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Media idustry

Profits

Decline

New Veronis, Suhler Study Tracks Revenue

Trends From 1985-90

Turbulent economic condi-
tions in 1990 caused the media
industry to suffer its first drop
in profitability in five years, ac-
cording to a new study by New
York investment bankers Ver-
onis, Suhler & Associates.

The firm’s ninth annual Com-
munications Industry Report
found overall pretax operating
income in the industry dipped
0.4% last year to level out a five-
year period of growth at a 9.4%
annual compound rate. Media
industry revenues reached
$114.3 billion in 1990, up 9.9%
from the previous year.

“Sharp declines suffered by
newspaper publishers and tele-
vision and radio broadcasters
largely affected the industry as
a whole in 1990,” commented
VS&A President John Suhler.

PLG Secures
Island Ties

Island has again restructured
its arrangement with the Poly-
Gram Label Group, surrender-
ing all promotion, marketing,
and sales efforts to PLG while
retaining all other functions.
The relationship now resembles
that of PLG to such labels as
London, Victory, and Polydor.

PLG has been handling some
of the above functions for Island
since last November, when the
first round of changes went into
effect. At that time, about 25
staffers exited, and Island
founder/CEQ Chris Blackwell
resumed a day-to-day presence.

Blackwell calied the changes
“strategic,” with an eye toward
imminent releases from U2,
PM Dawn, and Tam Tam.
Citing PLG/Island’s success
with Drivin N Cryin, he noted,
“An expanded involvement
with PLG at this time makes
good sense.”

ISLAND/See Page 38

Money
Matters

® Radio revenues soar
$2.2 billion

@ Out-of-home radio
listening rises

® Newspaper dollars
drop sharply

Cash Flow Up

The report, which analyzed
274 publicly traded media com-
panies, concluded that overall
media industry cash flow rose
4% last year even though broad-
casters and newspaper pub-
lishers suffered. Newspapers
recorded serious revenue de-
creases in 1990 because of
plunging classified advertising
spending, and the broadcasting
industry was buffeted by large
writedowns taken by CBS be-
cause of its major league base-
ball contract.

According to the study,
broadcasters and newspaper
publishers ‘‘experienced the
steepest declines” in margins
over the past five years. News-
paper operating margins in 1990
were 4.6% below 1986 levels,
and cash flow margins were
down four points. Broadcasters’
operating income margins dip-
ped 12%, and cash flow mar-
gins dropped one point. Never-
theless, broadcasters perfor-
med well in 1990, with operating
income margins of 145% and
cash flow margins of 19.2%.

Radio Doing Well

Economist Arthur Gruen of
Wilkofsky, Gruen Associates, a
New York economic forecasting
firm which assisted with the
study, told R&R the num-
bers show that the radio indus-
try is performing well econom-
ically despite the current reces-
sion. He said current industry
financial woes are principally
attributable to heavy debt ser-
vice levels incurred by the wave

MEDIA PROFITS/See Page 38

Sexual Dealing 1991

Legal Advice On Workplace Harassment

The absorbing testimony dur-
ing last week’s confirmation
hearings of Judge Clarence
Thomas catapulted the issue of
sexual harassment to the fore-
front of American business.
Professor Anita Hill's graphic
statements alleging sexual in-
timidation no doubt prompted
station managers to reach for
their employee manuals and re-
view their discrimination
policies, and employees to re-
view their own office behavior.

R&R spoke with several at-
torneys who specialize in broad-
casting and personnel manage-

Drive & Drop

ost stations only drive
employees 'tii they
drop. Jacor's WFLZ

(Power 93)/Tampa instead
chose to haul a heap to a height
of 300 feet, where a hovering
helicopter randomly dropped
the vehicle onto one of a hun-
dred “parking spaces” that had
been painted on a section of the
Florida State Fairgrounds just
for the occasion (10/12).

The CHR had been awarding
spaces to listeners for two
weeks prior to the event, which
ended when the lucky one
whose space was violated
drove away — in a new car.

ment issues, and the}7 answered
some oft-asked questions about
sexual harassment.

Q: What kind of behavior con-
stitutes sexual harassment?

A: Attorney Letty Tanchum
recommends that her client ra-
dio operators write an em-
ployee manual that includes
language similar to this: ‘“‘Ver-
bal or physical sexual behavior
that is unwelcome and person-
ally offensive, injurious to mor-
ale. interferes with work per-
formance, or creates a hostile
or intimidating work environ-
ment will not be tolerated.”

Common Sense

Q: Does that mean em-
ployees have to adhere to a
strict code of behavior?

A: According to Jay W.
Waks, a partner and co-
Chairman of the labor and em-
ployment law department at
Kaye, Scholer, Fierman, Hays
& Handler, “Employees have to
take a common-sense approach.
You should not pursue any sex-
ual topics or dating requests if
your co-worker makes it clear
to you that they’re unwelcome.
1t's unly when you have no prior
knowledge of the sensitivities of
your co-worker that an isolated
request for a date or a state-

SEXUAL DEALING/See Page 38

Duffy VP/GM
At KRTH/L.A.

Pat Duffy
has been ap-
pointed VP/
GM at Beas-
ley’s KRTH/
Los Angeles.
He succeeds
Pat Norman,
who exited the
Gold station
after six
years.

“I'msohap- Pat Duffy
py to have Pat Duffy join us,”
said Beasley VP/COO Simon T.
“He was sales manager at the
number-one-billing station in
America previous to this, and
he’ll bring a wealth of knowl-
edge. I wish Pat Norman all the
best and I'm sorry it had to end
this way . . . .”

“KRTH is absolutely one of
the premier stations in the
country,” said Duffy. “It’s been
consistent and successful for a
lot of years, and consistency is
everything in this business.
Luckily, the programming is in
place and we only need to work
on a few internal systems to get
everything operating smoothly.”

Duffy spent the last 18 years
at crosstown KABC, rising from
AE to GSM. He previously held
sales and traffic positions at
KNXT (now KCBS)-TV/Los
Angeles.

~ Quarterly Busines Review
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“KEEP COMING BACK”

The first single and video
from RUSH STREET

ON CAPITOL COMPACT DISCS, CASSETTES AND RECORDS NOVEMBER 5.

Produced by Richard Marx « Management: Left Bank Management
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I you ook
tonight”

produced by nile rodgers and ric ocasek

from the album fireball zone

management: jeff kramer/ok management

@© 1991 Reprise Records



AC WKSZ/Philly
Ups Wexler
To Pres./GM

After six
months as Ex-
ec. VP/GM at
AC WKSZ/Phil-

" adelphia, Larry

i : Wexler has

w been upped to

§ President/GM.

WKSZ Chair-

we. man Daniel

g Lerner stated,

N “In six short

Larry Wexler months, Larry

has been successful in assembling

a truly impressive management

team. In addition to being richly

deserved, Larry’s promotion sig-

nals the next step in our plan to

take the station to the top of the

market. T'll give him every re-

source he needs to accomplish that
goal.”

Wexler commented, “Neither the
poor economy nor highly competi-
tive ratings environment frighten
me. We'll attract more and more
listeners, and more advertisers
will follow — it’s that simple.”

Wexler was previously Presi-
dent/COO of Waldron Broadcast-
ing. Prior to that, he spent nearly
20 years as VP/GM of WPEN &
WMGK/Philadelphia.

BATSON SR. VP/PR

MCA Elevates
Bywater To Sr.

VP/Marketing

Geoff Bywater  Paula Batson
Geoff Bywater is rising from VP
to Sr. VP/Marketing at MCA Rec-
ords, while Paula Batson ascends
to Sr. VP/Public Relations at the
MCA Music Entertainment Group.
MCA Records President Richard
Palmese praised Bywater’s “crea-
tivity and understanding of com-
pany synergy, [which] have re-
sulted in both effective and innova—

tive marketing campaigns.”
added, “Paula has built a depart
ment [that has] admirably joined
in the marketing process . . . with
MCA/See Page 38

Ken Swetz.

CD Media, Katz Mark Deal

Execs from CD Media and Katz Radio Group met at NYC’s Michael’s
restaurant to kick off their newly formed sales agreement. Celebrating at
the soiree are (I-r) Katz Communications Chairman/CEQO Jim Greenwald,
CD Media President Wally Clark, KRG Exec. VP Stu Olds,
40" host and KIIS-FM/L.A. morning man Rick Dees, and KRG President

“Weekly Top

FCC Seeks Preeminence
On Political Ad Rules

Faced with a possible blizzard of
lawsuits against broadcasters, the
FCC is moving to gain control over
its political advertising rules.

The agency is seeking public
comment on a proposed declara-
tory ruling that asserts the Com-
mission’s exclusive authority to de-
termine whether a broadcaster has
overcharged a political candidate.
That authority, the agency con-
tends, should prohibit federal and
state courts from ruling on whether
a station is guilty of overcharging.

“You can’t have 50 different
state courts interpreting FCC
rules,” said Commissioner James
Quello, the chief supporter of the
proposed ruling. “Political candi-
dates need a clear statement of
their rights. Broadcasters need an
updated certainty of what’s re-
quired of them under our rules.”

Quelling ‘Proliferation’

The proposed ruling, which is be-
ing handled on an expedited basis,
was prompted by a flurry of state
and federal lawsuits filed by can-
didates who claim they were over-
charged by broadcast stations,
which are required to give political
campaigns their lowest unit rate.
Those suits, the FCC says, have re-
sulted in an “inconsistent” view of
the Commission’s authority. The
agency is also concerned about a
“proliferation” of such cases.

Although the FCC wants the au-
thority to decide who broke the
rules, it seems more willing to al-
low the courts to decide whether a
candidate is entitled to damages as

a prasult of such violations. In a
statement attached to the notice of
the proposed ruling, Chairman Al
Sikes and Commissioner Andrew
Barrett said they question whether
the F'CC has the authority to ““total-
ly pceempt state or federal judicial
proceedings with respect to both li-
ability and damages.”

Comments on the proposal are
due at the FCC on Monday (10/21).

J'Jr-L.J-—- .rJ'J-J_'_'

BRN Sets Winter

As President
Welch Named VP/Finance

& Administration

At the Business Radio Network,
Steven Winter has been named
President and Robert Welch VP/
Finance & Administration. They
are President and Chairman, re-
spectively, of the Pursuit Capital
Corp. Pursuit is a venture capital
consultant to the Loo family, which
bought a controlling interest in
BRN last May.

Winter said, “We are enthusiast-
ic apout the tremendous opportun-
ity BRN has to take a leadership
position in the expanding role of ra-
dio as a direct marketing medium.

“‘We believe the remarkable suc-
cess the Loo family enjoyed in
building Current Inc. into one of the
country’s premier direct market-
ing organizations can be followed

. as we develop BRN’s own elec-
tromic catalog of products and ser-
vices whlle providing top-quality

Sting celebrated his 40th birthday (10/2) with a concert at the Hollywood Bowi fcllowed by a party at the A&M
studios. Toasting the singer at the post-show bash — staged on an elaborate set resembling Sting's Newcastle birth-
place — are (I-r) A&M Vice Chairman Herb Alpert and Chairman Jerry Moss, manager Miles Copeland, Sting, Trudie
Styler, and A&M President/CEQ Al Cafaro.
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STAYING ON TOP

You've soared to the top of the pack. Now
how do you maintain your ratings advantage?
WOKQ/Dover, NH PD Cliff Blake suggests
ways to lengthen your lease on the
penthouse.

Page 58
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The Research Group approach made sense hack in the 70s.
You could have been quite successful back then buying once-a-year
studies. .. Even if the interviewing was farmed out, even if it came with
“boilerplate” recommendations, even if your “consultant” was really a
salesperson, and even if it was overpriced.

But the '90s call for a new approach. increasing market fragmen-
tation and tougher competition require a fresh approach. Strategic's unique
STAR program of ongoing research keeps you in touch
with your listeners every week, all year long.

The Next Generation of Research.

STAR
Call 1-800-72-MUSIC today for more information

about STAR. Ask for Jennifer Hodlick, Account Executive, or Kurt Hanson,
President. It's time you moved up to the next generation of research.
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BROADCAST EXEMPTION LIKELY

House Gives New Life
To Spectrum Auctions

Spectrum auctions last week gained new momentum
in the House of Representatives. But even if the airwaves
eventually go on the block, broadcast frequencies — in-
cluding DAB channels — are likely to be exempt.

The increased support for auc-
tions was evident at last week’s
(10/9) hearing on H.R. 1407, which
would authorize the use of competi-
tive bidding to allocate most of the
200 MHz of spectrum the govern-
ment soon may make available for
private use. During that proceed-
ing, Telecommunications Subcom-
mittee Chairman Ed Markey
(D-MA), who has long expressed
skepticism about auctions, sug-
gested he could be persuaded to
support the right auction proposal.

“I think we can work it out,”
Markey told Commerce Secretary
Robert Mosbacher, who appeared
to voice Bush administration sup-
port for auctions. ‘“The philosophic-
al basis for agreement is there. We
just need to work on the words.”

Opposition Softens

According to a senior aide to En-
ergy and Commerce Committee
Chairman John Dingell (D-MI),
the Democrats’ opposition to auc-

tions has softened with the realiza-
tion that comparative hearings and
lotteries are seriously flawed. In

Continued on Page 13

Strother Signs LinCom
To DAB Engineering Team

Ron Strother has added LinCom to his Strother Com-
munications Inc. (SCI) team to provide digital engineer-
ing expertise for his in-band DAB efforts. They’ve already
scheduled “bench model” demonstrations of their DAB

approach for next week.

“This will demonstrate the tech-
nical feasibility of our approach,”
Strother told R&R. He declined to
reveal any technical details until
patents are in place and wouldn’t
say what the bench model will
demonstrate. LinCom Sr. Systems
Engineer Steve Kuh also refused to
disclose any specifics of the DAB
system, but said it “shows good
promise.”’

FCC licenses.

Assistant Treasury Secretary
Kenneth Gideon testified earfier
this month {(10/2) in favor of legisla-
tion by House Ways and Means
Committee Chairman Dan Rosten-
kowski {D-IL) that would clarify U.S.
tax policy by allowing businesses to
depreciate intangible assets and
goodwill. But Gideon said that
should not extend to “‘governmental
rights with an indefinite duration,
such as renewable federal broad-
cast licenses or grazing rights.”
The Rostenkowski bill, H.R. 3035,
specifically excludes government li-
censes and rights from amortization
if they're likely to be renewed indef-
initely.

Other witnesses questioned
tion on FCC licenses made sense.
American Bar Association repre-
sentative Peter Faber said the ABA
“is not aware of any policy reason
why these intangible assets should
be treated any differently than
goodwill and going concem value,”
and said such exceptions under-
mined the bil's tax simplification
goal. American institute of Certl-
fied Public Accountants repre-
sentative Leonard Podolin also
told the committee the license ex-

Administration Opposes
FCC License Writeoff

The Bush administration doesn’t want broadcasters to
be able to claim a tax deduction for depreciation of their

whether the administration’s posi-.

clusion “appears to be inconsistent
with the intent of the bill."”

Broadcaster Gain?

The NAB didn’t testify. Exec.
VP/Government Affairs Jim May
said broadcast lobbyists are delib-
erately keeping a low profile and
believe there's a "reasonably good”
chance FCC licenses will be includ-
ed as deductible in the final version
of the legistation.

Even without license amortiza-
tion, broadcasters could gain if the
bill becomes law. It reverses a long-
standing Supreme Court ruling,
which holds that goodwill from a
business acquisition could not be
amortized for tax purposes. Good-
will and other intangibles, such as
covenants not to compete, would
be amortized over 14 years.

Just what intangibles are or are
not deductible under the current tax
law is an area of considerable dis-
pute. The IRS last year instructed
its agents to take a hard line, saying
it was impossible to differentiate
between goodwill and other intangi-
bles, so no deductions would be al-
lowed for intangible assets. How-
ever, taxpayers have prevailed in
several court battles with the IRS
over amortization of intangibles.

Strother repeatedly has said his
goal is to develop a DAB system for
the existing FM band that would
accommodate all existing AM and
FM stations. While he wouldn’t say
much about the course he’s follow-
ing with LinCom, a Los Angeles-
based designer of government
communications systems, Strother
said it would not operate on the
same channel with existing FM
stations.

Presentations to officials at the
FCC and NTIA are set for Wednes-
day (10/23) in Washington.
Strother and his new associates
will demonstrate the apparatus to
the NAB’s DAB Task Force the fol-
lowing day, assuming members
are willing to sign non-disclosure
forms. Kuh said it’s “not going to
be an on-air demonstration,” but
the presentations will show the
feasibility of the SCI/LinCom DAB
approach.

Next Demo Stage Nears

Strother said he hopes to have a
public technical demonstration of
the technology ready for the April
1992 NAB convention in Las Vegas.
The next step would be an on-air
prototype demonstration with mo-
bile receivers at the September
Radio '92 in New Orleans.

“To get to that point [full proto-
types] will cost a few million dol-
lars — less than five,” Strother
said. He added he hasn’t yet lined
up all of the financing, but expects
it to be raised in stages. ‘“No one
wants to fund the whole high-tech
dream. They’ll fund only one chap-
ter at a time.”

Continued on Page 13
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How Deep Are
Ragan Henry’s Pockets?

ow much money does Ragan Henry have? The Phil-

adelphia radio tycoon'’s financial status has become

a contested issue in several FCC proceedings
where he has agreed to bankroll applicants for new FMs.

Competing applicants have alleged in FCC filings that the lawyer-
turned-broadcaster misrepresented his finances, failed to close several
station acquisitions because he is “financially irresponsible,” and made
more financing commitments to FM applicants than he had money to honor.
Henry has denied the allegations vigorously — but his current financial
status remains a mystery.

Last month, FCC judge Edward Luton rejected demands in a
Shreveport case that Henry be forced to produce a current financial stafe-
ment. Henry's counsel, David Hc 1ig, successfully objected that the ty-
coon was being subjected to a “massive witch-hunt.” Luton aiso barred at-
torneys from quizzing Henry under oath about his finances on grounds that
“the matter is irrelevant to any issue.”

One exhibit in that case is a Menry financial statement dated October
18, 1990. It claims a net worth of nearly $27 million, but that's based on a
lot of paper, principally investments in a series of radio ventures and small
businesses. The statement lists total assets of $39.6 million, but only
$7800 in cash.

Also listed are liabilities totaling $12.6 million, including $8.27 million
owed to Continental Bank, $2.18 million to First Penn-
sylvania/Corestates Bank, and $1.5 million to Provident National Bank.
The document added that Henry has provided loan guarantees totaling
$12.9 million to nearly a dozen different ventures and numerous in-
dividuals, including National Black Media Coalition Director Pluria Mar-
shall and lawyer Honig.

While that financial statement was questioned in the FCC case, Henry
told R&R, “It didn't show the liquid assets | have, securities and so on. |
never have a lot of cash. | may have more or less on a given day. That
ffinancial statement] is taking a picture as of the day, but | never have a lot
of cash lying around. I'd be the first to say that.”

Henry said he relies on borrowed funds, but acknowledged he can't
borrow additional money from one of his longtime principal lenders,
Philadelphia’s Continental Bank. “Continental can't lend to me — they
wouldn't. | owe them $40 million — would you lend me any more money?
You'd be crazy if you would. They’ve simply told me not to ask them to do it
... they wouldn’t do it because the credits are high."”

In a Rhode Island FM case last week, Henry told the FCC he would
meet a $450,000 financing commitment by donating equipment and using
$150,000 from a litigation settlement along with cash proceeds he ex-
pects from a long-pending sale of WWIN-AM & FM/Baltimore.

Williams Denies Texas FM Interest

s Talknet's Bruce Williams secretly controlling his

son's application for a new FM in Longview, TX? That's

the allegation made by Capitol City Broadcasting Co.
(CCBC), a group competing with Matthew Williams for the
station.

CCBC based its allegation on the fact that Matthew obtained his loan
promises from New Era Bank, which is part-owned by Bruce Williams;
received a $50,000 loan from Bruce; and has spent his entire adult life
working for his father’'s various companies (he's currently GM of Bruce's
KEES/Gladewater, TX).

CCBC also charged that Matthew misled the FCC by failing to reveal
that he was a VP of Bruce's Blue Jay Productions, which hoids the
licenses of both KEES and KYZS/Tyler, TX.

Bruce Williams hotly denies the allegations. “| don't mind being accus-
ed of being a crook, but | don't like to be accused of being an asshole. If |
wanted a stalking horse, | wouldn't have used my own kid. | would have
gone out and found a Hispanic woman and a black guy. That's what the
FCC favors.” As for his son's failure to report his VP status with Biue Jay,
Williams called it an oversight that occurred, in part, because Matthew has
held many different posts and tities within his father's empire.

Continued on Page 13




Pierre Bouvard, Vice President and Jon Coleman, President of Coleman Research,
one of America’s top two research companies.

Most researchers draw obvious It was Coleman that first conceived
conclusions and leave the real work up to  the marketing positions: Not Too Hard, Not
you. Enter Coleman Research. Successful Too Soft, San Jose 1983 and The #1 Hit

radio marketers who create a powerful Music Station, Phoenix 1984.
position for your station and drive it home. Coleman’s step-by-step programming,
Coleman Research invented the positioning and marketing plans have

names and launched the stations that use =~ worked for more than 100 top stations.
the most powerful marketing handles in Give us a call today at 919-790-0000. Then

radio: Oldies, New York 1981; Lite, Phoenix watch the market notice a startling
1982; Mix, Baltimore 1986 and Variety, new trend. ,
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TRANSACTIONS

Cousin Brucie Reunites With
Sillerman In Poughkeepsie FM Deal

Week’s Trading Action At Snail’s Pace; Small Deals Shine

WCZX/Hyde Park
(Poughkeepsie), NY

PRICE: $1.5 million (estimated)
TERMS: According to the FCC transfer
application, this is an asset sale for as-
sumption of all senior debt of the seller
“on such terms as the buyer and the
holder of the senior debt shall mutually
agree.” According to the seller, “nego-
tiations are still in progress” and the
final value of the transaction has not yet
been determined. R&R’s estimated
price is based on the approximate face-
value of current senior debt and is sub-
ject to revision when final purchase
contracts are filed with the FCC.
BUYER: Valley Communications Inc.,
owned by veteran WCBS/New York
personality Bruce ‘‘Cousin Brucie'’
Morrow; New York communications fi-
nanciers Robert F.X. Sillerman and
Howard Tytel; and Gerald Wendel of
Boca Raton, FL. Sillerman has exten-
sive broadcast investments, including
Legacy Broadcasting Inc., which op-
erates WMJI/Cleveland and WYHY/
Nashville. Morrow and Sillerman are
former owners of WCZX.

SELLER: Hudson Valley Wireless
Communications Corp., owned by
Harry Gregor Jr.

FREQUENCY: 97.7 MHz

POWER: 300 watts at 1030 feet
FORMAT: Classic Rock

COMMENT: This station was sold in
October 1986 for $2.8 million. At that
time, senior lender Barclays American
Business Credit extended loans for
$1.75 million.

KNCO-AM & FM/Grass Valley
PRICE: $1 for majority control
TERMS: Intrafamily stock transfer for
majority control

BUYER: Milton Brock Jr. Family
Trust, managed by Milton and Veda
Brock of North Hollywood, CA
SELLER: Carroll Brock of Fair Oaks,

CA is reducing his ownership of

Nevada County Broadcasters Inc.
from 51% to 46%.

FREQUENCY: 830 kHz; 94.3 MHz
POWER: Skw day/1kw night
FORMAT: AC; B/EZ

KRKY & KRKM/Granby-
Kremmling

PRICE: $75,000

TERMS: Asset sale for cash; escrow
deposit $5000

BUYER: Grand Broadcasting Corp.,
owned by David Reams of Perrysburg,
OH; Larry DeAndrea of Grand Lake,
CO; and Edward King of Omaha.
Reams's father, Frazier Reams Jr., is
the owner of WCWA & WIOT/Toledo
and WZRZ/Hamilton (Cincinnati), OH.
SELLER: Grand Lake Broadcasting
Inc., a wholly owned subsidiary of Coit
Drapery Cleaners Inc., which is head-
ed by Robert Kearn. The company
also owns WOCD-TV/Amsterdam,
NY.

FREQUENCY: 930 kHz; 106.3 MHz
POWER: 4 5kw day/121 watts night;
152 watts at 1096 feet

FORMAT: Country; AC

BROKER: Media Venture Partners

WQAI/Fernandina Beach
PRICE: $200,000

TERMS: Asset sale; escrow deposit
$10,000. A total of $30,000 cash is
due at closing along with a 10-year
promissory note for $170,000 at 10%
annual interest, ‘payable in equal
monthly installments.

BUYER: Global American Enterprises
Inc., headed by President Ronald
Crider and 100% owned by Dr. Molly
Snell of Vero Beach, FL. Crider owns
19.8% of KSKE-AM & FM/Vail, CO.
Snell owns WMEL/Melbourne, FL.
SELLER: B&L Communications Inc.,
headed by Don Bruns of Lima, OH

FREQUENCY: 1570 kHz

POWER: 5kw

FORMAT: According to the FCC trans-
fer application, the buyer plans a “24-
hour service for the traveler. Planned
are five “Exit Updates” each hour, out-
lining the facilities at specific exits from
Interstate 95 within the signal range of
the station. Four “Weather And Inter-
state Highway Condition Reports” will
be given each hour, as well as "Mile-
marker” information relating to points of
interest and driving times. Additional in-
formation will be available from CNN
Headline News as well as brief stock
market reports. Between the live re-
ports, there will be 60-second
historical and educational drop-ins that
will advise the traveler of things to see
and do in the state, state laws re-
garding fishing and hunting licenses,
state parks and the facilities offered
campers, and helpful hints for those
traveling with children.

BROKER: Doyle Hadden of Hadden &
Associates

WFOV (FM CP)/Pittsfield
PRICE: $6000

TERMS: Asset sale for $1800 cash
and a one-year promissory note for
$4200

BUYER: Beverly Dodge and Howard
Soule, dba Action Communications
Partnership

SELLER: Tanist Broadcasting Corp.,
owned by T. Barton Carter. The com-
pany is the permittee of WHAA/Madi-
son, ME.

FREQUENCY: 99.5 MHz

POWER: 3kw at 243 feet

WELZ & WVRD/Belzoni

PRICE: $145,000

TERMS: Asset sale for a five-year
promissory note at 9.68% interest,
payable in monthly installments of
$2000

This Week’s Action:

1991 Deals To Date:

Last Year: $883,920,659
Total Stations Traded This Year:

Total Stations Traded This Week:. . . . . . . ..

TRANSACTIONS AT A GLANCE

$609,942,152

(Last Year: 1044)
......... $3,120,737
(Last Year: $22,122,177)
‘ 17
(Lasf Year: 34)

® Deal Of The Week:

® WCZX/Hyde Park (Poughkeepsie), NY
$1.5 million (estimated)

® KNCO-AM & FM/Grass Valley, CA $1 tor majority control
® KRKY & KRKM/Granby-Kremmling, CO $75,000

® WQAIFernandina Beach, FL $200,000

® WFOV (FM CPYPittsfield, ME $6000

® WELZ & WVRD/Belzoni, MS $145,000

® KZMC/McCook, NE $180,000

® WYNC/Yanceyville, NC $102,401

® KVLR/Langdon, ND $90.000

® KXOL & KSWR/Ciinton, OK $222 335

® WMGL/Ravene! (Charleston), SC $600,000

® KLV] & KYKR/Beaumont-Port Arthur, TX Undisclosed

BUYER: Humphreys County Brodd-
casting Co. Inc., owned by Herb and
Gloria Guthrie of Belzoni, MS
SELLER: Guaranty Bank & Trust Co.,
receiver of Heart Of Dixie Broad-
casting Co.

FREQUENCY: 1460 kHz; 107.1 MHz
POWER: 1kw day/212 watts night;
3kw at 300 feet

FORMAT: AC

COMMENT: This station was actually
transferred in 1987, but incorrect pa-
perwork was filed with the FCC. The
parties are now seeking to have the i-
censes assigned properly.

KZMC/McCook

PRICE: $180,000

TERMS: Asset sale for cash in lieu of
foreclosure

Bonneville Introduces ChartBreakers
The AC Music Service that Runs Circles Around the Competition!

It's hard to believe, but for just $49.95 per month,
your station can have a CD full of the latest chart-
proven AC tracks each month.

You get only the best AC titles, each one recorded
using Bonneville’s exclusive TrueSource™ digital
recording process.

it’s the perfect archive, too. Each monthly edition
provides you with a permanent copy of the top AC

tracks. Month after month.

Don't wait. Compare ChartBreakers for the time,
the expense, and the space it will save. Then call for
information on how you too can receive this valuable

new service!

1-800-631-1600

BONNEVILLE

TRUST THE QUALITY

Ask about special rates on Bonneville's
Complete AC Library when you buy ChartBreakers now.

BUYER: AmFirst Bank N.A., headed
by President Van Korell of Hayes
Center, NE

SELLER: KZMC Inc., owned by Jay,
John Jr., and James Cartwright and
AmFirst Bank

FREQUENCY: 105.3 MHz
POWER: 100kw at 622 feet
FORMAT: AC

COMMENT: According to the FCC
transfer application, John Cartwright Jr.
has been indicted by a federal grand
jury in Wichita on charges of conspir-
acy, false statements, and misappropri-
ation of Housing and Urban Develop-
ment (HUD) funds. His father, John
Cartwright Sr., is a guarantor of station
bank loans which are now in default.
The elder Cartwright also has been in-

Continued on Page 13
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Introducing The First New

That’s what we're all about: helping you identify
new and unknown music destined to climb the charts.

In fact, by pre-testing new music through our
Listener’s Choice rating system, we can help you
choose the new releases your listeners want to hear
before you've even aired them.

Almost as fast as new music reaches your
station, you'll know which new songs you can take
to the bank. So you'll be playing the future hits
without risking your audience on the duds.

The revolutionary Listener’s Choice research
tool does what until now couldn’t be done —
scientifically test the appeal of new music.

Listeners are selected nationwide. And
the mix of listeners is psychographically
and demographically tuned to
match your own audience.

Music_ Forecasting, Inc.

Music Pre-Iesting For Radio.

Each week they hear the newest songs, back to
back, several times. Using our Multiple Exposure
Testing System (METS), their preferences come
through loud and clear — and are delivered by fax
to subscribing stations every Friday morning.

Simply put, Listeners Choice takes the misses
out of hit-or-miss new music programming.

Testing for CHR stations is already on-line.
Other formats will soon follow. So if you think
Listener’s Choice sounds like a hit, you'll want to call

Jodie Renk today at (213)247-0248.
Because when this release hits the air,
it’s an exclusive: our subscribers have
a format lockout in their market.
And once we start
moving up, we want to take
your radio station with us.

9860 Easton Drive, Beverly Hills, CA 90210




The

Research
Company
of Choice

WAVA/Washington KOST/Los Angeles
KZAP/Sacramento WXBQ/Johnson City
KRBE/Houston KLIF/Dallas
WOMX/Orlando KRQQ/Tucson
WKZL/Greenshoro WRRM)/Cincinnati
KNBR/San Francisco WFMS/Indianapolis

To discuss programming research options for
your station contact Vicki Mann or Mike Henry
at (303) 922-5600

=- Paragon Research

= = The Research Company of Choice

All telephone based studies are conducted from Paragon's internal WATS facility, The Research Center.
550 South Wadsworth Boulevard, Denver, Colorado 80226
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Continued from Page 10

dicted on similar charges by the Wich-
ita federal grand jury. In 1987, he was
convicted of a federal misdemeanor for
assaulting an IRS agent. In addition, he
has been issued civil cease-and-desist
orders by the state securities commis-
sions of Kansas, Montana, and Nebras-
ka requiring him to stop selling “self-
liquidating loans.”

WYNC/Yanceyville
PRICE: $102,401
TERMS: Asset sale for $1. This
transfer is contingent on the FCC
granting a settlement agreement bet-
ween the parties, in which the buyer
agrees to dismiss his application for a
new FM at Semora, NC in favor of the
seller acquiring the CP. In a separate
transaction, the buyer is paying
$102,400 to acquire certain station
assets which were obtained by two
former stockholders of the seller pur-
suant to a North Carolina state court
foreclosure and consent judgment.
This is to be paid in 12 monthly in-
stallments of $1700 each, with a final
payment of $82,000 cash 13 months
after closing.

BUYER: Semora Broadcasting Inc.,
owned by Harry Myers. He owns
WRXO & WKRX/Roxboro, NC.
SELLER: Ansun Broadcasting Corp.,
owned by T. Elmo Mitchell, Louise
Mitchell, Robert Dixon, and Betty Dix-
on

FREQUENCY: 1540 kHz

POWER: 2.5kw daytimer

FORMAT: This station is dark.

KVLR/Langdon

PRICE: $90,000

TERMS: Asset sale for cash

BUYER: KNDK Inc., owned by Bert
and Lyle Johnson of Walhalla, ND and
Bob Simmons of Langdon, ND. The
Johnson brothers own KNDK/Lang-
don, ND.

SELLER: Continental Broadcasting
Inc., owned by Scott Bornholdt
FREQUENCY: 95.7 MHz

POWER: 3kw at 328 feet

FORMAT: AC

=

KXOL & KSWRI/Clinton
PRICE: $222,335

TERMS: Asset sale for release of in-
debtedness to secured creditors total-
ing $222,335

BUYER: Custer Broadcasting Inc.,
owned by Robert and Norma Ste-
phenson of Norman, OK. Robert is the
VP and 25% owner of WWLS/Nor-
man, OK.

SELLER: Gentry Broadcasting Inc.,
owned by Frank Gentry Jr.
FREQUENCY: 1320 kHz; 106.9 MHz
POWER: 1kw day/108 watts night;
100kw at 286 feet

FORMAT: Country

WMGL/Ravenel (Charleston)
PRICE: $600,000

TERMS: Asset sale for $400,000
cash; additional non-compete agree-
ment for $200,000 cash

BUYER: Ravenel Broadcasting Inc.,
headed by President Berwell Bridges
of Greenville and 100% owned by Jim-
my Gibbs of Spartanburg

SELLER: MillCom Inc., headed by Don
Monteith of Urbana, IL

FREQUENCY: 101.7 MHz

POWER: 3.5kw at 428 feet
FORMAT: Urban

BROKER: William Earman repre-

sented the seller; Gammon Media
Brokers represented the buyer.

KLVI & KYKR/Beaumont-
Port Arthur

PRICE: Undisclosed

BUYER: Texstar Communications
Partners L.P. of Austin. The partner-
ship is headed by general partner
Hicks Capital Corp., which is owned
by R. Steven Hicks. The sole limited
partner is Thomas Hicks of Dallas.
Steven Hicks is the owner of Capstar
Communications, which operates
WJDX & WMSI/Jackson, MS; WXXL &
WSSL/Greenville; and WSIX-AM &
FM/Nashville.

SELLER: Hicks Broadcasting Corp.,
owned by R. Steven Hicks and Thomas
Hicks. The company also owns WTAW
& KTSR/College Station, TX and has
an interest in KVET/Austin.
FREQUENCY: 560 kHz; 93.3 MHz
POWER: Skw; 100kw at 1952 feet
FORMAT: News/Talk; Country

Strother

Caontinued from Page 8

At this point, Strother said SCI is
paying LinCom for its engineering
efforts. He hopes eventually to ne-
gotiate a long-term agreement
which may have LinCom as an
equity partner in the DAB project.
Strother said he was attracted to
LinCom by its “physical and intel-
lectual resources.” In return, Kuh
said LinCom, which entered the
DAB sweepstakes last year (R&R
11/23/90), welcomed Strother’s
broadcasting knowhow. ‘“We don’t
really know the broadcasting in-
dustry at all,” he said.

In other DAB developments, Af-
riSpace announced its second
channel option sale. London-based
Art-Anadulo Radio Television
Corp. plans to use the satellite DAB
channel to deliver Turkish-
language programming to the Mid-
dle East and North Africa. Afri-
Space recently announced its first
channel sale to a Kenyan broad-
caster.

FCC License

Continued from Page 8:

addition, he said, the current auc-
tion proposal is more reasonable
“than when [former FCC Chair-
man Mark] Fowler came up here
[in the early 1980s] and said, ‘Let’s
sell it all!” ™

Although H.R. 1407 doesn’t spe-
cifically exempt new broadcast
services from the competitive bid-
ding process, the Dingell aide said
Congress is unlikely to put those
frequencies up for sale. ‘‘There’s a
sense around the institution that
broadcasters’ public responsibili-
ties are such that you want to hold
comparative hearings to deter-
mine who'’s best qualified to be a li-
censee,” he said. “I would pre-
sume that also applies to DAB.”

The auction spotlight now shifts
to the Senate, which was to have
held a hearing on the issue Thurs-
day (10/17). Among those set to
testify was NAB President Eddie
Fritts, who had planned to voice in-
dustry opposition to the sale of
broadcast frequencies.

DC rReEPORT

Continued from Page 8

Celtics Put Stations On Block

ust weeks after switching WEEI/Boston from all-News

to all-Sports, Boston Celtics Communications L.P.

has placed the AM and Fox affiliate WFXT-TV on the
selling block. Celtics co-owner Alan Cohen told the Boston
Herald he’s “fishing around” for financial help. “Pure and
simple, because of the economic situation [in Boston],
we're undercapitalized and looking for additional investors
or a buyer,” he commented.

A tidal wave of financial woe continues to wash over the radio industry:

» Media Services Group financier Bob Maccini is fielding bids for
WCLZ-AM & FM/Brunswick (Portland), ME. The combo has been under
the control of court-appointed receiver Ross Elder since August, when
licensee Eastern Radio Co. was sued by the Federal Deposit Insurance
Corp. over a defaulted $1.5 million loan from Maine National Bank.

¢ Glenn Mahone's Paco-Jon Broadcasting is duking it out with
State Street Bank & Trust Co. over WGVC & WPLZ/Petersburg-
Richmond and WPLC/Spotsylvania, VA. The bank claims the company
defaulted on a $6 million loan and interest payments totaling another $1.02
million. At the bank’s request, a court appointed Media Ventures Partners
broker Charles Giddens as receiver to take control of and sell the combo.
Paco-Jon has stymied that move by filing a Chapter 11 petition.

o Todamerica Inc. CEQ Emilio Milian is operating Spanish
powerhouse WWFE/Miami as a Chapter 11 debtor-in-possession.

» Citicom Radio, licensee of WBEC-AM & FM/Pittsfield, MA, has fil-
ed Chapter 11 proceedings in Boston.

» KKUS/San Luis Obispo, CA owner Cabrillo Communications Inc.
has filed Chapter 11 proceedings in Los Angeles.

¢ Robert Stevens has lost WLAU/Laurel, MS (formerly WKYL) foliow-
ing his default on an $80,000 promissory note. The Chancery Court of
Jones County, MS has appoeinted Sarah Hodnett as trustee, with orders to
sell the dark AM.

* Bankruptcy trustee Jeffrey Levingston is liquidating all assets of the
Paul Galtelli Broadcasting Co., licensee of WKZB/Drew, MS.

* Conner Communications Inc., licensee of WTZQ/Henderson-
ville, NC, has filed Chapter 11 at the bankruptcy court in Asheville, NC.

* WGEA & WRJM/Geneva, AL owner Shelley Broadcasting has
emerged from Chapter 11 after settling a tax dispute with the IRS. A local
bank has agreed to loan the company operating capital and funds for up-
grading facilities.

e Howard Communications Corp., licensee of WGAM & WRSI/
Greenfield, MA, has filed Chapter 11 in Massachusetts.

* Receiver Donald Banner is shopping KRRU/Pueblo, CO after
owner Yonker & Turner Broadcasting Inc. defaulted on a promissory note
to a previous owner, Maryland-based Erway Broadcasting.

o Stereo 93 Inc,, licensee of KISR/Fort Smith, AR, is now operating
as a Chapter 11 debtor-in-possession.

Give Your Listeners the Chance To

Witness History!

Send Your Contest Winners To

Nashville, Tennessee

L.ast Concert Date Of

The Judds

To See The

December 4, 1991

Music Awareness
has your ticket for
this historic event!!

MuUsIC
AWARENESS
PROMOTIONS

# coordination of all arragements, reservations, and ticketing

# first-class hotel accommodations

® package available with or without air
# concert tickets to see The Judds’ final performance

# rental car with unlimited mileage

& winner services that include releases and consents, and a 24-hour
telephone hotline, should your winners have any questions

while on their trip

Our In-House Travel Agency Will Save You
Money On Your Travel Promotions

Call Immediately For A Quote From Your Market: TOLL-FREE (800) 634-5043
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QUARTERLY UPDATE

Trading Market Levels Off

1991 Third Quarter Stations
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Deals

WCCO & WLTE/Minneapolis to
CBS Inc.

$12,500,000

Citadel Communications Corp.

purchase of Price Broadcasting

Co. stations

® KGA & KDRK/Spokane, WA
® KOOK & KBEE/Modesto, CA
® KOMS & KSHA/Redding, CA
® KROW & KNEV/Reno, NV

® KHEZ/Caidwell (Boise), ID

KRSR/Dallas to Alliance
Broadcasting

; @ $10,100,000

KRMX/San Diego to San Diego
Broadcasting

@ $8,300,000

KDGE/Gainesville (Dallas), TX to

Founders Media Group

' @ $8,150,000

WMMO/Orlando to Granum
Communications

@ $6,900,000

KVVA-AM & FM/Phoenix-Apache

Junction, AZ to American
Broadcasting Systems

$6,400,000

‘WTKN & WHVE/Pinellas Park-
Sarasota (Tampa), FL to Paxon
Broadcasting of Tampa

§ @ $4,700,000

WWIN-AM & FM/Baltimore to
Almic Broadcasting

i $4,300,000

T SES e

WYCL/Boyertown (Reading), PA to

WDAC Radio Company

James A. Gammon, President

COMPETENCE

AND
INTEGRITY

Identifying
the Objective

Negotiating
the Transaction

G

AMMON

MEDIA

BROKERS, INC.

Radio & Television Brokerage
1925 K Street, NW . Suite 304, Washington, DC 20006

202-862-2020 @

Member: National Association of Media Brokers (NAMB), NAB

tation trading dollar

volume leveled off in

the third quarter,
ending a string of declines
that had ranged from 38% to
66% in each of the six previ-
ous quarters, compared to
year-earlier trading fig-
ures. Transactions for the
July-September period to-
taled $195 million, down on-
ly 2% from $199 million in
the third quarter of 1990.

While hardly an indication of any
strong recovery in station trading,
the third quarter figures may pro-
vide the first tangible evidence that
the market has bottomed out. Even
so, HL.T rules and the general cred-
it crunch brought on by the nation-
al recession continue to make len-
ding scarce for broadcast acquisi-

3rd Quarter

Total Stations Traded
July-September '91: 289

Total Dollar Volume:
$195 Miilion

® Combos: 62

® AM CPs: 2

® AM Stand-Alones: 78
®FM CPs: 19

® FM Stand-Alones: 66

tions. Getting back to the third
quarter trading volume of just
three years ago — $1.2 billion —
could take a long time.

The number of stations traded
during the just-completed quarter
fell 9%, from 319 to 289. In rough
terms (not taking into account the
relative market size of stations
traded in each year), that means
the average price paid for a station
was up from the third quarter of
1990.

CBS Inc. weighed in with the
quarter’s biggest deal, announcing
an agreement to acquire all of the
broadcast properties of Midwest
Communications Inc. in a stock-
swap and debt assumption valued
at $200 million. The value of the
radio portion of the deal, WCCO &
WLTE/Minneapolis, was estimat-
ed at $40 million. The CBS-Midwest
deal will require waivers from the
FCC to allow CBS to acquire a 13th
FM station (the current limit is 12)
and to maintain a grandfathered
AM-FM-TV combo in the Twin Cit-
ies. At least three formal petitions
to deny the deal were filed at the
Commission, which could delay
closing for some time.

Major group deals were few, but
Lawrence Wilson decided the time
was right for expansion. His Cita-
del Communications Corporation
agreed to pay $12.5 million for nine
Price Broadcasting Company sta-
tions.

