognized as the expert in adult standards
pré‘)gramming. His experience and success in the for-
mat are paramount.”

Valentine added, “With tight money a fact of life,
it's more crucial than ever that radio’s resources are
properly focused within the framework of a quality
product that generates tangible results.” He's also
programmed KNEW/San Francisco and Columbus,
OH's WNCI and WXGT & WCOL. ﬁ

% Harry Valentine

Jacobs Joins Jacobs Media As GM

WDFX/Detrolt VP/GM Paul Jacobs has resign-
ed to join multiformat consultancy Jacobs Media as
GM. President Fred Jacobs noted of his brother,
“Paul's a great manager, great with people, and
knows what makes business tick. He won't be con-
sulting — he's been brought on board to make us
more efficient, proactive, and service-oriented.”

Paul Jacobs told R&R, “in the past eight years,
Jacobs has grown to the point where Fred needs
someone to concentrate on the business end and
leave him and his staff free to handle the business of
consulting. Plus, he needed someone to share his
Pistons season tickets with.”

T

4l

Paul Jacobs

Steelheart Turns Gold
- i

MCA execs recently presented Steelheart with gold records for their self-
titled LP. Celebrating at the ceremony are (kneeling, I-r) the band’s Jimmy
Ward, Chris Risola and John Fowler; (standing, I-r) Steelheart’s Frank Di
Costanzo, MCA Music Entertainment Group Chairman Al Teller, the band's
Mike Matijevic, MCA President Richard Palmese, and manager Stan
Poses.

Affordable research in your hands in 24 hours.

www americanradiohistorv com

Monitored Playlists

¢ All the winning stations o FinaF‘High Appeal' titles
* Long Five-Day Monitors ¢ Eliminate 'weak' titles
 Upgrade your music e Scrutinize rotations

A/C » Oldies O:Jyrzﬁs'
AOR 'Country 800 562'4407 Pper Year

Classic Rock

6 Updates

Music monitor database system from The Trapman Company




DIARY

KEEPERS
SPEAK OUT

Suppose that you could expose a group of Diary Keepers
to the most popular position lines and handles in radio today.

Write It Down «

Soft & Easy Favorites »

More Music, Less Talk «

Better Variety of Hits

The #1 Hit Music Station.

Great Oldies All The Time.
Favorites of Yesterday & Today «

Find out which ones really work
and which ones only take up air
~: time when Benchmark CEO Rob
- Balon Interviews a Panel of
DIARY KEEPERS in:

"Rules of the
Ratings Game:
Slogans, Handles
and Positioners"

These are typical of the lines you
stake your station’s market
position on. But do they really
communicate more to the
listeners or to other

radio professionals?

Rob Ba’lon

N.A.B. Radio '91 + Thursday, 9:00am - September 12 - Convention Center, Room 303

DON’T MISS THIS SESSION!

- The Bencrmn

Call 1/800/274-5164 For An Appointment Time At Our Marriott Suite.
Benchmark Staff Will Be Available Throughout The Convention
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Radio

® ARTHUR ROWBOTHAM has been
elected President of Hall Communica-
tions. He will retain GM duties at Hall's
WONN & WPCV/Lakeland-Orlando.

Arthur Rowbotham JoEll Allen

® JoELL ALLEN has rejoined WMBD &
WKZW/Peoria, IL as Local Sales Man-
ager. She most recently worked at
KYKY/St. Louis.

®DAVID HIRSCH is promoted to

News Director at KBLA/Los Angeles.
He'll also continue as morning news
editor.

Born To:

KXXY/Oklahoma City MD
Wade Carter, wife Jan, daugh-
ter Bailey Noelle, August 14.

KLBJ/Austin air talent Peggy
Zarse, husband Michael,
daughter Michelle Rene, Aug-
ust 14.

Adult Contemporary Con-
cepts President Tom Watson,
wife Mollie, son Collin Thomas,
August 21.

Marriages:

KGO/San Francisco OM
Bruce Kamen to Linda Fox,
August 3.

KHOW/Denver PD Dave Tay-
lor to Robin Lemons, August
17.

WZHT/Montgomery, AL AE
Arnessa Thomas to Carnell
Maddox, August 17.

RadioActive Talent Presi-
dent Ken Franklin to Caren
Deitch, August 25.

Condolences:

Restless Records artist
Paula Pierce (Pandoras), 31,
August 10.

T

o

® DONALD WILLIAMS has been ap-
pointed General Sales Manager at
WRUF-AM & FM/Gainesville, FL. He
had been Local Market Manager at
Birch/Scarborough’s Atlanta office.

Records

@ LAUREN KOPF is upped from Sr. Fi-
nancial Analyst to Director/Financial
Operations at Elektra Entertainment.

® COLETTE COMEAU has been ele-
vated from Promotion Coordinator to
Manager/Adult Contemporary & Alter-
native Promotion at EMI Records USA.

Colette Comeau

Lauren Kopf

® MIKE EGAN is hired as National Mar-
keting Director at Smash Records. He
most recently served as Midwest Mar-
keting Coordinator at Elektra Entertain-
ment.

® NICOLE DeSANE has been ap-
pointed Marketing Manager/The
Rhythm & Black Music Group at Mer-
cury Records. She was previously an
Urban Product Development rep at
PolyGram's Mid-Atlantic branch.

Changes

Stephen Jonsen becomes an AE at
Eastman Radio.

Elizabeth Dasher is promoted to
Sales Associate at McGavren Guild Ra-
dio’s San Francisco office.

Charles Wagner becomes Mer-
chandising Manager at WEA/San Fran-
cisco’s sales office.

Cindy Bressler is named Sr. Attor-
ney at PolyGram Holding; Ed Paparo is
appointed Attorney.

Tim McGrath takes responsibility for
in-house tour coordination for Aero-
smith and new talent development at
Collins Management.

® FRED TRAUBE joins Morgan Creek
Records as Manager/Promotion for the
Mid-Atlantic region. He was formerly
Director/Promotion for Infinity Broad-
casting, based at WJFK/Washington.
® ANDY JANIS is named Midwest Re-
gional Director at Ear Candy Records.
He had been doing independent pro-
motion and consulting. Concurrently,
DARRYL SHEPHERD becomes Man-
ager/A&R & -Song Acquisition after
working as an independent producer
and songwriter.

®DAVID BELL has reactivated his
Mega record label. HARVEY COOPER
has been named VP/Promotion, RICH-
ARD SHERMAN comes aboard as VP/
Sales & Marketing, and SKIP JACK-
SON is tapped as VP/Nashville Opera-
tions. Mega can be reached at (800)
441-1455.

National
Radio

® GAYL MURPHY is named Director/
North American Operations at MCM
Networking, an Australian production
and syndication firm. She is also a rock
reporter for ABC Rock Radio Network
at KLOS/Los Angeles.

O ELIZABETH OMILAMI is the new
host of Anderson Communications’
“Focus On Women”; (404) 766-
8000.

® MEDIAAMERICA has added two
daily programs: “Rock Siides,” aimed
at AOR and CR stations, and “Screen-
Test,” targeted toward AC and CHR
formats; (212) 302-1100.

@ ALL STAR RADIO will include extra
comedy bits and distribute its “Daily
Comedy Exclusive” cuts on CD start-
ing September 30; (818) 766-6447.

Industry

® DENNIS GARCHER is appointed VP/
Affiliate Sales & Marketing at Superaud-
io Cable Radio Service. He had been a
management consultant for Garcher
Management Services.

® DIANE OPELT rejoins Katz Radio/
Boston as Sales Manager. She most
recently held the LSM post at WBMX/
Boston.

Kenny Altman — Sales &
Promotion Mgr. Music West
Records (415) 647-3055

Ed Arnold — Nights WFAS/
White Plains, NY (516) 773-
6151

Ty Cooper — PD/MD/morn-
ings KSUX/Sioux City, IA (712)
274-7474

Todd Donnelly — GM WZZR/
Ft. Pierce, FL (407) 335-0346

Terry Edwards — Nights
WZZR/Ft. Pierce, FL (407)
778-0992

Hamp Elliott — Promotion
Mgr. WZZR/Ft. Pierce, FL
(407) 878-0761

Dr. Dave Gross — Mornings
WKSI/Greensboro (919) 855-
5533

Craig Hall — Middays
WCPZ/Sandusky, OH (419)
627-0310

Brad Hansen — PD/mornings
KEYI/Austin (512) 836-8836

Dennis Heart — Mornings
WZZR/Ft. Pierce, FL (407)
871-0259

Dr. Michael Lynn — After-
noons WJLB/Detroit (313) 963-
7653

Max McCartney — Mornings
WIXX/Green Bay, WI (414)
498-1057

..

Brian Knox

Greg Obata
®BRIAN KNOX and GREG OBATA
have added VP stripes to their Direc-
tors/Sales posts at Major Market Radio.
Knox covers the Detroit area; Obata
oversees Los Angeles.

® MICHELLE ROBINSON has joined
the McGavren Guild Radio Advisory
Board. She is currently VP/Director Of
Sales at McGavren's Seattle office.

Paul Michaels — PD WKGB/
Binghamton, NY (717) 586-
6235

Jack Mindy —
WHAM/Rochester
425-4616

A.J. Presto — Nights KJSN/
Modesto, CA (209) 521-4823

Mornings
(716)

Dale Richards —
WGKL/Charlotte
531-6896

Scott St. John — PD/after-
noons WPRR/Altoona, PA
(814) 886-5884

Phil Scott — News Director
WZZR/Ft. Pierce, FL (407)
340-3810

Bill Sheridan — PD/after-
noons WZZR/Ft. Pierce, FL
(407) 692-1431

Annie Sommers — MD/after-
noons WHTQ/Orlando (407)
628-9513

Johnny Walker — Produc-
tion Dir. KSUX/Sioux City, IA
(712) 274-7474

Weich & Woody — Mornings
WYTZ/Chicago (708) 483-
7246

Bill West — Middays/Produc-
tion Director WZZR/Ft. Pierce,
FL (407) 569-3954

Nights
(704)

® CHARLES UNTERMEYER has been
chosen as Director/Voice Of America.
He had been Assistant to the President
and Director/Presidential Personnel at
the White House since 1989.

® ROBERT TASH becomes VP/Adver-
tising at NAB. He moves from the VP/
Advertising Sales post at Broadcasting
magazine.

® HARVEY SHAPIRO has been nam-
ed CFO at the newly created Sony Mu-
sic International Music Publishing. He
previously served as VP/Sony Music
Entertainment.

©® CHRISTINE BENINATI has been
tapped as Manager/VP Talent Acquisi-
tions at Back To Back Management.
She segues from Siddons & Associ-
ates.

FORUM
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RADIO '91
SAN FRANCISCO

Booth 310/312
Suite 3046
San Francisco Marriott
Wednesday 8PM - 11PM
Thurs. & Fri. 6PM - 11PM

WONDERING WHAT ALL THE
EXCITEMENT IS ABOUT?

STOP BY AND WE'LL FILL YOU

IN...

*

mmw‘wﬂmﬂi&ﬁfbﬂ?ﬁ‘f@;@mtm,9#‘ BN I P R P e el o % S i ol Ol i Bkl 6 s A 8 e B T Bl i e B T B Bt M Y B B T R 8 AR Y il T S Y i



e
ON EVERY STREET °

| OVEECSTRATY

5

W“”WWWW_“! ...................................

EXCLUSIVE
CD LAUNCH
WITH HOST DAN NEER
SEPT. 4, 1991

il BROUGHT TO YOU IN COOPERATION WITH
| il PHILIPS AUDIO & PHILIPS COMPACT DISC

by
BY MEDIAAMERICA RADIO AND x
CALL: 212-302-1100 i
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"ON EVERY STREET"
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WARNER BROS. ALBUMS,
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The Research Group.

(Research every 6 to 12 months.)

Music Effectiveness




0 to date.

Strategic Radio Research.

(Fresh research every week, all year long.)
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The Research Group approach made sense hack in the '70s.
You could have been quite successful back then buying once-a-year
studies. .. Even if the interviewing was farmed out, even if it came with
“boilerplate” recommendations, even if your “consultant” was really a
salesperson, and even if it was overpriced.

But the '90s call for a new approeach. increasing market fragmen-
tation and tougher competition require a fresh approach. Strategic's unique
STAR program of ongoing research keeps you in touch

AR

with your listeners every week, all year long.

Call 1-800-72-MUSIC today for more information

about STAR. Ask for Jennifer Hodlick. Account Executive, or Kurt Hanson,
President. It's time you moved up to the next generation of research.

The Next Generation of Research.
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hane Media Services Presi-
Sdent Ed Shane has authored

a book, "Cutting Through:
Strategies And Tactics For Radio,”
that's designed to provide radio
programmers with specific pointers
fo make their stations stand out in
today’'s message-cluttered society.

During the course of the 165-
page book, Shane examines
changing demographics, tastes,
and values, offering insight on how
radio can identity and successfully
ride emerging trends.

He also outlines specific applica-
tions of research and programming
tactics, touching on such topics as
the development of mission state-
ments, how to understand listener
awareness, and how to identify
perceptual filters.

Available from Shane Media, the
book will be officially unvelled at the

Shane Media To Release
Radio Programming Book

STRATEGIES

NAB convention in San Francisco

on September 11-14. Price:
$22.95. For more info, call the
Houston-based company at {713)
962-9221.

Four Tips For Fighting Rumors

umors are a particularly

vicious form of corporate

infighting that can wreak
havoc with your company or ca-
reer. When — not if — a damaging
rumor starts to spread, don’t
panic.

Instead, consult the following
four tips for combatting rumors,
courtesy of Frederick Koenig,
author of “Rumor In The Market-
place” (Auburn House Publish-
ing):

* Be alert. As soon as you hear
the first whisper of a rumor, track
the location and wording. Listen
for others like it. If you hear at
least 10 more, ask the people where
they heard it.

Recruit your salespeople — or
other staffers in contact with the
public — to dig up information.
There’s also much to be gained by
asking your competitors if they're
having the same experience.

» Evaluate the rumor. Is it hurt-
ing sales or advertising? Are you
losing your audience? Is it damag-
ing morale? Find out how many
people believe the rumor to be true.

* Plan a counterattack. Gather
as much information about the ru-
mor as you can — its many forms,
where it’s spread, etc. Then focus
on the area where the rumor is do-
ing the most damage.

* Launch your counterattack.
Tear the rumor apart point by
point. Use solid facts, backed by
experts, to show how wrong the
rumor is.

Be careful not to go overboard:
Only cover the points addressed in
the rumor. Also make sure you say
the rumor is untrue, unjust, and an
unfair example of corporate — or
personal — backstabbing.

"What about Bob?"

OVERVIEW

TELLTALE SIGNS

Is Your Organization In Trouble?

ave you noticed some

changes around the office

lately? Perhaps an in-
creasing obsession with numbers?
These could be signs that your
company’s in trouble.

Other danger signs — according
to Kurt Hanks, author of “Up Your
Productivity” (Crisp Publications)
— include:

* A growing intolerance for any-
thing out of line. Anything from
quashing dissenting viewpoints in
meetings to a newfound enthusi-
asm for enforcing the corporate
rulebook qualifies here.

* A spreading belief that all wis-
dom and knowledge come from
above. Not only are higher-ups less
open to suggestions, the prevailing
attitude is that the entire staff
seems to have turned into blither-
ing idiots overnight.

Two Key
Questions For
Job Candidates

o find out more about a

prospective job candidate,

the Silver Spring, MD-based
Customer Service Newsletter sug-
gests that you ask this key ques-
tion: “What was the worst day you
ever had in your business life?”

Follow that inquiry by asking the
candidate, “How did you deal with
it?” This second question will give
you an idea of how your candidate
would react in a challenging situa-
tion. The answer also will enable
you to determine how this person
sets priorities.

* A deepening fear of most ques-
tions. No one wants to be the
bearer of bad news.

» Using more people, time, and
resources to accomplish less and
less. Struggling to get ahead leads
to panic, which leads to flailing
wildly to get somewhere.

® September 5 — 1991 MTV
Video Music Awards. Universal
Amphitheatre, Los Angeles.
® September 810 — Burk-
_ hart/Douglas & Associates Cli-
. ent Meetings. Grand Hyatt
Union Square, San Francisco.
. ®September 10-13 — National
Association of Black-Owned
Broadcasters Fall Conference.
Sheraton, Washington, DC.
® September 11-14 — NAB
Radio 1991 Convention. Mos-
cone Convention Center, San
Francisco.
® September 13 — Academy
. Of Interactive Entertainment
Arts & Sciences conference.
| Executive offices, Los Angeles.
@ September 25-28 — RTNDA
46th International Conference &
Exhibition. Denver Convention
Center.
® September 29-30 — T.J.
Martell Music Row Golf 'N’
Bowl. Various locations, Nash-
ville.
® October 2 — CMA Awards.

Grand Ole Opry, Nashville.
®October 3-5 — Concrete

Marketing's Foundations For-
um. Los Angeles Airport Marri-
ott.

® October 3-6 — Society of
Broadcast Engineers National
% Convention. Hyatt Regency,

B

i

Houston.

® October 10-13 — National
Professional Conference Of
Women In Communications.
Hyatt Regency, Atlanta.
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* Communication without inter-
action. Ordering people to do
things — not discussing options —
becomes a way of life.

* Majoring in the minors. Trivial
duties are standardized and real
priorities forgotten, thereby ex-
acerbating the situation and mak-
ing the problems worse.

® October 14-16 — Broadcast
Cable Credit Association’s 26th ﬁs
Credit and Collection Seminar.
Palmer House Hotel, Chicago.

® October 23 — John Bayliss
Foundation Dinner. Plaza Hotel,
New York City i
® October 24-27 — CMJ Con- o
vention. Vista Hotel, New York

City.

® January 19-23 — MIDEM '92.
Palais des Festivals, Cannes.

® January 29-February 1 —
Ninth  Annual Poliack Media
Group Programming/Manage-
ment Conference. J.W. Mar-
riott, Los Angeles.

® January 30-February 2 — i
RAB Managing Sales Confer-
ence. Opryland Hotel, Nash-
ville.

®February 1315 — Gavin ©
Seminar 1992. Westin St. Fran-
¢is, San Francisco. ¢
® February 25 — 34th Annual
Grammy Awards. Radio City
Music Hall, New York City.

® March 4-7 — 23rd CRS Con-
terence. Opryland. Nashville

® April 13-16 — 70th Annual [
NAB Convention. Convention |
enter Las Vegas

® May 28-31 — AWRT's 41st

National Convention. La Posa-
da, Phoenix.

Roast The Robert - At The Next Bayliss Banquet

Media business personality, Robert F. X. Sillerman, is the honored guest for the Sixth Annual Bayliss Media
Roast. Join the hundreds of top media and finance executives when the Bayliss Foundation hosts its
fundraiser to salute the feats (and "defeat the salutes") of the radio industry's most prolific entrepreneur.

October 23, 1991 ¢ The Plaza Hotel « New York City
Cocktails 6:30 p.m. * Dinner 8:00 p.m. * Dessert Buffet 10:00 p.m.
Seats $300 ¢ Corporate Table $3000

Black Tie

The John Bayliss Broadcast Foundation offers scholarships to deserving
broadcast students at universities throughout the U.S. As its endowment has
grown the number and size of awards has also risen; since 1985 a total of 66
scholarships have been awarded.

THE :

JOHN
BAYLISS
BROADCAST
FOUNDATION

W

Help Pass The Broadcast Baton To The Radio Talent Of Tomorrow.

R.S.V.P. by October 16, 1991 to Kit Hunter Franke, (408) 624-1536. Make checks payable to: The John Bayliss Foundation, P.O. Box 221070, Carmel, CA 93922




'The World Premiere of Tesla's New Album is coming to you

September 3rd. COMMERCIAL FREE!

It you're someone that thinks that nothing in life is free... think again.
The world premiere of Tesla's new album is free to all Westwood One affiliates!

Clin This Coupon, Fill It Out, and Fax It To 213-204-4375.

City/Call Letters Phone Number

NI\
e It could only come ‘,A\(é} from Westwood One
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OVERVIEW

PART ONE

How To Avoid Getting Trapped
In The 92 Budget Challenge

ne of the greatest challenges managers face is at-
tempting to generate revenues and profits while
working within the boundaries established by cor-
porate ownership. Few managers have mastered the art
of budget planning, preparation, and negotiation, and
most find themselves in a house of horrors as the new year

unfolds.

In this column, the first of a two-
part series, I'll examine revenue
components. The next column —
an expanded NAB special — will
cover dealing with expenses while
operating in zero base as well as
hiring freeze situations.

If this is your first year in budget
preparation with a new company,
CEO, or GM, it’s a good idea to re-
search the modus operandi for
budgets. How you prepare for a
company that favors a three-step
budget review (cutting — or add-
ing to your revenue budget and
thereby allowing you to retain ex-
penses — during each step) is
much different than one with a one-
step process, when, after a gruel-
ing meeting, what you see is what
you get.

Talk with other managers about
the final approver’s budgeting
strategies. While you’re research-
ing, be sure to ascertain if you can
capitalize on any of corporate’s pet
projects or line items.

Revenue Research

Managers who research, docu-
ment, and provide the corporation
with a clear, realistic picture of the
current and anticipated local con-
ditions are the ones who win. If
nothing else, they set themselves
up to get line items approved that
others don’t. This is the challenge:
Local market revenue is down

66,

Knowing about
products that may
affect you or your

demos — and
knowing whether
the revenue would
come locally or
nationally — is of
paramount
importance.

66/

The better prepared
you are, the better
your chance of a
realistic
compromise
between you and
corporate (and your

bank).
99

11%, corporate is pushing you to
accomplish a 7%-9% increase next
year, and you have a staff freeze in
effect. The better prepared you
are, the better your chance of a
realistic compromise between you
and corporate (and your bank).

Not only will this research assist
you in the overall budget process,
it'll help you manage and lead the
sales staff as well. You’ll be able to
tell them exactly where they’re ex-
pected to excel and which accounts
or categories will bring the highest
percentage of increased revenue.
In addition to meeting the tradi-
tional decision-makers, your sales-
people will be better able to max-
imize their account contacts, work
deeper at the agency level, and do
a better job of needs analysis.

There are several components
that fuel — and often crash — ad-
vertising growth, including new
product launches, new retail
growth, local economics and ad-
vertising conditions, and personnel
issues. Let’s examine each area in
detail.

New Products

Retailers and manufacturers
launching new products fuel adver-
tising and marketing growth.
Knowing about products that may
affect you or your demos — and
knowing whether the revenue
would come locally or nationally —
is of paramount importance.

For example, the fast-food indus-
try is expected to launch more new

By Chris Beck

products next year than ever be-
fore. How — and when — will this
affect your station? Which sales-
people will be affected? What
should they accomplish this year
from that category?

The same is true for manufac-
turers. If you're in a market in
which Pepsi is rolling out its new
isotonic beverage, you might be
able to increase your revenue from
that bottler, agency, or sales man-
ager (depending on your station’s
depth of contact) during the next
year.

New product intros are one rea-
son the mid-'70s experienced
double-digit advertising growth.
With CDs, computers, airline com-
petition, camcorders, and wine
coolers showing explosive sales
growth during that period, a great
amount of advertising expansion
occurred. Conversely, with few ex-
ceptions, not many exciting new
products have been introduced
over the past few years.

New Retail Growth

Another key component affect-
ing revenue expansion is the emer-
gence of strong local retailers
either entering the market or open-
ing new locations. For example, if
Wal-Mart, Nordstrom, or Home
Depot open in your market next
year, they’ll fuel revenue growth
not only from themselves but from
your city’s established competitors
as well.

This knowledge is helpful in anal-
yzing where the new players’ rev-
enue comes from, how they buy,
where they buy, and which
decision-makers can be worked lo-
cally. A district manager may
have a local store opening budget
in addition to its agency buys, or
the VP of personnel may have a
hiring budget, for instance.

Local Economics

One responsibility of the budg-
eting process is giving your man-
agers and owners a realistic over-
view of anticipated local market
conditions over the next year. New
plant openings, local corporate ex-
pansion, military base closings,
new malls, store openings or re-
models, new convention centers or
complexes, and new airlines serv-
ing your city — all potentially prof-
itable areas — may have an im-

S & MMARKETING

Revenue-Generating
Recommendations

® Research the budget method
® Document your findings

® Prepare a clear overview

® Keep up on new product intros
® Track new retail growth

® Anticipate market conditions

® Base revenues on accounts

pact on your revenues as well as
retail business.

Not surprisingly, local radio rev-
enues tend to jump when one news-
paper folds in a two-newspaper-a-
day market. Meanwhile, aggres-
sive cable interconnects have neg-
atively affected local retail rev-
enues.

Furthermore, agencies opening
local full-service offices will
change an advertiser’s local vs.
national media percentages.

Of course, competitors in disar-
ray — or those you help put in dis-
array — can be very positive. Then
there are the obvious factors, such
as format and demo competitors,
cost per points, and more buying
service vs. full-service agency
media placements.

66]
Forecasting
revenue based on
your top core
accounts or
categories allows
you to maintain a
controllable
tracking and
revision method.

99

Personnel Issues

The personnel category can be
broken into two areas: controlled
and uncontrolled. Factors that you
can control, at least to some extent,
include consistent training, up-
grading current positions, and add-
ing personnel. Uncontrollable fac-
tors — which should be anticipated
— include unplanned staff turnover
or personal issues such as mar-
riage, divorce, having children,
and spouse relocation.

Many managers create prob-
lems for themselves by budgeting

by salespeople rather than by ac-
count. For example, suppose you
anticipate a disproportionate
amount of revenue growth from
Kristi, your star performer. But
what if Kristi decides to get out of
the business, move back home, or
become a manager? What if she
receives an offer she can't refuse
from the station across the street?

Now you see why basing revenue
assumptions on individuals can
create problems. Forecasting rev-
enue based on your top core ac-
counts or categories allows you to
maintain a controllable tracking
and revision method.

Here’s an example: You forecast
a 15% increase in the beverage in-
dustry due to new product intros in
the market. Then the major bottler
hires an out-of-town agency. But
since you've properly budgeted
and documented your forecast, you
and your managers have a method
to fall back on — and a legitimate
issue of increasing national and de-
creasing local revenue.

Of course, the national economic
climate has an impact on your sta-
tion, but it’s not as effective an in-
dicator of local conditions. Finally,
if your city is becoming more popu-
lar as a test market, product test
periods can be a tremendous boost
to your revenues.

Chris Beck is the President
of Beck Marketing Group, an
international sales and market-
ing consutting firm. If you have a
question about a column or a
topic you'd like to see addres-
sed, he can be reached by
phone at (818) 594-0851; by
fax at (818) 594-5030; by
Prodigy electronic mail at ID #
SRTN15A; by CompuServe at
ID # 76066,3334, or by malil at
22900 Ventura Blvd., Suite
340, Woodland Hills, CA
91364.

RATINGS NOT WHAT YOU EXPECTED?

Proven Strategies for CHR, Dance and Urban. Call Us NOW!

DONKELY ESASSCIC

39 MAYBERRY ROAD, CHAPPAQUA, NEW YORK, 10514  914-666-0175
BROADCASTING CONSULTANTS

AES

NC




-7 MIDDAY MOUTH NEEDED
FOR THE BEST GIG
~ ON THE PLANET, PERIOD.

\ LIGHT THE FIRE THAT ROCKS THE EMPIRE; A
?, RARE MIDDAY OPPORTUNITY FOR THE RIGHT N
5 INDIVIDUAL LOOKING TO COMMUNICATE AND
ENTERTAIN ON THE BIGGEST STAGE IN AMERICA.
) T&R T0;
4 STEVE KINGSTON
7100

P0.BOX 7100
5 NEW YORK, NY 10150

...gjood luck, Shadow, can you get us
a good deal on a Sony Walkman...
or a Michael Jackson track date?
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Video Rental Market Declining

fter a decade of booming households.
business, the video rental Since 1988, however, the number
market is showing signs of  of people who rent movies has de-

a decline, according to the NYC-
based Roper Organization.

In the mid-'80s, the number of
consumers who rented movies in a
typical month quadrupled from
10% in 1984 to 40% in 1988. During
the same peri.d, VCR ownership
skyrocketed from 16% to 61% of

AUGUST 23-25

1 Hot Shots! (Fox)

§ WEEKEND BOX OFFICE
. $4.67

i 2 Doc Hollywood $4.22
. ws
. 3Terminator 2: $4.09
| Judgment Day (Tri-Star)
4 The Doctor $3.66
(Buena Vista)
5 Dead Again $3.48
(Pararmmount) *
6 Double Impact $2.70
(Columbia)
7 Harley Davidson $2.20
& The Marlboro Man
(MGM/Pathe) *
8 Robin Hood: $2.06
Prince Of Thieves (WB)
9 Pure Luck $2.00
(Universal)
i 10 Defenseless $1.59

(New Line/Seven Arts)*

All figures in millions
*First week in release
Source: Exhibitor Relations Co.

COMING ATTRACTIONS: No
music-related films opening this
week; use care in motion.

R R

i
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clined for the first time. Although
the overall decline was small, the
sharpest drops occurred among
some attractive markets — baby
boomers aged 3044 (down 7 points
to 48%), executives/professionals
(44%, down 9), and the West (41%,
down 9).

NEW THIS WEEK

o GUY (MCA)
Seven songs, 40 minutes.

Clip compilation includes inter-

view footage.

®EVERLY BROTHERS

REUNION CONCERT

(A*Vision)

This 65-minute concert video
spotlights the duo performing
their greatest hits, backed by an
Albert Lee-led band.

O®RAPS MOST WANTED

(A*Vision)

2 Live Crew's Luther Camp-
bell hosts a rap session in
which Public Enemy’s Chuck
D, Ice-T, the Geto Boys, Too
Short, and HWA discuss their
careers, racism, and politics.
Music videos included.
® THE JOSEPHINE BAKER

STORY (HBO)

Made-for-cable movie stars
Lynn Whittield as the pro-
vocative performer of the '20s
and '30s. Co-starring Ruben
Blades, David Dukes, and
Louis Gossett Jr.

®ROBIN HOOD: PRINCE OF THIEVES (Morgan Creek)
Single: (Everything | Do) | Do It For You/Bryan Adams

{A&M/Morgan Creek)
: ®BOYZ N THE HOOD (Qwest/WB)

®DYING YOUNG (Arista)

Single: Just Ask Me To/Tevin Campbell

Other Featured Artists: Ice Cube, 2 Live Crew, Yo-Yo
®BILL & TED'S BOGUS JOURNEY (Interscope/EastWest)

Single: God Gave Rock And Roll To You W/Kiss

Other Featured Artists: Slaughter, Faith No More, Steve Vai

Single: Theme From “Dying Young''/Kenny G
Other Featured Artists: Jeffrey Osborne, James Newton Howard
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TOP TEN SHOWS
AUGUST 19-25

1 Roseanre
2 60 Minutes
3 Coach
Unsolved Mysteries (tie)
5 Cheers
6 Movie (Sunday)
(“Sudden Impact")
7 Who'’s The Boss?
8 Cheers (Monday)
9 Full House
10 Miss Teen USA

Source: Nielsen Media Research

A show times are EDT/PDT unless oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
time zone. Al listings subject to change

Tube Tops

¢ Paula Abdul, C&C Music
Factory, Mariah Carey, EMF,
Guns N’ Roses, Don Henley,
L.L. Cool J, Poison, Prince &
The New Power Generation,
Queensryche, and Van Halen
are slated to perform on “The
1991 MTV Video Music
Awards” (Thursday, 9/5, 9pm
EDT/6pm PDT). The eighth
annual program, hosted by Ar-
senio Hall, will be broadcast
live from L.A.'s Universal Am-
phitheatre.

