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FOCUS ON SALES:
CHR & CLOSING

In a double helping of pragmatic
sales advice, Chris Beck reviews
changes in closing techniques,
while WAPW/Atlanta VP/GM Bill
Phippen tells how to sell CHR to
advertisers more effectively.

Page 18, 34

FIVE-WAY ROCK
BATTLE RATTLES
SEATTLE MARKET

A quintet of Seattle rockers are
waging the hottest rock war in
the nation. Three share the
spotlight this week: KISW and
KXRX in AOR and KNDD in New
Rock.

Page 40, 44

PAPAL BULL
ON A BILLBOARD

ATHER!

DRS¢

What'’s the Pope doing on a
Grand Rapids billboard?
Displaying his Catholic tastes in
radio, perhaps? For this answer
and further speculation, see
Street Talk.

Begins Page 22

ARBITRON ON

A MISSION

Arbitron’s Jay Guyther, in his

first R&R contribution, puts the

ratings service’s mission on the

line; to be more responsive than

ever to radio clients. The next

moves are up to you at radio.
Page 31
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IN THE NEWS...

eCassandra Mills Pres./Black
Music at Giant

eDave Lange becomes PD
at WCKG/Chicago

eGreg Tantum now PD
at KFWB/L.A.

e John Larson programs
KZPS/Dallas

e Jere Sullivan takes PD post
at WJay/Miami
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RADIO & RECORDS

Smith, Van Houten Head
Group W AOR Stations

WNEW-FM taps Smith; Van Houten to WLLZ

WLLZ/Detroit VP/GM Kevin
Smith has been transferred to
sister Group W AOR WNEW-
FM/New York in the same ca-
pacity. Smith succeeds Ted Utz,
who was recently named the
company’s VP/Programming,
AOR Stations. In a related
move, WLLZ GSM Buzz Van
Houten has been promoted to
Station Manager at the Detroit
rocker.

Thorn-EMI Buys Virgin Music

$1 billion deal will help fund Branson’s airline

Virgin Group Chairman Rich-
ard Branson ended years of
speculation over the future of
Virgin Music Group by selling
the company to British con-
glomerate Thorn-EMI for ap-
proximately $1 billion. Branson
intends to use the bulk of the
proceeds to expand his Virgin
Atlantic Airways.

Branson will remain Presi-
dent of Virgin Music for life,
and the rest of the company’s
executive tier is expected to re-
main in place. Branson prom-
ises artistic independence for
the acts who record for Virgin
Records.

NAB Laments
DAB Decision

Satellite interests

cheer the move

Satellite DAB proponents say
they’re ready to move forward
after last week’s decision by the
World Administrative Radio
Conference (WARC) to allocate
L-band frequencies worldwide
to DAB — a decision the NAB
calls a “threat” to terrestrial
broadcasters.

WorldSpace/AfriSpace Presi-
dent Noah Samara said he ex-
pected little difficulty in getting
the FCC to change his satellite
DAB license from S-band to L-
band, since the latter has been
officially allocated for the area
he intends to serve — Africa
and the Middle East. “We have
gotten a lot more than we ever
dreamed of,” Samara said of
the worldwide L-band alloca-
tion. The Washington-based en-
trepreneur said it will also be
easier to sell channels on his sa-
tellite in countries which sup-
ported L-band at the interna-
tional conference in Spain.

Although the U.S. exempted
itself from the L-band allocation
(it proposed to implement satel-
lite DAB at higher S-band fre-
quencies) the NAB said the
WARC action paves the way for

NAB/See Page 20

Virgin Virtues

® Paula Abdul,
Janet Jackson,
Rolling Stones
now part of EMI

@ Publishing sold too

@ No U.S. changes
expected

The transaction ended bid-
ding from several companies
interested in acquiring the
group. Industry observers said
German-based BMG and for-
mer part-owner Fujisankei
were, along with EMI, the lead-
ing contenders to buy Virgin.

Virgin’s artist roster includes
worldwide rights to Paula Ab-
dul, Neneh Cherry, Gary
Moore, UB40, and Steve Win-
wood. Outside of North Ameri-
ca, it holds rights to Belinda
Carlisle, Bryan Ferry, Peter
Gabriel, and Genesis. In the
UK, the group holds rights to a
number of artists, most notably
Phil Collins. Virgin signed Jan-
et Jackson and the Rolling
Stones in the last year.

The deal also included Virgin
Music Publishing, which owns
the rights to 25,000 songs, in-
cluding the catalogs of C&C Mu-
sic Factory, Fine Young Can-
nibals, Lenny Kravitz, Nirvana,
the Pet Shop Boys, and Tears
For Fears.

Co-Leadership Position

“I'm very excited about com-
bining Virgin Music Group with
EMI Music,” said EMI Music
CEO/President Jim Fifield.
“Not only does this move us into
a co-leadership position in the
recorded music industry, but it
also provides us with significant
profit improvement opportuni-
ties. It gives us access to a very
strong artist roster and catalog,
and strengthens our position in
music publishing. Most impor-
tantly, they have a strong man-
agement team, led by Ken Ber-
ry, which will allow the com-
pany to integrate well with
EMIL."

CRS Photo Roundup

Branson said, “For years I
have hoped that one day EMI
and Virgin would get together to
create a great record company
which would put the British
music industry back at the top.
We have recently received sev-
eral proposals to merge or ac-
quire Virgin Music, and I am
delighted that we have manag-
ed to reach an agreement with
Thorn-EMIL.”

in the U.S., no personnel or
structural changes are expect-
ed at Virgin Records. It has
not been announced when Vir-
gin’s distribution will move
from WEA, via Atlantic Rec-
ords, to EMI-owned CEMA.

“We conducted an extensive
search for Ted's replacement at
WNEW, and we were delighted
to have selected Kevin,” said
Group W Radio President Jim
Thompson.

“He’s done such a good job
for us in Detroit and I know he’ll
do as well here. My only wish is
that he wasn’t such an ardent
St. John’s basketball fan.

“We're happy to give Buzz
the opportunity to run the De-
troit station now. This is in rec-
ognition of the fine job he’s done
for us already.”

Career Moves

A New York native, Smith be-
gan his radio career at East-
man Radio. He later joined
Hubbard Broadcasting’s KSTP/
Minneapolis as an AE and held
GSM positions at crosstown
Sunbelt Communications outlet
KTWN and WLTE. Smith also
was GM at Legacy Broadcast-
ing’'s KDWB-AM & FM/Minne-
apolis before joining the Group
W fold at WLLZ in 1988.

Van Houten joined WLIZ in
1988 after serving as GSM at
crosstown Cap Cities/ABC sta-
tion WHYT. He also served in a
variety of executive sales posi-
tions at Detroit’s WIR, WRIF,
and WWWW.

by more than 300.

mond Rio, and Aaron Tippin.

posthumously.

CRS A Record Crowd-Pleaser

Nashville’s Opryland Hotel, was as hot as the Country format
itself. The record 1705 attendees marked a 400-person in-
crease from last year's CRS and beat the earlier high-water mark

The 23rd annual Country Radlo Seminar, held March 4-7 at

Many of country music's biggest names provided entertain-
ment, including Alabama, who opened the ceremonies backed by
the U.S. Army Band. Among other featured performers were Alan
Jackson, Steve Wariner, Marty Stuart, Trisha Yearwood, Dia-

Willie Nelson recelved the Country Radio Broadcasters’ Hu-
manitarian Award. In other awards highlights, KVOO/Tulsa OM Billy
Parker and former KWJJ/Portland, OR personality Sammy Taylor
were inducted into the Country Music DJ Hall Of Fame, the latter

And . . . as pictured above, Garth Brooks (with plaque) accept-
ed the Academy of Country Music’'s newly created Special
Achievement Award following his seminar performance. Presenting
the honors are several ACM directors, including Chairman Gene
Weed (left, next to Brooks) and Exec. Director Bill Boyd (far right).

Page 48



P RINCE AND THE NEW P OWER GE\IERATION

“MONEY DON'T MATTER 2 VIGHT"

The follow-up to two consecutive

No.1 singles. twa Urban Top Fives

and a No.1 Urban smash

From the album BIAMONDS AND PEARLS-

over 5,000.000 sold worldwide!




Mills Becomes
Giant President/
Black Music

‘e o, o Industry vet
V. s, g Cassandra Mills
J,(;' ‘sphas been ele-
. vated to Presi-
‘dent/Black Mu-
@ k 4 sic at Giant Rec-
& oo E ords.

\ + ‘‘Cassandra
has quickly pro-
. ven to be one of
the industry’s ris-
~+ing executive
Mills stars,”” noted
Giant owner Irving Azoff. “This
well-deserved appointment gives
her the additional portfolio to con-

tinue her many successes."”

Giant President Charlie Minor
added, “Cassandra’s instincts and
accomplishments at Giant are an
integral part of our current suc-
cess. This appointed mandate will
enable her to work even more
magic.”

Mills said, ‘“The opportunity to
share in the building and develop-
ment of what is fast becoming one
of the industry’s leading entertain-
ment conglomerates is a dream
come true.” Working under the tu-
telage of Irving Azoff has allowed
me to broaden and explore my
ideas and intuitions. I look forward
to contributing to the future of Gi-
ant Records and the Warner fami-
ly"’

Mills joined Giant in 1990 as head
of A&R/Black Music. She previ-
ously worked in various segments
of artist development and personal
management in the music indus-

try.

ST e

WJQY/Miami
Taps Sullivan
As Programmer

Command Soft
AC KJQY/San
Diego PD Jere
Sullivan has ac-
cepted a similar
assignment at
Tak Communica-
tions Soft AC
wJQY/Miami.
Sullivan will suc-
ceed Craig Ash-
wood, who re-
cently left to pro-

Sullivan
gram WASH/Washington.

WJIQY VP/GM David Harris told
R&R, “Jere has a very successful
track record in the Miami market.
We had many qualified candidates
for this job, but Jere's program-
ming expertise and personal style
put him over the top.

“He still has a daughter in Mi-
ami, so he really wanted to come
back. He had many great days
here and is looking forward to re-
turning. It's competitive as always,
but he knows the players and that
will greatly help us.”

Sullivan left KJQY in November
1991 and was replaced by Kurt Kel-
ly, only to rejoin the station less
than two months later. He previ-
ously programmed Miami stations
WMXJ, WIOD, and WYOR, as well
as Philadelphia outlets WPGR and
WSNI (now WYXR).

Mambo Mixer

Elektra Entertainment Chairman
Bob Krasnow (l) and “The Mambo
Kings” soundtrack Exec. Music
Producer Robert Kraft mix it up at a
recent party for the film's premiere.

OWEN EXITS

Larson Snags
KZPS PD Job

Bonneville Classic Rocker
KZPS/Dallas has hired KSD-FM/
St. Louis programmer John Larson
as its new PD. He replaces Danny
Owen, who exited the station last
week. No replacement has been
named at KSD-FM.

KZPS VP/GM Tom Glade said,
“John brings several years of suc-
cessful Classic Rock and AOR pro-
gramming leadership. John's
knowledge, experience, and lead-
ership will help KZPS reach the
next level of growth and success."

Larson told R&R, I think it's a
great opportunity, and there are a
lot of new goals we can achieve at
KZPS. It was a tough choice to
leave Gannett and KSD-FM, but
the opportunity at KZPS seemed
too good to pass up.”

Past PD stops for Larson include
WLLZ/Detroit, WAVA/Washington,
WCMF/Rochester, and KDKB/
Phoenix.

CR WCKG/Chicago
Picks Lange As PD

Jacobs Media consultant and
veteran AOR programmer Dave
Lange has been tapped for the PD
post at Classic Rock WCKG/Chi-
cago. He replaces Dan Michaels,
who exited last month. Jacobs con-
sults the Cox Enterprises outlet.

GM Marc Morgan told R&R,
“Lange’s experience, energy, and
style make him the right person to
take us to the next level. I'm de-
lighted we could land him.”

Lange said, “I felt this was a
pretty incredible opportunity to
work in Chicago with a company
like Cox and still be able to work
with the people at Jacobs. I felt it
was the opportunity of my career.”

Prior to joining Jacobs Media,
Lange programmed WILS/Lan-
sing, WDVE/Pittsburgh, WSHE/
Miami, and WLAV/Grand Rapids.

Tantum Named
KFWB/L.A. PD

News vet Greg Tantum has been
named PD/Exec. Editor at Group
W’s all-News KFWB/Los Angeles.
He succeeds Ken Beck, who was
recently named ND at KGO/San
Francisco.

“Greg has an outstanding back-
ground in news, management, and
programming,” according to VP/
GM Chris Claus. “He will bring a
wealth of knowledge about the in-
dustry to this position, and we’re
confident that he can carry on the
station’s tradition.”

Tantumn was most recently Asst.
PD/Director of Networks for WIP/
Philadelphia. He also served as PD
of WCAU/Philadelphia and KING/
Seattle, and as ND of San Diego's
KOGO and KSDO.

OBITUARY

KMOX’s Hyland Remembered As
Innovator, Community Servant

Robert Hyland,
the broadcasting
visionary who
turned KMOX/
St. Louis into a !

described as a
hands-on radio
executive who
loved his busi-
ness and his com-
munity. Hyland,
71, died last week
from liver cancer.

A 40-year executive of KMOX,
Hyland continually brought inno-
vations to radio that helped propel
the station to dominant ratings.
KMOX was the first station to air a
call-in talk show. It was the first
CBS station — radio or TV — torun
editorials; it was also the first to
endorse political candidates. The
station continues to rank among
the highest-rated major market ra-
dio stations in the country.

Hyland nurtured a multigenera-
tional relationship with the St. Lou-
is Cardinals baseball team. His
father, Dr. Robert Hyland Sr., was
the team physician and was widely
characterized as the “Surgeon
General of baseball.” The younger

Hyland presided over the station
that still airs the team’s broad-
casts, which once featured the clas-
sic play-by-play team of Harry
Caray and Jack Buck. Hyland con-
sidered Buck, who still calls games
for the Cardinals, among his clos-
est friends. He also maintained
close relationships with KMOX
alumni Dan Dierdorf and Bob
Costas.

St. Louis Leader

A lifelong resident of St. Louis,
Hyland was also a community ac-
tivist. He presided over the St. Lou-
is Zoological Park Commission;
was Chairman of the city’s airport
authority; sat on the boards of lo-
cal colleges, hospitals, and the
NAACP; and founded an adoles-
cent alcohol and drug treatment
center. It is widely believed that
Hyland turned down several offers
to head the CBS Radio and CBS
Sports divisions in order to stay in
St. Lou's.

“Bob Hyland was a great family
man, and his family included his
beloved city of St. Louis, to which
he devoted so much of his profes-
sional and personal life,” said CBS

HYLAND/See Page 30
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FORMAT FORUM ON UC ISSUES

Urban radio managers and programmers
tackle their prime concerns for the format in
the second round of Walt Love’s hot issue
roundtable.
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Stewart Takes A Hard Line On Fines

FCC Mass Media Chief Roy Stewart told broadcasters
this week that the best way to deal with the Commission’s
hefty new fines is simply to obey the rules.

“I have told my staff that we're
not out to close the federal deficit
on the backs of broadcasters,” said
Stewart. “‘But if you’re not going to
obey the rules, I can’t help you.

“There aren’t that many rules
left that you can’t obey them.
You've got it under your control.
You have to decide. Are you going
to keep that tower lit? Are you go-
ing to maintain that main studio?
Or are you going to get fined?”

Stewart also urged broadcasters
to obtain the list of items the Field
Operations Bureau checks for dur-
ing routine visits. “Go down that
list and make sure [the station is in
compliance.]” Stewart made his
remarks at the NAB’s annual State
Leadership Conference in Wash-
ington, DC.

FM Grant Freeze

Regarding the NAB'’s recent re-
quest for a freeze on new FM
grants, Stewart was pessimistic.
Although the agency understands
industry concerns about over-
crowding of the band, he said, both
the Commission and Congress
doubt whether a total freeze is in
the public interest. That sentiment
was echoed by two other speakers,
Terry Haines, Chairman Al Sikes’s
Chief of Staff, and Larry Irving, a
top aide to House Telecommunica-
tion Subcommittee Chairman Ed
Markey (D-MA).

In other NAB news, the group's
Radio Broadcast Data Systems
Task Force (RBDS) has announc-
ed its tentative support for the use
of such technology in the U.S.
through adoption of a comprehen-
sive technical standard set by the
National Radio Systems Commit-
tee (NRSC). RBDS technology al-
lows radio stations to transmit a
variety of encoded data, including
weather and traffic information,
which appears on the RBDS re-

ceiver’s LCD screen or even on a
hard copy printer. Such a system

Continued on Page 8

Broadcasters Balk At Giving
Credit To Candidates

nterep National Radio Sales and seven broadcast

groups are asking the FCC to reconsider a recent ruling

that political candidates can't be asked for advance pay-
ment for political advertising.

The FCC ruled last month that broadcasters must extend credit to poit-
ical candidates just as they would to any other advertiser. Broadcasters his-
torically have demanded cash up front from campaigns to avoid collection
problems and because unpaid advertising fees can be construed under
federal election laws as ilegal campaign contributions.

Haley, Bader & Potts, the Washington, DC communications law firm
that's representing the broadcasters, argued that extending credit to
political campaigns “is irrational” and “would be financial suicide in these
economically troubled times.” It added that the FCC policy “places broad-
casters in the precarious position of discriminating among candidates, fac-
ing intimidation and coercion from candidates, and attempting to collect

DC
REPORT

PAT CLAWSON

tion Organization.

from penniless candidates after the election is won or lost.”

Other companies challenging the FCC include Donrey Media Group,
EBE Communications, Fairbanks Communications, Heftel Broad-
casting, Meridith Corp., Noble Broadcast Group, and Sterling Recrea-

UPI On The Ropes

United Press International, after years of defying pre-
dictions of its imminent demise, is facing a possible shut-
down next month by a federal bankruptcy court judge.

U.S. Bankruptcy Judge Francis
Conrad last week refused UPI
management's request for another
90 days to come up with a reorgani-
zation plan to emerge from Chap-
ter 11 bankruptcy protection.
Noting that the Washington-based
news service was losing $100,000 a
month, Conrad said he feared that
no reorganization plan would be
forthcoming, and that “‘the losses
will get worse instead of better."

Local radio revenues nationwide
were up 0.7% for January '92,
compared to the same period a
year ago. However, national spot
revenues fell 3.3%, resulting over-
all in a slight decrease of 0.1% for
total radio revenues. Network rev-
enues, which are not included in
the tally of revenues received by
stations, fell 6.7%.

Acknowledging December
1991’s slight revenue increase,
RAB President Gary Fries said the
January report indicated that radio
is beginning to see the end of the
economic recession's impact. *“The
increase in local revenue for Janu-
ary is also a good sign for the future
of the local economies, which form

Radio Revenues
Flat For January

ocal radio revenues rose in January and national spot
sales slipped, making the month fiat overall, accord-
ing to figures compiled by the RAB.

the backbone of our business.”

Local revenues were up in Janu-
ary for alf regions of the country ex-
cept the East, which posted a 3%
decline. The biggest gain was
8.3% for the Southwest. On the
other hand, the Southwest posted
the biggest drop in national spot
revenues: 8.8%. The only signifi-
cant gain in national spot revenues
— 2.5% — cccurred in the Mid-
west.

RAB'’s caiculations are based on
data supplied by Miller, Kaplan,
Arase & Co. and Hungerford,
Aldrin, Nichols & Carter. Network
tabuiations are supplied by the Ra-
dio Network Association.

He also said there was a **very real
possibility” that UPI could be out
of business by the end of April.

After refusing the extension,
Judge Conrad opened the door for
UPTI's creditors to find a buyer for
the company. In all, the creditors
are owed $60 million. But one of
their lawyers. Dennis 0'Dea, told
R&R his clients expected to get on-
ly $15 million for UPI. He said
Tuesday (3/10) there had been dis-
cussions with potential buyers but
no firm bids.

