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ADAMS FACING
RECEIVERSHIP?

Charging Radio Group Corp. —
formerly Adams Radio Corp. —
with ‘‘gross mismanagement,”’
bankers are demanding several
of the group’s stations be placed
into receivership.

Page 4

THE TRUTH ABOUT
DIARYKEEPERS

Rob Balon reveals the facts
about people who keep Arbitron
diaries:
«They can’t be manipulated
oThey can’t be BS'd
oThey’re not more “‘radio-

literate”’ than others

Page 40

HOW TO HANDLE
WORKPLACE CONFLICTS

All offices experience conflicts
among co-workers. What really
counts is how you deal with
them. Turn to R&R’s weekly
Management section for eight
tips on resolving disputes.
Page 18

RADAR RATES PRIME
NUMBER ONE NET
According to Strategic Radio
Research’s latest RADAR ratings
— network radio’s semiannual
scorecard — ABC’s Prime
package continues to hold a
towering lead over the
competition. Westwood One’s
Mutual placed second.
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IN THE NEWS...

oBill Pasha Corporate PD
at Paxson Broadcasting

eKevin Stapletord earns
VP stripes at Noble

e Jim Caparro Prez, David
Blaine Sr. VP at PGD

eRay Boyd Dir./Programming
at Radio One

oEric Thrasher VP/Black
Music Promo at Reprise
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Newsstand Price $6.00

Bush Signs Indecency Bill

Morning drive left unaffected by action

As expected, President
George Bush last week signed
legislation that would limit in-
decent radio and television
broadcasts to the hours of mid-
night to 6am.

The FCC currently racog-
nizes an 8pm-6am “safe har-
bor,” during which broad-
casters may air allegedly inde-
cent material without risk of be-
ing fined by the agency.

The NAB declined to com-
ment on Bush’s action. A
spokesman said officials of the
industry group have not reach-
ed a decision on whether to seek.
an injunction to prevent activa-
tion of the new law.

Most observers have express-
ed confidence that the law will
be overturned by the courts as
an impermissible infringement
on free speech. Even Rep. John
Dingell (D-MI) — no friend of
“blue” broadcasting - has la-
beled the legislation ‘‘clearly
unconstitutional.”

In 1988, a federal court re-
jected an identical midnight-
6am safe harbor proposed by
the FCC. In that ruling, the
court said corralling incecent

Sly VP/GM At
WRIF/Detroit

Great American has made
another major move at its
struggling Detroit property. re-
placing WRIF VP/GM Bob
Schutt with KBPl/Denver VP/
GM Clint Sly. The company re-
cently transferred WLZR/Mil-
waukee OM Greg Ausham to
RIF.

“Clint has the abilities needed
to help 'RIF regain the crown as
Detroit’s home of rock 'n’ roll,”
remarked Great American
President Dave Crowl. “He’s
been successful at every station
he’s managed, and we look for-
ward to similar results in De-
troit.”

“The difficult part of this is
that Bob’s a good friend,” Sly
told R&R. “But I'm excited {the

SLY/See Page 36

Repercussions

® Harbor open from
midnight-6am

® Court reversal
expected

@ TV to be most
affected

programming in the post-mid-
night period made such mater-
ial too inaccessible to adults.

Even if the law is imple-
mented, it will likely have little
effect on radio. The vast major-
ity of radio indecency fines are
issued for material that airs
during the 6-10am morning
drive period. Television, on the
other hand, might face an in-
crease in indecency actions un-
der the new law.

Limbaugh In Stratosphere

21st Century Rush? EFM Me-
dia has renegotiated its deal
with Talk phenom Rush Lim-
baugh, and while specifics of
the new contract weren't re-
vealed, both sides say the pact
will keep Limbaugh in place for
most of this decade.

As for financial details, Lim-
baugh will only say that his
compensation consists entirely
of a share of the show’s profits
— he draws no salary. EFM

Chairman Ed MecLaughlin be-
lieves the deal evertually po-
sitions the Rusher to 2arn more
than Infinity’s multimillion-
dollar man Howard Stern. Adds
Limbaugh: “This show has
become the biggest thing in
radio in a long, long time, and
this contract reflects that.”

The “Rush Limbaugh Show”
is currently heard an 500 sta-
tions, with a weekly cume of
12.8 million.

WL s v

(I-r) EFM VP/Partner Stu Krane, EFM Chairman Ed McLaughlin,
Rush Limbaugh, and EFM President John Axten.

—

Nationwide PD Zapoleon
To Exit For Consultancy

Van Stone to leave Pollack for KHMX job

Guy Zapoleon, Nationwide
Communications National PD
and KHMX/Houston PD, will
resign those posts effective No-
vember 15 to open Zapoleon
Consulting. Nationwide will be

Blowin’ In
The Wind

pair of EZ Communica-
tions stations joined
forces to help victims of

Hurricane Andrew. WMXC (Mix
104.7)/ICharlotte — which
weathered Hurricane Hugo just
three years ago — solicited
community donations and truck-
ed them to South Florida, where
they were distributed by sister
station WHQT (Hot 105)/Miami
(shown below). At right, Hot
105 Public Service Director
Shawn Mcintyre reports from
the scene.

CHR, Country Scoreboards

Van Stone

Zapoleon
his initial client. Replacing
Zapoleon at KHMX will be Pol-
lack Media Group Director/
Contemporary Formats Dave
Van Stone.

“This [consultancy] is some-
thing that Guy has wanted to do
since he was a child,” Nation-
wide President Steve Berger
told R&R. ‘‘If he was going to do
it, now was the time.”

Zapoleon said, “My goal is to
be a custom, not cookie-cutter,
operation. I'll probably concen-
trate mainly on Hot AC and
CHR, but I can alsado AOR and
New Rock.”

“We're sad this chapter in
Guy’s career with Nationwide is
over, but like everything we’ve
done here, this move was a col-
laborative process,”” com-
mented KHMX GM Clancy
Woods. ‘“‘Dave was the only can-
didate to replace Guy. T've
known him for 12 years and am
thrilled we’ll be able to work to-
gether again.”

ZAPOLEON/See Page 36
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Pasha Promoted
To Paxson
Corporate PD

After just three
months in his
current position,
WHVE & WNZR/
Orlando PD Bill £
Pasha has been :
promoted to Cor-
porate PD for
parent Paxson
Broadcasting. He
will relocate to
company head-
quarters in
Clearwater, FL.

Pasha formerly programmed
WAPE/Jacksonville and Dallas
stations KRSR and KHY]I, and was
VP/Programrming for Toby Arnold
& Associates.

Paxson owns or has purchase
agreements with 14 stations in Mi-
ami, Tampa, Orlando, and Jack-
sonville.

Pasha
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Stapleford Upped
To Noble VP Post

Noble Broad-
cast Group has
appointed
XETRA-FM
(91X)/San Diego
PD and KNDD
(The End)/Seat-
tle consultant
Kevin Stapleford
as VP/Program-
ming for both
New Rock out-
lets.

“Kevin’s innovation, creativity,
and those great ‘ears’ have led 91X
to [our] highest level ever, by
reaching No. 2 in San Diego,” 91X
Station Manager Mike Glicken-
haus told R&R. “Also, Kevin's put
the End into a formidable position
in the Seattle rock battle.”

Among the posts held by Staple-
ford during his 10 years at 91X, be-
fore being named PD in 1989, were
Creative Services Director and
APD.

Stapleford

L
R

Reprise Black Div.
Recruits Thrasher

Eric Thrasher §
has joined Re- @
prise as VP/ §
Black Music Pro- §
motion, reporting
to Warner Bros.
Sr. VP A&R/GM
Benny Medina.

“Eric is truly a
natural resource
in black music
promotion,” said
Medina. “Excep-
tional experience, enthusiasm, and
know-how combine to make him
one of the most respected names in
our industry.”

Most recently, Thrasher was Na-
tional Promotion Director for Mo-
town. He joined that label in 1986,
serving as Southwest Regional
Promotion Manager and co-Na-
tional Promotion Director. Before
that, he was music buyer for Fed-
erated Department Stores.

Thrasher

Humpin’ Around L.A.

Bobby Brown and wife Whitney Houston celebrated the release of Brown's
latest LP, “Bobby." The festivities marked the first satellite radio broadcast
from a digital compact cassette (DCC) source. Socializing at L.A.'s Univer-
sal Studios are (I-r) Matsushita Asst. GM/Home Audio Division Andy Nelkin,
MCA Recreation Services Group President/Worldwide Marketing David
Weitzner, MCA Music Entertainment Grougp Chalrman Al Teller, Houston,
Brown, MCA Inc. President Sid Sheinberg, and MCA Records President
Richard Palmese, President/Black Music Division Ernie Singleton, and Ex-
ec. VP/A&R & Artist Development/Black Music Division Louil Silas Jr.

RAB: Local Sales Up By 2%

National drop offsets gains made during July

July 1992 local radio advertising
revenues were up 2% from July
1991 levels, according to the RAB.
Local revenues have increased for
seven straight months, but the July
gain was offset by a 15% drop in
national spot business. Overall, the
month was off 3% from July 1991.

Despite the continued weakness
in national sales, RAB President
Gary Fries was optimistic about
the continued upturn in local rev-
enue. ‘“We feel this is a solid base

s T
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Boyd Radio One
Dir./Programming

Former WBLS/New York PD
Ray Boyd has been named Direc-
tor of Programming for Radio One
Inc.

Boyd will oversee the Urban pro-
gramming of WMMJ & WOL/
Washington and WWIN/Baltimore.
Each individual station PD will re-
port to him.

“We hired Ray because of his ex-
tensive programming experience,
as well as his managerial skills,”
Radio One President Alfred Lig-
gins told R&R. “One of the tricks to
success in radio is not just being
creative, but the successful man-
agement and motivation of those
working for you.”

Most recently, Boyd had con-
sulted WZHT (HOT105)/Montgom-
ery, AL.

Stern Speéks

ationgly “syndicated: mom:
N ing : personality Howard
: Stern has never been shy |
with his opinions, but he's rarely
granted Interviews with the print
media.

Next week — in a wide-ranging
and lively exchange with R&R ~
Stern takes jabs at virtually ail of his
competitors, compares his family
values to those of Dan Quayle, dis-
cusses the reasons for his suc-
cess, and makes no secret of his
desire t0 be heard in every radio

market in the country.

R&R’s blockbuster edition will be

| - distributed at the NAB Radio Show
in New Orleans.

for a strong recovery for the radio
industry going into '93,” Frries said.

The East was the only region to
post a drop in July local revenues,
dipping 1%. The Southwest posted
the strongest growth, up 6%. The
Southeast was up 5% and the Mid-
west gained 2%.

National business was off by dou-
ble digits everywhere except the
Midwest, where the decline was
4%. Drops were 20% in the West,
19% in the Southwest, 18% in the
Southeast, and 15% in the East.

Network revenues, which are not
included in the RAB'’s totals, were
off 8% in July.

For the first seven months of
1992, local revenues were up 3%,
national revenues were down 10%,
and total radio revenues were flat
compared against the same period
in 1991. Network revenues were
down 12% for the first seven
months of this year.

LOCAL SALES/See Page 39
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Caparro Named
As PGD President

Blaine named Sr. VP

Blaine

Caparro

PolyGram Group Distribution
(PGD) Exec. VP Jim Caparro has
been named President of the com-
pany, succeeding Gary Rockhold.

“Jim has been instrumental in
the successful implementation of
the PGD sales system,” said Poly-
Gram President/CEQ Alain Levy.
“His new responsibilities will ex-
pand [his] daily challenges.”

Caparro commented, “[PGD]
will remain energetically commit-
ted to providing the necessary ser-
vice and support to our labels and
our custorners.”’

Concurrently, David Blaine has
been promoted to PGD Sr. VP. He
will be responsible for overall ad-

CAPARRO/See Page 39
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BEANTOWN NEW ROCKER
WFNX SPRINGS AHEAD

New Rock pioneer WFNX/Boston’s spring
book was the best in the station’s nine-year
history. But PD Mad Max isn’t quite sure
why.
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RADIO BUSINESS

Fairmont Files Chapter 11

Fairmont Communications Corp. has filed for reor-
ganization under Chapter 11 of the bankruptcy code. The
filing in the U.S. Bankruptcy Court for the Southern Dis-
trict of New York lists debts of $236 million and assets of

only $129 million.

Fairmont Secretary/Treasurer
Barry Wolper blamed the radio
group’s financial difficulties on a
“severe decline” in the radio ad-
vertising market since Fairmont
acquired its stations in 1987 and
1989. “The decline in radio adver-
tising significantly reduced [Fair-
mont’s] cash flow,” Wolper said in
the Friday (8/28) filing. “In addi-
tion, the prices for which these ra-
dio stations could be sold also drop-
ped significantly, thereby reducing
[Fairmont’s] ability to obtain cash
through asset sales.”

Fairmont isn’t actively trying to
sell any of its stations, but Osborn
Communications Corp. VP Ellen
Fader told R&R Fairmont has long
held the position that “‘[should] ad-
equate sale prices be offered, we
would be open to sales.” OCC is
Fairmont’s biggest shareholder
and manages the company.

A $20 million deal to sell KKOB-
AM & FM/Albuquerque was an-

nounced in December 1989, but the
transaction never closed. Fair-
mont also owns KIOI/San Francis-
co, WMTG & WNIC/Detroit, KVAN
& KMXI/Portland, and WLAC-AM
& FM/Nashville. Fader said the
stations will continue with business
as usual during the reorganization.

Debtor Notes

According to the filing, Fairmont
owes $57.5 million to a group of
banks headed by Marine Midland
Bank under a revolving credit
agreement. Fairmont said it will
continue to make monthly interest
payments of $200,000 to its senior
lenders as it reorganizes its fi-
nances.

Next in line behind the bank
group is Prudential Insurance
Company, which holds a $23.1 mil-
lion senijor secured bridge note is-
sued in 1987 by its Prudential-
Bache subsidiary. Fairmont said it
has not been able to make any pay-

ments on that note since Septem-
ber 1990.

Fairmont’s largest debt, $94.9
million, is owed to Price Communi-
cations under a series of seller’s
notes from its purchase of seven
stations in 1987. As part of the $120
million deal, Price retained a stake
in Fairmont and still owns 4.86% of
the latter’s Class A stock. The un-
secured debt to Price becomes due
September 30, but Fairmont has an
option to extend that deadline for
two more years. Price itself recent-
ly emerged from Chapter 11 reor-
ganization.

OCC, headed by former Price ra-
dio group head Frank Osborn,
owns a 49.55% voting stake in Fair-
mont and receives an annual fee of
$250,000 for managing the com-
pany. The remaining 45.59% of
Fairmont’s Class A (voting) stock
is held by Edward Goldberg as
trustee for Citicorp Venture Cap-
ital Ltd., which obtained the stock
when Fairmont was formed in 1987.
Fairmont also has Class B (non-
voting) stock, which was issued to
Price and Prudential-Bache in
1987.

DC
REPORT

PAT CLAWSON

USA Digital Fires Up AM

USA Digital Radio engineers have received the green
light for an on-air demonstration of their AM DAB system
at the NAB Radio Show in New Orleans (9/9-12). The Gan-
nett/CBS/Group W partnership fired up the experimental
transmitter in Cincinnati last week and immediately de-

clared the test successful.
“Our experiment proved high-
fidelity stereo audio can be trans-
mitted on an AM channel,” said
Gannett VP/Finance Dan Ehr-

man. Gannett, which manages the
partnership, announced Friday
(8/28) that the first-ever AM in-
band DAB broadcast took place

Savage, 56, received the sen-
tence after pleading guilty to 364
counts of securities fraud. He previ-
ously pleaded innocent to the 455
fraud counts leveled against him by
the state in 1990. His prison term
is set to begin in January; because
of prison overcrowding and other
considerations, Savage will likely
spend just 17-24 months behind
bars. He still faces Florida fraud
charges in a tria slated for Novem-
ber.

At the same hearing, Sonrise's
Washington attorney, Thomas
Root, was formally sentencedto 15
years in jall and a $5000 fine. He
initialty received the penalty several
months ago after pleading no con-
test to 364 counts of fraud. Root
will serve that time concurrently

Sonrise Chairman Savage
Sentenced For NC Fraud

ormer Sonrise Management Services Chairman

Ralph Savage was sentenced Friday {8/28) to 17

years in a North Carolina prison. He was also fined
$7500 for his role in bilking investors in a radio ownership
scheme. “Real justice was served here today,” said North
Carolina Secretary of State Rufus Edmisten.

with a federal sentence for other
FCC-related frauds. He is currently
incarcerated in a Milan, Mi federal
prison.

Former Sonrise President Gene
White is serving a 17-year fraud
sentence in a North Carolina prison.
Earlier this year, the state dropped
similar charges against a fourth
Sonrise figure, Carl Hurlebaus, af-
ter he agreed to pay a $100,000
fine and testify against his former
colleagues.

Officials allege Columbus, GA-
based Sonrise bilkked some 3000
people out of $16 million they in-
vested in roughly 163 limited part-
nerships formed by Sonrise to pur-
sue new FM licenses. Few — if any
— of the partnerships received con-
struction pemmits or profitable buy-
outs from competing applicants.

DAB

last Wednesday (8/26), shortly af-
ter the FCC granted an experi-
mental license (R&R 8/21).

Engineers were expected to
transport the equipment late this
week for reassembly in New Or-
leans. Although the NAB Radio
Show is only days away, FCC Mass
Media Bureau Chief Engineer Wil-
liam Hassinger told R&R there
should be no problem giving quick
approval to convention-related ex-
perimental licenses.

The AM DAB demonstration
transmitter will be located atop the
New Orleans Convention Center
and the receiver at a booth inside.
There is a possibility the receiving
equipment will be moved to a van
for a limited mobile demonstra-
tion. As in Cincinnati, the signal
will be transmitted in the expanded
AM band (1610-1710 kHz) and there
will be no analog signal broadcast
with the DAB.

Focusing On FM
With the AM demonstration on
track, USA Digital is focusing
again on FM DAB at its other test
site in Urbana, IL. Low-power tests

at 93.5 MHz have reportedly been -

successful. Engineers planned
high-power tests this week, most
likely with WILL-FM/Urbana,
which may determine whether the
New Orleans FM demo will utilize
a high- or low-power transmitter.

USA Digital’'s FM system is
much further along than the AM.
The FM demo in New Orleans will
extract a DAB signal transmitted
on the same frequency as a stand-
ard FM analog signal.

Touting L-Band

In Mexico City, Canadian and
Mexican officials kept the pressure
on U.S. delegates to yield on their

Continued on Page 10
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Receivership Looms
For Adams Stations

ankers are demanding that several Radio Group
Corp. stations be placed in receivership following
loan defaults exceeding $85.4 million.

State Street Bank & Trust, acting as trustee for lenders Heller Finan-
cial and Aetna Life Insurance, has alleged “gross mismanagement” in a
series of lawsuits filed in markets where RGC operates radio stations.
RGC, formerly known as Adams Radio Corp., hasn't responded to the
suits, and CEO Stephen Adams didn't return R&R's phone calls.

According to the suits, RGC obtained several loans since 1987 from
Heller and Aetna, then restructured its debt in January 1991. Heller receiv-
ed a series of senior and subordinated notes totaling $40.6 million and Aet-
na received notes valued at $35.1 million. The lenders contend RGC de-
faulted on the loans in May 1992 by missing two separate payments of
$2.5 million and failing to make any interest payments since October
1991. Interest on the notes is now accruing at the rate of $22,234 daily.

The suits also allege the company violated financial covenants and
engaged in improper transactions with its subsidiaries. Under fire are “cer-
tain tradeout arrangements . . . entered into outside the ordinary course of
business,” phantom stock payments made to key company employees,
and an alieged failure to provide lenders with quarterly financial statements.

Stations affected by the lawsuits include WLAV-AM & FM/Grand Rap-
ids, KOOL-AM & FM/Phoenix, KCBQ-AM & FM/San Diego, KLUP & KISS/
San Antonio, and KEZK-AM & FM/St. Louis.

KEZK GM Ron Stone told the St. Louis Business Journal the station
chain may be worth only $35 million, exposing lenders to a potential $50
million loss.

This is Adams’'s second major confrontation with lenders in recent
weeks. Last month, he turned over KHIH/Denver, KZOK-AM & FM/Seattie,
and WWAY-TV/Wiimington to Chrysler Capital after defaulting on loans
valued at $44 million. Chrysler has retained radio broker Gary Stevens as
an advisor to help operate and market the stations. He said the stations
would not be placed for sale owing to current depressed market condi-
tions.

Religious Groups Fight Duopoly Deregulation

hy is the broadcasting industry in so much finan-

cial trouble? The United Church of Christ places

the blame squarely on ownership limit deregula-
tion.

According to comments filed in the FCC's TV ownership deregulation
proceedings, church officials said their review of 1979-1989 NAB finan-
cial data indicates TV industry expenses increased 56% — while profits de-
clined 79% — after repeal of the 7-7-7 rule.

UCC said it opposes efforts to lift ownership ceilings and duopoly
rules, including one-to-a-market rules involving TV/radio combinations, be-
cause concentration of media ownership “threatens our system of democ-
racy.” The group said its research indicates “20 large group owners con-
trol 1000 newspapers and magazines, 96 TV stations, and 94 radio sta-
tions.”

A companion filing from the United States Catholic Conference ar-
gues “history shows there is no basis for the belief that lifting the ownership
ceiling will contribute to the economic vitality of the industry.”

Other market action this week:

* Debt restructuring talks involving Jacor Communications continue
to drag on. Creditor Zell/Chillmark Fund has again extended the maturity
date of a $4 million note it holds, this time until September 10. That exten-
sion means the company has breathing room until September 9 to pay
$115.7 million of senior bank debt.

¢ Hughes Communications exec Thomas Bracken told R&R he's
talking with cable radio programmers — but not major over-the-air broad-
casters or radio networks — about providing multiple channels of CD-
quality sound for the $500 million DirectTV national DBS system sched-
uled for launch in 1993. Each individually addressable DBS receiver will
use an 18-inch dish and retail for $700.

* New West Broadcasting Systems, licensee of KGMN/Kingman,
AZ, has been fined $20,000 by the FCC for an unauthorized transfer of
control in 1985. In another enforcement action, WNIL & WAOR/Niles, MI
have received license renewal subject to EEQ reporting conditions.

* Multicultural Broadcasting owner Arthur Liu has signed on New
York's newest FM, taking over the calls and 105.9 MHz frequency of
WNWK/Newark, NJ. The long-delayed ownership flip came after Chief
Justice William Rehnquist nixed last-minute appeals from Global Broad-
casting Group, which served as interim operator after a former owner had
its license revoked in the early '80s. WNWK will continue its time-brokered
foreign-language programming format.
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Without A Plan, You Gan’t Win.

The radio chessboard is filled with more competitors,
new technology, and constantly changing rules.

It's no longer a game of chance.

As with chess, winners rely on knowledge, a clear
strategy, focused tactics, and the ability to counter a dar-
ing move.

At DMR, Direct Marketing Results, we work with you
to create winning telemarketing, direct mail, and database
strategies. And, we're there to execute the tactics and con-
centrate on the details. We also work with the best group
owners and consultants in America. Because Results is the
most important word in our name.

Make your best opening move. Call us.

DIRECT MARKETING RESULTS

%#M@ecngé& (7

Telemarketing/Direct Mail/ Database Management 35 Main St., Wayland, MA 01778 (508) 653-7200 / 1463 East Galbraith Rd., Cincinnati, OH 45215 (513) 761-1463
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Who helped...

..Soft ACWLI'W, New York, to #1 25-54?
..Oldies KRTH , Los Angeles, score its highest
share ever?
...CHRZ100 return to #1 CHR in New York?
...Country WMZ() , Washington, to #1 12-+and 25-54?

...ACKVIL, move from #3 to #1 in Dallas?

..CHRWKSE become Buffalo’s top billing station?
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ou're lookin’ at em.

Meet the new members of the
programming and marketing team at
Alan Burns and Associates.

Bob McNeill, who as VP/Pro-
gramming of Viacom directed the
programming and marketing at 14
stations in 9 major markets —
including winners like WLTW and
WMZQ. Randy Kabrich, who's helped
oldies stations like KRTH, CHRs like

7100 and ACs like KVIL. attention and honesty from pro-
Alan Burns and Associates has  gramming and marketing veterans

always been known as the leader in who've been through the wars and

CHR and Hot AC. With the addition won. Advisors who'll work hard

of these two winners, we're on our to make your station a winner.
way to becoming the best in Soft AC, So, if your Country, AC,
Country, and Oldies as well. Oldies or CHR station could use a

With a tough economy, chang-  boost from the best, call the win-
ing rules, and increasing competition  ners at Alan Burns and Associates.
you need knowledge, imagination, (703) 648-0000.

& Associales.

www americanradiohistorv. com
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RADIO BUSINESS

TRANSACTIONS

AT&T Reaches Out And Touches
Terry Robinson For $1.8 Million

Eastman execs look westward at California coastal combo

WAVH/Mobile
PRICE: $1.8 million

TERMS: Asset saie for cash

BUYER: Pourtales Holdings Inc.,
headed by C.T. “Terry’’ Robinson.
He's the former Co-Chairman of the
Unistar Radlo Networks and owns
KVOR & KSPZ/Colorado Springs.
He's in the process of purchasing
KEYF-AM & FM/Spokane and KTCR &
KOTY/Tri-Cities, WA.

SELLER: Atmore Properties, headed
by President Lee Mitchell. The com-
pany is a holding company and sub-
sidiary of AT&T Capital Corp.
FREQUENCY: 96.1 MHz

POWER: 100kw at 1141 feet
FORMAT: Goid

BROKER: George Otwell of Black-
burn & Co. represented the seller;
Paul Leonard of Star Media repre-
sented the buyer.

KIST & KMGQ/

Santa Barbara-Goleta

PRICE: $1.5 million

TERMS: Asset sale for cash; this trans-
action is contingent on approval by the
Santa Barbara County Superior Court
and the FCC. The transaction is also
contingent on the buyer qualifying for
$1.2 million of bank financing from
Fleet National Bank.

BUYER: Channel Islands Broadcast-
ing Inc., owned by Eastman Radio ex-
ecutives Daniel Prodanovich of Cos
Cob, CT; and Michael Nicassio of
New Canaan, CT. Phone: (203) 622-
6809

SELLER: Richard Phalen Jr., receiver
for licensee RSB Communications
Inc. He was appointed receiver in
1991 after Fleet National Bank sued
the licensee. Phalen owns KQKS/

Longmont, CO and is the receiver of
KKAM/Fresno and KBOS/Tulare, CA.
Phone: {805) 969-6010
FREQUENCY: 1340 kHz; 106.3 MHz
POWER: 675 watts; 365 watts at 879
feet

FORMAT: Gold; AC

BROKER: Robert Maccini of Media
Services Group is to receive a broker-
age commission of $75,000.

