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STATIONS DEFEND
MUSIC TIME BUYS
Joel Denver’s focus on the

music time buy controversy
continues with comments

from station management as

well as a legal interpretation

from noted attorney Jason

Shrinksy.
Page 30

R

THE ABCs OF LMAs

RS
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“I suppose this is one of the
problems inherent in a joint
operating agreement.”

Chris Beck ends the
confusion about LMAs, LSAs,
and JOAs, explaining which
— if any — of these popular
arrangements may be right
for your station.
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SEX IN THE '90s

Just in time for Valentine's

Day comes an essential

morning show reference:

revealing excerpts from a

new book chronicling

Americans’ sexual secrets.
Page 16

IN THE NEWS...

o Mark Gorlick named VP/Promo
at MCA

eKevin Carroll VP/Promo
at Atco/EastWest

eKC LMA expands

oElroy Smith tapped as PD
at WGCI-FM/Chicago

eRadioSat shuts down, plans
to sue AMSC

* Rob Roberts takes PD job
at WAXY/Miami

eDwayne Cunningham named
Nat’l Dir./Black Music Promo
at Epic

eTom Bradley assumes PD
duties at WKKX/St. Louis
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Tanner Pleads Innocent

To Child Porn

Former WPOW/Miami PD/
morning man Bill Tanner was
arrested last Friday (2/7) on
child pornography charges. The
Miami Sun-Sentinel reported
that a video — seized in a De-
cember 1991 raid on Tanner’s
home — depicts “two 16-year-
old boys exposing themselves
and simulating masturbation.”

Sun-Sentinel reporter Buddy
Nevins asserted in his story that
Tanner’s arrest was part of a
widening investigation into a
homosexual pedophile ring in

Democrats Wary Of Dereg

Majority party responds to news of Commission proposals

Key congressional Demo-
crats are keeping a wary eye on
the FCC following recent news
stories in which two commis-
sioners expressed enthusiastic
support for loosening or elimin-
ating radio ownership limits.
Aides to the lawmakers, many
of whom question the need for
rule relaxation, said their
bosses want to make sure the
agency does not act hastily as it
pursues Chairman Al Sikes’s
stated goal of revamping FCC
limits before the end of 1992.

Said one senior Democratic

Solk Named
KFOQ/SF PD

Evergreen
Media VP/
Program-
ming Greg
Solk is head-
ing to San
Francisco to
assume the
PD job at Sus-

# quehanna
‘ AOR KFOG.
. He succeeds
Solk Pat Evans,
who recently exited.

“T've talked with Greg off and
on since 1985 about taking over
our programming reins,” said
KFOG VP/GM Tony Salvadore.
“I've always admired his tal-
ent, intelligence, work ethic,
and ability to win in any com-
petitive situation.”

Station Manager Dwight
Walker commented, ‘“‘Greg has
the vision for what AOR should
be in the '90s. He has the drive
and proven track record to de-
liver. Combining his daily
hands-on talent with the input of
SBR Radio as advisors, KFOG
is well-equipped for success.”

Solk, once one of the country’s
most high-profile program-
mers, had been virtually invisi-
ble since being reassigned by
Evergreen 11 months ago. Prior
to that, he spent his entire ca-
reer at WLUP-AM & FM/Chi-

SOLK/See Page 21

Ten Keys To Productivity

Congress
Concerned

® Sikes-Marshall rivalry
revealed

® Key senators
question 12/12
change

® Ownership proposal
due in March

staffer: “Whether they want to
or not, [FCC officials] are going
to have some consultations with
Congress before modifying the
ownership limits.”

She Said, He Said

The lawmakers’ interest was

articles that appeared last
week. On Thursday (2/6), the
Wall Street Journal carried a
story detailing a memo in which
Commissioner Sherrie Mar-
shall urged quick action on sev-
eral deregulatory efforts, in-
cluding overhaul of the radio
rules. The following day, the
Washington Post carried a
story in which Sikes reiterated
his commitment to prompt ac-
tion on many of those same in-
itiatives.

Insiders, noting the longtime
rivalry between Sikes and Mar-
shall, view the two stories as
politically motivated. Accord-
ing to those sources, Marshall,
whose term expires in June,
personally leaked her memo to

DEREG/See Page 21

WJHM Provides Site And Sounds

day afternoon.

For New Kind Of Orlando Magic

JHM (102 Jamz)/Orlando afterncon personality Rich
WStevens conducted an exclusive on-air interview with
Earvin ““Magic” Johnson last week (2/6), prior to the lat-
ter's MVP performance in the NBA All-Star game the following Sun-

Johnson's hourlong appearance on the Beasley UC outlet was
the first radio interview with the L.A. Lakers star since his retire-
ment. Shown in the studio creating a different kind of Orlando magic
are (I-r) 102 Jamz MD/midday maven Cedric Hollywood, Stevens,
Johnson, and station promotion asst. Carlos Tedraza.

Charges

the Miami area. Tanner had
been arrested earlier last year
for drug possession and was
later released on bond.
Tanner’s lawyer, Robert
Hertzberg, denied that such an
investigation is taking place or
that Tanner is involved. “This
latest arrest — to which Tanner
pleaded ‘not guilty’ — stems
from a 90-minute video of a va-
cation in the Bahamas where
one boy pulls his pants down
and moons the camera for three
seconds, and the other boy pulls
his pants down for a split sec-
ond. It’s these new charges that
are obscene, not the evidence.”

The child pornography
charge carries a possible prison
term of five years and a $5000
fine. Hertzberg said Tanner’s
trial date has been set for late
March.

Asylum Returns
As Elektra’s
Nashville Label
Lehning Exec. VP/GM

Asylum
Records, the
Elektra sub-
sidiary that
once featured
Linda Ron-
stadt, Jackson
Browne, and
the Eagles,
will re-
emerge as a
Nashville-
based label.
Veteran producer Kyle Lehning
has been named Asylum’s Ex-
ec. VP/GM.

“This [project] has been a
dream of mine for years, *“ said
Elektra Chairman Bob Kras-
now. ‘“When [Sr. VP/A&R]
Steve Ralbovsky came aboard,
his enthusiasm for the project
was exactly right. So I assigned
him the mission to find the per-
fect person to build that team.
We plan to undertake two or
three projects the first year and
develop a presence that’s Elek-
tra-esque in the Nashville com-
munity.”

Lehning said, “Other labels
have done a good job in Nash-
ville, and it’s not the aim of Asy-
lum to emulate them. We're try-
ing to find new, special talent
that’s a little left of center or
right of center, but not right in
the center.” Ralbovsky added
that Asylum will define itself as
“somewhat progressive and
musically challenging.”

Lehning began his country
music career 20 years ago as an
engineer. As a producer, he’s
worked with Randy Travis,
George Jones, England Dan &
John Ford Coley, Firefall, Dan
Seals, and Anne Murray.

Lehning

Page 16




If you Believe, you can make it happen.

Mariah Carey makes it
happen all over again
on the latest single L
= &
from her Triple Platinu®
album, "Emotions."
Nominated for two
Grammy Awards: '
Best Pop Vocal
Performance, Femalé

and Producer of the Year
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Gorlick Becomes
MCA VP/Promotlon

Mark Gorlick
| has been appoint-
ed VP/Promo-
tion at MCA Rec-
ords, where he
will report to Sr.
VP/Promotion
5ﬁ, Bruce Tenen-

Neadl? . baum.
= “Mark was the
A{ first person I
thought of for the

Gorlick job,” Tenenbaum
said. “He’s got the wide range of
promotion experience that is much
needed in our business today. Any-
one who has worked with Mark,
from programmers to managers to
co-workers, finds him to be credi-
ble, knowledgeable, and enthusi-
astic. All of these qualities make
him the perfect person for the job.”

Gorlick joins the label after a
stint as VP/Promotion of Atco Rec-
ords. He previously spent eight
years at Atlantic Records, most re-
cently as West Coast Regional Pro-
motion Director. He began his ca-
reer as a college rep for CBS Rec-
ords.

Carroll VP/Promo
At Atco/EastWest

Former radio
programmer and §
Chrysalis Rec-

ords VP/Pop |
Promotion Kevin
Carroll has join-
ed Atco/East-
West Records as
VP/Promotion.

“Kevin’s back-
ground and ex- A
perience in rec-
ord promotion Carroll
make him the perfect candidate for
this position,” said Exec. VP Craig
Lambert. ‘“We are very enthusiast-
ic about his appointment.”

Carroll began his industry ca-
reer as PD of WWUD/Dayton,
moving on to programming stints
at KFIG/Fresno and WYDD/Pitts-
burgh before joining Warner Bros.
as a local rep in Cincinnati. He join-
ed Chrysalis as National Promo-
tion Manager before being pro-
moted to VP/Pop Promotion.

Roberts Reels In
WAXY/Miami
PD Position

KZKL/Albuquerque PD Rob
Roberts is leaving to become PD of
Ackerley Gold facility WAXY/Mi-
ami. His first day at WAXY is Mon-
day (2/17). Roberts succeeds Bar-
ry James, who now programs
KYKY/St. Louis.

Roberts told R&R, “I'm still
numb and haven’t been able to
wipe the grin off my face. This is
the opportunity of a lifetime: a
quantum leap in market size and a
tremendous career opportunity.
[WAXY GM] David Ross and I
share similar programming philos-
ophies, and we meshed very well
during our phone conversations.

“It'll be a great battle between
WMXJ and us. We’ll be a tightly
targeted Gold station. Our feeling
is WMXJ is pretty broad-based for
an Oldies station. One of our big-

ROBERTS/See Page 21

WMMR S Memonal Dnve

When Group W AOR WMMR/Philadaiphia moved offices 'n’ studios for the
first time in 23 years last week (2/5), morning man John DeBella— the man
on the bike with the mike in his hand — hosted the historic event, including
the informal motorcade pictured, on-air as it happened.

RadioSat Shuts Down

DAB ploneer out of cash, will sue AMSC

R&R has learned that Radio Sa-
tellite Corp. (RadioSat), which had
planned to offer 10 DAB channels
in a package of mobile satellite ser-
vices, has ceased operations and
plans to sue satellite builder Amer-
ican Mobile Satellite Corp. (AMSC)
for $200 million.

“We've run out of money,” Ra-
diosat Chairman Gary Noreen
said. He added that RadioSat has
closed its office in Long Beach, CA
and laid off its employees. Noreen
said he and President Ted Harper
are continuing to work from their

THREE-WAY LMA

CHR KXXR/KC
Takes Over KCFM
Dial Frequency

Just a week after Sconnix con-
temporary Country KFKF /Kansas
City announced an LMA with Capi-
tol Broadcasting CHR KXXR -
with the latter slated to flip to tradi-
tional Country — comes word that
KXXR has inked a four-year LMA
with crosstown Meyer Communi-
cations Country outlet KCFM and
will stay CHR, assuming KCFM’s
frequency.

Under the complex arrange-
ment, KXXR will move its calls
and format from its current 106.5
FM frequency to KCFM’s 107.3 po-
sition, effective Sunday (2/16). Si-
multaneously, the 106.5 slot goes
Country with a new, as-yet-unan-
nounced handle. KFKF program-
ming remains unaffected. In addi-
tion, KXXR Station Manager/PD
Jack Alix becomes the station’s
VP/GM, replacing the exiting Bob
Gould.

Capitol President Bruce Houston

KC LMA/See Page 21

R&R Observes
Presidents’ Day

in observance of Presidents'
Day, R&R's offices in Los Angeles,
Nashville, and Washington, DC wili
be closed Monday (2/17).

homes, but “you can't really call us
employees since we're not being
paid.”’

Noreen blamed RadioSat’s de-
mise on foot-dragging by AMSC on
completion of a contract to lease
space to RadioSat on an L-band sa-
tellite AMSC plans to launch in
1994. Without a satellite contract,
Noreen has been unable to finalize
contracts with DAB program pro-
viders that would use RadioSat’s
voice and data mobile communica-
tions services. Noreen said Radio-
Sat planned to file suit against
AMSC by week’s end in Washing-
ton federal court unless the satel-
lite concern changed its stance.
The move comes after the two fail-
ed to come to terms during a
meeting Monday (2/10).

$200 Million In Damages

RadioSat is expected to seek
damages of approximately $200
million, including the loss of antici-
pated future profits. Noreen said
the company will accuse AMSC of
violating its FCC license pro-
visions, which require it to lease
satellite capacity upon reasonable
request at reasonable rates.

R&R learned of the impending

RADIOSAT/See Page 21

Smith Named PD
At WGCI-FM

Gannett Urban
outlet WGCI-FM/
Chicago has
named Elroy
Smith as its new
PD. Smith exits
his VP/Program-
ming post at
Nash Communi-
cations to take
the Windy City
slot.

“I'm pumped, excited, thrilled,
and enthusiastic about joining such
a powerhouse station and the Gan-
nett family,” Smith told R&R.
“I’m also looking forward to work-
ing with [WGCI-FM afternoon per-
sonality and KKDA/Dallas morn-
ing man] Tom Joyner.

WGCI President/GM Marv Dy-
son said, ‘“There are some really
great Urban programmers out
there, and Elroy is among the best.
1t was a tough choice.”

SMITH/See Page 21

Smith
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SHOOTIN’ THE BREEZE

NAC takes center stage in Mike Kinosian’s
column this week, which features KBZN (The
Breeze)/SLC, KTWVI/L.A., and the infamous
NAC Scoreboard.
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COMSAT Offers Free Overseas
Digital Audio Satellite Links

U.S. radio networks and cable audio programmers
are being offered one month of free overseas satellite ac-
cess to introduce COMSAT’s new digital audio distribution
service. Eventuaily, COMSAT hopes to also provide inter-
national direct-to-home satellite DAB connections.

COMSAT World Systems Prod-
uct Manager Kay Norton said most
of the initial interest has come
from the three companies pro-
viding commercial-free digital
audio to U.S. cable systems.
“We’ve talked to all of them,” she
said.

Norton said COMSAT hopes to
set up a demonstration in a few
months to determine how much
power would be required for recep-
tion by home satellite dishes two to
three feet in diameter. Until then,
no price can be set for leasing such
DAB channels. Compressed digital
channels for recepticn on larger
dishes at radio stations and cable
headends are roughly $9000 per
month.

Digital Cable Radio, Digital Mu-
sic Express, and the Digital Planet

all told R&R they were interested
in the COMSAT service to Europe
but were also talking with other po-
tential providers. AfriSpace Presi-
dent Noah Samara said he was in-
terested in using COMSAT to de-
liver programming to African ra-
dio stations until his own direct-to-

consumers DAB satellite is launch-
ed.

In other DAB developments:

¢ Hughes Communications will
include an unspecified number of
DAB channels on the direct-to-
home high definition TV satellite
service (DirecTV) it plans to
launch in 1994. Hughes official Tom
Bracken told R&R the company
would use outside suppliers for the
DAB programming, which may be
advertiser-supported, subscription,
or a combination of both.

e The U.S. and New Zealand are
odd countries out at the World Ad-
ministrative Radio Conference in
Spain, with DAB proposals at 2300
MHz and 800 MHz, respectively.
Most European countries, Japan,
and the former Soviet states are
backing 2500 MHz or 2600 MHz.
Canada, many Latin American
countries, and some African na-
tions favor 1500 MHz.

SR g

Harkin Opposes Bumping
Users For New Tech Band

Democratic presidential hopeful Sen. Tom Harkin
(D-IA) has complained to FCC Chairman Al Sikes that it
would be unfair to move microwave users to free up an
“emerging technologies” band for possible use by DAB
and other new communications services.

“It appears unfair to me to
change the allocation of a portion
of the microwave spectrum after
an industry has made a substantial
investment in the technology to use
it.” Harkin wrote Sikes. The sena-
tor said he intervenad after re-
ceiving a number of letters from
Iowa electrical power cooperatives

who use the 1850-2200 MHz band,
which the FCC proposed reallo-
cating at its January 16 meeting.
Harkin, fresh from a victory in
his home state Iowa caucuses, was
campaigning in New Hampshire at
R&R’s Tuesday (2/11) deadline.
Assistant Press Secretary Kerri
McClimen said the purpose of the

FCC Chairman AL Sikes torpe-
doed the controversial move by
changing the specifications for the
amount of space the agency
needs, an action that eliminated the
Portals site, which had won the
competition to beccme the Com-
mission’s new home

The FCC is currently spread
across four buildings in Washing-
ton's downtown business district,
with the main building located at
1919 M Street, NW. Moving to the
Portals would have allowed the
Commission to consolidate its of-
fices but would have placed the
agency well away from the city's

FCC Nixes Unpopular
Headquarters Move

he FCC has short-circuited an unpopular plan to relo-
cate the agency's Washington, DC headquarters to a
remote iocation along the Tidal Basin.

business and goyernment centers.
The Portals’ distance from public
transportation and restaurants was
also cited as a drawback by op-
ponents, which included several
large communications law firms that
are housed near the Commission’s
current offices.

According to an official of the
General Services Administration,
which leases space for federal
agencies, rejection of the Portals
plan means it could be "“another
couple years" before the Commis-
sion's settled in a new lease.
Among the options: keep the agen-
cy in its current location.

letter was constituent concerns and
not to take a position on creation of
the new technologies band. “Sen.
Harkin is strongly in favor of
emerging technologies, but we
want to make sure that people
don’t lose a lot of money and have
equipment that they’'ve made a
substantial investment in become
obsolete,” she said.

Strong Opposition

Harkin’s letter to Sikes was re-
ferred to FCC Chief Engineer Tom
Stanley, who sent back a standard
reply describing the issues being
considered in the proposed band
reallocation. “Your constituents’
concerns will be taken into account
before a final determination is
made,” Stanley assured Harkin.

The strongest Capitol Hill opposi-
tion to the reallocation so far came
from Rep. George Gekas (R-PA).
Citing use by the Pennsylvania
Turnpike Commission, Gekas said
he opposed reallocation “because
of the possible safety risk and po-
tential cost involved.”

Senators Herb Kohl (D-WI),
Steve Symms (R-ID), and Pete
Domenici (R-NM), and Represen-
tatives James Scheuer (D-NY), Al
McCandless (R-CA). and Fred
Grandy (R-IA) wrote to express
concern and asked the FCC to keep
them informed.

The NAB dodged a bullet when
the official text of the reallocation
proposal was released last Friday
(2/7). The FCC skipped over the
1990-2110 MHz broadcast auxiliary
band in its proposal, agreeing with
NAB that it is heavily used for tele-
vision electronic news-gathering
services which can'’t be relocated.

DC
REPORT

PAT CLAWSON

FCC Leakers Threatened With
Criminal Prosecution

s FCC Chairman Al Sikes miffed that recent press leaks

about pending radio deregulation proposals are stealing

his thunder? In the wake of last week's press duel with
Commissioner Sherrie Marshall, his sidekick — General
Counsel Bob Pettit — has warned other commissioners and
agency staffers that they face potential criminal prosecution
for leaking information to R&R and other trade press.

In a sensitive internal memo that was leaked to R&R, Pettit revealed
that it's official policy to keep the public in the dark about Commission
plans. Entitled “Misuse of Information Not Routinely Available to the
Public,” Pettit's memo warns, “The rule specifically prohibits disclosure of
the contents of agenda items or other staff papers to persons outside the
Commission, as well as disclosure of actions or decisions made by the
Commission at closed meetings or by circulation, prior to the public release
of such information.”

He warned that violations “may be cause for appropriate disciplinary
action” — including “oral admonition, reprimand, suspension, or removal
from service.” He added that “in some circumstances, unauthorized
disclosure of information may have criminal consequences.” Pettit then
cited specific federal criminal statutes.

“This is the kind of thing they put out whenever the chairman’s office
leaks something,” said one FCC insider. "Their definition of a leak is
anything that one of the other commissioners puts out.”

Just a few months ago, Sikes was so troubled by leaks about Commis-
sion in-fighting on TV “fin-syn” regulations that he ordered the agency'’s in-
spector general to plug the leaks. Insiders told R&R the probe went no-
where, wasting time and taxpayers’ money.

Evergreen Eyes DC Combo, Stock Offering

vergreen Media CEO Scott Ginsburg may be about
to add Chase Communications’ WTOP & WASH/
Washington to his broadcast empire.

“I'can't deny it. | can't confirm it. We certainly will be purchasing some
radio stations over the next 90 days,’ Ginsburg commented. He added that
Evergreen was looking at 14 stations in “Top 15" markets, but wasn't
ready to announce any deal. Chase President Ed Karlik didn't return calls
Dealmakers, however, say the DC transaction is imminent, with the
combo’s price tag pegged at $67 million, about 10 times cash flow.

How would Ginsburg finance any new properties? “Our debt-to-equity
ratio is probably the best in the nation, making it possible to make acquisi-
tions,” Ginsburg said. He confirmed he's in “the very early stages” of plan-
ning a public stock offering with the help of longtime investor Shearson
Lehman.

Evergreen may soon face some legal trouble. Last week, the FCC of-
ficially asked the Justice Dept. to sue the company for its refusal to pay a
$6000 indecency fine levied on WLUP (AM)/Chicago.

Heritage Snaps Up Hoker Stations

eritage Media agreed Tuesday (2/11) to purchase

KCFX/Kansas City and WMLX & WOFX/Cincin-

nati from financially troubled Hoker Broadcasting.
Terms of the deal weren't announced, but New York finan-
ciers said the deal was priced at about $7 million. Bill
Steding of Star Media represented Heritage in the deal.

¢ Granum Broadcasting CEO Herb McCord denied industry rumors
that he and financial partner KKR are negotiating to buy Jacor Communi-
cations. "There's no truth to that whatsoever. There haven't been any
talks. Because of my partners, people say I'm looking at any deal in the
country,” he commented.

¢ Gary Stevens is shopping CBS O&0 KLOU/St. Louis after the com-
pany's efforts to find a minority buyer failed. “We'll sell it now to anybody
and everybody,"” he said. Asking price is $45 million. Last week, CBS clos-
ed its $178.6 million purchase of several Midwest Communications prop-
erties, including WCCO & WLTE/Minneapolis-St. Paul.

* Noble Broadcast Group CEO John Lynch disputes trade reports
that he suffered by selling WKCI/New Haven to Clear Channel Com-
munications for $14 million after paying $30.5 million for the FM and
sister AM WAVZ in 1986. He said the deal gives him cash to wipe out
FDIC/Bank of New England debt at a deep discount. “I think it’s a terrific
deal,” he said at Monday's Washington, DC NAB Radio Fly-in.
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The Timothy White Session |

To celebrate the U.S. leg of their marathon world
tour heralding their new album, Dire Straits and
leader Mark Knopfler join host Timothy White at a
soundstage in the English countryside for an historic
live interview-and-performance session that will include
special renditions of new material, plus live versions of
Dire Straits classics. Also, in an International Broadcast Debut,
Dire Straits will introduce a spectacular never-released song. Don't miss it!

The Week of Meeh

IT COULD ONLY COME FROM WESTWOOD ONEe

For more information, contact your Westwood One representative today.

In Los Angeles call 310-840-4000, or fax 310-840-4060.

Management: Ed Bicknell-Damage Management
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TRANSACTIONS

Noble Navigates Clear Channel

In Connecticut FM Deal

(New Haven), CT

PRICE: $14 million

TERMS: Asset sale

BUYER: Clear Channel Communica-
tions Inc., headed by Chairman L.
Lowry Mays. The San Antonio-based
group operator also owns WELI/New
Haven; WHAS & WAMZ/Louisville;
WQUE-AM & FM/New Orleans; KTOK
& KJYO/Oklahoma City; KAKC-AM &
FM/Tulsa; KPEZ/Austin; KTAM &
KORA/Bryan, TX; KALO & KHYS/Port
Arthur, TX; WOAI & KAJA/San An-
tonio; and six TV stafions. The com-
pany recently asked the FCC for a rule
waiver to permit th2 purchase of
KQAM & KEYN/Wichita.

SELLER: Noble Broadcast Group Inc.,
owned by John Lynch. The San Diego-
based company also owns WAVZ/New
Haven; WSSH-AM & FM/Boston;
KBZR & KBEQ/Kansas City; KMJM/St.
Louis; WBAB-AM & FMiLong Island;
WVKS/Toledo; KYOK & KMJQ/Hous-
ton; KiX| & KMGI/Seattle; and XTRA-
AM & FM/San Diego.

FREQUENCY: 101.3 MHz

POWER: 10kw at 1070 feet
FORMAT: CHR

KGW & KINK/Portland

PRICE: $11.5 million

TERMS: Stock sale. According to the
FCC transfer appiication, about 45% of
the purchase price is being advanced
by three British investment trusts:
Globe Venture Nominees Ltd., the
Scottish Eastern Inwestment Trust
PLC, and Candover Investments PLC.
In exchange for the funds, the trusts
will received preferred stock and war-
rants to purchase common stock. The
preferred stock, representing a pas-
sive interest of less than a 2% own-
ership stake, is to function as a corpor-
ate bond. The stock will entitte the
holder to a return of all monies advanc-

ed after the expiration of eight years
and annual dividends that will con-
stitute interest on the monies advanc-
ed. In addition, Candover Investments
(Nassau) Inc., a Bahamian corporation,
will receive warrants for common
stock. The warrants will contain provi-
sions restricting their exercise to pre-
vent violation of FCC alien ownership
rules.

BUYER: KINK Inc., owned 64% by Los
Angeles-based Nogales Reed Corp.,
owned by Luis Nogales and Gregory
Reed, and 36% by Kingscross UK
Partners L.P., a Delaware limited part-
nership headed by general partner
Scott Sweet of Menlo Park, CA
SELLER: King Broadcasting Co.,
headed by Harriett Stimson Bullitt
and Priscilla Bullitt Collins. The com-
pany also owns KING-AM & FM/Seat-
tle. It recently sold KSFO & KYA/San
Francisco.

FREQUENCY: 620 kHz; 101.9 MHz
POWER: 5kw; 100kw at 1674 feet
FORMAT: News/Talk; AOR/NAC
BROKER: Kalil & Co.

KMRJ/Ukiah

PRICE: $300,000

TERMS: Asset sale for $120,000
cash, a five-year promissory note for
$120,000 at 8% interest, and as-
sumption of liabilities

BUYER: Terrence Montgomery of
Sauk Rapids, MN. He is the sole owner
of WQPM-AM & FM/Princeton, MN.
Phone: (612) 252-6198

SELLER: M.J. Johnson Communica-
tions Inc., headed by receiver James
Johnson. Phone: (707) 571-0226
FREQUENCY: 105.9 MHz

POWER: 2 5kw at 1869 feet
FORMAT: NAC

5

WZZT/Morrison
PRICE: $349,000
TERMS: Asset sale for $3372 cash

McKiINLEY CAPITAL PARTNERS

Limien

CapITAL FOR MEDIA

® MERGERS AND ACQUISITIONS
® REFINANCINGS/ RESTRUCTURINGS

® FINANCIAL ADVISORY SERVICES

712 Firti AVENUE
New York, New York 10019
212-956-8383

RosirT E. BeacHam, Manacing DirecTor

and promissory note for 83 monthly
payments of $1000 cash. The buyer is
aiso assuming liability for a loan from
the Farmer City State Bank in Farmer
City, IL. Non-compete agreement
valued at $65,000 is to be paid in a
series of installments over five years.
BUYER: WZZT Inc., owned by Larry
Sales of Chicago and James Scott of
Morrison, IL. Phone: (312) 629-1207
SELLER: Janet Bro of Carlock, IL
FREQUENCY: 95.1 MHz

POWER: 3kw at 328 feet

FORMAT: AC

WKXQ/Rushville

PRICE: Undisclosed

TERMS: Asset sale for assumption of li-
abilities, the value of which has not
been disclosed

BUYER: Larry and Cathy Price of
Rushville, IL. Phone: (217) 322-3396
SELLER: Berrey-Price  Communica-
tions, owned by Curtis and Glenda
Berrey. Phone: (217) 322-3396
FREQUENCY: 96.7 MHz

POWER: 3kw at 328 feet

FORMAT: Country

WVZE (FM CP)/Battle Ground
PRICE: $112,995

TERMS: Asset sale for cash

BUYER: WVZE Inc., owned by Juan
Montenegro of Chicago; Charles
Brooks of Lombard, IL; and Michael
Brooks of Freeport, IL. Montenegro is
the GSM of WIND/Chicago. Charles
Brooks is the GM of WIND & WOQJO/
Chicago. Michael Brooks is the GM of
WFPS/Freeport, IL.

SELLER: McLean County Broadcast-
ers Inc., owned by David Keister of
Martinsville, IN. McLean is the licensee
of WRXZ/LeRoy, IN. Keister is the sole
owner of Mid-America Radio Group
Inc., which is the licensee of WKBV &
WFMG/Richmond, IN; WBAT/Marion,
IN; and WCJC/Van Buren, IN. His
other broadcast holdings include
WIRE/Lebanon, IN and WVNI/Nash-
ville, IN. Phone: (317) 349-1485
FREQUENCY: 98.7 MHz
POWER: 3kw at 328 feet

______ lowa

KCFl/Cedar Falls (Waterloo)
PRICE: $275,000

TERMS: Asset sale; escrow deposit
$50,000 with balance via 10-year
promissory note for $225,000 at 8%
interest for the first year, with interest
thereafter at one-half of one percent
above the prime rate published in the
Wall Street Journal

BUYER: Cedar Valley Broadcasting
Inc., owned by Donald and Dana Tim-
merman of Denver, |1A and Janet and
Donald Rabbitt of Fond du Lac, WI.
The Rabbitts own KWOA-AM & FM/
Worthington, MN.

SELLER: Larry Edwards, receiver of
Radio Cedar Falls Inc. He is a part-
owner of WMT-AM & FM/Cedar Rap-
ids, IA and KWSN & KRRO/Sioux
Falls, SD. The National Bank of Wa-
terloo, which has commenced a fore-
closure proceeding, is a secondary
seller in this transaction. Phone: (319)
266-8016

TRANSACTIONS AT A GLANCE

This Week’s Action:

1992 Deals To Date:

(Last Year: $73,396,022)

Total Stations Traded This Year:

Total Stations Traded This Week:. . . ... .. .18

$78,267,305

........ 109
(Last Year: 91)

........ $31,656,714
(Last Year: $27,391,528)

(Last Year: 21)

$14 million

® Deals Of The Week:
® WKCI/Hamden (New Haven), CT

O KGW & KINK/Portland $11.5 million

©® KMRJ/Ukiah, CA $300,000

® WQBS/San Juan

® WTTN/Watertown, Wi

FORMAT: AC

WRQI/South Bristol Township

KKGRIGr

® WZZT/Morrison, IL $349,000
® WKXQ/Rushville, IL Undisclosed
® WVZE (FM CP)/Battle Ground, IN $112 995
©® KCFl/Cedar Falls (Waterloo), 1A $275,000
® KPAH/Tonopah, NV $240,000
©® WRQI/South Bristol Township, NY $10,000 for 25%
® KKGR!/Gresham, OR $82,000
® WJDZ/Levittown, Puerto Rico $800,000
® Radio Americas Stations $2,150,000

©® WORA/Mayaguez, Puerto Rico

©® WPRP/Ponce, Puerto Rico

©® WRXR/Atken, SC (Augusta, GA) $1.5 million
® KMUZ (FM CP)¥Camas, WA $20,000 for majority control

FREQUENCY: 1250 kHz
POWER: 500 watts
FORMAT: Country

KPAH/Tonopah

PRICE: $240,000

TERMS: Asset sale for $10,500 cash
and a promissory note for $229,500 at
10% interest. The note is payable in
monthly installments of $3000 with an-
nual balloon payments of $7500 due
each January.

BUYER: Western Adventure Radio
Network, owned by Dimitrios Karam-
bellas and J.E. Barnes of Tonopah,
NV. Phone: (702) 482-3352
SELLER: Roughrider Broadcasting
Inc., owned by Marc Ratner of Las
Vegas. Phone: (702) 228-0222
FREQUENCY: 92.7 MHz

POWER: 1kw at 2500 feet

New York

PRICE: $10,000 for 25%

TERMS: Cash for stock

BUYER: Ronald Frizzell, Steven Char-
trand, and Arnold Lerner

SELLER: James Doyle is selling his
25% stake in the Great Lakes Wire-
less Talking Machine Co.
FREQUENCY: 95.1 MHz

POWER: 50kw at 492 feet

FORMAT: AC

Oregon_
esham
PRICE: $82,000

TERMS: Asset sale

BUYER: Pacific Northwest Broad-
casting Corp., owned by Richard
Schwary of Camas, WA; Albert An-
gelo of Vancouver, WA; and the Estate

of James Hambleton. The company is
the permittee of KMUZ/Camas, WA
(see below). Phone: (206) 835-2124
SELLER: Gresham Radio Inc., headed
by Greg Clapper, and Columbia River
Broadcasting Inc., a secured creditor
in bankruptcy proceedings
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: News/Talk

WJDZ/Levittown

PRICE: $800,000

TERMS: Asset sate for $35,000 cash
at closing and promissory note for
$765,000. The note is payable in
monthly installments of $7000, with
two cash payments of $100,000 due
on 5/1/92 and $150,000 due on
8/1/92.

BUYER: Clamor Broadcasting Net-
work Inc., headed by Jorge Rashke
Garcia and Isaura Martinez Rodri-
guez of Bayamon, Puerto Rico. Clamor
recently announced plans to buy
WORR/Quebradillas, Puerto Rico.
SELLER: Community Educational
Group Corp., headed by Aurio Matos
Jr. of Mayaguez, Puerto Rico. Phone:
(809) 795-7026

FREQUENCY: 88.5 MHz

POWER: 10kw at 50 feet

FORMAT: Spanish

Radio Americas Stations
PRICE: $2,150,000

TERMS: Stock sale for $1.4 million and
assumption of liabilities totaling
$750,000; escrow deposit
$150,000, with total cash of
$750,000 due at closing; five-year
promissory note for $650,000 at no
interest. The note is to be secured with
45% of the common stock of the buyer

Continued on Page 8
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

and U.S. Treasury securities with a
face value of $200,000.

BUYER: Radio Cadena Informativa
Inc., headed by Jose Rios Gautier,
Carlos Rios Gautier, Roberto Davila
Rodriguez, Emilie Ries Gautier, and
Reinaldo Royo Quilinehini. Rodriguez
and Emilie Rios Gautier also own
WXYX/Bayamon, PR. Phone: (809)
753-7750

SELLER: Radio Americas Corp., own-
ed by Alfred Ramirez de Arellano Il
of San Juan. Phone: (309) 721-4020

WORA/Mayaguez
FREQUENCY: 760 kHz
POWER: 5kw
FORMAT: Spanish AC

WPRP/Ponce
FREQUENCY: 910 kHKz
POWER: 5kw
FORMAT: Spanish AC

WQBS/San Juan
FREQUENCY: 630 kHz
POWER: 5kw

FORMAT: Spanish AC

WRXR/Aiken (Augusta, GA)
PRICE: $1.5 million

TERMS: Asset sale

BUYER: J&L Broadcasting Inc., own-
ed by Donald and Jeftery Wilks. Don-
ald Wilks is CEO of Wilks-Schwartz

Associates

Broadcasting, which owns WSR2/Sar-
asota; WWKY & WVEZ/Louisville;
WHYN-AM & FM/Springfield, MA;
WKFM/Fulton, NY; WFBL/Syracuse;
KKNG/Oklahoma City; and WWBB/
Providence. .

SELLER: Guardian Broadcasting Co.
Inc., headed by Leon Dunn Jr. He also
owns WMGR & WJAD/Bainbridge-Al-
bany, GA.

FREQUENCY: 96.3 MHz

POWER: 50kw at 699 feet

FORMAT: Classic Rock

BROKER: Tom Snowden of Snowden

_Washington_

KMUZ (FM CP)/Camas

PRICE: $20,000 for majority control
TERMS: Stock sale as part of corporate
reorganization and change in control.
Investors Winford Fletcher and Rich-
ard Bolton have sold their collective
37.5% stock interest in licensee Pacif-
ic Northwest Broadcasting Corp. for
$18,000. Two investors holding non-
voting common stock, Albert Angelo
and the Estate of James Hambleton,
are converting their shares to voting
stock and are receiving additional
shares for an investment of $2000. As
a consequence of the transfer, prin-
cipal owner Richard Schwary will relin-
quish voting control, no individual
shareholder will have negative or posi-
tive control, and control will reside in
the three shareholders as a group.
BUYER: Albert Angelo and the Estate
of James Hambileton

SELLER: Richard Schwary is reducing
his ownership of Pacific Northwest
Broadcasting Corp. from 62.5% to
33.3%. Phone: (206) 835-2124

FREQUENCY: 94.7 MHz
POWER: 3kw at 223 feet

WTTN/Watertown
PRICE: $317,719
TERMS: Asset sale for assumption of li-
abilities totaling $317,719

BUYER: Watertown Radio Inc., owned
by Charles Mills of Chicago. He is the
permittee of LPTV station W36AR/La-
fayette, IN. Phone: (312) 871-5138
SELLER: WTTN Inc., owned by Willi-
am Haig of Waukesha, WI and media
broker Burt Sherwood of Sarasota.
Phone: (414) 261-1580
FREQUENCY: 1580 kHz

POWER: 1kw day/7 watts night
FORMAT: AC

For The Recbrd

tast week, R&R erroneously
identified Lewis Broadcasting
Corp. as the licensee of WNAU &
WWK2Z/New Albany, MS. That sta-
tion, which was fined $7500 by the
FCC for EEQ violations, is owned
by RadioSouth of Mississippi. In
the same order, the FCC cited
Lewis for EEO violations at its
WZRX/Vicksburg, MS & WSTZ/
Jackson, MS, but the company was

not fined.

And The Loans Go On . ..
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“A steady partner in a

changing world”

Media Finarice Group

(404) 393-2310

Achieving A

Common

World Spectrum Goal

U.S. WARC delegation head Baran

shares his views on DAB

Ambassador Jan Baran is head of the U.S. delegation
currently attending the World Administrative Radio Con-
ference in Torremolinos, Spain. Attendees are considering
worldwide spectrum allocations for DAB and other new
technologies. Baran shares his views in the following inter-
view with R&R Assistant Editor Jack Messmer.

R&R: The U.S. is alone in pro-
posing 2300 MHz for DAB. How are
you going to convince other coun-
tries to back this proposal?

JB: We have to begin with our
own hemisphere and resolve our
differences hemispherically. Cana-
da and Mexico want L-band (1500
MHz), which isn’t possible for us.
What we have in common, though,
is that we all want the technology
to become available, which first re-
quires getting an allocation at
WARC.

R&R: Couldn’t the telemetry
users be relocated to higher bands
which aren't suitable for DAB?

JB: We already have made a sig-
nificant investment in this equip-
ment, and I don’t hear the broad-
casters offering to pay [the current
occupants] to move. The broad-
casters, in fact, are not united in
their position, as shown by the
many letters to the NTIA [National
Telecommunications and Informa-
tion Administration] from broad-
casters opposed to L-band.

R&R: Ifthe WARC were to adopt
a worldwide L-band allocation for
DAB, would the U.S. “take a reser-
vation” in WARC terminology, ex-
empting itself from using L-band
for DAB?

JB: I can't get into negotiating
strategy, or what we will or will not
do in the way of backup positions.
We will not as a matter of routine
or preference seek reservations in
the course of this conference. That
had been done in the past, but only
as a last resort and only with a
great deal of reluctance.

R&R: Is it possible WARC will
produce more than one DAB allo-
cation for different parts of the
world?

JB: It certainly is a possibility. I
think that will only happen if it
makes sense, perhaps with bands
close enough together that re-
ceivers could be made which would
work with the different frequen-
cies. It's also possible there
wouldn’t be agreement on any
band at all, but that’s an outcome
we want to avoid.

R&R: Some past U.S. WARC
delegation heads have come from
the communications field, others
from outside. As an outsider, do
you feel comfortable with the is-
sues to be decided and your role as
head of the delegation?

JB: After a year of intensive
preparations, I'm beginning to feel
like an insider. But I think I have
an advantage coming from outside
because I don’t have an axe to
grind and can focus on finding solu-
tions.

R&R: A recent Congressional
Office of Technology Assessment
report was critical of the multi-
agency U.S. WARC process and
called for establishment of a perm-
anent agency to coordinate WARC
preparations. Do you agree?

JB: I see no need or likelihood
for a WARC agency. I do, however,
see a need for high-level continuity
in the WARC process. I would also
note that most countries send more
senior people to do the interna-
tional preparatory work for
WARCs than does the U.S. These
are areas we need to consider, par-
ticularly as we move to more fre-
quent WARCs.

Smart Money is money for the 90’s!
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If You Think
Radio
IS So Great,

Prove It.

