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INS/IDE:

DIRECT MARKETING
IN THE ’90s

This week’s R&R features a

double dose of Chris Beck’s

winning sales and marketing

strategies. Learn how to:

*Profit from direct marketing,
today’s hottest sales tool

oEffectively compete with
newspapers without resorting
to negative tactics

Page 21, 22
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BROADCASTERS
BATTLE ALCOHOL
AD BAN

Radio visited Capitol Hill last
week to argue against legislation
that would require alcohol ads to
carry warning labels. Details in
Radio Business.

Page 4

WINNING WAKEUPS

AM drive has never been more
crucial to your station’s ultimate
success. Mike McVay’s morning
show primer is a step-by-step
guide to creating a successful
wakeup show, including advice
on:
eBalancing entertainment
and info

eManufacturing talent
eScheduling the show
eUsing the telephone

Page 40
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COMMERCIALS:
IT'S QUALITY
THAT COUNTS
Claiming listeners are ‘‘just plain
bored’’ with most radio
commercials, Rob Balon says
it’s time to inject some creativity
into produced spots.

Page 38
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MAINSTREAM AORS
FACING TOUGH
DECISIONS
The recent flurry of mainstream
AORs flipping to Classic Rock
has PDs wondering about the
format’s future in a fragmented
world.

Page 49
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Could Feds Run A Radio
Financing ‘Debt Pool?’

FCC seeking comment on broadcast finance
sister for Fannie Mae-type loans

Could a government-backed
debt pool be the answer to the
radio industry’s credit crunch?
The FCC is asking for com-
ments on the idea in its examin-
ation of Commission policies af-
fecting broadcast investment.

The suggestion of a debt pool,
much like the current govern-
ment-backed programs for
mortgages (Fannie Mae) and

Infinity Seeks ‘Stern’ Harbor

Group owner says 12-and-under kids don’t listen to
controversial quad-city morning man

In an unusual attack on the

| FCC's indecency policy, Infinity

Broadcasting has asked the
Commission to rule that the
“Howard Stern Show” is im-
mune from indecency action be-
cause no children listen to the
often-suggestive morning pro-
gram.

Stern In Safe Harbor

Infinity’s petition for declara-
tory ruling is based on recent
court decisions decreeing that
the FCC may only regulate in-

| decency in the interest of pre-

venting unsupervised children

| age 12-and-under from hearing

such material. Infinity contends
that no such children listen to

- Stern, and thus the program

should be considered to be with-
in the so-called *‘safe hartor’” —
the period when material that is
considered to be indecent can
air without risk of Commission
action.

The FCC
currently de-
fines the safe §
harbor as
§pm-6am.
Stern airs
from 6-10am
in New York,
Philadelphia
and Washing-
ton, and from
3-10am in Los
Angeles.

“If you're going to be faithful
to the First Amendment,” said
Infinity’s Washington attorney,

Stern

Steven Lerman, “you can't just
pick a time period and call it a
safe harbor.”

New Harbor Status

Instead, says Infinity’s peti-
tion, safe-harbor status should
be decided based on an analysis
of a program’s audience profile
to determine whether there is a
‘“‘reasonable risk’’ that unsuper-
vised kids will be exposed to the

show.
Infinity President Mel Kar-
mazin said a ruling in the com-
STERN/See Page 27
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DAB DE-EMPHASIZED

| Zimmerman
' VP/GM At
| CBs KMOX

Veteran
CBS Radio ex-
. ecutive Reod

Zimmerman

’ has  been

2 named VP/

. GM of the

! company’s

S Talk power-

house KMOX/

? St. Louis. He

succeeds Rob-

Zimmerman ert Hyland,
who passed away last month.

“Rod has spent the past 14
years in broadcasting at CBS
Radio preparing for this job,”
said CBS Radio Division Presi-
dent Nancy Widmann. “His

. work in redefining WWJ/De-

troit as a powerful news and
sports presence has been truly
extraordinary, and we are de-
lighted to now have Rod at the
helm of one of America’s legen-
dary radio stations.”
ZIMMERMAN/See Page 27

Ownership Overhaul To Dominate
Spring NAB Convention Schedule

The FCC’s recent overhaul of
radio ownership regulations
seems certain to dominate ra-
dio industry seminars at next
week’s NAB '92 spring conven-
tion in Las Vegas.

No overall radio industry
theme has emerged for the
spring convention — which in
recent years has come to be re-
garded as a TV industry and en-
gineering powwow — but sever-
al convention sessions will ex-
plore radio’s changing regula-
tory landscape.

The mechanics of LMAs will
be discussed Tuesday at a panel
titled “Let's Make a Deal — A
Broadcaster’s Guide To Joint
Ventures.” Another Tuesday
session, “The Changing Finan-
cial Climate: New Rules for
Owning and Financing Broad-
cast Stations,” will discuss
LMASs and multiple station own-
ership within a single market.

Commissioners
Converge
All five FCC commissioners
as well as. several key staffers
will attend the convention. FCC
Chairman Al Sikes will deliver
the convention’s keynote ad-
dress on Tuesday, April 14.
Later that day, Commissioners

Winning With Mark & Brian

.
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Andrew Barrett, Ervin Duggan,
Sherrie Marshall, and James
Quello will discuss FCC policies
during a “Regulatory Dia-
logue” forum. Mass Media Bur-
eau Chief Roy Stewart and Gen-
eral Counsel Robert Pettit will
give a bird’s-eye view of Com-
mission activities during a
‘“‘Policymakers Breakfast”
slated for Wednesday morning.

Other business sessions of
note include a Thursday meet-
ing on “Assessing Investment
Opportunities in International
Media.” But one clear sign that
the bloom is off radio’s financial
rose is a Wednesday seminar on
“How To Deal With Bankrupt-
cy.”

DAB Developments
Unlike last year’s convention,
digital audio broadcasting
(DAB) will be relegated to a mi-
nor role at NAB '92. Broad-
casters will not have the oppor-
tunity to ride a ‘“‘digital bus”
and listen to experimental DAB
broadcasts, but they will hear
how the recent international
spectrum negotiations will af-
fect the development of DAB
technology.
NAB '92/See Page 28

student loans (Salie Mae),
wasn’t even mentioned when
the commissioners ~itiated an
inquiry focused on attribution
limits and security interests at
their March 12 meeting. It ap-
peared under the heading of
“Other Financing Mechan-
isms” when the full text was
released last week.

“The Commission itself
wouldn’t be getting involved in
station financing,” cautioned
Mass Media Bureau Policy &
Rules Chief Douglas Webbink.
He said the FCC wants to know
whether such a debt pool is fea-
sible, whether it would require
congressional action, and what
the Commission can do to make
it easier for broadcasters to se-
cure financing.

RADIO FINANCING/See Page 27
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Sikes: In Eye
Of The Storm

FCC Chair-
man Al Sikes
expresses con-
fidence in the
Commission’s
new radio own-
ership guide-

lines and ex- | =4
pects at least a
few of the

changes to be-
come law. Sikes

In an exclusive int2rview with
' R&R Washington Bureau Chief
Pat Clawson and Associate Ed-
itor Randall Bloomquist, Sikes
also discusses several other
controversial issues facing the
Commission, noting that:
¢ “The radio business, in my
view, has more romantics than it
does capitalists. So | would say
| . . . be careful if ycur main in-
terest is return on irvestment.”

¢ "if | were in radio today, i
would be thinking atout ways to
create new revenue streams by
reaching more people and per-
forming more services for the
advertiser that is my lifeblood."”

* "We seem to get more doc-
umented [indecency] com-
plaints about radio. Now I'm us-
ing that phraseology because
you get a fot of letters about
tasteless TV shows saying it's
terrible that a particular show is
being aired. But these [TV
shows] are truly for the most
part in the tastelegs category,
and don't reach that level that
. we calf indecent broadcasting.”

Full interview
begins on Page 16.
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“ONE THING IN LIFE
YOU MUST UNDERSTAND
_ /THE TRUTH OF LUST
WOMAN TO MAN
/ SO OPEN THE DOOR
AND YOU WILL SEE
THERE ARE NO SECRETS

MAKE YOUR MOVE |
SET ME FREE.” “lF YOU CAN GET IT

IT’S WORTH A TRY.
I REALLY WANT IT
I CAN’T DENY.”

“l1 SWEAR THERE’S
SOMETHING
ABOUT YOU BABY.”