Rossiter Exiting

Although there had reportedly
been multimillion-dollar offers to
buy UPI Radio alone, UPI Exec.
VP Al Ressiter Jr. said that none of
them were still consideration. He
said all were rejected because they
were ‘‘not considered in the best in-
terest of UPL.” ’

Talk show host Sonny Bloch told
R&R he hasn’t given up his efforts
to buy UPI Radio. He complained
that his offers were never even an-
swered by UPI: “We were totally
ignored.” Block said his attorneys
are drawing up a new bid to pre-
sent to the creditors committee, of-
fering $2 million in cash and notes
for the network. “The name is
worth $2 million,” Bloch said.

In a move he said is unrelated to
the bankruptcy developments,
Rossiter is exiting UPI at the end of
this week to become head of the
Duke University News Service.
He’ll be succeeded by Steve Gei-
mann, currently UPI's Washington
Bureau Chief. Geimann's career
includes news director and talk
show host stints at several radio
stations in upstate New York,
among them WNBF/Binghamton.

Custodian Cleans Up Greater
Media Executive Suite

il Greater Media be sold to settle a shareholders

feud? A forced liquidation of the company is be-

ing considered by Delaware Chancery Court
judge Maurice Hartnett lll as he referees a nasty courtroom
rumble between co-owners Peter Bordes and Joseph Ros-
enmiller Jr.

Last week Hartnett appointed Wilmington, DE lawyer Grover Brown as
special “custodian” of GM to solve disputes between Bordes and Rosen-
miller, who each own 50% of the company and are its sole corporate direc-
tors. Brown was ordered to explore “a division of assets, a sale of assets, a
merger, or the liquidation of the corporation,” and he was "empowered to
recommend the liquidation of Greater Media” if “necessary or desirable."”

Bordes and Rosenmiller have been duking it out since 1989 in bare-
knuckles litigation that fills 10 volumes of paperwork. According to Rosen-
miller's attorney, Howard Squadron, what's going on at GM is a “classic
corporate deadlock situation.” But the voluminous court record indicates
it's actually a clash over money.

According to litigation documents, Bordes and Rosenmiller founded
the company about 35 years ago. in 1966, Rosenmiller opted out of daily
operations to pursue personal interests and left the company in Bordes's
hands. For the next 20 years, Rosenmiller acted as a silent partner in the
company, receiving annual dividend payments which currently total about
$1 2 milion Both men became extremely wealthy as GM expanded
through acquisitions into a nationwide radio and cable TV empire. But in
1986, Rosenmiller objected to any further acquisitions and demanded to
cash out.

That would have cost Greater Media — which has the right of first re-
fusal to buy Rosenmiller's shares — a mimmum of $10 milion But Bordes
and Rosenmiller never agreed on a price. In 1988, after nearly a quarter-
century's absence, Rosenmiller demanded that the company's board of
directors be increased to four members, with three serving as his nom-
inees When Bordes balked, Rosenmiller and two family members filed suit
Corporate decision-making quickly became paralyzed as Bordes and Ros-
enmifler each used therr 50 voting power to deadiock on corporate ac-
tions

"The real dispute here 1s about the price to be realized by the plaintits
for their shares. They're not happy about the prices in their contract, and
they want more,” Bordes attorney Steven Klugman argued in recent count
proceedings.

Rosenmiller couldn't be reached for comment, and Bordes didn't return
R&R's call. But GM President/COO Frank Kabela downplayed any possi-
bility that the company will be liquidated. He labeled the judge's liquidation
threat as a “hammer over both parties" to spur negotiations.

“Mr. Bordes, who is determined to keep the company intact and mov-
ing forward in its present configuration, has offered to buy Mr. Rosen-
miller’s interest. We have a classic difference of opinion between buyer
and seller, and that will be resolved,” Kabela said.

Global Shortwave Network To Be Retained

he Christian Science Church placed its Monitor

Channel TV operation on the block this week follow-

ing heavy financial losses, but not its worldwide Mon-
itor Radio shortwave network. Monitor executive Harry
King said the church “absolutely” will keep its radio proper-
ties and there will be “no change whatsoever.”

Despite that upbeat assessment, don't be surprised if the radio proper-
ties are marketed — they've cost more than $50 million to build and are
very controversial among church members because of their expense. Sev-
eral Monitor officials, including Chairman John Hoaglund and Treasurer
Donald Bowersock, resigned earlier this week under pressure because of
TV financial losses exceeding $40 million annually.

The church operates several powerhouse 500kw transmitters in
Maine, South Carolina, and Saipan that give its news and information pro-
gramming a global audience of tens of millions, rivaling the BBC and Voice
of America. The church has never sold commercial advertising on the
web, although it is authorized to do so and has received numerous inquiries
from international advertisers.

Continued on Page 8
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ANDY SCHUON, P.D. — KROQ-FM, Los Angeles:

“ANTI-JINGLES have been a blg part of KROQ’s positioning, 1mage attitude and sense of
humor for almost two years. I wouldn’t want to program a station without them.’

DAVE SHAKES, P.D.-WBBM-FM, Chicago:

“Remember, you've got to be pred_lcta.b]y unpredictable. B-96 loves these ANTI-JINGLES!
They sound fresh and they sound like — NOW! It’s station image and theater-of-the-mind in
bite-size pieces.”

Contact your Marketing Representative at g

: (213) 467-2346

PREMIERE
RADIO NETWORKS

& NEW YORK * LOS ANGELES - CHICAGO

/ v P

.
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RADIO BUSINESS

TRANSACTIONS

Hoker Hawks Two FMs With
Heritage For $6.55 Million

Ragan Henry deals $1 million for Utah combo

’- gal Of Th
Hoker Broadcastmg Stations
PRICE: $6.55 million
TERMS: Asset sale for $6,050,000.
The buyer also agrees to pay
$250,000 to certain creditors and pay
the sellers an additional $250,000 for
consulting and non-compete agree-
ment.

BUYER: Heritage Media Inc., a Dallas-
based group operator whose radio divi-
sion is headed by Paul Fiddick. Herit-
age was assigned purchase rights by
LBR-Jackson Inc., an Ohio corporation
headed by President Charles Reyn-
olds. Heritage owns several broadcast
TV stations and cable TV systems and
radio properties KULL & KRPM/Seat-
tle-Tacoma; WRTH & WIL/St. Louls;
WBFF & WBEE/Rochester, NY:
WEMP & WMYX/Milwaukee; and
KKSN-AM & FM/Portland, OR.
SELLER: KCFX Radio Inc., a division
of Hoker Broadcasting, which is head-
ed by Jay Hoker and Eric Neuman.
Hoker also owns WML X/Florence, KY
and WDFX/Detroit. Phone: (214)
739-1006

BROKER: Bill Steding of Star Media
Group represented the buyer.

KCFX/Harrisonville
(Kansas City), MO
FREQUENCY: 100.7 MHz
POWER: 100kw at 984 feet
FORMAT: Classic Rock

WOFX/Fairfield

(Cincinnati), OH

FREQUENCY: 94.9 MHz

POWER: 31kw at 790 feet

FORMAT: Classic Rock

COMMENT: According to the sale con-
tract, the 1991 operating income of
KCFX was not less than $700,000; for
WOFX, not less than $300,000.
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KVNA-AM & FMIFIagstaﬂ
PRICE: $784,000

TERMS: Asset sale for $685,000, with
$170,000 in cash and $515,000
promissory note; additional non-
compete agreements valued at
$99,000, payable in annual install-
ments over three years

BUYER: Crown America Communica-
tions Inc., owned by Phoenix area in-
vestors Raymond Lindstrom, Ronald
Lundeen, Jeffrey Morris and Jane
Morris, and San Diego investors Char-
lotte Kobey and Kimberly Pretto. The
Morrises and Lindstrom also own
KRIM/Payson, AZ. The Morrises and
Lundeen own KBAS & KWAZ/Bull-
head City-Needles, CA. Phone: (602)
230-8000

SELLER: TVNA Limited Partnership
(formerly known as The Voice of
Northern Arizona L.P.), owned by
Steven Herman, Barbara Stoneman-
Herman, Richard Herman, and Darlys
Herman. Phone: (602) 526-2700
FREQUENCY: 690 kHz; 97.5 MHz
POWER: 10kw day/500 watts night;
100kw at 1510 feet

FORMAT: Gold; AC
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WBMW (FM CP)/Ledyard
PRICE: Undisclosed for 51%

TERMS: Stock sale for assumption of
debt of undisclosed value and time bro-
kerage agreement granting seller the
right to broadcast Christian program-
ming on the station all day Sunday
BUYER: John Fuller of Hope Valley, R
and Arthur Belendiuk of University
Park, MD. Fuller owns WPJB/Narra-
gansett Pier, RI and WJJF/Hope
Valley, RI. Belendiuk is a part-owner of
WRAV/Ravena, NY and the permittee

SmatzMoney

Smart Money is }nney for the 90’s!

with
The Dolans

1-3pm Eastern
Mon-Fri

“Satellite Delivered”

o “Easy Local Sale”

RADIO VETWORK
Contact: Rich Wood at (212) 642-4533

of new FMs in Ledyard, CT and Char-
lotte Amalie, VI. Phone: (401)
537-8502 and (301) 779-2477
SELLER: Gioria Fuller of Hope Valley,
Rl is seling her 51% stake in licensee
Red Wolf Broadcasting Corp. Phone:
(401) 5639-0277

FREQUENCY: 106.5 MHz

POWER: 3kw at 289 feet

KHNR/Honolulu

PRICE: $750,000 for 77%

TERMS: Stock sale for $150,000
cash and a 10-year promissory note for
$225,000. The note is payable only
out of 20% of the station’s cash flow
In addition, three investors are lending
the station a total of $375,000, with
the right to convert part of their notes
into stock.

BUYER: Honolulu area investors An-
thony Cassara, Thomas Gentry,
George Ariyoshi, and Rick Yosuke
Takemoto.

SELLER: George Vandeman of San
Marino, CA is reducing his ownership
of Coral Communications Corp. from
100% to 22.8%. Phone: (808)
533-0065

FREQUENCY: 650 kHz

POWER: 10kw

FORMAT: News/Talk
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KRBV & KFIS/Soda Springs
PRICE: $2000

TERMS: Asset sale for cash

BUYER: Douglas Mathis of Soda
Springs, ID. He's the son of the seller.
Phone: (208) 547-4012

SELLER: Thomas Mathis of Pocatelio,
ID. He's part-owner of KRCD/Chub-
buck, ID. Phone: (208) 232-0010
FREQUENCY: 790 kHz; 100.1 MHz
POWER: Skw day; 3kw at minus 174
feet

FORMAT: AC
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WEKG & WJISN/Jackson
PRICE: $175,000 for 50%

TERMS: Stock sale for $61,750 cash.
The seller is also receiving a 10-year
promissory note for $113,250 at 10%
interest as compensation for a non-
compete agreement.

BUYER: Gloria Hay

SELLER: A. Dale Bryant is selling his
50% stake in Intermountain Broad-
casting Co. Inc. Co-owner James Hay
is retaining his 50% stake. Bryant and
Hay also own WFLE-AM & FM/Flem-
Ingsburg, KY and WAKY & WGRK/
Greensburg, KY. Phone: (606)
666-4946

FREQUENCY: 810 kHz; 97.7 MHz
POWER: 1kw; 580 watts at 610 feet
FORMAT: AC

WTTL (AM)/Madisonville
PRICE: $100,000 for 19%

TERMS: Sale of partnership interest for
two promissory notes for a total of
$100,000 payable over 96 months

TRANSACTIONS AT A GLANCE

This Week’s Action:

® Deal Of The Week:

® FM CP/Lima, OH $37,000

BUYER: Conway Smith and Hobert
Thomson

SELLER: Jerry McKonly is selling his
10% stake in licensee Hopkins Coun-
ty Broadcasters. He also owns WTTL-
FM/Madisonville, TN. Phone: (502)
821-1310

FREQUENCY: 1310 kHz

POWER: 2.5kw day/500 watts night
FORMAT: AC
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WDNY/Dansville
PRICE: $290,000
TERMS: Asset sale for 10-year promis-
sory note for $77,608 at 9% annual in-
terest and assumption of liabilities

Total Stations Traded This Year:

1992 Deals To Date:

$114,214,065

(Last Year: $152,188,142)

........ 199
(Last Year: 182)

........ $11,929,162
{Last Year: $11,665,183)

Total Stations Traded This Week:. . . . . . . 3

.22
{Last Year: 27)

® Hoker Broadcasting Stations $6.55 million
©® KCFX/Harrisonville (Kansas City), MO
® WOFX/Fairfield (Cincinnati), OH

O KVNA-AM & FM/Flagstaff, AZ $784,000

©® WBMW (FM CP)Ledyard, CT Undisclosed for 51%
® KHNR/Honolulu $750,000 for 77%

® KRBV & KFIS/Soda Springs, ID $2000

® WEKG & WJSN/Jackson, KY $1 75,000 for 50%
OWTTL (AM)/Madisonville, KY $100,000 for 19%
©® WDNY/Dansville, NY $290,000

® WZ0S/Oswego, NY $234,800

® WCNT/Chariotte, NC $310,000

® WRXO & WKRK/Roxboro, NC $516 362

® KEZB-AM & FMIE! Paso, TX $1,020,000
© KMGR-AM & FM/Murray-Orem, UT $1 mikion (approximate)
©® WHTL/Whitehall, Wi $160.000

BUYER: Dan-Way-Coa Broadcasting
Co. Inc., owned by President Thomas
Wamp of Dansville, NY and Walter
Mance of Rochester, NY. Wamp owns
WACZ/Dansville, NY. Mance owns
WCDO-AM & FM/Sidney, NY; WATN
& WTOJ/Carthage, NY; WLKC/Hen-
derson, NY; and WZOS/Oswego, NY.
Phone: (716) 335.2273

SELLER: CTB Communications Inc.,
headed by President Charles Bart-
hold. Phone: (612) 529-3428

FREQUENCY: 1400 kHz
POWER: 1kw
FORMAT: AC

Continued on Page 8

Group W Radio, Inc.
flt;'l.ia ‘Radio's Full Service
Group, Inc. Financial Specialists'r

“The professionals at
Star Media are much more
than just brokers...they
understand the forces that
drive today’s market and don’t
let up until they succeed.”

- James B. Thompson, President/CEQ
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Pierre Bouvard, Vice President and Jon Coleman, President of Coleman Research,
one of America’s top two research companies.

Most researchers draw obvious
conclusions and leave the real work up to
you. Enter Coleman Research. Successful
radio marketers who create a powerful
position for your station and drive it home.

Coleman Research invented the
names and launched the stations that use
the most powerful marketing handles in
radio: Oldies, New York 1981; Lite, Phoenix
1982; Mix, Baltimore 1986 and Variety,
Phoenix 1991.

It was Coleman that first conceived
the marketing positions: Not Too Hard, Not
Too Soft, San Jose 1983 and The #1 Hit
Music Station, Phoenix 1984.

Coleman’s step-by-step programming,
positioning and marketing plans have
worked for more than 100 top stations.
Give us a call today at 919-571-0000.
watch the market notice a startling

new trend. 3 EFNMAN RESEARCH

Yours.
Box 13829 Research Triangle Park, NC 27709 (919) 571-0000
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Continued from Page 6

WZ0S/Oswego

PRICE: $234,800

TERMS: Asset sale for $50,000 down
payment; assumption of liabilities totall-
ing $42,000; promissory note for non-
compete agreement valued at
$10,800, payable in 36 equal monthly
instaliments of $300; and 12-year
promissory note for balance of approxi-
mately $132,000 at 8.5% annual in-
terest, payable in monthly instaliments
beginning 90 days after closing

BUYER: Binder-Johnson Broadcast-
ing Inc., owned by Ernest Binder, an
announcer at WMJi/Cleveiand; Chris-
topher Johnson, GM of WPET &
WKSl/Greensboro, NC; and Frederick
Damron, President of Conrad Tech-
nology Inc., which provides contract
engineering services to radio stations.
Phone: (216) 826-4533

SELLER: OSQ Broadcasting inc.,
owned by Dale Hartnett, John Clan-
cy, and David Mance. Clancy and
Mance also own WCDO-AM & FM/Sid-
ney, NY; WATN & WTOJ/Watertown-
Carthage, NY; and WLKC/Henderson,
NY. Phone: (315) 342-9600
FREQUENCY: 96.7 MHz

POWER: 3kw at 328 feet

FORMAT: AC

BROKER: Kozacko Media Services

North Carolina

WCNTICharlotte

PRICE: $310,000

TERMS: Asset sale for $100,000 cash
and promissory note for $210,000
over six years

BUYER: Charlotte Good Music Broad-
casting Inc., owned by George Simp-
son Buck of Decatur, GA. Phone:
(404) 289-1768

SELLER: Broadcast Equities Inc.,
headed by televangelist Pat Robert-
son. The company also owns WNTR/
Siiver Spring, MD and KNTL/Bethany,
OK. Phone: (804) 424-7777
FREQUENCY: 1480 kHz

POWER: S5kw

FORMAT: This station is dark.

WRXO & WKRK/Roxboro
PRICE: $516,362

TERMS: Stock sale for $70,000 cash
and promissory note for $446,362.
The sefler is also to receive clear title to
a Chevrolet Blazer.

BUYER: John David Bradsher of Ra-
leigh. Phone: (919) 847-6727
SELLER: Harry Myers of Roxboro, NC
is selling his 100% stake in licensee
Roxboro Broadcasting Co. Myers aiso
owns WYNC/Yanceyville, NC. Phone:
(919) 599-0266

FREQUENCY: 1430 kHz; 96.7 MHz
POWER: 1kw; 3kw at 300 feet
FORMAT: AC; Country

FM CP/Lima

PRICE: $37,000

TERMS: Asset sale for cash

BUYER: Limaland Radilo inc., owned
by Karen Cantrell of Rome, GA. Can-
trell is the daughter of group operator
Kerby Confer. Phone: (404)
291-9496

SELLER: American Christian Radio
Services Inc., headed by Dwight
Wisener of Elida, OH. Phone: (419)
339-7324

FREQUENCY: 93.1 MHz

POWER: 3kw at 328 feet

KEZB-AM & FM/EI Paso
PRICE: $1,020,000

TERMS: Asset sale for cash

BUYER: Paso Del Norte Broadcasting
Corp., owned by El Paso investors
Richard Najera, Mary Ponce, George
Salom, Jose Silva Jr., Gus Rallis, Luis
Candelaria, Martin Siiva, Jose Silva
Sr., Angel Beitran Sr., and Cynthia
Silva Mazanares. The company also
owns KINT-TV/El Paso, TX. It's re-
questing a waiver of the FCC's multipie
ownership rules to permit this transac-
tion. Phone: (915) 581-1126
SELLER: KEZB Inc., a debtor-in-
possession headed by bankruptcy
trustee Donald Leslie. Phone: (915)

533-2493
FREQUENCY: 1150 kHz; 93.9 MHz

POWER: 1kw day/380 watts night;
96.2kw at 1207 feet
FORMAT: Spanish: AC

KMGR-AM & FM/
Murray-Orem

PRICE: $1 million (approximate)
TERMS: Asset sale for $100,000 cash
and five-year promissory note for
$300,000 at 8.5% annual interest.
The buyer also agrees to assume re-
sponsibility for kabilities valued at ap-
proximately $600,000.