© 1992 The Arbitron Company

How would you like to tell the world what a great advertising medium radio is?

Well now you can.
Write us a one-page letter (sorry, no more than 250 words), telling us why radio works for advertisers.

If your letter is judged best, we'll reprint it on your station’s letterhead in trade publications advertisers

read every week.
The Arbitron Radio Advisory Council will do the judging. They’ll be looking for letters that sell radio,

not just your station, not just your format.
It’s simple. It’s fun. And it’s your chance to tell everyone about today’s radio.
You write it. We'll print it. All entries must be postmarked no later than March 31, 1992.

Send entries to The Great Radio Promotion, The Arbitron Company, 142 West 57th Street
New York, NY 10019.
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NEWSBREAKERS.

Cunningham Joins
Epic Black Promo
ningham has
joinel Epic Rec-
ords as National
Mus.c Promo-
ul ~ tion.

3 B ‘‘I’'m happy
ill. /o AR have Dwayne as
] é _g‘ i an addition to the
naticnal staff,”
Music Promo Trupiedo Crump.
“Dwayne has 17 years’ experience
in the business betwesn radio and
valuable addition to our team and a

real asset to our field staff.”
Cunningham was previously
Black Music Promotion for East-
West Records, where he was re-
sponsible for radio prometion in
regions. Before that, he held a local
promo post in Washirgton, DC for
Atlantic from 1984-90. Cunningham
WEA from 1983-84 and was involv-
ed in marketing and merchandis-
ing to R&B outlets in the New

Dwayne Cun-

Director/Black

“ and orivileged to

Cunningham  said VP/Black

retail. I think he will prove to be a

Northeast Regional Director/

the Northeast and Mid-Atlantic

also was a field merchandiser for
York-New Jersey area.

You Better, You BET

MCA execs recently honored Black Entertainment Television founder
Robert Johnson with the Brotherhood Crusade’s 1991 Pioneer of Black
Achievement Award. Pictured at the event are (I-r) MCA Music Entertain-
ment Group Chairman Al Teller, Johnson, MCA Records Black Music
President Ernie Singleton, and recording artist Christopher Williams.

Tipp Makes WB/Reprise Return

Steve Tipp has native radio promotions for Re-

returned to War- prise,” said VP/Contemporary
ner Bros./Re- Music Craig Kostich. “It’s a pleas-
prise as VP/Con- ure to welcome Steve back to a job
temporary Mu- for which he is uniquely qualified.”
sic, Director/
Promotion. Tipp began his career at San Di-
“In his new po- ego State’s college station KCR. He
sition, Steve will handled video and dance promo-
oversee total pro- tion at IRS, national dance promo-
motional efforts tion and alternative radio promo-
for alternative, %5 tion at WB, and was VP/Alter-
college, and Tipp native Music at Columbia prior to

dance markets, as well as alter-  his return to the Warner fold.

CAN YOU DO

| MEB O M

SCHEDULING 2

No other music scheduling system gives you the ability to be so innovative with the way
you schedule music. Only MusicScan gives you the uitimate edge - the power to take
creative scheduling to the limit]

TIME BOMB SCHEDULING COMB-FILTERED DAYPARTING
BICYCLING ROTATIONS ALTERNATE CATEGORY ROTATION
SHADOW CATEGORIES ROTATING CLOCK GRIDS

CODING-SPECIFIC WAVE SCHEDULING MIGRATING POSITIONS

INDEPENDENT DAYPART ROTATION

VARIABLE ROTATION PACKETING

All under the control of MusicScan's unique Rolodex~-type scheduling system.
And now, MusicScan gives you more exclusive features you won't find anywhere else.
FIXED-POSITION LINEAR CLOCKS
Specific music categories (such as currents) and stopsets are placed at fixed positions.
Other categories flow around them without regard to time.

PATTERN ROTATION
Map your own custom rotation grids and have MusicScan follow them exactly.
STUTTER-STEP SCHEDULING
Force specific clock positions by category file number, enabling songs
to stutter (to repeat at different rates).

Only MusicScan offers you such a wide variety of programming options. Of course, that's
what these revolutionary features are, options. You choose only what you need.
MusicScan is as easy to learn and use as ever.

Call today and learn more about MusicScan.

// v HSCAN

Music Scheduling with an Edge
205-987-7456

with WEA and Elektra

& Merchandising at Elektra.

#

tic.

company and its affiliated labels.

Warner Bros.”

producer of compilation projects for a number of in-
terests, including WB. He formerly held VP/A&R
posts at RCA and Epic and began his career at Record World, where he

ultimately became Editor.
R R R Y

Braverman Moves To Chameleon

Eleven-year Elektra Entertainment staffer Larry
Braverman has segued to Chameleon Records as
VP/Sales & Marketing, where he will implement the la-
bel's marketing plans and serve as liaison to Elektra.

“Having worked with Larry for eight years, | have
always found his knowledge of music, coupled with
his experience in marketing, to be second to none,”
said Chameleon President Bill Berger.
past experience, Larry’s role will have significant im-
pact within Chameleon and its ongoing relationship

Braverman was most recentty Director/Marketing ‘ g ‘

leow Unllmlted Debuts

Former Atlantic Records exec Judy Libow has
formed NY-based Libow Unlimited, a national inde-
pendent promotion and artist development company.

“It's great fun, once again, to work closely with
radio programmers, consultants, and trades,” Libow
said. "With my own company, | have a wonderful op-
portunity and a greater challenge to work with addi-
tional artists, managers, and record labels.”

A 17-year industry veteran, Libow was most re-
cently VP/Product Development & Promotion at Atian-

Geller Joins WB In A&R Post

Gregg Geller has joined Warner Bros. Records &
as VP/A&R. The industry vet will also establish and
supervise a catalog development program for the

WB Chairman Mo Ostin said,
cesses in the area of reissues and compilations are
unparalleled. We're excited at the prospect of his
hands-on involvement in catalog development at

“Gregg's suc-

§ Geller spent the last five years as an independent

T,

“Given his

Braverman

Geller

R R s

KHIH/Denver Appoints Kartak PD

KJZS/Houston MD Jaime Kar-
tak has replaced the exiting Terry
Hickman as PD at Adams Com-
munications NAC KHIH/Denver.
This is Kartak's first programming
assignment,

KHIH VP/GM Bob Visotcky
commented, “Jaime will give us
the focus and leadership to be a
dominant Denver power. She
comes here at an opportune time:
Our ratings are up and station mor-
ale is high. I'm confident that
Jaime’s experience will bring
KHIH to a higher level.”

Kartak told R&R, “I’ve spent six
years in this format and really en-
joy it. KHIH is growing steadily in
the midst of a tremendous market-
ing campaign. The station spent
lots of money on a research project
last fall and made the needed
changes. The station is now much
more focused.”

Prior to joining KJZS a year ago,
Kartak held MD posts at Orlando
outlets WSTF and WLOQ and
worked on-air at crosstown WHLY
(now WXXL).

MacLeash Moves To WKOC As PD

Classic Rock WAFX/Norfolk PD
Lauren MacLeash has joined
crosstown Rock AC WKOC in a
similar capacity. She succeeds
Tom Graye, who will temporarily
remain as WKOC’s morning drive
personality.

MacLeash, who will also handle
a weekend airshift, told R&R,
“WAFX and [AOR] WNOR are
both hammering away at the clas-
sics. With that kind of competition,
there’s lots of burn on oldies here.
This station is refreshing to lis-
teners because of the variety. It’s
exciting to play lots of current

product again at a station with a
large library.

“As for ratings, we're on a up-
ward trend. There’s a positive air
about the station and growth poten-
tial for the format. This is very
much a beach community, and our
25-34 population has grown quite a
bit. Our weekend numbers are
very good; we could very easily be-
come the new ‘adult choice’ sta-
tion.”

Prior to joining WAFX, Mac-
Leash programmed WGFX/Nash-
ville and was MD at WMJJ/Birm-
ingham and WRKA/Louisville.
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Digital Made Simple

The New Dynamax DCR1000
Digital Cartridge Recorder

Our new Digital Cartridge Recorder, the Dynamax DCR1000, features simple cart-like mechanics
with just three front panel buttons on the playback unit. Nospecial training orkeyboard is necessary
for operation. 3 /2" floppy disks serve as reliable, low cost recording media.

Our staff of veteran broadcast professionals preserved all the familiar user-friendly functions and
flexibility of conventional cart machines in the DCR1000. We know the ins and outs of on-airstudios
as well as the needs of station personnel. Engineers will appreciate the durability and virtually
maintenance free design of the DCR1000. (The disk drive offers over 20,000 hours MTBF yet requires
less than 15 minutes to replace.) D.J.s will put their hands on instant cue and start buttons. The
production staff will enjoy CD quality audio and the ease of direct digital dubbing. And Station
Management will find the price reasonable - about the same as Dynamax CTR90 Series Cartridge
Machines.

You will be amazed by the versatility of the Dynamax DCR1000. Call Fidelipac for more
information and a brochure.

BROADCAST PRODUCTS BY FIDELIPAC®

[

Fidelipac Corporation (] P.0. Box 808 [ Moorestown, NJ 08057 U.S.A. [ TEL 609-235-3900 (1 FAX 609-235-7779 (] TELEX 710-897-0245
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Bradley Becomes
Programmer At
WKKX/St. Louis

Country KCLR/Columbia, MO
OM/morning driver Tom Bradley
has been named PD/midday talent
at recently acquired Zimmer
Broadcasting Country sister
WKKX/St. Louis. Bradley suc-
ceeds Mike Anderson, who re-
mains as AM co-host with Frank O.
Pinion. Middayer Dan Strauss
segues to fulltime production.

WKKX GM Bill Viands remark-
ed, “This is another indication of
the dedication that the Zimmer
family has in making the station a
major player in this market. The
move allows Mike to devote all his
energies to the morning show and
gives us a fulitime PD who can
work with management. Tom
helped build a winner in KCLR;
we're excited to have him here.”

Bradley said, “This is more than
anybody could ask for. Leaving Co-

BRADLEY/See Page 21

------- o e s

Chiado Joins Arista
In Executive Post

Longtime Sony
Music Distribu-
tion staffer Jim
Chiado has jump-
ed to Arista Rec-
ords as Sr. VP/ 7§
Sales & Distribu-
tion, where he
will report to la-
bel President
Clive Davis. k|

“As a highly &
respected indus-
try leader, Jim has been a part of
many successful artist careers,”
said Davis. “He brings to Arista a
vast knowledge of sales and distri-
bution, and I know that his lead-
ership and expertise will play a
major role in the continued success
of Arista through the *90s.”

Chiado was most recently Los
Angeles Branch Manager for Sony
and prior to that spent time at six
of the label’s regional branches.

Chiado

EARNINGS

ribune Co. (NYSE: TRB)
Tposted improved results for

the year ending 1991. The
company's net income was $142
million ($1.83 per share) compared
to a net loss of $63.5 million
{$1.22) for 1990. Revenues for
the year were off 14%, dipping to
$2 billion from the previous year's
$2.4 billion.

The Chicago-
based concern
posted a fourth
quarter net income
of $32.7 million
{42 cents per
share) versus a net
loss of $191.4 mil-
lion {$3.05) for the
same period last
year. And rev-
enues for the quar-

ter ($526.4 million)

1990 {$525.3 million).

up 4% from the previous year.
Aside from its syndication, TV sta-
tion, and newspaper holdings, the
company owns radio stations in
New York, Chicago, and Sacramen-
to.

estwood One inc.
(NASDAQ: WONE) post-
ed 1991 net earnings of

$8.8 million {48 cents per share}

remained relatively flat compared to:

Tribune said radio revenues were-

Tribune, WWI Turn °91 Profits

compared to an $18.2 million loss
in 1990 {$1.25). Revenues were
oft slightly, from $145.9 million in
1990 to $144.4 million in '91.

For the fourth quarter of '91, the
company reported a net loss of
$1.3 million (nine cents a share)
versus a $3.5 million loss (24
cents) during the corresponding
quarter of 1990.

The company credited increased
network radio audience, a format
change at KQLZ (Pirate Radio)/Los
Angeles, and increased operating
efficiency for the Improved results.
WW1 owns three radio stations in
New York and L.A., the Mutual
Broadcasting System, NBC Radio,
Westwood One Radio Networks,
and R&R.

jacom, Inc. (AMEX: VIA)
VSaid 1991 operating earn-

ings from Viacom Broad-
casting fell 28%, from $38.3 mil-
lion in 1990 to $27.7 million in
1991. Revenues fell 3%, from
1990's $164 million to 1991’s
$159.2 million.

Revenues for Viacom's networks
division — which Includes cable
channels MTV and Showtime —
jumped 91%, from $90.2 million in
1990 to $172.3 million in '91. Rev-
enues rose 9%, from $843 million
in 1990 to $922.2 million in 1991,

McFadden Earns Promotion At CEMA

CEMA VP/
Sales Joe Mec-
Fadden has been
elevated to VP/
Sales & Market-
ing for the distri-
bution arm of
Capitol-EMI.

President Russ
Bach said,
“Within our dis-
tribution com-
pany, the overlap

McFadden
in sales and marketing is quite ex-
tensive. The marriage of the two

1S AN ALTERNATIVE TO EXPENSIVE
TELEVISION PROMOTIONS..

departments will create a strong
synergism between these activities
and make CEMA a leaner, more
efficient organization. Joe McFad-
den has proven himself to be a top
executive with a savvy street sense
and has been an important player
in CEMA'’s continuing success over
the past few years.”

In other restructuring activity:
Manager/Artist Development
Steve Rosenblatt becomes Direc-
tor/Marketing, and VP/Marketing
Rand Bleimeister exits the com-

pany.

! B S e R % N

division.

St. Clair

%

o

ed Priority Rocks.

dent of success.”

The label's initial releases — from Maestro Alex Gregory and Slam-
min’ Gladys — are due at the end of the month.

s b

Peggy Dold has been appointed VP/Marketing
. for Island Records’ independently distributed labels:
»z Mango, 4th & Broadway, and Great Jones.
- “Peggy’s appointment reaffirms Island’'s commit-
r ment to its independent distribution system and the
newly formed Independent Label System (ILS) run
- by Pat Monaco,” noted CEQO Chris Blackwell.
Dold had been Exec. Director of the New Music
I; Seminar. She previously held posts at Columbia Rec-
: ords, BAM, and Billboard Publications.

R B s

St. Clair Joins Morgan Creek

Michelle St. Ciair has joined Morgan Creek
~ Records as head of its National Alternative Promotion

“We searched long and hard for the right person
to head up Morgan Creek’s alternative department,’
said VP/Promotion Walter Lee. “Her energy, focus,
and passion for music are the winning ingredients we
need to catapult our music to the top of the charts.”

St. Clair previously served as National Director/
Alternative Promotion at Doctor Dream Records and
was Artist/Press Relations Coordinator at Enigmal
Restless Records.

Priority Rocks Kicks Off

Rap label Priority Records has opened a hard rock/metal division call-

Managing Director Charles Pavlosky outlined the label’s plans: “We
. will apply to Priority Rocks the same aggressive, unconventional approach
. that made Priority Records the leading rap label. We have the kind of peo-
ple who don't understand the meaning of the word no, and I'm totally confi-

.

e s
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Sorensen Sets Sail Oﬁ KRVK/KC As PD

AOR KATT/Oklahoma City PD
Doug Sorensen will join Journal
Communications Rock AC KRVK/
Kansas City in the same capacity.
He replaces Steve McFarland, who
left several months ago.

Sorensen told R&R, “The com-
pany and city are outstanding; it’s
going to be a fun and unique chal-
lenge. The market’s extremely
competitive and loaded with many

_THAT GETS RESULTS.

New ideas, creativity, image campaigns.
We can do whatever you want. We love
to create-on film or video, and for .

a whole lot less!

See for yourself...

Call Today For
More Information & A Demo

(804) 481-7275

competent competitors. Some of
the best broadcasters in the coun-
try are there. It’s major league in
every possible aspect and a real
radio battleground.”

Before joining KATT two years
ago, Sorensen programmed KATM/
Colorado Springs and KQRS/Min-
neapolis. He was also an air per-
sonality at WBZZ/Pittsburgh and
KZZP/Phoenix.
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JUNE 11-13

CENTURY PLAZA  L0S ANGELES

KEY

EVENTS

Stimulating sessions encompassing AC, ACR,
CHR, Classic Rock, Country, NAC,
New Rock, Rock AC and UC/Black Radio
will be packed with panels of winners, ase
studies, narketing, music, promotions, and solutions
to the unique problems confronting each format,

RADIO ON RADIO

A zelf-analysis session, featuring interaction
betwean industry leaders ond audience members
discussing the serious chatlenges facing the
indus ry and some of the choices for the future.

Moderated by
Larry King ond Garry Wall

WHAT'S BETWEEN THE RECORDS ?

Stroght talk about “od clustering”, how much
“talk” s too much, how diary keepers define “talk”
Rob Balon reveals the latest exclusive research
and shows you how your station can deliver to
both listeners and advertisers.

THE RETAIL MUSIC CHALLENGE
MARKETING IN THE "90s

Chris Beck tums his innovative soles and
markefing approaches to the needs of the music
indus y in a unique presentation on solutions
for better sales through new refail marketing options.

AIR PERSONALITY SESSIONS

Building a Morning Show
and Power Phones

Two on-gir talent seminars
moderated by Dan 0’Day

PLUS: MANY MORE SESSIONS

T.J.Mar#ell Rock’N Charity Week Long Celebration

Sum 6 /7 - Annual Music Industry Tennis Open
- Racquetball Tournament
- Rock 'N The Puck Celebrity Hockey Games

Wed 6/10- Celebrity Golf Classic & 10th Anaual Rock’N Bowl

Thar 6/11-T.J.Martell Celebrity Silent Auction
Sun 6/14 - Celebrity Softball Gomes

CHARGE fr1 -

- WINNING IN

E NINETIES

SELF-IMPROVEMENT « INNOVATION
MARKETING « HELPING HUMANITY

SPEAKERS

FRIDAY JUNE 12, 11AM

GENERAL H. NORMAN
SCHWARZKOPF

Commander of the Allied Forces during last year’s
Operation Desert Storm, General Schwarzkopf
will speak on the principles that guided him
to victory. Applied to our industry, these principles
are superb winning business strategies.

Question & Answer Session Will Follow

ROGER BLACKWELL, Ph.D.

A specialist in the analysis of changing socil
and economic variobles, market segmentation, and
lifestyle changes, Dr. Blackwell, in a speech
specifically tailored to our industry, will discuss the
keys to success in a highly fragmented environment.

Dr. Blackwell teaches marketing strafegy and
consumer research at Ohio State University.

In the tradition of past R&R shows...
il SATURDAY NIGHT

NEW THIS YEAR: Ground Level SUPERSTAR SHOW

Hospitality Rooms On All Nights

REGIST RATI(!NN

| NFORMATI
t REGISTRATION 5365 SPECIAL RATES**  $275 ]

SMALL MARKET /COLLEGE RADIO

| EARLY BIRD RATE*  $335 | o Moo o st 100 s feon s b ot s

letterhead to qualify for discount. Student registrants must have their instructor apply on
their beholf, submitied on school letterhead, in order to quakify far discount.

*Registration and payment MUST be received befare May 5, 1992

Registration includes all meetings, Welcoming Cocktail Party, Superstar Saturday Night Show, and admission
to all Hospitality Rooms and events. Note: All guest ficket sales are donated to T.. Martell Association.
Guest tickets dor Welcoming Party $75 each. Guest fickets for Superstar Show $100 each.

. Registration refunds will be issued ofter the convention, minus o $40 odministiative fee. (f o writien
REFUND POLICY: cancellation is not received by lune 5, 1992, only half the registrotion amount will be refunded

HOTEL RESERVATIONS: SAVE UP T0 45% BY

TP T FLYING AMERICAN AIRLINES
Call 31055143300 or Fax. 31055143355 “OFFICIAL AIRLINE OF R&R CONVENTION 92

Attn: Reservations Dept./ RRR Convention A”A Y;: ;g; m:;]?;:t](;l;g
ask for STAR #50162US

muacy, OFFICIAL CONVENTION LIMOUSINE SERVICE
1-800-255-4434 (INLA) 213-849-2244

JW MARRIOTY/CENTURY CITY
Call 31027742777 or Fax 310278549240
Att: Reservations Dept./ R&R Convention




NEWSBREAKERS.

Radio

® LAUREL SMITH was named Ac-
count Manager at WYLT & WKIX/Ra:
leigh. Prior to her recent sabbatical,
she was GM at WQDR/Raleigh.
®BOB KROUSE moves to WBVI/Find-
lay, OH as Sales Manager; he had
been AE at WBYR/Ft. Wayne.

® MARTHA MUNIZ is upped from As-
sistant Marketing Director to Marketing
Director at WIND & WOQJO/Chicago.

Records

®DALE CONNONE is promoted from
Great Lakes Regional Promotion Man-
ager to Associate Director/Pop Promo-
tion at Charisma Records.

d -

Connone

Hill-Garrett
® NIKKI HILL-GARRETT has been ap-

pointed Midwest-Central Regional
Manager/Promotion, Black Music at
RCA Records. She was previously Mu-
sic/Promotions Director, Air Talent at
KKFX/Seattle.

® KATHY ACQUAVIVA, National Di-
rector/Publicity at Hollywood Records,
is named VP/Media Relations.

Froeling

® LORI FROELING has been tapped
as Director/Business Affairs at Capitol
Records. She had been Director/Busi-
ness & Legal Affairs at the MCA Music
Entertainment Group.

Acguaviva

Births:

WHMP/Northampton, MA air
taient Bobby C., wife Leslie,
daughter Ashley Nicole, Janu- |
ary 13.

ABC Radio Networks Direc-
tor/Program Marketing Patricia
Kresner, husband Howard, son
Michael Harris, January 26. :

KKRZ/Portland PD Mark
Capps, wife Michelle, daughter -
Hannah Elizabeth, January 29. &

WRXKI/Ft. Myers, FL AE Rob-
ert Hallman, wife Jamie,
daughter Christie Lee, February
3.

MCA Records Sr. Director/
Business & lLegal Affairs Mi-
chael Ostroff, wife Joann, son
Alexander Topol, February 6.

MVP Entertainment Presi-
dent Sam Kaiser, wife Denise,
daughter Grace Catherine, Feb-
ruary 6.

® GEOFF GANS moves from Sr. Di-
rector/Art Department to Sr. Director
Creative Services at Rhino Records
And MARY MUELLER is promoted
from Dir./Marketing & Sales to Sr.
Dir./Marketing at the Kid Rhino label.
® DANIEL CALDWELL takes the As-
sociate Director/Epic Sales post at
Sony Distribution. He was previously
Coordinator/National Sales & Marketing
at EastWest Records.

® CARLA PERNA moves from Director
to VP/A&R, International at Warner
Special Products.

O®LANEY STEWART and TONY
HAYNES have formed the Groove Asy-
lum; the record company is located at
6381 Hollywood Blvd., Suite 770, Los
Angeles, CA 90028; (213} 465-
9814.

National
Radio

® MICHAEL NEFF arrives at Metro
Traffic Control's Washington office as
Director/Operations, coming from the
PD post at crosstown WMAL. JOHN
WINDER is promoted from Director/
Operations, Houston to Texas Region-
al Director/Operations. Filling his old
post is KEN SCHLUGER (aka KEN
CHARLES), former PD of WWNZ/Or-
lando. MIKE MORRISON segues from
Richmond to Indianapolis as Director/
Operations; DON DelULIO assumes
the Richmond post while maintaining
similar duties in Norfolk.

® MARYLOU BLOCH and JODIE
MORROW host “Woman To Woman,”
a new show focusing on important
issues affecting American women, on
the Independent Broadcasters Net-
work; (813) 573-4402.

® FLORIDA’S RADIO NETWORKS will
market and distribute “Talk Sports With
Pete Rose,” a two-hour daily call-in
show set to debut March 9; {407)
859-1100

® UNISTAR’s new address, effective
March 16, is 25060 West Avenue
Stanford, Valencia, CA 91355, (805)
294-9000

Industry

®TERRI RABEL has been elevated
from Director/Government Relations to
VP/Operations at NAB.

®BEN AVERY arrives at newswire
service Zapnews as Director/Special
Projects. He most recently headed
syndications and communication con-
sulting firm the Avery Company. Con-
currently, it was announced that Accu-
Weather will provide customized
weather forecasts and information for
Zapnews subscribers worldwide.

® ILENE BARG has joined SRO Mar-
keting & Promotions as National Direc-
tor/Alternative Promotion. She was
previously West Coast Manager/Alter-
native Marketing at Atlantic.
®RUSSELL BITTNER joins Keystone
Communications/New York as Direc
tor/Sales, Northeast Region. He had
been Director/Sales for the Kenwood
Group’s New York office.

® STEVEN K. ROSEN arrives at the
Gorfaine/Schwartz Agency as VP/Man-
agement & Publishing. He was previ-
ously Director/A&R at Peermusic

® LARS KARLSSON was appointed
Managing Director of BMG Music Pub-
lishing/Scandinavia, arriving from Peer-
music Sweden's Creative Manager
post.

Chuck Beck — PD WAVA/
Washington (703) 758-9199

Charlie Bohanon — Swing
WHTZ/New York (219) 271-
0553

Jeff Clark — PD WKDD/Ak-
ron (216) 658-3544

Jack Da Wack — Overnights
WAVA/Washington (703)
538-6033

Brett Dumler — APD WAVA/
Washington (202) 686-6310

Dave Edgar — Weekends
WAVA/Washington (703}
803-8471

Joe Friday — Afternoons
WAVA/Washington (703)
758-8783

Dave Fuller — Afternoons
WVKS/Toledo (419) 865-8474

Mark Gunn — Mornings/
production KSOL/San Fran-
cisco (415) 341-9299

Steve Jackson — Middays
KGBY/Sacramento (916) 925-
2770

Alan Kabel — Nights WAVA/
Washington (612) 544-5099

Mykl McKirdy — Chicago/
Twin Cities Local Promotion
Manager JRS Records (612)
688-7231

Roxanne Rhodes — Morn-
ings WGIR-FM/Manchester, NH
(603) 626-1141

Chris Taylor — MD WAVA/
Washington (703) 821-2932

Stanley Tool — Nights WYAV/
Myrtle Baeach, SC (803)
449-1862

Bryan Tyler — Production Di-
rector WZOU/Boston (617)
229-0782

Sandy Weaver — Middays
WAVA/Washington (301)
935-4939

& PATRICK WHITLEY has formed per-
sonal management firm Whitley Enter-
tainment, which can be reached at
3808 Riverside Drive, Suite 101, Bur-
bank, CA 91505; (818) 558-7758.

® BARRY SIMONS and DAVID STEIN
have formed an entertainment industry
law partnership located in the Russ
Building, 235 Montgomery Street, San

Francisco, CA 94104, (415)
249-0800.
Changes

Caryn Jacoby is tapped as Sr. AE,
Adam Pullman as AE at Schubert Ra-
dio Sales/New York. And Tena Lustig
is named Account Manager of the In-
terep Radio Store marketing division

Nina Chow is upped to Systems
Manager at the Katz Radio Group/New
York.

Andy Butler joins NAB's Science &
Technology department as staff engi-
neer.

Charlie Salah was named Director/
Account Development at RCA Rec-
ords.

Ira Derfier is appointed National Ac-
counts Director at IRS Records.

Gloria Burnett is promoted to VP/
Recruitment & Placement, David Pest-
kowski is named Director/Data & Se-
curity Controls Accounting, and Rich-
ard Seifert is tapped as Manager/Inter-
nal Audit at Sony Music Entertainment.

Joni Cassell Farias has been tap-
ped as Direct Response Specialist at
Windham Hill Productions.

Melissa Chase and Karol Alex-
ander have been elevated to Asst.
A&R Managers, International at Warner
Special Products.

February 14,1992 RaRe 15

“Tears In Heaven”

The New Single From The
Soundtrack Album From
The Motion Picture RUSH

ORIGINAL SCORE COMPOSED AND
PERFORAMED BY ERIC CLAPTON

3rd Week OQut!

CHR Chart &

One Of The ‘‘Most Added”’
119/38

53 Up - 16 Debuts - 26 HOT!

Track: @
AC Chart: 20 -

208
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SMELLS LIKE TEAM SPIRIT

10 Keys To Group Productivity

roductive teams achieve

results — long-term and

short-term — in an accep-
table manner, according to Willi-
am Hitt, author of “The Leader-
Manager” ($24.95/Battelle Press).
You know you're a member of a
productive team when everyone:

¢ Agrees on high expectations.
Intolerant of mediocrity, members
of a productive team are driven to
excel and motivated by high stand-
ards of quality. They strive to satis-
fy these lofty internal standards
first, before exposing the product
to the marketplace.

¢ Is committed to a common
goal. This gives a team a common
focus. Team members should have
a clear understanding and accept-
ance of the goal. They also should
realize goals can only be achieved
through teamwork.

* Assumes responsibility for the
work that lays ahead. Although
each team member has a clearly
defined role, everyone should also
be committed to “‘do what needs to
be done.” If that means taking on
additional work, then so be it.

orporate benefits are
becoming increasingly
important among

American workers. A recent
~ survey found the following
benefits to be the most-
desirable:

Benefits Percentage

Free medical insurance 77%
Free dental insurance 70
Three months
maternity leave 67
Free life insurance 62
Flexible work hours 60
Paternity leave 36
Source: Roper Organization. NYC

* Communicates openly and hon-
estly. No hidden agendas allowed.
Keep all discussions aboveboard,
with team members freely asking
questions and receiving honest
responses.

¢ Has equal access to informa-
tion. Data is a valuable resource.
It's the team leader’s job to make
sure everyone has the info they
need to get a job done. Unless a
highly sensitive matter is involved,
the leader’s files should remain
open to all team members.

* Operates in a climate of trust.
Trust is the glue that holds a pro-
ductive team together. Each mem-
ber should have an unquestioning
belief in the honesty and integrity
of his teammates.

¢ Feels he can influence what
happens. Members of productive
teams should be confident their
ideas will be listened to — and
taken into consideration by — the
team leader.

* Supports the decisions that are

made. Group members affected by

THREE TRICKS

a key decision should be given an
opportunity to express their opi-
nions and concerns about the mat-
ter at hand. Members of truly pro-
ductive teams have confidence in
the leader’s sincerity in soliciting
their input.

¢ Shares a ‘‘win-win" approach
to conflict management. Warring
team members should approach
confrontations believing that each
person can emerge as a winner.
They should jointly search for solu-
tions that allow each party to
achieve his or her goal. Further-
more, they should look for ways of
helping the other person meet that
goal.

* Focuses on process as well as
results. While remaining goal-
oriented, members of a productive
team should continually seek to im-
prove the team by asking the fol-
lowing three questions: How well
are we functioning as a team?
What'’s preventing us from being
productive? What can we do to
make the team more productive?

Getting People To Open Up

hen interviewing reluc-

tant subjects, there are

several ways of getting
the answers you want. Jerry Dunn,
author of ‘“Tricks Of The Trade”
($9.95/Houghton Mifflin), offers
the following three tips to making
tough subjects talk:

« REPETITION. Some inquisi-
tors ask the subject the same ques-
tions three or four times over the
course of several days. Although
most interviewers don’t have that
much time, if you keep returning to
a topic, you stand a much better
chance of getting an answer.

¢ FLATTERY. When the subject
indicates he wants to change the

topic by offering a short answer, go
along with him. Later in the inter-
view, return to the topic by saying,
“You know, you said something
earlier that intrigued me” — this
type of flattery should make him
eager to respond. Then repeat his
previous answer and ask him to
elaborate.

¢ SILENCE. If given an answer
that you know isn’t the entire story,
mentally count to five before re-
sponding. The subject often will
feel uncomfortable and try to fill
the silent gap with some sort of
sound — perhaps with more infor-
mation than he originally intended
to give.

Accent On
Marketing

elephone researchers
T and marketers who speak

with pronounced regional
accents will likely run into diffi-
culty when dealing with people
from other regions, says linguis-
tics professor Willlam Egging-
ton, cited in the Chicago-based
Marketing News.

When people hear an accent,
they often stereotype the caller.
Northerners may think South-
erners sound unsophisticated,
and Texans may think Bostoni-
ans sound snooty. The resuit?
People are less forthcoming
with information and answers
during the interview.

®February 10-11 — NAB Ra-
dio Group Head Fly-In. Grand
Hyatt, Washington, DC.
®February 13-15 — Gavin
Seminar 1992. Westin St. Fran-
cis/Union Square, San Francis-
co.

@ February 22-23 — Air Talent
'92. Holiday Inn Airport, Los An-
geles.

®February 25 — 34th Annual
Grammy Awards. Radio City
Music Hall, New York City.

R&R CONVENTION '92 ...

®February 27-29 — McVay
Media Management Marketing
& Programming Seminar. So-
nesta Beach Hotel, Key Bis-
cayne, FL.

®March 4-7 — 23rd Country
Radio Seminar. Opryland, Nash-

ville.

® March 13-16 — NARM Con-
vention. New Orleans Marriott.
® March 24-28 — Winter Music
Conference & DJ/Nightclub Ex-
po. Fountainbleau Hilton, Miami
Beach.

@ April 13-16 — 70th Annual
Convention

NAB Convention.
Center, Las Vegas.
®May 27-31 — AWRT's 41st
National Convention. La Posa-
da, Phoenix.

Facts Talk

eware of defensive people,

such as staffers who bristle

when the facts they offer
are called into question.

Communications consultant Don-
ald Walton, author of “Are You
Communicating?” ($19.95/Mec-
Graw Hill), says an emotional de-
fense of facts often denotes a per-
son’s lack of confidence in them.

Remember: Real facts can easi-
ly be supported with evidence.

Perhaps philosopher Bertrand
Russell said it best: “The less you
know, the hotter you get. The de-
gree of one’s emotions varies in-
versely with one’s knowledge of the
facts.”

® June 7-13 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN.
®June 7-14 — T.J Martell
Rock 'N Charity Weekend. Vari-
ous locations, Los Angeles.

® June 10-13 — NAB Radio
Montreux. Convention Center,
Montreux, Switzerland.

® June 11-13 — R&R Conven-
tion '92. Century Plaza Hotel,
Los Angeles.

JUNE 11-13 IN CENTURY CITY

® June 14-17 — BPME & BDA
Conference & Exposition.
Washington State Convention &
Trade Center, Seattle.

®June 17-21 — Rapfest '92.
Sheraton City Center Hotel,
Cleveland. |

®June 18-20 — Tak Show ]
Host Convention. Mayflower |
Hotel, Washington, DC. |
® June 25-27 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA. .
@ July 16-19 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN.

® August 13-16 — Jack The
Rapper Convention. Atlanta Hil-
ton and Towers Hotel.

Now, you can afford
real GoldDisc CDs

for the Price of Cheap Imitations

You know other compact disc packages aren't the hit radio versions..and QOn t
sound as good as the 100% digital quality of TM Century’s famous GoldDiscs.™
Compare prices! Compare quality!

® HIt COUNLTY w.ovrrmrrenrarenmessesesmmssesesersssnesssassesens 500 songs
(indudes one year of reaurrents)

® TM MiX (Hot AC & CHR) wecovrnnncrecrrneenanne 1,250 songs

® 50's & 60'S GOId.....ooerrerrerecerecenreenrerraenes 1,272 songs

e 70's Gold 600 songs

® 50's, 60's & 70's 1,872 songs

Other formats incdlude AC, CHR, Urban, Country, Classic Hits and Classic Rock. Gall
(800) TM Century for a sample of our spectacular NoNOISE™ GoldDisc’!

HitDiscs™ ....$73/Mo.

NoObody beats TM Century:




R&R Sales & Marketing Columnist CHRIS BECK
invites you to attend a special two-day intensive workshop...

“Managing Effectively
In A Changing Environment™

Learn how to create a top performing sales culture, set performance
criteria, and respond to the ever changing environment.

'MAY 15-16 (Friday - Saturday)

At the Sheraton Universal ¢ Universal Studios, Hollywood

Managing has never been more challenging or more critical than it is right
now! Save yourself valuable time in the learning curve by learning from
others’ mistakes, as well as what makes them successful! You don’t go home
with theoretical big projects, but rather with consistent steps that can be
integrated into everyone’s normal routine/daily reactionary life.

Master Valuable New Skills That Will Serve You Forever!

o Maximizing National Sales Managers & Avails « Focusing Staff on Results vs. “The Exercise’’
« Local Contact with National Advertisers (i.e, “I had a great appointment’)
o Account List Management, Options & Principals » Case Studies

« How People Learn, Where They Bog Down o |dentify Account and Decision Makers
« Setting Up and Developing Account Business o Establishing New Business Accountability
Plans and Definitive Timelines « Getting on Fringe Demo Business
« Components That Make Top Sales Performers « Revenue Spread Analysis - ““Where Your Station

« Hiring Staff Composition Has The Best Chance For Growth”

Chris Beck -

Advisor to the country’s
most forward thinking and
dynamic stations.

A literal Who’s Who,
R&R columnist of

Sales & Marketing, and
author of the book

“Sales Strategy.”

Who Should
Attend:

 General Managers
« General Sales Managers

* Local Sales Managers
Maximize a market trip to LA

with a Saturday night stay-over
by attending this seminar!

« New Business Directors
 National Sales Managers

Call
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LMAs, LSAs, JOAs

R&R OVERVIEW

Ins & Outs Of Joint Station Agreements

MA? LSA? JOA? Which of these joint station
agreements is right for you? Although new to ra-
dio, these three little acronyms are becoming part
of our industry’s everyday language. The killer combina-
tion of declining ad revenues, economic woes, and a scar-
city of qualified staffers is causing operators and man-
agers to consider forming sales or management agree-

ments with other stations.

We'll explore the apportunities,
drawbacks, and requirements of
such arrangements, but first let’s
define our terms.

Primary Options

In a Local Marketing Agreement
(LMA), one licensee provides an-
other with actual programming,
sales, promotion, and marketing
services. The compensation is usu-
ally a flat monthly fee, which the
primary station pays the other.

In a Local Sales Agreement
(LSA), one station operates as the
sales and billing agent for another.
The compensation is usually reck-
oned as a percentage of commis-
sion to the selling station, covering
administrative, sales, and man-
agement overhead.

The Joint Operating Agreement
(JOA) may be the most prudent.
In such an arrangement, an inde-
pendent corporation is formed to
sell, market, and perZorm account-
ing functions for the papers or sta-
tions involved. The new sales divi-
sion consists of the strongest of the
linked entities’ staffers.

In a JOA, one or two staffers
may still sell the stations individu-
ally (within certain restrictions).
The GMs and owners of the inde-
pendent companies si on the board
and advise the “holding company”’
on its business prineiples, strate-
gies, retained earnings, and div-
idends. After this corporation’s
sales and overhead expenses are
covered, joint reveniles are split
either 50/50 or based on a percent-
age of the stations’ audience deliv-
ery.

Great products . . .

Components For Success

Prior to entering into any sales
agreement, consider these eight el-
ements:

* Audience duplication — If your
agreement will link two formats
that have a high percentage of du-
plication, you really aren’t accom-
plishing the desired objective. Such
overlap will be a major issue
among agencies and a strong at-
tack point for competitors. All
you'll succeed in doing is driving
down both stations’ average unit
rates. In an ideal situation, audi-
ence duplication does not exceed
20%.

¢ Exclusive station cume — In
today’s fragmented environment,
it is virtually impossible for both
stations to possess a powerful ex-
clusive cume. If one does, it will
greatly increase the combo’s pre-
mium and value in negotiations
and when it's being considered for
business.

® 25-54 should be the base demo

- The worst scenario is an align-

ment between two young-skewing
stations, primarily because teen
and 18-34 business in general has
eroded. Putting two or three sta-
tions together to superserve either
teens or 18-34s will only make it
easier for media planners to fur-
ther reduce the amount of radio
money that’s targeted at the mar-
ket’s young demos.

¢ 25-54 demo skew should be
complementary, not competitive —
In a couple of existing situations,
the partnered stations have differ-
ent formats, but identical demo
spreads. This is an undesirable ar-

Perceptual Studies
Auditorium Music Tests
Auditorium Format Analyses
Focus Groups

Call-Out

Tracking

By Chris Beck

rangement. The strongest possible
revenue generator consists of one
station that superserves 25-34 or 40,
and another that skews 35-54.

¢ Agencies’ accepting combos of
two strong, independent stations,
but not of simulcast outlets — In
some markets, agencies readily
accept co-owned combos of two
strong and independent stations. In
other markets, they try to break
the combos. How do agencies treat
such combos in your market? This
is a significant consideration, be-
cause what you are basically cre-
ating is a giant combo.

