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Whether or rot you're
heading to the NAB
convention, this information-
packed preview section is
must reading. Among the
features:
® Interview with Radio Board
Chairman Dick Novik
® Tips on the hottest panels
®DAB from A-Z
® Summer promotion review
® Exhibit halt highlights
®Radio insider’s guide to
San Francisco
Begins Page 36

MOR FOR THE ’90s

Many MOR stations — Traditional,
Big Band, Nostalgia, Easy Listening
— are caught in a demographic
dilemma. Consultant Steve Warren

explains what the format must do to

effectively compete in the
contemporary marketplace.
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THE FIVE-PERCENT
SOLUTION

The results of a salary survey show
pay raises averaging 5.2% in '92.
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IN THE NEWS THIS WEEK

#Bill Benns GM, Mike Alexander
GSM at WMYG/Pittsburgh

% Mike Kakoyiannis forms
Odyssey Broadcasting

@ Ritch Bloom VP/Nat'| Promo
at Capitol

#Meg DeLone GM at WEAZ/Philly

# Gary Fries Prez at RAB

@ Jay Kelly PD at
KQQL/Minneapolis

# WXMX/Columbus goes Country;
Rob Ellis PD

% Craig Stevens PD at
WCKW/New Orleans

#Mac McClennahan PD at
KMMX/San Antonio

% Lee Coleman PD, Scott
Blaisdale OM at KIKl/Honolulu

% Mark Burns PD at
WCTK/Providence

# Tom Jacksom GM/PD
at WKZL/Greensboro

& Tim Maranville PD at
KUFX/San Jose
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Rose, Bongarten
Head KPWR, WFAN

Newmark, Meier Exit; Cost Savings Cited

Indianapolis-based Emmis
Broadcasting, taking advant-
age of the opportunity to “de-
layer and streamline the man-
agement of the company,” fur-
loughed two of its general man-
agers and replaced them with
corporate executives.

KPWR (Power 106)/Los An-
geles VP/GM Phil Newmark
and WFAN/New York VP/GM
Scott Meier have left their re-
spective stations. Emmis Radio

Buffalo AOR Programs Competitor

Buffalo’s two rival AORs —
Rich Communications’ WGR-

FM (97 Rock) and Metroplex -

Communications’ WUFX (The
Fox) — signed a five-year local
marketing agreement (LMA)
Tuesday (9/3), creating “The
Rock Network.” Under the
deal, which was arranged by
broker Gary Stevens, Rich will
handle both programming and
sales for the Fox, whose format
will remain intact.

Fox Business Manager Terry
Lucasik has been upped to Sta-
tion Manager; virtually every-
one else at the station was fired,
including GM Peter Coughlin
and PD Ralph Cipolla. The Fox
on-air staff was promptly hired
by Rich, along with its news and
promotion directors, and Rich
is. interviewing former Fox
sales staffers for possible posi-
tions with the Network.

Rich plans to hire a new PD
for the Fox, according to Exec.
VP/GM Jim Meltzer. WGR-FM
MD Bob Richards will handle
programming duties in the in-
terim.

el

ABC, ESPN
Form Net

The ABC Radio Network and
ESPN have formed a joint ven-
ture to create the ESPN Radio
Network. Officials said the new
service has commitments from
25 stations in the top 50 markets
so far and plans to begin feeding
programming in early January
1992.

According to an ABC repre-
sentative, the new network will
operate from 6pm-lam on Sat-
urday and Sunday evenings,
and from 7am-9am on Sunday
mornings. Company officials ul-
timately expect to provide 24
hours of programming each
day.

The network will originate
from ESPN'’s Bristol, CT head-
quarters; ABC will provide af-
filiate support and ad sales. Cap
Cities/ABC is an 80% owner of
ESPN.

ABC/ESPN/See Page 34

Buffalo Tale

® Rival stations form
‘The Rock Network’

® WUFX on-air staff
retained

@ Stations remain
competitors

® Listeners will ‘hear
no difterence’

‘Superstation’

“Although listeners will hear
no difference, this agreement
will create for advertisers a
superstation that will reach a
larger share of key target audi-
ences than any other single sta-
tion in the market,” remarked
Metroplex Chairman Norman

| Unique LMA Allows WGR-FM To Supervise WUFX’s Music

Wain, who first proposed the
deal in late May. “This guaran-
tees the long-term visibility of
the Fox and gives local adver-
tisers more bang for the buck.”

Meltzer said Rich was per-
suaded to enter the LMA be-
cause “it makes good business
sense, assures the Fox will re-
main a strong presence in the
marketplace under local man-
agement, and guarantees lis-
teners will continue to have a
choice between two rock radio
formats.

Despite the new arrange-
ment, Meltzer insisted the sta-
tions are “still rivals. Both are
trying to build their individual
audiences, and I've got aggres-
sive bonus plans for both air-
staffs.”

ROCK NETWORHK/See Page 34

Radio Plays Key Role

In Hispanic Target Ads

Command, Tichenor To Link Up For
Spanish-Language Programming Veniure

America’s growing Hispanic
population can only be reached
through targeted marketing,
according to an Interep re-
search report. And to effective-
ly cover the Hispanic market,
English-language as well as
Spanish-language radio stations
must be used.

“You definitely need to target
[Hispanic listeners] specifically
in English,” said report editor
Debbie Mitchell, Research
Manager for Interep’s Durpetti
& Associates. Her report found
that Hispanics are proud of
their heritage and respond to
messages that identify with
their cultural roots.

Listening habits also change
with age, Mitchell said.
“Younger Hispanics tend to lis-
ten to English-language radio,
particularly CHR.” She cited
KPWR/Los Angeles as an ex-
ample of an English station
with a heavy Hispanic listener
core. But Mitchell noted that
young Hispanics also listen to

Spanish radio and increasingly
shift to Spanish programming
as they grow older, beginning
from about 25 years of age.
“Eventually they turn to
Spanish-language radio be-
cause they want to return to
their roots,” she said.

Spanish Net Bows

Interep’s study, part of its Ra-
dio 2000 marketing series, noted
that the U.S. Hispanic popula-
tion grew by 53.4% over the past
decade, hitting 22.4 million.
Growth over the next two dec-
ades is projected at 71.9%,
which translates to 38.5 million
— nearly 13% of the U.S. popu-
lation.

In a related story, Command
Communications and Tichenor
Media System armounced they
will jointly produce and syn-
dicate Spanish-language radio
programs under the Spanish
Entertainment Network ban-
ner.

\ %5/

Doyle Rose Randy Bongarten

Division President Doyle Rose
will relocate to L.A. and man-
age Power 106, while Exec. VP
Randy Bongarten will take on
the management of WFAN.

“This move is in no way a re-
flection on the fine job and num-
erous contributions made by
both Phil and Scott,” noted Em-
mis President Steve Crane.
“These changes are being made
to help Emmis compete on a
more cost-effective basis in to-
day’s economic environment.”

WFAN GSM Jeel Hollander
was named Station Manager,
while PD Mark Mason was pro-
moted to OM. No eother changes
at KPWR were announced.

Trying Conditions
Emmis — like many other ra-
dio operators of late — is facing
trying economic conditions. In
the last two years, the company
EMMIS/See Page 34

Ehrlich VP/GM
At Columbia

Nine-year
Columbia
Records vet
Fred Ehrlich
) has been
named VP/
¢ GM for the la-
bel, super-
vising mar-
keting, sales,
video, fi-
& nance/admin-
Fred Ehrlich  :stration, and
publicity functions. He’ll also be
involved with A&R and promo-
tion as well as with Columbia’s
Def Jam/RAL venture.

“For the past two years, Fred
has assisted me at every stage
of the reorganizazion of the Co-
lumbia label,” said President
Don Ienner. “As I continue to
focus greater attention on our
artists and their music, as well
as other aspects of the com-
pany’s growth and expansion,
my confidence in Fred’s ability
to help run the shop with me
and the departrment heads is
stronger than ever.”

Ehrlich joined CBS as a col-
lege rep. He later advanced to
Director/Special Projects and
Columbia Director/Planning &
Administration, and was named
VP last year.