BUYER: U.S. Radlo Il L.P., headed by
Ragan Henry of Philadelphia. Henry's
broadcast holdings include WQOK/
South Boston, VA; WBSK/Ports-
mouth, VA; WOWUI/Norfolk; WAKR &
WONE/Akron, OH; WRAW & WRFY/
Reading, PA; WCOS-AM & FM/Co-
lumbia, SC; KJOJ/Freeport, TX;
KHEY-AM & FM/EI Paso, TX; KJZS/
Conroe, TX; WDIA & WHRK/Mem-
phis; WRZR/Johnstown, OH; WXCD/
Mt. Clemens (Detroit), Mi; KIDZ/Inde-
pendence, MO; KDIA/Oakiand, CA;
WGER/Saginaw, Ml; KJUL/Las Vegas;
WKKV-AM & FM/Racine, Wi; WZAZ &
WJBT/Jacksonvilie-Green Cove
Springs, FL; arnd WCMC & wzXL/
Wildwood, NJ. He recently announced
plans to acquire WSLM-FM/Salem, IN.
SELLER: RVI L.P., headed by Thomas
Willardson. The partnership’s principal
investor is Bechtel Investments Inc.,
which is owned by Stephen Bechtel
Jr. and members of the Bechtel famity.
Phone: (415) 768-3153
FREQUENCY: 1230 kHz; 107.5 MHz
POWER: 1kw; 46kw at 2796 feet
FORMAT: AC

BROKER: Kaiil & Co. Inc.

WHTL/Whitehall

PRICE: $1680,000

TERMS: Asset sale for $100,000
cash; additional $60,000 for non-
compete agreement, to be paid in

$1000 monthly instaliments

BUYER: Trempealeau Brosdcasting
Corp., a division of Phoenix Media
Group, which is owned by Steven
Moravec, David Bjork, and Andrew
Greenshieids. Phone: (612)
699-1776

SELLER: Amercom Corp., headed by
Richard Hencley. Phone: (612)
835-2988

FREQUENCY: 102.3 MHz

POWER: 1.55kw at 400 feet
FORMAT: Country
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Stewart

Continued from Page 4
would also permit listeners to scan
the dial by format.

Although RBDS has the widest
application on the FM band, NAB’s
endorsement urges that AM sta-
tions be allowed to participate to
whatever extent the technology
permits.

DC rePORT

Continued from Page 4

In other market action this week:

¢ A new U.S. Census Bureau survey reports that U.S. broadcasters
recorded operating revenues of $28.5 billion in 1990, up 3% from the pre-
vious year. But most of the gain was in TV — radio posted operating rev-
enue of $7.5 million, up only 1%. Radio payrolls accounted for 40% of
operating expense.

¢ Financial analysts at Standard & Poor’s have given Infinity Broad-
casting a “positive” outiook rating because the company “has
demonstrated the ability to significantly improve operations, ratings, and
market share of acquired stations” and has improved its cash flow. All other
radio broadcasters reviewed — EZ Communications, Great American
Communications, Mairite Communications, and Westwood One — re-
ceived “negative” ratings because of high debt levels and sluggish cash
flow.

 Seattle radio broker Jerry Dennon of Broadmark Capital Corp. has
a new sideline. He's relaunched his legendary Jerden Records label to
promote reissues of yesteryear Pacific Northwest hits. His first CD is
“Maintaining My Cool” by the Sonics, a '60s-era group. “In order to main-
tain the original cruddy integrity of this music on today’s sophisticated
equipment, this compact disc has been digitally remastered in glorious
mono, the way this stuff was meant to be heard,” Dennon said.

* Despite a weekend fundraiser which drew wide public support,
WXJO/St. Louis has gone dark after its ali-Kids format failed to catch fire
with investors during the past 10 months. Station owner Bob Cox said
advertisers had committed $500,000 in 1992, but lengthy delays last year
in getting FCC permission to buy the station spooked several investors,
and the station was unable to recover.

¢ Due to “a severe economic downturn,” KKRD/Wichita said it is now
operating as a debtor-in-possession after fiing Chapter 11 proceedings.

* Bankruptcy trustee Richard Money has taken control of WYRV &
WJHT/Cedar Bluff, VA now that licensee Cedar Blutf Broadcasting has
filed Chapter 7.

Introducing:
Custom CDs

$8 per Song

Now, get custom T™M Century GoldDiscs,™ made to match your playlist and
your categories! The songs in your studio will be only those in your format!
Save money off “library” prices: Pay only for hits you don't already have on !
TM Century custom (Ds are 1009 digital, cloned from NoNOISE™ GoldDisc™ Three
or commerdal (Ds for the very best quality. Fast delivery. 12 song minimum per order.
$4 extra for each song not on Goldbisc or commerdal . Call 1-800-TM Century for details.




EVENTS

Stimulating sessions encompassing AC, AOR,
CHR, Classic Rock, Country, NAC, New Rock,
News/Talk, Rock AC and UC/Black Radio
will be packed with ponels of winners, cose
studies, marketing, music, pramatians, and solutions
to the unique problems confronting each format.

RADIO ON RADIO

A seff-analysis session, featuring inferaction
between industry leaders ond audience members
discussing the serious challenges facing the
industry and some of the choices for the future.

Moderated by
Larry King and Garry Wall

WHAT’S BETWEEN THE RECORDS ?

Straight talk about “ad clustering”, how much
“tolk” is too much, how diary keepers define “tolk”
Rob Balon reveals the latest exclusive research
and shows you how your station can deliver to
both listeners and advertisers.

THE RETAIL MUSIC CHALLENGE
MARKETING IN THE "90s

Chris Beck tums his innovative sales and
marketing approaches to the needs of the music
industry in o unique presentation an solutions
for better sales through new retail marketing options.

AIR PERSONALITY SESSIONS

Building a Morning Show
and Power Phones

Two on-gir talent seminars
modergted by Dan O’Day

PLUS: MANY MORE SESSIONS

T.).Martell Rock’N Charity Week Lang Celebration
Sun /7 - Annual Music industry Tennis Open
- Rock ‘N The Puck Celebrity Hockey Games
Wed 6/10-10th Aanuol Rock’N Bowl
Thur 6,/11- Celebrity Golf Clossic
- 1. Martell Celebrity Silent Auction
Sun 6/14- Celebrity Softball Gomes

To register for all T.J.Martell activities call 818-883-5129
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SPEAKERS

FRIDAY JUNE 12, 11AM ¢ Wi

GENERAL H. NORMAN
SCHWARZKOPF

Commander of the Allied Forces during lost year's
Operation Desert Storm, General Schwarzkopf 1 } |
will speak on the principles that guided him
ta victory. Applied to our industry, these principles
are superb winning business strategies.

Question & Answer Session Will Follow

SATURDAY JUNE 13, TTAM

...I !
ROGER BLACKWELL, Ph.D. -
A specialist in the analysis of changing sociol
and economic variables, market segmentation, and A 4
lifestyle changes, Dr. Blackwell, in  speech ]
specifically tailored to our industry, will discuss the
keys to success in a highly fragmented environment. » ¥
Dr. Blackwell teaches marketing strategy and L
consumer research at Ohio State University.
D
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; In the trodition of past R&R shows... ;’ %4 \f
TRl  SATURDAY NIGHT 2
NEW THIS YEAR: Ground Level SUPERSTAR SHOW i
Hospitality Rooms On All Nights 3 e
) | 2 DD RR RR RER RR
AY. 28 FUry 4% ""_-I‘-‘ ATA" J,.r‘;!".‘ :‘Z{;\
REGISTRATION >
I NFORMATION
REGISTRATION 9365 SPECIAL RATES**  $275 i
SMALL MARKET/COLLEGE RADIO &
& - i strahon must be submitted on stoti L B ‘-
EARLY BIRD RATE® 3333 | | ottt s n e oo
*Registation ond payment MUST be recerved before Moy §, 1992 their behall, submitted on school letterheod. i order to quality for discount.
Registration includes all meetings, Welcoming Cocktoil Party, Superstor Show, ond admission P
to all Hospitolity Rooms ond events. Note: All guest ticket sales are donated to the TJ.Martell Foundotion. . !
Guest fickefs for Welcoming Parry $100 earh. Guest fickefs for Superstor Show $100 eo&h Quanmies fimited.
REFUND P OLICY: e o o o o i et
A
. v - SAVE UP TO 45% BY
HOTElczEus.EY':u:TIONS FLYING AMERICAN AIRLINES
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(ol 31042772777 oi fox 310-785-9240 o
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NEWSBREAKERS.

Sutherland GM
At KSJX & KSJO

Former WVEI
& WAAF/Wor-
cester-Boston
GM John Suther-

land has been
named GM of

BayCom Part-
ners combo
KSJX & KSJO/
San Jose, the
group’s flagship.

Sutherland told
R&R, “I love
rock radio and have been in it for 15
years. There will be some changes,
but the stations are on a roll right
now. I’'m very excited about being
a part of such a powerhouse combo
in the Bay Area. It was a case of
the right people, the right station,
and the right city.”

BayCom COO Jack McSorley
said, “We're very excited about
John joining the BayCom team as
GM of our first acquisition. John’s
experiences at WAAF closely par-
allel KSJO’s opportunities. He
knows the format and will hopeful-
ly take us to new heights.”

Sutheriand

Bella Named VP
At Atco/EastWest

Manny Bella
has joined Atco/
EastWest Rec-
ords as VP/R&B
Promotion.

“Manny brings
to this new posi-
tion extensive
promotion exper-
ience at radio
and at the street
level,” said the
label’'s Exec. VP
Craig Lambert. “I am looking for-
ward to working with him and wel-
come him into the Atlantic Group
family.”

Bella joins the label after ten
years at Profile Records.

Bella

Osborn Group
Ups Hubbard

Osborn Communications Sr. VP/
Radio Mark Hubbard has been ele-
vated to Exec. VP/Broadcasting at
the group.

“In this new position, Mark will
also be responsible for running
WJSU-TV/Anniston, AL in addition
to overseeing the Osborn and Fair-
mont [Communications] radio
groups. This will also give Mark
broader responsibilities while
bringing his skills in promotion and
strategy to TV. I have long felt that
TV stations need to follow radio’s
lead in adapting to increased com-
petition.”’

Hubbard joined Osborn in 1987.
He previously spent 11 years with
Taft Broadcasting, most recently
as VP/GM of WKRQ/Cincinnati.

Osborn owns nine radio stations
in six medium markets. It also has
a 25% interest in Fairmont, which
owns nine stations in five medium
and major markets. Hubbard also
serves as President of Fairmont.

Dressing The Part

Melissa Etheridge presented Island execs with jackets promoting her new
release, “Never Enough."” Showing off the gear are (I-r) Island GM Andy
Allen, PLG President/CEQ Rick Dobbis, Etheridge, PLG VP/AOR Promo-
tion Sky Daniels, and PGD Sr. VP/Sales Jim Caparro.

kl

MCA Promotes Bywater Miller

MCA Records Sr. VP/Marketing
Geoff Bywater has been promoted
to Sr. VP/Marketing Development,
while VP/Marketing Randy Miller
is upped to the Sr. VP/Marketing
post. Bywater will now conduct
special marketing projects and
identify business opportunities
within MCA’s Music Entertain-
ment Group companies, including
direct marketing and the expan-
sion of children’s music.

Miller will assume responsibility
for the marketing efforts of MCA
and its associated labels. An MCA
news release said he will oversee
the efforts of all company market-
ing managers, with plans to re-
structure the department along
traditional product management
guidelines.

MCA President Richard Pal-
mese said, “We have long wanted
to develop the marketing muscle of
the company to address special
projects, especially for artists who
may not gain exposure through tra-
ditional avenues. Geoff has proven
himself to be an innovative and re-
sourceful marketing executive who
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Bywater

is perfectly suited for this new posi-
tion.

“Randy Miller is an important
member of the marketing team
who possesses great instincts as
well as leadership skills. I am de-
lighted that he will be joining us in
Los Angeles to head up the market-
ing area.”

Before joining MCA in 1988, By-
water was VP/Artist Development
at EMI. Miller was most recently
VP/Artist Development at RCA
Records before coming to MCA
last year.

| Rosin Becomes New VPIGM
| At Bolton Research

Larry Rosin has been promoted to VP/GM of Philadelphia-based Bol-

ton Research Corporation.

Boiton President Ted Bolton said, “Larry’s contributions as a manager
and futuristic thinker will continue to be an asset to our clients and to the

growth of our company.”

Rosin said, “This is an exciting time to be part of our vibrant industry.
I'm looking forward to managing a research company that is on the cutting

edge of new ideas and concepts.’

Rosin has been with the company since 1988

VP/IProgamming Crown Goes To Boesen

KKIS/Concord, CA PD Ken Boesen has been upped to the newly cre-
ated position of VP/Programming for parent Crown Broadcasting. He will

retain his KKIS duties.

Crown owns 10 radio properties in unrated Arbitron markets, in-
cluding Ft. Collins, CO; Victorville, CA; Anniston, AL; Chillicothe, OH; and

Carson City, NV.

Crown President Tom Gammon told R&R, "For the first six months
Ken was with us, he concentrated on KKIS and did a terrific job in getting
the programming right. Then, unsolicited, he heiped some of our other sta-
tions, never calling me tor a check or promotion. We're very merit-oriented;
Ken did the job very well and got the respect and admiration of our other

PDs."

Before joining KKIS, Boesen previously progranmed KUAD/Ft. Col-

lins, CO.

Brown Upped At Virgin

Virgin Records promotion exec Paul Brown has
been upped to National Director/Rock Format. He will
work out of the label's New York office

“Paul’s three years of training with [VP/Radio Pro-
mo) Jeff Naumann makes him the perfect choice to
run the album department at Virgin,” said Sr. VP/Pro-
motion Michael Plen. “His strategies, staff and radio
relationships, and unlimited patience have prompted
many successes for the department. | know he’ll take
our diverse album projects to new heights and sales

plateaus

Brown joined the label in 1987. He most recently

was National Album Director.

NOW KKHU (YOU 106.9)

JEFFRIES EXITS

Abell Takes WPHR PD Post

Former WKBQ/
St. Louis PD Lyn-
don Abell has be-
come the new PD
at Ardman CHR
WPHR (Power
108) /Cleveland.
He replaces the
exiting Tom Jef- [
fries, who had
held the post in 3
addition to morn- * ‘ &
ing duties for five : o
months. Abell

WPHR VP/GM Mark Heiden
told R&R, “I’'m very excited about
having someone like Lyndon to
help crank us up to levels we've

never been able to achieve before.
We were beginning to sound too
much like an AC station. It was
time for us to get back on track. To
do that, we needed to make a

change.”

Abell said, “Mark and I hit it off
really well. My primary focus will
be to energize Power 108 again and
make it the hottest station in Cleve-
land. The first thing I have on my
plate is an active search for a killer
morning show.”

Prior to WKBQ, Abell was PD at
WTIC-FM/Hartford, WTYX/Jack-
son, MS, and MD/APD/morning
producer at WNBC/New York.

Brown

KJZS/Houston Flips To Talk/Gold

Ragan Henry-owned KJZS/Con-
roe, TX (Houston) has dropped its
Jazz format in favor of a Talk/Gold
hybrid sound and a new moniker:
KKHU (You 106.9). PD Mike Ryan
will soon exit to become GM of an
as-yet undisclosed Henry property.
No replacement for Ryan has been
named.

KKHU's new sound is similar to
that of WKXW (New Jersey 101.5)/
Trenton, NJ, which pioneered the
Talk/Gold mix in March 1990. Con-
sultant Walter Sabo, who crafted
the format, is consuiting the
Houston outlet.

According to station GM Don Pe-
terson, KKHU will focus on “reali-
ty-based talk” — issues of interest
to the average person presented by
hip personalities.

The station’s weekday lineup in-
cludes: former WRBQ/Tampa
jock Kent Voss (AM drive) ; former
KTRH/Houston newscaster Laurie
Kendrick (mornings); actress and
one-time Video Jukebox VJ Karen
Kay (afternoons); and former
KLOL/Houston newsman Kevin
Dorsey (PM drive).

Peterson said the station’s music
will be “what you would hear at a

frat party in 1970: the Beatles, the
Stones, Motown.”

But, if things go well, he said, the
station won’t play much music.
“The records are just there to fill
time when we don’t have a good
topic. If the phones are hot, we
won’t play any music.”

Testa Tops Quality
Promo Efforts

Nick Testa has
been named Sr.
VP/Promotion at
Quality Records.

‘“We're very
excited to have
Nick join our
‘quality’ team;
he’s the right
man for the job,"”
said label Presi-
dent Russ Regan.

Testa had been
National Director/CHR at JRS
Records. He previously held execu-
tive positions with the Alpha Inter-
national, Enigma, and Scotti Bros.
labels.
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A Conversatlon

Magic J ohnson

Westwood One Presents a Slmulcast of Nickelodeon

Special Edition: A Conversation With Magic Johnson.
W‘ Magic talks to kids about life, and living with HIV. %.((’> BADIO NETWORKS

— -
Wednesday, March 25 at 8pm Eastern and Pacific Time

For more information contact your Westwood One representative today at 310-840-4000, or fax 310-840-4060.
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ALL-SPORTS ON AM

Wente New GM
At UC WQUE/
New Orleans

Clear Channel Communications
Urban combo WQUE-AM & FM/
New Orleans has named Ken
Wente as its new GM, replacing the
exiting John Rockweiller. Wente
joins the tandem from KKIK/Lub-
bock, TX, where he held a similar
position. The move comes as the
AM readies itself for a format
switch to all-Sports sometime in
April.

Wente told R&R, “I'm tremen-
dously excited at taking on my new
position. Clear Channel is a grow-
ing company with tremendous sta-
tions. New Orleans is a great place
to be.”

He also said that the combo has
picked up rights to the New Or-
leans Saints football broadcasts,
which will be aired on both sta-
tions.

Wente previously held GSM posi-
tions at KAJA/San Antonio and
KEBC/Oklahoma City, in addition
to LSM duties at KLIF/Dallas.

Jackson Snares
GM Job At AOR
KUFX/San Jose

Former KNBR/San Francisco
GSM Mike Jackson has been ap-
pointed GM of Kool Communica-
tions Classic Rock outlet KUFX
(The Fox)/San Jose.

Kool President Marty Loughlin
said, “We feel very fortunate to
have somebody like Mike to take
this radio station on to the next
level of success.”

Jackson, who also held LSM
duties at AOR KFOG/San Francis-
co, said, “I'm really looking for-
ward to working with Marty, Kool
Communications, and the talented
management team at KUFX. They
have a great product already in
place and I can’t wait to get
started.”

Bryant Now GM At
WJBT/Jacksonville

American Urban Radio Network
VP/Eastern Sales Manager Glenn
Bryant has been named GM of
UNC Media Urban WJBT (The
Beat)/Jacksonville.

UNC Media President Connie
Balthrop told R&R, “Glenn has a
tremendous background in sales
and is going to do a great job with
our Jacksonville station. He’s an
aggressive, community-oriented
leader who should make a positive
impact on the market.” Bryant
was unavailable for comment at
presstime.

In addition to his previous duties
with AURN, Bryant served as VP/
Sales Manager and VP/Research
at co-predecessor Sheridan Broad-
cast Network. He was also VP/GM
at WPEG/Charlotte and held a
variety of positions at Ted Bates
Advertising.

Gambling In Nashville

Kenny Rogers attended the Country Radio Format Network’s first national
meeting at Nashville's Opryland Hotel. Taking advantage of a photo oppor-
tunity are (I-r) Shubert Radio Sales' Erica Farber, WYNY/New York's Don
Nelson, Shubert's Lynn Kite, KEBC/Oklahoma City's Don Boyles, Rogers,
Interep Radio Store's Marc Guild, Mae Inc.'s Maggie Anderson, and B.B.

Walker Shoe Co.'s Kent Anderson.