* Market rank of the stations —
The ideal scenario is two Top 5
rated stations forming an alliance.
Although it may seem a profitable
management decision to align one
or two low performers with a
stronger one, you risk disaster. Try
to avoid partnering a station in the
Top 5 with one in the bottom five,
or linking two low-rated stations
that together would not crack the
Top 3 among 25-54s.

¢ Hourly units should be almost
identical — The difference between
eight to 10 hourly units is manage-
able. But when one operator has
eight units, the other has 14, and
the AM partner has 18, you have a
sales management nightmare.
This will lead to hiring additional
staff just to service the additional
units, selling the units cheaply, or

worse yet — leaving the inven-
tory unsold.

* The size and percentage of
business from major sales pack-
ages — If any of the stations derive
significant dollars from major an-
nual or quarterly sales packages
(trips, concerts, window stickers,
etc.), this may be an early point of
contention between the partners.
And if both stations generate sig-
nificant revenues from major
packages in the same period, you
have an instant and even bigger
problem.

—l—©,

o

———
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“I suppose this is one of the problems inherent in a joint operating agreement.”

Entering An Agreement

Before you enter into a joint
agreement, don’t overlook man-
ager training. Very few people in
the business have experience man-
aging such a massive combo. In-
ventory management, staff train-
ing, coaching principles, directing
staffs in new business, and budg-
eting can all take on massive pro-
portions in a new partnership.

All key station personnel should
be in accord from the beginning on
how the stations are packaged in
terms of rates by demo. Review
the actual average unit rates — not
fictitious or occasional rates -
with key demos, preferably by day-
part.

Then — based on these actual
rates — you'll need to decide what
the incentive for the advertiser will
be. Ten percent is an effective re-
duction with which to test the
waters.

How will premiums, sales pro-
motion, print collateral, compensa-
tion, and sales performance re-
quirements be handled? Focus on
one or two direct accounts and
well-respected agencies that can
serve as charter or cowbell ac-
counts for the new alliance.

On the national front, decide
whether the association will go
with one or two reps, and set a
timeline for training key offices.
How will collections be handled?
Since cash flow will be extremely
important for everyone, review
your accounts receivable systems
and performance. Additional man-
power and/or training in acceler-
ating these accounts can be a god-
send here.

KOST/Los Angeles
WNCI/Columbus
WEFMS/Indianapolis
KFOG/San Francisco
WSB-AM/Atlanta

Paragon Research

= The Research Company of Choice

Contact Vicki Mann or Mike Henry to discuss programming research options for your station — (303) 922-5600

Staff Requirements

Don’t assume that the staff you
start with has skills that will make
your new partnership a success.
The following three components
are critical:

« Significant combo background
¢ Ability to maintain rate integrity
¢ Depth of client contact.

Staff Training

You should fully explain the ben-
efits and liabilities of the new asso-
ciation to all staffers as early as
possible. Hold nothing back. Talk
about:

* Objections — Focus on a list of
the objections traditionally faced
by salespeople in the partnership’s
formats. Retaining one or two peo-
ple from the original sales staffs
may facilitate this process.

* Special programming -
Whether it’s a Saturday morning
countdown show, live spots, or ap-
pearances, each station’s special
programming can be used and
maximized. Explain how.

* Research — The more your
staffers know, the better prepared
they are.

Chris Beck is the President of
Beck Marketing Group, an inter-
national sales and marketing con-
sulting firm. If you have a question
about a column or a topic you'd
like to see addressed, he can be
reached by phone at (818) 594-
0851; by fax at (818) 594-5030;
by Prodigy electronic mail at ID#
SRTN15A; by CompuServe at ID#
76066,3334; or by mail at 22900
Ventura Blvd., Suite 340, Wood-
land Hills. CA 91364

—

for great stations . . .
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WEEKEND BOX OFFICE
FEBRUARY 7-9

1 Medicine Man $8.49
{Buena Vista)*

2 The Hand That $6.46
Rocks The Cradle
(Buena Vista)

3 Final Analysis $6.41
(ws)*

4 Fried Green $6.15
Tomatoes (Universal)

5 Shining Through  $3.67
(Fox)

6 Father Of The $2.78
Bride (Buena Vista)

7 Grand Canyon (Fox) $2.46

8 Beauty And The $2.30
Beast (Buena Vista)

9 JFK (WB) $2.30

10 Hook (TriStar) $2.10
All figures in millions
*First week in release

COMING ATTRACTIONS:
This week’s openers include
“Wayne's World,” wherein Mike
Myers and Dana Carvey reprise
their “Saturday Night Live” roles
as hosts of the Aurora, IL com-
munity access cable TV show.
Look for musical co-stars Meat
Loaf and Tia Carrere as well as
several other cameos. The
forthcoming Reprise sound-
track features selections by the
Red Hot Chili Peppers, Eric
Clapton, Cinderella, Alice
Cooper, Queen, the Bullet-
boys, Gary Wright, Jimi Hen-
drix, and Black Sabbath with
Ronnie James Dio. First single
is Carrere's remake of Sweet's
“Ballroom Blitz.”

Source: Exhibitor Relations Co.

CURRENT

® FRIED GREEN TOMATOES (MCA)
Single: What Becomes Of The Brokenhearted/Paul Young
Other Featured Artists: Jodeci, Taylor Dayne, Grayson Hugh

® BEAUTY AND THE BEAST

Single: Beauty And The Beast/Celine Dion & Peabo Bryson (Epic)

©® FREEJACK (Morgan Creek)

Single: Hit Between The Eyes/Scorpions (Mercury/Morgan Creek)
Other Featured Artists: Jesus Jones, Jane Child, Ministry

®RUSH (Reprise)

Single: Tears In Heaven/Eric Clapton
® UNTIL THE END OF THE WORLD (WB)
Featured Artists: R.E.M., Talking Heads, Depeche Mode, U2

COMING

® WAYNE’S WORLD

Single: Ballroom Blitz/Tia Carrere (Reprise)

@ FALLING FROM GRACE

Singles: Sweet Suzanne/Buzzin’ Cousins (Mercury)
Days Like These/Janis lan (Mercury)

©® THE MAMBO KINGS (Elektra)

Featured Artists: Linda Ronstadt, Los Lobos, Tito Puente

® DINGO (WB)

Featured Artists: Miles Davis & Michel Legrand

'NEW THIS WEEK

®PM DAWN: OF THE HEART,
OF THE SOUL AND OF THE
CROSS (PolyGram)

This 35-minute interview and
video compilation features four
clips, including “Set Adrift On
Memory Bliss” and the previ-
ously unavailable “Comatose.”

® SEAL (Warner Reprise)

This 40-minute compilation
features an acoustic perfor-
mance filmed live at the Church
Studios in England as well as
four videos, including “Crazy”
and “Killer.”

® EMMYLOU HARRIS &
THE NASH RAMBLERS AT
THE RYMAN

(Warner Reprise)

John Fogerty, Nanci Griffith,
and Bill Monroe join Harris and
her acoustic band on this 50-
minute program, taped live at
Nashville’'s Ryman Auditorium
last year.

@ DOUG STONE: A VIDEO
JUKEBOX (SMV)

Four songs, 20 minutes. Clip
compilation includes “I'd Be
Better Off (In A Pine Box),” plus
three additional videos.

O®ENYA: MOON SHADOWS
(Warner Reprise)

Five songs, 25 minutes.
Compilation includes "Orinoco
Flow,” “Caribbean Blue,” and
three additional clips.

® TAKE SIX: ALL ACCESS
(Warner Reprise)

K.D. Lang guest stars on this
40-minute collection of live per-
formances, interviews, and be-
hind-the-scenes footage.

®DON’T TELL MOM THE
BABYSITTER'S DEAD (HBO)

Starring Christina Apple-
gate, this comedy spawned a
Giant/WB soundtrack featuring
music by Modern English,
Boom Crash Opera, and Alias.

® HARLEY DAVIDSON AND
THE MARLBORO MAN
(MGM/UA)

Feature film starring Mickey
Rourke, Don Johnson, and
Wing/Mercury recording artist
Vanessa Williams sports a
Mercury soundtrack with selec-
tions by Williams, L.A. Guns,
the Kentucky Headhunters,
Waylon Jennings, and others.

Dennis Miller Show"” (syndi-
cated; check local listings).

TOP TEN SHOWS
FEBRUARY 3-9

1 60 Minutes
2 XVI Winter Olympics
(Sunday)
3 Roseanne
4 Movie (Sunday)
(“Kindergarten Cop”)
5 Cheers
6 Cosby Show Special
Murphy Brown (tie)
8 Coach
9 Home Improvement
10 Major Dad
Unsolved Mysteries (tie)

Source' Nielsen Media Research

All show times are EST/PST uniless oth-
erwise noted: subtract one hour for CST
Chechk listings for showings in the Mountain
time zone. All istings subject to change.

Friday, 2114

® Boyz Il Men and Tempta
tions, “The Arsenio Hall Show”
(syndicated; check local list-
ings).

* “Valentine Vagabond: Rod
Stewart Live On Valentine's
Day” will air live from L.A."s Uni-
versal Amphitheatre on Global
Satellite Network radio and
pay-per-view TV (9pm EST/ &
6pm PST).

¢ Emmylou Harris, “Garrison
Keillor's Hello, Love” (PBS;
check local listings).

¢ Nils Lofgren, “The Tonight
Show Starring Johnny Carson”
(NBC, 11:35pm).

¢ Genesis and Mary’s Dan-
ish, “ABC In Concert” (mid-
night}.

Saturday, 2/15
¢ Albert Collins and Danny
Gatton, “Austin City Limits”
(PBS; check local listings).
s Teenage Fanclub, "Satur-
day Night Live” (NBC,
11:30pm).

Sunday, 2/16
* Oak Ridge Boys, Lee
Greenwood, Pirates Of The
Mississippi, Barbara Mandrell,
and Paulette Carlson, “Hot
Country Nights” (NBC, 8pm).

Monday, 2/17
e Cowboy Junkies, “The

Wednesday, 2/19
¢ Lisa Stansfield, "“Arsenio
Hail.”

Thursday, 2/20

¢ |ke Turner, “Arsenioc Hall.”

¢ Mountain, “Dennis Miller.”

¢ John Prine, “Late Night
With David Letterman” (NBC,
12:35am, Friday).

Ivis Presley had sex with his
Emother! This amazing allega-

tion comes courtesy of the
King's stepmom, Dee Presley.

She tells the National Enquirer
that Elvis The Pelvis slept with his
mother from the age of three to 16,
commencing unnatural relations
when he reached puberty. This
created friction with EP’s dad, Ver-
non Presley, who took exception
to the bizarre love triangle.

In other maternal matters, the
Star reports that a female fan has
been following Garth Brooks
around, claiming to be his mother.
She sends him letters, shows up
backstage at his concerts, and
wears a T-shirt that says, “Garth's
Mom.”

Paying The Cost
To Be La Ross

Yes, that's Diana Ross looking
wild at heart on the cover of the
March Lear’s. Inside, La Ross rem-
inisces about racism, sexism, ca-
reer, marriage, and an interrupted
cash flow: “| kept saying to myself,
‘You may not have much money,
but you've got your name, Diana
Ross. That's who you are. That's
what you worked so hard for.” "

Madonna: Model Citizen

Madonna has hired shutterbug
Steven Meisel to shoot pictures of
her as a sex slave and a dominatrix
for “a next to X-rated” coffee table
book (National Enquirer).

La Madonna also recently took a
front-row seat at Calvin Klein's
menswear show. She removed her
sunglasses for the underwear por-
tion, and later left with several of the
models (Star).

Glamourpuss

Fingered on the cover of Us as
one of “The 10 Sexiest Bachelors,”
Chris Isaak says he'd title his auto-
biography “‘Danger Is My Business’
or ‘Glamourpuss’ or ‘Play Bingo &
Win' — depending on how my life
works out.”

Also singled out: John Mellen-
camp.

Lite Reading

The dietary philosophy of Paula
Abdul’s trainer, who helped the tiny
dancer drop from 133 to 112
pounds? “Don't eat anything that's
white” (Star).

Elvis & Garth Brooks:
A Motherly Love Connection!

DIVA IN DISGUISE — "I guess |
seem so ‘glamorous’ and ‘diva-
esque’ that people don't think I'm
responsible for this” — Us lends a
sympathetic ear to glamorous diva
Jody Watley.

Rolling Stone Readers Poll finds
R.E.M. taking awards for Artist Of
The Year, Best Album, Best Single,
Best Band, and Best Male Singer
(Michael Stipe).

Guns N’ Roses the worst band,
“Use Your lllusion | & II" the worst
album, and Vanilla Ice and Paula
Abdul the worst singers.

ing” Martika (Star).

mannequin at Valentino’s Rome
showrcom, and wanted to take it
home (National Enquirer).

love boat” with her personal trainer
on a yacht in Montego Bay until fi-
ance David Bowie flew down and
fired the guy (Globe).

said playing guitar wasn't like brain
surgery, Dr. Jim Schumacher of-
fered to trade a day of neurosur-
gery instruction for a day of guitar
lessons.

good doctor has backed out, blam-
ing excessive PR: “! could get in
deep shit for this.” The axe-
wielding Van Halen, however, is still
up for sharpening his scalpel skills
{Entertainment Weekly).

who claimed he was her ex-lover,
Alabama guitarist Jeff Cook strip-
ped to his skivvies in court to prove
he wasn't — and never had been —
her man. She'd identified him by a
scar “'so low . . . only a lover could
know about it.”" No scar, no case
(Star).

single mention of Michael Jackson

FOOTNOTES & REFERENCES —
“If I'm just a footnote to Spring-
steen, that's okay!" — John Mellen-
camp, getting maybe a little too
candid in an extensive Esquire pro-
file.

in this week’s popular press.

Polling ‘Stone’ Readers
Advance word on next week's

The 'zine's readers also voted

Love, Love, Love
o Marky Mark is “quietly romanc-

* Elton John “fell in love” with a

* Model Iman was ‘“rocking the

Brain Surgery (Not)
Last year when Eddie Van Halen

Although Eddie was ready, the

"Undie Oath

Accused of harassing a woman

- Jackson Inaction
'Zine Scene notes there wasn't a

Each week R&R sneaks a peek
through the nation’s consumer
magazines in search of every-
thing from the sublime to the
ridiculous in music news. R&R
has not verified any of these
reports.
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MY FUNNY VALENTINE

Americans Share Their Sexual Secrets

ou’re making love when,
suddenly, the telephone
rings. Do you continue hav-
ing sex or answer fhe call? If
you're like 23% of American wom-
en and 30% of men between the
ages of 18 and 29, you’ll do both.
Nevertheless, the nation’s inter-
est in sexual intercourse hasn’t
wilted. In fact, 27% of men and 14%
of women 18-29 claim they couldn’t
live comfortably without sex for
more than one day, according to
Mel Poretz and Barry Sinrod,
authors of “Do You Do It With The
Lights On?” ($8/Random House).
You may want to share the fol-
lowing additional sexmal statistics
with your listeners or co-workers.
Incidentally, nearly a third of
Americans say they’ve made love
in their workplace (and the likeli-
hood of this is highest among 30-54-
year-olds). We'll let you decide
how silly or serious ycu want to get
with the following factoids:

Ll

Young & Old

* 25% of women aged 50+ (and
25% of women aged 30-54) have
had a sexual partner 10 years
younger. The same holds true for
60% and 50% of the men in those
demos, respectively.

* 90% of women and 50% of men
have had sex with a partner 10
years older. The same goes for 75%
of males 30-54.

* 25% of men aged 55+ and 13%
of similarly aged women have hop-
ped in the sack with partners 20
years younger.

¢ 33% of men and women have
made love to partners 20 years
older. This rises to 50% and 42%,
respectively, among 30-54s.

Hang Time

¢ On average, lovemaking ses-
sions last 25 minutes and 34 sec-
onds. Men admit toless time on av-
erage than do women (21:35 vs. 28:
23). Where the remaining precious

‘SweetMusic’ Combines

minutes go is anybody’s guess . . ..

» Middle-aged men’s lovemak-
ing sessions are shorter than those
of older men. However, males aged
55+ report longer average dura-
tion times than all younger men.

* 4% of lovemaking occurs be-
tween 8pm-midnight. Weekend
mornings (before breakfast) are
the next most popular times (22% ),
followed by midnight6am — a
time slot favored by 21% of women,
but only 12% of men.

Light & Tight

* 62% of Americans prefer keep-
ing the lights off during sex.

« Childless couples, upscale peo-
ple, right-handed women, left-
handed men, and the more edu-
cated members of society are the
most likely to leave the lights on
during sex.

* 54% of women prefer tightly
tucked bedsheets; 60% of men like
’em loose.

Water Sports

Affluent Household
Incomes Analyzed

$200,000-$249,999 $250,000+
$150,000-$199,999 2% 5%
7%

$100,000
19

—"" $75,000-$99,999
[\29%

$60,000+ — make up 17% of all U.S. households, they account
for 49% of all household income in the country.

A 1991 survey by NYC-based Mendelsohn Media Research also re-
vealed that the number of affluent adults grew by 25% since 1989, white
the U.S. population as a whole grew only 2% during this time.

The affluent market itself is composed of several income tiers. Two-
thirds of affiuent Americans live in households with incomes of less than
$100,000, compared to 7% with incomes of $200,000+. For a break-
down of affluent households by income, check out the above chart.

u Ithough affiuent households -~ those with annual incomes of

* 75% of women and nearly 70%
of men urinate while showering.

* 93% of Americans have show-
ered with their mate. (This is pre-

New Beer Can Makes Headlines

Truffles & Tender Titles

item that may be sweet music to your listeners’ or clients’ ears.

V eteran air personality Neale Blase has developed an unusual gift
"SweetMusic” is a black keepsake canister filled with a dozen Jo-

seph Schmidt chocolate truffles. Each package features a song title (and
selected lyrics) with related artwork on the lid. “Love Me Tender,” “You [
Are So Beautiful,” and “Thank You For Being A Friend” are among the op-
tions available

For more info, call the Santa Rosa, CA-based Saying What You Feel
| Designs at (707) £73-1226.

sumably unrelated to the statistic
above.)

» Nearly 80% of people say it’s
OK for their mate to use the toilet
while they’re in the bathroom
themselves.

TABLE FOR ONE

ince 1759, Guinness has been
brewing beer with a signa-
ture foam that tops a glass
when poured from a tap. After

years of trying to get the same ef-
fect from a can, the UK-based

Single Diners Surveyed

Single Americans — a still-
growing group that currently
accounts for 25% of all U.S.
households — like to eat out. Ac-
cording to the Washington, DC-
based National Restaurant Associ-
ation, young singles (under age 45)
are the top patrons of fast food
joints, moderately priced table-
service restaurants, and cafe-
terias.

Y oung singles also are more like-
ly to use carryout or delivery ser-

vices than older singles or married
couples.

In 1989 (the last year for which
figures are available), singles
spent 46% of their food budget
away from home — an average of
$780 per person. By comparison,
the average household spent 42% of
their food money (an average of
$678 per person) away from home.

And . . . during holidays, you’ll
see roughly twice as many singles
as married people dining out.

brewery finally came up with ‘‘Pub
Draught Guinness.”

The breakthrough came in the
form of what Guinness calls a
“smoothifier” — a bit of plastic in-
serted at the bottom of each 14.9-
ounce can.

When the can is opened, a small
portion of the beer and a gas mix-
ture of 75% nitrogen and 25% car-
bon dioxide (which pressurizes the
container) are squeezed through
the smoothifier’s pinhole, creating
a geyser-like effect. (The process
can be compared to a whale blow-
ing its spout underwater.)

Though Americans already buy
nearly two million cases of bottled
Guinness annually (constituting
2% of all imported beer sales), Pub
Draught is the first canned Guin-
ness available in the U.S. The
heady brew will be available in
four-packs, carrying a retail price
of about $6.

A

WHERE SUCCESS AND
THE BOTTOM LINE MEET

Times are tough. And to
succeed you have to
make every dollar count.

At NAB ’92 we make
business success easier
by giving you the most
for your dollar, in a way
that maximizes your
valuable time and that
focuses on your most
pressing management
and equipment needs.

A GOOD
BUSINESS DECISION

NAB '92 offers you access to
the world’s largest ‘“market-
place” of broadcasting equip-
ment, services and ideas. Plus
“hands-on” radio management,
sales, marketing, and program-
ming sessions that will give you
the competitive edge.

Leaving nothing to chance
when it comes to your business
needs, you'll get solid coverage
of important engineering topics
at the NAB '92 Engineering Con-

ference to help you improve
performance and productivity.
You can also participate in
“nuts and bolts” discussions
about federal, state and local
regulatory developments, sav-
ing money while avoiding FCC
fines, benefiting from compet-
itive opportunities and much
more. And as an added bonus,
take advantage of more than
70,000 sq. ft. of exhibit space,
dedicated exclusively to radio
equipment, products and ser-
vices at the NAB '92 Radio/
Audio Exhibits.

REGISTER
TODAY!

To register,
or for more information
about NAB 92, call

800/342-2460
202/775-4972

or fax

202/775-2146
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Dereg
Continued from Page 1

the Journal in an attempt to show
the White House that she — not
Sikes — is the FCC’s leading de-
regulator and should be reap-
pointed. The Post story, sources
say, was Sikes’s attempt to counter
the Journal article.

Whatever the intentions, the two
stories created the unsettling im-
pression on Capitol Hill that the
FCC was rushing to relax the own-
ership rules without having ade-
quately established the need for
such action. Several leading Demo-
crats, including Senators Ermest
Hollings (D-SC), Daniel Inouye (D-
HI), and Rep. Ed Markey (D-MA)
have questioned the need for relax-
ing the current 12 AM-12 FM na-
tional ownership limit or the duop-
oly rule.

One key House Democratic aide
said, ‘“My boss is willing to listen to
a factual rationale for [modifying]
the ownership rules, but not some
anecdotal case. Right now [the
FCC] is making it up as they go
along. For example, they’'ve never
documented whether large groups
are less likely to have failures than
small operators. Gillet [a large tel-
evision group] was big, and they
went bankrupt. Obviously the econ-
omies of scale created by a large
group don’t matter if you make bad
decisions.”

Apparently sensing congression-
al consternation, both Sikes and
Marshall called members of Con-
gress and their top staffers to as-
sure them that the agency will pro-
ceed carefully and properly with
its deregulatory efforts.

The lawmakers have apparently
accepted those promises. Aides to
legislators with authority over the
FCC said their bosses will wait to
see the Commission’s radio owner-
ship proposals before weighing in
on the issue. Sikes hopes to unveil
that initiative at the Commission’s
March meeting.

“We’re just going to wait in the
bushes to see if they make any mis-
takes,” said one senior staffer.

Roberts

Continued from Page 3
gest advantages is having Rick
Shaw as our morning man. His
name is synonymous with the for-
mat in the market.”

Prior to his three-and-a-half-year
KZKL stint, Roberts programmed
KAPT/Austin and KRLB/Lub-
bock, TX.

RadioSat

Continued from Page 3

lawsuit at its publication deadline.
AMSC President Brian Pemberton
was traveling and General Counsel
Leslie Borden said she couldn’t
comment on the status of negotia-
tions with RadioSat. “We have not
been served with any litigation,”
she noted.

Tronically, Noreen is the founder
and part-owner of Transit Com-
munications Inc., one of the eight
companies which make up the
AMSC consortium. He formerly
served on AMSC’s board of direc-
tors.

Although RadioSat has run out of
money, Noreen said the company
will not be filing for federal bank-
ruptcy court protection from cred-
itors.
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A&M execs recently presented Bryan Adams with double and triple platinum

Bruce Allen, and label Sr. VP Rick Stone and VP Wayne Isaak.

»

Ron Howie and Sr. VP Randy Goodman.

Picnicking With Perkins

This year's Music Industry Picnic, hosted by Clint Black, paid tribute to Carl Perkins at New York's Hard Rock Cafe.
Seen on the scene were (I-r) Black’s ex-manager Bill Ham, RCA President Joe Galante, Black, Perkins, and RCA VP

There Goes The Neighbourhood

plaques for sales of his latest LP, “Waking

Up The Neighbours,” and the single “(Everything | Do) I Do It For You,” respectively. Pictured at the presentation are
(I-r) label VPs J.B. Brenner and Richie Gallo and Sr. VP Bill Gilbert, Adams,

A&M President/CEQ Al Cafaro, manager

Sugarcubes In Vodka

Lounging around NYC's Vodka at a party for the Sugarcubes’ new “Stick
Around For Joy” album are (I-r) Elektra’s Matt Levy, Jim Cortez and Jon
Leshay; the band’s Siggi, Einar and Bjork; and the label's Sr. VP/A&R
Howard Thompson, Sr. VP/GM Brad Hunt and Linda Ingrisano.

ARN Survivors
Form New Talk
Radio Network

A new Talk radio web — the
United Talk Radio Network
(UTALK) — has risen from the
wreckage of the American Radio
Network, which collapsed last
month under the weight of finan-
cial trouble and partnership dis-
cord (R&R 1/24). Based in Balti-
more, UTALK is headed by lawyer
and former ARN talker Michael
Hodes, whose investment group of
six Maryland business owners and
professionals is bankrolling the
network.

Michael Freedman, a Maryland
lawyer with some Talk experience,
has been named VP/Program-
ming. Former ARN partner and
Exec. VP Ed Graham has been
hired as a consultant.

UTALK offers a 24-hour schedule
that includes several former ARN
personalities, including Bob Kwe-
sell and the team of Paul Bicknell
and Gary St. Ours. The lineup also
features shows hosted by two
WCBM/Baltimore staffers: con-
servative air personality Lester
Kinsolving and PD Shawn Casey.
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Continued from Page 1
cago, where he advanced from high
school parttimer to VP/Station
Manager.

“TI’ve been laying low waiting for
the right situation,” Solk said.
“KFOG fits the bill. The San Fran-
cisco market has an abundance of
AOR signals, but this station is a
diamond in the rough waiting to be
cut and polished.”

Smith
Continued from Page 3
Smith replaces James Alex-
ander, who left last month to be-
come OM at KKDA (R&R 1/10).
Smith will still work with Alex-
ander, who was retained by WGCI-
FM as a consultant. In addition to
previously programming KJMZ/
Dallas, Smith was also PD at
WILD/Boston.

Bradley
Continued from Page 13

lumbia is hard. I put KCLR on the
air, and it’ll always be like my
baby. But when the Zimmers said,
‘Let’s go do it in St. Louis,’ I said,
‘Yeah, let’s rock 'n’ roll.” ”

Bradley joined Zimmer in Sep-
tember 1988 as PD of KEZS/Cape
Girardeau, MO before transferring
to KCLR as PD in 1990.

KC LMA
Continued from Page 3

told R&R, ““This is the first time in
the country where a station has
done an LMA with one party and
then turned around and done an
LMA with someone else down the
street. When KFKF decided to take
KXXR Country, we saw the hard
work and progress we’d made all
going to waste.

“Now we're pleased to retain
KXXR’s CHR sound and move it
up the dial to a new 100kw signal on
an 1100-foot tower, the tallest in the
market.”

Alix commented, “I'm thrilled
about the move and my new duties.
It’s a great opportunity to direct
new attention to our format. Ev-
eryone’s been starting to count us
out of the competition — I feel like
Lazarus rising from the dead.”

The new KXXR will move tem-
porarily to the present KCFM stu-
dios — located 40 miles east of Kan-
sas City in Lexington, MO — until
new studio space is found closer to
the metro area. “Some have made
some disparaging remarks about
our new signal at 107.3, but I
believe it’s more than sufficient to
compete and win,” Alix said.

Alix will program KXXR until a
new PD is found.
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'DFX Deal Dead

nce again, Jay Hoker has failed in his

attempt to unload WDFX/Detroit. The

long-delayed deal for Alliance to
purchase the struggling CHR is officially dead,
reportedly thanks to haggling between
Barclay’s Bank and Heller Financial over
distribution of proceeds from the sale. ST
hears the bidding plunged as low as $4
million.

Last July, an agreement between Hoker
and Sherman Broadcasting fell through after
eight months of negotiations. The station has
been in receivership ever since.

Meanwhile, life goes on at 'DFX, where
former crosstown WCZY (now WKQI) Prez/
GM Betty Pazdernik signs on as interim GM.
Concurrently, PD/MD Deanna Kaminski
departs to become RCA’s Detroit/Cleveland
promo rep. She replaces Kevin Young, who
joined Charisma late last year.

Latest word — unconfirmed — is that 'DFX
may hook up to a satellite to save dough until
Hoker can find another financial alliance.

Rumors

* With Doug Sorensen heading to Rock AC
KRVK (The River)/KC (see Page 15), is a format
change likely?

e ST hears B96/Chicago night jammer George
McFly is having s-e-r-i-0-u-s conversations with
Power 106/L.A. — with B96's blessings. Is a deal this
close to being finalized?

¢ Aithough KKFR/Phoenix PD Steve Smith has
inked a contract extension through June, might he be
readying plans for his own consultancy? Or will Smith
rejoin Hot 97.7/San Jose in some capacity?

Speaking of Hot 97.7 . . . Will morning team Ketl-
ly & Kline remain in place or jump through the forth-
coming “window” in their contract?

e What is the deal with WCKZ/Charlotte PD
Mark Shands? Are people like WPLJINY's M.J. Kelli,
former B93/Austin PD Lisa Tonacci, and former Star
94/Atlanta PD Bill Cahill — among others — making
moves on Shands's chair before it's even vacant?

e Are there ciouds ahead for K92/Roanoke PD/
night rocker Eddie Haskell now that Russ Brown is
back as OM?

* |s AC KKPL/Spokane looking to go CHR? Sta-
tion sources deny the market chatter.

e What's going on at AC WVKS/Toledo? So far
PD Mike Wheeler has released afternooner Dave
Fuller and night jock Kim Carson. More changes to
come as the station evolves back to CHR?

* Those rumors that CHR WBXX/Battlie Creek is
heading to a satellite-delivered Gold format by the end
of the month refuse to die.
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A BUS ON THE CHIC — AOR KSAQ/San Antonio PD
Bilt Thorman claims his station preceded WXKS/Bos-
ton’s outdoor marketing co-op effort with record la-
bels (ST 1/17) by several months. According to Thor-
man, KSAQ did 600 bus benches in conjunction with
the Charisma, Polaris, SBK, IRS, Imago, and Artful
Balance labels last fall, and 300 debuted late last
month with the help of JRS, Capitol, Interscope, Epic,
and Relativity. Note: WXKS's effort involved bill-
boards, not busboards.

Former KWOD/Sacramento PD Jeff
Hunter, most recently morning man at Hot
97.7/San Jose, has been named PD at Hot
194/Honolulu.

’ Opening Season ‘

Two new PD openings in the Top 5
markets. Michael O’Malley, PD at WYNY/NY
since the station’s switch to Country in 1987,
resigns to open his own research and
consulting business. McVay Media’s Charlie
Cook is interim PD while O'Malley’'s
replacement is sought.

And . . . Dan Michaels exits the
WCKG/Chicago PD post after 19 months. A
15-year Chi-town vet, Michaels joined the
Classic Rocker in 1986. Co-interim PDs are
MD Tom Daniels and midday maven Patti
Haze.

ST hears a deal to bring former Mercury
chief Mike Bone to Def American is nearly
wrapped.

At long last, CHR WAVAIDC changed
hands from Emmis to Salem. The turnover
was preceded by an hourlong tribute to the
station’s nine years as a CHR.

The format was slated to segue to a Lite
AC direction for a few days before switching
to inspirational programming. Unsurprisingly,
most station staffers were nuked in the
process and are looking for new gigs.

Continued on Page 25
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THIS BOOK GET NOTICED AND GET CREDIT-*

There is Joe KeIIy...andrthen there are all the others.

CREAT/IVE SERV/CES

JOE KELLY

(708) 295-8610
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“Right Now” | J Brothers

The new single 7 ’
from the no 1 CHR CHART DEBUT €% Can't Cry | CHR CHART DEBUT
double-platinumalbum | 125/15 - Hard Enough” | wxks den 30 wkaa add 29
For Unlawful Carnal From The Album B94 30-27 KRXY 19-16
Knowledge The Williams Brothers PWR99 add KISN 20-12
| WNVZ 20-16  KPLZ deb 24

WNCI 15-13 K92 13-18
WDFX deb 15 WBNQ 14-10
KDWB deb 30 KGGG 17-12
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Ingrid Saint |
‘ : RS
Chavez Etienne E
- "Hippy Blood” | FM102 add “Only Love Can WZOU  FM102  B95
I The brand new single. KMGZ add BreakyYour Heart” KTFM KWOD KCAQ
the distinctive new sound. WJIMO KHFI KWIN
| From The Album From The Album PWR106  KJ103 WHTO
Ingrid Chavez | L _ Fg(base__ﬁlgha KROC

@ Paisley Park - © 1992 Warner Bros. Records Inc. t's time to party like it's 1999.
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} The Book On Genesis {

Genesis Broadcasting President Marty
Greenberg and parent Booth American have
agreed to part ways — despite the two years
remaining on Greenberg’s present deal. The
30-year broadcasting vet will head another
Dallas-based company — not a broadcaster
but associated with the industry. Details next
week. For the short term, Greenberg will
consult Booth and tie up loose ends on some
projects.

WLTF/Cleveland PD Dave Popovich adds
Genesis Nat'l PD duties and will oversee KMJI/
Denver, KSFM (FM102)/Sacramento, KBTS
(B93)/Austin, and KONO & KSRR/San
Antonio. KMJI PD Bruce Buchanan exits;
interim PD is APD Dave Ward.

Look for Booth Prez John Booth to speed
up consolidation of Genesis by having GMs
and PDs from all 11 markets report to him and
a new Detroit-based management team.

The FCC dismissed L.A. TV news anchor
Bree Walker Lampley’s Personal Attack Rule
complaint against KFI/L.A. Monday (2/10). The
compiaint stemmed from two KFI shows
discussing whether Lampley and other
genetically handicapped people should have
children.

} KRBE’s New Rock At Night ‘

CHR KRBE/Houston is now solid New
Rock every weekday between 7pm-midnight.
Late-nighter Robert O’Quinn is now doing
7-11pm; Paul Cubby Bryant handles 11pm-
2am.

N

TEENAGE FANCLUS

Ge st COum

T

Sack’s Appeal

he cache 'n’ carry cats 'n’ kittens at DGC bagged
T Promo Item O’ The Week honors, cashing in on the
cachet of custom paperweights (well, OK, sand-
filled ballooms . . . ) that — not coincidentally — bear a
striking likeness to the stash o’ cash depicted on the cover of
Teenage Fanclub's new ‘‘Bandwagonesque’’ LP. A nifty/

thrifty concept.

Rumbles

e Former WPYXjAlbany PD Steve Becker fills
the longtime PD opening at WCGY/Lawrence-
Boston.

o t's official: WTHT/Portland PD Sean Phillips
grabs the PLC chair at WZOK/Rockford, IL. WTHT MD
Hal Stevens is upped to PD.

» KEEN'San Jose has decided not to simulcast
with AC sister KBAY, sticking with its Country guns
instead.

e Pat Anastasi joins all-News WTOP/DC as
Managing Editor, reporting to OM Joe Gillespie. An-
astasi was previously Assignment Editor at crosstown
N/T WMAL.

o WWVA & WOVK/Wheeling, WV GSM Rob
Vandine moves up to Station Manager. A month after
a fire knocked it off the air, crosstown CHR WOMP
resumed brcadcasting last Wednesday (2/5).

* WWTR/Ocean City, MD PD Bob Steele is now
OM for WW™R and AM sister WETT. Bob Cook, mor-
ning man at sister WZNS/Florence-Dilion, SC, adds
PD stripes.

* Hot 102/Milwaukee night jammer Chris Kerr is
upped to MD. Meanwhile, over at crosstown WQFM,
off-air MD Jim Smith exits.

* WSM (AM)/Nashville overnighter Wade Jes-
sen will give up his airshift to handie MD chores for
WSM and WSM-FM.

e KMLE/Phoenix evening talent Jeft Daniels
takes over as MD for Cary Rolfe, who's reportediy
becoming a Giant/Nashville regional promo rep.

¢ WAVA/DC morning man Frank Murphy joins
Power 106/..A. to produce Jay Thomas’s morning
show.

e KMJQ/Houston personality Lawrence
Gregory now co-hosts momings at WWIN-FM/Baiti-
more. 'WIN MD/morning maven Triscina Grey exits;
PD Mike Roberts assumes music duties.

o AC WSTFI/Orlando switches handles from
“Star 101" %0 “Variety 101.” No changes in format or
personnel.

« WOWI/Norfolk night jock The Judge heads to
nights at Q106/SD, replacing Chio The Hitman, now
doing late-nghts at Z100/NY. Also in SD: XHTZ wel-
comes m ddayer Coco Cortez from Hot
94.7/Chicago.

e 293/Charleston, SC — the market's lone Ur-
ban FM following the switch of WDXZ to Hot AC —
will boost its signal from 3kw to 50kw within 80 days.

o KXXR/KC night rocker Kelly Urich heads to
KOY-FM/Phoenix for nights, where he'll acquire a
new nom de aire.

+ EFM Media tatkker Rush Limbaugh wili jump in-
to morning drive March 2 with a daily 90-second
commentary avallable to affiliates of his show.

* KJR/Seattle morning man Jerry Kay moves to
wakeups at KXDD/Yakima, WA.

s WYAV/Myrtle Beach, SC night statker Stanley
Tool exits.

In other New Rock news, the creative
core of former NR KJQN-FM/Salt Lake City
re-entered the NR wars on Provo-based KZOL
Thursday (2/13). Ex-KJQN PD Mike Summers
is PD, Ted Sweetland is Sales Mgr., and air
personalities at the station — now known as
“X-96’ — include former KJQ'ers Bill Alired,
Dom Casual, Mister West, Andrea
Gappmayer, Todd Nuke’em, Chet Tapp,
Mark Christiansen, and Tony Rumfallo.

ST hears the Grammy Awards will return
to L.A. next year and alternate with New York
thereafter.

L.A. Gold rivals KRTH and KCBS-FM are
battling over the phrase “The best oldies on
the radio.” A judge denied KCBS-FM's request
for a TRO last Thursday (2/6); a hearing to
decide the matter is set for February 24.

Continued on Page 26

NEW & ACTIVE
NOW ON 60 CHR REPORTERS 60/14

KBEQ deb 29
KISN deb 28
WAAL deb 32
WZYP deb 37
WJLQ deb 31
K92 deb 29
KMCK deb 36
KISR deb 34
KNOE deb 40
KNIN deb 31
KLYV deb 39
KZ10 deb 39
Y94 deb 30
KGOT deb 39
KTRS deb 40
KFBQ deb 39
KTMT deb 40
OK95 deb 39
WNVZ add
JET-FM add

Zem

PolyGram Label Group

WERZ add
HOT955 add
WHOT add
WNYP add
WOMP add
WJMX add
WYKS add
KYYY add
WKFR add
WAZY add
KPXR add 34
KFFM add
WPST 32-23
WRQK 22-19
WPRR 33-28
WHTO 36-32
WILN 32-28
WDBR 35-30
KFMW 30-21
AND MANY
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MARKY MARK &
THE FUNKY BUNCH

I NEED MONEY"
NEW & ACTIVE
NOW ON 95 CHR REPORTERS

INCLUDING

B94 add WHYT 17-13 HOT

KHTK add HOT102 25-22

KKRZ add KUBE 19-16
WLAN 37-33

ng :35 WTHT 33-29

Y107 add WCKZ 25-22 HOT

KF95 add KZFM 34-29

WPRR ad

Werg o ALSO BREAKING AT:

WJMX add WEGX

KISR add wioQ

KNOE add KBXX

WBXX add PWR96

KFBQ add KTFM

WPHR deb 29 PWRPIG

KDWB deb 25 B96

PWR106 deb 35 WJIMO

WSPK deb 30 WKBQ

B97 deb 27 KKFR

WRVQ deb 34 KOY-FM

WOWV deb 25 FM102

PWR102 deb 31 Q106

KCAQ deb 35 KMEL

KWIN deb 39 HOT977

WXKS 24-21 ...AND MANY MORE!

WZ0U 22-17

WMXP 25-18

MUSIC FOR THE PEOPLE

PRODUCED AND ARRANGED BY DONNIE WAHLBERG
FOR DONNIE D PRODUCTIONS
EXCLUSIVELY MANAGED BY DICK SCOTT

© 1992 INTERSCOPE RECORDS
A DIVISION OF ATLANTIC RECORDING CORPORATION

RECORODS"

INTERSCOPE

STREET TALK.