AOR'’s Michigan Monsters rage s0

Www.anManradiohistorv.com
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Benns GM, Alexander
GSM At AOR WMYG

WMYG (97 Rock)/Fittsburgh co-
owner Bill Benns has assumed GM
duties at the ACR and upped AE
Mike Alexander to GSM. The
moves follow the resignations of
longtime GM Stu Cohen and GSM
Paulette Cohen, who are relocating
to Virginia Beach. Stu Cohen has
accepted an executive position at a
Norfolk advertising agency.

Kakoyiannis
On Odyssey

Ex-Westwood One executive Mi-
chael Kakoyiannis has formed Od-
yssey Broadcasting Inc., seeking
radio acquisitions in the top 30
markets. The New York-based
firm has retained investment
bankers L.N. Gamble & Associates
Inc. to arrange financing and assist
with transactions.

“Odyssey Broadcasting repre-
sents my enthusiasm and commit-
ment that the decade of the "90s will
be a return to fundamental oper-
ating values, with the emphasis on
station management and person-
nel,” Kakoyiannis said.

Kakoyiannis left Westwood One
earlier this year after heading the
company’s Station Operations

KAKOYIANNIS/See Page 34

Bloom Named
Capltol VP/Promo

Capitol Rec-
ords Sr. Direc-
tor/National
Promotion
Ritch Bloom
has been pro-
moted to VP/
National Pro-
motion at the
label.

‘““Ritch has
MR earned this pro-
Ritch Bloom motion,” said
Sr. VP/Promotion John Fagot.
“He has matured as an executive
and as an individual, his people
skills are unparalleled, and he has
worked hard to become an ex-
cellent administrator.”

Noted Bloom, “Capitol has en-

BLOOM'See Page 34

In addition, 97 Rock has filled its
morning vacancy by hiring former
WFLZ (Power Pig)/Tampa morn-
ing man Dr. Don Carpenter. For-
mer 97 Rock morning co-host Jim-
my Roach landed the morning gig
at crosstown Country WDSY last
week.

“It's my intention to do the job
indefinitely,” Benns said. “We’ve
had enough changes already, and
I’d like to let things settle down.”
Commenting on Alexander, Benns
remarked, “Mike’s been with us
several years and wanted an op-
portunity to try the GSM job. So
we're going to give it a shot.”

High-Profile
Guitarists

EMF riffslinger lan Dench (I) goes
nose to nose with former Doors
fretgrinder Robbie Krieger after
EMF’s performance at the
Hollywood Palladium.

Katz Study: Soft AC
Targets Affluent Audience

Researchers Say EZ Defections Coming To An End

Many B/EZ stations have been
switching to Soft AC in an attempt
to target the tastes of an aging, yet
affluent generation, according to a
Katz Radio Group study. But KRG
researchers also say the trend is
nearly at an end.

“Research and marketing are
the keys to making the Soft AC
switch work,” said Katz Research
Analyst Hilary White, chief author
of the study. But her report also
found that some stations benefited
from being the first to fill the mar-
ket niche: “Many markets now of-
fer no 55+ music alternative on
FM, leading to an older skew for
Soft AC stations that garner this
audience by default,” said White.

KRG found that Soft AC stations
have posted significant gains in
older demos cver the past five
years, as measured by the relative
average quarter-hour composition
of their audiences. Since 1986 the
proportion of listening among
45-54s rose 12.1%-18.4%; 5.2%-
10.7% for 55-64s; and 2.9%-9.9% for
65+. Meanwhile, the number of
Soft AC stations in Arbitron-rated
markets climbed from 110 in 1987
to 140 in '91. Over the same period,
the number of B/EZ stations drop-
ped from 193 to 98.

Shares Flattening

KRG calculated that Soft AC
commanded a 6.1 AQH share for

all markets in spring 1991. That’s
the product of several years of au-
dience gains, although exact com-
parisons aren't possible since
many markets had no Soft ACs to
measure just a few years ago.
KATZ/See Page 34

RAB Names
Fries President

Veteran radio
executive Gary
Fries has been
selected as
President/CEO
of the Radio Ad-
vertising Bur-
eau. Fries, who
starts his new
assignment at
| the beginning of

¢ October, topped
Gary Fries a field of more
than 50 candidates to succeed War-
ren Potash, who resigned earlier
this year.

“Gary has spent his entire pro-
fessional life on the front lines of
the radio industry as a salesperson,
sales manager, GM, group head,
and most recently as a network
president,?” said RAB Board Chair-
man Rick Buckley. ‘“He has exten-
sive firsthand sales experience in

FRIES/See Page 34

Badd As Goild

Color Me Badd received gold and double platinum plagues for their Giant debut LP (“C.M.B.”) and single (“I Wanna
Sex You Up”), respectively. Celebrating the feat at WEA'’s national sales meeting in Chicago are (I-r) Giant's Cassan-
dra Mills, Tony Rice and owner Irving Azoff, WEA Sr. VP Fran Aliberte, the band’s Mark Calderon, Giant President
Charlie Minor, the band's Sam Watters, Giant's Ray Carlton, CMB's Kevin Thornton, Warner Bros. Sr. VP Ray Harris,
Giant’s John Erodey, WEA Exec. VP George Rossi, the band’s Bryan Abrams, WEA President Henry Droz, Giant's
Susan Markheim, and WEA VP Ornetta Barber Dickerson.

SEPTEMBER 6, 1991
COUNTRY NAME GAME

T. Graham Brown, Sawyer Brown, Jann

Browne, Marty Brown — are similar

names

confusing Country radio listeners? Is it cause

for concern?

Page 72
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House Plans DAB Hearing

Congress is poised to jump into the DAB game. A
House hearing is planned for late this year, but the Senate
is taking a wait-and-see attitude while the radio industry

wrangles with DAB.

House Telecommunications Sub-
committee Senior Counsel Larry
Irving told R&R that Chairman Ed
Markey (D-MA) wants to schedule
an informational hearing on DAB
in October or November. “There’s
no expectation that it will necessar-
ily lead to a bill, nor is it clear that
one is needed,” said Irving, adding
that Rep. Markey “just wants to
get members familiar with DAB.”

On the other side of Capitol Hill,
Senate Communications Subcom-
mittee Chairman Daniel Inouye
(D-HI) isn’t in any hurry to dive in-
to the DAB pool. Staff Counsel Toni
Cook said DAB “seems to be an is-
sue the industry is working on.”
She said the Senate panel is active-

ly monitoring DAB developments,
but is “not inclined to meddle’’ un-
less it sees problems developing.

NAB Shift Applauded

Broadcasters angered by NAB's
support of an L-band DAB alloca-
tion appear to be happier with the
association’s recent moves to em-
brace in-band alternatives. The
NAB’s DAB Task Force heard
from three inband system de-
signers at its last meeting and said
it encouraged their efforts.

“I'm glad to see [NAB’s] posi-
tion has softened,” said Voyager
Group President Jack McCarthy —
one of at least 44 group heads or
station owners who wrote to the
FCC in opposition to the associa-

tion’s L-band stance. Although he
prefers in-band DAB, McCarthy
said it was OK with him for the
NAB to continue negotiations with
Eureka system developers. “They
should keep all of their options
Omn-”

“Clearly [NAB'’s] willingness to
consider something other than Eu-
reka is a big, big plus,” said H&D
Broadcast Group President Barry
Dickstein. Even so, he said, the
group is “only halfway to where it
needs to be” since it’s still support-
ing L-band, which Dickstein said
he is “dead set against.” Tate
Communications President Har-
vey Tate complained that the NAB
still appears to be focus technical
issues, while he wants more atten-
tion paid to the economic impact
DAB could have on existing broad-
casters. “I'm afraid we could all be
wiped out,” he said.

Majority Of Broadcasters
Oppose Current HLT Rules

An increasing number of radio broadcasters have
been telling federal bank regulators they should trash HLT
rules for radio lending. So far no one has had a kind word
to say about the current guidelines, which classify many
loans to cash flow-based media businesses as highly lev-

eraged transactions.

