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$100 million of corporate debt.
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MORE PROFITABLE
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advertisers better understand
CHR’s potential? One way,
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sell the benefits of the youth
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Just in the time for the holidays,
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Page 36

IN THE NEWS...
eMike Dirkx named PD
at WCKG/Chicago
o Chuck Field upped to OM
at KSFM/Sacramento
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Local, Spot Radio Revenues
See Second Straight Bump

October increase another sign of recovery

Radio execs are seeing more
evidence that the industry’s two-
year economic slump might be
coming to an end. The RAB
says total national and local ad
revenues gained 5% during Oc-
tober 1992 compared io the
same month last year. This
marks the second consecutive
monthly rise in billings.

The news regarding national
revenues was particularly good
considering they’ve been stalled
in red ink this year. Spot busi-
ness expanded by 3% in Octo-
ber, following a 2% climb in
September. Local revenues
rose 6% in October. Local year-
to-date revenues increased 4%
over the same period last year.

“Our combined, year-to-date
revenue levels have already hit
the 2% increase we predicted as
a year-end gain for [the indus-
try]. And there’s no reason to
believe we won’t see continued
modest growth through the end
of the year,” remarked RAB
President Gary Fries. ‘“The hol-
iday retail season is shaping up
to be better than many had an-
ticipated. That’s a good sign for
local revenues, which make up
three-quarters of radio’s ad
dollars.”

From a regional standpoint,
the Southwest performed best
with a 12% local and 10% na-
tional gain in business during

RADIO REVENUES/See Page 22
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Infinity Asks Commission
To Review $6000 Stern Penalty

The FCC’s decision to fine In-
finity Broadcasting $6000 for
segments of Howard Stern’s
1988 Christmas show has fur-
ther muddled the agency’s al-
ready murky indecency rules,
according to the embattled
broadcast group.

“[The ruling],” Infinity said,
“exacerbates the already sig-

FCC Mega-Fine
Due This Week?

he FCC may decide this
T week whether and how
to move against infinity
Broadcasting for airing the
same allegedly indecen: seg-
ments of the Howard Stern
show that netted Greater Me-
dia’s KLSX/Los Angeles a
$105,000 fine. infnity's
WXRK/New York, WYSPPhila-
delphia, and WJFK/Washing-
ton also broadcast those seg-
ments.
The decision could have a
major impact on Infinity's pend-
ing $100 million deal to acquire

FCC/See Page 22

nificant problems encountered
by licensees in trying to com-
prehend and implement Com-
mission rulings in the indecency
area.” Infinity made that con-
tention in a recently filed peti-
tion that asks the Commission
to reconsider the levy, which
was imposed in late October.

The fine was prompted by a
complaint against WXRK/New
York. However, the FCC ex-
panded the charge to include In-
finity’s other 0&O Stern outlets,
WYSP /Philadelphia and WIFK/
Washington, and tripled the fine
from $2000 to $6000.

Among the cited segments:

e (Choir singing) “I'm
dreaming of some light torture,
some bruises just to make me
moan . .. Masturbate. Humil-
iate. Gay sex is fun in the city.”

e “Here’s the guy who plays
the piano with his penis.”

e “0Oh, my God. Diane [a nak-
ed woman] is whipping Bo. The
big black lesbian is out of her
mind with lust.”

e “Howard, I'd better go in
the other room and get it ready.
T'll come strolling in swinging it.

STERN FINE/See Page 22
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Morris New Arbitron President

20-year vet Aurichio in surprise retirement

In an an-
nouncement
that seemed
to take most §
industry ob-
servers by
surprise, Ar-
bitron Presi-
dent Rick Au-
richio has re-
tired and is
being suc- °
ceeded by Aurichio
Stephen Morris, an Arbitron
outsider who has a background
in consumer goods and infor-
mation services.

“Rick Aurichio has helped es-
tablish an exceptionally strong
franchise in Arbitron’s mar-
kets,” noted Lawrence Perl-
man, Chairman/President of
Arbitron parent Ceridian Corp.
“Under Rick’s leadership, Arbi-
tron has developed unique prod-
uct offerings and important
strategic alliances to offer a
broad range of marketing infor-
mation and media research ser-
vices to broadcast markets.

“Steve is an important addi-
tion to the management of Ceri-
dian, and a strong, able leader

ARBITRON/See Page 22

How Listeners Find Out

About New Stations:

By Accident 41%
Friend/Relative Told Them 36%
Other 11%
TVAd 8%
Billboard/Bus Card 4%J

bus card.

prove itself;

best product;

Other

Paragon Probes ‘New’ Listening

Paragon Research study of 402 adults has determined ra-
A dio consumers don’t spend much time with a new station be-
fore deciding whether or not to continue listening.

When the survey was completed, 77 % of the respondents were
still listening — after as much as four months — to whichever new
station they'd discovered. Qf the “non-listeners,” 78% had given up
after less than a month of listening. Fully 87% of that group had
stopped listening after just “a few times.”

Of the group still listening to the new station, two-thirds said the
new station was “new to them,” while 28% said the new station was
“new to the area” (6% didn’t know).

Perhaps most surprisingly, 41% of the group that continued to
listen said they'd discovered the station "by accident.” Just 12%
said they'd found the station because of a TV ad, a billboard, cr a

Paragon researchers came to these conclusions:

® The majority of listeners don't give a station much time to

@ A station has to be good all the time to ensure that new
listeners — particularly those tuning in by accident — hear the

® Based on how these resuits match a particular markat,
some adjustments in on-air promotions and external advertising
and promotion could potentially attract more listeners.

Why L‘i§teners Tune
Out New Stations:

Didn't Like Music/Format

Didn't Like The DJs

Too Many Commercials

43%
22%
Liked Other Stations Better 19%

11%
5%

Source: Paragom Research

Coming Next Week: '92 Year-End Charts
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“ONE OF THE WARMEST AND MOST PERSONAL RECORDINGS
OF HIS CAREER. X% %%.”  _lo ANGELES TIME

“SAkKxK.THE T17LE ECHOES HARVEST . ..
AND THE MUSIC RECALLS ITS GENTLE FLAVOR.” — ROLLING STONE

“lIr RAGGED GLORY WAS A SONIC FUNNEL CLOUD,
HArvEST MOON 1S THE CALM A4 F7ER THE STORM.” —Chicace TriuNE

“HarvEsT Moon’’

THE PREMIERE SINGLE FROM THE NEW ALBLUM BY

NEIL Youna.

FEATURING THE STrRAY GATORS.

NElL Yo VH
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Dirkx Exits KEX
For WCKG PD Post

Mike Dirkx, PD at Full-Service
AC KEX/Portland, has been nam-
ed to a similar job at Cox Classic
Rock WCKG/Chicago, effective
December 14. He replaces Dave
Lange, who exited in September.

WCKG VP/GM Mike Disney told
R&R, ‘“Mike’s got an extensive
background in programming and
research. I didn’t want to confine
myself to candidates in the AOR
arena. He’s not only great with
people, he has some very aggres-
sive marketing ideas.”

Prior to joining KEX in 1988,
Dirkx spent two years at KIXI &
KLTX/Seattle, where he left an OM

post.

Butler Upped To
Columbia Sr. VP

Dr. George
Butler has been
promoted to Sr.
VP/Executive
Producer, Jazz &
Progressive A&R
for Columbia
Records.

“George’s in-
stinctive sense of
musical trends §
has served him
well for over 20
years,” commented label Presi-
dent Don Ienner. ‘“He has been a
major force in the exciting direc-
tions jazz has taken during that
time.”

Butler will work with acts cur-
rently signed to Columbia, as well
as seek out and develop new tal-
ent. He will also coordinate spe-
cial events involving label artists.

Butler’s most recent position
was VP/Progressive A&R. Prior to
joining Columbia in 1978, he was
VP/GM of Blue Note Records.

Butler

Industry Responds To AIDS

On World AIDS Day (12/1), industry execs joined NARAS President Mi-
chael Greene for a national satellite teleconference to launch the Business
Responds To AIDS (BRTA) program. The interactive conference linked
representatives from Atlanta’s Centers for Disease Control to various re-
motes around the nation. Attending the event at L.A.'s Beverly Hilton Hotel
were (I-r) Motown Records President Jheryl Busby, Capitol Records Presi-
dent/CEO Hale Milgrim, Greene, and Pierre Cossette Productions' Pierre
Cossette.

PAGEGFHIRTE;

LETTERS
R&R FCC Stance Draws Response

he following letters were received in response to R&R’s recent edi-
Ttorial (11/20) that called for a change in FCC attitudes and policies

that have led to the selective persecutions of controversial air per-
sonalities such as Howard Stern.

Liberal Confusion

Why shouldn’t Howard Stern be
held accountable for his actions?
Do good judgment and decency not
have a place in broadcasting any-
more?

I, for one, am sick and tired of
the liberal news media in this coun-
try confusing two very different is-
sues: First Amendment rights and
the ‘“right” to abuse public air-
waves.

When a station CP is issued, | be-
lieve it is still awarded to the person
or company that will best serve the
public interest. We, as broad-
casters, have wandered so far off
this basic fundamental track that it’s
pitiful. That is what the FCC should
wake up to.

I'm very much in favor of the right
of free speech and expression. If

LETTERS/See Page 22
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Field Now OM At
KSFM/Sacramento

CHR KSFM :

A weekly look back at meamngful and
amusing events from R&R’s archives

WKTU Arrives
With Disco Double Figures

December 1978: The first fall books for the major markets were is-

sued, and New York radio was in a whirl of its own — a Disco
whirl. WKTU's first full Arbitron book with a Disco format came
out like this: (Su'78) 1.4 to (F'78) 11.3.

An eightfold jump into double figures in the nation's largest market
is simply unimaginable today. The impact 14 years ago was quite dra-
matic in its own right, with KIIS-FM/L.A. and dozens of other large
market outlets going Disco. Of course, they switched out of the format
when it proved to be afad . . .

Or was it? Two weeks ago the CHR Scoreboard showed “dance” or
“rhythmic” CHRs to be solidly outperforming mainstreamers, and dance-
oriented CHRs are near the ratings summits of many of the nation's larg-
est cities.

Also Celebrating 20 Years Of Excellence:

= :Eommumcatlon
= ——al aphlcs inc

(FM102)/Sacra-
mento has pro-
moted Chuck
Field from APD/
MD/afternoon
personality to the
newly created
post of OM. He’ll
continue to han-
dle music duties
at the Booth
American outlet Field

and will assist PD Dr. Dave Fergu-
son in daily operations.

“Chuck has worked his fanny off
for this place,” KSFM VP/GM Jer-
ry McKenna told R&R. “He’s got a
great career in programming
ahead of him.”

Field added, ““At age 23, thisis a
great promotion which will allow
me to broaden my knowledge and
grow. It’s like being a PD with
training wheels — I can always call
Dave and ask for the answers to
the tough questions.”

Prior to joining FM102, Field
was on-air at San Diego outlets
KKLQ (Q106) and XHTZ (Z90), as
well as at WQUE/New Orleans and
KTIM/San Rafael, CA.

—www americanradiohistorvy com
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WINNING IN THE WINDY CITY

Pioneering Black AC WVAZ (V103)/Chicago
remains the hybrid format’s standard of
success. OM Tony Kidd and PD Steve
Harris reveal their secrets for success.
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Kids Web Plans Public Offering

Children’s Broadcasting Corp. may roll out a $6 mil-
lion public stock offering in early 1993 after successfully
completing a corporate reorganization last week, accord-

ing to CEO Christopher Dahl.

Twin Cities-based CBC broad-
casts a 24-hour children’s format
from flagship station WWTC/Min-
neapolis-St. Paul. It recently sign-
ed agreements to service affiliates
in Phoenix, Salt Lake City, St. Lou-
is, Washington, and Denver via its
new Children’'s Satellite Network.
Dahl said proceeds of any public
offering will go toward expanding
nationwide program distribution
and improving marketing.