KQNS/Lindsborg

PRICE: $125,000

TERMS: Asset sale for cash

BUYER: Davies Communications Inc.,
owned by Edward Jerry Davies and
Helen Diane Davies of McPherson,
KS; and James and Betty Eddy of
Osceola, KS. They own KNGL &
KBBE/McPherson. Phone: {316)
241-1504

SPEND YOUR WEEKENDS WITH US

Our targeted programming is entertaining, informative, and lucrative

— and could be yours!

ON THE HOUSE

with the Carey Brothers

Saturdays, 9:00am-Noon Eastern Time

&

DVORAK & LAPORTE

TRANSACTIONS AT A GLANCE

Total Stations Traded This Year:

This Week’s Action: . .

1992 Deals To Date:

$789,184,185

(Last Year: $467,228,376)

........ 830
(Last Year: 712)

.......... $7,022,000

(Last Year: $4,555,153)

Total Stations Traded This Week:. . . ... ... 14

(Last Year: 25)

® Deal Of The Week:
® WAVH/Mobile $1.8 million

SELLER: Smoky Hill Broadcasting
Co., headed by Larry Justus
FREQUENCY: 95.9 MHz

POWER: 1.3kw at 455 feet
FORMAT: AC

WGAM & WRSIl/Greenfield
PRICE: $500,000

TERMS: Asset sale for cash

BUYER: Radio Skutnik Inc., controlled
by Edward Skutnik of Sunderland,
MA. He's the combo’s current GM. He
was originally awarded the license for
WRS! and placed the station on the air
in the early '80s before selling to How-
ard Communications Corp.

SELLER: Howard Communications
Corp., headed by court-appointed re-
ceiver Robert Maccini

O KIST & KMGQ/Santa Barbara-Goleta, CA $1.5 million
® KQNS/Lindsborg, KS $125,000

® WGAM & WRSI/Greentfisid, MA $500,000

® KVNB (FM CP)/Roswell, NM No cash consideration

©® WZRQ/Baliston Spa, NY $550,000

® WLMF/Webster, NY $950,000

® WSPi/Shamokin-Mt. Carmel, PA $425,000

® KFMX-AM & FM/Lubbock, TX $1 milion

©® KKHQ/Odem, TX $72,000

® KTLEfTooels, UT $100,000

FREQUENCY: 1520 kHz; 95.3 MHz
POWER: 10kw daytimer; 315 watts at
780 feet

FORMAT: Nostalgia; AOR

BROKER: Robert Maccini of Media
Services Group

KVNB (FM CP)/Roswell

PRICE: No cash consideration
TERMS: Transfer of construction per-
mit to family-owned corporation for no
consideration as part of reorganization
and consolidation of business affairs
BUYER: Ramar Communications Inc.,
owned by Ray Moran of Lubbock, TX.
The company owns KRSY/Roswell and

Continued on Page 10

On Computers

with John C. Dvorak & Leo Laporte
Sundays, 1:00-4:00pm Eastern Time

Bruce Wilson, Esq.
“ON THE HOUSE is a real money maker! Receiver
It’s nailed down a whole new group of sponsors for us. ; ple ted the sale o f

Bob Agnew, KNBR, San Francisco

“DVORAK & LAPORTE brought the show to Dallas
and hundreds of people showed up. There were men and women of all ages,
races and economic backgrounds. Computers now have mainstream appeal.”

Dan Bennett, KLIF, Dallas

WDFX-FM, Detroit
for
$4,550,000

“SNP goes the extra mile to help us line up sponsors . . .
they are unsurpassed in providing customized, hands-on affiliate service!”

Gordon Byrd, WHNZ, St. Petersburg

John P. Hayes, CEO
W .
1-800-578-0750 Alliance Broadcasting, L.P.

SNP Radio Network , g}:’; "Radio's Full Service
“targeted programming with mass appeal” a . R oy
38 Miller Avenue, Suite 111 » Mill Valley, California » 94941 Group, Ine. Financial Specialists"ru

17304 Preston Road, Suite 965 + Dallas, Texas 75252  (214) 713-8500

WAMA-aRericantadiohistor-ceRf————


www.americanradiohistory.com

Introducing,
Core Call Out Research.

A New Call Out Company that Targets
Your Station’s Core Listeners.

ore listeners represent

Quality Research.

% of Your Core

up to 80% of your From Companies You Trust.
Arbitron AQH. That’
wh 1 ACI)Illlerig’s lea d; X e Core Call Out Research is a joint
proygrammers and 5 venture of Coleman Research, Inc.,
consultants agree that 0 and Music Forecasting, Inc.
targeting core is the strategy for Colfam,an Research 15 one of
the 90’s. 30 America’s top two radio research
Introducing Core Call Out cOmMpanics.
Resea?chuinfewocrzmpany ltlhat 2 Music Forecasting is the leader in
tests your core listeners, the people o pe(;v music testing for the recording
who matter most. Industry.
0 : o _ . o«
More Core. By Far. o Core Core-Driven Radio.
Research  Call Out : :
Core Call Out Research samples Companies Research dfor ¢ dnvzsllratmgs. Core should
are 100% your cume listeners and gzﬂygur ¢ Ca(l)lug 2 X
at least 50%—and up to 100%—of And when 80% may not even listen Erak S or (? " 191;9 CEC;ICZG;Z
your core. Every week. Guaranteed. to your station or format, there’s I i ta}r{nisk at (818 )345 '203‘5
Stations complain that most no way to accurately evaluate your %r L odie Renk-at (818) ) y
call out companies don’t include Currents and Recurrents, much less oday.
enough core listeners in their tell a Power from a stiff.
research—as few as 20% in a Imagine . . . AOR listeners rating
weekly sample. AC songs. It’s a joke.

For Convention Appointments, Call Us In Suite 909, Hotel Inter-Continental.

Core
Call Out
Research

2209 Century Dr. 5th floor Raleigh, NC 27612 ¢ 4521 Alonzo Ave. Encino, CA 91316

.y am oricanradiohistarycom
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 8

KASY/Albuquerque. Phone: (806)
745-3434

SELLER: Mary Moran of Lubbock.
Phone: (806) 745-3434
FREQUENCY: 104.7 MHz

POWER: 50kw at 409 feet

" NewYork |

s AR N R S

i

WZRQ/Ballston Spa

PRICE: $550,000

TERMS: Asset sale for $400,000
cash. The buyer has previously loaned
the sefler $150,000 for working capital
purposes, and that amount will be
credited against the purchase price at
closing.

BUYER: DJA Media Inc., owned by
David Arcara of New York, NY. He's
the son of Capital Cities/ABC Radio
President James Arcara. Phone:
(212) 421-6300

SELLER: Saratoga Radio Corp., head-
ed by Robert Putnam Jr. and Paul
Raeder. The company also owns
WKAJ/Saratoga Springs, NY. Phone:
(518) 381-1180

FREQUENCY: 102.3 MHz

POWER: 4.1kw at 387 feet
FORMAT: AOR

BROKER: Frank Boyle & Co.

WLMF/Webster

PRICE: $950,000

TERMS: Asset sale for cash

BUYER: Kimtron Inc., owned by Don-
ald Crawford of Boca Raton, FL. He
owns KPBC/Garland, TX; WYCA/
Hammond, IN; KBRT/Avalon, CA;
WMUZ/Detroit; WDCX/Buffalo;
WDJC/Birmingham; and KPHPiLake
Oswego (Portland), OR. He is in the
process of buying KLZ/Denver. Phone:
(215) 628-3500

SELLER: Webster Communications
Inc., owned by George Kimble of
Canandaigua, NY and Donna Coules
of Alpharetta, GA. Phone: (404)
751-0049

FREQUENCY: 102.7 MHz

POWER: 1.5kw at 456 feet
BROKER: Jack Maloney

ey L e
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WSPI/Shamokin-Mt. Carmel
PRICE: $425,000

TERMS: Asset sale

BUYER: An investor group headed by
Jim O’Leary, who owns WISL/Sham-
okin

SELLER: North Penn Broadcasting,
headed by Harold Fulmer
FREQUENCY: 95.3 MHz

POWER: 1.26kw at 505 feet
FORMAT: AC

BROKER: Gordon Moul and Ray Ros-
enblum of Pittsburgh

KFMX-AM & FM/Lubbock
PRICE: $1 million

TERMS: Asset sale for cash

BUYER: Sonance Lubbock L.C.,
headed by Thomas and Willlam Hicks
and Ben Downs. The Hickses own
WTAW & KTSR/College Station, TX
and are in the process of purchasing
KCHX/Midland, TX. Wiliam Hicks in-
dividually has an awnership interest in
KULFIBrenham, TX. Thomas Hicks in-
dividually has an ownership interest in
KLVI & KYKR/Beaumont-Port Arthur,
TX. Downs owns KISX/Whitehouse,
TX. Phone: (409} 268-8274
SELLER: KFMX Radio Ltd., headed by
managing partner Communications
Partners Inc., which is headed by Dal-
las financier Eric Neuman. Phone:
(214) 892-5476

FREQUENCY: 1340 kHz; 94.5 MHz
POWER: 1kw; 100kw at 817 feet
FORMAT: Nostalgia; AOR

BROKER: Bill Whitley of Whitley Me-
dia

KKHQ/Odem

PRICE: $72,000

TERMS: Asset sale for cash; this trans-
action has been approved by the U.S.
Bankruptcy Court at Corpus Christi,
™

BUYER: Coastal Digital Broadcasting
L.P., owned by Corpus Christi invest:

Price Broadcasting Company

OLD
KGA/KDRK

Spokane, Washington
KOOK/KBEE
Modestn, California
KQMS/KSHA
Redding, California

KHEZ
Boise, Idaho
KROW
Reno, Nevada

assets of

John Price, President

have been sold (o

ors Harry Sherwood, Jack Buck, Mi-
chael Mintz, William Fuigam, and
William Woody. Fulgam also owns
KBRA/Freer, TX. Phone: (512)
854-5275

SELLER: Gary Knostman of Fulton
Beach, TX. He is the Chapter 7 bank-
ruptcy trustee of the Estate of Hector
and Alicia Gonzales. Phone: (512)
729-7600

FREQUENCY: 98.3 MHz

POWER: 3kw at 328 feet

FORMAT: This station is dark.

=
i

KTLE/Tooele
PRICE: $100,000

TERMS: Asset sale for $15,000 cash,
$10,000 cash when the station ob-
tains a power upgrade, $5000 cash
90 days after power upgrade, and the
balance due in 30 equal monthly pay-
ments at 6% annual interest

BUYER: KTUR Inc., owned by Robert
Turley. Phone: (801) 756-7190

SELLER: Vida Spanish Broadcasting
Inc., headed by Joe Alaniz. Phone:
(801) 882-1010

FREQUENCY: 1010 kHz
POWER: 50kw daytimer
FORMAT: This station is dark.

USA Digital
Fires Up
AM DAB

Continued from Page 4

opposition to L-band (1500 MHz)
DAB use at last week’s (8/24-28)
meeting of CITEL, the Western
Hemisphere’s council for coor-
dinating communications policy.

“They’re still pushing L-band,
and the U.S. is still maintaining its
position,” said Satellite CD Radio
Chairman Rob Briskman, one of
the U.S. delegates. He noted Brazil,
a strong L-band supporter, was
now showing interest in U.S. in-
band efforts.

NAB DAB Task Force Chairman
Alan Box, another U.S. delegate,
praised NTIA official Larry Pal-
mer and Voice of America engi-
neer Don Messer for their strong
rebuttals to Canadian and Mexican
attacks on U.S. in-band efforts. “I
was blown away by the way our
government officials are fighting
for American broadcasters’
views,” Box said.

Wechsler Jumps To Banner

Ira Wechsler joined Banner Radio’s Los Angeles of-
fice Tuesday (9/1) as West Coast Manager. He jumps to
the Katz Radio Group company after 20 years with In-

terep.

“We're very excited; he’s a mar-
quee player,” said Banner Exec.
VP/Western Division Bob Ferraro.
He noted Wechsler brings a great
deal of management skill and ex-
perience to the post, plus “Ira al-
ready knows all of our clients.”

Wechsler’s position is new, but
will include duties formerly han-
dled by previous L.A. Manager Til
Levesque, who has transferred to
New York as Manager/Special
Projects.

“A wonderful opportunity was
presented to me,” Wechsler said of

his move. He declined to discuss
details, but added the new job of-
fered a different direction and a
different focus. “It wasn’t only for
economic reasons. And HNWH is
in very good hands with [Presi-
dent] Jacqui Rossinsky,” Wechsler
said of his former company.

Wechsler was VP/Western Divi-
sion Manager and one of the found-
ing partners of HNWH Radio Sales,
which Interep established in 1981.
Prior to that, he worked nine years
with McGavren Guild Radio.

Citadel Communications Corp.

Lawrence R. Wilson, Chairman

The undersigned represented the seller in this transaction.

3

COMMUNICATIONS
| EQUITY
_ ASSOCIATES

101 E. Kennedy Blvd., 5t
TAMPA = NEW YORE = | ADELFHLA » LOMNIMIN
This nolice appears as o maiter of record only

CEA is o member af the National Association o Dealers, Tee

and ils professiomal associntes are registered with the NASD Member SIPC.

NAB Radio Conference - Hilton Suite 1343

Confidential intments can be scheduled
by contacting Serafin or Jeanette Tully at
(813) 222-8844

WAWW americantradiohister=eem

At NAB/Radio 92.
Call or Fax Ahead

or Contact via New Orleans Hilton.

BARRY
SKIDELSKY

Attorney at Law

655 Madison Avenue, 19th FI.
New York, NY 10021

Tel: 212.832.4800
Fax: 212.486.8668

Affordable quality representation
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B9 At COMMUNICATION GRAPHICS W\ ./
@¥7 we manufacture the best bumper-
/ stickers available. SN

By using better, thicker inks on
heavier, higher-quality vinyl, we
consistently produce a fade-resistant
decal that won't crack or peel. Our
stickers will retain their brilliance
and last for years, saving you money!

We understand the needs of Radic.
That's why leading Radio stations ¢
depend on COMMUNICATION:
GRAPHICS to produce the brightest
stickers in the business.

Lommunication
=Graphics Inc
RADIOISLISTENENGTOUS. 5

1-800-331-4438

313 N. REDBUD » BROKEN ARROW, OK 74012 * IN OK (918) 258-6502 * FAX 1~9162518223



www.americanradiohistory.com

12¢ R& R September 4,1992

NEWSBREAKERS

National Radio Ratings
RADAR 45 — Spring 1992

Network Avg. Persons (000) % Increase
ABC Prime 5407 0.3
WW1 Mutual 3196 -1.4
ABC Platinum 2949 35
CBS Spectrum 2420 0.5
ABC Genesis 2373 0.9
Unistar Super 2265 1.2
Unistar Ultimate 2088 2.1
CBS 1811 3.3
WW1 NBC 1559 -3.4
WW1 WONE 1556 -8.4
WW1 Source 1458 -=1.8
Unistar Power 1424 2.6
ABC Excel 1209 9.2
American Urban 1132 13.4
ABC Galaxy 1073 4.4
ABC Prime 2894 -4.2
WW1 Mutual 1683 0.1

ABC Platinum 1546 5.4
CBS Spectrum 1443 5.1

ABC Genesis 1363 -0.1

Source: Figures submitted by the major radio networks but compiled
by Statistical Research inc. All tables represent Mon-Sun, 6am-7pm.
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KHTX/Riverside Promotes Jefferies

KHTX/River-
side morning
man Jan Jef-
feries has replac-
ed Jim Nelley as
Operations Di- |
rector/PD. f
Nelley remains .
with the Henry
Broadcasting
Gold outlet as
midday personal-
ity, while Jef- Jefferies
feries continues his morning drive

KHTX VP/GM Jeff Salgo noted,
‘Jan was [the] natural person to
turn to for the PD position. He’s dy-
namic, focused, and has had sever-
al major successes in tough situa-
tions.”

Before joining the station several
months ago, Jefferies (not to be
confused with consultant Jan Jef-
fries) programmed KLTD/Austin
and KZBS/Oklahoma City. He also
worked on-air at WMET/Chicago.

Gorman Named
Imago VP/Promo

Record indus-|
try vet Tom Gor-
man has been
named VP/Pro-
motion at Imago
Recording Co.

“I am delight- ™
ed to welcome
Tom, whose am-
bition and com-
mitment match
that of this com- ; :
pany,” stated Im- Gorman
ago President Terry Ellis.

Gorman, who will be based in
New York, had been VP/Promo-
tion at Chrysalis. He previously
spent seven years in the Capitol
promotion department.

TSR R

Motown To Debut
New MoJazz Label

Motown Records’ long-antic-
ipated jazz label, MoJazz, will
debut next month with a release
from Norman Brown.

“ModJazz is an idea whose time
has come,” remarked Motown
President Jheryl Bushy. “We're
merely answering the call to ac-
knowledge this great American art
form. Throughout the course of his-
tory, jazz has produced many out-
standing musicians who have pio-
neered new boundaries in music,
encouraging many younger mu-
sicians along the way. We feel that
with MoJazz, we have the next
wave of pioneers.”

The label will operate under the
tutelage of Motown GM & Sr. VP/
A&R Steve McKeever, who has
signed Norman Connors; Wynton
Marsalis’s pianist, Eric Reed; and
Brown, among others, to MoJazz.
Motown previously ventured into
jazz in the ’60s with the Workshop
Jazz imprint and in the ’70s
through a distribution deal with
CTI.

f Tanter Takes KSRF
& KOCM/L.A. PD Post

Longtime broadcaster Lawrence Tanter has (.
been named PD at KSRF & KOCM/Los Angeles. The N8
stations, previously known as “MARS-FM,” will
switch to a Jazz format next Monday (9/7).

Tanter, familiar to area basketball fans as the pub-
lic address announcer for the Los Angeles Lakers,
was most recently PD at crosstown KACE. His L.A.
& experience also includes stops at KLIT, KUTE, and

KJLH.

e i

~ Whittington Upped To Geffen
Director Of Sales Position

Jason Whittington has been promoted to Direc-
tor of Sales for Geffen and DGC Records. He had
been National Sales Director for the labels.

“Promoting Jason to head our sales department
was one of those wonderfully easy decisions,” com-
mented Geffen President Ed Rosenblatt. “He'd al-
ready demonstrated his abilities and potential with his
work."

Whittington said, “l intend to provide the best ser-
vice, sell the best catalog of records, and help break
some new artists."”

Whittington joined Geffen in 1988 as West Coast

Regional Sales Manager. Whittington

SN S R PR
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Todd Bisson has been elevated to National Di-
rector/Alternative  Music Promotion for Columbia
Records.

"As alternative music becomes more and more
important in the mix, I'm glad that Todd will be leading
the format into the '90s for Columbia,” noted Colum-
bia Sr. VP/Promotion Burt Baumgartner.

Since 1989, Bisson had been National Manager/
Alternative Music Promotion for Columbia. He began
his career at Virgin in 1987 as National Manager/Col-
. lege Radio Promotion.
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Need To Know How
To Sell More Advertising?

Griffin Radio Research is a proven sales tool that
provides qualitative research tailored for your
geographic market. Our research provides local
listener demographics plus information about how
much they spend, what they buy and where and how
often they shop. It's highly targeted, flexible, and
affordable.

Griffin Knows.
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If you want to sell more to current accounts, or if you THE
need help convincing new clients that your station d '
should be on their buys, call Griffin. We know how to
help with the audience information that can give your e
station a competitive edge.
REPORTS

Call Craig Harper at 800-723-4743 for more information.

Sales Office: 662 Delaware Ave.
Ridgewood, NJ 07450-5532
800-723-4743

WWW.americanradiohistorv.com
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M Increase Your Audience Potential?

M Syndicate Your Show?

B Create a New Network?

ABC SATELLITE SERVICES
Can Take You Where You Want to Be.

Lets You Focus on:

‘ D AT T , : : i ReaCh
" The professionals at ABC understand the needs and demands of programmers, Clearance
networkers, producers and stations. We offer top notch service and state-of-the-art facilities Re‘p utation
at affordable prices. Put your program where you can maximize reach, clearance and profits! .
P PRSI y : Leadership

For information on the first step toward making your radio show a national success, Profits
contact Joe Busch, Director of Satellite Services at 212-456-5606.
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NEWSBREAKERS

Chabin Chosen
President Of BPME

James B. Cha-
bin has been
chosen President
of Broadcast
Promotion &
Marketing Exec-
utives (BPME).
Chabin, currently
VP/National Pro-
motion for E! En-
tertainment Tele-
vision, will join
BPME on 9/15.

“[Jim’s] impressive credentials,
coupled with his impeccable repu-
tation for creativity, vision, and
management expertise in broad-
casting and cable, are ideally
suited to the goals of BPME,"” com-
mented Nancy Smith, BPME
Chairperson and VP for Global Tel-
evision Network.

Chabin said, “In the current eco-
nomic climate, BPME members
are being challenged as never be-
fore. My job will be to make sure
that BPME continues to deliver
real solutions to every member.”

Prior to his work in television,
Chabin headed Chabin Communi-
cations, owner of KKIS/Walnut
Creek, CA.

Chabin

Best-SeIImg Boyz

- s - .‘vt’f qura

Boyz Il Men were inducted into L.A.’s Hard Rock Cafe when the group’s al-
bum became the best-selling LP ever by an R&B group. Proud of their ac-
complishments are (front, I-r) group member Shawn Stockman, manager
Michael Bivins, and group member Wanya Morris; (back, I-r) Boyz Il Men’s
Nate Morris and Michael McCary, and Motown President/CEQ Jhery!

Busby.

Anthony PD/OM At WKKV/Milwaukee

Former WGCI-FM/Chicago MD
Brian Anthony has joined WKKV-
AM & FM/Milwaukee as OM/PD.
Anthony replaced Tony Fields,
who last month became PD at
KACE (V103.9)/Los Angeles.

“We’ve come a long way during
the past year,” WKKV President/
GM Connie Balthrop told R&R.
“The music is our foundation, and
Brian has a strong background in

With Next Week’s R&R

Promotional Budgets

Favorite Giveaways

52.6% 51.7%
(31 5%‘; (52. ao/:; 432% 45 g
48.0%) T
(41.7%)  23.9%
&= (31.3%)

ﬂﬁ

AC CTRY CHR AOR

music. He has a good feel for the
kind of mix we’re trying to get.”

Anthony commented, “This is a
unique opportunity. WKKV went
from No. 15 to Top 8 in less than a
year. I look forward to helping the
station continue that growth.”

Anthony assumes his new duties
next Tuesday (9/8). Prior to joining
WGCI-FM, he was PD at KATZ/St.
Louis.

Radio’s Outside Media

___TELEVISION

CABLE AD
CHOICES

TV BUYING
PREFERENCES

SPOT
SLOTTING

1“1

STRATEGY °
REVIEW

RATINGS .

An analysis of radio’s
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LaCapria Lands Manager
Post At AI_I-Sports KMEN

Nick LaCapria has been named Station Manager
at all-Sports KMEN/Riverside-San Bernardino. He |
will coordinate the sales, programming, and market- )
ing efforts for the station.

“Nick is the free agent we wanted to sign to com- g
piement our lineup,” said KMEN VP/GM Steve Viris-
simo. "He has a passion for radio and sports, and
with his leadership we're assured success.™

Most recently, LaCapria worked in sales at KHIZ-
TViVictorville, CA.

LaCapria

Marlowe To Chrysalis Sr. Dir./A&R;

SBK Ups Ganbarg To Director/A&R

In twin EMI Records
Group AS8R appointments,
Duff Marlowe has been
Dir /A&R for
Chrysalis, while Pete Gan-
barg has been promoted to
Dir /A&R for SBK.

Marlowe had been a /
pop music critic for the Los
Angeles Times and a club
DJ before joining Chrysalis.

Ganbarg had been Man-
ager/A&R at SBK since

Marlowe

Ganbarg

1989. Before that, he was National Promotion Manager for TVT Records.

Stephney Forms Stepsun Music

Former Def Jam VP/GM Bill Stephney has formed Stepsun Music
Entertainment, a joint venture project with Tommy Boy. Stepsun will serve

as President/CEO.

“Bill is a man of vision who shares Tommy Boy's renegade approach to
the music business,” observed Tom Silverman, Tommy Boy Chairman.
“We're confident that Stepsun will take music where it's never been

before.”
Stephney commented,

“It's time to go beyond selling music only for

the $ake of profit. We'll be focusing on community music development pro-

jects that foster an audience for what we do.”

s S
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Jack Taddeo Communications Corp.

No associates. No sidekicks.

No ex-PD buddies.

Just Jack Taddeo’s proven AC expertise.

Call Jack directly at (708) 518-0340.

You'll never need to talk
to anyone else. Ever.

Eighties-based * Soft * Oldies-based

Adult Contemporary

www_americanradiohistorv.com
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Listen to the Future...

Figuring out that the studio of the future will be a cartless,
paperless, digital audio environment was the easy part.

We didn’t have to tell you that, you've been

telling us. The hard part has been waiting

for the future to arrive!
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The wait is over!

Master Control gives you the peerless sonic
performance you expect from a digital audio system

and more! It's completely modular, so you can expand
it as your needs change.

In its ultimate configuration, Master Control provides seamless integration
of the entire RCS software line and puts you in control. Of course, all
of this is backed by our unparalleled support.

If you're planning digital audio for your station (or you just want a peek at
the future), don't make a move without seeing Master Control from RCS!

RADIO COMPUTING SERVICES, iINC.
Two Overhill Rd. Suite 100 Scarsdale,
New York 10583 (914) 733-8567

———kkmaRekicantadichistons com R
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See us in New Orleans
at Booths 514 & 134

“UNITY

On Sunday, March 15th 1992,
John Alan of station KLOL in
Houston felt compelled to send
us a fax. On a SUNDAY AFTERNOON!

Thanks John. We couldn't have

said it better ourselves.

All of the tools of the FM broadcast
audio chain in a single chassis. E—r——

SIS TN S=E== U7 TG EDGE TECHNOLOGIES

2501 West Third Street » Cleveland, OH 44113 ¢ 216.241.3343 » FAX: 216.621.2801

wwww=americanradiohistorv-eem .
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NEWSBREAKERS.

