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RADIO & RECORDS

Motown-PGD Alliance
Raises Ire At MCA

New Distribution Deal Begins September 29;
Legal Fireworks Foreseen

The legal sparks are expected
to fly now that Metown Records
and PolyGram Group Distribu-
tion (PGD) have formed a mar-
keting and distribution alliance,
scheduled to take effect Sep-
tember 29. MCA Inc., which in
1988 purchased a minority inter-
est in Motown and became its
distributor, contends the MCA-
PGD deal is “invalid and unen-
forceable’ and plans to seek

FCC Cool To Gammon Move-In

Proposal To Move WHMA To Atlanta Market Faces Likely Defeat;
Vote Will ‘Send A Message’ To Broadcasters

Tom Gammon apparently
lacks friends in the FCC's ex-
ecutive suites.

According to R&R sources,
most Commissioners are cur-
rently inclined to reject his
pending proposal to relocate his
Crown Broadcasting's WHMA/
Anniston, AL to the Atlanta sub-
urb of Sandy Springs, GA. Such
a vote could thrust Crown into a
potentially fatal financ:al situ-
ation.

Commiissioners likely to op-
pose the WHMA move include
James Quello, Ervin Duggan,
and Andrew Barrett. Chairman
Al Sikes’s position remains un-
clear, and Commissioner Sher-
rie Marshall has not formed an
opinion on the issue.

Asked if he would support the
Anniston move, Sikes told R&R,
“I'd rather remaim enigmatic
on that.”

r

‘_IIIusionT?urns To
Mega-Bucks Reality

effen Records GM Al Coury reported at presstime Tues-
G day that 9 milion copies of Guns N’ Roses's “Usa Your
Nusion 1" and ""Use Your Musion II" have been preordered
and reordered by retailers worldwide.
Late returns indicate debuts in the top two slots on U.S., Eng-
lish, and Australian sales charts. “Use Your lllusion I” debuted at the
top of R&R's AOR album chart last week.

Decision Near

Gammon’s proposal is cur-
rently in the hands of the FCC’s
Mass Media Bureau, which has
promised to make a ruling “in
the near future.” The burezu
could issue the decision on its
own or forward its recommen-
dation to the Commissioners for
action. If the bureau makes the
decision, Gammon or opponents
of the move (including the NAB
and Cox Enterprises, licensee of
WSB-AM & FM/Atlanta), could
appeal the ruling to the Com-
mission.

Quello’s opposition to the
Gammon proposal is consistent
with his cutspoken criticism of
the 1989 Commission decision
that made it easier for some
FM and TV licensees to specify
a new city of license. That rul-
ing forms the legal basis for

But success hasn t spoiled GNR's “bad >oy" reputatior — be-
hold the 4000+ Isteners of AOR KSHE/St. Louis who gathzared to
express their feelngs over the "Fuck you, St. Louis” message in
the album'’s liner otes Crosstown CHR WKBQ sponsored & similar

demonstration two days later

Gammon’s request to move
WHMA some 90 miles east to
Sandy Springs.

‘Worst Nightmare’

A source close to Quello said
Gammon’s proposal has bol-
GAMMON/See Page 26

legal relief to halt the deal.

The Motown-PGD announce-
ment opens the newest chapter
in the tense, three-year relation-
ship between Motown and MCA.

In May, Motown filed a civil
suit against MCA, accusing the
entertainment conglomerate of
— among other things — failing
to promote Motown recordings
to pop stations, not pressing ad-
equate quantities of the label’s
product, and overcharging Mo-
town for CD manufacturing.
MCA denied those charges and
subsequently filed a countersuit
against Motown, which is two-
thirds owned by investor Boston
Ventures, Inc.

Last month, Motown Presi-
dent Jheryl Busby announced
his label was terminating its
deal with MCA and was seeking
a new distributor. MCA imme-
diately warned it would seek
legal means to prevent such a
move. MOTOWN/See Page 26

Gannett’'s KKBQ Eases
Down Country Road

Gannett CHR KKBQ-AM &
FM turned Houston into a three-
way FM Country battleground
when it changed to “Easy Coun-
try”’ last Thursday (9/19), fac-
ing off with Viacom's KIKK-FM
and Westinghouse’s KILT-FM.

The day of the switch, KKBQ-
AM & FM President/GM Don
Troutt said, “Our research indi-
cates that the *90s will be a time
of tough demands on personal
time, which will cause people to
seek opportunities to avoid
stress. Quality time, leisure
time, parenting, and fun will be-
come priorities.

KKBQ PD
Dene Hallam
Interviewed.
See Page 55

“We found the largest grow-
ing segment of our city — adult
‘boomers’ between 2549 — de-
mands this new ‘life trend.’
Their music taste is a Country-
based sound, but their lifestyle
is contemporary. This innova-
tive format is designed to ap-
peal to country music listeners
living this lifestyle. It’s country
hits with a softer presentation,

| called Easy Country.’"

WDAS Unites Ph

iladelphia

The station is consulted by
Joel Raab.

The staff lineup features
KAYD/Beaumont, TX PD
Frank Dawson as middayer,
KRYS/Corpus Christi PD/mor-
ning man Jim Mantel doing af-
ternoons as Jim Cruise, KYKS/

Rovner New
Arista Sr. VP

Former Co-
lumbia Rec-
ords VP/Mar-
keting Jack
Rovner has
joined Arista
Records in its
new Sr. VP

“Jack has
A already had

an outstand-
Jack Rovner ing career as
a dynamic senior marketing ex-
ecutive,” stated Arista Presi-
dent Clive Davis. “‘His decision
to join Arista means that we can
now move through the *90s with
energy, imagination and vitali-
ty.” ROVNER/See Page 26
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The reaction at radio and retail is the same everywhere:

IMMEDIATE!
#1 phones at KPLZ #1 phones at KWOD

“It’s one of the strongest instant “Crash Test Dummies is my favorize “# | phones with reaction from the
reaction records [.have ever heard.” new band.” moment it went on the air. Give this

record a chance...play it!”

“It started with radio play and spread. “‘Superman’s Song’ is one of the .
Since then, it has been real strong. BEST SINGLES OF THE YEAR.” When 1 first heard Crash Test

Always nice to have a new record that Dummies, it.was as-lfl was over.'taken
breaks out for you.” by Kryptonite. This record will sell

faster than a speeding bullet.”

From the critically acclaimed debut album THE GHOSTS THAT HAUNT ME

ARISTA. %

¥ 1991 Arista Racords, inc., 2 Bertelsmann Music Group Company




Charlie Minor, Jim Ed Norman, James Stroud, Irving Azoff

STROUD PRESIDENT

Giant Steps To Nashville

After months of speculation that
Giant Records would open in Nash-
ville, owner Irving Azoff made it
official Friday (9/20) at a Music Ci-
ty luncheon he hosted with Giant
President Charlie Minor, Warner
Bros./Nashville President Jim Ed
Norman, and producer James
Stroud, the new division's Presi-
dent.

Giant Records is a joint venture
of Time Warner through WB Rec-
ords and Azoff. Stroud said Giant/
Nashville will handle A&R and pro-
motion in-house while WB/Nash-
ville provides full support in other
areas — much as the Giant-War-
ner arrangement worked when
Giant first bowed.

Minor told R&R, “We want to be
in this business and in this city.
We're going to have a good time
and make some hits. People are
looking for real music again;
Nashville has a strong music and
song sense, and it's good for our
overall business to be here.”

Though Stroud had no signings to
announce, he said he hoped to re-
lease the label’s first record in ear-
ly January and expected to sign six
acts in the first year.

Azoff said, “James is an un-
equalled success who will be a per-
fect addition to our team. He'll
have every available resource to
make what I know will be a major
impact.”

AC KVIL/Dallas
Raises Cooper
To GM Position

At Infinity AC KVIL-AM & FM/
Dallas, GSM Bob Cooper has been
elevated to GM. He succeeds Jerry
Bobo, who recently resigned.

Cooper could not be reached for
comment at presstime.

Other on- and off-air changes at
KVIL include: a new time for Ron
Chapman’s morning show (5:30-
9am); personality Jack Schell
moves to 9am-lpm; former PD
Ken Barnett returns to handle the
14pm slot; Terry King moves from
nights to 4-8pm; and Joyce King
segues from overnights to the 8pm-
lam slot.

Also, Trisha Crisp is named Mar-
keting Director, Jody Dean is ap-
pointed Creative Director, David
Kelly becomes morning show pro-
ducer, and Dean Bailey is KVIL's
new Production Director.

Stroud, who will continue to pro-
duce outside acts, said, “I'm ex-
cited to be working with Irving
Azoff and to be a part of Giant, one
of the most exciting new labels in
the business. I'm also delighted to
be with Jim Ed Norman and his
WB/Nashville family.”

Stroud’s career began in the mid-
'70s with the production of Dorothy
Moore’s ‘‘Misty Blue,” which earn-
ed three Grammy nominations.
Recently he's produced acts such
as Clint Black, Charlie Daniels,
and Hank Williams Jr. He was pre-
viously MCA/Nashville Director/
A&R and Capitol/Nashville VP/
A&R.

Cerphe’s Upped
To PD At AOR
WJFK/DC

Veteran
Washington,
DC personality
Cerphe has
been upped to
PD at the mar-
ket’s WIFK. He

o
succeeds Ed
N ' Levine, who left
N\ the Infinity
~ AOR in June to
L 4 become a radio

Cerphe mogul.

“The main reason I decided to
promote Cerphe is his unique per-
spective on the market,” noted
WJFK VP/GM Ken Stevens. “With
Howard Stern in the morning and
Don & Mike in the afternoon, the
station has taken a real personali-
ty-oriented direction, and it only
made sense to put in a personality
as PD. And in the periods where
we're not doing personality radio,
we're trying to take a unique mu-
sical approach, which is Cerphe’s
forte.”

“Infinity is one of those com-
panies — perhaps the company —
that makes its own rules and rede-
fines them for everybody else,”
Cerphe noted. “It’s a fun time to be
part of that, because that’s what
we're doing here in Washington.”

Cerphe has been a fixture in
Washington for 20 years. He began
his career at WHFS, then worked
at WAVA and WWDC-FM before
joining WJFK four years ago. This
is his first PD job.

Senate Skips
Spectrum Sale

The U.S. Senate has rejected a
White House-backed spectrum
auction plan put forth by Sen. Rob-
ert Dole (R-KS).

Dole’s proposal called for the
government to fund the continua-
tion of unemployment benefits by
selling off a portion of its spectrum
reserve. According to Dole, the
sale could have raised up to $5 bil-
licn. While terrestrial broadcasters
were specifically exempted from
the scheme, frequencies suited to
satellite digital audio broadcasting
might have been placed on the
block.

The auction idea was contained
in a broader amendment to a pro-
posed unemployment compensa-
tion bill. The amendment was tabl-
ed Tuesday evening (9/24) by a
vote of 5742.

In other Congressional action,
the House of Representatives — as
expected — approved legislation to
impose an annual FCC user tax of
$100-$500 on radio broadcasters.
The House now must forge a com-
promise with the Senate, which
previously rejected the user tax
concept.

Burton Now SBK
VP/Album Promo
: Doug Burton
has joined SBK
Records as
VP/Album Pro-
motion and re-
T ¢ ports to VP/
o Promotion
s

son.
\\ “p “T've known
Y Doug since our
days in radio,
is the definitive AOR promotion
man of the '90s. His drive and com-
mitment, as well as his knowledge
of the format, make him the per-

SBK and alburn radio "

“I was thrilled to have been
made the offer to join this team,”
said Burton. ““In a very short time,
offer this industry hit after hit in
every format. I'm looking forward
to making my contribution.”’

Burton was most recently Na-
tive Promotion for Mercury Rec-
ords. He left his radio career eight
years ago to become a CHR inde-
pendent promoter, and then joined

Greg Thomp-
Doug Burton 314 1 believe he
fect candidate to set the tempo for
SBK has proved they're ready to
tional Director/Album & Alterna-
Mercury as a local rep.

Great
Expectations

EM! President/CEQ Sal Licata ()
greets Robert Palmer after the
singer's concert at NYC's Beacon
Theater, where he performed tunes
from his latest LP, “Don't Explain.”
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MORE WOMEN BOSSES

Male managers still outnumber female
managers, but the gap is narrowing. Details in
R&R's weekly Management section.
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RADIO BUSINESS

Quick HLT Relief Expected

Fed Chief Greenspan Anticipates ‘Fast Turnaround’

NAB President Eddie Fritts and HLT Task Force
Chairman Milton Maltz were optimistic broadcasters will
see quick relief from the HLT-induced credit crunch fol-
lowing a meeting Tuesday (9/24) with Federal Reserve
Board Chairman Alan Greenspan.

Greenspan “had a good handle
on what the broadcasters are fac-
ing today,” said Maltz, Chairman
of Malrite Communications. He
said Greenspan indicated there
had been a large number of com-
ments filed by broadcasters and
others opposing current HLT
guidelines, which Maltz inter-
preted as a ‘‘good sign” for getting
quick action by banking regula-
tors

Fritts said Greenspan also indi-
cated there would be a ““fast turna-
round” following Monday's (9/23)
deadline for comments on the HLT
guidelines. The issue now goes to
an interagency committee of the
Fed, FDIC, and Comptroller of the
Currency. Fritts said an action,
“which hopefully will be favorable
to the broadcast industry,” could
come as quickly as 30 days. He also
said the regulators are expected to
either announce revised guidelines
or throw away the entire HLT des-
ignation.

Maltz said eliminating the HLT
guidelines or revising them to ac-
commodate cash-flow businesses
“will free up a number of banks to
commence lending again.” He said
several bankers had encouraged
broadcasters in their campaign to
free media businesses from the
HLT rules.

Few Options

In its filing with the regulators,
the NAB said the virtual elimina-
tion of broadcast lending, due to
the HLT designation, “in itself is a
leading cause of problem loans in
the industry.” It said the lack of fi-
nancing has made it difficult to sell
a distressed station, leaving
lenders and operators with bank-
ruptcy and receivership as their
only options.

Questcom President Don Bussell
told the regulators the HLT rules
had driven many banks out of
broadcast lending and *‘severely
restricted what is otherwise a

healthy industry.” And Shamrock
Broadcasting Exec. VP James
Mixon complained that ““capital for
growth has been choked off.”
Meanwhile, Brill Media President
Alan Brill said the vast majority of
the broadcast industry’s credit
problems are in no way the in-
dustry’s own doing, but that “‘the
HLT regulations and regulators
themselves rendered the media in-
dustry unlendable.”

Booth American Corp. President
Ralph Booth I wrote the HLT rules
had caused two banks to drop out
just as his company was about to
close on a new credit facility. He
said the deal finally closed *“18
months later at a cost which was 10
times what we would have en-
countered” before the HLT ham-
mer hit.

Several Fuller-Jeffrey GMs told
the regulators “‘the public interest
will be better served by a return to
fair and sensible banking regula-
tions.” They said restoring finan-
cial health to the broadcast in-
dustry would allow it to deal with
economic fluctuations and the
“rapidly emerging technology of
DAB as well.”

SIMULCAST BAN UNLIKELY

AM Improvement Plan In Flux

The FCC this week is expected to approve a package
of measures aimed at easing the plight of AM broad-
casters. The fate of two key elements remained unresolv-
ed at R&R’s Tuesday (9/24) deadline, however.

At issue are whether to ban AM-
FM simulcasts and whether the
soon-to-open 1605 kHz-1705 kHz re-
gion of the AM band should be re-
served for the relocation of existing
AM stations. According to senior
Commission staffers, the simulcast

issue may be resolved with some
type of “‘hybrid rule” compromise,
or action on the proposal might be
delayed pending further study of
its possible impact. Imposition of a
total simulcast ban is seen as un-
likely.

9/20}).

“Certainly | would agree with
Commissioner Marshall that we
have been open to new services,
and therefore satellite radio service
isn't something we shouid be at alt
closed-minded about,” Sikes said
Tuesday (9/24). He noted that the
FCC is examining DAB and has al-
ready granted an experimental k-
cense to AfriSpace to operate an
S-band DAB satellite over Africa.
But Sikes said no decisions on DAB
are likely until after the 1992 World
Administrative Radic Conference.

The first U.S. applicant for a sa-
tellite DAB license, Sateliite CD
Radio, failed to ciose a deal that
wouid have given it a capital infu-

Sikes Backs Marshall’s
Satellite DAB Stance

FCC Chairman Al Sikes is supporting Commissioner
Sherrie Marshall, who shocked broadcasters at NAB Radio
'91 with her virtual endorsement of sateflite DAB (R&R

sion of hundreds of thousands of
dollars. SCOR Chairman Martin
Rothblatt said Stanford Telecom
backed out of a deal to buy a 20%
stake because SCDR refused to
commit to using STel's DAB sys-
tem, even if another becomes the
U.S. standard. Rothblatt insisted
SCDR is “in good financial shape
right now” and has gotten additional
capital from a number of small in-
vestors.

Rothblatt aiso confimed that
President Peter Dolan has left
SCDR in what Rothblatt termed a
“very friendly” parting. R&R was
unable to locate Dolan for com-
ment.

Proponents of the ban argue it
will force AM licensees to develop
innovative programming and force
some weak stations off the air,
thereby reducing interference. Op-
ponents, however, contend the
policy would impose an unfair and
onerous burden on many combo
owners.

Battle Of The Band

While the FCC has proposed lim-
iting access to the expanded band
to incumbent AM licensees — par-
ticularly daytimers and stations
that cause large amounts of inter-
ference —~ minority groups have
argued that the newly available
spectrum should be used to bolster
minority ownership in radio.

Among the compromises being
considered this week by the Com-
missioners was a plan to set aside

10% of the 250-300 expanded band

allotments for non-incumbent li-

censees. Other proposals the Com-

mission is expected to adopt:

* Requiring or encouraging the
use of AM stereo in the
expanded band

o Stricter interfereiice standards,
including a boost in the
protection ratio for first
adjacent channel groundwave
signals from 0 db to 16 db

* Issuing tax certificates to
broadcasters who agree to sell
their stations or reduce their
coverage area to reduce
interference

* Relaxing the duopoly rules to
permit common ownership of
two same-market AMs if the
operator agrees to reduce the
interference caused by the
stations.

DC
REPORT

PAT CLAWSON

Tak Communications Lenders
Lose License Lien Bid

ak Communications scored a victory Tuesday

(9/24) when a federal bankruptcy judge in Madison,

Wil refused to permit seven lenders to gain a security
irterest in the company's FCC licenses.

The banks’ attomeys argued that broadcast licenses were not funda-
mentally different from liquor or other business licenses, which can b= con-
trolled by liens under the Uniform Commercial Code. In rejecting thcse ar-
guments, Judge Robert Martin ruled that FCC rules preempted lenders
from gaining that kind of control over the airwaves.

Those requesting the lien included the New Bank of New England,
Cnemical Bank, New Connecticut Bank & Trust Co., Heller Finencial,
Bank of Nova Scotia, Ameritrust, and Norwest Banks.

David Waish, an attomey representing other TakCom creditors,
argued against allowing the license lien on the grounds it would permit
bankers to control everything from the number of employees in a station’s
newsroom to production of controversial programming.

“A security interest in this day is control. Here, we're talking about local
programming; we're talking about operating in the public interest,” Walsh
said. Citing court decisions in another area, he noted that creditors ase una-
ble to gain security interests in the landing slots for alrlines granted by the
FAA,

TakCom spokesman Jetfrey Remsik told R&R correspondent Jennifer
Riddle he wasn't aware of any pending deals for the company's properties,
which include WUSL/Philadeiphia, WJQY/Miami, WKIO/Champaign, L.,
and several TV stations. He said banks currently value the assets a more
tran $200 milion — down from $277 million in 1988. He added that
TakCom is projecting a net operating profit exceeding $21 millon for
1391, down slightly from last year.

TakCom owes $170 million to financial institutions, another $60 million
tc pension funds and other subordinated debt holders, and about $4 million
tc trade creditors. Although TakCom's reorganization plan has yet to be ap-
proved, Remsik said the company proposes to pay trade creditors 100%
within 30 days. All other creditors would be repaid over seven years
trrough a combination of cash and stock.

WCCO & WLTE Sale Challenged

he NAACP and the Telecommunications Research

and Action Center (TRAC) have petitioned the FCC

to deny CBS's $200 million purchase of WCZO &
WLTE/Minneapolis along with co-located WCCO-TV.

CBS declined to comment on the petitions, which said the broad-
casting giant should not be permitted to own 13 FMs in anticipaton the
FCC would raise the current limit of 12. TRAC also opposed a waiver of the
one-to-a-market rule, which would be needed to keep the radio-TV combo
intact. But the NAACP said it "has no quarrel” with that waiver request.
Both TRAC and the NAACP urged the FCC to hold full hearings, which
could tie up the saie in years of litigation.

"CBS not only seeks . . . two waivers of unprecedented scooe, but
also invites the Commission to take an extraordinarily perilous step toward
undermining the regularity of the Commission's administrative scheme,"
TRAC's filing said. The NAACP said the 12-12-12 rule waiver would under-
mine an existing exception, under which a broadcaster can own up to 14
stations in each service by investing in minority-controlled comparies. “If
the rule is waived for CBS, the rule is dead,” the NAACP charged.

Judge OKs UPI Pay, Severance Cuts

Pl executives have gotten the green light from a fed-

eral bankruptcy judge to stop severance payments

and continue pay cuts until November 29 in an effort
to keep the bankrupt company afloat.

Judge Francis Conrad also approved the use of stringers (9/23) to
raplace existing staff members after UPI CFO David Molr told th2 court
continuing losses would force the wire service and radio network tc cease
cperation if the concessions were not granted.

The Wire Service Guild opposed the moves and wamed that the com-
pany’s clients “will receive a diminished, less professional news nreport.”
UPI currently employs 585 staffers, down from 1600 in 1988.




We can
save your
assets.

> Now you can add $200,000 - $2,000,000 to your cash fiow.
P> 24 hour Hot AC by satellite.

P> Designed to win in major markets.

P> All proven top ten market talent.

For market availability and information on how you can substantially cut expenses instantly
while becoming a market leader, contact Dan Forth at once at Superadio Networks: (212) 302-1100.

It's happening now. Lock up your market before a competitor locks you out.

——_‘—_
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THE MOST POWERFUL PROGRAMMING ON THE PLANET
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RADIO BUSINESS

TRANSACTIONS

Dugger Deals $2 Million
For Jacksonville Combo

Small Transactions Dominate Week's Trading Action

WZAZ-AM & FM/Jacksonville-
Green Cove Springs, FL
PRICE: $2,025,000

TERMS: Asset sale for $200,000 cash
plus assumption of liabilities valued at
no less than $1,825,000

BUYER: UNC Media Of Jacksonville
Inc., owned by UNC Media Group
L.P., which is headed by Boston ven-
ture capitalist Edward Dugger Ill. UNC
is the proposed buyer of WKKV-AM &
FM/Racine, Wi.

SELLER: Thomas Baumer, an attorney
appointed by the U.S. Bankruptcy
Court who is acting as transfer agent
for Picus Broadcasting Corp. and Jax
Broadcasting Inc.

FREQUENCY: 1400 kHz; 92.7 MHz
POWER: 1kw: 1.3kw at 497 feet
FORMAT: Urban

COMMENT: Citizens & Southern
Bank is providing UNC Media with a
five-year $1.65 million loan and

$450,000 working capital credit line to
facilitate this transaction. The interest
rate on both debts will be floating at 1%
over the bank’s prime rate.

KAYY/Fairbanks

PRICE: $600,000

TERMS: Asset sale

BUYER: North Country Wireless,
headed by Thomas Tierney. The com-
pany owns several Alaska stations, in-
cluding KENI & KBFX/Anchorage,
KLAM/Cordova, KZXX/Kenai, KJJZ/
Kodiak, KRXA/Seward, and KVAK/
Vaidez.

SELLER: Interior Broadcasting Corp.,
headed by John and Jay Lewis
FREQUENCY: 101.1 MHz

POWER: 25kw at 131 feet
FORMAT: AC

BROKER: Chester Coleman of Ameri-
can Radio Brokers

X 2

KMMA/Hanford-Fresno

PRICE: $800,000

TERMS: Asset sale

BUYER: A new corporation to be form-
ed by Steve Miller and Jim Royten
SELLER: Liggett Broadcast Group,
headed by Bob Liggett. The company
also owns KMGG/Santa Rosa, CA;
WBCK & WBXX/Battle Creek, MI;
WHNN/Bay City-Saginaw, Mi;
WFMK/East Lansing, Mi; and WLHT/
Grand Rapids, MI.

FREQUENCY: 107.5 MHz

POWER: 20.3kw at 784 feet
FORMAT: Country

BROKER: Burt Sherwood Inc.

KVEC/San Luis Obispo

PRICE: $353,900

TERMS: Stock sale for payment of
$23,900 to the IRS and $30,000 to
settle a disputed debt owed to seller.
The buyer also agrees to assume all lia-

Call The Exline Team

Andrew P. McClure

President

W. Dean LeGras

Vice President

William A. Exline

Consultant

W illiam Y. Ealsne, e,

Miramae M. Welch

Associate

MEDIA BROKERS ¢ CONSULTANTS

SOUTHERN CALIFORNIA DESERT. Best cash flow ratio
Owners motivated. $2.3 million, terms.

Includes FM site. $1,125,000.

New studios and offices. $910,000.

for owner/operator. $850,000.

. Real estate included.

CENTRAL OREGON. Class C FM, Full-time AM. Positive cash flow, Growing area.
NORTHWEST METRO. Unique AM. Well positioned in desirable community.
CALIFORNIA REDWOODS. Excellent AM/FM facility. Positive cash flow. Ideal

IDAHO RESORT FM. Dynamic growth market. Ready to cash flow. $850,000.
SACRAMENTO VALLEY FM. New! Needs sales-minded owner/operator. $400,000.
NORTHWEST CLASS C. Priced to sell as start-up. $400,000 with seller financing.