Tonacci Takes WCKZ PD Position

Butts kicks into mornmgs

Beasley Dance
CHR WCKZ
(Kiss 102)/Char-
lotte has hired
former KBTS
(B93)/Austin PD
Lisa Tonacci as
its new PD. She
replaces Mark
Shands, who ex-
ited last week. In
addition, Tonac-
ci’'s husband,
Mike Butts, joins the station as its
new morning man, replacing Den-
nis Reese, who joins Columbia
Records as a promotion rep.
WCKZ is in an LMA with crosstown
EZ Communications AC WMXC.

Tonacci

WMXC & WCKZ VP/GM Reta
Thorn told R&R, “We're very ex-
cited to have been able to attract
both Lisa and Mike to EZ and
WCKZ. We all look forward to big
things from both of them. They’ll
bring along lots of excitement to
the market.”

Tonacci told R&R, “I'm abso-
lutely ecstatic. It's a great oppor-
tunity to help bring WCKZ back to
the success it once had. I've

Maki VP/Sales
At WCDJ/Boston

Five-year Emmis Broadcasting
VP/Corporate Sales Development
Val Maki has been appointed VP/
GSM at Emmis NAC WCDJ/Bos-
ton. Maki, who will oversee nine
salespeople, succeeds exiting Sta-
tion Manager Margaret Murphy.

Maki told R&R, “I won'’t be as
actively involved with the corpor-
ate nerve center; my main position
will be WCDJ's GSM. It’s very ex-
citing to work at the station level,
and WCDJ sounds just great. The
opportunities for this format in the
market are incredible.”

Maki was previously in sales de-
velopment at WLOL/Minneapolis
and Co-op Director at KRSP/Salt
Lake City.

wanted to work for EZ for years,

and I also get to spend time with
the folks from Beasley. It's impor-
tant for Kiss 102 to regain its focus,
visibility, and top-of-mind aware-
ness. I think we'll get all the sup-
port we'll need to make it happen.”

Prior to programming B93 for
five years, Tonacci was MD at
WPLJ/New York, Research Direc-
tor at crosstown WNBC, and a
phone researcher at WXLO (99X)/
New York.
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Kaye Smith Names
Karl Pres./CO0

Former Kaye
Smith Enter- ¥
prises Sr. VP Ir- '
vin Karl has been
promoted to
President/COO
of the Bellevue,
WA-based com-
pany, which
owns KXL-AM &
FM/Portland
and Broadcast
Programming
and Sentry Systems, among other
concerns.

Karl told R&R, “I'm very ex-
cited about the future as our com-
pany grows and diversifies. I'm
looking forward to helping Kaye
Smith expand into other areas in
and around the broadcast fields.”

Company Chairman Lester
Smith said, ‘“This change properly
reflects Irv’s responsibilities in the
company’s expansion and growth
plans. His energy and keen busi-
ness sense have enabled Kaye
Smith to successfully diversify
from broadcast into other synergis-
tic industries.”

In addition to its broadcast-re-
lated businesses, the company
owns Kaye Smith Productions,
Kaye Smith Business Graphics,
and a number of other concerns in
the Pacific Northwest.

Karl has been with Kaye Smith
since 1972. Prior to that, he was an
accountant with Arthur Andersen.

Karl

’%

WBBM (AM)/Chicago Snags Chardeli
As GSM From Rival WMAQ

CBS outlet WBBM (AM)YChicago has chosen
Jeff Chardell as the News station’s new GSM. Char-
dell replaces the exiting Robert Houghton

Chardell toild R&R, “WBBM has always been a
great radio station; | said that even when | was at "%
other stations in the market. I'm very glad to be back,
and I'm looking forward to keeping the station in its
solid position "

The announcement is a homecoming of sorts for
the Chicago area sales veteran, most recently Sales
Manager for crosstown Westinghouse News nval
WMAQ. Prior to that, Chardell was Senior AE at
WBBM from 1981-84. In addition, Chardell held
sales positions at Chicago outiets WIND and WGCI-
AM & FM.

Chardell

Tucci & Associates Consultancy Debuts

AC promo veterans Michael Martucci and Sheila Chlanda have team-
ed to form Tucci & Assoclates, a promotion and marketing firm based in
Lake Grove, NY. The tandem is noted most for its work in AC promotion at
Columbia Records, where they worked together from 1980-90

Martucci most recently headed his own firm, Tucci Promotions. He
was previously VP/National Sales at Roulette Records, Sales Director at
Arista Records, and Director/AC at Columbia

Chlanda, a 25-year Columbia promotion vet, was last Director/National
Promotion for the label, responsible for AC and NAC promotion operations
and planning.

Fell And Messerman Named VPs
At WXKS-AM & FM/Boston

Pyramid Broadcasting Sr. VP/Radio and WXKS-AM & FM (Kiss
108)Boston VP/GM John Madison has restructured the combo's sales
department. Former VP/GM Lisa Fell, who had been away on maternity
leave, returns as VP/Director of Sales, and GSM Jetf Messerman has
been upped to VP/National Sales.

Madison said, “We put our best people in the strongest positions to
fortify the station. Due to the sluggish economy, we need our best people
heading up our sales efforts. Jeff and Lisa have both demonstrated unsur-
passed success in management, and we are confident they will work to
keep Kiss on top. Jeff is the strongest player in the national arena, and he
will focus and develop new opportunities in this area. Lisa's return to the
station allows us to use her strong sales experience to maximize our poten-
tial "

e b i o e

WKSZIPhllly Promotes Scurotto To GSM

AC WKSZ/Philadelphia LSM Greg Scirrotto has been upped to GSM,
responsible for a nine-person staff. Scirrotto replaces Eric Simon, who
joins crosstown Talk WWDB as Sr. AE, the post Scirrotto vacated four
months ago.

President/GM Larry Wexler said, “Greg has an outstanding reputation
in radio and we're excited to have him as our GSM

Scirrotto toid R&R, “There's great growth potential, both professionally
and personally, here. We're instituting an ongoing in-house sales training
program to focus our people’s attention on the power of radio as a retail
medium

Before joining WWDB in May 1988, Scirrotto held sales positions at
WMGZ/Sharon, PA and WIRL/Peoria, IL and was GM at WJBX/Bridge-
port, CT.

Jackson Nabs NABOB Honor

Michael Jackson was the recent recipient of the National Association Of
Black-Owned Broadcasters' Lifetime Achievement Award. Pictured (I-r) at
the Washington, DC ceremonies are NABOB President Bennie Tumer,
Jackson, NABOB Exec. Director/General Counsel James Winston, and the
organization’s acting Chairman Pierre Sutton.




MARK DRISCOLL PRODUCTIONS

RICK STACY, PD, POWER 99FM/Atlanta: "No other voice man in the country can invoke
the tremendous amount of emotion in a script that Driscoll can.”

RICK "BIG DOG" HAYES, PD, KTFM/San Antonio: "Radio in the '90s... position
yourself with winners like Mark Driscoll, as we do here at Hot 103 KTFM. If you don't, it's
like...walking through hell with a gas can!"

DOUG McGUIRE, VP/Programming, EZ Communications: "Mark Driscoll's delivery
doesn't go in one ear and out the other. He grabs your listeners by the collar, pulls them into the
speakers... Formatics are only half the battle. Emotion and personality is the other half. Mark
Driscoll is the five star General you hire to win the war.”

STEVE RIVERS, VP/Operations, WXKS-FM/Boston: "Of al the voice-talent available in
our industry, there are a limited few that aboslutely positively understand radio. Mark Driscoll is at
the top of that list. He's a programmer, an air-talent and an artist. WWhen you decide you need a
talent with attitude, choose the 'Mad Scientist.' Choose Mark Driscoll Productions.”

RICK DEES, KIIS-FM/Los Angeles: "Mark has a real feel for the words and how to sell
anything. There are lots of pretty voices, and | have one of them.”

DAVID TATE, President, RANTEL RESEARCH CORP.: "There are other voiceover
specialists on the market, but for the triple benefit of cutting through the clutter, identifying and
positioning a station, and creating a real, human bond with the listener, Mark Driscoll stands

alone...| invariably recommend Mark Driscoll to my clients. | have actually observed radio
listeners identify Mr. Driscoll's work as one of the reasons why they tune to the stations which
use him."

DAN VALLIE, President, VALLIE CONSULTING INC: "Now into his third decade of
voice work, Mark is clearly one of the great voices of our time."

JOHN GARABEDIAN, Open House Party/CITY-FM: "While there are many voices in the
business, Mark is unique in delivering a very hip emotional spin. It comes from his street
networking in radio and research, keeping him emotionally plugged in to the attitudinal style of
the moment, whether it's Prince or Wayne's World."

DAN O'TOOLE, The Programming Works: "We recommend Mark Driscoll every chance
we get and our clients are thankful. His natural, versatile style cuts though the clutter...nobody
sells a station like Mark.”

SCOTT SHANNON, PD, WPLJ/New York: "Plain and simple: Driscoll's the best!"

CALL Now AND LET'S KICK SOME ASS!

(215) 237-3131

Recording at the "New 212 Complex™ at Sigma Sound Studios, the address of Mark Driscolt Producticns. The advantages of multi-image production, tape and
cassette duplication, original music production, custom music/sound effect libraries, visual innovations.. featuring a group of industry professionals and services
expected of a “one step, cutting edge” facility. 212 N. 12th Street, Philadelphia, PA 19107 (215) 561-3660.
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Radio

®D.J. HELRIGGLE has been tapped
as Corporate Program Director at AVC
Communications. He previously work-
ed at WWJIM/New Lexington, OH.
Concurrently, JEFF JIRLES was nam-
ed Associate Program Director.

©® CHRISTINE VELLA joins WKLXURo-
chester, NY as Director/Co-op Ser-
vices. Her experience includes eight
years in sales and sales support posi-
tions.

©® SHAUN WAGGONER has been ap-
pointed GSM of KTHT/Fresno. Most
recently, Waggoner was Regional
Sales Manager at crosstown KFSO. Al-
so at KTHT, JOSH GINGOLD has been
upped from LSM to Regional Sales
Manager.

Records

®BOB FRYMIRE becomes National
Operations Director/Promotion at Virgin
Records. He most recently was the la-
bel's West Coast Regional Promotion
Manager. Succeeding him is AMY Si-
MON, who held a similar post at EMI.
And MIKE STONE joins Virgin as Mid-
west Regional Promotion Manager. He
most recently worked in the same ca-
pacity at EMI.

Frymire Blanch

® ROZ BLANCH has been promoted
to Sr. VP/Divisional Marketing Services
at Sony Music. The 31-year company
veteran moves up from VP/Divisional
Marketing Services. Also at the label,
GLENN BOOTHE has been named
Manager/College Marketing. He for-
merly held the Manager/Alternative
Promotion post at Island.

Velia

Krugman

©® JAY KRUGMAN has been upped to
VP/Marketing for Columbia/East Coast.
Prior to the promotion, he served as
the label's Marketing Director/East
Coast.

® JEREMY MARSH joins RCA Rec-
ords/UK as Managing Director. His
previous post was as Managing Direc-
tor at WEA Records/UK.

© CORY CONNERY moves to Elektra
Entertainment as Regional Marketing &
Sales Manager. He leaves his post at
WEA as National Director/Merchandis-
ing.

©® JOHN DI MAIO has been elevated to
National A8R Manager at Relativity
Records. He most recently served as
the label's National Alternative Promo-
tions Director and A&R Assistant.

©® JAMES HOWARD is the new Mar-
keting Coordinator at Giant Records.
He formerly served as the assistant to
the label's head of marketing.

© DEBBIE PRICE has been promoted
to Associate Product Manager at Epic
Records. She previously worked as the
label's Administrative Assistant/Market-
ing. In other related activity, REGINA
CHAMBERLAIN has been named Mar-
keting Representative/Midwest Region
at Word/Epic Records. She had been
an assistant casting director intemn at
Chicago-based Brewster's Place-
Harpo Productions.

Changes

Carrie Kaufler, Carter Lucas named
AEs at WKUX/Rochester, NY.

At WEA, Gary Dolick is appointed
Sales Rep for the Cleveland branch,
Cathy Maesk joins the Boston office as
Account Merchandising Rep, and Jer-
ard Orr is named Field Marketing Rep/
Black Music for the Miami bureau.

WHAT DO.....

KIIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations.....

HAVE IN COMMON?

They do business with U.S. Tape & Label!

WHY?

Because we're the BEST in the bumper
strip, window label business. We have to be!
Don’t listen to “Product Pitches'!

Do call anyone above for their experience

on our quality, service & price
Then call us.....314-423-4411.

S . Tape & Label

Saint Louis, Wlissouri

Home of the TRAVELING BILLBOARD"

National
Radio

O E.J. GORE has been appointed VP/
Sales for Superadio Networks. She
previously served as Sr. AE at WBMX/
Boston.

©® GRACE KIM moves to CBS Radio
Networks as Manager/Marketing &
Creative Services. She leaves her for-
mer post at the Chicago Tribune as Sr.
Promotion Project Coordinator.

® MICHAEL HOFFMAN has taken on
VP/Sales & Marketing duties for Trans-
media’s new talk show, "Automotive
Magazine.” Hoffman previously was an
AE at KSFO & KYA/San Francisco.
The live, two-hour program is hosted
by Automotive Editor Brian Douglas;
{415) 956-3118.

© WESTWOOD ONE's "The Lost Len-
non Tapes™ has evolved into a broader
series called ""The Beatle Years.” Elliot
Mintz continues to host the show,
which premieres the week of March
30; (310) 840-4383.

© STAR COMMUNICATIONS has ob-
tained exclusive radio broadcast rights
for this year's National Hockey League
Staniey Cup finals, slated to begin in
late May; (617) 494-0848.

®RADIO ADVANTAGE's new ad-
dress is 395 Pleasant Valley Way,
West Orange, NJ 07052; (201) 325-
0050. Radio Advantage shares the
same address with recently relocated
PRIME-LIFE ADULT NETWORK;
(201) 325-7880.

® UNISTAR will move its L.A. and Col-
orado Springs offices (on March 16) to
25060 West Avenue Stanford, Valen-
cia, CA 91355; (805) 294-9000.

Industry

® MICHAEL TIVE has been tapped as
Director/Advertising & Promotion for
CBS Radio Representatives. Prior to
joining CBS, Tive was a marketing con-
sultant for his own firm, MGT/Creative.

Nationwide Communications
Group PD Dave Robbins, wife
Patti, son Daniel David, Febru-
ary 3

KACE/Los Angeles Produc-
tion Manager Markovic Drum-
mond, wife Della, son Adam
Lawrence, February 16

Warner/iChapell Music Sr
VP Rick Shoemaker, wife Hol-
lywood Reporter Weekender
Edition Editor Denise, son Em-
mett Alexander, February 24

WFHN/New Bedford, MA
morning man Joe Blaney, wife |
Laurie Lee, daughter Maggie
Lee, February 28

Births:
WNCI/Columbus, OH PD &
L |

L T T R

Condolences:

| ABC Radio Network news- |
ﬂ room senior editor Ken ﬁ
. Gaughran, 55, March 3. ki
. Herald & Ember Records
founder Al Silver, 78, March 4.

Gore Wagner

® SUSAN WAGNER has been pro-
moted to VP/Corporate Marketing at
Katz Communications. She most re-
cently was Sr. VP/Director for Katz Ra-
dio Group Marketing.

®BILLY YOUNG has been tapped as
President of the Young Black Program-
mers Coalition. His newly elected cab-
inet includes VP BOBBY WONDER,
Secretary JOHN BELLAMY, and
Treasurer CHRIS GARDENSHIRE.

©® CRAIG HARPER has been named
partner of newly formed Griffin Radio
Research. A former Sr. VP at Birch/
Scarborough Research, Harper teams
up with Griffin Research founder Ben-
nett Griffin in the new venture.

©® JOHN TOMLINSON becomes Metro
Traffic Control's Regional Director/Op-
erations, Great Lakes Region. The 16-
year radio and broadcast industry vet-
eran previously served as Exec. VP for
Great Lakes Networks Inc.

@ BILL GROTHE has been promoted
to Director/Sr. Attorney, Licensee Re-
lations at BMI. He has worked in the
company’'s legal department since
1987.

©® JONI FORAKER joins Borman Enter-
tainment as Director/Tour Marketing &
Operations. Foraker was previously as-
sociated with the management firm
Mark Spector Co. Concurrently, MIN-
DY GLASBERG assumes BE's Direc-
tor/Record Marketing post. Glasberg
formerly served as Director/West
Coast Operations at Concrete Market-
ing.

® CLARK W. DAVIS announces the
formation of Clark W. Davis Broadcast
Consulting. The 36-year corporate
broadcast industry veteran is retiring as
Exec. VP of Great Trails Broadcasting.
His new firm is located at 4543 Guliane
Circle, Dayton, OH 45429; (513)
293-8731.

Bill Bartlett — Nat'| Promo
Dir. JRS Records (818) 882
1950

Kim Brixton — Afternoons
WBXX/Battle Creek, MI (616)
964-5081

Ron Brooks — APD/MD/mid-
days Z104/Madison, WI (608)
829-2715

Ted Carson — PD KZFX/
Houston (713) 531-6040
4 Vic Del Giorno — Promotion
! Dir. WTMX/Chicago (708) 259-
5721

Bwana Johnny — Mornings
KZEUEugene, OR (503) 726-
1454

Brice Keegan — PD/after-
noon drive WMJR/Manassas,
VA (703) 691-4386

Kidd Kelly — Evenings
KWOD/Sacramento (916) 392-
8206

Chuck Lakefield — PD/mor-
nings WRMM/Rochester, NY
(716) 272-7260

Joe Mama — Mornings
WGTZ/Dayton (513) 438-0762

Mike Neil — Nights WBXX/
Battle Creek, MI (616) 962-
7189

John Rohde —

=1

Middays

KLSY/Seattie (206) 746-6573
Alan Stone — PD/afternoons
KTCJ/Minneapolis (612) 926-
8021
Scott Thomsen — MD/mormn-
ings KTCJ/Minneapolis (612)
729-3275

©® BRIAN ROBERTS has been elevated
to VP/Finance at EMI Music Publishing.
He was formerly Director/Finance.

® HARRY NELSON has launched Har-
ry Nelson & Associates, a satellite pro-
gramming consulting firm. The com-
pany can be reached at 27 16 Gaines-
borough, Dallas, TX 75287; (800)
677-2346.

©® SKIP JOECKEL has started Execu-
tive Broadcast Services, which special-
izes in a variety of broadcast-related
products and services. Joeckel is Uni-
star's former Director/Major Market Af-
filiations. EBS's mailing address is P.O.
Box 60327, Colorado Springs, CO
80960; (719) 630-8407.
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Eubanks Hits A Blue Note

It was all smiles when Kevin Eubanks recently signed with Blue Note
Records. Eubanks's first album with his new label — entitled “Turning
Point" — is slated for a spring/summer release. On hand to celebrate are
(I-r) Blue Note's Michael Cuscuna, label President and Capitol East Coast
GM Bruce Lundvall, Eubanks, and his manager Jeff Menin.
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The T.J. Martell Foundation for Leukemia, Cancer and AIDS research has rallied
the music and entertainment industry in raising more than $50 million since 1976
to support ground-breaking research in the battle against these diseases.

We ask you to share the dream that the T.J. Martell researchers have for
discovering new techniques to detect and defeat AIDS, leukemia and cancer...and
the dream we all have that we may live to see a world where they are no more.

To share the dream, we must first share the burden. We ask for your generous
support in helping to make the dream a reality.

S HA R E Honorary Chairman Michael Dornemann
T H E
D RE A M

Honorary Vice Chairmen
Jim Fifield Alain Levy Bob Morgado
Michael Schulhof Al Teller

General Chairman Charles Koppelman

East Coast Dinner Chairman Martin Bandier

West Coast Dinner Chairman Les Bider

For further information, please contact Ms. Muriel Max, ¢/o The T.J. Martell Foundation
6 West 57th Street, New York, N.Y. 10019, (212) 245-1818
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READ ME!

ome ads stop you in your

tracks while others slide by

unnoticed. What makes that
all-important difference? To an-
swer this question, Cahners Adver-
tising Research spent several
years analyzing nearly 1000 top-
scoring ads from 45 different Cah-
ner business publications.