Brokerage honors for the quarter
went to Communications Equity
Associates, specifically to broker

Continued on Page 16
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State

Alabama
Alaska
American Samoa
Arizona
Arkansas
California
Colorado
Connecticut
Delaware

DC

Florida
Georgia

Guam

Hawaii

Idaho
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New York
North Carolina
North Dakota
Ohio
Oklahoma
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Pennsylvania
Puerto Rico
Rhode Island
South Carolina
South Dakota
Tennessee
Texas
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Vermont
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Washington
West Virginia
Wisconsin
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Total 3rd Qtr. 78 66 62 289
2nd Qtr. Stations Traded 270
1st Qtr. Stations Traded 222
Total Stations YTD 781

“Counts as two stations
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ﬁ SUMMIT BROADCASTING CORPORATION

Salutes 14 Shining Examples

Of Excellence

The 1991 Diamond Award Winners

AM Station Of The Year
WAOK/Atlanta

FM Program Director Of The Year
Vinny Browh
WRKS/New York

AM Personality Of The Year
Joe Bagby
KHVN/Dallas

National Sales Manager Of The Year
Beth Menefee
WAOK-WVEE/Atlanta

KLZ-AM, KAZY-FM
Denver, CO

WCA-AM, WXYV-FM
Baltimore, MD

FM Station Of The Year
WRKS/New York

AM Program Director Of The Year
Jon Reed
WONE/Dayton

FM Personalities Of The Year
Steve Kerrigan & Christopher Geisen
WTUE/Dayton

Sales Manager Of The Year
Michele Massaro
WRKS/New York

News Director Of The Year
Bob Slade
WRKS/New York

gL

WRKS-FM
New York, NY

KHVN-AM, KUMZ-FM
Dallas, TX

Promotion Director Of The Year
Lora Lewis
WONE-WTUE/Dayton

Chief Engineer Of The Year
Sidney Daniel
WAOK-WVEE/Atlanta

Controller Of The Year
Kathy Smith
KLZ-KAZY/Denver

Salesperson Of The Year
Lynn Seaman
WCAO-WXYV/Baltimore

WAOK-AM, WVEE-FM
Atlanta, GA

WONE-AM, WTUE-FM
Dayton, OH
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RADIO BUSINESS

QUARTERLY UPDATE
Stations Traded By Month Dollar Volume By Month
i 2501\ Anfigures in millons (rounded)
1 $199 5195
W 19%0
ik = 11 O e
150 4
200 4 4 $89 $103
100 -4
100
50 +
4
[ o
July August September Total July August September Total
1990 3rd Quarter Resulits
YTD
g::ﬁ:r:: 3rd Qtr. Staficv);g YTD gf’.‘l’lrgr:’s 3rd Qtr. Stations YTD
Broker Soid  § Total® Soid  $ Total* Broker Soild  § Total* Soid  § Total®
Aldefer 0 $— 1 $.2 Kalil 2 1.3 4 2.2
Americom 1 4.0 20 1244 Kennedy 1 A 1 A
Associated 0 - 2 5 Kozacko-Horton 2 8 4 1.4
Barger 0 = 2 3.2 LaFrance 0 = 1 4
Biernacki 1 3.2 1 3.2 LaRue 0 o= 6 23.0
Blackburn 0 - 20 99.3 Mahliman 0 - 3 8.5
Broadmark 0 c 3 2.0 Meador 3 241 5 2.2
Business Broker 0 = 1 .3 Media Marketing 0 - 2 1.5
Cahn -0 - & 150 Moerrill 0 - 1 3
Calhoun 0 = 1 R Mitchell 1 1.5 1 1.5
Chaisson 0 = 2 2.0 Morgan Stanley 1 18.5 1 185
Chapman 7 3.5 23 18.3 M.V.P. 7 28.3 19 53.8
Chivers Realty 0 o 2 1.4 ‘New England Media 0 — 1 .8
Clark 0 = 1 .9 Parrish 0 - 2 .3
Columbia ERA 0 = 1 2 Peak Media 0 = 1 1
Connolly 3 2.4 5 3.4 Peterson 0 - 4 6.7
Contemporary 1 1 1 A Pierce 1 4 5 .9
Crisler 1 = 1 - Pond 0 - 1 A
CSC Financial 2 1.5 2 1.5 Proctor 0 - 1 R
Davis 1 4.9 1 4.9 Questcom 0 - 1 .5
D.M.E. 0 — 1. 1.0 Richards 2 4.0 12 324
Earls 0 - 1 4 Riley 0 - B 1.0
Exline 7 4.3 13 6.1 Rosenblum 1 A 3 13
Fischer 0 = 5 4.4 Sailors 0 - 4 8.6
Foreman 0 ) 3 6.4 Skye-Fischer 4 10.4 4 104
Freeman 2 1.2 2 1.2 Snowden 2 .8 2 .8
Gammon 1 7 1 7 Stebbins: 2 .9 2 i .9
Ga. Business 0 - 1 .5 Stevens 1 3.2 6 30.6
Hadden 2 .9 2 .9 Thoben-Van Huss 1 9 3 35
Hickman 0 - 4 15.4 Thompson 0 - 1 5
Jamar 1 -1 2 4 VR Business 2 3 3 5
*All figures in millions (rounded)

NO. 2 IN A SERIES

When I need money for
acquisition or refinance, why can’t I go directly
to the source of capital?

; Yoy can.
But since you generally only have one chance to
Y &Y ask for the money, you want to ensure yourself
e the highest probability of getting a “yes.” Our
= established relationships with banks, insurance
comparnies, pension funds, and other sources of
capital, enable us to offer access to capital
sources that can commit to the transaction. In
addition, we know the elements that must be
mcluded in a presentation to these people,
what objections they're likely to make, and
how to overcome them "!

R. Dean Meiszer, President and Managing Director of

8 Crisler Capital Company, investment bankers specializ-
o N ing in mergers and acquisitions by communications
\‘;,orgamzatmns, answers many more questions like this in
'@ our brochure. Write or call for your copy.

600 Vine Street, Suite 2710, Cincinnati, OH 45202
(513) 241-1844

CRISLER CAPITAL COMPANY ll-—c

MEMBER: NASD

Trading Market
Levels Off

Continued from Page 14

Glenn Serafin for the $12.5 million,
nine-station Price Broadcasting
sale. Blackburn & Company con-
tinues to lead in total sales this
year, $48.8 million, with Media
Venture Partners nipping at its
heels with $47.2 million.

Brokered deals totaled $91.8 mil-
lion, off 9% from $100.2 million in
the third quarter of 1990. However,
the number of stations sold through
brokers rose 18%, from 63 to 74.

California far outpaced the other
49 states in station trading, with a
total of 30 stations changing hands.
Georgia was a distant second at 18,
with Texas close behind at 15.

For the first three quarters of
this year, transactions totaled $527
million, down 38% from $841 mil-
lion a year ago. The number of sta-
tions traded fell 22%, from 997 to
781. )

" P
“Gentlemen, gentlemen! Wipe that fiscal frown off your faces!”

Broker Scoreboard

1991 Third Quarter Results (deck)

3rd Qtr. YTD

Stations 3rd Qtr. Stations YTD
Broker Sold $ Total* Sold $ Total*
C.E.A. 9 $125 12 $26.2
Star Media 3 114 5 23.4
Media Services 8 11.2 13 12.9
Stanfield 1 10.1 1 10.1
Blackburn 4 8.3 10 48.8
Fischer 1 8.3 3 9.7
M.V.P. 4 8.0 19 47.2
Exline 8 5.9 9 6.6
Jorgenson, Chapin 8 5.1 13 7.8
Hickman 2 2.4 2 2.4
Rice 3 1.5 4 1.5
Foreman 2 1.3 3 1.8
Jenkins 1 9 1 R
Roehling 3 .8 3 .8
Sherwood 1 .8 1 .8
American Radio 1 .6 1 .6
Broadmark Capital 2 .6 3 4
K.T.&F. 2 .5 3 1.2
Rosenblum 1 4 3 .6
Miller 1 .3 1 3
Metro Bay 1 .2 1 2
Riley 1 .2 1 .2
Alderfer 1 | 1 .1
Broadcast Media 1 A 1 A
Browder 1 =), 1 =
Butler 2 R 2 A
Hadden 1 | 1 A
Billig 0 - 1 .1
Chaisson 0 - 3 6.8
Chapman 0 — 2 2.2
Colson 0 - 2 1
Connelly 0 - 1 1
¢ Crisler 0 —_ 1 2.8
DiDonato 0 —_ 1 .8
Henson 0 — 1 4
Hepburn 0 - 4 7.3
Johnson 0 — 2 8
Kalil 0 —_ 2 10.3
Kingman 0 - 1 7
Kozacko-Horton 0 — 2 5
LaRue 0 —_ 3 27.5
Mahiman 0 — 4 19.8
Meador 0 — 2 4
New England Media 0 — 4 1.9
Pond 0 - 1 .1
Questcom 0 — 1 .9
Raymond 0 — 1 2.5
Richards 0 —_ 2 1.8
Sattertfield & Perry 0 — 1 .8
Sherman 0 —_ 1 6.8
Stephens iInc. 0 — 4 15.6
Thoben-Van Huss 0 = 2 5.4
Thorburn 0 - 5 1.2
Tomlin 0 — 2 .5
. Whittle 0 - 2 1.1
Total 74 $91.8 176 $322.9

*All figures in millions (rounded)




WHERE YOU

RlTE A LIVE FivE HOUR
ROCK AND ROLL PARTY
GOING oN EVERY SATURDAY
NIGHT oN WESTWOOD ONE.
THE ROCKIN’ GOLD RADIQ SHOwW,
WITH YouR HOST " v
v GS AND OTHERWISE
ROCKS YouR SOCKS OFF EVERY WEEK)
WITH LISTENER REQUESTS ANp SPOTLIGHTS
THAT Focys ON YOUR LISTENERS®
AND ERAS, TH

FAVORITE 6RO yps
E ROCKIN' GoLD ppp

THERE'S

I
YONE'S SATURDAY NIGHT!
S,
WESTWOOD ONE REPRESENTATIVE TODAY.

416-597-8529.
ALL S.B.S. AT

iM CANADA C

213-840-4060.

-4000, OR FAX

' CALL 213-840

IN LOS ANGELES

wTAGT vouR 1T COULD ONLY COME & FROM WESTWOOD ONE

www americanradiohistorv. com
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NEWSBREAKERS

Radio Ad
Spending Sinks
In Resort Areas

Reduced vacation spending has
hit the airline, hotel, and restau-
rant industries particularly hard. A
survey of radio revenue trends in
seven resort area markets shows
radio stations are also suffering
from the decline in recreational ac-
tivity.

The Cape Cod, Las Vegas, Orlan-
do, Palm Springs, Phoenix, Reno,
and Tucson markets show a com-
posite decrease of 5% in radio rev-
enues for the nine months ended
Sept. 30. Local business was off 5%
and national business dropped 6% .

Diversification of the local econ-
omy held the declines down in the
larger markets; sharper drops
were recorded in the smaller, more
tourism-exclusive markets. With
fewer tourists in town and less va-
cationer money to chase, stations
are finding it difficult to sell air-
time at rates charged in “no va-
cancy”’ years.

—George Nadel Rivin, CPA
Miller, Kaplan, Arase & Co.

Viands Now
GM At Country
WKKX/St. Louis

Country WKKX/St. Louis has
boosted GSM Bill Viands to GM.
The station’s been in receivership
for almost a year and was recently
acquired by Zimmer Broadcast-
ing. WKKX has switched from
mainstream Country to a ‘“Hot
Country” format targeted at 2544s.
Mike Anderson remains PD.

Viands joined as GSM on March
1, though he handled GM duties
from the start. He told R&R,
“WKKX is my favorite radio sta-
tion. When the opportunity came
up to be a part of the staff, excite-
ment, and fun of it all, I jumped at
the chance.”

In a 30-year career with Cox,
Viands managed KNDL-TV/St.
Louis (1982-89), WIOD/Miami
(1977-82), and WSB/Atlanta (1975
77), in addition to handling corpor-
ate duties in New York.

Zimmer owns six other stations
in four other markets, including
Missouri Country outlets KEZS/
Cape Girardeau, KWOC-AM &
FM/Poplar Bluff, and KCLR/Co-
lumbia.

|

‘ Yoakam Pacts With Warner/Chappell |
l

Reprise artist Dwight Yoakam has signed a worldwide publishing agree-
ment with Warner/Chappell Music. The singer plans to launch a U.S. tour
later this fall. Finalizing the deal are (-} WCM Sr. VP Rick Shoemaker and

VP Michael Sandoval, Yoakam, and WCM Chairman/CEO Les Bider.

JENNINGS PD

KVI/Seattle Drops Gold For Talk

Golden West's
KVI/Seattle
has dropped
SMN'’s Pure
Gold and taken
a News/Talk
approach under
former KING
(AM)/Seattle
programmer
Brian Jennings,
who fills the : 3
long-vacant Brzan Jennmgs
KVI PD slot. KVI now faces both
News-oriented KIRO, the market’s
long-time ratings champion, and
KING, which features local call-in
shows.

“The availability of both some
really good syndicated Talk talent
and Brian Jennings is what
prompted the change,” said VP/
GM Shannon Sweatte. “Brian’s
track record made him the
choice.”

‘Politically Incorrect’

KVT’s lineup includes a morning
newsblock co-anchored by Jen-
nings. From 9am-4pm, the station
airs EFM Media’'s ‘“Rush Lim-
baugh Show,”” which it added earli-
er this year, followed by Daynet’s
Alan Colmes and Barry Farber
programs. Jennings is seeking a
local talker for 4-8pm, while 8pm-
midnight still features music, and
the Daynet shows are replayed in
overnights.

Jennings said the KVI post has
restored his programming free-
dom. “I had become politically in-
correct at KING. [The ownership]
hated Rush Limbaugh, they hated
[former KING PM driver] Mike
Siegel. Here at KVI, I have com-
plete freedom.” Prior to his three
years at KING, Jennings spent 17
years at KXL/Portland, where he
began as a reporter and rose to
OM.

New Rock WWCD/Columbus
Names Mowery General Manager

Terry Mowery has been named
GM at New Rock WWCD (CD 101)/
Columbus, OH, following the sta-
tion’s purchase by Ingleside In-
vestments. A former GM at cross-
town Z-Rocker WRZR, Mowery re-
places Gary Richards. Prior to
WRZR, Mowery was LSM at near-
by WNCI for three years.

Mowery told R&R, “We want to
deliver a product that’s entertain-
ing, informational, fun, and that
reaches people who really care
about music. We’ll deliver some-
thing very marketable and desira-
ble as well. We’ve got a lot of good

young people at the station, but
they need some leadership and di-
rection. A lot of that will come from
owner Roger Vaughan.”

Other changes at CD 101: PD
Kelli Gates trims an hour off her
shift (it’s now 3-6pm); middayer
Dirk Dark adds Asst. PD duties;
Carey Sutton grabs late-nights as
parttimer Andy Davis takes over-
nights; and weekender Lisa Axe
segues to Production Director,
freeing Buzz (John) Fitzgerald to
focus on MD chores. Wendy Steele,
most recently on-air at WSHE/Mi-
ami, joins as Marketing Director.

Relativity Restructures

Labels Consolidate; Distribution Becomes RED

Change is afoot in Torrance, CA, home of Relativity Records and its
distribution arm, Important Record Distributors (IRD). The label has ab-
sorbed sister imprints Combat and In-Effect, while IRD is now RED — Rel-
ativity Entertainment Distribution. RED will continue to work with other
indie and major labels.

President Barry Kobrin said of the streamlining, “The common name
eliminates any confusion by clearly establishing the relationship between
label and distribution. RED and Relativity Records are taking new and es-
tablished artists from their starting point to the winning finish line. Our agen-
da is the same as that of the major labels . . . we want to develop platinum
acts.”

Relativity's biggest acts of late have been Stu Hamm, Joe Satriani,
and Steve Vai.

Perkins Directs A&M Urban Promo

At A&M, Iris Perkins is trading in her Director/
Black Music Marketing hat for the National Urban Pro-
motion Director cap. She'll work with VP/Black Music
Promotion Don Eason on promotion strategy, super-
vise the urban staff's execution of that strategy, and
liaise with the A&M sales and PGD branches.

Eason noted, “Iris is an essential element in the
running of A&M'’s urban promotion staff. She's an ex-
perienced professional who understands our priori-
ties and knows how to inspire our staff.” Perkins join-
ed A&M in 1988 as New York Local Promotion Rep,
coming from the same post at Sugarhill Records.
She remains in Manhattan.

Iris Perkins

Taylor Handles RCA Jazz Promotion

Michelle Taylor has joined RCA Records as Di-
rector/National Jazz Promotion, reporting to Miller
London, VP/Marketing, Black Music.

“The appointment of Michelle to our jazz division
will expand our market share,” said London. “Though
we've had tremendous success in the past, her ex-
pertise in retail will further advance our growth in the
jazz market.”

Taylor will promote RCA's Novus and Bluebird
labels to jazz radio and act as liaison to jazz retail ac-
counts. She was previously Manager/Jazz Promotion
at PolyGram, Jazz Promotion Manager at EMI, and
assistant to the Promotion Director for Capitol's Blue
Note label.

Michelle Taylor

ST Tp—

Pugh Joins WRXL/Richmond As PD

Former WKLS/Atlanta PD Bill Pugh, most recently a victim of the
Atco-EastWest merger, has been named PD at WRXL/Richmond. He suc-
ceeds Jay Lopez, who recently exited the Capitol Broadcasting heritage
rocker.

“Bill has the qualities to make WRXL — aiready a great radio station —
even greater,” remarked WRXL VP/GM Claire Shaffner-Slade. “His
maturity, creative approach, and major market experience will ensure
WRXL remains Richmond's No. 1 rock 'n’ roll station.”

Pugh programmed major market AORs for nearly a decade before join-
ing Atco as National Director/Album Promotion nine months ago. He told
R&R, “I knew things were going to get shaky, but | didn't expect it to hap-
pen this quickly. I'm just glad to get back into programming. This is a good
company with good people, and there are no mergers happening here
anytime soon."” In addition to WKLS, Pugh'’s programmed WKDF/Nashville
and WTUE/Dayton.

STREISAND

COAST TO COAST
INOW IN 40 MARKETS!|

#1 FEMALE ARTIST (VARIETY 7/8/91) #1 WOMEN 25-54 #1 AC/EZ/MOR LET US BE #1 IN YOUR MARKET
CALL BJS BROADCASTING 212-268-6660

www.americanradiohistorv.com



the new single

“ALL 4 LOVE”

from

The No.1, certified platinum album

Things are Badd all over: topping all the urban charts, topping all the pop charts. It’s not a question
of which came first; we’re talking immaculate conception. From the No.1 double-platinum single,
“| WANNA SEX YOU UP.” to the numero uno fast approaching-platinum “I ADORE MI AMOR”
(listen for the all-Spanish version), and now, “ALL 4 LOVE.”

Produced by Howie Tee
Management: Adil Bayyan, Mylés Sanders/Good Management, Inc. in association with Ron Sweeney & Clarence Avant

1991 Giant Records. Go, man, go!
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THE _-W‘FFH ALL T THUNDER«OE ‘BIG-TIME RADIO ROCK AND ALL THE LIGHTNING

OF A SUPERSTAR MUSICIANS' BAND.. GREGG ROLIE (CO-LEAD VOCALS, KEYBOARDS) CO-FOUNDED TWO OF
ROCK'S MOST SUCCESSFUL AND POPULAR GROUPS — SANTANA AND JOURNEY. AWARD-WINNING BASSIST
ROSS VALORY AND"MODERN DRUMMER MAGAZINE'S BEST ALL-AROUND DRUMMER STEVE SMITH WERE

JOURNEY'S RHYTHM SECTION THROUGH NUMEROUS TOP 10 MULTI-PLATINUM ALBUMS.

BUT THIS IS A DIFFERENT TIME AND THE STORM IS A DIFFERENT BAND — WITH ITS GENESIS IN ROLIE AND
CO-LEAD VOCALIST KEVIN CHALFANT (WHO'S WRITTEN SONGS FOR CHER AND STARSHIP),

PLUS GUITAR ACE JOSH RAMOS. ON ITS SELF-TITLED DEBUT ALBUM ON INTERSCOPE RECORDS. PRODUCED

BY BEAU HILL (WHO'S HELMED MULTI-MILLON-SELLING ALBUMS FOR WARRANT, RATT AND WINGER). THE

STORM HOWLS AND ROARS — AND ROCKS '‘N' ROLLS.

¢

PRODUCED & MIXED BY BEAU HILL
Management: Herbie Herbert & Scott Boorey w

e

RECORDS




NEWSBREAKERS.

WGKL/Charlotte
Flips Gold-CHR

This Monday (10/14), Adams
Gold WGKL/Charlotte became
CHR “95 Double Q.” The station
kicked off the new format by prom-
ising to play 25,000 consecutive
songs and give away $25,000. Pend-
ing FCC approval, the new calls
will be WAQQ.

According to station President/
GM Andrew Ashwood, “Our re-
search indicated there was a hole
for mainstream CHR. While most
CHRs have depended on rap and
dance, we’ll lead with R.E.M., the
Cure, Smithereens, and EMF. Peo-
ple here have a desire for modern
rock in the music blend.”

Ashwood, who’s also Adams’s
VP/Programming, is overseeing
programming during the start-up.
Assisting are ' OM Kraig Hayden
and MD Steve Meade, who was
hired from crosstown CHR WCKZ.

Among persons 124+, WGKL
ranked 17th (0.8) in the spring Ar-
bitron and 19th (0.7) in the summer
Birch.

| Justice Records artist Herb Ellis (r) was nonored at a reception after Los
Angeles proclaimed September 19 Herb Ellis Day. Celebrating with the
King of Swing are KLON/L.A. air personafty Bubba Jackson () and Justice
l founder/President Randall Jamail.

k—SKC/ga_cramen{o Trades

Beethoven For Ballgames

After three years as a stand-
alone Classical AM, KSAC/Sacra-
mento has switched to an-all-Sports
format. Jeff Kramer remains as
PD.

KSAC is carrying a mix of syndi-
cated sports talk and play-by-play
broadcasts, including Denver

LETTERS

| read with interest Bill McClen-
aghan’s response (R&R 10/11) to
| my aided recall piece. | disagree
with each point and would like to
‘ address them in order.
1. “Respondents would use the
| roster once and_then forget it.”
Even if that were true, and | doubt
| that it would be, so what? Once is
| better than none at all if it makes the
task easier. This is particularly true
if the respondent is filling out the di-
ary for the first time (perish the
thought) on a Wednesday night. Al-
so0, Bill points out that as many as
200 stations could be listed. Again,
‘ a respectful so what? Have you
ever looked at the number of sta-
tions listed in TV Guide or the cable
[ section of the newspaper?
| 2. “[The roster] is certainly not
| going fo guarantee the correct re-
porting of call letters, etc.” If I'm a
listener and I'm confused about a
| station that I listen to, the roster
| would certainly help me because I'll
look it up and find it. So, somebody
| will get the credit, as opposed to a
Situation where the call letters and
dial position don't benefit anybody
and the diary gets thrown out (as is
| often the case now).
3. “Radio does not need a guide
to listening.” McClenaghan states
| that in radio, the station’s format is
| the “program.” This is one of the
big problems in radio today. Sta-
tions need the “Bob Smith Show”
and the “Joe Frank Show.” Sta-
tions desperately need guides.
4. “"How warm are [station man-
agers] going to feel when their sta-
tions aren't listed first [on the ros-
[ ter] ?” If | was a new station or if

I'd just changed call letters, | would
| be delighted to be listed anywhere.
To avoid a rash of stations changing
their call letters to KABA to get at
the top of the roster, change the or-
der with every month’s diaries.

5. “How happy would the station
managers be to learn thelr station is
listed on only one of the metro ros-
ters?” OK, it gets a little sticky here.

Broncos and Notre Dame football,

L.A. Kings hockey, and NASCAR
auto racing. Most of the talk is pro-
vided by the Las Vegas-based
Sports Entertainment Network.
“We’ll add more local features as
we determine what people want,”
said GM John Stolzenburg.

Why not list the stations by ADI?
Stations that comprise the metro
TSA are listed first? Listeners would
be told that “below the line” stations
are not in “their city” but can still be
heard. If a station heard isn't listed,
it can still be entered anyway.

B. Bill raised concerns about lis-
tening bias, that it would be impos-
sible to provide an equal rotation of
call letters using a roster. It would
be difficult to avoid a rotational bias
in listing stations. But what the hell,
anybody whose name begins with a
Z or W has experienced rotational
bias his or her entire life.

7. “A vote for aided recall is a
vote for Arbitron diary research.
Aided recall won't work with a tele-
phone interview.” While | agree it's
impractical to read 100-150 sta-
tions over the phone, perhaps this
could necessitate a new methodol-
ogy for Birch. Perhaps . . . a roster
could be sent to that person, then
the follow-up interview could pro-
ceed as it normally does.

Reports Of KTRT’s Demise

Have Been...

| am amazed — but not surprised
— to see [News/Talk] KTRT on
your list of stations which are dis-
tressed and off the air.

In fact, we leased the time on this
station from its previous owner in
March 1990 and returned it to the
air in conformance with the terms of
the Special Temporary Authority to
be dark, which had been issued by
the FCC. The license was subse-
quently transferred to us on August
16, 1990, and we have filed every
required report to the FCC ever
since.

Last summer, the FCC sent us a
letter telling us we were off the alr. |
responded with both a phone call

| Balon Rebukes Aided Recall Rebuttal |

8. “The fact that alded recall is
nct in use today speaks for itself.”
Da Arbitron and Birch currently use |
“good” research? Because the
agencies support it, does that mean |
they totally embrace the methodol- |
ogy? Come-on Bill, aren’t we being
a wifle naive here? The current pro-
cess for confirming the nominations |
of Supreme Court justices has been |
in olace a long time as well, but that
doesn’t mean it's good.

y'm on the lookout for anything |
that will present a truer picture of
radio’s audiences. ! think any meth-
oaology that uses top-of-mind recall ‘
as its primary source understates
audiences and hence, in the long |
run, diminishes national percep-
tions-of the medium. Barring the in-
troduction of an electronic meas-
urement system, | most emphatical- |
ly *hink that some form of alded re-
cal qould and should happen in
American radio.

—Rob Balon

—

and a letter. Last week, | got a |
phone call from alawyer at the FCC
who told me he was about to press
a button and wipe us out of the
FCC'’s database because they still
didn't believe we were on the air.
He now believes it. !

Depite the best efforts of Arbi-
tren to misstate our actual listening
audience — they say we don't ex-
ist, despite an average of 200 calls
a day — we are most definitely on
the airl

Just wanted to set the record

straight.

—Fred M. Weinberg |
President/GM
KTRT/Tulsa

WWAN-americantadiohistons=com

-

i

it

"TOP OF

AN M

FOR UNLAWFUL :

Oceober 18,1957 RaRe2 1

LRI
it

{11
LR

I

 THE FIRST SINGLE

OF THE
WORLD”

TWO-MILLICN ALBUMS LATER-
THE SOLD-OUT TCUR CONTINUES!
MID-OCTOBER THROUGH CHRISTMAS

4ih WEEK!

CHR CHART DEBUT &

OVER 80 DEBUTS IN 3 WEEKS

WLy
Hine

/ FIRST!

H VIDED VERSIONS
~ fLIVE AND STUDIO)

ADDED IN EXCEUSIVE ROTATION

BOTH

i

Ll

T

T
I

O T

=

ARNAL KNOWLEDG

(e

AU W

L

I

|
;



22 e R&R October 18,1991

NEWSBREAKERS

Records

® JON COHEN is appointed Regional
Promotion & Marketing Manager for
New England and Upstate New York at
SBK Records. He switches from the
National Manager/Video Promotion
post.

Unistar Radio Network host
Bob Worthington (“Solid Gold
Saturday Night”), wife Allie,
daughter Samantha Lee, Sep-
tember 19.

WSHZ & WSHQ/Schenec-
tady, NY PD Steve Chick, wife
Sheryl, daughter Rachel Brit-
tany, September 20.

Saga Communications Ex-
ec. VP/Group PD Steve Gold-
stein, wife Jennifer, daughter
Rebecca Sophie, October 4.

Former WFYV/Jacksonville
PD Bryan Jeffries, wife Lori,
son Brady, October 8.

WAZU/Dayton air talent

Missy Kemper-Boyer, husband
Richard, daughter
Kathleen, October 9.
Island artist Kevn Kinney
(Drivin N Cryin), wife Wynde,

Samantha

son Tyler Gerard, October 14.
Marriages:

MTV Manager/Music Pro-
gramming Rob Barnett to
Susan Kramer, September 21.

Beck Marketing Group Presi-
dent Chris Beck to Beck Mar-
keting VP Margo Robinson,
September 28.

Private Music artist Andy
Summers to Kate Summers,
September 29.

KATS/Yakima, WA PD Dar-
ren Johnson to Kelly Carson,
October 12.

KZKZ/Fort Smith, AR PD
Mark Morgan to Teri Goad, Oc-
tober 12.

Condolences:

KGO/San Francisco Editorial
Director Lee Rashall, 79, Sep-
tember 30.

Douglas Broadcasting West
owner James Harbart, 57, Oc-
tober 1. ;

V/
/

Jon Cohen Nancy Lewn

® NANCY LEVIN has been tapped as
National Promotion Manager at Reprise
Records. She segues from National
Singles Promotion Manager.

® BOO FRAZIER is named National Ur-
ban Retail Sales Director at A&M Rec-
ords. He segues from the Urban di-
vision's National Director Field Opera-
tions post.

Boo Frazier Patricia Morris

® PATRICIA MORRIS has been ap-
pointed National Tour Manager at Cha-
risma Records. She moves from the fa-
bel's Press & Artist Development Coor-
dinator position.

Susan Arick Chris Wheat

® SUSAN ARICK is upped from Pub-
licisttWest Coast to Manager/West
Coast Publicity at RCA Records. Con-
currently, CHRIS WHEAT is named
Manager/East Coast Publicity and will
head up the Metal Press department.
Prior to this, he was Special Projects
Consultant at Warner Bros. Records.

]F @RU M Business.

Interactive talk

programs dealing with today’
and respected hosts with loyal nohonol followings.

® Allows for local sponsorships and billboards.
* Designed to build your night and weekend audience.

program line-up.

® SIG SIGWORTH has been upped
from Director to Sr. Director/Interna-
tional Marketing at IRS Records. Con-
currently, LAURA SELWYN has been
promoted from Director/Manufacturing
to Sr. Director/Manufacturing & Pro-
duction.

® ANN BRUBAKER is hired as Direc-
tor/International Marketing at Atlantic
Records. She comes from Warner
Home Video, where she was Interna-
tional Marketing Manager.

National
Radio

® JANET FISCHER has been named
Manager/Affiliate Sales at CBS Radio
Programs. She most recently served
as Manager/Entertainment Program-
ming at ABC Radio Networks.

® CBS RADIO NETWORKS will pre-
sent “Heaith Care In Crisis,” a 15-part
series anchored by CBS News corre-
spondent Dan Rather, on October
26-27; (212) 975-3774.

Industry

® VAL CAROLIN, Chicago Office Man-
ager at CBS Radio Representatives,
has added Central Regional Manager
duties, which include the Minneapolis
and St. Louis regions. Concurrently,
MICHAEL YOUNG, Eastern Regional
Manager, has assumed responsibility
for the Philadelphia and Atlanta
regions.

® ALLAN RIDER has been tapped as
President of Left Bank Publishing. He
was formerly GM of Almo-Irving/Ron-
dor Music.

® LISA GOTTHEIL, former Rough
Trade Director/Publicity, has become a
partner at Formula, an artist develop-
ment and publicity firm.

®HUGH MORRIS and MISSY EL-
MORE have formed Morr & More Crea-
tive, a firm aimed at writing and produc-
ing radio spots. The company can be
reached at: 2820 7th Avenue North,
Great Falls, MT 59401; (406)
761-5945.

President Ed Eckstine.

‘Stranger’ Days

Mercury recently threw a bash to mark the release of Richie Sambora’s
solo debut, “Stranger In This Town.” Partying down at NYC’s Boathouse
are (I-r) label Co-President Mike Bone, Sambora, Mercury VP Jim Lewis,
manager Doc McGhee, band member David Bryan, and label Co-

Not Just More Talk.

* Topic specific-prime advertising vehicles for select sponsors.
* Delivered via C-5 and easily integrated into your current

WwWwWw.americanradiohistorv.com

Call now for more information.

1-800-321-2349

swnessmoowervor< | From the Leader in Innovative Business Programming.
s hottest topics, moderated by qualified

Steve Becker — Morning
sidekick WBT-FM/Charlotte
(704) 525-7324

Chris Cimmino (aka Stan
Hammer) — Overnights WPKX/
Springfield, MA (203) 354-
3919

Ed Dravecky — Asst. MD/
overnights WKXJ/Chattanooga
(205) 883-9944

Erik Garcia — Nights KFMK/
Houston (713) 728-8873

Phil Guerini — Regional Dir.
EastWest Records America
(704) 563-0912

Liz (“‘Party Marti’’) Ryan —
Evenings WMTX/Tampa Bay
(813) 443-2411

Sandy Scott — MD/middays
KAKS/Amarillo (806) 352-
2084

Todd Taylor — Nights KAKS/
Amarillo (806) 352-4470

Changes

Tom Frawley and Rick Leslie are
named AEs at WPRD & WMGF/Orlan-
do.

Barrie Conway has been appointed
Director/Business Affairs Administra-
tion at RCA Records.

Bill Kennedy is hired as Director/Na-
tional Accounts at Hollywood Records.

Madelyn Cousin is promoted to
Manager/Operations & Administration
at PolyGram Classics & Jazz.

Kim McKenney has been elevated
to Singles Specialist at WEA/Atlanta.
Concurrently, Andrew Stone becomes
In-House Marketing Rep at WEA/New
York. Also, WEA/San Francisco has
made the following appointments:
Shelly Berger has been promoted to
Sales Rep, Mitch Walker and Kris
Morrow have become Singles Special-
ists, and Jason Rubinstein has re-
placed Walker as Account Merchandis-
ing Rep.

Marsha Tannenbaum has been tap-
ped as Associate Director/Licensing at
EMI Music Publishing.

Ken Pedersen has been hired as Fi-
nance Director at EMI Music Opera-
tions.




You have until
October 31st
to enjoy the fruits

of your labor.

.

Final Call For ;1tries.

They threw tomatoes at your first script. Your revision across the nation. Which means the top banana could

was a lemon. But you worked through several lunches, come from the Big Apple, Orange County or even the

missed a few home-cooked meals and finally turned that ~ Garden State.

radio spot into a peach. But to avoid a big case of sour grapes, you'd better
Now it’s time to enter it in the 7th Annual Sunny enter soon. Because after October 31st, you’ll be plum

Creative Radio Awards. America’s largest, most out of time.

prestigious radio-only creative competition. For more information, call the SCBA at

This vear, the Sunnys are accepting entries from all (213) 466-4481.

— | The 7th Annual Sunny Creative Radic Awards. America’s largest radio-only creative competition.
Sponsored by the Southern California Broadcasters Association.

WWW.americanradiohistorv.com
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SIX STEPS

Improve Your Credibility

here’s one in every office.

You know the type — he or

she always has the best
ideas and asks the right questions
during meetings. You too can be
credible and respected . . . if you
follow these six suggestions from
Janet Lobsenz, writing in the Tren-
ton, NJ-based School Leader news-
letter:

* Do your homework. The
strongest person in the conference
room is the one with the most infor-
mation and the one who knows the
issues.

» Ask the right questions. Get to
the heart of the matter — don’t just
repeat someone else’s perceptions.

* Be polite. Even if you disagree
with a co-worker, stick to the issues
and stay away from personality
clashes. Don’t bicker and don’t
burn bridges.

* Smile. A pleasant participant is
more believable than a nasty one.

Take Beefs
To The Top

ot a problem with your job,
boss, or company? Don't

complain to your co-work-
ers or subordinates.

Marion Laboratories CEQ Ew-
ing Kauffman says that complain-
ing to those beside or below you not
only solves nothing, but also hurts
morale.

If you have a serious problem,
take it to your boss or — if neces-
sary — to the head of the company.
Remember: a problem isn't a
problem unless you're willing to
take it to the top. Otherwise, keep
your complaints to yourself.

First, win over your colleagues;
then ask for acceptance of your
ideas.

* Be open. Don’t be afraid to ad-
mit you don’t know something. If
your boss or co-workers need more
information, tell them you’ll get
back to them.

* Be flexible. Don’t be afraid to
change your mind because of new
arguments or information. Stick to
your point for the right reason —
logic — not to curry favor with the
boss.

FIVE TIPS
Gaining Your
Employees’
Confidence

rust is an essential ingre-

dient in manager/employee

relationships. Without it,
you won't earn workers’ respect,
much less be able to persuade
them.

Writing in the Englewood Cliffs,
NJ-based Conversational Power
newsletter, James Van Fleet sug-
gests the road to gaining your staf-
fers’ trust starts by taking the
following five steps:

» Never making promises you
can’t keep.

» Making accurate and truthful
statements.

* Never making decisions you
can’t support.

» Accepting blame if you’re
wrong.

» Never issuing orders you can’t
enforce.

R&R OVERVIEW

our out of five male and
female managers survey- .

ed recently agreed Kiss-
ing in the workplace is definitely
inappropriate behavior. For the
remaining top nine office ta-
boos, check the following chart:

= Taboo Percentage of
= managers who agree
Ethnic jokes 84%
Sexual jokes 83%
Swearing 69%
- Short skirts 64%
: Sandals 61%
. Smoking 61%
. Touching 42%
Hugging 40%
Long haironmen  30%

Source: Working Smart

Leader’s First
Instinct: Solve
The Problem

hen a problem arises, do
you try to find out who’s
responsible for it . . . or

do you take steps to solve it? A true
leader’s instinctive response isn’t
to place blame, but to solve the
problem, says Dr. Charles Gar-
field, author of the study “Peak
Performers: The New Heroes Of
American Business.”

Once the problem’s solved, the
true leader looks for ways to keep
similar mishaps from happening
again. As a result, employees
aren’t so intimidated that they hide
problems until they become impos-
sible to disguise. Instead, they’ll
bring dilemmas into the open right
away — and give their best in
times of crisis.

Ask Permission To Criticize

riticism is more effective

. if you first ask workers if

they want to hear it, claims

Paul Thornton, author of “Lessons

From The Best Managers: Simple

And Proven Techniques That Pro-

duce Big Results” ($12.95/Interna-
tional Information Associates).

Be careful how you ask, how-
ever. “May I give you some feed-
back on your performance?” is one
way to solicit permission, to tell

® October 23 — John Baytiss
Foundation Dinner. Plaza Hotel,
New York City.

©® October 24-27 — CMJ Con-
vention. Vista Hotel, New York
City.

©® October 27-29 — Third Annu-
al EPM Entertainment Marketing
Conference. Universal City Hil-
ton & Towers, Los Angeles.

R&R CONVENTION

®November 2 — Holland
Cooke Broadcast News Career
Seminar. Warwick Hotel, New
York City.

® January 19-23 — MIDEM
'92. Palais des Festivals, Can-
nes.

©® January 26 — Super Bowl!
XXVI. Metrodome, Minneapolis.
® January 29-February 1 —
Ninth  Annual Pollack Media
Group Programming/Manage-
ment Conference. J.W. Marri-
oft, Century City, CA.

® January 30-February 2 —
RAB Managing Sales Confer-
ence. Opryland Hotel, Nash-
ville.

®February 13-15 — Gavin
Seminar 1992. Westin St. Fran-
cis/Union Square, San Francis-
co.

employees you care about them,
and to put the discussion in a
positive light.

If they grant permission, your
criticism will be more readily ac-
cepted. Make it constructive by be-
ing specific about what went wrong
and offering suggestions for im-
provement. (The sooner feedback
follows an event, the better.)

If they deny permission, they’re
probably too defensive to listen
anyway.

®February 25 — 34th Annual
Grammy Awards. Radio City
Music Hall, New York City.
®March 4-7 — 23rd Country
Radio Seminar. Opryland, Nash- 4
ville. i
® March 13-16 — NARM Con-
vention. New Orleans Marriott.
® April 13-16 — 70th Annual
NAB Convention. Convention
Center, Las Vegas.

'92 ... JUNE 11-13 IN CENTURY CITY

®May 27-31 — AWRT's 41st
National Convention. La Posa-

da, Phoenix.

® June 1:-13 — R&R Conven-

tion '92. Century Plaza Hotel,

Los Angeles.

® June 14-17 — BPME & BDA
Conference & Exposition.
Washington State Convention &
Trade Center, Seattle.

®June 1820 — Tak Show
Host Convention. Mayflower
Hotel, Washington, DC.

® June 25-27 — Bobby Poe %
Convention  Sheraton Pre-
miere, Tysons Corner, VA.

©® July 16-19 — Upper Midwest .
Conclave. Radisson Hotei
South, Bloomington, MN.

©® September 23-26 — CMA
Awards. Grand Ole Opry, Nash-
ville.

©® September 23-26 — RTNDA
471th International Conference &
Exhibition. Convention Center,
San Antonio. j

2

R T

e
P

THE PARC FIFTY ONE HOTEL. SMALL, BEAUTIFUL, UNDERSTATED.

A hidden refuge on Manhattan’s West Side
for radio & record executives, Parc Fifty One
Hotel has 178 large rooms and suites designed

in styles ranging from Country French to

Art Deco.

At 51st Street and 7th Avenue, Parc Fifty One

puts you within steps of Westwood One, Unistar,

Call for reservations.

PARC FIFTY ONE HOTEL

CBS, and major recording studios — as well as
Manhattan’s finest restaurants and shops.

N E W
| 800-338-1338 |
EXPERIENCE THE LUXURY OF e

152 WEST 51ST AT 7TH AVENUE - NEW YORK - 212-765-1900
PARC FIFTY ONE HOTEL- IPI()\\(‘. I:\‘('l\}Z; . IA()I‘\[)l*)\ -\\EP;\ \()RIL a ‘I:II(IE.\Pi.\ -Lk.\T.\l . .\‘IA\'\\.\TTl)ft:I()R~ St.\ P'\R,\1;CIISC% . ;H)\‘\H%

YORK
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DYNAMAX CTR90 SERIES * Superb Audio Quality * Dolby
HX Pro Headroom Extension * DNR Dynamic Noise Reduction »
Unmatched Cost / Performance

AUDIOMAX 4000 CARTRIDGE * Fully Compatible with Type
AA4 + Expanded High Frequency Headroom * Less Expensive,
Satisfaction Guaranteed

DYNAMAX COBALT CARTRIDGE * Maximum high fre-
quency headroom * Superior Phase Stability * Longest Service Life

®

: BROADCAST PRODUCTS BY FIDELIPAC*
Fidelipac Corporation
P.O. Box 808 - Moorestown, NJ 08057
TEL: (609) 235-3900 - FAX: (609) 235-7779

Digimod 2000

Call us to find out why
the hottest upgrade package
il is on the air in New York,
¢ Dallas, Chicago, Denver and
§ Florence. These markets are
l cnjoying cleaner, louder,
¢2 pristine audio. Call
Broadcaster's General Store
f now to evaluate Digimod
B 2000 at your station —

i before your competition
does!!

Broadcaster's General Store

Florida Chicago
004-622-9058 703-231712

Atlanta Dallas

404-425-0630 817-275-1380

The Harrison PRO-790. The production
console with the hot sound for the
professional who likes to work fast without
complication. Whether your production is 4
or 8 track or hard disk, the PRO-790 is what
you need. For more information, call 615-
331-8800.

& Harrison,

GLW

Put the

PROS
Backin

Programming

For a limited time only Koss is offering a

| special price on the PRO/450, PRO/99 and PRO/75,

Stereophones fo broadcast professionails.

For more information cali

1-800-USA-KOSS.

Offer good to broadcast professionals only.

KOS S stereophones

4429 NORTH PORT WASHINGTON AVENUE
MILWAUKEE, WISCONSIN 53212 U S.A.

Quality Performance

&
E

The new Series 1 Cartridge Machine.
Full features, quality performance,
and excellent reliability at an attrac-
tive price.

For more information and the f.
name of the closest Series 1 deal-

er, call ITC at 1-800-447-0414 or

call collect at 309-828-1381.

The single source for . . .

The Ultimate Industry Resource Guide

Order your
personal copy of

» Top 100 Market Ratings and Trends | tpis easy to use

¢ Arbitron and Birch Results
e Demographic Comparisons
o Complete Industry Directory
e 2100 Updated Listings

desktop guide.

Call Leslie at
213553 ¢ 4330
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Who Buys Magazines?

|
£

g
>
-
2

TOP TEN SHOWS
OCTOBER 7-13

1 Roseanne
2 Murphy Brown
3 Cheers
4 LA Law
5 Designing Women
6 Coach
7 Major Dad
8 Home Improvement
9 NFL Monday Night Football
(Bills vs. Chiefs)
10 Evening Shade

&

Source: Nielsen Media Research

All show times are EDT/POT unless oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the Mountain
time zone. Al listings subject to change.