“MAKE THE MOVE.”

“DARE ME.”

“TOUCH ME THERE.”

IN THE CLOSET
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Jive Records
Recrults Satter

Industry veter-
an Jack Satter
has been re-
cruited as Sr.VP/
Pop Promotion of
Jive Records.

“I am thrilled
that we have the
opportunity to
hire someone
with Jack’s
knowledge, ex-
perience, and in-
tegrity to promote Jive’s records,”
noted the label’s Sr. VP/GM Barry
Weiss. ““This is obviously a major
step in our U.S. development.”

Satter, who will be based at
Jive's New York offices, said, “I’'m
glad that [Chairman/CEO] Clive
Calder and Barry Weiss have chos-
en me to spearhead the newly cre-
ated Pop Promotion department at
the label. Jive has a professional
staff of talented people and a great
roster from which we will expand
and continue to develop.

SATTER/See Page 27
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Satter
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President &
First Lady?

Hillary Clinton dropped by WLS-AM
& FM/Chicago — while campaign-
ing in Minois for husband Bill's U.S.
presidential bid — and station Presi-
dent/GM Tom Tradup took advant-
age of the photo opportunity.

e e e T SRR

ERG Names Kuntz VP/AC Promotlon

EMI Records §
Group North
America has
named Laura §
Kuntz VP/AC ¥
Promotion. She (o .8
joins the label“ e
from Impact, & 4
where she was
Sr. Director/Na-
tional Promotion- i *
East Coast Oper- 2 :
ations. Prior to Kuntz
that, Kuntz was Sr. Director/Na-
tional Club Promotion at Chrysalis.

The company’s Exec. VP/GM,
Daniel Glass, said, “I've worked
with Laura for several years and
have found her to be one of the
most aggressive, street-oriented

music salespeople in our mdustry
EMI, as well as AC stations, is
lucky to have Laura to provide our
music and get it play:

Said Kuntz, “Joining the EMI
Records Group is like coming
home. Daniel Glass has given me
an incredible opportunity to head a
format which promises to be a ma-
jor part of the success of EMI and
our industry in the ’90s. The entire
promotion team’s efforts, coupled
with [Chairman] Charles Koppel-
man’s vision, make EMI a truly
exciting place to be.”

Kuntz will be responsible for se-
curing airplay for the group’s art-
ists in all AC branch formats, in-
cluding NAC and Adult Alterna-
tive.

Bart Hits Spinal Chord

“The Simpsons.”

"Legendary"' British rockers Spinal Tap will make their animated debut on
The April 23 episode, entitled “The Otto Show." fea-
tures Bart Simpson attending his first-ever concert as the Spinal Tap in-
ternational tour stops in Springfield. The show is part of a rock-themed
programming night, during which Michael Jackson's “In The Closet”
debuts, and Color Me Badd will guest on “Beverly Hills 90210."
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Goldstein Wins
GM Job At WTEM

WCCO/Minneapolis VP/GM L.
Steve Goldstein will leave that post
later this month to become GM and
part-owner of all-Sports WTEM
(The Team)/Washington.

‘“Steve is a nationally recognized
leader in the radio broadcasting
field,” said interim WTEM GM
Catherine Meloy. “He brings a
proven background of success in
news, sports, and talk-oriented
radio to WTEM.”

Prior to his five-year stint at
WCCO, Goldstein spent 13 years
with Carmichael Lynch Advertis-
ing in Minneapolis, where he
handled the WCCO account and
rose to the position of Sr. VP.

Goldstein, who is scheduled to
join WTEM on April 20, will ac-
quire an equity interest in the sta-
tion, owned by Washington-based
Classical Acquisition Partners.
Neither side would discuss the
terms of that deal.

According to Goldstein, WTEM
will use the Washington Redskins
broadcast rights it wrested from
crosstown WMAL as a foundation
for a personality-driven sports out-
let. He dismisses skeptics who
wonder whether Washington will
support an all-ball format.

“Our research shows there is a
vast opportunity for us in Washing-
ton,” said Goldstein. “There are
many fans who are ready for the
right all-Sports product.”
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Gatfield Heads
New PLG Eﬁort

Former re-
cording artist
Nick Gatfield,
who has more re-
cently been a re- &
cording industry M
A&R executive, {
has been named
President of a
newly created,
yet-to-be-named
PolyGram label.

‘“Nick has
shown great ability to relate to
creative talent,” remarked Poly-
Gram President/CEO Alain Levy.
“With his signing of EMF and
Jesus Jones, he has shown that
British acts can have hits that
translate to the U.S. market, and
we look forward to having him as
part of our team based on the West
Coast.”

PolyGram Label Group Presi-
dent/CEO Rick Dobbis noted, “I
am very excited about the creation
of a Nick Gatfield-led label. I like
and admire Nick and believe that,
working together, his operation
and the PolyGram Label Group
will have great success. I am
especially happy that he will be
based in Los Angeles, giving PLG a
major source of repertoire coming
from the West Coast.”

“PolyGram has allowed me to
realize a personal ambition of
building a highly creative artist-
driven label, and 1 look forward to
the challenge,” said Gatfield.

Gatfield had been Director/A&R
for EMI Records in the UK. He
previously was a member of
Dexy’s Midnight Runners.

Gatfield
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NAC/CJ COLUMN DEBUTS

R&R expands its coverage of the NAC/
Contemporary Jazz scene with a new column
devoted to the formats. Topic: cost-efficient
marketing alternatives.
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RADIO BUSINESS

Warning Labels For Alcohol Ads ?

The broadcasting industry trooped to Capitol Hill last
week (4/2) to argue against legislation that would require
broadcast alcohol ads to carry health advisories.

“Requiring warnings on alcohol
ads will not solve the problem [of
alcohol abuse].”” said Tribune
Broadcasting Co. VP/Radio Wayne
Vriesman. “Instead it will merely
drive these advertisers off the air,
reducing our ability to provide
news, public affairs, sports, and
other programming.”

Vriesman gave his testimony be-
fore the Consumer Subcommittee
of the Senate Commerce Commit-
tee, which was hearing testimony
on Sen. Strom Thurmond's (R-SC)
“Sensible Advertising and Family
Education Act of 1991 (S. 664).
The bill would require broadcast
alcohol ads to incorporate one of
five rotating health warnings, in-
cluding:

e “Warning: Alcohol may be
hazardous if you are using any
other drugs such as over-the-
counter, prescription, or illicit
drugs.™

» “Surgeon General's Warning:
Drinking during pregnancy may
cause mental retardation and other
birth defects. Avoid alcohol during
pregnancy.”

Survival Unlikely

A similar bill (H.R. 1443) is pend-
ing in the House under the sponsor-
ship of Rep. Joseph Kennedy 111
(D-MA). But S. 664 is unlikely to
survive because many lawmakers
have doubts about its effectiveness
in combating alcohol abuse. Others
are worried that mandatory labels
might violate advertisers’ First
Amendment free speech rights.

Senate Majority Whip Wendall
Ford (D-KY) recently voiced
fierce opposition to the bill, telling
a gathering of advertisers:
“There’ll be blood on the carpet be-
fore that dang bill gets to the
floor.™

Other senators who have ex-

pressed doubts include John
Breaux (D-LA) and former broad-
caster Conrad Burns (R-MT).

RTNDA: Radio News Hangs In

new employment study conducted for RTNDA re-
veals some 25% of surveyed stations lost news
staff between mid- 1990 and mid-1991. But during
the same period, 21% of the stations saw increases in

news staff levels.

The findings have RTNDA Presi-
dent Dave Bartlatl fecling cautious-
ly optimistic about the state of radio
news: "Things are not as tough as
they seem at frst glince. Rumors
of the death of radia news are much
exaggerated.”

Stations with comparatively large
néws depariments suffered the
heaviest hits. ‘Qver 26% of those
ouleds with tbree or more fulitime
newshounds made staff reduchons
during tha. mid-£390 1o mid- 13991
survey peviod. By comparison, Just
13% of siations with zero or one
fulitimer reported staff cuts. Furth-
ermore, roughiy the same percent-
age of thase stations indicated they
had added to their news staffs.

Stili Committed

“What has suffered [in recent
ygars] is the big radio news shop of
years past,” said Bartlett. "The
shop with five or six people, which
used to be pretty standard, has just
gone away.”