The Newton, MA-based firm
found that ads which grab and hold
your attention — inviting you to
read them — feature one or more
of the following characteristics or
components:

Photos/Artwork

* A whopping 98% of the top-
scoring ads featured a photo or il-
lustration (cartoon, line drawing,
custom art, or combination there-
of), making this element the key

I 2

®March 13-16 — NARM Con-
vention. New Orleans Marriott
® March 24-28 — Winter Music
Conference & DJ/Nightclub Ex-
po Fountainbleau Hilton, Miami
Beach

@® April 13-16 — 70th Annual
NAB Convention. Convention
Center, Las Vegas

R&R CONVENTION '92 ...

®May 27-31 — AWRT's 41st
National Convention. La Posa-
da, Phoenix

@ June 7-13 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN
®June 714 — T.J. Martell
Rock ‘N Charity Weekend. Vari-
ous locations, Los Angeles
®June 10-13 — NAB Radio
Montreux. Convention Center
Montreux, Switzerland

® June 11-13 — R&R Conven
tion '92. Century Plaza Hotel,
Los Angeles

@ June 14-17 — BPME & BDA
Conference & Exposition
Washington State Convention &
Trade Center, Seattle

MANAGEMENT
" The Secret To E ye-Catching Ads

component in an ad’s stopping
power.

* Among 66% of the top scorers,
the photo/artwork covered any-
where from a quarter to two-thirds
of the ad. In an additional 16%, the
artwork covered more than two-
thirds of the ad.

Ad Copy

e Nearly all (95%) of the top
scoring ads featured 25 or more
words of descriptive copy. While
this may not be a key element of

TWO VIEWS

stopping power, it's nonetheless
vital in conveying the ad's
message.

* Almost 65% of the ads carried
more than 100 words of text — and
27% sported more than 200 words.

* Ad copy primarily stressed the
benefits any given product would
provide readers to help them do
their jobs.

* Nearly all (98%) of the top ads
featured a headline. However, in
most cases, the headline was not a
dominant part of the ad.

Why New Products Fail

hen a new product fails,
who's to blame? Accord-
ing to a recent survey by

® June 17-21 — New Music
Seminar. Marriott Marquis Ho-
tel. New York City

® June 17-21 — Rapfest '92
Sheraton City Center Hotel,
Cleveland

® June 1820 — Talk Show
Host Convention. Mayflower
Hotel, Washington, DC

JUNE 11-13 IN CENTURY CITY

® June 25-27 — Bobby Poe
Convention. Sheraton Pre
miere, Tysons Corner, VA

® July 16-19 — Upper Midwest
Conclave. Radisson Hotel
South, Bioomington, MN

® August 13-16 — Jack The
Rapper Convention. Atlanta Hil
ton and Towers Hotel

® September 9-12 — NAB Ra-
dio '92. Convention Center
New Orleans

©® September 23-26 — RTNDA
47th International Conference &
Exhibition. Convention Center
San Antonio

®September 29 — CMA
Awards. Grand Ole Opry, Nash-
vilie

Weston, CT-based Group EFO
Limited, some new product man-
agers fault the merchandise — 52%
cite a lack of competitive differ-
ence from other existing products,
while 43% say their new products
don’t always perform as promised.
Meanwhile, 65% say there isn’t
enough top management involve-
ment in the new product process.
Three-quarters (76%) say their
companies concentrate on $hort-
term profit instead of long-term
growth. Nearly as many (73%) say
their companies’ attention has
shifted from new products to estab-
lished brands within the last year.
Furthermore, 58% don’t rate
their company’s research and de-
velopment efforts as being a useful
source of new product ideas.

CEOs Differ

CEOs, however, have a different
view, They say their strong com-
mitment to new products provides
a corporate environment condu-
cive to experiments — and failure.
In fact, CEOs attribute new prod-
uct success to staff excellence and
experience in developing ideas.

Nevertheless, new product man-
agers and CEOs agree that their
companies would stagnate without
new products — six in 10 predict
that new merchandise will account
for 30% or more of future sales.

L
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“Before we hire you, you'll have to take a battery of tests,
sign a few oaths, and go through two years of psychoanalysis.”

Psychalogical Employment
Testing Now Restricted

ompanies that require potential employees to take psychological
C tests designed to assess candidates’ emotional stability and willing-

ness to follow directions had better rethink the policy and ensure
that future questionnaires stick to job-related issues only.

According to a recent California court decision, psychological tests
that venture into other areas — with questions such as “Do you believe
there is only one true religion?" or “Are you strongly attracted to members
of your own sex?" — invade the applicants’ constitutional right to privacy.

Explaining Demotions
& Lack Of Promotions

anagers should exercise

extreme care when de-

moting employees or ex-
plaining the lack of promotions. Af-
ter all, you wouldn't want to anger
a valuable worker to the point
where he or she leaves for another
job.

Following are tips for handling
these delicate — and potentially
thorny — employee situations,
courtesy of the Maywood, NJ
newsletter Personnel Alert.

* Emphasize that the lack of pro-
motion doesn't reflect a lack of tal-
ent. Make sure employees under-
stand that in today's business
world any advancement up the cor-
porate ladder is going to be much
slower than in yesteryear.

* Be honest, Don't create expec-
tations you can't fulfill. Tell
workers from day one that promo-
tions will be rare.

* Point out that success is not
measured by promotions alone,
Expanded responsibilities, profes-
sional training, and internal entre-
preneurship opportunities can be
as rewarding as promotions.

* Explain that lateral movement
— with a healthy pay raise — is
just as desirable as a step up the
company ladder.

* Don’t inflate or hype employee
appraisals. Keep performance
evaluations honest and accurate —
especially where future upward
mobility is concerned.

NNG://

WHERE SUCCESS AND
THE BOTTOM LINE MEET

Times are tough. And to
succeed you have to
make every dollar count.

At NAB ’'92 we make
business success easier
by giving you the most
for your dollar, in a way
that maximizes your
valuable time and that
focuses on your most
pressing management
and equipment needs.

A GOOD
BUSINESS DECISION

NAB '92 offers you access to
the world’s largest “market-
place” of broadcasting equip-
ment, services and ideas. Plus
“hands-on” radio management,
sales, marketing, and program-
ming sessions that will give you
the competitive edge.

Leaving nothing to chance
when it comes to your business
needs, you’ll get solid coverage
of important engineering topics
at the NAB '92 Engineering Con-

ference to help you improve
performance and productivity.
You can also participate in
“nuts and bolts” discussions
about federal, state and local
regulatory developments, sav-
ing money while avoiding FCC
fines, benefiting from compet-
itive opportunities and much
more. And as an added bonus,
take advantage of more than
70,000 sq. ft. of exhibit space,
dedicated exclusively to radio
equipment, products and ser-
vices at the NAB '92 Radio/
Audio Exhibits.

REGISTER
TODAY!

To register,
or for more information
about NAB ’92, call

800/342-2460
202]/775-4972

or fax

202/775-2146
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SALES & MIARKETING
The Modern Art Of Closing

losing is an art. Like any art, it requires skill, tech-
nique, and personal style. The art of the contem-
porary closing presentation is rarely discussed,
even though this is an area of vital importance and volatile

evolution.

Closing has changed a lot in the
last five years. You need a much
more comprehensive set of skills
and techniques than a command of
the question, “Do you want to run
:60s or :30s?”" Understanding the
components that have contributed
to this evolution in the art of closing
will make you more effective.

Six Closing Factors
Six significant issues affect the
close. All are constants that factor
heavily into clients’ purchasing
decisions, so you need to recognize
and adapt to them. These factors
are:
e Pressure from clients for re-
sults and accountability
« Increased numbers of people in-
volved in active and passive de-
cision-making. many frequently
unknown to salespeople
« Greater client sophistication
» Data overload
* Client time pressures
« Significantly increased competi-
tion.

66

It’s not unusual to
have questions that
can and should be
answered before the
meeting. Get input!

99,

Most closing skills whether
verbal or written — focus on much
more than traditional client input
into the closing sequence. These
skills may also help you identify
hidden agendas that your com-
petitors may not recognize

66

Details and case
studies are often
left out of
presentations,
though almost all
clients are
interested in them.

99

The Presentation

First, you must be clear on three
areas:

« Client Marketing
e Pricing
* Operational needs.

The better you understand these
specific needs. the more targeted
your presentation will be. You'll
then have more confidence and a
competitive advantage over others
who only understand general ob-
jectives — not specific needs.

The next step is fine-tuning the
tool or package you're using to sell
the station.

» Make sure you’re aware of ev-
eryone who should attend or know
about the presentation.

« Don't just rely on a traditional
proposal outline. Ask the client
what kind of presentation is wanted

and what kind of information is
needed.

You’ll find that clients generally
want simple outlines that are easy
to read and easy to explain to
others. We tend to present more in-
formation than necessary, which
often leads to long proposals that
lack key information — despite be-

KXTD  KWYZ KSAC
WWLS WBIZ KMEN
KXOL  WCHS KGIW
KFXX  WVOK  WGGG
WEXX WABB WNZS
WMGW WJHQ  WFNS
WJOC KTOD  WTRP

Sports Entertainment Network’s
Winning Team

America’s Only 24 Hour Sport Talk Radio Network

WLAQ WAQUE KGVO
KSTT ~ WKMI  waCL
KSCJ  WSNX KDEF
KSEI  KFAN  WHCU
WCSI  KASP  KVEG
WIBR KCMO KPLY
KNTS KWAS & MORE

To Join Call Joe Speck

4180 S. Pecos

Suite 100

Las Vegas, NV 89121
TEL (702) 451-3131
FAX (702) 458-6021

Straight Barter - C5 TRNS 15 CH 18.0
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By Chris Beck

ing overstuffed with material.
Much of the research information
we provide could be conveyed far
more simply and directly with
Reach & Frequency and Percent-
age Of Market Reached figures.

If you’re seldom asked for more
research information, you may be
presenting too much. Track the
items that clients want expanded
or clarified. The details or data
they seek almost always relate to
other clients, rather than audience
research.

Details, Details

Details and case studies are
often left out of presentations,
though almost all clients are in-
terested in them. Even with some-
thing as mundane as, say, a banner
that’s included as part of a pack-
age, you may be asked: How big is
it? Who produces it? What are the
camera-ready details? Where will
it be dropped off? By what date?
To whom?

Case studies are another element
that salespeople usually leave out
entirely. Success letters are good,
but you need to provide actual
documented “‘stories” of other
clients. Illustrate their experiences
prior to using your station, and
show how you identified their
needs, what results you achieved
(and how). and the current status
of the relationship.

Another trick that can not only
expedite the decision, but also flush
out hidden decision-makers is to
ask your contact how many copies
of the presentation will be needed.

66

Don’t just rely on a
traditional proposal
outline. Ask the
client what kind of
presentation is
wanted — and what
kind of information
is needed.

99,

While this trick comes across as a
convenience for the client, it gives
you an idea of at least how many
others will be reviewing the deci-
sion. (The answer is generally two
or three copies.)

The Elements Of Style

Maximize the effectiveness of
your written proposals by ordering
the elements in the following man-
ner:

» Primary objectives and the
specific operational needs to be ad-
dressed. (Make sure the client
agrees that these are still the
pressing concerns. )

« Pricing information

» Method of accomplishment

» Research, case studies, client
referrals

e A timeline of the steps, in-
cluding who does what, and when.
A timeline is the most overlooked

front of your proposal or not.

discussed and cite:

® a primary objective

* investment amounts

but effective closing technique,
because it shows you've thought
out the steps that need to be taken,
and gives the client an opportunity
to offer input. It also reveals hidden
factors like other people who
need to be brought into the loop,
other meetings that might affect
your negotiations, etc.

To keep your readers fresh and
interested, follow these rules for
layout and display:

* Use different type sizes.

* Boldface and underline pri-
mary thoughts.  ~ -

* Double-space the entire pro-
posal.

« Use icons or graphics to facili-
tate comprehension in documents
longer than one page.

» Make sure that sentences begin
on the bottom of the page and end
at the top of the next, thus drawing
the reader onward. This skill
which we’ve borrowed from direct
marketing dramatically in-
creases readership of any multi-
page document, including propos-
als and letters to clients.

Before The Meeting

Prior to the meeting it helps to
fax the contact an agenda of the
items to be discussed. This can
often serve to:

* Secure other contacts in a
meeting

* Demonstrate your profession-
alism

 Ensure that you have planned
the appointment and the items to
be discussed.

Agendas are useful tools before
any meeting. Prior to an initial
contact, for example, an agenda
can prepare a client by providing
an idea of the areas you'll be prob-
ing.

As you develop the elements
(creative, copy, etc.) of your pre-
sentation, maintain client contact
between meetings via phone or fax.

Common Client Frustrations

here are lots of things you should do when closing.

There are some things you should avoid, too. To en-

sure that your proposal meets the best possible re-
ception, here's a look at some common complaints that cli-
ents have about presentations.

* *“The form isn’t conducive to discussion.”’ A narrative structure
makes a pitch difficult to break down and analyze point by point.

* *‘The salesperson is talking when I'm trying to read.” This
often upsets clients, which can only be counterproductive.

* "“The investment or pricing Information is hidden.” It's just
human nature to want to know how much something costs before “trying
it on.” Getting the dollars out of the way right away gives you great
power. because it means your proposal is moving away from the pricing
iIssues, rather than toward them. {If you've been effective in earlier
stages, you've already discussed these considerations anyway.) Be-
sides, even if you opt to hide the price, you'll note that the client will ook
for it. So price is going to be at the front of his mind, whether it's at the

* “‘The salesperson didn't review what was discussed at our last
meeting.”” It's natural for a salesperson to remember minute details
about a meeting. especially a promising one. However, those details may
not have been as memorable for the client. Before you present anything
new, refresh the client's memory briefly. You might say, “"Last time, we

* a specific need that was to be addressed
* other general items, such as client frustrations, etc.

Such a recap not only gets the client back on track with your previ-
ous discussions. it gives you a good opportunity to verify that nothing’s
changed since the last time you sat down together

While you should avoid pestering
the client, it’s not unusual to have
questions that can and should be
answered before the meeting. Fax
over four or five questions — leav-
ing space for the answers S0
your contact can just turn around
and fax or call you back. Get input!

It's prudent to verify that what
you're working on is acceptable.
Many sales aren’t closed because
the client had no input into the final
tool, package, or concept. While
you might think the idea is bril-
liant, your customer could find it
weak. In general, the more feed-
back and input the client’s had be-
fore the closing. the more effective
you’ll be

Chris Beck is the President of
Beck Marketing Group, an inter-
national sales and marketing con-
sulting firm. If you have a question
about a column or a topic you'd
like to see addressed, he can be
reached by phone at (818) 594-
0851; by fax at (818) 594-5030;
by Prodigy electronic mail at ID#
SRTN15A; by CompuServe at ID#
76066,3334; or by mail at 22900
Ventura Blvd., Suite 340, Wood-
land Hilis, CA 91364
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16TH ANNUAL SURVEY

LIFESTYLES

Assessing American Life In The ’90s

ave American values

changed since the end of

the “me” decade? Trend
followers suggested that the '90s
would mark a return to traditional
values, but the recent results of an
on-going DDB Needham survey
prove otherwise.

Following is a sample of the
latest statistics from the NY-based
agency’s 16th annual “Life Style
Study,” in which 4000 Americans
expressed their opinions on the fol-
lowing subjects:

Losing Our Religion

o “] attended church (12 times
or more).” A steady decline in
churchgoers took place during the
past decade, from 57% in 1981 to
49% in 1989. The '90s have yet to
show a significant upswing — last
year, only 50% said they'd been to
church at least once a month.

¢ “Religion is an important part
of my life.” The percentage of
Americans who agreed with this
statement fell from a high of 74% in
1981 to 70% in 1989. Interestingly,
the number of men who said reli-
gion is important increased slightly
in 1991 to 63%. However, same-
year figures for women remained
at a survey low of 76%.

¢ “Most people are honest.” A
low of 64% agreed with this state-
ment in 1991, down from a high of
76% in 1976. The number of Ameri-
cans who said that “‘an honest man
cannot get elected to high office”
has remained unchanged at 45%
since 1975.

Married With Children

* “Couples should live together
before getting married.”” Last
year 33% of those surveyed agreed
with this statement — the figure
has climbed continuously since
1981, when only 256% held this opi-
nion. Incidentally, single parents
are the most likely to endorse this
view.

o “Children are the most impor-
tant thing in a marriage.” After a
six-year decline to 45% in 1989, the

el
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"“What the hell is this the age of?”

© 1991 SIDNEY HARRIS

number of respondents agreeing
with this statement rose sharply to
52% in 1991.

e “] am in favor of legalized
abertions.” After reaching a low of
45% in 1984, the number of Ameri-
cans who support legal abortion
rose dramatically to a high of 57%
last year.

The ‘Fee’ Decade

¢ “Our family income is high
enough to satisfy our important
desires.”” The number of those who
felt they were able to afford the im-
portant things fell from a high of
75% in 1976 to a low of 62% in 1991.
Meanwhile, more and more people
report finding it hard to make ends
meet — last year a high of 38% said
their families were “‘too heavily in
debt today.” up from the 1976 low
of 4%.

¢ “It’s hard to get a good job
these days.” Americans are find-
ing that today’s economy is affec-
ting the job search. as the percen-
tage of people who agreed with the

above sentiment climbed from 65%
in 1989 to 77% in 1991,

The Future’s So Slight

Expressing little hope for the
coming years, in 1991 a record
number of people (29%) said that
they ‘‘dread the future.”

Alsoin 1991, a similar record 60%
said they would change “he way
they lived their lives if given a se-
cond chance, up from 56.5% in 1988.

Birthdays Top

early half (47%) of Ameri-
cans say their favorite
“holiday”’ for dining out is
their birthday, according to the
latest survey conducted by the Na-
tional Restaurant Association.
Furthermore, people living in
two-person households are more
inclined to celebrate their birth-
days by eating out than those living
alone (52% vs. 43%).

Bargains & Babies
Top Trends In Ads

\ ads hawking low prices have become the commercials of choice in
these hard economic times. According to the latest survey by NYC-
tased Video Storyboard Tests Inc., consumers’ interests shifted
tast year from slick, creative advertising to value-oriented campaigns —
more than a third of fast year's top 25 TV ads focused on special deals.
The 22,000 Americans surveyed also liked spots showcasing cute
kids — DuPont's ad for 'Stainmaster,
havoc on Mom's rug, leapt from 17th place in 1990 to third place in 1991.
Spots for McDonald's, Coca-Cola, Huggies, Johnson & Johnson baby
shampoo, and Jel-O also drew attention for their cuddiesome kids.
For a rundown of 1991°s most popular TV commercials, check out the

” which features toddiers wreaking

following chart:
Brands 1991 1990
Pepsi/Diet Pepsi 1 1
Energizer 2 3
DuPont Stainmaster 3 17
Nike 4 2
McDonald’s 5 5
Coca-Cola 6 4
Little Caesar 7 6
Budweiser 8 9
Taco Bell 9 -
Pizza Hut 10 25
Coors Light 11 —
Calitornia Raisins 12 8
Miller Lite 13 7
Toyots 14 —
Huggies 15 =
Taster's Choice 16 —_
Diet Coke 17 16
J&J baby shampoo 18 -
Burger King 19 15
AT&T 20 -
Bud Light 21 12
Duracell 22 20
Honda 23 -
Wendy's 24 -
Jell-O 25 19

Those most likely to celebrate
their birthdays by dining out are
women (52%) between ages 18-24
or 3549 (50% ), who live in the Mid-
west (30%) and have a household
income of at least $40,000 (51% ).