“There’s been a lot of interest.
Our Minneapolis station has been
highly visible locally. It’s a great
product, and local investors can
tune in and hear how we’re doing
with advertising,” Dahl said. One
of those advertisers may soon in-
clude the Walt Disney Company,
which has tentatively agreed to
promote Disney Records product
on the network and supply “story-
time” programming as well.

Last week CBC acquired full
stock ownership of what had been a
partially owned subsidiary, the
Children’s Radio Network, from
former majority owners Bill Ose-
wald of Minneapolis and Skeet
Boushor of Indianapolis. CRN own-

66]

This company
has tremendous
potential
because children
are responsible for
a lot of purchases,
and anybody who has

kids realizes that.
—Tom Pierce
199)

ed programming and intellectual
property, including the ‘Radio
AAHS" trademark used by WWTC.
Dahl declined to disclose the buy-
out terms, but documents filed with
the SEC state they include dismiss-
al of a pending lawsuit and issu-
ance of 415,000 shares of CBC com-
mon stock.

Small Investors
Earlier this year, CBC raised $1
million in a self-underwritten pub-
lic stock offering sold at $1 per
share to about 250 Minnesota resi-
dents. “A lot of parents bought

stock for their kids. They take the
certificate, frame it, hang it on
their kids’ wall and tell them, ‘You
own a piece of that station,” ” Dahl
said.

The stock is now trading on NAS-
DAQ’s OTC Bulletin Board Sys-
tem, with Minneapolis investment
bankers John G. Kinnard & Co. and
R.J. Steichen & Co. acting as mar-
ketmakers. The stock closed Tues-
day (12/1) at $2.50 bid, $2.75 asked.

“This company has tremendous
potential because children are re-
sponsible for a lot of purchases,
and anybody who has kids realizes
that. Their plan is to do a formal of-
fering next spring. They think they
can get $4 or $5 a share, and I think
they're right,” commented Kin-
nard VP Tom Pierce.

According to the company’s
latest SEC report, it still has a long
way to go before reaching profita-
bility. CBC reported third-quarter
losses of $316,240 on sales of
$149,420 and year-to-date losses of
$629,474 on revenues totaling
$361,932. The company attributed
most of the red ink to start-up ex-
penses involving its satellite web,
and said it plans to raise short-
term financing with a bank credit
line and a $2 million private place-
ment of securities.

Ride To Head Review Of Communications Policy

Former astronaut Sally Ride has been tapped by Bill
Clinton’s presidential transition team to oversee a review
of the federal government’s science- and space-related

agencies, including the FCC.

As Cluster Coordinator for Sci-
ence/Space, Ride will conduct an
extensive examination of the vari-
ous agencies with an eye toward
identifying problem areas, possible
improvements, and personnel
needs.

Ride is also charged with prepar-

ing brieting books for President-
elect Clinton and relevant Cabinet
appointees. She will no doubt work
closely with Vice President-elect Al
Gore, who is overseeing communi-
cations policy as head of the tran-
sition team’s office of technology.
By one count, the Clinton admin-

istration will be filling 250 com-
munications policy jobs, including
two FCC seats. Commissioner
Sherrie Marshall’s term has al-
ready expired and Chairman Al
Sikes, a Republican, is expected to
step down sometime after Inaugu-
ration Day. Senior FCC officials
said this week they have not yet
heard from Clinton transition of-
ficials.

Duchossois Dropped From WHFS Suit

uchossois Communications has been dismissed
as a defendant ina $3 million wrongful termination
suit filed against its WHFS/Washington by former

NSM Patti Ebbert. However,

the New Rock station and two

of its managers remain on the legal hook.

Ruling on a motion to dismiss Eb-
bert’s sult, Maryland Circuit Court
Judge James Salmon found the
court has no jurzdiction over U-
linois-based Duchossols or com-
pany President Roliand Johnson.

However, Salmon denied Du-
chossois’s request that the entire
suit be dismissed on the grounds
Ebbert is also seeking redress in a
separate proceeding before the
Maryland Commission on Human
Rights (MCHR). The judge also re-
jected the firm's motion to dismiss
counts relating to charges of alleg-
ed wrongdoing by 'HFS staffers,

As a result, the suit will move
ahead with WHFS, GM Alan Hay,
and GSM Jeanell Hines as defen-
dants.

FCC Investigates

Ebbert’'s year-old lawsuit alleges
she was dismissed for refusing to
engage in alleged “illegal activities”
including plugola, log falsification,
defrauding advertisers, overcharg-
ing political advertisers, and vio-
lating FCC EEO rules.

Ebbert provided a copy of her
lawsuit to the FCC, which launched

DC
REPORT

PAT CLAWSON

its cwn inveshigation mto her aiega-
tions. In Catober, the agency sus-
pended its probe of the alleged
plugola and EEQ violations, citing a
lack of evidence. However, it is st
lnaking into the poliical overcharge
claims (R&R 10723}

Ebbart is married to WHFS mid-
day perscnaty Damian Einstein,
whi fited a suctessful handicapped
discrimination complaint against the
station after management took him
off the air in April 1989 because of
his sometimes halting speech.

Last year, the MCHR found prob-
able cause to believe Ebbert was
dismissed in retaliation for her ef-
forts to win her husband’s reinstate-
ment. Ebbert was fired in March
1991, two days after she allegedly
“pushed and assaulted” Hines.

Noble May Reduce $100 Million
Of Debt With Duopoly Deals

oble Broadcast Group CEQO John Lynch said the

massive restructuring of his company now under

way — involving several new duopoly acquisitions
and station sales — will help eliminate $100 million of cor-
porate debt.

The first deal was inked Tuesday (12/1) night with the sale of WBAB-
AM & FM/Long Island, NY to Mike Craven’s newly formed Liberty Broad-
casting Corp. for about $17 million.

“It's the first in a series of moves that will include going from 10 to six
markets, then buying, going from 18 to 22 stations, and ending up with a
significantly enhanced balance sheet. When the world improves, we'll be in
a position to move ahead as an aggressive acquisition company,” Lynch
told R&R.

Lynch said he's in “three or four really sensitive negotiations” and
wouldn't identify the other properties or markets involved. He said full
details will be released publicly in about two weeks. About 100 people will
be cut from Noble's payroll in the process.

“I've got two market sales, three market acquisitiops, and one other
station trade pending — it's a crazy time. We're really slimming ourselves
down. it's real positive for the company for the long run,’ he said.

Earlier this year, Noble successfully restructured its debt with a $200
million financing package from Toronto Dominion Bank. Lynch said he ex-
pects the company will emerge from its reorganization as one of the first big
beneficiaries of duopoly dereguiation, with multiple stations in each market.

“We recently secured new seven-year financing, so with paying down
the debt and doing some things ahead of the ballgame, all of a sudden 'ma
hero to my lenders instead of the meatball I've been the past couple of
years,"” he chuckled.

Mahiman Closes Brokerage Firm,
Will Join Communications Equity Associates

eteran New York radio broker Bob Mahiman Sr. has

closed his 14-year-old Mahiman Co. brokerage firm

to become a VP with Tampa-based Communica-
tions Equity Associates.

“Radio deals in the '90s are going to require sophisticated financial ex-
pertise, and they've got top financial people up the wazoo here, in New
York, and all over,” Mahlman said. “Radio is now finance-driven, and in the
'90s, you can't do major deals without a strong financial arm behind you.”

Mahiman opened his brokerage firm in 1979 after a lengthy career as
an executive with Interep and the ABC Radio Networks. The Mahiman Co.
established a reputation as a blue-chip firm during its heyday, brokering ap-
proximately $650 million worth of transactions. The firm underwent con-
siderable downsizing over the past two years as station frading slowed
because of the nationwide credit crunch.

Future plans of former Mahiman Co. brokers Pat Nugent and Nick Im-
bornone were unknown at presstime, but Bob Mahlman Jr. is now work-
ing as Sales Manager for WVIP/Mt. Kisco, NY.

Empire Chain In Bankruptcy Court

mpire Radio Partners Ltd., licensee of WGY-AM &
FM/Schenectady, has filed for Chapter 11 protec-
tion while it restructures $22 million of debt.

Chairman Guyon Turner said, “We want to bring our total debt obliga-
tions down to realistic levels in light of the current economy.” The company
also owns WJJY/Concord, NH and WRCI/Hillsboro, NH.

Other market action this week:

¢ Atlantic Radio completed its acquisition of WHDH/Boston, combin-
ing the powerhouse AM with Beantown talker WRKO. The stations will be
managed by GM Dick Penn, PD David Bernstein, and GSM Bob Morgan.
Atlantic plans to merge with Pyramid Broadcasting, owner of WXKS-AM &
FM/Boston, to form Boston Radio Group. it's shopping WNUA/Chicago
for $35 million; the Chicago Sun-Times reports VP/GM John Gehron is try-
ing to finance a buyout.

e The FCC approved Tribune Radio's purchase of KEZW &
KOSI/Denver from D&D Broadcasting after waiving the one-to-a-market
rule. Tribune owns KWGN-TV there. Newsweb Corp., permittee of KTVJ-
TViBoulder, CO, chaillenged the transfer as being against the public in-
terest after Tribune refused to lease it space on the KWGN tower.

* The FCC says Spartan Radiocasting Co. can acquire WJBF-
TV/Augusta, GA only if it sells WTWA & WTHO/Thomson, GA within 90
days. The Commission said only a temporary waiver of the one-to-a-market
rule could be permitted because the market was small and no one alleged
financial distress.

WA aRaericanradiohistorv-com
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RADIO BUSINESS

TRANSACTIONS

Liberty Procures Noble Prize:
$17 Million Long Island Combo

Bill Phalen builds $8.5 million Tucson duopoly empire

WBAB-AM & FM/Babylon-
Freeport (Long Island), NY
PRICE: $17 million {approximate)
TERMS: Asset sale for cash

BUYER: Liberty Broadcasting Corp.,
headed by Mike Craven

SELLER: Noble Broadcast Group,
owned by John Lynch. The company
also owns KBCO-AM & FM/Boulder-
Denver, WSSH-AM & FM/Boston,
WAVZ (AM)/New Haven, KBZR &
KBEQ/Kansas City, WVKS/Toledo,
KMJM/St. Louis, and KYOK & KMJQ/
Houston. The company is in the pro-
cess of swapping KNDD/Seattle to Vi-
acom in exchange for KHOW-AM &
FM/Denver.

FREQUENCY: 1240 kHz; 102.3 MHz
POWER: 1kw; 3kw at 268 feet
FORMAT: AOR

BROKER: Bill Steding of Star Media
Group

COMMENT: This combo was sold for
$26.2 million in 1990.

e

Prism Tucson Acquisitions
PRICE: $8.5 million

COMMENT: In a series of two transac-
tions, Prism Radio Partners L.P. is ac-
quiring separately owned combos to
create the Tucson market's first duopo-
ly.

BUYER: Prism Radio Partners L.P.,

headed by President William Phalen.
He owns WOKV & WKQL/Jackson-
ville.

BROKER: Kalil & Co.

Transaction #1

KNST & KRQQ/Tucson

PRICE: $4.5 million

TERMS: Duopoly deal; asset sale
SELLER: Nationwide Communica-
tions Inc., headed by Steve Berger.
The company also owns KVRY/Mesa
(Phoenix), KZAP/Sacramento,
WOMX-AM & FM/Orlando, WPOC/
Baltimore, KLUC-AM & FMilLas
Vegas, WGAR/Cleveland, WNCIl/Co-
lumbus, KDMX/Dallas, KHMX/Hous-
ton, and KISW/Seattle.