4340 Redwood Highway ® Suite F 230 ¢ San Rafael, California 94903

TEL (415) 479-3484 o FAX (415) 479-1574

TRANSACTIONS AT A GLANCE

1991 Deals To Date:

$527,111,790
(Last Year: $816,325,303)

Total Stations Traded This Year: 784
(Last Year: 964)

This Week’s Action: . ........... $6,768,273
(Last Year: $6,351,335)

Total Stations Traded This Week:. . ..... .. 24

(Last Year: 22)

® Deal Of The Week:
O WZAZ-AM & FM/Jacksonville-
Green Cove Springs, FL $2,025,000

@ KAYY/[Fairbanks $600,000
© KMMA/Hanford-Fresno $800,000
@ KVEC/San Luis Obispo, CA $353,900
©® KZFFISouth Lake Tahoe, CA $550,000
© WFOM/Marietta, GA $300,000
©® WXRS-AM & FM/Swainsboro, GA $448,773
©® KLSN/Jefferson, IA $90,000
© WSEQ (FM CP)yReidland, KY $100,000
® WPRG (FM CP)Bar Harbor, ME $45,000
© WHYR/Saco, ME $15,000 for 25%
©® KPXP (FM CP)YGarapan, Saipan, Mariana Islands $15,000
® WYRYMHinsdale, NH $52,100 for majority contro!
©® WLNL/Horseheads, NY $256,000
©® WEEL/Shadyside, OH $185,000 for 50%
© WCXJ/Braddock-Pittsburgh, PA $112,500
@ WBLR/Batesburg, SC $20,000
©® WIZO/Franklin, TN $160,000
® American Indian Stations $335,000
® KFXJ (FM CP)Abilene
® KKLK/San Angelo, TX
© KKHQ/Odem, TX $275,000
©® KTLE/Tooele, UT $30,000

bility for a $300,000 bank loan from
Commerce Bank of San Luis Obispo.
BUYER: Francis Sheahan of San Luis
Obispo. He currently owns 30% of the
licensee.

SELLER: Richard Mason is selling his
70% stake in Chorro Communica-
tions Inc. He also owns 51% of Ca-
brillo Communications, the licensee
of KKUS/San Luis Obispo, CA. Cabril-
lo recently filed a Chapter 11 bankrupt-
cy petition in Los Angeles.

FREQUENCY: 920 kHz
POWER: 1kw day/500 watts night
FORMAT: News/Talk

KZFF/South Lake Tahoe
PRICE: $550,000

TERMS: Asset sale

BUYER: Tri-Valley Broadcasting
Corp., headed by Craig Swope. He
also owns KPTL/Carson City, NV.

Continued on Page 12

Jumes A. Gammon, President
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BROKERS, INC.

Radio & Television Brokerage

1925 K Street, NW, Suite 304, Washington, DC 20006
202-862-2020
Member. Nanonal Associanion ot Media Brokers (NAMB), NAB
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The Research Group.

Dut of date.

(Research every 6 to 12 months.)

Comprehensive Promotional Strategic
Music Effectiveness Market
Test Test Study




Strategic Radio Research.

Up to date.

(Fresh research every week, all year long.)
WINTER ng 8 MUSICS | MUSIC & MUSIC & MUSIC & WINTER MUSIC & MUSIC & MUSIC & MUSIC & MUSIC &
RATINGS TUAL PERCEPTUAL PERCEPTUAL PERCEPTUAL PERCEPTUAL OLDIES PERCEPTUAL PERCEPTUAL PERCEPTUAL PERCEPTUAL
Report Weekly Weekly Weekly Weekly Weekly Tost Weekly Weekly Weekly Weekly Weekly
Report Report Report Report Report Report Report Report Report Report
1 2 3 4 5 6 7 8 9 10 1 12
SPRNG MUSIC & MUSIC & MUSIC & MUSIC & MUSIC & SPRING MUSIC & MUSIC & MUSIC & MUSIC & MUSIC 8
RATINGS PERCEPTUAL PERCEPTUAL PERCEPTUAL PERCEPTUAL PERCEPTUAL OLDIES PERCEPTLAL PERCEPTUAL PERCEPTUAL PERCEPTUAL PERCEPTUAL
Report Weekly Weekly Weekly Weekly Weekly Test Weekly Weekly Weekly Weekly Weekly
Report Report Report Report Report Report Report Report Report Report
13 14 15 16 17 18 18 20 21 22 23 24
S . - | I R
SUMMER MUSIC & MUSIC & MUSIC & MUSIC & ! MUSIC & SUMMER MUSIC & MUSIC & MUSIC & MUSIC & MUSIC &
RATINGS PERCEPTUAL PERCEPTUAL PERCEPTUAL PERCEPTUAL | | PERCEPTUAL | OLDIES PERCEPTLAL PERCEPTUAL PERCEPTUAL PERCEPTUAL PERCEPTUAL |
Report Weekly Weekly Weekly Weekly Weekly Test Weekly Weekly Weekly Weekly Weekly ]
Report Report Report Report Report Report Report Report Report Report
25 26 27 28 29 30 31 32 33 34 35 36
FALL MUSIC & MUSIC & MUSIC & MUSIC & MUSIC & FALL VUSIC & musica | | musica MUSIC & MUSIC &
RATINGS PERCEPTUAL PERCEPTUAL PERCEPTUAL PERCEPTUAL OLDIES PERCEPTUAL PERCEPTUAL PERCEPTUAL PERCEPTUAL
Report Weekly Weekly Weekly Weekly Weekly Test Weekly Weekly Weekly Weekly Weekly
3 Report Report Report Report Report Report Report Report Report Report
a7 | 38 39 40 a1 a2 a a4 a5 a6 a7 a8

The Research Group approach made sense back in the '70s.
You could have been quite successful back then buying once-a-year
studies... Even if the interviewing was farmed out, even if it came with
“boilerplate” recommendations, even if your “consultant” was really a
salesperson, and even if it was overpriced.

But the '90s call for a new approach. increasing market fragmen-

tation and tougher competition require a fresh approach. Strategic's unique

— STAR program of ongoing research keeps you in touch
_i

with your listeners every week, all year lor.g.
Call 1-800-72-MUSIC today for more irformation

about STAR. Ask for Jennifer Hodlick, Account Executive, or Kurt Hanson,

President. It's time you moved up to the next generation of research.

The Next Generation of Research,
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Continued from Page 8

SELLER: Emerald Communications
Corp., headed by Christian Larson.
He also owns KTMS & KHTY/Santa
Barbara, CA.

FREQUENCY: 102.8 MHz

POWER: 1kw at 2794 feet

FORMAT: B/EZ

BROKER: William A. Exline Inc.

WFOM/Marietta

PRICE: $300,000

TERMS: Stock sale for cash amount
minus the value of outstanding debts
on closing day

BUYER: Toccoa Falls College Inc.,
headed by President Dr. Paul Alford.
The college is the licensee of WRAF/
Toccoa Falls, GA and WCOP/Warner-
Robbins, GA.

SELLER: WFOA Inc., owned by Wen-
dell Borrink, Carolyn Borrink, Coreen
Cook, and John VanDerAa. They also
own WCVC(Tallahassee and WSTI/
Quitman, GA.

FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: This station is dark.

WXRS-AM & FM/Swainsboro

PRICE: $448,773

TERMS: Asset sale; buyer is to pay
$323,773 to Cltizens Bank of
Swainsboro to settle seller's outstand-
ing debt. Buyer also to "mark paid and
cancel” a note and security deed for a
debt owed to it in the amount of
$125,000.

BUYER: Lacom Communications
Inc., owned by Owen Studstill of Ft.
Valley, GA; Lamar and Doris Studstill
ot Mendota, IL; and Cole Studstill of
Pana, IL. The company also owns
WXKO & WKXKI/Ft. Valley, GA;
WGLC-AM & FM/Mendota, IL; and
WXKO/Pana, IL.

SELLER: Crossroads Radio inc., own-
ed by Roy Thompson

FREQUENCY: 1590 kHz; 103.9 MHz
POWER: 2.5kw daytimer; 3kw at 300
feet

FORMAT: Urban; Country

a L]

KLSN/Jefferson

PRICE: $90,000

TERMS: Transfer of assets valued at
$90,000 to newly formed corporation

in exchange for cash and stock. The
seller is to receive a one-third interest
in the new company. The buyer is to
assume liability for bank debt totaling
$29,101 and provide the seller with a
$30,000 promissory note.

BUYER: Breakthrough Broadcasting
Ltd., owned by Van Harden of Adel,
IA; Jack Jay Lyon of Ames, IA; and
Rolfe Blaess of Jefferson, IA. As part
of this transaction, Blaess is acquifing a
one-third interest in the company for
$30,000.

SELLER: Jack Jay Lyon, dba the Lyon
Company

FREQUENCY: 98.9 MHz

POWER: 3kw at 102 feet

FORMAT: B/EZ

WSEQ (FM CP)/Reidland
PRICE: $100,000

TERMS: Asset sale for $65,000 cash;
additional consulting agreement valued
at $35,000

BUYER: WMOK Inc., owned by Gary
and Michele Kidd. The company owns
WMOK & WREZ/Metropolis, IL. The
Kidds are applicants for a new FM at
Lutesville, MO.

SELLER: Ladon Broadcasting Co.
Inc.

FREQUENCY: 106.7 MHz

POWER: 3kw at 300 feet

WPRG (FM CP)/Bar Harbor
PRICE: $45,000

TERMS: Asset sale for cash

BUYER: Star Broadcasting of Maine
Inc,, owned by Mark Osborne and
Natalie Knox. They also own WKSQ/
Ellsworth, ME.

SELLER: Bar Harbor Communica-
tions LP, headed by Robert Cole. His
other broadcast holdings include
WCME/Bath-Boothbay, ME; WPVM/
Howland, ME; and WAAWI/Williston,
SC.

FREQUENCY: 99.1 MHz

POWER: 10.6kw at 499 feet
COMMENT: The seller is asking for a
six-month extension of its CP, citing
weather and construction delays “be-
yond its control.” The buyer plans to
seek a modification of the CP so
WPRG's signal will not overlap with that
of WKSQ.

WHYR/Saco
PRICE: $15,000 for 25%
TERMS: Stock sale for cash

#2 BUSINESS RADIO NETWORK

A choice of three distinctive reports
information segments, designed to build audience loya
¢ Allows for local sponsorships.

* Reports are placed near fraditional stopsets and are easily
infegrated into your format.

e Content is the most up-to-the-minute available.

* Lockouts during the reports allow your station to
customize length.

each hour. A great

BUYER: Yvette Rloux, Harry Balley,
and Astrid Bailey are reducing their
collective 75% ownership of Vacation-
land Broadcasting Services Inc. to
100%.

SELLER: Remi Rioux of South Port-
land, ME is selling his 25% stake in the
licensee.

FREQUENCY: 95.9 MHz

POWER: 3.3kw at 300 feet
FORMAT: AOR

KPXP (FM CP)/

Garapan, Saipan

PRICE: $15,000

TERMS: Asset sale for cash

BUYER: K-Z Radio Inc., headed by
Chairman Rex Sorenson and President
Jon Anderson. The company is the li-
censee of KGUM & KZGZ/Agana,
Guam.

SELLER: Pacific Isle Communica-
tions, owned by Serafin Dela Cruz
FREQUENCY: 99.5 MHz

POWER: 100kw at 429 feet

¢

WYRY/Hinsdale

PRICE: $52,100 for majority control
TERMS: Stock and asset transfer. The
seller is the station's President/GM.
According to transfer documents, he
has been in disagreements with the
company's two other stockholders
about operating losses and business
strategy. The seller is resigning all of
his positions with the licensee in ex-
change for release from liability for
debts totaling $21,500. The seller will
also receive non-compete payments
totaling $30,600 over one year. Be-
cause the buyers plan to increase their
stock ownership when injecting new
capital, a transfer of control will occur.
BUYER: William Tucker of Goffstown,
NH and William Steele Jr. of Bedford,
NH

SELLER: Richard DeFabio of West-
moreland, NH is surrendering control
of licensee Tri-Valley Broadcasting
Corp.

FREQUENCY: 104.9 MHz

POWER: 725 watts at 669 feet
FORMAT: AC

BW YOr

WLNL/Horseheads

PRICE: $256,000

TERMS: Asset sale for $15,000 cash
down payment and 10-year promissory

Call now for more information.

note for $80,000 at 10% interest. The
balance of the purchase price is a debt
assumption.

BUYER: Love Church Ministries Inc.,
headed by Rev. James Pierce of
Horseheads, NY

SELLER: Lighthouse Broadcasting
Co. of New York Inc., owned by Paul
and Nancy Schumacher. The com-
pany also owns WSJLICape May, NJ
and WTCL/Chattahoochee, FL.
FREQUENCY: 1000 kHz

POWER: 5kw daytimer

FORMAT: Religious

WEEL/Shadyside

PRICE: $185,000 for 50%

TERMS: Stock sale for $20,000 with
additional $90,000 to be paid over two
years for a non-compete agreement.
An additional $75,000 cash is due to
sefler to settle debts.

BUYER: Michael Shott of Bluefield,
VA. He currently owns 50% of the |i-
censee. His other broadcast holdings
include WHIS & WHAJ/Bluefield, WV;
WKEE-AM & FM/Huntington, WV,
WAXS/Oakhill, WV; WSIC & WFMX/
Statesville, NC; and WHHR-AM &
FM/Hilton Head, SC.

SELLER: Arthur Belendiuk of Univer-
sity Park, MD is selling his 50% in-
terest in Adventure Three Inc.
FREQUENCY: 95.7 MHz

PCWER: 850 watts at 626 feet
FCRMAT: Gold

o » -

WCXJ/Braddock-Pittsburgh
PRICE: $112,500

TERMS: Cash for assets in bankruptcy
sale

BUYER: Homewood-Brushton Revitai-
ization & Deveiopment Co., headed
by Pamela Brown

SELLER: Unity Broadcasting Corp.,
headed by J.V. Alfred Winsett
FREQUENCY: 1550 kHz

POWER: 1kw daytimer

FORMAT: Urban

- -So ) L § aroling ﬁg@g
WBLR/Batesburg
PRICE: $20,000
TERMS: Asset sale for 15-year promis-
sory note at 10% interest, payable in
equal monthly instaliments

BUYER: Summit Broadcasting Inc.,
owned by President J. Shelton Lat-
tirore of Gilbert, SC

@@ @‘(%@g BRN Now Offers its Proven Short-Form Business,
' . Financial and Talk Services to All Formats.

kage of dependable and reliable
mn?e frequency.

1-800-321-2349

SELLER: Antley Broadcasting Inc.,
owned by R.B. Antley

FREQUENCY: 1430 kHz

POWER: 5kw daytimer

FORMAT: Country

- =

WIZO/Franklin
PRICE: $160,000
TERMS: Asset sale for cash. This
transaction must be approved by the
U.S. Bankruptcy Court of the Middle
District of Tennessee.

BUYER: AJ Communications Inc.,
owned by Alice Jackson of Evansville,
IN

SELLER: H&L Broadcasting Inc., a
debtor-in-possession owned by Sam
Littleton. He's an AE with WKCH-
TV/Knoxville.

FREQUENCY: 1380 kHz

POWER: 5kw day/250 watts night
FORMAT: Nostalgia

American Indian Stations
PRICE: $335,000

TERMS: Asset transfer for assumption
and cancellation of liabilities. The buyer
also agrees to pay the seller $30,000
to settle an outstanding debt and to pay
another $35,000 over 18 months to
compensate the buyer for assuming re-
sponsibility for an outstanding bank
debt.

BUYER: Rally Hill Productions Inc.,
owned by Pamela McKee Smith of
Columbia, TN

SELLER: American Indian Broadcast
Group Inc., owned by Jack Bursack
and Lynwood Eaton. Bursack owns
WSVT/Smyrna, TN; Eaton owns
WCORI/Lebanon, TN.

KFXJ (FM CP)/Abilene
FREQUENCY: 92.5 MHz
POWER: 16.7kw at 859 feet

Continued on Page 26

For The Record

R&R incorrectly reported last
week that WKKV-AM & FM/Ra-
cine, Wl was sold for $175,000
cash. Contracts on file with the
FCC show the transaction also in-
cludes a $3 million debt assump-
tion, for a total price of
$3,175,000. R&R has adjusted
this week's “1991 Deals To Date”

tally to include the corrected figure.
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GREGG ROLIE + ROSS VALORY + KEVIN CHALFANT ¢+ JOSH RAMOS + STEVE SMITH
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F THE = 5 WITH ALL THE THUNDER OF_BIG-TIME RADIO ROCK AND ALL THE LIGHTNING
- T I e SR e
v OF A SUPERSTAR MUSICIANS' BAND. GREGG ROLIE (CO-LEAD VOCALS, KEYBOARDS) CO-FOUNDED TWO OF
ROCK'S MOST SUCCESSFUL AND POPULAR GROUPS — SANTANA AND JOURNEY. AWARD-WINNING BASSIST

ROSS VALORY AND MODERN DRUMMER MAGAZINE'S BEST ALL-AROUND DRUMMER STEVE SMITH WERE

JOURNEY'S RHYTHM SECTION THROUGH NUMEROUS TOP 10 MULTI-PLATINUM ALBUMS.

BUT THIS IS A DIFFERENT TIME AND THE STORM IS A DIFFERENT BAND — WITH ITS GENESIS IN ROLIE AND
CO-LEAD VOCALIST KEVIN CHALFANT (WHO'S WRITTEN SONGS FOR CHER AND STARSHIP),

PLUS GUITAR ACE JOSH RAMOS. ON ITS SELF-TITLED DEBUT ALBUM ON INTERSCOPE RECORDS. PRODUCED

8Y BEAU HILL (WHO'S HELMED MULTI-MILLON-SELLING ALBUMS FOR WARRANT, RATT AND WINGER), THE

STORM HOWLS AND ROARS — AND ROCKS 'N' ROLLS.
PRODUCED & MIXED BY BEAU HILL
Management: Herbie Herbert & Scott Boorey @

oet avtt - s

INTERSCOPE

RECORDS
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NEWSBREAKERS

LMA WITH KYBG

KDHT/Denver
Flips To
SMN Country

All-Pro Broadcasting eclectic
AOR KDHT/Denver has struck an
LMA with Century Broadcasting
and will flip to SMN’s Real Country
October 1.

Century, owner of News/Talk
KYBG, will oversee programming
and sales for KDHT, which will
maintain a “skeleton crew” under
new Station Manager John Wy-
man, according to All-Pro Exec.
VP Steve Sinicropi. KDHT GM
Dennis Lammie has already exited
(PD Ira Gordon departed in July);
the on-air staff will remain until the
format switch is made.

“It’s unfortunate this had to hap-
pen, because the format is really
sounding good now, much better
than it has in the past couple of
years,” Sinicropi told R&R. “The
staff's done a tremendous job
it’s just a little too late. In today’s
economic climate the LMA made
good sense, and there’s certainly
an appetite for Country in
Denver.”

KDHT was never able to crack a
two share during its two and a half
years as an AQR.

Pritchitt VP/GM
At Bon Jovi’s
Jambco Label

Steve Prit-
chitt has joined
the Jon Bon
Jovi-owned
Jambco label
as VP/GM.

“Jon’s A&R
abilities are al-
ready well-doc-

umented,” said

\ Pritchitt. “‘His
ie creative talents
Steve Pritchitt - and  vision
combined with the worldwide
resources of Mercury and
PolyGram, provide Jambco with a
unique opportunity to become a
creative powerhouse in the enter-
tainment industry.”

The label has already released
several albums, including records
by Aldo Nova and Billy Falcon. All
new Bon Jovi product — including
a release due next year — will be
on the Jambco label as well.

Previously, Pritchitt was VP/
Product Management and VP/In-
ternational at PolyGram.

I

Bruce Spruces Up Deal

Bruce Williams (I) has inked a new five-year contract with Westwood One’s
Talknet. In return for a pay hike and increased Hexibility to air his show from
Florida, Williams agreed to offer pretaped weekend programs. In other
Talknet changes, Ken and Daria Dolan have given up their weekend show,
pleading overextension, while weeknight talkers Lee Mirabal and Myrna
Lamb have swapped slots. Lamb is now heard 10pm-1am (EST) preceding
Mirabal’'s overnight show. Commemorating the new deal and Williams's
10th anniversary with Talknet is Westwood One VP/Network Operations

Jack Clements.

KCBQ/San Diego Ups Matela
To Program Director Post

As expected, Adams Gold
KCBQ/San Diego has upped 7pm-
midnight personality Dino Matela
to PD, replacing the exiting Sonny
West.

Matela — who retains his airshift

told R&R, “We've decided that,
at least through this book, it would
be best to keep the on-air lineup in-
tact.

“We’ll basically go back to the
basics of the Oldies format by play-
ing the greatest music and lots of
it. We're going to become more ag-
gressive and increase the station’s
visibility.”

Prior to joining KCBQ in 1987,
Matela had programmed KGMG/
San Diego, WZIR and WRXT in

Buffalo, and WNDR/Syracusc,

K:Izer s Clique

e
- -.*I+t'L
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Geffen artist John Kilzer performed recently at L.A.’s Club Lingerie, where
he sang songs from his new album (“Busman’s Holiday"). Bonding
backstage are (back, I-r) the label's Kim Knoller and Michael Rowley,
Kilzer, and Geffen's Alan Oreman, label head Al Coury and George Cap-
pelini; (front, I-r) Geffen's Craig Coburn and Warren Christensen.

CIA-KGB

Do You Lack Intelligence?!

Jenkins Appointed To Capitol
VP/Media & Artist Relations Job

Larry Jenkins has been promoted to VP/Media
& Artist Relations at Capitol Records.

VP/Marketing Jeremy Hammond noted, “Larry is
a spirited team player, and his contributions to our
marketing efforts cannot be overemphasized. He and
his staff continue to generate quality media exposure
for our artists, and I'm sure he will contribute greatty
to Capitol's further ascent.

Jenkins was named Sr. Director in his department
last year. Before that, he was Sr. Director/National
Publicity at Arista and an independent pubiicist.

Larry Jenkins

Rice Now Giant UC Director

Giant Records has named Tony Rice Direc-
tor/Urban Marketing & Promotion. Rice, who's based
in Los Angeles, was previously with Motown for three
years as East Coast Promotion Director

Charlie Minor, Giant President, noted, “Tony

brings the freshest new approach to promotion and
" marketing in the urban field that I've been in contact
with in years. He'll add a dimension the industry has
yet to see, and we couldn't be more excited about
him joining us

Betore going to Motown, Rice was Asst. UC Editor
at R&R

Tony Rice

Pet Shop Boys Form Spaghetti Label

Neil Tennant and Chris Lowe, aka the Pet Shop Boys, have cooked
up a new venture: Spaghetti Recordings Ltd. As label managers, Tennant
and Lowe will sign and develop artists and likely serve as executive pro-
ducers.

The PSB's,manager, Arma Andon, will supervise Spaghetti as a part-
ner in the U.S. He told R&R it will be a “career-oriented A&R-driven
company"” releasing 3-4 records per year. One-shot dance singles are not
a major part of the plan, he noted. The first signing is Cicero, a 2 1-year-old
Scot

The Spaghetti deal is through PolyGram UK, but distribution in the
U.S., where the PSB are on EMI, is still undetermined

HNWH Marks 10th Anniversary

HNWH Radio Sales, a dlvision of the Interep Radio Store, recently obsery-
ed its 10th anniversary in the national radio rep business. Seen celebrating
are (I-r) HNWH partner and WKQX/Chicago VP/GM Chuck Hillier, partner
and KPWR/L.A. VP/GM Phil Newmark, President Jacqui Rossinsky, part-
ner Bernie Howard, and partner/Exec. VP/Western Division Manager Ira
Wechsler.

Monitored Playlists

o All the winning stations * Find 'High Appeal' titles
* Long Five-Day Monitors ¢ Eliminate ‘weak' titles
* Upgrade your music * Scrutinize rotations

Only 5495

per Format

A/Ce Oldies

AOR e Country
Clossic Rock

800 562-4407

Music monitor database system from The Trapman Company

per Year
6 Updates




“Top Of
The World”

Two-Million Albums Later-
The First Single

The Sold-Out Tour Continues!
Mid -October through Christmas

NEW & ACTIVE

64/64
2ND MOST ADDED CHR
TRACK: @

From the Double-platinum album
For Unlawful Carnal Knowledge

@

©1991 Warner Bros. Records, Inc.

“Just Want
To Hold
You”

The new single
From the album Jasmine Guy

P1CHART 34- €
NEW & ACTIVE

WXKS add Q106 18-15
WZ0U add 33  KMEL 3-3
WPGC 11-9 Hot HOT977 4-3 Hot
Y100 deb 28 KPRR 10-7 Hot
WJIMO 19-14 B95 1-1 Hot
KS104 1-1Hot 194 5-1 Hot
KKFR 1-4 KLUC 3-2 Hot
KGGI 6-4 Hot KDON 1-1 Hot
FM102 1-5 290 3-3 Hot
KISN add KYRK 19-7 Hot

© 1991 Warner Bros. Records Inc.
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Thompson Tops
Biz News KBLA
Ron Thomp-

w SOn has been

named VP/GM

of Flagship

L /s ¥ Broadcasting

Business News

o2 KBLA/Los An-

1 geles. He re-
p places Ed Ker-

- by, who exited

‘» the station sev-

Ron Thompson  eral weeks ago.

Commenting on the station’s eco-
nomic challenges, Thompson said,
“My first priority is the same as
many other AM broadcasters’ —
simply to make this station profita-
ble. We need to super-serve the
business news niche and target the
advertisers who are after those elu-
sive business elites.”