September 4,1992 R&R e 17

Radio

® MICHAEL FISHER assumes Sales
Manager duties at WEZW/Milwaukee.
He previously was GM at WMAD/Mad-
ison, Wt

Records

® WAYNE HALPER has been elevated
from Director/Business Affairs to VP/
Business Affairs at Liberty Records.

Halper

Murray

©® CHRISTINA MURRAY rejoins Co-
lumbia Records as Director/Black Mu-
sic Publicity. She exits Def Jam Re-
cordings, where she was VP/Artist De-
velopment.

® CASSANDRA GOINS has been ap-
pointed National Director/A&R at NY-
based indie ian Records/Simbo Man-
agement. She most recently was head
of Big Time Entertainment.

® JOE BABKA assumes Capricorn
Records’ Southeast Regional Promo-
tion Manager post. He formerly served
as Promotion/Marketing Manager at
EMI Records’ Minneapolis office.

©® JOHN SPIELBERGER steps up from
Manager/Finance to Director/Finance
at RCA Records.

©® DENA DIVITO has been tapped as
Coordinator/Local Promotion & Retail
Marketing at Sparrow Communications
Group. She comes from Frontiine Rec-
ords, where she served as A&R Admin-
istrator.

Changes

Charlie Hall joins WOWO-AM & FM/
Ft. Wayne, IN's sales staff.

Robin Glick named AE at Banner Ra-
dio’s Los Angeles office.

Deborah Corn promoted to New
Business Coordinator for Katz Com-
munications’ Graphics & Creative Ser-
vices Departments.

® ANTHONY LOMBARDI becomes
CEO/President at newly formed TNT
Records. Rounding out the manage-
ment team are Sr. VP/A&R DITO
GOODWIN, VP/Promotion RAY TUS-
KEN, and staff attorney LEONARD
KOROBKIN. The label is located at
24222 Undine Rd., Valencia, CA
91355; (805) 254-5315.

® BRIAN LATTURE has been tapped
as President at CEO L.L. COOL J's
newly established Uncle Records. The
company can be reached at P.O. Box
605, Elmont, NY 11003; (718)
264-0030.

National
Radio

©® CHRISTOPHER CONWAY chifts to
SRN Radio Network as NSM. The 20-
year industry veteran previously work-
ed at the Gannett Co.

® AMERICAN PUBLIC RADIO will
broadcast WXPN/Philadelphia's Ac-
tionAids benefit concert as a "World
Cafe" special on September 17; (215)
569-9400.

©® CHARLES MICHELSON INC. will of-
fer Orson Welles's original “"War Of The
Worlds" broadcast as an Octcber 31
Halloween special; (800) 648-4546.

® ELGAR ENTERTAINMENT INC. will
present “USA Overnight,” a live music,
interview, and entertainment/sports
news program set to air six nights a
week, midnight-6am; (214} 238-
2727.

® THE WEATHER CHANNEL RADIO
NETWORK will offer local weather
packages — including forecasts, travel
reports, storm emergency watches,
and more — to stations nationwide.
The packages will be tailored to individ-
ual formats; (212) 688-2424.

©® FINANCIAL MEDIA SERVICES INC.
will produce “Your Personal Finance”
— a nationally syndicated program of-
fering consumer tips — for the fith
consecutive year; (404) 524-3830.

Industry

® GREGORY STROUD has been up-
ped to Manager at Banner Radio’s
Houston office. He most recently serv-
ed as AE at the company's Dallas
branch-

® MARK O’NEILL joins the Arbitron
Co. as Northeastern Manager/Radio
Staticn Services.

O KENNETH GILMAN shifts to TRF
Production Music Libraries as VP/
Sales. He formerly was VP/Marketing &
Business Development at the Motion
Picture Licensing Corp.

® PAUL McPHERSON becomes Sr.
Advisor at AdMedia Corporate Ad-
visors Inc., an investment banking and
advisory firm servicing media, advertis-
ing, and marketing companies. Prior to
his appointment, he was President/
CEO at FM Business Publications.

©® STEVEN BLINN has been named Di-
rector/Media Relations & Licensing at
BMI. He previously served as AE at PR
firm Bates Company.

® TED CARSON — formerly OM/PD at
KZFX/Houston — has formed Carson &
Associates. The programming, research
consultation, and marketing firm is
located at 1710 Woodland Park, Hous-
ton, TX 77077. (713) 531-6040.

a ”3;__3-‘?‘%(&'2;;—“&3:
o
Marriages &
Broadcast Programming
Marketing/Music  Dir. Keith |

Chambers to Deneen Richard-
son, August 29.

o

Births

Bill Detko Management

. owner Bill Detko, wife Robin

Butterfield, son Connor Reed,
July 3.

WYZB/Ft. Walton Beach, FL

~ OM Rick Zurick, wife Leslie,

daughter Katie Elizabeth, Aug-
ust 13.

Restless Records Dir /Natl E
Mktg. & Promo Rich Schmidt,
wife Windham Hill publicist
Kathi Sweet, son Henry
Walker, August 24.

Verve Records Nat'| Promo
Manager Jennifer Phelps, hus-
band Savage Records Dir./Spe-
cial Projects Ron Resnick,
daughter Sara Grace, August
23.

R
ST

Condolences

Veteran San Diego broad-
caster Jerry Swearingen (Jerry
Jackson), 61, August 31.

Joff Angel — Nights KXXY/
Oklahoma City (405) 528-
8660

Christian B. — Nights MARS-
FM/Los Angeles (310) 281-
6810

Allen Beebe -- Middays
WEZB (B-97)/New Orleans
(504) 391-0626

Don Berns — PD/MD/after-
noons CFNY/Toronto (416)
843-2709

Terence ‘‘Luv’’
Nights WHYZ/Greenville,
(404) 289-0382

Ken Carr — PD/mornings
KIKX/Colorado Springs (719)
475-1391

Al Carson — News KKHU/
Houston (713) 497-3142

Burton —
SC

i Ron Carson — Overnights
o WKLI/Albany, NY (518) 786-

1199
Diane Cartwright — Mid-
days KIOI (K101)/San Francis-
co (415) 499-7739
Ken Charles — Overnights/
swing KKHU/Houston (713)
- 789-1548
Max Coffey — PD/OM/morn-
% ings WIMV/Madison, FL (912)

| 245-7385
Kevin Dorsey — Afternoons
KKHU/Houston (713) 864-
1519

= i =
= S i

- i S

Sandy Edwards — Evenings
KKHU/Houston (713} 785-

3430

Dick Goran — Evenings
KLAV/Las Vegas (702) 732-
1122

Doug Hendrex — Exec. pro-
ducer KKHU/Houston (713)
437-5083

Geina Horton — Giant 5F/
Denver/SLC regional promo rep
(415) 255-9635

Laurie Kendrick — Middays
KKHU/Houston (713) 4860-
1307

Remy Martin — Weekends
MARS-FM/Los Angeles (818)
506-7520

Ross McKean — PD/mid-
days KRRI/Las Vegas (7D2)
225-7825

Randy Morrison (aka Bones)
— Mornings KNAC/Los An-
geles (310) 432-5208.

Ron Samuels — Air taent
KKHU/Houston (713) 5868-
9179

Dick Shannon — Mornings

KLTR (K-Lite)/Houston (713)
531-1880

Kent Voss — Mornings
KKHU/Houston (713) 550-
3790

Rob Williams — News
KKHU/Houston (713) 975-
7735

Cos s

ABC Radio Networks’ “American

Top 40" host Shadoe Stevens visited

KBEQ/Kansas City's morning program, “The Kelly & Alpha Show, " as part
of the 25-city "AT40 'On Tour" promotion. Captured on film are (I-r] “On
Tour" 's “Gameshow Willie,” KBEQ morning personality Kelly Stevens and
producer Lisa Looy, Shadoe Stevens, and KBEQ Asst. Promotions Direc-
tor Johnny Dare, air talent Beezer, morning personality Alpha Trivette, and

morning newsman Toby Miller.

SOME OF AMERICA'S GREATEST TALK TALENT
IS WAITING TO WORK FOR YOU!

Finally, a network that sees
radio from_your point of view!

Contact Rich Wood:
(212) 642-4533

All barter, easy scheduling,
plenty of local avails
& localizing elements
make our shows work
like they belong to you!

WirAn=aRekicantadiohistorv-com
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MANAGEMENT

EIGHT E-Z STEPS

Resolving Conflicts In The Workplace

onflicts in the workplace

can be as positive as they

can be negative — it all de-
pends upon how you handle them.
Proper resolution of a conflict de-
pends on three things: identifying
the conflict’s roots, owning up to it,
and compromising on a successful
solution.

Communication Briefings news-
letter editors Tony Fulginiti and
Ed Moore offer the following eight
steps to help you settle conflicts in
a positive way:

© 1982 LEO CULLUS

Remember that risk is essential
for growth. If you avoid the conflict,
nothing changes. The problems
and attitudes hindering your com-

“We're not that different, Larry. You want a better agent,
and | want a better air talent.”

pany’s ability to function and grow
will continue until you face up to Agree that conflicts threaten ev-
them. eryone. This creates the added in-

centive for workers to bond to-
gether for the common goal of solv-

Keep in mind that displays of
ing the problem.

power make matters worse. Culti-
vate a level playing field upon

which to resolve problems. Don’t Keep your sense of humor. Use

allow one party to stifle conflict dis-  this valuable tool to overstate the
cussions with “but I'm the boss’’  conflict so it loses cpedibility and
pronouncements. appears less threatening.

hat qualities do customers most admire in a salesperson? Ac-

-
Top Traits For Salespeople
W cording to a recent survey conducted by Newton, MA-based
Purchasing magazine, the traits that customers found most im-

pressive among excellent salespeople were:

Polcén tage

Trait meantioning trait

Thoroughness and follow-through 64%
Willingness to fight for the customer 58
Full understanding of the buyet’s needs 39
Market knowledge and willingness to share it 35
Substantial knowledge about the product 33
Imagination 25
Diplomacy in.dealing with operating departments 17
Sound preparation for sales calls 12
Regularity of sales calls 9
Technical education. 8
“QOur 17.2 share is no accident . . . Thanks,

John Lund.”

Chuck Chackel. GM. KUGN-FM. Eugene. OR

“Lund Research gave us the answers to
program and sell winning formats in all our

144
markets. John Zimmer. VP. Zimmer Broadcasting. St. Louis. Cape

Girardeau. Poplar Bluff. Columbia, MO. Carbondale. IL

“A valuable member of our management team
for 10 years, Lund gave us the road map for

success.”

William Kelly. GM. WKBN-AM-FM. Youngstown. OH
Call Lund Media Research for quality research, a
great track record, fast results, strategic planning,
and affordability (the best research should
inform you, not break you).

S
. i

il
LunD MEDIA RESEARCH

415-682-7777
Dffices: San Francisco, CA & St. Petersburg, FL

Meet us at the NAB in New Orleans to discuss your challenges.

Have everyone involved in the
conflict agree to a self-investiga-
tion about what’s really bothering
them. A standardized process or
trained questioner is usually best
for this.

Listen! This key skill is vital to
analyzing the incident of conflict,
the specific issues involved, and
the attitudes responsible for both.

Get the conflict out in the open.
Encourage open discussions to ex-
pose the attitudes and issues in-
volved. Put them in writing where
the people involved can see them if

necessary.

Work toward positive solutions.
Everyone should feel good about
how the conflict is resolved. To that
end, all criticism should take place
privately, and blame should be
placed on actions and attitudes —
not people. And don’t forget to con-
gratulate your staff for being open
about their feelings.

Final Thoughts

It helps to view conflicts as op-
portunities for all employees to
clarify their values and share them
with others.

It also helps to remember that
conflicts are simply by-products of
human interaction. To pretend that
they don’t exist in the workplace —
or to disregard them when they do
— is to deny the simple truth that
we're all human.

e
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©® September 9 — 1992 MTV
Video Music Awards. UCLA
Pauley Pavilion, Los Angeles.
©® September 9-12 — NAB Ra-
dio Show. Convention Center,
New Orleans

©® September 23-26 — RTNDA
47th International Conference &
Exhibition. Convention Center,

San Antonio.

® September 30 — CMA
Awards. Grand Ole Opry, Nash-
ville

® October 19 — John Bayliss
Foundation Dinner. Plaza Hotel,
New York,

B o e

1993

® January 25 — 20th Annual
American Music Awards. Shrine
Auditorium, Los Angeles.
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ew features contained in
N the latest (1992-93) edi-

tion of the "M Street Radio
Directory” range from articles on
market research and FCC rules to
a 1992 radio overview. The 696-
page softcover — edited by Rob-
ert Unmacht and published by Fo-
cal Press — sports approximately
25,000 changes from the 1991
version

The new book includes a com
plete record of more than 12,000
U.S. and Canadian stations (cur-
rent as of June 1, 1992). Listings
include ownership, address, fre-
quency, and format information,
with 12+ ratings — from Arbitron,
Willhight, Canadian service BBM,
and the final set of Birch numbers
— for more than 400 markets

‘M Street Radio Directory’

Latest edition sports 25,000 updates

from the editory of
The B Sirpey Journgl

Retail price: $32.95 (plus $3
shipping). Dial (212) 473-4668
for “Directory” assistance

Wolf-Pack Interviewing

hen you're nearing the
end of the hiring process
for an important position,
you’ll want to see how your top
prospects react to high-pressure

Weathermen Are
Hot Pitchmen!
I to voice his radio spots, consid-
er this generally untapped —
and economical — resource: your
on-air meteorologist. Stafford, VA-
based SCA Public Relations claims
the local weatherperson is general-
ly a well-known, well-liked, and
well-respected member of the com-
munity.

Lebanon, PA-based R.G. Mu-
sheno Assoc. recently tested this
concept with an insurance client
and found that the local on-air
meteorologist produced results
equal to the higher-priced, “big-
name” celebrities the company
had previously used.

f your client wants a celebrity

DhEEEa

o

® January 31 — XXVH Super
Bowl. Rose Bowl, Pasadena
CA

® February 4-7 — RAB Manag-
ing Sales Conference. Loews
Anatole, Dallas.

®February 11-13 — Gavin
Convention. Westin St. Francis
Hotel, San Francisco

® February 24 — 35th Annual
Grammy Awards. Great West-
ern Forum, Los Angeles
®March 3-6 — 24th Country
Radio Seminar. Opryland, Nash-
ville

® March 6-9 — 35th Annual

P

T

e T e

NARM Convention. Marriott's
Orlando World Center.

® April 19-22 — 71st Annual
NAB Convention. Convention
Center, Las Vegas

T E T

situations. T.J. Rodgers, Chairman
of Cleveland’s Cypress Semicon-
ductor, suggests you take the
following “wolf-pack” approach:

Take each candidate into a room
where he or she’ll be surrounded
by a circle of senior executives. Let
these execs subject each prospect
to a rapid-fire Q&A session that
becomes increasingly difficult and
detailed, including questions the
candidate isn’t expected to be able
to answer.

How applicants respond to the
questions — and the process itself
— will reveal the limits of their
knowledge and their ability to per-
form under pressure.

You'll also find out how candid
they are by whether they attempt
to bluff their way through the tough
questions or are willing to admit
that they don’t know the answers.

Empower Your
Employees

0 manager can be an ex-

pert on everything, espe-

cially in the modern work-
place, where your employees are
likely to have a wide range of far
more specialized skills than you
could ever possess.

In today’s business world, pro-
ductivity comes from empowering
your employees. Don't stifle their
performance by dictating the de-
tails of how jobs must be done, but
don’t inspire chaos by letting in-
dividual workers go their own way
either.

The solution — according to
Madison, WI-based Joiner Associ-
ates Sr. Consultant Joel Smith —
lies in striking a balance by en-
couraging subordinates to use the
specialized talents that you hired
them for in the first place, while us-
ing your authority to ensure coop-
eration and keep everyone focused
on the company’s goals.
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WHAT DO YOUR LISTENERS WANT
FROM RADIO NEWS?

HOW MUCH DO THEY WANT?
WHEN DO THEY WANT IT?

RADIO AS A NEWS SOURCE?
FIND OUT AT THE NAB

“‘NEWS ON THE RADIO"

Statistical Research Inc.’s new study explodes old
myths and provides usable information for
today’s broadcaster to plan a news commitment
to maximize both community service and ratings.

Get your own personal copy of radio’s most
recent news study at the NAB exclusively in
the Unistar Suite #2737 — the Hilton Hotel.

UNIS ﬂ®

RADIO NETWORKS

wWwWW.americanradiohistorv.com
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Wilson Phillips: From

Makeup To Breakup?

il Wilson Phillips go
from hitsville to splitsville?
People's Mr. Inside says

that “lower-than-expected” album
sales and the rising popularity of
Chynna Phillips may pull the trio
apart. Fresh from posing for Vogue,
Phillips plans to appear in a movie
musical, “flIf Do Anything” (see
Page 42).

Although Phillips told Mr. Inside
“the group is not breaking up,” she
admitted “other career aspirations
could get in the way of recording.
[The group]j means a lot to all of us.
But we need to do our individual
publicity, and that is just going to
have to be okay with everyone.”

Songs For Sting & Lover

Guests at the wedding party of
“environmentalist rocker” Sting
and longtime galpal Trudy Styler in-
cluded Peter Gabriel and Don
Henley. As for the music, Sting ser-
enaded his new wife with “Some-
one To Watch Over Me,” the
Troggs provided the evening's en-
tertainment, and the three ex-
Police-men (Sting, Andy Sum-
mers, and Stewart Copeland) per-
formed some of their greatest hits
together (People, Star).

Kung Fu Sighting

Red Hot Chili Peppers singer
Anthony Kiedis explains his view-
ing habits in this week’s TV Guide.
The only TV shows he cops to
watching are “The Simpsons,”
Jacques Cousteau specials, bas-
ketball games, and — long ago —
“Kung Fu.”

Lips Inc.

Modei-come-lately Liv Tyler (15-
year-old daughter of Aerosmith
singer Steven Tyler and model
Bebe Buell) is profiled in People.
She grew up thinking Todd Rund-
gren was her father — because
that’s what it said on her birth certifi-
cate — but discovered the truth at
age 11.

Says her proud (genetic) pop:
“She's got the talent, but she aiso
has the character to go with the tal-
ent. And she sure as hell didn't get
that from me.”

BIRTH OF A SENSATION — Pearl
Jam are on the cover of Creem,
wherein singer Eddie Vedder says,
“I'm just a midwife for the music . . .
The best shows are the ones | don't
remember at all.”

REID MY LIPS — “Some of the big-
gest companies in this industry are
making their biggest money off
black music. So why can't young
black companies have some of this,
some of this success that we can
pass on, and maybe at some point
in our lives as entertainers we won't
always have to start from scratch?”
— L.A. Reid explains why he and
Babyface started LaFace Records
(Ebony Man).

Little Triggers

Elton John was paid $750,000
to perform for the Sultan of Brunei's
46th birthday on the ruler's yacht
(Star).

Julian Lennon and Brooke
Shields were snapped smooching
at a Peter Frampton concert
(Globe, Star, National Enquirer).

Bruce Springsteen dropped a
weight on his foot and broke his toe
when his son ran into the room and
distracted him (National Enquirer).

Madonna’s Birthday:
Boats 'N’ Boots

Madonna eluded party crashers
by renting a yacht and celebrating
her 34th birthday in the middle of
NY harbor. She's upset, though,
because Billy Ray Cyrus is cover-
ing Nancy Sinatra’'s “These Boots
Are Made For Walkin' " for his next
single. Madonna had ptanned to re-
make it (Star).

James Brown Is God!

Curtis Stigers telis People he
was conceived to the chorus of the
Rolling Stones’ “Satisfaction.” He
also reports he's met many of his
heroes lately, but nothing affected
him like meeting James Brown: “|
didn’t know what he was saying,
but | was in heaven. It was like
hanging out with God.”

Heavy Hitters

The Globe reports that Roseanne
Arnold and Stevie Nicks almost
came to blows at a party for Ringo
Starr when each reached for the
last teriyaki stick. Nicks snapped, |
saw it first, it's mine!” Roseanne
hissed, “You bitch!” and stormed
off.

Each week R&R sneaks a peek
through the nation’s consumer
magazines in search of every-
thing from the sublime to the
ridicutous in music news. R&R
has not verified any of these
reports.

TOP TEN SHOWS
AUGUST 2430 -

1 48 Hours
2 Roseanne
3 Murphy Brown
4 Coach
5 1992 Emmy Awards
60 Minutes (tie)
7 Unsolved Mysteries
8 Designing Women
9 Blossom
Northern Exposure (tie)

Source: Nielsen Media Researct.

All show times are EDT/PDT uniess oth-
erwise noted, subtract one hour for CDT.
Check listings for showings in the Mountain
time zone. All listings subject to change.

Tube Tops

® U2 (via satellite), Guns N’
Roses, Bobby Brown, the Red
Hot Chili Peppers, Eric Clap-
ton, Nirvana, Def Leppard,
Pearl Jam, the Cure, En

2 Vogue, the Black Crowes, and

¢ Bryan Adams are slated to per-

i form live from UCLA’s Pauley
Pavilion on the three-hour

. "1992 MTV Video Music
Awards” (Wednesday, 9/9,
9pm EDT/6pm PDT).

Friday, 9/4

* Wailing Souls, “The To-
night Show Starring Jay Leno”
(NBC, 11:35pm).

: * Kenny G and the Rollins
- Band, “ABC In Concert” (check
local listings).
* Sonic Youth, “Late Night
. With David Letterman” (NBC,
12:35am, Saturday).

Saturday, 9/5 .

¢ The Fabulous Thunder-
birds and Deibert McClinton
perform on a special hourlong
edition of “The Texas Connec-
tion” (TNN, 7pm EDT/4pm
PDT).

Sunday, 9/6

¢ Gerald Levert, Harry Con-
nick Jr., Willie Nelson, Atlan-
tic Starr, Loretta Lynn, Glen
Campbell, Roy Clark, Merle
Haggard, Maureen McGovern,
Eddie Rabbitt, Moe Bandy,
and Mickey Gilley are schedul-
ed to perform on the 27th annu-
al “Jerry Lewis Telethon”
(check local listings for time and
channel).

Monday, 9/7

e Sophie B. Hawkins,
Leno.”

‘Tuesday, 9/8

¢ Salt-N-Pepa, Wilson Phil-
lips, and the Winans perform
from East L.A.'s Garfield High
School on CBS's two-hour
“Back To School '92" special
(8pm}).

e Annie Lennox, “The Ar-
senio Hall Show" (syndicated;
check local listings).

¢ Joe Henderson Trio, ‘‘Jay
Leno.”

e L7, “David Letterman”
(12.35am, Wednesday).

Wednesday, 9/9
* B-52’s, “Arsenio Hall.”

Thursday, 9/10

* Dirty Dozen Brass Band,
“Jay Leno.”

¢ Pat Metheny, “David Let-
terman” (12:35am, Friday).

“Jay

WAMAM-adaakicartadiohistorv.com
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hat's on Americans’ minds? Each month R&R

conducts an exclusive survey of the nation’s

leading Talk radio stations to determine the 10 is-

sues that have generated the greatest amount of listener
phone response over the past four weeks. Following is a
comparison of last month’s and this month’s hottest topics.

Republican Convention
1992 Presidential Candidates

Woody Allen & Mia Farrow

International Trade Agreement

IM T™
- 1
- 2
2 3 Iraq Tensions
— 4
— 5 “Family Values”’
— 6 Bosnia-Serbia Conflict
7 7 Olympics
— 8 Hurricane Andrew
6 9 Economy
— 10
(tie) UK Royalty

Reporting Stations: KCMO/Kansas City, Brian Wilson; KING/Seattle, Steve Wexler; KIRQ/Seat-
tle, Andy Ludlum; KMOX/St. Louis, John Angelides; KSDO/San Diego. Kelly Wheeler; KSL/Salt Lake
City. Rod Arquette; KSTP/Minneapolis-St. Paul, Virginia Morris; WABC/New York, John Maineli:
WFLA/Tampa, Gabe Hobbs: WGST/Allanta, Eric Seidel; WLS/Chicago, Drew Hayes; WRKO/Boston.
Rich Kirkland; WTAE/Pittsburgh, Tom Clendening; WWRC/Washington, Tyler Cox; WX YT/Detrott,

Michael Packer.

e

R

WEEKEND BOX OFFICE
AUGUST 28-30

1 Honeymoon in
Vegas (Columbia) *
2 Unforgiven (WB)
3 Pet Sematary Il
{Paramount) *
4 Single White
Female (Columbia)
5 Death Becomes Her $2.68
(Universal)
6 Rapid Fire (Fox) $2.33
7 A League Of Their $2.06
Own (Columbia)
8 Twin Peaks: Fire $1.81
Walk With Me (New Line)*
9 3 Ninjas . $1.67
(Buena Vista)
10 Sister Act
(Buena Vista)

$7.31

$5.65
$4.82

$4.60

/
;

$1.47

All figures in millions
*First week in refease
Source: Exhibitor Relations Co.

S

ABOUT HIV, AIDS,
AND YOU (Paramount)

minute educational

Malcolm-Jamal
“Temporary Passion”

by Hami Dair.
® WHITE SANDS (WB)

lem Dafoe,
Mastrantonio,

soundtrack that
That You Own,”
“Quicksand And Lies,”
more

NE W THIS WEEK
® TIME OUT: THE TRUTH

Recording artists Paula Ab-
dul, Color Me Badd, Johnny
Gill, Jasmine Guy, and other |
celebs join hosts Arsenio Hall
and Magic Johnson in this 40-
video.
Songs include Hall and director
Warner's
and
Jaleel White's "“Contents Un-
der Pressure,” both composed

This feature film starring Wil-
Mary Elizabeth
and Mickey
Rourke sports a Morgan Creek
contains
Dwight Yoakam's “The Heart
Little Feat's
and

L R T e

4 o
A Healthy

Relationship . . .

Your station and Health NewsFeed!

Rely on Health NewsFeed to provide your listeners
with the latest health and medical information. Our free
one-minute reports are available via Satcom C5, Asso-
ciated Press audio and telephone. More than 250 sta-

tions have made a healthy choice . . .

details, call Carol Anne Strippel, 410-955-2849.

.'HEALTH

RADIO REPORTS VIA SATELLITE
FROM THE JOHNS HOPKINS MEDICAL INSTITUTIONS

you can, too! For

2
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EVvEN GREAT IDEAS
CAN BE IMPROVED.