FREQUENCY: 940 kHz; 93.7 MHz
POWER: 5kw day/1kw night; 91kw at
2030 feet

FORMAT: News/Talk; CHR

Transaction #2

KWFM-AM & FM/Tucson
PRICE: $4 million

TERMS: Duopoly deal; asset sale
SELLER: National Radio Partners
L.P., headed by Arthur Kern and Alan
Beck. A principal investor is Hellman &
Friedman, a prominent San Francisco
investment firm. The company also
owns KGGI/Riverside; KMEN/San Ber-
nardino; WOCL/De Land, FL; WALK-
AM & FM/Patchogue, NY; WUBE-AM
& FMICincinnati; KAHI & KHYL/Au-
burn (Sacramento), CA; and KTCJ &
KTCZI/Minneapolis.

FREQUENCY: 790 kHz; 92.9 MHz
POWER: 5kw day/1kw night; 90kw at
2037 feet

FORMAT: Gold

COMMENT: This combo was sold for
$10 million in 1986.
e

g
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KRTR/Kailua
PRICE: Undisclosed
BUYER: Ohana Broadcasting inc.,
owned by Austin Vali and Linda An-
derson Vali of Honolulu. They are the
GM and SM of the station. Phone:
(202) 293-3860

SELLER: Mount Wilson FM Broad-
casters Inc., headed by Saul Levine.
The company also owns KULA/Hono-
lulu; KKGO/Los Angeles; KJQl/Costa
Mesa, CA; KSUR-AM/Soledad, CA;
and KSUR (FM CP)/Greenfield, CA.
Phone: (202) 293-3860
FREQUENCY: 96.3 MHz

POWER: 75kw at 2120 feet
FORMAT: AC

TR

WBFG/Effingham
PRICE: Undisclosed

BUYER: Effingham Broadcasting
Center Inc., owned by Terry Monroe
of Effingham

SELLER: Crossroads Broadcasting
Corp., owned by Olen Evans. Phone:
(217) 347-5518

FREQUENCY: 97.7 MHz

DJA MEDIA, INC.

David J. Arcara, President

has acquired

WZRQ/FM

Albany, NY

From

SARATOGA RADIO CORP.

Robert Putman & Paul Raeder, Principals
Closed November 6, 1992

We initiated and assisted both parties in this transaction.

Frank Boyle & Co.

Stamford, CT (203) 969-2020; Fax (203) 969-3498

B i
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TRANSACTIONS AT A GLANCE

This Week’s Action:

Total Stations Traded This Year:

Total Stations Traded This Week:

1992 Deals To Date:

$1,225,037,148

(Last Year: $728,666,202)

1244
(Last Year: 1031)

$27,085,000
(Last Year: $19,145,217)

10
(Last Year: 26}

(approximate)

® Deal Of The Week:
® WBAB-AM & FM/Babylon-Freeport
(Long Island), NY $17 million

POWER: 3kw at 296 feet
FORMAT: Religious

{ B rammrr oy
# § & _u._-% 8 ﬁ\ % "M\ﬁ i 3% **31@
KOLT/Santa Fe-Albuquerque
PRICE: $1.3 million {approximate)
TERMS: Duopoly deal; asset sale. The
buyer will operate the station temporar-
ily pursuant to a LMA agreement, and
the final price will be determined at
closing based on financial performance
of the LMA.

BUYER: Commonweaith Broadcast-
ing Co., headed by Dex Allen. The
company aiso owns KRZY & KRST/AI-
buquerque; KYXl/Yuma, AZ; and
KMZQ/Henderson (Las Vegas), NV.
SELLER: Clarimor Broadcasting Inc.,
headed by Ivan Braiker.
FREQUENCY: 105.9 MHz

POWER: 100kw at 1936 feet
FORMAT: Country

BROKER: Kalil & Co.

COMMENT: This station was sold for
$1 million in 1990.

® Prism Tucson, AZ Acquisitions $8.5 million
® KNST & KRQQfTucson $4.5 million
® KWFM-AM & FM/Tucson $4 million

©® KRTR/Kailua, HI Undisclosed

® WBFG/Effingham, IL Undisclosed

©® KOLT/Santa Fe-Albuquerque $1.3 million

® KZXR/Prosser (Tri-Cities), WA $285,000

KZXR/Prosser (Tri-Cities)
PRICE: $285,000

TERMS: Asset sale for $135,000.
Terms include $10,000 cash, assump-
tion of bank loan, and buyer promissory
note for $79,295. Noncompete agree-
ment to be paid with $50,000 pro-
missory note. Real estate is being sold
for $100,000 with $5000 cash down
and balance payable in monthly in-
stallments of $2800.

BUYER: Bogart-Funk Enterprises
Inc., owned by O. Eldon Bogart of
Prosser and Michael Funk of Sunny-
side, WA. Bogart is the station's current
GSM. Phone: (509) 786-1017
SELLER: Cormac C. Thompson Inc.,
headed by Cormac Thompson.
Phone: (509) 786-1017
FREQUENCY: 101.7 MHz

POWER: 5kw at minus 256 feet
FORMAT: AC

.

Hettel Broade asting Cnrpnraliun

Heftel Broadcasting Company

$26,000,000
Senior Term Facility

The undersigned acted as financial aduvisor to
Heflel Broadcasting Company and as agent in the
private placement of the Senior Term Facility.

July 1992

ALEX. BROWN & SONS
INCORPORATED
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NEWSBREAKERS.

Gay Satellite
Service Debuts

In the latest example of niche
programming, a Denver-based
group has launched a satellite-
delivered lesbian and gay radio
service — KGAY.

According to the Associated
Press, the service will devote 65
hours per week to programming
specifically targeted to gays and
lesbians. The balance of the broad-
cast schedule will feature “‘pro-
gressive rock music.”

GM Clay Henderson told the wire
service that KGAY will be ad-sup-
ported and will not air sexually
suggestive programming. ‘“People
will be bored before they will be tit-
illated,” he said.

KGAY, which signed on last
week, is currently available to
home satellite dish owners, who
can find it as an audio subcarrier
on Hughes'’s Galaxy 5, transponder
6 and GTE's Spacenet 3, trans-
ponder 22. Henderson hopes to con-
vince cable systems to air the ser-
vice as background on their com-
munity bulletin boards and other
“video crawl” channels.

May Named PD At
WRNO/New Orleans

WQMF /Louisville OM Bill May
has been named PD at WRNO/
New Orleans. The Crescent City
AOR is in the process of being pur-
chased by Tom Galloway’s Com-
munications Corporation. Consul-
tant Gary Guthrie has assumed
WQMF’s programming reins.

“I had run out of restaurants to
try in Louisville,” May joked. ‘“‘But
seriously, it was time for a change.
I like the people involved here, and
we’ll see what we can do to make
rock 'n’ roll a force here.”

May programmed WQMF for
the past two and a half years. Prior
to that he was PD at WRBT/
Evansville, IN and handled af-
filiate relations for Westwood One.

Great products . . .

Golfing For DoIIars

When the T.J. Martell Foundation held its first annual Team Challenge for
the Martell Cup Golf Tournament, Rudge-Kauff Entertainment President/
Tournament Chairman Peter Kauff (I) presented team captain/EM! Music
Publishing Chairman/CEQ Martin Bandier with top honors. Held at Long Is-
land’s Glen Oaks Country Club, the tournament raised more than $92,000

for leukemia, cancer, and AIDS research.

Raphael Picks Up ABC VP Stripes

ABC Radio Networks Director/
Network Programming Frank
Raphael has been promoted to VP/
Line Network Programming.

Raphael will oversee all of ABC
Radio’s non-news programming,
including the Contemporary, Di-
rection, Entertainment, FM, Infor-
mation, and Rock networks, along
with weekend talk programming,
and morning prep services.

“Frank’s work in developing our
morning show programming has
demonstrated his ability to lead
ABC’s network programming into
the future,” noted ABC Radio Net-

Shears Cuts Path
To WLAC-FM As PD

WMXN/Norfolk PD Billy Shears
has accepted a similar assignment
at WLAC-FM/Nashville. He suc-
ceeds Chuck Rhodes, who exits the
Fairmont AC.

Shears told R&R, ‘“The key for
us is to be the market’s main-
stream AC. We have to be more
current than AC WZEZ, but not as

SHEARS/See Page 22

Perceptual Studies
Auditorium Music Tests
Auditorium Format Analyses
Focus Groups

Tracking

works Exec. VP David Kantor. De-
velopment of new programming
services will be a primary focus of
Raphael’s new post.

Prior to joining ABC in 1988,
Raphael was Director/News for
NBC Radio Networks. His previous
experience includes stints with
UPI and WINS/New York.

Carls Adds AM PD
Stripes At WGY

Gold WGY-FM/Albany Program
Manager Kelly Carls has added the
same title for News/Talk WGY
(AM). He replaces Buzz Brindle,
who resigned.

“Kelly has done a tremendous
job with Oldies 99.5 over the last
two years,” said WGY-AM & FM
Sr. VP/GM Gil Hoben. ‘“His organi-
zational skills and and previous ex-
perience will be a great asset to
WGY (AM).”

Before joining the Empire Radio
outlet, Carls was GM of KQFX/
Austin. He has also programmed
KTRH/Houston, KMBZ/Kansas
City, and KRMG/Tulsa.

B

Dickemann Moves To Shane Media
Services As Consultant

KDKA/Pittsburgh Program Manager Chuck
Dickemann will leave the Group W N/T station later
this month to join Houston-based Shane Media Ser-
vices as a consultant.

“Chuck will add a new dimension to our com-
pany,” SMS President Ed Shane told R&R. “He's a
sharp thinker and a smart programmer who will ¢on-
tribute to our growth.”

Dickemann has been with KDKA for the past g
three years. His background also includes programm-
ing experience at WBZ/Boston and WWRC/Wash-
ington.

Dickemann

Kelley To Direct Sales At Evergreen
Media’s KMEL/San Francisco

Unistar Exec. VP/Sales Richard Kelley has
been named Director/Sales at Evergreen Media CHR
KMEL/San Francisco. He replaces Lee Jamison,
who resigned.

Evergreen Exec. VP/COO Jim de Castro, who is 8
KMEL's acting GM, told R&R, “I've known Dick since
we attended Harvard, and he's the perfect fit for
KMEL's hip, avant-garde style.”

Before joining Unistar, Kelley managed Christal's
Philadelphia office. He also served as GSM at WHN/
New York.

WKLX/Rochester Boosts
DiCostanzo To GSM

WKLX/Rochester LSM Valerie DiCostanzo was
recently promoted to the newly created position of
GSM.

According to station partners Dan Wachs and
Bob Dodenhoff, “it's nice to find a great talent under-
neath your own roof and promote from within."”

DiCostanzo told R&R, “Our local economy is very
stable and has been improving since mid-October.
The day after Thanksgiving was a good indicator that
retail has improved dramatically.”

Prior to joining WKLX in 1989, DiCostanzo was
an AE at crosstown WRMM.

DiCostanzo

for great stations . . .

KOST/Los Angeles
WNCI/Columbus
WFMS/Indianapolis
KFOG/San Francisco

WSB-AM/Atlanta

=- Paragon Research

The Research Company of Choice

Contact Mike Henry to discuss programming research optidns for your station — (303) 922-5600

wAwwWw-arerieantadiohistorv-com
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Roy Acuff, 1903-1992

We Walk The Trails
He Blazed.

Some have said TINN : The Nashville Network

was an overnight success.
On November 23rd, we were reminded why that’s not true.

We’ll miiss you, Mr. Acuff.

€ JTNN

THE NASHVILLE NETWORK.
The Heart of Country..