As reported last week (R&R
8/30), the three federal agencies in-
volved in banking regulation — the
Comptroller of the Currency, Fed-
eral Deposit Insurance Corpora-
tion, and the Federal Reserve
Board — have extended the dead-
line for filing comments to Septem-
ber 23. (See R&R 8/16 for ad-
dresses.)

“No single act has been more
damaging to the radio industry
than the invocation of rules concer-
ning HLTS,” wrote WKOC/Virginia
Beach, VA President Paul Lucci.
He complained that after 25 years

as a radio broadcaster and station
owner, he’s “witnessed financiers
who, threatened with onerous re-
classification of HLT loans, sud-
denly treated me and my industry
as if we had a pox.”

Lending ‘Meltdown’

MacDonald Broadcasting Sr. VP
Patricia MacDonald Garber told
the regulators HLT rules have
caused a “meltdown” of available
radio lending that “has all but
halted trading and is jeopardizing
the health of many current licen-
sees.” And Jacor Communications
Chairman Terry Jacobs complain-

accept the case?

That question surfaced foliowing
afederal appeals court's refusal last
week to reconsider its decision that
a fulltime ban on indecent broad-
cast material is unconstitutional.
Sources familiar with the case said
it's difficult to know whether the Su-
preme Court will review the issue.
“This isn't a case where there's a
conflict between two appeals court
decisions or between a Supreme
Court ruling and an appeals court
decision,” said a source close to
the proceeding.

Constitutional scholar and former

- FCC General Counsei Bruce Fein
_ believes the justices will feel com-
pelled to take up the case, how-

Smut Ban: A Fit Topic
For The Supreme Court?

The FCC is expected to ask the Supreme Court to rule
on the constitutionality of the Commission's proposed ban
on broadcast indecency. The question is: Will the justices

ever, because the indecency ban
was dictated by an act of Con-
gress. “l don't think the [Supreme]
Court would be comfortabie allow-
ing a law that bears the congres-
sional imprimatur to take a tumble at
the hands of a lower federal court,”
he said.

NAB General Counsel Jeft Bau-
mann speculated that the current
Supreme Court, with Its conserva-
tive bent, may be interested in ad-
dressing the indecency issue itself.
Baumann said although broad-
casters could benefit if the case
resulted in a clearer definition of in-
decency, the industry probably
would be better off if the high court

chooses not to hear the case.

ed that his bankers have “become
conservative to the extreme; they
have made life and business al-
most impossible for us.”

“Quality broadcasters are going
bankrupt because of the current
rules,” said Degree Communica-
tions owner Kent Burkhart. “Pres-
ently, there are more bhankruptcy
problems in broadcasting than all
other years combined!” He con-
cluded with an impassioned plea to
“please terminate HLT so the
broadcasting industry can
survive.” Voyager Group Presi-
dent Jack McCarthy said the reces-
sion has caused “a temporary de-
cline in broadcast advertising rev-
enues,” but added HLT rules have
had a greater impact, resulting in a
“dearth of capital” for the indus-
try.

Interep and EBE Communica-
tions L.P. told the regulators “ma-
jor broadcast-lender banks are re-
ducing or fully eliminating broad-
cast loans and departments from
their portfolios,” citing Ameritrust
and Marine Midland Bank as two
examples. Other broadcasters
making recent filings urging HLT
rule changes included Susquehan-
na, Multimedia, Cox, and Barden
Communications.

Struggling UPI Calls
On Employees For Help

Saying it needs ‘‘some
flexibility” as it struggles to
right itself, bankrupt
United Press International
this week asked its be-
leaguered employees for
continued wage concessions
and relaxation of numerous
work rules.

Continued on Page 9
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Gaylord Goes Public

klahoma City media tycoon Eddie Gaylord has re-

organized his holdings and plans to seek a New

York Stock Exchange listing for the newiy formed
Gaylord Entertainment Co, The company has filed plans
with the SEC to sell 10.35 million shares of common stock
to raise as much as $227.7 million.

Gaylord Entertainment, to be based in Nashville and headed by CEO
E.W. “Bud’ Wendell, plans to use the money to pare down long-term
debt totaling $565.5 miliion. The company, which posted a profit of $6.5
million on sales of $580.2 million last year, owns jewels such as Opryland
USA, the Grand Ole Opry, the Nashville Network, Country Music Televi-
slon, WKY/Oklahoma City, WSM-AM & FM/Nashville, and several TV sta-
tions. The properties previously were owned by Gaylord Broadcasting
Corp. or Oklahoma Publishing Co., two privately held enterprises.

The stock offering will be managed by First Boston, which plans to of-
fer 1.35 million shares to international investors through a syndicate head-
ed by Credit Suisse First Boston Ltd.

Citadel Gets Price Right

ritz Beesemeyer may have decided the nearly $13
million price is right to buy nine stations from Salt
Lake City media mogul John Price.

At presstime Tuesday night (9/3), financiers were buzzing that a deal
was imminent for Beesemeyer’s Phoenix-based Citadel Broadcasting to
acquire KOOK & KBEE/Modesto, CA; KQMS & KSHA/Redding, CA;
KHEZ/Boise; KROW & KNEV/Reno; and KGA & KDRK/Spokane.

Price Broadcasting is expected to retain WOMG-AM & FM/Columbia,
SC and fiagship KUTR & KCPX/Salt Lake City. Beesemeyer and Price
couldn't be reached for comment, and Communications Equity Associ-
ates broker Glenn Serafin wouldn’t comment.

Elsewhere in American radio this week:

¢ Despite the dismal deal climate, H.B. LaRue & Co. dealmaker Mike
Bergner has jumped ship to hang his own media brokerage shingle. Berg-
ner & Co. will focus on traditional brokerage and equity financing, not re-
structurings.

* WZAZ-AM & FM/Jacksonville, FL is on the block following a loan
default and bankruptcy. Trustee Thomas Baumer needs at least $1.85
million to make creditor Citizens & Southern Bank whole.

‘* Receiver Bruce Wilson is officially entertaining offers for Hoker
Broadcasting's WDFX/Detroit foliowing its $11.9 million loan default in-
volving Heller Financial and Barclays Business Credit. Another receiver,
L. Winston Lee, is shopping WANS & WWMM/Anderson, SC after Kent
Burkhart's Degree Communications defaulted on Greyhound
Financial's $4 million loan.

¢ |daho Broadcasting Co. CEO John Mattus has objected to a pro-
posed involuntary transfer of his KLC/INampa (Boise), ID. A previous
owner, First National Broadcasting Corp., recently received a iocal court
order allowing it to take back the station after complaining that 1BC
defaulted on a $375,000 promissory note. Mattus has told the FCC he
never received notice of the lawsuit and is taking steps to have the court
action set aside.

¢ WJCCINorfolk, MA has gone dark after IRS agents seized its broad-
cast equipment because of tax delinquencies owed by licensee Caroline
Broadcasting Co.

¢ An Indiana court has ordered receiver Wllliam Rice to sell WYTL &
WPFR/Terre Haute after it ruled that Stewart Freeman's Power Rock
Broadcasting had defaulted on a $215,797 loan from Merchants Na-
tional Bank. The court also ordered that financial claims of the Oak Ridge
Boys will take a back seat to those of the bank.
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We can
save your
asse

} Now you can add $200,000 - $2,000,000 to your cash flow.
P> 24 hour Hot AC by satellite.

P> Designed to win in major markets.

P> All proven top ten market talent.

For market availability and information on how you can substantially cut expenses instantly
while becoming a market leader, contact Dan Forth at once at Superadio Networks: (212) 302-1100.

It's happening now. Lock up your market before a competitor locks you out.

©

THE MOST POWERFUL PROGRAMMING ON THE PLANET

www.americanradiohistorv.com
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RADIO BUSINESS

TRANSACTIONS

Willis Takes Tidewater
In $1.23 Million FM Deal

Great Electric Cashes California Combo For $1.1 Million

S [

WTZR/Moyock, NC-
Chesapeake, VA
PRICE: $1.23 million
TERMS: Asset sale
BUYER: Bishop L.E. Willis of Norfolk.
Willis owns or operates 24 radio sta-
tions, including WOWI{/Norfolk. He re-
cently announced plans to buy WCLN-
AM & FM/Clinton, NC and WV VY/Grif-
ton, NC.