Thompson’s been VP/GM at for-
mer RKO stations WHBQ/Mem-
phis and KHJ/Los Angeles. and
was President of Dellar Broadcast-
ing, which owned three small mar-
ket stations in Southern California.

AC KCPX/SLC
Boosts Smith
To PD Post

At AC KCPX/Salt Lake City,
Asst. PD Greg Smith has been up-
ped to PD. In his second stint as the
station’s PD. Smith replaces Jay
Kelly, who recently left to program
Gold KQQL/Minneapolis.

Smith told R&R, “We hated to
see Jay go, and we’ll continue on
the same programming course. I
don’t foresee any major changes.
There’s a good staff here, but we're
searching for a strong morning
personality to replace Jay.”

Over the course of five different
tenures, Smith has worked for
KCPX a total of 10 years. “I've
spent most of my career in this
market, and I've been at this sta-
tion through an ownership change
and some PD and GM changes.”
Apart from KCPX. Smith has
worked on-air at crosstown KLCY
and KISN and at Phoenix stations
KNIX and KRUX.

Granum Grabs WMMO

Granum Communications has inked a deal to purchase AC WMMO/Orlando
for $8.15 million. Signing the agreement are (seated, I-r) WMMO GM Bob
Poe, Radio Orlando Partners Managing General Partner Jim Martin, and
Granum President Herb McCord; (standing, Ir) Media Services Group
broker George Reed and Granum CFO Michael Weinstein and COO Peter

Ferrara.

UNC Media Sets WKKYV Staff

Pursues WZAZ/Jacksonville As Combo Regroups

Three Chiefs Broadcasting, in
which Ragan Henry is a limited
partner, is transferring AC WKKV
(V-100)/Milwaukee to UNC Media,
in which Henry is also a limited
partner.

TCB GM Connie Balthrop will
join UNC as President and retain
her week-old GM post at WKKV
She was previously GM of WGCV &
WPLZ/Richmond. WKQX/Chi-
cago GSM Jeff Goree recently join-
ed WKKV in the same post.

UNC is also applying to purchase
UC WZAZ-AM & FM/Jacksonville.
currently held by a bankruptcy

trustee. Despite financial straits,
the combo has been staffing up.

Starting October 7, WIFX/Ft.
Wayne PD Kelly Carson will be
WZAZ's PD. He joins new GM Pete
Brown, a former WPEG/Charlotte
GSM who'd been an independent
consultant until lately. Upon join-
ing WZAZ, Brown named a new
OM: Mort Friedman, whom he
met while consulting WKKV.
Friedman was GM at WKKV's pre-
vious incarnation, NAC WBZN,
where he'd remained until this
move.

" Tin Men Take Flight

EFM Ties In With MediaAmerica

Program supplier EFM Media Management, headed by former ABC
Radio Networks President Ed McLaughlin, has ended its three-year-old
sales and marketing relationship with ABC, effective December 31. The
company has retained New York based MediaAmerica, Inc. to handie

those duties

According to an ABC-EFM release, the termination was prompted by
“changing circumstances,” including ABC Radio's need to focus on its

own networks

EFM syndicates the popular Rush Limbaugh and Dr. Dean Edell call
in talk programs. MediaAmerica serves as a rep firm for a variety of syndica-

fon companies.

Wellikson Now WEEP & WDSY GSM

KLDE/Houston LSM Jann Waellikson is leaving
the Entercom Gold outlet to become GSM at co-
owned News-Talk/Country combo WEEP & WDSY/

Pittsburgh.

Wellikson joined KLDE in January 1989 as Direc-
tor/Retail Sales and was upped to LSM in September
of that year. Prior to KLDE, she was an AE at Hous-
ton's KRBE-AM & FM and KKBQ-AM & FM and at
Ogilvy & Mather advertising in New York, Los An-

geles, and Houston

KLCE has boosted AE Kandice Cinnamon to

LSM in ‘Wellikson's wake

Jann Wellikson

Delcore In WFOG/Norfolk As GM

Jerry Delcore, GM at NAC
WNND/Raleigh, has accepted a
similar assignment at Sunshine
Wireless B/EZ WFOG/Norfolk. He

Victory Music launched Tin Machine’s new LP with an outdoor concert next to a runway at Los Angeles International
Airport. Rubbing elbows at the primo party are (I-r) RCA artist Michael Penn, the band’s Hunt Sales. actors Sean Penn
and Harry Dean Stanton, and band members David Bowie, Tony Sales and Reeves Gabrels

Ratings
Insuraiice

40 stations in the top 100 markets know that. They've already
called for contracts since our first mailing a week ago! They know
I'm the ONLY complete morning show package on the market. I'm
| daily prep sheets, I'm produced comedy bits and I'm available for
barter. DON'T MISS OUT! Call today and get me for YOUR station
| ... before somebody else in your market gets me for theirs!

e
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T
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replaces Pam Hughes, who has left
the station.

Sunshine Wireless President Dan
Cohen told R&R, “Jerry’s an ag-
gressive young man who wants to
be very successful in this business.
We’re going to give him the oppor-
tunity with a very good radio sta-
tion.”

He said WFOG has transitioned
from traditional B/EZ to Vocal EZ
within the past 60 days, adding.
“We're still playing three instru-
mentals an hour, so we’re still look-
ing to serve the Easy Listening
market.”

Delcore, who was unavailable
for comment, has previously held
sales and sales management posi-
tions in Raleigh and Boston.

¢

O R K

CALL (213) 478-2166
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Records

® ERIC LEVINE is upped from Sr. Di-
rector to VP/Business Affairs at Island
Records.

Eric Levine Lou Tatulli

©® LOU TATULLI has been hired as VP/
Marketing at JRS Records. He formerly
served as Sr. Director/Label Liaison at
BMG.

® GRANT SPOFFORD has been hired
as Regional Promotion & Marketing
Manager/West Coast at SBK Records.
He had worked at Elektra Entertain-
ment as Promotion & Marketing Man-
ager. Concurrently, TOM STARR has
been appointed Northwest Regional
Promotion Manager. He most recently
served in a similar capacity at Holly-
wood Records

@ SAUL SHAPIRO has been named
Northeast Regional Marketing Director
at EMI Records USA. He previously
held the Regional Sales Manager post
at Enigma Records.

©® JACKIE FARRY is appointed Nation-
al Manager/Metal Marketing & Promo-
tion at Relativity Records. She had
been Assistant to the Director/Metal
Marketing & Promotion at Epic Rec-
ords.

® TUCKER WILLIAMSON is tapped as
Artists Relations Manager at Warner
Bros. He was formerly a road manager
at Camel Management.

® LOU ADLER and SHELLEY DUVALL
have formed the Ode 2 Kids label
Product from the label will be
distributed by Kid Rhino Records.

® KENNY ALTMAN is tapped as Di-
rector/Promotion at Real Music. He
moves from Music West Records,
where he was Sales & Promotion Man-
ager

® EAMON SHERLOCK has been ap-
pointed to the newly created Director/
Intemational Administration post at
MCA Records International. He had
been working in the Business & Legal
Affairs department at MCA Music En-
tertainment Group

® JIM LEAVITT is tapped as Director/
Creative Services at Imago Recording
Company. He had been Director/Artist
Development at Arista Records.

Births:

Mercury Records Sr. VP
A&R Bob Skoro, wife Marilee
son Tyler Malden, September
7

Gavin Report Advertising Dir
Bob Galliani, wife CEMA San
Francisco Fieid Sales rep Mara
Galliani, son Anthony Milo,
September 12

KIIS-AM & FM/Los Angeles
PD Bill Richards, wife Sheri,
daughter Shannon Lee, Sep-
tember 16

WENN/Birmingham air talent
Pisani Long, husband Johnny,
son Michael Tobias, September
18

KGMX/Lancaster, CA air tal-
ent Scott Michaels, wife May,
son Spenser Aron, September
18.

Marriages:

KYXY/San Diego air talent
Alan Kirk to Doreen Robertson
September 14.

WKLC/Charleston-Hunting-
ton, WV air talent Brian Ray-
ment to Camelot Music Man-
ager Eliska Hahn, September
21

WRIF/Detroit MD Todd
Fowler to Julianne Adams, Sep-
tember 21

MORE
[N €

Jim Leavitt Bobby Duckett

© BOBBY DUCKETT has been hired as
Manager/Artist Development, The
Rhythm & Black Music Group at Mer-
cury Records. He comes from Hush

Productions, where he was a tour man-
ager

National
Radio

® UNISTAR will present Jethro Tull's
new "Catfish Rising” LP in a three-hour
special ("The Jethro Tull Story"}, Oc-
tober 18-20; (212) 247-1600.

Industry

® ELLYN AMBROSE has become Di-
rector/Sales & Marketing at Zapnews.
Prior to this, she held the VP/Radio
Track post at BDS.

®HAL MERRILL has been named
Western Regional Sales Director at
Media Monitors, a publisher of radio
advertising information. He most re-
cently served as GSM at KRTH/Los
Angeles.

® DANNY HOLLOWAY is hired as Sr
VP at PolyGram/Island Music Publish-
ing. He comes from Island Records
and Music Publishing, where he was
VP/Film & Television

©® JONATHAN LOVE has moved up
from Associate Director to Director/
Member Relations at ASCAP. Also,
MARCY DREXLER and DEBBIE ROSE
have been elevated from Sr. Member-
ship Reps to Associate Directors/Mem-
ber Relations. WANDA LeBRON has
been upped from Membership Rep to
Sr. Membership Rep.

® MARC GREENSPAN joins Break-
through Marketing as OM. He was pre-
viously Product Analyst in charge of
Radio Arbitrends and Radio Fastraq at
Arbitron

® MARC NATHAN has reactivated his
Between The Ears Management/Con-
sultants firm. The company’s address
is 41 W. 72 St., #3G, New York City,
NY 10023; (212) 724-1445

®DANA KORNBLUTH is launching
Dana Kornbluth Public Relations. She
had been Director/Press Relations &
Pubiic Affairs at NARM. As of October
1, the firm will be located at 4000
Presidential Blvd., Suite #324, Phila-
delphia, PA 19131, (215) 877-7222

RS Sy = e PR
Changes

Timothy Richey has been appointed
Account Manager at KUII/Dallas-Ft
Worth.

Donna Champy is named Assistant
Controller at Sony Music

Dsborah Kuryak is promoted to AE
at McGavren Guild Radio

— —

Hope’s HoIIywm

Tim Bailey — Mornings
KFMX/Lubbock (806) 792-
7210

Mike Carta — PD WGH/Nor-
folk (804) 479-4249

Timothy J. Fox — Mornings
WGIR/Manchester, NH (603}
625-6126

Angie Good — Afternoons
KNDD/Seattle {206} 365-1657

John Gray — MD KKBQ
Houston (713) 271-0347

All Katz — Evenings WOFX/
Cincinnati {513) 731-3521

Leah Klocko — Asst. MDyaf-
ternoons WEZE/Pittsburgh
(412) 486-4771

Ron Parker — Afternoons
programming KKBQ/Houston
(713) 558-9413

Mark ‘‘In The Dark’' Ross —
Asst. PD/nights WCGQ/Colum
bus, GA (205) 298-1843

Johnny Von — Afternoons
KKSS/Albuguerque (708) 485-
5421

John Walker — Asst. PD
WYMX/Greenwood, MS (601)
455-3100

Brian Waters — Asst. MD
middays WCGQ/Columbus, GA
(404) 322-0167

Samantha Wilde — Morn-
ings WTHT/Portland, ME (207)
767-6334

Susan Wise — Laie-nights
KKBQ/Houston (713) 782-
9242

Premiere Radio Networks VP Kraig Kitchin (l) and Exec. VP Tim Kelly (r)
flank Bob Hope during his Live From Hollywood tour at the NBC studios in
Burbank, CA. Celebrities visited radlo stations from 15 major markets to
promote NBC-TV's fall premiere week.

- — = —
-

Everybody Pose Now

Columbia artists C&C Music Factory and Def Jam/Columbia rapper L.L. Cool J celebrated their MTV Video Music ‘
Awards victories with a reception at West Hollywood’s Spago restaurant. Captured on camera are (I-r) Columbia Presi-
dent Don lenner, L.L. Cool J (in rear), CAC's Freedom Williams, Zeima Davis and producer Robert Clivilles, Sony
Music Sr. VP Michele Anthony, C&C producer David Cole, and Sony Music President Tommy Mottola.




The more things change
the more they stay the same.

’ “(\ng ‘e i6 L. - ou
cWhen you're ta o way that it ‘S'u A tyhe hits.”

inton, IS oo
Ty o‘:rr\\c‘i chats all you P 2y — Jerry Clifton

rmine your playlist and you
hands in it too much.”
— Alon Burns

Radio & Records
November 17, 1978

«The marketplace will dete
don’t have to stick your

Musical trends come and go, but over the past 2 decades
there’s been one constant— American Top 40. Listeners
worldwide have had their curiosity about chart facts and music
trivia satisfied by listening to AT40, which culminates in the
crowning of the #1 record each week. Our success formula?
Simple—we play the top 40 hits and only those hits each week as
ranked by Billboard Magazine.

American Top 40, the countdown you have been counting on for 2| years.

AMERICAN
* TOP40) *

WITH SHADOE STEVENS

SABC RADIO NETWORKS
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ore women in the work
force are attaining man-
agerial, executive, or ad-

ministrative positions. According
to 1990 data from the Bureau Of La-
bor Statistics, 11% of working
women are bosses, compared to
13.8% of working men.

This means that women were
about three-quarters as likely as
men to hold a position of power,
and, in fact, accounted for 40% of
all managers.

Geographical Differences

Because Washington, DC has an
extremely high percentage of
women in the work force (63%, as
opposed to the national figure of
58%), it has the highest percentage
of working women in managerial
positions (16%). In fact, females
make up 50% of the city’s bosses
overall.

In New Mexico, 12.3% of working

MANAGEMENT

Ranks Of Women
Managers Rising

11% Of Employed Females Are Bosses

women are managers, while only
11.6% of working men are. Women
make up 46% of all bosses in that
state. However, only 54% of New
Mexican women work at all.

Maryland, Alaska, and Califor-
nia also sport high figures of fe-
males in charge because the num-
ber of employed women in those
states is above average: 14.8% of
working women are bosses in
Maryland, and 14.1% hold mana-
gerial posts in Alaska and Califor-
nia. Working women in these three
states — and Washington state
make up 43%-45% of all bosses per
state.

In comparison, Rhode Island
shows only 8.5% of working women
in positions of authority (compared
with 15.4% of working men). Other
states with low women-in-power
figures include Alabama, Pennsyl-
vania, Wisconsin, and Georgia.

Contemporary Corporate
Clothing Going Casual

merican corporations are

allowing their employees to

dress more casually these
days. A recent study conducted by
the Converse footwear company
found that men are now exchang-
ing white shirts, solid colored ties,
and gray suits for flowered ties,
blazers, and slacks.

Meanwhile, women are substi-
tuting blue suits with above-the-
knee skirts, dresses, and open-toed
shoes. Other contemporary corpor-
ate clothing trends include:

* 55% of corporations approve of
casual wear for executives

* 47% say dressing down
improves morale

* 38% set aside one day a week
(or month) for “free dress”

* 4% permit male execs to work
without a necktie

* 25% of corporations allow
executives to wear tennis shoes

* 2% of corporations have formal
dress codes

¢ 12% allow jeans.

Note that the trend toward more
casual dress at work has not af-
fected all workers equally. While a
majority (65%) of U.S. corpora-
tions say their female execs are
wearing less traditional styles, a
minority (44%) of firms claim their
male execs are doing the same.

hether you're heading
out of town for a sem-
inar or vacation, you'll

want to stay in a good hotel with
lots of extras at a reasonable
price. According to a recent
survey of 5400 U.S. travelers
these are the 15 cities where
you receive the best hotel
deals. Note that almost all of
them are Top 100 markets

* Albuquerque

e Austin

* Reno

* Charlotte

e Charleston, SC

¢ Milwaukee

¢ Indlanapolis

* Salt Lake City

* Memphis

e Kansas City

* Oklahoma City

e Fort Worth

* Savannah, GA

* Columbus, OH

e Louisville
Source: 2agat U.S. Travel Survey

Hiring Hint

nthusiasm is an important

part of any job. The next

time you hold interviews,
ask prospective employees to de-
scribe three successes, three set-
backs, and how they dealt with
each of them.

The key, according to University
of California psychologist Charles
Garfield, is to look for the amount
of enthusiasm that the prospective
employee puts into his answers
positive and negative. The out-
standing candidate is the one who
put as much energy into his fail-
ures as he put into his achieve-
ments.

Righting Employee Wrongs

istakes happen every
day. Before you punish
the person who screwed

up, the Chicago-based Foreman-
ship publication suggests you fig-
ure out why there was a problem.
Your employee is not necessarily
stupid. Some possible reasons for
the error may be that the person:
¢ didn’t understand the assign-
ment
» wasn’t properly trained

® September 25-28 — RTNDA
46th International Conference &
Exhibition. Denver Convention
Center

® September 29-30 — T.J
Martell Music Row Golf ‘N
Bowl. Various locations, Nash-
ville

® October 2 — CMA Awards
Grand Ole Opry, Nashville
®October 3-5 — Concrete
Marketing's Foundations For-
um. Los Angeles Airport Marri-
oft

©® October 3-6 — Society of
Broadcast Engineers Nationa!
Convention. Hyatt Regency,
Houston

R&R CONVENTION

@ October 11-13 — National
Professional Conference Of
Women In Communications.
Hyatt Regency, Atlanta
® October 14-16 — Broadcast
Cable Credit Association’s 26th
Credit and Collection Seminar.
Palmer House Hotel, Chicago.
$ ©® October 23 — John Bayliss
Foundation Dinner. Plaza Hotel,
New York City.
® October 24-27 — CMJ Con-
vention. Vista Hotel, New York
City
® October 27-29 — Third Annu-
al EPM Entertainment Marketing
Conference. Universal City Hil-
ton & Towers, Los Angeles.

@®November 2 — Holland
Cooke Broadcast News Career
Seminar. Warwick Hotel, New
York City

* lacked the necessary experience

* was incompatible with a team
member

« was affected by a situation
beyond his or her control.

Focus on correcting the problem
instead of doling out punishment.
Embarrassing the employee
publicly or privately — won’t guar-
antee that the person will get it
right the next time.

® January 19-23 — MIDEM '92
Palais des Festivals, Cannes

® January 26 — Super Bowl
XXVI. Metrodome, Minneapolis

® January 29-February 1
Ninth  Annual Pollack Media
Group Programming/Manage
ment Conference. J.W. Mar-
riott, Los Angeles

® January 30-February 2
RAB Managing Sales Confer-
ence. Opryland Hotel, Nash-
ville

'92 ... JUNE 11-13 IN CENTURY CITY

®February 13-15 — Gavin
Seminar 1992. Westin St. Fran-
cis, San Francisco.

® February 25 — 34th Annual
Grammy Awards, Radio City
Music Hall, New York City

®March 4-7 — 23rd Country
Radio Seminar. Opryland, Nash-
ville

® April 1316 — 70th Annual
NAB Convention, Convention
Center, Las Vegas.

® May 27-31 — AWRT's 41st
National Convention. La Posa-
da, Phoenix.

® June 11-13 — R&R Conven-
tion '92. Century Plaza Hotel,
Los Angeles

@ June 14-17 — BPME & BDA
Conference & Exposition
Washington State Convention &
Trade Center, Seattle.

You get only the best AC titles, each one recorded
using Bonneville's exclusive TrueSource™ digital
recording process.

Bonneville Introduces ChartBreakers
The AC Music Service that Runs Circles Around the Competition!

It's hard to believe, but for just $49.95 per month,
your station can have a CD full of the latest chart-
proven AC tracks each month.

It's the perfect archive, too. Each monthly edition
provides you with a permanent copy of the top AC ‘

tracks. Month after month.

Don't wait. Compare ChartBreakers for the time,
the expense, and the space it will save. Then call for
information on how you too can receive this valuable

naw service!

1-800-631-1600

BONNEVI

TRUST THE QUALITY

Ask about special rates on Bonneville's
Complete AC Library when you buy ChartBreakers now.




Congratulations to Our
Billboard Award Winners

Major Market Radio Station
of the Year/Top 40

WBBM-FM
Chicago

Muajor Murket Program/
Operations Director
of the Year/Top 40

DAVE SHAKES
WBBM-FM Chicago

Medium Market Music Director
of the Year/Rock

CHARLIE LOGAN
WYNF(FM) Tampa/St. Petersburg

(BS Owned AM & FM Stations

(BS Radio Networks
(BS Radio Representatives

Muajor Market Music Director
of the Year/Top 40
TODD CAVANAH

WBBM-FM Chicago

Major Murket Music Director
of the Year/Rock

REDBEARD
KTXQ(FM) Dallas/Ft. Worth

~
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SALES & VIARKETING

YOUR PERSONNEL CHALLENGE

Developing A Model Salesperson

f the ’80s were dominated by programmmg
the ’90s will be the decade of personnel is-
sues. To win in that area, I suggest you de-
velop a model salesperson with which to com-

pare applicants.

Let’s be honest — our in-
dustry doesn’t have a great
record of aggressively re-
cruiting salespeople, nor
have we spent too much
time cultivating them. Dur-
ing the '70s and ’80s most
people entered the business
not because they wanted to
be sales professionals, but
because they had met radio
salespeople who made a lot
of money for doing a little
work.

The perception was that
they could pay their dues
with the little guys, and
when a superior left they
would inherit a big agency
list, make more money, and
drive a nicer car. Few in-
dustries match broadcast
sales in terms of compensa-
tion; fewer still compensate
employees on service
rather than skills.

In radio sales, human re-
sources is the difference be-
tween success and failure
— and that difference will
become even more pro-
nounced in the '90s. When it
comes to sales personnel,
zero-base budgeting is zero
growth. It’s been said that
the three primary compon-
ents for retail success are
location, location, and loca-
tion. Well, success for us
equals personnel, person-
nel, and personnel.

Recruit, Don’t Recycle

So where can you find
good salespeople? In the old
days, you probably would
have stolen them from your
competition. Today, how-
ever, stations are more apt
to recycle mediocre
players. This is most evi-
dent when salespeople
move or are transferred
and, due to their back-
ground, they receive a flur-
ry of offers with few (if
any) background checks.

As for new recruits, it
certainly would be nice if at
least one college or univer-
sity had an exceptional ra-
dio sales personnel develop-
ment program, or if there
was an industry association
that provided extensive
sales development and con-
temporary street-smart
skills. Well, enough fan-
tasizing — back to reality,
where the challenge lies
squarely on your shoulders.

Instead of relying on your
instincts, the phone to ring,
or a personnel agency to
hire salespeople, use the
components below to help
you create the perfect
employee. Keep in mind
that some of these com-
ponents are greater in-
dicators of future radio
sales success than others.

By Chris Beck

To find the best model for
your station, brainstorm
with managers, employees,
and friends to determine
additional attributes. At the
very least, you can use this
column as a starting point.

Sales Experience
* Amount of time spent in
radio, advertising,
outside, commissioned,
and/or telephone sales
* Number of past jobs that
involved cold calls
* Number of new vs.
established accounts in
past jobs
* Competitiveness of past
employment categories
* Reputation of past
employers
* Level of decision-maker
contact in past jobs (did
he/she deal with
gatekeepers or CEOs?)
* Size of average order
* Self-employment
Education
* Formal (college courses)
and informal
(workshops, books) sales
training
* Level of education
* Courses studied (look for
business, marketing,
broadcast, psychology,
and drama classes)
* Continuing education
* Percent of tuition
contributed personally

Other Qualities
» Computer knowledge
* IQ (not normally
associated with our
business, but important

Five Employment Exercises

hen it comes to hiring salespeople, don't rely

solely on your instincts. The more you observe

and test applicants, the better your judgment —
and the lower your turnover rate.

Most industries offer job applicants some kind of skills test. Not sales.
Below are five exercises that will allow you to better analyze candidates’

sales skills:

* Obtain copies of their account lists and contacts {or titles they previ-
ously would have contacted). Randomly call people on the lists and ask
them for general feedback on the appiicants.

¢ Obtain names of contacts applicants haven't worked with in years,
even in other markets (it possible). Call a few people to see whether — and

how — they remember the candidates.

* Go with the applicants on a few of their appointments (both new and
established). If they're not capable of showing you a couple of new con-
tacts in a given week, this should indicate that the same situation will prob-

ably manifest itself at your station.

¢ Ask the applicants to make an appointment with a target potential ac-
count. (It doesn't matter whether they're in broadcast.)

¢ Ask the applicants to make a presentation or phone call for an initial
appointment to you. Note how prepared they are, how well they listen,
whether they begin by asking questions or making a canned pitch, and how

they handle objections.

nonetheless)
Date/length of earliest
employment (look for
those who started
working in high school)
Length of average work
day/week in past jobs
Participation in team
sports

Achievement awards

* Bilingual skills (more
important in some
markets than others)

* Outside interests/
professional
memberships

* Personal experiences
(variety of
markets/employers)

(even those going back to
Junior high)
Desired income in one
and five years (those
who exaggerate their
next year’s income might
be considered
“‘aggressive’’ and
therefore desirable, but
I've found that most
often they want an easy
ride and wind up

becoming quite a pain)

Chris Beck 1s the President of
Beck Marketing Group. an inter-
national sales and marketing con-
sulting firm. If you have a question
about a column or a topic you'd
like to see addressed. he can be
reached by phone at (818) 594-
0851: by fax at (818} 594-5030:
by Prodigy electronic mail at ID#
SRTN15A; by CompuServe at ID#
76066.3334: or by mail at 22900
Ventura Bivd . Sute 340, Wood-
land Hills, CA 91364.