Tube Tops

* Highlights from the Guitar |
Legends concert in Spain — @
featuring performances by Rob-
ert Cray, Bob Dylan, Bruce |
Hornsby, B.B. King, Joni
Mitchell, Keith Richards, and
Joe Satriani — will be shown on
a three-hour pay-per-view spe-
cial distributed by Showtime
Event Television (Saturday,
10/19; check local listings for
ar time).

Friday, 10/18

¢ Squeeze, "Late Night With
David Letterman’ (NBC,
12:35am).

* The North American pre-
miere of Paul McCartney's
"Get Back” video from the forth-
coming feature fim of the same
name, plus Sting, the Commit-
ments, Morrissey, Alice In
Chains, and the Cure, “ABC's
In Concert ‘91" (midnight).

Saturday, 10119

* Julian Lennon, “David Let-
terman.”

* Willie Nelson and Kris
Kristofferson, “The Texas Con-
nection” (TNN, 10pm EDT/7pm
PDT).

“Monday, 10/21

= tennifer Holliday, “The Ar-
senioHall Show” (syndicated,
oheck local listings).
Tuesday, 10/22
® Mighty Ciouds Of Joy,
‘Arsenio Hall.’
Wednesday, 10/23
* Reba McEntire,
Hall."
Thursday, 10/24
¢ Kid ’N Play, “Arsenio Hall."

SRS

“Arsenio

he more education and in-
come people have, the more
magazines they buy, ac-
cording to “The Study Of Magazine
Buying Patterns” by Publishers
Clearing House. What’s more, 80%
of U.S. households buy magazines.

Heavy Buyers Are
Biggest Market

As with many other products and
services, heavy buyers (those who
purchase seven or more different
titles per year) account for a dis-
proportionate share of sales: The
27% classified as heavy buyers ac-
count for 58% of magazine sales.

Incidentally, the survey also
notes that heavy and moderate
magazine buyers also are more
likely than light buyers to eat in a

WEEKEND BOX OFFICE
OCTOBER 11-13

1 The Fisher King $4.50

: Roughness (Paramount)
§ 9 The Super (Fox) $2.23
- 10Freddy’s Dead: $1.21

The Final Nightmare
(New Line)

All figures in millions
*First week in release
Source: Exhibitor Relations Co

COMING ATTRACTIONS:
This week's openers include
“Cool As Ice,” starring SBK rap-
per Vanilla ice as a biker who
causes trouble, then becomes a
hero after his motorcycle
breaks down in a small town.
The film's SBK soundtrack fea-
tures four songs by the Iceman
(including his current single with
Naomi Campbeli, “Cool As Ice
[Everybody Get Loose]’) as
well as tunes by Lonnie Gordon,
Derek B, Partners In Kryme
fiIDebbe Cole, D’New f/Tem-
ple, Rozalla, and Stanley
Clarke.

CURRENT

® THE FISHER KING (MCA)
Single: Chiil Out Jack/Trip

Other Featured Artists: Brenda Lee, Chill Rob G, John Coltrane

® THE COMMITMENTS (MCA)

Single: Try A Little Tenderness/Commitments

® JUNGLE FEVER (Motown)
Single: Fun Day/Stevie Wonder

UPCOMING

@ COOL AS ICE (SBK)

Single: Cool As Ice {Everybody Get Loose)/Vanilla Ice

fiINaomi Campbell

Other Featured Artists: Lonnie Gordon, Derek B, Rozalla

® THE BUTCHER’S WIFE

Single: Love Moves In Mysterious Ways/Julia Fordham (Virgin)

® HOUSE PARTY i

(TriStar)

2 Ricochet (WB) $4.40 §

3 Frankie & Johnny $4.26
(Paramount) * g

4 Ernest Scared $4.03 =
Stupid (Buena Vista) * %

5 Deceived $3.68 §
(Buena Vista) |

6 Shattered $3.09
(MGM/Pathe) *

7 Paradise $2.92
(Buena Vista)

8 Necessary $2.88

restaurant, have a computer at
home, and rent videos.

Additional facts about
buyers:

* 48% have attended college

¢ 44% have household incomes of
$35,0004

* 33% are blue-collar workers

¢ 30% are professionals/manag-
ers/owners

¢ 12% are white-collar workers.

Why people subscribe to maga-

zines:

* 75% say it's economical

*61% say they don’t miss amny
issues

* 61% say it's convenient.

Why people buy single copies:
¢ 70% say they buy only issues of

interest
* 65% say they prefer to buy occa-

sional issues.

Interestingly, the study found
that magazines are read just as
thoroughly, as often, and for the
same amount of time whether pur-
chased through a subscription or as
a single copy.

'zine

NEW THIS WEEK

® TWO ROOMS (PolyGram)
Ninety-minute tribute to song-
writing team Eiton John and
Bernie Taupin — a companion
to the Polydor LP — features
performance clips and inter-
views with Eric Clapton, Phil
Collins, Sinead O’Connor, AxI
Rose, Sting, Roger Daltrey,
Tina Turner, Neil Young, and
John.
®LENNON: A TRIBUTE (SMV)
Twenty-four performances
(available only on this video), 90
minutes. Package includes rare
footage of John Lennon and
the Beatles plus performances
by Elton John, Paul McCart-
ney, Billy Joel, Randy Travis,

Michael Jackson, David
Bowie, U2, Ray Charles, and
many more.

®C&C MUSIC FACTORY:

EVERYBODY DANCE NOW

(SMV)

Seven songs, 55 minutes.
Program contains three clips
and four exclusive live perform-
ances taped at Tokyo's Bud-
okan arena.
®T. REX: THE ESSENTIAL

VIDEO COLLECTION

(Relativity)

Nineteen songs, 55 minutes.
Companion to Relativity’'s
three-CD, 40-song box set fea-
tures clips interspersed with be-
hind-the-scenes and live foot-
age — some previously unavail-
able in the U.S. — of the late
Marc Bolan and company.
®DAN FOGELBERG LIVE:

GREETINGS FROM THE

WEST (SMV)

Sixteen songs, 100 minutes.
Concert video taped at St. Lou-
is's Fox Theatre in June — a
companion to the Epic double
CD — also includes exclusive
interviews.
®BABALU MUSIC!: ““| LOVE

LUCY’’ 'S GREATEST HITS

(CBS)

This 50-minute video, releas-
ed with the Columbia audio
configuration, features musical

him on the covers of this week’s
People, Globe, and National En-
quirer.

The 'zines also dished the wed-
ding dirt, including news that Jack-
son’s beloved chimp Bubbles did
not serve as ringbearer! Other re-
ports claim MJ:

* Drew stares by moonwalking
with "his 168-pound date,
beefy Brooke Shields” (Globe).
Ordered gardeners to dig up
his colorful flower beds and
replace them with white
blossom plants {People).
Filled the skies above his house
with dozens of helium balloons
to discourage airborne reporters
(Globe).
Wore two black gloves
{People).
Banned guests from his home
after catching some revelers
“rummaging through his
drawers” {Globe).

The Reel Dirt
U2's Bono Hewson is working on
a movie screenplay titled “The Mii-
lion Dollar Hotel,” reportedly in-
spired by the hotel used in the
band's video for “Where The
Streets Have No Name" (New
York).

Meanwhile, People says Madon-
na has been approached to star in
“The Baboon Heart” {about a wom-
an who falls in love with a terminally
il man who's kept alive by a ba-
boon'’s heart).

Speaking of Madonna, she ap-
pears on the cover of the current
New York magazine. A 12-page ex-
cerpt from the forthcoming book
“Madonna: The Unauthorized Biog-
raphy” is tucked inside.

The unauthorized bio also is ser-
ialized in this week's Globe {under
the headline “Madonna’'s Four

Abortions Broke Her Dad's Heart").
Meanwhile, the National Enquirer
carries a slice of the rival book,
“Madonna Revealed.”

DEAD END? — Current Rolling
Stone cover boy Jerry Garcia says
the band will take a six-month break
from touring to make some changes
and fully adjust to life without the
songwriting contributions of the late
Brent Mydland. Speaking of songs,
Garcia says he and the band have a

MJ’s Bubbles Was
Liz’s Ringbearer (NOT!)

| ichael Jackson's role as
host of Liz 'n’ Larry (For-
tensky)'s wedding landed

TAXING CONVERSATION — Willie
Nelson is profiled and interviewed
in the November Vanity Fair. Along
with explaining his current music-
business partnership with the IRS,
Nelson shares a joke and reflects
on his early Texas audiences.
“There’s no difference between a
beer joint and a church. People |
saw in both places were having a
good time. It's just that in one of
them the lights were a little darker.”

Express Lines

* Vanilla Ice admits relations
with his family are a bit frosty in this
week's People. Claiming he's not
very close to his mom and he
“never had a father,” the rapper
says, "Life doesn’t happen like it
does on ‘Leave It To Beaver.

* Bon Jovi guitarist Richie Sam-
bora recalls breaking up with Cher
in the November Us. "Basically she
told me to take a hike . . . We both
knew that it was never going 4o
work out, but she said it first.”

* Bobby Brown has purchased
Whitney Houston a 10-karat dia-
mond engagement ring. He's also
been following the touring chan-
teuse from city to city instead of
working on his next LP, which re-
portedly is “taking forever” (Star).

* Natalie Cole’s career come-
back and successful battle against
various addictions is profiled in the
November Us. “l can't really say
there was a string of men and one-
night stands, but drugwise it was
wild.” The 'zine also includes Russ
Irwin in its “Spotlight: Fresh Talent,
Future Faces" section.

* Tanya Tucker, who gave birth
to a son hours before winning the
CMA award for Top Female Coun
try Vocalist, poses with the baby on
the cover of this week's Star

* KKDA/Dallas disc jockey
Willis Johnson’s on-air interview
with a suspected prostitute who's
threatened to infect as many men
as she can with the AIDS wvirus is
spotlighted in the National Enquirer

Each week R&R sneaks a peek
through the nation’s consumer
magazines in search of every-
thing from the sublime to the
ridiculous in music news. R&R

Singles: House Party Il (I Don't Know What You Come To Do)/
Tony! Toni! Tone! (MCA)
Yo, Baby, Yo!/Ralph Tresvant (MCA)

has not verified any of these

; reason for covering so many Bob
numbers and classic comedy ] reports.

bits | Dylan compositions: “You can sing
' them without feeling like an idiot.”

S
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The Leisure & Shopping
Habits Of The U.S. Male

70% Listen To Music For Leisure

he majority (70% ) of Amer-

ican men are interested in

spending their leisure time
listening to music. That’s only 17%
fewer than the percentage (87%)
who watch TV to relax, and a mere
5% below those who watch profes-
sional sports (75%).

Men also say they like to spend
their leisure time watching movies
and traveling in the U.S. (both
73% ), playing sports (61%), travel-
ing abroad and cooking (#4%),
reading novels (42%), and watch-
ing live theater (37%).

Shop Around

When men aren’t working or in-

dulging in any of the above activi-
ties, what are they doing? Shop-
ping. Because men are staying sin-
gle longer and helping at home
more when they are married, they
are getting into the stores more
often.

A majority (55%) of U.S. males
said they shopped for groceries last
weekend. Meanwhile, 31% went to
the mall, 20% went clothes hunting,
and 15% shopped for fun.

Among men age 18-29 the per-
centages are even greater: 58%
grocery shopped, 38% visited the
mall, 25% looked for clothes, and
20% shopped just for the thrill of it.

Source: Roper Organization; NYC
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Academy of Cosmetic Surgery.

operations performed on men:

More Men Seek Facelifts
Knifestyles Of The Rich And Famous?

s that twinkle in your fatherly GM's eye due to a new account — or
|simply the result of a skilled cosmetic surgeon? It's getting increas-
ingly hard to tell these days as more male executives are sprucing up
their image with eyelid surgery, hair transplants, and similar operations.
Although women still account for the majority of the estimated $1-
billion-per-year cosmetic surgery market, the number of males seeking sur-
gical enhancements has grown 10% during the past four years (from 20%
to 30% of all operations), according to the Arcadia, CA-based American

Many men say career concerns play a role in their decision to have
surgery — whether to improve the chances of landing a new job, attract
new clients, or avoid losing a job to a younger competitor.

Following is a complete look at the number of men who underwent
various cosmetic operations last year and the percentage of all such

Number Done % Of Procedures
Procedure Or. Men Done On Men
Hair replacement 62,902 100.0%
Nose reshaping 41,806 26.4
Liposuction 37,718 19.9
Eyelid surgery 33,614 20.7
Collagen Injections 14,317 7.1
Facelifts 13,687 15.0
Dermabrasions 10,584 221
Ear pinning 8278 50.8
Chin augmentation 7354 221
Chemical peel 2201 2.8

Additional source. American Society of Plastic and Reconstructive Surgeons

take note: This demo spends

more on shelter, apparel, au-
tos, life insurance, and enter-
tainment than any other 10-year
age group.

If you're targeting 35-44s,

American Demographics re-
cently compared the spending
habits of 35-44s with the habits
of 25-44s using the Bureau of
Labor Statistics’ 1989 Con-
sumer Expenditure Survey.

The products and services on
which 35-44s spend a great
deal more than 25-34s fall into
three categories — owning a
home, raising children, and pro-
tecting both.

Following is a list of 10 se-
lected categories with the
greatest differences between
the average expenditures by
25-34s and their big-spending
35-44 counterparts:

Percent

Expenditure Category Difference
Elementary/high
school tultion 506%
Cemetery lotsivauits 381
Contributions to political
organizations 351
Funerals 328

Lawn/garden services 277
Housekeeping services 219
School lunches 194
Owned vacation homes 185
Computer software for
non-business
Recreational lessons

175
166

Advertising In The Toilet?

or advertisers, there’s

nothing like a captive au-

dience. And the Wall Street
Journal reports that a growing
number of agencies are finding
that captive crowd in the bath-
room,

Somewhat euphemistically re-
ferred to as “indoor billboards,”
restroom ad campaigns usually
target the 2140 set who frequent

STYLES

Women Become Major
Music Market Segment

Spend $4.9 Billion On Audio Equipment;
Buy 252 Million CDs, Tapes & Records

omen comprise a signifi-
cant portion of the mar-
ket for music and audio

equipment. According to Simmons

Market Research Bureau, Ameri-

can women spent $4.9 billion — 50%

of the total spent — on audio equip-

ment in 1990.

Furthermore, Simmons claims
that women were responsible for
buying more than 252 million CDs,
tapes, and records — the majority
of prerecorded music sold in
America last year.

Meanwhile, a 1990 survey of 1180
women conducted by Mademoi-
selle magazine sounded the follow-
ing musical notes:

*82% are directly involved in
audio equipment purchasing
decisions; 40% decide completely
by themselves

* 82% own some type of audio
equipment

* 82% own a portable stereo/cas-
sette player

* 75% listen to music at least two
hours a day

* 63% own stereo speakers
* 55% own stereo receivers

*49% of women invested over
$1000 in audio equipment; 77%
spent at least $500

* 49% own CD players

e 4% own component rack sys-
tems

restaurants, clubs, and other tren-
dy hot spots. Typical restroom ads
run $50-$100 a month per site and
are bought by local shops, attor-
neys, and regional businesses.

Bathroom advertising growth
certainly hasn’t stalled within the
last three years: The number of
agencies selling indoor billboards
has leaped from about 15 to 100.

* 31% own graphic equalizers
¢ 25% intend to buy a CD player
within the next year

* 12% intend to buy a component
rack system.

Femographic
Facts

ack in the colonial days,
B American women aver-

aged about eight births
each. By 1988, that figure
had declined to 1.9.

During the last 50 years,
however, the number of single
mothers has increased tenfold.
In 1987, 900,000 single wom-
en gave birth.

Those are just some facts
about women gleaned from the
“Statistical Handbook On Wom-
en in America” ($54.50/0ryx
Press). Read on for more “fem-
ographics’”:

¢ More women are graduat-
ing college. in 1987, 23% of
U.S. women earned college de-
grees; only 11% completed
college in 1970.

e Women with higher edu-
cation are more apt to return
to work after childbirth. Only
34% of females who didn't fin-
ish high school returned to the
work force as opposed to the
60% of those with higher levels
of education.

* Half of all women with ba-
bies (2 million mothers) work-
ed in 1988. This figure was only
one-third in 1976.

* Women are taking their
time getting down the aisle. In
1988, 60% of females in their
early 20s were single. Only
11% of women in the same age
range were unmarried in 1970.

Easiest to Start

Improve your music right away
with the computerized music
scheduler that's simplest to use:
POWERPLAY! Its playlists sound
so perfect that more and more
winning stations are making the
move to POWERPLAY every day.

POWERPLAY gives you the best
music schedules from your IBM
compatible computer:
® Simplest software to learn,
® Quickly sets up your format,
® Music basics already pre-loaded,
® Fastest scheduler.

POWERPLAY delivers your
music log as fast as lightning!
Then it zips into its editor,
spotlighting any songs that don’t

pass all your tests. You'll smooth
out your sweeps instantly, because
POWERPLAY suggests the perfect
revisions, helping make your
music flow to perfection!

Over time, you'll teach our
automatic editor your programming
secrets to do the job itself ! You'll
soon save hours a week with
POWERPLAY on your computer.
And your music will sound just right.

3 Month Free Trial

Call TM Century today for a free
sample of POWERPLAY for your
format. There’s no obligation, and
you'll soon appreciate the time
(and money) you'll save!

POWERPLAY

The World’s Fastest Music Scheduling Software

™ century

14444 Beltwood Parkway, Dallas, Texas 75244 ™
Phone: (800) 937-2100 or FAX: (800) 749-2121
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NO BUTS ABOUT IT.

CHER

"SAVE UP ALL YOUR TEARS!

CHR & AC
MOST ADDED AGAIN!

CHR: 89/20

‘W WORLD PREMIERE VIDEO
OCTOBER 22 AT 2:00pPM!

SEE CHER EVERYWHERE:

DAVID LETTERMAN
OCTOBER 31
TONIGHT SHOW W/JAY LENO
NOVEMBER 12

ARSENIO HALL
NOVEMBER 15

THE NEW SINGLE FROM TME GOLD RLBUM LOVE BURTS

SPODUCED $¢ BOD RUDK ASD BRI LFa
WEETTER 2Y DIANE WAKPEN AND QESMOND DMLk
MENED BY DAVID TROENES
MAMAGEMENT: DL SARMEIN PHOYO RERS ROVTE &
1994 THE DAvID GEPFEN ComPANY GEFFEN

FCC To Probe WHFS'?

he charges of fraud and piugola leveled

against Duchossois Communications’

AOR WHFS/DC apparently have drawn
the FCC'’s attention. Former 'HFS NSM Patti
Ebbert — who made the allegations in a $3
million-plus wrongful termination suit (R&R
10/11) — tells ST the Commission has been
in touch with her lawyer. Ebbert says she'll
cooperate in any FCC probe and hints that
she has even more dirt on the station.

FCC Enforcement chief Chuck Kelley had
no comment on the affair, explaining, “We
don’t discuss investigations — or non-
investigations.’

'HFS GM Alan Hay told ST he'’s heard
nothing from the Commission, adding, “They
can investigate away — we're very
comfortable.”

A whole lotta Orlando outlets are just a
wee bit miffed with TK Communications’
WHOO & WHTQ'’s tactics in an apparent
attempt to unearth some sensitive information
from the competition.

The Orlando Sentinel reported that TK
officials claiming to be executives with San
Antonio-based “Sports Marketing inc.”
approached 10 stations to discuss media buys
for a soon-to-open sporting goods store.

However, one of the GMs became
suspicious and quickly discovered that the
phone number on the Sports Marketing
business card rang the offices of KZVE/San
Antonio (which just happens to be owned by
TK). Before the word got out, some of the
duped stations had turned over rate cards,
promotion budgets, and advertising plans to
the Sports Marketing gang.

WHOO & WHTQ VP/GM Frank Tenore
didn’t bother to return ST's calls, but told the
Sentinel his station was simply on a
recruitment campaign for prospective
salespeople and did not intend to garner
competitive information.

Rumors

* With WEGX/Philly APD/MD Jay Beau Jones
headed for the PD chair at WKSS/Hartford, what
about KDWB/Minneapolls APD/MD “‘Mr. Ed”’ Lam-
bert bolting to Philly as Brian Phillps's right aam? Or
will he hitch himself to the vacant Z104/Madison PD
post?

¢ WDJR/Dothan PD/mornings Kelly McCann
and Prod. Dir./afternoon driver Randy Rhodes exit for
recently purchased Gold WBKL. Could there be a for-
mat fiip in store ‘fore Halioween?

SPORTS SNORTS — WEBN/Cincy Sports Comman-
do Wildman Walker's hopes for a release from his bill-
board prison were dashed Sunday by the Dallas Cow-
boys, who beat the winless Cincinnati Bengals, 35-
23. Walker's billboard sit will now reach at least 48
days. (A similar stunt last year by KRFX/Denver
sports nut Rich Goins lasted but 33 days.) In the
meantime, Walker’s residency has brought him some
truly incredible ink, including the editorial cartoons in
the Cincinnati Enquirer and the Cincinnati Post repro-
duced respectively above.

In a similar display of stark raving talent and good
sportsmanship, WGOR/East Lansing’s Wilde Bunch
morning team of ND Erin Brady {I) and air talent Jona-
than Wilde (r) made good on a promise to do their
Monday (10/14) airshift in the nude, seeing as how
the Michigan State Spartans (0-5) lost again last Sat-
urday. Naturally, the dynamic duo intend to keep this
nude Monday tradition alive until the Spartans win one
for the little Gipper.

Tenore promised to return the info with
apologies to all. But the Florida state attorney
has acknowledged receiving complaints from
some Orlando stations and is reviewing them.

Tom Owens — GM at crosstown WDIZ
(WHTQ's primary competitor) — noted, “We
didn’t tell them anything we wouldn't tell any

Continued on Page 33

RATINGS NOT WHAT YOU EXPECTED?

Proven Strategies for CHR, Dance and Urban.
Call us NOW!

DON KELY EASSOCIATES INC

39 MAYBERRY ROAD, CHAPPAQUA, NEW YORK, 10514  914-666-0175
BROADCASTING CONSULTANTS

www americanradiohistorv. com
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TWO ROOMS

Celebrating The Songs Of -
ELTON JOHN & BERNIE TAUPIN

“Two Rooms”--the ABC prime-time, In-Concert television special, Saturday, October 26.

The most extensive multi-media advertising and merchandising campaign in our history.

Intensive electronic and print media coverage.

The musical gift event of the year.

e AOR emphasis track: The Who--“Saturday Night’s All Right For Fighting”
e CHR/AC emphasis track: The Beach Boys--“Crocodile Rock”

e Alternative emphasis track: Kate Bush--“Rocket Man”

www.americanradiohistorv.com



A special tribute to one of the world’s best-loved songwriting partnerships,

Featuring:

Oleta Adams, The Beach Boys, Jon Bon Jovi, Kate Bush,
Eric Clapton, Joe Cocker, Phil Collins, Hall & Oates,
Bruce Hornsby, George Michael, Sinead O’Connor,

Rod Stewart, Sting, Tina Turner, The Who and Wilson Phillips.

WwWww.americanradiohistorv.com



Winners of Six MTV Video Music Awards

Including Video Of the Year and Best Group Video

Produced by Scott Litt & R.E.M.

From the multi-platinum album OUT OF TIME

© 1991 R.E.M./Athens, Ltd. By the way, still no tour.




STREET TALK-

Continued from Page 28

other potential advertiser. We didn’t give them
any trade secrets. If | had, I'd be a lot more
pissed off than | am now. As it is, | find the
whole thing rather comical’

} Arbitron Apologizes <

Arbitron apologized last Tuesday (10/8)
for “misleading the radio listeners of Syracuse
regarding WAQX (95X).”

Turns out 95X is one of many stations to
use a controversial direct mail piece by Impact
Ratings which — in words similar to Arbitron’s
diary — requests recipients to listen to a
particular station for an hour.

In a September 26 Syracuse Herald-
Journal story questioning the survey’s validity
— 95X’s competitors feel it's misleading —
Arbitron’s Shelly Cagner is quoted as saying,
“It’s a marketing ploy . . . lt's not really
research.”

ST hears 95X, an Arbitron subscriber, was
none too pleased with Cagner’'s comments
and threatened to terminate its agreement with
the ratings service unless an apology was
forthcoming.

Rumbles

e KC101/New Haven MD Tom Poleman has
been named APD at KRBE/Houston, where MD
Cheryl Broz resigns. Music duties will now be handl-
ed by PD Steve Wyrostok, Poleman, and others at
the station.

* Pam Hall becomes the new MD at WHUR/DC.
The move reunites Hall, most recently an indie record
promoter, with 'HUR PD B.K. Kirkland; they previ-
ously worked together at WBLSINY.

e KJONI/SLC ups AMD/ate-night rocker Don
Casual to MD/afternoons. Meanwhile, PD Mike Sum-
mers relinquishes the midday slot to Andrea Gapp-
mayer, coming from crosstown KZOL. Aiso, Gina
Barberi moves from overnights to late-nights and
Chet Tapp — formerly of XTRA/SD — joins for over-
nights.

And over at crosstown KUTQ, ND Sheila Nar-
done adds APD duties and Mick Martin becomes
MD.

o Bill Garcla, formerly with Chicago's WLS and
WJIMK, is the new evening talent at Windy City Coun-
try outlet WUSN.

* Rick Church becomes the new PD at KQDS/
Dututh.

* Tom Jackson succeeds Chuck Holloway as
PD at WKZL/Winston-Salem.

* WACO-AM & FM/Waco, TX MD John Q. Mor-
ris adds PD duties and moves from afterncons to
mornings. Greg Sax joins for afternoon drive, coming
from swing at KEGL/Dallas.

SAVE THE

DATE...
And lock it in

your budget!

Vv

A Tasty Little Sucker

emember those tequila-
Rﬂavored lollipops complete
with an actual beetle larva

that's been quick-fried to a crispy
golden brown? They're baaaackkk!
Just 134 days after the delec-
table confections were spotlighted
in our Overview ‘‘Lifestyles’ sec-
tion (R&R 6/7), the sugar-insects
maniacs at Fietion. (distributed by
Atco/EastWest Records) slapped
the suckers with custom wrappers
touting the band Candyland and
their ‘‘Suck It And See’’ LP, wing-
ing the buggers to selected programmers, and worming their
way into the ranks of Promo Item O’ The Week winners in

I the process. '

Arbitron responded by buying an ad in the
Herald-Journal stating, *Arbitron acknowledges
its representative had no basis for
characterizing the survey as something other
than bona fide research . . . Arbitron
apologizes for misleading the radio listeners of
Syracuse.”

New York Post radio columnist Jill Brooke
dialed the ST “fun-fone” to take exception
with our handling of last week’s item
concerning Mojo/NY .

Although Mojo VP/Prog. Tom Cuddy
vehemently denied Brooke’s claim that the
station was considering a format change, she
stands by her story, pointing out crosstown
WCBS-FM legend “Cousin’’ Brucie Morrow
confirmed he’d been approached “unofficially”
by Mojo execs two months ago.

Rumors turn to reality as Z100/NY
afternoon driver Elvis Duran jumps to
B93/Austin as PD/mornings. He replaces
former PD Lisa Tonacci and morning man
Mike Butts, who recently departed.

Meanwhile back at crosstown KHFI, MD/
nights Jay Michaels exits for KNNC, the

Continued on Page 34

Century Plaza
Los Angeles

Plus: a T.J. Martell Rock ‘N Charity week long 10th anniversary
celebration beginning Sunday, June 7

WWW.-americanradiohistorv.com
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The new single
From the album SPARTACUS

’ E © 1991 Sire Records Company

NEW & ACTIVE
102/13
PWR95 25-23 WERZ add HOT947 17-12
KRBE 20-17 999KHI 33-28  WPXR 23-18
WNVZ deb 33 K96.7 31-25 96STO add
Q105 30-28 WCGQ add KKSS add
WDFX 17-14 WBBO 34-26 KF95 24-19
KDWB deb 30 WOKI 30-25 KLUC 10-7
KS104 14-13 WDJX add KWOD 10-8
KKRZ add XL1067 21-16 HOT949 22-18
KPLZ 15-13 WRVQ add Q99.5 add
KUBE deb 28 KTUX 26-22 95XXX add
WIKZ add WRQK deb 22 95XIL add
WKSF add
WYKS add
KCHX 16-14
KMGZ 36-28
KTMT 13-9

OK95 20-16

100% Groovy U.K. smash!

The new single

From the album CHORUS

“chorus”
(fishes in the sea)

Over 100,000 12’'’s sold!

Album out now

WMXP 20-17
PWR99 19-16
KEGL add

B96 21-19
WDFX 5-7
WHYT 18-12
CK105 add 32
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First Week Action 74/74

#2 Most
Added

Nationally

#1 Most
Added
East &
West

Just
Added!

MUSIC TELEVISION -

Active
Rotation

Management:
Danny Goldberg
and Ron Stone
For Gold Mountain
Entertainment

Producer:
Tom Werman

Continued from Page 33

Austin New Rock set to debut November 1.
Bo Nasty — who recently traded weekends at
'HFI for a stint at KIOC/Beaumont — returns
to fill the night slot; afternooner Willie B. takes
interim MD duties.

Incidentally, ex-93Q/Houston dude John
Gray was recently heard over the 'HFI
airwaves operating under the nom de air Elvis
Duran!

‘48 Hours’
On Radio Rescheduled

At presstime, that hotly anticipated 48
Hours " episode on radio — which was
discussed in detail here last week and was set
to air October 16 — is scheduled to be
preempted by the National League baseball
playoff game.

CBS-TV tells ST the show has been reset
to air December 4.

Rumors out of Mobile indicate Power 99/
Atlanta APD/morning co-host Leslie Fram will
return to WABB to become VP/Prog. for
parent Dittman Group. (ST also hears this
won't happen.)

Meanwhile, will Will Pendarvis — currently
MD at FM100/Memphis — also return to
WABB as MD/afternoon driver? And what — if
indeed anything — does this mean to current
Dittman VP/Prog. Mark St. John?

After nine years with Jefferson-Pilot
Country KSON/SD, APD/afternoon personality
Mike Brady exits for the PD post at new
Country station KSKS/Fresno. Former KSKS
PD Jim Nelly retains the APD/middays reins;
Brady will do an (undetermined) airshift as well.

Back at KSON, parttimer and former B100/
SD PD Mike Novak takes over afternoons, and
overnighter John Peterson segues to
evenings as Dave Love exits. The overnight
slot remains open

Incidentally, Fresno's other recent Country
convert — AC KMMA — has char;\iged calls to
KCML and the braggin’ rights to call itself
“Camel Country.”

Longtime CHR KZOZ/San Luis Obispo
flipped Monday (10/14) to Classic Rock. The
call letters remain in place, as do PD Sam
Jackson and his staff. The handle switches
from “Z93" to “KZOZ-FM.”

} The Party Hog Fax ‘

Those persistent format-flip rumors
emanating from KHYI (Power 95)/Dallas went
into heavy rotation this week after an official-
looking fax arrived claiming the station would
switch from CHR to heavy metal as KXRK
(X-Rock 95).

Bearing the Power 95 logo, the “press
release " reported X-Rock — “The Party Hog”
— would feature the music of Motley Crue,

Continued on Page 36
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VR ALL<ICHT, LISTEN UP.. T
/ B WANT IS POPPY BAGELS
/B  WITH PIMENTO crREAM
i I CHEESE FROM ZABARS,
NN © (ARGE PEPPERONI
] ’5;[3. PIES FROM RAYS, AND
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Drew Friedman’s Private Files

Rush Limbaugh prepares for his show.

e

© 1991 Drew Friedman

THANK YOU RADIO
FOR THE BUZZ ON

AOR DEBUT @
AOR + NEW ROCK =

THE MOST FIRST WEEK
ADDS THIS YEAR!

NEW ROCK DEBUT ©

T 1

5 |
:H!E
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ISLAND PolyGram Label Group‘é_
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FROM THEIR HOLLYWOOD RECORDS
RELEASE IN THE MEANTIME, IN BETWEEN TIME
AVAILABLE ON CASSETTE AND COMPACT DISC (HR-61225-2/4).

PRODUCED BY JULIAN RAYMOND FOR A VIOLENT SOCIETY PRODUCTIONS
MANAGEMENT: DAVE KAPLAN MANAGEMENT Ika
© 1991 HOLLYWOOD RECORDS
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Continued from Page 34

Manowar, Nuclear Assault, and Napalm
Death. It further stated that all station remotes
would be accompanied by “Spanky The Hog,”
a giant inflatable Harley Davidson.

At least one AOR tipsheet was suckered
by the release and printed its contents as fact,
which they're not. Parties have yet to step
forward and claim responsibility for the ruse.

While there's still no definitive word on
Power 95’s ultimate future, ST feels relatively
safe in predicting that Napalm Death will not be
part of the mix.

Incidentally, Power 95 night rocker Jo Jo
Wright is splitting for afternoons at KSOL/SF.
And . . . erstwhile Power 95 staffer J.J.
Morgan has landed MD/afternoons at
KKSS/Albuquerque.

ST hears KRQR/SF GM Don Marion has
been racking up the frequent flier miles
recently, interviewing PD candidates on their
home turf. Stay tuned.

} A Boy And His Dog ‘

A five-year-old boy stricken with leukemia
was finally granted his dying wish, thanks in no
small part to the efforts of KQLA/Manhattan,
KS.

Told he only had a month to live, James
Owens had but one request — a dog.
However, the Manhattan Housing Authority
doesn’t allow pets where Owens lives and
refused to make an exception.

KQLA morning men Mike Temaat & Scott
Traylor called the MHA on Owens'’s behalf,
but the agency wouldn’t budge, prompting
hundreds of phone calls from irate listeners.
Withering in the face of the public outcry, the
MHA finally relented, and Owens got his
doggie.

The S*T*A*R*S certainly came out for
major music biz attorney Allen Grubman's
Saturday (10/12) wedding to Deborah
Haimoft. ST spotted Madonna, David Geffen,
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Name Is The Fame
Of The Game

Ten years ago, current Zoo Entertain-
ment Chicago regional promo rep Ric Lip- -,
pincott became PD at WLS-AM & FM/
Chicago under the nom de air Dave Den-
ver. Five years ago, Lippincott — now using
his own name — returned to Chicago as PD
of WLS-FM, which changed its name to
WYTZ (295).

Ric Lippincott

<

elnner City Broadcasting elevates Frankie Crocker to VP/
Entertainment & Programming and Fred Buggs to PD.at
WBLS/NY.

*KLOS/L.A.'s morning team tapes a pilot for NBC-TV titled "The
Adventures of Mark & Brian.”

4

o WQHT/NY names Joel Salkowitz PD and Steve Ellis MD.
oBill Bennett joins MCA as VP/Album Promo.

4

oBirch expands to cover the Top 50 markets.
oCHR WABC/NY adds a five-hour evening talk show.

¢

eHeftel Broadcasting sells WKTQ (13Q) & WSHH/
Pittsburgh to Nationwide Communications for $3.7

kmillien.
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WIPE OUT — WKBQ/St. Louis morning team
Steve & D.C. recently began to offer lucky listeners
“after-sex towels"” (pictured). The bent fabrics re-
portedly are in such demand that callers have been
phoning the station offering — in return for the towels
— to perform acts that one usually has to pay good
money for on the street. Cue “Dirty Laundry,” some-
body.

wwwWeamericanradiohistorvy com

4

Ahmet Ertegun, John Mellencamp, Mariah
Carey, Joan Jett, Jellybean Benitez, Robert
De Niro, Sandy Gallin, Norm Pattiz, Mary
Turner, and a galaxy of others.

Elsewhere on the party circuit: The
Monday (10/14) soiree celebrating the 100th
episode of “A Different World” was attended
by L.A. Mayor Tom Bradley, NBC
Entertainment Prez Warren Littlefield, and
the show’s entire cast, including WB recording
artist Jasmine Guy. The evening’'s MC was
Walt ‘‘Baby’’ Love, whose WWI
“Countdown” show was the conduit for a
$30,000 United Negro College Fund
scholarship contest offered by Carsey-
Werner, the TV show’s producers.

i

Records

* Former Pirate Radio/L.A. APD Cynthia John-
son joins Hollywood as Denver regional promo rep.
She replaces Paul Munoz, who returns to school in
Austin.

Meanwhile, WEA Chicago in-house marketing
rep Ted Hoekstra joins Holtywood as Minneapotis re-
gional promo rep, replacing P.J. Olsen, who segues
to the same duties with MCA. (Oisen replaces Reg-
gle Blackwell, who heads to Chicago for the regional
slot recently vacated by Margaret LoCicero.)

* Former Megaforce Nat'l Promo dudette Jessi-
ca Harley joins AIM Marketing as Dir./Nat'l Album
Promo. She succeeds Maxanne Sartori, who will
head up AIM's new Adult Radio department.




!
{

* i

S L e G N Y, T TR

s

P

s

S

4 .

from the forthcoming album

We Can't Dance
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and Nick Davis
Management: Tony Smich/

Hit & Run Music Ltd.
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Sexual Dealing
Continued from Page 1

ment about the individual’s looks
or clothes might be acceptable.
Anything beyond that has no place
in the workplace these days.”

Q: Shouldn’t the rules be more

precise?
A: Said Tanchum, *‘The inter-
pretations are really the hard part

of it, but the simple goal is to make
sure the workplace is harassment-
free. It's important that employers
send the message that unwelcome
sexual advances or requests for
sexual acts or favors, or other
verbal or physical contact of a sex-
ual nature are not appropriate in
the workplace.”

Above And Below

Q: Can sexual harassment only
come from an employee’s super-
visor?

A: No, it could come from any-
body connected with the workplace
— supervisors, co-workers, subor-
dinates ... even non-employees
such as vendors and clients. Said
Waks, “If the perpetrator is a su-
pervisor or some other kind of per-
son of authority, then the employer
is charged with knowledge, even if
he never knew actually what was
transpiring.”

Q: How would the FCC find out
about any EEO actions taken
against a station?

A: NAB Staff Attorney Terry Et-
ter said, ‘“There's the license re-
newal form itself. The Commission
asks stations if there have been any
adjudications (including EEO vio-
lations) against them that might
impugn their character and in-
tegrity.” Stations with five or more
employees are also required to
submit EEO forms that ask about
adjudications. An FCC official also
noted the Equal Employment Op-
portunity Commission forwards to
the Commission any discrimin-
ation judgments against a station,
where they will be considered at
license renewal time.

Create A Policy

Q: What should an employer do
to discourage and minimize sexual
harassment?

A: Said Waks, “The employer
should first establish a very strong
policy against harassment of any
type, be it on the basis of sex, race,
religion, creed, or disability. Al-
though it’s not required by law, I
suggest that policy state what steps
the employer will take if any type
of harassment complaint is
brought to their attention. It should
also pledge as much confidentiality
as possible. Next, the employer
certainly should consider having a
sensitivity or educational session
explaining harassment in the
workplace. That can be done by
viewing any number of videotapes
that have been produced for this
purpose, plus using text and teach-
ing materials.” NAB attorney Et-
ter said his organization is willing
to help its members with general
advice in establishing an EEO pro-
gram.

Q: What should an employee
who believes he or she has been
sexually harassed do?

A: An employee should bring it

“Andrea, would you please
come in and hand
me my pen?”’

to the attention of the station’s hu-
man resources department — if it
has one — as quickly as possible.
“It’s not a pleasant experience to
do that, but it's important,” said
Waks. “If there is no such depart-
ment, then the next highest-rank-
ing officer of the company with
whom that employee feels comfor-
table. That may be the general
manager, it may be someone in the
corporate office.”

Attorney Etter expects to field
an influx of harassment-related
questions from station managers
as a result of .the Anita Hill testi-
mony. “I would say 90-95% of the
managers are sensitive to this
thing, and would expect them to
act quickly if they received a ha-
rassment complaint.”

Q: Radio stations don’t usually
have a lot of employees. Isn’t it
more difficult to complain about
harassment in a smaller
workplace?

A: “It’s a very difficult issue in a
small workplace,” said Waks. “A
more intimate workplace is where
the sensitivities and attitudes of co-
employees should be more fully un-
derstood and where, sometimes,
sexual joking can be mistaken for
sexual harassment.”

Harassment
From Non-Employees

Q: What happens if the harass-
ment comes from a non-employvee
who has a business relationship
with the employee and the station?

A: “The employee should bring
it to the attention of a higher-
ranking person at his or her work-
place and explain in no uncertain
terms that the conduct is not ac-
ceptable,” said Waks. “If the em-
ployee feels strong enough, she
ought to bring it up straight with
the harasser. But if she feels it
would ruin her business relation-
ship to the detriment of herself or
her station, then she should let
management take care of it, and
then ask management to get back
to her to explain what steps have
been taken.”

Q: At the Senate hearings, there
was testimony about the statutes of
limitations on EEO cases. Why are
they so short?

A: The length of the statutes
vary, depending on the jurisdiction
in which the complaint is filed. The
statute could be as short as 180
days. Congress decided a very
short limitation would encourage
victims to come forth promptly
and allow employers to properly
defend themselves.

Media Profits

Continued from Page 1

of station acquisitions in the 1980s.

“These operating figures ex-
clude interest earned or paid.
When you tack on someone who
overpaid and did it with a lot of
debt, even though their businesses
are doing okay, they may be strug-
gling for survival because they
have to meet huge interest pay-
ments. That’s probably what the
operators are really complaining
about, not so much that the under-
lying business is doing poorly,” he
said.

Other key points:

* Radio listening dropped 4.6%
over the five years from 1985-1990,
from 1190-1135 hours annually per
listener. Gains in out-of-home lis-
tening were insufficient to offset a
sharp decrease in time spent listen-
ing to radio in the home, which suf-
fered because of competition from
new technologies like CDs and
home video.

¢ Radio industry revenues hit
$8.7 billion in 1990, up considerably
from $6.5 billion in 1985. Radio is
expected to “suffer less from the
current economic slowdown than
other advertising media, although
the weakness in local markets will
restrict near-term growth.” Radio
station revenues are expected to
climb 6.7% annually over the next
five years, compared with 6.2%
from 1985-1990.

Radio network revenues are pre-
dicted to decline over the next five
years from 6.3% annual growth to
only 5.6%, because of their “unusu-
al counter-Olympic year adver-
tising cycle.” Total radio adver-
tising revenues, which equaled $8.8
billion in 1990, are expected to grow
at a 6.6% compound annual rate to
$12.1 billion in 1995.

* Pretax operating income of
publicly traded music companies
rose a whopping 37% to $609.1 mil-
lion in 1990, posting a compound
annual average growth rate of
25.5% since 1986. Revenues of the
companies reached $6.1 billion in
1990, 34.6% higher than in 1989, and
more than twice the 14.6% increase
in spending by consumers on re-
corded music.

Much of the dramatic revenue
growth is attributed to large indus-
try mergers involving PolyGram,
Time Warner, and Thorn EMI.
During 1990, U.S. consumers spent
$7.5 billion for recorded music,
while foreign sales and music pub-
lishing fees helped boost gross rev-
enues to $12.9 billion (figures re-
leased last month by the Recording
Industry Association of America
indicated flat sales for the first half
of 1991).

MCA
Continued from Page 3

high-visibility press campaigns.”

MCA MEG Chairman Al Teller
noted that, under Batson’s direc-
tion, ‘“The many varied communi-
cations needs of the company have
been met with effective results and
a high level of professionatism.”

Bywater joined MCA in 1988 af-
ter working as VP/Artist Develop-
ment at EMI. Batson came to MCA
from RCA’s VP/Publicity, West
Coast post.

Island
Continued from Page 1

‘Extra Layer’

Island Sr. VP/GM Andy Allen,
who remains, told R&R, “There
seemed to be an extra layer that
we don’t need going into '92. At
times we felt that was necessary to
maintain our autonomy, and other
times, frankly, it became a little
clumsy. We were trying to achieve
certain things at certain levels and
PLG was trying to do the very
same things.

“The difference is that a year
ago, we were able to do everything
an autonomous label can in terms
of promotion and sales, and that’s
no longer the case. These functions
are embedded in PLG — that’s
what they do. It’s a service organi-
zation that provides expertise to
the creative centers, of which we
will now be one. Unfortunately, of
course, quality people get caught
up in the redundancy of it all.

“This is a tough time for us, be-
cause there’s a perception that

we're going out of business. But the
remaining personnel at Island will
outnumber, for instance, Inter-
scope and Imago and Charisma
and a lot of the labels out there.”