SELLER: American Eagle Communi-
cations Inc., headed by John Broom-
field

FREQUENCY: 92.1 MHz
POWER: 3kw at 300 feet

FORMAT: AOR
BROKER: Ron Hickman of Hickman
Associates

COMMENT: This station has FCC ap-
proval for a B1 upgrade.

- TR
Defuniak Communications
Stations

PRICE: No cash consideration for 50%
TERMS: Stock transfer in exchange for
release of liability from debts owed by
the corporation

BUYER: Robert Schumann of Bing-
hamton, NY. He currently owns 50%
of the licensee.

SELLER: Arthur Dees of Seagrove
Beach, FL is transferring his 50%
stake in Defuniak Communications
inc.

WJGC/Jacksonville
FREQUENCY: 1530 kHz
POWER: 50kw daytimer
FORMAT: Religious

WJFClJetferson City, TN
FREQUENCY: 1480 kHz

POWER: 500 watts day/34 watts night
FORMAT: Religious

WNOX/Knoxville
FREQUENCY: 99.3 MHz
POWER: 690 watts at 653 feet
FORMAT: Country

PRICE: $1,145,653

TERMS: Asset sale

BUYER: Blackhawk Communications
Inc., headed by President Roger Blae-
mire

SELLER: Great Electric Communica-
tions Inc., owned by C. Andrew What-
ley and Mike Reichert. They also own
KSBL/Carpinteria (Santa Barbara),
CA.

FREQUENCY: 1440 kHz; 99.1 MHz
POWER: 5kw day/1kw night; 2.3kw at
1906 feet

FORMAT: News/Talk; CHR

BROKER: William A. Exline Inc.

2/8/91

3/129/91

To date in 1991

we are pleased to announce

over $30 lllﬂli()ll in
CLOSES

KZ0U AM-FM

Little Rock, AR
Encore Communications LP to GHB Broadcasting

WF YR-F M Chicago, IL

Summit Communications to Major Broadcasting
(At $19-million, the largest individual sale of a radio property to date 1991)

711891 KBFM McAllen, TX
Encore Communications LP to May Broadcasting
8/7/91 WZNY-FM Augusta, GA

Arrow Communications te Benchmark Communications

A B Lo K,
M Breokows

TRANSACTIONS AT A GLANCE

1991 Deals To Date:

$467,228,376
(Last Year: $796, 086,918)
Total Stations Traded This Year: .. ... ... 715

(Last Year: 892)
This Week’s Action:. . $4,555,153

{Last Year: $11,009,075)
Total Stations Traded This Week:. . . . . .. .. 25

(Last Year: 22)

® Deal Of The Week:
® WTZR/Moyock, NC-Chesapeake, VA
$1.23 million

® Defuniak Communications Stations No cash consideration
for 50%
® WJGClJacksonville
©® WJFC/Jefferson City, TN
® WNOX/Knoxville
® KUHL & KXFM/Santa Maria, CA $1,145,653

©® WSBB/New Smyrna Beach, FL $50,000
® WKAA/Ocilla, GA $205,000

® WRMJjAiedo, IL Undisclosed for 14.3%

® WFRL & WXXQ/Freeport, IL $300,000

® WSAL & WLHM/Logansport, IN $325,000 for 50%
® KJRG & KOEZ/Newton, KS $165,000 for 46%
® WJCCINorfolk, MA $25,000
©® KLGS/Versaliles, MO $17,000 for 51%
® Williams Stations $37,500
® KKNK (AM CP)/Carson City, NV
© KKNC (AM CP)Sun Valley, NV
©® KNFT-AM & FM/Bayard, NM $50,000
® WLSE & WZKB/Wallace, NC $230,000
® KYCN-AM & FM/Wheatiand, WY $175,000

SELLER: Broadcasters Inc., owned by
A.V. Tidmore. He aiso owns WPPA &
WAVT/Pottsville, PA.

FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Nostalgia

. rida

WSBB/New Smyrna Beach
PRICE: $50,000

TERMS: Asset sale; escrow deposit
$2500; balance via two-year promis-

sory note for $47,500 at 6% annual in- = NP
terest, payable in monthly installments  ° S
of $2105 WKAA/Ocilla

BUYER: TK Radio Inc., owned by
Brian Tolby of New Smyrna Beach and
Jerry Kiefer of Rocky Ford, GA

PRICE: $205,000
TERMS: Asset sale for cash

Continued cn Page 9

9454 Wilshire Bivd. #600
Beverly Hills, CA 90212
(213) 275-9266

FAX (213) 274-4076

500 East 77th Street #1909
New York, NY 10021
(212) 288-0737

FAX (212) 249-1957

Hospitality Suite
At Radio '91

San Francisco

Westin St. Francis Hotel

Powell and Geary Streets on Union Square

Suite #2491

25 Years of Experience Goes into Every Sale.

www.americanradiohistorv.com

NO. 2 IN A SERIES

When I need money for
acquisition or refinance, why can’t I go directly
to the source of capital?

| ﬁ”You can.
But since you generally only have one chance to
¢ D&Y ask for the money, you want to ensure yourself

e the highest probability of getting a “yes.” Our
established relationships with banks, insurance
companies, pension funds, and other sources of
capital, enable us to offer access to capital
sources that can commit to the transaction. In
addition, we know the elements that must be

included in a presentation to these people,

what objections they're likely to make, and
how to overcome them.

R. Dean Meiszer, President and Managing Director of
Crisler Capital Company, investment bankers specializ-
~ ing in mergers and acquisitions by communications
_organizations, answers many more questions like this in
}0ur brochure. Write or call for your copy.

600 Vine Street, Suite 2710, Cincinnati, OH 45202
(513) 241-1844

CRISLER CAPITAL COMPANY Il-c

MEMBER: NASD
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Pierre Bouvard, Vice President and Jon Coleman, President of Coleman Research,
one of America’s top two research companies.

Most researchers draw obvious
conclusions and leave the real work up to
you. Enter Coleman Research. Successful
radio marketers who create a powerful
position for your station and drive it home.

Coleman Research invented the
names and launched the stations that use
the most powerful marketing handles in
radio: Oldies, New York 1981; Lite, Phoenix
1982; Mix, Baltimore 1986 and Variety,
Phoenix 1991.

It was Coleman that first conceived
the marketing positions: Not Too Hard, Not
Too Soft, San Jose 1983 and The #1 Hit
Music Station, Phoenix 1984.

Coleman’s step-by-step programming,
positioning and marketing plans have
worked for more than 100 top stations.
Give us a call today at 919-790-0000. Then
watch the market notice a startling

new trend. (50 FMAN RESEARCH

Yours. -
Box 13829, Research Triangle Park, NC 27709 (919) 790-0000

www.americanradiohistorv.com
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“Can’t We Sound
Good and Loud?”

Suddenly, your music sounds | So, what have you got to lose? We'll
The standard FM Y, ¥ you g

audio processing more open... more musical, l provide a free in-station demo so that
chain just doesn’t .

ey and LOUD. Suddenly, }four lis you can hear for yourself the advan-
it sounds LOUD... teners are staying tuned in... not tages of Unified Processing.

getting fatigued from an overly

processed sound. Suddenly, Give us a call now, and let us tell you
you find yourself with a com- about the new UNITY 2000. By the
petitive edge in the ratings time the next book comes out, you'll
wars. Not bad for a little box. be thanking us.

Getting the music you broadcast to

be LOUD s easy... just spend a lot of
money on a lot processing equipment,
spend a lot of time learning how to

use it, and spend a lot of brain power N
trying to figure out why it doesn’t . R
sound GOOD once it is LOUD. ——

Getting the music you broadcast to
sound GOOD is really easy... just shut
off all of your processors. But then
you probably won'’t be LZOUD enough.