Still, Bartlett noted, the vast ma-
jority of radioc stations remain com-
mitted to news. For example, 88%
of the 315 radio stations that re-
sponded to the RTNDA survey indi-
cated they maintain some type of
news operation.

“Radio news has changed, but
most stations -stilt do news — one
way or ancther,” said Bartlett,

DAB Momentum Stalls As

Industry Waits

For In-Band

Excitement over DAB, which had dominated radio ac-
tion at NAB conventions for the past two years, seems to
have died down this year. The industry is still waiting for
the first demonstration of a workable system for the exist-
ing FM band, and developers of the out-of-band Eureka-
147 system are skipping this convention.

’

“We will show progress,” said
Gannett VP/Finance Dan Ehr-
man, while not committing to a
timetable for any over-the-air dem-

Supreme Court To Hear
Customer List Case

The U.S. Supreme Court has agreed to hear a case
that may at long last determine whether a customer list
qualifies as a specifically identifiable intangible asset sub-
ject to amortization for federal income tax purposes.

In Newark Morning Ledger Co.
vs. U.S.. a Philadelphia federal ap-
peals court overturned a district
court ruling that had allowed de-
ductions for subscriber list amorti-
zation. The district court judge had
ruled that the paid-subscriber list
was subject to amortization be-
cause the customers could be iden-
tified and their value measured
with a fair degree of accuracy.

The appeals court finding char-
acterizes customer lists as goodwill
as they arise from continued pat-
ronage. Its conclusion is based on
the cancelability issue making it
impossible to clearly establish a
customer list’s value.

Major Radio Impact

The high court’s findings will
have a major impact on radio

broadcasters. In allocating a sta-
tion’s purchase price. a significant
portion is assigned to customer list
when the station acquired has
maintained a high degree of cus-
tomer list continuity. Industry-
wide, it's likely that over $100 mil-
lion of customer list amortization is
deducted for tax purposes each
year.

An analysis of the conflicting de-
cisions from federal appeals courts
over recent years shows that the
degree to which a sound basis for
valuing a customer list exists is
crucial in determining whether
customer lists are separately iden-
tifiable from goodwill, which is not
deductible since it has an indeter-
minable life.

—George Nadel Rivin, (PA

onstration of the USA Digital sys-
tem his company is developing
with CBS. An insider said USA Dig-
ital’s Las Vegas demo would insert
a DAB signal under Las Vegas
FMs in a standard receiver, then
extract the FM without interfer-
ence.

Technical Presentations

The Strother Communications/
LinCom DAB project will also have
a booth. “Basically, we’re going to
show a first adjacent channel CD-
quality signal,”” said Strother
President Ron Strother. Other in-
band proponents will limit their ac-
tivities to presentations at DAB
technical sessions.

“We will not be there,” Eureka
Managing Director Egon Meier-
Engelen told R&R, aithough one
Eureka engineer will present a
technical paper. He noted that the
Eureka system had already been
demonstrated on vacant UHF fre-
quencies at last year's NAB spring
and fall conventions in Las Vegas
and San Francisco. “We really
don’t have anything new to show,”
Meier-Engelen said.

Although Eureka is working on
an in-band system, Meier-Engelen
said he hasn't even asked for a re-
port on preliminary tests being
conducted in Hanover, Germany.
The earliest possible date for any
public demonstration would be late

Continued on Page 8
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Evergreen Chases
Major Market Buyout

cott Ginsburg has moved closer to his goal of build-

ing Evergreen Media into one of America's media gi-

ants by successfully negotiating a deal to buy two
major market combos from Chase Communications.

Chase has agreed to sell Evergreen its 5% general partnership and
35% limited partnership stakes in Washington Radio Associates L.P., the
licensee of WTOP & WASH/Washington and KASP & WKBQ/St. Louis.
The Sheet Metal Workers Union, through its benefit funds, will remain as
the partnership's major co-owner. Financial terms of the deal haven't been
announced.

"t can't talk about it because Chase insisted on a confidentiality agree-
ment, and there are still restrictions on me. The lawyers seem to controi my
lite now,” Ginsburg said. Chase officials were unavailable for comment

R&R has learned that Evergreen will pay Chase about 40% of the sta-
tions' 1991 broadcast operating cash flows, plus $7 milion minus the
value of any outstanding debt at time of closing. According to Duncan’s
American Radio, Washington gross revenues were about $19.4 million last
year, and St. Louis posted $3 million. Industry sources estimated that Ever-
green will pay between $25 million to $30 million for its stake — far below
the $70 million Chase announced it paid for the DC combo alone in 1989.

Insiders say not to be surprised if Ginsburg ends up owning all of the
combos — especially if funds from a public stock offering now being
prepared by Lehman Brothers can be used to purchase the union’s stake.

Michigan FM Operator Lends Helping Hand

OWEIFlint owner Mike Shumpert is providing a
classic example of how a creative broadcaster
can turn public service into both kudos and profit.

His Class A FM has been struggling ever since its studios burned
down last year {(R&R, 8/16/91). Shumpert, who's African-American, was
the only minority owner in the market at the time  Feliow broadcasters there
were slow in offering any help during his time of trouble

Now smali merchants in Buick City are struggling because General
Motors is shutting down auto plants, which employ 4000 people there. Re-
membering his time of trouble, Shumpert is helping out those in need by
donating $32,000 in advertising time for a “Shop Michigan" campaign
Distressed business owners who qualify receive $1000 in free spots to
help keep their shops open

“A lot of people are hurting in this area. It businesses close down, then
none of us will be around. We're trying to help everybody through this
depression,” he said.

Shumpert's campaign has been praised by the Chamber of Commerce
and Congressman Dale Kildee, and it's even paying off for the station
financially. “One guy wouldn't accept the free time. but he was so impress-
ed with what we were doing for the town that he insisted on buying a full
schedule,” Shumpert said.

Palmer Deal Dead

almer Communications has dropped plans an-

nounced last year to sell WHO & KLYF/Des Moines

and two TV properties to Hughes Broadcasting
Partners Il L.P.

“The offer expired April 1 It never got to contract,” commented Palmer
CEO William Ryan. He said the stations are no longer for sale, and the
company doesn't plan to place them back on the market

Terms of the transaction, estimated by some industry sources to be
valued at about $70 million, were never disclosed. R&R had contested the
non-disclosure in proceedings now pending before the FCC.

Other market action this week:

* Metroplex Communications CEO Norman Wain said his company
is delaying plans for a public stock offering to be underwritten by Brenner
Securities. “It's not dead: it's just on hold until we further evaluate all of our
options,” he said.

 WFAS-AM & FM/Hartsdale, NY owner Gary Starr is buying WINE &
WRKI/Danbury, CT from Home News Co. subsidiary Housatonic Valley
Broadcasting Co. for an undisciosed price. Media Venture Partners deal-
maker Randy Jeffery claims brokerage honors.

 Dick Chapin has been tapped by Tampa-based Communications
Equity Associates as a special consultant. Chapin, a former Chairman of
NAB and RAB with nearly 40 years’ experience in station management and
brokerage, will operate from his longtime headquarters in Lincoln, NE.

Continued on Page 8
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“MOST OF THE BIGGEST

COUNTRY STATIONS
IN AMERICA

CALL US PARTNER.”

“The Research Group works with many of the leading country stations
in America. These are radio stations that are extremely successful in terms
of market share and profitability. If success in the country format is
important to you, consider working with the leader — The Research Group.”