Friday, 8/30

¢ BB. King, "“The Tonight
Show Starring Johnny Carson”
(NBC, 11:30pm).

Saturday, 8/31
¢ "The Neville Brothers: Live
At Tipitinas” (VH-1, 4pm) fea-
tures the group in a concert
taped last March in New Or-
leans.

Sunday, 9/1
* Debbie Gibson, Whitney
Houston, Wynton Marsalis,
Liza Minnelli, the Oak Ridge
Boys, BeBe & CeCe Winans,
and many more are slated to
perform on the MDA's 21%-
hour “1991 Jerry Lewis Labor
Day Telethon” (syndicated;
check local listings).

Thursday, 9/5

® Sting, “Late Night With
David Letterman” (NBC,
12:35am).

x| Rose’s ex-wife Erin Ever-
Aly, daughter of Don Everly,

has “taken up” with Nel-
son’s Matthew Nelson, son of the
late Rick Nelson, according to
People.

Matthew's publicist declined to
talk to the 'zine about the relation-
ship, but that didn’t stop his mom,
Kris Tinker, who not only called the
pairing “amazing” but also reveal-
ed Rick once dated Erin's mom,
Venetia Stevenson! In other ro-
mantic news:

* Stevie Wonder “has flipped”
for his “gorgeous 23-year-old
backup singer,” Kimberly Brewer.
Unnamed pals say the two will mar-
ry before 1992 (National Enquirer).

¢ And . .. People and Star hint
that David Bowie and supermodel
Iman may soon be sending out
wedding invitations . . . .

Rippin’ Reads

® “The empire has struck back.
Your distrust should have remained
constant throughout . . . Just look
at the eyebrows on those people”
— syndicated talk radio host Rush
Limbaugh on the Soviet coup
leaders (Newsweek).

* The National Enquirer insinu-
ates Whitney Houston is pregnant
with Bobby Brown’s love child,
backing up the claim with four pho-
tos of Houston's bulging belly. A
publicist for the singer denies
Houston is expecting.

* The Star clams Cher has
“been laid out like a corpse” by her
longtime nemesis, the energy-
draining Epstein-Barr virus. The
singer, who thought she'd beaten
the bug earlier this year, stands to
lose more than $1 million in cancell-
ed appearances.

® Entertainment Weekly reports
rock 'n’ roll memorabilia are fetching
top dollar at auctions around the
world. A postcard from John Len-
non to son Julian went for $3250
in June; Madonna’s autographed
bustier nabbed $9900.

PRINCE OF THIGHS — The Sep-
tember GQ examines Prince’s sex
appeal in an essay titled “Why Al
Women Love Prince.” “He sweats
profusely and is given to wearing
Lycra, lace, and leather,” writes the
‘zine's Christina Frank. “Every
woman wants him.” Meanwhile, the
Star reports Prince was upstaged
by Gerardo during a Special Olym-
pics benefit in Minneapolis. How-
ever, the Purple One exacted his
revenge by inviting everyone — ex-
cept the Latino rapper — to a post-
concert party at the Paisley Park
studios.

House Party

The September Vogue spotlights
Bryan Ferry's palatial home in Sus-
sex, England in an 11-page fashion
spread. Meanwhile, the Globe pro-
files Vanilla ice’s modest 20-room,
$5 million L.A.-area rental, noting
“the chisel-cheeked rapper” pays
around $50,000 a month, which
nearly matches the deposit he had
to put up for his dog!

R&R doesn't rurk comic strips,
but we do take a comic trip each
week through the nation’s con-
sumer magazines in search of

" everything from the sublime to
the ridiculous in music news.
R&R has not verfied any of
these reports.

If you're coming to the San Francisco Radio 01
Convention to make programming decisions. ..

Make decisions you can trust.

BONNEVILLE

TRUST THE QUALITY

4080 Commercial Ave., Northbrook, IL 60062, 1-800-631-1600

Twenty-One Years of Program Consultancy » Custom Format Management » Complete AC Libraries on TrueSourceSM CDs and/or Cart » ChartBreakers Music Service, a monthly AC update on TrueSourceSM CDs
Four distinctive AC Formats: Soft AC, Lite Rock, AC Mix and Classic Hits « Five unique Easy Formats: Ultra, Easy Mix, Classic Easy, Adult Progressive and Vocal Easy
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URBAN BREAKERS é i

MOST ADDED! A
NOW ON 62 UC REPORTERS — 69% e

INCLUDING:

WBLK KMJQ  WZAK ﬁ

WBLS K97 WJLB

WDAS WEDR WTLC s

WAMO WHQT KPRS ;z"

WKYS WOWI  KMJM %

K104 WIZF KKBT ... AND MANY MORE!

- ‘Are You
Lo“ely,, " RUDE |
For Me” awakeninG. |

From

MOST ADDED

NOW ON 56 UC REPORTERS — 62%
# INCLUDING
\' WYV KMJQ WZAK URBAN
| WDAS K97  WJLB BREAKERS

| WUSL WEDR WTLC

i WAMO WHQT KPRS
WHUR WYLD KMJM
WKYS WOWI ..AND MANY
- K104 WIZF MORE!

~ CHRIS

URBAN CONTEMPORARY (8/16)

BREAKERS l
THIS WEEK: M N , :
52 URBAN REPORTERS 4
INCLUDING: el —¥ pTe 27,74 -k
WDAS WEDR WJLB W4 =¥ /

KMJQ WIZF KPRS

K97 WZAK  KMJM C IME -
... AND MANY MORE! v - .

S

YN
Vi,

1991 Atlantic Recording Corp. A Time Warner Company
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mericans like their eggs.
AWe eat about 67 billion
of them every year Of

course, how people like them
prepared varies greatly, as evi-
denced by the chart below:

Egg Style % Of Americans
Scrambled 34%
Fried 31%
Boiled 23%
Omelets 4%
~ Poached 3%
Source: MRCA Information Services;
Stamford, CT
RS

5

The Bald
Truth

he average person loses be-

tween 50-125 hairs per day.

The bald truth is that pat-
tern baldness has left its mark on
35 million U.S. males and 20 million
American women. Other hair-rais-
ing statistics:

7 million wigs and hair additions
were imported into the U.S. in
1990.

* 300,000 prescriptions were writ-
ten for the hair-growth drug Ro-
gaine in 1990.

* 30,000 hair transplants are done
each year in the U.S.

* 50% of men, 40% of women, and
10% of children seek treatment
for hair loss.

If you’re concerned about loss of
kair and don’t want to take any of
the above measures, you could
adopt one or more of the following
folk remedies: rubbing your head
with bear fat (or axle grease, or
cod-liver oil), pouring rum on your
head, or eating parsnips every day.

Source: U.S. News & World Report

OVERVIEW

Microwavable Cans:
Wave Of The Future?

everal companies are work-
S ing on making metal contain-
ers that are safe for micro-
wave use. According to a recent ar-
ticle in the Wall Street Journal, the
Weirton Steel Corp. has developed
a shallow can with a pull-top and a
special coating on the outside and
inside. The coating prevents the
metal from coming in contact with
the microwaves and the food.
Meanwhile, LTV Corp.’s steel
division has exclusive rights to a
metal can laminated in plastic.

s

This particular design was created
by an English unit of France-based
CMB Packaging and is currently
being test-marketed in Europe.

Also, Canton, OH-based North-
ern Can Systems, a division of Se-
qua Corp., is turning out prototypes
of microwavable metal cans for
possible use in vending machines
{see R&R 7/12).

Despite these efforts, don’t ex-
pect these recyclable steel cans to
become common usage for at least
another year or two.

‘Heat Battery’ Takes Chill
Out Of Winter Driving

erman engineers have de-
veloped a ‘“heat battery”
designed to warm a car’s

engine and heater some 30 seconds
after startup.

The 12-pound battery, which re-
sembles a two-gallon thermos, is
the creation of Munich-based
Schatz Thermo Engineering. It
generates engine heat by running a
special “hot coolant” through a
mixture of chemical salt and wa-
ter. This solution is then stored in a
steel-wall vacuum, which insulates
and keeps the mixture hot for
about a week.

Once the car is started, a small
electric pump forces coolant past
the hot chemical mix. Drivers can
direct the freshly heated coolant to
the engine or heater by simply flip-
ping a switch.

More than a luxury, the device
has environmental benefits as well.
The elimination of cold starts cuts
carbon dioxide emissions by about
50% . It also reduces wear and tear
on engines.

Saab-Scania and Velkswagen
say they will install heat batteries

in their cars as an option for
around $500. The Big Three U.S.
manufacturers also are said to be
looking at the device as a product-
option.

Panfyhose
Down!

ewer U.S. women are put-
F ting up the struggle to slide

into pantyhose. According
to a recent survey by the NYC-
based Roper Organization, 34% of
American women say pantyhose
are indispensable a dramatic
16% drop from 1985, when 50% said
they couldn’t do without the prod-
uct.

Price may play a part in the
decrease. Considering how quick.
hose run, women may be increas-
ingly reluctant to shell out $3-$10
every time they catch a stocking on
a fingernail.

Furthermore, women’s fashion
is becoming more flexible and in-
formal, bringing slacks and sturdy
leggings into wardrobes and work-
places.

Environmentally
Unfriendly Packaging

40% Surveyed Say CD Boxes Are Wasteful

ignificant numbers of Americans feel too many products are sold in

packages that aren't recyciable or biodegradable or that are simply

unnecessarily bulky and elaborate. The CD longbox debate, for ex-
ample, is apparently just the tip of the proverbial iceberg.

In arecent survey by the NYC-based Roper Organization, 40% of the
respondents criticized CDs for their wasteful packaging and 39% said
those cartons should be replaced with a more environmentally friendly
package.

Consult the two charts below for a look at the 10 packages that the
survey's respondents believed to be the most wasteful and the 10 items
whose packaging they thought should be replaced.

Percent Saying Packaging Is Wasteful

Fast food ]
Toys

Hair spray
Frozen dinners
Potato chips
<(:(:ld cereal
Bath cleaners
Detergent
Floor polish
CDs

Styrofoam boxes
Aerosol cans
6-pack collars
Detergent Jugs
Piastic bottles
Toothpaste pump
Microwave trays
Bread wrappers

CD cartons

Potato chip bag

{

-
- O

DON'T WA

WWwWWwW.americanradiohistorv.com

) Itsthe hit of the Morning Show Boot Camp that everybody's raving about,
s The Cutler Comedy Network. It's radio's newest and best comedy
| _@"’0" é =27 service, coming soon to top morning shows coast to coast.

IT FOR A DEMO -- CALL (213) 478-2166




The Big One s Herell

AOR Track Debut €9

A Most Added AOR Track

First Week Adds:

WHFS WWDC WYNF KRQR
WBAB WKLS KLOS KOME
WNEW KTXQ KGON KSJO
WMMR WNOR KRXQ KXRX
WZZ0 WPDH WRDU  KILO  WZXL
WRKI ~ WRXR WRXL  KRFX  WKIT
WDHA KLBJ  WIXV  KKDJ  WIZN
WTPA  KWIC  WAPL  KDJK  KEYJ
WCCC  WAVF  WTHE  KDKB  KATP
WHCN WRCQ KGGO  KRZQ ~ WWWV
WPLR  WRXK WXKE  KXFX  WDJR
WZBH WROQ KMOD  KEZE  KZKZ

WHEB

WSTZ

KJOT

“SHAKE ME UP”

LITTLE FEAT

PRODUCED BY BILL PAYNE
AND GEORGE MASSENBURG

PETER ASHER MANAGEMENT

©1991 MORGAN CREEK MUSIC
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WPGC 1-2 WBBQ deb 36

PWRY9 add WCKZ 17-14 HOT
KBXX 7-7 HOT WCGQ deb 40

KRBE add FM 9

KTFM 9-7 RR 17-13

WHYT add HOTY5 29-24

PWR106 add 30 Y107 add =
KKFR 13-10 B95 40-37

KGGI 16-10 HOT PWR102 11-8

Q106 23-21 HOT 194 20-17

KMEL 1-1 HOT 790 deb 30 HOT
999KHI 35-27 KWIN add 34

WSTW add

ALSO BREAKING AT:;

wIOQ . HOTYT? KBFM KNOE
WMXP WLAN KKMG KIXY
KOY-FM  WQXA KCAQ KQMQ
FM102 WABB KDON KYRK
JUEN.

s} 5 WEEKS IN THE TOP 10!!

PRODUCED BY TED CURRIER
FOR PLATINUM VIBE PRODUCTIONS, INC.

TOP 30 NA}IOEAL SINGLE
oundScan

SALES ON JHilll (OVER-THE-
COUNTER ACTUAL SALES) FOR
4 WEEKS RUNNING! CHARTED

FOR 14 STRAIGHT WEEKS!

P-1 CHART: DEBUT &Y

ET TALK.

AVA/DC morning maniacs Don
Geronimo & Mike O’Meara — off-
air since July 31 in a contract

dispute — have amicably parted ways with the
Emmis CHR, intensifying speculation that
they’'ll end up in afternoons at crosstown
Infinity Classic Rock WJFK. It's no secret that
'JFK VP/GM Ken Stevens would be most
interested in talking to the wild pair — if 'n’
when it's contractually feasible.

Now the BIG guestion: With its morning
franchise now history, will WAVA switch formats
when new owner Salem Communications
takes over? Calls to Salem honcho Edward
Atsinger went unreturned.

Meanwhile, WAVA morning zoo producer
Frank Murphy will keep on playin’ the hits until
the sale is completed.

And in Detroit . . . WRIF morning man Ken
Calvert remains off-air, with some locals sayin’
there's little chance he’'ll chisel out a new deal
with the Great American AOR. Calvert hasn't
been heard on the 'RIF since his contract
expired three weeks back.

Rumors

e Are CEMA and — especialty — PGD emerging
as the frontrunners in the race to do that Motown
distribution deal?

o Will AC WXMX/Columbus, OH go Country
once the sale is compiete? Couid Rob Ellis be the
new PD?

And . . .is crosstown B/EZ WBNS also consider-
ing a format shift? GM Tom Stewart told ST, “Call me
in two or three weeks.”

¢ Is WIOQ/Philly MD Pam Grund interviewing
for a promo gig with Interscope? And is former SBK
Seattle rep Frank Higgenbotham also interviewing
with interscope?

¢ Z104/Madison PD Matt Hudson has submitted
an open-ended resignation in order to pursue other
programming opportunities and won't be replaced un-
til he's secured his next PD post. Does APD/middayer
Ron Brooks already have a lock on the 2104 PD gig?

¢ Elektra Dallas promo rep Grant Spofford joins
SBK. Will he relocate to L.A.?

* WDFX/Detroit night jammer The Janitor has
left the building. Could he be headed for KKFR/Phoe-
nix?

* Who'll cop the MD/midday slot at Hot 102/Mil-
waukee? ST hears KHTK/St. Louis MD/middayer
Kandy Kiutch and former WKSE/Buffalo APD/mid-
day personality Bethann McBride are strong early
contenders.

e is Gold WPUP/Athens, GA going on the air
with a CHR format as “Bulldog 103.7"? Will Power
99/Atlanta’s Telephone Tony consuit?

Major Market Morning Madness!

WAVA, Don & Mike Split; WRIF’s Calvert Still Off-Air

1

A
&\ «i&

$3200 A THOREAU — When KDKB/Phoenix recent-
ly raised $3200 for the Pollack Media Group-spon-
sored Walden Woods project by auctioning two front-
row tickets to a Don Henley concert, the Sandusky
AOR's staffers were pleasantly surprised to find the
high bid came from no less a dyed-in-the-flannel
rocker than Tricia Fogerty (widow of late CCR guitar-
ist Tom). Shown checkin' it all out: KDKB afternoon
driver Jack Green, PD John McCrae, and Fogerty.

} Shadow Steele To Epic ‘

Z100/NY midday personality Shadow
Steele is hangin’ up the headphones to do
national promo duties for Epic in L.A. Details
— and a title — soon.

Disputing reports published elsewhere,
KKBT/L.A. GM and Evergreen Media Exec.
VP/COO Jim deCastro told ST he's not pulling
up stakes and leaving town.

DeCastro said, yes, his family is moving
back to Chicago in order for his children to
attend familiar schools, but that he'll continue
to spend weekdays in California and
weekends in the Windy City. However, he
expects to name a new GM for the Beat
sometime next spring, after which he intends
to spend more time handling corporate duties
for Evergreen.

DeCastro has been devoting the past few
days to interviewing candidates for the GSM
post at KKBT. Previous GSM Greg McElroy
left for an executive post with the L.A. Kings
hockey team.

And . . . ST hears that Evergreen is trying
to syndicate WLUP/Chicago morning man
Jonathon Brandmeier. Could his first affiliate
be the company’s Power 95/Dallas?

} ‘48 Hours’ On Radio ‘

No firm air date yet, but ST hears
CBS-TV’s “48 Hours" is planning to do a
show all about the wild 'n" wonderful world of
radio, featuring segments on Larry King, Tom
Joyner, Scott Shannon, the American
Comedy Network, a small market station that's
switching to SMN to save money, and a
morning team that's been condemned by a

local school board. Continuied on Page 26

Call the AOR
Fragmentation Specialists...

Rock CHR. ..

LBC’S 48-hour RXS Study answers the question.

(805) 528-0888 ("AR-R-Y 8-R-UC:E COMMUNICATIONS

Is It Viable?

www americanradiohistorv. com



heaven in

With such Top 40 favorites as
Two Tickets To Paradise,
Peace In Our Time, Baby
Hold On, Walk On Water,

Think I'm In Love, and Take
Me Horme Tonight, Eddie
Money has long been one of
pop radio’s biggest stars.

His winning streak continues
with Heaven In The Back
Seat, the first single track
from his forthcoming album,
““Right Here.”’

Written by
R.J."Mutt’’ Lange and C. Joiner.

Produced by
reith Olsen for Pogolog Corp.
& Eddie Money.

Management:
Bitt Graham Management

t’s a
sure bet.

On Columbia.

“columbia'’ reg.u.s. pat.
& tm off. marca registrada.

© 1991, sony music entertainment

wWWW.americanradiohistorv.com
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‘“never stop?”’

featuring
n’dea davenport

WPGC deb 29 WAQXA add
WDFX add KZFM
KS104 add KPRR
PWR106 22-18 HOT95
Q106 add KBFM
KMEL 32-29 KKSS add
HOT97

KTFM
PWRPIG
‘WJMO
HOT977
TIC-FM 39-34
WQGN add

KCAQ add
KWIN 40-37
WPRR add
WWFX add
WBPR
WILN

R&R URBAN: 8-Q

PWR102 deb 34

ALBUM SALES OVER 100,000!

‘ PolyGram L abel Group

© 1991 delicious vinyl, inc.

o]
VIN'I

real music for real people

ISLAND

STREET TALK.

; Continued from Page 24

| With WDFX/Detroit VP/GM Paul Jacobs
| exiting to become GM at Jacobs Media, the
| station — which is in receivership — is being
operated by the “office of the GM."” English
translation: GSM Michael Schiefer and
Business Mgr. Debra Charnley, working with
management consuitant Brian Stone.

Word is the new 'DFX owner may be
announced within the next two weeks. One
leading contender is SF-based Alliance
Broadcasting, headed by John Hayes.

When Vic Rumore’s Hapa Inc. takes over
WKZL/Winston-Salem on Friday (8/30),
crosstown AC WWWB GM Tom Jackson will
replace Station Mgr. Chuck Holloway, who
has resigned. Although a PD hasn’t been
selected, look for Jackson to hold those
duties, assisted by MD Jeff McHugh, for now
‘ The 'KZL airstaff remains intact, but the
| station’s entire sales staff has been handed
{ walking papers. 'KZL will announce a local
| marketing agreement (LMA) with crosstown
| Dick Broadcasting Classic Rocker WKRR.

' Meanwhile, Barnstable’'s WGKX and Flinn
| Broadcasting’'s WHBQ also have entered into
| an LMA to form a Memphis AM/FM Country

" Rumbles

' * KKZX/Spokane filfs its longtime PD opening by
l hiring Lee Cory, formerly PD at WZRR/Birmingham.
¢ Hot 99.9/Allentown switched from CHR to
Gold this past Friday (8/23), simulcasting with AM
sister WEEX as “Oldies 99." Recently named PD
Frank Cerami exits; midday personality Joey Mitch-
ell becomes PD.
* After untold months of format flip rumors, New
Rock WMDK/Peterborough, NH will change to Full-
Service AC September 9. Most of the staff, including
PD Mlke Thomas, will remain intact.
| ® Ocean City, MD vet Jack Gillen (WKHI,
WQHQ} assumes GM duties at the market's WWTR;
Stan Karas remains Exec. GM.
i * KFWBJ/L.A. Exec. Editor Bill Yeager has re-
signed, and will exit the Group W News outlet Sep-
tember 13. Meanwhile, KFWB reporter Rik Espinosa
exits to become News Dir. for KKOB-AM & FM/Albu-
querque.

* KBER/SLC PD John Dimik departs to pursue
other interests; Corey Draper is upped to acting PD.

* KZFM/Corpus Christi PD J.D. Gonzales be-
comes OM at KBFM/McAlien-Brownsvitle. Mean-
while back at KZFM, Jim Lago fills the OM slot, MD
Danny B. Jammin’ gets the PD gig, and night thum-
per Dale Balrd cops the MD nod.

¢ KIK-FM/Anaheim MD Jon Prell exits.

* Ex-WMYG/Pittsburgh wakeup artist Jimmy
Roche nabs momings at crosstown WDSY, replacing
Rock Thompson.

* WNCI/Columbus morning sidekick Shawn Ire-
land is leaving; PD Dave Robbins will hold on-air
auditions for her post.

* After 13 years as OM at WCIR/Beckley, WV,
Bob Spencer exits to pursue other opportunities.
Parttimer Joe Hovansky succeeds Spencer.

Watts Happening!

In what you might call | o |
a freak o’ currents, the
fast 'n' bulbous types SOFT WHITE
at IRS Records shocked the @
Promo Item O’ The Week
monkey, electrifying se- E&"c"r'n':s
lected programmers with
specially sleeved, gatefold
CD-singles of the Infidels’ .
‘100 Watt Bulb” — cus- E
tom-covered in the same —_ s |
ribbed-cardboard packag- —
ing as an actual 100-watt light bulb!

Turned-on types will light up at the notion that it's a
‘Genuine Electric’* product, complete with bar code,
average life (4368 hours), and IRS proof-of-purchase seal.
(Amp down, dude, this is getting revolting — Ed.)

HaTt By B
e

combo. They’re the only Country outlets in
town.

That “new Southeast Florida AOR” we
tipped you about last week was set to debut
late Thursday (8/29). It's WZZRIFt. Pierce-
West Palm Beach, which flips from CHR
under the direction of Molly Beard, Rich
Dickerson, and Michael Lee — all former
staffers at crosstown AOR WKGR — who
abandoned WAKS/Ft. Myers last week. The
entire 'ZZR staff is out; 'AKS was forced to
switch to a satellite format

} 93Q Or 93 Moo?

Despite what you might've heard, don’t
expect KKBQ (93Q)/Houston to go Country by
Labor Day. In fact, ST hears plans to switch to
“93 Moo" — or any other format — may be
on ice, as Gannett's honchos reportedly are
quite taken by the early response to 93Q's
‘Rock Hits " presentation.

In the wake of Malrite Country
WDGY/Minneapolis’s flip to all-Sports KFAN,
Midcontinent's KDWB (AM) has picked up the
'DGY calls and switched to Gold-based
Country. Former WDGY & KEEY OM David
Malmberg will consult,

Although WXKS (Kiss 108)/Boston
parttimer Tad Bonvie has assumed the CHR
outlet’s Music Coordinator post, ST hears the
"XKS music scheduling computer remains off
the station premises. (PD Steve Rivers denies
this.)

Continued on Page 29

www_americanradiohistorv.com
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Added At
WMXP
WPGC
WPHR
WNCI add 30
PWR106
HOT977
TIC-FM
WWKX
WRCK

B93
99WAYS
HOT947
KKXX

B95
PWR102
HOT949
KZZU
KQIZ
KNOE
WCIL
KMGZ
WIFC
KFBQ
KYRK
KTMT
KZ0Z

plus many others A Most Added CHR

ONID -5
WZ0U 26-22

KRBE 13

W [
Pandora'sBox =

(it's A Long, Long Way)" 393 15

K96.7 4

New Pro-CD On Your Desk Today! i
DR and more!

e



YOU'LL ALWAYS REMEMBER
THE FIRST TIME YOU HEARD
‘Y HEART

INTRODUCING AN EXTRAORDINARY NEW ARTIST

RUSS IRWIN

“MY KEART BELCOCNEGE 10 YO
T H E Db E B U T S I N G E

ey SBX oowsh
=

Y P H I L R A M ON E \
1991 SBK
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Continued from Page 26

Could former crosstown WZOU MD
Cadillac Jack — now working for Pyramid-
owned Cody Leach & Associates — be the
man whose fingers tickle that music
scheduler’'s keyboard? (Rivers denies this,
too.)

incidentally, ST’s nose-to-the-tea party
spotted ex-Kiss 108 MD Jerry McKenna at
WZOU, which stili has not named an MD.
Hmmm.

*Michael Hughes named WKLS/Atlanta PD.
Leak Of ‘Creamy’ *Ten-year WWWE/Cleveland vet David George
promoted to PD.
The forthcoming Prince single (“Cream’) '
spurted onto the Hot 97/NY, B96/Chicago, 6
and Power 106[F.A. airwaves last Fr'lday night oKid Leo elevated to WMMS/Cleveland OM.
{8/23). The requisite C&Ds were quickly . eHowie Castle named WEGR/Memphis PD.
dispatched, but Hot 97 and Power 106
reportedly ignored them and kept churnin’ the : v
“Cream” all weekend. KIIS/L.A. PD Bilt
Richards also had a copy of the tune, . eMutual's Nick Vertitsky and Frank Murphy, WHN/NY
but declined to air it PD Ed Salamon, and Dick Clark found United ;
e . Stations.
The' single’s official r.elease date Rl ~ *ABC Rock Network names Denise Oliver PD.
TBD. Prince’s album (“Diamonds & Pearls”) is ~  «Ron Riley clevated io WCAO & WXYV/Baltimore OM.

o Joe McCoy officially named WCBS-FMNY PD.
e John Shomby becomes WEZB (B97)/N.0. PD.

Berry Gordy Jr.'s Thursday (8/22) press v

set to arrive in early October.

conference, at which the founding Motown
mogul announced the filing of a $100 million

libel & defamation lawsuit against J. Randy *Paul Fuhr promoted to WMMR/Philly PD.
Taraborrelli (author of “Michael Jackson: The . * Jay Stone becomes KUPD/Phoenix PD. '
Magic And The Madness”) and the Birch Lane

Press/Carol Publishing Group, has inspired
the latter parties to announce their intention to
file a $100 million countersuit. . .

Meanwhile, Tanya Tucker has dropped } Flymg Liplocks <
her tawsuit against Colonial Broadcasting's
WLWI/Montgomery over alleged non-payment
for two cancelled concerts.

What consultant has been overheard
claiming KOSTIL.A. and WSB-FM/Atlanta as
clients, even though he’s never set foot in
either station?

And . . . what major talent rep is running
around saying he handles Mojo/NY’s Scott
Shannon, KLOSIL.A.’s Mark & Brian, and
KiiS-FMIL.A.’s Rick Dees? You got the right
one baby, uh-huh

Warner Music Group Chairman Robert
Morgado's low-key management style was
saluted in a iengthy Wall Street Journal article
last Friday (8/23), wherein Elektra honcho
Bob Krasnow (who reports to Morgado})
assesses the man thusly: “Bob can’t intimidate

someone like me, or Mo [Ostin], or Ahmet Condolences to the family and friends of
[Ertegun] . . . We are the ones who deliver UC WHJX/Jacksonville Prod. Dir./afternoons .
hits.” Cullen Cordeli, aka C.C. Thomas (nom de air The new single from her debut

% C.C.B. Jammin’}), who was killed in an

automobile accident early Tuesday (8/27) Zoo Album, PRIME OF MY LIFE.

rning. -year radi q q
neco'ds LS U UORTECT [l UEEE (et Look for a national tour starting soon.
celebrated his 31st birthday exactly seven
¢ Geffen AOR Promo Asst. Tracy Skelly joins days earlier. WPGC add
the label's AC posse for Nat1 AC Secondary promo Get-well wishes to noted consultant — and '
duties. She repiaces Michelle Munz, who moved to former R&R Ratings Editor — Jhan Hiber URBAN: 9 - 6" - o
Nashville and local promo duties with the label. er Ret 9s E ' o |
+ Hollywood Seattle promo rep Tom Starr who's re't!”ng due toill hfaalth- WQGN add KCAQ
segues to SBK for Northwest regional promo duties. Additional get-well wishes to WMALI/DC WQXZ add KMGZ
ot Woet Dot e nuli paho Cig Sports talker Ken Beatrice’ who is reCOVering Executive Producers: Kenneth Gamble, Leon A. Huff
L S T e 25 from a heart attaCk and a trlp.e bypass Track duced by Nick Martinelli for Watch Qut Productions, Inc
i . . . rac roguce: 1 1nelll ) -
s : operation. Ditto for KNXIL.A. traffic reporter ] Y
* Motown Sr. VP/Promo Frank Turner's new Bill K h f d imil Management: Gracia, Francis & Associates
deal locks him in "tit 1995. eene, who recently underwent similar
surgery.

advertisement

Looking For

A Database System? “DON'T WANNA

Call Michael Dalfonzo at (800) 872-2090 for a private demonstration
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NEWS

TRANSACTIONS

Continued from Page 6

POWER: 250-watt daytimer; 3kw at
328 feet
FORMAT: Gospel; Urban

South Carolina

WXLY/North Charleston
PRICE: $1.1 million

TERMS: Asset sale for cash

BUYER: Bloomington Broadcasting
Corp., headed by Timothy Ives and
Davis Merwin. The company also
owns WJBC & WBNQ/Bloomington-
Normal, IL; WKLQ/Holland (Grand
Rapids), MI; WTCB/Orangeburg (Co-
lumbia), SC; WGOW & WSKZ/Chatta-
nooga; and WJCW & WQUT/Johnson
City, TN.