Least prone to blowing out their
candles in a restaurant are men
(42%) between 50 and 65 (40%),
who live in the South (4%) and
have household incomes between

‘Holidays’ To Dine Out

$20,000 and $29,000 (43%).
Mother’s Day is the second fav-
orite holiday to celebrate in a res-
taurant (39%), especially for
households with five or more peo-
ple (46% ). Dad enjoys eating out on
his day as well — 24% of US.
households frequent a restaurant
on Father’'s Day, with the most
likely to do so being those living in
the South (28%) and West (26%).

ALL NEwW JULY 4th BARTER/ PUBLIC SERVICE COUNTRY MUSIC SPECIAL!

Randy Travis

Mark Chesnutt

Larry Gatp ¢
The Gauin Brothers

U.8. Navy Band's Country Current

% Hour-Long July 4th
Country Music Special

% Six Local Avails
% Market Exclusive

Y Delivered On CD

Call Steve Brooks
(202) 208-6416
Fax
e (202) 208-3231

*

Presented By
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MEDIA

WGN/Chicago To Sell Books Via 800 Number

orrowing a idea pioneered

by Mutual’s Larry King

Show, Talk-oriented WGN/
Chicago will soon begin selling the
books being promoted by visiting
authors.

Beginning later this month, lis-
teners will be given an 800 number
they can call to buy an auto-
graphed copy of the book being dis-

TELEVISION

TOP TEN SHOWS
MARCH 2-8

1 60 Minutes

2 Roseanne

3 Murphy Brown

4 Happy Days Reunion

5 Home Improvement

6 Full House
Murder, She Wrote (tie)

8 Movie (Monday)
{“Woman With A Past")

9 Designing Women

10 The Young Indiana Jones

Chronicles

Source: Nielsen Media Research

Alf show times are EST/PST unless oth-
erwise noted, subtract one hour for CST.
Chech listings for showings in the Mountain
trme zone. All listings subject to change.

Tube Tops

Willie Nelson, John Mellen-
camp, and Neil Young will per-
form to benefit American
farmers at “Live Aid V,” which
will be carried live on TNN
(Saturday, 3/14, 5:30pm EST/
2:30pm PST). Also slated to
perform live from Texas Stadium
are Paul Simon, the Black
Crowes, Tracy Chapman, the
Kentucky Headhunters, Ricky
Van Shelton, Mark Chesnutt,
Little Village, Lynyrd Skynyrd,
Merle Haggard, the Texas Tor-
nados, and a host of others.

Friday, 3/13

* Tom Petty & The Heart-
breakers’ recent Europe and
UK tour is chronicied in the first
instaliment of a two-part series
on “ABC In Concert”
{midnight). Teenage Fanclub is
also featured.

cussed. That line rings at Minneap-
olis book distributor American
Pyramid, which will handle fulfill-
ment. The same company handles
orders generated by the King
show.

Revenues To Station

According to WGN Special Pro-
jects Director Kenton Morris, fi-

4

Neil Young — can we expect to
hear “Farmer John''?

Saturday, 3/14

® Garth Brooks, “Saturday
Night Live” (NBC, 11:30pm).
Monday, 3/16
* Alison Moyet, “The Dennis

Miller Show" (syndicated;
check local listings).

Tuesday, 3/17
e Chris Whitley, “The To-
night Show Starring Johnny
Carson” (NBC, 11:35pm).
Wednesday, 3/18
® Marcus Roberts and Ellis
Marsalis, “The Arsenio Hall
Show" (syndicated; check local
listings).
* Randy Travis,
Carson.”

Thursday, 3/19

® Dolly Parton, “Arsenio
Hall.”

* Leon Redbone, “Johnny
Carson.”

“Johnny

MUSIC & MOVIES

CURRENT

©® WAYNE’S WORLD (Reprise)

Singles: Balroom Biitz/Tia Carrere

Hot And Bothered/Cinderella
Other Featured Artists: Black Sabbath, Gary Wright, BulletBoys
® FRIED GREEN TOMATOES (MCA)
Singles: I'l Remember You/Grayson Hugh
What Becomes Of The Brokenhearted/Paul Young
Other Featured Artists: Jodeci, Taylor Dayne

®BEAUTY AND THE BEAST

Single: Beauty And The Beast/Celine Dion & Peabo Bryson (Epic)

O GLADIATOR (Columbia)

Single: We Will Rock You/Warrant

Other Featured Artists: Cheap Trick, 3rd Bass, PM Dawn
® FALLING FROM GRACE (Mercury)

Single: Days Like These/Janis lan

Other Featured Artists: John Mellencamp, Dwight Yoakam

©® RUSH (Reprise)

Single: Tears In Heaven/Eric Clapton

® FOR THE BOYS (Atlantic)
Single: In My Life/Bette Midler

COMING

® THE MAMBO KINGS (Elektra)

Single: Beautiful Maria Of My Soul/Los Lobos
Other Featured Artists: Linda Ronstadt, Tito Puente

nancial details of the arrangement
have not been finalized. However,
he guesses the station will receive
$3 or $4 for each book sold. The sta-
tion's only cost, Morris added, is
the time it takes to announce the
toll-free number.

Although he insists the book sale
effort will not affect programming
decisions, Morris acknowledges
that some WGN air talents have
expressed concern that their credi-
bility may be undermined by the
project. According to PD Lorna
Gladstone, hosts who are uncom-
fortable with the 800 line may ban
its use during their shows.

Morris said if the book project
proves successful, Tribune Corp.-
owned WGN may consider selling
other products and services in a
similar manner.

Harry Connick Jr.

HIT

the #1 Riternative Single
and MTV Buzz Bin Video
from the aibum
Stick Rround For Joy.

Produces by Paul Fox

NEW THIS WEEK
® AN AMERICAN TAIL:

FEIVEL GOES WEST

(MCA/Universal)

This animated film sequel
spawned an MCA soundtrack
featuring Linda Ronstadt's
“Dreams To Dream,” as well as
two tunes by Cathy Cavadini
and music by James Horner.

O LET THE GOOD TIMES

ROLL (PolyGram)

This 85-minute package spot-
lights the recent New Orleans
Jazz & Heritage Festival with in-
terviews and more than 4Q live
performances by the Neville
Brothers, Robert Cray, the In-
digo Girls, B.B. King, John Lee
Hooker, Wynton Marsalis, Al-
len Toussaint, Irma Thomas
and others. The collection also
includes vintage footage of

Including:
KEGL

Engineered By Ed Thacker

The Cure "High™ » Keith Sweat "Why Me Baby?" e

Tears For Fears — crying times.

©® TEARS FOR FEARS: TEARS

ROLL DOWN (THE HITS

1982-1992) (PolyGram)

12 songs, 50 minutes. Clip
compilation includes “Every-
body Wants To Rule The World,"
“Sowing The Seeds Of Love,”
"Mad World,” and the duo's
latest, “Laid So Low (Tears Roll

Down).”

A Most Added CHR 26/25

Q105
KRBE KBEQ . A
KTFM KWOD

s A
$ 5%

Elehtra

On Elextra Cassettes and Compact Discs

e

Howard Jones “Lift Me Up
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‘Gladiator’
Soundtrack
Giveaway

n an effort to stir interest in its

new release “Gladiator.” Co-

lumbia Pictures offered free
cassettes of the movie’s Columbia
Records soundtrack to everyone
who saw the film on opening day
(3/6).

Reported to be a film industry
first, the promotion involved Co-
lumbia Pictures giving away cer-
tificates — redeemable by mail for
the soundtrack — while supplies
lasted at 1300 theaters nationwide.
The movie studio picked up the tab
for the freebies.

=—tEr— -

WEEKEND BOX OFFICE

MARCH 6-8

1 Wayne's World $8.37
(Paramount)

2 Lawnmower Man $7.75
(New Line)*

3 Fried Green $3.93
Tomatoes (Universal)

4 Once Upon A $3.52
Crime (MGM/Pathe) *

5 Stop Or My Mom $3.31
Will Shoot (Universal)

6 Gladiator $3.30
(Columbia) *

7 Memoirs Of An $2.80
Invisibie Man (W8B)

8 Medicine Man $2.70
(Buena Vista)

9 The Hand That $2.60
Rocks The Cradle
(Buena Vista)

10 Beauty And The $1.90

Beast (Buena Vista)

MEDIA
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COMING ATTRACTIONS:
Moving into wide release this
week is “The Mambo Kings,”
starring Armand Assante, An-
tonio Banderas, and Cathy
Moriarty. The fim's Elektra
soundtrack includes Los Lobos’
“Beautiful Maria Of My Soul” as
well as tracks by Linda Ron-
stadt, Tito Puente, and others.

This week’s openers include
“Article 99, starring Ray Liotta
and Kieter Sutherland as doc-
tor and intern, respectively, at a
veterans hospital. The forth-
coming Varese Sarabande
soundtrack contains music
composed by Danny Elfman.

All figures in milllons
* First week in release
Source: Exhibitor Relatrons Co.

high is the first single and video
from the cure's forthcoming new album wish.

produced by david m. allen and the cure

FictioN

mixed by mark saunders

. A Divis f \ >

on elektra compact discs and " cassettes

1992 Elekra

gnom inc, ©° A Time Worne >ony

e i i

3
ZINE s

Madonna’s Terms 0f Employment

Madonna is being paid to star in

the courtroom thriller “Body Of
Evidence,” US reports that the ac-
tress demanded:

In addition to the $2.25 million

¢ Top billing over co-star Willem
Cafoe — with her name at least
35% as big as the title
¢ That her singing voice not be
cubbed
¢ Approval of any stunt or body
double
o Ownership of all her costumes
{free)
¢ A two-bedroom suite with mic-
rowave, blender, and gym (Versa
Climber and Lifecycle both re-
quired)
s Guarantee that no photos or
likenesses be given to the tabloids,
e., the Star, the Globe, and the
National Enquirer!

Raw Talent

¢ Atlantic co-Chairman/co-CEO
Ahmet Ertegun calls Lear's cover
girl Bette Midler “a completely orig-
inal creation, pound for pound the
oest entertainer ever and if she

ses weight. still the best

¢ “I'm grateful to be here, sitting
by the dool, all arrogant and every-
thing, scoffing at the employees
and people on their vacation. But

I'll be out on the street again
soon, because rock ‘n’ roll is bull-
shit. Bunch of druggies and alco-
holics. Bunch of noise” —
Nirvana's Chris Novoselic (Elle)

Ego & Superego

¢ | xnow I'm singing a lot better
now than ever. | hate to say it, but |
am knccked out listening to my own
voice, which | never used to be” —
Rod Siewart (Us).

e “You'll never see me rolling
around on the fioor or crawling
across the stage™ — Eric Clapton
on Madonna and Prince, whom he
calls "embarassing and undignified’
(Us)

Liquid Assets

| used to drink a lot more [te-
quila] than | do now. I'd drink it
down to the worm. Down through
the worm” — Willie Nelson on
pacting with Cuervo for tour spon-
sorship {People).

THE REAL LOWE DOWN — "/
think all our stuff sounds really hip
— it Joesn't sound like a bunch of
old gaezers. If it doesn’t get on ra-
dio, though, we can be as hip as a
houss, and it won't make a scrap of
differance” — Little Village's Nick
Lowe (Musician).

- T |
TOTAL RECALL — "I remember
everyone that has said one bad
thing about me. | don't forgive and
forget. | forgive and remember
Vanessa Williams {Us)

Brooks Hated Country!

Garth Brooks hated country mu-
sic as a teen. But when he elected
to pursue his music career. his
mom advised, “If you really want
this, son, you've got to sell yoursett
as a total concept and not just an
other singer” (National Enquirer

The Magnificent Seven

On its seventh anniversary, Spin
assembled a panel of “experts’ f
determine the seven greatest
bands of all time. And the winners
are {(drum roll, please .. .) the
Beatles, the Rolling Stones, the
Sex Pistols, Public Enemy, the
Ramones, Jimi Hendrix, and Led
Zeppelin

Hidden Assets

Although Michael Jackson didn’t
show up for pal Liz Taylor's 60th
birthday party at Disneyland, the
Star reports “puzzled guests were
half convinced he was hiding inside
the Mickey Mouse costume.”

Grammy Rewards

“Luther Vand-Gross Sheds 110
Lbs In Just 12 Weeks — Grammy
Winner Turns Up A Big Loser” —
screams the headline in the Globe

Meanwhile, the Star reports that
Sea! is Madonna's “new boytoy,
thanks to some post-awards frolick-
ing . . . that Jasmine Guy left the
Grammys with NWA's Eazy-E and
went to a party at his house . . . and
that Cyndi Lauper was thrilled to
meet Aretha Franklin — until Are-
tha pointed out Cyndi's dress was
splitting down the back!

Technlcal Difficulties

“We've been trying to work out
how to get all the ‘Achtung Baby'
sounds live. Basically, we can do it
if Edge plays something different
with every one of his appendages’
— U2's Bono (Musician)

“I've got a house full of guitars
and amps . . . But as my son said to
me one day, 'You never play any-
more. You just get equipment’ * —
Little Village's Ry Cooder (Musi-
cian).

Each week R&R sneaks a peek
through the nation’s consumer
magazines in search of every-
thing from the sublime to the
ridiculous in music news. R&R
has not verified any of these
reports.
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THE CAUSE

&
THE EFFECT

ROBERT ROWE AND SEAN ROWLEY

STREET TALK.

“You Think You
Know Her”

CAUSEGSEFFECT

SEAN DEMERY, MD, PWR99:
“Read my lips — it's a hit! Better yet
listen and play the damn record!”

TOM POLEMAN, Asst. PD, KRBE:
““Tops in research, sales and requests.””

JIMMY STEAL, MD, KEGL.:
I tests, sells and requesis!”

WAYNE COY, PD, B94.7;
“One week of airplay — top 10 phones.
Why did we wait so long 10 play this
hit record? Now it’s your turn!”’

CAT THOMAS, MD, KLUC:
“'Going through the roof here. Top 3
rescarch song for third week in a row.

#1 18-24 females third week in a row.
This is the biggest song in Las Vegas in 92!

SOUND WAREHOUSE Chart 97 - 23 -8

CHR NEW & ACTIVE
PERFORMING WHERE PLAYED
72% CONVERTED, 32% TOP 15

PWR99 [1-6 B96 add 28
KEGL 1] HOTI102 add
KRBE 2-2 KHTK 24
WNVZ KKFR add

Q105 KWOD [-1 HOT

We I8

WLAN 9
KPRR 9-6
KLUC I-1 HOT
KZHT 6-5

Hunt For New Gig; Exits Elektra

n a sudden move, Elektra Sr. VP/GM Brad
Hunt exits after nine years with the label

over “a difference in style.” VP/Marketing &

Creative Services David Bither replaces him

Unistar honchos Terry Rotinson and
Nick Verbitsky held intensive meetings with
the company’s board this week in NYC. Will
this unique partnership survive?

} Thorn-EMI’s Public Image? <

Among the rumors running rampant in the
wake of the Thorn-EMI/Virgin ceal is that
Thorn-EMI will spin off its Music Division and
take it public, raising mucho dinzro to help
cover their nearly $1 billion outlay before
the end of the year

Meanwhile, don't look for immediate
changes — or consolidation — at Virgin or
Charisma. Insiders tell ST that CEMA’s new
distribution structure will include the Capitol,
EMI, and Virgin Record Groups, all running
autonomously

Consultant Bob Hamilton has been named

interim Dir./Programming at Nostalgia/Gold

combo KFRC-AM & FMISF, following the exits

of AM PD Dan Lopez and FM PD Kevin

Metheny. It remains to be seen if Hamilton will

eventually take the PD post permanently, or
continue his consulting.

Rumors

¢ Is former WCKZ/Charlotte PD Mark Shands
about to crank up a new station in Portland, OR? Or is
he heading to Seattie?

* Will Wynn Jackson leave RCA's VP/Nat'l Al-
bum Promo post?

* Is someone in L.A. tugging on the leash of
KTFM/San Antonio PD Rick ‘‘Big Dcg®* Hayes?

¢ Is Ron Cutler Productions about to ink a deal
with WPLJINY PD/morning man Scott Shannon for a
“new breed” of countdown show?

* Now that K92/Roanoke PD/night stalker Eddie
Haskell and local TV-bound 14-year morning man
Larry Dowdy have exited, will MD David Lee Mi-
chaels become PD?

¢ Will Classic Rock WJFMIGrand Rapids go
CHR once its sale from John Fetzer to Radio Associ-
ates is complete? And will KEWE/Redding PD
Wayne Coy be involved in the switch? Coy denies
both rumors.

* Why was former WZOUIBostcn afternooner
Human Numan on the air this week in middays at
Z100/NY?

¢ is former Hot 102/Miiwaukee MD Kandy
Kiutch about to join WKSS/Hartford s MD?

&
e
0\ ]

LEAP OF FAITH — Following in the footsteps of the
ever-popular Jell-O jump promotions, CHR KKFR
(Power 92)/Phoenix recently showcased its spring
line in bungee weddings, as evidenced by the avow-
ed passion of the bride 'n’ groom pictured above.

» New! Softer Downey In DC <

Legendary rantmeister Morton Downey Jr.
returns to radio next Wednesday (3/18) as
9am-noon host on N/T WWRC/Washington.

WWRC GM Alan Goodman expects
Downey to siphon listeners from crosstown
Rock Talk WJFK's morning lineup of Howard
Stern and G. Gordon Liddy. ““Mort is more
entertaining than Howard and certainly less
fiithy,” Goodman opined to ST.

As ST switched off the word processors
Downey’s two-year contract had not been
finalized, nor had financial details been
disclosed. The pact apparently will altow
Downey to attempt to syndicate his show

Hiring Downey — last heard on radio at
WMAQ/Chicago in 1988 — is the first step in
Goodman’s efforts to recast the slumping
WWRC as a “high-profile, bigger-than-life” Talk
station.

Phase two reportedly includes snatching
Rush Limbaugh and the Talknet crew from
their current DC affiliates, although thus far no
discernible progress has been made.

Continued on Page 24

(703) 648-0000).

tulati AT
KZFM, Melbourne, Ausiralia A]LAN
and BP&R Ltd.

KZFM converted from AC to “Gold 104"
just four months ago and is alreadv =1 25-54
adults! To find out what we can do for vou, call

Becoming America’s leading programming and ma rketing consudtants. |

IBURNS)

&y Associates.




THEY WILL,
THEY WILL,
ROCK YOU.

We Will Rock You

“Warrant’s rocket has blasted off!”

-Vinnie Birbiglia, Transworld
(After placing a $.000 piece reorder for We Will Rock You.)

“Anybody not playing this song should have a Warrant taken
out for their arrest.”
-Clay Gish, WOKI
“Top 5 phones, great sales.
Thank God it’s not a ballad...We got to rock!”
A | -Bill Pressly, KKYK

Active on ...'_:...' - on Video Jukebox Network-and on local
video outlets everywhere.

From the album, “Music From The Motion Picture Gladiator.”

Motion Picture Photography and Artwork Titie:
1992 Columbia Pictures industries, Inc. All Rights Reserved

Produced by Erwin Musper.
Management: Tom Huiett & Assoclates and
Tom Hulett/Eddie Wenrick.

COLUMBIA
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“CARIBBEAN BLUE”

The New Single From
The Album SHEPHERD MOONS

P-1 CHART DEB ()
NEW & ACTIVE

PWR99 add
Q105 add

Q102 19-17
KBEQ 21-19
KXXR add
KDWB add
KS104 13-12
KIIS 25-19 HOT
KWOD 3-2 HOT
KISN 1-1 HOT
Q99.5 8-5 HOT
Q106 11-9
KMEL 12-12

WYCR add
WBBQ 19-16
195 5-5
WNOK add
WAPE 14-11
WRVQ 14-11
2102 6-5

KTUX add

KXKT 28-20 HOT
KZHT 17-13
WWEFX 10-7 HOT
KCHX add

WBXX 21-18
KFFM 33-29 HOT

ACTIVE ROTATION — MTV
HEAVY ROTATION — VH-1
HUGE SALES — PLATINUM!