Gerry

DeFrancesco
VP/Station Manager

KIIS-FM

Los Angeles

Dave Shakes

Program Director

B-96
WBBM-FM
Chicago

Tom Cuddy

Vice President-
Programmmg

“Mo j O”&,é‘,;’ﬁ

New York

in the 90’s are from TM Century

The Best
Jingles

: Steve Rivers at “Kiss”,

Boston; Bob Dunphy on ”Mxx 105" in N.Y. and Lorna
Ozmon at Chicago’s WTMX; KJLH and CBS-FM in L.A.

™™ century

14444 Beltwood Parkway, Dallas, Tx 75244
Phone: (800) 937-2100 or (214) 934-2121
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OVERVIEW

BK Chairman/CEQ Charles
| SKoppelman and "his hot
property” — aka Wilson
Phillips — grace the cover of the
current Forbes. Koppelman also
contributes to a five-page report on
the current state of the music busi-
ness, claiming SBK has a better
success ratio than larger labels be-
cause "big companies are run by fi-
nancial guys, not music guys.”
Giant's Irving Azoff, Virgin's
Jordan Harris, and the Rolling
Stones’ Mick Jagger also are inter-
viewed for the article, which —
among other things — points out
record business earnings ballooned
from $3.8 billion in 1980 to $7.5
billion last year,

Of Nationwide Importance

Speaking of Forbes, the current
issue also asks, “What has deep
pockets, appeals to young women,
and is very, very profitable?” The
answer? Nationwide Communica-
tions' 14-station radio group! Com-
pany President Steven Berger
{who began his radio career as a
college DJ) is interviewed for the
piece, which claims Nationwide's
initial broadcast investment of
$11.5 million would now bring a
whopping $300 million on the mar-
ket!

Cover Girls

Mariah Carey lands the cover of
New York's current Fall Preview
special; Gladys Knight graces the
cover of the October Essence; and
Sheena Easton fronts the October
Shape.

Express Lines

* The KHS-FM/L.A. banner isn't
the only thing you'll see proudly
hanging in the snapshot of Funky
Bunch leader Marky Mark Wahl-
berg in this week's People. The
raunchy rapper also dropped his
pants for the impromptu photo ses-
sion!

¢ Eddie Murphy recently paid
$15,000 for two pairs of rhine-
stone-studded leather pants that

SBK’s Koppelman
Cops ‘Forbes’ Cover

R
BLACK'S MAGIC — Country su-
perstar Clint Black and “ex-‘Knots
Landing’' sexpot” Lisa Hartman
have been engaged in a “hush
hush" romance since meeting at
the American Music Awards, ac-
cording to this week's National En-
quirer and Star. What's more, pals
predict they'll be engaged before
year's end!

belonged to Elvis Presley! The Star
notes the comic can now use the
pickup line, “How'd you like to get
into Elvis's pants?” when lookin' for
love

Michael Nose Best

La Toya Jackson reveals several
secrets about her brother Michael
in this week's National Enquirer.
The juiciest? That the Recon-
structed One saved slivers of his
nose cartilage — extracted during
surgery — as “‘personal souvenirs.

Quote O’ The Week

Analyzing the importance of
Guns N’ Roses' just-released “Use
Your Hlusion | & 0" LPs, Time re-
porter Joe Queenan concludes
that “never in the history of the
business has the record industry
been so dependent for its financial
well being on the success of such
social misfits.”" Hey, Joe, are you
ready to get in the ring?

R&R doesn't run comic strips,
but we do take a comic trip each
week through the nation’s con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verfied any of
these reports.

(CUREAPS

Newsweek

MEDIA

Nevilles Set For PPV Concert

he Neville Brothers are

slated to perform on the sec-

ond pay-per-view concert
from the Thursday Night Concerts
production company.

Taped in the band’s hometown of
New Orleans, the two-hour show
will air on three consecutive Thurs-
days beginning November 14 at
10pm (EST).

The series’ first PPV event,
“Metal Madness 2” featuring
Warrant, Trixter, and Firehouse
(see R&R 8/2) — will air on three
consecutive Thursdays beginning
October 24 at 8pm (EDT). Each
broadcast will be available to

TOP TEN SHOWS
SEPTEMBER 23-29

Owing to production delays in
processing ratings for the new
television season, this week's
Nielsen Media Research listing
of the Top 10 TV shows was
unavailable at presstime.

All show times are EDT/PDT unless oth
erwise noted. subtract one hour for COT.
Check Iistings for showings in the Mountain
time zone. All Iistings subject to change

Friday, 9/27

* Ronnie Milsap, “Late Night
With David Letterman” (NBC,
12:35am).

* Frank Sinatra,
{NBC, 7am)

* Riff, “The Tonight Show
Starring Johnny Carson” (NBC,
11:35pm).

* Commitments, “ABC's In
Concert '91" (midnight)

Saturday, 9/28

* Bob Weir and Rob Wasser-
man, “David Letterman.

* David Bowle hosts “Friday
Night Videos™ (NBC, 1:35am)

¢ Public Enemy, “Saturday
Night Live” (NBC, 11:30pm).

Sunday, 9/29

* “Bonnie Raitt Live At Mon-
treux” (VH-1, 1:30pm) features
performances and interviews.

¢ Eric Clapton performs on
‘The Sunday Comics” (Fox,
10pm)

Tuesday, 10/1

* Vanessa Williams, “The
Arsenio Hall Show” (syndi-
cated; check local listings).

* Branford Marsalis
‘Johnny Carson

Wednesday, 10/2

* Paula Abdul, James
Brown, and Hammer are
among those featured in “Great

‘Today"

viewers for $19.95 through Viewer's
Choice and Request Television.

Benny Exhibit
Opens Museum

he Museum of Television

and Radio recently opened

its new building with Jack
Benny: The Radio and Television
Work, a tribute to the legendary en-
tertamner. All of Benny's radio
series are represented in the exhi-
bition, which runs through April 5.
For more information, call the Mu-
seum: at (212) 621-6600.

WEEKEND BOX OFFICE
SEPTEMBER 20-22

1 Freddy's Dead: $6.62
The Final Nightmare

(New Line)

2 Late For Dinner $3.60
(Columbia) *

3 Dead Again $3.20
(Paramount)

4 Livin' Large $2.13
(Goldwyn) *

5 Terminator 2: $2.06

Judgment Day (TriStar)

6 Doc Hollywood $1.78
(WB)

7 The Commitments $1.75
(Fox)

8 Hot Shots! (Fox) $1.65

9 Robin Hood: $1.58

Prince Of Thieves (WB)
10 The Doctor $1.43
(Buena Vista)

All figures in millions
*First week in release
Source: Exhibitor Reiations Co.

COMING ATTRACTIONS:
Moving into wide release this
week is “The Fisher King," star-
ring Jeft Bridges as a cynical
New York shock jock who drops
out of the radio business and
befriends a homeless lunatic
(Robin Williams). The fiim's
MCA soundtrack features “air-
checks” from Bridges's radio
show and a George Fenton
score.

NEW THIS WEEK

® SIMPLY MAD ABOUT THE

MOUSE (Buena Vista)

Michael Bolton, Harry Con-
nick Jr., the Gipsy Kings, Billy
Joel, L.L. Cool J, Bobby
McFerrin, Ric Ocasek. and
Soul Il Soul sing classic Disney
tunes in this live action/an-
imated video, a companion to
the like-tited Columbia LP
® FM (MCA/Universal)

This 1978 feature film stars
Michael Brandon as a maverick
L.A. PD/air talent. The comedy
includes concert appearances
by Linda Ronstadt and Jimmy
Buffett and features an out-of-
print  MCA soundtrack with
songs by Steely Dan, Bob
Seger, Dan Fogelberg, the
Eagles, Ronstadt, Buffett, and
more.
® YES: YESYEARS (A*Vision)

Rockumentary spanning the
band's career includes more
than two hours of rare live per-
formances, exclusive inter-
views, and behind-the-scenes
reunion concert footage. Also
available as part of a limited-
edition box set.
©® SIMPLY RED: MOVING PIC-
TURE BOOK (A*Vision)

This 45-minute compilation,
released in conjunction with the
band’s new LP (“Stars"), spot-
lights the talents of frontman
Mick Hucknall
OHEAVY D. & THE BOYZ:

THE JOURNEY CONTINUES

(MCA)

Three songs, 20 minutes
Program includes clips, video
outtakes, behind-the-scenes
footage, and special ap-
pearances by guest rappers.
ODEEP PURPLE: HEAVY
METAL PIONEERS (A" Vision)

Six songs, 60 minutes. Video
documentary features rare live
performances, in-depth inter-
views, and behind-the-scenes
footage
® BADLANDS: DAG THE

GIBLETS (A*Vision)

Forty-minute video contains
three clips plus “making of"
footage, live performances, ex-
clusive interviews, and Jake E.
Lee's never-before-seen home
video footage.

CURRENT
® FREDDY'’S DEAD: THE FINAL NIGHTMARE (Metal Blade/WB)

Single: I'm Awake Now/Goo Goo Dolls

Other Featured Artists: Iggy Pop, Young Lords, Junk Monkeys

O LIVIN’ LARGE (Det Jam/Columbia)

Singles: Small Thing/Newkirk
Love Me/Famlee

Other Featured Artists: Jungle Bros., Slick Rick, Nice & Smooth

Performances: Everybody ©® THE COMMITMENTS (MCA)
\ Dance Now" (PBS; check local Single: Try A Little Tenderness/Commitments
listings) 880YZ N THE HOOD (Qwest/WB)
| * Host Reba McEntire, Singles: Just Ask Me To/Tevin Campbell

Vince Gill, Clint Black, Garth
Brooks, George Strait, Mary-
Chapin Carpenter, Mark Ches-
nutt, Pam Tillis, Travis Tritt
and more are slated to perform

on “The 25th Annual CMA ® JUNGLE FEVER (Motown)
Awards" (CBS, 9pm)

: Single: Fun Day/Stevie Wonder
* Barry Manilow, “Arsenio

Hall UPCOMING

® James Taylor, “Johnny ®COOL AS ICE
Carson Single: Gonna Catch You/Lonnie Gordon (SBK)

® THE BUTCHER'S WIFE
ThurSday’ 103 Single: Love Moves In Mysterious Ways/Julia Fordham (Virgin)

e Lenny Kravitz, “Arsenio ® HOUSE PARTY Il
Hall Single: House Party Hl (| Don't Know What You Come To Do)
Tony! Toni! Tone! (MCA)

Me And You/Tony! Toni! Tone!
Other Featured Artists: Ice Cube, 2 Live Crew, Yo-Yo
®BILL & TED'S BOGUS JOURNEY (interscope/EastWest)
Single: God Gave Rock And Roll To You I/Klss
Other Featured Artists: Slaughter, Faith No More, Steve Vai

BEHIND THE HEADLINES.
AHEAD OF THE NEWS.

Award-winning radio. A Sunday preview of
NEWSWEEK's next edition. Lively conversations
with men and women making the news and our reporters.

For Associated Press Radio affiliates

call: (212) 350-4432

Book NEWSWEEK experts for your own news/talk shows: (212) 350-4862




BROTHERS
"CAN'T CRY HARD ENOUGH"

The New Single
Twin brothers Andrew and David have played with Roy Orbison, Joni Mitchell and T-Bone Burnett.
“Years -in-the-making brotherly harmony," enthuses their hometown paper, the L.A.Times,
calling "Can't Cry Harc Enough® perhaps one of the “most gorgeous ballads on any record this year."

Produced by David Kershenbaum ¢ From the album Tte Williams Brothers « Management: Peter Asher @ ©1991 Warner Bros. Records Inc. Not 1o mention this freelance copywrrer's personal discovery of 1981
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NEWS

Back To School__

Following successful tours with Divinyls and Three Merry Widows,
Capitol's School Of Fish played a showcase gig at L.A.’s Whisky before
returning to the road for a co-headlining tour with House Of Freaks.
Backstage drinking in the Whisky's ambience are (I-r) School Of Fish's
Josh Clayton-Felt and M.P., Capitol Sr. VP/Promotion John Fagot, and the
group's Dominic Nardini and Michael Ward.

Motown
Continued from Page 1

PG To Pump Up
The UC Volume

Busby, who declined to comment
on MCA, stated, *‘PolyGram dem-
onstrates not only a keen sense of
selectivity, marketing savvy, and
reach, but also a genuine commit-
ment to the black music market
and to Motown’s future.”

PolyGram President/CEQO Alain
Levy noted, ‘‘Our reinforced
distribution system will contribute
to Motown’s efforts in breaking
new talents ... the relationship
with Motown will help to make us a
major force in black music which,
as I have often stated, is a long-
term objective of PolyGram.”

PolyGram pledged to expand its

black music marketing force by
appointing a senior executive. It
said it will also increase its black
marketing efforts on the retail
level and help Motown recruit and
train more black executives and
artists.

A PolyGram spokesman said
Levy did not wish to address the
potential legal problems it might
face with the announcement.

No MCA executive could be
reached for comment, but an MCA
statement reasserted the com-
pany's claim to a “binding distri-
bution agreement with Motown,”
adding, “‘Any purported new con-
tract to distribute Motown is in-
valid and unenforceable.” The
company again said it will use all
legal means ‘‘against anyone who
unlawfully interferes with its
rights.”

Our Best Advertisement
is our CLIENTS’ word . . .

NOT OURS!

Our Client list is the “Best” in
the Industry . .. Because WE are
the “Best” in the Industry.

Don'’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.’
Bumper Strips & Window Labels

VNS Tape & Label

Sainl Louis, VIissouri

Gammon
Continued from Page 1

stered the Commissioner’s concern
that the relaxed rule would prompt
broadcasters to forsake smaller
cities for larger, more lucrative
markets. ‘‘[Gammon] has brought
everybody's worst nightmare to
life,” said the source.

Duggan and Barrett are said to
have similar “public interest” con-
cerns. A source close to Duggan
said the Commissioner believes ap-
proving Gammon'’s proposal would
*‘open a Pandora’s box" of similar
“move-ins.” Rejecting the shift,
Duggan believes, would “send a
message” to broadcasters con-
sidering similar moves.

An aide to Barrett said that while
Barrett has not made up his mind
on the Gammon proposal, *“We're
not initially inclined to let stations
move unless there is a great rea-
son.”

Anniston Support

The staffer said there is some
concern that Gammon has been
“gaming” the FCC’s system by
claiming the WHMA move is in the
public interest — when it’s really in
his own financial interest.

However, the aide said Barrett
might take into consideration the
“economic changes in the radio
business that have taken place
since the proposal was filed” 18
months ago. Several Anniston ra-
dio stations have urged the FCC to
approve WHMA's move, contend-
ing their town is over-radioed while
Atlanta has a relatively small
number of FM outlets.

A senior advisor to Commis-
sioner Sherrie Marshall said Mar-
shall has paid little attention to the
Gammon proposal and would not
be inclined to vigorously battle for
its approval — especially in the
face of strong opposition from
other Commissioners.

KKBQ

Continued from Page 1

Lufkin, TX PM driver Charlie Bur-
rell in evenings as Charlie Walker,
and Danny Garcia remaining with
the station for overnights. Hallam
is still looking for a morning talent.

In ensuing changes, KAYD PM
driver Von Cook succeeds Dawson
as PD, KEAN-AM & FM/Abilene
PD Scott Ward moves to KRYS as
PD, and at KEAN, MD Rudy Fer-
nandez is acting PD.

Rovner
Continued from Page 1

“From the great diversity of our
artist roster to the diverse talents
of a strong Arista team led by
Clive, the successful nucleus is
there,” said Rovner. “I look for-
ward to building on our many
strengths by exploring and expand-
ing all possible creative avenues to
the fullest for our artists.”

Rovner held a variety of market-
ing positions during his 10 years at
Columbia. Before that, he was in
the concert promotion business.

TRANSACTIONS

Continued from Page 12

KKLK/San Angelo
FREQUENCY: 101.9 MHz
POWER: 100kw at 981 feet
FORMAT: Country

KKHQ/Odem

PRICE: $275,000

TERMS: Asset sale for three-year
promissory note at 10% interest, with
interest payable in three annual install-
ments and a final balloon payment of
principal due on the third anniversary of
closing

BUYER: Fulgham And Woody Com-
munications G.P., owned by William
Woody of Corpus Christi and William
Fulgham, owner of KBRA/Freer, TX

Inc., headed by Hector Gonzales of
Alice, TX

FREQUENCY: 98.3 MHz

POWER: 3kw at 328 feet

FORMAT: This station is dark.

KTLE/Tooele

PRICE: $30,000

TERMS: Asset sale for cash

BUYER: Local Broadcasters Inc.,
owned by Mary and John Kirigin of
Stansbury Park, UT

SELLER: Thomas Mathis of Pocatelio,
ID. He also owns KBRV & KFIS/Soda
Springs, ID and KRCD-AM & FM/
Chubbuck, ID.

FREQUENCY: 1010 kHz

POWER: 50kw daytimer

SELLER: CAPI Spanish Broadcasting  FoRMAT: AC
s o aoud
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RADAR. 43, network radio ratings report issued by Statistical Research of Westfield NJ, shows sig-
nificant gains in all of the Westwood One Companies' network divisions. The Source showed a 33%
increase in its 18-34 target demographic. In Adults 25-54 Westiwoed One News & Entertainment
gained an impressive 18%. Add a +15% for the Mutual Broadcasting System, a +7% for NBC Radio,
and you've got a set of numbers that we feel confirms our total commitment to providing superior
news, talk, sports and entertainment programming. For more information, contact Westwood One
Affiliate Relations in Arlington at (703) 685-2000 or Advertiser Sales ir New York at (212) 237-2500.

Let us put these numbers to work for you.

& THE WESTWOOD ONE COMPANIES

Source: RADAR 43, Volume 2 (Audi to All Ci cials, Monday - Sunday, 6am-7pm) Radio Network Associenon, Inc.



NOW ON 39 CHR REPORTERS! 39/14

KIS add KZZU add
PRO-FM add 32 KSMB add
KKFR add KNOE add
KOY-FM add WFHT add
WQGN add KYYY add
WSPK add KTRS add
WSTW add WXKS

WABB add Q106

...AND MORE!
PRODUCED BY G

lvan |

¥
L EATERTRIBNENT e

KRXY 29-22
PWR106 deb 32
B93 39-29
K96.7 37-34
96STO deb 37
KWO0D 29-25
WJAD deb 39
KQiX 40-33

ORGE DALY AND BLUE TRAIN

Management: George Ghiz/Arthur Splvak
<€ 1991 BMG Music. All Rights Reserved.

STREET TALK

Schrutt — who insiders say wants to
do a Country simulcast with Talk-CHR

B® combo WLS & WYTZ (Hot 94.7)/Chicago —

recently discovered some other format

i possibilities?

ST hears Radio Division Prez Jim Arcara

. commissioned a Bolton Research study that

indicated a change to Rock AC — similar to
what Bolton-consulted WMMO/Orlando is

8 doing — was a viable alternative. Word is a

couple of other researchers have uncovered
additional format options as well.

If the station remains CHR (yeah, uh-huh),
expect PD Gregg Cassidy to attempt to make
a few staff changes with an ear to improving
Hot 94.7’s current on-air sound, pronto

At presstime, ST learned that former
WZOU/Boston MD Cadillac Jack, who had
been with Pyramid-owned Cody Leach
Consultants, has been named MD at

¢ crosstown WXKS.

Rumors

¢ Just exactly what's happenin’ at Adams Com-
munications “Kool Gold” WGKL/Charlotte? Signs
are posted in public places asking the musical ques-
tion, “What should we do next?” and on-ait promos
are soliciting listeners to call in with their suggestions.
Hmmm,

® is Z100/NY late-nighter Jack Da Wack about to
hit the road, wack? And . . . is 2100 in-house consul-
tant Randy Kabrich heading south for the winter
whether or not he assumes the WAXY/Miami PD
position?

* is financially strapped CHR WDF X/Detroit
about to shift to satellite-delivered Country?

* Is Virgin West Coast Regional promo rep Bob
Frymire about to be elevated into the national office?

s is former WKZL/WIinston-Salem Station
Mgr./PD Chuck Holloway under serious considera-
tion for the WKSS/Hartford PD gig?

* Will exiting WBLI/Long Island morning veteran
Rick Sommers turn up in the Big Apple next week?

* Wil KKDA/Dallas PD Terri Avery soon be
seeking a new programming challenge? And will Mi-
chael Spears return to his programming postion with
the UC outlet?

¢ Did DGC invite Island Sr. VP/GM Andy Allen
to sit down and discuss the label's GM vacancy? Yes
- but don't expect Allen to make any moves.

* Has WLAP/Lexington, KY PD Barry Fox
tendered an open-ended resignation?

* s WBPR/Myrtle Beach, SC PD/afternooner
Gary Zane about to depart?

WLS & WYTZ/Chicago To Go
& Country, Rock AC, Or What?

as Cap Cities/ABC Group Il Prez Norm

This development comes in the wake of
former WXKS MD Jerry McKenna's recent
move to the Asst. PD chair at crosstown
WZOU. Seeing as how both gentlemen have
non-compete issues to be settled, does this
mean that both sides are now willing to live
and let live?

’ Pee Wee’s Big 12-Incher ‘

ST hears that Pee Wee Herman will soon
have a new album released by a major label

’ Power Gets Hot ‘

In an effort to keep its sizable core, yet
improve its sagging AQHs, Dance CHR Power
106/L.A. noticeably began restructuring its on-
air sound this week, drastically tightening its
rotations and library, while installing a new
positioner: “L.A.'s Hottest Music.”

Emmis Exec. VP/Prog. Rick Cummings
told ST the changes were designed to “‘step
up our familiarity a notch or two,” adding the
station will “still lead the market in playing new
Music.

Cummings maintains Power 106 is still a
dance station, even though a handful of
mainstream titles — Jesus Jones’s “Right
Here, Right Now,” Extreme's “More Than
Words,” R.E.M.'s “Losing My Religion"
have been added. Most of Power’s trademark
extended mixes have been turfed, and the
services of in-house mixers Boris & Chris
Richard Humptyvision, and Moon Pup are
being re-evaluated

Also absent: sweepers from longtime
Power 106 voicer Chuck Riley, who's been
replaced by Hot 97/NY midday personality
Deborah. New sweepers feature listeners
describing L.A.'s hottest music.

Supporting the ch-ch-changes: a
substantial TV campaign featuring on-air
staffers, as well as a fresh outdoor media
effort.

No word on a new PD yet. However
Hot 97's Joel Salkowitz and consultant Don
Kelly are playing an active role in assisting
Cummings, who may wind up becoming Power
106's permanent PD — despite the stellar
lineup of candidates available. But before any
PD decision is made, look for 16 tons o'
interviews to go down

Continued on Page 30

"INSTANT IMPACT!

TO BE #1 — YOU HAVE TO SOUND LIKE #1!

JOE KELLY

CREAT/VE SERVICES
(708) 295-8610
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“Calling elvis’
Track @

Produced by Mark Knopfler and Dire Straits. Mixed by Neil Dorfsman. From the album On _Every Street.

© 199 Warner Bros Recoeds Inc.
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THE DEVIL CAME
UP TO MICHIGAN

THE STORY CONTINUES...
KEY ADDS—

1-95 - Birmingham
“l Don’t like it. | didn't like it -
HOWEVER it is very rare that
you find a song that you play
twice and have it generate #1
phones the next day. In my
book that’s a rare treasure.”
—Mark St. John, P.D.

WABB - Mobile
“Yeah | don't like it either -
BUT my audience does and |
don’t argue with them.
Therefore it’s on the air
blowin’ the phones out.”
—Dusty Hayes, P.D.

KKSS - Top 5 phones!!
99KHI - The hit man hits it!!

KEY MOVES—

WHYT - Detroit—8-6
“#1 phones - 12-34. Top 10 call out. #1
Sales Harmony House Chain, Adult
Phones + Sales—Teen Phone + Sales—
We even have people calling the
business line for it.”
—Mark Jackson, M.D.

WDFX - DEBUT #17
KXXR - 16-10 - Hot Report
WFMF - 4-1 - Hot Report
WHHY - 24-15 - Hot Report
KRQ - 24-19 - #1 Phones

KPRR - El Paso—14-11

“One of the most reactive records
we've played. On first listen, you might
not think it's anything to deal with, but
just a few plays and the listeners tell a

different story. And isn't that who

really matters?”
—Eli Molano, P.D.

THE DEVIL'S IN THE HOUSE
STAY TUNED...

STREET TALK.

Continued from Page 28

As for Asst. PD/MD Al Tavera, Power
106 wants him to stick around, but those
record label offers continue to mount

WHKO/Dayton PD Gerry McCracken is
transferring to the PD post at Cox Country
sister combo WSOC-AM & FM/Charlotte
Present 'SOC PD Paul Johnson amicably
ends his five-year tenure with the market's No.
1 station thanks to dem ole *“philosophical
differences.

One thing that may have sparked the
move: a recent 'SOC policy change that
reduced its playlist to 22 records — about four
of which are current.

Just three short months after leaving his
longtime PD post at WWWV/Charlottesville,
VA to become PD at WRXL/Richmond, Jay
Lopez made an unexpected exit this week.
Chalk it up to those philosophical you-
know-what.

Asst. PD Dick Hungate and MO Paul
Shugrue are sharing interim PD duties until
Lopez’s replacement is named. ST hears
former WUFX/Buffalo PD Ralph Cipolla is an
early contender

Rumbles

¢ WKRCICincinnati PD Doug Silver exits. He's
replaced by Dave Mason, coming from WBUF/But-
falo.

* KRLD/Dallas AE Chuck Gratner succeeds
Jay Morton as GM of B/EZ WEZE/Pittsburgh.

* Former WLAV-FM/Grand Rapids PD/morning
man Red Noize lands middays at Classic Rock
W2ZGC (Z93)Atlanta.

* WGH-FM/Norfolk PD/morning man Mike Carta
exits. Station Mgr. Russ Schell assumes PD duties.