SELLER: North Charleston Radio
Broadcasters Inc., a wholly owned
subsidiary of Bahakei Communica-
tions Inc, (see WCBZ/Bowling Green,
KY transaction above), headed by Cy
Babhakel.

FREQUENCY: 102.5 MHz

POWER: 100kw at 1040 feet
FORMAT: Gold

BROKER: Gordon Rice Associates
COMMENT: Bahakel purchased this
station in November 1984 for $2.84
million.

WDXY & WiBZ/

Sumter-Wedgefield

PRICE: $397,213 for 50%

TERMS: Sale of partnership interests
for $220,200; at closing, $150,000
will be paid in cash; $60,000 via
seven-year promissory note; additional
$10,220 to pay car loan of seller. The
buyer also agrees to assume complete
liability for bank debt totaling
$177,213.

BUYER: Raymond Reich of Sumter,
SC

SELLER: Calvin Dailey Jr. and Gloria
Dailey of Parkersburg, WV are selling
their 50% partnership stake in licen-
sees Dalley & Reich and Wedgetield
Communications. The Daileys also
own WFMG/Fairmont, WV and WADC
& WHCM/Parkersburg, WV.
FREQUENCY: 1240 kHz; 99.3 MHz
POWER: 1kw; 3kw at 300 feet
FORMAT: Gold; AC

South Dakota

KEZVISpearfish (Rapid City)
PRICE: $525,000

TERMS: Asset sale for $357,000; es-
crow deposit $50,000 with balance
due in cash at closing. An additional
$120,000 is due in installments over
five years for a non-compete agree-
ment, and $48,000 is due for a series
of one-year consulting agreements.
BUYER: Duhamel Broadcasting En-
terprises, owned by William Duhamel
of Rapid City, SD and Peter and Lois
Duhamel of Rochester Hills, MI. The
company also owns KOTA (AM) &
KOTA-TV/Rapid City, SD and three
other TV stations in Nebraska, South
Dakota, and Wyoming.

SELLER: United Radio Group inc.,
headed by Dean Sorenson. His other
broadcast interests include KCCR &
KLXS/Pierre, SD; KYNT & KKYA/
Yankton, SD; KWAT & KIXX/Water-
town, SD; KCUE & KWNG/Red Wing,
MN; KQDJ-AM & FM/Jamestown, ND;
and KVFD & KUEL/Fort Dodge, IA.
FREQUENCY: 101.1 MHz

POWER: 100kw at 1606 feet
FORMAT: AC

COMMENT: Duhamel is requesting a
waiver of FCC multiple ownership rules
to permit this transaction on grounds
that the Spearfish FM is “economically
froubled.”

KVXO/Spokane

PRICE: No cash consideration
TERMS: Transfer of license in partial
settlement of debts

BUYER: Lance International Inc.,
owned by A.M. and Todd Hochstadt
of Boca Raton, FL and Carrie Hoch-
stadt of San Francisco

SELLER: Pacific Metrocom North-
west Inc., headed by President MI-
chael Siegel. He's transferring his
50.1% stake in the company to the
49.9% shareholder, uncle A.M. Hoch-
stadt, in partial settlement of debts fol-
lowing a bankruptcy filing in the U.S.
Bankruptcy Court in the Middle District
of Florida.

FREQUENCY: 103.9 MHz

POWER: 5.5kw at 300 feet
FORMAT: This station is dark.

Simply

(IT'S COMING

B Rmero i iotic Rediorting Corpafation
1991 Atlannc Recording Corp. A Time Warner Comporny

NEXT WEEK)

eastwest records america

Love, Understanding ... And T-Shirt

GRP artist George Howard recently visited NAC WNUA/Chicago to promote his “Love And Understanding” LP. Sizin'
up a perfect fit are (I-r) GRP’'s Doug Wilkins, WNUA’s Tom O’Malley, Howard, PD Lee Hansen, former MD Monica
Logan, GRP’s Kent Anderson, and marketing consuiltant Alvin Thomas.

Interep
Continued from Page 1

Although he noted Country’s
gains, Wakefield said he had no ex-
planation for the jump, suggesting
it may just be the “normal ups and
downs of formats.” Interep found
Country gaining in the younger
18-34, 1849, and 2549 demos.

Wakefield also said he had no ex-
planation for a drop in Urban Con-
temporary’s share, which fell to 5.8
after holding at 6.2 the previous
two books.

As previously noted in R&R,
News and News/Talk stations re-
turned to their usual audience
levels in the spring book, after
surging during the Persian Gulf
War. “It’s pretty clear that it was
just a spike due to the war,” said
Wakefield.

UC ‘Not Appreciated’

Wakefield’s team is currently
working on a Radio 2000 report —
due this fall — which will highlight
the value of using radio to reach
African-Americans. Some of the
major trends, though, are already
clear from in-house research
prepared for Interep’s Urban For-
mat Network marketing team
(R&R 7/19).

Contrary to the stereotypes
which equate black with poor, Me-
diamark Research found that 45%
of all Urban Contemporary lis-
teners live in households with an-
nual incomes of $30,000 or more.
Additionally, Interep found that
black consumers tend to spend
more than do whites and other
groups at the same income level.
“If they have the money, they
spend more,” said Wakefield. But
he said the African-American mar-
ket is “not appreciated” by many
advertisers, despite above-average
consumer spending.

Talk Net

Continued from Page 10

iginate from hosts’ home stations.

IBN is funded by Mid-State Land
Foundation, a non-profit entity
founded and controlled by Bloch.
He said the foundation exists to
“fund broadcast projects,” in-
cluding “Living with Animals,” a
long-running wildlife television
show he hosts.

WWw.americanradiohistorv.com
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Mellencamp Single, LP On The Way

ohn Cougar Mellencamp’s new “Whenever We

Wanted” LP is set to arrive at radio on October 8.

The Mercury album will be preceded by the single
“Get A Leg Up”’ on September 23.

Described as a return to Mellen-
camp’s rock ’n’ roll roots, the plat-

VIDED TS DM
41.8 million households
Sal LoCurto, Director/Music Programming

Norman Schoenfeld, Director/Talent
& Artist Relations

S TEEVSION
55.1 million households
Patti Galluzzi
ber). the 11-son: g set featm‘es “Lit‘ Director/Music Programming
tle Black Book” and ‘““Loneliness
Game” (co-written by Carlisle),
“World Of Love” (co-written by
former Go-Go’s member Charlotte

Caffey), and “Half The World.”

Weeks On

| HEAVY |

PAULA ABOUL/The Promise Of... (Captive/Virgin) 4

Weeks On

\VH-1TOWATCH |

GLORIA ESTEFAN/Live For Loving You (Epic) . ADD

. . B. ABAMS{Everything)... (ABM/Morgan Creek) 13 = =

ter features nine new JCM compo- stre'sa nd CD Prine Time BOYZ H MENMotowphilly (Molowr) 10 LHEAVY A

sitions as well as the tune “Crazy 4 ] C&C MUSIC FACTORY/Things That . (Columbia) 13 , _

Ones.” which h ith Box Set Com'n Bruce Springsteen, Tom Petty, EXTREME Hoic Hearled (ASM) 8 LT AT (BT ooe 6
nes,” wnic e co-wrote wil g Bonnie Raitt, Phil Everly. and Di- GUNS N*ROSES/You Could Be Mine (Geffen) 12 BRYAN ADAMS (Everything)... (A&M/Morgan Creek) . 9

newcomer Randy Handley. . L. MICHAEL BOLTON/Time, Love And... (Columbia) .. 6
y Y vinyls songstress Christina Amphl- HEAVY D. & THE BOYZ/Now That.. (Uptown/MCA) 77 )

Mellencamp is backed on the i g E MARKY MARK &.../Good.. (interscope/EastWest) 7 NATALIE COLE w/NAT COLE/Unforgetiable (Elektra) ~ 72
P - Jbra SHpNepRE  dusLETy ett have added background vocals METALLICA e Sar (n:;scooe Sl 1 AMY GRANT Every Heartoeat (A&M) 13

tracks by the same musicians who The Record” — a four-CD - ( man (Elekira) 6 arbeat
; “Rj ! to:John Prine’s forthcoming LP VAN HALEN Runaround (W8) s HUEY LEWIS &...7t Hil Me Lie A.. (EMI 5
played on his last LP (“Big | Mms# box set commemorating the “The Missing Years.” Guitar BONNIE RAITT Sometning To Talk Abaut (Capitl) 77
Daddy”) - with the exception of singer's 30 years in show business s David Lindley an d Albert ROD STEWART/The Matown Sang (WB) 9

new guitarist Dave Grissom, who | — is set for release on September g :
replaced Larry Crane 24 Leoalso appearonthe l4song disc. | | EXCLUSIVES | | | LDEVELOPMENT |
. . . y W] .A.-based indie ]

Incidentally, this new album is The approximately 80-song Co- Boy Reconts) plass. to felease in ‘ EXTREME Hole Hearted (ASM) 6
unrelated to the soundtrack to Mel- lumbia package features mostly ak ml()i'-Se . f ::YA;C!!J)AEMS/Can't Stop This Thing. (A&GM) .. 2 WHITNEY HOUSTONMy Name Is Not Susan (Arista) 7
lencamp’s ~ forthcoming movie | temate, demo, or five versions of . ' EMLFLALies(EM\II)UE/WMTOWMUtha e = r::g:‘xcsl‘l()'ﬂ;yw&g;e[;Tm(Yc:mFm D:a’m“?g
(“Fallen From Grace”).‘ which’ll previously released material. High- Cockburn’s ‘Light’ MC SKAT KAT &.../Skat Strul (CaptiveVirgin) 2 ROXETTE Fading L,I:ZHOL,?SJ_, :QM(I) : 11
feature tunes by JCM, Dwight Yoa- | jights include: duets with Ray MOTLEY CRUE Primal Scream (Elekira) 2 LUTHER VANDROSS/Don' Wart To Be A _ (Epic) 3

Features Heavy Friends

Singer/songwriter Bruce Cock-
burn returns with a new Columbia
LP (“Nothing But A Burning
Light”) on October 1. The disc was

kam, and Janis lan (among
others) and is due in early '92.

Charles, Louls Armstrong, Burt TOM PETTY & THE.../into The Great. (MCA) .. ADD

Bacharach, and Judy Garland; ac-
ceptance speeches from Grammy,
Oscar, Emmy, and Tony awards tel-
ecasts; and a rare version of “The

VANESSA WILLIAMSRunning... (Wing Mercury) . 4

[LIGHT

JAMES BROWN/(So Tired Ot ) (Scotti Bros.) 5
4
1
4
2

Ford’s ‘Dangerous
Curves’ Ahead

| BUZZ BIN ;

MARC COHN/Silver Thunderbird (Atfantic)

. "o . roduced b itarist T-Bone Bur- FARM /Groovy Train (Sire/Reprise) 6 DIRE STRAITS/Calling Eivis (WB)

RCA has set a mid-November re- | Way We Were" {tiled “The Way Eett soho );ﬂ tello i JESUS JONES Real,Rez!, Real (SBK) 4 ROBBIE NEVIL/JuslLike You (EM)
lease for Lita Ford’s next LP, We Weren't"). i J elow gues ﬂ:lll- SIOUXSIE & THE BANSHEESXiss.. (Geffen) 9 SCHASCLE/Can't Get Love With Money (Reprise)
“Dangerous Curves.” Produced by Streisand recently told Vanity Fair | Siclans Booker T. (organ), Ju.n WHITE TRASH/Apple Pie (Elekra) 10 CURTIS STIGERS/t Wonder Why (Arista) ADD
rock veteran Tom Werman, the al- the package will kick off with her Keltner (drums), and Larry Klein STING/Mad Abas You (AGM) !
bum sports songs titled “Shot Of | firstrecording, “You'l Never Know~ | (bass) on all tracks. Jackson ‘ FARIMAHITE Bomagic E) 2
Poison” (the planned first single), | (aped in 1955, when Sreisand | Browne, Sam Phillips, and violinist | "4~y |'| | LARTIST OF THE MONTH |
“Hellbound Train,” “Little Black was 13), and end with a different Mark O’Connor also make guest - : :

g i ] appearances. TAJ MAHAL/Don't Catt Us (Private Music) H
Spider,” and’:‘What DO Ya Know veRBidn GEOR Ririe; IERAAS R P ALICE IN CHAINS Sea Of Sorrow (Columbia) . ADD "
About Love?” A special sampler now-and-then duet with herseff. Mozzer On The ROQ ANTHRAX I/PUBLIC... Bring.. (Megalorcerisiand) &
featunng the Single and three other X . . BIG AUD10 DYNAMITE ItRush (Columbia) 5 Information current as of August 27.
tracks is scheduled to reach se- Look for Sire/Reprise to release TONI CHILDS/'ve Got To Go Now (A&M) .6

Does Mommy Live,” and the pro-
vocative “Plantation Radio” (!).

CHESNEY HAWKES The One And... (Chrysalis) ADD

Morrissey’s ‘“‘Liv ROQ” CD-5
0 €y eAtK L CD5 JOAN JETT & THE...Backlash (Blackheart/Epic)  ADD

lected radio stations in late Sep-

tember. - S on September 10. The three-song KISS/God Gave Rock . (interscope/EastWest) . 4
. Living Colour guitarist Vernon o4 _ featuring live! versions of LATIN ALLIANCE {WAR Lowrder (On_) (Virgin) . 2 N ——
Grand Family Stand Move  Reid makes a guest appearance, as “There’s A Place In Hell For Me MARTIKA Love. Thy Wil Be Done (Columbia) . 5 e VPProgramming
The Family Stand - the trio well. And My mends,n uMy Love Life,” NAUGHTY BY NATURE/0 PP, (Tommy Boy) 2 § Mike Coo'pe,’ Corssiliant

N.W.A./Alwayz Into Somethin” (Priority)
CAKTOWN'S 3.5.7./Tura it Up (Bust t/Capitol) .2
BONNIE RAITT Something To Talk About (Capitol) . . . 8
SALT-N-PEPA/Let's Talk About Sex (Nex! Piateau) ADD

B

noted for producing the lion’s share
of Paula Abdul’s latest LP — have
completed their forthcoming East-

and “Sing Your Life” — was lifted
from an early June broadcast on
the L.A. New Rock outlet. Listen

Belinda’s Back
Belinda Carlisle’s new MCA LP

LW Tw
2 1 ANOTHER BAD.../Jealous Girl (Motown)

» oipi0,” oy : T Free”) i closel the end, ou'll hear SCHOOL OF FISH/3 Strange Days (Capitol) ... 17 12 NWA/Awayz fnto Somethin® (Prioriy)
West album, “Moon In Sc P s (“Live Your Life Be ) 1s set y at d, and y ROD STEWART/The Motown Song (WB) -9 9 3 M.C. BREED & DFC/Aint No.. (SDGEAchiban)
Due on October 15, the 16-track disc  for an early October release. In ad- some sharp remarks by the Moz, TUFFA Hale Kissing You. (Fianm/Alntic) .6 + 4 NAUGHTY BY NATUREIDPP. (Tomy 50y}
features the single “New World Or-  dition to the single “Do You Feel station air talent Richard Blade, KARYN WHITE Romanic (W8) 4

3 5 COLOR ME BADDA Adore Mi.. (GiantReprise)

der,” “Shades Of Blue,” “Where Like I Feel?”” (due in mid-Septem- and phone-calling fans. 5 6 TONY TERRYAVIh You (Epi)
> 10 7 Wi-FIVEA Cant Wait Another _ (Jve/RCA)
= - — r— n— T—— L
@ 5 o T SN { ON ' ! 8 8 D WUKTorte o)
- & T o e T ) e 3 7 9 CLARENCE CARTER/Stioki’ (Ichiban)
o -~y S i ‘ )
[ . R - P GREAT WHITE Lovin" Kind (Capi) 5 - 10 TERMINATOR X'Juvenike. (RAL/Columbia)
o MIND FUNK/Sister Blue (Epic) 2 -
199 Faestivnnd. B e SMASHING PUMPKINS /Siva (Caroline) 4 Most requested for the week ending August 23.
/Fleetwood Mac members Stevie i g
MONDAY, SEPTEMBER 9 CHRIS WHITLEY Living With The (Columbia) 6

Nicks and Christine McVie an-

1955/ Seeburg introduces the first - 100-
record jukeboxes.

nounce they’ll soon quit the group.
Born: Barry White 1944, Neil Peart

| STRESS |

19567 ENis Presley makes his first “Ed
Sullivan Show” appearance. Cam-
eras shoot the Big E from the waist
up so his thrusting pelvis won't of-

fend the masses. i L.L COO Minutes Of. f Jam/Columbia Pos.Artis'f Gross
Born: the late Ofis Redding 1941, Bil Ono Band in Toronto. Band mem- e e T e HgEuE iy fin 0005}
@ e b Ol Reddee , Billy bers include Eric Clapton, Kiaus Medicine Man (Mercury) " R $1819.0

Preston 1946, Dave Stewart (ex-
Eurythmics) 1952

TUESDAY, SEPTEMBER 10

1964/ Rod Stewart records his first sin-
gle, *“Good Morning, Little
Schoolgirl.”

7990/ Will Smith (aka the Fresh Prince)
makes his TV debut, as his “The
Fresh Prince Of Bel-Air” series pre-
mieres on NBC.

Born: Joe Perry (Aerosmith) 1950

" . . 5 {two shows)
WEDNESDAY, SEPTEMBER 11 gndh‘kulﬂed when frl]e surprises thieves 1980/ David Bowie makes his Broadway | o PRI Rl T B““‘;Z'L(I;LFJF;ETEWA:IS:QUMMER o
in his Jamaican home. . . . EMoid To The Mutha (MC ‘
s’ "M debut in the title role of “The Ele- BELL BIV OEVDEMoid To The Mutha (MCA) )
7967/1’he Bbzzgles M_aglC«::] hé!ys:er: phant Man" RICHIE SAMBORA/Balad 0! Youth (Mercury) xr:g":h;"vvs’)" AN, €2
our” begins crossing the Englis : BIRE STRAITS/Calling Eivis (WB)
comtyside, THURSDAY, SEPTEMBER 12 1988/ Mark Knopfler announces Dire JOAN JETT & THE, Backah (lockearEsc 9 GRATEFUL DEAD $662.3

1971/The Jackson 5's animated series
premieres on ABC-TV.

Will Smith — the Fresh Prince comes to
your house.

1987 / Reggae legend Peter Tosh is shot

1966/ The Monkees’ TV show debuts on
NBC.

(Rush) 1952
FRIDAY, SEPTEMBER 13

1969/ John Lennon unveils the Plastic

Voormann, and Alan White.
1989/ Michael Jackson accepts a $28
million deal to endorse LA. Gear
products.
Born: Peter Cetera 1944

SATURDAY, SEPTEMBER 14

1955/Little Richard
Frutti.”

1968/ Pete  Townshend tells Rolling
Stone of his plans to write a rock op-
era about a deaf, dumb, and blind kid.

SUNDAY, SEPTEMBER 15

records  “Tutti

Straits have broken up.
—Paui Colbert

B

CDLOR ME BADD/ Adore Mi. (GiantReprise) .6
DIRE STRAITS/Cailing Elvis (WB) (ADD

FIREHOUSE Love Of A Litetime (Epic) 11

KLF/3 A M. Eternal (Live At The SS.L) (Arista) .. . 16

PRINCE & THE NEW.../Get! Off (Paisley Park/WB) . . 3
RICHIE SAMBORA/Ballad Of Youth (Mercury) .. ADD
SEAL/Crazy (SireWB) . ... 14
SKID ROW/Slave To The Grind (Atlantic) 2

| HOT NEW VIDEOS | |

TOM PETTY & THE.../Into The Great. (MCA) . ADD
BELL BIV DEVOEMWord To The Mutha (MCA). .. ADD
RICHIE SAMBORA Ballad Of Youth (Mercury) .. ADD
DIRE STRAITS/Calling Elvis (WB) . ADD
JOAN JETT & THE... Backlash (Blackhearl/Epic) ADD

[ADDS ‘,

SALT-N-PEPA/Lel's Talk About Sex (Next Plateau)
ALICE IN CHAINS/Sea Of Sorrow (Columbia)
CHESNEY HAWKES/The One And Only (Chrysalis)

Biggest Gigs
Of July

San Diego Civic Theatre (16 shows)

2 “LOLLAPALOOZA” $1051.3
Irvine Meadows Amphitheatre/

Irvine, CA (three shows)

3 “KMEL SUMMER JAM 91”'  $1026.8
Shoreline Amphitheatre/Mountain View.
CA (two shows)

4 GUNS N' ROSES $934.3
Shoreline Amphitheatre/Mountain View,
CA {two shows)

5 ‘A CHORUS LINE" $855.5
Woif Trap/Vienna, VA (eight shows)

6 ““LOLLAPALOOZA" $771.2
Shorefine Amphitheatre/Mountain View,
CA (two shows)

7 JIMMY BUFFETT $695.2
Walnut Creek Amphitheatre/Raleigh

Sandstone Amphitheatre/
Bonner Spnngs, KS (two shows)

10 “LOLLAPALOOZA " $654.0
World Music Theatre/Tinley Park, IL
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Sting Set To Star In ‘Simpsons’ Episode!

TING is slated to star in an episode of ‘““The Simp-
sons”” cartoon series. Converted into a cartoon,
Sting will appear as himself. The plot revolves
around Bart Simpson’s visit to one of Sting’s concerts.
Look for the episode to air on American TV in about six

months.

Electronic Non-LP B-Sides

ELECTRONIC’s new single,
“Feel Every Beat,” features a
DNA remix of the song on the CD
as well as two tracks that don’t ap-
pear on the duo’s debut LP: “Sec-
ond To None”” and ‘“Lean To The
Inside.”

Moore & Collins:
Together Again
Blues guitarist ALBERT COL-
LINS has been recording again
with GARY MOORE for the ex-
THIN LIZZY axeman’s follow-up
to his “Still Got The Blues” LP.
The two guitarists recently taped a
track titled ‘“The Blues Is Alright”
for next year’s album.

Gary Moore — still got the blues, two?

“That’s my buddy,” Collins said
of Moore, speaking to ROL from
Denver. ‘“He’s a rock player, but
he proved that he can play the
blues.” Collins — who’s also book-
ed for the ““Guitar Legends” lineup
(R&R 8/9) — hopes to begin work
on his next album in November.

Stones Film Rolling

“The ROLLING STONES At The
Max”" will be the title of the band’s
new concert movie, featuring high-
lights of their Steel Wheels and Ur-
ban Jungle tours. Directed by
JULIEN TEMPLE, the film takes
its name from the Imax system
(which makes its featurelength
debut). “At The Max” is slated to
open in the U.S. on October 25.

Arnee & The Terminators

The “Terminator 2” film -—
which broke UK box office records
when it opened here this month —
has inspired a Top 20 UK novelty
hit titled “I'll Be Back” by ARNEE
AND THE TERMINATORS, alias
two producers of STEVE
WRIGHT’s Radio 1 afternoon
show.

-

“Rock Over London™” news is a
service of Rock Over London Ltd.,
which can be reached at 47 Roe-
buck House, Stag Place, London
SW1 ES5BB; phone/fax +{(81)
661-2603.

Singles Scene

Dance duo ORBITAL — whose
last three singles have hit the UK
Top 40 — will release a double
A-side single (“Midnight/Choice”’)
this week. The duo’s eponymous
debut album is due September 23
and will include “Midnight” as well
as last year’s Top 20 UK hit
“Chil'ne.”

LISA STANSFIELD will return
on October 7 with “Change,” the
first single from her as-yet-untitled
second LP, which is set to follow on
November 11.

COLA BOY plan to follow up
their UK hit, “7 Ways To Love,”
with “He Is Cola” the week of Sep-
tember 9. Meanwhile, their Arista
labelmate DR. ALBAN — a native
of Sweden — tries for a UK hit with
“No Coke.”

OMD’s third release from the
“Sugar Tax”’ album will be “Then
You Turn Away,” expected out
September 2. It follows up the UK
successes of “Sailing On The Seven
Seas” and ‘“Pandora’s Box.”

Edmunds To Do Next LP
At Home

DAVE EDMUNDS is starting
work on a new album for Capitol.
“T've built a studio in my home,”
he told ROL from Los Angeles. ‘“‘So
for the first time since the early
days — when I used to make rec-
ords all on my own at Rockfield —
I'll be doing it that way.” He aims
to put the record out in the spring.

“T want to do a lot of touring on
this one. I've got a great band and I
want to get out and do the whole lot
in the summer sometime.”

PSB: Hits + 2

The PET SHOP BOYS plan tore-
lease a hits compilation in Novem-
ber, probably to be titled ““The Best
So Far.” The album will also fea-
ture two new songs — both ex-
pected to be out as singles by
Christmas. The duo also plan to re-
lease another remix album (“Dis-
ro II”) next spring. The next PSB
studio LP is unlikely to surface un-
til 1993.

Honorable Company

Manchester producer MARTIN
HANNETT — who died in April —
is honored with a compilation al-
bum that’ll feature songs he pro-
duced for artists such as U2, NEW
ORDER, JOY DIVISION, the
BUZZCOCKS, OMD, HAPPY
MONDAYS, the HIGH, and
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20 LEVEL 82/Guaranteed (RCA)

Moving Up

OCEANIC/Insanity (Dead Dead Good)

BRYAN ADAMS/(Everything | Do) § Do It For You (A&M)
RIGHT SAID FRED/'m Too Sexy (Tug)

PM DAWN/Set Adrift On Memory Bliss (Gee Street)

PRINCE & THE NEW POWER GENERATION/Gett Off (Paisiey Park/WB)
COLOR ME BADD/All 4 Love (Giant)

EXTREME/More Than Words (A&M)

Z0E/Sunshine On A Rainy Day (M&G)

D.J. JAZZY JEFF & FRESH PRINCE/Summertime (Jive)

10 JASON DONOVAN/Happy Together (PWL)

11 SIMPLE MINDS/Stand By Love {Virgin)

12 BOMB THE BASS/Winter In July (Rhythm King)

13 MARTIKA/Love . . . Thy Will Be Done (Columbia)

14 ARNEE AND THE TERMINATORS/\'ll Be Back (Epic)

15 MIDGE URE/Cold, Cold Heart (Arista)

16 SHAMEN/Move Any Mountain —— Progen 91 (One Little Indian}
17 DIRE STRAITS/Calling Elvis (Vertigo/PG)

HEAVY D & THE BOYZ/Now That We Found Love (MCA)

19 UTAH SAINTS/Whai Can You Do For Me (FFRR/PG)

MARC BOLAN AND T-REX/20ih Century Boy (Marc On Wax)

The Network Chart, courtesy MRIB

WORLD OF TWIST. The tribute
LP is out on New Order’s Factory
label and proceeds will go to Han-
nett’s family.

Gabriel & Starr LPs

Melody Maker reports that PE-
TER GABRIEL has been working
with KARL WALLINGER from
WORLD PARTY on a collection of
10 albums by various WOMAD fes-
tival artists recorded live in
Gabriel’s Real World Studios near
Bath. Meanwhile, Gabriel’s own al-
bum (produced by DANIEL LAN-
OIS) should be ready for release
late this year or in early '92.

RINGO STARR is currently di-
viding his time between his new
home in Monte Carlo and a studio
in Los Angeles, where he’s working
on an album with JEFF LYNNE,
PHIL RAMONE, and DON WAS
producing.

Jimi Hendrix — a smashing perfor-
mance?

Jimi’'s Axe Fetches £29,700

A guitar that JIMI HENDRIX
smashed in 1967 fetched five times
its expected price at Sotheby’s rock
auction last Thursday (8/22). A
Hendrix collector from Seattle paid
£ 29700 for it. He then spent al-
most as much again on a hat Hen-
drix wore until 1968, plus a collec-
tion of previously unpublished pho-
tographs.

Sting — to be drawn and quartered?

Tin Machine’s Secret Gig

TIN MACHINE warmed up for
their UK tour with a surprise gig at
Dublin’s Baggott Inn, supporting
local band the BLUE ANGELS.
The Machine’s set featured songs
from their second LP plus a cover
of the PIXIES’ “Debaser.” How-
ever, the show wasn’t secret
enough: 600 people over capacity
turned up at the door.

Stone Roses Reissues

Silvertone Records — the label
that lost Manchester band the
STONE ROSES to Geffen after a
High Court battle — plans to start
its reissues of the band’s back
catalogue with “I Wanna Be
Adored,” which is set to come out
as a UK single for the first time on
September 2.

For Roses collectors there’s a
previously unreleased track
(“Where Angels Play”) on the
B-side and a live version of their
early single “Sally Cinnamon’ on
the 12-inch and CD.

The company will follow this on
September 16 with the re-release of
the band’s self-titled first album
plus a gatefold, numbered, limited
edition issue of the LP on two
45rpm discs. All the material will
feature new artwork, seeing as
how Roses guitarist JOHN
SQUIRE was responsible for the
original sleeve art.

AUSTRALIA

w Tw

1 1 NOISEWORKSMHot Chill
Woman

MELISSA/Read My Lips
YOTHU YINDI/Treaty
DEBORAH CONWAY/t's Only
The Beginning

TROY NEWMAN/Love Gets
Rough

KYLIE MINOGUE/Shocked
RATCAT/Baby Baby
ROXUS/Where Are You Now
JIMMY BARNES/Love Is
Enough

0 JOBETH TAYLOR/99 Reasons

2 2
4 3

—
O N
O @~ D
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Most Added

ROXUS/Bad Boys

—

Top 10 Australian records from playlists of 3
Triple M-FM/Melbourne, FOX-FM/Melbourne,
96 FM/Perth, SA-FM/Adelaide, 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney, MMM-FM/Bris-
bane, B105/Brisbane, FM-104.7/Canberra,
and 2 KiX 106/Canberra.

CANADA

WoTW

i 1 BRYAN ADAMS/
(Everything I Do) | Do

It For You

CRASH TEST DUMMIES/
Superman’s Song

CELINE DION/Have A Heart
GRAPES OF WRATH/! Am
Here

WEST END GIRLS/I Want You
Back
ALANIS/Feel Your Love
GLASS TIGER/My Town
GLASS TIGER/The Rhythm Of
Your Love

ACOSTA RUSSELL Cail Me
10 WORLD ON EDGE/Standing

Push And Fall

Most Added

WORLD ON EDGE/Standing Push And Fall
GLASS TIGER/My Town
KEVEN JORDAN/Just Another Day

Top 10 Canadian CHR hits courtesy
The Record (416} 533-9417
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JOEL DENVER

ALOHA!

" ‘Hot 194’ Surfs Into Top Spot

Since arriving in Honolulu to program KIKI-FM (Het
194) late July last year, Jamie Hyatt has come to appreci-

ate island life. “Who wouldn’t?”’ he asked. “It’s beautiful

and we’re winning.”