Continued from Page 25

> Wild In The Streets {

By week’s end, Churban KSOL/SF should
be on the air with its new identity: “Wild 107.”

Longtime WCCO/Minneapolis morning co-
host Charlie Boone steps down to pursue
personal interests. Boone remains with the
station as a fill-in host and occasional
contributor to the morning show. WCCO
staffer Dave Lee has been tapped to replace
Boone.

Gold WCFL/Morris, IL — ordered off the
air by the FCC for a power violation (ST 2/27)
— is back in business with a full 50kw signal.

} Razed Highbrows {

More on Classical WNCN/NY's move to
morning talk: According to consultant Bill
McMahon, the GAF outlet hopes to lure the
morning drive news audience with a highbrow
yet entertaining news magazine — imagine a
cross between NPR’s “Morning Edition” and
“The Rush Limbaugh Show.” The problem,
as usual, has been finding the right talent.

Contrary to what appeared in ST last
week, 93Q/Syracuse has reupped with
Burkhart/Douglas’s Don Benson, and MD Jim
Meech hasn't been given APD duties just yet.

Country KZLAIL.A. set a St. Jude’s
Radiothon record last weekend with more than
$410,000 in pledges, shattering the oid mark
of $270,000+ set late last year by
KSON/SD.

’ CRS Registration {
On Record Pace

Registration for this year's Country Radio
Seminar is up 14%. You can still get lower
advance registration rates through Friday
(2/14). After that the cost rises from $339 to
$399. Call (615) 327-4488.

Records

e Mercury Nat'l Dir./Promo Andy Szulinski is el-
evated to VP/Pop Field Promo.

* Look for Virgin Nat'l Promo Dir. Phil Costello
to be upped to Sr. Dir. shortly.

¢ Expect Hollywood Midwest Regional Sales
Mgr. Bill Kennedy to head to the West Coast to
replace VP/Sales Gary Arnoid, who exited last year.

* WRRK/Pittsburgh's Ronda Zegarelii
becomes Geffen's new Cieveland promo rep; Dave
Calabrese exits.

e Former EastWest America Nat'l Dir./AOR Pro-
mo Kevin Sutter will join Jim McKeon's Seattie-
based indie promo firm, M3.

RADIO & RELORDS

i .0

eBob Moore becomes Exec. VP/Westwood One
Radio Stations.

ePirate Radio enters AOR walers as Scott Shannon exits
KQLZALA.

eWFLZ (Power Pig)/Tampa ups Marc Chase lo Ops Dir.
and B.J. Harris to PD

<

oKMET/L.A. dismisses airstaff, announces intention to drop AOR
after 19 years.

eDennis Patrick designated new FCC Chairman

e WBCN/Boston VP/GM Tony Berardini adds KROQ/L.A.
GM duites.

eDaniel Glass rejoins Chrysalis as VP/Promo

4

e John Gehron elevated to VP/GM at WLS-AM
& FM/Chicago.
eDan Vallie promoted to EZ Communications Nat'| PD.
o WFYR/Chicago hires PD Jack Kelly from crosstown WCLR.

4

eTom Cuddy joins WARA/Attleboro, MA as Production Dir.
eCleveland Wheeler rolis into afternoons at

I WMAK Nashville. I

Congrats to Island/PLG as U2 establish a
New Rock record with their 12th straight week
at No. 1.

FLY GUISE — KLOS/L.A. air personality Bob Co-
burn (1) recently obtained permission from the USAF
Thunderbirds team to fly in one of their F-16 jets,
broadcasting the loops, rolls — and the terrifying se-
quence where he piloted the plane himself — live!
from inside the aircraft.

PROBLEM SOLVING TAKES TIME...

Our Associates work with no more than twelve clients. This
limited list policy gives them the TIME fo help you win!
TOTAL SERVICE, PROVEN RESULTS!

CONKELLYEA

39 MAYBERRY ROAD, CHAPPAQUA, NEW YORK, 10514 914-666-0175
BROADCASTING CONSULTANTS

CAIES IN
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STILL NOT CONVINCED?
THE TOP 50 MARKETS ARE!

MAJOR BELIEVERS:

RED!

B104 add KISN WWKX 28
KKRZ add KHTK KZHT
WZ0U add KXXR 195 add
WXKS KDWB 28-26 FLY92 add
WNCI 28-25 WPHR 28-26 KUTQ
PWR99 deb 26 WJMO 14-12 98PXY
STAR94 23-21 WMXP 29 WKSI
KRBE 5-2 Hot WNVZ 23-18 WAPE 28
KHMX 9-3 Hot WPLJ 28-24 WDJX deb 30
KWOD 11-9 Y107 21-18 KJ103 add
KRXY 9-6 Hot

LP GOLD/#1 EIGHT COUNTRIES
HEAVY AT VH-1 AND VIDEO JUKEBOX

CHECK OUT THE WYRO EDIT
NOW AVAILABLE ON CD!

ADULT PHONES: KRBE (Huge!), KHMX, STAR94,
KDWB, KC101, WJLQ, WMXF, WZKX, KHFI

80% Charted!

-
Division of Atiantic Recording Corporation

seon awe cocemn ereccs @ 1392 Atlantic Recording Corp, A Time Warner Company

QUET WITH EppE LEVER?

KBXX - Top 5 phones! 11-6 B95 add

WPGC 10-5 Hot Y107 add
KMEL 24-21 KZFM add
WPHR | WKSS 37-34
HOT192 WCKZ deb 32
KHTK 29-26 WWHT add
FM102 add KBFM add
WNVZ add

SALES EXPLODING! POP
SOUNDSCAN CHART TOP 30

LP 10-DAY OVER 100,000

TOP 15 REQUESTS VIDEO
JUKEBOX -

#1 MOST PLAYED/PERFORMING AT URBAN
RADIO/ALBUM #3

R&R URBAN ©-©
AVERAGING 5 PLAYS A DAY

TOP 5 AIRPLAY MARKETS INCLUDE:
NEW YORK MIAMI

BOSTON DALLAS
PHILLY HOUSTON

DC NEW ORLEANS
ATLANTA CLEVELAND
CHICAGO ST. LOUIS

SAN FRANCISCO

Produced and arranged by Gerald Levert and Edwin Nicholas for Trevel Productions Co., Inc.
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Next Cameo Appearance: ‘Emotional Violence’

ameo’s first Reprise release is titled ‘“Emotional
Violence,” and is set for March 17. Although the
core band now consists of Larry Blackmen and
Tomi Jenkins, longtime member Charlie Singleton has re-

turned for this project.

Blackmon — who has joined the
Warner Bros. A&R staff — produc-
ed the 10-track album. Tunes in-
clude “Raw But Tasty,” “Don’t
Crash,” “Money,” and the title
track/first single, currently at ra-
dio.

New U2 Tune

Rock Over London confirms
that the flipside of U2’s next UK
single, “One,” will sport the band’s
version of Lou Reed’s ‘‘Satellite Of
Love” (R&R 1/31). Ancther new
tune, “The Lady With The Spinning
Head,” will also adorn the disc,
which ships February 24.

Meanwhile, the Cult will release
“Heart Of Soul” as a UK single
next week. The limited-edition CD
single and 12-inch will feature three
songs from a U.S. radio session:
“Earth Mofo,” ‘“Edie (Ciao
Baby),” and an acoustic version of
the lead track.

Nirvana Live!

Nirvana will include two live!
bonus tracks on the CD-5 of their
second DGC single, “‘Come As You
Are.” Andy Wallace produced
“Drain You” as well as the non-LP
cut “School,” both of which were
recorded at Seattle’s Paramount
Theatre last Halloween. The disc
will hit the streets March 3.

R.E.M.,, Troggs Tapes

The first UK single from the new
Troggs album (“‘Athens Andover”)
is the Reg Presley-penned “Don’t
You Know.” The B-side is “No-
where Road,” written by Peter
Buck, Mike Mills, and Bill Berry of
R.E.M. and guitarist Peter Hols-

apple.

Produced in Athens, GA by orig-
inal Troggs knob-twirler Larry
Page, the album — the title of
which refers to the two bands’ re-
spective hometowns — is due on
March 23 via Page One/Essential
Records (ROL).

Ice-T Fronts Rock Band

L.A -based black rock band Body
Count has a high-profile frontman
— rapper Ice-T. Working with riff-
slinger Ernie C., Ice-T co-produced
and co-wrote the band’s self-titled
debut, due March 31 from Sire/
WB.

Along with the song “Body
Count” (first heard on Ice-T’s
“0.G.” LP), the album’s prime
cuts include “KKK Bitch,” “Evil
Dick,” and the lead track, ‘“There
Goes The Neighborhood,” coming
March 3.

Elton Sets Benefit
Elton John will perform a benefit
concert at Nashville’s Grand Ole
Opry for the Dee Murray Family
Memorial Fund on March 15. Mur-
ray, John’s original bassist, suc-
cumbed to cancer January 14.

Lennox Solo ‘Diva’

Annie Lennox’s debut solo album
(“Diva”}) is set for April 6 release
by Arista in the U.S. The CD ver-
sion of the album and the CD single
of the lead track (“Why”’) will fea-
ture Lennox’s rendition of “Keep
Young And Beautiful,” a song first
heard in the 1933 Eddie Cantor film
“Roman Scandals” (ROL).

Check Your Beastie

White rappers the Beastie Boys
also played the instruments that
created many of the backing
tracks heard on “Check Your
Head,” their first LP since 1989’s
“Paul’s Boutique.” Encompassing
rap, funk, and hardcore punk, the
self-produced Capitol set will be in
stores on April 21.

Biz Markie guests (opposite a
sampled Ted Nugent) on “The Biz
Vs. The Nuge.” Among the disc’s
20 original tunes are “Pow,” “Fin-
ger Lickin’,” and the first track
(“Pass The Mic”), set to come
March 16.

Belew, Period

Adrian Belew produced and
played nearly all of the instru-
ments on “Inner Revolution,” due
February 25 from Atlantic. The
track “Big Blue Sun” features a
string quartet. Other cuts include
“The War In The Gulf Between Us”
and the current single, “Standing
In The Shadow.”

Rocket Role Duo

They Might Be Giants blast off
with “Apollo 18,” the duo’s second
Elektra LP. Due March 31, the
largely self-produced disc sports 18
songs, some only a minute long.
“The Statue Got Me High” is the
first track, set to ship February 17.
Notable titles include “I Palin-
drome I, “Hypnotist Of Ladies,”
and a new original tune, ‘“Welcome
To The Jungle.”

SCREEN SCENE

esley Snipes, Woody
Harrelson, and Rosie
Perez star in "“White Men

Can't Jump,” a comedy about two
hustlers who make their money on
neighborhood basketball courts. Ron
Shelton (“Bull Durham”) directed the
March 21 20th Century Fox re-
lease. Street date for the EMI
soundtrack is three days later.

Look for all new songs from the
Boo Yaa Tribe (“Area Code 213"),
Boyz Il Men (“You Can't Be Liked
(By Everybody)"), Cypress Hill
(“A To The K"}, Aretha Frank-
lin (“If | Lose"), Go West (“Never
Let 'Em See You Sweat"}, Level lll
(“Freezin' 'Em"), Lipstick (“Watch
Me Do My Thing”), Queen Latitah
(“The Hook"), and Jody Watley
(“Let Me Make It Up To You To-
night”).

The first CHR/Urban single is
Ritf's “White Men Can't Jump,”
written and produced by Dallas
Austin. The first rap single will be
Main Source’s "Fakin’ The Funk”;
both go to radio February 23.

‘White Men Can’t Jump’ Spo

Hemingway & Mellencamp — you
auteur be in pictures.

Grace Notes

The Mercury soundtrack album
to "Faling From Grace,” John
Mellencamp’s acting/directing
debut, will be in stores February
18. Mellencamp plays a successful
country singer on an extended visit
to his Indiana hometown in the Co-
lumbia film. Mariel Hemingway
co-stars, and Larry McMurtry

rts All New Songs

(“Lonesome Dove"} scripted the
February 21 release.

Mellencamp’s soundtrack contri-
butions are “Don't Scare Me None”
and “Nothin’s For Free.” Other fea-
tured artists are: Larry Crane
(“Whiskey Burnin' "), Mellencamp
band member Lisa Germano (*Bud-
dy’s Theme" and “Little Children"),
Nanci Griffiths (“Cradle Of The In-
terstate”), and Janis lan, who per-
forms the AC emphasis track “Days
Like These.”

Rounding out the album’s lineup
are selections by John Prine (“All
The Best"), Pure Jam (“Searchin’
For The Perfect Girl”), Qkumbrz
(*“Hold Me Like You Used To Do"),
Larry Rollins (the titie track), and
Dwight Yoakam (“Common Day
Man").

Meanwhile, the Buzzin’ Cousins
— an ad hoc supergroup consisting
of Mellencamp, Prine, Yoakam, Joe
Ely, and James McMurtry (son of
Larry) — can be heard performing
the current single from the sound-
track, “Sweet Suzanne.”

COLLECTOR’S CORNER

Cash Box
On Horizon

ecently inducted Rock &
RRoII Hall Of Famer Johnny
Cash will be saluted again
next month when Columbia Leg-
acy releases “The Essential John-
ny Cash 1955-1983" box set.
Among the 75 cuts on the three-
CD box set are 15 licensed from
Sun, the label for which Cash re-
corded prior to his signing with Co-
lumbia in 1958. Unlike most of
these projects, this Cash box will
contain no unreleased tracks.

U2 Box Bogus

Regarding that European U2 “box
set” we talked about last month
(R&R 1/10), turns out it's nothing
more than a cardboard slipcover
wrapped around 12 rarities-
studded CD-5 reissues.

SEE

% Bom: Neal Schon {Journey, Bad Eng-

MONDAY, FEBRUARY 24

S 1965/ The Beatles begin filming “Help.
« 1976/"The Eagles Greatest Hits" be-
comes the first album to be certified
] platinum.
1979/ The Police release “Roxanne’ in the
States.
1981/ Quincy Jones wins five Grammys
% John Lennon’s “Double Fantasy”

2

takes Album Of The Year.

TUESDAY, FEBRUARY 25

1957 / Buddy Holly records "That'll Be The
Day.”

1963/ Vee-Jay Records releases ‘‘Please
Please Me" b/w “"Ask Me Why," the
first Beatles singie to be issued in
America.

1986/ “We Are The World" takes four
Grammys; Phil Collins and Man-
hattan Transfer win three each.

Born: George Harrison 1943

WEDNESDAY, FEBRUARY 26

1917/ The Original Dixieland Jazz Band
cuts the first jazz record in a session
held at Victor - Studios in New York
City.

1985/ Tina Turner wins three Grammys.
Cyndi Lauper is named Best New
Artist.

1988/ Not long after the disc is pulled off
the refease schedules, bootleg copies
of Prince's self-censored 'Black
Album™ begin to surface.

Born: Fats Domino 1928, Johnny Cash
1932, Mitch Ryder 1944

THURSDAY, FEBRUARY 27

1967/ Pink Floyd record their first single,
‘Arnold Layne.’

1974/ Canadian Mounties bust Rolling
Stones guitarist Keith Richards
with an ounce of heroin. His eventual
sentence will require him to give a
free concert.

1990/ Time quotes Milli Vanilli's Rob Pi-
latus: "Musically we are more tal-
ented than any Bob Dylan (or) Paul
McCartney.”

lish) 1955, Paul
(OMD) 1960

Humphreys

A g

Johnny Cash — the man in black
box?

Aithough legal, the label-irritating
packaging comes courtesy of “an
unauthorized European middie-
man,” according to the Santa Mon-
ica, CA-based ICE newsletter
which served as the story's original
source.

i i i
i e
e

i o
B

FRIDAY, FEBRUARY 28

1966 / Liverpool's Cavern Club closes.
1976/ Natalie Cole wins the Best New
Artist Grammy

Michael Jackson takes home a
record eight Grammys, but loses the
Best Song award to Sting's “Every
Breath You Take." Culture Club
wins Best New Artist

George Michael announces the
breakup of Wham!

The late Brian Jones (Rolling
Stones) 1942

SATURDAY, FEBRUARY 29

1956/ Elvis Presley's "Heartbreak Hotel”
debuts on the national pop charts.

1968/ The Beatles' “Sgt. Pepper”” wins the
Grammy for Album Of The Year, be-
coming the first rock disc to do so

1984

1986

Born

Jim Morrison what a difference 22 -

years makes.

SUNDAY, MARCH 1 :

1957/ Muddy Waters releases “I Got My
Mojo Working.

1969/ Doors singer Jim Morrison is ar-

rested in Miami for allegedly expos- |

ing himself while on stage.

The Oliver Stone-directed “The

Doors™ biopic opens nationwide. :

Born: Harry Belafonte 1927 Roger
Daltrey 1944, Rob Alfuso (Skid
Row) 1963 Paul Colbert iﬁ

£
ST T

1991
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NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Mickey Briggs  (800) 231-2818
Super AC

CHRIS CUEVAS/You Are The One

MINT CONDITIONBreaking My Heart

PM DAWN Paper Doll

SHAMENMove Any Mountain

Country

ROB CROSBY Working Woman

MARTIN DELRAYWho, What, Where, When, Why. How
AARON TIPPIN/There Ain't Nothing Wrong With.
MICHAEL WHITE/Professional Fool

WYNONNA She Is His Only Need

Urban Contemporary

ERIC GABLE/Straight From My Heart

NAUGHTY BY NATURE/Everything's Gonna Be Alright
M.C. LYTE/Poor Georgie

DAVID PEASTON:Luxury Of Love

SOUNODS OF BLACKNESS Testily

BONNEVILLE
Ford Colley e (300) 631-1600

Soft AC
ATLANTIC STARR/Masterpiece

AC Mix

AMY GRANT.Good For Me

EOCIE MONEYA'!i Gel By

VANESSA WILLIAMS Save The Best For Last

BROADCAST PROGRAMMING
Tom Casey e (800) 426-9082

Super Country

TRACY LAWRENCE Today's Lonely Fool
PIRATES OF THE MiISSISSIPPI/Till 'm Holding
AARON TIPPIN/There Ain't Nothing Wrong With
WYNONNA/She Is His Only Need

Hot Z Format

L.A. GUNSAt's Over Now

RICHARO MARX/Mazard (The River)

RAT CAT/That Ain't Bad

SAINT ETIENNE/Oniy Love Can Break Your Heart
SOCIAL DISTORTION Bad Luck

Hot AC/Original AC/Ultimate AC/The AC
GEDRGE MICHAEL. Beleve (When | Fall in Love )
SAINT ETIENNE Only Love Can Break Your Heart
SHANICEA Love Your Smile

SMITHEREENS Too Much Passion

VOICE OF THE BEEHIVE Perfect Place

Super Hits/Stereo Rock

RICHARD MARX Hazard {The River)

02ZY 0SBOURNEMama. I'm Comin' Hom=
SAINT ETIENNE/Only Love Can Break Your Heart
SMITHEREENS Too Much Passion

VANESSA WILLIAMS Save The Best For Last

g
|
SN TELFVINON-
54.7 million households
Patti Galluzzi
Director/Music Programming

Weeks On
PAULA ABDULNibeology (CaptiveVirgin) 10
GENESIS/ Can't Dance (Atlantic) 6
GUNS N' ROSES/Live And Let Die (Geffen) 70
HAMMER /Do Not Pass Me By (Capitol) 3

MICHAEL JACKSON/Remember The Time (Epic) 3
JOHN MELLENCAMP/Again Tonight {Mercury) 6

MR. BIG/To Be With You (Atlantic) 13
02ZY OSBOURNEMama, I'm. . (Epic Associaled) 9
U2/Mysterious Ways (Island PLG) 13

| EXCLUSIVES

)

BRYAN ADAMS Thought I'd Died And . (A&M) 2
GUNS N’ ROSES/Don't Cry (Version It) (Geffen) 4
MARKY MARK &.../1 Need Money (Interscope) 5

| BUZZ BIN

PEARL JAM/Alive (Epic)

RED HOT CHIL! PEPPERS/Under The Bridge (WB)
SEALAXiller (SirewB)

MATTHEW SWEET Girllriend (Zoo)

:'

-

G wNn W

LACTIVE ]

B0YZ 1} MEN/Uhh Ahh (Motown) ADD
TEVIN CAMPBELL/Tell Me What You  (Qwest WB) 5
AMY GRANT/Good For Me (A&M)

KLF ¢/T. WYNETTE /Justified And Ancient (Arista)
LENNY KRAVITZ Stop Draggin’ Around (Virgin)
L.A. GUNSAL's Over Now (Polydor PLG)

NAUGHTY BY NATUREEverything's. {Tommy Bay)
RIGHT SAID FRED/'m Too Sexy (Charisma)
SALT-N-PEPA/You Showed Me (Next Plateau)
SHAMEN Move Any Mountain (Epic)

SHANICE/! Love Your Smife (Motown)
SMITHEREENSToo Much Passion (Capitol)

UGLY KID JOE/Everything . (Stardog/Mercury)
WAR BABIES/Hang Me Up (Columbia)

-~
W 5O~ hdwa

[ON ]

TORI AM0S/Silent All These Years {Atlantic} ADD
CORROSION OF CONFORMITY Dance . (Relativity) . 4
NED'S ATOMIC DUSTBIN/Grey Cell. (Columbia) 74
PRIMUS/Jerry Was A Race Car Driver (Interscope) 5
BONNIE RAITTA Can't Make You Love Me (Capitot) 73
RTZ/Unti} Your Love Comes Back. - {Giant/Reprise) 3
RICHIE SAMBORA /One Light Burning (Mercury) 2
TOAD THE WET SPROCKETHold. (Columbia) ADD

| STRESS

CONCEPT PRODUCTIONS
Dick Wagner e (800) 783-3454

Concept 1 AC
DESMOND CHILD Qbsession
VOICE OF THE BEEHIVE Perfect Place

Concept 2 CHR

022Y OSBOURNEMama, I'm Coming Home
SMITHEREENS Too Much Passion

KATHY TROCCOLU/Everything Changes

Concept 4 Country

BROOKS & DUNNNeon Moon

MARK COLLIEM Dont Take A Lol

DIXIANAMaitin' For The Deal To Do Down

CLINTON GREGORY Play, Ruby. Play

HAL KETCHUM/Past The Point Of Rescue

LEE ROY PARNELL/The Rock

AARON TIPPIN/There Ain't Nothing Wrong With The Radio
TANYA TUCKER/Some Kind Of Trouble

UNISTAR
Chris Kampmeier o (213) 460-6383

Hot Country

MARTIN DELRAY Who, What. When, Where, Why, How
TRACY LAWRENCE Today's Lorely Fool

MARTY STUARTBurn Me Down

AARON TIPPIN/There Ain't Nothing Wrong With The Radio
TANYA TUCKER/Some Kind Ot Trouble

B.8. WATSON/Lover Not A Fighter

WYNONNA/She s His Only Need

Adult Rock & Roll
RTZ/Untit Your Love Comes Around
U2/ntil The End Of The World

BIG AUDIO OYNAMITE 11/7he Giobe (Columbia} 6

CINDERELLAMot And Bothered (Reprise) ADD
ERIC CLAPTON/Tears in Heaven (Reprise} 9
COLOR ME BADD/Thinkin' Back (Giant/Reprise) 4
ENYA/Caribbean Blue (Reprise) ADD
LIVE/Qperation Spirit {Radioactive MCA) 12
RICHARD MARX/Hazard (The River) (Capitol) 4
G. MICHAEL/E. JOHN/Qont Let The. (Columbi) 73
NIRVANA Territorial Pissings (Live) (DGC) 4
TOM PETTY & THE.../King s Highway (MCA) 7
PM DAWN Paper Ooll (Gee Street/Island PLG) 7
PRINCE &.../Diamonds And. (Paisiey Park/WB) 12
QUEENSRYCHE/Anybody Listening? (EMI/ERG) 2
SOUNDGARDEN /Qutshined {A&M) 72
TEENAGE FANCLUB/The Concept (DGC) 2
WARRANT We Will Rock You (Columbia) . ADD

| HOT NEW VIDEOS |

HAMMER To Not Pass Me By (Capitol)

MICHAEL JACKSON/Remember The Time {Epic)
RED HOT CHILI PEPPERS Under The Bridge {W8)
TEENAGE FANCLUB /The Concept (DGC}
QUEENSRYCHE/Anybody Listening? (EMIERG)

NN WW

| ADDS o

CINDERELLA Hot And Bothered {Reprise)
WARRANT/MWe Will Rock You {Columbia)
ENYA/Caribbean Blue (Reprise)

BOYZ I MEN/Uhh Ahh (Motown)

TORI AMOS/Silent All These Years (Atlantic)

TOAD THE WET SPROCKET/Hold Her . (Columbia)

VHi

VRO TS N
41.8 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program
& Artist Development
Weeks On

| FIVE STAR ]

CURTIS STIGERS/You're All That Matters  (Arista) 2

GREATEST HITS

MICHAEL BOLTON Missing You Now (Columbia) 7
GENESIS/I Can't Dance (Allantic) 3
AMY GRANT Good For Me (A&M) 2
MICHAEL JACKSON Remember The Time (Epic) !
G. MICHAEL/E. JOHN.Don't Let The. (Cotumbia) . 77
PRINCE &.../Diamonds... {Paisley Park/WB) 4
BONNIE RAITT1 Can't Make You Love Me (Capitol) 75

[HEAVY |

PAULA ABDUL Vibeology (CaptiveNirgin) 7
ERIC CLAPTON/Tears in Heaven (Reprise) 8
HARRY CONNICK JR. You Didn't Know. (Columbia) 7
EQOIE MONEY /'l Get By (Columbia}

SMOKEY ROBINSONA Love Your Face (SBK/ERG) 3
SIMPLY RED/Stars (Atco/EastWest) 4
LISA STANSFIELO/AIl Woman (Arista) 3
KARYN WHITE The Way | Feel About You {WB) 9

WHAT'S NEW

TOREAMOS Sitent All These Years (Atiantic) ADD
BETH NIELSEN CHAPMAN/ Keep. (Reprise) 2
ENYA/Caribbean Blue (Reprise) 12
A. FRANKLIN /M. McOONALO/Ever. (Arista) ADD
OAN HILLA Fali Al Qver Again (Quality) 2
RICHARD MARX/Hazard (The River) (Capitol} 2
BETTE MIOLER/In My Lite {Atlantic) 7
TOM PETTY & THE...King's Highway (MCA) 4
ROBBIE ROBERTSON/Go Back To Your (Geften) 5
7
4
2
2

JAMES TAYLOR;(I've Got To) Stop  (Columbia)
TINA TURNERMWay Of The World {Capitol)
VANESSA WILLIAMS Save The Best. . (Mercury)
WARREN ZEVON Searching For A {Giant Reprise}

["ARTIST OF THE MONTH |

JOHN MELLENCAMP Again Tonight (Mercury) 3

information current as of February 11

FJUKEBONIEE

13 million households
Les Garland, VP/Programming
John Robson, Director/

Music Programming
tw ™W
2 LIVE CREW Pop That Coochie {LukerAtlantic)
2 PAC/MBrenda's Gol A Baby (Imerscope)
MC BRAINS/Oochie Coochie (Motown)
LUKE/ Wanna Rock (Luke/Atiantic)
JODEC! Stay (Uptown/MCA)
SHABBA RANKS/The Jam (Epic)
TEVIN CAMPBELL/Tel! Me What. (Qwest/WB)
NAUGHTY BY NATURE £verything's. (Tommy Boy)
NICE & SMOOTHHip Hop. (RAL/Columbia)
10 RIGHT SAID FRED/'m Too Sexy {Charisma)

W N bW R

W N o w a

Most requested for the week ending February 7

CONCERT PULSE
i Avg. Gross
Pos. Artist {in 000s)
1 GUNS N' ROSES $560.3
2 ROD STEWART $450.1
3 METALLICA $363.0
4 PAULA ABDUL $304 5
5 VAN HALEN $289.0
6 JERRY GARCIA BAND $267.0
7 RUSH $261.9
8 MICHAEL BOLTON $224.8
9 ““YOUNG MESSIAHTOUR"  $221.0
10 GARTH BROOKS $213.6
11 TOM PETTY & THE
HEARTBREAKERS $187.7
12 GEORGE STRAIT $184.2
13 JUDDS $176.7
14 REBA McENTIRE $170.1
15 ALABAMA $161.7
New Tours
Among this week’s new tours:
CHARLIE DANIELS BAND  NITZER EBB
JOE DIFFIE PUBLIC ENEMY
DRIVIN N CRYIN COLLIN RAYE
FOUR HORSEMEN WEBB WILDER

The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Polistar, a publication
of Promoters’ On-Line Listings, {800) 344-
7383, or in California (209) 224-2631.

€ JTNN

THE NASHVILLE NETWORK »
53.9 million households
Larry Pareigis, MD
Lyndon LaFevers,
Video Program Administrator
Weeks On

| HEAVY ]

JOHN ANOERSON/Straight Tequiia Night (BNA) 77
SUZY BOGGUSS/Outbound Plane {Liberty) 9
PAULETTE CARLSON/I Il Start With You (Liberty) 74
MARK COLLIE/She's Never Comin' Back (MCA) 17
DAVIS DANIEL Fighting Fire With Fire (Mercury) 7

BILLY OEAN/Only The Wind (SBK Liberty) 8
OIAMONO RI0/Mama Don t Forget  (Arista) 14
JOE OIFFIE/!s It Coid In Here (Epic) 10
VERN GOSDIN/A Month Of Sundays (Columbia) 10
GREAT PLAINS Faster Gun {Columbia) 10
PATTY LOVELESS/Jealous Bone (MCA) 7
REBA McENTIRE!/Is There Life Out There (MCA) 5
PRAIRIE OYSTER/One Precious Love (RCA) 12
MIKE REIOD/ Il Stop Loving You {Cotumbia) 11

SAWYER BROWN/The Dirt Road (Curb/Capitol) 13
DOUG STONE/A Jukebox With A Country  (Epic) 70
PAM TILLIS/Maybe It Was Memphis (Arista) 10
RANCY TRAVIS Better Class Of Losers (WB) 7
T. TRITT £/M. STUART/The Whiskey Ain't. (WB) 77
TRISHA YEARWOOD/That's What | Like.. (MCA} . 5
OWIGHT YOAKAM:it Only Hurts When | Cry (Reprise) 9

[ADDS

QIXIANA/Waitin For The Deal To Go Down (Epic)
HAL KETCHUM Past The Point Of Rescue (Curb)

Information current as of February 10

CM1

COUNTRY MUSIC TELEVISION
15.1 million households
Bob Baker, Director/Operations

1 RANOY TRAVISBetler Class Of Losers (WB)

2 DIAMOND RIOMama Don't Forget  (Anista)

3 JOE OIFFIEAs it Coid In Here (Epic)

4 PAM TILLIS/Maybe It Was Memphis (Anista)

5 TRISHA YEARWOOD/That's What | Like. (MCA)
6 BILLY OEAN/Only The Wind (SBKA.iberty)

7 JOHN ANDERSON/Srraight Tequila Night {BNA)
8 PAULETTE CARLSONA'Il Start With You (Liberty}
9 REBA McENTIRE/s There Lite Qut There (MCA)
9 10 OWIGHT YOAKAM/It Only Hutts. {Reprise)

Weeks On

|HEAVYY ]

SUZY 8DGGUSS Qutbound Plane (Liberty} 10
MARTY BROWN Wildest Dreams (MCA) 13
BILLY BURNETTE/Nothin' To Do (And All ) (WB)
DAVIS DAMNIEL Fighting Fure With Fire (Mercury)
DIXIANA/Waitin' For The Deal To Go Down {Epic)
CLEVE FRANCIS Love Light {Liberty)

GREAT PLAINS Faster Gun (Columbia)
CLINTON GREGORY Ptay. Ruby. Play (SOR)
SAMMY KERSHAW Qon't Go Near  (Mercury)
HAL KETCHUM Past The Point 01 Rescue (Curb}
JEFF KNIGHT/They ve Been Talkin' . (Mercury)
TRACY LAWRENCE /Sticks And Stones (Atlantic)
LITTLE TEXAS/Fust Time For Everything (WB)
PATTY LOVELESS/Jeatous Bone (MCA)

WILL T. MASSEY? Ain't Here (MCA)
MATTHEWS, WRIGHT.../The Power .. (Col) P/CK/ADD
MOLLY & THE HEYMAKERS Mountain... (Reprise) 6
NASHVILLE BLUEGRASS BANDBlue (Sugar Hill) 7

w0

DAL NNADLDIUND

PAUL OVERSTREET Billy Can't Read {(RCA) 13
LEE ROY PARNELL The Rock (Arista) 5
COLLIN RAYE/Love. Me (Epic) 13
RONNA REEVES/The More | Learn (Mercury) 5
MIKE REID/I'll Stop Loving You (Columbia) 13
REMINGTONS/ Could Love You . {BNA) 5
TIM RYAN;I Wilt Love You Anyhow (Epic) 17

SAWYER BROWN/The Dirt Road (Curb/Capitol) 15
NORMAN LEE SCHAFFER/The Way. (Intersound) 5
DOUG STONE /A Jukebox With A Country. . (Epic) 74
JAMES TAYLOR/Copperline (Columbia) 7
AARON TIPPIN There Ain't Nothin Wrong. (RCA) 3
T. TRITT (/. STUART The Whiskey Aint._ (WB) 15
TANYA TUCKER Some Kind Of Troubie (Liberty) 3
STEVE WARINER,The Tips Of My Fingers (Arista) 4
8.B. WATSON/Lover Not A Fighter (BNA) 8
MICHAEL WHITE /Professional Fool (Reprise} 15

Breakout Videos and Picks (Pick Hits of the Week) receive
an exira piay above heavy rotation per day. All Top 10

videos also receive heavy rotation

information current as of February 14

BRITAIN

w  Tw

11 WET WET WET/

Goodnight Girl
6 2 SHAKESPEAR'S SISTER/Stay

2 3 2 UNLIMITED/Twilight Zone
4 4 PASADENAS/'m Doing Fine
Now
5 5 CURTIS STIGERS/ Wonder
Why
— 6 MICHAEL JACKSON Remember
The Time

3 7 KYLIE MINOGUE/Give Me Just
A Little More Time
7 8 KICKS LIKE A MULE/The
Bouncer
9 RIDE/Leave Them Afl Behind
10 JESUS & MARY CHAIN/
Reverence

Moving Up

PRIMAL SCREAM Dixie-Narco

SIMPLY RED/For Your Babies
TEMPTATIONS My Girl

PEARL JAM/Alive

CICERO/Love Is Everywhere

WEDDING PRESENT/Go-Go Dancer
MICHAEL BOLTON/Steei Bars

ORBITAL Mutations

BRAND NEW HEAVIES/Oream Come True
DIANA ROSS/The Force Behind The Power

Courtesy Chart Information Network

AUSTRALIA

W Tw
1 1 ROCKMELONS/Ain't No
Sunshine
BABY ANIMALS/One Word
DIESEL/Come To Me
EUPHORIA/Love You Right
DIESEL/Tip Of My Tongue
J. BARNES & J. FARNHAM/
When Something Is Wrong With
My Baby
5 7 JIMMY BARNES/Aint No
Mountain High Engugh
9 8 FREAKED OUT FLOWER
CHILDREN/Spilt The Wine
9 DEBORAH CONWAY Release
Me
10 CROWDED HOUSE/t's Only
Natural

Most Added

MAYBE DOLLS/Cool Jesus
TROY NEWMAN Whisper

Top 10 Australian records from playlists of 3
Tripte M-FM/Melb , FOX-FM/Melbourne,
96 FM/Perth, SA-FM/Adelside, 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney, MMM-FM/Bris-
bane, B105/Brisbane, FM-104.7/Canberra,
and 2 KIX 106/Canberra.

O~ W N
= IS ISR Y

CANADA

W W

2 1 TOM COCHRANEMNo
Regrets

1 2 BRYAN ADAMS/There Will
Never Be Another Tonight

4 3 INFIDELS/Celebrate

3 4 GLASS TIGER/Rescued (By The
Arms 0f Love)

5 5 ONE 2 ONE/Peace Of Mind

7 6 SASS JORDAN/Make You A

Believer

8 7 ROBBIE ROBERTSON/Go Back
To Your Woods

6 8 GRAPES OF WRATH/You May
Be Right

9 DARBY MILLSGive it All Up
10 0ODDS/Xing Of The Heap

Most Added

WEST END GIRLS/Show Me The Way
WORLD ON EDGE/Love Like Candy
LOVE & SAS/Call My Name

Top 10 Canadian CHR hits courtesy
The Record (416) 533-9417.
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CONTEMPORARY HIT RADIO

Radio Stations Defend Their
Music Time Buy Positions

With hundreds of stations going dark, inking LMAs,
and hooking up to satellite feeds this past year, radio’s
economic health looks gloomy. Stations are desperate to
keep cash flowing in mid-recession — but are some too

desperate?

Have some stepped over the line
of fair business practices with the
record labels? Your answer de-
pends on your vantage pwoint. Last
week’s column offered the views of
four label execs. this week it's
radio’s turn.

I talked with managers at two
stations that — for want of funds —
have come to rely on labels for pro-
motional goodies bigger stations
take for granted. Rightly or wrong-
ly. both have developed reputa-
tions in the record community for
being overly influenced by time
buys and promotions when decid-
ing their weekly adds. They say
their pieces below.

Jim Broaddus, Owner/GM
WILN/Panama City

Unlike many broadcasters,
WILN/Panama City, FL owner/
GM Jim Broaddus is smiling about
his station’s revenues. “We had a
20% Increase last year over 1990.
We're part of the tourist economy
here from nearby Georgia, Loui-
siana, and Alabama, but we're
generally a tank of gas closer than
most other beaches.”

Broaddus acknowledges that
record labels and their support are
a part of his bottom line. “There
are myriad time buys and fly-
aways and such offered, and some
of them are offered in conjunction
with adding a record. We-add a lot
of music down here — generally
five to eight records a week. On
average we’ll get two time buys a
week valued at $500 or a kit higher.
It’s $500 for 10 60-second spots,
which is lower than our national
rate. No spots after 8pm or during

66]

We add . . . generally
five to eight records
a week. On average
we’ll get two time
buys a week valued
at $500 or a bit
higher. Less than
5% of my total
station billing is
time buy support
from labels.
— Jim Broaddus

99)

Jim Broaddus

weird hours. In fact, time buys are
offered more often now than those
fly-aways are.”

Despite claims from some rec-
ord labels, Broaddus maintains he
doesn’t ask for time buys. ‘“They’re
simply offered to us. Generally
we're going to add the record
anyway.”’

But what if he hadn’t planned to
add the record? “I guess I'm hu-
man. If I'm looking at a stack of
marginal records, and [the label]
is going to promote that record, it
will have a better chance of suc-
ceeding with a promotion, record
product, or a time buy. That shows
me the label is putting its money
where its ihouth is. Yes, I might be
swayed by a time buy to look more
favorably at a record or add it over
another.”

GM Decides Adds

At most stations the PD has the
final say on music, but not at
WILN. Broaddus explained, I
don’t allow my PD to get involved
with this area, because I handle all
the sales. When the money comes
due, he doesn’t know how to collect.
So if someone wants to buy time,
they come to me.

“We’re more careful as we take
these time buys from labels, and
we're watching that they’re not
ending up in the 90 or 120 column of
the ledger. Sometimes they’re co-
oped through Turtles Records, but
we would prefer them direct. They
get paid faster that way and aren’t
subject to that 15% agency com-
mission.

“PD Todd Shannon and I go over
the 10-15 records we’ve tested or
have been worked on each week.”
explains Broaddus. “I take them
home and listen, we watch other
stations regionally, check sales and
requests, and thin the list down.
Then I make the final decision. I'm
involved in every part of the busi-
ness, from sales to engineering.

This is my only station, and I don’t
delegate much. I'll even pull an air-
shift and carry out the trash from
time to time.”’

Broaddus acknowledges he has a
reputation with the labels, but says
he draws the line at demanding
time buys. “I don’t think it’s right
for radio to hold up labels. It’s not
Judging the music on its merit. I try
not to mention the words ‘time buy’
when talking to the labels. It’s like
a Christmas present when they
happen. And there are times we’ve
turned down that support because
we can'’t play the record.

“1 have been criticized because
['ve simply attempted to get my
friends in the record biz to do what
they say they re going to do. People
are always promising things and
then getting amnesia. If they
promise something, we like them
to follow through on a timely basis.

“If the record rep says to me,
‘We’re working Mr. Big and we're
going to do a time buy if you add

66)

1 might be swayed
by a time buy to
look more favorably
at a record or add it
over another.