PRESINCE BAND

The new UNITY 2000 Digital Audio
Processor from Cutting Edge, lets your
music sound GOOD and LOUD,

regardless of your format. By combin- The UNITY 2000 gives you ALL the tools of the FM broadcast audio processing chain in a single chassis.
ing all of the components of the FM It provides both GREAT SOUND and the LOUDNESS you need.

broadcast audio processing chain into
vides control and functionality that
you just can’t get from the individual 5§=_'—
components. Plus, its menu driven %:__ CUTTING EDGE TECHNOLOGIES
interface and presets for all popular — ' .

formats make it much easier to use.

R

2501 West Third Street ¢ Cleveland, OH 44113 » 216.241.3343 ¢ FAX: 216.621.2801

See us in San Francisco, Radio '91, at the following booths: Bradley Broadcast: #639, Broadcast Supply West: # 826, Broadcaster’s General Store: #318

www americanradiohistorv.com
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TRANSACTIONS

Continued from Page 6

BUYER: Harper Broadcasting Inc.,
owned by Harold Harper of Tifton, GA
and Ray Mercer of Ashburn, GA
SELLER: Irwin County Broadcasting
Corp., a debtor-in-possession, headed
by Dr. E.L. Kilday, who also owns
WSKX/Hinesville, GA

FREQUENCY: 97.7 MHz

POWER: 1.8kw at 393 feet
FORMAT: Country

WRMJ/Aledo

PRICE: Undisclosed for 14.3%
TERMS: Stock sale, with corporate
treasury repurchasing mast shares
BUYER: Western lllinois Broadcast-

ing Inc., headed by William
Hoscheidt of Henry, IL. Hoscheidt's
ownership will increase from 42.8% to
50% as a result of this transaction.

SELLER: Willlam Longley is selling his
14.3% stake in Western illinois Broad-

casting Inc.

FREQUENCY: 102.3 MHz
POWER: 3kw at 300 feet
FORMAT: Country

WFRL & WXXQ/Freeport
PRICE: $900,00C

TERMS: Asset sale for $655,000 cash
and non-compete agreement for
$245,000 cash

BUYER: Stateline Broadcasting Inc.,
owned by Harish Purl of Rockford, IL
and Thomas Imhoff of Madison, Wi
Puri is the owner of Puri Capital Cor-
poration.

SELLER: Freeport Radio Assoclates
FREQUENCY: 1570 kHz; 98.5 MHz
POWER: Skw day/6500 watts night;
50kw at 450 feet

FORMAT: AC; CHR

Indiana

WSAL & WLHM/Logansport
PRICE: $325,000 for 50%
TERMS: Stock sale for cash

NABOB Sessions Target
Media Images, LMAs

While much of the radio industry is off to San Fran-
cisco for NAB’s Radio 1991, the National Association of
Black Owned Broadcasters (NABOB) is expecting 75-100
attendees at its 15th annual management conference in

Washington (9/10-13).

NABOB Exec. Director Jim
Winston acknowledged that the
scheduling conflict cost the organi-
zation a few registrants. He said
the NABOB conference had always
been scheduled in conjunction with
the Congressional Black Caucus
Weekend, which came a week ear-
ly this year. “We decided we would
go with tradition,” he explained.

Wednesday’s panels will focus on
the portrayal of African-Ameri-
cans, with broadcasters joined by
panelists from the record, film,
and print industries. A session fea-
turing rappers MC Lyte, Marley
Marl, the Intelligent Hoodlum, and
Harmony may prove the most con-
tentious. Winston said all rap mu-
sic tends to get lumped together,

which may obscure the “‘positive
images many rap artists are trying
to portray.”

Local marketing agreements
(LMAs) and time brokerage will
be featured in Thursday’s financial
panels. “Some NABOB members
may view [time brokerage] as an
opportunity ” to make marginal
stations profitable, said Winston.
But he said others see competitors
gaining a marketing advantage
from the multistation arrange-
ments. One thing missing this year
is a panel on financing and acquisi-
tion strategies. Winston said
NABOB decided to break with that
tradition ‘“since there wasn’t a
great deal of activity in that area.”

A A

WHAT ARE MY STATIONS WORTH?
IS NC\W THE BEST TIME TO BUY?
IS ANYONE LOANING MONEY?

WHILE EVERYONE ELSE IS WONDERING
WHAT TO DO IN THE CURRENT MARKET,
YOU CAN TALK TO EXPERTS.

VISIT US AT
NAB HOSPITALITY SUITE 921
THE WESTIN ST. FRANCIS HOTEL
SAN FRANCISCO

MEDIA SERVICES GROUP, INC.

ACQUISITIONS * YALUATIONS * FINANCING * CCNSULTATION

Regiona Focus

National Coverage

Washington: Salt Lake City: New ‘fork:
Mitt Younts Greg Merrill Kevin Cox
703-243-2310 801-753-8090 908-464-3731
Jacksonvile: Providence: Kansas City:
George Reed Bob Maccini Bill Ly¥e
904-241-1031 401-454-3130 913-383-2260
Atlanta: Boston: Chicago:
Ed Shatfer Kevin Cox Rich Marschner
404-843-1066 617-354-0486 708-798-1559

0

BUYER: John Jenkins of Towanda, IL.
He currently owns 50% of the licen-
see.

SELLER: John McDermott of Normal,
IL is selling his 50% ownership of Log-
ansport Radio Corp.

FREQUENCY: 1230 kHz; 102.3 MHz
POWER: tkw; 3kw at 300 feet
FORMAT: AC; CHR

Kansas

KJRG & KOEZ/Newton

PRICE: $165,000 for 46%

TERMS: Stock sale for five-year prom-
issory note bearing 9% interest. Inter-
est only is due in five annual install-
ments, with a final balloon payment in
five years.

BUYER: Gordon Anderson of Newton,
KS is increasing his ownership from
11% to 57%.

SELLER: George Basil Anderson and
Florence Anderson of Denver are sell-
ing their 46% stake in KJRG Inc.
FREQUENCY: 950 kHz; 92.3 MHz

POWER: 500-watt daytimer; 100kw at
640 feet
FORMAT: Religious; B/EZ

Continued on Page 34

Struggling UPI Calls
On Employees For Help

Continued from Page 4

UPI wants members of the Wire
Service Guild, who have been
working at reduced wages since
November, to accept an agreement
that calls for current emplayees to
continue receiving 80% of the pay
levels specified in the Guild con-
tract. New hires would be paid at
rates generally below those con-
tained in the current contract. Cur-
rent UPI employees were schedul-
ed to return to full wages on
September 16.

UPI also is seeking more free-
dom to reassign employees and lay
off workers without providing ad-
vance notice or severance pay. The
wire service told the union it plans
to implement a long-pending plan
to focus UPT's efforts on the 15 to 19
states that account for roughly 82%
of its revenues.

Concessions Necessary

Guild leaders called UPT’s pro-
posals “‘destructive” but said it
must discuss the plan in good faith
to prevent the bankruptcy court

from voiding its contract with UPI.
The union has asked the company
for financial data justifying the
need for the requested contract
modifications. UPI President/CEO
Pieter VanBennekom said the
union concessions are necessary to
make UPI “financially viable.
While we’re seeking capital from
outside, UPI must achieve break-
even financial status as soon as
possible.”

UPI spokesman Milt Capps said
the wire service can’t rule out fur-
ther layoffs or elimination of entire
divisions, including the UPI Radio
Network. “While we feel we’ve
achieved some critical mass in our
broadcast operations, no division is
out from under the sword of
Damocles,” said Capps.

UPI last week filed for protection
under Chapter 11 of the Federal
Bankruptcy Code. In its petition,
the wire service listed $22.71 mil-
lion in assets and liabilities of $65.24
million. The wire service’s parent
company, Infotechnology, is also in
bankruptcy.

PROGRAMMING

Call Us At The NAB At The Park Hyatt (415) 392-1234

FREE

MARKET
EVALUATION

HARRIS COMMUNICATIONS,

The Adult Rock, Classic Rock, Rock/AC Expert,
is offering free, two-day, in-market evaluations. We can help
your station achieve the success enjoyed by clients WLLZ, WMMR,
KRQR, WNEW-FM, WPDH, WRXK, and others.
To find out more call 215-789-0100. Hurry! This
offer is limited and subject to availability.