KIKI's Director/Operations &
Programming (also Henry Broad-
casting National PD/CHR) no
longer has symptoms of “rock
fever.” “When I got here I was ant-
sy to move around, and I missed
the mainland, but since then I've
really gotten into the Hawaiian life-
style. I love it here. [Ed. note:
Hyatt is leaving to become PD at
KOY-FM/Phoenix. ]

“Since pulling the staff together
and beating KQMQ last fall, we've
gotten our highest Arbitron num-
bers ever — 12.7 to their 6.6. We're
No. 1, and they’re ranked sixth.” In
Birch, Hot 194 was up 13.8-148,
while KQMQ rose 7.3-8.8.

25-34 Target

Hyatt took what he’d learned
about music while programming
sister station KDON/Salinas-Mon-
terey, and applied it to Honolulu’s
specialized tastes. “We’re going af-
ter 25-34 females, but it just so hap-
pens teens and 18-24s like what
we're doing as well. You could call
it a niche format, but in the right
markets — such as this — it’s real-
ly the mainstream. You might call
it ‘Rhythmic CHR." ”’

Hyatt explained how he set out to
beat a ratings legend like KQMQ.
“Fragmentation in the market co-
incided with the fact that we im-
proved our sound, eliminated the
weakness, and reinforced our
strengths. We did a bit of a Power
Pig [WFLZ/Tampa| without being

- Sl
Music Monitor

Hot 194 features 94-minute music
sweeps throughout the day and has
a comfortable nine-minute, 12-unit
spot load. PD Jamie Hyatt has the
station positioned as “Hawaii's
Fresh New Music Mix," “The Sta-
tion That Jamz,” and “Hawali's Non-
Stop Music Mix.” Here's what
Scott Blaisdell plays at 5pm:

BOYZ il MEN/Motownphilly

P.C. QUEST/Can I Call You My Girt

JANET JACKSON/Nasty

C & C MUSIC FACTORY/Things
That Make You Go Hmmm...

TKA/Louder Than Love

MAXI PRIEST/Just A Little Bit
Longer

RALPH TRESVANT/Do What |
Gotta Do

HEAVY D & THE BOYZ/Now That
We Found Love

SOUL Il SOUL/Back To Life

RYTHM SYNDICATE/
P.A.S.S.I.ON.

TEVIN CAMPBELL/Just Ask Me To

AMY GRANT/Baby, Baby

Jamie Hyatt

as nasty. We slammed KQMQ on
how it played old music, wasn’t hip
anymore, was stuck in the ’80s, had
rude DJs, too much talk, and
played the same stuff over and
over.

“We didn’t just decide to attack
these things. Research pointed out

their vulnerability — especially
morning man Michael Qseng,
who’s perceived as extremely
rude. He’s slipped to No. 4 in the
ratings. He’s a good talent with a
bad attitude, but he’s cleaned his
act up a bit since the book came
out.

“The biggest thing that got 194 to
No. 1is that we became very focus-
ed. Rather than trying to be some-
thing for everybody, we decided to
go after people who like CHR
dance music. KQMQ was very
wide, playing some reggae music
from Hawaiian-formatted KCCN
and some AC stuff from KSSK. If
you like island music you listen to
KCCN, and if you like dance music
you listen to I94. In a sense, KQMQ
doesn’t have a position in the mar-
ket anymore.

“They’re making an attempt
now to be more focused, but if they
come after us in a totally dance
mode they’ll be considered ‘the
wannabe’ instead of the leader. 1

CONTEMPORARY HIT RADIO

194 morning man Rory Wild, Officer Dave, and former sidekick Kari
Steele.

really respect Kimo [Akane,
KQMQ’s PD}, but he’s in a position
he doesn’t want to be in. We basic-
ally caught him sleeping and took
away his position. We did the unex-
pected and even surprised our own
staff in the process. We just pic-
tured ourselves as a bunch of rene-
gades and took Honolulu by storm.”

The Hawaiian Connection
Though Honolulu has millions of
tourists every year, it’s the locals
who make the ratings. “My entire

airstaff has roots in Honolulu,” ex-
plained Hyatt. “I'm the only real
outsider. When I got here I spent a
lot of time in the non-tourist
areas and learned a ton about the
market. Hawaii is very beautiful,
but it’s distracting to the staff be-
cause it can generate too much of a
kick-back attitude. Stations in
other markets have trouble getting
their staffs out for promotions, but
not here. We hit the streets and
beaches hard.

“Interestingly enough, neither

KQMQ Refocuses On 12-34 Core

KQMQ/Honolulu PD Kimo Akane admitted that ever
since Jamie Hyatt came to crosstown KIKI (Hot 194), the
pressure has really been on. ‘“‘He took advantage of the
fact that we were just too wide. The other problem was en
tropy. We thought we were on top of it, but we really
weren’t. We used to say to ourselves, ‘Yeah, we’ve got it
covered,” but in the end we didn’t. Now we’re hungry

again.”

The combination of KQMQ’s
tumble from double digits in the
Fall '90 Arbitron — just after Hy-
att’s arrival and 194’s first rum-
blings — and its dismal 12+ show-
ing in this spring’s Arbitron (down
8.7-6.6 to 194’s9.3-12.7 surge) seems
to have woken up Akane’s manage-
ment.

Trouble In Numbers

The result? Akane — a lifelong
native of Honolulu who’s been pro-
gramming his station since 1984 -
is back on the attack. “Actually,
early into the spring book we real-
ized we were in trouble. These
ratings services are prone to repre-
sent different things at different
times, depending on which one you
look at. True, they both reflected
that we had some problems, but I
don’t think we have those problems
anymore.

“We were trying to maintain our
25+ numbers. Not only did we face
194, but KCCN, the Hawaiian mu-
sic station, squeezed us on the
upper end, as did AC KSSK,which
has always had huge numbers. We
tried to be something we’re not,
and it really hurt us. Now we're
back to doing business. I94 is a

Kimo Akane

well-programmed and well-mar-
keted station, but KQMQ is better
and will prevail.

“We have better people, pro-
gramming, and promotion both on
and off the air. The edge is back.
The jocks were directed back to the
basics of entertainment, we re-
focused our attention to details
more than before, and the music
has been skewed younger again.”

Often, heritage CHRs with
strong 25+ audiences face a tough
choice when the young end is at-
tacked. “We tried to protect 25-54s
to enhance our appeal to the adults

www.americanradiohistorv.com

we already had. But we realized
that the adults already listening
came to us for fun and excitement,
not to be hored to death with mono-
tonous music. Fragmentation is a
reality. While KQMQ can’t make
everyone happy, it can make
enough of the available audience
content to give us a dominant share
again.”

Horse Race

KQMQ, once the more aggres-
sive music station, had let that
position slide to I%4 in recent years.
But, said Akane, “We're taking the
lead again. It’s almost tit for tat

66/

We thought we
were on top of it,
but we really
weren’t. We used to
say to ourselves,
‘Yeah, we’ve got it
covered,’ but in the

end we didn’t.
—Kimo Akane

99

now. I believe we’re playing more
cuwrrents than they are, and we’ve
cut back on the gold — it’s all pret-
ty burnt out from all the play we
gave it and the play it still gets on
the ACs.

“I94 outgunned us with its spring
promotion. We both did a ‘Watch

KM

Music Monitor

Nothing fancy, just basic and ef-
fective positioning — like “93.1
KQMQ Better Music," and
“Hawaii's No. 1 Hit Music Station™ —
is what PD Kimo Akane believes
will help get his station back to the
top again. With a maximum spot
load of 12 units an hour and three
minutes maximum at each break.
KQMQ is set for long sweeps to
rack up the TSL. Here's a sample
of what you'd hear when Will
Moku is on at 5pm:

NATURAL SELECTION/Do

Anything
TONY TERRY/With You
CATHY DENNIS/Too Many Walis
M.C. HAMMER/Have You Seen

Her
ROD STEWART/The Motown Song |
PEABO BRYSON/Can You Stop |

The Rain
LOUIE LOVIE/Sittin' In The Lap Of

Luxury
MICHEL’LE/Something In My Heart
STEWART & DULFER/Lily Was

Here
PAULA ABDUL/The Promise Of A

New Day
HI-FIVE/l Like The Way
DJ JAZZY JEFF & THE FRESH

PRINCE/Summertime
P.C. QUEST/After The Summer's

Gone
LONDONBEAT/I've Been Thinking

About You
YASMIN/Wanna Dance




194 nor KQMQ has a van, though
we've rented one on occasion.
We're into throwing large beach
parties with huge Hot 194 banners
all around. We’ve also maintained
a Honolulu tradition for the past 12
years: ‘Brownbags To Stardom,’
where local talents compete for a
recording contract. That’s how
Glenn Medeiros was discovered a
couple years ago.

66/

The biggest thing
that got 194 to No. 1
is that we became
very focused.
Rather than trying
to be something for
everybody, we
decided to go after
people who like

CHR dance music.
—Jamie Hyatt

“During the spring book we took
the Hot I94 morning road crew and
positioned them at major intersec-
tions with giant neon painted signs
so they could wave at people dur-
ing drivetime. We came up with
30,000 impressions at one intersec-
tion. We got some press out of it —

And Win’ promotion where you'd
watch TV and then answer ques-
tions for prizes the following day.
However, ours was with indepen-
dent KHNL-TV, while I94’s was
with NBC affiliate KHON-TV — a
much bigger station. We gave
away a car — they did a trip for
two to L.A. We couldn’t win. Now
we're doing the ‘93.1 KQMQ Of-
ficial Hawaii Lottery,” and the re-
sponse is awesome. We're offering
great prizes, and it’s getting people
to tune us in again and discover our
renewed energy.”

66)

Fragmentation is a
reality. While KQMQ
can’t make
everyone happy, it
can make enough of
the available
audience content to
give us a dominant

share again.
—Kimo Akane

KQMQ did take a big hit in morn-
ings. Host Michael Qseng — a sta-
tion vet of nearly six years —
caught some bad publicity from his
former co-host. “When Danielle
Tucker was arrested for allegedly
selling cocaine we took some nega-

194 nightjammers Lanai Boyee & Jimmy
Da Geek

we almost got arrested for being in
places we shouldn’t have been. We
were finally asked to stop when it
became a traffic hazard. Right
now we're doing a ‘Hot 194-Play’:
The audience listens for four spe-
cific songs back-to-back to win a
trip to the [mainland] U.S. and a
trip to Europe with $3000 cash. We
also have 500,000 bumper stickers
in the market; from time to time
we change the colors to spark in-
terest.”

Hyatt believes his airstaff is the
cement that holds listeners to the
station. “Reory Wild & The Morning
Luau is now No. 2 in the market
with a 9.8, but that’s still far behind
KSSK’s 29.4,” he admitted. “But
we're there because we don’t try to
compete with KSSK. Rory’s show
is music-intensive but entertaining.

We've replaced Kari Steele [now
KQMQ morning co-host] with two
women, News Director Mandy
Armstrong and Traffic Director
Katrina Foxx. It’s made all the dif-
ference in the world.

“My afternoon guy, Scott Blais-
dell, is a serious up-and-coming
personality, and at night we have
two rappers — local boys Jimmy
Da Geek & Lanai Boyee — who've
just finished their third album and
have huge numbers [19.8].”

KQMQ’s Return?
Hyatt knows KQMQ won't be sit-
ting still. He’s already detected
some improvements across the
street. “Musically we’re very close
again. Q is trying to ‘out-new-
music’ me, and the result is that
it’s not playing hits anymore . . .
just new music and old music.
Kimo has also taken an aggressive
music approach in middays, a day-
part we haven’t done that well in.
“Honolulu is a very active mar-
ket for new music. You can put a
record on and see Top 5 requests
in just a week’s time, but they stiil
want to hear established hits as
well. T see KQMQ coming back a
little in the trends, but only because
we were on a limited [9kw] signal
the first three weeks of the sum-
mer book, which stretched into the
early part of July. We'll just have
to see what really happens in the
fall book.”

Wili Moku Michael Qseng

Your Official Lottery Number is
already entered! Listen to KQMQ
v3.1 FM or AM 690 for winning
names and nunbers starting at
7:10 am each morning. Win your
share of Thousands and Thousands
in Casht!

g
"‘%

Kari Steele Kriss Hart

KQMQ’s “Official Hawaii Lottery” direct mail piece.

tive press, and I don’t know how
much of a part it played in Mi-
chael’s numbers,” said Akane. “It
did affect us internally — she was
part of our family for 12 years. We
had to go forward, so we hired 194’s
News Director/morning sidekick
Kari Steele. She’s more of a true
co-host with Michael, and it’s made
the show more entertaining again.

“This summer has been a time of
digging in and getting established
again. We've also done a lot of
smaller promotions in addition to
the lottery, like our bumper
stickers, which have been good for

93-cent-a-gallon gas and other fun
things. The economy is tough over

here. All of us, 194 included, have to |

do twice as much to get just half as
much money as a year ago.”

[EE SRS o iiammia

Coming Next Week

Hot Shots
Of Summer

WWW.americanradiohistorv.com
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The New Single

From the albaim Jasmine Gus

P-1 CHART DEBUT

FM102 1-1 hot
PWR102 3-1 hot

WI0Q deb 34
WPGC 19-16
KBXX add 20
KTFM -10-9
KS104 6-5 hot
KKFR 4-4
KGGI add
(106 add 30
KM=L 5-5

407977 13-8 hot
KKSS add

- KKXX 19-13 hot
395 2-2 hot
94 10-6 hot
<LUC 8-4 hat
KDON 13-7 hot
HOT949 cen 29
KWIN 5-2 hot
KTRS add
KQMQ 11-6

ALSO ON K#S & Y100

PERFORMING WHESE PLAYED:

QEPQRTS REPORT % - GCNVERSION % - 0P 15%

35 14% 1% 5%%

©® 1991 Warner Eros. Becords inc.
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MORE SPRING HIGHLIGHTS

ADULT CONTEMPORARY

WPEZ: Macon A Splash

When President/GM Fred Newton and Station Man-
ager Oscar Leverette joined WPEZ/Macon in February
1989, they were more than slightly familiar with the AC
outlet. The duo had squashed "PEZ repeatedly while work-
ing at crosstown Multimedia CHR WAYS.

Newton and Leverette con-
tinued their winning ways this
spring — WPEZ finished No. 2 25-54
behind Country WDEN in Arbitron
and Birch. And 'PEZ topped WAYS
in the 12+, 25-54, and 35-64 races in
both books. (WAYS dominated 18-
34.) Based on Arbitron spring-
spring comparisons, WPEZ im-
proved its 25-54 numbers by 2.6
shares, while 3564 stats jumped
four full shares.

“We arrived at the No. 2 spot a
little quicker than we expected,”
Leverette admitted. “Fred and I
devised — and worked — a game
plan. Obviously, we wanted to turn
things around in six months. But,
realistically, we knew that wasn't
going to happen. We feel as if we're
ahead of schedule.”

According to Newton, the bulk of
the credit for WPEZ’s significant
ratings improvement can be attri-
buted to ownership and his PD. “It
may sound like an oversimplifica-
tion, but we have an owner who
gives us the opportunity to do what
we have to do and backs us,”” New-
ton remarked. “In addition, Os-
car’s the leader of our staff. He
knows what the market wants
within the format. You have to set
your eye on the target and try to
stay focused. Oscar continues do-
ing just that.”

Contest Capers

WPEZ countered WAYS’s ma-
jor spring promotion {(‘Birthday
Game”) with a contest dubbed
“Three For The Money.” The sta-

 WPEZ
At A Glance

Market/Market Rank: Macon/
No. 139
Format Competition: None

Arbitron rated signals: 17
Arbitron 18-34 spring rank: No. 6
Arbitron 25-54 spring rank: No. 2
Arbitron 35-64 spring rank: No. 2
Arbitron 12+ spring TSL: 100.1
minutes per day

Birch rated signals: 23

Birch 18-34 spring rank/share:
No. 2/15.3

Birch 25-54 spring rank/share:
No. 2/17.6

Birch 35-64 spring rank/share:
No. 2/14.4

Strongest Birch spring audience
cell: 25-34 females 27.9%

On-air slogan: “Ten In A Row"
Main spring promotion: “Three For
The Money”

Fred Newton

tion played three songs and gave
away $108 (matching the station’s
frequency) to the designated listen-
er who heard one of them. When
someone heard all three back-to-
back, he’d win $1000. “We also did
a ‘Free Money’ lottery [a direct
mail piece] where we called out
numbers on the air for cash and
prizes,” said Leverette, The con-
test produced a true bit of promo-
tion emotion: a $15,000 winner
scored the prize on her wedding

day.

In addition to playing 10 songs ift
a row, other major WPEZ pro-

gramming weapons are its daily
“Solid Gold Lunch Hour” (noon-
Ipm), “No Repeat Wodrkdays”
(9am-5pm), and an “All Request”
oldies/dedication block (7-10pm).
“The noon-lpm hour is normally
our highest-rated,” Newton noted.
“From a marketing sense, the No
Repeat Workdays really give us
something to hang our hat on.”

Business Barometer

Concerning the local economy,
Newton commented, “It's very
tough right now. The fall book
which was very good to us — is
probably the indicator on revenue.
It means our national business will
be up [considerably] this year.
Locally, we're moving ahead at
about 10% over last, year. That’s all

Oscar Leverette

FROM ‘STALE’ TO FRESH

WDAQ: Hometown

It was two years ago this September when Lite Hits
WDAQ/Danbury, CT transformed itself into a hotter AC

and took on the 98Q handle.

“This was a bland, stale station
that needed life,” recalled PD/
morning man Bill Trotta. “The
change wasn’t drastic at first, but
we started incorporating a hotter
AC sound as time passed. We didn’t
play uptempo music right out of
the box. We played it when we
thought the audience was comfor-
table with it.”

WDAQ is one of Danbury’s five
Arbitron-rated metro (above-the-
line) stations; 21 stations appeared
below the line in the spring sweep,
including ACs WEBE (a major
Bridgeport factor licensed to West-
port) and WEZN/Bridgeport.
'DAQ, however, is metro Dan-
bury’s only AC, and Trotta cited
AOR WRKI (195) as a prime com-
petitor.

“About six months after we
adopted this format, it [WRKI]
went to a more adult AOR/Rock 40
approach. There’s lots of crossover
on both of our stations. As far as
sales and listeners are concerned,
195 is our main competitor. We also
share lots of audience with [CHR]

Bill Trotta
WKCI/New Haven.”

Competing in a market bom-
barded by New York, Bridgeport,
and New Haven signals, 98Q serves
the Danbury audience. The sta-
tion’s market-leading 25-54 share
approaches 20, and it holds down
the No. 1 slot among 35-64s. “We're
Greater Danbury’s station, and
that’s where our strength is,” noted
Trotta. “We don’t concern our-
selves with what’s happening in
Bridgeport or New Haven. We're
worried about this metro. We're
perceived as the hometown station.

No. 1 35-64.

WQLH also tripled its 35-64 stat
from last spring and holds a six-
share advantage over runner-up
{Country) WGEE. WQLH's sister
— FSA WDUZ — provides the only
AC competition.

“When we changed format [Jan-
uary 1990}, we did significant TV,
billboards, and some newspaper,”
recalled OM Dave Carew. "It just
took time for our message to get
across. We were cautiously opti-
mistic about our growth, then plea-
santly surprised at our huge gains.
We had a feeling, though, that we
were doing well by the audience
feedback. It was a total team win."

Replay Payoff

Promotionally, WQLH held a
song-of-the-day contest called
“Light Replay” and dished out
over $20,000. “We played a fea-
tured song at 7:20am and repeat-
ed it later in the day — sometimes
more than once.” Carew noted.
“We gave away $98.50 {frequen-
cy tie-in] to the right caller and of-
fered a $1000 version of the con-
test on Thursdays. We had many
offices in Green Bay, Appleton,

WQLH Packs Punch

B/EZ-turned-AC WQLH/Green Bay exploded in this !
spring’s Arbitron, tying for first place 25-54 and landing l
|

L
Dave Carew

and Oshkosh playing along with
us;, the phones went berserk.
We're looking for in-office listening
to really grow.”

Jazz flavors WQLH's Sunday
night programming schedule with
“David Sanborn's Jazz Show"
(6pm) and “Portraits In Sound”
(8pm). “David's show is contem-
porary jazz, and Portraits In Sound
is more laid-back and NAC. The
shows are different from what we
do during the week, and the au-
dience is very loyal and vocal
about them. We're getting a new
cume and turning them on to what
we do during the week.”

right, but we should be 20%-25%
better if all other tactors are equal.
“I don’t think the economy has
turned around quite yet. Based on
the history of these things, though,
radio seems to be about six months
behind the actuality of a recession
and is six months later in coming
out. It’s been a struggle here.”
Having achieved the immediate
goal of becoming No. 2 25-54, Lev-

i

Approach

“Qther stations try to target here
because it's a lucrative area.
They're trying to serve a much
larger area and are hoping to be all
things to all people. You have to
win in your back yard before you
can take on anything else. We're
the station that gives local news
and traffic.”

Giveaways Galore

According to Trotta, frequent
trip giveaways helped account for
some of the station’s strong spring
performance. ‘“We were the vaca-
tion station. We started with a Club
Med trip and followed it with a trip
to London and a Bahamas cruise.
We were always doing something
big.”

WDAQ also managed to sand-
wich cash giveaways between the
getaway activities. ‘‘We gave away
over $10,000 in a contest called ‘$98
every 98 minutes.’ We also did
some smaller Tun promotions with
prizes like cassettes and CDs.”

WDAQ’s outside media usage fo-
cused mainly on billboards. “We
didn’t use TV for the spring book.
We tried to buy up as many [bill-
boards] as we could in key loca-
tions before other stations could get

erette is setting his sights on the
next obvious target. ‘“Regardless
of any market changes, we're do-
ing our dead-level best to be the
market’s No. 1 station 2554 —
that's our long-term goal.”

Newton concluded, ‘“‘Sure, we'd
love to be No. 1. But, frankly, if we
can be No. 2 25-54 two books a year
for the next five years, I'll be one
very happy man.”

Wins

to them. Our billboard buys for
next spring have already been
made.”

The station has benefited from
the spring’s up trends. ‘“‘Our sales
are up; our clients get great results
— that’s the bottom line. One of our
clients [Down The Hatch restau-
rant] had to pull back on his sched-
tule because he couldn't take any
more reservations.”

WDAQ
At A Glance

Market/Market Rank: Danbury, CT/
No. 182
Format Competition: WEBE, WEZN

Arbitron rated signals: 26

Arbitron 18-34 spring rank: No. 2
Arbitron 25-54 spring rank: No. 1
Arbitron 35-64 spring rank: No. 1

Arbitron 12+ spring TSL and Birch
data: NA

On-air slogan: “98Q — More
Music/Better Variety”

Main spring promotion: Trip

to London
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RANDALL BLOOMQUIST

The Future Of FM Talk

During FM’s rise to prominence in the mid-1970s,
News/Talk programmers began discussing the format’s
seemingly inevitable move ‘‘upstairs.” At the time, the on-
ly major market FM Talk outlet was WWDB/Philadel-

phia.

Today, there are three Top 50
market FM Talkers: WWDB,
WOKV/Jacksonville (which
recently began simulcasting its
AM sister via a local management
agreement), and WWTN/Nashville
(also the creation of a local man-
agement deal). In fact, the M
Street Radio Directory lists only
about 100 FM N/T stations across
the country. Many of these are non-
commercial, others air CNN audio.

So is it time to toss FM Talk onto
the scrap heap of radio history?
Absolutely not, say programmers I
interviewed recently. Bolstered by
demographic and programming
trends, the experts insist the 1990s
will definitely see Talk rise as a
major FM format.

“It’s going to happen,” says
KING/Seattle VP/GM Jack Swan-
son. “It won’t be a panacea for the
format, but it’s going to happen. It
has to happen.”

We’re not a good FM
Talk station, we’re a
good Talk station,
period. Anybody
who says FM Talk
has to be different
from AM Talk makes
me question what
they’re doing on AM.
— David Rimmer

99)

Sonny Bloch, now celebrating
12 years on the air.

heard in over 200 cities including 90% of the
top 100 markets. There must be
a reason that this broadcaster
has kept growing for 12 years.
The answer is simple: The
audience loves the show, the
sponsors love the show, and your
bank account will love the show!!

Sonny Bloch, host of America’s
longest running independent, 2-way
talk show about money, business,
real estate, and life, would like to
work for you for free. He offers 18
hours of live programming 6 days
or part), plusa
daily afternoon business news show

per week (take

John Mainelli

WABC/New York PD John
Mainelli agrees. “Once [FM Talk]
shows up and makes a splash, it’ll
be like Sports Talk. It'll crop up all
over the place by the following
week.”

The FM Talk boosters base their
optimism on aging FM listeners
and the relentless splintering of
formats as pop music stations
struggle.to hold onto an increasing-
ly diverse audience.

“The younger demos are now
moving across 35+, Talk’s main
demo,” says Swanson. ‘“The baby
boomers are moving out of CHR.
There are too many stations chas-
ing not enough audience.”

Swanson predicts Talk will get
its FM break when music stations
realize the futility of attempting to
hold onto a maturing audience with
an endless string of CHR varia-
tions. “[Those aging FM listeners]

constitute an entire audience that’s
unfamiliar with AM. They may
want our product, but they’ve
never shopped in our neighbor-
hood.” Swanson also claims this
theory explains why FM Talk fail-
ed to take off in the 1980s. The baby
boomers, he says, simply weren’t
ready for it.

WLS/Chicago OM/PD Drew
Hayes, also a believer in the future
of FM Talk, agrees with Swanson’s
scenario, but sees a potential
Catch-22-like stumbling block. “I
suspect that for the format to
take off, a [well-heeled] company
will first have to make it succeed
in a big city. [But] that’s just the
kind of company that has to see it
succeed elsewhere [before they’ll
commit.]”’

For the format to
take off, a [well-
heeled] company
will first have to
make it succeed in a
big city.

— Drew Hayes

Quality’s The Key
While most everyone agrees
quality programming is the key to
making Talk succeed on FM,
there’s some debate whether the
traditional Talk sound will make

the grade on the junior band.
“You could probably take an ex-
isting AM, put it on FM, and pick
up two share points just because
there are more listeners [on FM],”
says Mainelli, “But to be really
successful, the station will have to

appeal to the FM audience [with]
younger hosts, hip music, and good
production — programs that won’t
necessarily be advertiser-friendly
to all advertisers at first. ‘“Stations
that bring gardening shows, news
blocks, and ‘tradio’ [announcer-
hosted classified ads] to FM won’t
make it.”

But others, noting the success of
such traditional-sounding FM
Talkers as WWDB and WNIR/Ak-
ron, dismiss the need to customize
a station to what FM listeners sup-
posedly want.

“FM [Talk] listeners aren’t any
different [than AM listeners],”
says WWDB PD David Rimmer.
“We’re not a good FM Talk station,
we're a good Talk station, period.
Anybody who says FM Talk has to
be different from AM Talk makes
me question what they’re doing on
AM. Is it okay to not be interesting
on AM?”

Strangled For Talent

Those who believe FM Talk re-
quires a special brand of program-
ming are concerned the demand
for high quality, younger Talk
talent is likely to overtax an

Drew Hayes

Jack Swanson

66]

Baby boomers are
moving out of CHR.
There are too many
stations chasing not

enough audience.

— Jack Swanson
99/

already limited supply. Given that,
they predict FM Talk will be pri-
marily a big city (Top 20-30 mar-
kets) format.

“Tt'll be early into the next cen-
tury before FM Talk gets really
deep into the markets,” concludes
Mainelli.

The talent shortage also makes
programmers question the viabili-
ty of Rock Talk, a hip format con-
sisting of programs similar to In-
finity Broadcasting’s ‘“‘Howard
Stern Show”” and WLUP /Chicago’s
Steve [Dahl] & Garry [Meier] and
Jonathon Brandmeier programs.
(Incidentally, Infinity is said to be
considering a Rock Talk format for
its Classic Rocker WJFK/Wash-
ington, which already simulcasts
Stern’s morning show.)

“Where [Rock Talk] has work-
ed, it’s been with extremely talent-
ed guys like Stern,” notes Swan-
son. “CHR just doesn’t have as
many personality spots to grow
these guys. How many Sterns or
Steves and Garrys are out there?
Half dozen? A dozen?”

with plenty of openings for your
local news, traffic, and weather
reports.

Call him if you need instant
revenue and ratings. He is now

You can have him now. It's as easy
as a telephone call.

Ask for Susan at
(212)371-9268.

www americanradiohistorv. com
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HARVEY KOJAN

U.S. Bullish On AOR

Stellar Spring Showing Heals Winter War Wounds

Following two straight down books, the AOR format
staged a furious spring rally, with nearly 60% of surveyed
stations posting 12+ gains in the most recent Arbitron.

The latest book should quell any
fears that rock radio is in the midst
of a ratings decline. In fact. more
stations are programming AOR
than ever before, lured no doubt by
the format’s continued strength in
the coveted 25+ demographics.

12+ Soars

Considering how poorly most
AORs fared in the winter “war
book,” it’s not at all surprising that

most showed significant 12+ in-
creases in the spring. Overall, 59%
of surveyed stations improved
since their last book, while 36%
declined.

Nine stations soared at least five
shares since their previous books,
with WKLT/Northwest Michigan
recording the biggest gain of all,
leaping 10.0-18.2. KKEG/Fayette-
ville, AK accomplished the biggest
percentage move, vaulting 5.6-12.5.

ALBUM ORIENTED ROCK

Format Report Card

Spring '91 Spring '90
Markets Surveyed 176 170
Stations Surveyed 219 211
12+ Scores 59% up 53% up
36% down 41% down
2% fiat 2% flat
3% debut 4% debut
Markets With AOR 53% 45%
No. 1 In Adults 18-34
Markets With AOR 76% 73%
Of the 219 stations surveyed, 17 Ne.iin MEn 18234
managed to finish No. 1 12+, the Markets With AOR 69% 72%
same total that accomplished the A 1 (0 fab e ]
feat in Spring '%. KGGO/Des R e g
Moines’ 19.6 was the highest 12+ of ’
all. Legend: All figures refer to Arbitron metro survey areas, Monday-

Demo Breakouts

The format’s performance in its
target demos was consistent with
previous surveys, with small im-
provements in 18-34 balanced by
slight declines in 25-54. As always,
AOR is a must for any advertiser
wishing to reach 1849-year-old
men.

Sunday, 6am-midnight. No. 1 12+ figures are in bold. First or second
place rankings in demos are indicated. (T) signifies a tie for the position.
Stations listed below the line and/or outside their primary metros are
enclosed in parentheses. They are included in determining market rank but
do not contribute statistics toward the report card. Stations whose ratings
are below 1.0 do not contribute statistics toward the report card Figures
not available in condensed markets are indicated by “na.