— Jim Broaddus
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the record,” then I want them to
make the commitment the same
week I make mine. I just want to
see the contract signed and the pro-
duction done, and then put it to bed
with an agreed run date that the
label wants. What happens if I
promise the add and don’t follow
through? Then they get mad at
me.”

Staunchly unapologetic, Broad-
dus points out, **The VPs are in-
credibly strong with their promo-
tion people. If one of my regional
friends makes a buy with us and it
runs, and then we drop the record
after four weeks, they get angry.
Just playing the record and run-
ning a time buy doesn’t guarantee
it’s a hit.

“But I’'m proud of our relation-
ships with the labels. I think it’s
nice that they come forward and
spend money here — versus the lo-
cal newspaper. Less than 5% of
my total station billing is time buy
support from labels. That's about
one schedule for every five records
we add. I don’t think that’s being
greedy.”

Continued on Page 31

"If a station adds a record for a
time buy, in essence a commercial
consideration mention must be
made every time that record is
played,” advised Shrinsky. “There
is nothing wrong with a commercial
schedule for a record, as long as
it's not part of the reason the record
was put on the air. It's too easy to
prove that adds are being done for
time buys, so don't do it.

“And by the same token, labels
and promoters shouldn’t put them-
selves in the position of bribery for
adds. Stations shouldn't put them-
selves into positions where they're
extorting things for adds. Stations
holding up labels risk investigation
by the FCC, FTC, IRS, Justice De-
partment, and U.S. Attorney’'s Of-
fices in every jurisdiction for,
among other things, coercion and
racketeering charges.

"Stations accepting — for exam-
ple — jingle packages, software, or
equipment from promoters must
sign a demand promissory note to
whomever is making these pur-
chases to show that the station
doesn't own the items and they will
be returned on demand. This is
known as an ‘arm’s-length transac-
tion." "

Though he knows the economy
is tough, Shrinsky said, “This is not
a criminal industry. And while the
current economic pressures don't
condone murder or robbery, we
can’t condone this type of illegal ac-
tivity either. We don't live in a
jungte. It's too easy to rationalize
this type of activity when times are
tough. Before, we had PDs involiv-
ed in wrongdoing and payola. but
now the owners and managers may

Keeping Favors
At Arm’s Length

ommunications attorney Jason Shrinsky, of Kaye,

Scholer, Fierman, Hayf & Handler, has some

sobering advice for stations that accept time buys
as an agreement to add a record (legally, “quid pro quo”) or
threaten to hold up airplay or reports for time buys, promo-
tions, or other considerations.

Legal Notes

* It's too easy to prove that
adds are being done for
time buys, so don't do it.

¢ Stations holding up labels
risk investigation by the
FCC, FTC, IRS, Justice
Department, and U.S. At-
torney’'s offices in every
jurisdiction for, among
other things, coercion and
racketeering charges

® Years ago, radio was brib-
ed to play records. That
was payola. Now we seem
to have federal licensees
trying to extort money from
record labels. We've come
a long way, baby.

be involved, if they're telling PDs to
engage in extorting time buys,
promotions, or other considerations
for airplay or trade reports.

“And if the PD who demands the
time buys is making a commission
on those spots as the salesperson,
management must be aware of the
situation for it to be legal. But then
the ownership and management are
cuipable if illegal actions are involv-
ed in the process. Years ago, radio
was bribed to play records. That
was payola. Now we seem to have
federal licensees trying to extort
money from record labels. We've
come a long way, baby.”

Continued on Page 31

Winning Without Fiscal Favors

A minuscule promotion budget doesn’t always lead to
dependence on labels’ largesse. Here are two stations that

make it on their own.

KYYY/Bismarck, ND PD Bob
Beck explained, “Every so often,
someone offers to support airplay
with a time buy, but I never ask for
that. I don’t ask for anything. We
really have a nonexistent promo-
tional budget, and 90% of what we
have is tied to sales.

“When I'm offered a time buy or
a promotion or a trip, it's not to in-
fluence me to add a record. My au-
dience is more important to me
than any of that stuff. If the record
is working, then maybe down the
road I'll take the record folks up on
their promotional offers.”

Beck is aware of the games be-
ing played every Tuesday. “It

Ny o

Chuck Redden

Bob Beck

whores out our side of the business.
What bothers me is that a lot of my
peers feel record companies owe
us something. They constantly
have their hands out.

Continued on Page 31
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view took place.

Skiar Clarifies Stance

n last week’s story “Music Time Buys On Radio: Abusing
A Relationship?,” Geffen VP/GM Al Coury referred to
Sklar Communications President Rick Sklar as an in-
termediary. However, things have changed since that inter-

Sklar ctarified his position: *“'m not a time buy middlieman. 'm a con-
sultant to Interep and Katz. Many labels are using their own in-house
agencies for time buys at radio so they can get a 15% commission. I'm
the consultant to those people — Interep and Katz — who are giving the
discount through the Music Format Networks. I'm also happy to say that
Geffen is now using that network to place its music time buys.”

According to Sklar, the Music Format Networks, working through
either Interep or Katz, reps virtually every station in America whose time
the labels would want to buy. “The Networks targets record purchasers
using the minimum number of spots necessary to generate in-store traffic

In most cases a spot must be heard by the same listener at least
three times on a given station to generate that traffic. That means any-
where from 12-18 spots, depending on the station’s TSL and reach &
frequency. At least halt a dozen of the biggest labels, including Geffen
and now Atlantic, are employing the Music Format Networks.

Winning Without Fiscal Favors

Continued from Page 30

“If we're playing the record, I
have no problem with labels sup-
porting the airplay once it begins to
happen. But if you're adding a
record just for the sake of a time
buy or a promotion, you’re whoring
out your station and playing
records you wouldn’t normally

play.”

Chuck Redden

KNOE/Monroe, LA MD/morn-
ing man Chuck Redden said,
“We’re surprised at how few time

BITS

* Too Sexy Weekend — During
XHTZ (Z90)iSan Diego's recent “I'm
Too Sexy” weekend, listeners de-
clared themselves “too sexy” for a
range of things. Answers ranged from
‘I'm too sexy for my mirror” to a local
physician's assertion that “I'm too
sexy for my patients.” Lucky sexpots
sauntered off with sexy silk undergar-
ments, a copy of Right Said Fred's
“I'm Too Sexy,” and a VIP pass for a
cold shower

buys we get offered without strings.
But we're often told, ‘If you give
me this record I can put a time buy
in to support it.” I was a GM at
KKYS/Bryan-College Station, TX,
so I know the sales picture; this
station isn’t hurting for sales the
way many are. We do well 25-54,
and my belief is to sell what you've
got and make money.

“We don't have a big promotion
budget, and I can’t plan around the
record labels giving us so much
money in time buys or promotions.
If you factor that into your thinking
you'll end up adding and playing
bad records — or not playing rec-
ords that don’t have a time buy or
promotion attached.

“To me, the concept of holding
up labels for time buys and promo-
tions by threatening not to report
the records really sucks. A time
buy is to promote the sales of a
record, and listeners aren't going
to buy it until radio has made it
familiar. A time buy won't do any
good until the record is familiar.

“Enough people in the business
know that no matter what's of-
fered, I won't add a record until it’s
right for the station.”

COLOR ME AUTOGRAPHED — KLUC/Las Vegas lured Grammy-nomin-
ated Color Me Badd away from the casinos long enough to sign autographs
at the Hard Rock Cafe. Keeping things loose up front are (I-r) band member
Sam Waters, KLUC PD Jerry Dean, and the group's Bryan Abrams. Back-
ing them up are (I-r) CMB’s Mark Calderon, station staffers Mike O'Brian,
Vanessa Thrill, and Cat Thomas, and the band’s Kevin Thorton.

Stations Defend Time Buy Positions

Continued from Page 30

John Dawson, PD

WJAD/Albany-Bainbridge

Unlike WILN, WJAD (Power 97)/
Albany-Bainbridge, GA hasn’t seen
an easy period, financially speak-
ing. PD John Dawson says, “We're
tightening up big-time, and I've got
to come up with some more ways
to save some money. Thankfully,
we haven’t had to cut personnel to
make our numbers, and we are
meeting our bills each month.”

m

Howard [Goodman,
an independent
promoter] arranges
the promotions and
sets them up with
the labels . . . .

I don’t think | have
personally ever held
up a label
for anything.

— John Dawson

%9,

But like WILN, WJAD seems to
have developed a reputation in the
record community for sometimes
demanding time buys as a prere-
quisite for airplay. Dawson main-
tains, “I've only been offered a
couple of label time buys recently

MOTION

* WZOU/Boston adds night
rocker Kid Valentine from
WWKX/Providence; Karen
Blake segues to middays.

Dan Kennedy hops from KWQD/
Sacramento to join Jay Stevens for
mornings at KZHT/Salt Lake City . . .
In Myrtle Beach, SC, PD Steve Bend-
er replaces the exiting Shotgun Tom
Kelly at crosstown WBPR. Michael
Parnell also jumps to become 'BPR's
new Prod. Dir. Meanwhile, three for-
mer YAV staffers return: Beau Rich-
ards as PD, Kelly Green as Prod
Dir./midday host, and Calvin Hicks as
AM driver WXKS/Boston ups
Mark Kroninger to Promotions Dir.
and Cara Storm to Asst. Promo. Dir

Former WXLK (K92)/Roanoke, VA
OM Russ Brown returns after a stint
as PD at WMXB/Richmond . = . XHTZ
{Z90)/San Diego greets night rocker
M.C. Scrappy from KOY-FM (Y95)
Phoenix as APD Gnarley Charlie con-
centrates on programming . . . Over-
nighter Greg Tanner is upped to after
noons at WJAD/Bainbridge-Albany,
GA as Don Fox exits. Parttimer
Shawn Roberts inherits the fulltime
night owl duties Afternooner
Todd Hollst and Asst. Prod./Promo
Dir. Andrew Zimmer exit WGTZ/Day-
ton. MD Kurt Kruze adds overnight
chores.

Coming
Next Week

The Big Ape

John Dawson

mostly around the Christmas
rush. It would be great if they did
more of that all year round. It
would go over bigger than T-shirts
or other promotions. If it’s legal, it
certainly helps to have some added
promotion behind the record, but I
won’t put a bad record on the radio
station for a time buy. We don't
subscribe to those kinds of prac-
tices.”

So where does Dawson think his
station’s reputation comes from?
“The independents make it their
job to find the best promotions.
Maybe it’s the independent holding
up the labels for adds.”

Dawson works with indie How-
ard Goodman. “Howard arranges
the promotions and sets them up
with the labels. He suggests a time
buy or a promotion, and then the
label follows through. But I don’t
think I have personally ever held
up a label for anything. I'll tell
Howard what we’re interested in
giving away, and he goes out and
finds those extras for the station.
It’s out of our hands. I don’t have
the time to negotiate or talk with
all of these labels.”

Desperate Labels
“I hope we're not being repre-
sented that way, because we
wouldn’t hold out airplay for a time
buy. I don't tell Howie, ‘Either we
get a time buy or promotion or

Favors

Continued from Page 30

Rules ‘Broad, Not Vague’

“The FCC's rules on this area re-
garding payola, Sections 317 and
508 of the Communications Act
(see “The NAB Says .. .") are
broad, not vague. Persons engag-
ing in illegal activity to extort money
from labels for airplay — and failing
to mention commercial considera-
tion for time buys or promotions —
are subjecting themselves to fines
and imprisonment,” Shrinsky cau-
tioned

“Remember, this is an election
year. How better to get re-elected
than to try to do away with the
scumbags in the radio industry? if
that comes to pass, this recession
will have a twin: the payola scan-
dals.

‘Management and ownership
must be accountable for these ac-
tions. If stations are operating in
such a manner, | advise them to
cease and desist immediately and
seek legal counsel to see if there is
alegal way to accept time buys and
record company promotional sup-
port.’

there’s no airplay.’ In fact, I add
records without promotions all the
time. and Howard will say. ‘Why
didn’t you tell me — I could have
gotten the station something for
it

Dawson explains, “We have no
promotion budget at all, and we're
cut back to the bare bones. I have
no money to buy T-shirts, we have
two billboards, and any giveaways
come through trade with local cli-
ents. We're dependent on labels for
the other stuff.

m

We wouldn’t hold
out airplay for a
time buy ... | hope
we’re not being
represented that
way. We don’t
subscribe to those
kinds of practices.
— John Dawson

@

As a result. I'm beat up every
Monday and Tuesday for adds.
And on Tuesdays the labels are
very desperate. I can't even take
calls on Tuesdays anymore, and I
had to tell some of them not to call
me at home. The pressure is unbe-
lievable. They’ll offer a time buy or
anything just to get the add. They
may say that we're holding out,
and maybe Howard is positioning
us this way, but I hope he isn't. I
certainly hope that's not the repu-
tation we have.”

The NAB
Says ...

tations looking to avoid such
S legal issues should consutt

the NAB's “Legal Guide,”
which contains these words of wis-
dom.

Sections 317 and 508 of the
Communications Act define “pay-
ola" as accepting, paying, and
agreeing to accept or pay any mon-
ey, services, or other valuable
consideration for the Inclusion of
any matter in a broadcast without
disclosure of the fact before the
broadcast to the program produc-
er or the broadcaster.

This practice takes many forms,
ranging from accepting cash from
a distributor or independent pro-
moter of phonograph records for
playing certain records on a pro-
gram, to accepting free meals from
a restaurant in return for the on-
the-air use or mention of a prod-
uct, service, or person. Each vio-
lation is subject to a fine of not
more than $10,000 or Imprison-
ment of not more than one year or
both.

If you are unclear about any or all
of this. consult your station’s com-
munication attorney for an inter-
pretation
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e | Format Report Card
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] Fall '91 Fall '90
FALL ,91 ; Markets Surveyed 140 137
I Stations Surveyed 189 175
H " 12+ Scores 45% up 33% up
00 EVIew. e er an sua 50% down 60% down
4% flat 6% flat
q . 1% debut 1% debut
For the past few years, the fall Arbitron survey has been a nightmare Markets With AGR ’ cor ° 100
. . . : arkets | % ,
for AOR, and I was fully prepared for similar results this time around. iy 51 T A S ’ ’
However, I'm happy to say this was the format’s best fall book in quite a e R AT o .
Whlle 4 No. 1 In Men 18-34
Sure, more stations were down than up. But that’s to be expected, since AOR usually posts its best numbers Markets With AOR 75% 68%
in the summer book. However, the percentages are much better than usual. : No. 1 In Men 25-34
Specifically, 45% of the stations were up 12+, while 50% were down. Not a stellar showing, perhaps, but | Markets With AOR 37% 36%
compare those figures Lo last year. In the Fall '90 survey, only 33% were up and a whopping 60% were down. And No. 1 In Men 25-54
the numbers from '88 and ’89 were just as bad.
Interestingly, more AORs won 12+ crowns — 17 — than in any fall book in recent years, which is probably
due to the fragmentation that has plagued so many CHRs. Once again, KGGO/Des Moines posted the highest Legend
12+ of all: 18.0. All figures refer to Arbitron metro survey areas. Monday-Sunday, 6am-midnight. No. 1 12+
Demo Derby figures are m bold. First or second place rankings in demos are indicated. {T) signities a tie for the
. Stati w the b # r i n-
Move beyond the 12+ beauty contest and you’ll discover the format’s demo rankings were all up from one m Yh:x,n: :c'm ;,mmmﬁ ;’;":2? c;::;z,: 2,::2@5:’0:::' fm
year ago. The most significant jump was in the crucial 25-34 cell. Last year, 68% of stations surveyed were No. 1 report carg. Figures not available in condensed markets are indicated by “na.”
in that demo. In '91, 75% achieved that distinction —-the best percentage in any book since Summer ’88 and the m;:g ";‘:‘:a;e;:i’:;’i::“""' (RRIEales @iNew Rgok siation:They dolneficcairibats
hlgheSt In any fall book since 1985. No cover. no mimmum. No shirt, no shoes, no service, No soap, radio.
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Fall 91 Scoreboard
Aduits Men Men Men Aduits Man Men Men
Station/Market 12+ 18-34 18-34 25-34 25-54 Station/Market 12+ 18-34 18-34 2534 25.54
KEYJ-AM & FM/Abi ene, TX 10.8-9.4 1 1 na 2 WCKG/Chicago (CR} 3.4.27 T = = e
WONE/Akron 5.1-59 1 1 1 55 WLUP-FM/Chicago 3.5-2.7 — = =0 =
WEQX/Albany, NY 1416 — - - - WXRT/Chicago 26-33 2 2(T) 1 2
WPYX/Albany, NY 6.4-8,0 1 1 1 1N WWBZ/Chicago 4.6-3.8 — 2(T) = =
WQBK/Albany, NY “CR} 6.1-6.5 2(T) 2 2 == KFMFICti\Ico, CA 14.2-13.4 1 1 na 1
KLSK/Albuquerque {CR) 6.0-6.5 — 2 1 = WEBNICu‘nci.nnati_ 7.46.7 1 1 1 2
KZSS & KZRR/Albuguergue 6.1-7.1 2 1 2 2 WOFXICmcmnah_ {CR) 5.5-3.6 - — - —
(KBAC/Albuquerqu3) (NR) 2.0-0.4 - — — = WOXY/Cincinnati (NR} 0.5-0.4 -— — — -
(KRBL/Albuquerque) 2.7-2.7 - _ = = WMMS/Cleveland 8.5-10.2 1 1 1 1
WZZO/Alentown, FA 12.8-11.1 1 1 1 1 WNCXICleveland (CR) 5.8-4.6 - 2 2 —
KBFX/Anchorage (CR) 12.3-8.0 1 1 2 = KATM/Colorado Springs, CO 5.1-4.6 4 = — —
KWHL/Anchorage 6.7-7.3 2 2 1 1T) KiLO/Colorado Springs, CO 3.4-4.0 —_ — = =
WIQB/Ann Arbor, Mi 8.6-6.6 1 1 2 ot KKFM/Colorado Springs, CO (CR) 5.5-6.3 2(T) 2 1 2
WAPL/Appieton, WA 15.5-14.9 1 1 1 1 WMFX/Columbia, SC 5.5-5.4 - — 2(T) =
WKLS/Atlanta 6.3-5.6 2 2 = — WLVQ/Columbus, OH 8.9-8.1 1 1 1 1
WZGC/Atlanta (CR 5.3-4.5 - — 1 2 WMGG/Columbus, OH (CR) 5.2-5.4 2 2 2 —
WRXR-AM & FM/Amgusta, GA 5.7-7.5 2 1 1 = WWCD/Columbus, OH (NR) 2.6-1.5 = = — -
KGSR/Austin 3.7-4.7 = £ = - KNCN/Corpus Christi, TX 9.1-91 1 1 1 —_
KLBJ/Austin 8.3-6.9 2 1 1 2 KDGE/Dallas (NR) 2.329 - — - —
KNNC/Austin (NR) **.0.4 = = . o KTXQ/Dallas 6.4-52 2 1 1 —
KPEZ/Austin 6.0-5.4 — — 2(T) = KZPS/Dallas (CR) 2720 - — = 45
KKBB/Bakersfield, A (CR) 4.8-34 = — = = WRKI/Danbury, CT 11.2-133 1 1 1 1T
KRAB/Bakersfield, CA **.4.5 = 2(T) 2(T) = WAZU/Dayton 4155 = 2 2 —
WGRX/Baltimore (CR) 16-1.9 = = — — WTUE/Dayton 7.56.8 1 1 1 2
WHVY/Baltimore 1.0-1.4 = = — = KAZY/Denver 4440 — — - —
WIYY/Baltimore 6.8-5.5 2 1 1 = KBCO-AM & FM/Denver 4.2-6.1 2 = 2(T) 1
(WHF S/Baltimore) (NR) 2.7-2.8 = - 2 — KBPI/Denver 7.1-6.3 1 1 2(m =
WTGE/Baton Rouge, LA (CR) 52-2.9 — — = — KRFX/Denver (CR) 3143 — 2 1 —
KRKX/Billings, MT 10.0-6.8 — 2 na 2 (KTCL/Denver) (NR) 1.8-2.1 = — — -
WKGB/Binghamton, NY 9.3-10.9 1 1 1 2 KGGO-AM & FM/Des Moines, IA 15.4-18.0 1 1 1 1
WZRR/Birmingham (CR) 10.7-9.6 1 1 1 )| ClMXIDetroit_ (NR) 1.6-1.5 — - =
KJOT/Boise 89-82 1 1 1 2 WCSX/Detroit (CR) 4.1-38 — — 1
WAAF/Boston 2719 = = = - WLLZ/Detroit 42-43 2 1 2 —
WBCN/Boston 56-53 2 1 1 1 WRIF/Detroit 3.9-2.8 — 2 — —
WBOS/Boston 2224 — — — — KLAQ/EI Paso, TX 6.6-7.9 2 1 — _
WCGY/Boston 1717 _ = WRKT-AM & FM/Erie, PA 16.7-13.9 1 1 1 1
WENX/Boston (NR! 1.31.9 = - — — KAVE/Eugene, OR 4.5-4.1 — = 2(T) =
WZLX/Boston (CR} 4.2-36 — 2 2 — KLCX/Eugene, OR 6.0-6.5 2(T) 1 2(T) —
WGRF/Buffalo 7.9-6.2 2 1 1 1 KZEL/Eugene, OR 9.0-4.7 — - - —
WUFX/Buffalo 50-4.8 - 2 2 — WRBT/Evansville, IN 6.5-3.6 — — — —
WIZN/Burlington, YT 15.9-13.1 1 1 na 1 KKEG/Fayetteville, AR 12.5-6.9 = = na 2(T)
WNCS/Burlington, VT 2942 — — — — WRCQ/Fayetteville, NC 4.7-6.3 - — — —
WMVY/Cape Cod, MA 26-3.8 i = na 2(T) WRXKI/Ft. Myers, FL 58-71 1 1 na 1
WPXCICape Cod, MA 11.6-9.6 1 1 na 1 WZCRIFt. Myers, FL (CR) 4.2-55 — 2 na 2
WAVF/Charleston, SC 6.8-7.1 1 1 1 2 WZZRIFt. Pierce, FL **-11.6 1 1 1 1
WYBB/Charleston, SC (CR) 3.9-4.7 = 2 2(T) — WBYR/Ft. Wayne, IN (CR) 6.9-7.7 = 2 2 —
WKAZ & WKLC/Charleston, WV 9.4-6.3 2(T) 2 2 — WXKE/IFt. Wayne, IN 5.7-8.0 1 1 1 1T)
WRFX/Charlotte 7.3-8.6 2 1 1 1 KJFX/Fresno (CR) 30-3.4 = = — —
WXRC/Charlotte 3.2-3.7 = = — - KKDJ/Fresno 3.1-35 = = = -
WFXS/Chattanooga, TN 4.7-5.4 - 2 2 2 KRZR/Fresno 3.4-51 1 1 2 —
Continued on Page 34
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Station/Market

WRUF/Gainesville, FL
WJFM/Grand Rapids, MI (CR)
WKLQ/Grand Rapids, MI
WLAVI/Grand Rapids, Mi
WKRR/Greensboro, NC
WSFLI/Greenville-Jacksonvilie, NC
WXQR/Greenville-Jacksonville, NC
WROQ/Greenville-Spartanburg, SC
WQCM/Hagerstown, MD
WTPA/Harrisburg, PA
WCCC-AM & FM/Hartford
WHCN/Hartford

KPOIl/Honolulu

KLOL/Houston

KZF X/Houston (CR)
WTAK/Huntsville, AL
WFBQ/Indianapolis

WFXF-AM & FM/iIndianapolls (CR)
WSTZlJackson, MS
WAIA/lJacksonville (CR)
WFYV-AM & FM/Jacksonville
WRKR/Kalamazoo, Ml (CR)
KCFX/Kansas City {CR)
KYYS/Kansas City

WIMZ-AM & FM/Knaxville
WKHY/Lafayette, IN (CR)
KVOL/Lafayette, LA
WJXQ/Lansing, Mi
WMMQ/Lansing, MI (CR)
KKLZILas Vegas (CR)

KOMP/Las Vegas
WKQQ/Lexington, KY
KFMQ/Lincoin, NE
KTGL/Lincoln, NE (CR)
KMJX/Little Rock

KLOS/Los Angeles

KLSX/Los Angeles /CR)
KNACILos Angeles

KOCM & KSRFilLos Angeles (NR)
KQLZ/Los Angeles

KROQI/Los Angeles (NR)
WQMF/Louisville
KFMX/Lubbock, TX
WQBZ/Macon, GA
WiBA/Madison, WI
‘WMAD/Madison, Wi
WGIR/Manchester, NH
WEGR/Memphis
WSHE/Miami-Ft. Lauderdale
WZTA/Miami-Ft. Lauderdale (CR)
WKLH/Milwaukee (CR)
WLZR/Milwaukee
WQFM/Milwaukee
KJJO/Minneapolis (NR}
KLXK/Minneapolis (CR}
KQRS-AM & FM/Minneapolls (CR)
KTCZ/Minneapolis
WGCX/Mobile, AL
WZEW/Mobile, AL
KDJK/Modesto, CA
KVFX/Modesto, CA (CR)
WHTG/Monmouth-Ccean, NJ (NR)
KMBY/Monterey-Saiinas, CA
WXFX/Montgomery, AL
WGFX/Nashville (CR)
WKDF/Nashville

WRLT/Nashville
WBAB/Nassau-Suffolk, NY
WDRE/Nassau-Suffolk, NY (NR}
WRCN/Nassau-Suffolk, NY
(WNEW/Nassau-Suffolk, NY)
(WXRK/Nassau-Sufiolk, NY) (CR)
WPLR/New Haven, T
WCKW-AM & FM/New Orleans
WNEW/New York

WXRK/New York (CR)
WAFX/Norfolk (CR)

WNOR-AM & FM/Ncrfolk
KBAT/Odessa-Midiand, TX
KATT/Okiahoma City
KRXO/Oklahoma CRy (CR)
KEZO-AM & FM/Omaha
KRRK/Omaha

WDIZ/Orlando

WHTQ/Orlando

KCLB/Palm Springs, CA
WTKXX/Pensacola, FL

12+

9.2-10.7
6.1-2.5
10.4-9.9
3.9-3.8
8.1-9.9
**-48
2.3-3.1
8.5-8.0
4.7-7.5
10.6-8.2
4.7-54
6.9-6 1
3.6-3.6
51-54
3.9-2.6
7.8-8.0
12.1-15.0
5.2-4.7
6.760
3.1-3.1
8.1-8.2
13.1-11.7
4.8-5.0
g9.2-7.8
7.1-8.2
17.5-13.2
1.6-3.4
10.3-9.7
2.7-3.7
58-7.2
4.7-7.8
174129
10.2-8.5
7.9-82
11.2.77
4544
2828
0.8-09
**0.5
22-2.4
2.7-3.2
10.4-7 1
98115
10.8-7.9
15.4-12.2
3.2-40
8.5-8.8
8.3-7.7
4.1-3.3
2.5-2.7
6.3-5.9
5.3-6.2
2.9-2.6
2.6-:2.0
4.1-3.0
9.8-9.7
2.8-4.3
4.4-53
2.7-2.1
4.2-6.3
5.4-3.9
1.2-1.2
2.4-36
6.6-9.1
49-55
7.392
1.6-1.7
4.7-3.8
1.4-21
1.3-1.7
3.4-2.3
3.2-4.3
8.3-9.4
4.6-3.5
4.0-3.8
3.8-3.9
51-4.7
8.8-7.7
14.1.11.4
8.7-71.7
6.3-6.8
10.6-10.6
2.9-2.5
4.2-49
5.8-6.3
5.8-10.9
6.6-3.8

Adults
18-34
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Station/Market

WWCT/Peoria, IL
WMMR/Philadelphia

WY SP/Philadelphia (CR}
KDKB/Phoenix
KSLX/Phoenix (CR)
KUKQ/Phoenix (NR)
KUPD/Phoenix
WDVE/Pittsburgh
WRRK/Pittsburgh
WBLM/Portland, ME
KBBT/Portland, OR (NR)
KGON/Portland, OR
KUFO/Portland, OR
WHEB-AM & FM/Portsmouth, NH
WBRU/Providence, Rl (NR)
WHJY/Providence, RI
WWRX/Providence, Rl (CR)
KFMH/Quad Cities
WXLP/Quad Cities
WRDU/Raleigh, NC
WZZU/Raleigh, NC (CR)
KOZZ/Reno, NV (CR)
KRZQ/Reno, NV
KTHX/Reno, NV
WRXL/Richmond, VA
WVGO/Richmond, VA
KCAL/Riverside-San Bernardino, CA
WROV/Roanoke, VA
WCMF/Rochester, NY
WXRX/Rockford, IL
KRXQ/Sacramento
KSEG/Sacramento (CR)
WKQZ/Saginaw, Mi
KSD/St. Louis (CR)
KSHE/St. Louis

KBER/Salt Lake City
KJQN/Salt Lake City (NR}
KLZX-AM & FM/Salt Lake City (CR)
KRSP/Salt Lake City
KSAQ/San Antonio
KZEP-AM & FM/San Antonio (CR)
KG8/San Diego (CR)
(KIOZ/San Diego)
KSDO/San Diego (CR)
XTRA/San Diego (NR}
KiOZ/San Diego North County
KFOG/San Francisco
KITS/San Francisco (NR)
(KOME/San Francisco)
KRQR/San Francisco
(KSJO/San Francisco)
KOME/San Jose
KSJO/San ‘Jose
KUFX/San Jose (CR}
KCQR/Santa Barbara
KTYD/Santa Barbara
KXFX/Santa Rosa, CA
WIXVISavannah, GA
KISW/Seattle
KNDD/Seattle (NR)
KXRX/Seattle
KZOK/Seattle (CR)
KTAL/Shreveport, LA
KEZE/Spokane, WA
KKZX/Spokane, WA
WAQY/Springfield, MA
WEFX/Stamford, CT (CR)
WAQX/Syracuse
WKFM/Syracuse (CR}
WXTB/Tampa
WYNF/Tampa
WIOT/Toledo
WXKR/Toledo (CR)
KLPX/Tucson
KMOD/Tulsa

KTHK/Tulsa (CR)
WKLL/Utica, NY (CR}
WOUR/Utica, NY
WCXR/Washington (CR)
WHFS/Washington (NR)
WJFK/Washington (CR)
WWDC/Washington
WKGR/West Palm Beach, FL
KICT/Wichita
KRZZ/Wichita
WEZX/Wilkes Barre-Scranton, PA
WHTFIYork, PA (CR)
WNCD/Youngstown, OH
WRKU/Youngstown, OH

12+

15.2-12.4
6.4-7.2
5.9-6.2
4.2-3.5
3.6-4.2
1.4-1.4
7.1-6.5
11.311.7
3.0-2.4
13.2-141
0.9-1.0
3.4-4.0
7.4-57
8.1-9.3
3.3-2.2
6.8-7.9
4.4-42
3.4-2.7
13.0-13.3
8.1.7.2
3.7-3.8
9.1-8.1
4227
4.2-8.6
9.3-6.4
**-4.3
3.1-2.8
7.7-85
19.2-16.2
10.5-14.9
6.6-6.0
5.2-45
9.6-7.0
5.7-5.9
9.7-8.8
53-7.9
3.1-3.0
7.3-6.0
2.4-3.0
4.1-49
4.0-43
4.9-55
4.0-2.1
2.8-3.0
55-54
7.2-4.0
2.3-1.6
2.7-31
1.4-1.8
2.8-2.2
1.6-1.8
4.8-3.5
4.7-51
4.1-3.2
6.1-3.3
11.1-8.1
9.6-7.3
9.0-6.4
4.7-2.4
**-3.2
5.2-3.5
3.7-3.6
5.7-7.7
5.2-7.8
5.6-56.5
9.2-9.0
4.9-55
9.56-9.5
7.5-5.0
5.8-7.1
5.3-5.5
12.6-14.4
3.2-2.2
9.9-7.6
8.2-8.3
3.2-2.2
5.1-3.4
10.7-18.5
3.4-2.3
2.56-2.3
2.1-25
5.2-3.0
5.8-5.6
8.1-5.0
6.1-6.6
7.8-8.0
2.8-3.1
7.7-7.8
3.1-2.9
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FALL SCOREBOARD

NACs Remain Virtually Flat

Here’s the Fall '91 Arbitron recap of NAC perform-
ances.

The first column indicates a station’s Fall '90-Fall '91
25-54 fluctuation. It's followed by 25-54 market rank and
the number of rated signals in that market.

-~
MIKE KINOSIAN

KBZN: No More Bird For This Breeze

When the Breeze Network folded in January 1991, af-
filiates like KBZN (The Breeze)/Salt Lake City were left

With a base library of about 1100
cuts, KBZN plays “one-third con-

to fend for themselves.

temporary jazz, one-third new age,

“ and one-third vocals,” according to o e s,gna:§
ODs in the building when the net N, DO, PGS Ko e I i
work went down; we were dead in e Gl I B e, (i (el xS KTV:I(V'I el -:— .7 #9 16
the water,” reéalled KBZN PD S, Corinpelieal] (D VIS meny 153 KN'M’AIA‘\ChN:g: Mi +?.1 #14 27
Dale NeIS(;n. “We’d somewhat ex- EPUELS) LA spoqsored. Lz wgn i el 0.2 #14 38
pected the Breeze Network to fail Cailly il G S Mannheim x Jlio:ton sC t 44 #14 22
so we’'d put out feelers and had z; Steamroller shows in a very large MGLIc arles_ton, +;"9 #4 38
good-sized library by February Lcaicry Wy ' #10 26
We also borrowed a collection of .KBZN Ak present.ed 2 cpncert R :82 #;5 26
music from our consultant [Alan oIz 5l sy ey oo ) Ui eveset WBBYlCO'umm(‘:sh isti +0.5 #8 18
Mason], who helped us get things ty Of- WEA s (ieds ESE0) Cre KWV‘SICorpus - -1 'O #13 32
going.”' proximately 2500. Nelson asserted, KOAl/Daltas o 48 33

Nelson noted that with a satellite “~If Sl GRS tlmes_ the KHIEZIDI; i t1 .9 #9 34
feed, “There was no way for us to SIze, We probably would have filled s Det w“' —2A2 #29 34
be lo’caL People weren'’t getting the i. Statqu from all across the state w;cg/ gtro: —-0. 1 #9 14
correct time or temperature. When  Dale Nelson UL G 1D 83 1o (36 T, (613 :v zEL F,E ok +1 .2 #7 29
listeners called asking f(;r the put on a phenomenal show.” K.Ezs;H:)?srlgn- NA #19 36
name of the song we'd just played, cluded a sprinkling of television. Force Is With Us KEYViLas Vegas -1.8 #11 22
we’d have to call Minneapolis [the ~ “It wasn’t much,” Nelson admit- . . KACE/Lo$ Angeles -0.6 #25 43
Breeze Network’s home] for thein-  ted. “We pinpointed the 10pm news Echoing the sentiments of other KTWVIiLos Angeles 0.8 #11 43
formation. Going live was a great because we felt a lot of our au- NAC PDs, Nelson mal,flfamed’ WLVEMiami +0.2 ¥7 41
move for us.” dience was tuned there. There  NAC’s the Beautiful Music of the KXDC/Monterey -09 #20 35

The Fall *91 ratings may sub- wasn’t much to our spots — they '90s. I've workeq .for a B/EZ,' and WQCD/Nassau +0'1 #12 20
stantiate that sentiment, as KBZN  were simply identifiers. We didn’t NAC’s more exciting. It lends itself WCDJ/New Bedford +3.2 #9 36
more than doubled its Arbitron have any billboards up during the ~ Well to today’s culture. People are WQCD/New York =02 #12 a7
25-54 numbers over the Fall 90  book.” Stiissedhioll:tt andlneed Zomethir:ig KTNT/Oklahoma City 13 #13 19
bO()k W id 1 f di BT wl wnic 0 relax and unwind. s
- Neéo(,’fi ‘?tvseo g;fl?l}crtne:ﬂ a With the rare exception of a CD  There’s no doubt NAC will continue wtf?/ﬁfﬁxg ME +(§'32t #;g 22
phone survey to businesses and OF concert ticket giveaway, KBZN  growing. It’s not going to be No. 1 WOTB/Providence 0.2 #25 41
asked people who were unfamiliar ~ 40€S N0 on-air contesting. “People in many markets, but it will be a WNNDRaleigh —09 #12 30
with us to listen for at least an LKe the concept of astation withno  force to be dealt with.” KTWVIRiver:ide +0.5 #8 4
hour. The response rate — 17% —  1ype.” Nelson remarked. “We te- Nelson closed with this admon- KQPT/Sacramento —23 #9 26
was something to shout about.” tally stay away from the ‘tenth ishment: “Many NACs seem to re- KAT2/St. Louis -0'8 #13 28

, caller’ thing. If we have something  act after every book. I'd rather s ouls s
It's Hypeless to give away, we tell listenersit’sa  stay with one hot clock and music KBZNiSalt Lake _C"y 21 i e

In addition to direct mail, ‘work perk.’ We don’t even read mix for a while. Let’s give it a :::im::: g:zg: No. Cnty :?’2 ig 2;

KBZN’s fall outside media mix in-  the name of the winning listener. chance to work. KBLX/San Francisco 0.1 #6 54
KJAZ/San Francisco +0.5 #24 54

KKSF/San Francisco +03 #4 54

o L KBLX/San Jose +1.5 #14 46

A Fifth Birthday Candle For The Wave | «smee o0 oo
KKNWI/Seattle -06 #14 33

WJZE/Washington +0.2 #18 36

Five years ago today, the ‘“Mighty Met,” AOR
KMET/Los Angeles, shocked the market and industry by
becoming NAC KTWV (The Wave). Rarely have a station
and budding format generated such intense interest.

“It’s been like lightning flashing
across the sky; it virtually feels
like [we signed on] yesterday,” re-
marked Chris Brodie. Now PD,
Brodie began as MD under PD
Frank Cody when the station hit
the air. “The Wave was a baby
when it was born — it went through
growing pains, and now it’s just
about a mature adult. We're learn-
ing more about ourselves as each
day passes.”

Brodie noted that, like many
other NACs, “The Wave’s had a
roller coaster ratings ride. But in
the listener’s mind, the Wave is
now as much a part of Los Angeles
as any other station in town.”

Low-Profile Artists

“With any music radio station,
the music’s the star,” said Brodie.
“In some ways, our music has de-
veloped. However, in the past 12-
18 months, I'd have liked to have
seen more high-profile stars come
from the format. We’ve had our
share of them, and we’re confident
about the future, but the matura-
tion of the music is a vital part of
this station’s future.”

Chris Brodie

One of the Wave’s sign-on bench-
marks was the absence of air per-
sonalities. Though that stance was
ultimately abandoned, Brodie
noted, “Since we added local an-
nouncers, we've had minimal
change in our airstaff. Radio is
about consistency. People should
know what they’re going to hear
from a station. They should get
some comfort from a consistent
group of people on the air deliver-
ing the product.

“Many of us here have gone
through our education process to-
gether. Some new people have
come in: [Former Wave MD, now
NAC KOAIl/Dallas PD] Monica
Logan and [current Wave MD]
Ralph Stewart have come through
in a real bottom-line music basis.
They’ve learned a lot, and we, in
turn, have learned a lot from
them.”

Under The Microscope

In some situations, PDs are
nearly programming in a fishbowl.
Considering the massive attention
the Wave garnered upon its debut
— and the attention it continues to
receive — Brodie said, ‘At times I
think there’s a helicopter hovering
with a big microscope focused on
us. It’s also because we’re in Los
Angeles, where there’s so much
creative energy. With that
pressure comes lots of responsibili-

“Even after five years, the
pressure is still there. We always
feel as if we have the responsibility
of being sort of a flagship. [GM]
Allan Chlowitz and our staff con-
stantly keep one thing in perspec-
tive — take care of the customer.
In our case, the listener is the cus-
tomer, and the customer always
comes first.”

The following stations have exited the format since the Fall '90 sweep:
WRB2Z/Cincinnati,
ville, SC, KHHH/Honolulu, WBZN/Milwaukee, KNOK/New Orleans,

KLSK/Albuquerque,

KGSR/Austin,

WBBO/Green-

KKVU/Omaha, KGRX/Phoenix, KEYF/Spokane, and WHVE/Tampa.

Summary

¢ The average NAC 25-54 share slipped 3.2-3.1 (Fall '90-Fall '91).
¢ Slightly more than half the stations (52.3%) dipped within the demo;

45 .2% were up; and one station (accounting for 2.3%) was flat.
» The average erosion was -0.8; the average gain was +0.9.