* WSNX/Muskegon PD Haz Montzna segues
into the PD siot at Goodrich sister CHR WVIC/Lans-
ing, replacing Kevin Robinson.

® Paige Nienaber exits the Promotion Dir. post
at WCKZ/Charlotte for similar duties at KSOL/SF

* WAPE/Jacksonvile MD/midday dude Greg
Francis exits. PD Jeft McCartney wiil handle music

* WMZQ/DC elevates parttimer Seth Warner to
evenings and Carol #unse to late-nights, replacing
Mary Bartone and Chuck Davis, respectively

* WUMX/Taliahassee PD Kevin Gcssett takes
the PD post at WGRD/Grand Rapids.

¢ in the wake of WMEE/FL. Wayne Station
Mgr./PD Tony Richards's promotion to GM, Asst. PD
Jeft Davis has officially been named PD.

¢ KFBQ/Cheyenne, WY PD Scott Michaels is
o-u-t. APD/MD/morning man Dave Collins is running
things in the interim.

® Stanton Jay, most recentty PD al WRHQ/Sa-
vannah, becomes PD at WSKX/Hinesvilie, GA. Look
for the station to get a power increase to 50kw short-
ly

¢ KEAN-AM & FM/Abilene PD Scott Ward be-
comes the PD/morning co-host at KRYS/Corpus
Christi.

’Tonacci Right Behind Buﬂs‘

Just one week after B93/Austin morning
man Mike Butts got the boot, wife/PD Lisa
Tonacci also has left the building

Heavy word is that Z100/NY afternooner
Elvis Duran is in line for the PD/morning slot
but he’s under a serious contract in NYC, so
B93 GM Ken Roberts is talking to others as a
backup. He's got three piles o' applications
PD/mornings, mornings-only, and PD-oniy
Where do you stack up?

}Maior Market Music Motion‘

Two major market rockers made significant
musical changes last week. Classic Rock
WZTA/Miami is now playing as many as three
currents an hour and rockin’ you much harder
courtesy of acts such as Van Halen, Def
Leppard, and the Scorpions. New PD Frank
Felix said the adjustment was designed to
attract a bigger 25-34 audience

In Denver, KRFX — which evolved from
Classic Rock to AOR earlier this year —
reverted to Classic Rock, although it’s stil
playing a handful of currents by heritage
artists. OM Jack Evans explained, “We've got
to remember what got us to the dance

Four AOR MDs were officially upped to
PD this week. And the names are {drum roll
please . . . )
* WRKI/Danbury, CT's Tim Sheehan
e WKLC/Charleston, WV’s Jetf Dugan
e KZKZ/Ft. Smith, AK's Mark Morgan
¢ WKGB/Binghamton, NY's Todd McCarthy.

WDFX/Detroit midday maven Karen D wil
exit at the end of the month and relocate to
NY with husband Doug Burton, now VP/Album
Promo at SBK (see Page 3)

In other 'DFX news, late-nighter
““Thrilling’’ Paul Shilling moves to nights
replacing The Janitor.

In the middie of all the flaming hoopla

surrounding Guns N’ Roses “Use Your lilusion
| & I going on sale at midnight last week
Epic staged a publicity coup of sorts by
sending Ozzy Osbourne on an in-store, CD
signing, meet 'n’ greet mini-tour of several key
Manhattan retail outlets at precisely the same
witching hour

Meanwhile, Geffen sources told ST that
despite published speculation to the contrary
GNR rhythm guitarist 1zzy Stradlin would not
be leaving the band and that Jane’s Addiction
guitarist David Navarro had not been asked to
join GNR. Izzy’s touring status with the band
however, appeared somewhat fluid at
presstime

Ozzy N’ Izzy

Continued on Page 33

" OLDIES PROGRAMMERS
Artist Holiday Greetings Are Now Available!

Have the biggest names in rock & roll on your station this upcoming holiday season!
Imagine the music legends of the 50s, 60s and early 70s personally greeting your listeners!
AUDIO IDEAS has over 45 oldies artists to choose from. Call today and receive a free demo
tape, a list of artists available and an outline of our different packages priced to fit every budget.

I Have the stars on your station... call Audio Ideas today! (818) 843-2426

]
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(EVERYBODY GET LOOSE)
VANILLA ICE featuring Naomi Campbell
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Continued from Page 30

Two weeks after new WAKS/Ft. Myers,
FL PD Jim Corey called the ST “fun-fone” to
say the AOR had survived a mass staff
exodus, the station inked an LMA with
crosstown Beasley AOR WRXK, blew out
virtually everyone — including Corey — and
switched to CHR as “B107.3"’

WCKZ/Charlotte PD Mark Shands helped
with the debut (9/20). Pollack Media Group
consults. Chris Cue and Randy Sherwyn
former PD and MD, respectively, at crosstown
WINK — have assumed the same positions at
AKS

On the loose and still looking, former
B100/SD PD/morning man Bobby Rich last
week returned to his hometown of Spokane to
help relaunch “The All New KZZU,” taking

over the morning show (9/18) and remaining
on the air — solo — for 25 hours.

Rich Launches
The All New KZZU

Rumbles, Pt. 1I

* AC WLTS/New Orteans MD Johnny Scott
segues into a similar capacity at crosstown AC
WLMG.

e KAYD/Beaumont, TX afternoon driver Von
Cook has been upped to PD. And over at crosstowr:
KZZB, night rocker Jim Foxxx replaces Brandon
Shaw as MD.

* Bob Lassiter exits the afternoon drive slot at
Talk WLS/Chicago. He's replaced by Catherine
Johns, who was previously the station's evening
host.

* KiOZ/San Diego ups night rocker Peg Pollard
to MD/afternoon drive.

* Rick & Liz — formerly known as Jordan &
Company from WJLK/Asbury Park, NJ — join
WLAN/Lancaster, PA for mornings

* KFGOFM/Fargo, ND is set to switch from
Light Rock to Country on October 1 under new PD
Wayne Hiller.

* UP1 spokesman Miit Capps exits the bankrupt
news service to become Vanderbiit University’s PR
honcho.

* KUAD/IFt. Collins, CO morning Jock Brian

Vv N
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Frank Incense & Mirth

dol worship if you like, but the hoodoo gurus

all i
C 'n’ altar egos at Warner Bros. left all competition
for Promo Item O’ The Week honors in the goofa
dust, spellbinding seiected programmers with special **Ritu-
al Of Love’’ kits on behalf of Karyn White's album of the

same title
Inside the bright red, 5 x 7-inch boxes? A scented can-
dle, three pieces of charcoal, a package of incense, a piec® of
plain parchment paper, a bottle of *‘attract love anointing
il,’" and customized instructions on how to use all of the
above. The last of which suggest§you chant a lyrical exogrpt
from White's current *'Romantic’’ single as well as ‘‘anoint
the candle for each evening's ritual of love.”” Talk about a

A 4

Using the nom de air Dr. Lenny A.
Richman, Rich embarked on a series of live
remotes throughout the area. He married a
couple in Idaho, went bowling, MCd a karaoke
contest, took a hot air balloon ride, sang
songs with a kindergarten class, and even
visited the house he grew up in

After being dark for nearly a year, 100kw
flamethrower WZNS (Z93)/Dillon, SC has

September 27,1591 R&AR ® 33

ACTIVE!
NOW ON 33 CHR REPORTERS!
33/18

Gary has been upped to MD. returned as a library-intensive AOR under , KPRR add
' N/T WHDH/Boston sheds six staffers in a belt- veteran programmer Bob Steele. The station's | g?())(;( 229_0-2125H|-:;t HOT95 add
"gmf”xil’;;": TE A P signal covers at least three rated markets: | 5 WWHT add
PR, e g - . Fayetteville, Myrtie Beach, and Fiorence-Dillon. i KMEL 31-21 Hot f
. Fonner‘ ABC Talkradlo overnighter Bob i HOT977 deb 34 HOt Pwn102 add 32
::n::;o:ogns WCTC/New Brunswick, NJ as mid- ST hears that Michael Jackson's new ; B95 38-26 Hot WYKS add
- s Nohs, deughter of KCKC & KBONR album is finally finished, contains 14 new wIi0Q add WMMZ add
erside-San Bernardino OM Bob Mitchell, joins Skip songs, and will hit the streets in mid- KTFM add 30 KSMB add
Stevens for indie Country promo duties. November. WJMO add 38 WMXP deb 29
Continued on Page 34 HOT102 add PWR99 deb 30
KOY-FM add KS104 deb 24
KGGI! add KKFR deb 29
KC101 add TIC-FM deb 34
RADIO EXPENDITURE REPORTS INC. WWKX add WKSS deb 28
e WQXA add WCKZ deb 33
est Boston'Post Road - Mamaroneck, N.Y. 10543 + (914) 381-6277
K96.7 add 40 WPGC 23-15 .
WHAT YOU NEED TO KNOW KZFM add P02 2049
MARKET BY MARKET
ACCOUNT BY ACCOUNT
YOUR SOLE INDUSTRY SOURCE .
FOR NATIONAL & REGIONAL SPOT DATA % bt
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The new single
From the album SPARTACUS

100% Groovy U.K. smash!

NEW & ACTIVE

57/10
PWR99 31-26 KPLZ 25-21 KLUC 17-14
PWR95 deb 30 KUBE on KWOD 16-14
KTFM on PWR92 add KRQ add
Q105 add wBBO add WNYP add
WDFX add WZYP add KCHX deb 28
HOT102 on XL1067 deb 27 WFHT add
KDWB add HOT947 deb 27 Y94 add
KS104 20-18

' E © 1991 Sire Records Company

WMXP 13-10 HOT977 16-11
WPGC add KKXX 26-21
KS104 9-8 B95 9-8
PWR106 30-28 PWR102 20-17
FM102 4-2 Z90 26-23
Q106 add KWIN 18-12
WFHT 23-19
Plus...
HOT97 WQXA KCAQ
KBXX WCK2Z KDON
KTFM 194 WBPR
The new single

“why can’t you
come home”

E © 1991 Reprnise Records

A

r

From the album X MARKS THE SPOT

-

»

STREET TALK.

Continued from Page 33

National Public Radio has tapped John
Hockenberry as primary host of its new
afternoon call-in show, “Talk Of The Nation."
Hockenberry, a long-time NPR contributor, will
host the show on Monday through Thursday.
On Friday, the focus will shift to science
issues with NPR Science Editor Ira Flatow
hosting. The program debuts Novemboer 4 and
will run for at least one year.

WBCN/Boston MD Carter Alan — who's
been working on a U2 book for several years
— will begin a two-month leave of absence
September 30 to finish the manuscript.

A longtime U2 confidant, Alan this week
inked a publishing agreement with Faber &
Faber for the book (“Outside Is America”),
which chronicles the band's conquest of the
American public.

Honor An Author

WQFM/Milwaukee recently was the
setting for a forthcoming segment of “‘Candid
Camera."” Look for the episode to air in
November or December.

WTOPI/DC News Dir. Joe Gillespie pink-
slipped 40-year veteran newshound Bob
Dalton with two days’ notice. VP/GM Michael
Douglass assuaged shocked staffers with a
memo noting that *‘the lack of notice was
inexcusable,” but nevertheless urging troupers
to “get on with the business at hand.”

Hot 97/NY night show producer Reggie
Rouse lands his first PD gig. He'll take charge
at UC WQKS/Hopkinsville-Ft. Campbell, KY
on October 7.

Records

* Look for Chrysalis Chairman Chris Wright to
relocate to NY — at least temporarily — in order to
take more of a hands-on approach.

® L A-based Epic VP/Promo & Natl Trades
Larry Douglas is switching roles and will oversee the
NAC/Jazz roster. Handling things on the CHR side in
L.A. will be . . . former Z100/NY middayer Shadow
Steele, who'll be named Sr. Dir./Singles Promo, re-
porting to VP/Singles Promo Barbara Seltzer.

* Relativity Atlanta promo rep Ed Dorsey moves
to Arista as Mgr./Southern Rock Promo. Meanwhile,
A-Marketing rep Carl Cross joins Arista for Denver
local promo duties.

* Elektra Regional Marketing Coordinator Jean-
ne Warsaw joins Jeff McClusky & Associates in a
Natt Secondaries position.

® Former R&R/Nashville Assoc. Editor Debe
Fennell becomes the new SE Regional promo per-
son for Curb/Nashvilie.

eGeorge Gerrity joins Zoo Entertainment as S1 VP/GM.
eNoble Broadcasting names Monte Lang Sr. VF
o Steve Harris becomes WVAZ/Chicago PD.

v

o Jay Thomas inked as KPWR (Power 106)/L.A. morning
man.
eDoug Podell officially appointed PD at WLLZ/Detroit.
o AC WAIA/Miami becomes AOR WGTR with Bill Wise
as PD.
eMarty Bender named WFBQ/indy PD.

4

eKen Puvogel named Nat'l AOR Promo Coordinator for WB.
o Steve Feinstein spins into WYSP/Philly MD gig.
o WRKO/Boston drops music and goes Talk.

4

o Jim Harper becomes WDRQ/Detroit PD.
I o Michael St. John named WMPS/Memphis PD.

y

WMVP/Milwaukee combines recently
arrived Asst. MD Kathy Brown and newly
hired News Dir. Eric Von, most recently with
WOL & WMMJIDC, to create the UC outlet's
new morning team.

Bruce Bernhardt, a former news anchor
at KNXIL.A., this week pleaded guilty to
indulging in lewd conduct with a 13-year-old
girl while interviewing her for a baby-sitting job
at his home earlier this year.

Sen. Robert Byrd (D-WV) doesn’t want his
MTV (or VH-1). According to the esteemed
lawmaker, “most rock musicians and actors in
music videos emerge as sneering, anti-social,
unkempt, undisciplined, and arrogant punks,
male and female alike.”

If that wasn’t clear enough, during a
Senate floor speech last Wednesday (9/18),
the Byrdman added, “The central message of
most music videos ‘is clear: Human happiness
and fulfilment are experienced by becoming a
sociopath and rejecting all responsibility.” ST
often gets the same message from watching
video footage of the Senate on C-SPAN.

Campaign Shoutin’ Like
A Southern Diplomat

COMMUNICATIONS CORP.

FULL SERVICE
ROCK RADIO CONSULTANTS

CALL GEORGE HARRIS AT 215-789-0100.




"If you ain’t down

wit"Q.P.P." you're
down in ARB'

Jerry Clifton
Consultant

\ PPy

NEW & ACTIVE

NOW ON 50 CHR REPORTERS!
AVERAGE MOVE: +3

INCLUDING:

WZOU 20-15 Hot PWR96 20-13 Hot KMEL 1-1

HOT97 4-4 Hot B97 add HOT977 17-9 Hot
MOJO 26-19 Hot B96 27-20 WQXA 13-6 Hot
Z100 18-12 WJMO add 40 KCKZ 16-11 Hot
WEGX add 33 WHYT 12-12 Hot KPRR 25-20
WMXP deb 27 KIS 29-18 Hot B95 20-15

WAVA add 24 Hot PWR106 28-20 Hot PWR102 23-18 Hot
WPGC 1-1 Hot KKFR 23-18 Hot WFHT 34-24
PWR99 deb 32 KGGI 17-12 Hot WBXX 23-18 Hot
KBXX 5-2 Hot FM102 24-21 ...AND MANY MORE!
KRBE Q106 3-1 Hot
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FIRST WEEK ACTION

WLAN add
WPST add
WBBQ add
WMXF add
WAPE add
CK105 add
KWOD add
HOT949 add
Q99.5 add
KHTT add
WOMP add

WJAD add
WJIMX add
KISR add
KNOE add
WILN add
KLYV add
KROC add
99KG add
KQIX add
KFTZ add
KFFM add

FROM THE LONDON CD AND CASSETTE

PRODUCED BY ALAN TARNEY
MIXED BY JULIAN MENDELSOHN

RATINGS

12+ SUMMER BIRCH RESULTS

Detroit

Sp 91 Su 91
WJILB (UC) 8.8 8.5
WJR (AC) 7.0 7.2
WHYT (CHR) 7.3 6.2
WJ22Z (Jazz) 4.8 56
WWWW (Ctry) 5.1 55
WCSX (CR) 44 53
WMXD (UC) 29 5.3
WDFX (CHR) 4.6 5.2
WLLZ (AOR) 5.9 4.4
WRIF (AOR) 4.7 4.2
WKQI (AC) 45 38
WXYT (Talk) 3.7 3.7
WWJ (News) 3.6 3.5
WOMC (Gold) 33 3.3
WLTI (AC) 3.3 3.0
WNIC (AC) 3.2 2.7
WJOI (B/EZ) 2.1 2.4
CIMX (NR)* 1.0 1.6
CKLW (Nost) 2.9 1.6
WQRS (Clas) 1.8 1.3
WDET (NR) 1.0 1.2
WCXI (Ctry) 1.4 1.0
WMUZ (CC) 1.1 1.0

“Formerly AC
Minneapolis-
St. Paul

Sp 9t Su'9?

wCCo (AC) 14.0 14.7

KDWB-FM (CHR) 118 126
KQRS-A/F (AOR) 146 122

KEEY (Ctry) 8.4 9.4
KSTP-FM (AC) 5.8 6.9
WLTE (AC) 59 5.1
KTCZ (AOR) 47 40
KTIS-FM (Rel) 2.5 3.9
KQQL (Gold) 3.7 3.7
KJJO (NR) 3.2 3.4
KLXK (CR) 34 33
KSTP (Talk) 3.1 2.8
KSJN (Clas) 3.4 2.4
KMOJ (UC) 1.8 2.0
KMZZ (AOR) 1.4 2.0
KNOW-AIF (N/T) 2.0 1.5
KLBB (N/T) 1.4 1.4
Tampa-

St. Petersburg
Sp 91  Su'9t

WQYK-FM (Ctry) 11.4 123
WFLZ (CHR}) 118 111
WMTX-FM (AC) 6.6 7.2
WXTB (AOR) 6.0 71
WYNF (AOR) 66 68
WFLA (N/T) 5.6 6.5
WWRM (AC) 7.4 5.9
WUSA (AC) 71 5.5

WRBQ-AIF (CHR) 6.2 4.9
WGUL-AF (BBnd) 3.4 4.8

WHVE (NAC) 31 4.4
WYUU (Goid) 3.7 24
WUSF (Clas) 23 20
WCIE (Rel) 1.3 11
WKES (Rel) 13 11
WSUN (Ctry) 15 1.1
WDUV (B/EZ) 26 1.0
WRND (Span) 3 10
WRXB (UC) 5 1.0

© 1991 Birch/Scarborough Re-
search Corp. May not be quoted or
reproduced without prior written
permission from Birch/Scar-
borough.

Seattle-

Tacoma

Sp 91

KIRO (N/T) 8.9
KPLZ (CHR) 9.3
KUBE (CHR) 59
KMPS-AIF (Ctry) 7.5
KISW (AOR) 53
KZOK-FM (CR) 3.8
KING-FM (Clas) 29
KXRX (AOR) 59
KBSG-A/F (Gold) 41
KLSY-AIF (AC) 4.2
KOMO (AC) 4.2
KRPM-FM (Ctry) 2.5
KING (N/T) 25
KIXI {BBnd) 2.2
KMIT (AC) 2.4
KUOW (Misc) 2.0
KCMS (CC) 3.5
KKNW (NAC) 3.3
KLTX (AC) 21
KMGI (AC)* 1.7
KEZX (B/EZ) 9
KKFX (UC) 1.3
KPLU (Jazz) 2.1
KVI {Gold) 7
KNHC (CHR) 9

“Became KNDD (NR) toward end
of rating pernod

Baltimore

Sp 91
WXYV (UC) 10.6
WIYY (AOR}) 9.4
WBAL (N/T) 6.3
WPOC (Ctry) 7.4
WLIF-AIF (AC) 5.4
WWMX (AC) 4.7
WHFS (AOR) 3.9
WWIN-FM (UC) 3.4
WQSR (Gold) 38
WBSB (CHR) 4.0
WGRX (CR) 3.7
WPGC-FM (CHR) 3.1
wCBM {N/T) 2.4
WWIN (Rel) 2.3
WBJC (Clas) 1.5
WITH (BBnd) 1.2
WHVY (AOR) 5
WRBS (Rel) 2.3
WTOP (News) .9
WWDC-FM {AOR) 1.6
WGAY (B/EZ) 5
WBGR (Rel) 2.1
WHUR (UC) 1.4
WAVA (CHR) 1.4

Pittsburgh

WDVE (AOR)
KDKA (AC)
WBZZ (CHR)
WWSW-A/F (Gold)
WAMO (UC)
WDSY (Ctry)
WMXP (CHR)
WMYG (AOR)*
WTAE (Talk)
WUJAS (BBnd)
WSHH (AC)
WVTY (AC)**
WLTJ (AC)
WQED (Clas)
WEZE (B/EZ)
KQV (News)
WPIT-FM (Rel)

Sp ‘91
11.5
13.0
9.0
7.4
10.1
41
5.0
4.6
3.3
2.0
4.4
2.8
2.4
1.6
2.0
1.5
1.4

* Formerly Classic Rock
* * Formerly WHTX

Su 91
10.3
8.8
8.1
6.5
58
53
5.1
4.6
4.5
3.8
3.3
3.0
2.4
2.3

)

N N
O=~MNMwWabLEB®

Su 91
13.7
12.5
7.9
7.2
7.1
5.1
5.0
4.2
4.1
4.0
3.9
3.3
3.1
2.3
1.7
1.3
1.2

St. Louis

Sp 91 Su 91
KMOX (Talk) 184 17.3
KSHE (AOR) 114 110
KMJM (UC) 9.2 106
WKBQ (CHR) 59 6.4
KSD (CR) 59 6.3
WIL (Ctry) 63 57
KHTK (CHR) 34 55
KYKY (AC) 41 53
KEZX-FM (AC) 26 40
KLOU (Gold) 35 33
WKKX (Ctry) 42 30
WFXB (AC) 20 20
KATZ (UC) 11 186
KXOK (UC) 7 16
WEW (Nost) 9 15
KRJY (AC) 18 1.4
KFUO-FM (Clas) 18 1.3
KATZ-FM (Jazz) 19 12
KFXB (AC) 9 11

Orange County

Sp 91  Su91
KLOS (AOR) 11.2 9.0
KIIS-FM (CHR) 6.8 7.8
KROQ (NR}) 6.0 50
KBIG (AC) 4.8 4.6
KOST (AC) 2.3 4.5
KRTH (Gold) 4.1 4.4
KLSX (CR) 3.4 42
KABC (Talk) 4.2 3.7
KFI (Talk) 4.8 3.5
KMPC (Nost) 1.8 3.3
KQLZ (AOR) 3.3 3.3
KTWYV (NAC) 7.4 3.2
KPWR (CHR) 3.6 2.9
KEZY (CHR) 1.0 2.8
KZLA (Ctry) 7 2.7
KKBT (UC) 2.4 2.3
KNX (News) 3.8 1.8
KXEZ (Gold) 1.6 1.8
KNAC (AOR) 1.8 1.7
KKGO (Clas) 1.4 1.6
KFWB (News) 1.8 1.4
KCBS-FM (Gold)* 1.5 1.3
XTRA-FM (NR) A 1.3
KWVE (Rel) 5 1.2
KTNQ (Span) 1.3 1.1
KJLH (UC) 2 1.0
KKLA (CC) 1.0 1.0
KLVE (Span) 1.5 1.0

*Formerly KODJ
Phoenix

Sp'91  Su91
KUPD (AOR) 7.5 9.8
KNIX (Ctry) 10.2 9.5
KKFR (CHR) 6.9 7.7
KMLE (Ctry) 6.9 7.2
KTAR (N/T) 7.3 6.6
KOY-FM (CHR) 6.2 6.2
KSLX (CR) 3.5 5.1
KESZ (AC) 2.5 3.7
KFYI (N/T) 4.0 3.7
KVRY (AC) 4.3 3.6
KOOL-FM (Gold) 3.5 3.4
KJZZ (Jazz) 1.6 3.2
KMXX {AC) 4.0 3.1
KDKB (AOR) 4.2 2.8
KKLT (AC) 2.2 2.8
KGRX {AOR) 2.9 2.4
KPSN (AC)* 1.4 2.0
KUKQ (NR) 2.9 1.9
KOOL (Gold) 2.4 1.8
KPHX (Span) 4 1.8
KOY (Nost) 2.6 1.4
KVVA (Span) 9 1.4
KFLR (Rel) 1.3 1.0
KLFF (BBnd) 1.9 1.0

* Formerly KMEQ-FM
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URBAN CONTEMPORARY

breaker

GOOD TIME is happening.

Let's get busy and solidify this as a hit.
Radio, retail and BET-- the video is in
heavy rotation with a national contest.

Be sure and see Ziggy and the posse on tour.

Let's have a Good Time.