(CR) indicates a Classic station; (NR) indicates a New Rock station.
They do not contribute statistics toward the report card.

Station/Market

KEYJ-AM & FM/Abilene
WONE/Akron
WEQX/Albany
WPYX/Albany
WQBK/Albany (CR)
KLSK/Albuquerque (CR)
KZSS & KZRR/Albuquerque
(KBAC/Albuquerque) (NR)
(KRBL/Albuquerque)
WZZO/Allentown
KATP/Amarillo
KBFX/Anchorage (CR)
KWHL/Anchorage
WIQB/Ann Arbor
WAPL/Appleton
WKLS/Atlanta
WZGC/Atlanta (CR)
WOPWI/Augusta, GA
WRXR-AM & FM/Augusta, GA
WTOS/Augusta, ME
KGSR/Austin (NR)
KLBJ/Austin

KPEZ/Austin
KKBB/Bakersfield (CR)
WGRX/Baitimore (CR)
WHVY/Baltimore
WIYY/Baltimore
{WHFS/Baltimore)
WKIT/Bangor, ME
(WTOS/Bangor, ME)
WTGE/Baton Rouge (CR)
KWIC-AM & FM/Beaumunt
KRKX/Billings, MY
WKGB/Binghamton
WZRR/Birmingham (CR)
KJOT/Boise

WBCN/Boston
WBOS/Boston
WCGY/Boston,
WFNX/Boston (NR)

WZL X/Boston (CR)
KTSR/Bryan-College Station, TX
WGR/Buffaio

WUF X/Buffaio
WXBX/Buffalo
WIZN/Burlington
WPXC/Cape Cod
WZXL/ICape May, NJ
KRNA/Cedar Rapids
WPGU/Champaign, IL
WZNF/Champaign, IL
WAVF/Charleston, SC
WYBB/Charleston, SC (CR)
WKAZ & WKLC/Charleston, WV
WRFX/Charlotte
WXRC/Charlotte
WWWYV/Charlottesville, VA
WF XS/Chattanooga
WCKG/Chicago (CR)
WLUP-FM/Chicago
WXRT/Chicago
WWB2Z/Chicago

Spring 91 Scoreboa

Adults Men
12+ 18-34 18-34
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4.7-59
2.0-1.8
1.3-1.4
1.7-1.9
3.4-3.9
6.5-11.3
8.0-7.3
5.6-5.6
0.6-0.9
19.4-15.9
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11.1-11.2
7.5-9.9
6.6-9.0
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Station/Market

KFMF/Chico
WEBNI/Cincinnati
WOFX/Cincinnati (CR)
WMMS/Cleveland
WNCX/Cleveland (CR)
KATM/Colorado Springs
KILO/Colorado Springs
KKFM/Colorado Springs (CR)
KFMZ/Columbia, MO
WMFX/Columbia, SC
WVRK/Columbus, GA
— WLVQ/Columbus, OH
WMGG/Columbus, OH (CR)
1 1 WWCD/Columbus, OH (NR)
p KNCN/Corpus Christi
KDGE/Dallas (NR)
KTXQ/Dallas
KZPS/Dallas (CR)
WRK1/Danbury
WAZU/Dayton
WTUE/Dayton
KAZY/Denver
KBCO-AM & FM/Denver
KBPI/Denver
KDHT/Denver
KRFX/Denver
(KTCL/Denver) (NR)
= KGGO-AM & FM/Des Moines
WCSX/Detroit (CR)
WLLZ/Detroit
WRIF/Detroit
WDJR/Dothan, AL
KDFX/Dubuque
KQDS-AM & FM/Duluth
WAKX/Duluth (CR)
— KLAQ/EI Paso

2 WRKT/Erig, PA
2(T) KLCX/Eugene

4

1

1

rd

Men Men
25.34 25-54

|
f

N
EP
| o= |

KZEL/Eugene
WRBT/Evansville
KQWB(Fargo, ND
KKEGI/Fayetteville, AR
WRCQ/Fayetteville, NC
WDARI/Florence (CR)
WAKS/Ft. Myers
WRXK/Ft. Myers
WZCRI/Ft. Myers (CR)
(WKGR/Ft. Pierce)
KZKZ/Ft. Smith, AR
WBYRI/Ft. Wayne (CR)
‘WXKE/Ft. Wayne
KJFX/Fresno (CR)

= KKDJIFresno

— KRZR/Fresno

2 WRUF/Gainesville, FL
2 KJKJiGrand Forks, ND
== WJFM/Grand Rapids (CR)
WKLQ/Grand Rapids
1 WLAV/Grand Rapids

- KQDI/Great Falls, MT
1 WKRR/Greensboro

— Y N

= WQCM/Hagerstown, MD

| "= ol o B0 | 888 2 a3
N

- WXQR/Greenville-Jacksonville, NC
= WROQ/Greenville-Spartanburg, SC

122+

10.5-14.2
7.7-74
3.9-4.5
8.8-6.8
4.4-57
4.2-5.7
6.2-3.4
7.1-6.4
20.0-17.8
6.0-6.4
11.7-6.9
7.3-7.9
5.7-4.7
1.2-2.9
8.2-9.1
2.0-2.0
5.4-59
3.3-2.6
13.1-11.2
4.6-5.8
6.0-8.5
2.7-4.3
6.4-7.6
6.2-6.0
1.6-0.7
5.2-3.8
1.6-1.5
13.7-19.6
4.1-35
3.7-3.4
3.7-4.4
4.9-8.2
7.9-11.8
8.2-10.2
7.3-6.4
11.3-7.5
17.0-16.7
7.5-6.0
7.8-9.0
4.9-6.5
15.5-13.6
5.6-12.5
6.9-4.7
5.6-4.3
**-5.8
11.0-5.8
**-42
15.1-15.4
9.2:5.2
6.5-6.9
6.5-5.7
3.2-41
2.4-37
3.56-3.8
16.0-9.2
5.1-10.9
3.6-3.9
9.2-6.8
5.2-2.9
13.8-15.2
8.8-8.2
1.6-2.3
6.1-6.7
6.4-4.7

Adults
18-34
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MACHINE

WILL GET YOU UP*

AOR TRACK &-%

ON OVER 100 STATIONS, INCLUDING
WHFS WMMR WXTB WFBQ KRQR
WIYY WDVE WYNF WLZR KOME
WBCN KTXQ WMMS KLOS KSJO
WBAB KLOL WLVQ KGON KISW
WNEW KSAQ WRIF KRXQ KXRX

NEW ROCK ®-®

NEW ROCK STATIONS INCLUDING
WFNX KDGE KTCL XTRA
WDRE WOXY KROQ KITS

WBRU WWCD KUKQ

WHFS KJJO KJQN

R

ROCKLINE: Sept. 2
ABC IN CONCERT: Sept. 6

Look for TIN MACHINE
On Tour This Autumn

*(In The Next Ratings Scoreboard!)

Produced by Hugh Padgham

WWW.americanradiohistorv.com
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Station/Market
WTPA/Harrisburg
WCCC-AM & FM/Hartford
WHCN/Harttord
KHFX/Honoluiu (CR)
KPOIl/Honolulu
KLOL/Houston
KZFX/Houston (CR)
WTAK/Huntsville, AL
WFBQ/Indianapolis
WFXF-AM & FM/Indianapolis (CR)
WAQNY/ithaca
WVBR/Ithaca
WST2/Jackson, MS
WAIA/Jacksonville (CR)
WFYV-AM & FM/Jacksonvilla
KOCD/Joplin, MO
WRKR/Kalamazoo, Mi
KCFX/Kansas City (CR)
KYYS/Kansas City
KLFX/Killeen, TX (CR)
WIMZ-AM & FM/Knoxville
WW2Z2Z/Knoxville
WKHY/Lafayette, IN (CR}
WJXQ/Lansing
WMMQ/Lansing (08}
KKLZ/Las Vegas (CR)
"KOMP/Las Vegas
KKRX/Lawton, OK (CR}
‘WKQQ/Lexington
KFMQ-AM & FM/Lincoln
KTGLILincoln (CR)
KMJX/Littie Rock
+KLOS/Los Angeles
KLSX/Los Angeles (CR}
KNAC/Los Angeles
KQLZ/Los Angeles
KROQI/Los Angeles (NR)
WQMF/Louisville
KFMX/Lubbock
WQBZ/Macon, GA
‘WIBA/Madison
WMAD/Madison
‘WGIR/Manchester, NH
WMDK/Manchester, NH (NR}
KBOY/Medford, OR
WEGR/Memphis
WSHEMiamiFt. Lauderdals
WZTA/Miami+1t. Lauderdale (CR}
WK LH/Milwaukee {CHJ
WLZR/Milwaukee
‘WQFM/Milwaukee
KJJO/Minneapolis (NR)
KLXK/Minneapolis ({CR}
KQRS-AM & FM/Minneapolis
krczminneapoiis
WGCX/Mobile
WZEW/Mobile
KDJK/Modesto
KVFX/Modesto (CR}
WHTG/Monmouth-Ocean, NJ (NR)
KMBY/Monterey-Salinas
WXFX/Montgomery, AL (CR)
WDHA/Morristown, NJ
WKZQ/Myrtie Beach
WGFX/Nashville (CR)
WKDF/Nashville
WRLT/Nashville (NR)
WBAB/Nassau-Suffolk
WDRE/Nassau-Suffolk (NR)
WRCN/Nassau-Suffolk
(WNEW/Nassau-Suffolk)
(WXRK/Nassau-Suffolk) (CR)
WPLR/New Haven
(WWRX/New London, CT) (CR}

WNEW/New York
WXRK/New York (CR)
WAFX/Norfolk (CR)
WNOR-AM & FM/Norfolk
WKLT/Northwest Michigan
KBAT/Odessa-Midiand
KATT/Oklahoma City
KRXO/Oklahoma City (CR}
KEZO-AM & FM/Omaha
WDI2/Oriando:
WHTQ/Orlando
KCLB/Paim Springs
WTKX/Pensacola
WWCT/Peoria
WMMR/Philadelphia
WYSP/Philadelphia {CR)
KDKB/Phoenix

KOPA & KSLX/Phoenix {CR)
KUKQ/Phoenix (NR)
KUPD/Phoenix
WDVE/Pittsburgh

WCKW-AM & FM/New Orieans (CR)

12+
7.6:12.4
6.1-5.4
5.5-5.6
4.8.35
5.7-5.1
5.3-5.1
3.5-3.5
2.9-6.7
10.6-13.4
4.2-4.9
9.7-11.0
6.2-3.4
8.5-4.8
©+.28
9.5-7.2
5.7-4.9
14.3-13.1
4.8-39
7.1-9.0
©*4.1
8.1-94
©*.38
19.3-17.5
7.6-10.1
4,931
5.4-6.5
4.4-6.4
8.1-8.3
15.4-17.4
7.1-10.2
6.8-7.9
10.7-9.2
4.0-4.5
2.1-2.8
1.1-0.8
3.0-2.0
2.9-3.1
8.4-7.8
13.5-9.8
4.1-10.8
14.7-15.3
2.9-4.3
7.385
1.0-0.7
4.2-9.0
11.2-8.0
2.6.3.3
2.2-3.6
7.349
5.5-4.8
31-33
1.6-1.7
4.6-4.1
10.1-11.0
3.1-3.4
6.1-5.9
2.4-2.8
6.7-4.2
41-54
0.8-1.2
3.5-3.2
8.5-6.6
4.8-4.3
9.7-10.7
4.4-4.6
6.9-7.6
1.11.2
3.9-47
2.:0-2.3
0.7-0.8
3.1-2.5
2.9-3.5
7.9-8.3
10.4-8.6
3.3-4.0
2.8-3.1
3.2-3.3
5.2:6.2
7.0-7.3
10.0-18.2
11.3-14.1
11.1-8.4
6.9-8.1
13.7-11.8
4.4:5.0
5.5-4.6
9.3.5.8
6.6-6.6
13.6-15.2
5.4-5.7
5.7-6.1
3.4-30

3849

1.31.5
5.3-7.4
8.6-10.2

Adults
18-34
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Station/Market
WMYG/Pittsburgh
WBLM/Portland, ME
KBBT/Portland, OR (NR}
KGON/Portland, OR
KUFQ/Portland, OR
WHEB-AM & FM/Portsmouth
WPDH/Poughkeepsie
WBRU/Providence (NR)
WHJY/Providence
WWRX/Providence (CR)
KFMH/Quad Cities
WXLP/Quad Cities
WRDU/Raleigh
WZZU/Raleigh (CR)
KSQY/Rapid City, SD
KOZZ/Reno (CR)
KRzQ/Reno
KTHX/Reno
WRXL/Richmond
KCAL/Riverside-San Bernardino
WROV/Roanoke
KRCH/Rochester, MN
WCMF/Rochester, NY
WXRX/Rockford, IL
KRXQ/Sacramento
KSEG/Sacramento (CR}
KZAP/Sacramento
WKQZ/Saginaw, MI
WHMH/St. Cloud, MN
KSD/St. Louis (CR)}
KSHE/St. Louis
WWTR/Salisbury-Ocean City
WZBH/Salisbury-Ocean City
KBER/Salt Lake City
KJQN/Salt Lake City (NR]
KLZX/Salt Lake City (CR)
KRSP/Salt Lake City
KSAQ/San Antonio
KZEP-AM & FM/San Antonio (CR)
KGB/San Diego
{KIOZ/San Diego)
KSDO/San Diego (CR)
XTRA/San Diego (NR}
KIOZ/San Diego North County
KFOG/San Francisco
KITS/San Francisco (NR)
{KOME/San Francisco)
KRQR/San Francisco
{KSJO/San Franclsco)
KOME/San Jose
’KSJO/San Jose
KUFX/San Jose (CR)
KCQR/Santa Barbara
KTYD/Santa Barbara

KBACISanta Fe (NA)

KRBL/Santa Fe
KXFX/Santa Rosa, CA
WIXV/Savannah
KiSW/Seattie
KXRX/Seattle
KZOK/Seattle (CR)
KTAL/Shreveport
KSEZ/Sloux City, IA
KRRO/Sioux Falls, SD
WAOR/South Bend
KEZE/Spokane
KKZX/Spokane
WYMG/Springtield, IL
WAQY!Springtleld, MA
KXUS/Springfield, MO
WEFX/Stamtord, CT (CR}
WAQX/Syracuse
WKFM/Syracuse (CR)
WGLF/Tallahassee
WXTB/Tampa
WYNF/Tampa
W2ZQ/Terre Haute, IN
WIOT/Toledo
WXKR/Toiedo {CR)
KLPX/Tucson
KMOD/Tulsa
KTHK/Tulsa (CR}
(KKTX/Tyler, TX)
WKLL/Utica (CR}
WOUR/Utica
WCXR/Washington (CR)
WHF S/Washington
WJFK/Washington (CR)
WWDC/Washington
WCIZ/Watertown, NY

' WKGRIWest Palm Baich

WEGW/Wheeling, WV
KICT/Wichita
KRZZ/Wichita (CR)
WEZX/Whkes Baire-
KATS/Yakima, WA
WHTF/York (CR): -
WNCD/Youngstown

12+

2.7-3.5
12.8-13.2
**-05
3.1-4.2
4.7-7.0
8.2-8.1
13.6-10.0
2.7-3.0
5.8-7.8
4.4-4.5
1.7-3.4
10.8-13.0
7.4-9.3
3.2-2.7
12.5-12.6
6.8-9.1
5.0-4.2
4.8-4.2
9.8-10.3
3.1-3.5
8.1-10.6
12.3-9.3
16.2-16.6
14.4-10.5
7.9-6.9
4.7-3.8
3.1-3.4
12.3-10.9
9.4-5.3
5.8-59
8.1-8.3
1.6-2.1
7.7-6.4
4.6-6.4
3.7-3.7
7.1-6.7
3.3-3.4
4.8-5.2
5.6-49
4.9-6.0
1.9-2.6
3.3-4.2
4454
3.7-5.7
2319
3.1-2.6
1.3-1.8
2.9-2.3
1.6-1.6
3.4-3.9
4.8-4.7
**.3.2
6.5-6.1
5.7-111
- ._5.8
6.8-3.5
55-8.6
12.9-9.0
3.6-5.9
36-53
3.2-.3.3
5.0-6.4
15.9-17.6
**-99
8.8-139
7.9-76
54-48
14.5-19.2
7.8-7.7
9.7-15.6
6.0-4.9
7.7-6.7
5.7-8.2
12.5-10.6
4.6-5.5
5.9-55
13.0-10.4
10.2-12.0
2.7-2.3
11.9-11.5
8.9-8.9
3.3-4.1
3.8-4.0
5.1-5.1
8.9-10.7
2.9-3.0
2.1-28
1.5-1.8
3.1-4.4
11.0-15.5
.. 4.7-8.9
10.0-9.5
7.2-:9.0
5.2-4.6

For-7.9

15.4-13.4
23258
7.5-7.7

Adults
18-34
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Flourishing In Columbus

WWCD Silences Critics Who Predicted A Quick Finish

With the highest 12+ ratings in its young history and a
new owner promising support, WWCD (CD 101) /Colum-
bus, OH has squashed rumors of a format flip and is now
looking for ways to increase its market share.

The station notched a 2.9 (12+)
in the spring Arbitron, more than
doubling its winter showing. More
impressive were its male 18-34
stats: The station’s morning show
was fourth overall in the demo;
CD 101 scored strong weekend
numbers to boot.

PD Kelli Gates attributes the
success to the format’s basic ap-
peal and to the end of the Persian
Gulf War. “People have just been
cheering for this station,” she says.
“Every time we go on remotes,
people are just falling at our feet
saying, ‘Thank you for doing this!’
The appreciation this city has giv-
en us is amazing.

“The war was going on during
the preceding book, and we didn’t

-3 IOI

WWCD 907 FM
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Sample
Hour

August 7, 3pm

SUGARCUBES/Motorcycle Mama

HOUSE OF LOVE/Marble

MIGHTY LEMON DROPS/Inside
Out

CLASH/London Calling

KING MISSILE/Sex With You

RED HOT CHILI PEPPERS/Taste
The Pain

THROWING MUSES/Not Too Soon

CANDYFLIP/Redhills Road

ROBYN HITCHCOCK & THE
EGYPTIANS/So You Think
You're In Love

FIXX/Sign Of Fire

CURE/Lovesong

MARY’S DANISH/Juiie's Blanket

PUBLIC IMAGE LTD./Rise

have any [significant] news going
out. We were doing updates, but
people were tuning out because we
didn’t have as much information as
they wanted. The way I look at it,
this whole year has been an experi-
ment.”
Programming Notes

Gates got her break in New Rock
by programming a Sunday night
alternative show on WMCQ/Rich-
mond, KY. She was hired away for
an airshift and MD duties at near-

Pictures Of You

Smiles, smirks, and precarious
poses. We want to see 'em all. If
you have clear shots {black & white
are best, but color will do) of any
station events — contests, in-studio
guests, promotions — be sure to
send them to Shawn Alexander
and John Brake at 1930 Century
Park West, Los Angeles, CA
90067.

Kelli Gates

by AOR WKQQ/Lexington — a ca-
reer move Gates, who was 19 years
old at the time, enthusiastically
describes as “a fucking dream
come true.”

After leaving WKQQ for a brief
stint at AOR KOMP/Las Vegas,
Gates returned to New Rock as the
night personality on WOXY/Cin-
cinnati. One month later, WWCD
GM Gary Richards interviewed
her for the PD gig at the three-
week-old sign-on. She accepted and
immediately tackled the problems
associated with getting a new sta-
tion on the air.

“When I got here it was a big
mess. They had no time to put a
music library together. CDs were
stacked on shelves. [Jocks] were
playing one disc, then rotating it to
the back of the stack.

“An entire staff needed to be
hired. One of the jocks was Gary’s
friend, who was just helping out. I
had to get people in here really
quickly and didn’t have time to
seek out the kind of talent I knew I
needed to have. I needed bodies.
Subsequently, there have been a lot
of changes. But I don’t think the
changes have played a role in our
numbers. People are listening to us
for the music. This is not a high-
profile personality station.”

Music Mix

Gates says she had to revert to
some primitive programming
methods to get the station off the
ground. “We don’t have a comput-
er. So I called a bunch of people in,
and we did the card system. We
needed bulk [in the playlist], so a
lot of things got thrown in that
we've since removed. There’s a
need for more streamlining; I'm
still trying to develop a better
system of doing things.

“We play about 70% currents.
But I've added more recurrents to
each hour. I think we were playing
too much new music and not
enough [alternative] classics. The
clock used to have a new song
followed by a recurrent. Now I'll
play a medium recurrent next to a
heavy recurrent and follow that
with a classic song by the Talking
Heads, the B-52’s, the Cure, etc.
This gives our listeners a good dose
of something they’re really famil-
iar with. Then we'll play a new

heavy — something that’s really
hot.”

Gates also appeals to listeners
with specialty programming, in-
cluding a reggae show (with guests
and a host from a local reggae
club), an Irish-roots Celtic show, a
dance music showcase, and a local
music program. “We just started
an import & indie show, too,” says
Gates. “It’s great because it
touches on a lot of things I haven’t
been able to put in the regular for-
mat.

“We do a lot of dayparting. I give
my night jock free range to throw
in some adventurous stuff. He’s
really good about getting on in-
dustrial music. [Industrial rock] is
an important part of this format.”

Rival Dial Mates

Gates, who claims she’s rarely
influenced by the competition, says
she’s amazed at how influential CD
101 can be with its dial mates. “The
other day I heard [crosstown AOR]
WLVQ doing their little shtick:

A memorable moment from one of CD 101’s two recent Mojo Bingo promo-
tions; (I-r) Dead Milkmen’s Rodney Amadeus Anonymous, PD Kelli Gates,
GM Gary Richards, and Mojo Nixon.

Gates, was knowing that the own-
ers, Video Services Corp., were
planning on selling the station as
quickly as possible. Luckily, new
owner-to-be and real estate inves-
tor Roger Vaughn likes New Rock.

“He’s a really big fan of this for-
mat. The only reason why he
bought this station is because he’s
always wanted to be involved in
alternative music. Unless I'm get-
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The station’s billboards feature a special cross-promotional hook.

‘First and fresh with the best new
rock, this is School Of Fish’
They’re acting like they’re the first
and only one to play that song in
the market [when WWCD was
playing it first]. We’re dealing with
that kind of bullshit. I can’t believe
they lie like that.

66]

The people who
listen to our station
don’t like
[traditional] radio.

“We don’t do [on-air] station
bashing. We don’t have to. We've
got our listeners, and I don’t think
they want to hear that type of
thing. The people who listen to our
station don’t like [traditional]
radio. They don’t want to hear peo-
ple rambling on the air.”

Meanwhile, Gates has devised a
plan to regain credit for breaking
new music. “I have a special cart
for songs by artists that cross over
like Jesus Jones, EMF, and School
Of Fish. It says, ‘Remember. You
heard it first here on CD 101 I
want listeners to keep in mind that
we're definitely the station that
broke these bands, and we’re going
to continue to do so.”

Selling Point
One of the hardest aspects of pro-
gramming the new start-up, says

WWW.americanradiohistorv.com

ting the biggest snow job of my life,
he’s going to be pumping a lot more
money into the station and promot-
ing it. And we’ll finally be able to
do some market research. We have
been working on an incredibly low
budget.

“I’ve been spending a lot of time
in one-on-one meetings with
[Vaughn]. I don’t think he’d be

spending that kind of time if he was
planning on changing the format.
There’s no reason for him to
change it. What [other format]
would he go to that would create
the kind of excitement this station
has created?”

Future Goals

Gates is hoping Vaughn’s finan-
cial support will allow her to hire a
promotion director and plan the
station’s next run at the ratings.

“[Crosstown Classic Rock]
WMGG dropped 5.74.7. My next
goal for the station is to top them.
It’s not very far away at all, and we
can do it. Over the next year, I'm
going to get out there and steal a lot
of listeners from the AOR [WLVQ]
in town. There’s also potential to
also take a lot of people from the
CHRs [WNCI and WWHT].

“Once I get a promotion director
and delegate some responsibilities,
I'll have a lot more time to work
with the salespeople. Luckily, I
have two salespeople who are fans
of the format and who can go out on
their own and explain what we’re
doing.

“I'm really excited about the
kind of ratings that we got with all
this craziness. To get these kinds of
numbers [despite] everything
we’ve been without is phenomenal
— we’ve been in Shakeup Hell. Just
think of what we can do in the fu-
ture.”

— Shawn Alexander & John Brake
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URBAN CONTEMPORARY

Rapper’s Family Affair '91:
Everybody’s In The House

“Let’s Network, Phase IV’ was the theme of the 15th

annual Jack The Rapper Family Affair, held August
22-25 at the Atlanta Hilton. However, overcrowding,
registration delays, session schedule conflicts, and late-

starting panels made networking — and even socializing

— a tough proposition.

As usual, the convention revolv-
ed around panel sessions, lunch
and dinner showcases featuring
topnotch entertainment, and the
always-popular hospitality suites.

Panel Competition

Because most of the daily ses-
sions were scheduled against each
other, it was difficult for conven-
tiongoers to decide which session to
attend. The opening day’s panel
discussion — “Puttin’ On The
Hits/How To Assemble A Win-
ning Playlist” ~ was moderated
by Boyd Media’s Ray Boyd. Panel-
ists were WAMO/Pittsburgh MD
Art Gowey; RCA National Direc-
tor/Operations, Black Music Jim-
my Smith; WZHT (Hot 105/Mont-
gomery PD Larry Steele; and
WRKS/New York MD Toya Beas-
ley.

Boyd said that although the
panelists presented some very
useful information, attendance
wasn’t what he had hoped, owing
primarily to first-day arrivals and
registration.

Moderating Law

“Opportunities Outside Urban
Radio/What Are The Options For
Today’s Urban Broadcasters” was
the slated theme of a Friday morn-
ing panel hosted by National Black
Network’s Bob Law. But that
wasn’t the case.

While each panelist tried to stay
on track, offering useful informa-
tion and advice to an eager, ques-
tion-filled crowd, Law consistently
steered the conversation to black
talk shows (his in particular) on
AM facilities that aren’t doing well
and turned every comment made
into a racial issue.

For example, panelist Mary
Catherine Sneed, National PD for
Summit Communications, men-
tioned that most African-Ameri-
cans want to work in UC/Black
radio, yet there are only so many of
those stations being programmed
across the country. She added that
if someone is interested in being a
broadcaster, then format shouldn’t
be an issue. Getting in the door,
learning, and earning a salary
should be more of a consideration.
Instead of emphasizing the posi-
tiveness of her comment, Law im-
plied that Sneed was actually say-
ing blacks should want to work in
CHR, Country, AOR, or AC be-
cause these formats are considered
general market or white radio.

As a result, this panel wasn’t as
enlightening and effective as it
could have been. Additional partic-
ipants included WPEG/Charlotte
morning personality Skip Murphy;
Arbitron/Dallas’s Julian Davis;

Zoo Entertainment’s Marvin Rob-
inson; and Premiere Radio’s Laur-
yn Nicole.

Promoting On A Budget

WQMG/Greensboro PD Sam
Weaver helmed a standing-room-
only Friday afternoon session fo-
cusing on “Cheap Tricks — It’s Not
The Size Of the Prize/How To Con-
test Effectively Without Giving Up
Big Bucks.” Joining him were
WGOK/Mobile PD The Mad Hat-
ter; WPEG/Charlotte PD Michael
Saunders; WAAA/Winston-Salem
owner/GM Mutter Evans; and
KKDA-FM (K104)/Dallas VP/Pro-
gramming Terri Avery-Robinson.

Weaver said, “There were a lot
of good ideas from the audience. I
couldn’t have asked for a better
learning situation. Pencils and
pens were flying across pads. It’s
interesting to me when I do one of
these panels to find out just how
much some people don’t know. I
must say it was a shame that those
who really wanted to network with
others weren’t able to because of
the large amount of people milling
around the hotel.”

Format Fundamentals

WPEG/Charlotte MD Frankie
Darcell moderated ‘““Consultants’
Format Fundamentals/Research-
ing The Research — Going Beyond
The Basics.” This panel featured
Landsman Media’s Dean Lands-
man; Don Kelly & Associates VP
J.C. Floyd; Lyles Urban Consult-
ancy’s Harry Lyles; and Summit
Communications Research Di-
rector Ernest Holloway.

Commenting on the well-attend-
ed session, Lyles said, “It seemed
the word research scared most of
the people in the room. I mentioned
that some of the stations I consult
have money for research and some
don’t. And the ones that don’t have
money at least have PDs who know
the business and [hire] students
and others to do some form of re-
search to get information that will
provide guidance about what
they’re doing or not doing.

“We didn’t solve any problems
or come up with any alternatives. I
don’t think we accomplished what
the panel was intended to do. I
know one thing. We need to stop all
this elementary conversation
about ratings. Some of these people
still can’t read an Arbitron, and
that’s not good at all.”

Floyd concurred: “A number of
people were ready to say Arbitron
was undersampling the black au-
dience. But whenI threw out an ex-
ample of a station being No. 1 in
TSL [time spent listening] and ex-
tremely low in cume, and asked
what the station’s problem was and
what should be done, no one want-
ed to talk. I explained the station
needed management to get behind
it in terms of spending money to at-
tract new listeners, especially loyal
listeners with long TSL spans.

“The example didn’t mean any-
thing to most of the people. It’s a
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This was the scene from the mezzanine on Thursday afternoon. By Satur-
day, walking through the hotel lobby was next to impossible.

On hand for the “What Are The Majors Really Looking For/Do You Need
An Attorney . . .” session were (I-r) WJLB/Detroit personality John Mason,
WUSL/Philadelphia PD Dave Allan, WHQT/Miami personality Guy Black,
WX YV/Baltimore PD/moderator Roy Sampson, manager/producer Maurice
Starr, Chicago attorney Jaye Ross, and artist/producer Barry White.

shame these folks were ready to
criticize the sampling but didn’t
understand the inner workings of
Arbitron’s methodology or how to
read a book. This needs to
change.”

Rap’s Role

“What Role Does Rap Play In
Programming?/Does It Really
Turn Off Adults?” kicked off the
Saturday session offerings. Keir
Worthy, National Director/Rap
Promotion at Warner Bros. Rec-
ords, replaced scheduled modera-
tor and MCA Director/National
Rap Promotion Brute Bailey. The
panel featured Impact magazine’s
Jackie Paul; “Yo MTV Raps!”’s
Dr. Dre; Hiram Hicks Manage-
ment’s Hiram Hicks; Artists
Management’s Tony Rashawn;
Young & Rubicam’s Luana
Graves; Def Jam Sr. VP Wes
Johnson; and Gavin Report Rap
Chart Editor Brian Sampson.

Concluding that rap is a cultural
expression, the panelists maintain-
ed there’s a future for rap music.
And, noting that more adults are
getting into rap and buying the
music, the panelists suggested that
mainstream PDs and MDs need to
open their minds about playing
more rap.