So call NOW!

www.americanradiohistorv.com

215-789-0100

FULL SERVICE ROCK RADIO CONSULTANTS
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NEWSBREAKERS.

Stevens Named
WCKW/N.O. PD

WYMG/Springfield, IL PD Craig
Stevens has been named PD at 222
Corporation’s Classic Rock
WCKW/New Orleans. Al Nassar
steps down to do middays.

Stevens fore-
sees no prob-
lem adjusting
to his first ma-
jor market job.
' ‘““Considering
the fact that
. I've learned
from guys like
Larry Moffitt,
Steve Golds-
tein, Fred
Craig Stevens Jacobs, and
Bryan Jeffries, I'm not worried
about it at all. We run a very major
market station here, which is why
we outperform the market so
heavily.

“WCKW is suffering from an
identity crisis, so the first thing we
need to do is focus the station. After
I take care of some things, there
will be no doubt that when you
punch up WCKW you’ll be listening
to the Classic Rock station.”

Stevens has programmed
WYMG for the past three and a
half years. Prior to that he spent
five years at KFMZ/Columbia,
MO, the last three as PD.

First Warning For BMG

a, 7 .

BMG Distribution has inked a long-term joint venture agreement with the
First Warning label, whose forthcoming releases include Divine Weeks’
“Never Get Used To It,” Drunken Boat's eponymous debut, and a
Christmas compilation titled “Lump Of Coal.” Closing the deal are (I-r) BMG
VP Tom McPartland, First Warning’s Jerry Leibowitz, BMG President Pete
Jones, First Warning President Mike Lembo, BMG’s Lou Tatulli, and First
Warning’s Doug Schoemer.

Connick Lights Up

Harry Connick Jr. (c) celebrates with Columbia President Don lenner (I) and
Sony Music President Tommy Mottola after re-signing a long-term deal with
Columbia. Connick’s forthcoming big band album, “Blue Light, Red Light,”
is slated for a September 24 release.

Capital Corporation

Let’s Make A Deal
at NAB '91

Come by our
Penthouse

Suite 334

at the

Westin-St. Francis
Hotel

AT&T Commercial Finance

Open Daily
from 9-5
call today
for an
appointment

Media Finance Group
Gladys Adams
404-393-2310

WEAZ/Philadelphia Elevates
DeLone To General Manager

AC WEAZ/Philadelphia Asst.
GM Meg DeLone has been pro-

ELLIS PD

AC WXMX/
Columbus Flips
To Country

WXMX/Co-
lumbus traded
in AC for Coun-
try last week
(8/31), replac-
ing PD Mike
Evans with for-
mer WCOL/Co-
lumbus PD Rob
Ellis. Evans re-
mains with the
station as mor-
ning personali-
ty.

Rob Ellis

New calls, reportedly, are forth-
coming. The station’s current on-
air handle is “Columbus Country,
98.9FM.”

Prior to his seven months as
WCOL PD, Ellis programmed
WING/Dayton and was OM at
Country WDJK/Xenia, OH. He told
R&R, “After the change, we had
about three or four negative calls.
But most of the reaction has been,
‘That’s neat — I’ll listen.’

“The only FM Country in the
market was coming from a station
25 miles away [ WHOK/Lancaster]
with a marginal signal. We’re now
Columbus’s only Country FM sta-
tion, WMNI’s doing it on AM.
We’re at 3000 watts at 450 feet on a
downtown tower, with a booming
signal all over the city. I think we’ll
do very well — there’s a potential
for a six or seven share.”

In addition to Evans (5-10am),
WXMX's new on-air roster is: Kim
Stewart (10am-3pm), Ellis
(3-6pm), Kelly McKay (6pm-mid-
night), and Chuck Douglas (mid-
night-5am).

Among persons 12+ this spring,
WXMX placed 19th in Arbitron
(0.9) and 21st in Birch (1.4).

IMMAGE

www.americanradiohistorv.com

moted to GM. Jerry Lee had been
serving in that capacity; he con-
tinues as the station’s owner/Presi-
dent.

DeLone told R&R, “I’ll be taking
over more of Jerry’s responsibili-
ties. To be GM of one of the top-
rated stations in Philadelphia is a
wonderful opportunity. I'm the
first woman at any major station in
this market to have this title, and
I've worked very hard to get here.
This is a great station with a tre-
mendous staff; it’s not like I have
to fix a lot of problems.”

DeLone had served as Asst. GM
for approximately one year. She
previously spent seven and a half
years at crosstown AC WYXR
(then WSNI) as Local Sales Man-
ager and GSM. Prior to that, she
was an AE at WEAZ,

Kelly Becomes
KQQL PD

AC KCPX/Salt Lake City PD
Jay Kelly has accepted a similar
assignment at Gold KQQL/Minne-
apolis, beginning September 6.
Former KQQL programmer Don
Michaels has been invited to re-
main as midday personality.

Kelly told R&R, “I'm expecting
a fun fight. Within the next few
weeks, this will be a new-sounding
market. We’ll probably intensify
our marketing and on-air product,
but I haven’t heard anything horri-
ble on the station. The format’s
solid, and there’s a big hole in the
market for oldies.”

Prior to joining KCPX last Octo-
ber, Kelly had programmed KLYF
and KRNQ in Des Moines and
WIBW/Topeka.

For The Record

Interep incorrectly reported the
AC/Soft Rock AQH share in the
front page chart of last week's R&R
(8/30). The correct Spring 1991
figure is 15.2.

WORKS

HOT, NEW
TELEVISION
CAMPAIGNS

FOR IMPACT
AND RESULTS

See us at the Moscone Center.
Booth #729. NAB Radio ‘91. San Francisco

IMMGEWORKS

Broadcast House

55 North 300 West » PO Box 1160

Salt Lake City. Ut. 84110-1160
1-800-443-4813 Fax 801-575-7449
A VIDEO WEST COMPANY
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"Set The
Night To
Music"
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NEWSBREAKERS.

Burns New
WCTK PD

WCTK/Providence acting PD/
morning personality Mark Burns
has received the fulltime program-
ming nod at the Hall Communica-
tions Country outlet. As part of the
move, Burns and afternoon driver
Barrett Lee will swap shifts.

Regarding the changes, WNBH
& WCTK Station Manager Tom
DeVoe told R&R, “It’s nice that
what we've been looking for to
make this a great station comes
from in-house. Mark has a great
deal of experience and possesses
the skills we needed in a PD. Bar-
rett is the bright, energetic, crea-
tive person we’ve been looking for
all along to do mornings.”

Burns commented, “Program-
ming is something I've always
wanted to do. There’s never been a
better time nor better music to
make this station a huge success.”

WCTK’s acting PD since mid-
August, Burns previously worked
parttime at the station for over a
year. Prior to that, he spent six
years at WCAV/Brockton, MA as
MD/middayer. During that period
he was named DJ of the Year five
times by a Massachusetts country
music organization.

Maranville PD At
KUFX/San Jose

Veteran programmer Tim Mar-
anville has accepted the PD job at
KUFX (The Fox)/San Jose. He
succeeds Brian Rhea, who exited
last week after three months at the
Classic Rocker.

“Tim’s a professional broad-
caster with a successful track rec-
ord and is uniquely qualified to
take the Fox to the highest level,”
noted GM Ed Krampf.

Maranville most recently was
VP/Programming at Unicom. Pri-
or to that he was OM at KTHT/
Fresno and KMZQ/Las Vegas, and
PD at KMJJ/Las Vegas.

Tribune Gets Zapped

Tribune Broadcasting has acquired a majority interest in Fairfax Media's
Zapnews, a radio and television newswire service founded 18 months ago.
Terms of the transaction were not disclosed. Finalizing the agreement are
Zapnews President/CEQ Jim Hood (l) and Tribune VP Wayne Vriesman.

BLAISDALE OM

GM Coleman To Program KIKI

KIKI-AM &
FM/Honolulu
GM Lee Cole-
man adds PD
duties for the
Henry Broad-
casting Gold/
CHR combo,
following the
recent depar-
ture of Jamie
Hyaft. In other :
station news, Lee Coleman
KIKI-FM (Hot 194) afternoon per-
sonality Scott Blaisdale has been
tapped as OM, and staffer Mars
Frehley has been named MD.