NOW ON 58 UC
REPORTERS — 65%

Break new ground. Dare to be different. And win.
@ 1991 Virgin Records America, Inc
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RATINGS

12+ SUMMER BIRCH RESULTS

Cleveland

Sp ‘91 Su 91
WZAK (UC) 8.9 12.6
WMMS (AOR) 8.8 10.0
WGAR (Ctry) 9.1 7.4
WLTF (AC) 6.7 7.0
WNCX (CR) 58 6.3
WIMO-FM (CHR) 5.4 6.2
WQAL (AC) 3.7 57
WPHR (CHR) 7.7 56
WMJI (Gold) 6.2 5.1
WDOK (AC) 6.1 49
WNWYV (NAC) 4.2 3.3
WWWE (N/T) 41 3.3
WJMO (CHR) 7 2.5
WCLYV (Clas) 3.1 2.3
WCRF (Rel) 2.1 2.0
WRMR (B/EZ) 3.9 18
WABQ (Rel) 2 1.4
WCPN (Misc) 9 1.4
WONE-FM (AOR) 7 1.2

Kansas City

Sp ‘91 Su 91t
KYYS (AOR) 111 119
KFKF (Ctry) 119 113
KPRS (UC) 8.5 10.8
WDAF (Ctry) 12.4 9.8
KCFX (CR) 5.8 65
KBEQ (CHR) 5.7 52
KMBZ (N/T) 3.6 51
KXXR (CHR) 51 4.6
KCMO (N/T) 3.7 3.8
KUDL (AC) 2.8 3.4
KMBR (AC) 1.9 3.3
KCMO-FM (Gold) 3.6 3.1
KLSI (AC) 34 30
KRVK (AC) 2.3 25
KPRT (Rel) 1.2 1.7
KXTR (Clas) 2.4 17
WHB (Gold) 14 17
KBZR (AOR) 9 16
KCUR (Misc) 1.6 15

Sacramento

Sp ‘91 Su ‘91
KRXQ (AOR) 9.7 116
KSFM (CHR) 11.2 10.5
KFBK (N/T) 10.9 9.2
KRAK-FM (Ctry) 9.5 9.2
KSEG (CR) 59 72
KHYL (Gold) 4.8 4.2
KZAP (AOR) 4.8 4.2
KWOD (CHR) 39 3.9
KXOA-FM (AC) 4.3 3.5
KYMX (AC) 4.0 3.5
KGBY (AC) 2.5 33
KRAK (Ctry) 1.2 3.3
KQPT (NAC) 51 3.2
KXPR (Clas) 3.6 2.4
KSMJ (Gold) 1.1 2.3
KCTC (B/EZ) 1.4 1.3
KNBR (Talk) 4 1.2
KXJZ (Jazz) — 1.2
KLIQ {CC) .4 1.0

Format Legend

AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing. CC-Contemporary Christian,
CHR-Contemporary Hit Radio, Clas-
Classical, CR-Classic Rock, Ctry-
Country, Gold-Oldies, Jazz-Jazz,
Misc-Miscellaneous, NR-New Rock,
N/T-News/Talk, Rel-Religious.
Span-Spanish, Sports-Sports, Talk-
Talk, UC-Urban Contemporary.

Denver-
Boulder
Sp 91 Su 91
KBPI (AOR) 8.7 12.0
KOA (Talk) 71 8.4
KYGO-FM (Ctry) 10.8 8.2
KQKS (CHR) 8.7 8.1
KBCO-AIF (AOR) 6.8 6.2
KRFX (AOR) 53 5.4
KOS) (AC) 4.6 4.5
KAZY (AOR) 2.9 4.4

KXKL-AIF (Gold) 6.8 4.4
KHOW-A/F (AC) 3.1 4.0

KXLT (AC) 3.0 3.3
KRXY-AIF (CHR) 53 3.1
KHIH (NAC) 2.1 3.0
KCFR (Clas) 3.4 2.9
KWBI (Rel) 1.4 2.0
KVOD (Clas) 24 1.8
KYGO (Ctry) 2.4 1.8
KRZN (Nost) o) 1.5
KYBG (N/T) 1.5 1.5
KTCL {(NR) 2.9 1.4
KUVO (Jazz) 8 1.4
KDKO (UC) 2 1.1
KDHT (AOR) 7 1.0
Milwaukee-
Racine

Sp 91 Su 91
WLUM (CHR) 134 117
WTMJ(NT) 98 97
WMIL (Ctry) 76 88
WLZR-A/F (AOR) 70 79
WKLH (CR) 7.0 75
WKTI (AC) 83 7.5
WOKY (BBnd) 65 54
WZTR (Gold) 37 4.4
WISN (Talk) 36 4.2
WQFM (AOR) 4.7 42
WKKV-FM (UC)* 22 3.1
WFMR (Clas) 24 29
WMVP (UC) 17 2.6
WLTQ (AC) 25 2.3
WMYX (AC) 3.6 2.3
WEZW (AC) 32 1.9
WNOV (UC) 9 11

‘Formerly WBZN (NAC)

Buffalo-
Niagara Falls

So 91 Su91
WKSE (CHR) 121 129
WBLK (UC) 92 118
WYRK (Ctry) 84 104
WGR-FM (AOR)* 9.0 7.9
WBZN (AC) 7.8 7.6
WUFX (AOR}) 6.2 6.8
WMJQ (AC) 6.6 5.8
WJYE (AC) 9.2 5.4
WHTT-FM (Gold) 6.2 4.5
WBUF (AC) 4.6 3.6
WECK (BBnd) 2.3 2.6
WGR (N/T} 2.4 2.6
WNED (Clas) 3.0 2.1
WBFO (Jazz) .8 1.8
CH™Z (AOR) .8 1.5
WEZQ (B/EZ) .4 1.2

*Now WGRF

© 1991 Birch/Scarborough Re-
search Corp. May not be quoted or
reproduced without prior written
permission from Birch/Scar-
borough.

Portland-

Vancouver
Sp 91 Su 91
KKRZ (CHR) 10.1 111
KUFO (AOR) 8.5 9.7
KINK (AOR/NAC) 7.3 8.2
KKSN-FM (Gold) 4.3 65
KEX (AC) 9.4 64
KUPL-FM (Ctry) 8.0 62
KKCW (AC) 6.0 55
KGON (AOR) 6.3 54
KXL (N/T) 4.8 51
KXYQ (CHR) 3.4 46
KWJJ-FM (Ctry) 20 32
KGW (Talk) 2.7 22
KOPB (Misc) 2.3 21
KXL-FM (AC) 3.1 19
KZRC (AOR) 11 17
KBMS (UC) 1.5 16
KKSN (Gold) 2.1 16
KMXI (AC) 2.3 14
KBPS (Clas) 8 13
KBBT (NR)* 1.1 12
KMHD (Jazz) 1.2 1.2
KWJJ (Ctry) 1.0 11
KPDQ-FM (Rel) 2.1 1.0
*Formerly KESI (B E2)
Providence
Sp ‘91 Su 91
WPRO-FM (CHR) 11.7 114
WHJY (AOR) 8.0 100
WWRX (CR) 4.5 58
WWLI (AC) 58 55
WPRO (Talk) 3.8 50
WFNH (CHR) 51 44
WWBB (Gold) 36 4.4
WWKX (CHR) 41 4.3
WSNE (AC) 5.2 41
WHIM (NT) 4.8 3.3
WBRU (NR) 34 30
WCTK (Ctry) 23 29
WPLM-FM (BBnd) 23 28
WODS (Gold) 1.0 18
WZOU (CHR) 1.7 18
WAAF (AOR) 20 17
WLKW (B/EZ) 17 17
WBCN (AOR) 13 15
WGBH (Jazz) 1.5 15
WNBH (Nost) 8 1.5
WBZ (N/T) 1.1 1.2
WXKS-FM (CHR) 1.0 1.2
WCRB (Clas) 15 1.0
WHIM (Ctry) 1.3 10
Cincinnati
Sp 91 Su 91
WLW (AC) 12.3 133
WKRQ (CHR) 10.3 10.3
WEBN (AOR) 9.3 9.0
WIZF (UC) 8.6 8.3
WZRZ (AOR) 6.0 6.2
WUBE-AF (Ctry) 46 6.0
WGRR (Gold) 4.7 55
WOFX (CR) 4.6 52
WRRM (AC) 2.9 4.2
WWNK (AC) 55 41
WWEZ (AC) 4.5 3.7
WCKY {(N/T) 3.4 3.3
WKRC (AC) 3.8 3.2
WCIN (Gold) 1.0 2.3
WGUC (Clas) 2.9 2.3
WVXU (Jazz) 1.8 1.7
WMLX (Nost) 1.9 1.3
WOXY (NR) 6 1.3
WSAI (Gold) 1.9 1.0
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The Top 10 Alternative Track

Debut Tour Sold Out
Nationwide Tour In October

And Look What KROQ
Heavy Rotation
Did For The (D-5:

“Blowing out!
Number 1 (D overall. ;3
KROQ is responsible.8

—Moby Disc/Pasadena

“Transvision Vamp is b uw g?
It's really taking &if3

It’s Number 1255
—Wherehouse/Hollywodg

From The Albu
Little Magnets versus the Bub 194
Produced By Duncon Bridgeman - MikeB} _U Jiam Moula
Management: RockBIBRIETS:
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Ballad Kicks Off Tone Loc’s

Hand Loc” LP will be the ballad (!) ““All Through

The first single from Tone Loc’s forthcoming ‘‘Cool

The Night,”” which ships to radio on October 22 and
features El DeBarge on background vocals.

The Delicious Vinyl/Island LP —
due to cross programmers’ desks
in mid-November — also sports
such provocative titles as “Pimp
Without A Caddy” and “‘I Joke, But
I Don’t Play.” Labelmate Def Jef
helped pen some of the selections.

Gerald Levert Goes Solo

Levert lead singer, co-writer,
and co-producer Gerald Levert will
make his solo debut with the Octo-
ber 15 release of “Private Line.”
The first single from the EastWest
LP will be the title track (which
ships to UC radio this week) ; other
cuts include ““School Me” and “I
Wanna Be Bad.”

Screen Scene

Atlantic has set a November 12
release date for Bette Midler’s
soundtrack to the forthcoming
film “For The Boys.” The movie
reunites the singer with director
Mark Rydell, who helmed her 1979
film debut, “The Rose.”

The soundtrack, meanwhile, reu-
nites Midler with noted producer
Arif Mardin, who twirls the knobs
on cover versions of the Beatles’
“In My Life” and “P.S. I Love
You” as well as the standards
“Come Rain Or Come Shine” and
“I Remember You.”

In other film news:

* David Crosby will play a pirate
in Steven Spielberg’s forthcoming
movie “Hook,” joining previously
reported cast members Michael

MONDAY, OCTOBER 7

1975/ John Lennon wins his four-year
Immigration battle to remain in the
us

1989/The reunited Jefferson Airplane
give a free show in San Francisco,
charging only cans of food for admis-
sion. Most of the proceeds will go to
victims of an earthquake that hits the
area 10 days later

Bom: John MeHencamp 1951, Tico
Torres (Bon Jovi) 1956

TUESDAY, OCTOBER 8

1987 / Chuck Berry gets a Hollywood Walk
Of Fame star. His movie bio, “Hail,
Hail Rock & Roll,”" premieres that
night

1990/ Former batboy M.C. Hammer tos-
ses out the first ball at an Oakiand
A’s playoft game. However, the A's
catcher can't touch this, and the ball
rolls all the way to the backstop

Born: Robert *'Kool” Bell (Kool & The
Gang) 1950

WEDNESDAY, OCTOBER 9

1966 / John Lennon meets Yoko Ono at a
London art galiery.

1973/ ENis and Priscilla Presley di-
voree,

MCA Sets 3-CD
Skynyrd Box

CA will release a three-CD
M box set of Lynyrd Skynyrd

material on October 29.
The collection — simpty titled “Lyn-
yrd Skynyrd” — sports newly re-
mastered versions of such hits as
“Sweet Home Alabama,” “What's
Your Name,"” and “Free Bird” as
well as several familiar album
tracks.

The 47-song set aiso features
some 15 rarities, ranging from an
early version of “Free Bird" and
several demos of unreleased songs
to the track “Wes | Right Or Wrong,”
an unfinished number from the
“Second Helping” sessions that
was completed with the help of
studio wizardry eartier this year.

Other rarities include live ver-
sions of previously released tunes,
a demo of “Four Walls Of Raiford”
featuring the late Ronnie Van Zant
and 38 Special guitarist Jeff
Carllsi, and a newfound acoustic
version of “All | Can Do Is Write
About It” (the last of which will like-
ly by serviced to AOR).

Jackson, Phil Collins, and Quincy
Jones.

* Celine Dion and Peabo Bryson
have recorded the song “Beauty &
The Beast” for Buena Vista’'s forth-
coming film of the same name.

Chuck Berry joins the Hollywood (Duck)
Walk Hall Of Fame

Born: the late John Lennon 1940 John
Entwistle 1944, Jackson Browne
1948, Sean Lennon 1975

THURSDAY, OCTOBER 10

1978/ Aerosmith members Steve Tyler
and Joe Perry are injured by a
cherry bomb thrown onstage. The
group finishes the tour performing
behind a fence.

1979/ Fleetwood Mac is awarded a star
on the Hollywood Walk Of Fame.

Born: David Les Roth 1955

‘Cool’ Return

Gaye’s Last Concert
LP Coming

Giant is planning an early No-
vember release for Marvin Gaye's
“The Last Concert Tour,” taped
during the late soul stirrer’s final
(1983) tour. The 16-song set draws
on material from Gaye's 25-year
recording history.

Bits 'N’ Pieces
* The Pet Shop Boys’ forthcom-
ing EMI greatest-hits package,
“Hit Music,” will feature two new
songs: “D.J. Culture” and “Was It
Worth It.” The disc is due to arrive
November 5.

¢ Chameleon will release Dra-
marama'’s “Vinyl” LP on October
1. In addition to the emphasis track
“Haven't Got A Clue,” the Don
Smith-produced disc features the
Earth Day-inspired “What Are We
Gonna Do?” and “Classic Rot,”
the latter of which is described as
“a treatise against a certain radio
format.” Listen closely for guest
appearances by former Rolling
Stones guitarist Mick Taylor and
drummer extraordinaire Jim Kelt-
ner.

R.I.P.

Former MC5 lead singer Rob Ty-
ner died of a heart attack last
Wednesday (9/18) in Detroit at the
age of 46. Mixing hard rock and
revolutionary politics, the group —
which disbanded in the early '70s —
recorded three albums (*Kick Out
The Jams,” “Back In The U.S.A.,”
and “High Time”) that proved to
be massively influential on the
British and American punk-rock
movement.

i FRIDAY, OCTOBER 11

1975/ George Carlin hosts the premere
episode of “Saturday Night Live

1989/ Atter 15 years of marriage, Quincy
Jones and actress Peggy Lipton
file for divorce

Born: Daryl Hall (Hall & Oates) 1946

SATURDAY, OCTOBER 12

1966/ The Jimi Hendrix Experience is
formed in London

1970/ The rock opera “Jesus Christ, Super-
star” opens in New York

1975/ Rod Stewart performs his last show
with the Faces.

Bon: Sam Moore (Sam & Dave) 1935,
Melvin Franklin (Temptations)
1942, Jeff Keith (Tesla) 1958

SUNDAY, OCTOBER 13

1963/ "Beatlemania” is born when the
group’s appearance at the London
Palladium attracts spillover crowds of
screaming teens.

1985/ B-52s quitarist Ricky Witson, 32,
dies of an AIDS-related illness.

Born: Paul Simon 1942, Robert Lamm
(Chlcago) 1944, Sammy Hagar
1949, Joey Belladonna (Anthrax)

1960 — Paul Colbert
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55.1 million households
Patti Galluzzi
Director/Music Programming

Weeks On

| HEAVY

BRYAN ADAMS Cant Stop Thus Thing  (A&M) 6

BDYZ 11 MENMotownptilly (Motown) 14
EXTREME Hole Hearled (A&M) 12
FIREHOUSE 1Love Of A Lietime (Epic) 15
JESUS JONES Real, Real, Real (SBK) 8
MARKY MARK &... Good (Interscope EastWest) 77
METALLICA Enter Sandman {E lektra) 10
MDTLEY CRUE Primal Scream (E lekira) 6

TOM PETTY & THE...Anto The Great (MCA) 5
PRINCE & THE NEW.../Cream (Parsiey ParkWB) 2
VAN HALEN Runaround (WB) 9

| EXCLUSIVES

BELL BIV DEVOE /Word To The Mutha (MCA) 5
3
2
2

MARLAH CAREY £motions (Columbia)

JOHN MELLENCAMP Get A Leg Lip (Mercury)

AED HOT CHILI PEPPERS Give Il Away (WB) .
R.E.M.Radw Song (WB) ADD

| BUZZ BIN |

816 AUDIO DYNAMITE I1Rush (Coumba) . 9
EMFAes(EM) . 6
NINE INCH NAILS Head Like A Hole (TVT) . 3
2
3
4

RED HOT CHILI PEPPERSGive It Away (WB) .
SIOUXSIE & THE BANSHEES Xiss . (Geffen) . . 7
WHITE TRASH/Apple Pie (Elektra) .. ... 7

| ACTIVE

ALICE N CHAINSSea Of Sorrow (Coumbia)
CROWOED HOUSE Fall At Your Feet {Capitol) ..
CULT/Wild Hearted Son (Sreeprise) .. ... .
DIRE STRAITS/Calling Eivis (WB) . .
BILLY FALCOM/Power Windows (Jambco/Mercury)
FARM Groovy Train (SweMeprise) ... .. .
CHESNEY HAWKES The One And. . (Chrysalis)
JOAN JETT & THE... Backlash (Blackhean/Epic)
LENNY KRAVITZ/Stand By My Woman (Virgin) .
11GGY MARLEY & THE.../Good Time (Virgin) . ..
MARTIKA Love. Thy Witl Be Done (Coumbia) . .
NATURAL SELECTION/Do Anything (EastWest)
022Y OSBOURNEMNo More Tears (Epic)

PM DAWN/Set Adritt Dn... (Gee Street/sland)
PUBLIC ENEMY Can't Truss... (Det JamColumba) ADD
SHABBA RANKS {/MAXI PRIEST Housecall (Epc) ADD
8KID ROW/Siave To The Grind {Altantic) . 6
SMITHEREENS Top Of The Paps (Capitol) 3
VANILLA ICE {/MAOMI CAMPBELL Cool. (SBK) ADD

LON |

FOUR HORSEMENNobody Sad it (Del Amencan) ADD

NUNBLWN D WO N WG

NIRVANA Smelis Like Teen Spirt (DGC) ADD
RTZ Face The Music (GantReprise) 3
TIN MACHINE One Shot (Victory Music PLG) 2

| STRESS ]

COMMITMENTS Try A Littie Tenderness (MCA} 3
ALICE COOPER/Love's A Loaded Gun (Epxc) ADD

0.J. JAZZY JEFF &...Ring My Bell (Jive) 2
MC SKAT NAT &.../Skat Sirut (CaptiveVrgin) 6
NAUGHTY 3Y NATURE/O.P P (Tommy Boy) 6

BONNIE RAITT Something To Talk About (Capdol) 72
SALT-N-PEPA/Let's Talk About Sex (Nex! Plateau) &
RICHIE SAMBORA Baliad Of Youth (Mercury) 5
TESLA£dison's Medicine {Gefien) 3
KARYN WHITE Romantic (WB) 8

| HOT NEW VIDEOS |

R.E.M. Radw Song (WB) ADD
PUBLIC ENEMY Can Truss  (Def Jam/Coumba) ADD
ALICE COOPER/Love's A Loaded Gun (Epic) ADD
REQ HOT CHILI PEPPERS/Give I Away (WB) 2
PM OAWN/Set Adritt On  {Gee Street/sland) 2

[ADDS ]

R.E.M.Radw0 Song (WB)

FOUR HORSEMEN Nobody Said It.. (Det American)
ALICE COOPER/Love's A Loaded Gun (Epic)
NIRVANA/Smells Like Teen Spirit (DGC)

VANILLA ICE I/MAOMI CAMPBELL Cool As Ice (SBK)
PUBLIC ENEMY/Can't Truss it (Def Jam/Columbia)
SHABBA RANKS I/MAXI PRIESTHousecall (Epic)

M!

41.8 million househoids
Sal LoCurto, VP/Music Programming
Norman Schoenfeld, VP/Program

& Artist Deveiopment
Weeks On

[FIVE STAR 7]
SMOKEY ROBINSON/Double Good  (SBK) ADD

GREATEST HITS

PAULA ABDUL The Promise 01 (Captive Vr-gin) 5
MICHAEL BOLTON Time. Love And  (Columbia) 70
GLORIA ESTEFANL e For Loving You (Epic: 4
HUEY LEWIS &...4 Hit MeLike A (EMI) 9
AARON NEVILLE £verybody Plays The Fool (A&M) 16
BONNIE RAITT/Something To Tat About (Capilol) 75

ROO STEWART The Motown Song (WB) 13
EXTREME Hole Hearted (AGM) 10
MARTIKALove. .Thy will Be Done (Columbia; 4

SIMPLY REOQ/Something Got Me Started {Easwest) 2
CURTIS STIGERSA Wonder Why (Anista) 4
LUTHER VANDROSS/Don't want ToBe A (Spx) 7
KARYN WHITE Romantxc (WB) 6

WHAT'S NEW

COMMITMENTS Try A Little Tenderness (MCA) 7
DIRE STRAITS Calling Elvis (WB) 3
BILLY FALCON Power .. (JambcoMercury) ADD
AMY GRANT/That's What Love Is For A&M) . ADD
BUDDY GUY w/JEFF BECK Mustang.. (Sitvertone) 2

RUSS IRWINMy Hean Belongs To You (SBK) .. 7
CHRIS ISAAK Blue Spanish Sky (Reprise) . .2
TUCK & PATTIDream (Windham Hill) . H

[ ARTIST OF THE MONTH |

VANESSA WILLIAMS Running.. (WingMercury) . 8

Information current as of September 24.

it
gl

11.7 miion households

Les Garland, VP/Programming
Mike Cooper, consultant

R2OgmE

Lw Tw

1 1 2 LIVE CREWPop That Coochie (Luke'Atilanic)
2 BOYZ Il MENAN's So Hard To Say.. (Molown)
3 MAUGHTY BY NATUREQOPP (Tommy Boy)

4 N.WA./Awayz Into Somethin’ (Priority)

5 ANOTHER BAD CREATION Jealous . tMoiown)
6 M.C. BREED & OFCAnY No (SDGE.chiban)
7 TIM 006G Fuck Complon (Rufthouse/Columbia)
8 PRINCE & THE... Gett O (Parsiey Park WB)
— 9 TONY TERRY Win You (Epcc)

-— 10 COLOR ME BADO/ Adore M1 (Gant/Reptise)

® W N aen N

Mos! requested for the week ending Septemder 20

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 GRATEFUL DEAD $1164 1
2 GUNS N' ROSES $599 2
3 JANE'S ADDICTION/
“LOLLAPALOOZA" $491 1
4 JIMMY BUFFETT 4333
5 AC/DC 5304 4
6 PAUL SIMON $288 3
7 GLORIA ESTEFAN & THE
MIAM| SOUND MACHINE £2661
82ZTOP $2509
9 STING $2507
10 DON HENLEY 2317
11 STEVE MILLER $2286
12 YES $2153
13 ‘“MUSIC OF ANDREW
LLOYD WEBBER" £2129
14 GEORGE STRAIT $207 2
15 JUDDS $20C.3
New Tours

Among this week's new tours

ALLMAN BROTHERS BAND  MILLYOWN BROTHERS
CAaC MUSIC FACTORY OAK NDGE BOYS

CANDY SKINS POGUES
JOE DIFFIE KEITH WASHING TON/
JERRY GARCIA BAND PHYLLIS HYMAN

The CONCERT PULSE is a weekly compu-
tenized report rankmg each artist by thewr
average box office gross reported per
venve. Couwtesy of Polster, a publication
of Promoters’ On-Line Listings. (800) 344
7383. or n Cakforma (209) 224-2631
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Stars Come Out For Children

OLOR ME BADD, WHITNEY HOUSTON,

GLADYS

KNIGHT, LUTHER VANDROSS,

EARTH, WIND & FIRE, LONDONBEAT, KOOL
& THE GANG, PATTI LaBELLE, ASWAD, ZIGGY and

RITA MARLEY,

NINA SIMONE, MIRIAM MAKEBA,

HUGH MASEKELA, SALIF KEITA, and MANLU
DIBANGO are among the first to confirm that they’ll per-
form at the Children Of Africa fundraising concert at the
National Stadium in Lagos, Nigeria on November 30.

Londonbeat’s GEORGE
CHANDLER told ROL at the Lon-
don press conference last week:
“It's being staged in Africa, being
organized by Africans, and the
main artists at the moment are
black. But all the black artists are
inviting guests, so all the white art-
ists interested in this problem in
Africa will be in the show as well.”

There’ll be a live album and a
home video of the 16-hour concert,
as well as a TV documentary and a
film made by Italian director MI-
CHELANGELO ANTONIONI of
“Blow Up” and “Zabriskie Point”
fame.

Meanwhile, Londonbeat’s Chand-
ler told ROL to expect the next
single from the group in February.

Behind Hynde’'s
Moodswings

CHRISSIE HYNDE'’s latest
guest vocal appearance will come
on the debut single from MOOD-
SWINGS, set for release next Mon-
day (9/30). The song, *‘Spiritual
High,” is based on the JON AND-
ERSON/VANGELIS composition
“State Of Independence,” which

Chrissie Hynde — among the first in
Moodswings.

was a UK Top 20 hit for DONNA
SUMMER in 1982. The *‘Moodfood
Megamix” of the song replaces
Hynde's voice with lengthy sam-
ples from a speech by MARTIN
LUTHER KING — credited as “co-
writer” on this particular version.

Arista is keeping the identity of
the people behind the Moodswings
project a secret, but confirms an
album featuring a variety of vocal-
ists is being recorded.

Guitar Legends Grows

More names have been added to
the mid-October Guitar Legends
show. Tribute Productions has con-
firmed ROGER WATERS, NUNO

aocx
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“Rock Over London" news is a
service of Rock Over London Ltd.,
which can be reached at 47 Roe-
buck House, Stag Place, London
SW1 E588; phone/fax (81)
661-2603.

BETTENCOURT of EXTREME,
ROBBIE ROBERTSON, RICH-
ARD THOMPSON, STEVE VAI,
JOE WALSH, JOE COCKER,
VICENTE AMIGO, and MIGUEL
BOSE. Advanced negotiations are
taking place to add further major
guitarists, as well as several more
guest vocalists, to the bill.