KILT-AM/FM, Houston KKAT-FM, Salt Lake City WZZK-FM, Birmingham
KMLE-FM, Phoenix KKYX/ KJJY-FM, Des Moines
WIVK-AM/FM, Knoxville KCYY-FM, San Antonio KNAX-FM, Fresno

WMZQ-FM, Washington, DC  KIIM-FM, Tucson WKIS-FM, Miami/Ft. Lauderdale
WWWW.-FM, Detroit KWEN-FM, Tulsa WOKQ-FM, Portsmouth/Dover
WYAI-FM/WYAY-FM, Atlanta WIL-FM, St. Louis KRST-FM, Albuquerque
WWKA-FM, Orlando KMPS-AM/FM, Seattle KWNR-FM, Las Vegas
KRAK-AM/FM, Sacramento KSAN-FM, San Francisco WSIX-FM, Nashville
KZKX-FM, Lincoln KEEY-FM, Minneapolis WTSO, Madison

WSOC-FM, Charlotte WHKO-FM, Dayton WSUN, Tampa

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Ruadio’s Strategic Research Team

METROPOLITAN PARK. SUITE [200. 1100 OLIVE WAY » SEATTLE, WA 98101 » (206) 624-3888
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RADIO PUSINESS

TRANSACTIONS

Galloway Gets Rock Of
New Orleans For $4.3 Million

Chase cashes Connecticut combo for $4.1 million

R e e =
Pt Y The Weelk
¥ B

W
Tk LN R :\?a; -
e Sebrandiina Rt R bl dn il

WRNO/New Orleans

PRICE: $4,294,000 (approximate)
TERMS: Stock sale; deposit is
$30,000 promissory note to be return-
ed at closing. Terms include
$100,000 cash to seller "as compen-
sation for past services’, assumption
of accounts payable totalling approxi-
mately $100,000; $150,000 in cash
for a non-compete agreement;
$100,000 over five years for consult-
ing agreement, to be paid in annual
$20,000 instaliments; and $144,000
for real estate and studio rent over five
years, payable in $2400 monthly in-
stallments. The buyer will provide a
promissory note in the amount of
$250,000 bearing annual interest of
8%. The note will be paid $40,000 for
three months after closing and
$50,000 every 12 months thereafter
until paid in full. All accrued interest will
be paid at the end of five years.

The note will be secured by a junior
mortgage on station assets subject to
senior secured indebtedness in an
amount not to exceed $3.2 million. The
buyer will purchase the broadcast
tower and related real estate with a
$250,000 promissory note bearing in-
terest at 6% compounded annually.
Principal and interest on the note will
be due and payable five years from
closing. The transaction is contingent
on AT&T Commercial Credit allowing
the buyer to assume the seller’s exist-
ing foan and on the buyer's ability to ne-
gotiate additional financing from Burr,
Egan, Deleage & Co.

BUYER: Radio WRNO-M Inc., owned
by Thomas Galloway Sr. of Lafayette,
LA. Galloway also owns KPEL & KTDY/
Baton Rouge; KEZA/Fayetteville, AR;
and four TV stations. Phone: (318)
237-1142

SELLER: Joseph Costello lll of New
Orleans is selling his 100% stock own-
ership of licensee Gulf South Broad-
casters Inc. He also owns WRNO
Worldwide (Shortwave))New Orleans

and KXOR/Thibodaux, LA. Phone:
(504) 889-2424.

FREQUENCY: 99.5 MHz

POWER: 100kw at 1004 feet

FORMAT: ACR
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WKWA/Mobile

PRICE: $100,000

TERMS: Stock sale for $20,000 cash
and $80,000 promissory note
BUYER: Tom Wilson of Wilmer, AL, in-
creasing his stock interest in United
Broadcasting Company Inc. from
50% to 100%

SELLER: Judge Cain Kennedy of
Eight-Mile, AL is selling his entire 50%
stock interest.

FREQUENCY: 1160 kHz

POWER: 10kw day/1kw night
FORMAT: Urban

KMBQ/Wasilla

PRICE: $175,000

TERMS: Asset sale for cash. The buyer
also agrees to purchase accounts re-
ceivable for 50% of their value in cash
at closing.

BUYER: KMBQ Corp., headed by E.
Roy Paschal. His other broadcast in-
terests include KINO & KTKU/Juneau,
AK; KIFW &KSBZ/Sitka, AK; and
KTKN & KGTW/Ketchikan, AK.
Phone: (907) 586-3630

SELLER: Rocky Spear of Wasilla, AK.
Phone: (907) 373-0222
FREQUENCY: 99.7 MHz

POWER: 51kw at minus 157 feet
FORMAT: AC

COMMENT: This combo was sold for
$200,000 in October 1989.

KSNE/Marshall

PRICE: No cash consideration
TERMS: Transfer of station to previous
owner to settle outstanding debts. Ac-
cording to the transfer application, the
seller “no longer desires to purchase

' Smart Money

Smart Money is money for the 90’s!

!

with

The Dolans

1-3pm Eastern
Mon-Fri

“Satellite Delivered” e

“Easy Local Sale”

Contact: Rich Wood at (212) 642-4533

said station nor operate it and instead
desires to be relieved of its obligation”
to the previous owner and the Searcy
County Bank at Marshall, AR.
BUYER: Zero Broadcasting inc., own-
ed by Coy and Carolyn Horton of Mar-
shall, AR. Phone: (501) 448-2755
SELLER: Marshall Broadcasting
Corp., headed by Bishop L. E. Willis.
His other broadcast interests include
KDFT/DeSoto, TX; KLRG/North Little
Rock; WAYE/Birmingham; WBOK/
New Orleans; WCLN/Clinton, NC;
WESL/East St. Louis; WGSP/Char-
lotte; WIMG/Ewing, NJ; WPCE/Ports-
mouth, VA; WSRC/Durham, NC;
WTJH/East Point, GA; WURD/Phila-
delphia; WWCA/Gary, IN; KFTH/Mar-
ion, AR; KMZX/Marshall, AR; WBXB/
Edenton, NC; WKSO/Orangeburg,
SC; WKWQ/Batesburg, SC; WMXS/
Clinton, NC; WMYA/Cape Charles,
VA; WPZZ/Franklin, IN; WSFU/Union
Springs, AR; WVCA/Selma; WVRS/
Warrenton, NC; and WWPD/Marion,
SC. Phone: (804) 622-4600
FREQUENCY: 104.3 MHz

POWER: 100kw at 1017 feet
FORMAT: Gospe!

COMMENT: This station was purchas-
ed in August 1988 for $248,812.

KDHI & KQYN/

Twentynine Palms

PRICE: $70,000

TERMS: Asset sale for $40,000 cash
and $30,000 financing from Barclays
Business Credit

BUYER: Three D Radio Inc., owned by
Reno investors David and Linda New-
man, J. Duane Hoover and Harvey and
Annette Whittemore; and David
Smulyan of Walnut Creek, CA. Phone:
(702) 826-1986

SELLER: High Desert Communica-
tions Inc., headed by President Larry
Rutter. He also own KNGT/Jackson,
CA and KZAK/ncline Village, NV.
Phone: (209) 223-0241
FREQUENCY: 1250 kHz; 95.7 MHz
POWER: 1kw day/105 watts night;
19kw at 200 feet

FORMAT: Country; Classic Rock
BROKER: Richard Foreman Associ-
ates Inc.

KXRE/Manitou Springs
PRICE: $40,000

TERMS: Asset sale for $5000 cash
and promissory note for $35,000
BUYER: Greentv Corp., owned by
David Drucker of Evergreen, CO. The
company also owns several UHF and
LPTV stations in Alaska, Colorado, and
Wyoming. Phone: (303) 674-7047
SELLER: Springs Communications
Corp., headed by Howard Alpern and
Paul Lowery. Phone: (719) 471-7955
FREQUENCY: 1480 kHz

POWER: 500 watts day/1kw night
FORMAT: This station is dark.

ot

WSTC & WQQQ/Stamford
PRICE: $4,150,000

TERMS: Asset sale

BUYER: Q Broadcasting Co., headed

wWwwWwW americanradiohictorvy com

TRANSACTIONS AT A GLANCE

Total Stations Traded This Year:

This Week's Action: . .

1992 Deals To Date:

$343,183,077

(Last Year: $198,030,634) |

........ 312
{Last Year: 253)

......... $11,280,700

(Last Year: $7,841,141)

Total Stations Traded This Week:. . .. ... .. 27

(Last Year: 21)

® Deal Of The Week:
® WRNO/New Orleans $4,294,000
(approximate)

by Stuart Subotnick. He is Exec. VP
of Metromedia Co.

SELLER: Chase Broadcasting of
Stamford, a subsidiary of Chase
Broadcasting and Chase Enterprises,
headed by Roger Freedman. The
company also owns WTIC-AM & FM/
Hartford, WTOP & WASH/Washing-
ton, KGLD & WKBQ/St. Louis, and
four TV stations.

FREQUENCY: 1400 kHz; 96.7 MHz
POWER: 1kw; 3kw at 328 feet
FORMAT: AC; Gold

BROKER: Frank Boyle & Co.
COMMENT: This combo was soid for
$4 million in October 1985.