Island’s staff now numbers about
50. National Director/Promotion
Dave Darus becomes West Coast
Director/Operations, and National
College Manager/West Howie
Miura takes his title over to PLG.
Twenty-five staffers were folded
into PLG, while 12 are looking for
new jobs, most of them interview-
ing at PLG,

Expanding Indie

Island’s independent distribution
system — responsible thus far for
hits by Young MC, Tone Loc,
and Stereo MC’s, among others —
will now serve as an alternative
distribution route for all PLG la-
bels, and may be renamed to re-
flect that. Blackwell noted this
“will allow Island to concentrate on
what it does best — the acquiring
and developing of cutting-edge tal-
ent.”
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RATINGS

12+ Summer ‘91 Arbitron Results

Miami-
Ft. Lauderdale-
Hollywood

Sp'91  Su'91
WLYF (B/EZ) 8.9 7.5
WEDR (UC) 57 6.2
WPOW (CHR) 5.2 51
WIOD (N/T) 4.0 4.9
WAQI (Span) 4.6 4.7
WHQT (UC) 13 4.5
WSHE (AOR) 3.3 4.1
WFLC (AC) 4.2 3.9
WKIS (Ctry) 39 83
WTMI (Clas) 2.5 3.4
WMXJ (Gold) 2.6 33
wJQy (AC) 3.1 3.2
WXDJ (Span) 8.8 3.2
WHYI (CHR) SE3 2.9
WLVE (NAC) 2.3 2.7
WCMQ-FM/WZMQ
{Span) 2.6 26
WINZ (News) 3.0 2.6
WMRZ (Gold) 2.9 2.5
WQBA (Span) 2.9 2.5
WZTA (CR) 3.6 2.5
WAXY (AC) 2.1 2.1
WWFE (Span) 1.6 2.0
WQBA-FM (Span) 1.9 1.8
WCMQ (Span) 1.0 1.4

WEAT-AIF (B/EZ) 1.8 1.2

%

St. Louis

Sp'91  Su'91
KMOX (Talk) 18.6 19.4
KSHE (AOR) 83 97
WIL (Ctry) 55 7.7
KMJM (UC) 69 7.1
KYKY (AC) 57 59
KSD (CR) 59 57
WKBQ (CHR) 52 43
KLOU (Gold) 45 40
KEZK-FM (AC) 50 35
KHTK (CHR) 23 32
WKKX (Ctry) 25 28
KRJY (AC) 18 21
KFUO-FM (Clas) 1.9 1.9
WEW (BBnd) 20 1.9
KXOK (UC) 14 1.8
KATZ (UC) 19 1.7
KATZ-FM (Jazz) 1.0 1.2
KUSA (Ctry) 16 1.2
WEXB (AC)* 22 1.2
WRTH (Nost) 1.8 1.2
KFXB (AC)* 1.4 1.1
WIBV (N/T) 9 10

*KFXB and WFXB simuicast
most of their programming

Pittsburgh |

Sp 91 Su'91

KDKA (AC) 14.2 131
WDVE (AOR) 10.2 11.3
WWSW-AIF (Gold) 8.0 83
WSHH (AC) 4.2 6.8
WTAE (Talk) 4.3 6.0
WBZZ (CHR) 7.2 59
WAMO (UC) 4.5 5.0
WDSY (Ctry) 4.4 4.8
WLTJ (AC) 5.2 4.1
WVTY (AC)* 4.0 S5
WMXP (CHR) 45 3.1
WJAS (BBnd) 3.6 3.0
WMYG (AOR) 25 3.0
WEZE-FM (B/EZ) 3.6 2.9
KQV (News) 1.5 2.0
WMBS (AC) 1.2 1.0

*Formerly WHTX

Seattle-

Tacoma
Sp '91 Su 91
KIRO (N/T) 9.4 10.6
KMPS-A/F (Ctry) 5.6 7.7
KPLZ (CHR) 6.7 6.4
KOMO (AC) 5.0 5.2
KXRX (AOR) 5.3 52
KISW (AOR) 5.9 4.7
KUBE (CHR) 5.1 4.7
KBSG-A/F (Gold) 3.2 4.5
KIXI (BBnd) 4.2 3.8
KZOK-FM (CR}) 3.3 3.7
KEZX-FM (B/EZ) 2.5 3.5
KLSY-A/F (AC) 4.6 3.5
KING-FM (Clas) 4.5 3.4
KTAC & KMTT (AC) 2.4 3.3
KLTX (AC) 2.5 2.8
KRPM-FM (Ctry) 43 2.8
KWMX (AC) 2.5 2.2
KING (N/T) 2.1 2.4
KKNW (NAC) 2.2 2.3
KCMS (CC) 1.7 1.7
KNDD (NR)* 1.9 1.5
KVI (Gold) 1.2 1.1

*Formerly KMGH (AC)

Baltimore

Sp 91 Su 91
WBAL (N/T) 9.0 8.3
WXYV (UC) 8.6 8.2
WPOC (Ctry) 7.0 71
WLIF-A/F (AC) 6.9 6.9
WIYY (AOR) 7.8 6.8
WQSR (Gold) 57 59
WBSB (CHR) 4.0 56
WWMX (AC) 6.0 5.1
WCBM (N/T) 2.9 3.2
WWIN-FM (UC) 41 3.0
WPGC-FM (CHR) 1.5 2.8
WHFS (AOR) 3.2 2.7
WITH (BBnd) 21 2.4
WWIN (Rel) 16 2.3
WRBS (Rel) 1.6 1.9
WWDC-FM (AOR) 1.4 1.8
WGRX (CR) 2.5 16
WBGR (Rel) 1.6 13
WGAY (B/EZ) 7 11
WHUR (UC) 1.5 11
WTOP (News) 1.4 1.1
WCAOQO (Ctry) 1.3 1.0
WHVY (AOR) 4 1.0

Tampa-
St. Petersburg-

Clearwater

Sp 91 Su'91
WQYK-FM (Ctry) 9.7 101
WWRM (AC) 10.4 7.3
WUSA (AC)* 6.8 7.0
WFLZ (CHR) 71 6.8
WFLA (N/T) 53 6.5
WMTX-AIF (AC) 6.2 59
WXTB (AOR) 55 5.8
WYNF (AOR) 55 53
WGUL-A/F (BBnd) 4.9 48
WDUV (B/EZ) 57 4.6
WRBQ-FM (CHR)** 4.6 4.5
WYUU (Gold) 3.8 3.9
WHVE (NAC) 1.8 2.6
WSUN (Ctry) 3.2 2.2
WTKN (N/T) 1.0 1.7
WLVU-FM (Nost) 1.9 1.6
WRXB (UC) 8 1.3
WTMP (UC) 8 1.1
WPSO (Talk) — 1.0

* Simulcasts a majority of
programming with WDAE

* *Simulcasts a majority of
programming with WRBQ

San Diego

Sp'e1  Su'9t
KSON-A[F (Ciry) 8.7 71
KKLQ-A/F (CHR) 6.0 6.5

KSDO (N/T) 52 5.6
XTRA-FM (NR) 54 5185
KJQY (AC) 5.6 52
KFMB (AC) 6.5 5.0
KGB (AOR) 6.0 4.9
KFMB-FM (AC) 54 a7
KIFM (NAC) 3.2 4.3
KIOZ (AOR)* 2.6 4.0
KYXY (AC) 3.6 4.0
KFSD (Clas) 3.0 3.8
KPOP {Nost) 4.5 3.8
XHTZ (CHR) 2.4 3.4
KCBQ-FM (Gold) 25 2.9
KSDO-FM (CR}) 4.2 2.8
XTRA (Sports) 1.1 2.0
KFI1 (Talk) 1.2 1.9
KNX {News) 1.3 1.7
XHRM (UC) 1.7 1.7
KRMX (AC) 1.7 1.5
KOWF (Ctry) 4 1.2

*Began ratings period as KGMGFM

Anaheim-
Santa Ana

Sp '91 Su'91
KLOS (AOR) 6.2 6.6
KOST (AC) 7.9 5.8
KBIG (AC) 5.8 5.4
KRTH (Gold) 4.2 52
KQLZ (AOR) 2.5 4.7
KHS-A/F (CHR) 52 4.6
KLSX (CR) 41 4.3
KMPC (Nost) 3.4 4.3
KABC (Talk) 5.4 4.2
KTWV (NAC) 3.9 3.7
KROQ (NR) 4.7 3.3
KXEZ (Gold) 3.1 3.1
KNX (News) 2.5 2.9
KFI (Talk) 3.3 2.8
KLVE (Span) 1.7 2.8
KFWB (News) 2.4 2.3
KCBS-FM (Gold)* 3.2 2.2
KPWR (CHR) 32 2.2
KKGO (Clas) 1.8 1.8
KLIT (AC) 9 1.8
KEZY (CHR) 2.0 1.6
KTNQ (Span) 2.1 16
KNAC (AOR) 1.7 1.4
KIKF (Ctry) N4 1.3
KWIZ (Span) .8 1.1
KYMS (CC) 5 1.0
KZLA (Ctry) 1.3 1.0

* Began ratings period as KODJ

© 1991 Arbitron. May not be
quoted or reproduced without prior
written permission from Arbitron.

Format Legend

AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio, Clas-
Classical, CR-Classic Rock, Ctry-
Country, Gold-Oldies, Jazz-Jazz,
Misc-Miscellaneous, NR-New Rock,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Sports-Sports, Talk-
Talk, UC-Urban Contemporary.

Wwww.americanradiohistorv.com
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“BROKEN ARROW”

An
Extraordinary Performance
Of The
Sensuous Ballad
By
One Of Rock’s Greatest Voices.

The Sold-Out Tour Continues!

From The Triple-Platinum-Plus Album
VAGABOND HEART

2nd Week!
NEW & ACTIVE

129/50

One Of The ‘“Most Added’’
AC Breaker
Chart Debut @

© 1991 Warner Bros. Records, Inc.
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Consumers’ Emotional Hot Buttons

Colors & Designs That Shape Listener Reaction

An AC station carefully researched its new
format, picked excellent music, installed the
right announcers, and kicked off with a vivid red
and black logo. Ratings went down. An AOR sta-
tion became involved with a heart fund charity
and peppered the market with a big red heart
next to its logo. Within a month, it lost male au-

dience. .

What happened to these
stations? In both cases, pro-
gramming and manage-
ment hadn’t studied how
shape and color affect
mood and perception. In
fact, we seldom pay suffici-
ent attention to the ‘“soft”
issues that affect our lis-
teners. These include
language, biorhythms, peer
pressure, and the need for
safety or freedom from
change. Following is a col-
lection of findings from
more than 20 years in me-
dia research.

Shapely Figures

When you design a logo or
advertising campaign, you
first must determine what
you want to convey. Do you
want to show strength or
friendliness? Relaxation or
energy? Are you appealing
to people who like to follow
the crowd or those who con-
sider themselves individu-
als?

Various shapes help to
impress these feelings on
consumers — and there are
big differences between
men and women. For in-
stance, diamond shapes are
most popular with men,
who prefer diamonds to cir-
cles, squares, triangles, and
arrows. Women, however,
aren’t big on diamond
shapes. Instead, they’re at-
tracted overwhelmingly to
heart shapes — which
aren’t too popular with
men. Hearts convey
warmth, security, and a
slightly old-fashioned atti-
tude.

66

We seidom pay
sufficient attention
to the ‘soft’ issues

that affect our

listeners.

@

Color Clues

® Red ~ energizing
(or edgy)

® Yellow — new, warm,
happy

® Blue — solid,
prestigious

® Green — fresh
(or rotten)

® White — pure, clean,
youthful

® Black — elegant
(or aggressive)

Although men and
women are highly polarized
on diamond and heart
shapes, they’re both at-
tracted to the third strong-
est form — an “S” shape
lined up at a 45-degree
angle. This shape conveys
strength, suppleness, and a
certain amount of security.
It’s important to note that
squares, triangles, and cir-
cles — popular among
graphic designers — aren’t
very popular among con-
sumers. These forms do
work well with certain seg-
ments, however.

Squares appeal to conser-
vative people who like or-
der but consider them-
selves somewhat cultured
and fashionable. Circles ap-
peal to those who are con-
cerned with self-improve-
ment in a variety of areas,
including spiritual growth,
health, and food. And tri-
angles appeal to a younger,
more aggressive, sports-
oriented group. Shapes and
symbols are so important
that I recommend everyone
test them before commit-
ting to logo changes.

For example, KHMX/
Houston tested logos and
colors extensively on its
target female audience be-
fore it went on the air. Dur-
ing the test, the station dis-

covered that one type of let-
tering implied a high-
fashion clothing image very
popular with the target au-
dience. As a result, KHMX
began with a high-class im-
age that was cemented by
solid programming and
promotion. If a group of
male managers and pro-
gram directors had made
the decision in a board-
room, they might have
missed this important vari-
able.

Color Coding

KHMX also tested colors,
and finally seftled on a
combination that suggested
vitality, fashion, and com-
fort (turquoise, yellow,
blue, and fuchsia). Other
stations would be well-
advised to do the same.
Here’s how six basic colors
generally affect con-
sumers:

* Red is the most energiz-
ing. It makes the heart beat
faster and the adrenalin
flow. It suggests power and
sexuality. It’s so strong it
can even convey edginess,
a definite no-no if a station
is projecting a soft, light, or
relaxing position.

¢ Yellow tends to indicate
newness and the future. It’s
easy to see on billboards

66)

Squares, triangles,
and circles —
popular among
graphic designers —
aren’t very popular
among consumers.

99)

and is associated with
warmth and happiness.

¢ Blue is one of the most
popular colors. It suggests
cleanliness and prestige.
The deeper the blue, the
stronger the prestige and
credibility.

e Green has been getting
a lot of attention lately be-
cause of its use in the envi-
ronmental movement. How
does it affect consumers?
At its best, green conveys
freshness, nature, and
openness. At its worst, it

www-americanradiohistorv.com

scary shape really pushes hot buttons.

conveys a deep-woods im-
age of rot and decay.

* White is associated with
youth, pureness, and clean-
liness. It’s often used to con-
vey freshness, or as a base
against which other colors
will stand out. White is a de-
energizing color — too
much of it can neutralize
the impact of an adver-
tising campaign.

* Black is one of the most
popular colors. On the
strong side, it’s elegant and
sophisticated, associated
with night and high-class
functions. On the weak side,
it’s the ‘‘counterculture”
color associated with every-
thing from individualism to
gang warfare. Too much
black could neutralize a sta-
tion’s ““feel-good”’ or main-
stream image.

Test various color com-
binations to find the right
one for your station. Blue
and red can suggest power
and effectiveness if used
properly. Yellowish-green
is the least popular of all
colors with consumers, but
yellow and green together
can create powerful nature
images ranging from sun
and forest to sand and palm
trees.

Biorhythms

Color and shape can cre-
ate different impressions at
different times of the day.
Biorhythms have a lot to do
with people’s moods. Al-
though we can’t do more
than generalize about bio-
rhythms, they’re worth
keeping in mind for pro-
gramming as well as im-
aging a radio station. For
example, most people need
stimulation between 5-9am
as the body wakes up and
secretes chemicals to get it
ready for the day. That’s
why morning zoos work so
well. That also explains

why stations that play ener-
getic music in the morning
often do well, especially
with older demos.

During middays people
tend to relax and day-
dream, moving into fantasy
modes. Sometimes they use
coffee to counteract the
feeling; other times they
seek out relaxing radio sta-
tions to maintain the mood.
Later, between 5-7pm, irri-
tability and blood pressure
start to rise. This is when
many people look for a
slightly more relaxing sta-
tion. Others, however, neu-
tralize their irritability with
louder music which, para-
doxically, mellows them
out.

There are more than 2
million recognizable shades
of colors. Good design in-
corporates color and shape
to create an emotional re-
sponse in consumers. A
logo is one of the most pow-
erful image statements of a
radio station — make sure
yours fits the image you
want to project.

No. 32 in a series.

John Parikhal is CEO of
Joint Communications,
media strategists who con-
duct custom research and
consuiting for over 100 me-
dia and corporate clients.
He can be reached at (416)
272-1136.
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Stevie Ray Vaughan LP Set For November ﬂ V“I

55.1 million households
Patti Galluzzi
Director/Music Programming

Sal LoCurto, VP/Music Programming
Norman Schoenfeld, VP/Program
& Artist Development

pic Associated is set to release Stevie Ray TV appearances, interviews, and a

Vaughan & Double Trouble’s posthumous “The rare glimpse of the group during e T
Sy Is Crying” LP on November 5. Compiled by 85 U2 Wl oveh | [HEAWY ™" | |[FWESTAR ]
the late bluesman’s brother, former Fabulous Thunder- ;o0 Request Telefi_ : ¥ | :
birds guitarist Jimmie Vaughan, the LP features jon and other independent cable AR AOAMS Cant Sup s Triog_ (&) 9 SMOKEY ROBINSONDouble Good. (S8K) 3
previously unreleased material spanning the group’s five-  systems. EXTREME Hole Hearled (A&M) 15 GREATE T
I I . FIREHOUSE Love Of A Lietime (Epic) 18 _
year Epic recording career. Steely Dan Refine ‘Gold’ JESUS JONES Real, Real, Real ($8K) 1 G ST HITS
The title tune — which ships to 5 MCA has added a live version of METALLICA Enter Sandman (Elektia) ) MICHAEL BOLTON/Time, Love And.. (Columbia) . 13
AOR radio on October 23 — is a Aer osmi th Set “Bodhisattva” (recorded in Santa rg,:L:!g'fT":'Ema'nif:’?:e ‘GE:Z:”’(MCA) : COMMITMENTS 1y A Lt Tenderness (MCA) 4
renditicnjlof Sehe kil antis To Ope n 3_CD Monica, CA in 1974 and originally | PRINGE & THE NEW.Cream Paisey Parki) 5 %g:';:ﬂ:’::m’fg;ﬁﬁ;%:‘;‘;A(:rgf[)y) ,
classic. The 10-track platter also featured as the B-side of the single U2/The Fiy (isiand) 2 AARON NEVILLEEverybody Plays The Fool (ABM) 79
features a cover of Muddy Wa- ‘Pandora ’ S Box’ “Hey Nineteen”) to the forthcom- BONNIE RAITT/Something To Tatk About (Capital) 18
ters’s “Close To You Baby” and an ing CD version of Steely Dan’s 1982 E ‘ B0 STERS B o) Snomte) !
instrumental version of Jimi Hen- erosmith’s forthcoming greatest-hits LP, “Gold.” { XCLUSIVES 1 :
drix’s “‘Little Wing.” Seven SR.V. Athree-CD Columbia career Due on October 29, the 12-song BONSNTRGSESTD . u’EAVY ]
ang . i - i 7 q ] n't Cry (Geffen) . ADD
originals complef the dls.ct._Author Wrewospective — "Pandora’s  set also has been updated with e ,,__f)/wnujdi;m;)me) 53 EXTREME Hole Hearled (ABM) 13
Dan l."orte,. who's writing an Box" — features 52 songs, nearly “Here At The Western World” RICHARO MARX Keep Coming Back (Capital) .. ADD R. FLACK w/M. PRIEST Set Tre . (Atlantic) 2
authorized biography of Vaughan, half of which are unreleased alter- (previously available only on the R.E.M./Radio Song (WB) .4 | PRINCE & THE NEW... Cream (Paisiey ParkWB) . 2
penned the LP’s liner notes. nate versions, studio vamps and  band’s 1979 “Greatest Hits” LP) | SXDROWMaseo Tire hianic ADD DR A i e e
: : : . VAN HALEN/Top Of The World (WB) 2 CURTIS STIGERS/ Wonder Why (Arista) 7
John Lee Hooker Bio ;an;s., "‘:e fad'f:ala”dlco?ce” tracks, and t\V({tli)OHal(d ;’ager:: soundtrack JAMES-TAYLOR/Copper Line (Columbiz) 1
: and instrumental selections. compositions (‘“True Companion’ LUTHER VANDROSS Don't Want ToBeA.. (Epic) 70
On Hyperion Due November 19, the collection  from 1981's “Heavy Metal” and LBUZZ BIN ] KERYN WHITE omartic W) &

Speaking of books, Disney’s new « ) » ) :
LRI ; spans more than three-and-a-half Century’s End” from 1988's !
Hyperion imprint has tapped noted 0 o 4raing material from the “Bright Lights, Big City""). ey Lt ea B R S WHAT'S NE w

i i v NINE INCH NAILS/Head Like A Hole (TVT 6
glK"mmus;cologlhsé Charﬁhfﬁ band’s nine original Columbia LPs NIRVANA/SmeIIsLIk:?eer: Seoinl(()DeG(C).)‘ .4 e o
Rl as well as from 1981 albums by the Los Mambos PM OAWNSel Adrit On.. (Gee Steeetisand) 5 1l ol LS il 2
John Lee Hooker biography. Mur- Joe Perry Projiect and the Whit- " . AED HOT CHILI PEPPERS Give It Avway (WE) s BILLY FALCON Power . (Jambco/Mercury)
ray also wrote last year’s award- y Froj Slash/Reprise artists Los Lobos NANCI GRIFFITH Late Night Grande Hotel (MCA) . 7
Y a Jimi Hendrix bio. “Cross- ford/St. Holmes Band. have recorded a version of “Beauti- RUSS IRWIN/My Heart Belongs To You (SBK) 4
winming Jir " ’ Rarities include the tune "When | ful Maria Of My Soul” to be used as l ACTIVE “’ ROBBIE ROBERTSON:What About Now (Geften) .. . 2
town Traffic. Needed You" (which Steven Tyler 1y 50 a . L . , TINA TURNER/Love Thing (Capilol ADD
! 0 y the central piece in the forthcom- ZUCCHERD w P. YOUNG/Senza.. (LondonPLG) . 2
MTYV Birthday Leczrdzz ';‘ 1266 t‘f’"h) his former ing movie “The Mambo Kings.” BELL BIV DEVOEMord To The Mutha (MCA) .. 8
. an ain Keaction), an unre- Linda Ronstadt also has recorded CHER/Save Up All Your Tears (Geffen) ..ADD =
Guest List Grows leased version of the Beatles' "Het- (o8 e T ) 8 R 4/15) CROWOED HOUSEFall A{ Your Feel Captch) . 6 [ARTIST OF THE MONTHEI
Madonna, George Michael, and ter Skelter," a live! rendition of : CULTAWd Hearted Son (S Reprise) 5
Aerosmith will join previously an-  Fleetwood Mac’s seminal “Rattle- T. Rex Box Set ] ‘F’;'F-‘;‘érzo‘; ;E;:i:(gi/:;‘ixge“ {Jive) ’g VANESSA WILLIAMS Running... (WingiMercury) 77
nounced guest performer Michael snake Shake," and three five tracks Relativity will release a 40-song, LITA FORO/Shot Of Poison (RCA) ADD SR T
Jackson on MTV’s 10th birthday from 1978's Texxas Jam summer three-CD box set of T. Rex mater- CHESNEY HAWKES/The One And_ (Chrysalis) ... 8
special, airing November 20 on festival ("Lord Of The Thighs,” “I ial on October 22. “T. Rex: The Es- KLF/What Time Is Love? {Arista) . . 3
5 A=, . - i . LENNY KRAVITZ/Stand By My Woman (Virgin) . 5 —THE
ABC-TV. Wanna Know Why,” and “Big Ten- ”
ANASSHOVRL DL EEREh EIO 1SN sential Collection” includes the L.L. COOL JWho's Afraid Of The... (Columbia) 3 JUle
. Inch Record”). glam band’s best-known songs — NATURAL SELECTION/Do Anything (EastWest) . . 5 I 1.7 mition househoids
Cure Concert Commg “Bang A Gong (Get It On),” “20th NIA PEEPLES /Street Of Dreams (Charisma) ADD H ﬂ 1 Les Garlznd, VP/Programming
To PPV « _ ” « w o PUBLIC ENEMY/Can't Truss... (Def Jam/Columbia) . . 4 o Mike Cooper. consultant
» ) cemmierio R i Cure Onstage,  Century Boy,” and “Jeepster SHABBA RANKS I/MAX) PRIEST Housecall Eic) 4 .
The “Thursday Night Concerts” Offstage & More” features never-  as well as eight previously unre- ROD STEWART Boken Arrow (W) 2 o
pay-per-view series will air a spe- before-seen concert footage, clips leased acoustic versions of tracks TESLA/dison's Medicine (Geften) 6 :
3 : : y g VANILLA ICE /NAOMI CAMPBELL Cool (5BK) . 4 1 1 2 LIVE CREW Pop That Coochie (Luke/Atiantic)
cial two-hour Cure program De- from the Elektra recording artists’ from their catalog. SR TR Bonk o il AL00L. Vy 2 GETO BOYSMind Playing Tricks.. {Rap-A-LoY)
a 2 3 JODECIForever My Lady (UplowryMCA)
v . 3 4 BOYZ Il MENAY's So Hard To Say.. (Moiown)
[ON ‘,] 5 PUBLIC ENEMY/Can't Truss . (Det Jam/Columbia)
: : 5 6 NW.A/Alwayz Into Somethin’ (Prioity
i 5 e COMMITMENTS Try A Little Tenderness (MCA) 6 6 7 M.C. BREED & OFC/Aint No.. (SDGEAchiban)
CRASH TEST OUMMIES Superman’s Song (Arista) 3 — 8 CHUBB ROCK Just The Two Of Us (Select)
FRIDAY, NOVEMBER 1 FOUR MORSEMEN/Nobody Said It... (Def American) 4 9 9 PRINCE & THE...Gett Off (Paisey ParkWB)
| ' : : ROBYN HITCHCOCK /So You Think You're. (A8M). . 3 8 10 ANOTHER BAD CREATIONJealous . (Motows)
1961/A customer walks into a Liverpool 1969/ The Beatles' “Abbey Road" is re- RUSS IRWIN/My Heart Belongs To You (SEBK) 3
record store and asks Brian Epstein leased; the New York Times prints NED'S ATOMIC OUSTBIN/Grey Cell.. (Columbia) . ADD Mas! requesled for the week ending October 15
for a copy of “My Bonnie" by a local “Paul Is Dead"” rumors. ROBBIE ROBERTSON What About Now (Geften) . ADD
. group. Curious, he searches out 1985/ Ozzy Osbourne is accused of caus- BIEEETSI IR ol v ety - 75

) ) TRANSVISION VAMP/{l Just Wanna) B With U (MCA) 2
. finds, and becomes the manager of

the Beatles.

ing a 19-year-old to commit suicide
via his song “Suicide Solution.” QOs-

1977/ The Sex Pistols’ "Never Mind The bourne eventually wins a court battle. r STRESS J
Bollocks . ." LP s released in Born: Anthony Kiedis (Red Hot Chili TR e ; CONCERT PUIA.SI‘E;
. . 5 s motions {Lolumbia . vg. Gross
Amerlca. Ten years later, it goes plat Peppers) 1962, Rick Allen (Def ALICE COOPER/Love's A Laaded Gun (Epic) p Pos. Artist (in 000s)
inum. Leppard) 1963 EMF/Lies (EMI) } 9 1 ROD STEWART $614.7
1987 / Sheena Easton begins her role as JULIAN LENNON/Saltwater (Atiantic) 2 2 JANE’S ADDICTION/
Don Johnson's qgirlfriend (and ) ¢ ¢ SATURDAY, NOVEMBER 2 JOHN MELLENCAMP Get A Leg Up (Mercury) 5 “LOLLAPALOOZA'" $495 4
07 1) Nt s X
eventual wife) on “Miami Vice." e A i 1974/ Gearge Harrison becomes the first NAUGHTHBYNATURE O BRI TomeryBay) 2 SIVANHALEN SRl
. o 02ZY 0SBOURNEMNo More Tears (Epic) 6 4 PAUL SIMON $296.8
Ozzy Osbourne — a little batty, but not ex-Bealle to do a solo tour, kicking QUEENSRYCHE/A :
% : nather Rainy Night (EMI) 3 6 GLORIA ESTEFAN & THE
TUESDAY, OCTOBER 29 suicidal off with a show in LA. SALT-N-PEPA/Let's Talk About Sex (Nex! Plateau) .. 8 MIAMI SOUNDMACHINE  $282.5
e killad i : e ia” $230.0
1971/ Duane Allman is killed in a motor- . , 1979/The movie "“Quadrophenia” — SCUREIONSSSnd Mol e Mercuy JEEEREAOD SZZTOR
cycle accident near Macon, GA. A0 L LT IS DD e Based upon the Whe's album of that o . — ;:IF&E MiLER :5533
1990/ Heavy D., Al B Surel, Tyler Col- AnLA JGaUIT deOiiesyan ] ey ttle and co-starring Sting — opens. | HOT NEW VIDEOS | 3 DIANA ROSS s2227
fins. and Quincy Jones guest on unlawfully used a sound-alike singer 1990/ Prince's fourth movie, "Gratiti 10 YES $215.3
“The Fresh Prince Of Bel-Air." 18 & (e Bridge” — co-starring the Time, GUNS N” ROSES Don' Cry (Geften) ADD 11DON HENLEY $2113
Also . The Byrds, Ike & Tina Born: Grace Slick 1939, Chris Slade Tevin Campbell, and Mavis Sta- SKIO ROW Wasted Time (Atianic) . ADD :g:g:;;:%f#" :1:8;,
: . . , RICHARD MARX Keep Coming Back (Capitol) . AD, :
Turner, John Lee Hooker, La- (AC/DC) 1946, Timothy B. Schmit ples — opens nationally. e e.eo oming a.c (Capitof) ‘ g 12 JUDDS 51790
Vern Baker, Jimmy Reed, the Im- ey Born: Keith Emerson (ELP) 1944, Bob- VAN HALEN/Top Of The Worlg (WB) 2 LS BONNIERAITT, $177.2
ressions, and Wilson Pickett are by Dali (Poison) 1965
| I THURSDAY, OCTOBER 31 New Tours
among the new Rock & Roli Hall Of ] A i . ‘
. F induct R . - SUNDAY, NOVEMBER 3 : : mong this week's new tours:
ame inductees. 1990/ Bilty Idol needles opening act Faith . : FOREIGNER METALLICA
‘ Born: Randy Jackson 1961, Steven No Mare by dumping 600 dead fish 1957/ Jerry Le_e Lewis releases “Great | GUNS N' ROSES/Dont Cry (Geffen) JETHROTULL et
2 Sweet (Warrant) 1965 on them, then placing four pigs and a Balls Of Fire." . SKID ROW Wastec Time (Atanic) v JOHNNIE JOHNSON  SMITHEREENS
i i i T 1972/ James Taylor marries Carly Si- RICHARD MARX/Xeep Coming Back (Capitol) L.A. GUNS TIN MACHINE
goat in their dressing room. The
WEDNESDAY OCTOBER 30 . SCDRPIONS/Send Me An Angel (Mercury)
) group gets revenge by parading nak- HOR, o NIA PEEPLES/Street Of Oreams (Charisma) The CONCERT PULSE is a weekly compu-
1938/ Orson Welles etc. create panic with ed onstage during Idol’s encore. 1968/U2’s concert-movie “Rattle And LITA FORO/Shot Of Poison (RCA) latav:;z,:geregg;r Zzlégg;:g: e::s;nlzj H;&:f:
their “War Of The Worids" radio | Bom: Bernard Edwards (Chic) 1952, Hum" premires in Hollywood. & | CHERSawe Up AN Your Tears (Geflen) vonus. Courtosy of Polster, & pubdcaon
Vanilia lce 1969 _ Paul Colbert ROBBIE ROBERTSON Mhat Avout Now (Geten) sl Sy e Beter o
broadcast. anha [og | NED'S ATOMIC OUSTBIN/Grey Cefl Green (Columbia) 7385, or m Cattora (209) 224 2631 |
SRR ; R R
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Latest New Order Spinoff Band: The Other Two

EW ORDER now have all three of their spinoff
bands up and running with the planned October 28
arrival of “Tasty Fish,” the first single from the
OTHER TWO — aka drummer STEPHEN MORRIS and
keyboards player GILLIAN GILBERT. The duo’s album

is due in the new year.

Meanwhile, New Order bassist
PETER HOOK’s other band (RE-
VENGE) has an EP called “New
World Porn” expected out next
month, and vocalist BERNARD
SUMNER’s ELECTRONIC is set
to play in London in December.

Sinead & Jah

SINEAD O’CONNOR is the guest
vocalist on two tracks of the new
LP from ex-PUBLIC IMAGE LTD.
bassist JAH WOBBLE and his IN-
VADERS OF THE HEART band.
Titled “Rising Above Bedlam,” the
album just came out on broadcast-
er/journalist CHARLIE GILL-
ETT’s Oval label (through East-
West) and features O’Connor sing-
ing on “Visions Of You” and
“‘Sweet Divinity.”

Inveterate trainspotters will note
that Wobble played bass on O’Con-
nor’'s “I Do Not Want What I
Haven’t Got” LP. Wobble and fel-
low Invaders JUSTIN ADAMS and
MARK FERDA signed with Oval
earlier this year.

Tears For Fears’ Roland Orzabal (i) and
Curt Smith — all cried out.

Tears For Fears Split

After months of speculation
comes confirmation that CURT
SMITH has left TEARS FOR
FEARS for a solo career. RO-
LAND ORZABAL will continue to
use the TFF name; the split is said
to be amicable. Smith, meanwhile,
is expected to record for Mercury
via the band’s U.S. Phoenogram
label.

As Orzabal told ROL at the time
of the group’s “Seeds Of Love” LP,
a TFF greatest hits LP is in the
works. It’s now set for release ear-
ly next year and may include a new
track. In the meantime, Orzabal
continues writing for the next TFF
studio album.

Singles Scene

New singles due in the shops this
week include CARTER THE UN-
STOPPABLE SEX MACHINE’s
follow-up to their ‘‘Sheriff
Fatman” UK Top 30 breakthrough
— “After The Watershed (Early

Learning The Hard Way)” — and
KYLIE MINOGUE’s “If You Were
With Me Now.” The latter track, a
duet with American soul singer
KEITH WASHINGTON, replaces
“Finer Feelings,” previously ex-
pected to be Minogue's next single.
Minogue's ‘‘Let’s Get To It album
will be released next week.

Also coming next week: BOMB
THE BASS will follow their UK
Top 10 hit (‘“Winter In July”) with
“The Air You Breathe,” the second
single from their UK chart album
(“Unknown Territory”’). The four
mixes on the 12-inch are by the
DUST BROTHERS.

Sonia Sings The Real Thing

On October 28 Liverpool singer
SONIA is slated to release her
cover of “You To Me Are Every-
thing,” a UK No. 1 for Liverpool
soul outfit the REAL THING in
1976. It’s included on Sonia’s self-
titled second album.

The PRIMITIVES’ “Spells” EP,
DJH {/STEFY’s “Wicked And
“Wild” LP, and ADEVA’s “Love Or
Lust” LP are set to be released on
October 28 as well.

The new single from BLACK
BOX, “Open Your Eyes,” is set for
release on November 4, and their
album (“Mixed Up”) is due to fol-
low on November 25.

Costello’s Candy

Flavorable details on ELVIS
COSTELLQO’s new EP, “So Like
Candy,” which hit UK shops last
Monday (10/14): The live version
of “Couldn’t Call It Unexpected No.
4" was recorded on Costello’s U.S.
tour in Massachusetts;

“Rock Over London” news is a
service of Rock Over London Ltd.,
which can be reached at 47 Roe-
buck House, Stag Ptace, London
SW1 ES5BB; phone/fax (81)
661-2603.

UHurry
Down Doomsday (The Bugs Are
Taking Over)” comes from his per-
formance for MTV’s “Unplugged”’
series. The original demo of “Ver-
onica’’ is also included.
The Now Sounds
Of Scandinavia

Denmark’s biggest star, SANNE
SALOMONSEN, is making a bid
for the UK charts with her new sin-
gle, “A Love For The World.” It’s
from her latest Danish No. 1 album

BRITAIN

™

1 SCORPIONS/Wind Of Change (Vertigo/PG)

2 BRYAN ADAMS/(Everything | Do) | Do It For You (A&M)

3 MONTY PYTHON/Always Look On The Bright Side Of Life (Virgin)
4 JULIAN LENNON/Saltwater (Virgin)

5 KIRI TE KANAWA/World In Union (Columbia)

6

7

8

,_
=

—_
oo —

KENNY THOMAS/Best Of You (Cooltempo/Chrysalis)
OCEANIC/Insanity (Dead Dead Good)
SALT-N-PEPA/Let's Talk About Sex (FFRR/PG)
9 ERASURE/Love To Hate You (Mute)
10 ROZALLA/Everybody's Free (To Feel Good) (Pulse 8)
11 BELINDA CARLISLE/Live Your Life Be Free (Virgin)
12 2 UNLIMITED/Get Ready For This (PWL Continental)
MARC ALMOND/Jacky (WEA)
SABRINA JOHNSTON/Peace (EastWest)
SIMPLY RED/Something Got Me Started (Elektra)
MARC COHN/Walking In Memphis (Atlantic)
BIZARRE INC./Such A Feeling (Vinyl Solution)
Z0E/Sunshine On A Rainy Day (M&G)
BROTHERS IN RHYTHM/Such A Good Feeling (4th & B'way/island)
20 CATHY DENNIS/Too Many Walls (Polydor/PG)

Moving Up

DJ CARL COX/I Want You (Forever) (Perfecto)

OLETA ADAMS/Don't Let The Sun Go Down On Me (Fontana/PG)
MARIAH CAREY/Emotions (Columbia)

MORRISSEY/ My Love Life (HMV/EMI}

LISA STANSFIELD/Change (Arista)

DANNII MINOGUE/Baby Love (MCA)

| J_;mwhcsol ~

The Network Chart, courtesy MRIB

Gillian Gilbert (l) and Stephen Morris — quite literally the Other Two.

(“Where Blue Begins”) and is
backed with a version of BRUCE
SPRINGSTEEN'’s “The Fever.”

Also, Swedish rockers EUROPE
— whose 1986 UK chart-topper
“The Final Countdown” broke
them internationally — have re-
leased their first album in three
years, ‘“Prisoners In Paradise”
(produced by BEAU HILL of
RATT and WINGER fame). The ti-
tle track has been chosen as the
first U.S. single.

And still in the same neck of the
European woods, Norway’s big-
gest international name, A-HA, re-
turn this week with the new single,
“Move To Memphis.” It’s from
their “Headlines & Deadlines”
compilation LP, due on November
4. All formats are backed with pre-
viously unreleased live tracks.

Def Whitesnake?

JOE ELLIOTT of DEF LEP-
PARD has scotched rumors that
the Lepps have taken on ex-
WHITESNAKE guitarist JOHN
SYKES to replace the late STEVE
CLARK. “We’ll be finishing this
LP as a four-piece and it’ll be re-
leased as a four-piece,” Elliott told
Kerrang from his Dublin home,
where the album is being com-
pleted for probable release next
March.

AUSTRALIA

W W

JENNY MORRISBreak In
The Weather

YOTHU YIND}/Treaty
MELISSA/Sexy (Is The Word)
JIMMY BARNES/ Gotcha
BABY ANIMALSRush You
CROWDED HOUSE fFail At Your
Feet

DEBORAH CONWAY it's Only
The Beginning
BEATFISH/Wheels Of Love
CRAIG McLACHLAN/On My
Own

10 JAMES REYNE/Any Day Above
Ground

Most Added

DEBORAH CONWAY Under My Skin
GHOSTWRITERS/Someone’s Singing
‘New York New York”

BABY ANIMALS /Painless
ANGELS/Some Of That Love
ROCKMELONS/Ain't No Sunshine

O A~y W N
[= RN S RN FL RN a8 )

Top 10 Australian records from playlists of 3
Triple M-FM/Meibourne, FOX-FM/Meibourne,
96 FM/Perth, SA-FM/Adelaide, 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney, MMM-FM/Bris-
bane, B105/Brisbane, FM-104.7/Canberra,
and 2 KIX 106/Canberrs.

PHIL COLLEN has done all the
guitar work on the tracks, but Elli-
ott said Def Leppard are most def-
initely a two-guitar band and
they’ll look for “the right guitarist”
when they're ready to tour.

o

Enya — from the Orinoco to the Carib-
bean.

PRSI At
Enya & Eddi LPs

Two female vocalists who went
to the top of the UK charts with
their debut singles in 1988 have new
albums due on November 4. Ire-
land’s “Orinoco Flow” singer EN-
YA follows up her UK Top 5 LP
(“Watermark™) with “Shepherd
Moons,” featuring her current sin-
gle “Caribbean Blue.”

Meanwhile, Scotland’s EDDI
READER — the former lead
singer with FAIRGROUND AT-
TRACTION, who scored with “Per-
fect” — makes her solo debut with
“Patron Saints Of Imperfection.”

CANADA

w W

11 BRYAN ADAMS/Can't

Stop This Thing We Started
TOM COCHRANE/Life Is A
Highway

GRAPES OF WRATH/I Am
Here

GLASS TIGER/My Town
ALANIS/Feel Your Love
BRYAN ADAMS/(Everything |
Do) 1 Do It For You

WORLD ON EDGE/Standing
Push And Fall

ROBBIE ROBERTSON/What
About Now

KEVEN JORDAN/Just Another
Day

10 INFIDELS/100 Watt Bulb

Most Added

BRUCE COCKBURN/A Dream Like Mine
LOVE & SAS/ Don't Need Yo Kiss
SARAH McLACHLAN/Into The Fire

Top 10 Canadian CHR hits courtesy
The Record (416) 533-9417.

3 2

2 3

P
o

10 8

9 9

www.americanradiohistorv.com



You know he gets the job done. B ] G
Why? Because he does it right. D AD DY

And he's not asking when
he says it's time to

sroove with it.
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URBAN CONTEMPORARY

The first single

From his new album
Prince Of Darkness

Pr 1 by Michael Srokes
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©1991 Reprise Records Sweet us sugar. Straight from the Kane



“Can't We Sound

Good and Loux

?”

The standard FM

g . foil
audio processing Jon
chain just doesn't .
sound GOOD once -
it sounds LOUD...

Getting the music you broadcast to

be LOUD is easy... just spend a lot of
money on a lot processing equipment,
spend a lot of time learning how to
use it, and spend a lot of brain power
trying to figure out why it doesn’t
sound GOOD once it is LOUD.

Getting the music you broadcast to
sound GOOD is really easy... just shut
off all of your processors. But then
you probably won’t be LOUD enough.

The new UNITY 2000 Digital Audio
Processor from Cutting Edge, lets your
music sound GOOD and LOUD,
regardless of your format. By combin-
ing all of the components of the FM
broadcast audio processing chain into
a single chassis, the UNITY 2000 pro-
vides control and functionality that
you just can’t get from the individual
components. Plus, its menu driven
interface and presets for all popular
formats make it much easier to use.

Suddenly, your music sounds So, what have you got to lose? We'll

more open... more musical, provide a free in-station demo so that
and LOUD. Snddenly, your lis- you can hear for yourself the advan-
teners are staying tuned in... not tages of Unified Processing.
getting fatigued from an overly
processed sound. Suddenly, Give us a call now, and let us tell you
about the new UNITY 2000. By the

time the next book comes out, you'll

you find yourself with a com-
petitive edge in the ratings
wars. Not bad for a little box.

be thanking us.

WIDE BAND AGC
& eosesconse
5. ¢ a9

o W oW

The UNITY 2000 gives you ALL the tools of the FM broadcast audio processing chain in a single chassis.
It provides both GREAT SOUND and the LOUDNESS you need.

THE UNITY 2000 DIGITAL AUDIO PROCESSOR

= —————

FE 5
S=== CUTTING EDGE TECHNOLOGIES
—_—

2501 West Third Street ¢ Cleveland, OH 44113 ¢ 216.241.3343 ¢ FAX: 216.621.2801

www.americanradiohistorv.com
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HARVEY KOJAN

Payin’ The Cost To
Be The Boss

Last week’s column focused on how new PDs deal
with veteran talent. This week we’ll speak with program-
mers who've faced a different management challenge:
making the move from peer to boss.

Being upped to PD after you've
worked somewhere for a while puts
you in the potentially awkward
position of managing close friends
with whom you've shared secrets
and frustrations. No matter how
easygoing you are, eventually
there will come a time when you
have to implement decisions and
tell people what to do. Critiquing
jocks and effecting change — nev-
er an easy proposition — can be
especially difficult if you’ve recent-
ly been equals.

I spoke with three PDs who've
tackled similar challenges: KXRX
(The X)/Seattle’s Brew Michaels,
KBCO/Denver’s Doug Clifton, and
WYNF/Tampa’s Charlie Logan.