U2’s ‘Fly’ B-Sides

U2's “The Fly” single — sched-
uled for worldwide release on Is-
land on October 21 — will be back-
ed on the 7-inch and cassette ver-
sions by *‘Alex Descends Into Hell
With A Bottle Of Milk — Korova 1.”
The 12-inch and CD editions add

Of Africa Charity Concert

““The Lounge Fly Mix.” The band’s
new album, still using the tentative
title ‘‘Achtung Baby,” is now ex-
pected in November.

New Straits
Non-Album Flip

The second single from DIRE
STRAITS’ UK chart-topping “On
Every Street” LP will be “Heavy
Fuel.” It'll be out possibly October
14, and the B-side will feature
“Planet Of New Crleans” and
“Kingdom Come’ — the latter of

which is a new, previously unre-
leased track.

Smithereens frontman Pat DiNizio —
among the first of Diane Warren's exer-
cises.

The Smithereens,
Diane Warren Saga

SMITHEREENS frontman PAT
DINIZIO spoke to ROL about the
group’s new album, “Blow Up,”
which includes ‘‘Get A Hold Of My
Heart,”” co-written by DIANE
WARREN. Says DiNizio, “That
was actually at the behest of our
management in a blatant attempt
at crass commercizlism, trying to
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Moving Up

JULIAN LENNON/Saltwater (Virgin)

BRYAN ADAMS/(Everything | Do) | Do It For You (A&M)
SALT-N-PEPA/Let's Talk Abott Sex (FFRR/PG)
ERASURE/Love To Hate You (Mute)

RIGHT SAID FREDA'm Too Sexy (Tug)
OCEANIC/Insanity (Dead Dead Good)

SABRINA JOHNSTON Peace (EastWest)

GUNS N’ ROSES/Don't Cry (Getten)

20ESunshine On A Rainy Day (M&G)
ROZALLA/Everybody's Free (To Feel Good) (Pulse 8)

10 BRYAN ADAMS/Cant S:op Tnis Thing We Started (A&M)
11 UTAH SAINTS What Can You Do For Me (FFRR/PG)

SIMPLY RED/Something Got Me Started (Elekira)

14 BIZARRE INC./Such A Feeling (Vinyl Solution)

PRINCE & THE NEW POWER GENERATION/Cream (Paisley Park/WB)
BROTHERS IN RHYTHM/Such A Good Feeling (4th & B'way/Asland)
TINA TURNERMutbush City Limits (Capitol)

18 R.E.M./The One | Love (IRS)

19 MARC BOLAN & T. REX/20th Century Boy {Marc On Wax)

20 PRINCE & THE NEW POWER GENERATION/Gett Oft (Paisley Park/WB)

P.J.B. IHANNAH & HER SISTERS Bridge Over Troubled Water (Dance Pool)

SCORPIONS Wind Of Change (Vertigo/PG)
ELECTRONIC Feel Every Beat (Factory)

The Network Chart. courtesy MRIB

get me together with someone
who'd written about 10 No. 1s.

* Initially, I resisted, but when I
finally sat down with Diane we
polished off the song in about an
hour. And we came up with some-
thiag that was as quintessential a
Srrithereens song as you're going
to get.

“People say, ‘Why did you get to-
gether with her’? I sometimes say,
‘Drane wanted to get together with
somebody who hadn’t cracked the
Top 10 — just as an exercise.’ ”

DiNizio also wrote a song on the
LP with JULIAN LENNON titled
“I* You Want The Sun To Shine.”
The song was originally intended
for Lennon’s “Help Yourself” al-
bum, but didn’t make the final
cuts.

Killer Seal

SEAL'’s next UK and U.S. single
will be a remix of his album ar-
rangement of “Killer.” The song’s
original version, which he co-wrote
with dance artist ADAMSKI, went
to No. 1 in the UK late last spring
as an Adamski record featuring
Seal on guest vocals.

Cud Choose A&M

Popular indie band CUD — re-
cently signed to A&M — are set to
release their first product for the la-
bel, a single titled “Oh No Won't
Do,” on October 7. The extra track
on the CD and 12-inch will be a ver-
swon of the EVERLY BROTHERS’
classic ‘“‘Price Of Love.”

Remixes & Rhimes

BROTHERS IN RHYTHM -
who are moving up the UK Top 20
with their re-released “Such A
Feeling” — have been working on
a couple of tracks with the PET
SHOP BOYS. Their remixing tal-
eats are currently on display
higher up the UK chart with SA-
FRINA JOHNSTON’s disco an-
them *‘Peace.”

The new single from remixer
WILLIAM ORBIT’s band BASSO-
MATIC is “Go Getta Nutha Man”
f-om the forthcoming album *Sci-
ence And Melody.”

Londonbeat's George Chandler —
among the first to confirm.

Rap trio A TRIBE CALLED
QUEST — who had a UK Top 20 hit
earlier this year with “Can I Kick
It?” — return with “Check The
Rhime,” the first release from
their second LP, “The Low End
Theory.”

Wonder Stuff, Comic Cover

The WONDER STUFF have
joined crooning comedian VIC
REEVES to record a cover of
TOMMY ROE'’s 1969 hit ‘‘Dizzy.”
It’s due to be released as a single
on October 14, with Reeves’s album
set to follow on November 7. The
LP will also include his recent UK
Top 5 hit, **Born Free.”

MacGowan Exits Pogues

SHANE MacGOWAN has left the
POGLUES on the eve of their world
tour and with a “‘Best Of” set out
this week. He's been replaced on
the tour by former CLASH front-
man JOE STRUMMER. Although
MacGowan is reported to have left
the band after some Japanese
dates because of *ill health,” a
spokesman admitted that
MacGowan’s known heavy drink-
ing habits were the true cause.

The Pogues will proceed with the
tour, which was due to start in
America this week, with Strummer
taking over lead vocals and guitar.
This follows his longtime support
of the group and his production of
their 1990 album, “Hell's Ditch.”

AUSTRALIA
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4 1 CROWDED HOUSEfFall
At Your Feet

YOTHU YINDI/Treaty

JIMMY BARNESAove Is
Enough

DEBORAH CONWAYAt's Only
The Beginning

TROY NEWMAN/Love Gets

Rough

BEATFISHMWheels Of Love
MELISSA/Sexy (Is The Word)
BABY ANIMALSRush You

JAMES REYNE/Any Day Above

Ground

5 10 MELISSARead My Lips

Most Added

JIMMY BARNES/ Gotcha

HUNTERS & COLLECTORSWhere Do
You Go

ROXUS/Jimi G

Top 10 Australian records from playlists of 3
Triple M-FM/Medbourne, FOX-FM/Melbourne,
86 FM/Perth, SA-FM/Adelside, 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney, MMM-FM/8Bris-
bane, B105/Brisbane, FM-104.7/Canberra,
and 2 KiX 106/Canberra.
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CANADA
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1 1 BRYAN ADAMS/

(Everything ! Do) | Do

It For You

GRAPES OF WRATHA Am
Here

ALANIS Feel Your Love
BRYAN ADAMS/Can't Stop
This Thing We Started

GLASS TIGERMy Town
WEST END GIRLSA Want You
Back

TOM COCHRANEAife Is A
Highway

WORLD ON EDGE/Standing
Push And Fall

CELINE DIONHave A Heart
KEVEN JORDAN/Just Another
Day

Most Added

ACOSTA RUSSELLWihout Your Love
INFIDELS/100 Watt Bub
BIG HOUSE/Dollar In My Pocket

Top 10 Canadian CHR hds courtesy

8 7

10 8

6 9
— 10
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WKBQ: Forging Emotional Ties

When Mark Todd took over the PD post at WKBQ
(Q106.5)/St. Louis last May, he knew his job wasn’t going

to be easy.

I worked in this market before
[MDv/afternoons at then-CHR
KITR, now Gold KLOU]J, so I
know St. Louis hasn't been a great
CHR market. The format has al-
ways been second string. CHR has
one or two good books here and
then loses it again.

“While many other PDs are up
against a great AOR or Urban, we
have heritage competitors in these
formats with KSHE and KM.JM,
not to mention |Full-Service]
KMOX.”

No Adults-Only

Q106.5 was up 4.8-5.2 in the spring
Arbitron and up 5.96.4 in the sum-
mer Birch following a 7.2-5.9 Birch
spring slide. What’s kept WKBQ's
ratings and revenue potential from
blossoming? *It’s really a case of
‘I’s not what you listen to, but
what you say you listen to,” " said
Todd. “KSHE has top-of-mind
awareness. But I've detected some
vulnerability there, so we're going
to attack it.

**The one thing we're not going to
do is abandon the 12-34 core to be-
come another ‘adults-only CHR.'
I've had enough experience [OM at
KQLZ (Pirate)/Los Angeles, PD at
WXGT (92X)/Columbus] to know
that doesn’t really work. Besides,
Hot AC KYKY has that arena
covered.

Goé.5

WKBQ
Music Monitor

WKBQ (Q106,5)St. Louis has an
eight-unit spotioad an hour and
stops at :22 and :48. Here's a taste
of a recent Spm hour:

JODY WATLEY/Some Kind Of

Lover
MICHAEL BOLTON/Time, Love

And Tenderness
ROBBIE NEVIL/Just Like You
MADONNA /Holiday
BAD ENGLISH/When | See You

Smile
ROXETTE/Joyride
NELSON/More Than Ever
FIREHOUSE/Love Of A Lifetime
AMY GRANT/Every Heartbeat
JESUS JONES/Right Here, Right

Now
YOUNG M.C./Bust A Move
MARTIKA/Love . . . Thy Will Be

Done
KARYN WHITE/Romantic
MICHAEL W. SMITH/Place In This

World

Mark Todd

“The most obvious problem is
that WKBQ has had a lot of mana-
gerial and programming inconsist-
encies over the years, and they've
taken a toll. For example, since
WKBQ lost [Rick] Rumble &
[Scott]) Thrower several years ago.
we haven't had a morning cor-
nerstone. But with the hiring of
Steve [Shannon] & D.C. [Chymes],
we're going to offer an edge the

station has never had. Steve & D.C.
will cause lots of talk in the mar-
ket. They'll also fire up the rest of
the station and let the market know
that Q106.5 is serious about winning
as a CHR.

“*And we’ve had to fight continu-
ing rumors of a sale. But we've just
been allocated a major capital ex-
penditures budget. And any station
that’s for sale doesn't get to spend
the big money I'm talking about.
[Owner] Chase is as pleased as can
be with our progress."

WKBQ's airstaff has been fairly
consistent, however. *‘Asst. PD/
midday personality Chris Knight
has been here four years, as has af-
ternoon guy Jeff Davis. Over-
nighter Steve Byes has been here
11 years. and [off-air] MD Jim At-
kinson has six years under his
belt.”

Emotion Promotions

Todd has made some changes in
the music. “'I've expanded the li-
brary, added some flavor to it. The
music systems were too re-
searched . .. to the point where
emotions and good vibes were

Continued on Page 45

CONTEMPORARY HIT RADIO

WKBQ's third annual Cardboard Boat Regatta at Union Station drew nearly
1000 listeners to raise money for Ronald McDonald House. 'KBQ AE Lisa
York takes the aft; Research Director Lisa Kosakowski has the helm.
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D.C. Chymes (left) and Steve Shannon keep the mornings jumping at

WKBQ.

KHTK Climbs Back From All-Time Low

KHTK (Hot 97)/St. Louis PD Brian Bridgman hasn’t
only had to win ratings, but fight a severe case of the St.

Louis blues.

“The second day after I arrived
— right after (last] Thanksgiving
— we were off the air for 10 days
because a tornado took our tower
out.” Until this past April KHTK
has broadcast with a temporary —
and inferior — tower. **Our signal
still isn’t at parity with the rest of
the market . . . about 80% metro
coverage,” admitted Bridgman.

Few Tools

With past success as PD at
KKYK/Little Rock and as MD at
KHS/Los Angeles, WAVA/Wash-
ington, and at crosstown KWK
(now CHR rival WKBQ (Q106.5)).
Bridgman is used to winning with
plenty of tools at his disposal. De-
spite having no outside advertising
or promotions, the station leaped
1.5-2.3 in the spring Arbitron and
climbed 3.455 in the summer
Birch.

“With so many CHRs changing
format and losing ground in the
spring book, I feel good we're on
the upswing. Programming and
word-of-mouth helped generate our
success. Legend Broadcasting and
VP/GM Mike Frischling have
wanted to get KHTK to a certain
level before spending the allotted
dollars for the kill. We’re just about
there. We have some serious plans
for the fall and have brought Don

N\ -

Brian Bridgman

Kelly & Associates on as our con-
sultant.”

Bridgman will have money to
burn this fall when KHTK debuts
the *"Power Max" contest — sim-
ilar to versions used at WQHT (Hot
97)/New York and KPWR (Power
106)/Los Angeles. *‘Listeners call
up to win the allotted cash and
have the choice of keeping it or see-
ing what Power Max has in store.
It'll be the first time KHTK spends
any real money on contests."

Rhythm & CHR
Bridgman explained how KHTK
fits into the national programming
trend. “Many Dance stations are
now playing more pop stuff. I felt

we reeded to grow in those direc-
tions as well. So we're not a strict
Dance station anymore - we're
more of a rhythmic CHR.”

Urlike many competitive CHRs,
Bridzman said Hot 97 and 'KBQ
don't fight over promotions. “It's a
friendly rivalry. Well, maybe not
friendly, but we respect each
other.” He also spots their weak-
nesses. “‘There’s been turnover in
management, programming, air-
staff, and we hear rumors of own-
ership changes. But I have to ad-
mit Q106.5 sounds fine on the air.

“We let Q106.5 play the rock
ballzds like Extreme, Bryan
Adams, and Scorpions first. Then
we hit them hard. We've also temp-
ered the dance sound with alterna-
tive nroduct from R.E.M., EMF,
and Jesus Jones. We primarily
share with Q106.5 and secondarily
with [AC) KYKY. which is almost
a CHR without any edges. Our mu-
sic is aimed at 12-34.

““The labels are working to give
us mixes of hit records that help us
sounc: different from Q106.5 while
main‘aining a mainstream edge.
We avoid hard rock product and
don’t dig too far back into the li-
brary. These elements set us apart
and increase our TSL.

"*|ND/middayer] Kandy Klutch
and I have assessed the market as
being conservative — more so than

Continued on Page 45

THE OUTRAGEOUS FM

KHTK
Music Monitor

KHTK (Hot 97¥St. Louis uses an
eight-unit spotioad with two stops
an hour at :30 and :42. Here's a
taste of the 5pm hour:

COLOR ME BADD/! Adore Vi Amor

CATHY DENNIS/Touch Me (Al
Night Long)

BILLY IDOL/Cradie Of Love

C & C MUSIC FACTORYThings

That Make You Go Hmmmm...
MARIAH CAREY/Emotions
SIMPLY RED/if You Don't Know

Me By Now
RYTHM SYNDICATE/

P.ASS.1.O.N.

HI-FIVE/l Can't Wait Another

Minute
JANET JACKSON/Love Will Never

Do {Without You)
ROXETTE/Fading Like A Fiower

{Every Time You Leave)

BELL BIV DEVOE/Do Me!

LENNY KRAVITZ/It Ain't Over 'Til
it's Over

AMY GRANT/Baby, Baby
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' TONY TERRY
“"With You”

BREAKTHROUGH WEEK: NEW BELIEVERS WHO "GET IT™:

NOW ON OVER 100 WZOU adc 35 WSSX add  KLUC add 30
CHR REPORTERS WKBQ add G105 add KQIZ add
WITH 24 ADDS! KKRZ add 28 FM100 add WZKX add

KUBE add  WJLQ add KSMB add
CHR CHART: @ Y102 add 2102 add  WBPR add 35

WRCK add  WOW add KLYV add ]
P1cHART @) WFMF add  KKRD add ~ WKFRadd =

KZZB add 26 KKSS add KG95 add epic

GLORIA ESTEFAN
- "Live For Loving You”

MOST ADDED!

PRO-FM KISN 999KHI  KBFM WHTO KNOE KQIX
PWRG6 WERZ WBBQ WIJLQ  KISR WBPR  KQMQ
Y100 WNNK  WCGQ WWHT KZII WFHT  KFTZ
KIS WLAN  KZFM WWEX  KCHX  WAZY KZOZ

>
‘) e CHART:®-@_® KXY KG95 Yo7
=

MOST ADDED THIRD WEEK IN A ROW!!!

LUTHER VANDROSS
“"Don't Want To Be A Fool”

HOT ACTION AT:
CHR CHART: @ WZOU 11-9  FM102 6-6  WZYP 12-9

166 CHR Z100 22-18  FLY92 16-10  KTUX 19-8
REPORTERS — 69% wIOQ 7-5 WAAL 26-19 WWHT 12-9
WPGC 9-7  WKSE add 7104 add
AVERAGE MOVE: +3  gBxx 3-1 WKSS 12-9  KKSS acd
WNVZ 14-11 WLAN 16-13 Q101 17-12
KRXY 5-2 999KHI 13-9  KNOE 14-9
AC CHART: () KKFR 11-10 Y102 16-12  WILN 17-13
KKRZ 20-16  WSTW 23-18  KROC add

BAD ENGLISH
“Straight To The Heart”

CHR CHART: €0 MAJOR ACTION AT:
AVERAGE MOVE: +3 B104/BALTIMORE WNVZ /NORFOLK
Q- WXKS/BOSTON Q105/TAMPA
P2 crarT @ @ B94/PITTSBURGH KBEQ/KANSAS CITY
P3 CHART @-@ PRO-FM/PROVIDENCE WKBQ/ST. LOUIS
PWR95/DALLAS KRXY/DENVER
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= TOP TEN AOR TRACK!

epic
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WKBQ: Forgmg Emotional Ties

Continued from Page 42

missing and it seemed stale and
slow. It wasn't a bad station. but
not a great one. We were just filling
space on the dial and answering a
musical need.

“CHR Hot 97 {KHTK] is much
dancier than we'd ever be. I've got
to say that {PD] Brian Bridgman's
done a good job with what he's had
to work with. KHTK serves a pur-
pose but can't get past the prob-
lems of its signal and lack of re-
sources | see accompanying story|.
We'll lead with rock and pop stuff
from Bonnie Raitt, Nelson, and
Mariah Carey, and that gives
Q106.5 more of an opportunity to
relate to more listeners.

My biggest goal is to have the
market get emotional about us. We
do some gold flashbacks and incor-
porate fun sweepers like ‘Use only
as directed,” and "A whole lot of
music without a whole lot of com-
mercials’ instead of the standard
liners every station uses. We're in-
jecting more fun into the station.™

Part of Todd's frontal attack in-
volves high visibility, with an aver-
age of four nighttime appearances
a week - including a Saturday
might broadcast from a local club.
Additional battles are being waged
with bumper stickers. pool parties,
and appearances wherever people
are.

“A spring book promuotion with
Jack In The Box and Streetside

My biggest goal is
to have the market
get emotional about

us.
~Mark Todd

99,

Records worked well. We handec
out a Jeep as grand prize and back-
ed it up with cash prizes when we
spotted cars with the stickers.

A bit of TV in blay and early
June. plus a showing of 50 bill-
boards. supported the promotion.
We're pressing bumper stickers
with the new logo and are going to
do all we can to get one of these on
avery car in the mesro.

I don't have everything where I
want it just yet. People expect in-
stant changes and success. but :t
really takes months to get it tco-
Zether. We're going to do better in
the next year. It's very tough out
there. But as we get things put in
order. Q106.5 is looking forward tn
a fabulous 1992."

MOTION

e Joe Hovanski succeeds
Bob Spencer as PD at WCIR
{103CIR) Beckley, WV.

KKXX Bakersfield MD night talent
Wild Bill Cherry has resigned PD
Stan Icenogle and morning man Rich
Arner will handie KTRS Casper WY
music duties as Eric Jeffries heads for
MD nmights at KOXT Missoula. MT
Production Drrector Willie Wells be-
comes Intenm PD at WLRW Cham-
paign. IL as Matt McCann takes the PD
job at KRNQ Des Moines, |A KHYI
(PWR95) Dallas Music Coordinator J_J.
Morgan has left the station

WEFLY (F y92) Albany ups parttimer
Rob Dawes to Production Director
Dave Barnett jumps from overnights to

KHTK Climbs Back

Continued from Page 42

most. If I had to sum up our music.
I'd say we're in a cume-building
mode, so I want to make sure ev-
ery record is a home run.”

Nice & Nasty

Bridgman is especially happy
about the “‘Nice & Nasty™ morning
show, which features former
KBEQ/Kansas City night rocker
Chuck Nasty and Tami Nice. **With
Chuck being wild and crazy and
Tami being the tempering force. it
allows for a great contrast. They
play lots of music. but there's lots
of fun. So it's a building block for
the rest of the station and the first
time Hot 97's had a real morning
show.”

Bridgman has allowed his sta-
tion to develop its own personalities
and hooks throughout the day.
Mornings feature a snippet from
old disco songs. Nights have a

BITS

e Prince Of A Promotion — WYHY
(Y107)/Nashville oftered to put Prince
n the pants of a chosen few fans dur-
ing the station’s recent “Cream In Your
Jeans” weekend Obviously delighted
winners received a new par of jeans
with a copy of the Purple One’'s new
“Diamonds And Pearls” CD — featuring
the current single "Cream”™ — stuffed
inside the hip pocket

66

if 1 had to sum up
our music, I'd say
we’re in a cume-
building mode, so |
want to make sure
every record is a

home run.
—Brian Bridgman

99

~Jam It Or Slam It" feature and a
“Love Zone" with Cadillac Jack

morning producer at WQUT Johnson
City. TN: parttimer Joey Creed takes
overnights . WKZW (KZ93) Peoria.
IL greets middayer Laura Vaughn from
\WZOK Rockford. IL Gary Roberts
becomes WQGN New London, CT
Production Dir., replac ng Jon Brooks
who's now programming WQGN AM
sister WUSB

Coming
Next Week:

WZYP Rocks
in Rocket City
U.S.A.

(formerly Joe Mama from
KKYK).

“We've done everything so tar
with a lot of sweat and determina-
tion. We have two vans out every
day and use commor: sense tactics
to be a streetwise station. All sum-
mer we've been bringing in groups
to Six Flags and reducing the price
from $20 to $9.70. We've done a bet-
ter job in that sense than Q106.5.

*This is the most challenging job
of my career and is fast becoming
the most rewarding. We started
from scratch and are now making
headway. It's a credit to everyone
on the staff. It's been a tough eight
ot nine months, but now we're see-
ing the dividends.”

KHTK morming man Chuck Nasty beJs down with a couple of listeners dur-
ing the station’s “Nice ‘N Nasty Bec-A-Thon" broadcast.

September 27,1991 R&R+ 45

“For Or-N=Wore, stvle is nothing less than a signatire, the

outward expression of the singular drice that @il earn them
a place in the spotlight this season.” he New

ik L imns
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or-n-more

Breakour Markets
NEW YORK, CHICAGO, MIAMI, PITTSBURGH, BOSTON, NEW
ORLEANS, TAMPA, CLEVELAND, DETROIT, KANSAS CITY,
MILWAUKEE, ST. LOUIS, PHOENIX, AND SAN JOSE.
Foarly Xetion On These Magor Stations
HOT 97.7 (31) #28- Y100 - B94
P1 CHART DEBUT
NOW ON 118 CHR REPORTERS!

EXPLODING AT CLUBS!

Produced by: Mike More Executive Producer: Ron Fair Mixed by jon Gass
Management: Rick Cooper. 21st CENTURY ENTERTAINMENT

CURRENTLY ON AN EXTENSIVE CLUB PARTY PROMO TOUR.
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HYBRID FORMAT

AC

ADULT CONTEMPORARY

Rock AC Rolling On The River

As if AC wasn’t already so fragmented, another varia-
tion is causing a sensation. One of the latest lures is Rock
AC, a hybrid combining elements of AC and AOR.

Affixing precise labels to this off-
shoot format is difficult (see R&R
AC 2/15, AOR 4/12). However, sev-
eral outlets already have enjoyed
ratings and marketing success
with this approach.

Perhaps Rock AC's most fre-
quently mentioned success story is
WMMO/Orlando, which hit the air
August 19, 1990. In the Fall '90 Arbi-
tron and Birch sweeps, it debuted
No. 1 25-54. But before WMMO
grabbed most of the headlines,
KRVK (The River)/Kansas City
had launched its version of the
format October 27, 1989.

“Although other stations lay
claim to the basic idea, we were
the first to attempt it,"* maintain-
ed KRVK PD Steve McFarland.
*Copycats such as WMMO came
after we went on the air. Some
folks are doing it right and some
probably aren't. It seems as if
new [Rock ACs| are coming on
every day. That's fine with us,
because we felt certain we had a
format that was going to be talk-
ed about and was exciting.”

We’ve been
extremely efficient
with 25.49s. Our
feeling is to be a
broad-based rather
than a niche format.

~—Steve McFarland

99,

Listener-Designed River

Rock AC may be getting lots of
industry talk, but there's not
much talk on KRVK. *““There are
no contests — no hype,” McFar-
land said. “We're not looking for
the next Rick Dees or — God for-
bid — Howard Stern. There's a
‘River attitude’ here; we truly
are a team. There’s no silly chat-
ter and we never talk over songs.

shoot.

“WKOC (The Coast¥Norfolk
{formerly Urban AC WMYK]
comes the closest to what we're
doing,” remarked WMMO PD Cary
Pall. “The only thing is they
haven't backed it up with market
research.” The Coast launched its
new format as the spring book was
concluding.

Preceding WMMO in the Rock
AC arena was KRVK (The River)/
Kansas City. “The biggest differ-
ence between them and us is they
don't use current music to any
great degree,” Pall pointed out.
“In addition, the River's presenta-
tion is more laid-back than ours.”