“I'm not on WRKS/New York
because they didn’t want to give
me creative control of the show I
do,” said Dr. Dre. *So that’s why
I'm on WBLS/New York. And the
show is successful because adults
are listening. One of the reasons
why is that most of the music [i.e.,
remakes] is from the ’70s; it’s
music adults are familiar with.”

Breaking down the realities of
the advertising world to the au-
dience, Graves noted that part of
her job is to change station and
client resistance to sales pitches
using rap music to promote prod-
ucts. While trying to explain why,
she was interrupted and basically
dismissed by Dr. Dre, who said
mainstream people and money are
“bogus. The movie ‘New Jack City’
made $65 million. Rap makes
money.”

Major Insights

WXYV/Baltimore PD Roy
Sampson hosted an informative af-
ternoon panel, delving into “What
Are The Majors Really Looking
For? (Radio & Records)/Do You
Need An Attorney To Negotiate
And At What Point?”

One person asked how to get top
producers to take calls from people
they initially meet at seminars and
conventions. Panelist Barry
White responded, ““I don’t think
anyone in the music business
wants to lie to you or not help you

if they can. But the truth is you
have to keep reaching out to peo-
ple until you succeed at what
you're trying to do. No one in this
business is going to give you any-
thing.

“The name of the game is sur-
vival. You have to be strong and in-
telligent enough to get past the
bullshit. You need the stamina to
succeed and accept rejection until
you reach your goal.”

Another person asked when is
the best time to hire a lawyer. “I
got one when I first started in the
'70s,” recalled Maurice Starr.
“You have to be careful when you
ultimately select representation
because it’s your career. My first
lawyer told me not to sign my first
deal because it was the worst deal
he had seen. I thought about it
overnight and decided to listen to
my own instincts. I made the cor-
rect decision, doing the right thing
for me at that time. Sometimes
lawyers are out for themselves and
not their clients.”

Attorney Jaye Ross noted,
“Some lawyers do a better job
when they’re negotiating a small
percentage of a deal for an artist.”

Someone asked what major mar-
ket PDs are looking for in terms of
of talent. Dave Allan said, ““I like
to follow people’s careers and lis-
ten to their tapes from time to time
so I can hear whether they’ve im-
proved or are losing their grip on
their talent.”

Dollars & Sense

“Capturing Ad Dollars — In-
creasing The Bottom Line/How
Programming Is Affected By
Sales” was hosted by Y&R’s Luana
Graves. Sources said the highlight
of this session was panelist Carlet-
ta Harriel, GSM of toprated
WOWI/Norfolk. It was said she
opened a lot of eyes and minds with
informative comments about de-
veloping a strong relationship be-
tween the programming and sales
departments to ensure an impor-
tant station necessity — ad reve-
nue.

Princely Performances

Throughout the three-day event,
showcases spotlighted an array of
talent, including: A&M'’s Sounds Of
Blackness and Vesta; Zoo Enter-
tainment’s Phyllis Hyman; and
Capitol’s Whispers and Phil Perry.
By far one of the more crowd-
pleasing performances was turned
in by none other than Prince & The
New Power Generation. WEA'’s
Friday night dinner show even
prompted normally laid-back in-
dustry execs to let their hair down,
singing along and dancing on their
chairs.
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announcing the brilliant
new single from
Diana Ross!

on your desk & going
for adds now!!!

from the forthcoming Ip

THE FORCE
BEHIND

THE POWER

MOT-6316

Executive Producer:Diana Ross

It needs to be said...
It needs to be heard...

as only Diana Ross can express it!

WHEN YOU TELL ME
THAT YOU LOVE ME

MOT12-2139
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COUNTRY

LON HELTON

CRI Soars 39.6 Points

50 Of 99 Markets Show Country No. 1, 25-54

At 1023.6, Spring '91’s record-setting Country Ratings
Index shows the format has continued the ratings surge
that began last fall, when the CRI swelled by 117.1 points to

999.5.

Until this sweep, the Fall '90
figure was the highest since Spring
’86’s initial CRI (1014.6). The for-
mat’s climb slowed a bit during the
Persian Gulf War, which sent
many adults to News/Talk outlets.
Country’s CRI fell almost 16
points last winter.

Some Spring '91 high points and
other interesting stats for stations
in continuously measured markets
follow:

e Country was No. 1 25-54 in 50
out of 99 markets; it’s No. 1
12+ in 41.

¢ Another 17 Country outlets are
second in their markets 25-54.

* 57% of all Country stations im-
proved their 25-54 market rank-
ings.

* The highest percentage of sta-
tions showing increases before
this sweep’s 54% was Spring
87's 48% .

* 60% of FMs were up 25-54.

* % of all Country listening is
FM, up from 82% in Spring '87.

* More than half of all Country
outlets were up 12+.

I still feel the way I did last fall,
before the winter aberration, when
I wrote, “This . . . is merely the
beginning of an upward spiral,

Spring '91
At A Glance

®25-54: 54% up;
34% down
®12+:53% up;
38% down
®FM: 60% up;
35% down, 25-54
@ AM: 44% up;
32% down, 25.54
® Rank: 57 % improved
25-54 market rank

which will make [Country] the
adult mass appeal format for a
long time to come.”

Spring 91 Scoreboard

12+ 25-54 Rank 124 25-54 Rank

Station/City Wi '91 Sp '91 Wi '91 Sp '91 Station/City Wi ‘91 Sp '91 Wi '91 Sp '91
WSLR/Akron 1.9 1.4 237 217 'WCOS/Columbia, SC 4 2 16 15T
WGNA/Albany 2 .7 24T 177 WCOS-FM/Columbla, SC 171 175 2 1
WGNA-FM/Albany 85 88 3 2 WCLTFM/Columbus, OH 26 25 10 12
KOLT/Albuquerque* 31 25 11 oT WHOK/Columbus, OH 61 68 6 5
KRST/Albuguerque* 17.3 125 1 1 WMNI/Columbus, OH 1.9 20 18 16
KRZY/Albuquerque* 10 5 18 20T KPLX/Dallas 66 62 3 4
Combo 18.3 13.0 1 1 KSCS/Dallas* 9.1 11.0 2 1
WXKWi/Allentown 32 33 8T 10 WHKO/Dayton 10.5 9.7 1 1
KIKF/Anaheim 77 31T 29 WKSW/Dayton T o 14T 15T
WKHX/Atlanta A1 24T 2 WONE/Dayton 33 40 13 11
WKHX-FM/Atlanta 45 51 11 9 WPFB-FM/Dayton 13 25 16 12
WYAl/Atlanta* 8 1.6 17T 15 KYGO/Denver 1.7 1.4 16 17
WYAY/Atlanta* 46 60 7 5 KYGO-FM/Denver 71 113 4 1
Combo 54 76 4 4 KDLS/Des Moines DNS DNS DNS DNS
KASE/Austin* 12.2 134 1 1 KKSO/Des Molnes* 6 DNS 12 DNS
KATG/Austin 1.1 1.7 15T 12 KJJY/Des Moines* 121142 1 2
KTAE/Austin DNS .7 DNS 20T WWWW/Detroit* 51 63 3T 1
KVET/Austin® 1.1 11 19 17 KHEY/EI Paso 32 20 11 15T
KVET-FM/Austin 37 44 11 77 KHEY-FMIEI Paso 15.0 168 1 1
KUZZ/Bakersfield* 16.3 124 1 1 KFRE/Fresno* 38 48 7 8
WCAO/Baltimore 21 1.3 18T 23 KNAX/Fresno* 85 98 2 1
WPOC/Baltimore 58 70 S5 4 WCUZ/Grand Rapids 1.8 31 14T 14
WKJN/Baton Rouge 41 51 8T 7 WCUZ-FM/Grand Rapids 81 88 2 2
WYNK/Baton Rouge 4 .5 23T DNS WPCM/Greensboro-WS 18 18 11 11
WYNK-FM/Baton Rouge 13.0 15.2 1 1 WTQRIG-WS-HP 19.9 17.6 1 1
Combo 134 157 1 1 WISP/Greenville-NB #1 — DNS — DNS
WVOK/Birmingham 16 18 13 14 WRNS/Greenville-New Bern-

WZZK/Birmingham 7.9 18T 17 Jacksonville, NC 4 DNS 20T DNS
WZZK-FM/Birmingham 162 173 1 1 WRNS-FM/Gr-NB-J'viile 175 187 1 1
Combo 169 182 1 1 WESC/Greenville, SC 8 3 24 25T
WCAV/Boston 34 AT AT WESC-FM/Greenville, SC 130 154 2 2
WYRK/Buftalo 8.6 116 2 1 WSSL/Greenville, SC 3 2 DNS 19T
WEZL/Charleston, SC 12.7 13.1 1 1 WSSL-FM/Greenvills, SC 10.8 11.4 3 2
WLON/Charlotte DNS DNS DNS DNS Combo 11.1 116 3 3
WSOC/Charlotte 2 DNS DNS DNS WHYL-FMMarrisburg 25 50 8 6
WSOC-FM/Charlotte 152114 1 1 WRKZ/Harrisburg 62 95 3 4
WTDR/Chariotte 58 62 4 8 WWYZ/Hartford 67 56 4 5
WDOD-FM/Chattanooga 8.7 3.3 6 8 KDEO/Honolulu 6 7 21 16T
WUSY/Chattanooga 198 204 1 1 KDEO-FMMHonolulu #2 13 — 16 —
WUSN/Chicago 38 33 77T 11 KIKK/Houston 9 8 27T 27T
WUBE/Cincinnati .1 DNS 23T 23T KIKK-FM/Houston 82 7.0 1 B
WUBE-FM/Cincinnati 71 7.5 47 4 KILT-FMHouston 75 95 2 1
Combo 7.2 75 4T 4 WBHPfHuntsville, AL 50 38 8 7
WGAR/Cleveland 74 76 6 3 WDRM/Huntsville, AL 252 247 1 1
KKCS/Colorado Springs DNS 4 DNS 19 WHVK/Huntsville, AL #3 — 22 = 9
KKCS-FM/Colorado Springs 14.9 12.9 1 1

KSSS/Colorado Springs 1.2 .9 14T 15 Continued on Page 46

Country Ratings
Index Data

Spring '91 CRI: 1023.6, up 39.6 points

Winter '91 CRI: 984.0* Spring '89 CRI: 894 .1
Fall '90 CRI: 999.5 Spring '88 CRI: 934.5
Summer '90 CRI: 882 .4 Spring '87 CRI: 954.4
Spring '90 CRI: 893 .4 Spring '86 CRI: 1014.6

Spring *91: 219 Stations
118 Up (54%) a total of 155.0 shares, Aduits 25-54
74 Down (34%) a total of 106.4 shares, Adults 25-54
22 Even (10%)
5 Debuts, 6.9 shares, Adults 25-54
1 Drop, 1.7 shares, Adults 25-54

Winter ’91: 215 Stations
85 Up (40%) a total of 10.9 shares, Adults 25-54
112 Down (53%) a total of 121.9 shares, Adults 25-54
16 Even (7%)
2 Debuts, 2.0 shares, Adults 25-54
4 Drops, 3.7 shares, Adults 25-54

Adults, 25-54

Sweep Up Down Even
Spring '90: 44% 46% 10%
Spring ’'89: 44% 41% 15%
Spring '88: 45% 50% 5%
Spring ’87: 48% 47% 5%
Spring ’86: 45% 49% 6%

To compensate for the addition of new continuously
measured markets into the CRI database, the actual share
totals for all the Country stations in continuously measured
markets have been multiplied by a factor of .737 to keep
the CRI relative to past indices. This will continue to be
done, and the factor will fluctuate, as more markets are con-
tinuously measured. Thus, the CRI is now a relative — not
an absolute — number, representing actual shares.

The conversion factor is determined by additional mar-
kets, not stations. We are determining market, not station,
listening levels.

*Statistics and other areas designated as “‘adjusted”
take into account the shift of some Country stations to the
Gold-based scoreboard. Stats have been adjusted for the
inadvertent listing of WHYL (AM)/Harrisburg as a Country
outlet and the omission of WCLT-FM/Columbus, OH in the
last scoreboard.

Legend

L _— —————— — ————— "

All figures refer to Arbitron metro survey areas,
Monday-Sunday, 6am-midnight.

Stations with No. 1 shares have 12+ figures in bold.

Previous numbers for stations debuting this book, and
stations not Country during the sweep, are designated with

Demo listings indicate market rank, not actual share.

Below-the-line signals are included in determining a sta-
tion’s rank, but do not contribute figures toward the CRI.

Asterisks indicate Country stations in a particular mar-
ket which are co-owned but have different cali letters. Some
sister stations are listed under Gold-Based Country.

“DNS” means a station did not show in the ratings
book.

“T" indicates a tie.

Copyright 1991 Arbitron Ratings Company. May not be
quoted or reproduced without Arbitron’s prior written per-
mission.
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“\o ngs) that I think are hits usually give me
. / WURRERIIESYD Ut this one darn near stood my hair -
2 a‘ Qutte posszbly the best release yet 0)%

1 &
JWPE @ Radio & Records

lllllll

Management: Ken Kragen, Kragen®&

#
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Spring ’
prlng 91 scoreboard Continued from Page 44 S d

124 25-54 Rank 124+ 25-54 Rank Forl I |at corecar
Station/City Wi '91 Sp '91 Wi ’'91 Sp '91 Station/City Wi ‘91 Sp '91 Wi ‘91 Sp'91
WFMSl/indianapolis 131 11.0 1 b KRAK-FMiSacramento 10.1 9.7 1 2
WMSl/Jackson, MS 16.9 182 1 1 WKCQISaginaw, Mi 9.9 123 4 3 ., ,
WCRJ/Jacksonvlile 57 50 7 8 WIL/St. Louls 68 55 7 7 Wi 91 Sp '91
WQIK/Jacksonville 5 .5 19T 207 WKKXISt. Louis 26 25 9 10 Stations Surveyed 215 218
WQIK-FMiJacksonville 11.4 137 1 1 KKAT/Salt Laks City 1.1 139 1 1
WBBI/Johnson Clty- KSOP/Salt Lake City 5 .4 27 25T Continuously Measured
Kingsport-Bristol .8 .5 14T DNS KSOP-FM/Salt Lake City 48 72 7 4 Markets with Country
WBEJ/JC-KP-Bristo! 5 5 21T 15T Combo 53 76 7 4 Outlets 99 99
WEMB/JCKP-Bristol 1.0 .7 16T DNS KAJA/San Antonio 60 53 4T 7 '
WGAT/JC-KP-Bristol .3 DNS DNS DNS KCYY/San Antonio* 124 106 1 1 2554 Share Up 85 40% 718 . 54%
WKIN/JIC-KP-Bristol 5 5 DNS 15T KRIO/San Antonio #6 - 11 - 17 Comparisons  Down 112 53% 74 34%
WRGS/JCKP-Bristol 1.3 .7 21T 11 KOWF/San Diego 8 4 25T 327 Even 16 7% 22 10%
WUSJIJCKP-Bristol 66 59 4 4T KSON/San Diego 9 .9 25T 247 Debuts 2 5 2%
WXBQ/JC-KP-Bristol 193 227 1 1 KSON-FM/San Diego 5200 550 S 5 Drops 4 1
KCFM/Kansas City 6 5 21 22 Combo 6.1 88. 1 3
KFKFFM/Kansas City 9.7 11.2 1 1 KOWF/San Diego N. Cty 23 1.1 13T 28T 25-54 Rank Up 63 30% 124 57%
WDAF/Kansas City 141103 2 3 KEEN/San Jose (S.F. ARB) 5 6 41T 40T Comparisons  Down 85 40% 63 29%
WIVK/Knoxville 28 21 7T 9 KNEW/S.F.-Oakland* 1.0 1.2 32T 34 Even 65 30% 27 12%
WIVK-FM/Knoxville 298 320 1 1 KRTY/San Jose (S.F. ARB) 5 .6 33T 28T
WDLY/Knoxville* #4 — 4 — 14T KSAN/S.F.-Oakland* 3.2 30 7 5 12+ Comparisons Up 94 44% 116 53%
WSEV/Knoxvitie* 3 .8 15T 147 KEEN/8an Jose 1.6 17 1r 18 Down 102 48% 83 38%
WiTl/Lansing 5 .7 17T DNS KRTY/San Jose 22 33 10 6 Even 17 8% 15 %
WITL-FMiLansing 13.4 176 1 2 KMPS/Seattle-Tacoma 6 .5 26T 27
KFMS/Las Vegas 4 1.0 22 23 KMPS-FM/Seattle-Tacoma 7.2 6.1 2 37 Markets Where Country’s
KFMS-FM/Las Vegas 83 7.9 2 1 Combo 7.8 6.7 2 4 #1, Adults 25-54 43 50
Combo 8.7 89 2 1 KRPM/Seattle-Tacoma .3 .1 30 30
KWNR/Las Vegas 39 47 10 5 KRPM-FM/Seattle-Tacoma 31 43 11 77 Markets Where Country’s
KXIX/Little Rock 1.3 28 13 11 Combo 34 44 10T 7 #1124 34 41
KSSN/Little Rock 21.0 20.1 1 1 KASO/Shreveport 4 7 DNS 13T
KZLA/Los Angeles* 28 16 18 19 KRMD/Shreveport .2 1.6 DNS 11T
WAMZ/Louisviile 17.1 195 1 1 KRMD-FM/Shreveport 16.8 14.7 2 1
WTMT/Louisville 10 5 13T 15 KWKH/Shreveport 31 44 11 17
WWAKY /Louisville .7 1.2 13T 13 KWKH-FM/Shreveport 6.1 46 10 7
WTSO/Madison 74 31 7T 117 KDRK/Spokane 11.9 102 2 2 a
WWAQM/Madison 7.7 85 4 3 WPKX/Springtieid, MA 8.0 6.1 2 3T rea Ou s.
KTEX/McAllen-Br’sville 18.5 19.5 1 1 WNDR/Syracuse 16 24 14 11
WGKX/Memphis 104 98 4T 1 WSCP/Syracuse 3 2217 21
WHBQ/Memphis 3 .7 19T 21T WSCP-FM/Syracuse 19 1.7 12T 13 AM Vs FM
WKIS/Miami 40 39 4 6 Combo 22 19 12 12 [ |
WMIL/Milwaukee 68 98 2 1 WQYK-FM/Tampa 89 97 2 1
KEEY/Minn.-St.Paul* 105 97 1 1 WKKO/Toledo* 10.0 11.4 2 1
WKSJ/Mobile .4 .6 DNS DNS WOHO/Toiedo DNS DNS DNS DNS Band AM FM
WKSJ-FM/Mobile 129 164 2 1 KIIM-FM/Tucson* 13.8 13.2 1 1 Stationg Sp '91 g1 138
Combo 133170 2 1 KTFX/Tulsa 37 33 12 10T Wi ‘91 81 134
WZBA/Mobile #5 - 16 - 1 KVOO/Tulsa 53 63 11 12 Fa '90 81 136
KTOM/Monterey-Salinas 1.2 18 26T 18 KVOO-FM/Tuisa 45 40 10 10T
KTOM-FM/Monterey-Salinas 59 7.8 1 1 KWEN/Tulsa 13.4 18.1 1 1 Spring '91 25-54 Share Totals
Combo 7.+ 96 1 WMZQ/Washington A .2 DNS 29T (Shares in parentheses)
WSIX-FM/Nashville 11.2 12.2 1 1 WMZQ-FM/Washington 48 57 3T 1 Up 36 44% (+18.7) 82 60%(+136.3)
WSM-FM/Nashville 83 90 4 2 Combo 49 59 3T 1 Down 26 32% (19.5) 48 35% (86.9)
WYNY/Nassau-Suffolk 32 32 6T 7 WIRK{West Palm Beach 64 52 3 3 Flat 18 22% 4 3%
WNOE/New Orleans 6 1.3 18T 17 KFDIWichita 73 79 11 8 Debuts 1 (DNS) 4 (6.9)
WNOE-FM/New Orleans 72 82 5 3 KFDIHFM/Wichlita 11.0 155 2 1 Drops = (—) 1 (1.7)
WYNY/New York 25 33 1 8 KZSNiWichita .8 .2 DNS DNS
WCMSINorfolk 2 4 DNS 25 KZSN-FMiWichita 128 7.3 1 4 ‘mg’,-m 25-54 shares 823 6% 1306.6 94%
WCMS-FM/Norfolk 89 7.7 1 3T WODLS/Wilkes Barre-Scran. 48 34 3T 6 Total Wi '91 25-54 shares 83.1 6% 1252.0 94%
Combo 9.1 8.1 1 3 WEMR/Wilkes Barre-Scran. DNS .4 DNS 31T et Gain/Loss (.5). 54.6
WGH-FMMNorfolk 22 42 11/ 1 WGTY/York 105113 21 2
WKEZ/Norfolk 1.3 16 17T 15 WXKU/York S5 .7 21T 217 25-54 Shares/Percentage By Band
KEBC/Oklahoma City 6.9 7.4 8 7 WQXK/Youngstown-Warren 106 112 2T 3
KXXY/Oklahoma City 7 4 16 17 Todal Sp '91 6% 94%
KXXY-FM/Oklahoma City 15.0 176 1 1 Total Sp '90 9% 91%
Combo 15.7 180 1 1 Yotal Sp '89 12% 88%
WOWiOmaha 52 -53 8 @ Total Sp '88 15% 85%
WOW-FM/Omaha 108 119 2 2 GOId-Based Total Sp '87 18% 82%
WHOO/Orlando DNS .6 DNS 21
WWKA/Oriando 121 94 1 2
WXTUiPhiladelphia. 54 40 9 10 C
KMLE/Phoenix 56 6.6 5 2 Ou nt
KNIX/Phoenix* 10.5 10.4 1 1
WDSY/Pittsburgh 4.2 4.4 8 8 tes
WIXZIPIttsburgh DNS .3 DNS 20T 124 2554 Rank m n O
KUPL/Portland 1.3 1.0 17T 18 Station/City Wi’91 Sp '91 Wi 91 Sp 91
KUPL-FM/Portland 87 87 4 4 KCWR/Bakersfield* 35 81 9T 15¥
KWJJiPortland 15 8 16 22 WBAP/Dallas* 62 67 5T 5 )
KWJJ-FM/Portland 29 29 12T 9 WCXifDetroit* 9 14 27T 2T #1. WISP/Greenville-New Bern-Jacksonville switched to
WCTK/Providence 37 29 7 8 KILT/Houston 5 6 77T 27T Country 2/91.
WHIM/Providence 3.2 18 17T 15 KLAC/Los Angeles* i S SGT Rl #2. KDEO-FM/Honolulu dropped Country for All-Request
WQDR/Raleigh-Durham 63 63 4 2 WSM/Nashville 38 43 1 D:l g radio 5/91
WKHK/Richmond 9.7 11.2 1 2 WGH/Norfolk #7 — DNS§ — -
KCKC/Riverside-San Ber. 16 2.3 30T 10 KCWW/Phoenix* 15 4 18 23 #3. WHVK/Huntsville adopted Country 3(91.
KFRG/Riverside-San Ber. 68 83 1 1 WBBF/Rochester* 2.2 3.8 9 #4 WDLY/Knoxville changed to Country in 5/91.
WJLM/Roanoke-Lynchburg 39 43 6 5 KUSA/St. Louis 1.8 1.6 47 19 #5. WZBA/Mobile went Country 3/91.
WSLC/Roanoke-Lynchburg 39 40 9 127 KKYX/San Antonip* 42 43 STa 1123 #6. KRIO/San Antonio flipped to Country 3/91.
WYYD/Roanoke-Lynchburg 12.1 13.3 1 1 KGA/Spokane* 45 32 12 :
WBEE/Rochester* 1051285 3 3 WQYK/Tampa 16 12 13 16 #7. WGH/Norfolk changed to SMN’s Real Country 3/91.
KRAKiSacramento 33 24 12 12 WSUN/Tampa 28 32 15 13T
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COUNTRY MUSIC TELEVISION

14.2 milfion households
Bob Baker, Director/Operations
Ric Trask, Program Manager

s &

NASHVILLE THIS WEEK

Normaltown Flyers Soar
With Format’s First CD-5

PolyGram/Nashville has released what’s thought to
be the first commercial country music CD-5 in a move to
break the Normaltown Flyers to a larger, more diversified
audience.

W Tw
The CD-5 is a standard-size com- . . 11 COLLIN RAYE/AI 1 Can B (is A_) (Epic)

¢ disc that usually features one 1€ 1atter of whom is gearing up ELEMENTARY, MY DEAR WATSON — BNA Entertainment’s B.B. Watson 2 2 LORRIE MORGANA Pcu Of Me. (RCA)

pact disc y for the October release of the I ; 7 3 SAWYER BROWN/The Walk (Cutb/Capiol)
i i i charts a course for success with his management team. Planning the !
or two single edits along with DRB’s “True Love” LP B 5 4 MARTIN DELRAY/Lilie's White Lies (Atiantic)
“bonus tracks” not found on ak 5 . strategy are (I-r) co-manager Eddy Holleman, BNA’s Ken Van Durand and R S s e oy
. ] ji - isch and Kent Arwood.

bums by that artist. In the Flyers’ ¢ 1990 Canadian Male Vocalist of 13 (RCTah LBt B e Al 1S LTl (e e I e 4 6 TANYA TUCKER/Down To My Last  (Capiol)
case, the disc sports the group’s 3 7 MARY-CHAPIN CARPENTER/Down Al (Col)
current. single I‘)‘(; st Cgoruldir)l’t the Year George Fox hosts the 1991 R e

Canadian Country Music Awards
on September 15. Meanwhile, Fox,
a contender in five categories this
year, will see his next single — ““I
Know Where You Go” — released
next week (9/3).

w

Stay Away,” as well as the band’s
“Pickup Truck Rock 'N’ Roll"” and
“Jump Back Baby,” the last of
which is unavailable on any other
Flyers release.

“This [configuration] has been
expanding rapidly over the last
year, and we feel it provides an-
other means of exposure for our
artists and country music,” says
PolyGram/Nashville National Di-

NASHVILLE IN MOTION 10 ANRON TP e e A ey )

Moore Upped
At William Morris

Paul Moore has been appointed co-  will assist agency head Jeffrey Beals
head of the Wiliam Morris Agency’'s in the day-to-day operations of the
Nashville branch. Moore, who has  Nashville office. He remains the agent

Weeks On

| HEAVY

JAMES BLUNDELL/Time On... (Capitol} . ADD/PICK
BROOKS & DUNN/Brand New Man (Arista} 9
MARTY BROWN/MHigh And Dry (MCA) . 6
T. GRAHAM BROWN/You Can't Take It.. (Capitol) .. 9
MARK CHESNUTT Your Love Is A Miracle (MCA) . 12
EARL THOMAS CONLEY/Shadow O A._ (RCA) .. . 12

e Country comedian George
Lindsey hosts four performances
with the former cast of “The Andy
Griffith Show” September 21-22 at
Nashville’s Opryland theme park.

i 3 . been with the company for 12 years, responsible for artists such as Tanya DAVIS DANIEL For Crying Out Loud (Mercury) ... 6
rector/Marketing Steve Miller. The shows will mark actor Don Tucker and Larry Gatlin & The Gatlin LINDA DAVIS Thvee Way Tie (Captol 4
Knotts’s first public appearances DESERT ROSE BAND/You Can Go Home (MCA) ADD

A Host Of Host with fellow cast members Betty Brothers. DIAMOND RID/Mirror, Mirror (Arisia) 5

0s OSIS i (The Lou). Hal Smith « Sherry Bond has been appointed DEAN DILLON/Dort You Even (Think..) (Atlartic) . 2

* Marty Stuart will host this ( ggsn Campbell), an d S e Exec. Director of the Nashville Enter- z’ég-:gge;‘o':’;é:x‘uhe[”w o) ";
year’s International Bluegrass Mp— (moonshirll)er l’la fe Hollister) ’ tainment Association. She'll remain JOHN GORKAHouses In The Fikds (Hih Stree). . 5
sic Awards on Septembe.r 26 1n the ) President of Johnny Bond Publica- VERN GOSDIN/The Garden (Columbia) .5
OWCHSbOI‘O, KY. Co—hostlng the S @ rs. tions, overseeing operations of three GREENWOOD w/B0GGUSS Hopelessly . (Capitol) 19
how will be Mac Wiseman and the Ay . HIGHWAY 101/The Blame (WB) 4
s Band’s Chris Hill Lorie Hollaba DUbI!Shmg COLIREES Ele] U2 Loy ALAN JACKSON/Someday (Arista) . BREAKOUT/3
Desert RoselBand's Chrisiiliman, D LHRIELENE ) publication Country Chart Analyst. GEDRGE JONES/You Coulgn't Get.(MCA) . .. &
¢ Steve Dukes has been named SAMMY KERSHAW Cadillac Style (Mercury) . ... 2

Little Texas

e o e e o e e = e — = = = = e —— =

NEW ARTIST FACT FILE

WITH 6UESS (?) vocaList

Foﬂ:n‘ng “THE PIGSKiNg":
e Teaminaron” BYTLER

MIKE “Misury Mouss™ OWENS
STEVE-O “Syaye~ WilliAMs

Professional Manager of the Milsap and
Galbraith publishing companies, Han-
nah's Eyes Music, and Straight Lace
Music. Dukes was previously profes-
sional manager of Millhouse Music and
Sheddhouse Music

¢ Signings: Larry Boone to Buddy
Lee Attractions ... B.B. Watson to
Kathy Gangwisch and Associates for
management . John Anderson to
Bobby Roberts Entertainment for man-

HAL KETCHUM/Small Town Saturday Night (Curb) . 25
LITTLE TEXAS/Some Guys Have All The Love (WB) .. 3
EDDIE LONDON/If We Cant Do It Right (RCA) ... . 77
PATTY LOVELESS/Hurt Me Bad {in A} (MCA) 5
S. LYNNE & L. TAYLOR/The Very First... {Epic) [
MARIO MARTIN Keep It On The Country Side (DP1}. . 4
McBRIDE & THE RIDE/Same Oid Star (MCA) 10
NEAL McCOY/This Time | Hurt Her More... (Atl) ... &
RONNIE MILSAPSince | Don't Have You (RCA) 10
M.0'CONNOR & S. WARINERNow it.. (WB). . . 8
DOLLY PARTON /Silver Ang Gold (Columbia) 13
RICKY YAN SHELTON/l Am A Simple Man (Col} . 74
RICKY SKAGGS/Life's Too Long (To Live..) {Epic) .. 2

KEVIN “Nows* DOUG STONE/ Thought it Was You (Epic) 5
ANNE “':rfv';lcxson agement. B0 T/Angel Fre (OCT) . 4
Label: Warner Bros. EAVER PAM TILLIS/Put Yourselt In My Place (Arista) 6

Current Single/Album: “Some Guys Have All The Love”
Management: Christy DiNapoli

Booking: Harp Agency

Musical Influences: Eagles, Pure Prairie League, Poco

Background
¢ The band grew by pairs. Tim
Rushlow and Dwayne O’Brien
played together in Texas, eventually
moving to Nashville and taking jobs

as Opryland singers. They soon Those Arista/Nashville Weeks On =
formed a band with Porter Howell hams pulied the wool
and Duane Propes, and hit the over everyone's eyes L =
road. Brady Seapls and Del Gray with this week's Prime Promo- HEAVY . e £
completed the lineup, joining after o A BROOKS & DUNNBranc New Mar (vist) 9 FEASRDAVR
playing opposite the quartet at a Season Contest” to introduce MARY-CHAPIN CARPENTER Down At Tne. (Col) 77 _
state fair gig in Springfield, MA. the label's newest artist, Ray LIONEL CARTWRIGHT/Leap O Faith (MCA) 8
+Rusow's a0 vas g sng+ Notwanng o e s | | Bomson P nrarsamytry || oo vve 0| | (JRRENE

er of the '60s group Moby Dick &

er demo band,” they travelled the

STEVEN “Too Tuyx* SHARP
DENISE “Pom-pox NicHoLs

FOUR scores ay
SEVEN sssnsnc:

Gridiron
Game

cassette singles of “Four

7
THE NASHVILLE NETWORK »

53.9 miilion households
Larry Pareigis, MD
Lyndon LaFevers,

Video Program Administrator

TRAVIS TRITT/Anymore (WB) .. .. BREAKOUT/3
K. WHITLEY & E.T. CONLEY Brotherly Love (RCA) . 5
KELLY WILLIS/The Heart That Love Forgot (MCA) . .. 6
TRISHA YEARWOOD/Like We Never Had.. (MCA} .. 4

Breakout Videos and Picks (Pick Hils of the Week) receive
an exira play above heavy rotation per day. All Top 10
videos also receive heavy rolation

information current as of August 30.

p DIAMOND RIO/Mirror, Mirror (Arista) 5
The Whalers; Seals is the nephew  nation for three years. “We open- Scores And Seven Beers Ago, EXILE /Even Now (Arista) 1 ®No. 1: *“Nothing’s News”” —
of writer Troy Seals and a cousin  ed for everyone and their dog,” featuring background vocals by VINCE GILL/Liza Jane (MCA) 13

of labelmate Dan Seals.
® The group’s name comes from

says Rushlow. 'We were close as
friends, but take six guys and put

the “A-Team Pigskins,” (aka the
Arista promotion staff), were

GREENWOOD w/BOGGUSS Hapelessiy.. (Cap.) 75
RONNIE MILSAP/Since | Don't Have You (RCA) 7

Clint Black
5 YEARS AGO

4 ; , COLLIN RAYE/AI | Can Be (is A ) (Epic) 15

a rowdy area south of Nashville them on the road for three years, sent to radio, along with the SAWYER BROWN/The Walk (Curb/Capito) 7

that was known for its tough, gun-  and you've got six brothers. cballenfge OI\JFfeqt'fy'r\‘SFh:Ihse/ 2';:;;’:(;‘Nizﬁtzsg"x"x;‘sﬁ::;lc)‘&"-’ AD‘; ®No. 1: “In Love’’ —
in’ resi , singer for an - '

totin’ residents, who often took the * The band appeared on TV's g§rlol Pize TANYA TUCKERDown To My Last. Capito) . 10 Ronnie Milsap

law (and a jug of moonshine) into
their own hands during the '40s.