& WEKWAIMoblla, AL $100,000

& KMBO/Wasilla, AK $175,000

® KSNEMarshall, AR No cash consideration

# KDHI & KQYNTwentynine Paims, CA $70,000
# K XREManHou Springs, CO $40,000

&' WSTC & WOOQStamiord, CT $4,150,000

® WSHBNew Smyrna Beach, FL $7000 for 50%
® WGACIAugusta, GA Undisclosed

& KGZF (FM CPWEmporia, KS 52700
‘®WCLI-AM & FMiBrunswick, ME $525.000

8 WYHE (FM CPyHillman, Ml £200 000

® WROR (AM CP)Zeeland, MI 337,000

o WKLK-AM & FM CPICloguet, MN 5200000

& KOD-AM & FMiGreat Falls, MT $267,000

® WRANAIChing Grove, NC $178,000

& WEHNMorth East (Erie), PA §155 000

# KPUR-AM & FM{Amarillo-Canyon, TX $850, 000
S KLY & KYKR/Baaumont-Port Arthur, TX Undisciosed
® WHYB (FM CPYPashtigo, W1 $30,000

WSBB/New Smyrna Beach
PRICE: $7000 for 50%
TERMS: Stock sale for cash

BUYER: Brian Tolby, who currently
owns 50% of the licensee

SELLER: Jerry Keifer is selling his
50% stake in TK Radio Inc.

FREQUENCY: 1230 kHz
POWER: 1kw
FORMAT: AC

Continued on Page 8

Protect Yourself.
Call the Industry’s Lawyer.

15 Years Programming,
Sales and Management.

BARRY
SKIDELSKY

Aftorney at Law
757 Third Avenue, 26th Fl.

New York, NY 10017
(212) 832-4800

Affordable Quality Representation
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ScHUBERT R ADIO

Proudly announces its
association with...

WYNY/New York &
WUSN/Chicago

“We're Proud Of Our Country”

Natonal Ofees ScHUBERT LADIO SALES
Atlanta A COMPANY OF

Chicago
Dallas

2 A THE INTEREP )\ RADIO STORE |

New York
Philadelphia
San Francisco
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

WGAC/Augusta
PRICE: Undisclosed

TERMS: Asset sale for forgiveness of
debts. The seller purchased this station
from the buyer in January 1988 for
$500,000. Most of the purchase con-
sideration was in the form of a promis-
sory note issued by the buyer.
BUYER: Beasley Broadcasting of Au-
gusta Inc., owned by George Beasley
of Philadelphia. His other broadcast in-
terests include KRTHILos Angeles;
WTEL & WXTU/Philadelphia; WWCN/
North Ft. Myers, FL; WJMHIReids-
ville, NC; WKMULumberton, NC;
WPOW/Miami; WRXK/Bonita
Springs, FL; WCKZ/Gastonia, NC;
KAAYILittle Rock; WJHM/Daytona
Beach; KQLD/Port Sulphur, LA; WBIG
& WYSY/Aurora, IL; WRKU/Grove Ci-
ty, PA; KDMG/Pella, ID; WBSS/Mill-
ville, NJ; KGSR/Bastrop, TX; WKXC-
AM & FM/Aiken, SC; WSFL/New
Bern, NC; WEQR/Goldsboro, NC; and
WTFX/Louisville. Phone: (813)
263-5000

SELLER: Robert Beckham of Martin-
ez, GA. Phone: {404) 863-5800
FREQUENCY: 580 kHz

POWER: Skw day/1kw night
FORMAT: AC

KGZF (FM CP)/[Emporia
PRICE: $2700

TERMS: Asset sale for cash

BUYER: Michael Law of Mission, KS.
He's the permittee of KTDF/Manhat-
tan, KS and is employed as an an-
nouncer at KBEQ/Kansas City. Phone:
(816) 421-1065

SELLER: Charles Coffeit of Emporia,
KS. Phone: (405) 340-0863
FREQUENCY: 99.5 MHz

POWER: 3kw at 328 feet

WCLZ-AM & FM/Brunswick
PRICE: $525,000

TERMS: Asset sale for cash
BUYER: W.A. Devereaux
SELLER: Ross Elder,
Eastern Radio Co. Il
FREQUENCY: 900 kHz; 98.9 MHz

receiver for

POWER: 1kw; 47 .5kw at 400 feet
FORMAT: NAC

BROKER: Bob Maccini and Kevin Cox
of Media Services Group

WYHE (FM CP)/Hillman
PRICE: $200,000

TERMS: Asset sale. The buyer agreed
to contribute up to $200,000 in loans
to finance construction of this station,
and an unspecified amount of those
funds has been advanced. The seller

has decided not to continue with the
project and has secured permanent
employment outside the radio industry.
BUYER: Carroll Enterprises Inc., own-
ed by John Carroll Sr. of Bradenton,
FL and John Carroll Jr. of Tawas City,
Ml. The company owns WIOS &
WKJC/Tawas City, Ml. The younger
Carroil also owns WTCFICarroliton,
MI. Phone: (517) 362-3417
SELLER: Mark Kllmer of Oscoda, M.
Phone: (517) 739-7775
FREQUENCY: 94.9 MHz

POWER: 100kw at 500 feet

WROR (AM CP)/Zeeland
PRICE: $37,000

TERMS: Asset sale for $37,000 cash
and assumption of liabilities

BUYER: Randall Clare Disselkoen,
owner of WBYY/Rockford, MI. Phone:
(616) 942-2990

SELLER: Just Formed Corp., owned
by Darrell Spann of Coliege Park, GA.
He also owns WSVE/Jacksonville, FL
and WMLD/East Point, GA. Phone:
(404) 363-3163

FREQUENCY: 640 kHz

POWER: 1kw day/250 watts night

WKLK-AM & FM CP/Cloquet
PRICE: $200,000

TERMS: Asset sale for $200,000; es-
crow deposit $25,000 with additional
$100,000 due in cash at closing;
promissory note for $75,000. The
buyer also agrees to buy accounts re-
ceivable from the seller for 33% of their
value.

BUYER: Q.B. Broadcasting Ltd., own-
ed by Alan Quarnstrom of Red Wing,
MN and David Blackbird of Trabuco
Canyon Area, CA. Quarnstrom is GM
of KCUE & KWNG/Red Wing, MN. He

McKINLEY CAPITAL PARTNERS

Limrren

CaniTaL FOR MEDIA

® MERGERS AND ACQUISITIONS
® REeFINANCINGS/RESTRUCTURINGS

® FINANCIAL ADVISORY SERVICES

712 Firrn Avenue
New York, New York 10019
212-956-8383

RogerT E. Beactiam, Manacing Direcror

is Secretary and a Director of Soren-
son Broadcasting Corp., which owns
that combo and KQDJ-AM & FM/
Jamestown, ND; KCCR & KLXS/
Pierre, SD; KWAT & KIXX/Watertown,
SD; and KYNT & KKYA/Yankton, SD.
Phone: (612) 388-4124

SELLER: WKLK Inc., owned by John
Carl, Brent Slay, Robert Selden, and
Larry Lund. Phone: (218) 879-4534
FREQUENCY: 1230 kHz; 96.5 MHz
POWER: 1kw; 6kw at 328 feet
FORMAT: AC

KQDI-AM & FM/Great Falls
PRICE: $267,000

TERMS: Asset sale for $167,000 cash
and $100,000 promissory note at 9%
interest, payable in quarterly install-
ments over 10 years

BUYER: JS Marketing & Communica-
tions Inc., owned by J.M. Smith Jr. of
Missoula, MT. Smith also owns KYLT
& KZOQ/Missoula, MT and is an appli-
cant for a new FM in Waimea, HI.
Phone: (406) 728-5000

SELLER: Q Radio Inc., owned by Lyle
Courtnage. Phone: (406) 761-2800
FREQUENCY: 1450 kHz; 106.1 MHz
POWER: 1kw; 100kw at 986 feet
FORMAT: AC; Classic Rock
COMMENT: This combo was sold for
$290,000 in March 1989.

WRNAI/China Grove

PRICE: $178,000

TERMS: Stock sale for promissory note
at 10% annual interest. The note is pay-
able in monthiy instaliments of $1800
until paid in full.

BUYER: Carl and Angela Ford of

China Grove, NC. Phone:
857-9035

SELLER: South Rowan Broadcasting
Co. Inc., owned by Duard Linn, M.T.
Brown, Virglnia Daniel, and Ellen
Linn. Phone: (704) 857-1101
FREQUENCY: 1140 kHz

POWER: 1kw

FORMAT: Gospel

(704)

WEHN/North East (Erie)
PRICE: $155,000

TERMS: Asset sale

BUYER: Heart Broadcasting Inc.,
owned by President Christopher Hag-
erty, Michael Hagerty, Barry Gross-
man, and Jack Fatica. Hagerty is the
former Sales Manager at WLKK/Erie,
PA.