Henry National PD Jeff Salgo
told R&R, “It’'s somewhat untradi-
tional to have a general manager

also act as PD. But when you think
about it, this means the man at the
top has the power to protect the
programming product from sales
abuse. You get a better balance
than with a strictly sales-oriented
manager.”

Coleman said, “I’ve always had
anactive hand in the programming
from the promotional side of
things. It’s my job to conduct,
while allowing the staff to do what
they do best. Wearing two hats is
nothing new; I wa$ also GM and
sales manager here for awhile.”

A 14year Honolulu veteran,
Coleman held sales and/or
management positions at KORL,
KHVH, and KPOI before joining
KIKI in 1989.

McClennahan Returns
As KMMX/San Antonio PD

AC KMMX/San Antonio PM
driver Mac McClennahan has re-
placed the exiting Jill Fox as PD.
McClennahan, who will maintain
his airshift, was the station’s PD
prior to Fox.

McClennahan told R&R, “[GM]

John [Hiatt] was nice enough to
give me this second chance. I gave
it up last time because I had a new
baby on the way. But things have
settled down, and I feel lucky to
have a second shot. We have a good

McCLENNAHAN/See Page 34

KRZR/Fresno GM John Squyres has been named Station Manager at
KNACI/Los Angeles. He fills the opening created when Nicki Randolph
was named GM/GSM at WYRE & WHVY/Baltimore.

“With my attention split between [sister Business News station] KBLA

Squyres Named KNAC Station Manager

and KNAC, | needed someone to run the station in my absence,” remarked
President/GM Gary Price. “While | am there [KBLA], Squyres will run the E
sales department both locally and nationally, and handle the support staff.”

Balthrop Joins Henry Unit As President

Connie Balthrop has been named President of Ragan Henry's Three

Chiefs Broadcasting, parent company of WKKV-AM & FM/Miiwaukee.
Prior to assuming the post, Balthrop served as GM of WPLZ/Richmond.

. Her radio career also includes a stint as VP/Finance and Treasurer of now-

defunct Dorton Broadcasting.

Balthrop said she will focus her efforts on establishing WKKV's new AC
format and overseeing Three Chiefs’ acquisition of other stations. The
group has a tentative deal to purchase WZAZ-AM & FM/Jacksonville.

p S R

Shea WGNA/Alban

ideal choice for this position.”

Shea has worked in Albany broadcasting since 1980, holding sales
and sales management positions at WPYX & WTRY, WEQX, and WUFV-

1A

R

BRSERG

y GSM .

John Shea, most recently Sr. AE at WTEN-TV/Albany, has been nam-
ed GSM at Barnstable Country outlet WGNA-AM & FM/Albany.
WGNA-AM & FM VP/GM Al Vicente commented, “John’s sharp sense
of marketing and well-developed broadcasting background, coupled with
his knowledge of the Albany market and keen people skills, make him the

e Ao

Jackson GM/PD At CHR WKZL

Tom Jackson, most recently PD
at WGLO Inc. AC WWWB (B100)/
Greensboro-Winston Salem, has
joined Hapa’s newly acquired
crosstown CHR WKZL as GM/PD.
Jackson succeeds Station Man-
ager/PD Chuck Holloway.

In addition, WKZL. has struc-
tured a local marketing agreement
(LMA) with crosstown Dicks
Broadcasting AOR WKRR (Rock
92). This mirrors a similar LMA in
Nashville between Hapa Classic
Rock WGFX and Dicks AOR
WKDF.

Jackson commented, “Rock 92
will sell our advertising, but we’ll

continue to program and market
WKZL. That’s why I'm GM and
PD; were not responsible for
sales. I've always wanted to be-
come a GM, but that’s not easy to
do without sales experience. How-
ever, this will help me move into
the GM duties from the program-
ming side.

“WKZL has a great staff on
board; we’ve only suffered one
casualty in the transition with the
departure of morning man Dave
Hutcheson. I believe we now have a
solid platform to take this station to
the top.”

If you’re coming to the San Francisco Radio 91
Convention to make programming decisions...

Make decisions you can trust.

BONNEVILLE

] T3 = TR R R o 0 o 723 S 1 8

4080 Commercial Ave., Northbrook, IL 60062, 1-800-631-1600

Twenty-One Years of Program Consultancy « Custom Format Management « Complete AC Libraries on TrugSourceSM™ CDs and/or Cart « ChartBreakers Music Service, a monthly AC update on TrueSourceS™ CDs
Four distinctive AC Formats: Soft AC, Lite Rock, AC Mix and Classic Hits « Five unique Easy Formats: Ultra, Easy Mix, Classic Easy, Adult Progressive and Vocal Easy
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WESTW00D ONE PRESENTS THE WORLD ALBUM PREM

SEPTEMBER 17TH - COMMERCIAL FREE

If you’re someone who thinks nothing in life is free. . .Think Again!
This World Premiere event is FREE to all Westwood One affiliates.

& 11 Could Only Come From Westwood One!
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NEWSBREAKERS

Radio

® CHARLIE THOMAS becomes PD at
WUSW/Oshkosh, WI. He moves from
WWQM/Madison, Wi, where he served
as Associate Program Manager/midday
talent.

® STEVE POULSEN is elevated from
GSM to Exec. Director/Marketing &
Sales Development at KMGR-AM &
FM/Salt Lake City.

® ROY WIKOFF has been named For-
mat Sales/Desktop Radio Consultant at
Bonneville Broadcasting System. Prior
to this, he was GM at WLSY/Louisville.

Records

® MICHAEL SOBEL is appointed VP/
Business Affairs at JRS Records. He
previously held a similar post at Ventura
Music Group.

National
Radio

® CHARLES MICHELSON is offering
Orson Welles's “War Of The Worlds"
on October 31; (213) 278-4546.

¥ "4
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Marriages:

WWQM/Madison, Wi air tal-
ent Charlie Thomas to Kim
Thearle, August 31.

Recording artist Jan Berry
(Jan & Dean) to Gertie Filip,
E August 31.

4
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® BUDDY RYAN, former head coach
of the Philadelphia Eagles, is now ap-
pearing as a weekly analyst on Radio
Personalities’ ‘*Sunday Sports
America”; (314) 576-6188.

® BUSINESS RADIO NETWORK has
added two new services: “BRN High-
lights,” which offers three short up-
dates each hour, and “BRN Forum,”
which focuses on business themes;
(719) 528-7040.

® C-SPAN begins the weekly, 60-
minute “C-Span’s Weekly Radio Jour-
nal” on the weekend of September 6.
Unistar will be the sole distributor for
commercial stations. The program will
be free to non-commercial stations;
(202) 626-4863.

® WEST END MEDIA GROUP is now
offering several features: Brian “The Bit
Machine,” “The Awful Lawful Guy,”
and “Nasty” Nancy; (817) 860-8525.

Industry

® LUCILLE LUONGO has been re-
elected as President of American
Women in Radio & Television's New
York City Chapter. She is Sr. VP/Cor-
porate Communications at Katz Com-
munications in New York.

® J.R. RUSS PROGRAMMING & RE-
SEARCH has relocated. The company
can be reached at P.O. Box 16956,
Philadelphia, PA 19142; (215) 494-
0910.

©® BUDD CARR and WIL SHARPE have
formed Carr/Sharpe Entertainment Ser-
vices, a music management company.
The firm’s address is 9320 Wilshire
Blvd., Suite 200, Beverly Hills, CA
90212; (213) 247-9400.