Michaels: Wielding
The Big Spoon
Of the three, Michaels’s ascen-
sion to the PD throne probably had
the most potential for complica-

66)

1 had this absurd
notion that | was
actually going to be
able to change
people, but I’'ve
come to realize the
only person | can
change is myself.
— Brew Michaels

199,

tions with regards to managing tal-
ent. After all, he’d been a mere
weekender at the station just two
years before and had no major
market programming experience.
Moreover, Michaels — a Seattle
native — had actually grown up as
a fan of the very same personali-
ties he now leads.

“I started as kind of a groupie of
many of these jocks,” he explains.
“I grew up listening to people like
Gary Crow and John Maynard, and
Iwas well aware of their legendary
status when I stepped in the build-
ing. It togk a while before I even-
tually worked up the courage to
speak to them. Since then, our rela-
tionships have developed in stages,
and they continue to progress.

“‘As you get to know someone on
a deeper personal level you can be
more effective on a professional
level. And this station has a real
family environment. People tend to

hang out with each other.”
Becoming close friends with the
people you manage is often viewed
as risky, and many people advo-
cate keeping a certain distance

Brew Michaels

from your staff. Michaels says that
process is inevitable.

“As my very good friend Sky
Daniels told me after he left [cross-
town] KISW, ‘One of the things
you're going to find is that even-
tually you're just not one of the
guys anymore.” No matter how
hard you try and no matter what
kind of person you are, eventually
the distance develops. So it’s not
something you necessarily have to
strive for. It just comes with the
territory.”

Managing people you once idoliz-
ed has to be tough, especially when

ALBUM ORIENTED ROCK

they’re as wild and crazy as the
personalities at KXRX.

‘“We have an unbelievable
amount of talent here, and a group
of characters on par with any sta-
tion in America,” Michaels says.
“Getting them all to collaborate is
not an easy task. Part of it is the
nature of radio: The midnight-6am
jock never sees the midday jock

Boss Advice

® Be consistent

® Encourage input

® Learn what you can and can’t control

tion back, and I thought I could
simply point them out and ask that
they be changed. I now know it
doesn’t work that way.

“I'm a big believer in the con-
cept that everyone plays a role,
and each person’s role is tailored to
their skills. My role is not the hard-
ass authority figure. It’s more the

Doug Clifton

because they’re on different sched-
ules. And when you have as many
talented folks as we have with as
many different points of view, it’s
difficult to get everyone going in
the same direction. It’s a constant
challenge, probably the toughest
and most essential part of my job.

“I had this absurd notion that I
was actually going to be able to
change people, but as I've grown
and matured I've come to realize
the only person I can change is
myself. Having sat in the naviga-
tor’s seat for a couple of years, I
saw the dilemmas that held the sta-

Charlie Logan

enthusiastic cheerleader and col-
laborator, the guy who wields the
big spoon that stirs the hot cauld-
ron of creativity and madness that
is KXRX. I approach my job that
way.”

Michaels’s advice to PDs in simi-
lar situations: ‘“You have to under-
stand the difference between the
things you can control and the
things you can’t. Make the effort
toward progress, realizing that
perfection is never possible. Don’t
get discouraged. Don’t be afraid to
be yourself. And regardless of your

b W

WHAT ABOUT ROBBIE — Robbie Robertson does the meet 'n’ greet in Atlanta; (I-r) Geffen's Scott Davenport and
Alan Oreman, WKLS’s Michael Hughes and Beth Kepple, B/D & A’s Greg Gillispie, Robertson, Prime Time Enter-
tainment’s Billy Smith, WDIZ/Orlando’s Neal Mirsky, and Geffen’s George Cappellini and Dave Garbarino.

www._americanradiohistorv com

previous relationship with your
staff, don’t be intimidated.”

Clifton:
Gradual Process

When KBCO PD John Bradley
left in June to open a consultancy
(with GM Ray Skibitzky and Pro-
motion Director David Rahn),
Doug Clifton was more than ready
to take over. He’d already spent a
decade at the eclectic rocker as a
jock, MD, and Asst. PD.

“I haven’t noticed that big of a
change in my relationships with
the staff, and there’s a couple of
reasons why,” Clifton says. “First
of all, I moved into the manage-
ment area gradually, having been
MD for seven and a half years and
Asst. PD for a year and a half. So it
wasn't that big a deal when I be-
came PD. Another key is that I'm
still on the air. I haven’t become
isolated from the airstaff.

“Another advantage 1 had is
having [OM] Dennis Constantine
as a backup. He's helped me hone
my management skills, and I'm

66)

From the very first
day, P’ve tried to
make everyone

understand that I'm
going to give them
every opportunity to
give me input.

— Doug Clifton

99

Just about at that next stage where
T'll be dealing even more closely
with the staff, doing airchecks and
implementing some of the ideas
I've had. Without Dennis, there
would have been a much bigger
load to take on right away, and the
pressure would have been a lot
more intense, especially since I'm
an on-air PD.

“One of the first things I did
when I became PD was sit down
with each person individually and
assure them there weren’t going to
be any big changes in the way I'd
deal with them. From the very first
day, I’ve tried to make everyone
understand that I'm going to give
them every opportunity to give me
input.”

Unlike Michaels, Clifton says
he’'s yet to feel any distance
developing between himself and
the air talent (although it should be
noted he’s been in the PD chair on-
ly four months).

Continued on Page 50
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20 IS NOT ENUFF — Enuff Z’nuff, Alice Cooper, Foreigner, Billy Squier, and the Fixx all participated in the 20th an-
niversary concert for WSHE/Miami. Celebrating are (I-r) WSHE personality Kathy Riley, the band’s Chip Z'nuff,
Foreigner's Mick Jones, bandmembers Donnie Vie and Vikki Foxx, WSHE personalities T.C. McGuire and Tyler, Enuff
Z'nuff's Derek Frigo, and WSHE jock Diana Smart.

SEGUES

WDJR/Dothan, AL ups Mr.
Lou to PD and Leigh Hutch-
ens to MD; Kelly McCann ex-
its ... Pollack Media Group
now consults KLAQ/EI Paso
... WAZU/Dayton hires former
KAZY/Denver morning men
Brian Fowler & Joe Cronauer.
They displace Wild Wally, who
is temporarily doing overnights
as he searches for a new chal-
lenge . . . At WRXL/Richmond,
Rik Maybee gives up over-
nights to become Creative Ser-
vices Director and host the sta-
tion’s “Classic Nine At Nine”;
Gretchen Hart returns from
KXRX/Seattle to do 7pm-mid-
nights; parttimer Sheri
slides into overnights
KFMZ/Columbia, MO PD/mor-
ning man Chris Kellogg and
MD/afternooner Sean Mi-
chaels swap shifts . . . KRZR/
Fresno hires Gina Ramirez to
do morning news.

Fox 4

REVENGE — KJFX/Fresno held a “Hammer The Huskies” van smash, in-
viting listeners to show their support for the Fresno State University football
team when it battled llinois.

JOHN EDWARDS,
VP/Programming, WWBZ/Chicago

WHAT WAS THE FIRST RECORD YOU BOUGHT?

J: “‘Seasons In The Sun,” by Terry Jacks

WHO WAS YOUR FIRST RADIO IDOL?

J: John “‘Records’’ Landecker

WHAT WAS YOUR FIRST COMMERCIAL RADIO JOB?
J: KOWB/Laramie, WY

WHAT WAS YOUR FIRST SEXUAL ENCOUNTER?

J: It was also my first brush with Mormonism!

YOUR FIRST PRIORITY THIS WEEK:

FIREHOUSE
“ALL SHE WROTE”

from the platinum debut album
On your desk now.

WwWWwWwW._americanradiohistorv.com

Payin’ The Cost

Continued from Page 49

“If anything, I feel I’ve grown m

closer to the staff than ever before.
The only people who might have
felt differently were the part-
timers, simply because I hadn’t
dealt with them that much in the
past. I don’t think they really knew
what I was about, so they might
have felt a little distance. But there
really have been no changes with
the fulltimers, and that’s been a
pleasant surprise.”
Logan: Pinch Me!

Like Clifton, 10-year WYNF" vet
Charlie Logan waited a long time
before getting his shot at the PD
chair, and was the obvious choice
for the job when Tom Marshall ex-
ited in June.

“I was the interim PD for four or
five months when Carey [Curelop]
left a couple of years ago, but we
ultimately decided at that time
that I should stay on the air,” Lo-
gan recalls. “I was ready for the
job then, but I was having my first
kid, and it just seemed the better
move. When Tom left they told me
I was in if I wanted to do it, and I
wanted to do it. There was no game
to play again.

““The staff’s been very support-
.ive, so I haven’t had to make a lot
of adjustments. The major differ-
ence is that now I'm somebody’s
boss and not just a friend. There’s a
natural evolution that’s still occur-
ring. I know a lot more secrets I
can’t tell them, and they don’t talk
to me as openly and freely as they
used to. It's a little strange, be-
cause I find myself biting my
tongue, and I can sense them doing
the same thing, thinking, ‘Hey,
you’re the PD now. I can’t tell you
that.’

‘“‘But there hasn’t been any prob-
lem motivating them or trying to
get them to do things the way I
want them done. It would have
been a lot harder had the staff not
reacted as positively to my getting
the job as they did. But we've
known each other a long time and
get along really well. They’re very
comfortable with the transition,
which has made things very
smooth. I thought there would be

The major difference
is that | know a lot
more secrets | can’t
tell [the staff], and
they don’t talk to me
as openly and freely
as they used to.

— Charlie Logan

99

some real battles to be waged, and
there weren’t. Everybody’s been
on the same page: the jocks, sales,
and management. I came home one
night and told my wife to pinch me
because I just couldn’t believe it.”

Before you get the idea that Lo-
gan leads a bunch of ‘yes men,
note that the staffers did try to get
away with some things initially.

““The first thing your staff will do
is test you,” he says. “I had to
hotline them in the beginning. It’s
kind of like kids. They want disci-
pline. They pushed me to a degree,
but not in a negative or vindictive
way. They just want to see where
the line in the sand is. You give
them the line and stick to it.

“I manage people the way I like
to be managed — in a very per-
sonal and human way that’s rele-
vant to the individual, with some
very consistent rules for every-
body. I've gone through some PDs
over the years and learned how to
do it and how not to do it. And the
how not to do it is just as important
— if not more important — than the
how to.”

Perhaps the biggest adjustment
Logan’s had to make is getting us-
ed to not doing the afternoon drive
shift he commandeered for so
many years.

“I definitely miss the fun of being
on the air, and it’s still a little
strange when two o’clock rolls
around. I used to get this huge
adrenalin rush that ’m not getting
anymore. But I'm still doing a Sun-
day night alternative show, so I can
get my rocks off then.”

Is it a whole image thing?
More.
Everybody across the street is
suckin’ canal water.
Rock Radio wins with Joe Kelly.
Period.

JOE KELLY

CREAT/VE SERV/ICES

(708) 295-8610




This 1s how the story begins...
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Robbie Robertson
“What About Now

&s

Th rst « inglﬁ, Track and Video
[rom the 1ﬂ]gh]}'—u&h‘tiCi'pﬂl‘tff

ey ‘A Hv uIm

Otoryville

The Follow- _p to his
p]i]f‘m]l‘__yn,ﬁrr- aimed Solo Debut
Album Which Was Certilicd (old

an fl I)] atinum A roun Cyi ’t]]l © \W’TU) ]’](d

Storyvi]”le, "a section of New Orleans once dedicated to fast living,
hot music and moonburnt nights," 1s now rededicated by Robbie
Robertson and a host of unequalled musicians and vocalists including:
Aaron Neville, Art Neville, The Meters' Ivan Neville and Cynil
Neville, Neil Young, Bruce Hornsby, R.E.M.'s Mike Mills, David
Baerwald and David Ricketts (David & David), the Blue Nile,
New Orleans' own Rebirth Brass Band, legendary gospel chotr the
Zion Harmonizers, and Native American singers Chiet Monk

Boudreaux of Golden Eagles and Chief Bo Dollis of Wild Magnolias.
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‘When was the last time
a song made you forget
about tomorrow and

yesterday?
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MIKE KINOSIAN

Houston’s Mix Turns
Up The Heat

More and more ACs are adopting Hot AC and Adult
CHR handles. Here’s a look at two major market shining
stars and a small market winner who use those terms — or
have had them applied to their stations.

Fifteen months ago, Nationwide
transformed CHR KRNJ/Houston
to KHMX (Mix 96.5). Ratings divi-
dends came quickly, with an espe-
cially sweet fall Arbitron payoff
(No. 4 25-54). Spring results
weren’t too shabby, either, as the
Mix finished fifth among 25-54s.

“Hot AC is really a nebulous
term — we're a mainstream music
station for adults,” declared Na-
tionwide Group PD/KHMX PD
Guy Zapoleon. “I really don’t know
if ‘hot’ means more uptempo Ur-
ban, more current, or more rock.
When I first scoped out this
market, I noticed there was no
mainstream station. We're a sta-
tion for people who grew up listen-
ing to Jackson Browne, Fleetwood
Mac, and the Eagles in the '70s,
and who graduated from CHR in
the early '80s.”

Female Mystique

According to Zapoleon, KHMX's
preferred cell is 25-34 females.
“‘None of our marketing, research,
or presentation is focused on
males. However, since most of the
music has a slight rock feel to it, we
probably do better with men than
some stations like ours with a more
Urban lean.” Commenting on the
differences between KHMX and
Rock ACs such as WMMO/Orlan-
do, Zapoleon said, “The only real
difference is that we’re focused on
women and they’re focused on
men. Other than that, we’re pretty
similar.”

Zapoleon disagrees with the sen-
timent that AC’s not a current-
based format. ‘“We're not a current

KHMX/Houston

Music Monitor

3pm

BELINDA CARLISLE/Mad
About You

JAMES INGRAM/I Don't Have
The Heart

BONNIE RAITT/Something To
Talk About

PHIL COLLINS/You Can't
Hurry Love

ALIAS/More Than Words Can Say

FLEETWOOD MAC/Rhiannon

RICK ASTLEY/Cry For Help

ROXETTE/Fading Like A Fiower

FINE YOUNG CANNIBALS/She
Drives Me Crazy

ROD STEWART/The Motown Song

MIKE & THE MECHANICS/AIl |
Need Is A Miracle

AMY GRANT/That's What Love
Is For

JOURNEY/Who's Crying Now

Guy Zapoleon

station, but the success of our sta-
tion — and VH-1 — indicates that
adults want to hear the right blend
of new and old. It’s very important
for us to serve as a way for 30-year-
old females to keep up with current
trends, whether it’s lifestyle, fa-
shion, news, or music. We keep
them abreast of current music
trends they would potentially like,
as well as mix in their old favor-
ites.”

Despite the presence of rival ACs
KLTR and KODA, Zapoleon
doesn’t shy away from the critical

ADULT CONTEMPORARY

in-office listening battle. ‘“Many
people want to hear a slightly more
uptempo mix in the office than
what those stations offer. We get
different kinds of people who want
to put us on in offices. We try to
provide the same product 24 hours
a day, with a slight adjustment at
night.”

Thirtysomething Talent

Describing his air personalities
as “energetic adults,” Zapoleon ex-
plained, “Our announcers are all
3i-ish. I want them to imagine that
they’re talking to a friend and play-
ing their favorite songs at a party.
The music’s the star on our sta-
tion.” Rather than utilizing a
morning drive ““zoo” approach, the
Mix’s focus is service-oriented.
“We do traffic in every break, air
news twice an hour, and discuss
relevant topics about Houstonians’
lifestyles.”

According to Zapoleon, AC sta-
tions face musical changes every
decade. “In 1965, [ACs played] lots
of Dean Martin and Bobby Vinton;
in 1970, it was softer Beatles and
the Carpenters; in 1980, the format
played the Eagles, Fleetwood Mac,
and Lionel Richie. We’re the next
version of what many adults want
from a mainstream station. It
seems that every 10 years AC has
acquired a little more edge to it,
but traditional ACs still don’t have
that much of an edge. The tradi-

CHR Lite’s All Right

Jumping on the dieting bandwagon, WKQI (Q95)/De-
troit PD Steve Weed has a different way of describing his

station’s format direction: CHR Lite.

“We play the best hits without
the bad elements — hard rock and
rap — and are targeting 25-40s,” he
said. “We’re a well-produced, up-
beat station using all the latest pro-
duction elements and techniques,”’
Weed said. “Harsh CHR elements
that don’t work well with adults
have been eliminated. By the na-
ture of our music, presentation,
and market conditions, we’ll do
better with females than males.”

Hard To Label

In the spring Arbitron, Q9
finished second among 25-54s. Like
a growing number of stations (in-
cluding KYKY/St. Louis, the sta-
tion Weed left in June), Q95 can’t
be easily pigeonholed as being
either totally AC or CHR. “If a
CHR plays strictly from R&R's
Back Page CHR chart, then we're
not a CHR. But we don’t play
R&R’s full Back Page AC chart,
either.

“It’s difficult to neatly wrap up
exactly what we are in a two- or
three-word marketing phrase.

Steve Weed

That’s why ACs struggle with lines
like ‘Favorites of the *60s, *70s, '80s,
anc today,’ and ‘Somewhere be-
tween a rock and a soft place.’
There’s no easy way to define AC.
Through the '80s, AC had a nega-
tive image of playing just Neil Dia-
mond, Barbra Streisand, and Bar-
ry Manilow. It was soft music/soft
presentation with lots of Gold.”

www.americanradiohistorv.com

Davis indicated that the
emergence of rap music may have
helped accelerate the growth of
Adult CHRs and Hot ACs. “"Rap
and heavy metal made many peo-
ple turn away from CHR. People
are searching for something dif-
ferent, which is why ‘Mix' stations
are so appealing. | wouldn't expect
to see much change in Adult CHR/
Hot AC in the next 10 years. You
won't see stations like this play rap
or heavy metal — it's too much of
an extreme, and adults won't
tolerate it."”

Dayparting can play a major role
in an Adult CHR/Hot AC’s suc-
cess. "You begin playing songs
with an edge by artists like Stevie
Nicks, Bryan Adams, and Dire
Straits — as well as classic rock
songs — at night,” Davis com-
mented. “In addition, we daypart
traditional AC artists in morning
drive. During the day, we play just
about everything on the AC chart.”

Not far away (geographically)
from Davis is what he considers a

leading Adult CHR/Hot AC. "I lis-

tional reference point of AC is that
it’s a soft format. We're not a soft
station.”

Stressing that Hot ACs are
market-dependent, Zapoleon point-
ed out, “We developed what we did
because of what was missing in
Houston. It’s important for us to be
more than just a radio station. We

In Motown

‘Evolutionary Format’

Concurring with many other PDs
that there’s only minor differences
in interpretation between the
terms Hot AC and Adult CHR,
Weed noted, “They're different in
concepts of music balance, reli-
ance on ’'80s and recurrents, and
currents. The perception is that
Adult CHR is more current than
Hot AC. Hot ACs focus on adult
elements of current music. Anoth-
er difference is in the depth of the
oldies library. For example, the
library of our CHR competitor
[WHYT] is substantially larger
than ours.”” Weed hinted that
WHYT’s base library might possi-
bly be triple that of Q5.

Hot AC clearly is one of the in-
dustry’s leading ‘“buzz” formats.
“It’s not a revolutionary format —
it’s an evolutionary format,” Weed
said. “It’s the outgrowth of CHR
that’s maturing along with the bulk
of the audience.” People who tune
to Hot ACs in the ’%0s probably
grew up listening to CHR in the
'80s, Weed said. ‘‘“They appreciate
Top 40 radio and still want to feel
contemporary. Hot AC is a com-

Victoria Adult CHR’s
Dayparting Factor

Only shades of difference separate Hot ACs from Adult
CHRs. Adult CHR KVIC/Victoria, TX PD Tony Davis offers
one such difference: “Hot AC demos tend to be more
female-oriented and a little older than Adult CHRs. But the
age range is pretty close — about 25-49 for both.”

Tony Davis

ten to KHMX (Mix 96.5)/Houston a
lot and like the way it sounds. It
has a certain edge to it. VH-1
could also be classified as [a TV
version of] Adult CHR, but some-
times it's too broad

(Editor’'s note: KHMX/Houston
and WKQI/Detroit became AC re-
porters two weeks ago, KVIC/Vic-
toria, TX has been an AC reporter |
for several years.)

feel we need to touch people’s
heartstrings and do lots of com-
munity involvement. Stations
shouldn’t take a format like ours
and simply copy it. If a station
doesn’t do proper research, or
doesn’t create and execute a game
plan, its chance of success is cut at
least in half.”

fortable form of contemporary
radio for the boppers of the ’60s.
They expect a contemporary pres-
entation.”

WKQI/Detroit
Music Monitor

Noon

HALL & OATES/So Close

BONNIE RAITT/Something To
Talk About

STEVE WINWOOD/Higher Love

BOB SEGER & THE SILVER
BULLET BAND/Real Love

MOTELS/Suddenly Last Summer

ROD STEWART/The Motown Song

TAYLOR DAYNE/TIl Be Your
Sheiter

MICHAEL W. SMITH/A Place In
This World

CHER/I Found Someone

BRYAN ADAMS/(Everything | Do) {
Do It For You

VOICES THAT CARE/Voices That
Care

LUTHER VANDROSS/Don’t Want
To Be A Fool

TINA TURNER/The Best
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Format Heart Pumps
To Teen, Family Beat

What'’s the latest pulse rate for CHR? Well, it’s no
longer weak and thready. In fact, according to a few PDs,
it’s getting stronger every day.

During a recent PD roundtable,
WBBM-FM (B96)/Chicago PD
Dave Shakes, WNCI/Columbus
and Nationwide Group PD Dave
Robbins, KRBE/Houston PD Steve
Wyrostok, and WRVQ (Q94)/Rich-
mond PD/afternooner Steve Davis
shared their ideas about targeting
teens and their families, current
music, and CHR’s general direc-
tion. Next week they’ll address
contesting, research, and market-
ing strategies.

R&R: After looking at summer
Arbitron and Birch ratings, it
seems that CHR is making a recov-
ery in some markets. What’s your
opinion?

DS: The economy still hasn’t
recovered; we’re looking forward
to finishing 1991 and heading into
1992. There’s been a lot of discus-
sion about CHR’s proper role in the
music spectrum. Most have decid-
ed to regroup and serve 12-24-year-
olds and build adult numbers based
on the format’s youth and excite-
ment.

That’s how we’ve done it in Chi-
cago. While we’ve had a little slip-
page in the summer Arbitron and
Birch, we’re not overly concerned.

Dave Robbins

m
CHR has been and
always will be a
12-24 format. When
we get away from
that, it always falls
apart. If you don’t
like that, do some
other format.
— Dave Robbins

99

Dave Shakes

m

Most [CHRs] have
decided to regroup
and serve 12.24.
year-olds and build
adult numbers
based on the
format’s youth and
excitement.

— Dave Shakes

99

CHR can’t rest on its laurels. And
established stations have the
challenge of reinventing them-
selves.

DR: CHR is going through the
same cycle we saw a decade be-
fore. To program musically 25+ is
nearly impossible. CHR has been
and always will be a 12-24 format.
When we get away from that as an
industry, it always falls apart. If
you don’t like that, do some other
format.

Here at WNCI, we look at 18-24
and spill up and down musically.
CHRs that understand this con-
tinue to win. Stations that don’t
panic and try to move their core a
little too far one way or another
and end up losers. Strictly target-
ing 25+ musically just isn’t going
to work. Then you’re no longer a
CHR.

SD: WRVQ is a heritage station
in a smaller market. We're enter-
ing our 20th year as a CHR. As a
result, I’ve got an audience that
grew up with the station. Teens are
very much the core of what we're
looking at, but I also have to pay at-
tention to those 25-34-year-old fe-

males. We don’t have straight-
ahead competition. I'm fighting
AOR, Country, and AC stations, so
I have to be a little more conscious
of the 24-34s.

Family Affair

R&R: CHR used to be the family
format. Then, as niche formats in-
creased in popularity, the music
became polarized. Is that still a
problem?

DS: To some degree, but it’s get-
ting better. CHR still generates
adult numbers based on teen listen-
ing. When Kkids control the radio,
adults get turned on to the station.
So CHR builds with 12-24-year-olds,
but it also starts picking up the up-
per demos — even the 30+ and
40+.

SD: Our sales department has a
pretty good feel for the format. We
sell it from a ‘“families-with-
children” standpoint. Yes, we’re
No. 1 in teens, but we also bring
their 37- and 38-year-old parents in-
to the car dealership when WRVQ
personalities are there for an ap-
pearance.

DS: You'll also see women with
very young children checking out
the AC stations. But as their
children age they’re back into
CHR.

SW: CHR is a youth format. If
GMs and PDs would take time to
think things through, do a good job
of balancing the station, and let
others go through knee-jerk reac-
tions, then that will be good for 50%
of their success.

I just hope that in the next six
months or so, people go back to
comprehending the realities of the

Core Action

To establish and maintain a healthy CHR over the long
run, roundtable panel members say PDs should:

® Target 12-24 or 18-24
® Remember younger demos bring in adults
® Learn to sell the numbers the station has

® Rely on currents, not golds, for overall programming.

things you have to do to get the
clients to understand that youth
numbers are great.

Point out that MTV has mega-
bucks coming from the same types
of advertisers that have the same
types of demos. Transfer some of
that thought and energy — and
hopefully money — to radio. Re-
main consistent and visualize the
audience for each daypart. Re-
member CHR’s high side is 18-24.
But if you spike it hard enough
you’re going to get that spillover on
both ends. That’s back-to-basics
CHR programming.

Dance Direction

R&R: KPWR/Los Angeles re-
cently pulled all special mixes off
the air, yet kept its Dance position
by playing hit versions of dance
records. Dave S., haven’t you
slightly modified B96’s successful
dance position?

DS: B9% really didn’t have a
clearly defined stationality when I
came here. Focusing in the dance
direction established a beachhead
for us. Last year we broadened a
bit, and the industry didn’t notice
— probably because we added pop
records so late that often it was

Steve Wyrostok

66

Remember CHR’s
high side is 18-24.
But if you spike it
hard enough you’re
going to get that
spillover on both
ends. That’s back-
to-basics CHR
programming.
— Steve Wyrostok

99)

CHR format. Companies, GMs,
GSMs, and their sales departments
still don’t quite understand that you
have to live with youth numbers
and make the most of them. There
are some creative, psychological

Continued on Page 54

WNC/I’s own morning zoo band, the Zoot Suits, pause between sets.
Shown are (I-r) John Cline, Dee Miller, Dave Calin, and (front) Shawn
Ireland.

Steve Davis

66/

Our sales
department has a
pretty good feel for
the format. We sell
it from a ‘families-
with-children’
standpoint.

— Steve Davis
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g Housecall
D NOW ON 31 CHR REPORTERS INCLUDING:
; WZOU add KBXX TIC-FM KZFM WJAD
HOT97 29-20 Hot HOT102 add WKSS  WBBO  KNOE

g WIOQ KKFR 999KHI WAPE  WILN
N WMXP add Q106 deb 30 &gg{‘ ‘gx‘g‘{f) , &’gg
p) WPGC 20-16 KMEL 2824  {ino  ycag - KOMO
L/ WCKZ  KHTT  KYRK
(‘ UC CHART: $-0
N

TONY TERRY
“With You”

CHR CHART: €
NOW ON 143 CHR
REPORTERS INCLUDING ACTION AT 36 P-1’s

NEW BELIEVERS AT:

KEGL  WRVQ 95XXX KROC  PT1cCHART $
WJMO  CK105 Q101  WDBR
WNCI  KIKX Y94 KBOZ

GLORIA ESTEFAN
“Live For Loving Youw”

NOW ON 97 CHR REPORTERS INCLUDING:

MOJO 24-21 KXXR WVSR add  Z90 add WBWB add
WIOQ add 30 KRXY 11-7 Hot Y102 add WOMP add KLYV add
PRO-FM 27-21 KIIS 23-17 WRCK add WZKX add KZIO add
PWRI96 22-19 PWR106 XL1067 add KMCK add WTBX add

) WGRD add  WILN add WKFR add
Y100 7-6 Hot KGGI add 24 KKRD add KBXX add KTRS add

N\~

NN NN 7NN NN\ NN NN NN 7N\

B97 deb 26  KISN HOT949 add KYYY add
KTFM add HOT977 XD MANY MORE:
AC CHART: ©-@-0-O- @ ’ i

AN/

LUTHER VANDROSS
“Don’t Want To Be A Fool”’

CHR CHART: 0 166 CHR Reporters — 69%

HOT ACTION AT 32 P-1’s
WXKS 14-10 PWRPIG 7-6 FM102 1-1 Hot AC CHART: e

WZOU 5-5 WJIMO 15-10 KPLZ 11-9 # T '
WEGX 21-17 KRXY 2-1 Hot WSSX 8-6 Hot 1 URBAN SMASH!
WIOQ 1-1 Hot  KIIS 9-8 WCGQ 7-6 Hot

PRO-FM 12-8 KKFR 9-8 WMXF 11-7 Hot

WPGC 5-4 KKRZ 8-6 Hot WZYP 7-3 Hot ... AND MANY MORE!
CURRENTLY ON SOLD-OUT AMERICAN TOUR! = e

5’/’&\\\‘7)’&\\\‘.7/ NN /7NN NN NN NN\ NN /NN

N 2NN NN N
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Ce Ce Peniston
“Finally”

175021-2385-1; 75021-23874)

P1 cHART -5

NEW & ACTIVE 56/10

#1 BILLBOARD DANCE CHART

PWR96 add Q99.5 add
PWRPIG add 34 KWIN add 40
HOT102 add PWR99 deb 29
WSPK add KS104 deb 23
KHTK add 28 Q106 deb 28
KKSS add WXKS 29-26

~ )

Now oN |} !
o

Now oNcLuB I

WZ0U 13-10
HOT97 6-4 Hot

Wi

0Q 12-10

WMXP 23-20
WPGC 18-15
B96 22-18
WJIMO 23-20
KOY-FM 14-12
KMEL 18-16
...And More!

Robyn Hitchcock
and The Egyptians

“So You Think You'’re

#1 R&R NEW ROCK CHART

NOW ON 22 CHR REPORTERS!

WRVQ add
KISR add
KQIX add
KTMT add
ZFUN add
WDJX deb 38
KWOD 30-24
WCIL 33
KFMW 40-33

WPST
WBBQ
WRHT
WGTZ
WZ0K
WJMX
KNIN

WVBS
KLYV

KR
Wi
...And More!

0C
FC

-
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RECORD®

in Love”
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CHR

Format Heart Pumps
To Teen, Family Beat

Continued from Page 52

useless for the labels to build a
chart story.

All along, B9% has played artists
like Wilson Phillips and Roxette
and maintained a Dance label.
When WYTZ directly attacked us
this winter, it failed because we
tightened our belt and superserved
our core. Now that they aren’t hap-
pening, we can pursue our real
agenda — to be a mass appeal sta-
tion. And in Chicago in 1991 that
means leaning Dance.

R&R: Many CHRs still pull
strong 25+ numbers. If that’s not
because of the music, than what'’s
the reason?

DR: WNCI is in a heritage situa-
tion. We've maintained with 18-24-
driven music, but our marketing
and morning show attract the 25+
numbers. As far as where music is
going, I think true CHR has always
been a variety of what'’s out there,
and it’ll continue to be that way. If
we stop that, we're inviting super-
niching.

R&R: With KKBQ going Coun-
try, and KBXX rumored to be
moving more toward middle
ground, isn’t this an excellent op-
portunity for KRBE to grow as the
lone mainstream CHR?

SW: Yes, but I don’t want to get
overconfident and begin to broaden
or add below-average records just
for the sake of variety. KRBE will
remain a pretty well-balanced
cross section of styles tied together
by the stationality and personali-
ties.

DR: It’s a tough situation being
the only CHR. We saw a big chal-
lenge here when 92X [WXGT] went
away. All of a sudden you are
ascribed every possible negative
that’s ever been dumped on CHR.
It’s something you have to look out
for, while making sure you don’t
overcompensate for it.

SW: Luckily, we’re in a pretty
good position here. We dropped
that bad baggage in a very whole-
sale club-you-over-the-head kind of
way with our “Hits Without The
Hype” campaign. We actually re-
positioned KKBQ in the process
and now it’s gone.

Current Affair

R&R: There’s been a lot of talk
recently about adding gold, alter-
native, new rock, and more recur-
rents while adding fewer currents.
Where's the format headed musi-
cally?

SD: I’ve done a lot of research:
callouts, retail, requests. Our rule
of thumb as far as recurrents or
gold is if it sounds as if it could be a
hit today, and it fits within the con-
text of the stuff that surrounds it,
then we consider it. As far as the
percentage of recurrents and gold,
it’s all according to the daypart.
We're probably about 80% current
overall.

SW: Right now, music from the
mid-'80s is a stronger match stylis-
tically than titles from the late- and
early-'80s. A lot of that early MTV

WwWWwW.americanradiohistorv.com

Hope.

KRBE recently broadcast live in Hollywood for a week. News Director
Darian Hunter () and morning man Paul Barsky (r) hang out with Bob

stuff, from ’83-85, seems to work
better with the Jesus Joneses of the
world. But you can’t play these
gold songs too often or too long or
they lose their ‘“oh wow” factor.

DS: You’ve got to have good cur-
rents. We use recurrents to shore
up a particular style of current
sound. For example, if we're in a
period where there’s not a lot of
smash pop records, then we’ll in-
crease the number of recurrent
pop records.

SD: That’s exactly what we did.
We're a straight-ahead, mass ap-
peal station, and it was difficult for
us when there was a lot of dance
product because Richmond isn’t a
dance market. Musically, it’s very
conservative. We had to balance
the recurrents and gold so it didn’t
sound like a different station.

Hype Hits Home

R&R: Steve (Wyrostok), can you
explain why KRBE's unique *‘Hits
Without The Hype' presentation
worked?

SW: It addressed many of the
format’s inherent negatives. The
biggest up side is that it presented
an incredibly clear contrast to the
other CHR. The down sides are
that we had to repackage and rede-
sign a lot of things to promote, con-
test, and present the format with-
out the hype. We ended up defining
what hype was and then presenting
the other things we wanted to ac-
complish. If we didn’t define hype
for the audience, we would have
been perceived as doing hype our-
selves.

Overdefining KRBE as we did
had the potential to siow down our
momentum. But our jocks’ talent
prevented that from happening.
They're totally in control, which is
more than you can get just by slap-
ping on jingles, sweepers, and
segues. Perhaps now we can be a
bit more aggressive and energetic.
There’s nothing to compare us with
except a memory.

DR: By contrast, WNCI is seen
as a hype machine. So we have fun

with it and do “contest and hype
alerts” on our morning show. We’ll
come on with liners like, “The fol-
lowing element is designed to
make you listen longer.”” Then we
play the little sounder for the con-
test, someone wins, and everyone
laughs. In focus groups, the au-
dience says, ‘“These guys are real.
At least they know what they are.”

SD: We're in the process of being
sold and have countered those in-
evitable research studies that show
WRVQ talks too much, is too hyped
with contests, etc. by poking fun at
ourselves. One sweeper says “N-n-
nobody, n-n-nobody st-st-stammers
more than we do.” The listeners
seem toreact to it in a very positive
way.

R&R: How about sweepers?
Have we growled at the audience
too often?

DS: We're not into “Star Wars”
sound effects or stutter-stopping,
or anything like that anymore. It
seems that what sounds cool now is
a basic direct message like, “You
can win George Michael tickets to-
day on the Killer Bee, B%.” It’s
straight, gets out of the way, and
then we go right into the music.

SD: We've started to drop in
female voices doing some recorded
sweepers. It seems to be a nice
change of pace and makes the sta-
tion sound a little more real.

R&R: Any comments on liner
content? Are we overexplaining
ourselves?

DS: There are too many qualifi-
ers in them today. I've got a great
exercise. Listen to your station for
one week at your average TSL, and
make notes of exactly what you
hear. It really makes you aware of
the need for simplicity and direct-
ness. The KISS concept — keep it
simple, stupid — is still in effect in
1991.

DR: We're getting a bit too
wordy and the audience doesn’t
relate to these phrases. My
favorite saying is “One plus one
plus one equals one-third.” That
kind of says it all, doesn’t it?
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Rap’s Role In
Mainstream Radio

Over the past several months, it seems that more Ur-
ban stations have increased the number of rap records
they’re playing despite an apparent trend toward tighter

and shorter playlists.

This week four programmers
discuss when, why, and how they
deal with rap at their stations and
examine the value and necessity of
playing selected rap tracks on a
somewhat regular basis.

Know Your Market

Todd Lewis, who recently va-
cated the OM/PD post at WIZF/
Cincinnati for duties at parent
Inter-Urban’s Chicago head-
quarters, says there’s always been
a place on the station’s playlist for
rap. “This isn’t something we just
started playing. We've always
done it, but the music’s been more
dayparted in the past. The key to
making music work for your sta-
tion is knowing your audience’s lis-
tening habits and playing the
music that appeals to them during
those times.

“We found that weekends and
evenings — after adults are home
from work — are the best times to
integrate rap. Of course, the record
itself is also a factor. There are
some songs that are, yes, rap rec-
ords. But somehow they fall out-
side of the genre and become ‘spe-
cial’ rap records. You have records
by artists like Hammer and D.J.
Jazzy Jeff & The Fresh Prince that
don’t get classified as real rap rec-
ords. They become OK to play in
most dayparts, and people seemn to
enjoy them very much.

“The key is that those types of rap
records don't offend anyone. Peo-
ple like the beat, the lyrics, and
what the acts represent. We get
away with airing those records any
time of the day or night, and those
are the types of rap records we’re
looking to play.”

g Black
§ Households
l Watch More TV

Black households watched
almost twice as much TV each
week last November as all
other U.S. households, ac-
. cording to a recent study by
. NYC-based Nielsen Media
. Research. TVs were switched
~ onin black homes for 89 hours
- and 48 minutes per week dur-
ing the study period, compared
with an average of 47 hours
and six minutes in all other
households.

o S
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Lewis says a station’s city of li-
cense is a big factor in determining
which rap records are right. “Cin-
cinnati is a very conservative city.
We’ve had N.W.A. and 2 Live Crew
concerts canceled. So we have to
be very careful the music we air
doesn’t offend the Cincinnati lis-
teners. I use different formulas to
choose all records, but especially
rap records. If I find a number of
adults aged 25-35 are requesting
D.J. Jazzy Jeff & The Fresh
Prince, Hammer, etc., then I know
we’ve found a rap record that’s OK
with adults.

“I can tell you this: We never
want records that are too hard or
too offensive for our audience. If
rap artists are interested in radio
airplay, they need to make records
we can play. That’s not selling out.
That’s simply a case of doing what
you need to do to get heard on
mainstream radio.”

Lewis’s replacement, PD/MD
Torey Turner, agrees with Lewis’s
approach to rap programming. But
she says WIZF is likely to daypart
rap records even more. “We'll
probably play rap after school
hours, starting at 3pm; definitely
from 5:30 until 9pm, when we start
our ‘Quiet Storm’ programming.
There are some rap records we
just can’t play. But I can’t see us —
the only Urban station in Cincin-
nati — not playing rap at all. We

URBAN CONTEMPORARY

have to play some to fulfill the
needs of our audience. So we’ll con-
tinue to add and play rap music.
But there will be strict controls on
it.”

Talking Tempo

WIKS/New Bern, NC three-year
PD B.K. Kirkland says there are
many reasons why more stations
are currently integrating rap into
their playlists. ‘“Maybe it’s be-
cause more PDs and MDs are
starting to report all of the music
they’re playing. For a long time
some programmers were playing
rap but not telling the trades.

“It might also be due to the fact
that more PDs and MDs are realiz-
ing they don’t have to put listeners
to sleep in order to appeal to adult
demos. Some of us previously
thought adult programming had to
be ‘Quiet Storm’-type of music. But
the song selection for an adult ap-
proach doesn’t have to be slow. So
some programmers are putting in
more rap music to help their sta-
tions sound uptempo and lively. By
mixing in rap, they don’t fall into
the trap of thinking the only way to
appeal to adults is by slowing
things down.”

Kirkland also notes that adults
are no longer unfamiliar with rap.
“Rap’s been around for a while
now. Because I'm over 25, does

Donnie Taylor

s S

Boyre/Alevondria/ Pineville LA

that mean I don’t like rap music? It
doesn’t make sense to me when I
hear other PDs make those kinds
of statements about their adult
listeners. There are adults who like
rap. It just depends on the type of
rap.

“You have to daypart rap music,

WWW.americanradiohistorv.com

Airplay Rules

e Daypart rap songs

e Seek non-offensive lyrics
» Look for adult appeal

* Find the best edit or mix

but you can get away with playing
it if you do it at the right time.
When'’s the right time? For us, it’s
after 6pm. There are certain rap
songs that can fit throughout the
day. The recent D.J. Jazzy Jeff &
The Fresh Prince single [‘Sum-
mertime’] is a prime example of
the nice, smooth rap song that
adults enjoy and will listen to. So
it’s not that adults think of rap as a
negative.

“Some rap has gotten a bad re-
putation and justly so. Some hard-
core rappers deserve the bad rap
they’re getting. On the other hand,
some rappers do good things with
their music and appeal to demos
across the board. There’s a fine
line we have to walk. It’s all in the
music selection. You’d never hear
an N.-W.A. song on WIKS because
we feel it would draw a negative
response and turn off a number of
our adult listeners.

“We don’t think songs by D.J.
Jazzy Jeff & The Fresh Prince,
Kool Moe Dee, Naughty By Na-
ture, and similar artists will turn
off our listeners. There also are
current hits by mainstream artists
like Phyllis Hyman, Tevin Camp-
bell, Whitney Houston, and others
that feature rappers, and their fans
seem to have accepted it. R&B and
rap are coming together musically.”

More Accessible

KBCE/Alexandria, LA PD and
20-year industry vet Donnie Taylor
says he’s adding more rap to the
station’s music mix because the
music is now more accessible.

‘“We’re receiving more [rap
single] mixes from record com-
panies than ever before, and we're
able to tailor the sound of our sta-
tion to our listeners. I really thank
today’s music producers for that. It
makes it possible for us to be more
flexible not only about what we’re
willing to play, but also about what
makes sense for us to play.

“I'm particularly impressed
with major recording artists such
as Phyllis Hyman, who’ve made it
easier to present rap to non-rap au-
diences. Rap is here to stay. A lot of
rap songs could be included in a
station’s regular mix — provided
the songs are positioned between
two established records. Some rap
is too hard for mass appeal audi-
ences, but some rap songs are only
mildly suggestive considering that
rap comes with a message from
the streets, I like it and think it can
be played just about anywhere [in
the mix].”

Taylor keeps his ear to the
ground to determine the number of
rap songs KBCE programs as well
as when and where the records are
positioned. “I want to know my au-
dience’s preferences. I want to

B.K. Kirkland

'@55102

know what’s happening. I'm in con-
tact with local record shops and in
tune with which videos are happen-
ing. I'm also on the streets to find
out what’s really being accepted
musically.

“We actually featured rap
across the board during the sum-
mer months. Obviously the kids
were free [out of school], and
everybody was outdoors. But now
that it’s fall, we’ve had to cut back
on playing rap all hours of the day.

“We’ll add a touch of rap to our
hot rotations in the morning, but no
more than two songs. We play none
during middays, then go back to
some rap in late afternoons as we
set up things for evenings. I think
rap sounds good. But for rap to be
presented on mainstream radio, it
has to be [correctly] packaged for
your audience.”

What Do You Think?
After talking with these four pro-
grammers, I welcome your com-
ments — pro and con — on the
issue. Please feel free to send a let-
ter or call me with your thoughts.

ACTION

Personnel Moves

James Williams replaces Rob Neal
as PD at KXZZ (Z16)/Lake Charles,
LA ... WLOU/Louisville welcomes
PD Jetf Phillips as Ange Canessa
takes over the WJFX/Fort Wayne PD
post from Kelly Karson . . . Lou Ben-
nett, formerly midday personality at
KQXL/Baton Rouge, is upped to PD/
MD as Chris Clay moves on to promo-
tion at Reprise Records . . . WTUG/
Tuscaloosa, AL PD Al Brown is
elevated to OM; Steve Sloan moves
up from Asst. PD to PD.
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“Special”
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NOW ON 32
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L]
L

©1991 A&M Records, Inc. All rights reserved.

From the new album Special

75021-6347-1/412
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LON HELTON

Tips To Stay On Top

Cultivate Cume, Exercise ‘Stationality’

Country radio’s ratings have climbed steadily over
the past few books, and early summer returns show the
trend continuing. But as that happens, the fight for num-
bers will, of course, intensify from competitors within —
as well as from outside of — the format.