SELLER: Rambaldo Communications
Inc., owned by President Richard
Rambaldo. He also owns WRKT/North
East, PA.

FREQUENCY: 1530 kHz

POWER: 1-kw daytimer

FORMAT: News/Talk

BROKER: Ray Rosenblum of Pitts-
burgh

KPUR-AM & FM/Amarillo-

Canyon

PRICE: $850,000

TERMS: Asset sale for cash

BUYER: Stevan White of Amarillo.
Phone: (806) 374-4760

SELLER: Alfred Broadcasting Inc.,
headed by A.W. Lair. Phone: (806)
655-7715

FREQUENCY: 1440 kHz; 107.1 MHz
POWER: 5kw day/1kw night; 3kw at
300 feet

FORMAT: Spanish; Gold

COMMENT: This combo was sold for
$1.1 million in September 1988.

WWW-americantadiohistory.com

KLVI & KYKR/Beaumont-

Port Arthur

PRICE: Undisclosed

TERMS: Transfer of assets from cor-
poration to Texas limited liability com-
pany. The financial terms of the trans-
action have not been disclosed in the
transfer application filed with the FCC.
BUYER: Gulfstar Broadcasting L.C.,
owned 20% by R. Steven Hicks of
Austin and 80% by Thomas Hicks of
Dallas. They also own interests WTAW
& KTSRICollege Statlon, TX; KVET/
Austin; WJDS & WMSI/Jackson, MS;
WSSL-AM & FMI/Greenville, SC; and
WSIX/Nashville. Phone: (512)
477-7338

SELLER: Hicks Broadcasting Corp.,
headed by R. Steven Hicks. Phone:
(512) 477-7338

FREQUENCY: 560 kHz; 93.3 MHz
POWER: 5kw; 100kw at 1952 feet
FORMAT: Gold; Country

COMMENT: This combo was soid for
$6.6 million in July 1987.

WHYB (FM CP)/Peshtigo
PRICE: $30,000

TERMS: Asset sale for cash

BUYER: Janet Callow of Menominee,
MI. Phone: (906) 863-6448.

SELLER: Good Neighbor Broadcast-
ing Inc., headed by William Sauve.
The company also owns WAGN/Men-
ominee, Ml and WLDY-AM & FM/
Ladysmith, WI. Phone: (9086)
863-2691

FREQUENCY: 96.1 MHz

POWER: 3kw at 212 feet
COMMENT: An application is being fil-
ed with the FCC to switch this station’s
frequency to 242 and upgrade to C2
status.

5
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DAB Momentum

Continued from Page 4
this year.

NAB’s DAB Task Force won't
even be meeting in Las Vegas.
Chairman Alan Box said the group
met April 3 to discuss the recent
World Administrative Radio Con-
ference with the head of the U.S.
delegation, Jan Baran.

Box said the task force wants to
see in-band proponents get on with
their system development and
prove once and for all whether
their technology will work. “If it
doesn’t, we need to know it soon
and move on,” Box said.

e R e

Dc REPORT Continued from Page 4

* WWWM-AM & FM/Toledo owner Lew Dickey Sr. may become the

financial savior of WCNN & WALR/Atlanta. Ring Radio President Charles
Smithgall said a deal is pending for Dickey to become a new partner. Last
Friday (4/3), a federal bankruptcy judge refused to permit BankSouth to
convert Ring Radio’s Chapter 11 proceeding to Chapter 7 liquidation. The
bank is owed $16 million, plus another $2 million in interest.

* Sinclair Telecable Inc. has filed a settiement with Ridge Broadcast-
ing Corp., allowing Sinclair’'s WCDX/Mechanicsville (Richmond), VA to
move from 92.7 MHz to 92.1 MHz and upgrade from Class A to B1. The
channel swap received FCC staff approval last August, but Ridge filed for
reconsideration of the order, which would force its Class A WXZY/
Ruckersville, VA to move from 92.1 MHz to 101.9 MHz. Under the settie-
ment filed fast Friday (4/3), Sinclair will pay up to $40,000 for costs incur-
red by Ridge in making the frequency move. That payout includes
$20,030 for Ridge’s legal fees in fighting the move.

e The Chancery Court of Sharp County, AR has appointed John
Thornton as receiver of KHAM/Horseshoe Bend, AR and Wilco Produc-
tions Inc.

» Competing applicants have filed a settiement for a new Class A FM
on 93.7 MHz at Tice (Ft. Myers), FL. Under the agreement, three appli-
cants will merge to create Gulf Communications Partnership, with Tice-
Comm Inc. and Anderson Broadcasting Co. each owning 46.5% and
Minority Broadcast Development Inc. owning 7%. TiceComm and Ander-
son agreed to pay four other applicants for over $70,000 in legal costs.

PUT SOME BITE INTO
YOUR RADIO SHOW!

The Humane Society of the
United States, the nation’s larg- ™
est animal-protection organ-
ization, presents its actuality
line, Animal ‘’Bites’’,
sixty-second sound-bites on
animal topics that will amuse
and astound your listeners,
The bites change weekly and
are suitable for all formats.

Call
1-800-HUMANE-1
(1-800-486-2631)

In Washington, D.C.,
call 778-6141 .
The Humane Society of the United States  §

2100 L Street, NW
Washington, DC 20037
202-452-1100
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Now-
The Third

Alternative

Everyone's looking at satellite formats
as an alternative to the high expense of all-live pro-
gramming. Troubleis, to most broadcasters, satellite
programming sounds dull, boring and lifeless.

We agree, and have now developed the third
alternative: Superadio's CITY-FM, the first satellite
format that sounds as stimulating, passionate, and
commanding as any top-10 market adult music sta-
tion in America.

Over the past five years, Superadio has perfected
winning techniques of producing live satellite pro-
gramming with Open House Party ™ , which has
achieved top ratings for affiliates in dozens of
America's major markets. Now Superadio has
brought this unique expertise for the first time to a
24-hour music format.

Superadio’s CITY-FM leaves SMN and Unistar in
the dust. Starting with a showcase morning show,

|
y//74 N 1

CITY-FM features proven top-10 market star talent,
and Superadio’s proprietary technology break-
through: Real Time Programming .

Real Time Programming v is a revolutionary
development which locks The CITY-FM feed toyour
time zone. The fundamentally new technique per-

mits Superadio’s satellite formats to have all the
ingredients of leading stations in top markets. Your
station sounds local, live and exciting.

And CITY-FM's adult hit music targets the re-
sponsive 22-44 year-old active listener who can find
your station, even without you spending big bucks
on promotion.

Check out the third alternative. Call immediately
for a demo and information kit while special intro-
ductory pricing is still in effect. (508) 480-9000.

l
, s Frrrrrrrr
[ ]

225 Turnpike Road * Southborough, MA 01772 « (508) 480-9000
11 West 42nd Street, 27th Floor « New York, NY 10036 ¢ (212) 302-1100
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Advantage.

StarCruiser™

Now
Appearing
In...
Atlanta
Austin
Birmington
Boston
Chicago
Cincinnati
Cleveland
Columbus
Dallas

Des Moines
Detroit
Elko

Fort Wayne
Agana, Guam
Hartford
Houston

Kitchener, Ontario
Los Angeles
Miami
Minneapolis
New York
Norfolk
Philadelphia
Phoenix
Providence
Raleigh
Sacramento

San Diego

San Francisco
San Juan

Seattle

St. Louis
Washington, DC.

ooy americantadionicstory com

In radio, where innovation is the difference between
winning and losing, StarCruiser is visibly creating an
unfair advantage for more than 30 stations in some of the
most competitive markets in North America.

Turn-key from Broadcast Products, Inc. Broadcast ready.
Easy to drive. Programmable double-bright LED moving
message signs, instantly changeable at the touch of a
keyboard from inside the StarCruiser. Front wheel drive '
with custom-designed body and chassis from the frame
up. And much more. Dimensions: 18'6” long x 6’6" wide

x 8'5" high.

Gain an unfair advantage before your competition does,

starting with this phone call... 800-433-8460.