1992 Groyp W Sateliite Communications. THE NASHVILLE NETWORK, TNN and the TNN logo are registefed.service marks, and THE HEART OF COUNTRY is a service mark, of Opryland USA inc

——AAA LD Qi conradiohicton, com . L s
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NEWSBREAKERS.

Radio

1
iy
Lohr
® KATIE JO LOHR has been elevated
from Director/Sales to GM at Radio
Pennsylvania, WITF/Harrisburg's state-
wide news and information service.
Concurrently, 15-year industry veteran
SCOTT LaMAR steps up to Director/
Affiliate Relations & Programming.

Records

LaMar

Sherlock

Taylor

@ NANCY TAYLOR joins MCA Rec-
ords as Associate Director/Business &
Legal Affairs. She most recently work-
ed at the law firm of Kaye, Scholer,
Fierman, Hays and Handler. In related
activity, MCA Records International
has upped EAMON SHERLOCK from
Director/International Administration to
Director/International.

Changes

Christopher Bend and Derrick Al-
len join WSCR & WXRT/Chicago as
AEs.

Nina Mauro and Dave Broome pro-
moted to Sr. AEs at Katz Radio's New
York and Los Angeles offices, respec-
tively.

Marilee Gaffney named AE at East-
man Radio’s San Francisco branch.

® CATHRYN SWAN segues to Arista
Records as Sr. Director/National Pub-
licity. She formerly was Atco Records’
National Director/Publicity.

Swan Pitts

®NANCY PITTS shifts to A&M Rec-
ords’ Urban Division as Sr. Product
Manager. She exits Epic Records,
where she served in a similar capacity.

® ROUNDER RECORDS and RYKO-
DISC have completed their acquisition
of independent distributor Precision
Sound and have formed the REP
(Rounder/East Side/Precision) Co.:
(617) 354-0700.
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Births :
KOSTILos Angeles APD Tip
Landay, wife Tammy, daughter
Lauren Elaine, October 9

Metro Traffic Control/New
York anchor Ed Arnold wife
Sandy, daughter Jana Marissa,
October 16

Hollywood Records Boston
regional promo rep Jim Cortez,
wife Ardy, daughter Jessica
Mary, October 30 [

& Epic Denver Promo Mgr. Jeff
“  Patton, wife Melanie, daughter
Madeline Taylor, November 4.

KOST/Los Angeles morning

host Mark Wallengren, wife

i Barbara, daughter Michelle
Kristin. November 20

KRBE/Houston APD Tom
Poleman, wife Ginny, son Mi
chael Thomas, November 24
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Condolences

WDEZ/Americus, GA air per-
sonality J.D. North, 39, Novem-
ber 24
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National
Radio

® KEVIN MULLIGAN has been ap-
pointed COO at syndicated Sports Talk
programmer Sports Byline USA. He
previously was a sports programming/
production consultant at SportsChan-
nel Pacific and SportsChannel Los An-
geles.

® JIM LaMARCA adds VP/Sales Man-
ager duties at Broadcast Programming.
He will continue to program the com-
pany’s Heart Of Rock format.

® DAVE PRICE has been promoted
from National Marketing Director to
Marketing Research Director at Pre-
miere Radio Networks Inc.

®DAVID BARONFIELD ENTERTAIN-
MENT is offering “The World's Great-
est Hits Of '92" as a two-part special
on December 26-27, 1992 and Janu-
ary 2-3, 1993. Hosted by KIOI/San
Francisco's Steven B. Williams, the
hourlong program is available on a
market-exclusive basis; (303) 850-
0660.

® MEDIAAMERICA INC. and NEER
PERFECT PRODUCTIONS INC.'s “Up
Close” — a two-hour, biweekly inter-
view program hosted by WNEW/New
York's Dan Neer — has switched to an
hourlong, weekly format;, (212)
302-1100.

Industry

® MICHAEL YOUNG has been ele-
vated from Eastern Regional Sales
Manager to Managing Director/Market-
ing at CBS Radio Representatives. As-
suming Young's former post is MARC
GROSS, who steps up from New York
Sales Manager.

® LARRY GETLEN has been named
Sr. Publicity Director at Kathryn Schen-
ker Associates. Prior to joining the pub-
lic relations firm, he served as Direc-
tor/Publicity at Roadrunner Records
and Concrete Marketing.

® JAMES ‘‘J.”’ GIBBS has been pro-
moted to Programming Analyst at The
Box. He previously was a supervisor in
the network’s Customer Service De-
partment.

® JOHN HARRINGTON joins Variety
Artists International as an agent. He
most recently worked at the William
Morris Agency’s West Coast office.

® WALTER RICE has been named
head of RF Specialties Group's newly
established Dallas branch. The broad-
cast equipment supplier's new office
can be contacted at P.O. Box 615,

Rockwall, TX 75087, (214)
771-4235.
e 3 S W N i
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Chris Bailey — OM/PD/after-
noons KKYS/Bryan-College
Station, TX (409) 846-6061

Alan Baxter — Morning co-
host WDIZ/Orlando (315) 637-
1473

Mike Butts —
WCKZ/Charlotte
1594

Mornings
(704) 392

Chris Collins — Mornings
KSFM (FM102)/Sacramento
(916) 351-0613

Chris Davis — PD/middays

WKHQ/Charlevoix, M| (616)
547-4892
Jeannie Fever — Afternoons
WNVZ  (Z104)/Norfolk (804)
464-0832

Kara Franklin — PD KCHH/
Chico, CA (916) 342-9962

Rob Hogan — MD/Mktg. Dir.
WWKX/Providence (401) 658-
0414

Bill O’Brien — PD/after-
noons WWKX/Providence
(401) 467-2114

Lisa Tonacci — PD WCKZ/
Charlotte (704) 392-1594
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Phillips and GM Lorne Saifer.

Beauty & The Beauties
T T O

Gasoline Alley/MCA act the Beauties and former Bangle Susanna Hoffs performed at L.A.’s Club Lingerie to benefit
Last Chance For Animals. Backstage are (seated, I-r) bard members Jason Nesmith and Matthew Steer, Hoffs, and
the group's Steven McNeil and Ralf Jacob; (standing, I-r) band member Ronik lta and Gasoline Alley President Randy

COMPACT

o

DIGITAL AUDIO

CD Hits of the week for AC, CHR, COUNTRY, URBAN, and AOR
For Information call: (800) TM Century,

wiwAn-amereanradiohictorr-com
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THERE'S A \IAST IllSTAN(:E BETWEEN
BEING LASTING AND BEING LAST!

Our decals are specifically designed to retain their
brilliance in harsh outdoor environments. No matter
how intense the sunlight or how extreme the

N\ temperature, we consistently produce a fade- resnstant
PACeA\ decal that won't crack or peel.

The leading Ragio stations realize the |mpor
impression. That's why so
MUNICATION GRAPHICS,

tance of a Iong lastin
any de on CO

ﬁraphics Inc

LIGHT YEARS AHEAD OF THE COMPETITION. i

: I-800-331-4438
313 N. REDBUD » BROKEN ARROW, OK 74012 * IN M‘
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R&R OVERVIEW

here may be seven words
T you can’t say on the radio,

but there are five phrases
that when used in business situa-
tions can disenchant even the most
loyal clients. The St. Louis-based
Telephone Doctor newsletter tar-
gets the following five ““forbidden”
phrases — and offers an alterna-
tive for each:

“I don’t know"": This phrase im-
plies laziness. If you don’t know,
ask someone else. Tell the client,
“That’s a good question. Let me
find out for you.”

Cutting Through
The Red Tape

ureaucracy can waste a
B company’s time, efforts,

and money. Writing in the
NYC-based newsletter The Presi-
dent, H. James Harrington says an
office suffers from this particular
plan of inaction if:

* A complex system of checks
and balances exists.

e Employees’ performances
must be inspected or approved.

* More than one copy of a docu-
ment usually is required.

» Copies are kept for no reason
or given to people who don’t
need them.

* Efficient and timely comple-
tion of tasks is impeded by the
people or procedures involved.

To reduce the red tape, eliminate
activities that delay operations or
add no value. If such tasks as re-
views, approvals, second signa-
tures, and inspections must be per-
formed, make sure they're finan-
cially justified.

MANAGEMENT

Avoid These Five ‘Forbidden’ Phrases

“You'll have to”: Clients want to
be served, not ordered. Show cus-
tomers you're on their side by say-
ing, “Here’s what you can do” or
“Here's how we can help with
that.”

“We can’t do that”: Even if you
can't fulfill a request, don’t auto-
matically reject the customer. Try
to find an alternate solution. Say,
“That’s a tough one, but let’s see
what we can do.”

“No” (at the beginning of a sen-
tence): This word conveys com-
plete disapproval. Besides, most
sentences are grammatically cor-
rect without it. Again, try to turn
rejections into positive responses,

Radio Book
Available

OR Media consultant and
M veteran programmer Steve
Warren has writlen "Hadio
The Book," a textbook-shyie
introduction to the Industry and’
some ol ils bask: prngiples;

The 200-page irade paperback |
feagtures 38 chapters devotad to
varipus aspects ol programming,
ratings, résearch, advertising, and
promotion, Price: 340, For more -

info, phona [BD0D) A27-14722

"6 FM

L

such as “We aren’t able to refund
your money, but we can replace
the product.”

“Hang on a second, I'll be right
back’: This phrase is essentially a
lie. Tell the truth by saying, “It
may take me two or three minutes
to retrieve that information. Do
you mind waiting while I check?”
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@ January 24-28 — MIDEM
'93. Palais des Festivals, Can
nes, France.

@ January 25 — 20th Annual
American Music Awards. Shrine
Auditorium, Los Angeles.

® January 31 — Super Bowl
XXVIl. Rose Bowl, Pasadena,
CA

@ February 4-7 — RAB Manag-
ing Sales Conference. Loews
Anatole, Dallas.

®February 1113 — Gavin &
Convention. Westin St. Francis =
Hotel, San Francisco. :
®February 20-21 — Dan
O'Day's PD Grad School. Radis-
son Hotel & Suites, Dallas.

® February 22-23 — NAB Ra-
dio Group Head Fly-In. J.W.
Marriott, Washington, DC.

® February 24 — 35th Annual
Grammy Awards. Shrine Audi-
torium, Los Angeles.

®March 36 — 24th Country
Radio Seminar. Opryland, Nash-
ville.

®March 69 — 35th Annual
NARM Convention. Marriott's
Orlando World Center.

@ Aprit 19-22 — 71st Annual
NAB Convention. Convention
Center, Las Vegas.

®May 11 — 28th Annua
Academy Of Country Music
Awards. Universal Amphi-
theatre, Los Angeles.

® May 19-23 — AWRT Conven-
tion. Walt Disney World, Orian-
do.

®June 9 — Second Annual
RAB Radio Creative Fund Mer-
cury Awards. Waldorf Astoria,
New York.
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AFTeR OrviLte Wient MADE THE PIRST FLIGHT AT KiTTY
VAWK, He CONMNED WitsiR HE SHouLD ALSO MAKE THE SErOND
FLIGNT, O EARN FREQUENT-FLIER CREDIT

tional.

creases each.

’93 Travel Costs Going Up

usinzess travel expenses are expected to rise a mere 3.8% overall in
1893, according to Rochester, Wi-based Runzheimer interna-

A surplus of hotel rcoms will cause lodging rates to climb 5%, while
higher fuel, landing, and gate costs will force airfares up 4.5%.
Food and car rental fees, meanwhile, are estimated to post 3% in-

Staffer Exits Staged Right

hen workers retire or
quit, exit interviews can
help identify problems

within the firm. Menlo Park, CA-
based consultant Robert Half sug-
gests using the E.X.I.T. acronym
when conducting these interviews.

Extol the departing worker.
Make the farewell pleasant by
voicing appreciation for the em-
ployee’s accomplishments. Furth-
ermore, add the worker’s name to
the mailing list for company
newsletters, holiday cards, and
special event invitations.