¢ WXCD/Detroit (-2.3) suffered the most significant loss; WCDJ/Bos-

ton (+3.2) (New Bedford book) marked the heftiest gain.

¢ The typical NAC ranked 12.4 (25-54) among 34.7 market signals.
e Of NACs listed, less than half (42.8%) cracked their market's Top
10 (25-54); WNUA/Chicago, KIFM/San Diego, and KKSF/San Francisco

held down the No. 4 slot in their respective markets.
¢ KIFM achieved the format's highest Arbitron 25-54 share.

More 'Wally ”
Winners

everal months ago, we ran
San NAC-oriented cartoon

from KTWV/Los Angeles air
personality Wally Wingert. In
honor of the station’s fifth birthday,
we present another artistic sample
from Wingert's pen.
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WINNING PROFILES

Life At The Top For
WQIK And WGNA

WQIK-FM/Jacksonville and WGNA-AM & FM/Alba-
ny, NY are two of the many Country outlets that spent
much of 1991 on top of the ratings heap. This week, the PDs

of those format favorites chart their station’s ascents.

When WQIK-FM/Jacksonville
beat legendary crosstown CHR
WAPE in the Winter ’91 Arbitron, it
was the first time in 19 consecutive
rating periods that WAPE wasn'’t
the city’s 12+ leader. Proving it
was no fluke, WQIK went on to
score victories in the fast three
books as well, making it a com-
plete sweep — 12+ and 25-54 — for
1991.

Musical Overhaul

PD Lee Rogers credits much of
the success to targeting a younger
audience in all imaging, market-
ing, and contesting and to an over-
hauled music policy. “We shifted
our musical emphasis to take ad-
vantage of what’s happening in
country music,” says Rogers.
“Our audience had been heavily
35+ so we focused our research on
music that would still appeal to the
35+ crowd but also to 18-34s. We

66)

Too many people in
Country radio
believe they can’t
do well enough
18-34 to be
No. 1 12+.

— Lee Rogers
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dropped everything that was
polarized [songs that tested well
35+ but did not do well 18-34]. We
also flipped the current-recurrent/
oldie ratio from 40%-60% to
60°.40%. And we cut our oldies
library from 800 to 400 titles.”

Lotto Dollars

WQIK ran ACC Broadcast Mar-
keting’s lottery contest in the
spring and fall and an extensive
window sticker campaign in the
winter and summer. Cash was king
all year, with more than $110,000
given away.

Another key ingredient in the
mix was the hiring of a fulltime
promotion director, a first for the
station. “We had to make that in-
vestment to make us more compet-
itive and visible on the street.”
Rogers notes. ‘‘Because times
have been tough economically, we
felt we had to get more kang for the
buck by making that cepartment
one of our main marketing arms.”

Rogers also points to his staff’s
dedication and refocused urge to
win as critical. “Many of the folks

Lee Rogers

here have been with the station for
a long time. And as can sometimes
happen when a station consistently
ranks second, a feeling of complac-
ency can grow to the point where
people feel it's OK to be No. 2.

“In fact, too many people in
Country radio believe they can’t do
well enough 18-34 to be No. 112+ . It
takes a company that’s committed
to being on top — without compro-
mising the product — especially in
tough economic times. It also takes
a GM and PD who can convince the
staff it can be done. Ultimately
though. it has to be the people who
believe enough in the program to
get behind it and do it.

~1 can’t say enough about the
staff’s efforts. Once everybody
believed being No. 1 was possible,
they went after it. Now that we've
done it. everybody is working even
harder to keep it."

Calling WQIK’'s news depart-
ment one of the station’s biggest
assets, Rogers says it was also in-
strumental in the station’s growth.
In addition to offering the city’s on-
ly helicopter traffic reports, the
department looks to the market’s

WQIK/JacksonvilIe

Music Monitor

2/5/92, 8am

PAUL OVERSTREET/Seein’ My
Father in Me

TRISHA YEARWOOD/That's What
| Like About You

CLINT BLACK/Where Are
You Now

JOE DIFFIE/Is it Cold in Here

EXILE/Crazy For Your Love

SAMMY KERSHAW/Cadiliac Style

T.G. SHEPPARD/Somewhere
Down The Line

BILLY DEAN/Only The Wind

DOUG STONE/A Jukebox With A
Country Song

WE’RE NO. 1 — WQIK/Jacksonville staffers (front, I-r) Kevin Thomas, Rebecca Turner, Leroy Boomer, Greg
Gaines, Kelly O'Brien, Mike McHale, Scooter Thomas, Maggie Moore, and Larry Stevens; (back. I-r) Kaye Jewell,
Lee Rogers, Tim McGuire, Michael Hendricks, AJ Davis, Jon Scott, and Big Jim.

highest-rated local TV meteorolo-
gist for weather.

The station’s strong news/infor-
mation image, says Rogers, is es-
pecially important in a market
with a large military presence.
“I'm sure that many people who
cumed us during the Gulf crisis
because of our service reputation
stayed because they liked the over-
all product.”

WGNA Tops Albany

WGNA-AM & FM/Albany, NY
has also experienced new heights
lately, with back-to-back “best
ever” books yielding two first place
12+ finishes. The combo posted a
record-setting 11.3 in the Summer
‘91 Arbitron, then set a new record
with an 11.6 in the fall. The 25-54
shares have been climbing upward
as well, increasing by more than
four points between the winter and
fall *91 books.

The surge of the last two books
occurred after a few soft sweeps
that followed "GNA’s top 12+ show-
ng in summer '90. ‘“‘We weathered
the Oldies storm,” is how PD Fred
Horton (who also does mornings
with Rhymin’ Richie Phillips) ex-
plains the resurgence. “WGY-FM
came on last fall and split the lis-
tening. But we stayed the course,
and people are now spending more
time with us.

Prior to Horton’s arrival in
August '88 from crosstown Gold
WTRY, WGNA had consistently
posted 12+ shares in the upper
five-lower six range. It ranked
seventh 25-54 in summer 88, but
blasted to No. 1 by winter '89. Hor-
ton says the surge was accomplish-
ed by changing the station’s pre-
sentation from AOR- to CHR-style
formatics. “‘We picked up CHR jin-
gles, adopted an uptempo jock
presentation, and added fun pro-
motions and a fun morning show.
Those things were lacking when I
got here.”

Overcoming The Bias

Horton acknowledges there’s a
certain amount of bias that has to
be overcome in Albany, where
Country had never been a mass ap-
peal format. *“We’ve overcome the
negatives by using CHR and AC
formatics without fear of upsetting
the core. We can do that because
the core has no [prior knowledge]
of Country formatics. Thus, we’re
able to define the format. They
can’'t miss what they don’t know
exists.”

Horton says the combo’s ap-
proach — both on and off the air —
is to be an AC station that plays
country music rather than a Coun-
try station that uses borrowed for-
matics. ““It’s more important to be
true to the formatics than the mu-
sic.” he notes.

Fred Horton

Mixing The Music

WGNA’s current/oldies mix is
50%-50% and balanced between
traditional and modern. Horton's
very careful that one particular
sound doesn’t dominate the station.
‘That includes spacing out the ad-
dition of records that sound the
same, regardless of where they are
on the charts. The process is also
weighed versus the tempo needs of
the currents list.” Horton says he
seeks to provide a variety of both
traditional and modern artists and

song types.

Because WGNA shares 17% of its
audience with AOR and 20% with
AC, the station's Gold library in-
cludes songs by the Allman Broth-
ers, the Marshall Tucker Band,
Jim Croce, CCR, and the Commo-
dores. A few years ago he played
three songs from this category/
genre per hour, but that’s now
down to two - and sometimes one

per hour.

Horton never worries about play-
ing Garth Brooks next to Jim
Croce. “If research shows a song’s
a hit with my audience, what'’s
wrong with playing two favorite
songs in a row — regardless of the
act? Besides, regular listeners
know that within one song we’ll be
back to a song they really like. So
they’ll put up with a song they may
not particularly like.”

66)

What’s wrong with
playing two favorite
songs in a row
— regardless of
the act?

— Fred Horton
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Promotion Push

WGNA's spring and fall contest
for the last three years has been
the “Dollar Bill Game,” in which
listeners qualify for big prizes by
having a bill with 107" in the
serial number. Prizes this past fall
included a '92 Nissan truck, $1000
Thursdays, and $100 an hour from
8am-6pm every day of the book.

Horton. who notes TV was used
sparingly on Wednesday nights to
promote Thousand Dollar Thurs-
days. says WGNA also conducted a
“Favorite Four™ direct mail cam-
paign. Listeners submitted their
favorite four songs and. if they
heard them from 11:30am-noon.
they could call in to win $107 and
qualify for a trip. Horton says
30000 pieces were sent to local
businesses. To ensure they fell into
the hands that could do the most
good, the pieces were addressed to
“the person who controls the radio
at work or the person who loves
country in the office.’

WGNA /Albany
Music Monitor

215192, 8am
CONWAY TWITTY:Siow Hand
ALAN JACKSON/Wanted
ALABAMA/Forty Hour Week

(For A LivinY)
DOUG STONE A Jukebox With A
. Country Song
EDDIE RABBITT/Two Doflars in
The Jukes
WAYLON JENNINGS/Mamas
Don't Let Your Babies Grow Up
To Be Cowboys
BROOKS & DUNN/My Next Broken
Heart
ANNE MURRAY/You Needed Me
SUZY BOGGUSS/Outbound Plane
JOHN CONLEE/Working Man
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ET Phones

Music City

“Entertainment Tonight” has expanded the role of its
Nashville bureau. The program’s entire musical coverage
will now be coordinated from the Music City office, says
ET music segment producer Clay Smith.

Smith relocated to Nashville
around the first of the vear after
convincing the show’s producers
that not only was country music a
hot format. but that Nashville was
a hub for other types of music as
well. "I approached them a year
ago with the idea because I felt
things were really taking off here,”
says Smith. *“I spend a good bit of
time traveling, and I kept thinking
it would be great to centralize
somewhere closer to bath coasts.
Nashville seemed like the perfect
choice.”

Smith admits the advent of NBC-
TV's “Hot Country Nights” and
Garth Brooks's widespread suc-
cess didn’t hurt his case when try-
ing to persuade the producers.
‘Every day you pick up the paper
and read about how hot country is.
It really didn’t take a lot of convin-
cing to get them to agree. We felt
like we were really ahead of the

Paradise Found

he beachniks a: Liberty
T sun-stroked program-

mers coast to coast with
a surefire cure for spring fever:
a fantasy trip to paradise in cele-
bration of Cleve Francis's forth-
coming label debut, “Tourist In
Paradise.” The instant vacation
package arrived comglete with
a boarding pass, peanuts, palm
tree-shaped thong sandals, a
travel survival kit, a Cleve Fran-
cis poster and tape, and an all-
important packet of <and and
shelis. You can almost smell the
clams beginning to bod . .

Prime Promotion is a recurting feature
that spotlights a particularly imaginative
attempt to capture Country programmers®
attention.

game on this one. And everything
is going great so far. The producers
are very pleased.”

Smith, who’ll work with longtime
regional producer Dick Heard,
joined the ET team in 1983 after
A&R stints at Casablanca/Poly-
Gram and Arista. ET also has
bureaus in Hollywood, New York,

Chicago, Tokyo, London, and
Washington, DC.
Helping Hands

Country artists joined hands in
Nashville studios earlier this week
(2/10-11) to record “Fair Shake,” a
song and music video benefiting
the Special Olympics. Holly Dunn,
the Forester Sisters, the Oak Ridge
Boys, B.B. Watson, T. Graham
Brown, Linda Davis, McBride &
The Ride, the Pirates Of The
Mississippi, Jeff Knight, Ronna
Reeves, and Mark Collic were
among the artists who donated
their time and talent to the project,
which was produced and directed
by Pamela Lane and Clyde Brooks
and engineered by Bob Bullock.

The new syndicated public ser-
vice TV series “‘Special People”
was on hand for the video shoot and
is planning to use the footage on an
upcoming show. The clip, which
features Special Olympics athletes
singing with the artists, will be dis-
tributed to CMT, TNN, VH-1, and
other video outlets.

» Willie Nelson announced last
week (2/3) that Farm Aid V, the
fifth in a series of concerts benefit-
ing financially strapped U.S. farm-
ers, will take place March 14. This
year’s show. held at Texas
Stadium, will feature perform-
ances by the Highwaymen, John
Mellencamp, the Black Crowes,
Neil Young, and many others.
Nelson also announced a two-year
sponsorship deal with Jose Cuervo
tequila for his upcoming concert
tour, which kicks off in March and
will pass through some 75 U.S.
markets per year.

e T. Graham Brown will once
again serve as honorary celebrity
chairman for the 10th annual
DreamMakers Celebrity Waiters
Luncheon on March 24 in Nash-
ville. Proceeds from the event go to
support DreamMakers, a
volunteer organization that helps
realize the dreams of children af-
flicted with life-threatening
diseases. Chet Atkins, Marty
Stuart, Billy Ray Cyrus, Dobie
Gray, Sylvia, and Razzy Bailey are
among the celebrity “waiters”
scheduled to participate.

* Doug Stone has been named
spokesperson for the Safe Kids pro-
grams of Georgia and Tennessee.
He recently recorded a series of
PSAs for the organization, which
promotes household safety among
young children. Look closely for
Stone’'s son, Chance, in the spots.
Meanwhile, Stone is set to perform
for Texas flood victims at the up-
coming Have A Heart benefit con-
cert February 16 in Dallas. Pro-
ceeds from the event will be distri-
buted by the American Red Cross.

« The Oak Ridge Boys’ Adopt-A-
Highway program, which began

L.A. JOE — Joe Diffie and Tammy Wynette gather with some familiar Nashville faces following Diffie’s premiere L.A.
performance at the Roxy. Pictured backstage are (I-r) Sony/Nashville VP/Sales Mike Kraski, Sony/Nashville Presi-
dent Roy Wunsch, Wynette, Diffie, VP/Marketing Mike Martinovich, and Epic VP/Promotion Jack Lameier.

two years ago, now involves more
than 1700 groups nationwide, repre-
senting 24,000 volunteers who have
removed some 3.5 million pounds
of litter from the nation’s highways
thus far. Incidentally, the Oaks
recently lent a hand to Las Vegas’s
Stars on the Strip walkway by ad-
ding their handprints and signa-
tures to the memorial during a
headline engagement at Bally’s.
The Vegas walkway is similar to
Hollywood’s Walk of Fame.

And The Winner Is . ..

The February 25 Grammy tele-
cast will include performances by
such familiar country faces as
Alan Jackson, Clint Black, Roy
Rogers, Mary-Chapin Carpenter &
Beausoleil, and Vince Gill, but un-
fortunately not Garth Brooks.
Brooks announced he’s taking the
remainder of February off to be
with his wife Sandy, who’s preg-
nant and cannot easily travel.

No word yet whether Brooks will
attend the 18th annual People’s
Choice awards on March 19. He’s
nonminated in the Best Male Per-
former and Best Male Country
Performer categories. Reba Mec-
Entire was also a People’s Choice
pick for Best Performer and Best
Country Performer in the female
categories.

McEntire, whose new tour began
February 7, will appear February
13 on the “Tonight Show Starring
Johnny Carson.” She also recently
taped a segment of “One On One
With John Tesh,” An air date has
not yet been determined.

And. . . for those who want to tri-
ple their awards-watching plea-
sure, the Academy of Country Mu-
sic has announced Clint Black, Lor-
rie Morgan, and Travis Tritt will
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1 YEAR AGO

® No. 1: ““Walk On Faith”’
— Mike Reid

5 YEARS AGO

® No. 1: ‘‘Baby’s Got A
New Baby’ — SKO

10 YEARS AGO

®No. 1: ““Only One You”
— T.G. Sheppard

15 YEARS AGO

@ No. 1: ““Moody Blue/
She Thinks | Still Care’’
— Elvis Presley

host its 27th annual awards cere-
mony on April 29.
Bits & Pieces

e Collin Raye's debut album,
“All T Can Be (Is A Sweet Mem-
ory).” has gone gold just six
months after its release. The LLP’s
second single (*‘Love, Me”) yield-
ed Raye his first No. 1 hit. The art-
ist appears in the February 24 issue
of People.

» Tanya Tucker got a little help
from her friends on her current
video, “Some Kind Of Trouble.”
Legendary guitarist Steve Cropper
(of Booker T & The MGs and Blues
Brothers fame) postponed a New
York flight to be in the clip, which
also features cameos by Harlan
Howard and Doug Dillard.

* Dan Seals participated in a
Voice Of America/Smithsonian

MUSIC MEMO

forum on international broadcast-
ing February 13 in Washington,
DC. The forum was part of a six-
panel course that coincided with
the VOA's 50th anniversary cele-
bration. Seals also plans to travel
to Austin February 15 to film a
video for his upcoming single,
*Mason Dixon Line."”

» Kathy Mattea is featured with
John Mellencamp and Robert Cray
in the February issue of Music
Alive! a top educational U.S.
music magazine. The article, “‘All
American Music — Three Differ-
ent Ways,” explores the common
bond between the three artists’
music. More than 500,000 students
receive the magazine in their jun-
tor and senior high school general
music classrooms.

— Lorie Hollabaugh

Sneaking A Peak
At Atkins & Reed

Chet Atkins and Jerry Reed cover
everything from vaudeville to Gibson
Girls on their upcoming collaborative
effort, “Sneakin’ Around,” set for
release next month. Among the tunes
tackled by the two are "“Cajun Strip-
per (written by none other than ragin’
Cajun Doug Kershaw), George Ger-
shwin’'s “Summertime,” and Reed's
own “Major Attempt At A Minor
Thing.”

Steve Wariner recently released a
cover version of “The Tips Of My Fin-
gers,” which was a hit for Bill Ander-
son in 1960. The tune also appears
on Cleve Francis's debut LP, “Tourist
In Paradise,” which is due in late
March. Francis’'s album also includes
“"How Can | Hold You,"” which was co-
written by Billy Dean, Tom Shapiro,
and Chris Waters and appeared on

Dean’'s “Young Man" LP, and “Tourist
In Paradise,"” co-written by Paul Harri-
son and Bob McDill.

Speaking of McDill, he's penned
several tunes on Ronna Reeves's
new project. "The More | Learn,”
which s set for release in mid-March.
The LP also sports a duet with label-
mate Sammy Kershaw (‘There's
Love On The Line”) and a tune co-
written by PolyGram/Nashville A&R
exec Buddy Cannon.

Tanya Tucker's latest single,
“Some Kind Of Trouble, ™ was co-
written by Columbia artist Mike Reid
and the Judds' producers Brent
Maher and Don Potter. Reid also co-
wrote Dawn Sears's current single,
“Tell Me I'm Crazy,” with Rory Mi-
chael Bourke.

GUN-BELIEVABLE SHOW — The Remingtons treated the hometown
crowd to a recent showcase at Nashville’s 12th & Porter Playroom.
Warming up with a few bars of sweet harmony are (I-r) Remington Rick
Yancy, Maypop Music Group's Kevin Lamb, Remingtons Richard Maine-
gra and Jimmy Griffith, BNA Entertainment’s Rick Pepin, and “American
Country Countdown’ 's Neil Haislop.
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Selecting The ‘Right’ PD

How to reduce stress, boost odds of picking a choice candidate

Selecting a new program director is perhaps the sin-
gle most important decision a News/Talk general manag-
er has to make. That probably explains why it’s also one of
the most anxiety-ridden procedures a GM must endure.

In the interest of reducing the
stress and boosting the odds of get-
ting it right the first time, three for-
mat veterans offer their advice on
hunting for the right programmer.

» Take stock of your situation.
Before launching the search for a
new PD, take time to evaluate your
station’s past and future. Why
didn’t the last programmer work
out? Were those sagging ratings
entirely his fault? Is it time to shift
the programming’s direction or
emphasis? Armed with answers to
such questions — particularly the
last one — you can better craft a
profile of your ideal candidate.

Obvious as it may be, consultant
and former N/T GM Bill McMahon
says too many stations ignore this
critical first step. “If you don’t stop
to think about why you’re making
the change, you’ll end up making
the same hiring mistakes over and
over again.”

Don’t Rush It

e Allow plenty of time for the
search. KOA/Denver VP/GM Lee
Larson says you should expect a
thorough search to take at least a
month or more. McMahon cautions
that it can take as long as three
months. During the hunt, Larson
and McMahon agree, a GM will
typically need to spend two hours a
days on the project.

A search may take less time if
the station has maintained an ac-
tive, updated file of potential can-
didates. Such a dossier should con-
tain resumes, trade press clips,
and other materials which track an

EFM MEDIA MANAGEMENT I

at (212) 661-7500.

THE RUSH
LIMBAUGH
SHOW

Monday-Friday 12 noon-3pm (ET)

America’s most listened to
radio talk show!

For more information call Ed McLaughlin,
Lee Vanden-Handel or Stu Krane
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The PD’s primary job
is to generate ideas.
You want someone
who constantly runs
around with a cattle
prod sparking ideas
for attracting
new listeners.

— Bruce Marr

t

up-and-comer’s career and pro-
gramming philosophy.

¢ Look for that spark of crazi-
ness. Yes, it is important to hire a
PD who is technically competent in
formatics and news. But, as con-
sultant Bruce Marr notes, that’s
not the most important qualifi-
cation for a Talk programmer.
“The PD’s primary job is to gener-
ate ideas. You want someone who
constantly runs around with a cat-
tle prod sparking ideas for attrac-
ting new listeners. I'd much rather
hire someone who has to be reined
in than a person who has to be
pushed to take action.”

Equally important, adds Marr, is
the PD’s ability to create a posi-
tive, supportive atmosphere that
allows the talent to flourish. “I
don’t want a programmer who’s
big on critique sessions — going
over old tapes and telling the hosts
what they did wrong. That’s look-

ing backwards; I want somebody
who is forward-looking.”

Raiding The Music Ranks

¢ Broaden your search horizons.
Traditionally, first-time Talk PDs
have been drawn from the ranks of
NDs and Executive Producers. But
as more N/T stations rediscover
the importance of personality and
entertainment, the avenues of en-
try have widened.

For example, if you want to cre-
ate a hot Talk station that will ap-
peal to hip, young listeners why not
consider hiring a CHR or AOR PD
who knows how to attract and hold
that audience? One successful ex-
ample: When Jacor decided to
revamp an old-sounding WFLA/
Tampa, it turned to Gabe Hobbs,
who was then programming
'FLA’s CHR sister, WFLZ (The
Power Pig).

Of course, warns Marr, not
every good music programmer is
up to the Talk challenge. “There
are a lot of technically competent
music PDs doing Talk who will no-
tice that the host didn’t play the
jingle on cue but will fail to realize
the topic for that hour stunk.”

Marr suggests that N/T stations
consider raiding TV talk shows
when hunting for a PD. “They’re
used to waking up every day and
saying, ‘We have to kick ass today
— we need to have the best guests
and the most fun.”’ And, Marr
adds, TV folks know how to handle
volatile talent.

Both Marr and McMahon ex-
pressed reservations about hiring
NDs to program a N/T outlet, un-
less, of course, the station is news-
intensive in the style of a KIRO/
Seattle or KTAR /Phoenix.

Steps"‘gAIo.ng The Way

® Take stock of your station’s situation
® Allow plenty of time for the search
® Look for that spark of craziness

® Broaden your search horizons

® Get the specifics

“The problem with news direc-
tors is that they don’t have a sense
of how to put on a show,” says
McMahon. ‘‘Their news back-
ground often makes it difficult for
them to make the jump to the
world of opinion.”

m

Talking about
philosophy is fine,
but anybody can
espouse a
philosophy. | like to
make them talk
about specifics.
— Bill McMahon
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Details, Details

* Get the specifics. During the
screening and interview process,
press the candidates for details of
their programming philosophies,
practices, and accomplishments.
Says McMahon: “Talking about
philosophy is fine, but anybody can
espouse a philosophy. I like to
make them talk about specifics.”

McMahon suggests beginning
the screening process by asking
candidates to submit a one-hour
tape of each show that airs on the
applicant’s current station. Along
with the tape, the prospect should
also provide a written critique of
each program, including both good
and bad points. Serious contenders
should also be asked to do a similar

Edell Show

Monday-Friday 4-5pm (ET)

analysis of the station they want to
program.

The Screen Test

The following interview ques-
tions, McMahon says, will reveal
more of the candidate’s true col-
ors:

e What specific instructions
would you give our talent to im-
mediately improve their shows?

» What are your likes and dis-
likes about being a PD? (This can
be particularly revealing. A can-
didate who says he loves fiddling
with the formatics but hates argu-
ing with talent may not have the
right people skills for the job.)

* How would air talent you've
worked with in the past describe
you? (When checking references,
be sure to talk with these talents as
well as the aspirant’s former
bosses and peers.)

* Who has had the most influence
on your programming philosophy?

» What sort of relationship do
you envision with the GM? What’s
your idea of the perfect boss?

¢ Who are the best Talk talents?
Why?

¢ Have you ever turned a non-
talk host into a successful Talk per-
sonality? If so, how did you do it?
What made you think this person
had star potential?

Larson recommends that GMs
also ask questions to help deter-
mine whether the prospective PD
understands your market.

“The {candidate] doesn’t have to
know the market intimately, but he
must understand the culture of the
market; he needs to be able to pre-
sent things in a way that’s comfort-
able to local listeners.”

istened to radio talk shows.

Plus—the twice daily feature,
Dr.Dean Edell’s
Medical Minutes

America’s most listened to
health programs!
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Nurturing The Radio
Stars Of Tomorrow

St. Augustine’s WAUG (AM) boasts enroliment
boost as college celebrates 125 years

Coinciding with Black History Month celebrations
across the country is St. Augustine College’s celebration of
its 125th anniversary. Playing a major role in the Raleigh
institution’s yearlong (July ’91-July ’92) birthday fes-
tivities are its radic and television outlets, WAUG-AM &

TV.

Since I last chatted with Asst.
VP/GM Jay Holloway (2/91),
things have been picking up for the
college’s radio curriculum. Last
year only seven interns were in-
volved; this year student enroll-
ment jumped to 42.

“Also, this year students were
placed in more meaningful posi-
tions within the radio’s operating
structure,” said Holloway. ““In the
past they held the usual traditional
intern positions. But now that we
have more interns working with us,
it’s a different type of operation
that's a positive for all involved.
Students now have what we call
full position outlines, which are
more detailed than a job descrip-
tion.”

66

We use the on-air
slogan ‘We Are You’
and try to reflect
that in our
daily operation.
— Sarah Glover

Professional Advice

St. Augustine alum Kimberly
Johnson, WAUG's Traffic & Billing

Prezell Robinson

Manager as well as coordinator of
the radio and TV stations’ intern
program, noted, “We have two
types of students in our program.
There are the work study students
who come to us through the finan-
cial aid program; the money they
earn is applied directly to their col-
lege accounts. Then we have stu-
dent interns who come to us
through the college itself. They're
paid a stipend by St. Augustine that
can be used at the students’ dis-
cretion.

“Since we run a commercial
radio and TV outlet, the students
haven't always been able to get the
amount of experience needed to
help perfect their skills and com-

n

. “SPy

WAUG RADIOTHON — Joining forces with the Raleigh/Apex chapter of the NAACP, WAUG radio, sales, television
student interns staged a radiothon on behalf of the organization's recent membership drive. Gathered together in a
show of support are (seated, I-r) station staffers Landis Johns, Lucille Sidberry, Sarah Davis, and Robi Roberts;
(standing, I-r) Sherry Pickett, Tim Mwandime, Toni Johnson, Evangelfine Lamb, and Derita Adams.

o

pete in professional broadcasting.
So we changed our approach.
“Because the station is for the
students, we decided to give it back
to them by having them work on-
air with a professional fulltime

m

To my knowledge,
we’re the only
historical black
college that
operates
commercial radio
and television
stations
simultaneously.
-—Jay Holloway

19

staff. This way they get practical
experience while working with
pros on a daily basis. Our profes-
sional staff includes Alvin John
Waples; Sharron Graham, better

LENDING A HELPING HAND— St. Augustine College students and Raleigh community residents team up in the
war against drugs.

known as ‘Lady B’; Jaye Willie
Moore; and Gospel personality
Darryl Cannadey.”

Sarah Glover, a Shaw University
graduate and Promotion Manager
for WAUG-AM & TV, added, ‘““The
students are also paired up with
Sales Manager Charles Harriston
and TV OM Carol Hunter so they
can see more of the business side of
the industry and get a firm grasp
on how it operates.”

Freedom To Grow

Turning back to the subject of
the college’s anniversary celebra-
tion, Holloway said, ‘Part of what
the radio and television stations
are doing is producing and airing
60- and 90-second vignettes pertain-
ing to the college’s history and its
individual departments. We’re also
addressing several contemporary
issues like the ongoing plight of
the struggling African-American
male, drug abuse in our black com-
munities, and the need for more
students to enroll in college.

“In addition to producing four
documentaries for our radio and
TV stations, we'll look at the found-
ing years of the college. The insti-
tution was officially chartered on
July 19, 1867 but actually opened its
doors on January 13, 1868. Some
people don’'t know this, but when
the school first started it was called
a ‘normal’ school, meaning it cov-
ered from elementary to high
school. It later developed into a col-
lege. A specific portion [of the his-
torical coverage] will deal with the
Robinson [St. Augustine President
Prezell R.] years. And all this will
conclude with an eye toward the
21st century.

“To my knowledge, we're the
only historical black college that
operates commercial radio and
television stations simultaneously.
Howard University in Washing-
ton, DC operates a commercial
radio station and a public television
station. The sole position we hold is
a tribute to the leadership of Dr.
Robinson over the past 25 years.
This has given us the opportunity to
experiment and train students in
the field of commercial broadcast-

Kimberly Johnson

ing. He's given us the freedom to
grow in the communications de-
partment, which is truly a blessing
for both students and faculty.”

Echoing Holloway, Glover said,
“Both the radio and television
buildings at the college can be at-
tributed directly to Dr. Robinson’s
vision and belief. He felt our school
should have such facilities to help
further our goals in educating stu-
dents interested in the field of com-
munications. He values the essence
of communication.

“Qur job during this yearlong
celebration is to make sure the
community is aware of our 125th
anniversary and Dr. Robinson’s 25
years of leadership. We want to
make sure the community is tied in
with us at all times because we
consider ourselves partners. We
use the on-air slogan, ‘We Are
You,’ and try to reflect that in our
daily operation. We know that we
are them and they are us.”

Photo Finish

.....................................................

No issue of R&R is complete
without pictures. So don't be left
out. Send clearly labeled black &
white or color pictures of special
events, promotions, and celebrity
visits to Walt Love, 1930 Century
Park West, Los Angeles, CA
90067.
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BARRY WHITE
AND ISAAC HAYES
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(PRETTY BROWN EYES)”
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AIR TALENT *92 - LOS ANGELES Q: What do all the CMA winning

Join Gary Owens. Mark & Brian. Dan ODay. top L.A. program directors.

and a panel of the world '« most successful yoice-over artists for the only weekend Stations have in Common?

workshop held exclusively for air personalities! When: February, 22-93, [9921

For complete registration information, leave mailing address at {310) 478-1972 A' MMA
orvia fax at (3101471-7762 . . or write: Air Talent '92 o 1060 Cashmere °

.
Street, Suite #200 ¢ Los Angeles, CA 90049 So what DOES Major Market dirchecks g'ive you that Hlp p ety Hop 5

other sources cannot?

MMA gets it to you FAST! It gives you the advan-

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The e R month of 2 dixect line to two top COUNTRY ;

Whole 0-Catalogue! Books & tapes on radio programming, radio Smuor;(s.' 0‘; evi()p;: y awarenes: o }:v 3 o1 Tt usged H]_ et HO
comedy, job-hunting, production, promotions, airchecks...A mali- are t; e p z;]ce h " ;t n}fv:’apptoac ¢ € pp y p )
order playland for radio pros) For your copy, write: O'LINERS » - whats fea b7 LA B 7 ,a ® 1ot .

11060 Cashmere Street, Suite 100 « Los Angeles, California MMA brings youwhat’s REALLY happening!

90049..or leave complete address at (310) 478-1972...or via fax Most Aircheck companies simply sell *‘greatest bit" tapes.

at (310) 471-7762! With MMA you hear what Major Stations REALLY

,mm sound like (the great bits and mistakes). You actually Hlppety HOp,

HEAR how the top programmers program and how the
TOP jocks perform. Compare your station’s on-air sound

RAAAMM\ with the best!
GETTING THE RESPONSE YOU WANT, ¥ promotional ideas % hear what stations REALLY H 3 t H
BUT NOT THE DEAL YOU'D LIKE? sound like ¥ ideas for on-air bits % sweepers lppe y Op .

Let TALENT DEVELOPERS handle all phases of your nego- image liners vt hear jocks in every day part # promos #

tlation. Over 25 years Broadcast experience on both sides use for staff meetings # jingle packages  talent search

of the desk. Hire a true speclalist at a price you can af- for future on-air talent % music rotations

ford!! Phone or fax CYNDE SLATER As a subscriber: H ap py E a St er
R 602-998-8631. ~—————~] ® Each month you'll get a fresh, 60-minute stereo profile ’

(all dayparts) of two of the best COUNTRY stations F
in the USA. rOm
* Your requests help decide the stations we cover.
* Your subscription comes with a MONEY BACK
GUARANTEE! After receiving your first month’s
tape you can cancel for any reason and we'll refund

BODY BY JAKE'S RADIO HEALTH TIPS \:our/;ull'p‘ayl'nem. no questions asked. HEAD L l N E OMED Y
GET THE BIG GUY ‘RZS:Z S::li:::n' = A WLLKLY INOT WEAKLY) INTERACTINE COMUDY SLRVICE
CALL 804-481-7275 Mailing Address: (See How Far Ahead We Are)
City: State: Zip:

GET THE MOST
OUT OF YOUR AIRCHECK!

For ten years, my business has been talent . . . ONLY TAL-
ENT! I know what works and what doesn’t work. Now I'll
pass this knowledge on 1o you. LET ME HELP YOU
REACH YOUR FULL POTENTIAL! Personal Coaching
that’s straight-forward and affordable.

DON YUNKER & ASSOCIATES
(404) 591-8139

1 Phone:

Above address is my D Horne D Work B 416-760'4278

6 momhs[:l$42 12 monthDS79 24 monthD$l.'i9

MAJOR MARKETS AIRCIIECKS
P.0. BOX 2235, Kansas City, KS 66110
FIRST CLASS COMEDY
MONTHLY SERVICE « « NEW TRIVIA BOOK

~ COMEDY
m TANYAS W Write/Phone/Fax FREE SAMPLE USE STATION LETTERHEAD
( ] P.0. BOX 80816, ST. CLAIR SHORES

U for FREE samples.
= AUDIO & VIDEO AIRCHECKS == MICHIGAN 48080-0816

\
\\UJ TOM ADAMS PRODUCTIONS, INC.

1670 Hale Koa Drive

CURRENT _ISSUE_§142, WWDC/Greaseman, KIIS'Whitney ~Allen-Hollywood Honoluk, Hawali 96821
Famiion, WRLJScon. S HL
Hamilton, WPLJ/Scott: Shannon, XMTZ/Benny Martinez, WRQX/Jack Dramond, H mc g (808) 739-5800 m
KXXR/Mike Kennedy, WPRO-FM/Teny Bristol. 90-min. cassette, $6.50. Fax (808) 739-5801
CURRENT ISSUE #14], Z100/Gary & Ross, KROQ/Kevin & Bean, KLOSMark & “Hev Tom! . . . A C o M E D y S E RV' C E
Brian, B96/George McFly. KPLZ Kent & Alan, KDWB/Michael Knight, KSHE/Gary /Igeef‘:l tM?O’:’Tde’fi’/’/:iefo;/ge/:Zgg l;‘tsa‘;fog;’g/flftue,;gy(/;?eplsoagfgtelg
Bennett. 90-min. cassette, $6.50 g B
PERSONALITY PLUS #PP-50, KPWR/Jay Thomas, 91X /Berger & Prescott, KBEQ/ the latest ARB guess who's #1! You're the best.” Jokes,'Blts, Joke BOOkS, at a reasonable
:?1? M'y\erﬁ'frvLLL/S(smlgPh:%maxs\:tNEnﬁpper J?:(‘(;B?SSOA Rickards, KKBT/Joh Bob & Judd, WUSA/Tampa price. Send for Samples & rates:
ONAL on tmus, ave Rickards, ohn . 3 3 ) .
London, WKQX/Robert Murphy. WIFK/Don & Mike, Cassette, $6.50. S, Sinice 1970 Serving Personality Radio for a generation s COMEDY CONNECTION
ISSUE #5-216, PROVIDENCE/HARTFORD! CHRs WPRO, WWKX, WTIC, WKCI,
ACs WWLI, WSNE, WTIC.AM, WEZN, WEBE, WRCH. Gold WDRC-FM. 406 N. BREWSTER, RD. 1, VINELAND, NJ 08360
WWBB. AORs WHJY, WCCC, WRLR, WHCN Cassette, $6.50. q WR or call (609) 697-2298 ( fax avaliable)
ISSUE #5217, SAN FRANCISCO! CHR KMEL. UC KSOL, AORs KFOG, KRQR & \\ FR S
KITS, ACs K101, KQIT, KABL, KFRC, Gold KFRC-FM & KYA. $6.50 ]“ < g“\ 55
PROMO VAULT #PR-10, promo samples-all formats, all market sizes. $10. “ A et “‘; -
CLASSIC ISSUE #C-135, KH)/Tom Maule-1967, KRLA/Pat Moore-1968, KYA Steve ‘ :‘ “ A
Jordan-1977, WRKOfjerry Morgan-1971, KROY/8ill Stairs-Dave Michaels-1977 & &\ \ A COMEDY EDITORIAL
more! Cassette, $10.50.

#CHN-10 (CHR NIGHTS), §OZ-I {ALL AUSTRALIANY, #F-11 (ALL FEMALE), “...threatened to fire ‘Red’ from KFAT staff unless
JUCT (ALL_URBANY, O-3 (ALL DLDIES), fCY-19 (ALL COUNTRYY. #N-55 listeners would respond to change my mind.

(EINICAr NSRS (mier B3 e, Received over 130 calls in 3 hours begging us to
PRODUCTION VAULT #PV-4, creative local commercial samples. Cassette $10.

VIDEQ 441, SF's KMELBZiN Lee & Zoo. KFRC-FM/jym Dingler, KSAN/Buddy I!‘(eFeII"Th‘E"- Pliﬁ to é‘fefz:‘m for a long time. MARKETPLACE ADVERT'SING
Baron, KKISMelissa McConnell, KSJC/Lamont & Tonelli, Sacto’s KSFM/Mark Allen & orvallis, Oreg Payable in advance. Orders must be typewritten and accompanied
Vegas' KOMP/Lark & Byrd. 2 HOT hours, VHS or BETA. $20!

Call Mike Hesser, Collect 805-543-9214 by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
SYNDICOMO, PO Box 12837, San Luis Obispo, CA 93406 Eonal space up to six inches available in increments of one-inch.
@ CALIFORNIA AIRCHECK @ : Rates for R&R Marketplace (per inch):
Box 4408 - San Diego, CA 92164 - (619) 460-6104 JENE Rad(0's Laugh Leader! <L

Per Insartion

FREE SAMPLE 1 time

$95.00
CONIEMPORARY use letterhead 6 insertions $90.00
or call )
13 insertions

1992 SAMPLER IS HERE! . eOMEDY 5804-A Twineing Rl 335.00

Send this ad {(no copies) and $3.00 for the brand new air- Dallas TX 75227 $75.00

check demo cassette. Send $6.00 for the cassette and cat- N (214) 38 1-4779 E— 51 insertions $70.00

log listing 2000 airchecks. |
slog e " = a —_— ‘Wil include camera-ready logo or line art if provided. Deadline for
MAN FROM MARS PRODUC"QNS TSIIPG r Ra dl(] DPOPS ™ VOLUME | Marketplace ads is noon Thursday, one week prior to publication
(B0 OrenE S, Wrdnester, New [HEnpehlia (3000 date. Marketplace ads are non-commissionable. Submit to:

* 200 Super Drops for your morning show!

¢ Plus 10 Christmas and General bits as a bonus! Marketplace :
dingles, Jocks and jokes -- they’re all * Market Exclusive! RADIO & RECORDS, 1930 Century Park West
in the R&R Marketplace - ¢ Call for the Drop and Bits sheet to get it for your market! Los Angeles, CA 90067 310-553-4330

* OFFICE (804) 481-7275 Fax: 310-203-8727

Call 310-883-4330.
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% W@ NEW SERVICE !

RADIO COMEDY FOR THE 90’s
Word from comedy/1/2 hr. comedy show. Send for quote & demo on station letterhead.