OADCAST

fkooucrs

NCORPORATED

i

412 South Second Street
Elkhart, IN 46515 USA

P.O. Box 2500

219/293-4700
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Elektra’s Lubin
Named Sr. VP/A&R

Elektra Enter-
tainment has be-
stowed Sr. VP
stripes on A&R
exec Peter Lu-
bin. During his
four years with
the label, Lubin
has signed a di-
verse group of
artists, including
the Pixies, John
Campbell, and
the Lynch Mob.

Lubin
Elektra Chairman Bob Krasnow

said, ‘“Peter’s contributions to
Elektra have been substantial. We
are very proud to announce his ap-
pointment to this senior position at
our company.”

Added Lubin, “It’s a wonderful
thing to be able to promote artists
in their career, and there’s no bet-
ter place to do it than here.”

Prior to joining Elektra, Lubin
spent eight years as PolyGram’s
Director/A&R and another year as
VP of the department. He’s also
served as a publicist at Columbia
Records.

Fruge’, Allen To
Lead Urban WCKX

Sunrise Broadcasting has pro-
moted WCKX/Columbus GSM
Vince Fruge’ to VP/GM of the Ur-
ban outlet. Concurrently, Phil Al-
len joins as PD from a similar post
at WZFX/Fayetteville, NC. He re-
places Rick Stevens, who exited.

Fruge’ told R&R, “We're taking
more of a positive direction. We've
brought in Harry Lyles as our pro-
gramming consultant, and we’ve
cleaned up the music. Our main
competition is AM mainstay
WVKO, which targets 25-54. It’s our
belief that the kids control the dial
and ultimately influence the 1849
demo. We’re still personality-
oriented but even that’s been Lim-
ited somewhat.”

No successor has been appointed
for the vacant GSM post.

They’re No Jack Kennedy

Retired Lt. Colonel Oliver North recently paid a visit to WJFK/Washington
midday talk host/convicted felon G. Gordan Liddy. Posing for photogate
are (I-r) PD Cerphe, Liddy, and North.

Meade PD At WAQS & WAQQ/Charlotte

Ashwood steps down; opens consuitancy

Adams Com-
munications Ra-
dio Division VP/
Programming
and WAQS & |
WAQQ (95QQ)/
Charlotte Presi-
dent/GM Andrew
Ashwood, who
has also been
programming
the Gold/CHR
combo, will give Meade
up all those duties and relocate to
Phoenix to expand his consultancy.
WAQQ Asst. PD/afternoon person-
ality Steve Meade has been pro-
moted to PD of the combo, a new
GM is being sought, and Ashwood
will serve as Adams’s programm-
ing consultant.

“Steve has been giving us 150%
every day and has had some good
teachers from consultants Critical

Mass Media and Strategic Re-
search,” said Ashwood. “[With]
the stuff I've been able to get done
during the first 120 days, I'd say he
and both stations are set up for suc-
cess. The market has been starved
for the kind of programming being
offered here.”

Meade, a first-time PD, told
R&R, “We’ve debuted nicely and
the trends are moving up. And,
judging by the audience response,
we're well on our way to making a
big dent in the market. This au-
dience is ready for a CHR that
doesn’t lean Urban or Churban.
[Crosstown CHR WCKZ) Kiss 102
is falling to pieces and we're com-
ing in from behind with a big
broom.”

Before helping to sign on 95QQ in
January, Meade was night person-
ality at WCKZ and WFMI/Lexing-
ton, KY.
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Ginsberg Promoted At Elektra

Five-year Elektra executive Sherry Ring Gins-
berg has been promoted to Sr. VP/Press & Artist
Development at the label. f
“Sherry’'s hard work, dedication, and expertise o
have made an invaluable contribution to Elektra,” said
Elekira Entertainment Chairman Bob Krasnow.
Ginsberg has been credited with aiding in the
success of Metallica, Tracy Chapman, Deee-Lite,
and Natalie Cole, among others. She previously
served as National Director/Publicity for PolyGram,

and was on the Columbia publicity staff. Ginsberg
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Ofiara Becomes GSM At EZ’s WBZZ

EZ Communications CHR WBZZ (B94)/Pittsburgh has hired Greg
Ofiara as its new GSM. He replaces co-Sales Managers Bill West — who
exits — and Tom Fauls, who stays on as an AE.

Ofiara said, “To be joining a company such as EZ Communications and
to be a part of the B94 family is a tremendous opportunity for me. 'm look-
ing forward to successfully meeting our clients’ needs.”

Ofiara had been GSM at crosstown WWWS for seven years, previous-
ly serving as Sales Manager at WMJC/Detroit.

Hardin Joins KHIH/Denver As GSM

KCBQ/San Diego GSM Terry Hardin has accepted a similar assign-
ment at Adams Communications sister NAC KHIH/Denver, where he'll
lead a five-member staff. Hardin succeeds Susan Sornsen, who has left
the station.

According to VP/GM Bob Visotcky, “Terry did an outstanding yob for
me [at AOR KRF X/Denver] and is well-liked by the Denver buying commun-
ity. He relates easily to advertiser needs and his follow-through is impecca-
ble.”

Hardin told R&R, “it's great to be back in this progressive radio market.
KHIH’s a user-friendly station that appeals to listeners and delivers for ad-
vertisers. This job will be full of new challenges.”

Hardin has held GSM posts at KRMX/San Diego, WFMS/Indianapolis,
and WMJliCleveland, and was National Sales Manager for WBAP &
KSCS/Dallas.

Sass Makes An Impact

Sass Jordan recently celebrated her new recording contract with ‘mpact
Records. Happy with the deal are (I-r) Impact President Jeff Svdney,
Camel-Z Management’s Lisa Janzen, Jordan and her attorney Gary Gilbert,
and Camel-Z’s Bruce Bird.

Live 24 Hours/Day « Nationwide 800 Numbers e Interactive Talk
Discuss Breaking Stories Live « Latest Issues
Your Listeners Talk to the Sports Figures ¢ Straight Barter

C5-Transponder 15-Channel 18.0

BROADCASTING LIVE
HILTON SUPER BOOK

MONDAY - THURSDAY, 6am - 10pm

Sports

Entertainment

Network

Suite 100

Las Vegas, NV 89121

4180 S. Pecos

Tel (702) 451-3131
Fax (702) 458-6021

A Mesaarieanradiakhictarni-com
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Digital Made Simple
The New Dynamax DCR1000
Digital Cartridge Recorder

Our new Digital Cartridge Recorder, the Dynamax DCR1000, features simple cart-like mechanics
with just three front panel buttons on the playback unit. No special training or keyboard is necessary
for operation. 3 /2" floppy disks serve as reliable, low cost recording media.

Our staff of veteran broadcast professionals preserved all the familiar user-friendly functions and
flexibility of conventional cart machines in the DCR1000. We know the ins and outs of on-air studios
as well as the needs of station personnel. Engineers will appreciate the durability and virtually
maintenance free design of the DCR1000. (The disk drive offers over 20,000 hours MTBF yet requires
less than 15 minutes to replace.) D.J.s will put their hands on instant cue and start buttons. The
production staff will enjoy CD quality audio and the ease of direct digital dubbing. And Station
Management will find the price reasonable — about the same as Dynamax CTR90 Series Cartridge
Machines.

You will be amazed by the versatility of the Dynamax DCR1000. Call Fidelipac for more
information and a brochure.

C
r_ BROADCAST PRODUCTS BY FIDELIPAC®

Fidelipac Corporation (1 P.0.Box 808 (1 Moorestown, NJ 08057 U.S.A. (1 TEL 609-235-3900 [0 FAX 609-235-7779 [ TELEX 710-897-0245
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LETTERS

Provocative Shots Revisited

Amy Rosen of WMAL/Washing-
ton [R&R Letters, 3/27] is right:
pictures of naked women — and
even worse — ugly, naked DJs do
not belong in a trade publication

. unless your trade is pornog-
raphy. It is embarrassing, degrad-
ing, and a form of sexual harass-
ment.

If we want the radio industry to be
respected, we need to eamn ft.
When you publish photos such as
that of Brother Wease, you do
nothing but solidify radio’s position

CHR, Not City
Hit Radio

We must strongly take exception
to David Baronfiela’s letter (R&R
3/27) on the state of CHR.

One of this industry’s biggest
problems is the number of self-
proclaimed ‘“experts” who make
statements which are simply not
true. Mr. Baronfield should check
his facts regarding WPGC/Wash-
ington. He incorrectly states the
station really isn't Conternporary Hit
Radio, but rather City Hit Radio, be-
cause our programming is aimed at
the city rather than the suburban lis-
tener. WRONG!