Tle discovery of fire dramatically advanced early man’s quality of life. Fire hasn’t changed much since those
days, but the means to create and deliver it have. The same could be said of media information. While the data
‘has been available for decades, your ability to access it has been revolutionized in the last
10 years. TAPSCAN caused the revolution.

The original TAPSCAN program delivered a wealth of information almost instanta-

nght A nepusly. And it was right at your fingertips when you wanted it.
) Through the years, the program has been constantly improved, either by the chang-
NeW F]I'e ing needs of the market, or by customer requests. Retail Spending Power, the latest major

‘enfancement to TAPSCAN, has already been embraced by more than 300 top stations
LIHdﬂ' Your around the country. For at least one powerful reason. Finally, you can show how much
your audience is worth to a retailer or agency. The dollar figures are in the hundreds of
58165 Staff mﬂlions, even billions of dollars for most markets, and are available for nearly 60
different retail categories.

Now, at last, broadcasters have a way to combat cost-per-point buying. With RSP,
you can contrast your cost per point with the Spending Power of that point, and then

show why a smart retailer should use your entire station, not just prime dayparts. Combine this powerful
information with our world-class software and you'll put your salespeople on the street with the hottest thing

going in radio sales. )
3000 Riverchase Galleria

1NCO n§9AATN Suite 850
Birmingham, Alabama 35244
205-987-7456

Retail Spending Power is a service mark of TAPSCAN, Inc.

remw——ArAM=-2 e ricanradiohister-com
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THE IMMIGRANT SONG
More Foreign

esults of the 1990 U.S. Cen-
sus show foreign-born im-
migrants now account for
8% of America’s population, the
largest proportion since 1940
(8.7%). In 1970 and 1980, the per-
centage of foreign-born U.S. immi-

Ingredients In

grants stood at 4.7% and 6.2%, re-
spectively.

The states with the highest
foreign-born populations are all
major ports of entry: California
(21.7%), New York (15.9%), Ha-
waii (14.7%), Florida (12.9%), and

— e PR
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The Slanguage Of Politics

ith the presidential election a mere two months

away, it's important you know not only the is-

sues, but also the latest political lingo. Here are
some of the freshest political words 'n’ phrases:

SRR

T

Sleaze: What candidates attempt to smear on each other. Some
scholars believe the root word “sleazy” comes from Silesia, where a fimsy
material called Sleasie-holland was made. Others think it originated from an
old German word "slizen,” meaning to split, peel off, or tear.

Dead cat on the line: Something suspicious pertaining to a politician's
affairs. This doesn't refer to a deceased feline on the telephone or clothes-
line, but to a dead catfish on a trot line. The point is, the whole thing smells.

Boll weevil: A conservative Southern Democrat in the U.S. House of
Representatives.

Gypsy moth: A moderate Republican in the House representing the
northeastern or midwestern areas. Often spotted in the company of boll
weevils.

s R e R

Talk 'til the last dog has died: To talk endlessly. This Arkansas idiom
was applied to Bill Clinton at the recent Democratic National Convention. 5

Hunker down like a jackass in a hailstorm: To ride out a crisis, espe-
cially a political one. This Texas idiom was popularized by Lyndon Baines
Johnson and currently is being practiced by President George Bush.

Many of the abovementioned words and phrases can be found in the American Heritage Dic-
tionary Of The English Language, Third Edition (Houghton Mittlin Co./$40).

Incidentally, the publisher recently began offening radio stations a cassette of “New Words,” a
3p tune based on some of the dictionary’s latest entries. Stations can eam a copy of the dictionary by
simply playing the song on-ar and crediting the book as its source. For a free tape or more info, call
Sandy Goroff-Mailly at (617) 725-5966.

s ber.

Melting Pot

New Jersey (12.5%). In terms of
sheer numbers, it’s California in a
runaway — more than 6.4 million
of America’s approximately 19.8
million immigrants live in the
Golden State.

On the other end of the spectrum,
Mississippi, West Virginia, and
Kentucky each have immigrant
populations of less than 1% . Wyom-
ing, with only 7647, has the fewest
foreign-born immigrants.

Recent Arrivals

Census figures also show that
25% of foreign-born immigrants
came to the U.S. between 1985 and
1990, and 68.5% of all America’s
foreign-born residents arrived
since 1970.

California once again outpaced
the rest of the country in the num-
ber of 1985-1990 immigrants — 6.3%
of the state's population is made up
of these recent arrivals. In runner-
up New York, 3.7% of the state’s
population consists of recent immi-
grants, slightly more than the 3.6%
found in the District of Columbia.
The national average is 2% .

Sales Soaring

irlines’ on-board music

sales are starting to take

off. The New York Times
recently reported that during a
two-month test period, Northwest
Airlines — America’s fourth-larg-
est carrier — sold “thousands” of
Capitol CDs and cassettes through
the airline’s in-flight World Record
Shop.

Passengers can listen to various
songs while flying and order the se-
lections they like by filling out a
form. The airline plans to resume
the joint marketing venture with
the label in October and Novem-

“Married. Three children. Two cars. College graduate. Computer industry.
Over $25,000. Democrat. With mustard and sauerkraut.”

Who’s Most Likely To Vote?

ith the presidential race heating up, plenty of attention will be paid
to who will and won't be voting this November. Many won't: A
U.S. Government report on voter turnout in 1990’s Congres-

sional elections showed fewer than half of those Americans who were regis-
tered to vote actually bothered to cast a bailot.

Education

However, some Americans are more likely to vote than others. Almost
two-thirds (63%) of college graduates voted, as opposed to 42% of high
school grads and 28% of those with an elementary school education.

Occupation

Occupational status also plays a major role in voter turnout: 45% of
those with jobs voted, compared to 28% among the unemployed.

Not surprisingly, government workers are among those Americans
most likely to vote (63% of them voted in the 1990 election), compared
with 52% of self-employed individuals and 41% of wage and salary work-
ers in private industry.

Within the ranks of private industry, however, professional and mana-
gerial workers are more likely to vote than those classified as laborers,
operatives, or fabricators (60% vs. 31%).

Region

The South is shaping up as a key battleground in the forthcoming elec-
tion, and projected voter turnout has something to do with that. While voter
turnout for Congressional elections declined 15% between 1966 and
1990 in the North and West regions (from 60.9% to 46.4%) and 10% in
the rest of the country (55% to 45%), it held relatively steady in the South
(43% to 42%).

Coast-to Coast Digital Audio From $1,262 per month.

radio group or network.

for qualified clients.

With VISION from the National Supervisory Network, send-
ing programming via satellite is easy and affordable. VISION
is a combination of satellite services designed to guide radio
group and network opaerations to peak performance.

We’ll help you put together your own fully integrated VSAT

system to centralize programming and production for your

NSN provides network design, equipment, installation, and
very affordable spacetime. We even have equipment leasing

NATIONAL
SUPERVISORY

NETWORKG:
AVON, COLORADO

1-800-345-VSAT (8728)

wwwW.americanradiohistorv.com
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TECHNOLOGY

Electronic Audio Sales Up 4.3%
During First Six Months Of ’92

he latest report from the
I Washington, DC-based
Electronic Industries Asso-
ciation found dollar sales of audio
equipment during the first six
months of 1992 increased 4.3% over
the same period last year. In-
terestingly, U.S. consumers are
showing a greater preference for
systems that combine radios with
cassette or CD players.

Electronics
Penetration

he following figures reflect
T household penetration of
consumer electronics prod-
ucts as of June 1992, based on

an estimated 95.1 million Ameri-
can households

Product Percentage
Home radio 98%
Television a8
Color TV 97
Audio system 94
VCR deck 78
Compact audio system 64
Rack audio system 55
Black & white TV 51
Answering machine 50
Cordless phone 45
Home CD player 37
Color TV wistereo 35
Home computer 34
Videogame software 34
Camcorder 18

Home security system
Auto CD player
Projection TV

LCDTV

Cellular phone
Combination TVIVCR
Home satellite dish
Home fax machine
Laserdisc player

—
-~ N DO OD

— Source: Electronic Industries Assoc

-

Between January and June 1992,
the number of complete audio sys-
tems sold surged 22.5% to nearly 2
million units, a 4.5% dollar in-
crease over 1991. Correspondingly,
the number of separate stereo
components sold fell by 0.8%, re-
sulting in a 16.6% decline in sales
revenue.

Portable Is Popular

Americans are also finding port-
able audio more attractive. Janu-
ary-June '92 sales of those units in-
creased by 8.6% over '91 figures,
translating into a dollar gain of
16.2% . By the end of the year, EIA
estimates 55 million portable units
of all types will be sold.

Leading the portable pack are
sales of *boom box” radios with
cassette and/or CD players. EIA
estimates sales of these units will
top 30 million this year, with a9.5%
increase in revenues.

However, the fastest-growing
types of portable boom boxes are
cassette and/or CD players without
radios. EIA expects U.S. consum-
ers will spend 18.2% more on these
units in 1992 than in 1991, and unit
sales will jump by 13.2%.

“Walkman’’-type portable unit
sales are nearly stationary, up a
mere 0.8%. although the gain is
projected to account for a revenue
increase of 5.4%.

CD Players Soar

As the CD player closes out its
first decade of existence, its
popularity continues to skyrocket.
EIA’s projected 1992 figures pre-
dict a U.S. sales increase of 31.4%.
pushing single-year sales of the
device over the 15 million unit
mark for the first time.

For a look at which consumer
electronic items are most likely to
be found in U.S. households, con-
sult the adjacent chart.

8
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Database At
Your Wrist

eep important phone num-
K bers, appointments, and

special dates at your finger-
tips with the naw "1A-1000L-9A
DataBank” watch from Dover, NJ-
based Casio Inc.

At first glance, it appears to be
an ordinary analog watch with
hour, minute, and second hands.
However, open the watch face
and you expose the keypad and
LCD display that are the external
workings of the DataBank.

The unit's database allows you
to enter as many as 50 12-digit
phone numbers, along with an
eight-character ‘dentifier for each.

You also can store 50 dates and
times (appointments, birthdays,
anniversaries, etc.), plus iden-
tifiers. And . . . there's also room
for six 15-character pages of “free
memos,” which can be used for
any type of message.

Password Protection

Any or alt stor2d information can
be protected with passwords, and
names are automatically sorted in
alphabetical order. Additional fea-
tures inciude a calculator, five dai-
ly alarms, an hourly chime, and
auto power off. Suggested retall
price: $349.95. For more data,
call Casio at (201) 361-5400Q,

Software For Road Warriors

hether you're a traveling
businessperson, touring
musician, or just taking a

vacation, Torrance, CA-based Tour-
Tech Inc.’s “TourMiles 2.00” can
help plan your trips. The IBM-
compatible software calculates
mileage and estimated travel
times for up to 75 travel segments
at once.

The program — geared specifi-
cally toward the music industry —
contains more than 125,000 mileage
listings, including most major and
secondary cities plus selected con-
cert venues throughout America.

Mileage and time information
(based on major roads accessible
to any size vehicle) can be ex-
ported into Lotus or word process-
ing programs to help prepare itin-

erary and budget worksheets.
Price: $89.95. For more informa-
tion, phone (310) 371-8203.

BBC SFX CDs

rinceton, NJ-based Films
For The Humanities & Sci-
ences Inc. has released a
CD version of the “BBC Sound Ef-
fects Library.” The 40-disc set in-
cludes 1500 fully indexed and cross-
referenced sound effects, cues, and
transitions, all recorded digitally.
The library is available as a
complete collection ($549) or as
four sets of 10 CDs ($149.95 each).
For more information, phone (800)
257-5126.

he wide world of sports
T scores and information
comes to fans' fingertips
when “Sportrax” — a joint venture
between San Mateo, CA-based
DataSport Inc. and the Sporting
News — signs online this month.
The service is transmitted via
FM subcarrier signals in 38 cities,
including 25 of the top 30 Ar-
bitron markets, three Canadian
markets, Hawaii, and Puerto Rico

Sportrax provides constantly up-
dated information on games in
progress, final scores and results,
sports headlines, team and player
statistics, injury reports, and bet-
ting lines for professional and col-
lege sports

Pre-Programmable, Too

Subscribers can retrieve any
type of information instantly using
the Sportrax receiver/keyboard.
The unit also can be preprogram-

FM Subcarrier Service Provides
24-Hour Portable Sportscast

med to automatically keep tabs on
the user’s favorite teams.

The unit itself costs $495
Subscriptions co®t $720/year or
$79/month. Want to score some
more info? Dial DataSport at (415)
377-3500.

Remote broadcasts used to be rare.
Now they’re well done,

and done from just about anywhere!

/

...ski resorts, national events, and concerts to name a few. With NPR Satellite Services, one station alone or a dozen
stations simultaneously can broadcast their shows from anywhere in the United States and have them delivered
back to their doorsteps. Using transportable uplinks on the road, fixed uplinks across the country, and a staff of
skilled technicians, NPR Satellite Services, works with you to make your promotion a success.

Call us for your next remote...your listeners will thank you.

L NPR SATELLITE SERVICES,
2025 M Street, N.W. @ Washington, D.C. 20036 e (202)822-2626

AL
NPR SATELLITE SERVICES,

WAAAW-adaekicarradiohistorv.-com
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(80 Million of ‘em on October 1st.)

Announcing...

The Most Revolutionary New Radio
Format To Hit The Air InThe Past 20 Years. ..

Children’s Satellite Network

Ameerica’s Fastest Growing Audience

For A Preview Call
1-800-949-4CSN (4276)

See us at NAB’s Radio ’92 in booth #908.

“Because parents love their children more than Oldies or AC.

T

cahradiohisteprs.com
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PEOPLE

A&M Bowling Team Gets Creative

’-.

TN Greeted With A Kiss

When A&M held “Hookyfest '92" — the label’s first annual bowiling extravaganza — the Creative Department took Garth Brooks (r) met up with one of his musical heroes — Kiss's Paul
“Lowest Scoring Team” honors. Proudly displaying their trophy are (I-r) Susan Solomon, Sandy Brummels, Heather Stanley — after performing at L.A.’s Great Westem Forum.

Curtis, John Campbell, Rowan Moore, and Robin Clewell.

‘Forever’ Their Platinum

Jroa

‘Messy’ Promotion

Uptown and MCA execs recently presented Jodeci with platinum album awards for the group's “Forever My Lady" LP.

While promoting his “Life Is Messy"” LP, Rodney Crowell (1) joined Unistar Exchanging kudos at NYC'’s Boathouse are (I-r) MCA President Richard Palmese, Uptown Exec. Director/A&R Sean
Radio Network's “Weekly Country Music Countdown” host/writer Chris “Puffy” Combs, Jodeci's JoJo, MCA Sr. VP/Promotion & Marketing/Black Music Division A.D. Washington, group
Charles for a photo opportunity. members K-Ci, Mr. Dalvin, and DeVante “Swing,” Frank Dileo Management's Steve Lucas, Uptown CEQ Andre Har-

rell, and MCA President/Black Music Division Ernie Singleton.

# T he Eighties Plus, that is... 768 original

| AC, Hot AC and CHR hits by the original ‘
- artists on 44 CDs. The Eighties Plus has all the best
cuts from 1980 right up to 1992.

- Bestof all, you get the quality hundreds of stations rely on from
Halland—top hits, crystal-clear CD sound, and a complete database.

Act now—Save $1000. Get The Eighties Plus for
only $1495. NO monthly charges. No yearly fees.

Also ask about our special “Sale-abration” deals on Rock ’n’ Roll Graffiti (1229 songs, 50
W CDs) and The Seventies (545 songs, 30 CDs): 100% original, 100% hits, 100% Halland.

Wow Hallawd has it all! . -
® Rock 'n' Roll Graffiti (50’s & 60%) =
».The Seventies ¢ |° & .. 1.1

* The Eighties Plus

s

HALLAND BROADCAST SERVICES, INC

DCAST SERVICES, INC.
T l'(8183_963—6300 ® Fax (&18Y963.2070

wWWwW-americanradiohistorv.com
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- PWR99 add 24

WKBQ add 20
KS104 deb 22
KHFI 32-28 +,
CK 105 add 32

KOKZ add 28"

WMXP
WJMO
WWHT

- KBEQ

KXXR

KHTK
Q99.5

WVSR

Yioz =
KZFM®
WRVQ
WIFC
KKRD

KKXX«

KF95
KSND
wWOMP
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999KH!__;_ '
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“KNOE

KWTX
WKFR

KMGZ [
KGOT

297
KTRS
KTMT
OK95

debut album: SOFIA SHINAS

Stern Two Mmute Warnmg

reater Media’s KLSX/L.A. is facing

yet another FCC indecency probe

courtesy of the Howard Stern
morning show. This time, the Commission is
looking into a February broadcast in which the
Stern gang discussed — in remarkably
restrained language — the shocker’s inability
to make love to his wife for more than two
minutes.

The new investigation began mere days
after Greater Media responded to the agency’s
inquiry about an August 1991 Stern bit in
which a guest speculated on whether his
father masturbated. In its response, the
company pointed out that the complaint that
prompted the earlier probe didn’t include a
tape or an accurate transcript. Greater Media
said no tape of the broadcast exists and
therefore the FCC cannot accurately assess
the validity of the beef.

What's more, the company said that even
if the alleged mention of masturbation did take
place, it's far more tame than material the
agency has previously ruled not indecent.

Meanwhile, Stern made his Cleveland
debut on WNCX as scheduled Monday (8/31),
and promised his long-awaited Dallas debut will
take place next week.

Incidentally, ST's ear-to-the-etouffee hears
Stern agent Don Buchwald and Infinity topper
Mel Karmazin will be hangin’ out at the NAB
Radio Show in New Orleans next week,
meeting with their morning net radio affiliates
and announcing several new Stern show sign-
ups.

P LA sioganciones ¢

Less than two weeks after transforming
Viacom’s KXEZ/L.A. from Gold-based to Hot
AC as Star 98.7, OM Allan Hotlen exits to
pursue a consulting career. VP/GM Bob
Griffith told ST the parting was amicable and
Hotlen had agreed to stay on through the
station’s format adjustment.

Rumors

* What major market PD is no longer in the runn-
ing for a gig because he reportedly failed {or refused
to take} a drug test?

* Will Atco/EastWest Denver regional promo
mgr. Kay McCarthy cop the West Coast promo siot
vacated by Paula Tuggey, who recently jumped to
MCA?

¢ Why has Charisma put regional promo rep
Dee Ann Metzger's move from Denver to Atlanta on
hold?

Pollack Medua Graup )

CORONATION BALL — When former KROQ/L.A.
PD and current MTV VP/Promotions Andy Schuon re-
cently returned to Reno for his 10-year high school
reunion, staffers from his earlier employer — local
New Rocker KRZQ — came on down to fete 'n’ greet
him with a belly dancer, a band of strolling mariachis,
several (ersatz) Shriners on mopeds, and a balloon-
twisting clown, who applied the appropriate crowning

touch pictured above.

Elsewhere in SoCal, ST hears KIIS's
positioning shift to “the best hits of the '80s
and '90s” immediately piqued the interest of
nearby Adult CHR KEZY/Anaheim, which has
been using that same slogan for more than a
year. KEZY's legal counsel is investigating the
station’s options.

Maybe not so coincidentally, KEZY is
consulted by Alan Burns & Associates, which
took on KIIS as a client just about the same
time as the slogan switch.

D 'PYx Sidekix Tix {

Albany, NY morning stars Mason &
Sheehan, who stunned the market when they
jumped from WPYX to WQBK-FM last year,
pulled another shocker Monday (8/31) by
suddenly returning to 'PYX. The duo inked a
long-term deal, scuttling rumors that 'PYX
might simulcast Howard Stern.

ST hears "QBK was notified of Mason &
Sheehan’s defection mere hours before they
were back on the air at 'PYX. In fact, while
subbing for M&S Monday morning, 'QBK PD
Mike Wolf actually told listeners he was “in for
Mason & Sheehan” — at the very same time
M&S were on the air at 'PYX!

But wait, there’s more: ST hears 'PYX's
original plan was to have Mason & Sheehan
quit on the air at 'QBK and show up on 'PYX
30 minutes later. However, 'PYX attorneys
quashed that idea at the last minute.

Continued on Page 30

Pollack Media Group
Welcomes

"Solid Rocke" WRZX

INDIANAPOLIS

984 MONUMENT ST., SUITE 105, PACIFIC PALISADES, CA 90272 « FAX (310) 454-5046 PHONE (310) 459-8556 ,
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“yeah, yeah, yeah”

URBAN CHART: &-Q

WIOQ 15-12 Hot
WPGC 10-7 Hot
KBXX 13-10 Hot
KHTK 19-15 Hot
KMEL 23-17 Hot
KSOL add 16 Hot
WXKS 29-26
WWHT 17-13
PWR106 18-14
KKFR 23-21
KOY-FM 22-20
92Q deb 29
B94 add

WWKX add 32
WHYT add
HOT977 add
WQGN add
WFMF deb 30
KPRR 30-25
KKMG add

B95 deb 27
PWR102 deb 33
HOT194 deb 25
KDON deb 31
BOSS97 deb 22
Y97 add

s RN

msw@mnm o
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Continued from Page 28

Controversy envelops Fairmont Urban
Gold/AC combo WMTG & WNIC/Detroit,
where GM Joe Bacarella and GSM Jamie
Kramer have exited. Fairmont cited “personal
reasons” as the cause of Bacarella’s
resignation, and gave no explanation for
Kramer’s leaving.

The duo departed on the heels of a less-
than-flattering Crain’s Detroit Business article
that contained accusations from several of the
stations’ former female employees regarding
age and sex discrimination and sexual
harassment. One of the women has filed a
wrongful discharge, sex harassment, and sex
and age discrimination lawsuit against WNIC
and Bacarella.

Bacarella has denied the charges. A
Fairmont spokesperson told ST the article
contained several inaccuracies and Bacarella’s
resignation was not a resuit of the allegations.

‘ > Fears Strikes Out ‘

Yet another management change to report
at XHRM/San Diego, where VP/GM Ernie

Rumbles

* WALR/Atianta PD Maxx Myrick exits, as does
consultant Tony Gray. Theresa Foxx becomes in-
terim PD.

* WRQN/Toledo ups APD/MD J.J. Riley (Jay
Donovan) to PD.

* WTNT/Tallahassee PD Bill Martin replaces
Kevin King as PD at WKXC/Augusta, GA.

¢ Gerry Bledsoe goes from nights at WMMJ/DC
to the same shift at WMXD/Detroit, replacing the
Electrifying Mojo.

* WZAT (Z102)Savannah PD Ralph Wimmer
exits. MD Dr. Dave Allen and music assistant Kelly
Reynolds take over for now.

¢ KKiX/Fayetteville, AR APD Leny Fox be-
comes PD. Former PD J.R. Phillips — who also was
Fox's moming sidekick — splits.

* KUAD/Ft. Collins, CO parttimer Karl Lewis be-
comes PD. He succeeds Don Dana, who left for af-
ternoons at crosstown Country outlet KGLL. KUAD
MD Brian Gary adds APD duties.

* Former WIZN/Burlington, VT MD Tom Van
Sant becomes PD at KCQR/Santa Barbara, replac-
ing Rick Williams.

* WVRK/Columbus, GA ups moming man Jim
Gallagher to PD.

* WSTW/Wiimington, DE welcomes new PD
Mike Elliot from WPNT/Chicago.

* WJBT/Jacksonville adds former WDXZ/Char-
leston afternoon driver Terry Alexander as APD/af-
ternoon driver. Kevin Fox joins 'JBT as MD, coming
from afternoons at WHQT (Hot 105)Miaml.

¢ Seven-year WHJY/Providence vet Sharon
Schifino moves up to MD. Amy Hagan crosses the
street from WWRX to take on nights at "HJY.

* WRFX/Charlotte |ate-night rocker Chris *‘The
Kid’* McKee becomes MD. Parttimer Jack Anthony
slides into evenings. ;

* WRXL/Richmond Production Dir. Rik Maybee
adds MD duties.

¢ KCLX/San Diego middayer Denise Westwood
exits.

Coming this
October!

Joe Kelly’s
Production

Tracks ™

Budget for it!

MAAN S eFicaREatHON | STOICO IR m————

© 1902 NEWRY AL MARTI

—ekate;

“Put everybody on hold!
We're running a wild rumor.”

Fears has resigned after less than four months
on the job. In the past two and a half years
alone, the Urban outlet has changed GMs four
times and PDs three times.

Austin’s new KMXX (Mix 93.3) —formerly
B93 — has put the finishing touches on its
revised on-air lineup. The names (and from
whence they came):
¢ Mornings: Johnathon Monk &
Diana Kelly (KKNG/OKC)

* Middays: Kathryn Block (KKJI/Denver)

® Afternoons: APD Bob Corbell (KONO &
KSRR/San Antonio)

* Nights: Trey Elliot (Star 105/Dallas)

¢ Overnights: Darla Thomas
(KKMJ/Austin)

} ‘Mandy’ Marathon <

Yet another Country convert to report: AC
WVNS/Charleston, WV becomes Hot Country
WKWS (Kicks 96) under new owner West
Virginia Radio. Gary Mertins — from sister
WAJR & WVAQ/Morgantown, WV — is the
new GM. PD/MD/mornings is Doug Hamand,
coming from KS104/Denver.

The station shook up the market prior to
the change with the old “I've locked myself in
the studio and I'm not coming out” ruse. For
24 hours, a “renegade” jock calling himself
Michael Moon (who's actually the overnighter
in Morgantown) “protested” the upcoming
format change by playing just four songs:
“Mandy,” “Alone Again, Naturally,” “Mr.
Lonely,” and “The Way We Were.”

Ragan Henry's KKHU/Houston has
dumped its unique News-Talk/Gold hybrid after
only five months. Company Prez/COO Donald
Kidwell said the station “had no other
choice,” given the 0.4 it earned in the spring
book. No word on KKHU'’s new direction. The
station js Classic Rock . . . for now.

KﬁAK-AM & FM/Sacramento is
restructiuring as a consequence of OM Don
Langford’s departure Friday (9/4). KRAK (AM)
middayer Hal Murray becomes the AM's PD,

Continued on Page 32
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“Music for the People”— 1.6 million sales
“Good Vibrations”— #1 single, Gold
“Wildside”—Top 10 for 8 weeks, Gold

Now comin’ at ya with the new single
taken from the album YOU GOTTA BELIEVE

Going for reports September 14th

Produced and arranged by Donnie Wahlberg
for Donnie D Productions

BELIEVE IT! Album in stores September 15th

INTERSCOPE

=,
7\ PRODUCTIONS

RECORDS

"' 4
Management % DICK SCOTT
Lot 4
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PolyGram El Label Group

2100 add 28
B94 add
WWKX add 20
KRBE add 32
PWRS6 add
KTFM add 26
HOT102 add
KMEL add 34
HOT977 add
KPLZ add
WXKS deb 28
WZ0U deb 24 HOT

l‘— PolyGram Label Group

P1 CHART DEBUT €

WMXP deb 29
WJMO deb 29
KXXR deb 32
KOY-FM deb 25
Q106 deb 28
HOT97 9

Q102 30-28
WHHH 28-21
KHTK 23-19 HOT
WKBQ 22-16
...And Many More!