X-Ray to understand underlying
reasons for the employee’s depar-
ture. Ask how the firm can im-
prove employee satisfaction and
morale. Your probing may un-

cover hidden flaws in the com-
pany.

Irrational employees who quit
in anger may not be cooperative in
an exit interview — if they consent
to one at all. Remember to remain
compassionate and polite, and as-
sure the individual that the firm
will look into all complaints.

Tact can help protect the com-
pany — former employees will be
less likely to bad-mouth a firm
with tactful and considerate
managers.

Important: Exit interviews
should be conducted by someone
higher in the organization than the
departing employee’s immediate
boss.

Our award-winning design
experts will produce
your Radio Station's logo
at a fraction of the cost.

Call Today!

Y—{ ommunication
S——=1(/r-/7)1/[N (]9

TOLL FREE 1-800-331-4438
313 N. REDBUD - BROKEN ARROW, OK 740I2 - IN OK (918) 258-6502 * FAX 1-8918-251-8223



www.americanradiohistory.com

L.
S a»,-"'"”

The Five Most
In Broadcast News...

“AccordingTo'Ihe Associated Press.” the source, for firsthand coverage and fast delivery.

When news breaks, your station’s reputation is on Give your listeners the news
the lin2. So turn to AP for accurate, up-to-the-minute and information you can trust.
coverage of news as it happens. Call 800-821-4747.

Radio’s Most Reliable Resource.

Only AP has bureaus in all 50 states and every major

international city. That means more reporters closer to
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Simmons: Not In
The Cosby Mode

ussell Simmons and his
R Rush Communications em-

pire are the subjects of an
exhaustive cover story in Black En-
terprise, which notes he's thinking
about taking Rush public and start-
ing a 24-hour satellite rap radio sta-
tion!

Simmons says, “It's very import-
ant to me that my persona, my
clothes, my whole outlook is one
that shows black kids on the way
up that the Cosby way or look is not
the only successful black image
... to emulate.”

Madonna: 20 Questions

YM cover girl Madonna answers
20 questions along the lines of
“How do you find the courage to do
things that so many people find un-
acceptable?” (“l was wounded at a
very young age") and "What's with
the gold tooth?” (“It's just in my
mouth instead of on my ear’).

Blush With Greatness

“I wish Kurt [Cobain, Nirvana's
frontman] was really fat or was in a
band that was smaller. 'Cause the
kind of emotions that the whole
archetype of, like, the white male
rock star brings out in people is
very gross” — Cobain's wife, Hole
frontwoman Courtney Love,
grouses about stardom (Entertain-
ment Weekly).

When “Addicted To Love” be-
came the country's No. 1 hit in
1986, says Robert Palmer, “It felt
like | had written the national an-
them. it let me know that what | was
doing got through without having to
dress up crazy or make wild state-
ments about God and the trees”
(People).

House Of Love

hitney Houston hired an
exorcist to purify her Atlanta
home before she and Bobby Brown
moved in. The previous occupants
were Satan-worshipping pornog-
raphers (Globe).

- 2 ) :
SENIOR PARTONER — Dolly Par-
ton, 46, and Billy Ray Cyrus, 31,
duet on a new tune she's written
(“Romeo”). Parton says, “It’s a little
dance number | wrote about a
good-lookin' cowboy and how all
the girls go crazy over him. Billy
Ray said he'd do the song if I'd play
Juliet. | said okay because | figured
that by now / was old enough to be
his lover” (Peopie).

-
[N A
REALITY CHECK — Heights lead
singer James Walters, who People
reports was a shaven-headed punk
at prep school, proclaims, “I don't
want to turn into someone like
David Cassidy . . . . I'd like-to think
of myself as a lot more real than
some of the pop stars | grew up
watching.”

Cover Stars

People looks at cover boy
Michael Bolton's past, family, and
future. Says pal Kenny G: “He's
very aware. He's a very evolved
man.” Meanwhile, the Star says
Bolton will wed Nicollette Sheri-
dan.

Keith Richards is on the cover of
High Times, which excerpts the ad-
diction-related sections of Victor
Bockris's recent bio.

Extreme's Nuno Bettencourt
and Vanessa Paradis both show
off their chests on the front of in
Fashion.

Generation Gap

N ona Gaye says of her father,
the late Marvin Gaye, “If he
were here, we'd be fighting non-
stop because we're too much
alike.” Does she plan to cover any
of his songs? “I want to establish
myself as an artist first before I try
to do anything as good as what he
did” (People).

Black Crowes vocalist Chris
Robinson doesn't fully understand
the Seattle vibe: “Their attitudes are
all right, but | have a big problem
with that whole scene — | mean,
they wear shorts. How can you cop
a groove when your knees are
hanging out?” (In Fashion)

Sad Songs & Day Jobs

“Danger: Country Music May Be
Hazardous To Your Health — Study
Finds Sad Songs Spark Rush Of
Suicides™” warns the Star headline.
Sociologist Jim Gundlach points to
Nashville's above-average suicide
rate as further proof of this serious
hazard (Star).

“Country’s Hottest Studs Were
High School Duds,” headiines a
Globe pictorial of Clint Black,
Garth Brooks, Billy Ray Cyrus,
Vince Glll, Alan Jackson, Doug
Stone, and Dwight Yoakam as
geeky teens (Globe).

“Who knows whether Garth
Brooks has got any staying power?
| feel some of them [new country
artists] have staying power, and a
big group of them need to be sure
they can get their day job back” —
Johnny Cash, who’s the only artist
profiled in Rolling Stone's end-of-
year issue.

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

WEEKEND BOX OFFICE
NOVEMBER 25-29

R

1 Home Alone 2 $38.97
(Fox)
2 Aladdin $25.11
(Buena Vista)
. 3 TheBodyguard $24.40
% (wB)*
4 Bram Stoker’s $14.02
L Dracula (Columbia)
i § Malcolm X (WB) $11.50
6 Passenger 57 (WB) $5.29
7 A River Runs $4.07
Through It (Columbia)
8 Under Siege (WB) $3.37
9 The Last Of The $1.93
Mohicans (Fox)
10 The Mighty Ducks $1.58

i (Buena Vista)

All figures in millions
*First week in release
(Note: Figures reflect a
five-day weekend.)
Source: Exhibitor Relations Co.
COMING ATTRACTIONS
No music related movies open-
ing this week.

s G
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® GUNS N’ ROSES:

USE YOUR ILLUSION 1 & I

(Geffen)

Each 90-minute compilation
showcases live performances,
interviews, and behind-the-
scenes footage. “I” highlights
14 songs, including “Welcome
To The Jungle,” “Don't Cry,”
“November Rain,” previously
unreleased covers of the Roll-
ing Stones' “Wild Horses" and
the Misfits’ “Attitude,” and
others. “II" features nine songs,
including “Paradise City,"
“Sweet Child O’ Mine,” “Knock-
in” On Heaven's Door,” Slash’s
previously unreleased rendition
of *“The Godfather' Theme,”
and more.

© 1991 — THE YEAR PUNK

BROKE (DGC)

This documentary chronicies
Sonic Youth’s 1991 European
tour with interviews and concert
footage, along with perfor-
mances by Nirvana, Dinosaur
Jr., Babes In Toyland, the Ra-
mones, and Gumball.

©® SINATRA (WB)

Originally broadcast as a two-
part CBS-TV miniseries, this
four-hour movie based on the
life and times of Frank Sinatra
sports a 30-song Reprise
soundirack with material by Bil-
lie Holiday, Bing Crosby, Ben-
ny Goodman, and Of Blue
Eyes himself.

WWW-americantadiohistorv.com
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hat's on Americans’ minds? Each month R&R
conducts an exclusive survey of the nation’s
leading Talk radio stations to determine the 10
issues that have generated the greatest amount of listener
phone response over the past four weeks. Following is a
comparison of last month’s and this month’'s hottest topics.

M ™

1 Election Results
2 Gays In The Military
3 ‘‘Malcolm X’ — The Movie
4 Increasing Violence/Crime
— 5§ Magic Johnson Re-Retires
6 Economy
7 Hillary Clinton’s Future Role
8 President-Elect Clinton’s Game Plan
9 Madonna’s ““Sex’’ Book
10 Catholic Church Doctrine

Surprise, surprise — election results {national and local) took top
honors this month. Magic Johnson re-entered the chart after exactly one
year, and crime came back from a one-month hiatus.

Reporting Stations: KGO:San Francisco. Bruce Kamen, KING/Seattle, Brian Jennings, KIRO’
Seattie, Andy Ludlum: KLIF/Dalias. Dan Bennett; KMOX/St. Louis, John Angelides; KOA Denver,
Kris Ohinger; KSDO/San Diego, Kelly Wheeler: KXUPortland, Jeff Grimes; WABC/New York,
John Mainelli: WCKY/Cincinnati, Mark Elfiott; WFLA Tampa, Gabe Hobbs; WLS/Chicage, Drew
Hayes, WRKO/Boston, Rich Kirkland: WTAE/Pittsburgh, Tom Clendening; WWDB/Philadelphia,

Dave Rimmer; WWRC/Washington. Tyler Cox; WX YT/Detroit, Michael Packer.

TOP TEN SHOWS
NOVEMBER 23-29

1 60 Minutes

2 Roseanne

3 Movie (Monday)
(“Deadly Matrimony” Part 2)

4 Murder, She Wrote

5 Home Improvement

6 Barbara Walters Special

7 Coach

8 Murphy Brown

9 Full House

10 NFL Monday Night

Football
(Redskins vs. Saints)

Source: Nielsen Media Research

Al show times are EST/PST unless oth-
erwise noted; subtract one hour for CST.
Check listings for showings in the Mountain
time zone. All listings subject to change.

COMING NEXT WEEK

Tube Togs

Clint Black, Suzy Bogguss,
Brooks & Dunn, Garth Brooks,
Mary-Chapin Carpenter, Mark
Chesnutt, Billy Ray Cyrus, Bil-
ly Dean, Diamond Rio, Joe Dif-
fie, Vince Gill, Alan Jackson,
Lorrie Morgan, Collin Raye,
Ricky Van Shelton, Shenan-
doah, Doug Stone, Marty Stu-
art, Pam Tillls, Aaron Tippin,
Randy Travis, and Steve
Wariner are slated to perform
on ABC's two-hour “Best Of
Country '92: Countdown At The
Neon Armadillo” special (Thurs-
day, 12/10, 8pm).

Friday, 12/4

* “Diana Ross Live . . . The
Lady Sings” — a 90-minute
concert presented by Poly-
Gram Diversified Entertain-
ment — airs on Viewer’s
Choice, Graff Pay-Per-View,
and Request TV PPV channels
(9pm EST/6pm PST).

* After 7, “The Tonight Show
Starring Jay Leno” (NBC,
11:35pm).

Saturday, 12/5

® Genesis perform and are
interviewed on the final install-
ment of Fox's two-part “The
Way We Walk" special (check
local listings).

® Neil Young, “Saturday
Night Live” (NBC, 11:30pm).

Monday, 12/7

* Nelil Diamond, *Jay Leno.”

Tuesday, 12/8

® Paul McCartney, “The Ar-
senio Hall Show" (syndicated;
check local listings).

* Celine Dion, “Jay Leno."

Wednesday, 12/9
® Brooks & Dunn and Bobby
Caldwell, “Arsenio Hall.”
* Clint Black, “Jay Leno."
¢ Joe Satriani, "Late Night
With David Letterman” (NBC,
12:35am, Thursday).

Thursday, 12/10
* Toad The Wet Sprocket,
“Arsenio Hall."
¢ K.D. Lang, "Jay Leno."
* Joan Baez, “David Letter-
man” (12:35am, Friday).