Drop ins, song parodies, funny ads, fully produced
IAS, INC. P.O. BOX 6366 ERIE, PA 16512-6366 FAX (814) 455-9162

COMEDY BY FAX
;‘.'.'-'-'-‘-‘J'.'.‘-‘-'-'\.‘.'-'-'.'.'-'-'.'.'.‘-'-'-‘-'-'-‘-'-'.'-'-'-'-'-'.'-'J'.'-'-‘-‘.'.'-‘.'-'-'.'-'.'-'.'-'J'-".'-F-‘\.'-'-'-F-'.'-'.'-'-'-‘-'.'-'.‘-‘-'.‘.‘-'-‘-‘
§ AP e g ¥ WEBQ, the :ﬁghest rated FM P1 station in the
§ |5e i‘, “TOPICAL PUNCH ,\.: ;::?:3’1::‘;5:“3 one comedy service...

:E; timely humor faxed in daily for a free sample call (317) 776-1252

I.-I-I-l-l.zm.-.l-l.l-lﬁ.l.I.-%‘l-l.l-I.I.I-l-l-l.l..““-.ﬂmw.“m%‘ﬁ“‘m....l....--l“l..ﬁ.I.I..--I.I-I-I-fl.-I.l.l-l-

COMPUTER SOFTWARE IDs, JINGLES, SWEEPERS

REDUCE YOUR MUSIC SCHEDULING COSTS WITH

MUSIC
LIST!

FiND OUT MORE: [406] 726-3508

IDs, JINGLES, SWEEPERS

% STEVEN %

PROMOS - STATION IDs

Are you an AC?

Hot AC, lite AC or Mix
Get "The Advantage”
Positively the best sounding liners for your AC

Perfect for your format
Call the Demo line 804 378-DEMO (33606)

* USER FRIENDLY
* PERSONAL SERVICE

* AS LOW AS
54 CENTS A DAY

SWEEPERS » ID'S

INCORPORATED

BROADCAST PRODUCTIONS
HITEM WITH YOUR BEST SPOT!!

MUSIC LIBRARIES

1501791-2111

WILLIAMS

SWEEPERS

Deviat Radgens
THE DBEAN LADY

A SELLABLE FEATURE & RATINGS GENERATOR

STRAIGHT TALK, INTERVIEW OR CALL-IN DREAM INTERPRETATION
Specialining in Morning Drwe Shous

DREAM LADY PRODUCTIONS

Market Exclusivity

Digitally Recorded

Available on DAT

Full Phone Patch Capability
Overnight Delivery Available
All Formats

Authoritative & Warm

(918) 749-1850

A N N N Y N N

Serious and Comedic Delivery

(415) 431-5243

1156 Howard Street San Francisco, CA
FAX : 431-5244

DIGITIZERS.

IDS AND SWEEPERS CD LIBRARY

Laser Blasts, Explosions, Flybys, Power Warps, Glides,
Sweeps, Wind Bursts, Phone Tones, Zaps and More!

$199.00 Market Exclusive Buyout |

WPLJ » WIOQ ¢ WZOU ¢ KKFR  WNCI * WOMX * KQKS * WTIC

Call (806) 352-7503 for a Cassette Demo

94103

BADCASTERSI™

A Book of Broadcast Horror Stories
We seek tales of your worst broadcasting days: bad
programming, promotions, spots, segues, management
decisions, efc.--or those you've heard. For more info, call
Randy Savage, KKSS-FM, 1-5 MST Mon-fri, 505-265-1431, or
write: Rlomedia - Box 54321 - Albuquerque, NM 87153,

OLDIES SERVICES
OLDIES

Best source of hard
to find oldies

MSA

Music Service Associates

'50s, '60s, '70s, '80s.

Most in stereo

I . : Delivered RTR
= SUPERTRAY €® Al 018-492-7222

L——————— PRODUCTION-SERVICES

JEFF DAVIS PRODUCTIONS 135 K\ 58S
GET THE “"REAL" JEFF DAVIS (WLS/CHICAGO, K-EARTH/LOS ANGELES) AS YOUR
STATION'S IMAGE VOICE. GREAT STATIONS IN ALL FORMATS, COAST-TO-COAST
NOW USE JEFF DAVIS! TO FIND OUT WHAT YOUR COMPETITION MAY ALREADY

KNOW, CALL 310-288-7944 FOR A FREE DEMO.
8033 SUNSET BOULEVARD, #423, LOS ANGELES, CA 90046

REASONABLE RATES RELIABLE SERVICE

NIGHTMARES WANTED

PROGRAMMING

fRADlO AMERICA MAGAZINE ‘5 )
A dynamite one hour varety show... ’-_}-y\ B,
Ciearing 100 statlons In the L f":’?'(‘
Northeast for nine years... RADI) AMERICA,

Now available Nationally! ™ ™7™

(617)-749-1304

. . Straight Barter « No spots outside the
ndiEERL s zincionladic cavelope - R/R Tape « Satellite soon

Also- Nostalgia Scrapbook
A thrilling half hour of wonderful memories from yesteryear!
Farly Radio » Vaudcville » Hollywood « Television

\ 75 Gardner St. Hingham, Massachusetts 02043 j

It's best described as a cross
between “Entertatnment Tonight”.

FIRST FLITE PRODUCTIONS
offers the ULTIMATE R&B/HOT 100
DANCE MIX PROGRAM, market
exclusive, sponsorable, 3 hours,

4 segments. Great for evening, night
and weekend night dayparts.
VERY AFFORDABLE
For info. call 1 (800) 649-6539

Finst i}’[ltg SProductions, One.

P.0. Box 65039, Baltimore, Maryland 21209
Baltimore metro (410} 764-6539

CASH CUBE

“MONEY MACHINE”

gives your
station instant
impact...

SRS 5007471144
SHOW PREP
’\ SW .

A yma?e/ through the

backstage door.”

Invest in a revenue generating product that will improve your
station’s image! Signature Image has Interviews, Liners, and
Custom Liners with the biggest Recording Artists. Formats in-
cluded are CHR, AC Country, Urban, Blues and Alternative. High-
est quality and reasonable prices. Call or fax Cindy Jo Hinkleman
today for a complimentary demo tape and catalog.

(818) 347-2030 Fax (818) 347-9619.

g

REP
SERVICE
2 Week FREE Trial

THE MORNING FAX

800-266-MFAX
725 Monarch, Nipomo, Califoria 93444

o Does BLUE CLOTHING attract mosquitos?
o What part of a REDWOOD tree won't burn?
o What destroys a DIAMOND, acid or fire?

=

o Celeb Birthdays e Trivia Questions  0dd Facts ®
* Jokes * Today’s Events with Phone Numbers ¢ e
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A PAGE EACH DAY OF THINGS TO SAY
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| SHOW PREP VOICEOVER INSTRUCTION OICEOVER SEres

] ‘ It takes more than I fd
—_— | YOUR GREAT VOICE » Market Exclusive
| AM FAX Ailds Lulls BIG WONEY";SH‘];EO CEOVERS! S ]OHI\] d ] 3 (A)f\;ergigt:lf DRe";/efY
. : ) I AR} o Affordable Rates
Morning Radio’s. (616) 246-8835 NY/LA based BERKLEY PRODUCTIONS DRISCOLL » Phone Patch
Complete Prep Serice | provides THE NATION'S BEST COACHING 3 * Fax
* . in Technique, Marketing, & Demos!
Elltel‘talllmem NBWS Also on Cassette!
- ! b =
*L“estyle NBWS [De"veped Each | Call For FREE Brochure! 800-333-8108
*Daily Top 5 List | AM by FAX | ——————— 818-841-9418
Subscribers Include: \T N fﬁngsiIONhﬁL‘% ONL}; LA‘
raining 6 an igure heavy hitters for over 12 years,
KHMX/ HOUSTON (AC) POWER 99/ ATLANTA (CHR)I based MARICE TOBIAS is the top voiceover coach in U.S. “FREE DE Mo
& Canada. One-on-Ones; Pro Clinics; Killer Tapes.
, ] 213.939.8679 CUSTOMIZED FOR
r~~ Dr. Don’s Dally P,epsheet wewvy ﬂll L.A.2/4-3/25 Chicago 3/26-4/3 L.A. 4/4-4/16 IID YOUR STATION"
. I . . —_ W
Topical comedy, news, bit scripts, phone - KSON, ROCKET-95, WIVK, WGY.

topics, contest ideas .. . MORE! 5 to 6 s
pages transmitted daily for less than $3 a
day. Avail. Compuserve Market exclusive.
412.481-9797.

- N OLDIES 98...all formats!”
l(l LLE ! PIPES' The station voice you've been look-

ing for: fresh, dynamic, flexible. One
voice fits all (and so do the rates).

CARTER DAVIS

VOIUNGH B! [UOM-AUGO Production

Vector Creative Services 901-681-0650

Opportunity knocks in the pages of R&R
every Friday . . . call 310-583:4330
to make it happen for you'!

OPPORTUNITIES

OPENINGS OPENINGS OPENINGS OPENINGS

NATIONAL

c e e
sHelp Wanted :er
B Ragiio Jobs!  Radio Jobs!  Radjo Jobs! Jwanted
We Need You -- Now € Oy weolty magaiig provg af ot e
=3 Disc Jockey. Program Director, Radio Sales, News, Production, |E s:l“kl¥
NATIONAL, the acknowledged leader in radio personne! placement since 1981, is low on £ Traffic & Entry Levell 8 e
. A . 8 h 1 week $10.95 1 month $24.95 3 months $62.95 (D=
available talent for all size markets. Because more and more radio stations are adding to the | g Subscribe at 1-800-444-6827 wi
thousands that have used our service to seek out and hire those whom we represent, we 1 o scrioe a eciMcsiorcardh All markets!
or send check to subscription dept. 117 W. Hamison Bivd. 6th Floor Sutte R-347 Chicago, IL 60605

need you — if you are seriously seeking a career move in announcing, programming, News,
sports, production or sales, contact NATIONAL immediately. For complete registration infor-

mation, write or call: N w s t‘-

NATIONAL BRCADCAST TALENT COORDINATORS 4074, \ . g - -
Dept. R, P.O. Box 20551 « Birmingham, AL 35216 - (205) 822-9144 W/ The >aon-AV = "’,Ob Tip s he.et .
\ We just made contact with 7,000 Radio Stations

| ‘ %‘M ‘ asking about jobs for you ...isn't it time you made

It's hell to job hunt alone!‘\ — COPaC! with us?
Why get frustrated? ﬁg;"y';%:’ ;33202";"1‘,;'93: mlA, *Affordable and reliable *All formats

An entertainment conglom-

erate based domesticaﬂy and We're the experts in finding unadver- *Published weekly *All markets
: : . . . tised/unpublished gigs. We have imme- 937 WILD GINGER TRAIL A “All the facts *Radio only!!!
in multilocations internation- diate openings in the Top 100 markets. For WEST CHICAGO, IL 60185 *Radio stations, place your job openings for free! ]

ally seeks resumes of execu- ‘ immediate consideration call:

tive talent at the Director § | PREMIERE TALENT [ ARE YOU FUNNY 2 e
\ (602) 893-2147 Each day stations from coast to coast come
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MIDWEST A.D.R. MDRNINGS
One of our market-leading AOR s seeks relatabie
morning talent. We need an experienced per-
son/team with proven ability to entertain a morn-
ing audience.

OPENINGS

OPENINGS

DeMers
Programming/Marketing
Consultants

NEWS DIRECTOR
NEWS ANCHORS
BUSINESS EDITOR
SPORTSCASTERS

Now recruiting for the USA’s first live in-flight
news channel, to debut this year on Delta
Airlines.

We'll produce our all-news format in new facili-
ties here at Gannett’s Washington headquarters,
and beam it via satellite to commercial aircraft
nationwide.

Applicants must demonstrate ability to write in-
teresting news under tight deadlines, and host
live one-hour segments in conversational
delivery. Minimum 5 years’ fulitime radio ex-
perience.

We're ahead of the pack and looking to put
distance between us and the competition. Good
company, good people and a serious commit-
ment to winning. T&R to:

DeMers Programming/Marketing Consultants
617 Newcomen Road
Exton, PA 19341
EQE/MF

WSSX-FM/95-SX, Charleston, SC has a rare 7pm-midnight opening.
We’re looking for @ morning show at night. OK, not exactly, because
we can only afford to pay one guy/girl. But we DO want the show to siz-
zZle with creativity and ideas. If you don’t have an act, don’t bother.
We’re looking for a p-e-r-s-o-n-a-l-i-t-y! Creative production an ab-
solute must! The beach, good working conditions, security, and ex-

cellent bucks! Impress me! Tapes, resumes, and anything else you
Send one page resume, references, writing want to throw in to WSSX, 880 Johnnie Dodds Blvd., Mt. Pleasant, SC
ts;mples, audiocassette, and salary requirements 29 46 4. EOE

Holland Cooke
Vice President, Radio

Afternoon drive/production director
for Mid-Michigan’s premier Oldies
station. T&R: Oldies 94.1, 6250 S.
Cedar, Lansing, MI 48911. EOE

(ibadede e L DL DL LU DL UL DL L DL DL LD

USA Today Sky Radio — : Top 10 Midwest AOR needs a ! Fews Director: Chicago suburban FSA,?
1100 Wilson BIvd. - 27th Floor ﬂ | ! GREAT early evening entertain- 1 $20K
Arlington, VA 22234 i er. Card readers need not apply. Production/Creative Director: 50kw
(No calls please.) MORNINGS ! T&R: Radio & Records, 1930 . Smokin’ Oldies, airshift included, $20K.
L An Equal Opportunity Empioyer. j NEWS/SIDEKICK : Century Park West, #531, Los : Send tapes & writing samples to Radio &
1 Angeles, CA 90067. EOE H Records, 1930 Century Park West,

Hot Churban 102 JAMZ, Greensboro L L LT T Tpueuyya "
needs enthusiastic, creative, “seize the
moment” morning talent . . . natural,
off-the-wall, community involved. Re-
latability to the South and absolute
DEDICATION TO WINNING in

Market No. 48 necesary.

‘_#537, LLos Angeles, CA 90067. EOE
w2

Calling all great morning men
and women. Here’'s the job you
dreamed about: operations/morn- |
ing personality for Southern New |
Hampshire FM. Promotional
skills necessary. Salary open.

NEWS DIRECTOR/
MORNING DRIVE

Send resume, tape, and refer-
ences to: Radio & Records, 1930
Century Park West, #534, Los
Angeles, CA 90067. EOE

SOUTH

WINK-AM seeks afterncon drive pro for AC format. Females
and minorities encouraged. T&R: Bob Grissinger, Box 331, Fort
Myers, FL 33901. (2/14) EOE

KDMX/Dallas seeks parttime talent. No beginners or calls. Fe-
males and minorities encouraged. T&R: Pat McMahon, 1353
Regal Row, Dallas, TX 75247. (2/14) EQOE

100KW New Orleans Country station seeks ND/morning side-
kick. T&R: KCIL/KJIN, box 2068, Houma, LA 70361. (2/14)
EOE

WAMR/WCTQ seeks salespeople. Positive attitude and intelli-
gence a must. CALL: (813) 484-2636. (2/14) EOE

Hot AC/WBGM seeks ND/morning sidekick with experience. Fe-
males and minorities encouraged. T&R: WBGM, Box 3168, Tal-
lahassee, FL 32315. (2/14) EOE

KHEY/EI Paso seeks 7 pm to midnight Country talent. Country
or AC love songs experience helpful. T&R: Keith Hill, 2419 N.
Piedras St., El Paso, TX 79930. {2/14) EQE

Two job openings. ND to co-anchor mornings and provocative
talk host. T&R: WINK, Jim Casale, Box 331, Ft. Myers, FL
33902. (2/7) EOE

News/sidekick must have the drive to
become totally wired into the com-
munity and an understanding of local-
ly relevant lifestyle apporach.

Send T&R to Brian Douglas, 102
JAMZ, 4002E Spring Garden St.,
Greensboro, NC 27407. NO CALLS,
please. EOE

Urban station needs new celebri-
ty for our major Southwest mar-
ket. Must be a killer for our top-
rated FM. Only talented, or-
ganized, team players — you
must be a winner! T&R: Radio &
Records, 1930 Century Park
West, #529, Los Angeles, CA
90067. EOCE

MIDWEST

P3 AOR seeks night rocker ASAP. T&R: WZNF, Greg Farber,
400 N. Broadway, Urbana, IL 61820. (2/14) ECE

WDKB-FM seeks future AT for AC format. No beginners. T&R:
Brad Jeffries, 2201 North First St., Suite 95, DeKalb, IL60115.
(2/14) EQE

Seeking team players with great p-oduction and 'go-getter’’ at-
titude for possible future openings. T&R WMGV, 2333 Bowen

i St., Oshkosh, W1 54901. (2/14) EOE cants must have a demonstrative track of programming and mar-
100“383"\'/:/’193 gl'\\lll AC WKQZ seeks applicants for possidle future FT openings. T&R: keting success, possess superior talent management skills and have
N Ao . Box 8393, Ssamaw, M1 46608, (2/1%) £OF the ability and desire to strongly interface with the sales depart-
o BS! This is one of the few growing [ e e e . . . X .
companies that is serious about radio. § || Midwest medium market | ment and business community. Success-size is more important
We're looking for a “heavyweight'’ : 50,000-watt FM Country station : than market-size. Applicants should know strategic positioning
morning communicator who's bright, seeks morning talent. $$ for the « » :
morning Communicator who's begm_ : PG Igf vou can entertain : and use th(,:, word “target” in every otl}e.r sentencel. If 1y01(1i 'know
volved, and how to be a personality. No | an adult audience and desire | \yhat .local really means and want to join a great local radio sta-
beginners. Together we'll be #1. T&R: § | | reative freedom send your T&R | tion with the finest staff in Akron, rush T&R in confidence to: An-
Cvad':’ i‘sangchs' A1 93|0 C‘g‘;“gogg;k : to: Radio & Records, 1930 Cen- : dy Graham, VP/GM, OBC Broadcasting, Inc., Fairway Center,
est, ., LO ngeles, - o 9.0
EOE > AN | tury Park West, #515, Los 1867 West Market St., Akron, OH 44313. Minorities and women
LAngeIes, CA 90067. EOE _: are encouraged to apply. EOE

NEWS ANCHOR

Needed for one of Detroit's leading 25-54 adult radio stations.
Excellent writing skills mandatory. Friendly, bright delivery
needed. Must be organized and able to relate to the target and
life group. Three to five years' experience preferred. Send
tapes and resumes to: Don Daniels/Program Director, Oldies
104.3, WOMC-FM, 2201 Woodward Heights, Detroit, MI
48220. WOMC is owned by Infinity Broadcasting and is an
equal opportunity employer.

PROGRAM
DIRECTOR

BARNSTABLE BROADCASTING, INC.

Immediate opening for marketing-oriented CHR programmer at
Barnstable Broadcasting’s WKDD-FM in Akron, Ohio. Appli-
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00 WSPT

Legendary small market station
WSPT-FM/Stevens Point, WI is
looking for a killer Adult CHR
morning show host. Join the alumni
of WSPT who have launched their
careers here. Among the alumni are:

Jeff Rowe, Don Geronimo,
Jonathon Little, Chris Shebel,
J.R. Reynolds, Gene Mueller,
Mike Black, Danny Clayton,

& Dave Marx

If you too would like a great launch-
ing pad, send resume & aircheck to
Darren Lee, P.O. Box 24, Eau
Claire, WI 54702. EOE

/\MERICUS

COMMUNICATIONS

/ \
/Seeking medium or large mark;

CHR, AC, and ACR air personali-
ties with sights set on larger
markets. Confidentiality assured.
Send T&R to Radio & Records,
1930 Century Park West, #536,
Los Angeles, CA 90067. EOE
\_ ) J

WEST

The heck with Disneyland, our PD is going to Sacramento!
Oldies News/Talk PD sought. T&R: KABX, 1744 G St., Merced,
A 95340. (2/14) EQE

KHiP/Salinas seeks FT AT with upbeat presentation and experi-
ance. Overnights also available. T&R: Pat Garrett, 1 Robar Cen-
ter, Salinas, CA 93901. (2/14) EOE

Seeking AC morning talent. Stable position, great benefits.
T&R: KLLY, Russ Davidson, 3651 Pegasus Drive, Bakersfield,
CA 93380. (2/14) EQOE

KFOG-FM/San Francisco seeks promotions director. RESUMES:
Dwight Walker, 55 Hawthorne St., Suite 1100, San Francisco,
CA 94105. (2/14) EOE

Seeking bright, articulate talent for anchor/reporter positions
with Metro Traffic Control. CALL: (213) 464-8400. (2/14) EOE

KSJO seeks morning show producer with creative, organized
and topical attitude. T&R: Dana Jang, 1420 Koll Circle, San
Jose, CA 95112. (2/14) EOE

SST seeks two. Administrative assistant and inventory clerk.
RESUMES: SST Records, Ron Coleman, Box 1, Lawndale, CA
90260. (2/7) EOE

Seeking moming drive talent for Northern CA AC. Possible PT
sales, too. T&R: KPAY-FM, Ron Woodward, 2654 Cramer
Lane, Chico, CA 95926. (2/7) EOE

Henry Broadcasting’s new KHTX-
FM Riverside/San Bernardino’s
new Oldies station has openings
for ALL dayparts! Adult, upbeat
personalities needed. Rush T&R
to Jim Nelly, P.0. Box 50005,
San Bernardino, CA 92412. Re-
sponse guaranteed within 72
hours. EOE M/F

Major West Coast AOR has
future opening for creative

production director. Must
be organized and have the
ability to think outside of
the box. Send samples of
promos and commercials
and resume to Radio & Rec-
ords, 1930 Century Park
West, #539, Los Angeles,
CA 90067. EOE

Top-rated Southern CA AOR look-
ing for morning air personality.
Must be funny, creative, and com-
mitted to giving your best every
day. No rude dudes. Superb pro-
duction skills a very high priority.
Excellent new facility, great work-
ing environment and beautiful
coastal location. Send T&R to:
David Anderson/PD, K-Rock,
3070 Skyway Drive, Suite 102,
Santa Maria, CA 93455. EOE

WEST COAST
Growth oriented multiformat
group expanding. Major oppor-
tunities and openings for morn-
ings, middays, plus afternoons.
Competitive, qualified focused
applicants who can grow with
the company send T&R to: Radio
& Records, 1930 Century Park
West, #5635, Los Angeles, CA
90067. EOQE. Minorities and
females encouraged.

MORNING SHOW HOST
A highly successful Western
U.S. Top 50O market station
needs YOU to take us to the top.
Send 2 airchecks of your CHR/
AC/OLDIES/COUNTRY morning
show (without syndicated com-
edy) along with your resume and
documentation cf your success.
Females encouraged! Host/
newsperson teams OK too. Radio
& Records, 1930 Century Park
West, #526, Los Angeles, CA
90067. EQE

POSITIONS SOUGHT

We will make you money! Male/female morning drive team
seeks Top 76 CHR/AOR/Hot AC. GARY: (716) 741-2414_(2/7)

Start ‘92 in a new way with a seasoned AT for your AC/CHR
FM in a small or medium Southern/Western market. PATRICK:
(713) 72B-1348. (2/7)

Guaranteed to boost your female audience. Pro with a voice and
personality seeks Oldies, Country, progressive formats, or pro-
duction. MARK STEPHENS: {702) 827-1960. (2/7}

Ambitious and dependable FT Country AT seeks FT airshift.
CHR/Country/AC. COREY: {515) 762-6522. (2/7)

Broadcaster seeks PT shift in a small market, 1 hour to 1.5
hours outside Los Angeles. JOHN: {818) 801-1368. (2/7)

Production wizard seeks creative castle to work in. TIM: (716}
732-2112.(2/7)

Three-year AT seeks stable small market Country or AC. Team
player with good communication skills who's worked in the St.
Louis market. STEVE: (618) 942-7663. (2/7}

OPENINGS

Ratings booster. Female personality seeks new playground.
KRQR, KCBS, KSJO, KGO, KFRC. Love public appearances and
production. SHANNA: {415} 266-8226. (2/7)

Remember Elmo’s uniforms? Steve’s begging? The Singer? The
Reader? Let them and the others infest your show. (718)
956-7828. (2/7)

Experienced small market news/AT available in Southern and
Central CA. Act now. SHERI: (714) 525-2686. (2/7)

High-impact talk show host seeks gig. JOHN: {305} 561-1792.
(2/7)

Radio monster with 10 years under my belt. Aggressive, dedi-
cated, and hungry, have CHR/AQR APD/MD)/production experi-
ence. Seeking PD gig in OR/WA. DAN: (703) 722-2757. (2/7)

Talk show host is available, believable, creative, entertaining,
experienced, funny, honest. and insightful. DON: (619)
634-1069. (2/7}

14-year radio veteran available. AT/PD/OM great MD. Seeking
MO/KS/NE. All offers considered. SCOTT: (816} 665-1570.
vigs)

radio/TV  veteran.
RALPH

Hiring? 1'm seeking work. 20-year
News/sidekick/OM/promotions/sales. All formats.
SHAW: (919) 852-3944. (2/7)

Seeking a new climate. Production/comedy/AT seeks market to
grow in, not wilt. Diverse experience, solid commitment. AJ:
(603) 448-5968. (2/14)

Seeking a capable, reliable weekender? Here | aml Within 125
miles of Philadelphia. Any format OK. JEFF: (215) 844-7731.
{2/14}

13 years’ experience including PD/MD/AT/PBP seeking full or
PT in Dallas/Ft. Worth area. All formats OK. STEVE: {503)
476-2846. (2/14)

Soft AC OM/AT with programming, automation, and computer
experience. Team player seeks CA small market. GEORGE:
(415) 673-0768. (2/14}

15-year news veteran seeks medium or major market position.
Prefer the Midwest. KEVIN: {216) 228-0155. (2/14}

Not seeking mega-bucks. Just a little more than enough to sur-
vive. Any shift, any format. DAN LONDON: (708) 771-2935.
2/14)

Recession-proof CHR/Oldies PD/MD/AT seeks to dominate your
market. KPWR/KLOS/KQNG graduate. HAL: {808) 245-7605.
2114)

16-years on-air/PD/OM. Promotions, production and copy-
writing experience. AC/NAC/CHR/Country. Major market ex-
perience. MARK HILL: {408) 688-5604. (2/14)

You must read this. Dynamic P2 CHR/MD/AT/Selector whiz
who is IBM PC/Mac literate. Automation experience too. KEN:
(608) 373-7247. {2/14)

Oldies/production whiz/remote/news/comedy talent with AC/
Qldies/CR experience seeks Midwest or NW. PAUL: (513}
256-1945. (2/14)

News-talk pro available to make your mornings cook! Personali-
ty, experience and team player attitude. {813) 775-7586.
2/14)

Satellite has just taken over our station! Three years’ medium
market experience. Desperate and loveable. ELIOT. (908)
892-9178. {2/14)

AT for Country station up for best of ‘91. Seeking to move on.
CHR/AC/Country. COREY: {515) 752-6522. (2/14}

Topical, relatable and have an Australian accent. Make an im-
mediate difference in your market! STEPHEN: (806} 794-6700.
{2/14)

Have learned to walk, now seek to fly. Seeking FT airshift in
large market. Experienced/references. MIKE: {B13) 471-1020.
214

1 hate SMN! Oldies APD guides station to highest book ever,
then gets replaced by a dish! AC/AOR/CHR East Coast. STEVE:
(203} 767-1113. (2/14)

Broadcast school graduate seeks FT airshift, Experienced in
QOldies/AC. Will relocate. Will work any shift! RICK: (702}
452-8451. (2/14)

Have the ambition, enthusiasm and pipes. Give me a call and
we're home Toto. WADE: (313) 388-0551. {2/14)

CHR — Where is it going? Call for ideas. MIKE:
731-4274. (2/14)

216)

Satellite got me! Seeking gig with small market Country station
in or around Dallas/Ft. Worth metroplex. DONN: (817)
281-8528. (2/14}

Put the fun back into radio. Qutrageous AT with small market
experience guaranteed to boost your ratings. MOONDOG:
(216) 336-7848. (2/14)

15-year veteran programming pro seeks PD/OM/AT position
with CHR/AC/Country/Adult CHR station. JON: (402)
474-6408. {2/14)

Formerly WALK/Long Island. Currently with WKSW/Springfield
and WYMJ/Dayton. Five-year pro AT seeks AC/Gold/News/-
Country seeking GLENN: {513) 325-5501. {2/14)

What good are killer pipes if now brain is attached? Quality AT
seeks medium market AQR/AC. Any shift. ZACK: (803}
799-0869. (2/14)

Medium market, high-energy nighttime communicator seeks
advance. Dependable, hardworking team player. ALAN: (512}
399-3887. (2/14)

Robert Halilmark has years’ of experience in Country music pro-
gramming. PD/AT with strong creative production skills. Great
references. {315) 643-4927. (2/14)

OPENINGS

Experienced morning personality seeks long-term relationship
with station. Team player with no ego prablems. Always give
100%. MIKE: {414) 426-0541. (2/14)

Successful CHR staff seeks new home. All positions covered.
Reasonable salary expectations. Call to succeed. ANTHONY:
(916} 372-3136. (2/14}

Personality, experience fun and great production for your AQR/
AC/Contemporary Country. Most areas considered. JIM: {609)
884-1239. (2/14)

Seeking a female Howard Stern? Excellent phones. Take a
chance. Please, I'm begging! WENDY: (803) 423-7549. (2/14)

Talk show host with high profile and fast impact. Will discuss is-
sues and politics. JOHN: (305) 561-1792. (2/14}

Widen your audience's world of entertainment instantly with
Selector trickery. East Coast preferred, Top 200. MARTY:
{319) 386-0710. (2/14)

My fingers do the talking. 13-year TD/board operations..A real
pro. GORDIE: {716) 665-5144. (2/14}

Hot suburban Top 50 male/female morning drive team seeks
Top 75 CHR/AOR/Hot AC. GARY: (716) 741-2414. {2/14)

o

After 16 years on the air, a person knows their
radio destiny. | have the voice, attitude, and
desire to be looking out over the lights of some
interesting city hosting a tatk show — NOT about
politics and issues, but about life and love and
stuff. Your station? Let’s tatk. Any individual
whose suggestion or referral leads to this job
gets $200 of my first paycheck there.

CHERI: (413) 774-7604.
i\// NN/

Radio is my life! 22-year veteran seeking OM/PD/AT in Midwest
or Mid-Central area. Prefer Country/AC. MIKE: {419)
243-243-0043. (2/14)

Have AT will travel. Any format from AC to Country. You name
it, I'll play it. LARRY: (714} 826-5419. (2/14)

Lost my job when the station folded. One year in the business,
good basics, ready to learn more. DEVIN: {812) 689-4622.
(2/14)

Central IL AT with own business seeks day shift in same area.
Prefer AC/CHR/AOR. All offers considered. JOHN: {217)
674-3304. (2/14)

Forget L.A., SD and Hawaii. Former WLS-FM/Chicago weather-
caster seeks snowiest, rainiest, coldest city in the nation. JEF-
FREY: (619) 755-1334. (2/14}

Hardworking, pleasant professional willing to relocate. Control
room operation and production excellent. CYNTHIA WITT:
(417) 883-4060. (2/14)

Tell you what, if you hire me, you can be my Valentine! Top-
rated Oldies AT. MIKE: (217) 328-4286. (2/14)

Production talent/AT seeks gig in AOR format. Sofid, raw talent
in hard times. B.A. degree and beagle to go. STEVE: (614)
598-4474. (2/14)

Talk show host available. Controversial/creative/entertaining/
experience/funny/topical/versatile/working. DON: (619)
634-1069. (2/14)

What does my current job have in common
with a dirty diaper? They both STINK!
Humorous, topical, and reliable seven-year
radio veteran wants to return to radio. I seek a
small/medium market CHR/AOR or AC job
in the Southeast or Midwest. ROB:
(404) 434-6532.

Talk radio host. An original who is unique/compeiling/ contro-
versial/satirical. WALTER ERIC: (805) 245-9258. (2/14)

Six-year Oldies-aholic seeks FT AT position. My production/pro-
motion/show ideas will bring results — guaranteed. T. JAY:
{216) 722-1483. (2/14)

16-year AT/PD with good production skills. Quality of life and
people are my most important consideration. JOHN: {209)
538-3656. (2/14)

Veteran newsman seeks position in the Northeast. (203)
795-4927. (2/14)

Dynamic, topical moming duo seeks greener fields. Phones, bits
and promos. Top 100 markets encouraged. (915) 699-5843.
{2/14}

Perfect talent for midday/afternoons with music experience in
AOR/CHR. Relocation for the right gig. GREG SEALS: (609)
795-7509. (2/14)

Seeking next step up. AMD/AT trom KUPD seeks MD gig at
Rock or Alternative station. Learned from the best. LARRY
MAC: (602) 963-3657. (2/14}

Experienced newsman available. Mature, and a pro in all
phases; streets/anchor/ND. Good writing/people skitls. Degree
in English. (513) 421-6532. {2/14|
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5.7-7.5/Charleston, 3.2-6.4/Columbia, #8 drivetime domin-
ator/CT seeking mornings in a Top 50. CROSSAN & CROSSAN:
(803) 781-6608. (2/14)

Will work for food. Seeking full or PT opportunity in a medium
market. Five years’ experience. TOM: (307) 472-3004. (2/14)

Experienced sports lunatic experienced in major college PBP,
studio, and pre-game NBA. Sports talk show host too. ARNIE:
(213) 476-3169. (2/14)

Promotions-oriented assistant PD/MD seeks AC/AOR in Flint,
Lansing, Ann Arbor or Detroit. Workaholic, yet affordable.
SCOTT: (313) 661-2289. {2/14)

Seeking position that includes sports. Minor league baseball,
college football, basketball experience/news/production/talk.
GREG: (717) 626-1388. (2/14)

Let the Allison morning show work its magic for you. Also top-
notch GM skills. Let’s talk, you'll like what you hear. STEVE:
(303) 625-0802. (2/14)

Top-rated programmer/engineer/sales/marketing/all other sta-
tion positions expert. BILL ELLIOTT: {813) 849-3477. {2/14]

On-air pro with one year experience in market #49. Wiil go any-
where in continental U.S. any format. You can buy me, call me
collect. PETE: (407) 622-2606. {2/14}

Jack of all trades seeks chance to explode over airwaves on
CHR/AOR/AC. Excellent production skills. TIM: (715)
732-2112. (2114)

WLUP called! Alas, it was just curiosity, so you can skill snap up
this great Britain with green card and six years U.S. experience.
011-44-656-861770. (2/14)

| Marketing/Promotions guerilla
1 seeks war to win!

: 4-star battle record in promotions, events
I and mérketing 'strategies. 8 years in

I major/medium market wars.

| Contact: Olfie North - (916) 348-1335
I Win wars, not just battles.

O

=== = — =

Experienced broadcaster seeks immediate employment. 26
years in radio, can do anything with excellent results. RON
SHARPLEY: (319) 388-0825. (2/7)

Seeking radio sports position in medium market, prefer Mid-
west. Five years’ experience. Great PBP skills. PAUL BRENT:
{616) 375-5428. (2/7)

Currently swing weekends in Philadelphia. Smooth adult com-

municator seeks FT NAC/Adult Alternative/Contemporary Jazz.
GREG: (609) 646-4055. (2/7)

WAINWRIGHT

* 19 years’ experience as morning and afternoon
drive personality '
* Humor, phones, interviews, and community

involvernent
* Versatile performer, excellent production skills
* Varioys airchecks available, including WJR,
Detroit; WISN, Milwaukee; WTIC-FM, Hartford
* Great fit for News/Talk, Full-Service, or
personality adult formats

(914) 949-8596

Zero to 3.8. Personality plus will fill your FT on-air and produc-
tion slot. Call before the next book. CA or nearby only. (310}
278-6373. (2/7)

All Sports stations old or new seeking a sports producer with
connections and experience, (612) 731-4037. (2/7)

20-year professional seeks challenging opportunity as PD/AT at
Country/AC station. Willing to relocate. BOB: {704} 542-6049.
(2/7}

Extremely motivated, hardworking team player with a want-to-
win attitude seeks Country gig. BOB BARRY: {304} 426-2086.
2/7

Again the victim of a budget cut. Any financially stable news
operation seeking a pro with major market experience. SHEILA:
(309) 685-8036. (2/7)

Zapped by a deadly satellite ray! Send starship and rescue a ma-
jor market FL pro. 11-year AT with good phones seeks Coun-
try/AC/Oldies. MARK: (407) 877-3246. (2/7)

Yes, | do look like | sound. Listen to me and see me, then hire
me! Personable female AT with five years’ experience. LINDA:
(805) 388-9471. (2/7)

Hardworking, pleasant, professional, willing to relocate. Control
room operation and production excellent. CYNTHIA WITT:
(417} 883-4060. (2/7)

FRAZER’S AVAILABLE!

Expect the unexpected, with a voice and
talent that will razzle and dazzle your listeners
Have worked all formats. Re-

and clientele.
cently, eclectic, “Cincinnati After Dark”.
Call Frazer 513-231-3856.

POSITIONS SOUGHT

Attention GMs! Are you
going into the spring book
with a plan or a prayer?
Major market morning show
with a history of top ratings
is considering quality offers
through February. Inquiries
to: Radio & Records, 1930
Century Park West, #538,
Los Angeles, CA 90067.

27-year Boston market alumni seeks small to medium market
AT/PD/management position to help you shine. DICK POWER:
(413) 499-1611. (2/7)

Seven-year pro seeks FT challenge in medium to large market.
CHR/UC formats are my specialty. J.C. COLLINS: (316)
838-1506. (2/7)

Experienced news junkie seeks new challenge at a serious news
operation. SHEILA: {309) 685-8036. (2/7)

High-flying personality shot down by killer satellite. Hot AC/
Oldies/CR. Will relocate. Great news and production. MIKE:
(602) 461-8209. (2/7)

Tri-state polished AT. Pro with great attitude and pipes. JOE:
(203) 323-3326. (2/7)

Programmer/OM/moming host from San Diego has excellent
on-air, phone, computer, motivation, and sales skills. Talented
pro seeks PD/OM. (618) 468-0369. (2/7)

Major market voice seeks drivetime slot with morning or after-
noon sales in the Midwest. MIKE: {515) 295-3750. (2/7)

Broadcast journalist with 5.5 years of ND experience, halfway
to MBA and seeking reporterfanchor position. MIKE: (314)
843-0198. {2/7)

Personality, experience, and fun for your AC/AOR/Contempor-
ary Country station. All market sizes, most areas considered.
JIM: (609) 884-1239. {2/7)

Creative comic character seeks right opportunity anywhere.
Imitations and original comedy, experienced in production and
operations in Cleveland. CHRIS: (216) 351-2703. {2/7)

Currently working MD with Selector knowledge seeks change.
WARNDA: {414} 235-8178. (2/7)

PDs, let me cure your worst Maalox moment! 14-year AT seeks
new chalienge. AC/CHP/AQR. JOHN: (217) 674-3304. {(2/7)

{ can’t get beer with food stamps. AT/production/copywriter.
DAVID: (904) 373-8293. {2/7)

CT/NY newsman seeks position. (203) 795-4927. (2/7)

Working fill, seeking FT. Midwest/South, any format. DAN:
{708) 771-2935. (2/7)

Versatile, up-and-coming boradcast genius with experience
seeks to work for you. DALE: (216) 234-5538. (2/7)

Lifestyle is more important than market size to this family man.
22 years’ experience, OM/PD/AT for Country/AC. MIKE (419)
243-0043. (2/7)

Lively, energetic, invigorating broadcaster seeks successful,
focused radio station. Witty AT/production whiz with Oldies,
CHR only. LEIBO: {802) 463-1432. (2/7)

ND available who is experienced in all phases of radio. A ratings
builder with street and anchor experience. Good people-person
with degree. (513) 421-6532. {2/7)

Rock radio promotions director will rock your market with cre-
ative and innovative promos. Any medium or large market OK.
JEFF: {303} 741-1100. (2/7)

Seeking next step up. AMD/AT for KUPD seeks MD gig with
Rock or Alternative station. Learned from the best. LARRY
MAC: (602) 963-3657. (2/7}

Seeking a capable, reliable weehender? Here | am. Within 125
miles of Philadelphia. JEFF: {215) 844-7731. (2/7)

I'm your woman. Warm, funny, topical, energetic, lovely voice
with eight years in Country/AC/CR/AQR. Currently MD/after-
noons. PAMELA: (707} 443-8894. (2/7}

Affordable hot morning team available! Crazy, insane, and a
laugh a minute. JEFF: (513) 933-9700. {2/7)

POSITIONS SOUGHT

POSITIONS SOUGHT

ALAN e voc) KABEL

The first annual ALAN KABEL radio convention at the renovated Clover Heat Motel, Wahoo, NE.