Signing

“Star Search™ several times after
being signed, but lost in the finals.

Songs

® The group plans to return to

Indianapolis’s J.D. Cannon
took home an autographed foot-
ball for fingering Benson as
owner of the top-secret tones.
Other winners were WTNT/Tal-

[ADDS ]

|

10 YEARS AGO

®No. 1: *“(There’s) No Gettin’

e Thev si i L ) ' DEAN DILLON/Don't You Even (Think. ) (Atlantic) Over Me’’ — Ronnie Milsa
o y IS|gned a two anq a-half-  the studio next month to cut more lahassee’s Bill Kelly, WGKX/ GEORGE FOX/ Kncw Where You Go (WB) (2nd week) P
y evelopment deal with War-  material for a future LP. “We're ALAN JACKSONSomeday (Arista)

ner Bros. after manager DiNapoli
introduced them to label A&R exec
Doug Grau. “There was always that
frustrating element of uncertainty,
says Rushlow, “like having a carrot
constantly dangled over us.”

striving to be a vocal band. Every
member is capable of singing lead
vocals. We pattern ourselves after
"70s groups like Poco — groups
with those great, in-your-face vo-
cals.

Memphis’ John Conlon, and
KUZZ/Bakersfield's K.C.
Adams.

Prime Promotion is a recurring feature
that spotlights a particularly imaginative
attempt to capture Country programmers’
attention.

SAMMY KERSHAW/Cadillac Style (Mercury)
NITTY GRITTY DIRT BAND/Cadillac Ranch (Cap)
RICKY VAN SHELTON/Keep it Between.. (Col)
RICKY SKAGGS/Life's Too Long (To Live..} {Epic)

Information current as of August 26

15 YEARS AGO

®No. 1: “‘I'm A Stand By My
Woman Man’’ —
Ronnle Milsap
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AIR TALENT SERVICES

PERSONAL CONSULTING — DAN O'DAY

Going to the NAB Convention in San Francisco? Dan
O'Day 1s booking a limited number of one-hour individual
consulting sessions with jocks and PDs while in San Fran
isco. Aircheck critique, resume analysis, career guid-
ance, competitive strategies. For more information, leave
your phone number and complete mailing address at (213}
. or fax address & phone at (213) 471-7762.

478-1972 . .

Q@U@[mﬁ -- finally a publication

just for jocks. What are you waiting for......

For a FREE copy, CALL (612) 333-9248

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whole 0 Cataloguel Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: O'LINERS
11060 Cashmere Street, Suite 100 ¢ Los Angeles, California
90049...0r leave complete address at (213) 478-1972...or via fax
at (213) 471-7762!

D S K N N A N N RN K KKK KN

EAST COAST AIRCHECKS

We're back with our hottest tape ever! The BEST OF EAST COAST AIR-
CHECKS has radio highlights from 1977-1991. They're all here — Shannon.
Thunder, Purtan, McFly. Stern, Bill Lee, Brandmeier; 50 jox, 40 stations. format
changes and sign-ons; 90 action-packed minutes — only $6.30. Free catalog with
all orders. Make checks payable to DAVID SCHLEIER. 8734 SW 3rd St.. Suite
206. Pembroke Pines, FL 33025-1405. For info. call (305) 437-7507.

AN AN S S S SO SO S
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COMEDY

RIC TOWER'S |

What the
hell are you
looking at?

The Sheets/Box 9810, Minneapolis, MN 55458
or call us: (612) 375-1272

—AIRLINES

FIRST CLASS COMEDY
MONTHLY SERVICE « « NEW TRIVIA BOOK
FREE SAMPLE USE STATION LETTERHEAD

P.0. BOX 80816, ST. CLAIR SHORES

MICHIGAN 48080- 0816

Write/phone or

K‘J M ( (M fax for FREE samples.

HIGHL GH’T% TOM ADAMS PRODUCTIONS, INC.

{808) 395- 7500 395-7501
Fax (808) 395-7502

Since 1970 Serving Personality Radio for a generation

P.O. BOX 25989 - HONOLULU. HI - 96825

I Radio's Laugh Leaden! K
CONTEMPORARY <O

use letterhead
or call

5804-A Twineing
Dallas TX 75227

COMEDY

T (214) 381-4779 K

For TRUE stories of humorous crime and odd
behavior--perfect news "kickers" & morning
show material--you need:

KNUCKLEHEAD NEWS
2510 Woodwind
Richmond, TX 77469
(713) 342-9570
Call or write for sample issue.

ACN BLOWS

..AWAY THE COMPETITION

To make an impact on your market,
write or call us for our demo:

The American Comedy Network,

10 Middle St., Bridgeport, CT 06604,

QUALITY COMEDY AND COMMENTS

Brief, Intelligent
and Humorous Comments
about Today's News.
Trade / Barter
Fax or Mail available
Foxr Sample, Call (801) 825-7292

COMEDY BY FAX

Alan Ray's Over 80 markets sold

=TeleJoke!

The Original Daily Fax Service
Topical One-Liners - MC/VISA Accepted
For info call (209) 476-1511

FEATURES

Freddy s Dead:
The Final Nightmare

interview with

FREDDY (Robert Englund)

Free Satellite Delivery Hard Copies Available
h Contact Lori Lerner at (213) 457-5358 ‘
Call for list of interviews avaliable

A|
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In Hard Times The Weenie Rises!
Introducing the flexible 2,
Weenie program. 7

RS
For mfo/samples Call TOLL FREE (}_‘_

the Elactric W@@Nl@

1 611 149 3691 (FAX) or write
P.0. Box 2715, Quincy, MA 02269

IDs, JINGLES, SWEEPERS

;

=

VY"}@

r: ‘
)

r--------
L--------

ID’'s m———
LINERS ==
g4 DIO_ WILSON TOP MIAMI T

Call 305-926-2994  VOICE TALENT

For Free Demos and Resume ( Batteries Not included )

;& —™PROMOS
Vo'S

Opportunity knocks in the pages of
R&R every Friday ... call (213)
883-4330 to make it happen for you!

903-384-9443 THE BEST IN THE BUSINESS

COMEDY SERVICE

Jokes, Bits, Joke Books, at a reasonable
price. Send for samples & rates:
COMEDY CONNECTION
406 N. BREWSTER, RD. 1, VINELAND, NJ 08360
or call (609) 697-2298 ( fax avaliable)

IDs, JINGLES, SWEEPERS

WLS ... THAT'S WHERE YOU'VE
HEARD THE NAME. JEFF DAVIS

..THE "REAL" JEFF DAVIS.
NOW YOU CAN HAVE HIM ON YOUR STATIONFOR
ID'S, LINERS & PROMOS.

213-288-7944

PROMOTIONS

“MONEY MACHINE”

gives your
station instant
impact...

800-747-1144

dingles, jocks and jokes - they’re all
in the R&R Marketplace --
Call 213-853-4330.

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
tionat space up to six inches available in increments of one-inch.
Rates for R&R Marketplace (per inch):

Per insertion
1 time $90.00
6 insertions $85.00
13 insertions $80.00
26 insertions $70.00
51 insertions $65.00

Will include camera-ready logo or fine art if provided. Deadline for
Marketplace ads is noon Thursday, one week prior to publication
date. Marketplace ads are non-commissionabte. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 (213) 553-4330

Fax: (213) 203-8727
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READER SERVICES

SIC STATS!
Easier to read...more detail...

hodwen 2 day advance via R&R HOTFAX
o service. Try it free...Call R&R

eaEem! today. (213) 553-4330

HOTFAX service available only to R&R subscribers.

ISEEELN
4

SHOW PREP

THE MORNING FAX
2 Week FREE Trial

800-266-MFAX

725 Monarch, Nipomo, California 93444

SHOW PREP

A PAGE EACH DAY OF THINGS TO SAY
Celeb Birthdays & Bio Lines » 0dd Facts |

i Trivia Questions ® Coming Events ¢ Jokes

+ Today's USAEvents & Festivals with Phone

Numbers » Weather & Sky Facts  More

Priced by Market Size

(800) 848-7796

Canada Call Collect (619) 293-1818
Austratia, N. Zealand - Radio Shop (02) 908.1200

VOICEOVER INSTRUCTION

It takes more than

YOUR GmeI%AT VOICE

Brad Masser's

“PREP is the
best all-around
daily sheet .»

NY/LA based BERKLEY PRODUCTIONS
Provides THE NATION'S BEST COACHNG
in Technique, Marketing, & Demos!

Also on Cassette!

Call For FREE Brochure! 800-333-8108 <&

[ PROFESSIONALS ONLY 1l

Training 6 and 7 figure heavy hitters for over 12 years, LA
based MARICE TOBIAS is the top voiceover coach in U.S.
& Canada. One-on-Ones; Pro Clinics; Killer Tapes.
213-939-8679

| I Minn 9/5-9/11 Toronto 10/17-10/22 N.Y. 10/23-10/28 Il

VOICEOVER SERVICES

Don't wait for the mail!!! Listen to our
CHR/Urban & Rock radio demo over the
phone (407) 697-5487!! Plus other
voice samples.

On WQCD, New York City, WLVE in Miami, 92 Z0O,
Mobile, K-100, Bangor and more!!!

7

SANDY THOMAS PRODUCTIONS

VOICEOVER SERVICES

A great voice doesn't
have to cost an

arm and a leg "'
Classic Rock / CHR /

JouN 7 4
DRISCOLL

. Hot AC / Country /

Cldies / AOR.
THE NEW VOICEOVER AMERICA

818-841-9418

SUPER VOICES!

Stations all over: merica already

romo themselves

"THE MADAME OF RADIO & VOs”
"Tell me a female voice doesn't cut
through. 2.6 to 6.4... 18-34 adults in

ONE book! Thanks Madame.”
Tom Gilligan VP/GM WWHT Columpus. Call 212-371-7500 TODAY!

e Get the hottest R&R

classified listings early! RR
R&R Job Hotline mails 2

RAND § RECORDS
separately to you two days
before R&R. =

Call 213-553-4330 to
subscribe today. Visa/
MasterCard/AmEx.

OPPORTUNITIES

OPENINGS

Disc Jockey, Program Director, Sales,
News, Production and Entry Level.

All radio markets...large & small. J
Updated daily.

ll...--.ﬂ

OPENINGS

NATIONAL

6 0 6 6 0.0 6 8066000660600 46665000606000¢008009900 00

Broadcast
Lin

Your Caroer is on the kine

s2zvpermin. ] _Q(0(0-7/86-7800

EH!.!K-!J

chester, VT 05254. {8/30) EQE

2002010772072 72777ZM1

OPENINGS

EAST

WCTC/WMGQ seeks production manager with voice and
creative production and copywriting skills. T&R: Mike An-
thony, Box 100, New Brunswick, NJ 08903. {8/30} EOE

Seeking production whiz to fili OM position. No airshift. T&R:
WCVR, Box 248, Randolph Center, VT 05061. (8/30} EOE

50kw Classic/AOR seeks midday AT and production. CALL:
WAQZK, Curt: {301) 786-4661. (8/30) EOE

Seeking PD for NE AOR. Knowledge of mainstream and alter-
native a plus. T&R: WEQX, Brooks Brown, Box 1027, Man-

WSHQ/WSHZ seeks full and parttime talent for immediate

URGENT NEED FOR TALENT

Due to increased activity in medium and large
markets. AC, CHR, CTRY, and NEWS positions
for M/F. We were in contact with over a hundred
stations last week! OUT or seriously looking only.
Confidential — 407-260-0727 — ORLANDOQ.

4 TALENT NETWORK ¢

THE MEDIA
EMPLOYMENT HOTLINE

your future is on the line
Entry level to professional

1-900-835-HOT1 (4681)

$1.95 per min.

Opportunity knocks in the pages of
R&R every Friday . . . call (R13)
6583-4330 to make it happen for youl

TOP 40 MORNING
TALENT NEEDED

One of our FM clients in a medium sized,
continuously measured Sun Belt market
has a rare opening for a morning enter-
tainer or team.

openings. No calls, please. T&R: Steve Chick, 316 Canal
Square, Schenectady, NY 12305. {8/30) EQE

WBNJ seeks parttime AT with experience. Weekends and
nights, dependable. T&R: Scott Wahl, 223 N. Main St., Cape
May Court House, NJ 08210. (8/30} EOE

WLQE-FM seeks two AEs. Aggressive, professional persons
sought immediately. RESUMES: Steve Grossman, Box 177,

OPENINGS

PD/AT sought for fast-growing Oldies
station in Atlantic City market — call
Tim Moore at: (616) 547-6704.

Northeast AOR seeks co-host for morn-
ing show. Creative/comedy writing, pro-
duction, pipes a must. Minorities and fe-
males encouraged, send complete pack-
age to: Radio & Records, 1930 Century
Park West, #385, Los Angeles, CA
90067. EOE

SOUTH

Mature FT AT. SW FL high-energy contemporary Country.

Show us in your T&R that you can help us
remain dominant [2-44, enjoy being in-
volved in the community, and don’t need
to use “blue” humor in order io get a laugh.

All replies kept confidential. Send to:
Dynamic Market Research, P.O. Box 3091,
Monterey, CA 93942. EOE/MF

THE “ON-AIR”

JOB TIP SHEET

« The hottest radio job leads  Printed weekly
« No blind ads, all the facts < Alf formats
« Free tistings for PDs

Call now! — (708) 231-7937 for your copy

Rio Grande, NJ 08242. (8/23) EQE

We don't segue! T&R: WCTQ, John Brooks, 282 N. Auburn
Road, Venice, FL 34292. (8/30) EQE

NORTHEAST COUNTRY
POWERHOUSE

seeks AM drive personality. Also
a news anchor to be part of a
four-person team whose sole
mission in life is to entertain
25-54s. Trend-setting station in
Top 25 ADIL. T&R to: Radio &
Records, 1930 Century Park
West, #379, Los Angeles, CA
90067. EOE

Hot AC in NE TX seeks AM drive. No beginners. Do you have
a fun show? Let's hear it. T&R: KBUS, 2775 NE Loop 286,
Paris, TX 75460. {8/30} EOE

ATs sought for future openings. Experienced only. No calls.
Females and minorities encouraged. T&R: KVIC, PD, Box
3487, Victoria, TX 77901. (8/30} EOE

KTHK seeks nighttime talent. Also parttime and swing posi-
tions open. T&R: Brent Alberts, 7030 S. Yale, Suite 302,
Tulsa, OK 74136. (8/30} EQE

Seeking air talent for day shift. T&R: KSAM/KHUN, Box 330,
Huntsville, TX 77342. (8/30) EQE

WPTF engineer sought. Minimum three years’ experience, air
talent ability a plus. Fayetteville, NC CHR AM/FM. CALL:
Gary Liebisch, {919} 790-63165. {8/30} EQE

WINK radio seeks ND and news anchor. T&R: Jim Casale,

8ox 331, Fort Myers, FL 33901. {8/30} EQE

www.americanradiohistorv.com



50¢RaR August 30,1991

OPPORTUNITIES

OPENINGS

WANTED:

Copywriter/producer. Experienced multitrack
professional to join hot medium market CHR pro-
duction team. Tape/resume to: RNR, P.0. Box

2126, Durham, NC 27702. EOE

[ SOUTHWEST 50KW GIANT; |
NEWS LEADER

Aggressive, energetic news director/anchor for
legendary, full-service major market station
who —

— knows the audience

— exhibits and teaches structure and
presentation

— knows what winning feels like

— can depend on the confidentiality of this ad

Team up with one of the best radio groups in
America! Resume, tape, and salary require-
ments to: Scott Huskey, OM, KKYX/KCYY,
8401 Datapoint Dr., Suite 900, San Antonio,
TX 78229. EOE

KZFX RADIO -
HOUSTON, TEXAS

Ay a4

Shamrock Broadcasting has an immediate
opening for a proven, experienced personality
to host an information-oriented, music-
intensive morning show. Knowledge of Classic
Rock music preferred, professional attitude a
must. Applicant should be a strong communi-
cator with an intelligent, adult presentation, a
sense of humor, an ear for the topical, and must
relate to the 25-40-year-old lifestyle.

Send tapes and resumes to: Ted Carson, Opera-
tions Manager, KZFX Radio, 3050 Post Oak
Blvd., Suite 1100, Houston, TX 77056.

KZPF, a division of Shamrock Broadcasting,
Inc., is an equal opportunity employer and en-
courages minorities to apply.

- A4.S5EDGE |

Dallas New Rock seeks production | |
director. Must have creative
writing and station imaging skills
and ability to handle demands of
sales department. T&R: Larry Niel-
son, KDGE, 1320 Greenway, Suite
700, Irving, TX 75038. No calls.
EOE

000000000046
MORNING HOST, HOSTESS
Major market Heritage full-service morn-
ing host about to retire. Looking for long-
term relationship with two personalities.
Excellent market. Reputation stable,
solid group operator. Looking for experi-
enced major market adult, incentive
workers. Send tape and resume. All re-
plies strictly confidential. Radio &
Records, 1930 Century Park West,

#382, Los Angeles, CA 90067. EOE

WANTED:

The next generation of talk host with the
tools to convert FM listeners to Talkradio.
Proof to: The Next Generation, Radio &
Records, 1930 Century Park West, #367,
Los Angeles, CA 90067. EOE

MIDWEST

OPENINGS

KFX! seeks afternoon drive production pro. One year experi-
ence required. Non-smokers preferred. T&R: KFXI, Box 433,
Lawton, OK 73502. (8/30) EOE

KEZO-FM/Omaha seeks experienced announcers. T&R: Ran-
dy Chambers, 1112B John Galt Bivd., NE 68137. {8/30) EOE

100,000-watt AC seeks experienced morning pro with good
phone skills and great production. T&R: WIMI, Steve Resnick,
Box 250, Ironwood, MI 49938. {8/30) EOE

WRXZ, IL's fastest-growing radio station, seeks ND yester-
day. T&R: Kevin Mason, PD, 1303 Morrissey, Bloomington,
IL 61701. {8/30) EOE

WDKB-FM seeks FT AT. Production a pius. Females and
minorities encouraged. No beginners. T&R: Brad Jeffries,
2201 N. 1st St., DeKaib, IL 60115. (8/23} EOE

AT and ND for Gold format station 40 miles north of
Milwaukee. T&R: WKTS, Fred Nagle, Box 1045, Sheboygan,
WI 53081. (B/23) EOE

Growing central IL AC seeks morning talent. If you live, eat,
and breathe radio call me. CALL: Bob Marlowe, (309)
888-4496. (8/23) EOE

KKRD FM-107 is

looking for TALENT
— all airshifts. Join
Wichita’s CHR lead-
er. Send tape to:

Jack Oliver
KKRD
905 N. Main
Wichita, KS 67203
EOE

Exciting, 100,000-watt Hot AC
under new ownership/manager-
ship is now accepting tapes and
resumes. If you're mature, pro-
fessional, a motivated selif-
starter and want to work for a
team dedicated to being tops in
the market, send your tape and
resume to: Radio & Records,
1930 Century Park West, #377,
Los Angeles, CA 90067. EOE

L

OPENINGS

LOCAL SALES MANAGER

Top billing CHR/News-AC combo seeks
dynamic sales leader who can balance
selling with coaching. GSM & LSM
manage 12 reps on separate AM & FM
staffs. 16 station MIDWEST FAMILY
GROUP is an industry leader in sales
training & management. Send resume
to Mr. Gayle Olson, President & General
Manager, P.0. Box 107, St. Joseph, MI
49085. (M/F, EQE)

e e —— e ——————

Midwest AM/FM Country combo seeks
detail-oriented program director/air talent.
Team player with strong country music
knowledge and strong sales promotional
background. Tape, resume, checkable ref-
erences and salary history with first letter
to: Radio & Records, 1930 Century Park
West, #368, Los Angeles, CA 90067.
EOE

e T e e e

MIDWEST CHR looking for ag-
gressive program director. This
is no training ground! Must have
experience in promotions, train-
ing, marketing, community in-
volvement, and good working
relationship with sales. Winners
only need apply. Radio &
Records, 1930 Century Park
West, #383, Los Angeies, CA
90067. EOE

ccccrccrccccccccccccccccnw
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SALES MANAGER WANTED:
A “selling sales manager” who can lead the
“Jennings Consultancy Sales Method” by ex-
ample. Needs at least three years’ radio ex-
perience and a proven track record in sales.
KCIH, 110 E. Main, Washington, 1A 52353.
EOE

HOT COUNTRY STATION!
Immediate opening for bright air talent.
Top 30 Midwest market. Growing com-
pany; great opportunity! Tape & Resume
to: Radio & Records, 1930 Century Park
West, #380, Los Angeles, CA 90067.
EQE

PROGRAM DIRECTOR WANTED |

Experienced CHR PD/AT for top
station in lovely Midwest college
town. Join an incredible radio
station with an incredible radio
group. Send T&R in confidence
to: Radio & Records, 1930 Cen-
tury Park West, #373, Los
Angeles, CA 90067. EOE/AA

e —mrmeccccccceena—y

FM NEWS
W& PERSONALITY

The legendary Rich Michaels Show needs
a creative, energetic news personality with
outrageous humor who can stay in touch
with the community. Rush your T&R to:
Kevin Robinson, PD, WVIC, 2517 E.
Mount Hope, Lansing, MI 48910. No calls
please. EOE

e e e e e e e S

Adult-oriented radio station in Top 80
Southwest market looking for newsper-
son/morning sidekick yesterday! T&R to
Radio & Records, 1930 Century Park
West, #378, Los Angeles, CA 90067.
EOE

DOUBLE DUTY!
Searching for experienced pro: opera-
tions manager & morning personality for
FM AC & AM News/Talk combo. Top
100 market. T&R to: Radio & Records,
1930 Century Park West, #381, Los
Angeles, CA 90067. EOE

\

Upper Midwest medium market Oldies station
seeks:

1) Morning show

2) Air talent with production skills

3) Night personality

T&R: Radio & Records, 1930 Century Park West,
#384, Los Angeles, CA 90067. EOE

ﬂ
KKRD FM-107 is looking

for a morning man to join
Wichita’s top morning
team. |f you have been
doing afternoons and are
thinking about mornings,
send tape to:

Jack Oliver

KKRD

905 N. Main

Wichita, KS 67203 EOE

y

OPENINGS

WEST

KSOL seeks PT research clerks. High school graduates,
please. Accepting applications until 9/13. CALL: Scott Fey,
(415) 341-B777. {8/30) EOE

Parttime assistant sought by radio syndicate for filing and
typing. 50 wpm minimum. T&R: The Interview Factory, Box
615, Van Nuys, CA 91408. (8/30) EOE

Super sales opportunity. Seeking experienced salespersons
for growing AM station. Great lifestyle. RESUMES: KCLX,
Box 710, Colfax, WA 99111. {8/30) EOE

KSOL has openings in all departments. Females and minori-
ties encouraged. T&R: KSOL, 1730 S. Amphlett Blvd., Suite
327, San Mateo, CA 94402. (8/30) EOE

Experienced traffic reporters for great SW markets. T&R:
Skyview Broadcast Network, Brian Force, 14605 N. Airport
Drive, Suite 325, Scottsdale, AZ B5260. {8/30) EOE

Top-rated combo seeks PD with strong air, production, and
management skills. PBP a plus. T&R: KAAA/KZZZ, Box 3939,
Kingman, AZ 86402. {8/30) EOE

PT assistant sought by radio syndicate for filing and typing,
50 wpm minimum. RESUMES: The interview Factory, Box
615, Van Nuys, CA 91408. (B/23) EOE

Seeking talent for all dayparts. Three years’ experience.
T&R: KZZU, Ken Hopkins, South 140 Arthur, Suite 505,
Spokane, WA 99202. (8/23) EOE

KDXT/Missoula seeks Hot AC killer for nights, great produc-
tion and phones. No beginners! T&R: Scott Richards, Box
4106, Missoula, MT 59806. {8/23) EOE

FEMALES

We get many calls each week from stations
coast to coast for female air talent. We have
a constant flow of great jobs for DJs,
NEWS, SIDEKICKS and PDs. Call now
and we'll make you a guarantee. 201-865-
2606.

Radio Placement Services

[
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Hot 1-94 Honolulu seeks program director for
dance CHR. Previous experience with dance
music, callout research, and morning show
development a must. T&R and short program-
ming philosophy statement to Jeff Saigo, VP/
Programming, Henry Broadcasting, 2040 SW
First Ave., Portland, OR 97201, (501) 227-
0187. EOE M/F

GRAND JUNCTION, COLORADO

Leader/morning personality
needed at top-rated Adult CHR.
If you are an all-around pro who
can lead a dedicated team, pre-
sent a “‘high touch’’ entertaining
show, and spark impact promo-
tions, then come to Colorado’s
Western Slope (Aspen & Snow-
mass are served by our transla-
tors . . . just 90 minutes away).
Send your best to Wayne Phil-
lips, Prez; P.0. Box 340, Grand
Junction, CO 81502. EOE

KNAC is seeking an experienced
radio general sales manager with
strong management skills and a §
proven track record. Major market
background and ability to train

and motivate a 10 member sales
staff required. Resumes to: Gary
Price, President/General Manag-
er, KNAC, 100 Oceangate, Suite
P-70, Long Beach, CA 90802. No
calls. EOE
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OPENINGS

Clever, smooth morning show, single or
team, for uptempo AC on California
coast. Help us build a legend! T&R to:

Radio & Records, 1930 Century Park
West, #369, Los Angeles, CA 90067.
EQE

New digital broadcasting com-
pany seeks experienced pro-
gramming assistants. Selector
background (or other music
scheduler). Detail conscious. Or-
ganized. Professional. L.A.
based preferred. Send resume
to: Radio & Records, 1930 Cen-
tury Park West, #374, Los
Angeles, CA 90067. EOE

POSITIONS SOUGHT

Veteran news director/anchor/reporter with conversational
delivery/original writing style seeks firm, long-term commit-
ment. DAVID: {407) 461-0646. (8/23)

——meseeesmsms=s=TTT
e e e P e

Sports anchor and talk show host seeks market jump. One
plus years commercial experience at Southern NY AM.
DOUG: {914} 948-2491. (8/23)

Talk radio host. Intelligent, satirical, outspoken, controversial
and courageous. The Limbaugh of the Left. WALT JACOB
SON: (818) 985-4992. (8/23)

Morning team with great chemistry and the best bits in
America. Ready for something big. WEEMS AND WENDY:
(717) 291-1097. (8/23)

Conservative, controversial host of first ever radio talk show
on Armed Forces Network seeks innovative station in major
market. DON: (512) 454-6327. (8/23)

Dynamic newsman/exciting talk show host. Sports and enter-
tainment communicator. Gifted writer. Film/theatre arts
critic. JASON BROWNING: {818) 795-2004. {8/23)

" CALIFORNIA
MAJOR MARKET AT

Seeks fulltime L.A. or San Diego daytime air-
shift. Seasoned foreground personaliry, current-
ly employed as Hot AC programmer & morn-
ing drive in Southern CA. FAX confidential in-
quiries to (619) 673-8487.