——

%

54
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RATINGS AND RESEARCH ..........1

Rules Of The Game Revisited

Almost five years ago, I wrote a book entitled ‘‘Rules
Of The Radio Ratings Game,” which generated quite a bit
of discussion. I've received many requests for an update of

these “rules” in 1992.

Have they changed? Do they still
make sense in our pre-DAB, duopo-
lized radio culture? This column
will review many of the original
rules in light of today’s environ-
ment.

Product Knowledge

Never overestimate your au-
dience’s product knowledge. This
rule is probably truer now than it
was when the book first came out.
Many broadcast managers, DJs,
and talk hosts make basic errors
because they assume listeners
know the station’s call letters and/
or dial position. The people who
make your lights blink may know
your name and calls, but the vast
majority of listeners are far less
likely to retain such information.

Winning stations treat each day
asif it’s their first day on-air. They
make no assumptions about long-

66)

Winning stations
treat each day as if
it’s their first
day on-air.

99,

term listening, because they under-
stand listeners treat time spent
with the station in very casual
terms.

Product knowledge is the single
most important thing your lis-
teners can possess. It makes the
difference between consistent and
inconsistent books and between
profit and loss. When “The Rules”
first came out, the term ‘‘phantom
cume” didn’t even exist. Anybody
familiar with the concept knows it
derives almost totally from a lack
of product awareness and product
knowledge on the part of average
listeners.

The single worst thing a station
can indulge is a belief that the au-
dience knows all it needs to know
about the station. Use “On The Ball
On The Air” (in top right box) to
keep your talents on their toes.

Unaided Recall

Win the unaided recall battle.
Since “The Rules” came out five
years ago, Birch has disappeared
and a new competitor, Accu-
Ratings, has arrived to challenge
Arbitron. Both current methodolo-
gies reward stations that remain
top-of-mind. Since neither uses aid-
ed recall, both require that lis-
teners recollect your station quick-
ly and easily. Nothing’s changed
here either.

While I've long been a proponent
of aided recall, such a ratings sys-

tem doesn’'t appear to be forth-
coming. Most people can only
name two or three radio stations.
Considering how the system is cur-
rently set up, yours had better be
one of them. Simply because peo-
ple have spent time on your part of
the spectrum doesn’t mean they’ll
accurately remember that later.

That’s why you must provide sig-
nificant, memorable elements to
help listeners recall that they’ve
listened to your station when
they’re asked about their radio us-
age. These elements can be your
format, a personality, a contest,
your music, or even a TV spot. In
short, it’s something that sets you
apart.

In a very simple analysis of
ratings across the country, we’ve
seen one thing that hasn’t changed
at all in five years: Nine out of 10
times, stations that offer such
memorable elements win. Stations
that don’t may get lucky for a book,
but over the long haul they lose.

Communication Skills

Tell the listener what your sta-
tion does. Five years ago, we saw a
billboard with the slogan ‘“No More
Mr. Nice Guy.”” And who can forget
“They Are Them, But We Are Us”?
One of the biggest problems broad-
casters still have is that they try to
communicate with listeners in
broadcast jargon. Despite all the
people who have read “The Rules,”
we still see stations wasting their
time and money on “Write It
Down” messages and jargon-re-
lated crap like “The Valley’s No. 1
Hit Station — Where We Only Stop
Down Twice An Hour.”

Broadcasters must realize noth-
ing will be gained by inundating
your listeners in a foreign vernacu-
lar. The best and simplest thing
you can do is talk to your listeners
in their language, not yours.

Your positioners and slogans
should communicate the clear ben-
efits your station offers, and they
should describe the sound. But
that’s about all they can do. Don’t
try to ram your station’s entire
manifesto into a four-second liner.
Once you've decided on a slogan,
stick with it. People don’t come to
your station to hear positioners, so
it’s very difficult to burn them out.
You don’t need 25 to 30 slogans in
rotating position.

Stick With Them

Be memorable. For a diary-
keeper or phone respondent to list
your station’s dial position or call
letters, he must remember these
things. Being memorable will min-
imize the gap between your real
listening and reported listening.

One largely overlooked argu-
ment from ‘“The Rules” concerns
promotion directors. Even though

By Rob Balon

five years have passed, many sta-
tions are still underutilizing this
position. We consider it one of the
more important ones in a station.
No one on your staff is more impor-
tant than the promotion director in
your quest for memorability. Yet
many stations can’t quite decide
what role they want their promo-
tion person to assume. As a result,
these stations often wind up using
their own air less effectively than
they might.

A good promotion director can
keep your station image fresh and
interesting. He can help you devel-
op and maintain a sense of on-air
identity. Too many stations wind
up using this person for nothing but
sales promotions. Remember,
you're responsible to your au-
dience as well as your advertisers.
Let your promotion person position
your station cleverly and clearly in
the market.

86 The Quarter Hour

Forget quarter-hour main-
tenance. Back in the mid-'80s,
when the book first came out, a
number of stations treated quarter-
hour maintenance as if it were
etched on biblical tablets carved
from Mount Laurel. Since then,
many stations have given up using
specific mini-programming techni-
ques to try to sweep listeners
across the quarter hours.

The book argued that listeners
neither listen nor recall radio us-
age that way, particularly if
they’re being quizzed three or four
days after the actual listening oc-
curred. TSL is an aggregate phe-
nomenon that’s achieved over
time. It’s a relationship the listener
develops with the station, and it’s
fueled more by attitude than by ac-
fual behavior.

From what we've seen, we're
fairly pleased that the archaic no-
mion of quarter-hour maintenance

Once you’ve
decided on a
slogan, stick with it.
People don’t come
to your station to
hear positioners, so
it’s very difficuit to
burn them out.

m

is being treated more as a market-
ing concept than as a program-
ming concept — an important dis-
tinction.

Audience Knowledge

Know the diarykeeper. Over the
years, we've stressed that stations
should get to know what kinds of
people agree to participate in sur-
veys and what kind don’t. The

waany americancadiohistorn.com

On The Ball On The Air !

Pertinent Guidelines For Personalities !

|

! ou're only as strong as your on-air product. Bench- :
I mark Company CEO Rob Baion suggests that you

I clip trese rules out and circulate them to your air- !

| staffers. !

| o If you are a world-famous personality, 50% of the listeners in your !

I market will be unable to recall your name. if you are a leading market per- |
sonality, 70% of the listeners won't be able to recall your name. If yourean |
1 average personality, 95% of the listeners won't be able to recall your

| name. Bottom line — you're not as famous as you think, in spite of what the
audience on the phone tells you. Keep giving your name, keep selling the 1

station, and don't ever stop.

* Crossplug actively, because most listeners don’t have a clue as to

1 what time your show is on, let alone when the rest of the airstaffers are.
I Cross-plugging builds continuity and increases cume — and it won't hurt |

your show either!

* Give the call letters or dial position as often as possible. Don't worry |
I about burning them out, because that's virtually impossible.

| ® Start each day as if it's your first one on-air. Don’t assume your au-

* Don't assume that the people who call you on the phone represent a
I microcosm of your entire audience. Usually, they're not. The phone should

dience has much product knowledge about your show. Avoid inside jokes, |
and don't make casual listeners strain to “connect” with your show.

I be used as an entertainment vehicle, not as a barometer for the successor |
failure of your show. Remember, you don't aim your show at the callers. )
I Rather, you address the vast majority of the people — who never call.

greatest single predictor of who
participates in ratings or perceptu-
al surveys continues to be con-
sumption. The more one listens,
the greater the likelihood one will
devote time to a study. Casual lis-
teners (less than an hour a day)
are highly unlikely to spend 15-20
minutes on the phone or to fill out a
diary. The archaic notion of pas-
sives versus actives has very little
to do with this fact.

When it comes to doing research
with heavy contest users, we’ve of-
ten seen that these people’s agen-
das have nothing to do with station
loyalty or acquisition of informa-
tion about the station. They have to
do with winning eontests, plain and
simple. These people don’t make
good candidates for callout re-
search, auditorium testing, or per-
ceptual testing. Moreover, they’re
lousy choices for filling out a diary
or keeping a phone survey for any
extended period of time, unless
those activities are directly tied to
the possibility of winning some-
thing.

Remain The Same

Strive for consistency. This is as
true as it’s ever been. Stations that
are consistent ever the long haul
will absolutely obliterate one- or
two-book wonders. Remember
when “Rock 40" was the rage and
everybody wanted to be a “pig” of
some kind, all because of some
high-profile, short-lived successes?
Stations that have stayed the
course, by and large, have done ap-
preciably better and will win more
in the long run than such flashes in
the pan.

Of course, format changes and
modifications may be necessary
from time to time. Look at a station
like KQRS/Minneapolis. Even
though its forrnat has evolved
through several musically diverse

arenas over the years, the station
has remained a very consistent
market player in the eyes of the lis-
teners and the advertising com-
munity. Consistency doesn’t re-
quire adherence to one format. It
means establishing an enduring
connection with the market that
will withstand format or personnel
changes.

I'm in the process of writing
“Rules II,” which will focus on
more specific challenges for radio
that have materialized in the past
several years. But the original
thesis advanced in the first book is
as viable as ever, and surprisingly
little updating is required. Barring
the introduction of electronic
ratings, these “Rules” will be
around for a while!

Rob Balon is CEO of the
Benchmark Company
(612-327-7010), a national
market media research firm
that provides perceptual,
music, and marketing re-
search to a worldwide list of
radio clients. He contributes
to this section on a regular
basis.
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The new single from START THE CAR

NEW & ACTIVE

95QQ deb 29
KEGL deb 27
WKBQ 26-21
KISN 18-16
WAEB 28-25
WAAL 29-25
WNNK add
WQGN deb 34
Y102 deb 32
WPST add
WKRZ 38-32
G105 add
WZYP add

1117

WKQB add
KTUX 39-32
KISX 29-25
96STO 32-28
U93 add
KKHT deb 29
K107 add
KKRD deb 32
WZYQ add
WHTO 23-18
KAKS add
KQIZ add
WKSF add

E(

WZKX add
KZIl add
KCHX deb 31
KNOE 35-31
KIXY add
WBNQ 25-22
106KHQ add
KROC add
WDBR 21-18
KTRS add
KTMT 34-30
B94.7 30-25

- STREET TALK.

Sundance Sets Phoenix Fourplex

undance Broadcasting — which owns

AC/AOR combo KYOT & KZON/

Phoenix — has purchased Nostalgia-
CNN/CHR combo KOY-AM & FM from Edens
for $7 million cash, creating the first AM-AM/
FM-FM duopoly in Sun City.

Gary Edens will become President of all
four stations, while remaining Chairman of
Edens Broadcasting, which still owns KKLQ-
AM & FM/San Diego. All four Phoenix stations
will broadcast from KOY's facilities, and all
Edens and Sundance employees — except for
KOY-AM & FM VP/GM Nancy Reynolds — will
retain their gigs.

Edens said that Reynolds would stay on
through the transition, which — pending FCC
approval — should happen sometime in the
first quarter. Kalil & Co brokered the deal.

} King To Afternoons {

Following many months of speculation,
Westwood One officially announced that after
15 years in late-nights, Mutual icon Larry
King is moving to afternoons (3-6pm EST),
effective Feb. 1. The net cited the prospects
of “more guests, advertisers, and listeners”
resulting from the move. King’s sub, Jim
Bohannon, will take over the late-night shift.

} WKRC In Filux ‘

As expected, Jacor wasted no time
making changes at new Great American LMA
partner WKRC/Cincy, furloughing as many as
three dozen employees. (A handful reportedly
either have or will be re-signed.)