Doﬁor

1)

‘'t Go”

P1 CHART B-@
WZOU 7-6 HOT
2100 1-1 HOT
WEGX 4-4 HOT
PWR99 11-3 HOT
WNVZ 20-17 HOT
WDFX 13-3 HOT

WKBQ 16-6 HOT
KIS 4-2 HOT
KWOQD 20-10 HOT
B94 28-21

WMXP 30-21
PRO-FM 21-12
WWKX 5-3

=
4
RECOADS INC

HOT102 deb 13 HOT

m ® P2cHART @@

P3 CHART DEBUT €

PWR96 23-20
Q105 22-17
Q102 29-26
WHYT 20-10
WHHH 12-8
KBEQ 14-9
KXXR 19-14
KHTK 11-9
PWR106 16-12
KOY-FM 11-10
Q106 12-11
KMEL 29-22
KPLZ 20-16
...And Many More!

& F

STREET TALK.

Continued from Page 30

while KRTY/San Jose PD Bill Macky comes
aboard as PD of neighboring KQBR/Davis,
which is LMA'd to KRAK,

Meanwhile, the search for a new FM
programmer, which has been in high gear
since KNAX/Fresno PD Brad Chambers
decided not to take the gig a coupla weeks
ago, may be a done deal . . . perhaps by the
time you finish this sentence.

Back at KRTY, MD Julie Stevens has
been named acting PD.

’ LMAs O’ The Week ‘

Broadcast Associates — owner of

Country combo KFMS-AM & FM/Las Vegas —

has LMA’d crosstown AOR/NAC outlet KEYV,
with an option to purchase the station once
the new FCC duopoly rules go into effect.
KFMS will deliver programming for KEYV
beginning September 7. Format TBD.

Concurrently, KEYV GM Tom Humm
becomes GM for KFMS-AM & FM. Current
KFMS GM Doug Shane shifts to VP/Prog. for
Broadcast Associates.

Walton Stations — owner of KKCS-AM &
FMIColorado Springs — executes an LMA
with purchase option for crosstown CHR
KIKX. Virtually the entire KIKX staff is out,
although GM Dennis Lamme and PD Ken
Carr will remain for a brief time. Ironically,
former KIKX morning man Tom Fricke, whom
Lamme and Carr fired two short weeks ago,
will return as PD/afternooner. Craig Coehn,
former APD/MD at crosstown KKMG, will

Rumbles, Pt. Il

* WMC-FM (FM100¥Memphis MD/night per-
sonality Will Pendarvis heads to WAPW (Power
98)/Atlanta for nights.

¢ Z-Rock affiliate WRZR/Columbus, OH Promo-
tion Dir. Mark “The Z-Man’’ Adams replaces Mike
Perkins as OM, Ron Michaels assumes MD chores,
and Bryan Jester returns as Production/Mktg. Dir.

Meanwhile back at crosstown WCOL, evening
personality Rocky Martini and morning show pro-
ducer Nick Evans swap jobs.

® Former Q107/Toronto PD Gary Aube be-
comes GM at 54 Rock/Ottawa. Wendy Daniels shifts
from mornings to afternoons, repiacing Bob Cowan,
who takes a TV gig; Gary Theal succeeds Daniels,
coming from crosstown Sunny 1310. Darren
Stevens moves from overnights to nights, and Ray
Plourde is the new Production Dir.

¢ U102/Lexington MD/afternoon driver Damon
Moberly leaves the building. Night jammer Mark Dia-
mond segues to afternoons, and PD Bill Clary
handles music.

* WOBM/Monmouth, NJ MD Matt Devoti exits,
replaced by Je#f Rafter.

¢ In the wake of CIZZ/Red Deer, Alberta PD Bob
Mill's departure for the PD gig at CJAY/Calgary,
ClZZ ups APD/MD Rob Robson to PD. Concurrently,
Ritch Nickell becomes PD at CiZZ Country sister
CKGY.

-« WFNX/Boston ND John Kelly weighs into the

morning news anchor gig at N/T WHJJ/Providence.

¢ CK105/Flint APD John Eric Stevenson adds
MD duties. Terry Young joins for nights.

* KWTX/Waco mormning man Flash Phlllips ac-
quires the MD duties. He repiaces Gary Rose, who's
now Production Dir.

* WQXA/York, PA overnighter Eric B adds MD
chores.

¢ Veteran L.A. personality and former R&R
Country Editor Jim Duncan has joined Unistar's Hot
Country format.

¢ Despite what you read here iast week, 'twas
Robert Elfman who was upped from MD to PD at
KiXY/San Angelo, TX, and PD Scotty Snipes who
stepped down to handle nights.

wirAr-adaricanradiohistor-eem
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Love
Triangle

orkin’ all the angles 'n’ firin’ on all cylinders, @
W the very spatial people (and their sphere-carriers)

at Reprise planely took an anything-but-square
approach to Promo item Q' The Week honors, lining up
selected programmers with three-inch, 3-D pyramid-shaped
paperweights that’d been custom-printed with the name of
the act (the B-52"s) and the title of their latest LP (*‘Good
Stuff"’).

Solidifying the point, the clear plastic pyramids contain

a mysterious bright blue liquid in which tiny photographic
likenesses of the group's three original members float on to
further flights of bar-be-cubist fancy.

h —

R

handie MD/middays. The rest of the positions
are still being filled.

KKCS VP/GM Bob Gourley told ST that
KIKX plans to switch to “102.7 The Edge, an
aggressive CHR heavily laced with alternative
music.” However, the moniker won't sit well
with Jacobs Media, which owns the trademark
for the Edge. Paul Jacobs planned to contact
the KKCS folks as ST went to press.

} 1992 CMA Broadcast {
Awards Winners

The respective Country Music
Association Broadcast Awards winners for
large, medium, and small markets are:

* Station Of The Year: WPOC/Baltimore,

KASE/Austin, and WQCB/Brewer, ME.

* Personality Of The Year: W. Steven

Martin, KNIX/Phoenix; Tim Wall &
Darren Wilhite, WIVK/Knoxville; and
Joe Lombardi, KOOV/Copperas Cove,
TX. '

Midday talker Neal Boortz exits Jacor's
WGST/Atlanta for Cox’s crosstown WSB. ST
hears that Boortz will earn at least $1 million
from the three-year deal.

W8B will slot Boortz opposite Rush
Limbaugh, who is heard on 'GST. However,
thanks to a six-month non-compete clause in
Boortz’s Jacor contract, that scenario won't
happen until at least March 1, 1993.

WGST PD Eric Seidel says he was
prepared for Boortz's possible departure and
will name a replacement within a couple of
weeks. That person, he says, will have “some
familiarity to the audience.”

Continued on Page 34
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“brilliantly unself-conscious
songwriting...

sticks in your head without
pop-rock formulas”

 Pulse

breakthrough
ar tt S t

breakthrough
video

“Sorry About The Weather”
debuted this week as
Breakthrough Video on MTV

breakthrough
now

To the album
lt's Only Time
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<d lane

"CONSTANT CRAVING”

FROM THE ALBUM INGENUE

CHR CHART €%
BREAKER

ADDED THIS WEEK
AT MTV!

GOLD ALBUM

AC6- QO

STREET TALK.

Continued from Page 32

This week, CJCLIToronto is scheduled to
become Canada'’s first all-Sports station. The
Telemedia Gold outlet is already heavily
sports-oriented and serves as the radio roost
of the Toronto Blue Jays and Maple Leafs. A
call letter change is possible.

Longtime Big Band WTUX/Indy, which
went dark August 21, returned as WTLC (AM)
this past Sunday (8/30). The new format —
targeted to blacks 35+ — consists of gospel,
jazz, R&B oldies, and news 'n’ talk.

Incidentally, rumors of a major format
adjustment on sister UC WTLC-FM — fueled
by on-air promos touting a big announcement
— proved to be wildly exaggerated. The
station has made some adjustments, but
remains Urban.

WLTT/DC parttimer Steve Sutton is now
partnered with Beverly Fox in morning drive at
the CBS AC. Sutton — formerly the longtime
afternoon driver at crosstown DC101 —
replaces Dave Adler, who slides into
afternoons. Adier succeeds Dave Stone, who
becomes Dir./Creative Services. With the
elimination of afternoon drive newscasts,
newsman Sean Hall departs.

KFI/L.A. afternoon drive yakker Tom
Leykis claims he's poised to launch a
nationally syndicated talk program. No details
have been revealed.

The lineup at KJJO/Minneapolis, which is
set to go Country on Labor Day (9/7), is:

® Mornings — former KEEY/Minneapolis
MD/evening talent Wayne Elliott

¢ Early middays — PD Bill
(Fink) Sebastian

¢ | ate middays — Lois May, also from
KEEY, where she did swing

* Afternoons — new MD Scott James,
from KFMS-AM & FM/Las Vegas

¢ Evenings — Allison Girard, from
WIXK/New Richmond, Wi.

} Targeting An Audience {

WRNN (News 94.5)/Myrtle Beach, SC is
America’s newest FM News/Talk outlet. The
station (formerly Nostalgia WKOA) airs local
news and talk in drivetime and relies on
syndicated material to fill out its lineup. Rob
Kesler serves as PD, ND, and morning news
block anchor. B

Records

¢ Chamelson ¢o-Di /Rock Promo Dea . Jay
Delorenzo exits. Goncurrently, ha label announces
plans to beef up its promo staff with reps in L.A., Chi-
cago. and Atlanta.

* Effective- immediately, Dellcious Vinyl will start
using Atlanthe's pop promao staft, Nat't Dir /CHR Tosh
Agcoyal becomes 4 frea agent. Also at DV Natl
Dir /UC Tom Bracamontes sagues to Tommy Boy in
NYE,

o Glant SF/Denver/SLC regional promo rep
Geina Horion exits. Her territory will be spiit by Seat-
tle and L.A. raps Bob Smith and Mia Klein,

¢ Atlantic/Nashville moves to 1812 Broadway,
Nashvilie, TN, 37203. The phone numbers are un-
changed.

® Congrats to Columbia's Jim Burris. Notonly
was he named “Promo Man Of The Year” at the
label's convention in Toronto tast week , he’s been
promoted to Dir./Field Services, moving from SF to
NYC.

WA - amereanT adiokictoreeem

V

eEmmis Broadcasting taps Doyle Rose and
Randy Bongarten to manage KPWR/L.A. and
WFANMY, respectively.

eGary Fries becomes RAB President/CEO.

oFred Ehrlich named Columbia Records VP/GM.

eRitch Bloom blossoms as VP/Nat'| Promo for

Capitol Records.

eNorm Rau promoted to Sandusky Broadcasting President.
oPolly Anthony elevated to Dir./Nat'| Promo, West Coast
for Epic/Portrait/CBS Associated Labels.

4

o John Waugaman becomes WINSNY VP/GM.
eSteve Kingston crowned WBZZ (B94) Pittsburgh OM/PD.

A >4

eDan Halyburton named PD as WDGY Minneapolis
goes Country.

The station announced its debut with a
newspaper ad headlined “Does music about
sex, drugs, and shooting policemen turn you
off? Then tune into Talk.”

Pirate Radio/L.A. overnighter Mark
Mendoza moves into 7pm-midnight and is a
candidate to retain that shift permanently.
Production Dir. Jamie Osborne, who had been
handling nights since Tawn Mastrey moved to
afternoons, resumes fulltime blade runner
duties.

Westwood One will simulcast with HBO
the complete Bucharest date of Michael
Jackson’s “Dangerous” tour on October 10.
This marks the first full-length radio-broadcast
concert by the Epic superstar.

ST’s ali-seeing-eye couldn’t help but notice
that front page story on the Box music video
network in the New York Times “Living Arts”
section Tuesday (9/1).

New KBEQ/KC PD Mike Kennedy has an
MD offer on the table to current WAQQ/
Charlotte MD Erick Bradley, and the deal
could be done by the time you read this.

KBEQ also spiked its nightly alternative
“Planet Q" program. The void will be filled by
KOY (Y95)/Phoenix night jammer Kelly Urich.

WZOK/Rockford inks consultant Jim
Wood, who told ST the station will remain
within CHR's “formatic range,” but to expect
plenty of fine-tuning.

} New Add Record {

Congrats to Liberty Records and Garth
Brooks on a record-setting 189 adds on “We
Shall Be Free,” breaking Garth’s previous
record of 183 first-week adds on “The
Thunder Rolls.”
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NEWS

WEAVER APD/MD

Ross Upped To Programmer’s Post
At Urban WYLD/New Orleans

Interim PD Steven B. Ross has
officially been upped to PD at Ur-
ban WYLD-AM & FM/New Or-
leans.

“Steve has been with us for over
two years. He’s paid his dues,” In-
ter-Urban Broadcasting President
Jim Hutchinson told R&R. “His
consistency has shown not only in
his performance, but in the perfor-

mance of the radio station as a
whole.”

Ross’s 14-year industry career
includes a stint as MD at WGCI/
Chicago and on-air positions at
KMJQ/Houston and WHRK (K97)/
Memphis. He also worked in pro-
motion for Solar Records.

Additionally, former WQMG/
Charlette OM/PD Sam Weaver has
joined WYLD as APD/MD.

B/EZ WEZ(Q/Buftalo

WEZQ/Buffalo abandoned its
B/EZ format on Monday (8/31) to
become “New Country’’ WNUC.
OM/morning man Dan Kelley re-
mains in place; the station will util-
ize Unistar programming in all
dayparts, except morning.

Owner/President John Casciani
told R&R, ““Garth Brooks's concert
at the State Fair sold 16,000 tickets

Now Country WNUC

in just two hours, but Doc Severin-
sen couldn’t fill a 2000-seat
[venue]. The writing was on the
wall — the [B/EZ] audience was
too passive. We're happy that we
now have only one direct competi-
tor [in Country WYRK].”

WEZQ placed 13th (1.7) among
24 rated signals in this spring’s Ar-
bitron.

Randall Kennedy.

Shadowfax Pacts

Earthbeat! Records — a progressive label distributed by Warner Bros. and the WEA Corp. — has signed Shadowfax to
its artist roster. The group’s first recording under the agreemnent, “Esperanto,” is due September 15. Happy with the
deal are (I-r) Shadowfax's Stu Nevitt, Chuck Greenberg, Armen Chakmakian, and Phil Maggini, Earthbeat!'s Jeff
Heiman, VP Jim Deerhawk, and CEQ/President Leib Ostrow, and WB'’s VP/Sales Charlie Springer, Chris Jones, and

Berry.

Love & Sas & Collins & RCA

&.-

e

RCA execs recently honored Tyler Coliins and Love & Sas at NYC'’s B. Smith’s Rooftop Cafe. Socializing on the scene
are (I-r) Collins’s manager Stuart Griffen, RCA VP/Promotion Roland Edison, Coliins, Love & Sas’s Lovena Fox, label
President Joe Galante, BMG/Canada President Bob Jamieson, and Love & Sas’s Saskia Gariel and manager Ivan

in control.

© The Arbitron Company 1992

Max is here!
Meet Max in New Orleans September 9.

Let Max show you how to get all the sales and programming answers
you need, whenever you need them—with no on-line charges.

windows® makes it easy. Arbitron gives it power. Maximi$er® puts you

ARSITRGIN
Booth 404

Windows® is:a registered trademark of Microsoft Corporation. MaximiSer® is a registered trademark of The Arbitron Company.

Zapoleon
Continued from Page 1

“This was one of the toughest de-
cisions I've ever had to make,”
said Van Stone, who joined Pollack
Media just three months ago. “The
people at Pollack have been great,
hut the chance to rejoin Nationwide
was too tempting to pass up.”

Zapoleon, who helped pioneer the
Hot AC format, has been KHMX
PD for two years and Nationwide
National PD since 1988.

Prior to joining PMG, Van Stone
was PD at KQKS/Denver for over
five years.

SIy Continued from Page 1
company] wanted me to come
here, and I’'m going to do any-
thing I can to help.”

At 32, Sly becomes one of the
youngest GMs in a Top 10 market.
He’s managed KBPI since 1990,
and prior to that, spent six years at
KEX/Portland, rising from AE to
VP/GM. No replacement was
named at KBPI.
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AOMINISTRATION
ASSISTANT T0 PuBLISHER. Karen Blondo
OFFICE MANAGER: Albeth Grass
CONTROLLER: Debbie Botengan
ACCOUNTING: Maria Abulysa, Nalinl Khan, Norma Sanchez
RECEPTION: Juanita Newton, Karen Mumaw
maiL services: Rob Sparago, Matthew Parvis

BUREAUS

WASHINGTON: 202.783-3822, FAX: 202.783-0260
BUREAU CHIEF/ WASHINGTON EOITOR: Pat Clawson  associATE eoimor Randall Bloomquist
ASSISTANT EDITOR Jack Messmer  0FriCe ManaGER Suzie Doyebi  LEGAL COUNSEL Jason Shrinsky
NASHVILLE: 615-244.8822, FAX: 6152486655
BUREAU cHiee Lon Helton
OFFICE MANAGER: JO Pincek
ASSOCIATE E0moR- Lorie Hollabaugh
ADVERTISING
103 ANGELES: 310:553-4330; FAX: 310203 8450
VICE PRESIDENT/SALES, WESTERN REGION. Michael Atkinson
SALES MANAGER: Henry Mowry
AUVERTISING COORDINATOR: Nancy Hoff
SALES REPRESENTATIVES: Jeff Gelb, Mike Schaefer
MARKETING MANAGER: Stacle Seifrit
ADVERTISING ASSISTANTS: Michael Berckart, Victoria Knight, Rene Whiteman
DPPORTUNITIES SALES: Leslie Cutting  MARKETPLACE saLts: Beth Deli'lsola
WASHINGTON: 202-783-3826; FAX: 202-783-0260
VICE PRESIDENT/SALES: Barry O 'Brien

NASHVILLE: 615-244-8822; FAX: 615248-6655
OIRECTOR/SALES: Ken Tucker

® EDITORIAL
310-203-9763
® CIRCULATION
310-203-8727
® ADVERTISING
310-203-8450

A WESTWOOD ONE COMPANY
Subscription Information 310.553.4330
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RADIO!

SMAR

WOULDN'T IT
BE SMART IF
THE
COMPUTERS IN
SALES,
PROGRAMMING
PRODUCTION,
TRAFFIC AND
THE STUDIO
COULD TALK
AND SING TO
EACH OTHER?

WELL, NOW
THEY CAN!

RCS WORKS! IS THE ULTIMATE

IN ACCESS AND CONTROL, AND THE

WAY FOR YOUR STATION TO WORK AND

SOUND BETTER WITH DIGITAL AUDIO PRODUCTION

AND PLAYBACK. IT'S MODULAR, IT'S EXPANDABLE,

IT'S DIGITAL AND IT'S ALL SUPPORTED BY ONE COMPANY.

SMART RADIO!
BE SMART...GET RCS WORKS! FROM RCS.

RADIO COMPUTING SERVICES, INC.
Two Overhill Rd. Suite 100 Scarsdale,
New York 10583 (914) 723-8567

wwaL americanradiohistorv.com
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T™Mcentury

For Information Call: (800) TM Century

COMPACT . . . .
The world standard in music libraries
In use on over 2000 stations.
DIGITALAUDIO
COMPACT .
CD Hits of the week for AC, CHR, COUNTRY,
URBAN, and AOR.
DIGITALAUDIO
V Full production and Media Placement.
ﬁaluﬁﬂu P
New Jingles for KIIS, WMXV, WPL]J, KISS 108,
KIIS RMM 110125(7) YOUNG COUNTRY, B-96, and others.

Call for new CD Demos by format.

Complete libraries for all your production needs.

Powerful, easy to use music scheduling
software, in use on over 400 Stations.

The best song parodies and comedy bits
on CD released weekly.

Ultim
Di |taat|e Programmable, digital system for on air
Stl%dlo playback of music and commercials.

14444 Beltwood Parkway, Dallas, Texas 75244-3228
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NEWS

Ad Panel Sees Rosy Radio Scenario

The largest ad agency in the
Southeast has concluded that radio
has a bright future as an advertis-
ing medium.

“It is evident that radio is contin-
uing to change, as are all media,”
said BBDO South Media Director
David Capano. ‘“The industry is
solid and will continue to be an im-
portant communications element
in our clients’ marketing mix.”

Capano and BBDO South made

that pronouncement after hosting a .

roundtable discussion in Atlanta
among ten radio industry leaders,
including RAB President Gary
Fries; Arbitron VP/Sales Jay Guy-
ther; Jefferson-Pilot Radio Di-
vision President Clarke Brown;
WSB/Atlanta Station Manager
Robert Green; CBS Radio Director
of Research Terry Drucker; In-
terep Radio Store President Mark
Guild; CBS Radio Reps VP/GM
Raif D’Amico; Katz Radio Sr. VP/
Director of Research Gerry Boe-
hme; Katz VP Mike Moran; and
Eastman Radio VP/Marketing and
Research Charlie Sislen.

Among the trends identified by
the panelists:

Local Sales
Continued from Page 3

The RAB figures are based on
reports from Miller, Kaplan, Arase
& Co. and Hungerford, Aldrin,
Nichols & Carter. Network figures
are provided by the Radio Network
Association.

The RAB also reported that its
membership is at its highest level
in more than three years. Fries
said membership now stands at
2965 stations, up 27% from the low
point of 2341 in September 1991.

¢ The industry will continue to
consolidate. This trend will benefit
advertisers and agencies by pro-
ducing stronger radio stations.
However, up to 30% of all radio
jobs could be eliminated in the
coming years.

¢ More stations will enter into
joint marketing agreements.

e The proliferation of formats
will continue as radio attempts to
meet the needs of marketers seek-
ing to reach a particular segment
of the public.

» The medium will see a return
of advertiser-driven programm-
ing.

e There is a growing audience
for radio dramas and ‘“mystery
theatre”-type programs.

o All-Sports stations will con-
tinue to emerge around the coun-
try.

* AM radio is not dead. As the
population ages, people will be in-
creasingly concerned with public
affairs. Therefore, “‘reality radio”
— all-News and Talk formats —
will thrive.

« Hispanic radio is no longer a
niche format in markets located in
Florida, Texas, and California.

Caparro
Continued from Page 3

ministrative and support functions
in the areas of sales, marketing,
and distribution.

“The contributions by David
Blaine to our sales organization
have been largely responsible for
our development into an effective
sales team,” noted Caparro.

A 20-year industry vet, Blaine
joined PGD two years ago as VP/
Sales Administration, Research &
Planning.

Achy Breaky Shake

Syndicated radio personality James St. James (I} shook hands with Billy
Ray Cyrus backstage after one of Cyrus’s recent performances.

Cocker ‘Unchains’ Gold

Capitol Canada recently presented Joe Cocker with gold awards for his “Unchain My Heart" and “One Night of Sin*
LPs. Backstage at the Ontario Place Forum are (I-r) Capitol’s Jan Crabtree, Paul Church, and Peter Diemer, Cocker,
and the label’s Al Andruchow and Liz McElheran.

With Next Week’s R&R

Your Complete Guide To
Digital Broadcasting

AR Cricantadiohistons..com. D— o



www.americanradiohistory.com

40« R2R september 4,1992 RAT’N Gs AND R ESEA R CH

True Facts About Diarykeepers

Each year, we mail out hundreds of ratings
diaries that are very similar in scope and design
to Arbitron’s. We do this to learn as much about
the process as we can, and to determine how
people who keep diaries differ from the overall
population of radio listeners. In this column,
we’ll share some of our conclusions.

The major differences be-
tween our diaries and those
Arbitron sends out are that
we send one diary per
household, and we pay $2
per person. Also, the return
rate in our most recent
study was 78%. Here are
some of the things we have
learned.

Time spent listening is di-
rectly related to the per-
ceived station preference.
If a listener is partial to a
particular station and un-
derstands its key format el-
ements, he’s likely to report
longer listening to that sta-
tion. TSL is an aggregate
phenomenon: It has no lin-
ear relation to any small
move or ‘“‘quick fix’’ a sta-
tion attempts. When more
people think you're their
favorite station, your TSL
will go up. The more you
educate those people to
your station’s benefits, the
more your TSL will go up.

Listeners don’t sit around
with stopwatches as you
sweep them past each quar-
ter hour with a variety of
programming tricks and
devices. To raise TSL, cre-
ate a station where listen-
ers always know what time
it is, can tell what’s coming
next, and hear what they
want to hear.

m

Contest entrants are
no more likely to
keep diaries than

anyone else —
they’re more
interested in the
prize or the contest
than in the station.

99

LMAs and dual-owned
AMs and FMs may be in for
rough times. Through all
the hoopla over the chang-
ing duopoly laws and the
rise of LMASs, broadcasters
have forgotten one sobering
fact. Simply because a sta-
tion has ‘‘doubled up’’ with
an additional property, the

sproperty will rarely take

m

To raise TSL, create
a station where
listeners always

know what time it
is, can tell what’s
coming next, and
hear what they want
to hear.

99)

care of itself. It too must be
sold, marketed, and pitched
to potential diarykeepers.

We’ve noticed a sharp
drop in diarykeepers’ prod-
uct knowledge in markets
with several LMAs. The one
truism here is that ulti-
mately, this lack of product
knowledge will lead to rat-
ings declines. The message
to broadcasters is very
clear: If you're going to buy
another AM or FM or enter
into an LMA in your mar-
ket, make sure you have the
arsenal to support the new
station.

You can’t manipulate di-
arykeepers. As much as
this point has been stressed,
stations still exhort listen-
ers to “‘write it down.” Let
me state unequivocally that
no diarykeeper we’ve ever
talked to has made the con-
nection between his own di-
ary and your on-air at-
tempts to aid and encour-
age the reporting process,
however veiled or blatant
those attempts may be.