15-year radio pro seeks MD/APD gig in the Midwest. Great
ears and people skills. Sagging ratings? I'm ready! DENNIS:
(517) 484-9232. {8/30}

Top-rated Country air talent with nine years’ experience, in-
cluding APD/MD, seeks new challenge. ART OPPERMANN:
{303} 686-5645. (8/30)

Seeking a college or professional PBP/color announcer?
GREG: (717) 626-1388. (8/30)

Veteran newsman seeks assignment. 10 years’ experience in
commercial and public radio. {203) 795-4927. {8/30)

Young, hungry, energetic air talent seeks gig. Any format,
anywhere. KEN SMITH: (216) 428-2358. {8/30)

25 years' experience news/sidekick, but can do everything.
Utility man seeks immediate work in the West or the South.
RON SHAPLEY: (319) 388-0825. {B/30}

News anchor. Outstanding FM mornings or News/Talk. Excel-
lent writer, experienced, quality voice. D.E.D.. (619)
426-7925. (8/30}

Sportscaster with creative flair seeks to show you what he
can do. Relocation OK. DOUG SINREICH: (914) 948-2491.
(8/30)

What's a nice girl like me . . .? Seeking my next PD gig!
Rated markets only. RENEE: (603} 228-2307. {8/30)

Dynamic newsman/talk show host. Sports and entertainment
communicator. Gifted writer, film/theatre arts critic. JASON
BROWNING: (818) 795-2004. (8/30}

Currently swing/weekends in Philadelphia. Smooth adult
communicator seeks FT adult Alternative/NAC/Soft AC.
Team player. GREG: (215) 258-7075. (8/30)

Are you seeking an experienced engineer? Then you should
be seeking me. PAUL: (904) 654-1697. (8/30}

Fun mornings! Witty AM drive personality, pro bits and
character parodies for your Oldies/CR station. East preferred.
BILL: (516) 423-0167. (8/30}

Fun, creative six-year pro seeks OH station to utilize my
talents. Voices, phones, community involvement. CAPTAIN
JACK: (513) 399-2713. {8/30)

AT on powerful IL CHR FM seeks fulltime. Any daypart,
AOR/CHR/AC. JOHN: {217) 674-3304. (8/30)

Ran the competition out of town. Who's next? We'll take on
anyone. The radio outlaws: (305) 962-9282. (8/30)

Versatile 13-year pro seeks new radio adventures. Four years
in Phoenix at KPSN/KMEO/KDKB/KGRX. BRIAN: (602)
892-4611. (8/30)

POSITIONS SOUGHT

Dr. DOn Carpenter
Brad "Malo” Edwards
Chuck Flagg

Bobby Rich

Steven B. Williams
Brian Wilson

Experienced major/medium market black newsman. Board
experience, talk show and production. STEVE: (804}
732-5546. (8/30)

Broadcastahotic. | admit it. I'm addicted to radio. Dedicated
AT seeks FT AOR/CR/Rock/AC gig. P2 experience. SHARPE:
(501) 327-7587. (8/30}

I'm an Addy-winning writer with a computer of my own. I'm
fast, cheap, and ready, so come on and pick up the phone.
{803) 771-8830. (8/30)

Production veteran award-winner. Razor-sharp blade,
multitrack, seeking Roanoke area but may consider Top VA
markets. {703) 362-2515. (8/30)

Newsman available, quality image with Z5 years’ experience
in all phases. English and philosophy degrees from Loyola.
Good work ethic. (513} 421-6532. {8/39)

Contemporary Jazz/New Age home sought. 10 years’ experi-
ence, continuous ratings winner. Award-winning UC back-
ground. PD/AT. TONY: (919) 370-9990. (8/30}

Entire Country airstaff seeks station. From polished pros to
parttimers. TANYA: {806) 747-2555. (8/30)

Coming soon: The top 10 reasons to hire me. Spare yourself,
call me now. GARY G: {412) 327-4460. (8/30)

Currently major market weekend AT/PD. Seeking any week-
day/night in L.A./Ventura/Orange. Phone op/board op OK.
TORY: (213) 936-2099. (8/30)

Seeking small market gig in or around Dallas/Fort Worth
metro. DONN: (817) 281-8528. {8/30)

Creative, responsible AT with six years’ experience seeks
challenging and stable position. Versatile skilts. RANDY:
(919) 275-3498. (8/30)

15-year music communicator stuck in NAC schiock and seek-
ing rock. FT AOR airshift preferred. MD experience, Texas or
Southwest. JEFF: {512) 993-2745. (8/30}

10-year veteran seeks stable environment. PD/MD/promo-
tions. All offers considered. MIKE: (314) 432-1949. (8/30)

| loved my last job! Now I'd love to work for you. Will
relocate, Oldies/AC. SARAH HARRELL: (612) 823-3203.
{8/30)

Oldies/Country. 23 years’ experience. Extremely know-
tedgeable in music and programming. The tall, dark stranger.
CARL DRAKE: (217) 522-8371. (8/30)

High-impact talk show host/PD seeks station with guts for
the long haul. JOHN: (305) 561-1792. {8/30)

Hardworking. Great pipes. Willing to relocate. All these ads
sound alike. Can’t anyone be witty and original? | can, call
me. TODD: (619) 393-0911. (8/30)

Stuck in Chicago! 13-year AT with multiple format ex-
perience seeks position in northeast IL or suburbs. Any shift
or format. PATRICK: {708) 369-8939. 8/30)

20-yeer OM/PD seeks home for family in the East. AC/CHR,
you handle sales. DAN: {304) 363-6367. {8/30)

Promotions warlord with two years' big market AOR experi-
ence seeks new lands to conquer. TOM: {804) 627-8679.
(8/30)

Experienced pro new to Detroit metro area seeks parttime AT
shift. Great production, smooth style. SARAH: (313)
996-8220. (8/30)

The John Daly of rock radio. Hire another undiscovered air
talent. Three years' small market mornings. AOR/CR any-
where. MARK: (501) 356-4554. (8/30}

27-year pro wants to relocate, preferably West or Southwest.
TOM: {(615) 652-7988. (8/30)

Gun for hire. Major league natural communicator with excel-
lent skills. AM/PM drive. BILL: {412) 482-2692. (8/30)

Talk radio host. Unique and original, satirical and controver-
sial. Do not be fooled by imitations. WALTER JACOBSON:
(818) 985-4992. {8/30)

Mature female seeks first break with encry-level position, any
format. Call for T&R. DAWN: {617) 662-7373. (8/30)

Oldies specialist for 15 years seeks stable operation. Libra-
ry/trivia/Elvis, secret location with every inquiry. The Hound
Dog: (205) 473-6149. (8/30)

PERSONALITY PLUS

Experienced pro new to Detroit metro
arca seeking parttime airshift. Great
production skills and smooth style.
Call Sarah (313) 996-8220.

MEGA-PROS "ON THE LOOSE"

Mornings, Power Pig, Tampa 813-881-0286
Mornings, Hot 105, Miami 305-388-4402
Producer, KFMK, Houston 713-785-1281
Mornings/PD, B-100, San Diego ~ 619-793-0692
Mornings, Koo! 105, Denver 415-931-4849
Mornings, Z+100, New York 404-368-7155

MIX 'EM. MATCH 'EM ... HIRE "EM ! ! ! (8etore your competiion does)

POSITIONS SOUGHT

Successful medium market announcer with 10 years’ experi-
ence in Country/AC/CR. MD/PD. STEVE: (806} 385-3888.
{8/30)

It's hard to find an experienced engineer. It's easy to call me.
PAUL (904) 654-1697. {8/30}

Great voice and production. Six years’' experience includes
writing, news, phones, remotes, PBP, and PR. Team player,
good bits. CHRIS: (214) 241-7955. (8/30}

Three years' AC/CHR experience with a rock and roll heart.
OH/PA/NJ/NY. PD/OMs please call me. KEITH SEAROCK:
(216) 466-6532. (8/30)

Just recently promoted to PD, and now the station’s been
sold! 14-year AT available for Midwest/South. PATRICK:
(708) 369-8939. (8/30)

27-year major market veteran seeks AT/PD/management.
Will relocate for right opportunity. DICK POWER: {617}
848-4222. (8/30)

Hey L.A., this L.A. traffic reporter seeks to crash the traffic
and start playing some tunes. (213} 247-9227. {8/30)

Top radio newsman available. 25 years’ experience, including
management. ND/streets/anchor/degree from Loyola. (513)
421-6532. {8/30)

Numbers down? Listeners bored? Why ask why? Refresh
your station. P1 MD/AT. LARRY CHASE: (301} 261-6265.
(8/30}

Wimp-free rock MD seeks FT gig in medium or large market.
ROGER: {901) 664-6232. (8/30)

National network news anchor with all-news street reporting
experience is testing the waters. BRIAN: (214) 748-3997
(8/30)

Country programmer/AT. Creative/enthusias-
tic/multitrack/production. 18 years’ experience. TY COOPER:
{712) 274-7474. (8/30)

Young, experienced sports talk/PBP talent seeks long-term
association with station committed to sports. GREG: (717}
626-1388. (8/30}

The parody man! Orlando talent with OM/PD/AT record in
CHR/AOR AC formats. Willing to relocate. DAVE TYLER:
(904) 344-5331. (8/30}

Fulltime overnight tatent at IL's largest CHR seeks better
hours. Prefer 6am to midnight. CHR/AQR/AC. (217)
674-3304. (8/30)

Fulitime overnight with two years’ experience seeks better
opportunities. Airshifts, newcasts, production, engineering.
AC/CHR/AOR. MEL: (609) 522-4531. (8/30)

Aggressive, promotions-minded P2 CHR pro-
gram director looking to move up. Programmed
top-rated station in the market for six straight
books! Inquiries: FAX (708) 359-7367 -or-
Mr. Thon Richards, P.O. Box 431, Park
Ridge, 1L 60068.

Seeking a chief engineer/air talent? 12-year pro with AM/FM
experience. Prefer FM rock airshift. ERIC: (219) 838-4979.
(8/23})

My sword isn’t as sharp as it used to be, but my pen is
mightier than ever. Writer for hire. (803) 771-8830.(8/23)

Seeking to make you a winner. Programming, production,
music, all formats welcome. Losers need not call. TOM: (203)
322-8631. (8/23}

Production veteran. Award-winner, razor sharp blade. Multi-
track, pipes, seeking Roanoke area. May consider top VA
markets. (703) 362-2515. {8/23)

Three-year Pittsburgh P1 ND available. Also one year of P3
experience. Good numbers. Will relocate. CHUCK: (412)
348-6289. (8/23)

Strong female personality willing to relocate. Three years’ on-
air/MD. Prefer AOR/CR/CHR in OH/NY/FL/CA. D.D. FOX:
(216} 466-7883. (8/23)

Talk show host/PD seeks station owner from AM or FM with
guts for the long haul. JOHN: (305) 561-1792. (8/23)

27-year major market veteran seeks AT/PD/management.
Will relocate for right opportunity. DICK POWER: (617)
848-4222. (8/23)

Battle-tested Country APD/AT seeks similar position in the
South. 12 years’ experience. Selector pro. JOHN: {803)
855-6843. (8/23)

Got the guts to try someone new? Recent coliege graduate
seeks FT/PT AOR/CR/CR/AC gig. GARY G.: (412) 327-4460.
(8/23)

POSITIONS SOUGHT

Pro newsman/copywriter, educated,

personality. Available for interviews
anytime in September. For details/

demo tape, phone me c/o Boye De
Mente, telephone: (602) 952-0163.

As a popular sociologist and sexologist who has appeared on
many shows, | seek a daily or weekly radio/TV show. DR.
ROGER LIBBY: {404) 892-8102. {8/23}

Talk PD/host. I'll create a solid news foundation and build ex-
citing talk on it. Major market experience. {205) 444-9813.
(8/23)

Hey Florida, NY CHR/Hot AC AT with 10 years’ medium
market experience seeks competitive, challenging airshift.
JEFF: (516) 935-2920. {8/23)

Copywriter with nearly two decades of proven experience
seeks to settle down. {803) 771-8830. (8/23)

19-yoar broadcast veteran seeks small to medium market gig
in Southern states. TX/TN/VA preferred. CW/AC/Oldies for-
mat. JAY: {313) 721-1540. (8/23)

I'm your valentine. Currently on two stations in Southern CA,
and experienced in Hot and Soft AC, Gold, Country. SHAUN
VALENTINE: (818} 789-6214. (8/23)

Sales promotions/creative production/copywriting/event
coordination. 11 years in programming management, 16 on-
arr. MARK HILL: {408} 688-5604. (8/23)

Prison radio station seeks service from all labels. CHR/Urban/
Dance/AQOR. Contact Kevin Messick for a playlist. (719)
395-2404, ext. 2437. (8/30)

NJ Full-Service outlet seeks creative motivated talk host. Po-
tential audience of 1M. T&R: Mike Anthony, Box 100, New
Brunswick, NJ 08903. (8/30)

R&R Opportunities
Display Advertising

DISPLAY: $60 per inch per week (maximum 35
words per inch including heading). Includes
generic border. Add Y2 inch and $30 if logo,
custom border or larger heading required.
BLIND BOX:$75 per inch per week(maximum
35 words per inch per week including heading,
box number and R&R's address). Add Y2 inch
and $37 if custom border or larger heading re-
quired. Rate includes generic border, box number
and postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritten on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: (213) 203-8727.
Visa, MC, AmEx accepted. Include name as it ap-
pears on credit card expiration date and phone
number. Blind box responses are sent to adver-
tisers every Thursday by first-class mail.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R
Opportunities, 1930 Century Park West, Los
Angeles, CA 90067. Fax: (213) 203-8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought

Deadline

To appear in the following week’s issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities
listings should be typewritten or printed on
8%" x 11°* company/station letterhead and are
accepted only by mali or fax: (213) 203-8727.
Address all 20-word ads to R&R Free Gppor-
tunities, 1930 Century Park West, Los Angeles,
CA 90067.

Free listings are on a space availability basic. only.
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WXYV/iBaltimore
Roy Sampson

S.0.8. BAND
STEVIE WONDER
GUY

MARIAH CAREY
Hottest:

LUTHER VANDROSS
LISA LISA
PHYLLIS HYMAN
VESTA

BEBE & CECE WINAN

WILD/Boston
Hill/Hall

STEVIE WONDER
MARIAH CAREY
JOHNNY GILL
DAMIAN DAME

G. KNIGHT w/ P. L
Hottest:

LUTHER VANDROSS
LISA LISA

COLOR ME BADD
HI FIVE

BOYZ IT MEN

WBLK/Buftalo
Roger Moore

none
Hottest:

VESTA

BEBE & CECE WINAN
GLADYS KNIGHT
SHIRLEY MURDOCK
LISA LISA

WBLS/New York
Mike Love

PHIL PERRY

SHABBA RANKS

G. KNIGHT w/ P. L
TONY TONI TONE
Hottest:

LISA LISA

VESTA
EX-GIRLFRIEND
CHUBB ROCK

KEITH WASHINGTON

WRKS/New York
Brown/Beasley

none

Hottest:

PEBBLES

VESTA

LISA LISA

HEAVY D & THE BOY
BEBE & CECE WINAN

0OC104/0Ocean City
Scott Jantzen

G. KNIGHT w/ P, L
DOO DOC BROWN
DAMIAN DAME
PRETTY IN PINK
GEORGIO

Hottest:

LISA LISA

LENNY KRAVITZ
TEVIN CAMPBELL
COLOR ME BADD
VANESSA WILLIAMS

WRKE/Ocean City
Quartarone/Mena

DIANA ROSS

SEAL

NAUGHTY BY NATURE
Hottest:

BEBE & CECE WINAN
LISA LISA

VESTA

PHYLLIS HYMAN
LUTHER VANDROSS

WUSL{Phlladelphia
Allan/Monet

STEVIE WONDER
DAMIAN DAME

G. KNIGHT w/ P. L
-TONY TONI TONE
Hottest:

TONY TERRY
STEVIE WONDER

HI FIVE

PEBBLES

JAZZY JEFF

WDAS/Philadelphia
Joe Tamburro

G. KNIGHT w/ P. L
TONY TONI TONE
PHIL PERRY

DIANA ROSS
SOUNDS OF BLACKNE
JON LUCIEN
NEWKIRK

MARGARET BELL
HELEN BRUNER
VOYCEBOXING
Hottest:

LUTHER VANDROSS
PHYLLIS HYMAN
LENNY KRAVITZ.
COLOR ME BADD
BEBE & CECE WINAN

WAMO/Pittsburgh
Dave/Goewey
MARIAH CAREY
DAMIAN DAME
STEVIE WONDER
S.0.8. BAND
DONNA SUMMER
GEORGIO

GETO BOYS
Hottest:

LISA LISA

BEBE & CECE WINAN
PEBBLES

COLOR ME BADD
VESTA

WKYS/Washington
Simpson/Diggs

G. KNIGHT w/ P. L
DE LA SOUL

RUDE BOYS
Hottest:

HEAVY D & THE BOY
PEABO BRYSON
LISA LISA

RIFF

BEBE & CECE WINAN

“WHUR/Washington
B.K. Kirkland

none
Hottest:

LISA LISA
NATALIE COLE w/NA
GLADYS KNIGHT
BRAND NEW HEAVIES
BEBE & CECE WINAN

WJIZ/Albeny
Don Alen

DAMIAN DAME
STEVIE WONDER
JODECL

ALTITUDE

Z'LOOKE

NICE & SMOOTH
RYTHM SYNDICATE
TONY TONI TONE
K.C.M,

G. KNIGHT w/ P. L
MARION MEADOWS
Hottest:

BEBE & CECE WINAN
LISA LISA

VESTA

LUTHER VANDROSS
KEITH WASHINGTON

KBCE/Alexandria
Donnie Taylor

JODECL

NATION FUNKTASIA
RONNIE DYSON f/VI
ALTITUDE

G. KNIGHT w/ P. L
SEAL

Hottest:

LISA LISA

BEBE & CECE WINAN
LUTHER VANDROSS
PHYLLIS HYMAN

B ANGIE B

WVEE/Atlanta
Roberts/Bacote

O'JAYS

ANOTHER BAD CREAT
SHABBA RANKS
Hottest:

VESTA

LUTHER VANDROSS
BEBE & CECE WINAN
BOYZ II MEN
COLOR ME BADD

WFXA/Augusta
Carl Conner

SHABBA RANKS
MARC NELSON

G. KNIGHT w/ P. L
RYTHM SYNDICATE
NATION FUNKTASIA
NICE & SMOOTH
LOUIS PRICE
Hottest:

BEBE & CECE WINAN
LUTHER VANDROSS
VESTA

LISA LISA

B ANGIE B

KQXL/Baton Rouge
Chris Clay

G. KNIGHT w/ P. L
MC LYTE

NATION FUNKTASIA
SEAL

TYCIE & WOODY
VOYCEBOXING
Hottest:

VESTA

BEBE & CECE WINAN
LUTHER VANDROSS
LISA LISA
PHYLLIS HYMAN

WXOK/Baton Rouge
Wallace/Morton

NATION FUNKTASIA
VOYCEBOXING
TICIE & WOODY
SEAL

Hottest:

BEBE & CECE WINAN
LISA LISA

BRAND NEW HEAVIES
EX-GIRLFRIEND
KARYN WHITE

WATV/BirmIngham
Ron January

MARIAH CAREY
BELL BIV DEVOE
STEVIE WONDER
RYTHM SYNDICATE
HONEYS

Hottest:

BEBE & CECE WINAN
LUTHER VANDROSS
LISA LISA

VESTA

PEBBLES

WENN/Birmingham
Donnell/Starr

DIANA ROSS

TONY TONI TONE
ALEX BUGNON

DONNA SUMMER

Y0 YO

LOUIS PRICE
SURFACE

NAUGHTY BY NATURE
Hottest:

BEBE & CECE WINAN
VESTA

B ANGIE B

BRAND NEW HEAVIES
DJ QUIX

WDXZ/Charleston
Jmmy Mack

JODECL

YO YO

GENE RICE

RUDE BOYS

SHEILA E

SHABBA RANKS
LARRY LARR
Hottest:

BEBE & CECE WINAN
LISA LISA

KEITH WASHINGTON
PRETTY IN PINK
LUTHER VANDROSS

293/Charleston
Clift Fletcher

TONY TONI TONE
TRACIE SPENCER
SMALL CHANGE
Hottest:

BEBE & CECE WINAN
LISA LISA

LUTHER VANDROSS
VESTA

PEABO BRYSON

WGCl/Chicago
James Alexander

WHITNEY HOUSTON
YO YO

QUEEN LATIFAH
LENNY KRAVITZ
Hottest:

PEABO BRYSON

BEBE & CECE WINAN
TONY TERRY

VESTA

LUTHER VANDROSS

WIZF{Cincinnatl
Lewis/Turner

RANCE ALLEN
S.0.S. BAND

TONY TONI TONE

G. KNIGHT w/ P. L
RUDE BOYS
Hottest:

VESTA

LISA LISA

BEBE & CECE WINAN
COLOR ME BADD
JIBRI WISE ONE

WZAK/Cleveland
TolliverfRush

G. KNIGHT w/ P, L
PHIL PERRY
VOYCEBOXING

MC LYTE

NATION FUNKTASIA
Hottest:

VESTA

B ANGIE B

BEBE & CECE WINAN
LISA LISA

0'JAYS

WVKOI/Columbus
K.C. Jones

STEVIE WONDER
EX-GIRLFRIEND
BOYZ II MEN
MARIAH CAREY
Hottest:

VESTA

PHYLLIS HYMAN
BRAND NEW HEAVIES
BEBE & CECE WINAN
LUTHER VANDROSS

WJLB/Detroit
Steve Hegwood

Z'LOOKE

LONNIE GORDON
DAMIAN DAME

MC LYTE

NATION FUNKTASIA
QUEEN LATIFAH
HONEYS

Hottest:

BEBE & CECE WINAN
VESTA

LISA LISA
PHYLLIS HYMAN
LUTHER VANDROSS

WDZZ/Flint
Kris McClendon

DAMIAN DAME

YO YO

SALT & PEPA

LISA F1SCHER
RUDE BOYS

G. KNIGHT w/ P. L
Hottest:

BEBE & CECE WINAN
LISA LISA

VESTA

TEVIN CAMPBELL
LUTHER VANDROSS

WJIFX/Ft. Wayne
Kelly Carson

EX-GIRLFRIEND
LOUIS PRICE

LE GENT

GUY

RYTHM SYNDICATE
ZIGGY MARLEY

RUDE BOYS

JON LUCIEN
MARGARET BELL
ESCOFFERYS

CHRIS WALKER

THE RHYTHM
LEADERS OF THE NE
NATION FUNKTASIA
Hottest:

VESTA

LISA LISA

RIFF

NATALIE COLE w/NA
LUTHER VANDROSS

WTLClIndianapolis

WTLZ/Saginaw

BELL BIV DEVOE
STEVIE WONDER
Z'LOCKE

DONNA SUMMER
LONNIE GORDON
DIANA ROSS
Hottest:

BEBE & CECE WINAN
LISA LISA

VESTA

LUTHER VANDROSS
BRAND NEW HEAVIES

KPRS/Kansas City
King/Wonder

none

Hottest:

BEBE & CECE WINAN
VESTA

LISA LISA
GLADYS KNIGHT
BRAND NEW HEAVIES

WNOViMilwaukee
Ernie G.

DAMIAN DAME

G. KNIGHT w/ P, L
NATION FUNKTASIA
SOUL FAMILY SENSA
MARION MEADOWS
TYCIE & WOODY

Hot test:

VESTA

LISA LISA

BEBE & CECE WINAN
HEAVY D & THE BOY
B ANGIE B

WMVP/Milwaukee
Blily Young

BOYZ II MEN
VANESSA WILLIAMS
ALTITUDE
VOYCEBOXING
DIANA ROSS
CHRIS WALKER
Hottest:

VESTA

BEBE & CECE WINAN
B ANGIE 8

KEITH WASHINGTON
LUTHER VANDROSS

Crockett/Lamptey

G. KNIGHT w/ P. L
CECE ROGERS
LONNIE GORDON
VOYCEBOXING
Z'LOCKE

NATURAL SELECTION
NAUGHTY BY NATURE
GARY TAYLOR
NATION FUNKTASIA
Hottest:

BEBE & CECE WINAN
LUTHER VANDROSS
PHYLLIS HYMAN
EX-GIRLFRIEND
WHITNEY HOUSTON

KMJM/St. Louis
Atkins/Wynter

DONNA SUMMER
SHABBA RANKS
MARGARET BELL
Hottest:

VESTA

BEBE & CECE WINAN
LISA LISA
PHYLLIS HYMAN
EX-GIRLFRIEND

WVOI/Toledo
Casey McMichaels

none

Hottest:

GLADYS KNIGHT
BEBE & CECE WINAN
PEBBLES

VESTA

HEAVY D & THE BOY

KBUZ/Wichita
James McFadden

G. KNIGHT w/ P. L
BOYZ II MEN

SMALL CHANGE

RUDE BOYS

RYTHM SYNDICATE
Hottest:

VESTA

BEBE & CECE WINAN
LUTHER VANDROSS
LISA LISA

PHYLLLS HYMAN

WUJIM/Charleston
Allen/Jackson

G. KNIGHT w/ P. L
ESCOFFERYS

DREAD FLIMSTONE
RUDE BOYS

KID'N PLAY
Hottest:

BEBE & CECE WINAN
TEVIN CAMPBELL
BRAND NEW HEAVIES
KEITH WASHINGTON
LUTHER VANDROSS

WPEG/Charlotte
Saunders/Darcell

8.0.3. BAND
KID'N PLAY
Hottest:

VESTA

LISA LISA

BEBE & CECE WINAN
LUTHER VANDROSS
EX-GIRLFRIEND

W JTTiChattancoga
Landecker/Rankin

DIANA ROSS

SYBIL

JODECT

G. KNIGHT w/ P. L
SOULED OUT

RUDE BOYS

ERIC GABLE
Hottest:

VESTA

BEBE & CECE WINAN
LISA LISA

LUTHER VANDROSS
PHYLLIS HYMAN

WWDM/Columbia
Andre Carson

G. KNIGHT w/ P. L
SPECIAL GENERATIO
GENE RICE
Hottest:

COLOR ME BADD

B ANGIE B

BEBE & CECE WINAN
BOYZ II MEN

KEITH WASHINGTON

WAGHIColumbus
Darrell J. Smith

G. KNIGHT w/ P. L
BELL BIV DEVOE
RYTHM SYNDICATE
GARY TAYLOR

NICE & SMOOTH
VOYCEBOXING
Hottest:

BEBE & CECE WINAN
VESTA

GEORGIO

LISA LISA

PRINCE

WFXE/Columbus
Phillp David March

DONNA SUMMER
NATION FUNKTASIA
NICE & SMOOTH
RYTHM SYNDICATE
MILES JAYE

G. KNIGHT w/ P. L
SHABBA RANKS
Hottest:

VESTA

BEBE & CECE WINAN
LISA LISA

B ANGIE B
PHYLLIS HYMAN

K104/Dallas-Ft. Worth
AverylAnderson

SMALL CHANGE

G. KNIGHT w/ P. L
ZIGGY MARLEY
STEVIE WONDER
LARRY LARR

MILES JAYE

DONNA SUMMER
Hottest:

BEBE & CECE WINAN
B ANGIE B

VESTA

WHITNEY HOUSTON
LUTHER VANDROSS

KJMZ/Dallas-Ft. Worth
Casey/Jammer

BELL BIV DEVOE
QUEEN LATIFAH
O'JAYS

LISA FISCHER
Hottest:

LISA L1SA
DIGITAL UNDERGROU
LUTHER VANDROSS
HI FIVE

LEVERT

WZFX/Fayetteville
Phil Allen

JODECT

JOHNNY GILL

G. KNIGHT w/ P. L
GEORGIO

BETTY WRIGHT
Hottest:

BEBE & CECE WINAN
GLADYS KNIGHT
LISA LISA

VESTA

LUTHER VANDROSS

WQMG/Greensboro
Sam Weaver

G. KNIGHT w/ P. L
DONNA SUMMER
DAMIAN DAME
NEWKIRK

GUY

DE LA SOoUL
LARRY LARR
Hottest:

LISA LISA
VESTA

LUTHER VANDROSS
TEVIN CAMPBELL
PHYLLIS HYMAN

Z104/Greenville
Waiker/Vaientine

none
Hottest:

BEBE & CECE WINAN
PHYLLIS HYMAN
LUTHER VANDROSS
BRAND NEW HEAVIES
RIFF

KMJQ/Houston
Atkins/Reynolds

ALEX BUGNON
MARIAH CAREY
JODECL

BIZ MARKIE

Y0 YO

JOHNNY GILL

GENE RICE

G. KNIGHT w/ P. L
QUEEN LATIFAH
DONNA SUMMER
SURFACE

LARRY LARR
JENNIFER HOLLIDAY
TRACIE SPENCER
S.0.3. BAND
Hottest:

LISA LISA

BRAND NEW HEAVIES
COLOR ME BADD
LUTHER VANDROSS
PHYLLIS HYMAN

WEUP/Huntsville
Steve Murry

G. KNIGHT w/ P. L
CHRIS WALKER

SEAL

VOYCEBOXING
NATION FUNKTASIA
SQUL FAMILY SENSA
CECE ROGERS

TONY TONI TONE
DIANA ROSS
Hottest:

VESTA

BEBE & CECE WINAN
PHYLLIS HYMAN
LUTHER VANDROSS
LISA LISA

WMl Jackson
Todd/Jones

0' JAYS

QUEEN LATIFAH
LONNIE GORDON
GENE RICE

COLOR ME BADD

MC LYTE

ANOTHER BAD CREAT
GUY

Hottest:

BEBE & CECE WINAN
PEBBLES

B ANGIE B
JENNIFER HOLLIDAY
VESTA

WHJX/Jacksonville
Young/Melvin

BOYZ II MEN

ALEX BUGNON
NAUGHTY BY NATURE
RUDE BOYS

NATION FUNKTASIA
Z'LOOKE

Hottest:

LISA LISA

BEBE & CECE WINAN
VESTA

NATALIE COLE w/NA
PHYLLIS HYMAN

KliZiKitleen
Jimi Carrow

BIZ MARKIE
LARRY LARR
RUDE BOYS
RYTHM SYNDICATE
BOYZ II MEN
DAMIAN DAME
GuY

RANCE ALLEN

GARY TAYLOR
Hottest:

BEBE & CECE WINAN
LISA LISA

VESTA

GLADYS KNIGHT
BRAND NEW HEAVIES

KFXZiLatayette
Harrlson/Byrd

AFRIKA BAMBAATAA
RONNIE DYSON f/VI
G. KNIGHT w/ P. L
ALTITUDE

MC LYTE

Hottest:

BEBE & CECE WINAN
VESTA

BRAND NEW HEAVIES
B ANGIE B
PHYLLIS HYMAN

KXZZ/Lake Charles
Rob Neal

JOHNNY GILL

YO YO

GARY TAYLOR
MARKY MARK & THE
FREDDIE JACKSON
STEVIE WONDER
DAMIAN DAME
TYCIE & WOODY
RYTHM SYNDICATE
SMALL CHANGE
RUDE BOYS
MARIAH CAREY
Hottest:

LISA LISA

BEBE & CECE WINAN
VESTA

KEITH WASHINGTON
LUTHER VANDROSS

WQIS/Laurel
Ron Davis

MILES JAYE
MARIAH CAREY
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