Shortly after the agreement went into
effect Sunday (11/29), Jacor — which also

FOWL PLAY — WKQZ/Saginaw morning birdbrains
Marc Arturi & Joe Volk celebrated Thanksgiving in
typically high-flying, low-budget style — by staging a
“Turkey Toss” contest. Ten plucky listeners com-
peted for style and distance trophies, with the latter
winner (pictured) throwing the 11-pound frozen bird
an incredible 30 feet, 3 inches!

operates AC/AOR powerhouse combo WLW
& WEBN in the Chili-Con-Spaghetti City —
flipped the Full-Service AC to Country . . . for
two songs. The station then segued to a
computerized countdown, starting at 55,000.
Time checks were linked with legal IDs, but
familiar elements such as top- and bottom-hour
newscasts disappeared.

Rumors persist that former longtime 'KRC
morning man Jerry Thomas — currently sitting
on the sidelines — soon may rejoin the station.
(Other curb chatter has him headed to
mornings at WLW.)

Rumors

» Will new KMELISF Dir./Sales Dick Keliey (see
Page 8) eventually be named VP/GM at the recently
acquired Evergrean CHR?

¢ Is Allirnce about to make a formatic move at
CHR WOWF/{Detroit?

* Will former WW1 VP/Prog, Gary Landis segue
to a similar post at Twin Cities-based Children's Sa-
tellite Network?

¢ KXXRIKC VP/GM Steve Dinkel scheduled a
daylong interview with former WROK/Rockford PD
Sean Phillips to takk about KXXR's PD vacancy
{12/1}. Is this all but set in stone?

* Former WNVZ{MNorfolk MO Tommy Frank was
heard auditioning at WKSS/Hartford. Wil this trans-
late into a permanent gig?

* is KKRZ/Portland MD Kim Matthews explor-
ing other opticns?

} Black Joins Joyner <

B-I-G changes at UC K104/Dallas, where
legendary flyjock Tom Joyner now will share
morning drive duties with afternooner Guy
Black. Could this be a reaction to Joyner's
recent, first-ever ratings defeat, at the hands
of crosstown KJMZ morning madman Russ
Parr? In other K104 news, Kevan ‘‘Smoking’’
B moves from nights to afternoons, and former

Continued on Page 18

Coming

Jan. 15, 1993! Rock Radio Exclusively

Joe Kelly's
Production

Tracks

* PRODUCT OF JKPT INC

414/632.8610 + 414/632-5527 fax

Worth the wait!!
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IRRESISTIBLE

THE NEW SINGLE

FROM THE

CATHY DENNIS

ALBUM,

INTO THE SKYLINE

FIRST WEEK ACTION

#3 MOST ADDED CHR 47/46
#1 MOST ADDED AC 21/21

KRBE 16
WKSS add 28
WYCR add 29
PWRPIG add
WHHH add
KBEQ add
WKBQ add
Q99 add
FLY92 add
WKSE add
WVSR add
TIC-FM add
WLAN add
KC101 add
999KHI add
WSPK add

@

PolyGram Label Growp

WRCK add
WQXA add
WXKB add
WMMZ add
KBFM add
K92 add
KKHT add
KKRD add
KKXX add
KF95 add
KZMG add
PWR102 add
KWNZ add
KZZU add
WPRR add
WMME add

AVAILABLE ON

COMPACT CASSETTE

103CIiR add

WZYQ add
WHTO add
KZIl add
KCHX add
KNOE add
WYAV add
KIXY add
KZIO add
WBIZ add
KMGZ add
KG95 add
KQIX add
KTMT add
KFFM add

© 1992 PolyGram Records, Inc.
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STREET TALK.
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Continued from Page 16

KMJQ/Houston personality Greg *‘Street’’
joins for nights.

And . . . at new crosstown CHR KHKS,

former 99X/Atlanta morning vox Domino is
smack dab in the middle of a weekiong
audition in nights. Is this a fait accompli?

Rumbles

* WXRT/Chicago ups MD Paul Marszalek to
APD/MD.

® More changes at UC XHRMISan Diego, which
names maming man David Chadwick inferim PD. GM
Mike Seaberry wil continue to handle music.

* KKYS/Bryan-College Station, TX OMPD/al-
Yernooner Chris Bailey exits owing fo costcutting
measures.

* 106KHQICharievoix, MI PD/middays Chris
Davis will axit at tha end of the year Y pursue other
programming interests. MD Alex Tear has tossed his
fopper in the fing, but 5T hoars consultant Pete Mi-
chaels is eyeing outsiders as well.

* CHR KCHHIChico, CA canverts to Country as
KHSC-FM.

» KEFRIPhoenix Music Goordinafor/mixmaster
Jerry Moran cops the MD nod, roplacing Dena Yas-
ner. Maaratile, Programming Coordinator Super-
snake biecomes APD and parttimer Kid Corona takes
rights, repiacing The Jdanior. ;

* Terrence McKeever is now parinered with
Doc as moming co-hosthéews Dir. at Country KBECH
OKC,

* Lee Cameron segues from WKZL/Winston-
Salem to WJJS|Lynchburg as MD/afternoon driver,
sucseeding Robart Tucker.

* WHNOViMilwaukee welcomes Black Cherry
{nom de aire o' the week) for middays.

* Former Wild 107/5F overnighter Ken James
nabs weekends at Hot 97.7/San Jose.

* Tammy Genovese moves up from the Country
Music Association’s Dir./Administrative Services
post to the newly created position of Ops Dir.

* KNAXiFresno Production Dir. Rob Frazier ex-
its for mornings at crosstown KKDJ (The Edge). Edge
PD Don Parker slides from mornings into afternoons.

* WSSX/Charleston, SC overnighter Shane De-
Wayne takes over afternaons on LWIA Sistar FLY 94,

* WKQQ/Lexington snags WLZRA/Miiwaukee
Production Dir. ‘Scott Stocki for similas bladawork.

* Jeannle Fever exils afiemoons at 2104/Nor-
folk and is replaced by middayer Mike Alfen. Sloane
Michaals (last at 85Q0Q/Chariotte) joine Z104 for
middays.

» Fosmer WXKXParkersburg, WV MD Barri
Marshall joins WCHY|Savannah for evenings.

* WAYZIHagerstown, MD partimer Bob Mor-
gan corrals the night shift

» Formar WLAN-FMiLancaster APD/MD Hank
Bastian bacomes OM/PD at new CHR WQIC (Q100)
Labanon, PA, which was set to sign on this wesk
£12/3).

* KATSIYakima, WA APD/MD Dave Nelson sx-
its o try his luck in Porttand radio. Owvernighiter Kris
Squire cops the MD nod. Meanwhile, KATS PD Dar
réen Johngon and station veteran Dave Hanson team
for momings, KLYK/Longview, TX's Mike Stone
comas in for altemoons, and crosstown KRSE per-
sonality Karen 5t James claims nights.

A

One Hit, No Errors

he big muffs 'n’ little miscues at MCA erred it all
Tout in pursuit of Promo Item O’ The Week honors,

going ooops! upside selected programmers’ heads
with goof-proof Patty Smyth ‘‘No Mistakes'’ packages
that — in addition to the CD single of the same name —
dropped science in the form of a pencil eraser, foot-long
blackboard eraser, and a bottle of typewriter correction
fluid. For the record, these last three items all have been
customized with the artist's name 'n’ track’s title.

As ST’s inkstained wretches went to print,

we learned that WENZ/Cleveland VP/GM
Mark Heiden had resigned to join Eagle
Marketing in Ft. Collins, CO.

} Flying Passive ‘
People Meter

Arbitron has called a news conference

next week to announce development of “new
TV and radio audience measurement
technology.” According to the Tuesday (12/1)
Hollywood Reporter, the ratings company
intends to put the finishing touches on its
“passive people meter,” which will
electronically read the number and makeup of
an audience as well as determine the station
being watched or listened to. The company
recently threw in the towel on its national TV
ratings system. Arbitron officials could not be
reached for comment.

Concurrent with Chuck Field’s promotion

to OM at FM102/Sacramento (see Page 3),

Continued on Page 20

A premotion person who doesn't exaggerate...
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TWO
OUTSTANDING
VOICES. ONE

REMARKABLE
SONG.

Peter
ctera

with Chaka Khan

N Nt N
“Restless Heart,” Cetera’s No. 1 Ll e
AC smash and Top 30 pop single,
turned out to be one of the
b?st—resezrching records of 1992,
To follow that song up, he’s

teamed up with onc of p()p’s
most l‘ecognizable voices for a tune

that both FL‘CIS le@ Hcaven. . Produced by Andy Hill and Peter Cetera

From the album WORLD FALLING DOWN

and sounds it. Management: Jetf Wald Entertainme
J \ale Newd
\| 74
W' 7y

e
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THE VOICE OF
THE GEORGIA SATELLITES

THE UP-TEMPO POP SMASH
OF THE SEASON.

CHR CHART
DEBUT &

B94 deb 29
KEGL 8-6 HOT
WNVZ 23-20
Q105 add
WZPL add 28
KXXR add 31

WKBQ add 26 HOT

WAAL 25-18 HOT
PWR92 23-16 HOT
Y102 20-14 HOT
WRCK 37-27 HOT
WKRZ 27-22 HOT
WYCR 17-12 HOT
G105 34-26 HOT
WRHT 29-21 HOT
KKYK 12-3 HOT
Y107 26-11 HOT
KTUX 9-8 HOT
96ST0O 33-26 HOT

© 1992 DEF AMERICAN RECORDINGS,

CK105 18-11 HOT
WMGV 22-20 HOT
WIFC 24-19 HOT
KKRD 30-21 HOT
KZZU deb 33 HOT
103CIR 20-11 HOT

WZYQ 20-14 HOT -

WYYS 19-15 HOT
WOMP 11-5 HOT
KMCK 21-11 HOT
KISR 30-21 HOT
WBPR 28-25 HOT
KNIN 21-16 HOT
KYYY 34-26 HOT
WBNQ 17-12 HOT
KKXL 26-22 HOT
KTRS 27-23 HOT
B94.7 6-2 HOT
0K95 25-19 HOT

INC.

STREET TALK.

Continued from Page 18

12-year station vet Chris Collins exits
mornings to pursue wakeups elsewhere.
Collins was FM102’s morning man for the past
11 years, and also spent some time as the
station’s PD.

FM102 PD Dr. Dave Ferguson assumes
Collins’s shift.

A shakeup at CHR WWKX/Providence
finds PD/afternooner Bill O’Brien and Music/
Mktg. Dir. Rob Hogan both out of jobs. Also
resigning: middayer Donnie B. and weekender
Artie The-One-Man-Party (ST's lonely guy
nom de aire o’ the week).

Consultant Garry Mitchell of Mitchell/
O’Toole & Associates (formerly the
Programming Works) will be on-site to handle
things for a while. He tells ST not to look for
any radical changes in programming, nor for a
new PD to be named until the first of the year.
One of the first to enter the PD race is former
KC101/New Haven PD John Scott.

} Charlotte’s Web {

WCKZ/Charlotte PD Lisa Tonacci and
morning man/husband Mike Butts were
terminated Monday (11/30), a result of EZ AC
WMXC unwinding its LMA with ‘CKZ, which is
now in receivership with Compass Media
Group.

Other 'CKZ staffers exiting include Kathy
““Wild”’ West and Promotion Dir. Lisa Fields.
Look for them to be replaced by hourly
employees until a sale is finalized. The LMA
officially ends December 14, at which time
Compass will take over the operation.

WCKZ Station Mgr. Sam Floyd will remain
in place, according to Compass Chairman Bob
Hughes, who also told ST the CHR will not go
satellite nor change format. Look for
Production Dir. Bob ‘‘Maxx’’ Sweeten to shift
to mornings and assume PD/MD duties.

Hughes said 'CKZ will be a “no frills, lean-
and-mean operation” until a buyer is found.

San Diego Compadres ‘
To Q106?