WOKQ/Dover, NH PD Cliff
Blake has some thoughts on what a
Country station enjoying the view
from atop the ratings heap can do
to lengthen the lease on the pent-
house.

Blake says the abundance of
media attention given to country
stars is “‘evidence of mainstream
acceptability of a format that al-
ways hid in the shadow of the ‘Hee
Haw’ image. There’s no need to
apologize for being a Country sta-
tion today. In fact, your listeners
realized country music was hip
before you did. Country is no longer
a niche or boutique format.”

Likening the dynamics of the
radio marketplace to cable TV,
Blake says, “There are ever-in-
creasing numbers of competitors
eager to skim off your share.” As
an example, he points to his mar-
ket, where 33 stations were listed in
Spring 1988. There are 42 stations
today - nine more choices in three
years. ‘“‘And there are three more
FMs due soon,” Blake notes.
“Fragmentation will only accel-
erate with the further growth of
digital technology, direct satellite
broadcasts, and supplier-to-home
fiber-optic connections.”

Blake offers the following tips to
PDs wondering how to stay ahead
of the game and on top of the
ratings.

Steps To Success

¢ Chase everyone. Build cume
without prejudice, gathering new
listeners from every demo and
every corner of your market. Lis-
teners from all demos are finding

Cliff Blake

country music pleasing and excit-
ing. Cable TV now has two country
channels (CMT even beats VH-1 in
ratings). Use market visibility, di-
rect mail, and television; go door-
to-door and shake hands. Run your
cume-building machine like a poli-
tical campaign, adding one vote at
a time. Don’t let a single call, let-
ter, or casual meeting go by with-
out adding that listener to your
database.

¢ Find out what your audience
wants and give it to them. Question
listeners for information. Learn
about their tastes, attitudes, and
lifestyles. Begin reflecting those
traits now.

e Examine your ‘stationality.”
Stationality boils down to leader-
ship. The PD determines the desti-
nation. If you're a GM, hire a pro-

grammer who can infuse your sta-
tion with the personality it needs to
become distinctive and unique. If
you're a programmer, here are
some tips you can follow to ensure
you're in tune with your market:

« Instruct your personalities to re-
flect a positive, winning attitude.

e Make sure your disc jockeys
are well-versed in the station’s
direction.

¢ Remind your airstaff to stay in-
formed on current events and
music, and always to be mindful
of the audience characteristics
you’'ve discovered.

« Reinforce the value of interest
and fascination. Tell your person-
alities to think local, local, local.

¢ Gear everyone at the station —
including the receptionist and
others who answer the phone -
toward customer service ex-
cellence.

« Keep the tempo bright and
alive, the music upbeat.

e Make production elements
jingles, sounders, intros — as ex-
citing as possible. The station
should jump off the dial

¢ Infuse service elements —
weather, news, concert reports,
backsells, promos — with a sense
of urgency.

e Maintain a modern sound. It'll
be 1992 in three months. The
country music scene has chang-
ed. You should be musically hip
and happening like never before.

« Reconsider your current/oldie
ratio. Think about adding more
recurrents. Determine which
oldies still have validity today.

The Biggest Battle

Warning that a PD’s biggest bat-
tle still awaits, Blake says pro-
grammers should work closely
with their sales staffs. “Provide

TRIPLE THREAT — WBKR/Owensboro, KY MD Dave Spencer (second from left} recently played host to the Marcy
Brothers — (I-r) Kevin, Kris, and Kendall.

WwWwWw_americanradiohistorv.com

PD Jon Allen.

GONE FISHIN’ — The grand prize winner of a8 WHVK/Huntsville, AL con-
test got to go fishing with Travis Tritt (). Admiring Tritt's catch is WHVK

the qualitative audience ammuni-
tion your sales department needs
to convince media buyers and ad-
vertising agencies that Country ra-
dio has come of age.”

For comfort’s sake, Blake shares
a couple of quotes that he keeps in

HAVE YOU HEARD

his office: ‘“Imagination is one of
the last remaining legal means you
have to gain unfair advantage over
your corrpetition,” by David Ogil-
vy, and “The public is the final ar-
biter of what will succeed,” by
John T. Frankenheimer.

Hiller, Thomas, Cook,
Quinn New PDs

The flurry of activity in recent weeks
has preempted HYH a time or two, so
let's catch up on events.

KFGO-FM/Fargo, ND — which shift-
ed from Light Rock to Country on Oc-
tober 1 — is being programmed sep-
arately from its legendary sister, KFGO
{AM). Former KVUU/Colorado Springs
OM Wayne Hiller picks up PM drive
and is programming the station, which
keeps its calls but adopts the handle
“New Country 102.” Before joining
KVUU four years ago, Hiller worked in
Fargo for 21 years — 18 of them at
KQWB.

Meanwhile, KFGO-FM has raided
crosstown Country competitor KVOX-
AM & FM to fill two airshifts. Ken Ben-
nett, who'd been doing wakeup duty at
KVOX, is KFGO-FM's new morning co-
host. He joins Jane Alexander, who
stays through the format shift. Handling
middays is Brad Jackson, who'd just
been upped from parttime to middays
at KVOX. Also at KFGO-FM, Mike
Allen exits WKKQ/Hibbing, MN to
assume evenings, while Steve Dawson
retains the overnight slot.

Programming

Life sure isn't boring for former
WWQM/Madison, W1 Asst. PD Charlie
Thomas — he changed jobs and got
married within a matter of days.
Thomas was named PD at WUSW/
Oshkosh, WI in late August, and then
wed Kim Thearle on August 31.

Changes at WWQM following
Thomas's departure: PD Tom Oakes
segues from PM drive to middays,
evening talent Ken Scott moves to
afternoons, weekender Jake Preston
to overnights, and Tim Tyler and Mark
Stephens join for weekends. Those of
you keeping a scorecard will notice
there's still an evening opening. Con-
tact Tom Oakes.

KAYD/Beaumont, TX PM driver Von
Cook is now PD . . . WKKQ/Hibbing,
MN MD Pam Quinn has been pro-
moted to PD, replacing Michael Alan.
Four-year station personality Mark An-
thony is upped to MD ... KEKB/

Grand Junction, CO PM driver Ed
Chandler slides into the PD chair
KEBC/Oklahoma City evening talent
Erik Logan has been upped to Asst.
PD/MD/middays. Margaret Jacobs
joins as Promotion Director

Musical Chairs

Former WAVW/Vero Beach, FL MD
Trish Hennessey is the new MD at
WICOQ/Salisbury, MD . . . WPAP/Pana-
ma City, FL overnighter Kathy Fabian
is upped to MD . . . Mike Malone as-
sumes MD duties at KFNF/Oberlin, KS
... KUAD/Fort Collins morning person-
ality Brian Gary adds MD chores . . .
KCJB/Minot, ND PD Stephanie
Stevens now wears the MD hat as well.

Personality Changes

At WUSN/Chicago: Scott Wagner
moves from evenings to Production
Director, Bill Garcia joins for nights,
Debi Diamond gives up late-nights to
Ray Stevens for overnights
WIL/St. Louis weekender Bo Mat-
thews replaces overnighter Brian
Croder, who's heading to law school
.. . Paul Scott leaves WYCR/York, PA
for afternoons at WIOV/Lancaster, PA.
He replaces Al Burke, who's now PD
at WRFY/Reading, PA.

Carol Turner exits overnights at
WDAF/Kansas City for middays at
KZKX/Lincoln, NE. Also at KZKX, part-
timer Tim Resler lands the overnight
shift . . . Jonathan Stevens replaces
Tom Dixon in mornings at KGHL/Bill-
ings, MT . . . Steve Ricks moves from
evenings to afternoons at KYKS/Luf-
kin, TX; parttimer Todd Zigler
graduates to nights.

As WYNG/Evansville, IN personality
Jeff Walker heads to sales, over-
nighter Kevin Webb moves to after-
noons. Parttimer Elesha Becker picks
up Webb's former shift . . . Kelli Mar-
tindale is the new overnighter at
WDEZ/Wausau, WI . . . Carlette Tay-
lor is the new morning show producer
at KSON/San Diego . . . Danny Fox
leaves WYEZ/South Bend, IN for PM
drive at WAYZ/Hagerstown, MD.
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NASHVILLE IN MOTION

Little Big Town Grows;
Burches Branch Out

Round and round they go. With the frenetic frenzy of
CMA Week, we momentarily lost track of the fast track.
Here’s who’s been moving and shaking during the past few

weeks.

Roving Writers

« Little Big Town Music, in a
joint venture with MCA Music, has
added two new staff songwriters:
Billy Montana, formerly of the
Warner Bros. group Billy Montana
& The Long Shots, and Catesby
Jones, co-writer of Travis Tritt’s
“Country Club.” Stephanie Cox, a
recent Middle Tennessee State
graduate, joins the company as a
songplugger.

* Writers Bruce and David
Burch have formed Burch

Brothers Music. The publishing
company will administer the
Burch catalog, which includes such
songs as ‘“Rumor Has It” and “The
Last Resort.”

» WSIX/Nashville morning man
Gerry House recently opened his
own publishing company, House-
notes Music. The firm will set up
shop at 24 Music Square West. *SIX
morning show producer Devon
O’Day will serve as the company’s
songplugger.

* Buddy Killen recently pur-
chased the Cartee Publishing Com-

€ I TNN

THE NASHVILLE NETWORK «

53.9 million households
Larry Pareigis, MD
Lyndon LaFevers,

Video Program Administrator

Weeks On

| HEAVY {

MARK CDLLIE/She’s Never Comin’ Back (MCA) 3
DAVIS DANIELFor Crying Out Loud (Mercury) 13
ALAN JACKSDN/Someday (Afista) 7

GEDAGE JONES/You Coudn't Get The Picture (MCA) 10
LITTLE TEXAS/Some Guys Have All The Love (WB) . 8
PATTY LOVELESSHurt Me Bad (In A..) (MCA) 12

LORRIE MORGAN/A Picture Of Me . (RCA) 15
ROY ROGERS & CLINT BLACK/Hoid On Partrer (RCA) 2
SAWYER BROWN/The Walk (Curb/Capito) 14
RICKY VAN SHELTONXeep it Between... (Col } 10
MARTY STUART/Tempted (MCA) 14
PAM TILLIS Put Yourself In My Place (Arista) 10
TRAVIS TRITT/Anymore (WB) 9

K. WHITLEY & E.T. CONLEYBrotherly Love (RCA) 9
TRISHA YEARWOOD Like We Never Had... (MCA) 9

| ADDS

JOHN ANDERSON/Siraight Tequila Night (BNA)

JANIE FRICKEN Want To Grow 0id With You (Intersound)
CHRIS LeDOUXMWorkin' Man's Oollar (Capitol)
REMINGTONS/A Long Time Ago (BNA)
SWEETHEARTS OF THE RODEODevil And Your (Col)
CHRIS WALL Hangin' Out (Tried And True)

Information current as of October 14

1 YEAR AGO
@ No. 1: “Home’’ — Joe Diffie
5 YEARS AGO

@®No. 1: “That Rock Won't
Roll’”’ — Restless Heart

10 YEARS AGO

@ No. 1: ‘‘Never Been So
Loved (In All My Life)’ —
Charley Pride

15 YEARS AGO

@ No. 1: “You And Me’’
— Tammy Wynette

CMT

COUNTRY MUSIC TELEVISION
14.2 million households
Bob Baker, Director/Operations
Ric Trask, Program Manager

S
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2 1 TRAVIS TRITT/Anymore (WB)

4 2 MARTY STUART/Tempted (MCA)

5 3 ALAN JACKSON/Someday (Arista)

14 RICKY VAN SHELTON/Xeep It Between . (Col )

3 5 SAWYER BRDWN/The Walk (Curb/Capitol)

10 6 VINCE GILLLook At Us (MCA)

6 7 GEDRGE JONES/You Couldn't Get. (MCA)

7 8 MARTIN DELRAYLilie's White Lies (Atiantic)

9 9 DOLLY PARTON/Eagle When She Flies (Col.}
10 NEAL McCOY /This Time | Hurt . {Atlantic)

Weeks O

| HEAVY

JOHN ANDERSON/Straight Tequiia Night (BNA)
MATRACA BERG/1's Easy To Tell (RCA)

JAMES BLUNDELL Time On His Hands (Capitol)
BAOOKS & DUNN/My Next Broken Heart (Arista)
MARK COLLIE/She's Never Coming Back (MCA)
DAVIS DANIEL/For Crying Out Loud (Mercury)
CHARLIE DANIELS /L ittle Folks (Epic)

DESERT ROSE BAND/You Can Go Home (Curb/MCA)
DIAMOND RIOMirror, Mirror (Arista)

DEAN DILLON/Don't You Even (Think..) (Atlantic) . 9
HOLLY DUNNNo Ore Takes The Train Anymore (WB) . 7

N e ha®D W

-

GEORGE FOX/ Know Where You Go (WB) 9
EMMYLOU HARRIS Roilin' And Ramblin’ (WB) 8
HIGHWAY 101/The Blame (WB) 17
JJ WHITE Heartbreak Train (Curb) 4

KENTUCKY HEADHUNTERSt's Chitlin” _ (Mercury) 7
SAMMY KERSHAW/Cadillac.. (Merc) BREAKOUT/9

HAL KETCHUM/ Know Where Love Lives (Curb) 5
JIM LAUDERDALE Maybe (WB) 4
CHRIS LeQOUXWorkin' Man's Oollar {Capitol) 2
LITTLE TEXAS/Some Guys Have All The Love (WB) 10
EDDIE LONDONJninvited Memory (RCA) ADD
PATTY LOVELESS Hurt Me Bad (InA..) (MCA) 12
KATHY MATTEA Asking Us To Dance (Mercury) 6
RONNIE McOOWELL Just Out Of Reach (Curb) 7
REBA McENTIRE For My.. (MCA) BREAKOUT/6
LORAIE MORGAN/A Piclure Of Me . (RCA) 5
MARK 0'CONNOR Bowtic (WB) 6
PIAATES OF THE MISSISSIPPIFighting . (Capitol) 4
REMINGTONS/A Long Time Ago (BNA) 3
ROY ROGERS & CLINT BLACK Hold On Partner (RCA) 3
DAWN SEARS/Good Goodbye {WB) 6

RICKY SKAGGSite’s Too Long (To Live. )(Epic} 9
SWEETHEARTS OF THE RODEO Devil And. (Col) 3
TEXAS TORNADDS/Is Anybody Goin' To. - (WB) . &

PAM TILLIS Put Yourself In My Place {Ansta) 13
KAREN TOBIN/Caroiina Smokey Moon (Atlantic) 5
STEVE WARINER eave Him Out Of This {Arista) 5
K. WHITLEY & E.T. CONLEY Brotherly Love (RCA) 17
TOM WOPATBack To The Well (Epic) 3

TRISHA YEARWOOD/Like We Never Had.. (MCA) = 77

Breakout Videos and Picks (Pick Hits of the Week) receive
an extra piay above heavy rofation per day. All Top 10
vigeos also recerve feavy rodation

Information current as of October 18

pany, which is comprised of Alan
Cartee Music and Shoals Music
Mill. Killen also retains 100%
ownership of Lexicon Music, a
gospel catalog he previously co-
owned with John Lindahl. Curtis
Green has been appointed Profes-
sional Manager for Killen’s pub-
lishing companies, Buddy Killen
Music and Killen Songs.

* Herky Williams has been pro-
moted to Professional Manager of
Great Cumberland Music. For-
merly an independent publisher,
Williams had worked as a Great
Cumberland songplugger for the
past year.

On The Move

* Signings: Neal McCoy to Bud-
dy Lee Attractions for booking . . .
Brooks & Dunn to Network Ink for
publicity . . . John McEuen to the
William Morris Agency for booking
. .. the Kendalls to Don Fowler &
Associates for booking ... Bob
Alan to Golden Reed Music . ..
Shenandoah, Tim Ryan, J.P. Pen-
nington, and Dawn Sears to World
Class Talent for booking.

FAN AFFAIR — Holly Dunn was thrilled to learn that two of the audience
members at her recent Victorville, CA concert were none other than Roy
Rogers and Dale Evans. Dunn is an avid collector of Rogers memorabilia.

Media Motion

* Publicists Brenda Horn and
Bridget Dolan have joined forces
as Littlehorn Communications, fo-
cusing on public relations and
special promotions. Initial clients
include Waylon Jennings, the
Bellamy Brothers, and Billy
Baker. Horn, who was previously
affiliated with Kathy Gangwisch &
Associates, will remain in Kansas
City and can be reached at (816)
792-4151. Dolan will stay in Oklaho-
ma City.

* Schatzi Hageman has been up-
ped to Manager/Media of Sony Mu-

sic/Nashville. Hageman, who’s
been with the label for nearly a
year, was previously a production
coordinator for “Entertainment
Tonight” in Nashville, as well as a
member of the L.A.-based Jeff
Wald management team.

» Kat Stratton and Larry White
have formed Blue Cat Productions,
an Atlanta-based full-service pub-
lic relations company for blues and
country music. Stratton formerly
worked with Mark Pucci Associ-
ates for six years, White was a
partner with the Smith, White,
Sharma & Halpern law firm.

— Lorie Hollabaugh

first month!

HERE ARE
THE Six SpoTts

That’s all it takes! Just six spots per month* (or possibly less)
to pay for the world’s most powerful music scheduling software
system. That’s a small price for perfect rotations, great segues and
total format control. There’s no big investment in time, either.
MusicSCAN is the easiest to learn and use, so the station will be
sounding better in no time. The call for more information is priceless...
toll-free at 800-476-0469. We knew you could “spot” a great deal.

Incidentally, if you’re looking for a quick way to sell those six
spots, and then some, TAPSCAN has a complete line of sales software
systems for any size station and market.

But hurry! The last couple of stop sets could have paid for your

. )
Vi SCAN

Music Scheduling Software

800-476-0469

MusicSCAN is a product of TAPSCAN, Incorporated
*Based on average market size and spot rate.

Please cut along dotted line

www.americanradiohistorv.com
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MARKETPLACE

AIR TALENT SERVICES

PROVEN results in your job searchl ——————————
The Personal Marketing Strategy
I B Resume development and design by graphic/positioning specialists
B Aircheck analysis and researched production guidelines

l Find out more or send your current resume, aircheck, and §75 to:

Michael Sullivan & Associates
5555 Southfield Drive, St. Louis, MO 63129
Phone/FAX (314) 487-6015
10 Radio/TV al Clients

Marketing

GET THE MOST OUT OF YOUR AIRCHECKS!

For ten years, my business has been talent ... ONLY TAL-
ENT! [ know what works and what doesn’t work. Now I'll pass
this knowledge on to you. LET ME HELP YOU REACH
YOUR FULL POTENTIAL! Personal Coaching that’s straight-
forward and affordable.

DON YUNKER & ASSOCIATES
(404) 591-8139

N N 8 S S S N\ N 8 8§ N N N\ 8 N\ 3 \
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ECA 88/89 — WWDC/Greaseman, WZOU/Alan Kabel, MARS/"'Big"" Ron
O'Brien. WHQT/Rick Party, WHYI/Bobby Mitchell & Y Zoo. K11S/Magic

Matt. MOJO/Scott Shannon. KMEL/Bill Lee & New Jack Zoo,
WEGX/John Lander. WXRK/Howard Stern, W1OD/Neil Rogers.
W10Q/Boomer, Joe Mamma, WQHT/Howard Hoffman & Stephanie Miller.
WUSL/Stanley T. Evans. Baltimore's New 92Q (first hour). plus Don &
Mike and more! 2 Tapes, 3 hrs. only $9.75!

ECA 94/95-CHR SPECIAL — WPRO/Rocky Allen, KMEL/Renel w/Dave
Sholin & Joel Denver (NAB). Bill Lee & Zoo. WPOW/Don Cox, WPGC/C.
Kelly, Paco Lopez, Albie D., MOJO/A.J. Hammer, S. Shannon. “FAST"
Jimi Roberts, WRQX/John Clessie, Celeste Clark. WZOU/ Artie the One
Man Party, WHTZ/Zoo. WAVA/Joe Friday, Learjet WQHT/Howard &
Stephanie. Plus Houston's New Box (KBXX). WPLJ/Hollywood Henderson
{Aircheck Classic/1988). 2 tapes. 3 hra. $9.99.

Now seeking people 10 “roll tape™ in the following cities: NY, Chicago.
Philly. Detroit, Pittsburgh. Indy. Atlanta & Tampa. call or write for info.
Make checks payable to: Dave Schleier, and send to, 8734 SW 3rd St., #200.

Hollywood, FL 33025 (305) 437-7507.
W W W WA N WA W WA WA W W WA WA WA, WA W
. W . . . . WA, . . . W WA . WA WA .

OLDIES PROGRAMMERS

On September 30th, Bob Steele retired after 55 years with
WTIC/Hartford. Send $11.50 for a copy of his final show

MAN FROM MARS PRODUCTIONS

159 Orange Street, Manchester, New Hampshire 03104

BUSINESS OPPORTUNITIES

OUR O ONIPA
S OPPORTU
mall operating div. for sale by corporate owner. Ideal

business for an entrepreneur familiar with the radio or record-
lling business or a DJ who doesn’t want to track the ratinﬁs
anymore. In successful operation for more than 3 yrs, the
business hires radio personalities to produce recorded com-
mercial messages used by companies all over So. CA. This
could be your opportunity to apgly your knowledge of radio
and/or the music busineéss to build your own not-so-little
company. A huge market exists for this service, and the bi
guys haven't yet exploited this important niche market. Wi
train you to operate (part-time at first, it you wish), and‘Provide
all equipment needed. Cash investment required. To learn
more, write directly to

“Own Your Own Company”
Post Office Box 6713  Principals only please
San Pedro, CA 90734 213-548-0142

CHRISTMAS PROGRAMMING

&

& ‘ggs
TMAS MAGI
Capture the Spirit of the Season.
Exceptional Holiday Specials. |

~ 3
S Y

31-6100

CHRISTMAS SPOTS |

| 20 GREAT SOUNDING PRODUCTION BEDS
Ten 60's and Ten 30’s

Buy Out Now for Only $49.00 e "
‘ Phone Demo ® Credit Cards Accepted  [MASNARIAS

| 215-368-TUNE

Got a job? Need a jock? Put it in
Opportunities -- and get results! Call
213-583-4330.

|
|

COMEDY

M Rad<io's Laugh Leader! <K
CONTEMPORARY

FREE SAMPLE

use letterhead
or call

5804-A Twineing

OOMEDY Dallas TX 75227

I (214) 381-4779 X

QUALITY COMEDY AND COMMENTS

Brief, Intelligent
and Humorous Commants
about Today's News.
Trade / Bartexr
Fax or Mail available
For Sample, Call (801) 825-7292

mic Towerss |

We don't Suck

The Sheets/Box 9810, Minneapolis, MN 55458
or call us: (612) 375-1272

YOUR MOTHER..
_.says you're a lousy, rotten, no-good, no-talent UNFUNNY bum
Prove Mom wrong. We can help. We've supplied monthly humor
to radio's funniest people since 1986. Sample & Information from:

u 117 West Harrison Bldg (#640)
Iafﬂ | n e Chicago, lllinois 60605
(312) 464-9443

Write/Phone/Fax
HIGHLIGHTS Honcla, Howal 6825
! L—-—- Since 1970 Serving Personality R:Z:o(;':t)a";ge—rls::tion —
Bush, Reagan and others with
LIVE bits-ALWAYS READY!
(619) 579-0967
Mark Larson, PO Box 2424

AGNIG for FREE samples
\a ’( / 1'\(4? TOM ADAMS PRODUCTIONS, INC.
(808) 739-5800
INSTANT COMEDY™
There’s no other comedy service like it.
El Cajon, CA 92021

()
INTERACTIVES QO" FUN AT YOUR
CHARACTERS 6’” T\\% Nsvf:rggk?ziéps
PARODIES COMEDY BITS, SHOWBIZ

Free Samples, Use Statlon Letterhead, Pleeze!

PUSHBUTTON COMEDY

P.O. BOX 7304, SUITE 370, N. HOLLYWOOD, CA 91603

seeRita Bentley Productionsee
inter-actives

Susan B. Anthony Jones

°
°
:
: “ON” in over 40 markets.
°
®

Call 804-379-4463
0000000000000000000000000

Corey Deitz’s c o M F A x =

RADIO’S MOST TOPICAL COMEDY!
DELIVERED BY FAX!
NIGHTLY & OTHER OPTIONS
CALL FOR SAMPLE ANYTIME:
(804)744-3813

COMEDY BY FAX

THE FAX ATTACK - NOW WITH FAX

ATTACK FONE BITS. TOPIGAL, DAILY,

FUNNY, AND CHOLESTEROL FREE!

TRY US NOW, BEFORE THEY DO!

CALL 617-335-7602 FOR A
FREE SAMPLE.

PEAK RATING PRODUCTIONS

3

Perssan s o m e "o o - - o=y

{ In Hard Times The Weenie Rises! ﬁ Tw |
! Introducing the fiexible A &7 1
! Weenie program. . AN
1 For info/samples Call TOLL FREE A TG
1 1-800-225-5061 Ext. #248 . W
| 1-617-749-3691 (FAX) or writ C

, . ko
e Elactric WEENIE '
i_ P.0. Box 2715, Quincy, MA 02269 H

- e - YT T T LY T Y

IDs, JINGLES, SWEEPERS

—JEFF DAVIS

PRODUCTIONS

“GETTING IT SAID"™
IDs-LINERS-PROMOS
L 213-288-7944 FAX: 818-763-4800

MUSIC LIBRARIES

HOLIDAY THEMES
74 CUTS-$199

Hear it NOW on our demo line: (714) 492-4269

DON ELLIOT
The Legend!

CD MUSIC LIBRARY

compact

DIGITAL AUDID

1031 Calle Recodo, Suite B, San Clemente, CA 92672
(714) 361-8956 or FAX: (714) 361-8957
classified listings early!

R&R Job Hotline mails

separately to you two days —
before R&R. “

=i~ HotLine

—

e Get the hottest R&R

subscribe today. Visa/
MasterCard/AmEx.

= ‘H R
MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
tional space up to six Inches available in increments of one-inch.
Rates for R&R Marketplace (per inch):

Per insertion

1 time $90.00
6 insertions $85.00
13 insertions $80.00
26 insertions $70.00
51 insertions $65.00

Will include camera-ready fogo or line art if provided. Deadline for
Marketplace ads is noon Thursday, one week prior to publication
date. Marketplace ads are non-commissionable. Submit to:

Marketpiace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 (213) 553-4330

Fax: (213) 203-8727
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OLDIES SERVICES

OLDIES PROGRAMMERS

Artist Holiday Greetings Are
Now Available!

Have the biggest names in rock & roll on your station
this upcoming holiday season! Imagine the music
legends of the 50s, 60s and early 70s personally
greeting your listeners! AUDIO IDEAS has over 45

oldies artists to choose from. Call today and receive a

ffree demo tape, a list of artists available and an outline

of our different packages priced to fit every budget.

Have the stars on your station...
call Audio Ideas Today! (818) 843-2426

PRODUCTION MUSIC

N\
3

“Guaranteed to be the freshest, most contemporary, most usable ‘

holiday production disc you've heard - with lots of acoustics,
sparkle, and variety - or your money back!”

——— ——— Qe
Totals: 47 compositions, 88 cuts (43 :60s, 35 :30s, 10tags)
Order by phone: © vioam w C.0.D. orders - company checks OK

FREE DEMO The Production Garden Libraries 1
2411 NE Loop 410. Suite 132
San Antonio, TX 78217

24 additional CDs + SFX also available FAX: 512-656-8024

1-800-247-5317

SHOW PREP

SHOW PREP

one to oNne

THE JOURNAL OF
CREATIVE BROADCASTING

invites you to join the world’s largest family of professional radio personalities.

One to One offers you a fresh supply of topical humor every seven days plus weekly self-help

and professional growth articles, promotions, artists profiles, expert advice. One-month frial
subscription (four issues) $10 deductible from you first yearly subscription.

CreeYadio Services

ATTENTION: PROGRAM DIRECTOR

YOUR UP TO THE MINUTE SPORTS DEPARTMENT
ALL THE DAY'S--AND NIGHT'S--SPORTS RESULTS
LATEST STANDINGS AND THE NEXT DAY’S
SCHEDULE BY FAX...365 DAYS...READY TO AIR!
CALL 1-800-5 SCORES FOR 15 ISSUE FREE TRIAL!!

SHOW PREP SOFTWARE

WINNING EDGE PRODUCTIONS PRESENTS ...

A I RWA R E 1.MShow Prep

Radio’s hottest show prep software for your 18BM or
compatible. So..what are you waiting for?

Call 804-744-3813 for info/demo!

A PAGE EACH OAY OF THINGS TO SAY

Celeb Birthdays & Bio Lines » Odd Facts

i Trivia Questions » Coming Events » Jokes

i Today's USA Events & Festivalswith Phone

e T Numbers » Weather & Sky Facts ® More

Brad Messer's

“PREP is the

bes? all-around

Priced by Market Size
daily sheet .=

‘ (800) 848-7796

anada Call Collect (619) 293-1818
Australia, N. Zealand - Radio Shop (02) 908.1200

P.O. Box 9787, Fresno, CA 93794
Credit Card Orders, Phone: (209) 226-0558

VOICEOVER INSTRUCTION
i proreseonAs onr e

Training 6 and 7 figure heavy hitters for over 12 years, LA

based MARICE TOBIAS is the top voiceover coach in U.S.

& Canada. One-on-Ones; Pro Clinics; Killer Tapes.
213-939-8679

gll Toronto 10/17-10/22 N.Y. 10/23-10/28 Chicago 11/15 - 11/22 |ID
VOICEOVER SERVICES

800-488-8224

U.5.&Can.

The best voices AND production. Call for a demo.

; 1 206 656 8414

© Opportunity knocks in the pages of MEYEE et

R U

A The umireﬂ Toc:m rl’[:;? SeFr% R&R every Friday . . . call (313) 9 2050 GMI

: _ Two Week FREE Trial 553-4330 to make it happen for you! YOUR STATION —J

£ 725 Monarch, Nipomo, CA 93444 800-266-MFAX | /
OPENINGS OPENINGS OPENINGS OPENINGS

| NATIONAL B

AFTERNOON
ROCKER/MD

ADULT URBAN
CONTEMPORARY

We’re looking for an energetic pro who
can tackie PM drive and relate to the
street. As music director, the ability to
make Selector sing is a must for this
position. o

Our client is a Top 50 Classic AOR in
the Southwest. If you like hard work
and long hours, this is a great oppor-
tunity with a solid company committed
to Rock & Roil.

Send your materials ASAP. No cails
please. EOE/MF

DeMers Programming/
Marketing Consultants
617 Newcomen Road

Exton, PA 19341

New radio combo in fast-growing
Southwestern market seeking
bright, warm entertainers for
morning drive anchor, midday
and evening shifts. Adult Urban
Contemporary sound with big
city sophistication. Major market
experience and personality are
the keys to job security, growth
potential, and a great lifestyle.
Good production skills and com-
munity involvement a big plus.
T&R to: Radio & Records, 1930
Century Park West, #420, Los
Angeles, CA 30067. EOE

THE “ON-AIR” ]

We're

JOB TIP SHEET

» The hottest radio job leads e« Printed weekly
« No blind ads, all the facts  « All formats

Radio stations, place your job opening FREE!

Call now! — (708) 231-7937 for your copy

THE MEDIA EMPLOYMENT HOTLINE

your future is on the line

1-900-407-2222

The RADIO HOTLINE

two dollars a minute from Ryder Communications, Inc.

AAAA Air Talent, News Production, PDs.
Entry level to professinal

1-900-835-HOT1 (4681)

$1.95 per min.

It's hell to job hunt alone!
Why get frustrated?
finding
unadvertised/unpublished gigs. We have
immediate openings in the Top 100
markets. For immediate consideration call:

PREMIERE TALENT

(602) 893-2147

f4 TALENT NETWORKV,

He was in market 201, we placed him in #43! We're
serious about finding opportunities for those we re-
present. Last month we set an all-time record for
talent placed with over 40% of the talent having
their fees paid by the stations. Indications are that
fourth quarter will be even more active than last

year. QUT or seriously looking. Confidential.
IIIF (407) 260-0727 ld

WwWwWw.americanradiohistorv.com
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OPPORTUNITIES

OPENINGS

e
SALES/MARKETING
DIRECTOR

New FM station opening soon in the
Caribbean seeks qualified Sales/Mar-
keting Director. Small to medium
market experience OK. Rare oppor-
tunity to live and work in a great en-
vironment with good pay and a fu-
ture. Send resume to;

Mike Mayberry/Palm Productions

200 S. Birch Rd. #603
Ft. Lauderdale, FL 33316. EOE

INTERNATIONAL

Engineering assistants sought for WCTQ/WMGQ weekend
remotes. Experienced please. CALL: John Stanley, (908}

OPENINGS

249-2600. (10/11) EOE

ARE YOU THE PERSON
Or team that can handle morn-
ings at a Top 10 market (East
Coast) Country station? No zoos,
no hype, just REAL PEOPLE! Qual-
ified candidates please rush T&R
to: Radio & Records, 1930 Cen-
tury Park West, #445, Los
Angeles, CA 90067. EOE

e e T e ]

OPENINGS

RADIO BROADCAST
OPERATIONS

Major satellite radio network seeks
broadcast technicians for opera-
tions and maintenance positions in
NYC Metro Area. Applicants must
have technical experience in the
following areas: network opera-
tions, radio automation, computer
systems, digital audio processing,
fiber optics and satellite uplinking.
A minimum of 2-3 years' experi-
ence is required. Maintenance po-
sitions require SBE certification
and demonstration of technical abi-
lities. Shift work is required.

Qualified applicants should send
resume to: Personnel Dept., Digital
Planet Broadcast Operations Cen-
ter, 520 Thomas Blvd., Orange, N]
07050. EOE. No phone calls.

OPENINGS

MIDWEST

WFMK/Lansing, a heritage AC, is seeking midday talent and
an APD. Only the best need apply. T&R: Ray Marshall, Box
991, East Lansing, M| 48826. {10/18) EOE

100,000-watt Hot AC seeks afternoon/evening communi-
cator. Great staff/facility/promotions/sound. T&R: KSYZ, Box
5108, Grand Island, NE 68802. (10/18) EQE

WSPL-FM seeks talented copywriter and production whiz
Join a top-rated combo. T&R: WSPL, Ken Kahler, 704
LaCrosse St., LaCrosse, Wi 54601. {10/18) EQE

PD/morning talent sought for small market WBAT/WCJC.
Conversational entertainers only. T&R: Box 839, Marion, IN
46952. (10/18) EOE

SESAS S SRR RS AA N S SRS SIS
PRODUCTION DIRECTOR

Successful, major market station
in the Midwest seeks production
director with creative writing
skills, great hands and voice.
Some airwork involved. Send
production sample, tape and
resume to: Radio & Records,
1930 Century Park West, #433,
Los Angeles, CA 90067. EOE

SSNSMAANVAN AL AR AAASNNSN NV VAN NN

SOUTH

Newsperson/talk show host sought for newly formatted sta
tion. You'll be a warm-up act for Rush. T&R: WAMR, 287 N.
Auburn Road, Venice, FL 34292. {10/18) EOE

MIDWEST AOR MORNINGS

Adult AOR seeks great, relatable morning
talent. We need an experienced person/
team with proven ability to entertain a
morning audience.

Competitive Market
Outstanding $

Auckland is the largest city in New Zealand and is serviced
by 20 stations providing a full range of formats. This highly
competitive market is fully deregulated with a rated listen-
ing audience of one million,

Pollacks, Todd Wallace and other major media consultants
are all active here and consider this market to closely
parallel the States.

QOur client, a major FM rock station, is seeking a person
on an open-ended contract basis (minimum one-year du-
ration) who is:

e Currently a Programme Director on a rating station in
the top 100 market.

e Experienced in AOR/NR format.

N N N N N N N N N N N N A

Austin’s hit music station, KHFI-FM,
seeks experienced morning news talent
and a midday air personality/music dir-
ector. Stable ownership, good “‘quality
of life”’ city, and excellent facilities. Send
tapes and resumes to Roger Allen, 811
Barton Springs, Suite 967, Austin, TX
78704-1166. EOE

t‘\\\\‘“\‘\

We're in a close battle, and looking to put
distance between us and the competition.
Good company, good people, and a
serious commitment to winning. T&R to:
Radio & Records, 1930 Century Park
West, #427, Los Angeles, CA 90067.
EOE

feloBeNeReoNeBeBolcficlicliofeRolsiBag

HELP WANTED NEWS
Diamond Broadcasting, Chicago is
looking for a newsperson who is ca-
pable of street reporting and anchor-

———== ATTN: JOB-HUNTERS ==

Beware of those ‘‘phone-service vagabonds''.

e Able to demonstrate the ability to consistently improve
ratings.

e Highly motivated to win.
e An outstanding leader.

Instead, consider our full-service company
which has assisted broadcast professionals
for nearly 8 years. Review our diversified port-
folio, and discover how to give your career the
winning edge!

ing. The job includes duties at our
new Sports-Talk station as well as po-
tential for WXRT, Chicago’s eclectic
rock station. This is the perfect posi-

tion for up-and-coming talent. A sol-
id air sound, sports knowledge as
well as a “feel” for Chicago is a must.
Please send a tape of anchoring and
wraps to: Havey Wells, WXRT,
4949 W. Belmont, Chicago, IL
60641. No phone calls please. Dia-
mond Broadcasting is an Equal Op-

portunity Employer.

610 WIOD

1 NEWS *TALK RADIO ©
NEWS ANCHOR

South Florida’s leading News station seeks a major leaguer to
join our award-winning news team. This is the opportunity of a life-
time working in the country’s hotbed of news, at state-of-the-art
facilities with the city’s most talented and respected news staff. And
don’t forget that it’s sunny and warm here year-round.

You'll bring to the 610WIOD NEWSCENTER a great voice,

p.o. box 1476
palm harbor, 11 34682-1476
(813) 786-3603

If you are certain that you fit the requirements and feel
that you are able to accept this challenge then forward
your resume to Bill Clark at Morgan & Banks, New Zeal-
and on (649) 795-550 (days), (649) 529-0611 (evenings)
or send a brief resume to PO Box 579, Auckland or by
Facsimile on (649) 309-4157.

I I l edia
arkeling

NC Urban Contemporary seeking program
director. Strong background in community
involvement, promotions, people skills a
must! Send tape & resume to Bowen Co,,

MO a V‘ E ) Ba y]% 3420 Pebble Drive, Monroe, NC 28110.
A EOE
[ e N WA R S O A

fa

Executive Selection & Search i
18th floor, West Plaza Building, PO Box 579, Auckland. Ph 795-550, Fax 309-4157. |
Auckland e Wellington ® Sydney e Adelaide ® Parramatta @ Melbourne e Brisbane |
o Perth e London @ New York ® Paris @ Washington i

EAST ||

Experienced news anchor sought for central NJ News/Talk
station. T&R: WCTC, Mike Anthony, Box 100, New Bruns-
wick, NJ 08903. {10/18) EOE

TALK HOST

Northeast market leader seeks topical,
controversial, sensitive host for weekly
program. Guests/phones. Integration into
community ESSENTIAL, T&R & salary re-
quirements to: Radio & Records, 1930
Century Park West, #432, Los Angeles,
CA 90067. EOE

WMXE/WEYZ, a medium market AC, seeks talent for PM
drive. Great opportunity for growth. T&R: Box 1184, Erie, PA
16512. {10/18) EOE

Broad-based adult station seeks down-to-earth air talent with

s ubvainsdesh |

900d production skils. T&R: WNCS. Box 551, Montpalier, VI | NIGHTS I exciting delivery, riveting writing skills and a solid news
: New England group seeks warm, : background. If you’re an up-and-comer ready for a career move into

Entertainer ht for New Engiand News/Talk AM. T&R: relatable talent for nighttime . . :

G o o o g NevTon s T | relatablefalent for WOMUME 1| | 4 major market, this may be just the spot for you.

02740. OB EOE | koow what it takes to win in the | If you'd like to work for this COX COMMUNICATIONS sta-

on TaR WaSHE Stove Galagher. 500 W cummngs | | /908, send your tape and resume : tion, overnight express your tape, resume and writing samples to

Park, Woburn, MA 01801. (10/18) EOE | to: Radio & Records, 1930 Cen- Chuck Meyer, News Director, 610WIOD, 1401 North Bay Cause-

Country P! sooks FT AT o immecint opering Goosproave. | | 1UTY Park  ‘West,  #430,  Los : way, Miami, FL 33141. Minorities are encouraged to apply. EOE

tion a must; growing company, more openings soon. T&R: | Angeles, CA 90067 EOE

WWBW, Box 503A, Mifflinburg, PA 17844. {10/11) EOE L——---—---—-------—--I l

WwWwWw_americanradiohistorv.com
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OPENINGS

FEMALES
We get many calls each week from stations
coast to coast for female air talent. We have
a constant flow of great jobs for DJs,
NEWS, SIDEKICKS and PDs. Call now
and we'll make you a guarantee.

201-865- 2606.

Radio Placement Services

WEST

Rocky Mountain AC has an immediate opening for PD/morn-
ings. T&R: KOPR, Joel Baker, Box 3389, Butte, MT 59702.
(10/18) EOE

KERN-FM seeks morning talent and parttime ATs. T&R:
KERN-FM, Dave Dart, Box 2700, Bakersfield, CA 93303.
(10/18)EOE

\ /7
A WENIo N~ TV
\/ OO )17t ]
e - ¥

Your Classical Chotce

Public_radio KCSN, located on the
campus of California State Universi-
ty, Northridge, seeks a general mana-
ger to plan, direct and supervise all
station operations. Will also serve as
program director. Requires minimum
3 years’ management experience, pre-
ferably in medium to large public ra-
dio market; BS/BA and appropriate
FCC credential. Mangement position
with excellent benefits and salary of
$3503-4237/month. Submit letter of
application and resume postmarked
by 10/31/91 to Personnel Office,
CSU, Northridge, 18111 Nordhoff

Street, Admin 515-4, Northridge, CA
91330. EOE/AA/Title IX, Sections
503 & 504 Employer.

BetterMusic
Edens Broadcasting needs the hottest
night jock in America to join Phoenix’s
top-rated CHR ASAP. Applicants must
be alive, spontaneously funny, able to
work with the phones, and experienced
in at least a medium market. Rush your
T&R to Jamie Hyatt, KOY-FM, 840 N.
Central Ave., Phoenix, AZ 85004. KOY
AM/FM is an Equal Opportunity Employ-
er.

IS THIS YOU?

Aggressive music director who
appreciates the value of strategic
planning and comprehensive mu-
sic research? First choice for mu-
sic is the new Country soynd.
Evening or afternoon personality,
good knowledge of Selector
music system. Ready for the next
step in your career? The job is
assistant PD in a Top 100 market
with a growing broadcast group
in the Western U.S. If this is you,
send a tape of your best and a
short programming philosophy
to: Radio & Records, 1930 Cen-
tury Park West, #444, Los

Angeles, CA 30067. EOE M/F

OPENINGS

—

-

Kwnv 97 FM

KWAV 97FM Monterey Bay's top-rated
adult music station has a rare opening
for morning drive personality. Personal
appearances, phone bits, team players
only!