If Mr. Baronfield had bothered to
check, he would have found, ac-
cording to the most recent Scar-
borough, only 25% of WPGC'’s au-
dience is in the District of Columbia.
The remaining 75% is in the sub-
urbs!

We don’t know what community
David Baronfield lives in, but subur-
ban Washingtonians are concerned
with a whole ot more than “a pizza
delivered in 20 minutes and a clean
car.” Crime and violence have en-
tered even the safest neighbor-
hoods. What a ridiculous generali-
zation of the serious problems fac-
ing residents of large cities. Make
no mistake, violence is not exclu-
sively a “city” problem.

We won't comment on your char-
acterization of "white” hit records
or “socioeconomic” issues. Under
what rock do you live? Truly suc-
cesstul, large-city multi-ethnic radio
stations such as WPGC know that a
hit record is a hit record. Program-
mers can't get tangled in the white/
black issue. If a station plays the
hits, it's CHR — even if most of its
playlist is drawn from the urban rec-
ord charts. What is considered
mainstream is determined by the
market.

—Paco Lopez, Asst. PD,
Benjamin Hill, VP/GM
WPGC/Washington

as the toy store of the entertain-
ment business.

A little more professionalism is in

order.

—Robert J. Dunphy,

VPIProgramming

WMXV (formerly WNSR)/

New York

Racism

The purpose of this letter is to
pose some questions about current
trends of CHR. It seems that every
20 years or so, history repeats it-
self. Back in the '60s, it wasn't un-
common to hear black artists like
Otis Redding, Aretha Franklin,
and others on CHR stations of the
time. What you didn't hear, though,
were a lot of black radio personali-
ties playing these songs. That
trend seems to be an ongoing prob-
lem, and it's glaringly apparent in
the '90s.

it's rather odd that the main-
stream white culture of American
society can develop a love of black
culture, but still have hatred for us
as a people. Look at any number of
TV or radio ads and you'll hear a
rapper or see someone dancing to
a hip-hop groove in order to sell a
product. Unless the product is tar-
geted to a black audience, we are
rarely seen or heard in those com-
mercials.

Pop stations across the country
have taken our music and tried to
claim it as their own. I've nothing
against a crossover — it sells rec-
ords. My main complaint is that all
these pop stations are doing every-
thing they can to identify with the
black culture, but blacks are not be-
ing represented via black personali-
ties in prime dayparts.

With the exception of KMEL/San
Francisco and a few other pop sta-
tions in this country, 1 know of no
blacks doing morning drive. | also
have no knowledge of any of us
programming any CHRs. Why is
that the case? In a word, racism.

I've been one of the few lucky
ones to have been in on the
decision-making process at a few
CHRs as a MD or an Asst. PD. | say
this because at the time, most of
the pop music {we were playing]
was by white artists. | find it rather
ironic, as | enter month three of un-
employment, that as more CHRs
are playing black music, fewer and
fewer black personalities are involv-
ed in any way. If radio is supposed
to be a reflection of society, then
there are a lot of PDs and GMSs liv-
ing in a lily-white world of make be-
lieve.

—Mark Gunn, San Francisco

Gregory-Jones
Lands As PD At
WWIN-FM

Twenty-year industry vet
Lawrence Gregory-Jones has been
named PD at Radio One Black AC
WWIN-FM/Baltimore. He suc-
ceeds Mike Roberts, who stays on
as MD.

Radio One President Alfred Lig-
gins commented, “We hired Lawr-
ence as our morning personality in
February. We liked what we heard
on the air, and he has a wealth of
experience as a programmer at
successful radio stations in major
markets."”’

“I’'m happy to be part of a fine
radio organization like Radio One
and excited to be back in manage-
ment again,” Gregory-Jones told
R&R. “We expect to do great
things in our demo cell.”

Gregory-Jones previously pro-
grammed WLUM/Milwaukee and
was an air talent at KMJQ/Hous-
ton, WGCI-FM/Chicago, and
KMJM/St. Louis, among others.

EARNINGS

WWwI 1st
Quarter Results

estwood One iInc. (NAS-
DAQ: WONE) reported a
first-quarter loss of $7.2

million (49 cents per share}, com-
pared to a $18 million profit {78
cents) during the same period last
year. Revenues were up 5%, from
$29.3 million in the first quarter of
'91, to $30.6 million in '92.

The company's
1991 perform-
ance was aided
by an exiraordin-
ary gain of $25.6 ﬁ:
million thanks to a
debt exchange
offer. Westwood
One said the '92
quarter represented a 39% reduc-
tion in operating loss, owing primar-
ity to better performance with its ra-
dio networks and the growth of
R&R.

Westwood One owns the West-
wood One Radio Networks, NBC
Radio, Mutual Broadcasting Sys-
tem, radio stations in New York and
Los Angeles, and R&R.

HOWARD PD

B/EZ WEAT/West Palm Beach
Evolves To Soft AC Approach

After 22 years as a B/EZ, Taylor Communications’ market-leading
WEAT-FM/West Palm Beach has flipped to Soft AC {“Sunny 104.3"). For-
mer WEZi/IMemphis PD Les Howard joins as PD; Jack Taddeo is con-
sulting.

Meanwhile, sister WEAT (AM) remains B/EZ, with the combo's former
PD, Paul Dunn, now in its programming chair.

According to VP/GM Jim O’Connor, "“We put more than 20 years of
highly successful programming techniques into creating WEAT-FM, but our
extensive market research revealed that we needed to make this evolution.

"Jack and Les are the perfect combination for the station. They under-
stand South Florida, as well as the requirements of a well-executed Soft AC
format.”

Howard told R&R, “Soft AC's what | like and it's the right format for the
market at this time. Taylor Communications is committed to the format and
we're following their action plan. They know what it takes to win.

(Crossstown AC) WRMF's a well-entrenched station that’s strong from
18-65. We have our work cut out for us, but it will be fun.”

Howard previously programmed WJQY/Miami, WFLZ/Tampa, and
WYLT/Raleigh.

Relativity Crowns Ali As
New Rap Division Head
Two other staffers promoted

Relativity Records has named Mohammed Ali
National Director/Urban-Rap Promotion & Marketing
of its newly launched Rap department. A former inde-
pendent promoter and Grudge Records alumnus, Ali
will handle radio promotion and develop marketing
campaigns.

Concurrently, Karene Anderson has been up-
ped to Director/Urban Sales & Retail Promotion, and
Philip Mataragas has been named Manager/Club &
Retail Promotion. Anderson most recently served as
the label's Manager/Urban Retail Promotion, while
Mataragas comes to Relativity from Micmac Rec-
ords. Both — as well as Ali — are based at the label's
Hollis, NY office.

Relativity VP/Marketing & Promotion Alan Grunblatt said, “We're thrill-
ed with the work this department has accomplished. Relativity’s new to the
rap arena, but with the expertise demonstrated by Mo, Karene, and Phil,
we're aready making a lot of noise on the street. ChilAll's album is a
smash and continuing to grow. We're looking forward to at least four more
rap releases this summer.”

In addition to Chi/Ali, the label’s rap roster includes Soul Survivors,
Common Sense, Mixed Element, and the Beatnuts.

Ali

;
:

Pic’s O.K.

BeBe & CeCe Winans were on hand for the CEMA Distribution presentation
at the NARM convention. Seen on the scene are (I-r) EMI Music Presi-
dent/CEQ Jim Fifield, BeBe & CeCe Winans, Capitol President Hale Mil-
grim, Blue Note artist Rachelle Farrell, and CEMA Distribution President
Russ Bach.
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Plus: a TJ. Martell Rock "N:Charity wéekhhg

10th.Anniversary.Celebrgtion:

Sun 6/7 - Annual Music Industry Tennis Open
Wed 6/10 - 10th Annual Rock 'N Bowl

Thurs 6/11- Celebrity Golf Classic, T.J.Martell Celebrity Silent Auction

Sun 6/14 - Celebrity Softball Games

“To register-for all T.J:Martell activities call 818488345129
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The ratings are in and according to the most
recent study by a major research firm,
Communication Graphics leads the way with
nearly 50% of the market share. Compared to
the 8% of our nearest competitor, these
statistics prove that when it comes to thicker
inks on higher quality vinyl, there is n<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>