&

Mark Callaghan — PD
KIMN/Ft.  Collins, CO (812)
323-3405

= Tom Campbell — Momings
WWKZ/Tupelo, MS (601) 842-

. 8837

Jay Cresswell — PD WWLV/
Orlando (407) 774-1707 &
= Ken Jones — MD/afternoons :é
. KOAI/Dallas (214) 570-1697 g
Tom Kelly — PD KCHX/
?’ Odessa-Midland, TX (915)

699-6071

Tina McMann — MD/Re-
search Dir./swing WUFX/Buffa-
lo (716) 834-8361

J.J. Morgan — Music Coor-
dinator/swing KHYI/Dallas
(817) 685-7851

Steve O’Brien — MD/Pro-
duction Dir./nights WZZP/
Southbend, IN (219) 291-
4850

Brian Rhea — PD KUFX/San
Jose (408) 244-6618

Mike Stewart — Asst. PD/
MD/middays WIMZ/Knoxville
(615) 694-6042

Cindy Tingley — Middays
KBOM/Santa Fe, NM (505)
473-5653

Scott Wheeler — MD/after-
noons KXXR/Kansas City (913)
339-6408

Changes

Ann Madeo is named AE and Mi-
chael Snyder also joins the sales de-
partment at WGNA-AM & FM/Albany.

Ruth Roman and Mario Christino
have been promoted to AEs at Arbi-
tron’s Radio Stations Services divisions
in New York and Laurel, MD, respec-
tively.

Bradley Lowder becomes AE at
Keystone Communications,

Headbangin’ In Baja

r

XYZ, Alice In Chains, Bang Tango, Kik Tracee, McQueen Street, and Armoured Saint performed during KNAC/L.A.’s
annuai concert at Van Halen's Cabo Wabo Cantina in Cabo San Lucas, Mexico. Captured during a rare quiet moment
were (front, I-r) XYZ's Terry llous and Marc Diglio, Bang Tango's Mark Knight, and XYZ's Paul Monroe; (back, I-r) Mc-
Queen Street’s Michael Powers and Chris Welsh, Alice In Chains’ Mike Starr, Bang Tango’s Joe LeSte, McQueen
Street’s Derek Welsh, and Bang Tango's Tigg Ketler.

—

KOSTing Backstage

ol

KOST/Los Angeles Station Manager Jhani Kaye (r) and Programming
Assistant Tip Landay flank Gloria Estefan after her Into The Light concert at
L.A.’s Forum.

Unistar Radio Network's “Super Gold” has moved into a new home at Walt
Disney World’s Disney-MGM Studios. The show, which stars Mike Harve y
(c), features the biggest hits of the '50s, "60s, and early '70s.

Walker Swings To Pendulum

Pendulum Records has signed Chris Walker, who's putting the finishing
touches on his debut (“First Time"), due October 1. Twirling the knobs at
NYC’s Hit Factory are (I-r) manager Mervin Dash, Walker, and Pendulum'’s
David J. Glinert and President/CEQ Ruben Rodriguez.

EISAND

COAST TO COAST

NOW IN 40 MARKETS!

#1 FEMALE ARTIST (VARIETY 7/8/91) #1 WOMEN 25-54 #1 AC/EZ/MOR LET US BE #1 IN YOUR MARKET
CALL BJS BROADCASTING 212-268-6660
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That’s what we're all about: helping you identify Each week they hear the newest songs, back to
new and unknown music destined to climb the charts.  back, several times. Using our Multiple Exposure
In fact, by pre-testing new music through our Testing System (METS), their preferences come
Listener’s Choice rating system, we can help you through loud and clear — and are delivered by fax
choose the new releases your listeners want to hear to subscribing stations every Friday morning.
before you've even aired them. Simply put, Listeners Choice takes the misses
Almost as fast as new music reaches your out of hit-or-miss new music programming.
station, you'll know which new songs you can take Testing for CHR stations is already on-line.
to the bank. So you'll be playing the future hits Other formats will soon follow. So if you think
without risking your audience on the duds. Listeners Choice sounds like a hit, you'll want to call
The revolutionary Listeners Choice research Jodie Renk today at (213)247-0248.
tool does what until now couldn’t be done — Because when this release hits the air,
scientifically test the appeal of new music. it’s an exclusive: our subscribers have
Listeners are selected nationwide. And a format lockout in their market.
the mix of listeners is psychographically And once we start

and demographically tuned to moving up, we want to take

match your own audience. M"Sic For ecas,‘ing, ’nc. your radio station with us.

9860 Easton Drive, Beverly Hills, CA 90210
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For the first time ever, TV’s most successful
syndicated series is now coming to radio! It's
“The Leeza Gibbons Entertainment Report,”

direct from the set of “Entertainment Tonight.”

Each weekday Leeza lets you in on the latest
from Hollywood in two sixty second reports
customized for your station. It's the perfect
addition to any morning or afternoon drive
show. Plus there’s a one-hour weekly
version of “Entertainment This Week.”

Only one station per market can be
an official Entertainment Tonight
affiliate, so lock it in now,
before the guy across
the street does!

The daily reports

can be accessed via

& satellite, phone lines,
tape, and even plain wrap.
Call your Entertainment
representative at

(213) 3909671

and make it yours!
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A Paramount Communications Company

B " ENTERTAINMENT

©1991 Leeza Gibbons Enterprises, Inc. All Rights Reserved.
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OVERVIEW

Slight Salary Increases
Predicted For Next Year

ook for pay raises to narrow

slightly in 1992, with sal-

aries increasing an average
of 5.2% (compared with 1990’s5.5%
boost and this year’s 5.3% gain),
according to a survey of more than
3000 employers conducted by con-
sultant William Mercer. More om-
inously, some firms may enforce
pay freezes in 1992 (as one in 15
companies did this year).

® September 8-10 — Burk-
hart/Douglas & Associates Cli-
ent Meetings. Grand Hyatt
Union Sqguare, San Francisco.
® September 10-13 — National
Association ¢f Black-Owned
Broadcasters Fall Conference.
Sheraton, Washingten, DC.

® September 11-13 — NAB
Radio 1991 Convention. Mos-
cone Convention Center, San
Francisco.

©® September 13 — Academy
Of Interactive Entertainment
Arts & Sciences conference.
Executive offices, Las Angeles.
©® September 25-28 — RTNDA
46th International Conference &
Exhibition. Denver Convention
Center.

® September 29-30 — T.J.
Martell Music Row Golf 'N’
Bowl. Various locations, Nash-
ville.

® October 2 — CMA Awards.
I Grand Ole Opry, Nashville.

1 ®October 3-5 — Concrete
| Marketing's Foundations For-
um. Los Angeles Airport Marri-
oft.

® October 36 — Society of
Broadcast Engineers National
Convention. Hyatt Regency,
Houston.

® October 11-13 — National
Professional Conference Of
Women In Communications.
Hyatt Regency, Atlanta.

Company brass also will feel the
pinch. A poll of more than 1100 or-
ganizations by the NYC-based ac-
counting firm of Coopers & Ly-
brand reveals 1992 merit raises will
increase an average of 5.5% for ex-
ecutives (down from 5.7% this
year). What’s more, twice as many
companies will reduce merit-in-
crease budgets as will increase
them in the cornming year.

Cable Credit Association's 26th
Credit and Callection Seminar.
Palmer House Hotel, Chicago.
® October 23 — John Bayliss
Foundation Dinner. Plaza Hotel,
New York City.

® October 24-27 — CMJ Con-
vention. Vista Hotel, New York
City.

® January 19-23 — MIDEM ‘92
Palais des Festivals, Cannes.

® January 29-February 1 —
Ninth  Annual Pollack Media
Group Programming/Manage-
ment Conference. J.W. Mar-
riott, Los Angeles.

® January 30-February 2 —
RAB Managing Sales Confer-
ence. Opryland Hotel, Nash-
ville.

®February 13-15 — Gavin
Seminar 1992. Westin St. Fran-
cis, San Francisco.

® February 25 — 34th Annual
Grammy Awards. Radio City
Music Hall, New York City.

® March 4-7 — 23rd CRS Con-
ference. Opryland, Nashville

® April 13-16. — 70th Annual
NAB Conventicn.  Convention
Center. Las Vegas.

®May 28-31 — AWRT's 41st
National Convention. La Posa-

JUNE 11 i@“ﬁ;ﬂ? Y CI
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da, Phoenix.

On a more uplifting note, the poll
found fewer than 2% of employees
will likely have their salaries
frozen in ’92 (down from 11% this
year).

Meanwhile, a related survey of
40 large firms (by the Hay Group
consulting firm) found that CEO
bonuses were down 19% at com-
panies wh