No phone calls!
Send tape & resume to:
KWAV 97FM
Bernie Moody
P.0. Box 1391
Monterey, CA 93942

EOE

‘---------------------------‘

WANTED:

Morning driver/nights for Hot AC
KCMJ. T&R to: Jim Morales, 490 S.
Farrell, Paim Springs, CA 92262. No
calts/EOE

POSITIONS SOUGHT

IL AT returns from IA. Help me get my Land of Lincoln license
plates back! Country/CHR/AC experience as MD/AT. STEVE
(618) 498-3523. (10/18)

o~ - -
L

16 years’ experience AC/AOR/NAC AT/PD. After four years’
radio in Tokyo, I'm back and seeking an on-air position. RICK:
(815) 338-7223. (10/18)

Experienced anchor/updater with excellent writing and
delivery skills plus top-notch references. Sports and talk ex-
perience too. DAVE: (619) 426-7925. (10/18)

Mike Butts in the morning. Over 21 years’ major market ex
perience seeks new chatlenge. All replies confidential, (512)
343-2068. (10/18}

Top CHR/AC programmer now available. B93 FM, ABC vet-
eran. Excellent knowledge of research and strong people
skills. LISA TONACCI: {512) 343-2068. {10/18)

Just in time for basketball season! Sports pro, PBP, color, an-
chor. TV and radio experience. Degree. DON: (616}
941-4358. (10/18)

Romance is on the air. Warm, personable delivery, strong
female appeal, and sizzling production seeks Hot AC or AC/
CHR/Gold. SHAUN VALENTINE: {213) 278-6373. (10/18)

Former major market/network PD available to any medium/
major FM seeking an 18-49 female audience. PAUL MIT-
CHELL: (215} 324-2866. {10/18)

CHR/AOQR/AC seeks FT opportunity in Midwest to learn and
grow as part of a winning team. {816} 546-1663. (10/18}

Production veteran/award-winner with a razor-sharp blade,
multitrack, and pipes seeks Roanoke area. Will consider any
top VA market. (703) 362-2515. (10/18)

15-year pro with six years’ AC PD experience plus
Oldies/CHR/Country. If you're first class, call me. GREGG:
(703) 672-4684. (10/18)

If you're within 50 miles of my area code, and seeking to re
place someone on your airstaff, give me a call. (402)
474-6408. (10/18)

Top-rated, nine-year Country personality seeks major market
on-air position. ART OPPERMANN: (303} 686-5645. (10/18)

PD of the future seeks Top 150 programming challenge. MD/
APD experience now in Top 25. Let’s win! Great references.
MIKE: (602) 789-1027. {10/18)

J.J. Shannon/isle 95, Virgin Islands. 10 years' experience
seeking 3 new competitive challenge in the East, South, or
West. (305) 721-0582. (10/18)

19-year radio/TV veteran and award-winning ND, news, side-
kick, OM, promotions, sales. All formats. RALPH SHAW:
(919) 852-3944. (10/18)

Female PD/AT seeks FT AT position in a stable company. AC/
CHR/AOR, prefer NH/ME. DEB: (603) 542-6144. (10/18)

Seeking record company promotion manager position. Qut
for rookie of the year. Single, mobile, and have prior radio ex-
perience. JEFF: (303) 450-7782. (10/18)

POSITIONS SOUGHT

POSITIONS SOUGHT

ALAN e soc) KABEL

Good news! I'm divorcing Paula Abdul's album cover and eloping with Mariah
Carey's X-rays. I'll be filling at WAVA all October. In 14 years I've done AOR, AC,
CHR and every daypart (just a minute, gotta take off my breastcones). | started as a
door-to-door DJ, have worked at KPAS, KINT, KHFI, KRBE, Q105, 8104, KDWB, 795,
KS104, WLOL, WZOU, and do a great EBS test.

612-544-5099

Available now. 11-year programming and on-air veteran
seeks to help you grow. MIKE: (314) 432-1949. (10/18)

Fun, creative six-year pro seeks OH station where | can utilize
my talents. Voices, phones, community involvement. CAP-
TAIN JACK: (513) 399-2713. (10/18}

Attention western OR. 10-year AT with multitrack skills
seeks Soft CR/Oldies/Country. Serious only, please. LARRY:
(7021 878-2474. (1018}

Formerly with WALK/Long Island. Currentty with WYM)/Day-
ton. Seeking FT gig. Good pipes. GLENN: {513) 325-5501.
{10/18)

Seeking a top-notch sports producer? Two years’ on-air and
sports producing experience. GREG: (717} 626-1388.
{10/18)

Combine contact engineer and an AT’s salary, get experi-
enced FT engineer/AT combo for your AOR/CR FM. ERIC:
(219) 838-4979. (10/18)

Florida! Seeking a teading Country AT and/or MD/PD/OM/
Group PD? Record-breaking ratings! Creative, stable, and
positive. DAVE: (615) 385 4066. (10/18)

Oldies and production whiz, remotes, news, comedy, you
name it! Seeking AC/Oldies/CR in Midwest or NW. Take me,
I'm yours! PAUL: {(513) 696-2121. (10/18}

PD seeks new challenge. Great people skills, good talent
development, computer literate. Why are you still reading
this? Call me! CHRIS: (517} 895-8649. (10/18)

19-year pro out of the business for two years. AH markets
considered, AM/PM drive, major market talent. RON JOR-
DAN: (501} 732-4916. (10/18)

Experienced pro new to Detroit metro area seeks parttime AT

shift. Great production. Smooth style. SARAH: (313)
996-8220. (10/18)

TALENT!

"M morning talk host/director of operations,
top-rated (12+) in Salisbury/Occan City, MD

seeking Wash./Balt./Phil. challenge. 10 years’
experience in morning talk and 5 years' pro-
gramming. 302-684-0260

Texas radio and the big beast! Let me lower the boom on your
competition. DOUG: (915} 943-3091. (10/18)

Offering great pipes, good attitude, and all my experience for
an on-air position at your AOR/CR/AC station. DON: {201}
445-5331. (10/18)

You should see what | do to men and women 18-341 KPWR
KLOS, KQNG. APD/MD/AT. Awesome phones and produc-
tion. HAL: (808) 245-7605. {10/18)

Sales and promotions coordinator/AT, formerly Z100/NY. |
will exceed your expectations. Seeking a winner. (908)
322-6985. (10/18)

CHR/AOR/AC seeks FT opportunity in Midwest to learn and
grow as part of a winning team. (816) 646-1663. (10/18}

So there | was in a small market and | said to myself,
you're seeking more!” Seeking s'more. CHUCK:
357-0754. (10/18)

'‘Self,
{318)

Reason No. 4 to hire me: | am learning to make a darned good
pizzal Get me out of here. GARY G: (412) 327-4460. (10/18)

20-year veteran sportscaster who can do it all: talk, report-
ing, PBP. Unique programming for devoted listeners. LARRY
COTLAR: (515) 279-9675. {10/18}

Talk radio host. Unique and original, satirical and controver-
sial. Do not be fooled by imitations. WALTER JACOBSON:
(818) 985-4992. (10/18)

Production director/AT on the loose. Quality product, dedi-
cated, team player seeks medium/major market career oppor-
tunity. DAVE: {616) 929-7851. (10/18)}

Attention PDs, OMs, NDs, GMs
- Searching for Talent? CALL NATIONAL!

It's Quick ... Easy ... and your only cost is a telephone call ...
of professional broadcasters for all size markets and all formats. Announcers, news, sports, production.
We can schedule a complete presentation within 24 hours of your call. Call Now — 205-822-9144.

NATIONAL BROADCAST TALENT COORDINATORS

205-822-9144. National represents hundreds

now!

Dept. R., P.O. Box 20551 « Birmingham, AL 35216 ¢ (205) 822-9144

ACT

Aggressive MD/AT seeks station that appreciates, expects,
and rewards hard work. CLINT: (703) 825-0304. (10/18)

Newsman available with ND experience, streets, and anchor.

Degree. Good work ethic and good news judgment. {513)
421-6532. (10/18}

Roger Witko and lisa are looking
for radio stations seeking an enter-

taining program. Fill-ins and/or
fulltime, call (213) 874-4551 and
leave dirty messages.

Seeking next step up! AMD/AT with major SW AOR seeks
MD gig at Rock or Alternative station. Have learned from the
best. LARRY MAC: (602} 963-3657. {10/18)

P3 and P2 AC/CHR/AOR stations! My AM-oriented PM drive
show is seeking its first morning gig. SIMON: (816}
627-4815. (10/18)

Music Channel. Alternative music network seeks CD service
from al! labels. To: Bruce Ranes, World Cafe, 3905 Spruce
St., Philadelphia, PA 19104, {10/18)

R&R Opportunities
Display Advertising

DISPLAY: $60 per inch per week (maximum 35
words per inch including heading). Includes
generic border. Add Y2 inch and $30 if logo,
custom border or larger heading required.
BLIND BDX:$75 per inch per week{maximum
35 words per inch per week including heading,
box number and R&R’s address). Add Y2 inch
and $37 if custom border or larger heading re-
quired. Rate includes generic border, box number
and postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritten on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: (213) 203-8727.
Visa, MC, AmEx accepted. Include name as it ap-
pears on credit card expiration date and phone
number. Blind box responses are sent to adver-
tisers every Thursday by first-class mail.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address alt ads to: R&R
Opportunities, 1930 Century Park West, Los
Angeles, CA 90067. Fax: (213) 203-8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words or 3
fines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities
listings should be typewritten or printed on
8% x 11" company/station letterhead and are
accepted only by mall or fax: (213) 203-8727.
Address all 20-word ads to R&R Free Oppor-
tunities, 1930 Century Park West, Los Angeles,
CA 90067.

Free fistings are on a space availability basic.only.

www.americanradiohistorv. com
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NATIONAL AIRPLAY

BREAKERS.

HAMMER

Too Legit To Quit (Capitol)
75% of our reporting stations on it. Rotations: Heavy 1/1, Medium 4/3, Light 61/61,
Total Adds 65 including WXYV, WBLK, WUSL, WAMO, WKYS, WVEE, KJMZ, KMJQ,
K97, WEDR. Debuts at number 39 on the Urban Contemporary chart.

PHYLLIS HYMAN
Living In Confusion (Philly/Zoo)
75% of our reporting stations on it. Rotations: Heavy 0/0, Medium 25/0, Light 41/14,
Total Adds 14 including WBLK, WEDR, WYLD, WOWI, WTLC, WILD, WJIZ, WZFX,
WHJX, WJJS. Debuts at number 35 on the Urban Contemporary chart.

SMOKEY ROBINSON

Double Good Everything (SBK)
72% of our reporting stations on it. Rotations: Heavy 0/0, Medium 6/0, Light 57/13,
Total Adds 13 including WXYV, KMJQ, WOWI, WGCI, KPRS, WJIZ, WZFX, KFXZ, WEAS,
WVOI. Debuts at number 40 on the Urban Contemporary chart.

JERMAINE JACKSON

You Said, You Said (LaFace/Arista)
68% of our reporting stations on it. Rotations: Heavy 0/0, Medium 4/0, Light 57/16,
Total Adds 16 including WXYV, WBLK, WDAS, WVEE, KMJQ, WJIZ, WXOK, WENN,
WUJM, WFXE.

INEW SAGCTIVE:

QUEEN LATIFAH “Fly Girl” (Tommy Boy) 51/4
Rotations: Heavy 4/0. Medium 32/1, Light 15/3, Total Adds 4, WYLD, WJIZ, WZFX. WPLZ Heavy: K104. WIMI, KIIZ, WNOV
Mediums include: WXYV, WBLS, KMJQ, WOWI, WGCI Moves 32-32 on the Urban Contemporary chart

ESCOFFERYS ‘‘Look Who's Loving Me” (Atlantic) 51/2
Rotations: Heavy 4/0. Medium 26/0, Light 21/2, Total Adds 2, KIPR, WGZB. Heavy KPRS, WPGA, WIKS, K98-FM. Mediums
include: WBLK, WDAS, K87. KMJM, WWINFM. Moves 37-37 on the Urban Contemporary chart.

SHANICE “I Love Your Smile” (Motown) 50/48
Rotations: Heavy 0/0, Medium 3/2, Light 47/46, Total Adds 48 including WBLK, WDAS, WUSL, WAMO, K104, KMJQ, K97,
WHQT, WYLD, WOW!. Medium: KMJM.

KID 'N PLAY “Ain’t Gonna Hurt Nobody” (Select/Blektra) 50/1
Rotations: Heavy 0/0, Medium 23/0, Light 27/1, Total Adds 1, WBLS. Mediums include: WXYV, WKYS, WO'N!, WIZF, KPRS.

GETO BOYS *‘Mind Playing Tricks On Me” (Rap-a-Lot) 49/4
Rotations: Heavy 11/0, Medium 27/0, Light 11/4, Total Adds 4, WBLS, WENN, WHJX, WDZZ. Heavies include: K104, KUMZ,
KMJQ, WEDR, WHQT Mediums include WAMO, K97, WGCI, WIZF, KPRS. Moves 31-29 on the Urban Conzemporary chart.

ARETHA FRANKLIN “Someone Else’s Eyes’ (Arista) 46/3
Rotations: Heavy 0/0, Medium 13/0, Light 33/3, Total Adds 3, WHUR, WJLB, WIKS. Mediums include: K97, WHQT, WZAK,
WATV, WAGH.

MC LYTE ‘“When In Love™ (Atlantic) 45/8
Rotations: Heavy 1/0, Medium 19/1, Light 25/7, Total Adds 8, WKYS, WYLD, WJIZ, WFXA, WFXE. WFXM, WQOK, WPLZ.
Heavy: KUMS. Mediums inciude: WBLS, K97, WZAK, KMJM, KQXL.

RIFF “‘Everytime My Heart Beats’’ (SBK) 45/7
Rotations: Heavy 0/0, Medium 3/1, Light 42/6, Total Adds 7, WOWI, WATV, 293, WJTT, WEUP, KIPR, KMJJ. Medium: K97,
WXOK.

READY FOR THE WORLD ““Can He Do It (Like This, He Can Do It Like That)" (MCA) 42114
Rotations' Heavy 1/0, Medium 20/1, Light 21/13, Total Adds 14 inciuding KJMZ, WYLD, WJIZ, WXOK, WZFX, WAMG, Z104,
WHUX, 216, WLOU. Heavy: WJHM. Mediums include: WXYV, WDAS, WHUR, WKYS, WHQT

PUBLIC ENEMY “Can’t Truss It”" (Def Jam/Columbia) 41/12

Rotations: Heavy 3/0, Medum 13/0, Light 25/12, Total Adds 12 including WBLK, WKYS, WENN, WJTT. WZFX, KIIZ, WALT,
WQQK, WTUG, K98-FM. Heavy: KMJQ, WZAK, WJIMI. Mediums include: K97, WYLD, WOWI, KMJM, WFXA

HI-FIVE “'Just Another Girlfriend” (Jive/RCA) 41/9

Rotations: Heavy 0/0, Medium 7/1, Light 34/8, Total Adds 9, K104, K97, WTLC, WXOK, WUJM, WAGH, KIPR, WGZB, WJJS.
Mediums include: KUIMZ, WWDM, KFXZ, WPGA, KMJJ.

SHIRLEY MURDOCK *Stay With Me Tonight”’ (Elektra) 40/7

Rotations: Heavy 0/0, Medium 13/1, Light 27/6, Total Adds 7, K97, WEDR, WJIZ, WDXZ, WUJM, WQIS, WTLZ Mediums
include: WDAS, WHQT, WOWI, WZAK, WWINFM

CHERYL ““PEPSII”’ RILEY ““Ain’t No Way” (Columbia) 40/4

Rotations: Heavy 0/0, Medium 12/0, Light 28/4, Total Adds 4, WZAK, KPRS, KJLH, XHRM. Mediums inciude: K97, WXOK,
WENN, WPEG, WAGH.

LISA LISA “Where Were You When | Needed You’ (Columbia) 40/3

Rotations: Heavy 0/0, Medium 13/1, Light 27/2, Total Adds 3, WFXM, K98-FM, WMVP_Mediums include. WDAS, WWINFM,
WDXZ, WAGH, WJJS

F.S. EFFECT f/CHRISTOPHER WILLIAMS “I Wanna Be Ure Lover” (Giant/Reprise) 38/4

Rotations: Heavy 2/0, Medium 10/0, Light 26/4, Total Adds 4, WBLK, WFXM, WIKS, WTLZ Heavy KMJQ, KKBT Mediums
include: K37, KQXL, WXOK, WDXZ. WUJM

TEVIN CAMPBELL ““Tell Me What You Want Me To Do’ (Qwest/WB) 37/37

Rotations: Heavy 0/0, Medium 0/0, Light 37/37, Total Adds 37 including WDAS, WUSL, KUMZ, K97, WEDR, WHQT, WOWI,
WIZF, WTLC, KPRS

ROGER “‘Everybody Get Up"’ (Reprise) 34/28

Rotations: Heavy 0/0, Medium 3/1, Light 31/27, Total Adds 28 including WAMO, K104, KMJQ, K87, WHQT. WOWI, WIZF,
WJLB, KPRS, WFXA. Medium: WZAK, 2104

DAVID PEASTON “‘String” (MCA) 34/3

Rotations: Heavy 0/0. Medium 9/0, Light 25/3, Totat Adds 3, KMJQ, WJTT, WEUP. Mediums include K97, WHQT, WATV
WUJIM. WAGH.

ROBERTA FLACK w/MAXI PRIEST “‘Set The Night To Music” (Atlantic) 34/2

Rotations: Heavy 0/0. Medium 1210, Light 22/2, Total Adds 2, WJIZ, WTLZ Mediums include: WDAS, K97. WTLC, OC104.
WEUP

CHERRELLE “Never In My Life” (Tabu/A&M) 33/5

Rotations: Heavy 0/0, Medium 80, Light 25/5, Total Adds 5, WUJM, WJTT, WAGH, WJJS, WALT Mediums include: WHQT
WIZF, WJLB, KPRS, WWINFM

VESTA “Do Ya" (A&M) 32/9

Rotations: Heavy 0/0. Medium 4/2, Light 28/7. Total Adds 9, WOWI|, WJLB. WRKE, KBCE. WUJM, WZFX. HOT105, WIKS
KJLH. Medium' WPEG, WQOK

PM DAWN “‘Set Adrift On A Memory Of Bliss™’ (Island) 28/11

| Rotations Heavy 0/0. Medium 5/0, Light 23/11, Total Adds 11 including WBL!
WJIZ. WITT, WQQK  Medium. KJIMZ. WOWI, OC 104, U102, WJHM

K104 WHQT GCl. WJLB. WILD

I
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DOSTADPEB HoTTEST IR e }
RECURRENTS
HAMMER (65) BOYZ Il MEN (73) LW TW
SHANICE (48) MARIAH CAREY (71) 1 1 COLOR ME.../| Adore
TEVIN CAMPBELL (37) 0'JAYS (58) 6 2 PRINCE/Gett Off
ROGER (28) JODECI (51) — 3 V. WILLIAMS Running
BRAND NEW HEAVIES (19) JENNIFER HOLLIDAY (27) 2 4 EX-GIRLFRIEND Why
JERMAINE JACKSON (16) NAUGHTY BY NATURE (25) 3 5 PHYLLIS HYMAN/ Don't
PHYLLIS HYMAN (14) TRACIE SPENCER (20) - 6 G. KNIGHT/Superwoman
READY FOR THE WORLD (14) KARYN WHITE (20) 9 7 B. & C. WINANS/Addictive
DIGITAL UNDERGROUND (13) BELL BIV DEVOE (19) 4 8 W. HOUSTON/My Name
SMOKEY ROBINSON (13) STEVIE WONDER (15) 5 9 BRAND NEW...Never
8 10 L. VANDROSS/Don't Want

NICE & SMOOTH “Hip Hop Junkie” (Columbia) 26/1

Rotations: Heavy 1/0, Medium 12/0, Light 13/1, Total Adds 1, K98-FM. Heavy: WFXE. Mediums include: WBLS. K97, WOWI
WUJIM. WAGH

MC SKAT KAT “‘Scat Strut” (Virgin) 251

Rotations: Heavy 0/0. Medium 5/0, Light 20/1, Total Adds 1, WJFX Medium: WEDR, KQXL, WXOK, K98-FM, WTLZ

L ‘LJ‘J".,-.X\O"J‘_/\JJJ

B ANGIE B “‘Sweet Thang’’ (Bust It/Capitol) 24/2

Rotations: Heavy 0/0, Medium 3/0, Light 21/2, Total Adds 2, WJJS, WIKS. Medium: WHQT, WQOK, WTLZ

DIGITAL UNDERGROUND “‘Kiss You Back” (TNT/Tommy Boy) 23/13

Rotations: Heavy 0/0, Medium 0/0, Light 23/13, Total Adds 13 including KUMZ, WEDR, WRKE, KQXL, WXOK. 293, WJTT
WQMG, KFXZ, KIPR

FRANKIE KNUCKLES ““The Whistle Song’’ (Virgin) 20/6

Rotations: Heavy 1/0. Medium 50, Light 14/6. Total Adds 6, WBLK, WWINFM, KBCE, 293, WALT, WIKS. Heavy. WPLZ
Medium. WBLS, WDAS, WHUR, WOWI, WJFX

TIM OWENS “I'm Hooked'" (Atlantic) 20/6

Rotations' Heavy 00, Medium 50, Light 15/6, Total Adds 6, K97, WTLC. KQXL, WATV, WVOI, KDIA. Medium: WOWI, WILD,
WUJIM, WEUP, WPGA

MARVIN SEASE “Tonight™” (Mercury) 20/4

Rotations: Heavy 0/0: Medium 4/0, Light 16/4, Total Adds 4, KJMS, WIKS. WTLZ. WVOI. Medium WATV, WEUP, HOT105.
K98-FM

YOURS TRULY “‘Hold Me" (Motown) 20/0

Rotations: Heavy 0/0, Medium 4/0, Light 160, Total Adds 0. Medium. WDAS, WHQT. WBLX, KMJJ.

BRAND NEW HEAVIES “‘Stay This Way” (Delicious VinylAsland) 1919

Rotations: Heavy 0/0. Medium 0/0, Light 19/19, Total Adds 19 including WRKS, WDAS, K97, WFXA, KQXL, WATV, WAGH,
WFXE, WEUP. KHZ.

NIA PEEPLES ‘‘Street Of Dreams’’ (Charisma) 19/6

Rotations. Heavy 0/0, Medium 0/0, Light 19/6, Total Adds 6, WOW!, KKBT, WEUP, WHJX, KIPR, KMJJ.

ARTHUR BAKER f/AL GREEN ‘*‘Leave The Guns At Home" (RCA) 17/8

Rotations: Heavy 0/0, Medium 1/0, Light 16/8, Total Adds 8, WOWI, WPEG, KFXZ, WFXM, HOT105, WEAS, K88-FM, KDIA.
Medium: WBLK.

HONEY’S “How Low (Can You Go)” (J&J/Bellmark) 17/3

Rotations: Heavy 1/0, Medium 5/0, Light 11/3, Total Adds 3, WZAK, KFXZ, WNOV. Heavy K98-FM. Medium: K97, WUJM,
KIPR, HOT105, WVOI

ROBBIE NEVIL “For Your Mind"" (EMI) 16/7

Rotations: Heavy 0/0, Medium 0/0, Light 16/7, Total Adds 7, WRKE, KQXL, WUJM, WJUMI, KFXZ, WEAS, K98-FM.

MINT CONDITION “Breaking My Heart™ (Perspective/A&M) 16/4

Rotations: Heavy 0/0, Medium 1/0, Light 15/4, Total Adds 4, WBLS, WOW!, WFXE, WPGA. Medium: WEUP

CARL KING “‘I'm Gonna Be The One’* (Scotti Bros.) 16/3

Rotations: Heavy 0/0, Medium 0/0, Light 16/3, Totat Adds 3. WDAS, WOWI, KQXL.

SPECIAL GENERATION “You Are Everything” (Bust It/Capitol) 151

Rotations: Heavy 0/0, Medium 5/0, Light 10/1, Total Adds 1, WTLC. Medium: K97, KQXL, WWDM, WQIS, KDIA

TAJA SEVELLE ““Trouble Having You Near” (Reprise) 14/1

Rotations: Heavy 0/0, Medium 4/0, Light 10/1, Total Adds 1, KBCE. Medium' KQXL., WXOK, K98-FM, WMVP

AUDREY WHEELER “I'm Yours Tonight™ (Ear Candy) 14/0

Rotations: Heavy 0/0, Mediumn 4/0, Light 10/0, Total Adds 0. Medium: WOWI. WFXA, WXOK, WMVP

CRYSTAL WATERS ‘‘Makin’ Happy" (Mercury) 14/0

Rotations. Heavy 0/0, Medium 9/0, Light 5/0, Total Adds 0. Mediums include: WBLK, WBLS, WTLC, OC 104, WWDM

A TRIBE CALLED QUEST “Check The Rhime” (Jive) 12/2

Rotations: Heavy 0/0, Medium 50, Light 7/2, Total Adds 2, WHQT, KiPR. Medium WYLD. WFXE, WQMG, WGZB, WPLZ
TRIPLE M “‘Prisoner Of Passion” (A&M) 11/4

Rotations: Heavy 0/0, Medium 0/0, Light 11/4, Total Adds 4, WFXM, KUJMS, WEAS, KMJJ

RALPH TRESVANT ‘Yo, Baby, Yo!”” (MCA) 10/3

Rotations: Heavy 0/0, Medium 0/0, Light 10/3, Totat Adds 3. K97 WDXZ, WEUP

_NEWARTISTS

Reports/Adds
1 GETO BOYS/Mind Playing Tricks On Me (Rap-a- Lot) ..... .49/4
2 MCLYTEMWheninLove (Atlantic) . ... ... ... .. ... ... ... ... ..45/8
3 F.S. EFFECT/ Wanna Be Ure Lover (G|ant/Repr|se) .......... 38/4
4 PM DAWN/Set Adrift On A Memory Of Bliss (Island) .. ... ... ... ... .. .. 28/11
5 NICE & SMOOTH/ip Hop Junkie (Columbia) .. _..26/1
6 MC SKAT KAT/Scat Strut (Virgin) ... ... ... .. ... .. 25/1
7 TIM OWENS/'m Hooked (Atfantic) 20/6
8 FRANKIE KNUCKLES/The Whistle Song Vngm) ..20/6
9 MARVIN SEASE/Tonight (Mercury) 20/4
10 NIA PEEPLES /Street Of Dreams (Charisma) 19/6

New artists have not yet had a UC Breaker.

WARANE-SFRerrearsad ehistery com
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ADDS & HOTS

WWIN-FM/Baltimore
Mike Roberts

ATLANTIC STARR
TEVIN CAMPBELL
FOURPLAY

SHANICE

FRANKIE KNUCKLES
JEFF REDD
Hottest:
JENNIFER HOLLIDAY
MARIAH CAREY
0'JAYS

JODECT

DAMIAN DAME

WXYV/Baltimore
Sampson/Alston

JERMAINE JACKSON
HAMMER

SMOKEY ROBINSON
Hottest:

JODECT

NAUGHTY BY NATURE
BOYZ II MEN
MARLAH CAREY
JENNIFER HOLLIDAY

WILD/Boston
Hill/Hall

SHANICE

PM DAWN

PHYLLIS HYMAN
Hottest:

BOYZ II MEN
MARIAH CAREY

BELL BIV DEVOE
SHABBA RANKS
NAUGHTY BY NATURE

WBLK/Buftalo
Faison/St. James

SHANICE
FOURPLAY

PM DAWN

JERMAINE JACKSON
PHYLLIS HYMAN
FRANKIE KNUCKLES
SIMPLY RED
HAMMER

F.S. EFFECT £/ CH
PUBLIC ENEMY
Hottest:

MARIAH CAREY
BOYZ II MEN

BELL BIV DEVOE
JODECT

WBLS/New York
Mike Love

GETO BOYS
MINT CONDITION
KID 'N PLAY
PEABO BRYSON
Hottest:
MARIAH CAREY
SHABBA RANKS
Q'JAYS

GUY

JODECT

WRKS/New York
BrowniBeasley

BARRY WHITE
BRAND NEW HEAVIES
Hottest:

MARIAH CAREY
KARYN WHITE
0'JAYS

LUTHER VANDROSS
SHABBA RANKS

0OC104/Ocean City
Scott Jantzen

HAMMER

Hottest:

BOYZ II MEN
VANESSA WILLIAMS
LISA FISCHER
JODECI

NAUGHTY BY NATURE

WRKE/Ocean City
Quartarone/Mena

ROBBIE NEVIL
HAMMER

VESTA

ENTQUCH

DIGITAL UNDERGROU
SHANICE

Hottest:

NAUGHTY BY NATURE
BOYZ II MEN
MARIAH CAREY
JODECT

O'JAYS

WUSL/Philadelphia
Allan/Monet

SHANICE

HAMMER

TEVIN CAMPBELL
Hottest:

LUTHER VANDROSS

WDAS/Philadelphia
Joe Tamburro

JERMAINE JACKSON
TEVIN CAMPBELL
SHANICE

BRAND NEW HEAVIES
CARL KING
Hottest:

BOYZ II MEN
O'JAYS

MARIAH CAREY
TRACIE SPENCER
STEVIE WONDER

WAMO/Pittsburgh
Hurrican Dave

ERIC GABLE
ZIGGY MARLEY
SHANICE

JAZZY JEFF
ROGER

PHIL PERRY
HAMMER
Hottest:

BOYZ II MEN
MARIAH CAREY
JODECT

BELL BIV DEVOE
TRACIE SPENCER

WHUR/Washington
Kirkiand/Hall

ARETHA FRANKLIN
ERIC GABLE
NICKI RICHARDS
MARC NELSON
PATTI AUSTIN
NEW EDITION
Hottest:

KARYN WHITE
MARIAH CAREY
JODECT

BELL BIV DEVOE
GUY

WKYS/Washington
SimpsoniDiggs

ATLANTIC STARR
PUBLIC ENEMY
HAMMER

ED 0.G. & DA BULL
MC LYTE

Hottest:

O'JAYS

JENNIFER HOLLIDAY
BELL BIV DEVOE
JODECT

KARYN WHITE

NAUGHTY BY NATURE COLGR ME BADD
KARYN WHITE
BOYZ II MEN
MARIAH CAREY
Fi i B WMVP/Milwaukee
5 Billy Young
—
SHANICE
WGCliChicago WDZZ/Flint ﬁéhlfléﬁmw
James Alexander Kris McClendon BRAND NEW HEAVIES
I - TEVIN CAMPBELL
PEABO BRYSON PUBLIC ENEMY Sé:l::gtl}ED
SMOKEY ROBINSON GETO BOYS BOYZ 11 MEN
HAMER TEVIN CAMPBELL o oms
S.0.S. BAND Hottest: JODECT
Hottest: MARIAH CAREY MARIAH CAREY
JODECT EOTZRTIREN JENNIFER HOLLIDAY
BOYZ II MEN 0'JAYS
TONY TONI TONE PRINCE WTL2Z/Saginaw
géggyi CECE WINAN AT ST R
WJIFX/Ft. Wayne
WIZF/Cincinnati Kelly Carson ::&é‘;s HHAN
Torey Turner e SHANICE
SHANICE MC SKAT KAT gﬁﬁ{s}m:&um
ROGER Hottest: MARVIN SEASE
TEVIN CAMPBELL JODECT TEVIN CAMPBELL
HAMMER KARYN WHITE ROBERTA FLACK w/M
Hottest: TRACIE SPENCER F.S. EFFECT £/ CH
BOYZ II MEN BOYZ IT MEN Hottest:
SHABBA RANKS STEVIE WONDER MARTAH CAREY
KTy e WTLC/Indianapolis Iz I1 M
JENNIFER HOLLIDAY Johnson/Buchanon JODEGI
WZAK/Cleveland HI FIVE ARG BIEBTYS
Tolliver/Rush ?iicéQLENgENERATIO KMJMISt. Louis
. 57 EEER] SHANICE AtkinsfWynter
Hsgt:ﬁ(':g :m;‘s HEAVY D & THE BOY
HAMMER TEVIN CAMPBELL mgmﬁ
CHERYL "PEPSII" R HEAVY D & THE BOY e
Hottest: Hottest: MARIAH CAREY
0'JAYS MARIAH CAREY 01 JAYS
JODECI 0'JAYS BOYZ II MEN
BOYZ II MEN STEVIE WONDER DAMIAN DAME
BARRY WHITE TRACIE SPENCER COPECT
MARIAH CAREY
. WVOIToledo
WVKO/Columbus KPRS/Kansas City Casey McMichaels
K.C. Jones King/Wonder
HAMVER
GENE RICE e P ANAGE
FOURPLAY HOoET iy
MARC NELSON SMOKEY ROBINSON SHK
GERALD LEVERT TEVIN CAMPBELL EY RopLsoN
ZIGGY MARLEY & " YMARVIN SEASE
CHERYL "PEPSII" R SIMPLY RED
Hottest: Hottest: .
JODECT oS H?ttest.
BOYZ I1 MEN MARIAH CAREY Ol axs
MARIAH CAREY BOYZ TI MEN EOYZRIIYHEN
STEVIE WONDER SHABBA RANKS HARTAHECAREY
e Suaoe BEBE & CECE WINAN

W JLB/Detroit
Steve Hegwood

HAMMER

SHANICE

VESTA

ROGER

PM DAWN

ARETHA FRANKLIN
SIMPLY RED
Hottest:

MARIAH CAREY
BOYZ 1I MEN
TRACIE SPENCER
NAUGHTY BY NATURE
COLOR ME BADD

WNOV/Milwaukee
Ernie G.

JODECI

HEAVY D & THE BOY
ROGER

HONEY 'S

PUBLIC ENEMY
HAMMER

DEF JEF

Hottest:

KARYN WHITE

Q' JAYS

JENNIFER HOLLIDAY
BOYZ 11 MEN

LISA FISCHER

JODECT

KBUZ/Wichita
James McFadden

ROGER

SHANICE

TEVIN CAMPBELL
SMOKEY ROBINSON
BRAND NEW HEAVIES
Hottest:

BOYZ II MEN
MARIAH CAREY
O'JAYS

JODECT

KARYN WHITE

WJIZIAIbany
Don Allen

QUEEN LATIFAH

MC LYTE

ATLANTIC STARR
READY FOR THE WOR
RHYTHM

ROBERTA FLACK w/M
SMOKEY ROBINSON
SHIRLEY MURDOCK
PM DAWN

PHYLLIS HYMAN
JERMAINE JACKSON
TEVIN CAMPBELL
HAMMER

JASMINE GUY
EX-GIRLFRIEND
Hottest:

KARYN WHITE
BOYZ II MEN
MARIAH CAREY
JODECT

DAMIAN DAME

KBCE/Alexandria
Donnie Taylor

ENTOUCH

HAMMER

FRANKIE KNUCKLES
VESTA

DON DIEGO

TAJA SEVELLE
Hottest:

BOYZ II MEN
MARIAH CAREY
O'JAYS

JODECT

JENNIFER HOLLIDAY

WVEE/Atlanta
Roberts/Bacote

VANESSA WILLIAMS
PEABO BRYSON
RUDE BOYS
JERMAINE JACKSON
HAMMER

Hottest:

BOYZ II MEN
JENNIFER HOLLIDAY
BEBE & CECE WINAN
0'JAYS

MARIAH CAREY

WFXA/Augusta
Cart Conner

ROGER

TEVIN CAMPBELL
SHANICE

TONY TONI TONE
BRAND NEW HEAVIES
POOR RIGHTEOUS TE
MC LYTE

HAMMER

Hottest:

NAUGHTY BY NATURE
JODECI

MARIAH CAREY

BOYZ II MEN
SHABBA RANKS

WXOK/Baton Rouge
Matt Morton

HAMER

SHANICE

JERMAINE JACKSON
READY FOR THE WOR
HI FIVE

DIGITAL UNDERGROU
LE GENT

ROGER

TEVIN CAMPBELL
Hottest:

BOYZ II MEN
O'JAYS

MARIAH CAREY
NAUGHTY BY NATURE
JODECT

KQXL/Baton Rouge
Chris Clay

5.0.S. BAND

CARL KING

DINA D

AK.

BRAND NEW HEAVIES
DIGITAL UNDERGROU
ENTOUCH

ROBBIE NEVIL
SHANICE

TEVIN CAMPBELL
TIM OWENS

TONY TONI TONE
ROGER

HAMER

Hottest:

BOYZ II MEN
MARIAH CAREY
0'JAYS

JENNIFER HOLLIDAY
JODECT

WENN/Birmingham
DonnelliStarr

JERMAINE JACKSON
HAMER

TEVIN CAMPBELL
SHANICE

GETO BOYS
PUBLIC ENEMY
Hottest:
MARIAH CAREY
RUDE BOYS
BOYZ II MEN
STEVIE WONDER
0'JAYS

WATV/Birmingham
Ron January

ROGER

TONY TONI TONE
HAMMER

TEVIN CAMPBELL
TIM OWENS ~

RIFF

BRAND NEW HEAVIES
Hottest:

MARIAH CAREY
BOYZ II MEN

GUY

STEVIE WONDER
JENNIFER HOLLIDAY

WUJM/Charleston
Eari Boston

5.0.S. BAND
HAMMER

SHIRLEY MURDOCK
HI FIVE
CHAMPAIGN
JERMAINE JACKSON
VESTA

TEVIN CAMPBELL
SHANICE

ROBBIE NEVIL
CHERRELLE
ENTOUCH
Hottest:

BOYZ II MEN
MARIAH CAREY
0'JAYS

STEVIE WONDER
JODECT

Z93iCharteston
Ciiff Fletcher

RIFF

VANESSA WILLIAMS
SHANICE

FRANKIE KNUCKLES
DIGITAL UNDERGROU
Hottest:

BOYZ II MEN
MARIAH CAREY
0'JAYS

JENNIFER HOLLIDAY
JODECT

WDXZ/Charleston
Jimmy Mack

SHIRLEY MURDOCK
RALPH TRESYANT
HAMMER

TEVIN CAMPBELL
Hottest:

BOYZ II MEN
TRACIE SPENCER
JODECT

NAUGHTY BY NATURE
SHABBA RANKS

WPEGI/Chariotte
Saunders/Darcell

SHANICE

HAMMER

ENTOUCH

TEVIN CAMPBELL
ARTHUR BAKER f/AL
Hottest:

KARYN WHITE
NAUGHTY BY NATURE
TRACIE SPENCER
BOYZ II MEN
JOHNNY GILL

WJTT/Chattanooga
Landecker/Rankin

PM DAWN

DAVID PEASTON
DIGITAL UNDERGROU
SHANICE

PUBLIC ENEMY
CHERRELLE

AMMER

RIFF

Hottest:

BOYZ II MEN
MARIAH CAREY
0'JAYS

BELL BIV DEVOE
JENNIFER HOLLIDAY

WWDM/Columbia
Andre Carson

none

Hottest:

NAUGHTY BY NATURE
KARYN WHITE
SHABBA RANKS
MARIAH CAREY
BOYZ II MEN

WAGH/Columbus
Darreil J. Smith

SHANICE

HAMMER

ROGER

TEVIN CAMPBELL
BRAND NEW HEAVIES
CHERRELLE

HI FIVE

Hottest:

BOYZ II MEN
NAUGHTY BY NATURE
GUY

JODECT

KARYN WHITE

WFXE/Columbus
Philip David March

BELL BIV DEVOE
ZIGGY MARLEY
HAMMER

JERMAINE JACKSON
POOR RIGHTEOUS TE
BRAND NEW HEAVIES
TONY TONI TONE
MC LYTE

ROGER

MINT CONDITION
SHANICE

Hottest:

0'JAYS

BOYZ II MEN
JENNIFER HOLLIDAY
TRACIE SPENCER
MARIAH CAREY

K104/Dallas-Ft. Worth
Michael Speaks

ROGER

SHANICE

HI FIVE

PM DAWN
GRANDMASTER SLICE
Hottest:

JODECT

JENNIFER HOLLIDAY
BOYZ II MEN

GETO BOYS

NAUGHTY BY NATURE

KJMZ(Dallas-Ft. Worth
CaseylJammer

HAMMER

TEVIN CAMPBELL
DIGITAL UNDERGROU
READY FOR THE WOR
Hottest:

LUTHER VANDROSS
NAUGHTY BY NATURE
GRANDMASTER SLICE
TONY TONI TONE
JODECT

WZFX/Fayetteville
Phil Allen

READY FOR THE WOR
VESTA

JERMAINE JACKSON
SMOKEY ROBINSON
HEAVY D & THE BOY
QUEEN LATIFAH
PUBLIC ENEMY
PHYLLIS HYMAN
Hottest:

MARIAH CAREY
0'JAYS

BOYZ IT MEN
DAMIAN DAME

GUY

WQMG/Greensboro
Sam Weaver

SHABBA RANKS
HAMMER

READY FOR THE WOR
TEVIN CAMPBELL
DIGITAL UNDERGROU
Hottest:

BOYZ II MEN
O'JAYS

MARIAH CAREY
JODECT

JENNIFER HOLLIDAY

Z104{Greenville
Walker/Valentine

READY FOR THE WOR
TEVIN CAMPBELL
SHANICE

HAMMER

Hottest:

BOYZ II MEN
JODECT

0 JAYS

TRACIE SPENCER
SHABBA RANKS

KMJQ/Houston
Atkins/Reynolds

SOUNDS OF BLACKNE
SHANICE

JERMAINE JACKSON
ROGER

SMOKEY ROBINSON
DAVID PEASTON
BARRY WHITE
HAMER

Hottest:

SHABBA RANKS
NAUGHTY BY NATURE
BOYZ II MEN
MARIAH CAREY
TRACIE SPENCER

WEUP/Huntsville
Steve Murry

HAMMER

RIFF

BRAND NEW HEAVIES
RALPH TRESVANT
MICHAEL BOLTON
SHANICE

TEVIN CAMPBELL
NIA PEEPLES
ROGER

DAVID PEASTON
Hottest:

BOYZ II MEN
MARIAH CAREY
0'JAYS

TRACIE SPENCER
JENNIFER HOLLIDAY

WJIMI/Jackson
Todd/Jones

HAMMER

TRACIE SPENCER
TEVIN CAMPBELL
ROBBIE NEVIL
RAY PARKER JR.
CHRIS WALKER
Hottest:
MARIAH CAREY
PATTI LABELLE
S5.0.5. BAND
STEVIE WONDER
KARYN WHITE

WHJX/Jacksonville
Young/Melvin

PHYLLIS HYMAN
HAMMER

ROGER

SHANICE

READY FOR THE WOR
PEABO BRYSON
GETO BOYS

NIA PEEPLES
Hottest:
TRACIE SPENCER
JODECT

BOYZ I MEN
MARIAH CAREY
BELL BIV DEVOE

KlZ/Killeen
Jimi Carrow

HAMMER

SHANICE

TONY TONI TONE
TEVIN CAMPRFLL
PUBLIC ENEMY
BRAND NEW HEAVIES
DINA D

Hottest:

BOYZ II MEN
MARIAH CAREY
O'JAYS

JODECT

JENNIFER HOLLIDAY

KF XZ/Lalayette
Harrison/Byrd

ROBBIE NEVIL
SMOKEY ROBINSON
DIGITAL UNDERGROU
ARTHUR BAKER f/AL
ENTOQUCH

TEVIN CAMPBELL
HONEY'S

SHANICE

MILLIE JACKSON
HAMMER

Hottest:

0'JAYS

BOYZ II MEN
JENNIFER HOLLIDAY
MARIAH CAREY
SHABBA RANKS

KXZ2iLake Charies
James Williams

HAMMER

SHANICE

READY FOR THE WOR
Hottest:

BOYZ II MEN
MARIAH CAREY
KARYN WHITE
O'JAYS

JODECI

WQlIS/Laurel
Ron Davis

JERMAINE JACKSON
PATTI LABELLE
HAMMER

SHIRLEY MURDOCK
2IGGY MARLEY
Hottest:

STEVIE WONDER
MARIAH CAREY
BOYZ II MEN
TRACIE SPENCER
O'JAYS

U102/Lexington
Mack/Mooerly

ATLANTIC STARR
CHRIS WALKER
ERIC GABLE
SHANICE
HAMMER
Hottest:
MARIAH CAREY
KARYN WHITE
BOYZ II MEN
TONY TONI TONE
BELL BIV DEVOE

KiPR/Little Rock
Joe Booker

ESQOFFERYS

RIFF

HI FIVE

HAMMER

FOURPLAY

ROGER

SHANICE

DIGITAL UNDERGROU
A TRIBE CALLED QU
NIA PEEPLES
Hottest:

MARIAH CAREY
O'JAYS

JODECT

STEVIE WONDER
JENNIFER HOLLIDAY

WLOUILouisville
Maurice Harrod

GERALD LEVERT
ROGER

JOHN PAYNE

BRAND NEW HEAVIES
READY FOR THE WOR
FOURPLAY

Hottest:

BOYZ II MEN
MARIAH CAREY
TRACIE SPENCER
JODECT

0O'JAYS

WGZB/Louisville
Del Spencer

FOURPLAY
ESCOFFERYS

HI FIVE
HAMMER
SHANICE

TONY TONI TONE
Hottest:
NAUGHTY BY NATURE
TRACLIE SPENCER
MARIAH CAREY
0'JAYS

BOYZ II MEN

WJJS/Lynchburg
Lad Goins

SHABBA RANKS
PHYLLIS HYMAN
HI FIVE
CHERRELLE

B ANGIE B
ROGER
Hottest:

BOYZ II MEN
MARIAH CAREY
O'JAYS
S5.0.5. BAND
JENNIFER HOLLIDAY

WFXM/Macon
Big George Threatt

HAMMER

TEVIN CAMPBELL
LISA LISA

TRIPLE M

£.S. EFFECT f/ CH
ARTHUR BAKER f/AL
MC LYTE

BRAND NEW HEAVIES
Hottest:

BOYZ II MEN
0'JAYS

MARIAH CAREY
JENNIFER HOLLIDAY
DAMIAN DAME

WPGA/Macon
Brian Kelly

ZIGGY MARLEY
ROGER

READY FOR THE WOR
TEVIN CAMPBELL
MICHAEL BOLTON
JOHN PAYNE
ENTOUCH

SHANICE

MINT CONDITION
LE GENT

BRAND NEW HEAVIES
Hottest:

MARIAH CAREY
0'JAYS

BOYZ II MEN

GUY

JODECT

K87/Memphis
O'Jay/Bell

HAMMER

TEVIN CAMPBELL
HI FIVE

TIM OWENS
BRAND NEW HEAVIES
ROGER

RALPH TRESVANT
SHANICE

PATTI AUSTIN
DON DIBGO
SHIRLEY MURDOCK
DEF JEF

PM DAWN
Hottest:

MARIAH CAREY
BOYZ II MEN
GUY

JODECT

O'JAYS

KJMS/Memphis
Hamiiton/St. James

READY FOR THE WOR
SHANICE

HAMMER

POOR RIGHTEQUS TE
MARVIN SEASE
TEVIN CAMPBELL
DINA D

BRAND NEW HEAVIES
TRIPLE M

ROGER

Hottest:

BOYZ IT MEN

Q' JAYS

MARIAH CAREY
STEVIE WONDER
NAUGHTY BY NATURE

WALT/Meridian
Steve Poston

ATLANTIC STARR
TONY TONI TONE
HAMMER

POOR RIGHTECUS TE
DON DIEGO
CHERRELLE
DIGITAL UNDERGROU
PUBLIC ENEMY
JIBRI WISE ONE
FRANKIE KNUCKLES
Hottest:

BOYZ II MEN
O'JAYS

MARIAH CAREY

BELL BIV DEVOE
JENNIFER HOLLIDAY

WHQT/Miami
Isley/Black

HAMMER

ROGER

SHANICE

A TRIBE CALLED QU
TEVIN CAMPBELL
PM DAWN

FOURPLAY

J.T. TAYLOR f/STE
Hottest:

JENNIFER HOLLIDAY
TRACIE SPENCER
JODECT

BARRY WHITE
HAMMER

WEDR/Miami
James Thomas

HAMMER

MILLIE JACKSON
TONY TONI TONE
DIGITAL UNDERGROU
PHYLLIS HYMAN
TEVIN CAMPBELL

2 LIVE CREW
SHIRLEY MURDOCK
Hottest:

JODECT

NAUGHTY BY NATURE
BOYZ II MEN
PHYLLIS HYMAN
GETO BOYS

WBL X/Mobile
Cheatam/Sinclair

none

Hottest:

JODECT

NAUGHTY BY NATURE
BOYZ II MEN
O'JAYS

BELL BIV DEVOE

HOT105/Montgomery
Steele/May

2 LIVE CREW
GERALD LEVERT
TONY TONI TONE
VESTA

SHANICE

HAMMER

ARTHUR BAKER f/AL
GECRGE PETTUS
ROGER

MILLIE JACKSON
FOURPLAY

BRAND NEW HEAVIES
POOR RIGHTEOUS TE
DEF JEF

Hottest:

0'JAYS

GUY

BOYZ II MEN
NAUGHTY BY NATURE
KARYN WHITE

WCDX/Richmond
Aaron Maxwell

WQQK/Nashville
Paderick McFreen

RUDE BOYS none

BEBE & CECE WINAN Hottest:

GERALD LEVERT BOYZ II MEN

FOURPLAY NAUGHTY BY NATURE

PUBLIC ENEMY KARYN WHITE

ERIC GABLE MARIAH CAREY

READY FOR THE WOR 0'JAYS

gg;ﬁﬁw WPLZ/Richmond
-Petersbur

IEVINGCAE BRI Phit ;anli)elsg

PM DAWN

Hottest: ROGER

MARIAH CAREY HAMMER

COLOR ME BADD SHANICE

BOYZ II MEN MC LYTE

BELL BIV DEVOE HELEN BRUNER

NAUGHTY BY NATURE QUEEN LATIFAH

TONY TONI TONE

WIKS/New Bern POOR RIGHTEQUS TE

Kirkland/Kennay DAVID ALEXIS
Hottest:

BANGIE]R BOYZ 11 MEN

ARETHA FHANKLIN ARTARNCAREY

FRANKIE KNUCKLE: EohECT

HASER STEVIE WONDER

SHANICE 0 JAYS

PM DAWN

SASR\}IEFgEEgET/ CH WEAS/Savannah

pab e Floyd Blackwell

TEVIN CAMPBELL READY FOR THE WOR

VESTA SMOKEY ROBINSON

Hottest: DINA D

BOYZ I MEN SHANICE

DUIATS TRIPLE ¥

JODECT HAMER

MARIAH CAREY

POOR RIGHTEOUS TE
BRAND NEW HEAVIES
ROBBIE NEVIL

ARTHUR BAKER f/AL

NAUGHTY BY NATURE

WYLD-FM/New Orieans
Wallace/Ross

Hottest:
NAUGHTY 8Y NATURE MARIAH CAREY
PHYLLIS HYMAN 0'JAYS
READY FOR THE WOR JODECT
JAZZY JEFF JENNIFER HOLLIDAY
QUEEN LATIFAH STEVIE WONDER
HAMMER
SHANICE KMJJ/Shreveport
MC LYTE M.J. Rasool
Hottest: JERMAINE JACKSON
JODECT ENTOUCH
MARIAH CAREY TAM TAM
BOYZ II MEN RIFF
KARYN WHITE DINA D
GETO BOYS JOHN PAYNE
TRIPLE M
WOWI/Norfolk NIA PEEPLES

Steve Crumbley BRAND NEW HEAVIES

TONY TONI TONE

CECE PENISTON HAMMER

VESTA Hottest:

ROGER JODECL

MINT CONDITION O'JAYS

;mﬁéé HYMAN MARIAH CAREY
BOYZ II MEN

TEVIN CAMPBELL IFER

T JENNIFER HOLLIDAY

KEITH WASHINGTON

WANM/Tallahassee
ARTHUR BAKER f/AL

TAMER \;::L ;:llson
INGRID CHAVEZ
ATLANTIC STARR PHILLLS HYMAN
i it
SMOK| N
K hopINSON MARTAH CAREY
NIA PEEPLES g?gi%
ttest:
foktes TRACIE SPENCER
MARIAH CAREY
SHABBA RANKS xv'TaU Guscaloosa
TRACIE SPENCER Lown
Ay e
WJHM/Orlando PHYLLIS HYMAN
LindseylHoilywood PUBLIC ENEMY
A Hottest:
HAME MART,
DIGITAL UNDERGROU mn‘?lcﬁgﬁ!
FOURPLAY Ot JAYS
Iz VANESSA WILLIAMS
PRINCE BELL BIV DEVCE
Hottest:
::l;(I}:;I{YCE}‘E?AME K98-FM/West Monroe
SoneeT Bill Sharp
TRACIE SPENCER JODECT
S LISA LISA
HAMMER
WQOK/Raleigh ENTOUCH
Young/Conners ARTHUR BAKER /AL
DIGITAL UNDERGROU
ROGER LE GENT
PATTI AUSTIN PUBLIC ENEMY
HAMMER ROBBIE NEVIL
MC LYTE DON DIEGO
JERMAINE JACKSON NICE & SMOOTH
Hottest: Hottest:
RARE ESSENCE MARIAH CAREY
MARIAH CAREY 0'JAYS
DAMIAN DAME JODECT
BOYZ II MEN NAUGHTY BY NATURE
SHABBA RANKS RUDE BOYS
2 B! e
1 o e Lt
badiesas oo A

KKBT/Los Angeles KDIA/Oakland

Stradford/Monds Jeft Harrison
HAMMER JOHNNY GILL
PHYLLIS HYMAN JERMAINE JACKSON
SHANICE SHABBA RANKS
NIA PEEPLES JODECT
DAMIAN DAME JOHN PAYNE
Hottest: ARTHUR BAKER f/AL
BOYZ II MEN BRAND NEW HEAVIES
0! JAYS TIM OWENS
GuY Hottest:
LUTHER VANDROSS MARIAH CAREY
BELL BIV DEVOE O'JAYS

BOYZ II MEN
KJLHiLos Angeles KARYN WHITE

TRACIE SPENCER
XHRM/San Diego

Jett Gill
SOUNDS OF BLACKNE

SMOKEY ROBINSON Don Davis
MARC NELSON HAMMER
VESTA ROGER
CHERYL "PEPSII" R JERMAINE JACKSON
Hottest: TEVIN CAMPBELL
O'JAYS CHERYL "PEPSII" R
BOYZ II MEN Hottest:
JENNIFER HOLLIDAY MARIAH CAREY
STEVIE WONDER BELL BIV DEVOE
MARIAH CAREY 0'JAYS
STEVIE WONDER
JODECT

88 Current Reporters
86 Current Playlists

Called In Frozen Playlist (2):
WCDX/Richmond
WWDM/Columbia-Sumpter




URBAN BREAKERS WXYV  WHUR
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E ENTERTRINMENT 6265 suncee soucvara,

WEDR
WHQT
WYLD
wowl
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...AND MANY MORE!

www americanradiohistorv.com




68 e October 18,1991

COUNTRY
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OCTOBER 18, 1991

© TRAVIS TRITT/Anymore (WB) - ... ...

9 7 2

76 4 € ALAN JACKSON/Someday (Afista) .. ..ot
0 9 5 € LORRIE MORGAN;A Picture Of Me (Without YOUY(RCA) s ama o e mal o ime e
15 11 6 € MARTY STUART/Tempted (MCA) .. .. o0
16 13 8 KEITH WHITLEY & EARL THOMAS CONLEY /Brotherly Love (RCA) ................ .. ....
2 1 7 PAM TILLIS/Put Yourself in My Place (Arista) . ............. ... ... .. ... ... . ... ...

TRISHA YEARWOOD/Like We Never Had A Broken Heart (MCA)
DWIGHT YOAKAM/Nothing’s Changed Here (Reprise) . .. .. ... oo oo,
PATTY LOVELESS/Hurt Me Bad (In A Real Good Way) (MCA)
JOE DIFFIE/New Way (To Light Up An Old Flame) (Epic) . . ... ... ... ... . ... ... . ...
ALABAMA/Then Again (RCA) .. ... ... . . ..
RANDY TRAVIS/Forever Together (WB) ... .. ... . ... . .
DAVIS DANIEL/For Crying Out Loud (Mercury) ... ... . ... .. ...
RICKY VAN SHELTON/Keep It Between The Lines (Columbia) . ... ... ... ... ... ... ...
BILLY DEAN/You Don't Count The Cost (SBK/Capitol) .. ... .. ... ... ... . ... ... . .. .
CONWAY TWITTY/She’s Got AMan OnHer Mind (MCA) ... ............ ... ... . ...
GARTH BROOKS/Shameless (Capitol) . .. ... ... ... . ... ... .. ... .......
GEORGE STRAIT/The Chill Of An Early Fall (MCA)
LITTLE TEXAS/Some Guys Have Al The Love (WB)
SUZY BOGGUSS/Someday Soon (Capitol) ... ........ . ... .. ... ...
GEORGE JONES/You Couldn't Get The Picture (MCA)
REBA MCENTIRE/For My Broken Heart (MCA) . ... ... ... ... ......................
VINCE GILL/Look AtUs (MCA) ... .. ..
JUDDS/John Deere Tractor (Curb/RCA) . ... ...
RICKY SKAGGS/Life's Too Long (To Live Like This) (Epic) ... ... ... ... ... .....
STEVE WARINER/Leave Him Qut Of This (Arista) ... ... ... .. .......... ... ........ ...
HIGHWAY 101/The Blame (WB) . .. .. ... ... .
ROB CROSBY/Still Burnin® For You (Arista) .. .. ... ............ .. ... .
DIAMOND RIO/Mirror, Mirror (Arista) . ... ... ...
BROOKS & DUNN/My Next Broken Heart (Arista) ....................................
SHENANDOAH/When You Were Mine (Columbia) ... ...... ... ... ... .. ... ... . ...
SAWYER BROWN/The Walk (Curb/Capitol) .. .. .......... . .. . ... . ... . ... ........
RESTLESS HEART/You Can Depend OnMe (RCA) .. ...... ... ... . ... ... ... ... ...
NEAL McCOY/This Time | Hurt Her More (Than She Loves Me) (Atlantic) . . ............ ... ...
PAUL OVERSTREET/Ball And Chain (RCA) . ....... ... .. ... ... .. ... ...
TANYA TUCKER/ (Without You) What Do | Do With Me (Capitol) . ... ..... ... ... .. .. ... .. .
REMINGTONS/A Long Time Ago (BNA Entertainment). . ... .. ... ... .. ... .. .. .. .. . ...
OAK RIDGE BOYS/Baby OnBoard (RCA) .. ... ... ... ... . .
LEE GREENWOOD/Between A Rock And A Heartache (Capitol) ... .............. . ... ..
MIKE REID/As Simple As That (Columbia} ... ... ... . ... ... ... ... . ... .. ... ...
CLINT BLACK/Where Are YouNow (RCA) .. ... ... ... ... . ... . ... ... ... ...
KEITH PALMER/Don't Throw Me In The Briarpatch (Epic) . . ........ ... ... ... .. ... . ...
GREAT PLAINS/A Picture Of You (Columbia) . . ............. ... ... ... .. .. ... .. ...
KATHY MATTEA/Asking Us To Dance (Mercury) . ... o
DOLLY PARTON/Eagle When She Flies (Columbia) . ... .. ... . ... ... ... .. . .. .
DESERT ROSE BAND/You Can Go Home (Curb/MCA) . .. ... .. ... ... .. ... ... . ...
SAMMY KERSHAW/Cadillac Style (Mercury) .. ... ... ... .. ... ... ... ... ...
B.B. WATSON/Light At The End Of The Tunnel (BNA Entertainment) . ... ....... ... ... ...
COLLIN RAYE/Love, Me (EpiC) ... .. .. .
MARY-CHAPIN CARPENTER/Going Out Tonight (Columbia) . . ... ....... ... ... ...

Total
Reports/Adds Heavy Medium Light —
208/0 204 4 0 1T rel Lz
207/0 203 4 0 GARTH BROOKS (100)
igiﬁ o ;g ” MARK CHESNUTT (48)
HAL KETCHUM (43)
208/0 153 52 3 COLLIN RAYE (42)
205/0 141 53 11 MARY-CHAPIN CARPENTER (41)
208/0 120 82 6 RESTLESS HEART (38)
203/1 116 78 9 | BROOKS & DUNN (34)
207/3 94 100 13 ‘ ROGERS & BLACK (33)
174/0 131 30 13 l LLLLIBOERL: (L)
DOLLY PARTON (29)
205/0 62 130 13
208/3 53 128 27
205/1 58 123 24
202/1 35 158 9
194/0 47 130 17 TRAVIS TRITT (166)
203/100 45 97 61 L%E:;‘ﬁ-'%‘:g&(}fg&)
zgz‘; i; ;g g TRISHA YEARWOOD (58)
GARTH BROOKS (57)
194/5 21 131 42 MARTY STUART (56)
190/2 32 102 56 WHITLEY & CONLEY (53)
206/14 5 114 87 JOE DIFFIE (44)
190/25 6 96 88 RICKY VAN SHELTON (44)
186/12 10 92 84 PAM TILLIS (29)
168/1 28 86 54
190/17 2 94 94 s el g
177/6 8 94 75 INE VY FAVEd d o o
172/11 5 90 77
104/0 41 43 20 G FTIEES
184/34 2 65 117 1 S. KERSHAW/Cadillac... (Merc) . 101/27
160/1 6 92 62 2 KEITH PALMER/Don't Throw Me... (Epic) . 701/8
97/0 34 40 23 3 GREAT PLAINS/A Picture O You (Columbia) 94/7
4  ALISON KRAUSS/I've Got That... (Rounder) . 38/3
; Zj 38 1; g; ’;f) 5 DAWN SEARS/GoodGoodbye (WB) . 34/7
6 KAREN TOBIN/Carolina Smokey.. (Atiantic) . 75/75
99/0 31 42 26 7 TEXAS TDRNADOS/Is Anybody... (WB) . . . 14/4
160/28 17 48 111 8 SCOTT CARTER/My Miss... (Stop Hunger) . . . 7/2
136/19 0 32 104 9 JAMES BLUNDELL/Time On His.. (Capitol) 7/7
124/13 2 40 82
116/8 0 47 69 New artists have not yet had a Coun-
85/0 20 45 20 try Breaker or concurrent airplay from
68/1 38 15 15 60% of reporting stations, with a
101/8 17 36 64 minimum of five stations.
94/7 3 34 57
117/20 0 25 92 MOST ADDED & HOTTEST list those songs achiev-
103/29 (/] 30 73 ing the most adds nationally and the songs reported
97/13 (4] 28 69 “hottest” compied from all our reporters. The
number in parentheses immediately foliowing the
101/21 2 20 79 songs in M:sl Added & Hottest md):cates theg total
72/0 9 41 22 number of Country reporters adding the scng this
91/42 (4] 10 81 week or noting that the song is among their five hot-
84/41 0o 9 75 et

GARTH BROOKS
Shameless (Capitol)

On 98% of reporting stations. Rotations: Heavy 45, Medium 97, Light 61, Total Adds
100 including WNUS, WBEE, WXBQ, KPLX, KIKK, WSIX, WSM, WRNS, WWWW, WAXX,
WITL, KUZZ, KUUY, KUGN. Moves 36-17 on the Country chart.

REMINGTONS
A Long Time Ago (BNA Entertainment)
On 65% of reporting stations. Rotations: Heavy 0, Medium 32, Light 104, Total Adds 19
including WILQ, WYNK, WQIK, WVLK, WGEE, WMIL, WDEZ, KIK-FM, KYGO, KMLE,
KNIX. Moves 49-46-37 on the Country chart.

Breakers are those records that have achieved concurrent airplay at 60% of our reporting s.a-
tions. New & Active records are those receiving airplay at 30-59% of the stations. Records in
Signiticant Action are receiving airplay at 5-29% of the stations. Records do not have to
reach Breaker in order to chart. However, once a record charts, it must reach the 60% airplay
level within the three following weeks to achieve Breaker status.

OAK RIDGE BOYS
Baby On Board (RCA)
On 60% of reporting stations. Rotations: Heavy 2, Medium 40, Light 82, Total Adds 13,
WVAM, WAJR, WEZL, WAMZ, KNFM, WCMS, WKNN, WYYD, WUBE, WAXX, WGEE,
WFMS, WWQM. Moves 48-43-41-38 on the Country chart.

GARTH BROOKS

‘“Shameless’’

Single Debut: Breaker

203/100 The Most Added record of the week!
The second smash hit from the history-making album, Ropin’ The Wind! !m
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KATHY MATTEA “‘Asking Us To Dance’ (Mercury) 11720

Rotations: Heavy 0, Medium 25, Light 92, Total Adds 20, WCAO, WTCR, KRRV, KASE, WHLZ, WMS!, WAMZ, KNFM, WWKA,
WBKR, WQDR, WTNT, KKYR, KNUE, WDAF, WITL, KXXY, KCTR, KRAK, KSAN. Moves 49-44 on the Country chart
DOLLY PARTON “Eagle When She Flies” (Columbia) 103/29

Rotations: Heavy 0. Medium 30, Light 73, Total Adds 29, WHWK, WQBE, WAYZ, WTCR, WDSY, WRWD, WWNC, WYAY,
KASE, WTDR, WHLZ, KTCS, WMSI, WTNV, WOKK, WKYQ, WCHY, WTNT, KNUE, WACO, WTQR, KHAK, WONE, KIXQ,
WITL. KCTR, KWJJ, KSAN, KRTY. Debuts at number 45 on the Country chart.

SAMMY KERSHAW ‘‘Cadillac Style” (Mercury) 101/21

Rotations: Heavy 2, Medium 20, Light 79, Total Adds 21, WAYZ, WTCR, WNUS, WDSY, WPOR, WRWD, KASE, WHLZ,
WTNV, WKSJ, WCHY, WFMS, WASKFM, KEEY, KWEN, KHAY. KNIX, KWJJ, KSOP, KRPM, KXDD. Moves 50-47 on the
Country chart.

DESERT ROSE BAND ‘“‘You Can Go Home’ (Curb/MCA) 97113

Rotations: Heavy 0, Medium 28, Light 69, Total Adds 13, WVAM, WIOV, WNUS, WBEE, WMSI, KSSN, WAMZ, WCMS, WCHY
KUAD, KFMS, KRWQ, KORD. Medium: WWYZ, KEAN, KOUL, WVLK, WAXX, KTTS, KDRK. Moves 50-47-46 on the Country
charn

COLLIN RAYE “‘Love, Me’ (Epic) 91/42

Rotations: Heavy 0, Medium 10, Light 81, Total Adds 42 including WTCR, WCTK, KOUL, WHLZ, WCKT, WYGC, KYKS,
WKSJ. WSM, WTNT, KNUE, WTQR, KHAK, WMIL, KMIX, KHAY, KMLE, KUPL, KKAT, KSON. Debuts at number 48 on the
Country chart

MARY-CHAPIN CARPENTER “‘Going Out Tonight” (Columbia) 84/41

Rotations: Heavy 0, Medium 9, Light 75, Total Adds 41 including WRKZ, WYNY, WKAK, WXBQ, KIKK, WIVK, WVLK, WGKX,
WKSJ, WQADR, KLUR, KIXQ, KFKF, WASKFM, WITL, KTPK, KZSN, KMPS, KDRK, KXDD. Debuts at number 50 on the
Country chart

DEAN DILLON “‘Don’t You Even (Think About Leavin’)”’ (Atlantic) 82/8

Rotations: Heavy 0, Medium 23, Light 59, Total Adds 8, WTCR, WDSY, KASE, WEZL, KYKX, WAVC, KUAD, KFMS. Medium:
WWNC, WSTH, WSIX, WSM, WAXX, KTTS, WTCM, KFDI, KRKT, KUZZ, KUGN, KRPM.

HAL KETCHUM *1 Know Where Love Lives’ (Curb) 80/43

Rotations' Heavy 0, Medium 4, Light 76, Total Adds 43 including WRKZ, WXTU, WPOR, KMML, KASE, KHEY, WHLZ, KIKK,
KSSN, WRNS, WCMS, KCYY, KIXQ, WOW, WFMB, KUZZ, KUGN, KCKC, KSOP. KDRK.

ROY ROGERS & CLINT BLACK “Hoid On Partner” (RCA) 80/33

Rotations: Heavy 0, Medium 13, Light 67, Total Adds 33 including WYRK, WWYZ, WRKZ, WDSY, WCTK, WBEE, KPLX,
WMSI, KYKX, WNOE, WCMS, WCHY, WYNG, WFMS, WQXK, KNAX. KMIX, KHAY, KNCQ, KORD.

MARK COLLIE “‘She’s Never Comin’ Back™ (MCA) 58/30

Rotations: Heavy 0, Medium 4, Light 54, Totat Adds 30 including WPOC, WCTK, WDLS, KEAN, KOUL, KHEY, WVLK, KYKX,
KTEX, WOWW, KCLR, WAXX, KVOX, WOW, WFMB, KVOO, KRKT, KWJJ, KEEN, KDRK.

CLINTON GREGORY “Satisfy Me And I'll Satisfy You’’ (SOR) 53710

Rotations: Heavy 0, Medium 8, Light 44, Total Adds 10, WQCB, WAYZ, KMML, KHEY, WHLZ, WUSQ, WFMB, WWJO, KALF,
KRWQ. Medium: WWNC, WSIX, WSM, WCMS, WTCM, KRKT, KNCQ, KEEN, KORD.

PIRATES OF THE MISSISSIPPI “‘Fighting For You™ (Capitol) 51/28

Rotations: Heavy 0, Medium 1, Light 50, Total Adds 28 including WAYZ, WTCR, WICO, KRRV, KMML, WKML, KYKX, KYKS,
KTEX. KIXS, WAXX, KVOX. KZKX, WWQM, KFDI, KRKT, KNAX, KRWQ, KMIX, KWJJ

MARK CHESNUTT “Broken Promise Land’’ (MCA) 48/48

Rotations: Heavy 0, Medium 6, Light 42, Total Adds 48 including WWYZ, WRKZ, WCTK, WWVA, KOUL, KPLX, KHEY, KIKK,
WAMZ, WGKX, KTEX, WSM, WDAF, WMIL, WOW, KTTS, KFDI, KZSN, KUUY, KEKB.

ALISON XKRAUSS “I've Got That Oid Feeling” (Rounder) 38/3

Rotations: Heavy 0, Medium 9, Light 29, Total Adds 3, WTQR, WFMB, KUUY. Medium: WICO, KTEX, WYYD, WOW, KTTS,
KVOO, KFDI, KRKT, KUGN. Light: WWYZ, WRKZ, WCTK, WWVA, WRNS, WQDR, WDAF, WTCM, KCKC

DAN SEALS “‘Sweet Little Shoe” (WB) 36/18

Rotations: Heavy 0, Medium 1, Light 35, Total Adds 18, WRKZ, WICO, KMML, WFLS, WYGC, WDXE, KYKS, WYAK, WKNN,
KIXS, KLUR, KCLR, KFKF, KTTS, KALF, KZLA, KNCQ, KORD.

DAWN SEARS ‘‘Good Goodbye’ (WB) 34/7 .

Rotations: Heavy 0, Medium O, Light 34, Total Adds 7, WWYZ, WCTK, WYGC, KTEX, WACO, KWMT, WNWN. Light: WRKZ,
KMML, KHEY, WCHY, KLUR, WAVC, WOW, WTCM, KVOO, KFDI, KRKT, KVOC, KUUY

NATIONAL AIRPLAYs

HOLLY DUNN “No One Takes The Train Anymore’ (WB) 29/14

Rotations: Heavy 0, Medium 1, Light 28, Total Adds 14, WICO, WYGC, WPCV, WOWW, KIXS, KCLR, KVOX, WOW, KTPK,
KVOO, KALF, KEKB, KNCQ, KXDD. Medium: KRKT. Light: WWVA, WTVY, KTTS, KFDI, KWJJ

EXILE “Nothing At All"” (Arista) 26/10

Rolations: Heavy 0. Medium 1, Light 25, Total Adds 10, KRRV, WTVY, WUSQ, WYNG, WOW, WTCM, KFDI, KALF, KUAD
KWJJ. Medium: KVOO. Light: WKAK, KMML, KHEY. WVLK, KTEX, KiXS, WAXX, KVOC, KSOP

CHARLIE DANIELS BAND ‘Little Folks" (Epic) 24/22

Rotations: Heavy 0, Medium 1. Light 23, Total Adds 22, WOKO, WWYZ, WCTK, WBEE, WICO, WDLS, KMML, WWNC
WKML, WDXE. KTEX, WOWW, KLUR. KVOX: WDAF, WOW, KTTS, WTCM, KVOO, KFDI, KRKT, KVOC

MARTIN DELRAY “One In A Row" (Atlantic) 2372

Rotations: Heavy 0, Medium 3. Light 20, Total Adds 2, WWNC, KSSN. Medium: KVOO, KRKT. Light: WKAK, KRRV, KMML.
WTVY, WYGC. WDXE, KJLO, WNOE, WOWW, KLUR, WOW, KTTS, KFDI, KWOX, KVOC, KALF

MATRACA BERG “It's Easy To Tell (RCA) 21/21

Rotations: Heavy 0, Medium 0, Light 21, Total Adds 21, WICO, WKAK, KRRV, KMML, WTVY,  KHEY, WFLS, WDXE, WCMS,
WBKR, KIXS, KLUR, WOW, KTTS, KVOO, KFDI, KRKT, KVOC, KUUY, KALF, KSOP

KAREN TOBIN “Carolina Smokey Moon” (Atlantic) 15/15

Rotations: Heavy 0, Medium O, Light 15, Total Adds 15. WDLS, WKAK, KMML, WTVY, WFLS, WPCV, WDXE, WOWW, KLUR,
WMUS, KTTS, KRKT, KVOC, KUUY, KALF

BARBARA MANDRELL “The Key's in The Mailbox’ (Capitol) 15/2

Rotations: Heavy 0, Medium 4, Light 11, Total Adds 2, WRKZ, WCMS. Medium: WWYZ, WKAK, KTTS, KRKT. Light: KRRV,
WSTH, WFLS, KWMT, WTCM, KFDI, KWOX, KYGO, KUAD.

TEXAS TORNADOS “Is Anybody Goin’ To San Antone” (Reprise) 14/4

Rotations: Heavy 0, Medium 1, Light 13, Total Adds 4, WCTK. KOUL, KTTS, WTCM. Medium: WWYZ. Light: WRWD, KTEX,
WCMS, WOW, KVOO, KRKT, KUUY, KNIX, KCKC.

JANIE FRICKE ‘I Want To Grow Old With You” (Intersound) 11/6

Rotations: Heavy 0, Medium O, Light 11, Total Adds 6, WICO, KRRV, WTVY, KHEY, WDXE, KFDI. Light: WSTH, KLUR. KTTS,
KVOO, KUUY

RONNIE McDOWELL “Just Out Of Reach” (Curb) 11/0

Rotations: Heavy 0, Medium 3, Light 8, Total Adds 0. Medium: WCAQ, WOW, KFDI. Light: WAYZ, WKAK, KRRV, WSTH
WRNS, KWOX, KUUY, KNCQ

WAYLON JENNINGS & WILLIE NELSON ““Tryin’ To Outrun The Wind’* (Epic) 11/0

Rotations: Heavy 0, Medium 1, Light 10, Total Adds 0. Medium: KFDI. Light: KRRV, WSTH, WDXE. KIXS, KLUR, WAXX,
KWMT, KTTS, KVvOO, KWOX

I T AGHKS
ARTIST/Song Title {Label) Album Title
GARTH BROOKS/Against The Grain (Capitol) . . ... ... .. Ropin’ The Wind
PATTY LOVELESS/Jealous Bone (MCA) ... ... ... .. . .. ... .UpAgainst My Heart

ALABAMA/Born Country (RCA) oo ... GreatestHits Il
GARTH BROOKS/Papa Loved Mama (Capitol) . ... Ropin’ The Wind
GARTH BROOKS/The River (Capitol) .. ... ... .. ... L oFicooe Ropin’ The Wind

ALAN JACKSON/Just Playin’ Possum (Arista) . ... ... ... ... ... Don't Rock The Jukebox
LORRIE MORGAN/Something In Red (RCA) . Something In Red
RANDY TRAVISBetter Class Of Losers (WB) .. .. . ... ... ... o High Lonesome
TRAVIS TRITTHomesick (WB) .. .......... .. ... .. ... .. It's All About To Change
BOB SEGER & THE SILVER BULLET BAND/Blind Love (Capitol) . . . ... .. The Fire Inside
MARTY STUART/Burn Me Down (MCA) . . .. ... ... . ... . ... ... ...... Tempted
GARTH BROOKS/Burning Bridges (Capitol) . .. ......... ... ... ... Ropin’ The Wind
PIRATES OF THE MISSISSIPPI/Till I'm Holding You Again (Capitol) . . . .. Walk The Plank
ALABAMA/Hats Off (RCA) .. ... ... . ... .. . ... ... . ... ... .. Greatest Hits Il
REBA MCENTIRE/The Night The Lights Went Out (MCA) ... ... .. .. For My Broken Heart

RCA RECORDS
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ALABAMA ‘“Then Again” (RCA 62059-2)

Prod: Josh Leo, Larry Michael Lee, Alabama Wr: Rick Bowles, Jeff Silbar Pub:
Maypop Music; Lorimar Music A Corp./Silbar Songs (BMI; ASCAP) Mgr: Dale
Morris

MATRACA BERG “It's Easy To Tell” (RCA 62060-2)

Prod: Josh Leo, Larry Michael Lee Wr: Stephony Smith, Pamela Brown Hayes
Pub: Songs of PolyGram International/Yellow Jacket Music; PotyGram
Internationat Publishing (BM1; ASCAP) Mgr: Susan Hackney

CLINT BLACK “Where Are You Now" (RCA 62016-2)

Prod: James Stroud Wr: Ciint Black, Hayden Nicholas Pub: Howiin' Hits
Music (ASCAP) Mgr: Bill Ham

SUZY BOGGUSS ‘““‘Someday Soon” (Capitol 79678)

Prod: Jimmy Bowen, Suzy Bogguss Wr: lan Tyson Pub: Warner Bros. Music
(ASCAP) Mgr: Maria Cooper-Bruner

LARRY BOONE “It Wouldn't Kill Me” (Columbia 38 73992)
Prod: Steve Buckingham, Marshall Morgan Wr: Larry Boone, Paul Neison,
Tom Shapiro Pub: Great Cumberiand Music; BMG Songs, Edge O'Woods/
Kinetic Diamond Music/Moline Valley Music (BMI; ASCAP) Mgr: Gene
Ferguson

GARTH BROOKS ‘‘Shameless” (Capitol 79008)

Prod: Allen Reynoids Wr: Billy Joel Pub: Joel Songs (BM!) Mgr: Doyle/Lewis
Management

BROOKS & DUNN ‘‘My Next Broken Heart” (Arista 2337)
Prod: Scott Hendricks, Don Cook Wr: Don Cook, Ronnie Dunn, Kix Brooks
Pub: Sony Tree Publishing; Sony Cross Keys Publishing (BMi; ASCAP) Mgr:
Bob Titley

MARY-CHAPIN CARPENTER ‘“‘Going Out Tonight”

(Columbia 38 74038)

Prod: John Jennings, Mary-Chapin Carpenter Wr: John Jennings, Mary-
Chapin Carpenter Pub: EMI April Mustc/Getarealjob Music; Obie Diner Music
(ASCAP; BMI) Mgr: Tom Carrico

MARK CHESNUTT “‘Broken Promise Land” (MCA 54256)

Prod: Mark Wright Wr: Bill Rice, Sharon Rice Pub: EMI April Music/Swallow
Fork (ASCAP) Mgr: BDM Company

MARK COLLIE “She’s Never Comin’ Back’” (MCA 54244)

Prod: Doug Johnson, Tony Brown Wr: Mark Collie, Gerry House Pub: Judy
Judy Judy Music; Housenotes Music (ASCAP; BMI) Mgr: Don Light

ROB CROSBY “Still Burnin’ For You" (Arista 2336)

Prod: Scott Hendricks, Tim DuBois Wr: Rob Crosby Pub: Grand Coalition
Music (BMI) Mgr: Smalltime Management

DAVIS DANIEL “For Crying Out Loud™ (Mercury 868 544)
Prod: Ron Haffkine Wr: Jimmy Compton, Phillip W. Wood Pub: Ivan James
Music (ASCAP) Mgr: Ron Haffkine

CHARLIE DANIELS BAND “Little Folks™ (Epic 34 74061)

Prod: James Stroud Wr: Charlie Daniels Pub: Cabin Fever Music, Miss Hazel
Music (BMI) Mgr: David Corlew

BILLY DEAN “‘You Don’t Count The Cost” (SBK/Capito! 79832)
Prod: Chuck Howard, Tom Shapiro Wr: Bucky Jones, Tom Shapiro, Chris
Waters Pub: PolyGram international Publishing/McBec Music, Edge O'Woods
Music, Kinetic Diamond Music, Moline Valley Music (ASCAP) Mgr: Ken Stilts
MARTIN DELRAY “One In A Row” (Atlantic 7-4225)

Prod: Blake Mevis, Nelson Larkin Wr: Wood Newton, Martin Delray Pub:
Mighty Nice Music/Add-In Music; Hot Serve Music, Haven Harbor Music/MCA
Music Publishing, Breakpoint Music, Lust 4 Fun Music/Zomba Enterprises
(BMI; ASCAP) Mgr: Blake Mevis

DESERT ROSE BAND “You Can Go Home' (Curb/MCA 54188)
Prod: Tony Brown Wr: Chnis Hillman, Jack Tempchin Pub: Bar None Music:
Night River Music (BMi; ASCAP) Mgr: Chuck Morris

DIAMOND RIO “Mirror, Mirror” (Arista 2262)

Prod: Monty Powell. Tim DuBois Wr: Bob DiPiero, John Jarrard, Mark D.
Sanders Pub: Little Big Town Music/American Made Music; Alabama Band
Music, MCA Music Pubiishing (BMI; ASCAP) Mgr: Ted Hacker

JOE DIFFIE “New Way (To Light Up An OId Flame)”

(Epic 34 73935)

Prod: Bob Montgomery, Johnny Slate Wr: Lonnie Wilson, Joe Diffie Pub:
Zomba Enterprises; Forest Hills Music (ASCAP; BMI) Mgr: Danny Morrison
DEAN DILLON “Don’t You Even (Think About Leavin’)"
(Atlantic 7-4169)

Prod: Blake Mevis, Dean Dillon Wr: Dean Dillon Randy Scruggs Pub: Music
Corporation Of America/Jessie Jo Music, Labor Of Love Music (BMI) Mgr:
Hallmark Direction

HOLLY DUNN *‘No One Takes The Train Anymore"

(WB 7-19149)
Prod: Holly Dunn, Chris Waters Wr: Chris Waters Pub: Sony Tree Publishing
(BMI) Mgr: Refugee Management

EXILE “Nothing At All” (Arista 2351)

Prod: Tim DuBois, Randy Sharp Wr: Susan Longacre, Johnny Pierce Pub:
WBM Music: Sweet Gum Music/Pierce Music (SESAC; ASCAP) Mgr: Galiin,
Morey & Associates

JANIE FRICKE *I Want To Grow Oid With You”

(Intersound 9105)
Prod: Gilles Godard Wr: Billy Troy, Lee Bach, Gilles Godard Pub: Nashvilie
Title Wave/Marbleworks Music (BMI) Mgr: Randy Jackson

VINGE GILL “Look At Us” (MCA 54179)
Prod: Tony Brown Wr: Vince Gill. Max D. Barnes Pub: Benefit Music/Irving
Music, Hardscratch Music (BMI) Mgr: Fitzgerald-Hartley

GREAT PLAINS “‘A Picture Of You” (Columbia 38 73961)

Prod: Brent Maher, Don Potter Wr: Jack Sundrud, Gary Burr Pub: Sony Tree
Pubiishing, Red Quill Music; MCA Music Publishing. Gary Burr Music (BMI:
ASCAP) Mgr: Doyle/Lewis Management

cetescenenansnrecenn

LEE GREENWOOD ‘‘Between A Rock And A Heartache”

(Capitol 79807)

Prod: Jerry Ciutchfield Wr: Ron Irving, Larry Wayne Clark, David Simmonds
Pub: Glitterfish Music (BMI) Mgr: Jerry Bentley

CLINTON GREGORY “‘Satisty Me And I’ll Satisfy You'" (SOR 434)
Prod: Ray Pennington Wr: Billy Dees Pub: Sony Tree Publishing (BMI) Mgr:
Ray Pennington

HIGHWAY 101 “The Blame" (WB 4944)

Prod: Paul Worley, Ed Seay Wr: Cactus Moser, Paul Nelson, Gene Neison
Pub: Call Cac Tunes, Sony Tree Publishing/Warner Tamerlane Publishing;
Mister Charlie Music (ASCAP; BMI) Mgr: Chuck Morris

ALAN JACKSON “Someday” (Arista 2335)

Prod: Scoft Hendricks, Keith Stegall Wr: Alan Jackson, Jim McBride Pub:
Mattie Ruth Musick, Seventh Son Music/EMI Aprii Music Inc. (ASCAP) Mgr:
Barry Coburn

WAYLON JENNINGS & WILLIE NELSON “Tryin’ To Outrun

The Wind"’ (Epic 34 74024)

Prod: Bob Montgomery Wr: Troy Seals, Eddie Setser, Tom Davey Pub:
Wamer-Tamerlane Publishing, Face The Music (BMI) Mgr: Rothbaum &
Garner; Jim Halsey

GEORGE JONES “You Couldn’t Get The Picture” (MCA 54187)
Prod: Kyle Lehning Wr: Chuck Harter Pub: Rainhill Music Publishing (BMI)
Mgr: Nancy Jones

THE JUDDS “‘John Deere Tractor” (Curb/RCA 62038-2)

Prod: Brent Maher Wr: L. John Hammond Pub: Radadara Music (BMI) Mgr:
Ken Stilts

SAMMY KERSHAW ‘‘Cadillac Style” (Mercury 868 812)

Prod: Buddy CTannon, Norro Wilson Wr: Mark Petersen Pub: Ray Stevens
Massic (BMi) Mgr: Jim Dowell

HAL KETCHUM “'| Know Where Love Lives" (Curb 76892)
Prod: Allen Reynoids, Jim Rooney Wr: Hal Ketchum Pub: Foreshadow Songs
{BMI) Mgr: Mighty Quinn Management

ALISON KRAUSS “I've Got That OId Feeling’” (Rounder 1009)
Prod: Jerry Douglas, Bill Vorndick Wr: Sidney Cox Pub: Sidney Lawrence
Company (BMI) Mgr: None

LITTLE TEXAS “‘Some Guys Have All The Love™ (WB 4967)
Prod: James Stroud. Christy DiNapoli, Doug Grau Wr: Porter Howell, Dwayne
O'Brien Pub: Howiin' Hits Music, Square West Music (ASCAP) Mgr: Christy
DiNapoli

PATTY LOVELESS “Hurt Me Bad (In A Real Good Way)"
(MCA 54178)

Prod: Emory Gordy Jr., Tony Brown Wr: Deborah Allen, Rafe VanHoy Pub:
Posey Publishing; Rockin' R Music (BMI; ASCAP) Mgr: Fitzgeraid-Hartley

BARBARA MANDRELL ‘‘The Key’s In The Mailbox”

(Capitol 79€41)

Prod: Jimmy Bowen Wr: Harlan Howard Pub: Fort Knox Music/Trio Music
(ASCAP) Mgr: Irby Mandrell

KATHY MATTEA “Asking Us To Dance’" (Mercury 868 866)
Prod: Allen Reynoids Wr: Hugh Prestwood Pub: Careers-BMG Music
Publishing/Hugh Prestwood Music (BMI) Mgr: Bob Titley

NEAL McCOY “This Time | Hurt Her More (Than She

Loves Me)" (Atlantic 7-87636)

Prod: Nelson Larkin Wr: Earl Thomas Conley, Mary Larkin Pub: Zomba
Enterprises, Biuemoon Music (ASCAP) Mgr: Dan Hexter

RONNIE McDOWELL *“Just Out Of Reach™ (Curb 76888)

Prod: Buddy Killen Wr: V.F_Pappy Stewart Pub: Acuff-Rose Music (BMI) Mgr:
Joe Meador

REBA McENTIRE “For My Broken Heart”” (MCA 54223)

Prod: Tony Brown, Reba McEntire Wr: Liz Hengber, Keith Palmer Pub:
Starstruck Writers Group (ASCAP) Mgr: Starstruck Entertainment

LORRIE MORGAN “A Picture Of Me (Without You)”

(RCA 62014-2)

Prod: Richard Landis Wr: Norris Wilson, George Richey Pub: Al Gallico
Music, Algee Music (BMI) Mgr: Moress, Nanas, Golden Entertainment

OAK RIDGE 30YS ‘‘Baby On Board”” (RCA 62099-2)

Prod: Richard Landis Wr: J.C. Crowley, Jeff Silbar Pub: Warner Elektra/Asylum
Music/Crowman Music; Sitbar Songs (BMI; ASCAP) Mgr: Jim Halsey
PAUL OVERSTREET “Ball And Chain" (RCA 2459-2)

Prod: Brown Bannister, Paul Overstreet Wr: Paul Overstreet, Don Schiitz Pub:
Scarlet Moon Music; Don Schlitz Music/Almo Music (BMI; ASCAP) Mgr:
Bobby Roberts

KEITH PALMER “Don't Throw Me In The Briarpatch”

(Epic 34 73988)

Prod: Bob Montgomery Wr: Chris Waters, Kix Brooks Pub: Sony Cross Keys
Music/Edge O'Woods Music, Kinetic Diamond Music (ASCAP) Mgr:
Rothbaum & Garner

DOLLY PARTON ‘‘Eagle When She Flies” (Columbia 38 74011)
Prod: Steve Buckingham, Gary Smith Wr: Doily Parton Pub: Velvet Apple
Music (BMI) Mgr: Gallin, Morey & Associates

PIRATES OF THE MISSISSIPPI “Fighting For You™

(Capitol 79972)

Prod: Jimmy Bowen, Richard Alves Wr: Roger Murrah, Bill McCorvey Pub:
Murrah Music, Tom Collins Music (BMI) Mgr: Ken S