As for Rock AC's future, Pall ad-
mitted, “l don't think everybody in
the world's sold on it yet. People
aren’t burning a path to my door to
find out how to program it. |
haven't seen any big guns from
any big cities who've said, ‘This is
the thing for us.” Many radio peo-
ple miss the way stations like this
can be marketed. We're not about
contests, entertainment news, or

Big Guns Slow
To Accept Format

Since the stunning fall debut of Rock AC WMMO/Orlan-
do, several other stations have opted for this format off-

m

We’'re not about
contests,
entertainment
news, or
announcers; many
radio people
bristie at that.
—Cary Pal,

announcers, many radio people
bristle at that. They want to have
more ego involvement in their job.”
According to Pall, WMMO has
outperformed its expectations.
“We thought we'd be a five-share
station [12+]. We've consistently
done better than that; we're very
happy with the way things have
gone. Our goal is to be in the Top
5 25-54 and at least a 5.0 12+,
The format starts out better with
men, but women are attracted to
the marketing as time goes by.”

We play the whole song every
time. People in the business say
we sound automated - fine.
We're designed for listeners, and
our listeners think we respect the
music as much as they do.”

Unlike traditional ACs, which
tend to have a decidedly female
lean, KRVK attempts to target a
50/50 male/female audience.
“We've always approached it
that way and that's what the
numbers have reflected,”” Mec-
Farland noted. ““We're in the
bull's-eye of the 25-54s, and ap-
peal to people who are neither
totally served by ACs nor into
newer, harder AOR songs. We've
been extremely efficient with
2549s. Our feeling is to be a
broad-based rather than a niche
format. With any good format,
you must have the right combina-
tion of music, presentation, pack-
aging, and marketing. Program-
ming this station is more than a
no-brainer.”

Outlining differences between
the River and crosstown ACs
KLSI and KUDL, McFarland ex-
plained, ‘I don't think KLSI is ex-
actly in our genre anymore be-
cause it leans CHR. KUDL is the
basic Research Group-style
oldies-based AC that plays songs
we wouldn't play by people like
Barbra Streisand and Barry
Manilow."”

‘White’ Bias

In that same vein, McFarland
cited additional examples of
material the River doesn't air.
“We don’t play any groups with
the name ‘white’ in it, like White-
snake. We're in the middle ~ no
pop/Top 40 and no heavy,
screaming metal. There's obvi-
ously an audience for that -
disenfranchised people who don't
want to hear Paula Abdul or
Streisand. Some tolerate [tradi-
tional AC] because there are
some great ACs out there, but
they're not totally satisfied with
it.”

While some broadcasters look
for the quick fix, McFarland said
the River hopes to flow for many
years. ‘“We looked at this thing
for the long term, and - like
'MMO - we’ve done very well
with it from the beginning. This is
a very stable format that’ll be an
incredible moneymaker for peo-
ple who look into it. I don’t think
you’ll see us switch format any-
time soon.”

KRVK, WMMO, KDBK:

bitron ended.)

demos:

Audience Composition

Same Format, Major Differences

ccording to the Spring '91 Birch, there are interest-
ing audience composition differences among Rock
ACs KRVK/Kansas City, WMMO/Oriando, and
year-old KDBK/San Francisco, which simuicasts with
KDBQ/Monterey under the identifier Double 99. {(WJJo!
Madison, W1 signed on two days before the Spring '91 Ar-

The stats indicate that 20.9% of KRVK's audience is male 18+ 2.1%
is teen, and the remaining 77% is female 18+. The largest individual cell is
females 25-34, which accounts for more than half (58.3%) of its listeners.
Conversely, 18+ men constitute 61.5% of WMMO's audience. The sta-
tion’s largest specific cell is 35-44 males (28.4%)

KDBK's male ieaning is even more pronounced: 63.2% of its audience
is male 18+. Two male cells — 25-34 and 35-44 — total 45.8% of the sta-
tion’s entire listenership. Here's how the three fared in Spring '91 Arbitron

18-34

KRVK/Kansas City #6
WMMO/Orlando #1
KDBK/San Francisco #18

25.54 35-64 12+ TSL
#4 #6 63
#1 #4 102

#16 #25 48

Coming Next
Week

AC Panel Revisions

(Note: 12+ TSL is average minutes per day.)

ROCK AC NEWCOMER

WJJO: One-Stop
Shopping Place

Similar to their NAC counterparts when that format
first hit the scene, Rock AC PDs are each placing their
own unique stamp on the product.

“I instantly fell in love with the
concept of Rock AC.' reported
WJJO/Madison, W1 PD Colleen
Jackson. “It's like having my
own private jukebox on the
radic.”” WJJO adopted its new
format June 17, when it jettisoned
its old format (CHR) and calls
(WTFX).

Explaining her station's new
format components, Jackson not-
ed, “It's AOR without the hard-
edged heavy metal, and AC with-
out tae soft, gushy stuff. In other
words, it’s AC with a rock edge.
The music’s from the '70s and '80s,
and we throw in spikes from '90
and '91. Listeners can get every-
thing they want from one station.
We have a pretty broad library
that’s probably bigger than [that
of] the average AC. When you stop
trying to figure out exactly what
the format is, you’ll be able to en-
joy it. I think this format will grow
across the country.”

Charts Not A Factor

Jackson stressed the value of
currents at WJJO. “We're cer-
tainly not playing 50% current
music each hour. However, cur-
rent music’s an important part of
the format. We like to add new
things that are interesting, but
not necessarily guaranteed chart
hits. Some artists we're currently
playing are the Bodeans, Jelly-
fish, Blue Rodeo, and the Rem-
brandts.”

According to Jackson, presen-
tation is one element that plays a
key role on Rock AC. “We don’t

Colleen Jackson

have a wild and crazy morning
show. It's a very adult situation,
without lots of talk. Our target
audience is 2544, so we keep the
same approach [limited talk/
adult appeal] in effect 24 hours a
day. We don't talk over songs and
either front-sell or back-sell
every song with artist and title.”

Echoing the sentiments of her
Rock AC colleagues, Jackson
said, “We don't have contests
here. There are no games, gim-
micks, or hype. We let the music
— which is the star — speak for
itself. We’ve noticed that many
listeners see this as a pleasant
change.”” The station is involved
with a number of community
events, however. “We’'ve spon-
sored programs with the Ameri-
can Cancer Society, March of
Dimes, and Special Olympics,”
she said. “We don’t do live
remotes or goofy contests, but we
like to appear in public.”
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PRATT CHAT

ALBUM ORIENTED ROCK

AOR Veteran Flies By

The Seat Of His

It’s rare to find an AOR personality who's spent a dec-
ade or more at one station, especially if that person’s shift
happens to be AM drive. So when KUPD/Phoenix morning
mayor Dave Pratt recently marked his 10th anniversary
at the Tri-City Broadcasting rocker, I thought it would be
interesting to find out how you go about achieving that
kind of longevity in such a fickle, competitive business.

When Pratt first joined KUPD
and began doing weekends (at the
ripe old age of 19), things at the sta-
tion were quite different than they
are today. "It certainly wasn't one
of the top rockers. I can tell you
that,” he recalls. "I don't think
they were even in the Top 10. And
they weren't doing a high-personal-
ity morning show at all. It was
basically music-intensive.”

After a short time learning the
ropes. Pratt slid into overnights.
where he had a lot of room to ex-
periment. ' just started screwing

66/

My philosophy’s
always been ‘throw
it against the wall
and see if it sticks.’
Some people
prepare their shows
so much they forget
to be awake. They
forget to be real.

|

around on my own,” Pratt says. |
**Nobody heard me much, so I got
away with it. That was back when
everybody in AOR was doing short,
sweet, seven-second breaks. It was
strange, because I was doing a
high-profile all-night show and do-
ing the majority of appearances for
the station. That’s really what got
me the morning show.”

Q
Dave Pratt

magazines, and generally being
aware of the strange things going
on around town. My philosophy’s
always been ‘throw it against the
wall and see if it sticks.” A lot of
times I think people prepare their

Pratt Party

KUPD/Phoenix celebrated morn-
ing man Dave Pratt's 10-year anni-
versary in style. Beginning in June,
the station began distributing $4
million in “Pratt Cash” (pictured),
which ksteners used to bid on cli-
ent-supplied merchandise at a mas-
sive party/auction/concert at Com-
padre Stadium

More than 10,000 people show-
ed up at the bash, which featured
music by Pratt's Sex Machine
Band. In addition to rocking the
crowd, the group brought along
their usuat array of props, including
two chainsaws, 12 cases of whip-
ped cream, three 300-pound belly
dancers, a Hartey, 1000 condoms,
an airplane, a 1912 circus cannon,
a cow, 250 pairs of red lace under-
wear, an electric tuba that blows
bubbles, a 77-year-old woman wha
swallows fire, and (of course) three
sheep

No Show Prep

As you'd expect, Pratt’s abilities
have grown tremendously since
KUPD decided to give him a shot
at morning drive in 1983. But at
least one thing remains the same
— his disregard for show prep.
“The show was very raw back
then, and I made a lot of mis-
takes,” he admits. *I've smoothed
it out a little bit, but I still do the
show by the seat of my pants. 1
never prepared then, and I still
don't. People are always talking
about how preparation is the key to
a successful morning show, but I
don’t do anything.

*“My show prep is watching tele-
vision, reading newspapers and [ = =

Pants

shows so much they forget to be
zwake. They forget to be real.”

Pratt’s preparation philosophy
allows him to roll into the studio at
5:20am, just 10 minutes before his
show begins. But it wasn't always
that way. “When I first started I
got in a lot earlier,” he remem-
bers. "I was a little nervous, hav-
ing never done it before, and I'd get
in at 4am, read the teletype, check
through every newspaper and cut
out all the good stuff. By the time I
got on the air, I felt like I'd already
heard everything. It wasn't fresh
and funny to me. Now when I read
something in the paper it's on the
air; it's my first reaction.

“I'm not saying we don't have
certain bits we do every week. For
example, on Friday mornings just
after 9am we have a '‘Red Radio
Roll Call' in which businesses lis-
tening to us call up and tell us
where they are. Since we broad-
cast statewide, that’s kind of neat.
Another standard bit is our Mon-
day morning ‘I Feel Good’ line,
where people call up and scream,
‘I feel good today!" So it's not as
though everything’s unplanned.
But I try to come up with different
things, because morning shows
that do the same thing every week

: AE
NOLER COMPAD
oHA sno\uu\

Show Specifics

Name: Dave Pratt Red Radio Morning Show

Hours: 5:30-10am, Monday-Friday

Personnel: Dave Pratt (host), Sue Cook (news), Helmut
‘“The Human Horse’’ Zeller (van driver),
Chris ‘‘“The Polish Producer’’ Kowalczyk

{producer)

Clock: Three spot breaks (:20, :35, :50) plus an :05
news break; 8-10 songs an hour

Band: Dave Pratt & The Sex Machine Band; formed in
1982, have released four albums of topical humor;
play out three or four times a year

66

Morning shows that
do the same thing
every week tend to
bore me. You can
tell what they’re
going to do before
they do it. That’s
not spontaneous,
exciting, or
dangerous.

99

tend to bore me. You can tell what
they're going to do before they do
it. That’s not spontaneous. ex-
citing. or dangerous.”

Phone Calls Crucial
Audience interaction plays a big
part in Pratt’s show. ‘[ Newsper-
san/sidekick] Sue (ook monitors
the phone all morning. and if she
gets something interesting we put

it on right away,” he says. noting
all calls are aired live (with delay).
I never have recorded calls, and 1
never will. I don't like that at all.
Recording and editing the calls
takes all your attention away from
the show. The first five years I
didn't even have a delay. Then a
few choice items made it on the air
and [management] decided it
would be a good idea to use one.”

Although Pratt has heen known
to cross the line every now and
then, he says the F(C('s recent
crackdown on indecency has had
no effect on the show. **The owners
told me, ‘Just do your show. This
doesn’t concern you.” And that's an
example of why I've been here so
long. The owners have a hands-off
policy. They hire the people they
feel are right for the job and then
just let them do it. That's it.

I never aircheck or go over the
show with anybody. The last air-
check we did was probably six
vears ago. Whatever I want to do
during those four-and-a-half hours
is completely up to me, as long as |
get my advertising in. If I want to
do a live broadcast tomorrow I'll
just go do it.

*1 didn't have that freedom at
first, of course. I earned it. We air-
checked a lot in the first couple of
years. But now they just leave me
alone. My main input comes from
the listeners. I feel they're the most
important people to please. I an-
swer all my own mail. we get tons
of it. maybe 50-75 letters a day. I
can sense what's working and ad-

66/

A big mistake with
a lot of morning
shows is they just
try too hard. It’s
impossible to be
funny each and
every break.

99

just my show according to the audi-
ence reaction. I don't knee-jerk off
one letter, but the mail has a big ef-
fect.

*You don't have to be dirty to be
controversial. Really hard political
comments have the same effect.
Arizona's been crazy the last four

Continued on Page 48
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4 NIGHTS

THE NEW LIVE
DOUBLE ALBUM

Once upon a time . . . it really was
“album radio.” It sounds insane, but
radio stations once chose which songs
to play. Just for grins, let’s try it again.
This time, be sure to report the album.
You pick the track (or tracks); report
them, too, if you like. But be sure
to report the album. The album. The
album. The album. Damn. The needle’s
stuck. (And watch for Clapton on the
album charts, not the tracks charts.)

Y

@ Ouce SiCoRDS

Produced by Russ Titelman

@ 1991 Repnise Records
Arvailable on Reprise Cassettes and C ompact Dises

This week sponsored by the letter “a ™

AOR.

AOR Veteran Flies By
The Seat Of His Pants

Continued from Page 47

years. We've had the Evan
Mecham deal, with him being
ousted from the governor's seat.
We've had the Super Bowl taken
away from us because we don't
have a Martin Luther King Day.
We've had the Charles Keating
S&L scandal. So things have been
quite lively.

If there’s a funny blue bit, how-
ever, I don't back away at all. For
example, there was a guy this mor-
ning in the news, the head of the
electric company, who hiked the

66)

I love doing
appearances and
shaking hands.
When you sincerely
enjoy what you do
it’s never a grind.

99

rates. And his name happens to be
Richard. So1 said, ‘Yeabh, it figures
that's his name. What a Dick. He's
probably the biggest Dick in Arizo-
na.’ Then I said, ‘Hey. why don’t
we try to find the biggest Dick in
Arizona?" So we opened up the
phone book and just started dial-
ing.”
Keeping It Fresh

Asked how he keeps his show
fresh and compelling after all these
years, Pratt says, ‘“‘That's the
hardest thing. It’s easy to be a flash

in the pan, but being consistent is
very difficult. You have to keep an
open mind, and I think not prepar-
ing has a lot to do with that. You
have to go with what's topical. You
can rever sound old if you stay
with what's going on. You sound
old only if you keep forcefeeding
your audience old bits.

“It’s impossible to be funny each
and every break. Some days I'm a

and out of the elements as quickly
as possible.”

Pratt says he owes a lot of his
personal success to the rest of the
KUPD staff. “There's a great
bunch of people working here, and
just about everybody’s been here
for several years. The station's
been consistent for a long time, and
that’s helped me out a lot.

SEGUES

Greg ‘‘Fitz Dog’’ Fitzgerald
is out as MD/afternoons at
WLZR/Milwaukee. He's been
replaced on-air by Mark
Thompson. At crosstown
WQFM, AMD Jim Smith has
been upped to MD/Research
Director KRSP-FM/Salt
Lake City MD Mick Martin de-
parts . . . Four-year Z-Rock vet
Steve Fratt resigns. He's doing
some parttime work at KZPS/
Dallas while pursuing a new
challenge.

FALCON CAPTURED IN NEW
JERSEY — Billy Falcon rubs el-
bows with WDHA/Dover, NJ mid-
dayer Kathy Millar following a spir-
ited on-alr performance.

Behold the first of four Dave Pratt & The Sex Machine Band albums.

little slow so I'll lean on the music a
little more. A big mistake with a lot
of morning shows is they just try
too hard. So many have come and
gone since I've been here. A lot of
times I think they confuse person-
ality with the amount of time they
talk. Talking a lot doesn’t mean
you're a personality. I try to get in

“Another thing is that I love
what I do. I love doing appearances
and shaking hands, and 1 work
hard at that. When you sincerely
enjoy what you do it's never a
grind. And since I don't prepare,
every show's exciting fcr me. I
wake up and I don’t know what's
going to happen. I like that.”

LES IS MORE — Legendary axeman Jimmy Page presents a Les Paul to
appreciative KRZQ/Reno staffers; (-} GM Daniel Cook, singer David
Coverdale, Page, and PD Max Volume.

JON & CHONG — WYNF/Tampa Promotion Director Jon "Hot-Tub"
Volmar (r) hangs with the infamous Tommy Chong.
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COLLEGE ROCK

WRAS Gives Atlanta
An Alternative Education

With Atlanta’s commercial radio stations choosing
more mainstream formats, WRAS (Album 88)/Atlanta re-
mains the city’s lone New Rock outlet — a position the
Georgia State University facility has held for the past 10

years.

During its history, the 100,000-
watt station has been instrumental
in introducing alternative pop to
what MD Jeff Clark describes as
“a pretty conservative radio
market.” It's a tradition that con-
tinues today.

“We do have an influence,” says
Clark. “If a record is successful for
us and is selling in the city mainly
because of our airplay, other sta-
tions will look at it. Sometimes
they’ll pick it up. But a lot of sta-
tions are reluctant to take chances
|on a hot New Rock record] even if
it’s doing well for us.”

Conversely, WRAS isn’t swayed
much by what the city's commer-
cial stations are programming.
“They don't affect us because the
music we play is pretty unique.
There are two or three other non-
commercial stations in town. The
one that's probably closest to us
from a programming standpoint is
WREK, the Georgia Tech station.
But they’re more of a free-form
college station.

“We play a pretty wide variety of
music, but we rotate our albums
more often [than WREK ] so people
can become a little more familiar
with the music. We play fewer rec-
ords, but we give more emphasis to
the records we play.”

Music Mix

Clark, a student and four-year
station vet, has been MD for the
past year and a half. He says slip-
ping into the MD chair was “‘kind
of a shock at first. Everyone
wanted to talk to me. I used to get
upset about it; now I just say ‘uh-
huh’ a lot.”

Selecting the playlist, he says, is
an artful balance. *I don't differen-

ALBUM

WRAS / ATLANTA

tiate between indie and major label
music. I just program what I think
sounds good and will work. I try to
program as big of a variety as [
can within our niche, keeping the
sound as broad as possible. You
might not like everything you hear,
but you'll like a lot of it.”

Major label releases comprise
50%-66% of the playlist. Indie and
import records make up the rest.
Like most commercial stations,
Album 88 sticks to established
heavy, medium, and light rota-
tions. ‘“We have 25 records in each
category at any given time, for a
total of 75 records,” notes Clark.
“Heavies are played once every
four or five hours; mediums, once
every eight to 10 hours; and lights,
every 13-15 hours.”

When adding and reporting rec-
ords, Clark says he honors the
labels’ wishes — up to a point.
“We'll usually play the emphasis
track, but we also play up to six or
seven other songs from a given
album. We'd rather play a little
variety, give people an idea of what
the rest of the album sounds like.

INITIAL ACTION AT:

WDRE KTCL
WBRU
KJJO

“ A POLYGRAM COMPANY

WDST KBAC
WHTG KACV
WNCS WRLT WDET

WFIT

“One of the biggest problems
with college radio is that some-
times too much emphasis is put on
relationships with the labels rather
than on the music itself. I try to
keep a good relationship with la-
bels, but I don't think a relationship
should dictate what you play. We
try to program Album 88 like a
commercial station. and thus la-
bels tend to treat us like a commer-
cial station.”

Specialty Programming

WRAS plays an important role in
introducing listeners to a variety of
new music. Specizlty shows, says
Clark, are often the best vehicle.
“We have a reggae show, an indus-
trial music show, a rap-oriented
show, a blues-based show, and cne
dedicated to local music. They air
mostly on the weekend.”

Clark says the ‘Georgia Music
Show” is important because it
gives listeners the opportunity to
hear some great local unsigned
bands. ‘“We put a lot of emphasis
on local talent, playing several
Georgia-based acts in our regular
rotation. We'll play just about all
the singles, LPs, and CDs the local
bands put out. Most are pretty good
and work well for the station.”

Jock Talk

All in all, WRAS’s mix gives the
station a decidedly uncommercial
sound, which is fine with Clark.
“I"d prefer that we didn’t sound too
commercial, except in our disc
jockey delivery, etc. We try to be
as professional as possible in that
area. Sometimes it works, some-
times it doesn't.”

Helping it work is PD Andy Men-
dello, who joined just under a year
ago. “We constantly run airchecks
on the disc jockeys,” he says. “I
listen to every word that goes on
the air, then evaluate the jocks and
try to help them improve.”

One of the things Mendello tells
his staff is to let the music do the
talking. “We don’t want the jocks
to put too much emphasis on per-
sonality. We just want them to
come in occasionally, announce
what songs were played, tell people
what’s coming up, and get out. We
do, however, have PSAs the jccks
can read on-air.”

REVOLUTION

KNDD/Seattle hires Norman B. trom
crosstown AOR KXRX to fill the after-
noon drive slot vacated by Angie Good

.. KJQN/Salt Lake City late-night jock
Don Casual adds Asst. MD duties . . .
KBAC/Santa Fe-Albuquerque right
driver Jon Hudson is uppedto MD . . .
WDST/Woodstock, NY morning man
Freddie Blue Fox switches shifts with
afternoon driver Randy Milroy . . . Col-
lege outlet KCCR/Tacoma names
Stephen Kilbreath GM.

Though it's part of the universi-
ty's broadcast program, 'RAS is
antirely student-run. The staff is
;urrently comprised of nearly 50

volunteer disc jockeys (!), who
~otate four-hour shifts on various
days. Mendello says there’s not too
much interference from the college
osoard. “The students train the
students. Most of us are in the
school's broadcast program, but
that's more geared toward news
than anything else.”

Album 88 relies on the university
for most of its funding, but turns to
promotions to pick up extra cash.
“We hold various benefits to keep
the station going,” says Clark.
“Right now we want to build a new
studio. The equipment and facili-
ties we have are pretty antiquated.
You look at the studio and it’s like
somebody’s closet or something.
We've bought a lot of new equip-
ment already, but need to build the
studio in another room on cam-
pus.” Construction begins later this
year.

Commercial Bound?
Clark and Mendello are at a loss
to explain why no commercial sta-
tion in the market has adopted the
New Rock format. *‘I have noidea,

PD Andy Mendello (I) and MD Jeff Clark fiank Album 88 GM Lani Barrett
— the first female GM in the station’s long and distinguished history.

but I do know a commercial alter-
native station could be very suc-
cessful,” says Clark. **“We do pretty
well. There are so many stations
here like WSTR, which went to an
adult CHR station. Why do we need
that? We already have Power 99
[CHR WAPW] as well as Classic
Rock, AOR, Urban and Country
stations out the wazoo.

“I don't understand it. People
either don’t want to try New Rock
— don’t want to take that chance —
or else they look at us and say
‘Well, they’re already doing it, so
why bother.’ T think it’ll happen
within five years. I may be wrong,
but I don’t think they [commercial
broadcasters] can ignore it much
Jonger. If I had the money I'd start
one myself.”

Mendello agrees: ‘‘Something
will have to change soon, because
right now everything’s program-
med in the exact same direction.
The market’s Top 5 major sta-
tions are pretty much playing the
same thing. They're beating their
heads against each other. I don't
see how any of them can get a big-
ger share of the pie. They're just
splitting it up into smaller pieces.”

— Shawn Alexander & John Brake
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WDAS Brings Philly Together

Twelfth Annual Unity Day Focuses On Community, Youth, And Family Fun

WDAS-FM recently staged its annual Philadelphia
Unity Day celebration. What began 12 years ago as a one-
day event has become a three-day weekend for the entire
family, with topflight entertainment, broad political and
community involvement, and this year, a special procla-

mation from Philadelphia Mayor W. Wilson Goode.

WDAS-FM GM Kernie L. Ander-
son and PD Joe “Butterball” Tam-
burro talked about the event’s
goals and good times. Anderson ex-
plained, “We take the whole con-
cept of unity seriously. To that ex-
tent we look at Unity Weekend as
our effort to bring the entire area
together. And in each of my three
years here, it's become more of a
Delaware Valley event. Yes, the
preponderance of the people are
black, but more and more we have
a ‘rainbow’ situation.”

Tamburro, who's been involved
with the event since its beginning,
concurred: “I've seen them all,
and each year we get more and
more of the people of this city to
take part.”

Anti-Drug Summit

Tamburro described some of the
events. ‘At 8am Friday we had a
gathering of youth at Penn’s Lan-
ding, which is an amphitheater on
the Delaware River.” Anderson
explained, *‘It was a youth summit,
a city of diversity summit, dedicat-
ed to dealing with the issue of
drugs. It was cosponsored by
WDAS-FM and BET.

“We had over a dozen govern-
ment officials from every level, in-
cluding the state of Pennsylvania,
the federal government, the city
of Philadelphia, and others who
deal with the drug issue on a panel,
being interviewed by the youth
themselves. We had a crowd of
more than 400 young people asking

questions and listening. The discus-
sion was co-hosted by our teen talk
show hosts, Aquil Bashir and
Omeka Reed, plus BET’s Lisa
Johnson.” Tamburro added that
the discussion was taped and will
air on BET in the near future.

Heritage & Hip-Hop

Of course, entertainment was
essential to the Unity Day festivi-

bi Institute to do a concert. This is
the first year we've taken their
function in under our umbrella.

“Friday, we also presented
Cheryl “‘Pepsii” Riley, D-Nice, and
M.C. Lyte in conjunction with
many local performers. The venue
was sold out, and it was an incredi-
ble evening. It seems there are
often problems when rap artists
appear, but not this time. The city
officials, the police, and the artists
all walked away from this feeling
wonderful. We brought thousands
of people together for a free con-
cert, a<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>