© 1991 REPRISE RECORDS

STREET TALK.

=)

"y

headphones and a station T-shirt!

FATHER
« KNOWS

LOSING MY RELIGION — Talk about devout listeners! The wholly rockin' rollers at WLAV/Grand Rapids recently gen-
uflected at the sight of their new “Father Knows Best" billboards, which miraculously depict Pope John Paul Il wearing

BEST

Continued from Page 22

Congrats to MCA/Nashville YP/Promo
Shelia Shipley, who adds Sr. VP stripes.

} Super Faces ‘
Turn Red At CRS

Folks are still trying to unravel the reasons
why hundreds (estimates range from 300-
500) of registrants were turned away from the
Academy of Country Music-spcnsored
“Super Faces Show" starring Garth Brooks.
More tickets apparently were sold than the
Roy Acuft Theatre could hold. The finger-
pointing is still going on — more details to
come as they unfold. Among those left at the
door were top label execs, prominent
programmers, and singer Jimmy Buffett.

} Pirate Scuttles ‘
Country Rumors

Top CRS rumor concerned Westwood
One’s KQLZ (Pirate Radio)/L.A. wrning
Country. Fuelling the fire were reports of a top
Country programming veteran relocating to
LA

WWI Stations Group Exec. VP Bob Moore
told ST Monday (3/9), “We're running the
biggest billboard and TV campaigns in the
station’s history, and the Nov.-Dec. Birch
showed [Pirate] #1 (in) men 18-34. Country's
hot. But of all the times to change format, this
wouldn’t be it.”

Moore also said a deal for an existing L.A.
Country outlet to carry WWI's new syndicated
countdown show was imminent, observing,
“Why would we cut the deal with Malrite if
Pirate were going Country?”

}NBC’s Country Commitment‘

Second-ranked CRS rumor: the future of
NBC-TV's “Hot Country Nights.” The net aired
its season finale last Sunday (3/8), with no
definite plans for future instaliments.

Continued on Page 26

McVay Media Announces <
Winners

McVay Media announced the winners of
their 1991 Awards and 16 stations or
individuals took top honors.

Station of the Year Awards went to
KLSY/Seattle, WWKL/Harrisburg, and
KCTR/Billings. General Manager of the Year
Awards to Roger Turner WLTF/Cleveland,
Dana Harmon WWKL/Harrisburg, and Joe
Rizza WMAS/Springfield.

Program Director of the Year Awards
included Dave Popovich WLTF/Cleveland,
Chuck Stevens WQXK/Youngstown-Canton
and Tom Holt WMAS/Springfield.

fadvertisement)

Rumbles

* KRAK-AM & FM/Sacramento VP/GM John
Winkel departs to pursue station ownership.

¢ B96/Chicago’s night position is w-i-d-e open —
no rhymers need apply, however. PD Dave Shakes is
talking to about half a dozen names, with a winner
and a new morning show producer, due to surface as
early as next week

* Former WJFK/Washington APD/MD/ middayer
Mike Wolf becomes PD at Classic Rock WQBK/AI-
bany.

* KZFX/Houston PD Ted Carson exits the Clas-
sic Rocker.

* CHR WDJQ/Canton flips to Gold as “Kool 92

¢ KPOI/Honolulu gives interim PD David Stone
the real deal.

* AC WVKS/Toledo switches back to CHR.

* KXFX/Santa Rosa, CA PD will Douglass
takes the KLAQIEI Paso PD post, replacing Nat
Lamp. In other KLAQ changes, KATT/OKC parttimer
Buzz Adams joins for nights and Patti Steele takes
overnights.

® CHRs KXXR/KC and KXKT/Omaha shift from
mainstream to a New Rock crossover emphasis.

® KNCN/Corpus Christl hires crosstown KRIS-
TV salesperson Ron Cardwell to replace GM Dick
Delaney. Delaney moves to Austin to pursue other in-
terests.

® Former XHRM/San Diego OM “‘Wildman”’
Juan Rivera becomes OM at Nostalgia/AOR-Metal
combo KIVA & KZRQ/Albuquerque.

* AC WJCL/Savannah switched to Country last
Friday (3/6). Jerry Katz remains PD and Is hiring staff
as the station goes live. First aboard is MD/after-
nooner ShannonBurns from crosstown WCHY —
the market's only Country outiet for the last 10 years.

* Recent “Young Country” convert KRSR/Dallas
changes calls to KYNG.

* CHR WBXX/Battle Creek, Ml will be "Oldies
95.3" by the time you read this. PD Joe Dawson
stays

* KFMQ/Lincoin elevates APD/MD Jon Terry to
PD

® Classic Rock WKLL/Utica shifts to AOR

* KEWB (B94.7)/Redding, CA GM Gene Hill ex-
its for ownership. Former WXLG/Lexington, KY GM
Raymond May replaces him

* KHS/L.A. late-nighter Wendi shifts to parttime,
trading duties with Whitney Allen

Promotion Director of the Year Award
winners included Julie Wilson WHYI/Miami,
Jeft Roberts KMGL/Oklahoma City, and
Barb Richards WAJI/Ft. Wayne. Group
Broadcasters of the Year were Booth
American (WLTF and WWNK), TMZ
Communications (WWLI, WLEV, and WRK2),
and Amcom General (WMYI and KRMD)

’ Major Accomplishment 4

The consultancy’s coveted Major
Accomplishment Award went to Century
Broadcasting’s Chicago outlet WPNT/

The Point.

Become a winner, contact Mike McVay at

McVay Media (216) 892-1910
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LUTHER VANDROSS
“"Sometimes It's Only Love”
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NUCLEAR VALDEZ
“(Share A Little) Shelter”
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Of Riley”

MOST ADDED!

Over 40 Adds
Out Of The Box

KRBE
KXXR

KWOD
KISN

Produced by lan Broudie and Simon Rogers
Management: Direct Management Group

-0)S

No Hype — No Toys
No Outrageous Promotions
th @ ---JustAReally GREAT Record!

LIGHTNING
“The Life SE

A

oL

WVSR
999KHI
WPST
WBBQ
K106
WZYP
WQuT
K92
CK105

NEW ROCK: © - ©

-MCA RECORDS

~—e”

KXKT
KKHT
WHOT
KF95
KIKX
KZZU
...And
Many
More!

STREET TALK.

Continued from Page 24

However, an NBC spokesperson told ST

the network is “committed to the genre" of

country music and plans to revamp the series,

adding that the program is simply “on the

bench.” Meanwhile, the network will use the

show's 8pm Sunday time slot to test new
spring programming.
Following CRS, the Country Radio

Broadcasters elected new officers and board
members Sunday (3/8). Six board positions

were up for election; five incumbents were
returned to their posts and the sixth slot
was filled by Arista/Nashville VP/Promo &
Artist Dev. Allen Butler.

v

Y

il

Produced by DeVante Swing for The Swing Mob

In

PRONOUNCED

(JO'- DE - SE)
/]

PRONOUNCED

Productions and Al B. Sure for Sure Eme Recording inc.

(HIT)

WXKS add ALSO BREAKING AT:

KKFR add 92Q KTFM HOT102
KOY-FM add WzZou PWRPIG KHTK
KBXX 3-5 WMXP B96 Q106
WNVZ 30-26 WPGC WHYT 290
WWHT 5-1 HOT

mgg%-% SOUL TRAIN

F 03 8. ALBUM OF THE YEAR
L o AWARD WINNER!
KSOL 3-3

HOT977 deb 31 -
KUBE 13.9 .MCA RECORDS

e

Rumbles, Pt. I

* KWOD/Sacramento morning man Andy
Quinn exits; Axel Marley moves up from afternoons.
The new afternooner is Brad Adams from crosstown
KRXQ; Ally Storm from crosstown FM1G2 takes late-
nights.

* 92Q/Baltimore midday personality Barry
McKay becomes APD.

¢ Z104/Madison’s Steve McGowar takes over
momings at KHTK/St. Louis as the Real Beau
Weaver. Z104 APD/MD/midday man Ron Brooks ex-
its, accepting an interim midday slot at crosstown
Country WTSO.

* B94/Pittsburgh ups afternooner Jatf Tyson to
APD.

¢ All-Sports KJR/Seattle taps Ralph Steadman
and Keith Shipman for morning drive. St2adman was
with KGW/Portland; Shipman did TV sparts in Seat-
te.

* Former WYNF/Tampa late-nighter Scott Phil-
lips joins KLOL/Houston for 7-midnight.

* KKXX/Bakersfield MD/afternooner Harley
Davidson is replaced by night slammer Kevin *‘Koz”’
Koske. New to middays is Gina Davis, formerly part
of Jay Thomas's Power 106/L.A. mornirg team.

¢ Power 99/Atlanta Promo Dir. Paal Williams
exits for a mystery gig. Details soon.

* WAZU/Dayton parttimer Mr. K mcves to mid-
days and APD/MD Brad Hardin shifts to afternoons.
Nighttimer Alan Rantz exits.

* Kid Corona — most recently at KOY-FM/Phoe-
nix and crosstown KOOL — takes weekends at
KKFR in town.

* WYAY & WAYI/Atlanta PD George Mason-
Dixon is still searching for a MD/afternocn driver.

¢ KLZ/Brainerd, MN PD Steve Gunner be-
comes MD/afternoons at WXLP/Davenpaort.

¢ New lineup at AOR KZEL/Eugene: Cyd Mi-
chael moves from evenings to mornings with Kevin
Waelsh; overnighter Launi Ray moves up to evenings;
weekender Chris Diestler takes on overnights. Bwa-
na Johnny exits the moming show.

¢ Urban WOIC/Columbia, SC promotes CeCe
Carrington to News Director.

* KKZX/Spokane MD Vicky McCarthey exits.

* WKGB/Binghamton hires WAQY/Springfleld,
MA parttimer Eric Holland for overnights.

¢ KLYV/Dubuque MD Mark Anthony exits. PD
Doug Collins adds music duties.

* Former WUFX/Butfalo morning man Ted
Shredd joins WGIR/Manchester for momings with
Chris Connors. Andy Gibbs (Feinberg) segues
from production at WMJX/Boston to copywriter/pro-
duction at 'GIR, replacing Mo Gamblin, who exits to
have a baby.

NI
'2’4;11“7

Blow Up The World!

he way-cool breezes at Epic huffed 'n’ puffed their
Tway to Promo Item ' The Week honors, inflating

selected programmers’ egos by express-airing them
mysterious plastic boxes, the tops of which sported CD sin-
gles of rock group Giant's label debut (*'Chained''; and
that blowin'-in-the-wind question. “"How big will Giant
be on Epic''?

The answer. my friend. comes when vou depress 'n" re-
lease the adjacent button You'll hear a loud pop, then thrill
to the sight 'n’ sound of a i0-inch heart-shaped globe (re-
plete with Giant logo) exploding out of the box! After the
expansive plan takes shape. vou can snip 'n’ seal the end

I with the plug provided and hang the consequences. I

Also elected: Interep’s Erica Farber,
President; MCA/Nashville Sr. VP/Promo
Shelia Shipley, VP; McVay Media Sr. VP
Charlie Cook, Secretary; and AristoMedia
Pres. Jeft Walker, Treasurer. CRS Agenda
Chairman for '93 is KLAC & KZLAIL.A. OM
Bob Guerra.

’ FCC Loops The Loop Again<

Evergreen Media's WLUP (AM)/Chicago
— already on a collision course with the FCC
over the indecency issue — is under
investigation for two more alleged cases of
blue broadcasting.

Afternoon shockers Steve [Dahl] and
Garry [Meier] are under scrutiny for a January
1991 bit in which they discussed Dahl's penis
size with a female caller. Midday host Kevin
Matthews drew the Commission’s attention for

Continued on Page 28

ASSISTANTDIRECTOR
OF PROGRAMMING

Major market radio station has cn immediate
opening for an Assistant Program Director whe
possesses at least thiee years programming
expenence in a Top-10 market radio station
Reaqurres full and complete knowledge or RCS
Selector Music scheduling system and Oldies from
1955-1975. Working knowledge of WordPerfect/
WordStar s essential. Must be able to type 60 wpm
and take fast notes

Salary negotiable and competitive benefits,
Piease send your resume to

Radio & Records
1930 Century Park West
Box #561
Los Angeles, CA 90067

EQual Opportunity Employer




IT'S THE ONLY ONE YOU NEED

DOUBLE
BREAKER

CHART: DEBUT

MOST ADDED
NOW ON 147 CHR
REPORTERS - 64%

URBAN

CHART: DEBUT €
NOW ON 57 UC
REPORTERS - 65%

J%DY
WATLEY

‘I'M THE ONE
YOU NEED”

, FROM THE ALBUM
AFFAIRS OF THE HEART

V/RITTEN BY JODY WATLEY. DAVID MORALES AND ALEC SHANTZIS
PRODUCED. ARRANGED AND MIXED BY DAVID MORALES FOR DEF MIX PRODUCTIONS
EXECUTIVE PRODUCER: JODY WATLEY - MANAGEMENT: KAHANE ENTERTAINMENT

MCA
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IT SAYS WHAT IT IS: |

“KILLER”

THE NEW SINGLE FROM

SEAL

Produced by Trevor Horn. Additional Production by William Orbit.
Engineered and Mixed by Tony Phillips. From the gold album Seal

NEW & ACTIVE

KHTK deb 30  KTUX add WILN 30-28
KWOD 25-21 KXKT deb 30  WFHT add
WLAN 39-34  KF95 deb 37 KNIN deb 35
999KHI 32-25 KIKX 28-24 WKFR add
K106 10-10 KZZU deb 39  KGOT 36-33
WRHT add WOMP 38-35 KTRS 37-28
WZYP 36-32 WHTO deb 38 KQIX 37-28
WQUT add WCGQ deb 35 0K95 39-33
K92 add KISR 38-34 KFFM deb 38
2102 39-35 KCHX add

Plus...

HOT97 G105 WBPR

WNVZ WBBO WVBS

KBEQ CK105 KCMQ

KXXR KCAQ WBIZ

KISN KZHT Y94

WERZ KFQX KMGZ

PWR92 KMCK KCHH

WBBQ WJIMX KTMT

KHFI KNOE Y97

STRESS ROTATION - MTV

(2T

SIRE l

© 1992 Sire Records Company

STREET TALK.

Continued from Page 26

joking two months later about circumcision and
singing a couple of lines of “Penis” to the tune
of Frankie Avalon’s “Venus.

Evergreen Media CEO Scott Ginsburg
declined to comment, saying he had not seen
the Commission’s letter of inquiry.

Miami Beach prosecutors have dropped
indecent exposure charges against WIOD/
Miami talker Neil Rogers in exchange for his
agreement to do 24 hours of community
service. Rogers was arrested January 29
outside an adult movie theatre after
undercover officers allegedly waiched him
masturbate during a porno flick.

Rogers.continues to maintain that his
arrest was the result of an police entrapment

effort prompted by his openly gay lifestyle and
Louisville Urban

criticism of local cops.
Flank Attack {

UC WGZBICorydon, IN (Louisville) Pres.
GM Rod Burbridge told ST that his station’s
owner, Power Communications, is about to
acquire a second Greater Louisville FM outlet

| the former WLSY. Currently dark, the ex-AC

outlet is licensed to Jefferson Town, KY.

Once the sale goes down, look for WLSY
to get new calls and hit the air in mid-June
with a format aimed at an older Urban demo
than 'GZB's target.

Tres-serious talker Gene Burns is the
ieading candidate to host the WOR Network's
planned afternoon talk show, which will likely
air 3-6pm (EST). Burns currently does mid-
mornings for WRKO/Boston and afternoons for
WORJNY.

The fiedgling Baltimore-based United Talk
Radio Network (UTALK) has hit the financial
rocks. According to partner Ed Graham, five
of the web’s six other partners, including

| attorney/talk host Michael Hodes, have

abandoned the network after investing a total
of just $60,000. Graham is looking for new

| investors.

The Sporting Life: KMPCIL.A. is looking to

| add a sports host to its morning show lineup.

Pres./GM Bill Ward says females are
encouraged to apply. Also wanted: a sports-
oriented production director.

CHR Q101/Meridian is staging a celebrity
auction to help locals made homeless by
tornados that ripped through the area this

| week. Contact MD Bob Yarbrough at (601)

693-2381 for details.

Kudos and superiatives to Columbia —

| this week Bruce Springsteen becomes the

first artist ever to debut two tracks in the AOR
Top 5. “Human Touch” hit No. 1 first week
out; “Better Days” jumped in at Nc. 5.
Springsteen racked up more than 500 total
adds in three formats this week!

Records

¢ Contrary to assertions elsewhere, JRS Rec-
ords is not out of business.

o EMI Sr. VP/ASR & staff producer Ron Falr has
exited.

¢ WB/Nashville Nat'l Dir./Press & Artist Dev.
Ronna Rublin exits after eight years with the label.

Balloon Payment

Just one year ago, Virgin Records signed Janet Jackson (o 2
330 miltion recording contract which until eclipsed by
brother Michael's pact with Sony the following week — was
reportedly the largest in history. Virgin Chairman Richard
Branson and Jackson reinforced the notion that the balloonatics
had taken over the asylum by embarking on the flight of fancy
piclured here

4

*CHR KXXX (X100)/SF becomes Gold KFRC-FM

4

*Paul Atkinson upped to RCA Sr. VP/A&R
eScott Sherwood named WOCL/Orlando PD

4

eBob Wood upped to Algonquin Broadcasting
VP/Programming

o Jerry Lyman appointed RKO General VP/Govt. Relations

eGeorge Hawras (now known as George Harris) becomes
WYNF/Tampa PO

<

eAlan Goodman elevated to KXKX/Denver GM

eHowie Castle named WIFE/Indy PD

eNorm Winer joins KSAN/SF for the 6-10pm shift

oDon lenner upped to Nat'l Promo Dir. at Millennium
Records

KLAQ/EI Paso GM Brad Dubow turned
himself in to police Monday (3/9), after 1.5
pounds of marijuana was found in his home.
Charged with marijuana possession, Dubow
was released on $2000 bond

Warps Playlist

CHR KKMG/Colorado Springs morning
zoosters Jonathan Wilde & Erin Brady told
listeners last Friday (3/6) that the infamous
Michaelangelo computer virus had infected the
music computer and transmitter, expiaining the
station’s airing songs by the Village People,
Tony Orlando & Dawn, Jim Nabors, and
Debby Boone. The computer-savvy duo swiftly
placed condoms on the microphones to stop
the infection’s spread.

Computer Virus



QUEENSRYCHE
ANYBODY LISTENING?

Start Listening,
March 9th.

These Stations Listened

' KPLZ add KIKX add KNIN add KFMW add 37 KQiIX add
WLAN add KMCK add WBIZ add 297 add KTMT add
: WIOG add 24 KNOE add WKFR add KFBQ add 0K95 add 39

CASEY KEATING, KPLZ PD: ‘“QUEENSRYCHE's
‘Anybody Listening’ is a hit record. After one week
of solid airplay, we are receiving Top 10 phones.
This could be bigger than ‘Silent Lucidity’!!!"”

EMI Records Grouﬁ

@

Management: Q Prime  Produced by: Peter Collins for Jitt Music, Lud.
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Grammy Gets Good Grades

FEBRUARY 19 92

GRAMMY IN THE SCHoOOLS
TWO HUNDRED AND FIFTY

AND

Columbia House recently showed its support for NARAS's Grammy In The Schools program by presenting the
academy with $250,000. Posing with the check are (i) Sony Music Entertainment Chairman Michael Schulhof.
Warner Music Group Chairman Robert Morgado, Columbia House President Richard Wolter, NARAS President
Michael Greene, and 1992 Grammy Awards NYC Host Committee Chair Jonathan Tisch.