T_opics: How to get free stuff from promotions; What to do when you accidentally say the ‘‘F-word"’ on the
air.
Speakers: Lenny - ‘Win a station contest’’; Alan Kabel - “‘Some stations charge for coffee’”; “Most con-

trol rooms have no view
ators with lots of old food that | eat at night"'.

; ‘Salespeople make the worst roommates'’; ‘‘Some stations have great refriger-

612-544-5099

F'll wake up the snowplow driver! Top morning talent with snow
tires, road maps, and battery-powered Mr. Coffee seeks 35K,
(305} 735-7811. {2/7)

National PD of the Year seeks AT/MD/PD anywhere. Let me
prove it. CRAIG: (402} 729-2064. (2/7)

Seeking a jack of all trades? Personality, creativity, production!
Just call me jack. Just call me. ROB: (309} 676-1301. (2/7}

r I I I I S G S 1

! Victim of format switch seeks new gig

| in Midwest, Northwest, or Canada. |

I Great track record and references. |
Looking for CHR, Hot AC, or rock. Call |
Chris, (815) 883-9321.

I ] |

L I I I I G I G -

The Jimmy Day Goodtime Gold Radio Revue. A new '60s
show, {415) 596-4279. (2/7)

Five-year AT mornings/afternoons/evenings seeks AM/FM mor-
nings. Experience in production writing and various formats,
willing to relocate to NE or NW. JOHN: {717} 644-2305. (2/7)

Top-rated programmer/engineer/AT/salesperson/marketing ex-
pert can handle any station opening. Have held all the jobs. BiLL
ELLIOTT: (813) 849-3477. (2/7)

Energetic, motivated newcomer with broadcasting degree
seeks FT AT work in any format, any location. KELLY: (701)
839-6516. {2/7)

San Francisco Bay Area radio and
TV personality Marcos Gutierrez is
looking for a radio station to pro-
gram specifically to address the
English speaking Hispanic com-
munity. “After 20 vyears of
Spanish and English radio and TV
experience [ feel that a major por-
tion of the the Hispanic communi-
ty is not being served by either the
English or Spanish language
media.” Mr. Gutierrez did his
Master's on this very topic at S.F.
State. Willing to work in any
market with a sizable Hispanic
population.

For information call

415/992-1680.
L s ————)

Financial disaster sought. The worst. Major market veteran
seeks success story. $1000/month/trade and travel, KEITH:
{818) 566-6588. (2/7)

Sports talk? Talk to me. PD/OM. Pioneer in the format at South-
ern CA giant. Doubled 12 + numbers my first year. Outstanding
credentials. (619) 287-1757. (2/7}

Johnny Williams, America’s favorite love song host, seeks to
give your night numbers a tremendous boost. {313) 939-6790.
(2/7)

Talented, hardworking sports director seeks the majors. Sports-
casts, PBP, and management skills are tops. References. (201)
447-4177.(2/7)

CHR/AOR/HOT AC FORMATS mt "Wm"g
(603) 625-6126

OM/PD/AT with heavy experience in all areas currently with P3
as MDjafternoon drive. 15 years’ experience, prefer
OH/MI/ILAN. JIM: (414) 336-2922. (2/7)

Make me your ratings god. 15-year morning pro will do the job.
Call me before your competition does. JAZ McKAY: (713}
465-3568. (2/7)

Hiring? I'm seeking work. 20-year radio/TV veteran seeks
news/sidekick/OM/promotions/sales in any format. RALPH
SHAW: (918) 862-3944. (2/7)

Major market AT with top market station, currently basking in
the CA sun, seeks a major move. Oldies/Country/AC, prefer
SW. JOHN: (619) 325-3563. {2/7)

Attention Mitchell P. Nord: thanks for the lottery tix! They're a
bright spot in the sea of paper.

Small market AC seeks record service from all labels. TO: KLOZ,
Patrick Stevens, {800) 284-9336.

R&R Opportunities
Display Advertising

x 2
Display $75/inch $60/inch
Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
logo, custom border or larger heading is required,
add Y2 inch ($38 for 1X, $30 for 2X).

x 2

Blind Box $100/inch 75/inch

Rates are per week (maximum 35 words per inch
including heading, box number and R&R's ad-
dress). If custom border or larger heading is re-
quired, add % inch ($50 for 1X, $38 for 2X).
Rate includes generic border, box number, and
postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritien on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: 310+203-8727.
Visa, MC, AmEx accepted. Include card number,
name as it appears on credit card, expiration date
and phone number. Blind box responses are sent
to advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address al! ads to: R&R
Opportunities, 1930 Century Park West, Los An-
geles, CA 90067. Fax: 310-203+8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words or 3
lines) hstings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities list-
ings should be typewritten or printed on 872" x
11~ company/station letterhead and are accept-
ed only by mail or fax: 310-203-8727. Address
ali 20-word ads to R&R Free Opportunities, 1930
Century Park West, Los Angeles, CA 90067.

Free listings are on a space availability basis only.
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Ain’t 2 Proud 2 Beg (LaFace/Arista)
66% of our reporting stations on it. Rotations: Heavy 3/0, Medium 21/1, Light 31/8,
Total Adds 9, WBLS, K104, 0C104, 293, WJTT, WWDM, WEUP, WDZZ, WVOI. Debuts at
number 33 on the Urban Contemporary chart.

PM DAWN

Paper Doll (Gee StreetAsland/PLG))
64% of our reporting stations on it. Rotations: Heavy 1/0, Medium 26/0, Light 26/11,
Total Adds 11 including WFXA, WATV, Z93, WEUP, WHJX, WQIS, WJJS, WBLX, WANM,
K98-FM. Debuts at number 34 on the Urban Contemporary chart.

MC LYTE

Poor Georgie (Atlantic)
63% of our reporting stations on it. Rotations: Heavy 9/0, Medium 30/2, Light 13/4,
Total Adds 6, WXYV, Z93, WPEG, 216, WDZZ, XHRM. Debuts at number 26 on the Urban
Contemporary chart.

INEW S dVE

HAMMER “‘Do Not Pass Me By’ (Capitol) 49/15

Rotations' Heavy 1/0, Medium 9/0, Light 39/15, Total Adds 15 including WKYS, WJLB, WJIZ. WFXA, WATV, WENN. 293
WWDM, 2104, WEUP Heavy K97 Mediums include KMJQ. WZAK, KPRS, WAGH, WQIS. Debuts at number 40 on the
Urban Contemporary chart

GAME ‘“‘All Night All Day”’ (Nautica) 49/4

Rotations' Heavy 19/0, Medium 21/1 Light 9/3, Total Adds 4, WBLK. WVKO, WWINFM, U102 Heavies include. WKYS, K97
WEDR WJIZ, WAGH, WFXE, WHJX, KIPR, WLOU, WFXM Mediums include: WXYV, WAMO, WHUR. WTLC, WKKV Moves
29-25 on the Urban Contemparary chart

CHILL DEAL BOYZ “‘Make Ya Body Move” (Quality) 47/5

Rotations Heavy 3 0. Medun 31/0, Light 13/5, Total Adds 5. WAMO, KPRS, WPEG, U102, WCDX Heavy  WEDR. WOWI
WJHM. Mediums include WXV, WKYS, K104, KJMZ, KMJQ Moves 37-32 on the Urban Contemporary chart

KEITH WASHINGTON “When You Love Somebody'' (Qwest/WB) 46/17

Rotations Heavy 0/0. Medium 4/1, Light 42 16, Total Adds 17 including WXYV. KMJQ, WiZF. KKBT, 793, WFXE. WEUP
KFXZ. 216, KIPR. Medium: W3LK, WDAS, WATV

PEABO BRYSON “‘Lost Im The Night” (Columbia) 45/1

Rotaticns Heavy 2/0. Medium 30/0. Light 13/1, Total Adds 1 WCDX Heavy WANM, WVOI Mediums include WDAS,
WKYS. K97 WEDR. WZAK. [ebuts at number 38 on the Urban Contemporary chart

BARRY WHITE “‘Dark And Lovely” (A&M) 4377

Rotations Heavy 0/0. Mediumi 16/1, Light 27/6, Total Adds 7, WDAS, WOW! WKKV KMJM, KJMS, WTLZ. KJLH. Mediums
inciude K97, WZAK, KPRS, WWINFM, WFXA

C'VELLO “Turn You On’* (Rendezvous/RCA) 423

Rotations: Heavy 0/0, Medium 18/0. Light 24/3, Total Adds 3. WENN, 293, WIKS. Mediums include: K97, WTLC, WKKV,
WRKE. WJiz

AARON HALL “Don’t Be Afraid” (MCA) 40/38

Rotations. Heavy 0/0, Medium 5/4. Light 35/34. Total Adds 38 including WBLK, WRKS, WDAS, WAMO. KMJQ. K37, WOWI,
WJLB. KPRS, KKBT Medium WUSL

SURFACE *A Nice Time For Lovin’ "’ (Columbia) 40/0

Rotations Heavy 0/0. Mediuna 20/0, Light 20/0, Total Adds 0. Mediums include: WBLK. WDAS, K97, WEDR. WJLB.
MARC NELSON ‘‘Count On Me" (Capitol) 39/4

Rotations Heavy 0/0, Medium 17/0, Light 22/4, Total Adds 4, WJIZ, WJTT. WJJS, WCDX. Mediums include WZAK, WJLB
KQXL. WXOK, WATV

SMOKEY ROBINSON “I lLove Your Face”” (SBK/ERG) 37/12

Rotations: Heavy 0/0, Mediurr 4/1. Light 33/11, Total Adds 12 including WXYV. WJIZ, WFXA WENN, WFXE. 2104, WEUP
216, WLOU. HOT105 Medium: WDAS, WATV, WJMI

PUBLIC ENEMY *‘Shut 'Em Down”’ (Def Jam/Columbia) 37/5

Rotations Heavy 1/0, Medium 18/0. Light 18/5, Total Adds 5, WIZF. KIIZ, KFXZ, Z16. XHRM. Heavy KMJM Mediums
include WXYV, WBLS, KMJG, K97, WYLD.

COLONEL ABRAMS “You Don’t Know" (Scotti Bros.) 35/4

Rotations Heavy 0/0. Mediurm 13/0. Light 22/4, Total Adds 4, WXYV, WEDR, OC 104, WJIZ. Mediums include. WDAS, WHUR
WKYS, WWINFM, WFXA

DIGITAL UNDERGROUNB ““No Nose Job’’ (TNT/Tommy Boy) 34/8

Rotations: Heavy 0/0. Medium 7/0, Light 27/8, Total Adds 8, WKYS, WEDR. Z93. WHJX. KFXZ, U102, WCDX, KMJJ
Mediums include KMJQ, K97 WOWI. KMJM, WFXA

NICE & SMOOTH “How To Flow’* (RAL/Columbia) 34/4

Rotations: Heavy 40, Mediun 14/0, Light 16/4, Total Adds 4, KMJQ. 293, Z16, XHRM. Heavy WBLS. KUMS, WBLX WCDX
Mediums include K97, WJLE, KPRS, KMJM, WRKE

TEVIN CAMPBELL *‘Goodbye™ (Qwest/WB) 33/32

Rotations Heavy 0/0, Medium 1/1, Light 32/31, Total Adds 32 including WUSL, WAMO, WKYS, WVEE, K104, WOWI, WZAK,
WTLC, KPRS, KMJM

CHERRELLE “‘Tears Of Joy” (Tabu/A&M) 32112

Rotations: Heavy 0/0. Medium 2/0, Light 30/12, Totat Adds 12 including WKYS, WZAK, OC104, WENN, WJTT, WWDM.
WAGH. Z16, WLOU, WJJS. Medium: K97, KPRS.

DEE HARVEY ‘‘Just As | Am”’ (Motown) 32/6

Rotations: Heavy 1/0, Mediurm 3/0, Light 28/6, Total Adds 6, WJiZ, Z93, WJTT, U102, KUMS, WEAS Heavy WZAK Medium
KPRS, WXOK, WQIS

GLADYS KNIGHT “Where Would | Be”" (MCA) 313

Rotations: Heavy 0/0, Mediurm 14/0. Light 17/3, Total Adds 3, WWINFM, WJIZ, KIIZ. Mediums include: WBLS, WDAS, WJLB.
WATV, WEUP

BROTHERHOOD CREED BHC ‘‘Helluva™ (Gasoline Alley/MCA) 29/5

Rotations: Heavy 1/0. Medium 4/0, Light 24/5, Total Adds 5, WOWI, WPEG, WJHM. WANM, XHRM. Heavy KMJQ Medium:
WJLB. WFXA, WXOK, Z16.

CAMEO ‘“‘Emotional Vio'ence’” (Reprise) 28/28

Rotations: Heavy 0/0. Medium 272, Light 26/26, Total Adds 28 including K97, WEDR. KPRS. KBCE, WFXA, WATV, WENN,
WWDM, WAGH, WFXE.

WHISTLE “If You Don't Say” (Select/Elekira) 27/3

Rotations' Heavy 0/0. Medium 6/0, Light 21/3, Total Adds 3, WQIS, WFXM, KMJJ. Mediums include. WDAS, WOWI, WZAK,
WAGH, WPGA.

LISA STANSFIELD “‘All Woman"” (Arista) 26/21

Rotations: Heavy 0/0, Medium 1/1, Light 25/20, Total Adds 21 including WBLK, WRKS, WKYS, WOWI, KPRS. KMJM,
WWINFM, WAGH, 2104, WEUP.

BLACKSHEEP ‘The Choice Is Yours’ (Mercury) 26/12

Rotations Heavy 0/0, Medium 4/0, Light 22/12, Total Adds 12 including WKYS, KJMZ, WZAK, KMJM. KBCE, KIiZ, Z16,
U102, KIMS, WPLZ. Medium: WBLS, WOWI, WGZB, WUHM.

SMOOVE ‘“‘(Meanwhile). Back At The Ranch” (Atco/EastWest) 26/7

Rotations: Heavy 0/0, Medium 3/0, Light 23/7, Total Adds 7. WTLC, KBCE, Z104, KIPR, WBLX, WJHM, XHRM. Medium: K97,
KMJM, WGZB.

S iy ]
W4T AL HOTTEST TR0
AARON HALL (38) BOYZ Il MEN (66) Lf ECURRENm
TEVIN CAMPBELL (32) JODECI (64) 1 SHANICE/ Love
CAMEQ (28) GERALD LEVERT (56) 1 2 TEVIN CAMPBELL/Te!l
SKYY (22) TONY TERRY (35) 5 3 PRINCE/Insatiable
LISA STANSFIELD (21) KARYN WHITE (34) 4 4 V. WILLIAMS/Comfort
CALLOWAY (19) R. KELLY & PUBLIC... (24) | _ 5 KEITH SWEAT/Keep I
TRACIE SPENCER (18) MICHAEL JACKSON (21) 6 6 L. VANDROSS/Rush
KEITH WASHINGTON (17) MINT CONDITION (18) 7 7 JODECI Forever
HAMMER (15) STEVIE WONDER (18) 3 8 M. JACKSON/Black
JOHNNY MATHIS (15) MARIAH CAREY (16) — 9 JODY WATLEY/l Want
~ 10 MARIAH CAREY/Can

ANOTHER BAD CREATION “‘My World” (Motown) 26/4

Rotations. Heavy 0/0. Medium 6/0. Light 20/4, Total Adds 4. OC104. WJIZ. U102, WJJS Mediums include WPEG, KilZ
WPGA WJHM, wvOI

TRACIE SPENCER ‘‘Love Me" (Capitol) 25/18

Rotations: Heavy 0/0. Medium 2/0. Light 23/18, Total Adds 18 including WBLS, K97. KPRS. OC 104, WENN. KFXZ. 216
WQIS, WLOU, WFXM. Medium KJMZ. XHRM

MC BRAINS ““Oochie Coochie” (Motown) 24/0

Rotations Heavy 7/0. Medium 14/0, Light 3/0, Total Adds 0 Heavy KJMZ KMJQ. WGCI WZAK WPEG, U102 WJHM
Mediums include K104, WEDR. OC104, WRKE, WAGH

SKYY ““Up And Over” (Atlantic) 23/22

Rotations' Heavy 0/0. Medium 1/1, Light 22/21, Total Adds 22 including WDAS, WUSL. WKYS, KMJQ. K97 WEDR. WOWI
WZAK KPRS

ROGER *‘Take Me Back” (Reprise) 23/12

Rotations Heavy 0/0. Medium 1/0, Light 22/12. Total Adds 12 including K97 WIZF KMJM, WWINFM WJIZ WENN. KFXZ
WEXM. WIKS, WQOK Medium: WHUR

MIC MURPHY “Fit To Be Tied” (Atco/EastWest) 22/0

Rotations® Heavy 1/0, Medium 7/0. Light 14/0, Total Adds O Heavy: WJLB Mediums inciude. WEDR, WATV, KIPR, WGZB,
WPGA

MARION MEADOWS ‘‘Love Was Never” (RCA) 21/9

Rotations Heavy 0/0, Medium 1/0. Light 20/9, Total Adds 9. WBLK. KMJQ. KPRS. WJTT, WUMI, 216, WQIS, KJMS. WEAS
Medium WZAK

SALT-N-PEPA *‘You Showed Me™ (Next Plateau) 21/0

Rotations: Heavy 1/0, Medium 9/0, Light 11/0, Total Adds 0 Heavy: WOW! Mediums include KMJQ. K97, WZAK, OC104
WPEG

CALLOWAY “Let’s Get Smooth" (Solar) 19/19

Rotations Heavy 0/0. Medium 0/0, Light 19/19, Total Adds 19 including WBLK K97 WEDR, WIZF WWINFM. WJIZ. WFXA
WENN, WJTT 2104

JOHNNY MATHIS {/REGINA BELLE ‘‘Better Together” (Columbia) 19/15

Rotations Heavy 0/0. Medium 0/0, Light 19/15, Total Adds 15 including K97, WEDR. WFXA WATV. WENN WAGH, WFXE
WQOMG, WEUP. KFXZ

HEN-GEE & EVIL-E “If You Were Mine” (Elektra) 18/6

Rotations. Heavy 0/0, Medium 0/0, Light 18/6, Total Adds 6, WZAK. Z104. KIPR, KJMS, WIKS, WEAS

B.B. KING “‘The Blues Come Over Me"” (MCA) 18/5

Rotations' Heavy 00, Medium 3/0, Light 15/5, Totai Adds 5. 216, WFXM, WPLZ, WMVP, KJLH Medium KPRS, Z104
WANM

JOHN PAYNE “‘She Just Can’t Help It (Man Network) 17/3

Rotations' Heavy 0/0. Medium 2/0, Light 15/3, Total Adds 3. KPRS, WJiZ, WMVP Medium WEUP, K98-FM

2 HYPED BROTHERS & A DOG “‘Doo Doo Brown” (Warlock) 16/2

Rotations Heavy 2/0, Medium 7/0. Light 7/2, Total Adds 2. WUSL. WTLZ Heavy  WEDR, WJHM Mediums inciude: WOWI,
WZAK. WRKE. WFXA WQMG

OEL THA FUNKEE HOMOSAPIEN “Mistadobalina” (Elekira) 162

Rotations: Heavy 0/0. Medium 10/0. Light 6/2, Total Adds 2. OC104, KIPR. Mediums include WKYS. WOWI, WZAK. KMJUM,
2104

FIVE STAR “Shine” (Epic) 16/0

Rotations Heavy 0/0. Medium 4/0, Light 12/0, Total Adds 0 Medium: WTLC, WJJS, WIKS, XHRM

DAKTOWN’S 3.5.7 *Honey" (Bust It/Capitol) 15/14

Rotations Heavy 0/0. Medium 0/0, Light 15/14, Total Adds 14 including WBLS. K97, KPRS. WJIZ. WENN, WAGH, WEUP
KFXZ. KIPR. WPGA

ROBYN SPRINGER “‘Forever & Ever’ (Cardiac) 15/3

Rotations' Heavy 0/0, Medium 0/0. Light 15/3. Total Adds 3, K97, WAGH. WJJS

STYLISTICS ““Always On My Mind"' (Amherst) 15/2

Rotations' Heavy 0/0, Medium 2/0, Light 13/2. Total Adds 2, WEDR, WJMI Medium: WEUP. KJLH

SIR MIX-A-LOT ““One Time's Got No Case" (Def American/Reprise) 11/0

Rotations' Heavy 0/0. Medium 3/0, Light 8/0, Total Adds 0 Medium KMJQ, WJIZ, KMJJ

DEGREES OF MOTION “‘Do You Want It Right Now™ (Esquire) 10/2

Rotations Heavy 0/0, Medium 3/0. Light 7/2. Total Adds 2. WFXM, WTLZ Medium: WOWI, WEUP, WQOK

Reports/Adds
1 GAME/AIlNight All Day (Nautica)...................... .. ... . ... ... 49/4
2 CHILL DEAL BOYZ/Make Ya Body Move (Quality) . ... .. ... ... . ... . . . ... .. 47/5
3 C'VELLO/Turn You On (Rendezvous/RCA) .. .. . ... .. ... . .. ... 42/3
4 AARON HALLDon'1Be Afraid (MCA) ... ... 40/38
5 NICE & SMOOTHMow To Flow (RAL/Columbia) . . . ... ... ... .. ... .. ... ... .. ... .. ... 34/4
6 DEEHARVEY/ustAs|Am (Motown) .. .. ... ... ... ... ... 32/6
7 BROTHERHOOD CREED BHCMHelluva (Gasoline Alley/MCA) .. ... ... .. ... . ... .. .. 29/5
8 BLACKSHEEP/The Choice Is Yours (Mercury) . ... ... ... ... ... ... ... ........... 26/12
9 SMOOVE/(Meanwhile) Back At The Ranch (Atco/BastWest) . ... ... ... . ... ......... 26/7

10 MC BRAINS/Oochie Coochie (Motown)

e

New artists have not yet had a UC Breaker.




COMMITMENT

is to provide the best available music of today

COLONEL ABRAMS

“You Don’t Know (Somebody Tell Me)”

semercts | Video on BET
¢ e .
< | Already a proven hit record
Now On 35 Urban Reporters
INCLUDING:  WXYV WKYS WIZF
WDAS K97 WTLC
WHUR WEDR KPRS

From “Acid Jazz Collection Two” and the Acid Jazz/Scotti Bros. release
Colonel Abrams “About Romance”.

R.O0.C

Renaissance of Choas

“Dedicated To My Girl”

Already a breakout record

MAY MAY

“Life’s A Test”

Debut single & video
4 L
: Coming in March

Original Motion Picture Soundtrack

YOUNG SOUL REBELS

Featuring the single“Young Soul Rebels”
by Mica Paris

The best and most original groups of the
70s: The Blackbyrds, The O'jays, Funka-

delic, Parliament, Sylvester, War & more!

From the Acid Jazz / Scotti Bros. soundtrack “Young Soul Rebels”.

¥, TONE AGE FAMILY

Announcing the new single, “Sittin’ In
g g

The Park”( featuring Jah-T)

From The Acid Jazz/Scotti Bros. release “From The Ghetto”.

MR. JAMES BROWN

CARL KING

“Bandits”

Singer * Lover - Street Balladeer

The debut.

From Scotti Bros. release “Bandits”.

Please join us in congratulating the Godtather of Soul on his most recent Award of

Merit from the American Music Awards, as well as his 1992 Grammy Nomination for
Best R&B Vocal, Male for “Love Over-Due” {his newest album on Scotti Bros. Records).

Mr. Brown will be honored again when he receives a Lifetime Achievement

Award on this year's Grammy Telecast, February 25th, 1992.
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UC ADDS & HOTS

WWIN-FM/Baltimore
Roberts/Grey

GAME

ROGER

GLADYS KNIGHT
CALLOWAY

LISA STANSFIELD
Hottest:

KARYN WHITE
MINT CONDITION
“ARIAH CAREY
WHITNEY HOUSTON
JODECT

WXYV/Baltimore
Roy Sampson

KEITH WASHINGTON
SMOKEY ROBINSON
MC LYTE

COLONEL ABRAMS
Hottest:

JODECI

BOYZ II MEN
MINT CONDITION
TONY TERRY

PATTI LABELLE

WILD/Boston
HilliHall

none

Hottest:

BOYZ II MEN
MINT CONDITION
JODECT

GERALD LEVERT
MICHAEL JACKSON

WBLK/Buffato
Faison/Moore

LISA STANSFIELD
ADEVA

AARCN HALL
CALLOWAY

CHIC

GAME

MARION MEADOWS
Hottest:

BOYZ II MEN
MARIAH CAREY
JODECT

KARYN WHITE
MICHAEL JACKSON

WBLS/New York
Mike Lave

SKYY

TLC

OAKTOWE'S 3.5.7
MINT CONDITION
TRACIE SPENCER
KEITH ®ASHINGTON
Hottesr.:

JODECT

BOYZ IL MEN
MARIAH CAREY
LUTHER VANDROSS
STEVIE WONDER

WRKS/New York
Brown/Beasley

R. KELLY & PUBLIC
AARON 3ALL

LISA STANSFIELD
Hottest:

JODECT

JEFF RIZDD

STEVIE WONDER
CECE PLNISTON
BOYZ I[ MEN

0C104/0cean City
Scott antzen

none
Hottest:

JODECI

BOYZ II MEN
PRINCE & N.P.G.
MINT CONDITION
TONY TERRY

WRKEOcean City
Quartarone/Mena

COLONEL ABRAMS
CHERRELLE

TLC

TRACIE SPENCER
DEL THA FUNKEE HI
ANOTHER BAD CREA'
TEVIN TAMPBELL
MICHAE.. BOLTON
Hottest:

“ARIAH CAREY
MINT CONDITION
JODECL

BOYZ IT MEN

R. KELL.Y & PUBLL:

WUSL/Philadelphia
Allan/Monet

XYY

TEVIN CAMPBELL
PHYLLIS HYMAN

2 HYPED BROTHERS
Hottest:

KEITH SWEAT
TEVIN CAMPBELL
STEVIE WONDER
JODECL

BOYZ II MEN

WDAS/Philadelphia
Joe Tamburro

AARON HALL

JOE PUBLIC
BARRY WHITE
SKYY

Hottest:

BOYZ II MEN
JODECT

GERALD LEVERT
PATTI LABELLE
MICHAEL JACKSON

WAMO/Pittsburgh
Hurricane Dave

ATLANTIC STARR
AARON HALL
VANESSA WILLIAMS
ERIC GABLE
TEVIN CAMPBELL
CHILL DEAL BOYZ
Hottest:

BOYZ 1I MEN
JODECI

T.C.F. CREW
MICHAEL JACKSON
TEVIN CAMPBELL

WKYS/Washington
PrietoiDiggs

MC'S
TEVIN CAMPBELL
HAMMER

CHERRELLE
BLACKSHEEP
PHYLLIS HYMAN
LISA STANSFIELD
DIGITAL UNDERGROU
SKYY

Hottest:

JODECIT

BOYZ II MEN
MINT CONDITION
STEVIE WONDER
GERALD LEVERT

WHUR/Washington
Kirkland/Hall

none

Hottest:

LUTHER VANDROSS
JODY WATLEY

GuY

MARIAH CAREY
KARYN WHITE

W

WGCliChicago
Watkins/Anthony

none

Hottest:
PRINCE & N.P.G.
JODECT

GERALD LEVERT
PRINCE & N.P.G.
PATTI LABELLE

WIZF{Cincinnati
Turner/Owens

KEITH WASHINGTON
ROGER

CALLOWAY

PUBLIC ENEMY
Hottest:

MARIAH CAREY
BOYZ II MEN
YARYN WHITE
GERALD LEVERT
TONY TERRY

WZAK/Cleveland
Tolliver/Rush

ERIC GABLE
CHERRELLE
TEVIN CAMPBELL
FORCE MD'S
SKYY
BLACKSHEEP
HEN-GEE & EVIL-E
Hottest:
GERALD LEVERT
MINT CONDITION
SYBIL

JODECT

BOYZ II MEN

WVKO/Columbus
K.C. Jones

ATLANTIC STARR
BEBE & CECE WINAN
GAME

Hottest:

BOYZ II MEN
MICHAEL JACKSON
KARYN WHITE
JODECL

GERALD LEVERT

WJLB/Detroit
Steve Hegwood

AARON HALL
CHRIS WALKER
HAMMER
Hottest:
JODECI

PATTL LABELLE
BOYZ II MEN
TONY TERRY
GERALD LEVERT

WDZZFlint
Maestro

MC LYTE

PM DAW
TRACIE SPENCER
HAMMEF

TLC

TEVIN ZAMPBELL
SKYY

Hottest:
JODECT

BOYZ II MEN
GERALD LEVERT
KARYN SHITE
STEVIE WONDER

WJIFXiFt. Wayne
Ange Canessa

none

Hottest:

PRINCE & N.P.G.
JODECT

KARYN WHITE

R. KELLY & PUBLIC
MICHAEL JACKSON

WTLC:Indianapolis
Johnson/Buchanon

ATLANTIC STARR
TEVIN CAMPBELL
CLIVILLES & COLE
CHIC

MAC BAND

SMOCVE

Hottest:

JODEC?

GERALE LEVERT

GUY
MICHAEL JACKSON

KPRSiKansas City
King/Wonder

CAMEQ

MARION MEADOWS
SKYY

TEVIN CAMPBELL
AARON HALL
CHILL DEAL BOYZ
OAKTONN'S 3.5.7
TRACIZ SPENCER
JOHN PAYNE
LISA STANSFIELD
Hottest:

BOYZ [1 MEN
KARYN WHITE

R. KELLY & PUBLIC
TONY TERRY
GERALD LEVERT

WKKY/Milwaukee
Tony Fields

CHRLS WALKER
ARETHR FRANKLIN
BEBE & CECE WINAN
BARRY WHITE
Hottest:

JODEQL

GERALD LEVERT
MICHAEL JACKSON
R. KELLY & PUBLIC
MINT CONDITION

WMVP/Milwaukee
Billy Young

SMOKEY ROBINSON
LISA STANSFIELD
SKYY

CALLOWAY

JOHN PAYNE
TRACIE SPENCER
TEVIN CAMPBELL
EX-GIRLFRIEND
B.B. KING
Hottest:

JODECT

BOYZ II MEN
GERALD LEVERT
MICHAEL JACKSON
PRINCE & N.P.G.

WTLZISaginaw
Crockett/Lamptey

AARON HALL

TEVIN CAMPBELL
BARRY WHITE

SKYY

BLACKSHEEP
DEGREES OF MOTION
TRACIE SPENCER
JOHNNY MATHIS f/R
KEITH WASHINGTON
2 HYPED BROTHERS
Hottest:

BOYZ I MEN
JODECT

GERALD LEVERT
STEVIE WONDER
KARYN WHITE

KMJM/St. Louis
Atkins/Wynter

TEVIN CAMPBELL
MINT CONDITION
PATTI LABELLE
BLACKSHEEP
LISA STANSFIELD
ROGER

BARRY WHITE
TOPAC

Hottest:

BOYZ II MEN
STEVIE WONDER
JODECL

KARYN WHITE
GERALD LEVERT

WVOI/Toledo
Casey McMichaels

AARON HALL
TRACIE SPENCER
TLC

KEITH WASHINGTON
CALLOWAY

LISA STANSFIELD
Hottest:

BOYZ II MEN
TONY TERRY
STEVIE WONDER
JODECT

GERALD LEVERT

WJIZ/AIbany
Derek Johnson

SMOKEY ROBINSON
HAMMER

JOHN PAYNE

F.S. EFFECT
ROGER

OAKTOWN'S 3.5.7
GLADYS KNIGHT
COLONEL ABRAMS
ERIC B

DEE HARVEY
ANOTHER BAD CREAT
COLOR ME BADD
CALLOWAY

MARC NELSON
Hottest:

MARIAH CAREY
JODY WATLEY

R. KELLY & PUBLIC
TONY TERRY
GERALD LEVERT

KBCE/Alexandria
Donnie Taylor

ERIC GABLE
BLACKSHEEP
AARON HALL
CAMEC
SMOOVE

XYY
Hottest:
JODECT
KARYN WHITE
GERALD LEVERT
GLENN JONES
BOYZ II MEN

WVEE/Atlanta
Roberts/Bacote

TEVIN CAMPBELL
Hottest:

TONY TERRY
PRINCE & N.P.G.
MICHAEL JACKSON
GERALD LEVERT
PATTI LABELLE

WFXAfAugusta
Conner/Taylor

SMOKEY ROBINSON
CAMEO

PM DAWN

JOHNNY MATHIS f/R
SOUNDS OF BLACKNE
HAMMER

AARON HALL
CALLOWAY

Hottest:

GERALD LEVERT
BOYZ II MEN

R. KELLY & PUBLIC
TONY TERRY

JODECI

KQXL/Baton Rouge
Lou Bennett

none

Hottest:

JODECT

MARIAH CAREY

R. KELLY & PUBLIC
KARYN WHITE

BOYZ II MEN

WXOK/Baton Rouge
Matt Morton

none

Hottest:

BOYZ I1 MEN
MARIAH CAREY
KARYN WHITE
JODECL
GERALD LEVERT

WENN/Birmingham
Donnell/Starr

CALLOWAY
CHERRELLE
AARON HALL
SMOKEY ROBINSON
HAMMER

TEVIN CAMPBELL
TRACIE SPENCER
ROGER

CAMEO
OAKTOWN'S 3.5.7
C'VELLO

JOHNNY MATHIS /R
Hottest:

BOYZ II MEN
MARIAH CAREY
JODECL

GERALD LEVERT
TONY TERRY

WATV/Birmingham
Ron January

HAMMER

RICHARD ELLIOT
S-EXPRESS
CAMEOQ

CHRIS WALKER
PM DAWH
JOHNNY MATHIS f/R
Hottest:
JODECL

BOYZ IL MEN
GERALD LEVERT
TONY TERRY
PATTI LABELLE

293/Charleston
Cliff Fletcher
ATLANTIC STARR
VANESSA WILLIAMS
MC LYTE

TLC

BEBE & CECE WINAN
KEITH WASHINGTON
TIM OWENS

PM DAWN

HAMMER

TEVIN CAMPBELL
AARON HALL
NICE & SMOOTH
DIGITAL UNDERGROU
C'VELLO

DEE HARVEY
Hottest:

BOYZ I MEN
JODECT

GERALD LEVERT
PRINCE & N.P.G.
MICHAEL JACKSON

WPEGI/Charlotte
Saunders/Darcell

AARCN HALL

MC LYTE

BEBE & CECE WINAN
ATLANTIC STARR
CHILL DEAL BOYZ
BROTHERHOOD CREED
Hottest:

JODECI

KARYN WHITE

80YZ II MEN
MARIAH CAREY
JODY WATLEY

WJTT/Chattanooga
Landecker/Rankin

CALLOWAY

TLC

MARION MEADOWS
AARON HALL
CHERRELLE
DEE HARVEY
MARC NELSON
Hottest:
KARYN WHITE
BOYZ II MEN
JODECI

TONY TERRY
STEVIE WONDER

WWDM/Columbia
Andre Carson

HAMMER

TLC

CHERRELLE
SKYY

AARON HALL
TEVIN CAMPBELL
PAULA ABDUL
CAMEO

Hottest:
GERALD LEVERT
JODECT

PATTI LABELLE
JODY WATLEY
MICHAEL JACKSON

WAGH/Columbus
Darrell J. Smith

CAMEO

AARON HALL

TEVIN CAMPBELL
CHERRELLE

ROBYN SPRINGER
LISA STANSFIELD
OAKTOWN'S 3.5.7
JOHNNY MATHIS f/R
LUKE

Hottest:

BOYZ II MEN
JODECI

KARYN WHITE

R. KELLY & PUBLIC
MINT CONDITION

WFXE/Columbus
Philip David March

SMOKEY ROBINSON
KEITH WASHINGTON

CAMEO

SKYY

AARON HALL

JOHHNY MATHIS f/R
Hottest:

JODECL

BOYZ I1 MEN

R. KELLY & PUBLIC
GERALD LEVERT

MICHAEL JACKSON

K104/Dallas-Ft. Worth
James Alexander

TLC

TEVIN CAMPBELL
Hottest:

MINT CONDITION
GERALD LEVERT
PRINCE & N.P.G.
PATTI LABELLE
MICHAEL JACKSON

KJMZ/Dallas-Ft. Worth
Casey/U.B.

JAZZY RED
PATTI LABELLE
BLACKSHEEP
Hottest:
JODECI

MINT CONDITION
GERALD LEVERT
PRINCE & N.P.G.
ATLANTIC STARR

WZF X/Fayetteville
Allen/Jay

VANESSA WILLIAMS
CAMEQ

CHIC

TEVIN CAMPBELL
Hottest:

BOYZ IT MEN
TEVIN CAMPBELL
TONY TERRY
MARIAH CAREY
MINT CONDITION

WQMG/Greensboro
Sam Weaver

TEVIN CAMPBELL
JOHNNY MATHIS f/R
CAMED

ALEX BUGNON
PHYLLIS HYMAN
AARON HALL
Hottest:

BOYZ II MEN
KARYN WHITE
JODECI

GERALD LEVERT

R. KELLY & PUBLIC

2104/Greenville
Walker/Valentine

CAMEQ

HAMMER

CALLOWAY

TEVIN CAMPBELL
SMOKEY ROBINSON
SMOOVE

LISA STANSFIELD
HEN-GEE & EVIL-E
Hottest:

JODECI

80YZ II MEN
MICHAEL JACKSON
GERALD LEVERT
GUY

KMJQ/Houston
Atkins/Reynolds

JAZZY RED
NICE & SMOOTH
AARON HALL
KEITH WASHINGTON
SKYY

MARION MEADOWS
Hottest:
STEVIE WONDER
MINT CONDITION
TONY TERRY
BOYZ II MEN
GERALD LEVERT

WEUP/Huntsville
Steve Murry

TLC

SMOKEY ROBINSON
HAMMER
ESCOFFERY'S
RICHARD ELLIOT
KEITH WASHINGTON
LISA STANSFIELD
JOHNNY MATHIS f/R
TEVIN CAMPBELL
OAKTOWN'S 3.5.7
CAMEO

AARON HALL

P DAWN

Hottest:

BOYZ II MEN
JODECL

KARYN WHITE

TONY TERRY

R. KELLY & PUBLIC

WJMIJackson
ToddlJones

STYLISTICS
MARION MEADOWS
Hottest:

KEITH SWEAT
JODECL

DAVID PEASTON
MARIAH CAREY
JODY WATLEY

WHJX/Jacksonville
Young/Melvin

LISA STANSFIELD
AARON HALL

PM DAWN

DIGITAL UNDERGROU
TIM OWENS
Hottest:

BOYZ II MEN
TONY TERRY
PATT] LABELLE
GERALD LEVERT
JODECL

KliZ/Killeen
Jimi Carrow

CALLOWAY
BLACKSHEEP
ATLANTIC STARR
PUBLIC ENEMY
LISA STANSFIELD
GLADYS KNIGHT
Hottest:

BOYZ II MEN
TONY TERRY

R. KELLY & PUBLIC
JODECT

GERALD LEVERT

KFXZ/Lafayette
Barbara Byrd

JOHNNY TAYLOR
MARVIN SEASE
KETTH WASHINGTON
JOHNNY MATHIS f/R
PUBLIC ENEMY
ROGER

CALLOWAY
OAKTOWN'S 3.5.7
CHRIS BENDER
LISA STANSFIEI
DIGITAL UNDERGROU
TRACLE SPENCER
Hottest:

BOYZ I MEN
KARYN WHITE
JODECT

STEVIE WONDER
TONY TERRY

KXZ2ZiLake Charles
James Williams

ERIC GABLE
PHYLLIS HYMAN
ATLANTIC STARR
MC LYTE

COLOR ME BADD
B.B. KING
HAMMER

CAMED

TEVIN CAMPBELL
MARION MEADOWS
TRACIE SPENCER
SMOKEY ROBINSON
NICE & SMOOTH
PUBLIC ENEMY
CHERRELLE
BLACKSHEEP
KEITH WASHINGTON
Hottest:

GERALD LEVERT
JODECI

BOYZ II MEN
MICHAEL JACKSON
PATTI LABELLE

WQIS/Laurel
Ron Davis

GLENN JONES
PHYLLIS HYMAN
ATLANTIC STARR
BEBE & CECE WINAK
MARION MEADOWS
TRACIE SPENCER

PM DAWN

WHISTLE
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