Contest entrants don’t
make good diarykeepers.
Many stations delude them-
selves that building a data-
base of contest entrants will
give them an opportunity to
massage potential diary-
keepers. We’ve seen no in-
dications of this in our diary
work. Contest entrants are
no more likely to keep
diaries than anyone else;
indeed, they are probably
poorer diarykeeping candi-
dates than average
listeners. The reason is
very simple: Radio con-
testants are more interest-

By Rob Balon

ed in the prize or the contest
than in the station. Proof
of this is graphic and readi-
ly available: Simply watch
your own switchboard light
up while your competitor is
having a major contest.
Contest entrants want the
immediate bang-for-the-
buck that your station gives
them. But that doesn’t
necessarily make them
loyal listeners. Indeed, a
week later, they may con-
fuse your contest with the
one Burger King ran.

You can’t BS diarykeep-
ers. While not all diary-
keepers are as radio-liter-
ate as we'd like them to be,
they know BS when they
hear it. They know the
“Five O’Clock Free Ride
is hardly ever free. They
feel that when a station
says ‘“More Music, Less
Talk,” it’s promising fewer
ads. And most don’t feel
stations deliver upon that
promise at all. This is a key
point, so it’s up to the sta-
tion to delineate what kind
of talk is reduced: Is it air
talent talk, announcer talk,
news, or some other talk?

m

No diarykeeper
we’ve talked to
has made the
connection between
his own diary and
your attempts to aid
and encourage the
reporting process.

99)

We've found that diary-
keepers also see right
through the shell or prem-
ise of ads like those used by
NutriSystem. Many took
pains to point out that the
fat DJ who's plugging Nu-
triSystem has gained and
lost hundreds of pounds
over the years and is pre-
sently on his 47th diet with
the product. It does begin to
wear thin.

Diarykeepers can also
delineate between poorly
produced ‘‘local-car-dealer-
as-star”’ commercials and
slick, funny, musically cur-
rent national and regional
ads. And 'they’re aware of
something programmers
oftenforget: Ads are part of
a station’s programming,
and listeners react to them

waanaL americanradiohistornv.com

emotionally, just as they
react to records.

Diarykeepers vary in
their use of call letters ver-
sus handles and dial posi-
tions. It’s fairly safe to say
that for stations with some
longevity in the market,
some form of the call letters
is almost always used to de-
note listening. With newer
stations, listeners use han-
dles or dial positions more
frequently. This has noth-
ing to do with either desig-
nator’s value; it simply re-
flects how radio marketing
has changed over the past
20 years.

Call letters were used far
more frequently 10-15 years
ago, so call letter usage
predominates at older sta-
tions that have survived.
Newer stations often sign
on with some letter-number
combination, to which lis-
teners respond equally
well. Note that even with
long-lived stations, younger
diarykeepers still use call
letters, not dial positions.

While it’s fashionable to
attempt to match a sta-
tion’s call letters with its
handle (e.g., “KRKT The
Rocket”’), we’ve seen no
proof that this really
strengthens the memory
link.

Diarykeepers are not in-
herently more ‘‘radio-liter-
ate’ than other listeners.
When we asked respon-
dents why they’d agreed to
keep diaries, most said they
felt it would be interesting
and they were fairly inquis-
itive about the process. But
after comparing broad-
based responses on percep-
tual questionnaires we’d
administered to the listen-
ing population at large, we
found no heightened radio

Notes From Our Diaries

There's nothing magical or mystical about diarykeepers
or diarykeeping. Here are a few more significant facts we've
found, based on examinations of those who kept our diaries
and those who refused to do so:

® As income goes up, the likelihood of
diarykeeping goes down.

® Diarykeeping gives most respondents a
heightened awareness of radio listening for
the week in question.

® Diarykeepers we talked to used more radio
and television — but not print —
than average.

literacy among diarykeep-
ers.

The one common denomi-
nator we saw was a per-
ceived sense of greater
radio usage — these people
use radio a lot. Unfortun-
ately, that doesn’t translate
to an increased sense of
awareness about the prod-
uct. They still get just as
mixed up about call letters,
dial positions, personalities,
slogans, and formats as av-
erage non-diarykeepers.

The message is crystal
clear: Increased radio con-
sumption doesn’t translate
into increased product
knowledge, it only guaran-
tees that the listener will
have had more opportuni-
ties to hear broadcasters’
marketing messages.

In closing, stations that
have constructed good top-
of-mind elements and hooks
will — in the long run — win
the diary game as long as it
continues to be played.

Rob Balon is CEO of the
Benchmark Company
{612-327-7010), a national
market media research firm

that provides perceptual,
music, and marketing re-
search to a worldwide list of
radio clients. He contributes
to this section on a regular
basis.
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WHAT DO 1,500 RADIO STATIONS
KNOW THAT YOU DON'T?

SOUNDSCAN'S computerized local record sales data.

Each week on Friday morning PD’s across the U.S. are receiving
SOUNDSCAN's sales data: for their individual market. Here’s what
a SOUNDSCAN subscription from ABC can deliver to you:

¥ Local Top 50 Single and Top 50 Album sales for your market.

¥ TIMELY DELIVERY VIA FAX. Fed overnight every Thursday for
Friday morning review. Arriving in plenty of time to compile your
following week'’s playlist.

v ACCURATE INFORMATION. Local sales data is compiled at point of
sale through computer generated bar coding.

v CONSISTENT INFORMATION. The sales data you would receive is
the same information received by the record labels and by
Billboard for the National Top 200 Album and Hot 100 Singles
charts that appear weekly.

v TIME AND MONEY SAVINGS. Eliminates call-out to recorc stores.

ABC Radio Networks has taken the leadership role in providing the

radio industry with this important and timely information.

To subscribe, or for more information, call Irene Minett at ABC
Radio Networks at (212) 456-5582.

SABC RADIO NETWORKS

S S PN L SR L
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MUSIC

Stars Shine On ‘A Soulful Celebration’

uincy Jones conducted a star-studded choir of
celebrities in a new version of ‘“Hallelujah!”’ for
“Messiah: A Soulful Celebration.” This album-
length remake of G.F. Handel’s sacred perennial encom-
passes gospel, R&B, jazz, rap, and reggae. Producers in-
clude Jones, George Duke, and former Take 6 member
Mervyn Warren. The cut ‘“Hallelujah!” goes to radio Sep-
P

tember 8.

Among the featured vocalists on
the Reprise LP are Pafti Austin,
Tevin Campbell, Tramaine Haw-
kins, Howard Hewitt, Al Jarreau,
Dianne Reeves, Stevie Wonder
with Take 6, and the Yellowjac-
kets. The Boys Choir Of Harlem
teams with rappers Leaders Of
The New School, and Sounds Of
Blackness also appear. Look for
the set in stores the first week of
October.

‘90210’ & ‘Heights’
Spawn LPs

Giant has assembled a sound-
track LP for Fox-TV's “Beverly
Hills 90210"" that sports 10 new re-
cordings. Due in stores October 13,
the disc features Paula Abdul, Col-
or Me Badd, Cathy Dennis, Jeremy
Jordan, Michael McDonald &
Chaka Khan (a duet), Puck & Nat-
ty, Shanice, Jody Watley, Geoffrey
Williams, and Vanessa Williams &
Brian McKnight (a duet). First sin-
gle TBD.

Meanwhile, Capitol will have a
soundtrack for ‘“The Heights” —
Fox-TV's new series about blue
collar musicians — in stores Octo-
ber 20. Steve Tyrell produced the
LP, which offers 12 new songs plus
versions of the Traffic/Joe Cocker
standard “Feelin’ Alright” and Jr.
Walker’s “What Does It Take (To
Win Your Love)?” Aided by key-
boardist Billy Preston and saxman
Dave Koz, all seven cast members

- The RIAA has issued the follow-

©  ing awards for the month of August:

MULTIPLATINUM ALBUMS

"Led Zeppelin I|,” Led Zeppelin,
Swan Song/Atlantic (6 million);
"Totally Krossed Out,” Kris Kross,
Ruffhouse/Columbia; “Led Zeppe-
lin" (box set), Led Zeppelin, Atlan-
tic; "Genesis,” Genesis_ Atco/AG:

R

R R A R

Swan Song/Atlantic (3 million);
"Ten," Pearl Jam, Epic Associated;
‘Don't Rock The Jukebox,” Alan
Jackson, Arista; “Bark At The
Moon,” “Diary Of A Madman,” and
"Blizzard Of Oz,” Ozzy Osbourne,
Epic Assoc.; “Cat Scratch Fever”
& and "Free For All,” Ted Nugent,
Epic; “Greatest Hits” and “Dog &
i Butterfly,” Heart, Epic; “A Decade
. Of Hits," Charlie Daniels Band
Epic;, “Amazing Grace” (box set),

R e

R

T

Aretha Franklin, Atlantic (2
mitlion)
PLATINUM ALBUMS

“Boomerang"” ST, Various Artists,
LaFace; "Ooooooohhh . . . On The
TLC Tip,” TLC LaFace; "Brand
New Man " Brooks & Dunn, Arista,
“Something in Red,” Lorrie Mor-
gan, RCA; "“Eagle When She Flies,
Dolly Parton, Columbia; “Mixed
Up." Cure, Elektra; “London War-
saw New York,” Basia, Epic; "Tri-

sing and play on the disc (although
not every member plays on every
track). “Talk To An Angel” goes to
radio October 12.

Special Christmas II

‘A Very Special Christmas IT"" is
Interscope co-ubermensch Jimmy
Tovine's follow-up to his similarly
titled 1987 set. The A&M project,
which again will benefit the Special
Olympics, features stars’ versions
of classic carois and rock 'n’ roll
Christmas songs. It's due in stores
on October 20.

And the currently confirmed
lineup of artists are (drum roll,
please . . .) Jon Bon Jovi, Boyz Il
Men, Tevin Campbell, Extreme,
Debbie Gibson, Marky Mark &
Donnie Wahlberg (a duet), Tom
Petty, Sinead O'Connor, Bonnie
Raitt, Run DMC, the Scorpions,
Ronnie Spector & Darlene Love (a
duet), Randy Travis, Paul Young,
Luther Vandross, Wilson Phillips,

‘Led Zeppelin l,” Led Zeppelin, |

bute,” Ozzy Osbourne & Randy
Rhoads, Epic Assoc.; "Soul To
Soul,” Stevie Ray Vaughan, Epic;
"Speak Of The Devil,” Ozzy Os-
bourne; "Live. At The Fillmore"
(box set), Allman Brothers, Poly-
dor/PLG; "Greatest Hits,” Heart; "A
Decade Of Rock And Roll,” REO
Speedwagon, Epic; “The Heat Is
On,” Isley Brothers, Epic; “Ship
Ahoy,” O'Jays, Epic; “Amazing
Grace” (box set), Aretha Franklin;
“Greatest Hits," Donovan, Epic

GOLD ALBUMS

‘Boomerang” ST, Various Artists;
"“Elvis The King Of Rock N' Roll:
The Complete '50s Masters” (box
set), Elvis Presley, RCA; “The
One,” Elton John, MCA; “‘Angel
Dust,” Faith No More, Slash/Re-
prise; “Hold Your Fire " Firehouse
Epic, “MTV Party To Go, Volume
2" Various Artists, Tommy Boy;
‘Rites Of Passage,” indigo Girls,
Epic; “Body Count,” Body Count,
Sire/WB; "Dare To Dream,” Yanni,
Private Music; "Remasters” (box
set), Led Zeppelin, Atlantic; "Ro-
mance,” Luis Miguel, WEA Latina;
“Don't Go Near The Water,” Sam-
my Kershaw, Mercury; “"Crosby,
Stills & Nash” (box set), Crosby,
Stills & Nash, Atlantic; “Shaking

S

Duke’s Starry ‘Snapshot’

George Duke lured some big
names into the studio for his self-
produced “‘Snapshot” LP. Among
the singers on the Warner Bros. set
are Philip Bailey, Howard Hewitt,
Jeffrey Osborne, Phil Perry,
Keith Washington, and Deniece
Williams. Percussionist Sheila E.,
saxman George Howard, and flaut-
ist Hubert Laws are also on the
disc, which hits stores September
8. The lead track — “No Rhyme,
No Reason” — ships this week.

‘Untitled” Rembrandts

The Rembrandts produced their
sophomore Atco set (‘“Untitled”)
themselves, using such instru-
ments as a cello and upright bass
for a fuller sound than that heard
on their debut. Among the 12 new
songs are ‘‘Maybe Tomorrow,”
“Hang On Clementine,” “Waiting
To Be Opened,” .and the current
track, “Johnny Have You Seen
Her?” The LP arrives September
15.

Mudhoney Cake

After two Sub Pop LPs, an EP,
and singles galore, Seattle-based
Mudhoney make their major label
debut with “Piece Of Cake.” The
band’s manager, Bob Whittaker,
contributed backing vocals, as did
members of Seattle's Young Fresh
Fellows. Conrad Uno again
handles production chores on the
disc, which sports several instru-
mentals as well as such provoca-
tive titles as “Acetone,” ‘“Youth
Body Expression Explosion,” and
“Suck You Dry,” the last of which
goes to radio September 22. The
full Reprise LP hits stores October
6.

The Tree: 16 Golden Greats” and =

"Peter Gabriel,” Peter Gabriel,
Geffen: “Nouveau Flamenco,” Ott-
mar Liebert, Higher Octave; “Lyle
Lovett And His Large Band,” Lyle =
Lovett, Curb/MCA: “Lullaby
Magic,” Joanne Bartels, Discov-
ery; “Best Of The Allman Brothers,” =
Allman Brothers; “Greatest Hits Vol- =
ume 1," Isley Brothers; “One On =
One,"” Cheap Trick, Epic; “Fresh
Arre 1" Mannheim Steamroller,
American Gramaphone i

GOLD SHORTFORM ALBUMS

‘Controlled By Hatred/Feel Like
Shit Deja Vu," Suicidal Ten-
dencies, Epic

GOLD SINGLES

‘Baby, Baby, Baby,” TLC; “Too
Funky,” George Michael, Colum-
bia; “Wwarm it Up,” Kris Kross: “No- ..
vember Rain.” Guns N' Roses
Geffen; "Giving Him Something He
Can Feel,” En Vogue, EastWest/
AG; "Jump Around,” House Of
Pain, Tommy Boy; “You Remind
Me,” Mary J. Blige, MCA; “Life Is A
Highway,"” Tom Cochrane, Capitol:
"Just Another Day,” Jon Secada,
SBK/ERG; “Beauty And The Beast
Read-A-Long," Various Artists, Walt
Disney.
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SCREEN SCENE

rince is composing the song
score for "1l Do Anything,” a

large-scale movie musical
starring Nick Noltg and directed by
triple Academy  Award-winner
James Brooks. Sinead O’Connor
and Carole King are writing songs
for the Gracie Films/Calumbia Pic-
tures feature as well. It's aiso ru-
mored that Chynna Phillips of Wil-
son Phillips will have a role in the
film.

In addition to Nolte — who plays a
struggling character actor — the
cast includes Albert Brooks, Julie
Kavner, and Tracey Uliman. Twyla
Tharp is choreographing the film,
which has begun shaofing in L.A.

Beatles’ Bassist’s
‘Backbeat’ Bio

Rock Over London reports that
plans for “Backbeat” — a film sbout
now-deceased original Beatles
bassist Stuart Sutcliffe — have
been announced by the UK’s Scala
Productions. Sutcliffe was a mem-
ber of the group from 1960 yntil his
death from a brain hemomrhage in
Hamburg in 1962,
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@l MONDAY, SEPTEMBER 14

i 1955/Litle  Richard records “Tutti
Frutti.”

= 1968/ Pete Townshend announces plans

to write a rock opera about a deaf,
dumb, and blind boy.

TUESDAY, SEPTEMBER 15

31 1980/ David Bowie makes his Broadway

g% debut in the title role of “The Ele-

: phant Man."

§ 1991/ Madonna’s autographed pink 'n'

§§: black bra from the “Truth Or Dare”
movie fetches $11,000 at a Michigan

g auction.

WEDNESDAY, SEPTEMBER 16

1977/7. Rex leader Marc Bolan is killed
in a car accident near London.

- 1979/ The Sugarhill Gang release “Rap-
per's Delight,” the first mainstream
rap hit.

1991/ Guns N’ Roses become the first re-

cording artists to release two albums

(“Use Your lllusion 1" and “Il") si-

multangously.

Born: B.B. King 1925, Kenney Jones
| (Faces, Who) 1948, Earl Klugh

1953, Richard Marx 1963

THURSDAY, SEPTEMBER 17

1931/ RCA introduces the 33% rpm LP.

1967/ The Doors perform “Light My Fire"”
on the “Ed Sullivan Show," anger-
ing CBS-TV censors when Jim
Morrison promises to change the
line “... get much higher,” but
sings it anyway.

1989/ Paula Abdul wins an Emmy Award

for her choreography on “The Tra-

cey Ullman Show.”

1991/ The New Kids On The Block sup-

plant Bill Cosby as Forbes maga-

zine's "Richest Entertainer” by taking

in $115 million in 1990.

Born: the late Hank Williams Sr. 1923,

Fee Waybill (Tubes) 1950

:
i
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SUNDAY, SEPTEMBER 20

Prince Writing Songs
For ‘I'll Do Anything’

' 5

Prince — scores with “Anything.”

isaak Fathers
‘Little Buddha’

Chris Isaak hasa co-starring rola
as the lathes of the title chamcker in
Bernardo Bertolucci's “Litle Bud-
dha.” The Reprise artist will spend
several months in Nepal shooting
the $40 million CIBY 2000 epic.

Waits Takes ‘Short Cuts’

Tom Waits has joined the cast of
Robert Altman’s “Short Cuts”
(R&R 8/21).

FRIDAY, SEPTEMBER 18

1970/ Jimi Hendrix dies. &

1986/ Michael Jackson's “‘Captain Eo"
3-D film opens at Disneyland.

Born: Frankie Avalon 1939, Ricky Bell
(BBD, New Edition) 1967

Simon & Garfunkel — still crazy after all
these years.

SATURDAY, SEPTEMBER 13

1973/ Country-rock pioneer Gram Par-
sons dies at Joshua Tree.

1979/ The first of five “No Nukes" concerts,
featuring Bruce Springsteen,
Jackson Browne, Bonnie Raitt,
James Taylor, and the Doobie
Brothers, among others, takes place
in New York.

1981/ Simon & Garfunkel perform before
400,000 fans in New York's Central
Park. The show is recorded and later
released as a double album.

Born: Bill Medley 1940, the late
“‘Mama’* Cass Elliot 1943 Nile
Rodgers 1952

°
'
|
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i
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1970/ Boors frontman Jim Morrison is
found innocent of lewd and lascivious
behavior, but is convicted of indecent
exposure for allegedly exposing him-
self to a Miami crowd.

1973/ Jim Croce is killed in a plane crash
in Texas.

Born: Gunnar and Matthew Nelson
(Nelson) 1967

S

o

— Paul Colbert
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NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Mickey Briggs » (800) 231-2818
Super AC/AOR

BAD COMPANY How About Thal

LINDSEY BUCKINGHAM/Countdown

CATHY DENNIS/You Lied To Me

MICHAEL W. SMITHA Will Be Here For You

ADDED
THIS

Country Alternative

NEAL McCOY /There Ain't Nothin' | Oon't Like About You
TIM McGRAW Welcome To The Club

JOHN MONTGOMERY Lite's A Oance

DENNIS ROBBINS/My Side Of Town

BONNEVILLE
Ford Colley « (800) 631-1600

Soft AC
LIONEL RICHIEMy Oestiny

AC Mix
SWING DUT SISTER/Am | The Same Girl

BROADCAST PROGRAMMING
Tom Casey o (800) 426-9082

Super Country

GARTH BRODKSWe Shall Be Free

M.C. CARPENTER w/J. DIFFIEMNot Too Much To Ask
MAC MCANALLY/The Trouble With Oiamonds
MARTY STUARTNow That's Country

STEVE WARINER/Crash Course In The Blues

Hot Z Format

LINDSEY BUCKINGHAM Countdown

L7 Pretend We're Dead

ANNIE LENNDXMWalking On Broken Glass
REMBRANDTS /Johnny Have You Seen Her

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454
Concept 1 AC

LINOSEY BUCKINGHAM/Countdown

ERIC CLAPTON/Layla

ANNIE LENNDX/MWalking On Broken Glass
OAVIO SANBDRNBang Bang

CURTIS STIGERSNever Saw A Miracle

Concept 4 Country

OARRYL & DON ELLISNo Sir

MAC MCANALLY/The Trouble With Dramonds
LORRIE MORGAN Watch Me

STEVE WARINER/Crash Course In The Blues

JONES SATELLITE AUDIO
Phil Barry o (800) 766-3251
AC

SWING OUT SISTER/AM | The Same Gir

Country

GARTH BROOXS We Shall Be Free

M.C. CARPENTER w/J. DIFFIENot Too Much To Ask
DARRYL & OON ELUISANoO Sir

MARTY STUARTNow That's Country

SATELLITE MUSIC NETWORK
Robert Hall » (800) 527-4892

Real Country

NEAL McCOY There Ain't Nothin' | Oon'l Like About You
MIKE REIOXKeep On Walkin®

SHENANDOAH Hey Mister (I Need This Job)

Starstation
SWING OUT SISTER/Am | The Same Girl

SUPERADIO
Rich OBrien o (508) 485-3500
CITY-FM

CELINE DIONMNothing Broken But My Heart
LIONEL RICHIEMy Destiny

UNISTAR
Chris Kampmeier o (805) 294-9000

Hot Country

GARTH BROOKS We Shall Be Free

MARK COLLIE Even The Man In The Moon Is Cryin’
BILLY DEANAf There Hadn't Been You
MATTHEWS, WRIGHT & KING Mother's Eyes
* RONNIE MILSAPAA. To The Moon

MIKE REID/Xeep On Wakin'

Unistar Country

JOHN ARDERSON Seminole Wind
SUZY BOGRUSSAetting Go
GARTH BROOKS We Stall Be Free
JOE DIFFIE Next Thing Smakin®

TRAYIS TRITT/Lord Have Mercy On The Working Man

(

S TELr P
55.9 million households
Patti Galluzzi

5 g .
Dir Prog g

Weeks On

VHi

VIOLD TS ONE
41.8 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program
& Artist Development
Weeks On

|ADDS ]

| FIVE STAR o

RED HOT CHILI PEPPERS Breaking The Girl (WB)
FAITH NO MORE/A Small Victory (Slash/Reprise)
MARKY MARK &...You Gotta... (Interscope/Atlantic Group)
CURE/A Letter To Elise (Fiction/Elektra)

MICHAEL PENN/Seen The Ooctor (RCA)

SASS JORDAN/You Don't Have To Remind... (impact/MCA)
K.0. LANG/Constant Craving (Sire WB)

| EXCLUSIVES |

DEF LEPPARD Have You Ever Needed... (Mercury) . . 5

EXTREMERest In Peace (AGM) ... .. = . .2
FAITH NO MORE/A Small Victory (Slash/Reprise) ADD
PETER GABRIELDigging In The Oirt (Getfen) . .. 2

MARKY MARK &.../You.. (Interscope/Atlantic Group)ADD
RED HOT CHILI PEPPERS Breaking The Girl (WB) ADD

UGLY KID JOEMNeightor (Stardog/Mercury) .. ... 3
[HEAVY |

ALICE IN CHAINS Would (Epic Soundtrax) .12
BLACK CROWES/Thorn In. . (Oef American/Reprise) . 8
BOYZ It MEN/End Of The Road (Motown) 3
8088Y BROWN/Humpin' Around (MCA) 6
EN VOGUE Free Your Mind (Fastwest/Allantic Group) . 5
PEARL JAM/Jeremy (Epic Associated) 7

TEMPLE OF THE 00G Hunger Strike (A&M) 14

| BUZZ BIN

HELMETJnsung (interscope/Atiantic Group) 4
SONIC YOUTH/100% (DGC)

| BREAKTHROUGH VIDEO |

MARK CURRY /Sorry About The Weather (Virgin) 2

| STRESS ]

BRYAN ADAMS /Do | Have To Say The Words? {A&M) 3

ERIC CLAPTONLayia (Reprise) . .4
CURE/A Letter To Elise (Fiction/Elektra) ..ADD
INXSMNot Enough Time (Atlantic/AG) ... .6
MORRISSEY/Tomorrow (Sire/Reprise) .5

SOUP ORAGONS/Dvire Thing (Big LifeMercury) . 75
SPIN ODCTORS Little Miss Can't Be Wrong (Epic). .. 6
TOAO THE WET SPROCKET/AIl | Want (Columbia) 75
U2 /Even Better Than The Real Thing (IslandPLG) . .. 13
SUZANNE VEGA Biood Makes Noise (A&M) . . ... 2

| ACTIVE

ARRESTED OEVELOP. Peapke Everyday (Chrysalis/ERG) 4

OEL AMITRI/Always The Lasl ToKnow (A&M) ... . 4
FIREHOUSE When | Look Into Your Eyes (Epic) .. .. 2
HI-FIVE/She’s Playing Hard To Get (Jive) .... . .2
HOUSE OF PAIN/Jump Around (Tommy Boy) .. .. . 7
ELTON JOHN/The Ore (MCA) ... ... ... .. 12
MC SERCH MHere it Comes (Def Jam/Chaos/Columbia) 3
MICHAEL PENN/Seen The Ooctor (RCA) ... .. ADD
SAIGON KICK Love Is On... (Third Stone/Atlantic Group) . 3
SLAUGHTERReal Love (Chrysalis®RG) .. . . 17
P. SMYTH w/D. HENLEY Sometimes Love... (MCA) . 3
WARRANT Machire Gun (Columbia) ... .. ... ... 2
ROGER WATERSMWhat God Wanls... (Columbia) . .. 4
WILSON PHILLIPS Give It Up (SBK/ERG) . .... .. 6
JUDE COLE/Start The Car (Reprise) . ... ......... 3

FASTER PUSSYCATNonstop To Nowhere (Elekdra) .. 4
SASS JORDAN/You Dont Have To... Impact/MCA) . ADD

KIS8/Domino (Mercury) ......... ... ........ 4
L7Prelend We'reDead (Shash) . ... .. .. ... .. .. 9
K.0. LANG Constant Craving (SireWB) .. .. ... ADD

LEMONHEADSAt's A Shame About Ray (Atlantic/AG) . 2
ANNIE LENNOX Waking On Broken Glass (Arista) . . . 2
JOE SATRIANI/Summes Song (Retativity) . .. ... ... 5

ERIC CLAPTON/Layla (Unplugged) (Reprise) .. .. 4
&N VDGUE fGiving Him... (EastWest/Atlantic Group) 70
3} GENESIS/esus He Knows Me (Atlanlic/AG) ... 7
T BILLY JOEL/AI Shook Up (Epic Soundtrax) . .3
ELTON JOHN/The One (MCA) . 12
K.D. LANG/Constant Craving (SireB) . . .21

LINDSEY BUCKINGHAM/Countdown (Reprise) .. . 4

GREATEST HITS

P. SMYTH w/D. HENLEY Sometimes Love.. (MCA) . 5

| HEAVY

BRYAN ADAMS/Do | Have To Say The Words? (A&M) 2

BOYZ 1§ MEN/End Of The Road (Motown) 2
CHARLES & EDOIE/Would | Lie To You (Capitol) ... 4
DAVID SANBDRN/Bang Bang (Elektra) .8

BRUCE SPRINGSTEEN Leap Of Faith (Columbia) ADD
TOAD THE WET SPROCKET/AIl | Want (Columbia). . 6
U2/Even Belter Than The Real Thing (Island/PLG)
WILSON PHILLIPS Give It Up (SBK ERG)

| WHAT'S NEW

AFTER 7 Kickin' It (Virgin)

MARY-CHAPIN CARPENTER/ Feel . (Columbia)
JUDE COLE/Start The Car (Reprise)

CROWDED HOUSE Weather With You (Capitol)
DEL AMITRI/Always The Last To Know (A&M)

E. JOHN {£. CLAPTON/Runaway Train (MCA)
ANNIE LENNDX Walking On Broken Glass (Arista)
EPHRAIM LEWIS Drowning In Your Eyes {Elekira)
PAT METHENY The Longest Summer {Geffen)  ADD
LIDNEL RICHIEMy Oestiny (Motown) 4

SWING DUT SISTER/Am | The Same Gl (Mercury) 3
WAILING SDULS/AIl Over The World (Chaos) 5

| ARTIST OF THE MONTH |

ELVIS PRESLEY vanous Clips 7

NwNNN—waN L oo

current as of S ber 1

T H E

13 million households

Les Garland,
VFP/Programming
John Robson, Director/
"‘gs"'cggs}':'g'; Music Programming
LW Tw
— 1 8BDYZ H MEN/End Ot The Road (Motown)
2 MARY J. BLIGEReal Love (Uptown/MCA)
3 POISON CLAN/Shake Whal'cha. (Effect/Luke)
4 ICE CUBE Be True To The Game (Prioxity)
5 PRINCESexy MF (Paiskey Park/WB)
6 TLC/Baby, Baby, (LaFace)
2 7 JODECHCome And Talk.. (Hip Hop) (Uplown/MCA)
— 8 BUSHWICK BILL/ver So Clear (Rap-A-Lot)
3 9 UL SUZY/Take Me In Your Arms (Warlock)
— 10 R. KELLY & P.A./Slow Dance (Jive)

- o &~ |

Most requested for the week ending August 28.