Hyland

Continued from Page 3
Chairman Laurence Tisch. “Bob
exemplified the finest qualities of
broadcasting and community ser-
vice, and few will ever match his
level of involvement and Hercule-
an work schedule.”

CBS Radio Division President
Nancy Widmann said, “Bob was a
constant guiding presence for the
radio industry and for CBS. His
strength, commitment, and many
accomplishments will be long
remembered, and he will be great-
ly missed.”

Attention To Detail

KMOX News and Programming
Director John Angelides, an 18
year veteran of the station, re-
membered Hyland as a devoted
fan of the station. “Bob was the last
of a select breed. He would pay at-
tention to the station like no other
executive I know. There was a time
when I came in on a Monday morn-
ing to find Bob asking about a
2:00am newscast he heard over the
weekend. He was always listening
and he paid attention to every
detail ”

NAB Sr. VP/Radio Lynn Chris-
tian said, “Bob Hyland’s death was

a tragic loss for the broadcast in-
dustry, but his legacy as a stand-
ard-bearer and innovator for radio,
particularly Talk radio, will no
doubt live on.”

Hyland joined CBS’'s WBBM/
Chicago in 1950 following a stint in
the US. Army during WWII. He
transferred to KMOX two years
later, where he first served as
Sales Manager, then as GM, VP,
and Sr. VP,

CBS announced that Cathy Gam-
ble, the station’s Director/Admin-
istration, has been named acting
GM.

Mama, | Went Platinum

Epic and Sony Music execs recently awarded Ozzy Osbourne with platinum plaques for “No More Tears," his eighth
consecutive platinum aibum for the company. Exchanging kudos are (I-r) Epic President Dave Glew, band drummer
Randy Castlllo and bass player Mike Inez, Sony Music Sr. VP Michele Anthony, Osbourne and manager Sharon

Osbourne, Epic Associated Sr. VP Tony Martell, band guttarist Zakk Wylde, and Epic Associated President Richard
Griffiths.

NAB

Continued from Page 1

worldwide satellite DAB develop-
ment. “We see the decision as a
threat to our system of local over-
the-air terrestrial broadcasting,”
an NAB spokesman said.

Even without U S. L-band, Satel-
lite CD Radio Chairman Martin
Rothblatt said he remained con-
vinced that S-band would be com-
mercially viable. “If the FCC will
give us a license, we’ll prove the
naysayers wrong,” he said.

Pressure On Pentagon

The NAB said it expected to see
“tremendous pressure” from the
Canadian and Mexican govern-
ments and American receiver
manufacturers for the Pentagon to
relocate aeronautical flight test tel-
emetry, allowing the U.S. to adopt
the global DAB band. In its state-
ment following the WARC, the
NAB urged in-band system de-
signers to move quickly on system
development to ensure that terres-
trial broadcasters remain compet-
itive,

The NAB'’s stance is ironic since
it originally embraced L-band as
its preferred location for terrestrial

DAB until a backlash from within
the industry forced the organiza-
tion to shift priority to in-band
technology. The association had al-
so previously hoped to share in the
licensing royalties of the Eureka-
147 DAB system, which appears to
have gained a competitive edge
from the WARC decision.

Advantage To Eureka

“It must give Eureka an advant-
age,” said European Broadcasting
Union Sr. Engineer Ken Hunt, who
noted that many European coun-
tries are already making plans to
implement Eureka terrestrially at
VHF frequencies. He said the deci-
sion to adopt the more desirable L-
band, rather than S-band, would be
favorable for the launching of DAB
satellites.

Ambassador Jan Baran, who
headed the American WARC dele-
gation, dismissed the idea that the
U.S. would suffer a competitive
disadvantage by being out of step
with the worldwide DAB band. “I
think we’ll be building satellites no
matter what band is being used, no
matter where in the world. Digital
radio will almost certainly be using
American programming.”
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What You Can Expect From Arbitron ©... ....ce i 1562 i simpre: weie

There’s no doubt about it. Last year the rat-
ings research business changed dramatically.

Radio trades have been
full of stories addressing
broadcasters’ concerns
about the radio advertising
economy and about the re-
search they use to meet
those challenges. To in-
crease their bottom lines,
broadcasters will be look-
ing to research to give them
new insights into their busi-
ness.

For Arbitron, that means
our customers are going to
expect more from us than
ever before. Our challenge
in 1992 is simple: Help
broadcasters get the most
from their research invest-
ment.

There are some things we
can’t do. But there are
many things we can. We
cannot guarantee your sta-
tion’s ratings will be exact-
ly what you want them to
be. But we can guarantee
we will conduct our surveys
with all the care and quality
necessary for information
you can use with confi-
dence.

Mission Control

We cannot guarantee
you'll be No. 1 in your
market or that your ratings
will be as high as you want
them to be, but we can tell
you how to interpret them.
We cannot sell your
station’s commercial time
for you, but we can help you
find your sales story. We
can answer your questions,
offer training and semi-
nars, and work to improve
the tools you use every day
to succeed.

Our customers are very
important to us. We may
not have said it enough, and
we may not have worked
hard enough in the past to
earn your trust and sup-
port. But we do take our
mission seriously, and we
do want to improve how we
conduct business with you.
Our mission is to be the best
full-service media and mar-
keting information firm
servicing customers involv-
ed inbroadcast advertising.

We measure our success
through our customers’
eyes and their perception
of:

e the reliabilityv of our
data

eour responsiveness to
their needs and questions

66)

We will continue to
improve our
customer service
. . . and place a high
priority on the
product
improvements we
began in 1991.

99,

e the professionalism,
thoroughness, and coopera-
tion of our people

eour ability to produce
at a fair price.

There’s only one way we
can achieve our mission —
if you let us know when
we’re not living up to it. I
would also like to hear your
thoughts on how we can
continue to improve our
service to you. How we’re
doing should not be a one-
shot question you hear
every time your contract is
upor when we have a new
product to offer. I sincerely
hope that we can establish a
dialogue.

During the rest of this
year and into the next, in
order to help us realize our
mission, we will be imple-
menting two very impor-
tant steps: We will continue
to improve our customer
service, and we will con-
tinue to place a high priori-
ty on the product improve-
ments we began in 1991.

Improving
Male Samples

The only way that we can
continue to provide high-
quality audience estimates
is if our company is in touch
with the industry and our
customers. In fact, many of
our policy changes and pro-
duct improvements began
as customer suggestions. A
major reason we now offer
the Scarborough reports to
radio stations is because
our customers have told us
the key to selling radio is
dependent on positioning
radio audiences beyond age
and sex demographics.

At our consultant fly-in
last December, suggestions
were made to change the
wording on how we ask for
comments in the back of the
diary. The goal would be to
get more station-specific

By Jay Guyther
comments. It’s a good sug-
gestion, and one that seems
relatively simple. Yet ex-
perience has shown us that
even a small change can
have an impact on the way
people report their listen-
ing. As a result, it's some-
thing we would want to test
before implementation.
And resting, because it can
take a long time, is some-
thing that can frustrate a
client. Any changes we
make to our methodology
have to be carefully resear-
ched to ensure that if you
fix something over here,
you don’t break something
over there.

The key to Arbitron’s
goal of high-quality audi-
ence estimates are repre-
sentative samples. We
strive for good ethnic repre-
sentation and proportionate
age/sex and geographic
distributions. Arbitron at-

66,

What we don’t often
hear from you is
whether or not
you’re getting
enough information
from us to do your
job or evaluate the
service we provide.

99,

tempts to measure the
radio listening habits of
very diverse groups of peo-
ple. While a good starting
sample frame and well-re-
searched data collection
procedures go a long way
toward ensuring propor-
tionate in-tab samples,
there’s still quite a lot out-
side our control.

For example, even
though we have special pro-
grams which encourage
participation from hard-to-
survey segments of the pop-
ulation, such as young
males, the age/sex distribu-
tion of the final in-tab
diaries is entirely random.
Therefore, it is not rea-
sonable to expect perfect
demographic, geographic,
or ethnic representation
every survey. However, it
is reasonable to expect Ar-
bitron’s continued commit-
ment to improve our ability
to sample these hard-to-
reach segments of the popu-
lation.

broadcasters get the most from their
research investment.

Recent meetings with
customer groups have al-
ready resulted in actions
designed to improve our
young male sample perfor-
mance. Based on their re-
commendations, we are
determining the feasibility
of mailing diaries separate-
ly to men 18-24, instead of
sending them in the same
package with the rest of the
household diaries. This
would also allow us to de-
velop special survey mater-
ials and premiums specifi-
cally targeted to this group.
We've also recently com-
pleted re-interviews with
ron-responding young
males in an effort to learn
more about why they did
not return a diary.

We realize that in order
for you to participate in bet-
tering the service you de-
pend on every day to do
your business, you need to
be informed about our poli-
cies, procedures, and
methodologies. The more
knowledge you have about
our ciary placement and
retrieval methods, editing
policies, and survey pro-
cedures, the better you can
help as improve what we
do.

Beyond The Book

We also produce many
mate-ials and offer several
programs, like diary re-
views, to do just that. We
send out frequent updates
and publish a client maga-
zine, Beyond The Ratings,
in an effort to let you know
how znd why we do what we
do. What we don’t often
hear irom you is whether or
not you're getting enough
information from us to do
your job or evaluate the
service we provide.

When you subscribe to
Arbitron, you get a lot more
than just a market report.
And, beginning last month,
you now have a customer
service team available
from 9am-8pm EST to pro-
vide technical support for
all our micro and on-line
computer applications.

You should consider our

radic staff part of your
staff. In addition to all the
“how to” guides, suchras
the “Radio Market Report

99,

Reference Guide” and the
‘‘Radio Programmer’s
Guide.” our people are
ready to conduct seminars
or give special presenta-
tions on issues and topics
that concern you.

Arbitron also frequently
conducts studies about how
Americans listen to and use
radio. The “Radio Today”
series has proved to be of
inestimable value to broad-
casters and the radio in-
dustry, providing special
insights into American lis-
tening habits or to help
radio sell radio. Recently,
we introduced the ‘“Black-
Formatted Radio” study
and the soon-to-be-pub-
lished (March) ‘‘Black
Radio Today.” Along with
our recently developed Na-
tional Database, which
trends radio formats across
the nation, our customers
can now get a broad picture
of the national radio
market.

Our mission statement
clearly says that we intend
to be the best full-service
media and marketing infor-
mation firm servicing cus-
tomers involved in broad-
casting advertising. This
means that we need to be
more responsive than ever
to our radio clients during
these challenging times. If
our customers feel they’re
not getting what they think
they should be getting from
us, I want to know about it.
You have my assurance
that you’ll get timely,
thorough, and honest
answers to all your ques-
tions.

Y ‘1

Jay Guyther is VP/Sales
& Marketing, Radio Station
Services at the Arbitron

Company. He can be reach-
ed at (212) 887-1348.
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MUSIC

‘Funky Divas’ Are En Vogue

n Vogue are readying their second Atco/East-

West album (“Funky Divas’’) for a March 17 re-

lease. The LP was produced by Thomas McElroy
& Denzil Foster, who did the same for the quartette’s
debut and wrote 10 of this set’s tunes. Covers include Cur-
tis Mayfield’s “‘Giving Him Something He Can Feel” and
“Hooked On Your Love,” as well as the Beatles’ chestnut
“Yesterday.” The lead single, “My Lovin’ (You’re Never
Gonna Get It),” comes to radio March 16.

MTV, Fox-TV Team
‘For Life’

MTV and Fox-TV have teamed
to bring U.S. viewers “A Concert
For Life,” the UK AIDS fundraiser
tribute to the late Freddie Mer-
cury. Among the acts set to per-
form at Wembley Stadium on April
20 are David Bowie, Guns N’
Roses, Elton John, Metallica,
George Michael, and the three sur-
viving members of Queen. Fox will
air the show first (4/20), and MTV
will follow (4/25).

‘Wish’ Upon A Cure

“Wish” is the Cure’s 11th Ameri-
can album and their first in
three years. Co-produced by the
band and David M. Allen, the 12-
song set begins with “Open” and
closes with “End.” In between are
such tunes as “Wendy Time,” “Fri-
day I'm In Love,” “From The
Edge Of The Deep Green Sea,”
“Doing The Unstuck,” and the lead
track (““High”}, which comes to ra-
dio next week. Elektra will have
the LPs in stores April 20.

Anthrax Minus Belladonna

Anthrax have parted ways with
frontman Joey Belladonna. The
band, which recently signed to
Elektra (R&R 1/17), is auditioning
vocalists and preparing its October
label debut.

The band also is assembling its
final Island album, a live! set cull-
ed primarily from last year’s tour
with Public Enemy. Look for cov-
ers of Kiss’s “Parasite” and
Trust’s “Anti-Social” as well as an
Anthrax-PE duet on the latter’s
“Bring Tha Noize.” Longtime An-
thrax producers Steve Thompson &
Michael Barbiero are doing the
honors again. Look for this early
next year.

Tull Live Acoustic LP

Jethro Tull’s European tour
during which they will record an
acoustic live! album — will begin
on May 1. “[The album] forces us
to consider a lot of old songs and
try and put them in a new light,”
fan Anderson told Rock Over Lon-
don. The projected 80-minute rec-
ord is set for an August release in
the UK.

Roy Wood & Robin Zander

Roy Wood — formerly a member
of the Move, ELO, and Wizzard
has been talking to UK music mag
Q about his next LP, which will in-
clude two songs written by his for-
mer Move and ELO colleague, Jeff
Lynne. Meanwhile, Wood has writ-
ten a couple of songs for the forth-
coming solo LP by Cheap Trick’s
Robin Zander (ROL)

International Excursions

The second disc from the UK’s
Beats International is ‘““Excursions
On The Version,” coming March 17
from London/Go! Dises/PLG. Pro-
duced by the band’s Norman Cook.
the disc features a cover of the El-
vis Presley hit “In The Ghetto”
and a bow to Al Green (‘‘Love Is
Green”). “Echo Chamber,” a trib-
ute to ska great King Tubby, comes
to radio this week.

Larry, Larry, Larry! You're trying to waitz to a rock and rolf song!
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Stars Honor Abdul

Michael Bolton, Kenny G, and
the Pointer Sisters will perform
March 14 in L.A., when the Star-
light Foundation dubs Virgin act
Paula Abdul Humanitarian of the
Year

Al Green Back To R&B

Al Green has finished “Love Is
Reality,” said to be his first R&B
record in years. Tim Miner produc-
ed the all-original Word/Epic set,
which hits stores this week. Kirk
Whalum contributes sax on
“Again” and El DeBarge sings
background on “I Can Feel It.”
Other cuts include ‘“You Don't
Know Me,” “Positive Attitude,”
and the first single/title track.

Running Jones

Howard Jones’s new Elektra al-
bum, “In The Running,” is due in
stores March 31. Jones co-pro-
duced the set with Ross Cullum,
who also co-wrote some of the
tunes. Cuts include “The Voices
Are Back,” “Gun Turned On The
World,”and the first track (‘“‘Lift
Me Up"), which comes to radio
March 16.

Kathy Sledge’s Solo Set

Kathy Sledge’s Epic label debut
{“Heart”) is her first solo album
since leaving her sisters, Debbie,
Kim, and Joni, with whom she for-
med Sister Sledge. Troy Taylor &
Charles Ferrar produced the set,
which hits stores March 17. Among
the contributing songwriters are
labelmate Nikki Holland and
Sledge herself, who co-wrote three
tunes with Taylor and her husband,
Phil Lightfoot.

Garland (Not Buckwheat)

“Don’t Call Me Buckwheat” is
Garland Jeffreys's first record
since 1983, The self-produced set
hits the streets March 24. Among
the musicians on the RCA label
debut are guitarists Vernon Reid
(of Living Colour) and G.E. Smith,
saxophonist Michael Brecker, and
reggae riddim-masters Sly Dun-
bar, Robbie Shakespeare, and
Chinna Smith.

Songs include ‘“Moonshine In
The Cornfield,” “Welcome To The
World,” and a cover of Frankie Ly-
mon’s “I'm Not A Know It All"”
The first single is “Hail Hail Rock
,NY Roll‘,,

Son O’ Sony Sampler

Seny Music is preparing its sec-
ond alternative sampler, “‘Stanley,
Son Of Theodore.” Most of the fea-
tured cuts are live! versions, unre-
leased tunes, or remixes of LP
cuts. Columbia is represented
by Bruce Cockburn, Public En-
emy, Fishbone, BAD I, Manic
Street Preachers, Cypress Hill, Poi
Dog Pondering, and a song by Lisa
M. from the “Dance Hall Reggae-
spanol” compilation.

Epic offers Shabba Ranks, the
Shamen, Pearl Jam, Senseless
Things, Sun-60, Eye & 1, Greg Alex-
ander, and the Indigo Girls. The
budget-priced “Stanley” comes to
stores this week.

Fill ’Er Up!
Guns N’ Roses guitarist Slash is

now the official spokesman for
Black Death Vodka.

BOOK BEAT

Guns N’ Roses Bio:
Interviewed & Bound

rawing upon the complete
D transcripts of the halt-dozen

interviews with the mem-
bers of Guns N’ Roses that he con-
ducted for Britain's Kerrang! maga-
zine between 1988 and 1990
author Mick Wall has assembied
“Guns N' Roses: The Most Danger-
ous Band In The World” (Hyperion!/
$9.95).

Boasting 18 black-and-white
photos, the 155-page paperback
— due in bookstores Aprit 10 ~— is
distinguished mainly by the inter-
view subjects’ remarkable candor
on a wide range of controversial
topics. (Wall, incidentaily, is one of
the journalists namechecked as tar-
gets of the Gunners' on the rockin’
rant “Get In The Ring,” found on
‘Use Your Hlusion il.”} For further

MONDAY, MARCH 23

1963/ The Beach Boys release “Surfin
USA

1985/ Billy Joel marries model Christie
Brinkiey on a yacht in New York
harbor

Bomn: Ric Ocasek 1949 Chaka Khan
1953

TUESDAY, MARCH 24

1958/ Elvis Presley inducted into the U.S
Army

1986/ Lionel Richie wins a Best Song Os-
car for writing "Say You, Say Me
from the film “White Knights

1991/ The Black Crowes are dropped as

opening act on ZZ Top's tour after |

lead singer Chris Robinson repeat-
edly insults the tour's sponsor on
stage

WEDNESDAY, MARCH 25

1967/ The Who make their US. debut as
part of Murray The K's Easter Rock
& Rolf Extravaganza tour

1965/ Stevie Wonder wins a Best Song
Oscar for *1 Just Calied To Say |
Love You." And Prince takes
one for the score to “*Purple Rain.

Born: Aretha Franklin 1942 Elton John
1947, Nick Lowe 1949, Jeff Hea-
ley 1966

THURSDAY, MARCH 26

1965/ Jet Beck replaces Eric Clapton as
the Yardbirds' guitarist

1972/ David Bowie prevenis Mott The
Hoople from breaking up when he
crafts them a tune called “All The
Young Dudes

Born: Diana Ross 1944, Steven Tyler
{(Aerosmith) 1948, Teddy Pen-
dergrass 1950, Hakeem Abdul-
Samad (Boys) 1974

FRIDAY, MARCH 27

1966/ '50s R&B giant Little Willie John
dies of pneumonia in prison

1986 /In  Shreveport. Sammy Hagar
makes his concert debut as Van Ha-
len’s frontman

WITH EXCLUSIVE INTERVIEWS
PROM THE B AND

MICK WAL
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