CONCERT PULSE
Avg. Gross
Pos. Artist {in 000s)
1 GRATEFUL DEAD $1527.0
2 GENESIS $1170 1
3 "LOLLAPALOOZA ’92"’" $616 5
4 JIMMY BUFFETT $606 1
§ ERIC CLAPTON $4959
6 HARRY CONNICK JR. $346 4
7 CURE $307 2
8 MICHAEL BOLTON $289 3
9 022Y OSBOURNE $268 7
10 RUSH $2353
11 METALLICA $2297
12 GARTH BROOKS $221.0
13 JAMES TAYLOR $2193
14 PAULA ABDUL $213.7
15 HAMMER $2107
New Tours
Among this week’s new tours
BRYAN ADAMS JODECH
BLACK CROWES KRIS KROSS
CONCRETE BLONDE RED DEVILS
BILLY RAY CYRUS SONIC YOUTH

The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Polstar, a publcation
of Promoters’ On-Line Ligtings, (800) 344-
7383, or in California (209) 224-2831,

€ JTNN

THE NASHVILLE NETWORK e
53.9 million households
Lyndon LaFevers,
Video Program Administrator
Weeks On

"HEAVY ]

JOHN ANDERSON Seminole Wind (BNA Entertainment) . 5
SUZY BOGGUSS Letting Go (iberty) 8
MARY-CHAPIN CARPENTER/ Feel Lucky (Columbia) . 8
BILLY RAY CYRUS/Could've Been Me (Mercury) 9
BILLY DEAN/t There Hadnt Been You (SBKAiberty) ADD

OIAMOND RIDNowhere Bound (Arista) 7
VINCE GILL/ Still Believe in You (MCA) .12
SAMMY KERSHAW Yard Sale (Mercury) 14

TRACY LAWRENCE Runnin’ . (Atlantic Nash./AG) = 10
LITTLE TEXAS/You And Forever And Me (WB) 13
MCcBRIDE & THE RIDE/Going Out 0! My Mind (MCA) 70
COLLIN RAYE/n This Life {Epic) . . 6
MIKE REID Keep On Walkin® (Columbia) .. ..5
SAWYER BROWN/Cafe On The Corner (Curb) 6
RICKY VAN SHELTONWVear My Ring Around... (Col) 4
SHENANDODAH Hey Mister (| Need This Job) (RCA) . 6

DOUG STONEWarning Labels {Epic) . ..6
PAM TILLIS/Shake The Sugar Tree {Arista) 5
AARON TIPPIN/A Wouldn't Have It Any Other... (RCA) . 73
RANDY TRAVISA! 1 Oidn't Have You (WB) 4

WYNONNANo Ore Eise On Earth (CurbMCA) . ADD
TRISHA YEARWODODO0 Wrong Side Of Memphis (MCA} 5

| ADDS

BILLY DEAN/{ There Hadn't Been You (SBK/Liberty)
JEFF KNIGHT/Someone Like You {Mercury)

SUZY LUCHSINGER/ANd So It Goes (Psalms)
LORRIE MORGANMWatch Me (BNA Entertainment)
WYNONNAMNo One Else On Earth {Curb/MCA}

Information current as of Augus! 31

CM 1

COUNTRY MUSIC TELEVISION
16.2 miffion households
Tracy Storey, Programming Manager
Bob Baker, Director/Operations

w?»m

2

i et .
e
wgm: ol 1 3 I
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1 VINCE GILLA Stil Believe In You (MCA)

2 BILLY RAY CYRUS/Could've Been Me (Mercury)
3 LITTLE TEXAS/You And Forever And Me (WB)

4 00UG STONEMarning Labels (Eric)

5 SAMMY KERSHAW/Yard Sale (Mercury)

6 AARON TIPPINA Wouldnt Have It Any.. (RCA)
10 7 DIAMONO RIOMNowhere Bound (Arista)

— 8 COLLIN RAYE/n This Life (Epic)

4 9 MARK CHESNUTTA'Il Think Of.. (MCA)

— 10 TRISHA YEARWOOD Wrong Side Of. (MCA)

@ ® W w N

e T e

Weeks On
KATHY MATTEA L onesome... (Mercury) . . - PICK/ADD
MCcBRIDE & THE RIDE/Going Out Of My Mind (MCA) 77
SAWYER BROWN/Cafe On The Corner (Curb) .7

RICKY VAN SHELTON Wear My Ring Around... (Col) §
RANDY TRAVISA! | Oidn't Have You (WB) ... 6

BILLY OEAN/If There Hadn't Been You (SBK Liberty) . 2
TIM MENSY /That's Good Giant) ... .. ... ... ADD
JOHN M. MONTGOMERY Lite's... (All Nash./AG) . ADD

LORRIE MORGAN Watch Me (BNA Entertainment) . . 2
RESTLESS HEART When She Cries (RCA). . ... ADD

MARTY STUARTNow That's Country (MCA) .. ... 3
TRAVIS TRITTLord Have Mercy OnThe. (WB) ... ... 3
WYNONNAMNO One Else On Earth (CubMCA) . 2

| ADDS

JOHN GORKA/ Don't Feel... (High Street/Windham Hill)
CLINTON GREGORY Who Needs It (SOR)

LIBBY HURLEY/The Beginning Of The End Of... (Giant)
SUZY LUCHSINGER/And So It Goes (Psaims)

KATHY MATTEALonesome Standard Time (Mercury)
TIM MENSY /That's Good (Giant)

JOHN M. MONTGOMERY Lie's A Dance (Atl. Nash./AG)
RESTLESS HEARTWhen She Cries (RCA)

Heavy rotation songs receive five plays per day. Hol Shots
receive four plays per day. Breakout Videos and Picks
(PickHits of the Week) receive an extra play above heavy
rolation per day. All Top 10 videos also receive heavy
roalion.

Information current as of Seplember 2.

BRITAIN

W Tw
11 SNAPRhythm |s
A Dancer
2 2 L. VANDROSS &
J. JACKSON/The Best Things
In Life Are Free
4 3 UNDERCOVER/Baker Street
3 4 BILLY RAY CYRUS/Achy
Breaky Heart
JON SECADA/Just Another Day
SHAMEN /Ebeneezer Goode
FELIX/Don't You Want Me
ANNIE LENNOX/MWalking On
Broken Glass
— 9 BRIAN MAY /Too Much Love
Will Kill You
8 10 K.W.S.Rock Your Baby

o L

w
[= -]

Moving Up

LIONEL RICHIEMy Destiny
RICHARD MARX/Take This Heart
DR. ALBAN/t's My Life
ABBA/Dancing Queen

SKID ROW/Youth Gone Wild/
Delivering The Goods
BANANARAMA Movin' On

U 96/Das Boot

EAST 17 House Of Love
BILLY JOEL/AIl Shook Up
EXTREME Rest In Peace

Courtesy Chart Information Network

AUSTRALIA

w Tw

1 1 CEBERANO, FARNHAM
& STEVENS/
Everything's Alright

2 INXS/Baby Don't Cry

I % BRICK PRICEHeaven Knows

£ 4 ROCKMELONSAt's Not Over

4 5 MARGARET URLICHBoy In
The Moon

i 6 DIESEL/One More Time

! ! EUPHORIA/Do For You

4 £ GIRLFRIEND/Girl's Life

— 9 COMPANY OF STRANGERS/

Motor City (t Get Lost)

5 10 LISA EDWARDS/Cry

Most Added

SOUTHERN SONS/ead Me To Water
BLACK SORROWS/

Aint Love The Strangest Thing
THINGS OF STONE & W00D/
Share This Wine

Top 10 Australian records from playlists of 3
Tripte M-FM/Mel! , FOX-FM/Mel 3
96 FM/Perth, SA-FM/Adelaide, 2-DAY/Syd-
ney. 2 Triple M-FM/Sydney, MMM-FM/Bris-
bane, B105/Brisbane, FM-104.7/Canberra,
and 2 KiIX 106/Canberra.

=

CANADA

w Tw

1 1 BRYAN ADAMS/Do |

Have To Say The Words?

BLUE RODEOAost Together

CELINE DION/Nothing Broken

But My Heart

4 HAYWIRE Buzz

BARENAKED LADIES/Enid

6 TOM COCHRANEMad

Mad World

MITSOU/Deep Kiss

10 8 SASS JORDAN/You Don't Have
To Remind Me

6 9 COREY HART/Baby When | Call
Your Name

— 10 BOOTSAUCEBig Bad & Groovy

Most Added

SUE MEDLEY nside Out
ONE 2 ONE friends
JOHN JAMES/Jack Boogie

Top 10 Canadian CHR hits courtesy
The Record (416) 533-3417
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Thanks te everyong
at radio for helping to make
this success possitle.
bongratulations e ot /17
to Freddie Jackson on the first - g f\;"gl-eﬂh'nﬂfﬂrieﬁ-
. 4 1R Or 016 fime § odne
#1 single {rom.i§ new albun \ e
or T, L Tasylow
T”ﬂ ﬂr [”VB h 'Haviu Fer Lowd ;l?myahudy'
: 4 | Dot Want To Lose Your Love
o | Tin Toight ‘l
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on Gapitol Compact Discs and Casselles.

Manoeraat: Hush Productions
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HARVEY KOJAN

Photographic Memories

ith all the summer promotions and concerts that have taken

place during the past few weeks, it’s no surprise the infamous

AOR photo file is overflowing. Hence the lovely shots which
adorn this page.

If you’d like to see your smiling mug in R&R, make sure to always send us your best
and brightest promo pics. Black 'n’ white is preferable, but clear color shots are just fine.
Mail those fab photos to me at R&R, 1930 Century Park West, Los Angeles, CA 90067.

PAUL MEETS CROWE — WRKR/
Kalamazoo overnighter Paul Ma-
loney (r) gets down with Black
Crowe Chris Robinson.

DREAM TEAM — KiOZ/San Diego News Director Shanon Leder shares a
magical moment with Earvin Johnson.

HarrisU iz

AND ASSOCIATES

PHILADELPHIA « NEW YORK
(215) 789-0100 FAX (215) 789-2184

You're invited to the most important AOR event at this year's NAB!

AOR: The Next Generation
MANAGEMENT & PROGRAMMING CHALLENGES FOR THE 90'S

John Beck, \/P/GM, KSHE/St. Louis

Chuck Bortnick, VP/GM, WMMS/Cleveland
Mike Craven, President/CEQ, Liberty Broadcasting
Clint Culp, VP/GM, KTXQ/Dallas
Pat Fant, /P/GM, KLOL/Houston
Ted Utz, President, Harris, Utz and Associates

11 AM, Thursday, September 10, 1992

New Orleans Hilton/Riverside, Third Floor, Jasperwood Room

Famous Firsts will return next week. =
Jimmy Olsen and the Spin Doctors will not be attending this AOR event but you can. epic

ALBUM ORIENTED ROCK

FUN IN THE SUN — WMMQ/Lansing MD/afternoon driver Joe DeSantis
() and Promotion Director/night rocker Dave White (r) pose with listener
at one of the station’s legendary Free Ski Weekends.

s O YERR
IVERSARY
— ALY 15 Yoez

LOVE RUSH AT PIRATE — KQLZ (Pirate Radio)/Los Angeles personali-
ties Tawn Mastrey (I) and Kenny Sargent (r) hang with Rush’s Alex Life-
son during the John McEnroe 10th Anniversary Love Match celebrity
tennis tournament.

PSYCHOTIC PHOTO — Tesla's Frank Hannon () bonds with KRXQ/Sac-
ramento’s Charlie Thomas.

CLASSY TRIO — KSSY (Classy 105)/Wenatchee, WA recently welcom-
ed Blue Oyster Cult to town, (I-r) BOC's Eric Bloom, PD Greg Roberts,
and GM Charlie Busch.

Wiww-amerearractohistorv.com



www.americanradiohistory.com

September 4, 1992 R&R'47

s R A e S L

”Q‘"i-"‘i’”“z R

. - ) g i !;. i il
el 5:?1‘ 1
Ay .mnn .

SHAWN ALEXANDER

WFNX: A Spring To Remember

Beantown format pioneer achieves its best ratings ever

Rock to CHR, but New Rock really
hasn’t reaped any rewards. For ex-
ample: Tears For Fears, Culture
Club, Madonna, Duran Duran, and
George Michael. New Rock had a

It was a historic spring book for WFNX/Boston, as the
Phoenix Communications New Rocker notched the best
book of its nine-year history. It soared 1.8-2.5 and posted
significant gains in target demos. The jump is especially
noteworthy considering that 'FNX broadcasts out of su-

burban Lynn, MA and doesn’t cover the entire Boston

marketplace.

The station’s most important
move was in persons 18-34, where it
jumped from nearly 1.5 to almost
6.0, good for sixth in the market.
The station showed its greatest im-
provement in middays and week-
ends.

You might think such red-letter
ratings would be indicative of pro-
found on-air changes, a major
marketing campaign, or a big
bucks giveaway. However, if
you're looking for concrete reasons
why this particular book was so
good, you won’t get them from
OM/PD Max Tolkoff.

“We heard our trends were up
after the first month,” Tolkoff
says, explaining that 'FNX is not
an Arbitron subscriber. ‘‘However,
that didn't precipitate us doing
anything differently. We didn’t
throw away $1000 a day and give
away a car to get the numbers. We
didn’t do any forced-listening pro-
motions or any specific promotions
that had anything to do with this
book. I want to see a series of
trends over 2.0 before I'm willing to
say that this book was the result of
more than good diary placement.”

Format Awareness

Even if the increase turns out to
be primarily a function of Arbitron

Max Tolkoff

methodology, there’s little doubt
the public’s awareness of the New
Rock format is on the rise.

‘“Maybe people are waking up to
the fact that there’'s a choice
beyond Classic Rock and AOR,”
Tolkoff theorizes. “The format in
general has become more accept-
ed. We've been attempting to get
the word out for years that WFNX
is where you hear new music. Peo-
ple listening to stations outside the
format are hearing some of the
New Rock artists and finally realiz-
ing that there are a lot of good
bands coming from this format.

“In the past 10 years, many
bands have gone right from New

ROCKFILE

® Band: 25th Of May

® Track: “It's All Right”

® LP: “Lenin & McCarthy”
® Label: Arista

* Essentials: 25th Of May con-
sists of Steve Swindelli, Jimmy
Jazz, NC Cope, and Eddie G.
Swindelli met the rest of the band
three years ago in Liverpool, Eng-
land, while working in a small com-
munity studio. The British ouffit
combines politics with pop.

RockFile highlights breaking artists charting for the first time.

® Artist POV:
about common sense, really,” says

“It's an album all

Swindelli. “When | heard Ice T and
Public Enemy, it was the only mu-
sic that really excited me at the
time.”

* Label POV: Arista Director/Al-
ternative Promotion Graham
Hatch says, "You can tell from their
lyrics, music, and attitude that
they're separate and above any dis-
posable sound of the minute. It's
stylistically unique from anything
else at radio.”

lot to do with starting these people
out. But do people remember that?
I don’t think people do.

“It’s great when bands cross
over, because it lends credibility to
what we do. Probably the biggest
help is when three or four bands at
a time cross over from New Rock.
Then it creates a groundswell and
there’s an impression that there’s a
lot of stuff coming out of this for-
mat.

“The whole Nirvana phenome-
non helped a lot. The more bands
that come out of New Rock and
cross over to other formats and get
big, the better it is for the New
Rock format.”

As a current-intensive format,
New Rock’s fortunes are tied to the
quality of the music being released
at any given time. “One of the pe-
culiarities of the format is it's
sometimes a victim of whatever’s
out,” Tolkoff notes. “If you get a
spate of good releases, the station
is going to sound good, but if it’s
pretty thin, sometimes you suffer.
The spring releases were about
average, but maybe they were just
the right records.”

Street-Level Marketing

Owing to budget restraints,
WFNX has always been a very
street-level station in terms of pro-
motion and marketing. “We take
advantage of every opportunity to
be out on the street getting our call
letters out,”” Tolkoff says. “‘A lot of
what we do is word of mouth and
guerilla street marketing. Slowly

Z 7
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Sample Hour

Here's an hour of what
Chicagoland heard, starting at 2pm
August 20.

DAVID BOWIE/Cat People
BOOMTOWN RATS/Rat Trap
XTCIDear Madam Barnum

NEW ORDER/Run

BIG COUNTHRY/In A Big Country
CRACKER/Happy Birthday To Me
STEVIE RAY VAUGHAN/Cold Shot
BRUCE COCKBURNI/A Dream
Like Mine

HOUSE OF LOVE/

You Don’t Understand

WAILING SOULSIShark Attack
R.E.M./Pilgrimage

but surely, Boston is realizing who
we are.”

Frequent concert tie-ins are key
to the station’s promotional efforts.
One of the station’s biggest annual
events is a listener music poll.

“We solicit voting from January
through March,” explains Tolkoff.

“Listeners vote for their favorite
artists and songs on a national and
local basis. The winning band in
each category [national and lo-
cal] then headlines its own sta-
tion-sponsored concert.”

Sales Perspective
Because it doesn’t rely on Ar-
bitron, the station has to use other
selling techniques. “WFNX has al-
ways been a conceptual sell,”” says
Tolkoff. *“We sell national and local

WFNX afternoon driver Neal Robert (r) chats with a crew member of
the Tall Ship Fryderyk Chopin, docked in Boston Harbor during the
“‘Sail Boston ‘92 Tall Ships Spectacular.”’

advertisers on the concept of the
station.

“We utilize psychographic re-
search. We subscribe to Scarbor-
ough and use it in our sales tactics.
We tell the story that our audience
reach is the people they need to
reach, based on what the station is
— rather than our present ratings.

“We explain how many people
come out to promotions and how
many people we draw through con-
certs, and that we have research
and data proving that our audience
buys a lot of records. People who
listen to this format are fanatic
about going out and buying new
product.”

“Research has shown that the
New Rock audience is generally
better educated and more upscale.
This has been the case at most sta-
tions around the country. Our
salespeople tell this story.”

What’s Ahead

Tolkoff is pragmatic about the
future. “What can we do*® We're at
the mercy of Arbitron. If their
sampling has suddenly changed, it
helped us. However, if the next
book comes out and we're back toa
1.8, what does that say about our
2.5? Isit a fluke?”

Update: The latest Arbitrend
shows "FNX slipping to 1 7.

“donna everyw hg @ te first single rom

NEW ROCK &
_ 9

Iﬂy the final album from

WFNX

KDGE
KJJO

WHFS

CiMX
KTGl
 KROQ

. KUKQ
- KITS
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IT’S NOT THE SIZE THAT COUNTS...
Whether You’re In A City Of 900 Or 9 Million,
MMR Is A Perfect Fit For Your Research Needs.

e 24 Hour Music Monitors on stations coast-to-coast to
guide you to a better overall station sound .

» Detailed song breakouts to help you know which songs
to play, and in which dayparts.

» Accurate airplay charts so your music staff can schedule
your music like the winners.

 Artist insights on dozens of songs so your staff can
speak to your audience knowledgeably.

¢ Hot promotional and positioning ideas that you can
adapt for your radio station.

e Forasllittle as $25 per month, you can plug into the most
valuable programming information available today.

Industry Leaders Everywhere Depend On MMR:

“Monday Morning Replay is more information from a
music standpointthan | ever expected to have access to
for a fraction of the price. Invaluable research for
tightening and focusing our music approach. In a non-
rated market you have to fight for the bucks. There’'s not
even an auditorium in town to test our music!”

Don Backus, General Manager
WDBI/Tawas City, Ml
Population: 3,500

“Our entire airstaff is interested in Monday Morning
Repiay. MMR tells us who is playing which songs (in
which markets). The artist insights are great. We very
much like the way it's all put together. All that information,
right there!”

David King, Station Manager
KIML/Gillette, WY
Population: 17,000

“A note to tell you how important Monday Morning
Replay has become to the Saga group. Music analysis
plays an ever increasing role in maintaining
the music balance at our stations. MMR is the most
comprehensive tool on the market to aid in understanding
the composition of our stations and other compatible
stations.”

Steve Goldstein, Executive VP/Group PD
Saga Communications

WKLH/MIlwaukee WNORANorfolk
WSNY—-WVKO/Columbus
WYMG/Springfield WLRW/Champaign

KRNT/KRNQ/Des Moines
Populations: 140,000-1.4 million

“With MMR on computer disk, it's programming informa-
tion - on demand. I get a lot more information on stations
I'm interested in than from other publications. It's a '90s
tool for a '90s radio station like KIBZ. MMR could be to
radio publications what the compact disc is to the 78.”

Gabe Baptiste, Operations Manager
KIBZ “The Blaze'/Lincoin, NE
Population: 200,000

“The new Monday Morning Replay is the only trade
paperthat tells you anything that’s worth anything. The
restof ‘'em just throw a bunch of ads in there that are just
hype and BS. The new Monday Morning Replay computer
deal tells you something you can use. If you're not
using it you either don’t have a computer, or you're
stupid!”

Bill Betts, Program Director
KBPl/Denver, CO
Population: 1.6 million

“The latest innovation from MMR has proven invaluable in
our music selection process at WPLJ. Now, we are able to
compare notes with some of the premiere programmers
on a weekly basis regarding the performance of not only
today's hits, but library material as well.”

Scott Shannon, Program Director
WPLJ/New York
Popuiation: 14 million

Visit Us At The NAB Convention Booth #237
And Register To Win
A 386 Computer
Or Call 1-800-369-4357 For Your Complimentary Disk!

MEDIABASE RESEARCH CORPORATION/MONDAY MORNING REPLAY « 28530 ORCHARD LAKE ROAD « FARMINGTON HILLS, M1 48334 « PHONE: (313) 737-0027 « FAX: (313) 737-0616

=5 - R TICANTadiOhiStOrV . COM
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Spring '92: Mixed Results

More stations claim top 12+ honors, but overall numbers off

Judging from the Spring ’92 Arbitron 12+ results in the Top 100 markets, maybe I

was a bit too optimistic in the Winter '92 scoreboard (R&R 6/5).

Although it wasn’t a disaster, this book didn’t bring us the major turnaround some had anticipated.

However, there is some good news. CHRs in 13 markets pulled top 12+ honors this time around — WXKS/
Boston, WKCI1/New Haven, WPGC/Washington, KGGI/Riverside, WFLY/Albany, WNNK/Harrisburg, WFHN/
New Bedford, WKRZ/Wilkes-Barre, WSTW/Wilmington, KKXX/Bakersfield, KDON/Salinas-Monterey, and
KWIN/Stockton — compared to nine No. 1s in the winter book. On the down side, the number of stations pulling
Top 5 rankings slipped from 68 (54%) to 60 (47%) in the last three months.

Perhaps the summer results will be more encouraging. Good luck to all.

CalisiMarket

WERQ-FM/Baltimore
WXKS-FM/Boston
WZOU/Boston
WHTZINew York
WQHT/New York
WPLJ/New York
WEGX/Phitadelphia
W10Q/Philadelphia
WBZZ/Pittsburgh
WMXP/Pittsburgh
WPRO-FM/Providence
WWKX/Providence
WPGC-FM/Washington

** Was WYST-FM (AC)

WSTR/Atlanta
WAPW/Atlanta
KEGL/Dallas
KRBE-A/F/Houston
KBXX/Houston
WPOW/Miami
WNVZ/Nortolk
KTFM/San Antonio
WFLZ/Tampa
WRBQ-FM/Tampa

WBBM-FM/Chicago
WKRQ/Cincinnati
WJMO-FMI/Cleveland
WENZ/Cleveland™
WNCIiiColumbus
WWHT/Columbus
WHYT/Detroit

WDF X/Detroit
WZPL{indianapolis
WHHH/Indianapolis
KBEQ/Kansas City
KXXR/Kansas City
WLUM/Milwaukee
KDWB/Minneapolis
WKBQ/St. Louis
KHTKI/St. Louis

* Formerly WPHR

KQKS/Denver
KIIS-AlIFiLos Angeles
KPWR/Los Angeles
KKFR/Phoenix
‘KOY-FM/Phoenix

P1 WEST MARKETS

1.6* 0.9
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4.0
2.2
3.9
4.9
7.2
4.5
7.5
3.1
7.6

P1 SOUTH MARKETS
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P1 MIDWEST MARKETS
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2.9
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N/A
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9.4
3.0
4.5
11.4
2.3
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6.5
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4.7

3.3
55
5.3
3.3
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2.8
4.9
4.4
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3.0
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3.6
4.7
3.9
4.0
6.1
6.2
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6.2
3.0
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Spring 92 Scoreboard

P1 EAST MARKETS

P1 WEST MARKETS

Calis/Market Sp'9t Su'91 Fa'91 Wi'92 Sp'9z

KKRZ/Portiand 92 89 80 7.7 84
KGGI/Riverside 93 7.3 9.1 87 8.9
KSFM/Sacramento 6.7 63 7.7 80 7.7
KwOD/Sacramento 33 45 39 35 3.2
KUTQ/Salt Lake City 28 41 36 41 53
KISN-FM/Salt Lake City 3.9 55 48 3.8 51
KZHT/Salt Lake City 26 4.0* 23 23 2.1
KKLQ-A/F/San Diego 53 6.2 65 49 53
XHTZ/San Diego 24 34 40 35 42
KMEL/San Francisco 6.1 53 53 43 56
KSOLISan Francisco 3.6+-28 29 28 29
KHQT/San Jose 71 69 53 65 56
KUBE/Seattle 51 47 45 6.1 8.2
KPLZ/Seattle 67 64 69 51 4.7
* Was simulcasting with KRPN

** Was Urban

P2 EAST MARKETS

WFLY/Albany 101 96 951156 9.2
WVKZ/Albany 26 36 21 1.8 1.8
WAEB-FM/Allentown 69 7.510.1 92 10.0
WKSE/Buffalo 82 7.9 84 98 7.7
WNNK-A/F/Harrisburg  13.3 11.2 14.8 10.3 11.3
WTIC-FM/Hartford 88 91 7.7 81 7.7
WKSS/Hartford 54 54 51 41 5.1
WLAN-FM/Lancaster 6.7 N/A 6.7 N/A 58
WFHN/New Bedford 7.5 N/A 69 NA 6.9
WKCI/New Haven 9.7 NA 9.4 NA 8.1
WPXY-A/FiRochester 10.4 97 9.5 10.5:.7.9
WHMP/Springfield, MA 1.2 24 1.0 14 1.2
WNTQ/Syracuse 10.7 10.2 9.9 9.3 9.7

WKRZ-FM/Wilkes Barre 15.7 15.0 16.5 14.4 15.8

WTLQ/Wilkes Barre 256 26 23 21 25
WSTW/Wilmington 10.7 N/A 8.7 NA 8.7
P2 SOUTH MARKETS

KHFI/Austin 73 63 75 53 7.2
WFMF/Baton Rouge 104 93 77 75 6.2
WAPI-FM/Birmingham: 658 92 84 69 6.8
WSS X/Charleston 88103 7.7 81 64
WCKZ/Charlotte 73 65 50 52 4.5
WAQQ/Charlotte 0.8*1.2* 12 21 21
WKXJ/Chattanoogs- 35 08 22 17 13
WNOK-FM/Columbia 10.8 80 9.3 86 85

KPRRIE! Paso
WRHT &

WHTE/Greenville, NC 32 32 28 53 49
WBBO/Greenville, SC 41 3.7 39 3.0 39
WAPE-A/FlJacksonyille 10.2 9.6 11.7 9.7 9.1
WQUT/Johnson City 18.0 21.1 149 16.3 156.7
WOKIKnoxville 9.1 9.7 7.2 9.0104
KKYKiLittle Rock 43 55 51 39 4.2
WDJX/Louisville 89 80 76 85 95
KBFM/McAllen 11.1 10.8 109 11.5 9.8
WMC-FM/Memphis** 7.9 67 87 7.0 6.8

* Was WGKL (Gold)
** Now Hot AC

12.4 1156 13.0 10.8 11.4

Continued on Page 50

Total Shares

Another way to explore the effects of the Spring '92
Arbitron is to total up all of the 12+ AQH scores as
shown below,

MAINSTREAM Sp’'91 wi’'92 Sp’92
Pt EAST 40.1 38.5 405
P1 SOUTH 29.6 27.7 26.1
P1 MIDWEST 61.9 50.4 46.6
P1 WEST 33.2 31.5 33.3
P2 EAST 115.8 1140 106.6
P2 SOUTH 184.8 166.4 165.1
P2 MIDWEST 103.8 101.8  98.1
P2 WEST 50.4 451 43.2
TOTAL 619.6 5754 5595
DANCE Sp’91 wi'92 Sp’92
Pt EAST 22.6 24.9 24.5
P1 SOUTH 25.1 26.9 23.0
£1 MIDWEST 28.0 30.3 32.1
P1 WEST 63.1 62.5 63.7
P2 EAST 14.2 12.2 12.8
P2 SOUTH 30.8 27.5 25.7
P2 MIDWEST N/A N/A N/A
P2 WEST 53.2 50.0 53.2
TOTAL 237.0 2343 235.0
TOTAL Sp’91  Wi'92  Sp’92
P1 EAST 62.7 63.4 65.0
P1 SOUTH 54.7 54.6 49.1
P1 MIDWEST 89.9 80.7 78.7
P1 WEST 96.3 94.0 97.0
P2 EAST 130.4 126.2 119.4
P2 SOUTH 2156 193.9 190.8
P2 MIDWEST 103.8 101.8 98.1
P2 WEST 103.7 95.1 96.4
TOTAL 856.6 809.7 7945
124+ GAINS/LOSSES
Sp’'91-Sp’92 Wi’'92-Sp'92
MAINSTREAM UP-25 UP-35
DN-59 DN-45
SM-3 SM-7
DANCE UP-15 UP-20
DN-24 DN-20
SM-1 SM-0
TOTAL UP-40 uUP-55
DN-83 DN-65
SM-4 SM-7

Book-To-Book,
Year-To-Year Comparison

hose shares just keep on eroding . . . but so are

other formats as radio fragmentation continues. Main-

stream continues to take the brunt of the damage,
while dance was up ever so slightly. Stations were categor-
ized as mainstream or dance based on the overall lean of re-
cent playlists. As usual, thanks to R&R Asst. Edtor An-
thony Acampora for his help in compiling the scoreboard
data.

MAINSTREAM DANCE TOTALS

W ’'92- Sp ’91- w92 Sp '91- W 9% Sp '91-

Sp '92 Sp '92 Sp '92 Sp '92 Sp '92 Sp '92
REGION BOOK YEAR BOOK YEAR BOOK YEAR
P1 EAST +2.0 +04 -04 +1.9 +16 +23
P1 SOUTH -16 -35 -39 -21 -55 -56
P1 MIDWEST -3.8 —~15.3 +18 +41 -20 -11.2
P1 WEST +1.8 +01 +12 +06 +30 +07
P2 EAST -74 -92 408 -14 -6.8 —106
P2 SOUTH -13 -197 -1.8 -51 -3 -248
P2 MIDWEST -3.7 =5.7 N/A NA —-3.7 =57
P2 WEST -19 -73 +32 FLAT +13 -73
TOTALS -15.9 —60.1 +0.7 =20 —152 -21

— Wwwyramericantradiehistorv-com
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from his new album

“UPFRONT"
Ci\lAl/?X@ -®  116/17 Including
KS 23-20 KRBE
\v/‘\//ﬁ)OQU 27-23 \'/(VT FM 10 IK(I,(ngng
B0 50 " WHT 24-21 KGGI 21

2
KBXX WDFX 2
wzao30 302l orert 18
M2 g KBEQZ
PWRPIG 24- A ;
Ac B'eake' Elektra Entertainment

© 1992 Elektra Entertainment. A division of Warner Ccmmunications Inc., a Time Wamer Company.

P2 SOUTH MARKETS P2 MIDWEST MARKETS
Calis/Market Sp’91 Su’91 Fa'91 Wi'92 Sp'92 Calls/Market Sp’91 Su’91 Fa'91 Wi'92 Sp’92
WABB-FM/Mobile 68 68 84 73 81 WTWR/Toledo 05 NA 20 30 3.2
WYHY/Nashville 99110 91 7.1 97 KMYZ-FM/Tulsa 75 9.6 87 84 87
WEZB/INew Orleans 93 81 74 87 6.2 KAYHTulsa 6.0 43 40 57 50
WXXL/Orlando 49 36 47 53 49 KKRD/Wichita 67 67 73 76 76
WDCG/Raleigh 6.9 7.7 58 7.0 6.0 WHOT-FM/Yourigstown 11.0 10.8 10.6 8.0 8.0
WRVQ/Richmond 9.7 90 93 65 7.4
WXLK/Roanoke 15.1 16.1 13.3 14.1 140 | P2 WEST MARKETS
WOVVIW. PalmBeach 55 37 42 33 34
&al KKSS/Albuquerque 7.4 84 55 6.2 49
S —_ KKXX-FM/Bakersfield 11.5 8.7 12.1 10.8 10.3
KBOS/Fresno 48 36 54 6.1 47
KQPWI/Fresno 42 46 53 43 45
P2 MIDWEST MARKETS KIKi/Honolulu 12.7 10.3 8.2 10.0 11.1
KQMQ-A/F/Honolulu 66 96 70 74 7.7
WKDD/Akron 8.0 6.1 45 6.3 6.5 KLUC/Las Vegas 7.9 88 87 7.8 8.2
WGTZ/Dayton 92 97 75 70 7.2 KYRKILas Vegas 39 39 33 47 38
WGRD/Grand Rapids 96 89 96 78 73 KHOP/Modesto 10.8 N/A 8.0 N/A 8.4
WVIC-AlF/Lansing 12.7 9.6 104 122 111 KDON-FM/Salinas 11.7 96118 99110
KJYOI/Oklahoma City 98 106 99109 9.6 KWIN/Stockton 6.9 NA 6.0 NA 9.1
KQKQ/Omaha 103 88 86 12.7 11.3 KRQQI/Tucson 13.9 10.5 12.1 10.0 10.2
KXKT/Omaha 43 51 41 33 27 KJYK/Tucson 14 28 25 298 25
vm WVKS/Toledo 8.2* 79" 6.9* 89 9.9 A

MOTION

e KIXY/San Angelo, TX ups
MD Robert Elfman to PD.
Scotty Snipes moves to
nights.

e Promo. Dir. John Rey-
nolds adds APD stripes at
WZEE (Z2104)/Madison, WI.

KCHH/Chico, CA Promotions Dir.
T.J. Walker fills the station’s PM drive
shift . . . KCAQ/Oxnard-Ventura, CA
names weekenders Ken & Matt to
mornings . . . WDCG {G105)/Durham-
Raleigh afternooner Sean Sellers be-
comes MD, replacing Brian Patrick
... At KEWB (B94.7)/Redding, CA,
APD Bill Shakespear assumes Promo.
Dir. duties, MD James Baker is named
APD, tate nighter Monica Jaye shifts to
AM news, and Matthew Rice from
crosstown KNNN takes Jaye's former
shift.

Lee Ann Curtis joins WKHQ/
Charlevoix, Mi as Promotions Dir., exit-
ing WUPS/Houghton Lake, MI . . .
Changes at KQIX/Grand Junction, CO:
Middayer Jefferson Stone exits, Rick
Hayden moves from nights to after-
noons, and overnighter Michael ‘‘Be
Jammin’”’ Johnson segues to nights

Dave Michaels becomes Promo.
Dir. at WQGN/New London, CT, re-
placing Dave Roberts . . . Rusty Ford
is tapped as Production Dir. at WAPI
(195)/Birmingham . WPXR/Daven-
port, IA GM Chuck Poet has left. No
replacement named yet . KTRS/
Casper, WY needs night talent as Pat
Thomas exits.

WPST/Trenton, NJ appoints APD/
MD Michelle Stevens PD, replacing
Dave Hoeffel . KQOY-FM/Phoenix
PM driver Steve Douglas adds MD
duties as Carey Edwards exits. WRBQ
(Q105)/Tampa morning man Bo Rey-
nolds replaces Edwards for afternoons
... Changes at KRQ/Tucson: After-
noon man Mark McKay moves to mid-
days, Mojo Morales segues from
nights to afternoons, and Promotions
Asst. Manic Hispanic takes nights.
Middayer Jackie West leaves . . . At
WAPW (Power 99)/Atlanta, PD Rick

T americanradiohistorv.com

Stacy and air talent Domino have
switched shifts, with Stacy doing after-
noons and Domino taking mornings.
At KQKS (KS104)/Denver, MD Kip
Taylor and PM driver Mary Chavez

team up for mornings as wakeup man
Michael Moore segues to afternoons

. Overnighter Bill Stewart exits
KGOT/Anchorage, AK to become PD
at KUINO/Juneau, AK.

DUDE LOOKS LIKE A LADY — The KKXX/Bakersfield airstaff donned tu-
tus for its “Ballet Parking” promotion and raised nearly $1000 for the

Southern San Joaquin Firefighters Burn Foundation. K eeping limber is MD
Kevin “Kozman" Koske.

BITS

* A Real Summer Chill-Out —
WMMZ/Gainesville, FL devised a fun
way to beat the summer heat with its
“Hands Off” promotion. 30 contes-
tants were given a ten-pound block of
ice. The first one to melt it completely
without using hands or any bodily fluids
won a week’s vacaction to the Cayman
Islands and $1000 spending cash.

* Layoff Payoff — While in the
midst of a recession, a layoff notice is
the last thing anyone wants to see.
However, WDBRI/Springfield, IL is
making those pink slips valuable with
its “Layoff Payoff" contest. A taid-off

worker can send in his or her notice
and quality for a $1000 prize.

* I'm In The Front Row — WJET
(Jet-FM)/Erie, PA had a good time |et-
ting a listener become Bob Uecker for
a night. A contest winner was treated
to a limo ride to an Erie Sailors base-
ball game, along with the honor of
throwing out the first pitch and a meal
at home plate. The topper? Front row
seats. However, in Uecker-like fash-
ion, a ticket mixup forced the winner to
move a few times — eventually onto a
nearby rooftop! The even even rated
national TV coverage on "This Week In
Baseball.”
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UNCENSORED
AND UNEDITED!

“l sure hope she notices
how well | schedule.”

“When | saw his
perfect rotations,
| thought I'd die.”

MhéicSCAN clients iell all!

Q: Have you ever used another music scheduling system, and how did it compare with MusicSCAN?
A: “!#*@*!# has lots of features (but)...wrong methodology and too many hang-ups and bugs.”
Dan Cowen, KKLI, Colorado Springs
Q: How would you rate your satisfaction with MusicSCAN service and support?
A: Always there for us! The first time I ever called !#*@*!#, it took them 2 days to get back to me!!!
Fran Carnes, Mix 98.5, WBMX, Boston
Q: Please give us your general comments.
A: “I am satisfied and fantastically impressed with the support crew. They are true pros! Patient, friendly
and understanding!” Ed Hill, Kicks 96, WHKZ, Columbia, SC
A: “Great system! !#*@*!# is a Cadillac...MusicSCAN a Maserati. Super performance.”
Dan Cowen, KKLI, Colorado Springs
A: “Absolutely the best system I've used in 20 years in the business. Sets the standard for all others to
follow.” Roger Gaither, WSSX, Charleston, SC

Actual responses from MusicSCAN client survey, 7-31-92.

7,
v SCAN

Music Scheduling with an Edge
205-987-7456

W americanratiohStorT com - -
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WALT LOVE

URBAN CONTEMPORARY

WDAS-FM Links Listeners
With Unity Day Celebration

Even rain can’t dampen the throngs as they ‘claim culture’

Once again, WDAS-FM/Philadelphia has scored a
success with ‘“Unity Day,” its annual celebration of Afri-
can-American unity. Strong listener and music industry
response help make this a special event each year.

Genesis Of Unity Day

OM/PD Joe “Butterball” Tam-
burro, who’s been with the station
for better than 20 years, discusses
the origin of Unity Day: “Eugene
Jackson, Chairman of our parent
company, Unity Broadcasting,
thought a day that brought all of
Philadelphia’s cultures together in
harmony would be a wonderful
thing — and might even take off
around the country. The aim of
Unity Day is to bring people to-
gether so they might learn that
they can live together in peace at
all times.”

Promotions Director E. Steven
Collins, who produced Unity Week-
end, says, “This year’s ‘Claim
Your Culture’ theme embodies our
desire to promote the beauty and
diversity of all people, and specific-
ally, African-American people. For
years, we at WDAS-FM have pro-
moted trips to Africa — we take
our audience home. We are the
home of Black radio, gospel radio,
R&B, rap, jazz, African music, and
reggae.

“All of that reflects our desire to
encourage people to claim their
culture and heritage, to know who
they are, and to develop a better
sensitivity to the richness of their
ancestry. We believe that message
came across to many thousands of
people of other cultures in Phila-
delphia. The mix of people that
participated is really what makes
America great.”

The Incredible
Expanding Day
When WDAS-FM first started
Unity Day, all the events fell on

Sunday. As Tamburro explains, “At
our first Unity Day 14 years ago,

WDAS
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approximately 50,000 people joined
us, and it has grown each year
since. Last year, we had up to
800,000 people on the parkway. This
was the first year it’s rained on
Unity Day, but the diehards were
out there with us, and we still had a
turnout of approximately 100,000
people.”

Over the years, Unity Day has
expanded into a weekend affair.
This year, the preliminary events
began on Wednesday and ran a full
five days. A Friday night concert
featured national talent like Aly-
son Williams, Fu-Schnickens, and
Das EFX, along with local R&B
and rap acts. Saturday morning
found Philadelphians waking up
for a 10K “Fun Run.” Next year,
the station hopes to further expand
the main events to fill both Satur-
day and Sunday.

Schedule Of Events

Sunday, Tamburro says, “All our
entertainers showed up, and every-
thing took place just as planned.
There were six complete stages set
up for different types of entertain-
ment. On our main stage. El
DeBarge and Chaka Khan per-
formed in the rain just like nothing
was happening. Chaka did an hour
and a half, and El did an hour. This
started at 5pm and was to last until
8pm, just prior to darkness. Fred-
die Jackson hosted that stage, and

he even sang ‘Rock With Me’ be-
fore El and Chaka came on.

“Another schedule that went
flawlessly was the Jazz & Reggae
stage, where we had Third World,
Shinehead, and Super Cat. We also
had Kim Waters, Mr. Fingers, Ver-
nell Brown Jr., Marion Meadows,
and Najee. This stage, which also
featured local talent, lasted from
11am-6:30pm Sunday evening.

““On the gospel stage we had ap-
proximately 30 acts, including San-
dra and Andrae Crouch, the Wilm-
ington Mass Choir, Oscar Hayes &
The Abundant Life, the Richard
Smallwood Singers, and local gos-
pel groups. Our children’s stage
featured Ronald McDonald and
other youth-oriented acts, in-
cluding a puppet show and face
painters. For the cultural stage, we
brought together talent from a
number of diverse cultural back-
grounds: Asian, African-Ameri-
can, Hispanic, Native American,
and West Indian.

“On our fitness stage we had Vin-
cent and Yolanda Faust of our ‘Fit
To Be Fit’ show. Bodybuilders and
others were showing people how to
get in shape and stay in shape, and
passing out printed materials
about what to eat and what not to
eat. We even had some martial
arts demonstrations.”

More than 300 food vendors were
on hand. Among the organizations
disseminating information were
the DEA and the FBI, more than
250 community groups, and eight of
the city’s largest hospitals. The
health care professionals adminis-
tered various on-site tests and de-
livered lectures about drug abuse
and safe sex.

Politicians always make a point
of showing up to press the flesh on
Unity Day. This year, Tamburro
points out, “The mayor of Phil-
adelphia, Edward Rendell, was
there playing softball on Sunday

Cuie looks on.

Rain.”

Chaka Khan learns the true meaning of “Singing In The

El DeBarge sings as the rain lets up a bit.
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along with the previous mayor, W.
Wilson Goode, and the WDAS-FM
All-Stars.” A variety of state and
city politicians were on hand,
among them Congressman Lucien

Blackwell, Representative Dave
Richardson, and City Council
member Janie Blackwell. Of
course, state Representative
Louise Williams was there — she
hosts the station’s gospel show.

A More Serious Note

The station also honored one of
the city’s fallen heroes. Collins notes,
“We saluted fallen Philadelphia
Eagles defensive lineman Jerome
Brown, who was killed in an auto-
mobile accident in June. He was
more than just a football player:
He was extremely into his people
and his culture, and that was
reflected in a number of things
he did off the football field. Former
Eagles Mike Quick and Gary Cobb
joined us in honoring him with a
moment of silence and a pos-
thumous ‘Claim Your Culture’
award, which we presented to his
family.” In all, the station pre-

CLAIMING HER CULTURE — Unity Broadcasting CEO Eugene Jackson ()
presents Natalie Cole with a “Claim Your Culture” award before a capaci-
ty crowd during Unity Weekend '92. Philadelphia Deputy Mayor Ron

AFRICAN & AMERICANS — The ambassador of Senegal, Ibra Deguene
Ka (c), received a “Claim Your Cuiture” award at Unity Day. Shown with
him are (I-r) WDAS-FM Promotions Director E. Steven Collins, Philadelphia
Mayor Edward Rendell, Unity Broadcasting CEO Eugene Jackson, Miss
Collegiate African-American DeShanda Gooden, and station VF/GM Kernie
L. Anderson. Gooden and Rendell received similar awards.

FREDDIE’S READY — Freddie Jackson (l), who hosted the Unity Day main
stage, grips ‘n’ grins with WDAS-FM OM/PD Joe “Butterball” Tamburro.

sented 21 such awards (see accom-
panying photographs.)
Real Family Values

WDAS-FM always stresses fami-
ly in connection with Unity Day, an
event the Philadelphia Daily News
described as “the fabric of fami-
ly life.”” Tamburro comments,
“It’s always a pleasure to go out to
this event and see the families to-
gether, having a nice day of enter-
tainment. On the TV news after-
wards, I saw this family all soaked
and wet, but they said, ‘The rain
wasn'’t going to keep us away. Yes,
we're wet, but we've had a great
time and a great day. We look for-
ward to it each year.’ That makes
all of our hard work worth it.

“We're extremely proud of the
fact that over the 14-year history of
Unity Day, we've never had any vi-
olence — knock on wood. We've got
a lot to be thankful for. It’s mom.
dad, and the kids enjoying a nice
time out. That’s what we want, and
that’s what we’re encouraging the
citizens of Philadelphia to get in-
volved with — good, clean family
fur].“
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COUNTRY

LON HELTON

Country Marches On To Record Levels

Country listening continues to grow at a steady pace,
with the Winter ’92-Spring 92 Arbitron results showing a
3% increase in the Country Ratings Index. The Spring ’92
CRI is at an all-time high of 1131.2 — 116.6 points (12%)
ahead of Spring ’86’s high water mark.

The recent media hoopla sur-
rounding Country’s growth might
cause some to think a 3% increase
is disappointing. However, I be-
lieve the steady growth exhibited
in the last few books (3%, 3%, 4%,
and 1% book-to-book in the last
year) is better than one huge spurt
— it may be more indicative of a
longterm trend than a fad.

Still, growth over the past two
years has been nothing short of
phenomenal, with a 27% rise in
adult listening since Spring '90. In
fact, the number of FM Country
outlets has swelled from 104 to 155
in that timespan, while the number
of AM outlets has expanded by
four.

Spring 92
At A Glance

Country’s dominance in today’s
marketplace is perhaps best illus-
trated by the fact that 79 of the 99
continuously measured markets
have a Country station ranking
either first or second 25-54!

This spring also yielded record
numbers of stations that are No. 1
12+ and 25-54 in those 99 markets
— 51 stations turned the trick 12+,
while 56 accomplished the feat
25-54.

Country Ratings Index Data

Spring '92 CRI: 1131.2, Up 29.9 points

Winter '92 CRI: 1101.3*
Fall '91 CRI: 1070.3
Summer '91 CRI: 1026.6
Spring 91 CRI: 1024.8

Spring '90 CRI: 893.4
Spring ‘89 CRI: 894.1
Spring 88 CRI: 934.5
Spring '87 CRI: 954 4
Spring '86 CRI: 1014.6

Spring '92: 232 Stations
107 Up (48%) a total of 144.1 shares, Adults 25-54

®25-54: 42% up;

Here’s further testimony to the

94 Down (42%) a total of 117.1 shares, Adults 25-54
24 Even

7 Debut, 19.8 shares, Adults 25-54

4 Drops, 6.2 shares, Adults 25-54

® AM: 28% up; 49%

® Rank: 54% improve

42% down format’s strength: 54% of the
®12+:46% up; Country stations boosted their 25-54
G4 4ol zrea;iﬁ,zsg' gﬁkggnﬁ:gﬁgitt:ni;
®FM: 58% up; 38% caused by new format entries in
down, 25-54 many marketplaces.

This also occurs much to the cha-
grin of other format programmers
who had hoped multiple Country
outlets would cannibalize each
other. Instead, shares have grown
— often dramatically — in markets
gaining new Country outlets.

down, 25-54

25-54 market rank,
29% decline

Spring '92 Scoreboard

12+

Station/City wi'92 Sp'92
WSLR/Akron 1.9 24
WGNA/Albany, NY 4 2
‘WGNA-FM/Albany, NY 10.6 9.1
Combo 11.0 9.3
KOLT/Albuquerque 52 3.2
KRST/Albuquerque* 151 16.0
KRZY/Albuquerque* 3 5
Combo 15.4 16.5
WXKW/Allentown 3.6 2.4
KIKF/Anaheim 2.0 2.3

sWKHX/Atlanta DNS A
WKHX-FM/Atlanta 6.2 8.0
WYAIl/Atlanta* 1.6 1.3
WYAY/Atlanta* 5.1 4.5
Combo 67 658
KASE/Austin* 17.2 153
KATG/Austin #1 1.0 —_
KTAE/Austin DNS DNS
KVET/Austin® 1.3 7
KVET-FM/Austin 5.8 5.8
Combo 71 6.5
KUZZ/Bakerstield 16.3 14.2
‘WPOQC/Baltimore 8.9 8.7
WKJN/Baton Rouge 58 58
WYNK/Baton Rouge .5 5
WYNK-FM/Baton Rouge  20.5 23.4
Combo 21.0: 239
WVOKI/Birmingham #2 1.5 -
WIKX/Birmingham #3 — 22
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