ST hears the rumored defection of
B100/SD morning duo Jeff & Jer to crosstown
Q106 is all but a handshake away. Is it mere

Records

* Nashville-based Country indie promoter Caro-
lyn Parks will be taking a sabbatical from the phones
to pursue the more-than-fulltime gig as “Mom,"” begin-
ning in mid-December.

* TVT promo honcho John Butler exits for Nat'l
Dir ./ Alfernative Promo duties at Machanic Records.

¢ AristafMashville ups ASR Asst. Joe Tassl to
Mgr./A&R. Concurrertly, Terry Wakefield moves up
to. A&R Asst. from a mailroom position.

OPEN YOUR EYES TO THE DAWN
OF A NEW DAY. ..

Hit Music! Celebrity Interviews!

Personalily Driven! An overnight sales vehicle!

Call now for your free Demo 214 238-2727

WAAWW-aRrerecantadiohistorv-com
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oAl Cafaro assumes Exec. VP duties at PolyGram
Holding Inc.

o Jerry Bobo appointed KODZ/Dallas President/GM.

eMike Love elevated to WBLS/NY PD.

b4

eAlan Chlowitz becomes KTWV/L.A. VP/GM.

oEd Walsh joins WORMY as ND.

oTed Stecker named WBAP & KSCS/Dallas OM.

o Jim Taszarek returns to KTAR & KKLT/Phoenix as VP/GM.

v

e Jim Haviland promoted to Viacom vP.
oJohn Mainelli becomes KCNN/San Diego PD.

4

eDon Zimmerman named Capitol Records President.
o Joe Isgro upped to Motown VP/Pop Promo.
oCharlie Van Dyke elevated to KLIF Dallas OM.

coincidence that former B100 PD/morning
man Bobby Rich just resigned his VP/Prog.
gig at KTZN/Tucson? ST hears Rich’s vacation
plans include a stop in America’s Finest City.
Stay tuned . . .

Meanwhile, Q106 has lengthened its
airshifts to standard Arbitron dayparts, causing
some shuffling. KQKQ/Omaha parttimer Dave
Smiley replaces both late-nighter Gayle
Hunter and overnighter Frankie Blue, who
both pick up parttime/swing duties. New to
weekends are former B100 personality Judy
Puente and Garry Wall Media assistant Derek
Newman.

The rise of Whitney Houston’s “| Will
Always Love You” to No. 1 CHR in just three
weeks is an achievement matched by only one
record in R&R history — Survivor's “Eye Of
The Tiger.” (Interestingly, that too was a movie
theme).

Attention all former 56 WFIL/Philly
staffers: A reunion is set for December 18 in
the City of Brotherly Cheesesteaks. For info,
call Tom Monaghan during biz hours at (215)
483-8900.

Kiddos and superlatives to R&R AOR
Editor Harvey Kojan and wife Heather on the
birth of son Kyle Michael (11/27).
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“S OUL DRIFTER"

The new single from OQut Of The Cradle

Pro&ucecl ]’)a Lindsev ]3uclzingham and Ric}lard Dashut Management: Michael Brokaw Management

© 1992 Reprise Records.
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NEWS

Clark’s Holiday ‘Gift’

Dick Clark (c) will host Mastercard/Mastervalue's “Gift For The Season,” a
series of 40 vignettes honoring local citizens active in community work.
Designed by TelePrograms Marketing, the hoiiday promotion is set to air on
Unistar Radio Networks through December 24. Joining Clark at a recording
session are (I-r) TelePrograms Marketing President Robert Nieto, VP/New
Business Development Karen Draper, and CEOQO/Creative Director Jim

Hampton.
B e e B A 0 i
Arbitron ment, and he was to have partici-

Continued from Page 1

for the Arbitron business. His back-
ground combines consumer goods
experience and entrepreneurial
achievements in the services in-
dustry. These are significant
strengths that will help Arbitron
provide excellent service to its cus-
tomers and grow in the marketing
information services industry.”

No Advance Indication

Aurichio had been with Arbitron
for 20 years. There was no appar-
ent advance indication of his retire-

e e R e

Radio Revenues
Continued from Page 1

October. The Midwest picked up
7% increases in local and national
business; the East finished 3%
higher in local, but lost 1% in na-
tional; and the West gained 3% in
local and 5% in national revenues.

The accounting firms of Miller,
Kaplan, Arase & Co. and Hunger-
ford, Aldrin, Nichols & Carter sur-
veyed stations in 100 markets to
compile the revenue figures.

pated next week in a major an-
nouncement of Arbitron’s plans to
develop a new TV and radio au-
dience measurement technology.
At R&R’s presstime, he could not
be reached for comment.

Eleven months ago, following the
demise of rival Birch, Arbitron be-
came the only firm measuring ra-
dio audiences on a national and
per-market basis.

Morris previously spent 18 years
with General Foods, where he was
President/GM of its Maxwell
House division. He also founded
Spectra Marketing Systems, which
sells information to consumer
goods companies, and headed Vid-
Code, a company that tracks
broadcast commercials and
programming.

B e e e R

Shears
Continued from Page 8

current as [CHR] WYHY. [Those
two stations] have found their
niches. We have to put 'LAC-FM
back where it belongs.”

Before joining WMXN two years
ago, Shears worked on-air at
KYKY/St. Louis, WMJJ/Birming-
ham, and WRKZ/Harrisburg.

WHAT DO.....

KIIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WALK, WGN, WGCI, WBBM, WVAZ,
WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations.....

WHTZ,
WHYT,

WBCN,

HAVE IN COMMON?

They do business with U.S. Tape & Label!

WHY?

Because we're the BEST in the bumper
strip, window label business. We have to be!
Don’t listen to “Product Pitches™!

Do call anyone above for their experience
on our quality, service & price.....

Then call us.....314-423-4411.

I8, Tape & Label

Sugint F.owin, WHinsnirrd

Home of the TRAVELING BILLBOARD*

l

Stern Fine
Continued from Page 1

It’s bigger than yours. I've got a
rubber . . .”

‘Inherently Vague’

According to Infinity, the cited
material does not “describe” sexu-
al or excretory activities, and
therefore does not meet the agen-
cy’s own definition of indecency as
“language or material that, in con-
text, depicts or describes, in terms
patently offensive as measured by
contemporary community stand-
ards for the broadcast medium,
sexual or excretory actions or or-
gans.”

By citing mere nondescriptive
references to such activities, Infini-
ty contended, the agency has made
an “inherently vague” indecency
standard even less clear.,

Infinity also showed concern
about the agency’s apparent con-
tention that material may be
deemed descriptive and potentially
indecent if it is “readily under-
standable to children in the au-
dience.”

The addition of such a guideline,
the company warned, makes the
indecency standard intolerably
broad. For example, under such a
definition, any use of the word “‘pe-
nis” could be deemed indecent.

Pl e R B B R ]

Letters

Continued from Page 3

Howard Stern wants to produce an
album or video for people to listen
to in the privacy of their own
homes, that’s certainly his right.
And it's the public’s right to pur-
chase and view it if they wish. It ab-
solutely does not belong on the ra-
dio.

| [agree] with your claim that the
FCC has so far turned its back on
similar content on television. But
two wrongs hardly make a right.
The networks and producers
should be taken to task as well.
Maybe it's time the censors once
again tightened their reins.

Don't be so quick to fire on the
FCC for using the “‘convenient gov-
ernmental theory that one com-
plaint outweighs millions of satisfied
listeners.” There may be more dis-
satisfied listeners than you think.
Could they be the silent majority?

Besides, Stem is guilty of the
worst crime of all — he just isn't fun-
ny.

—Robert C. Potts
Promotions Director
WPBC/Bangor, ME

Words Of Thanks

Wow, you are the best!

To have the nerve, creativity, and
style [to print such an editorial] reai-
ly impresses me.

On behalf of all of us in radio (not
just Evergreen, because we are
fighting the FCC), thanks!

—Jim deCastro
[o0]0)
Evergreen Media Corporation

e
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Additional Arguments
Infinity’s filing also made the fol-

lowing arguments:

FCC

Continued from Page 1

three stations from Cook Inlet
Radio Partners: WZLX/Boston,
WUSNIChicago, and WZGC/
Atlanta.

According to several FCC
sources, including Commis-
sioner James Quello, the agen-
cy wants to act quickly on this
matter, but had not reached a
consensus on what action to
take at R&R’'s Tuesday [12/1)
presstime.

If the agency decides to pro-
ceed against Infinity, which ap-
pears likely, it could either hit

¢ The FCC should not take any
action against Infinity until the
agency has ruled on two pending
petitions: Infinity’s request for a
declaratory ruling that Stern’s ma-
terial is not actionable because no
children listen to his show; and a
request by a coalition of broadcast
groups that the Commission not
fine a licensee for indecency unless
the cited program can be shown to
have a significant number of unsu-
pervised children in its audience.

Infinity has long claimed that re-
search indicates there are no unsu-
pervised youngsters in Stern’s au-
dience, and thus there is no “com-
pelling government interest” in
controlling the show’s content.

The company rejected the FCC’s
contention that significant num-
bers of children may stumble upon

Stern’s program while “grazing”
on the radio dial. If that were true,
Infinity said, at least some of those
children would stick around long
enough to show up in Stern’s au-
dience — and they don’t.

the company with a fine —
which could run in excess of
$300,000 — or order an ad-
ministrative law judge to launch
a ‘“forfeiture hearing” on
whether Infinity should be pen-
alized for airing the material.

Such a proceeding could kil
the Cook Inlet acquisition be-
cause Infinity would not be per-
mitted to finalize the transaction
until the process was com-
pleted.

¢ The FCC has no right to use a
“national standard” for determin-
ing what is indecent and broke with
its own precedents in fining WYSP
and WJFK when neither station
had generated any listener com-
plaints.

;= T . e Ty
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McCartney Back And ‘Off The Ground’

aul McCartney is readying his next album, “Off
The Ground,” for a February 1 release. According
to Rock Over London, Macca produced the Capitol
LP with Julian Mendelsohn and wrote nine of the set’s
songs himself, collaborating again with Elvis Costello on
two songs (‘‘Mistress And Maid’’ and ‘‘The Lovers That

Never Were”’).

Other songs include “Biker Like
AnIcon,” “Peace In The Neighbor-
hood,” and the title track. Inci-
dentally, the Santa Monica, CA-
based ICE newsletter reports that
each of the album’s singles will fea-
ture several non-album B-sides.
The Bossa Nova-inflected ‘“Hope
Of Deliverance” will be the al-
bum’s first single and goes to radio
January 11 backed with three non-
LP numbers.

Beck Scores ‘House’

Epic riffslinger Jeff Beck and
keyboardist Jed Lieber (son of Jer-
ry Lieber of Lieber & Stoller fame)
scored “Frankie’s House,” a mini-
series about a photojournalist cov-
ering the Vietnam War. The pro-
gram is set to air on the A&E cable
TV network February 21 and 23.

The disc, which Epic Soundtrax
will have in stores January 12, is
all-instrumental and consists pri-
marily of the score, with the excep-
tion of an instrumental version of
the R&B classic ‘‘Hi-Heel
Sneakers.”

Wyman Divorce Final

Rolling Stones bassist Bill Wy-
man and wife Mandy Smith’s di-
vorece is final. Last week, a UK
High Court awarded Smith
£580,000 — about a tenth of the
sum she sought (ROL).

Eazy-E Solo Salvos

As Van Halen pointed out some
years back, 5150 is the police code
number for the criminally insane.
Hence the title of N.W.A. frontman
Eazy-E’s fourtrack EP, “5150

Home 4 Tha Sick.” Naughty By
Nature wrote and produced the

The RIAA has issued the follow-
ing awards for the month of Novem-
ber:

MULTIPLATINUM ALBUMS

“Deja Vu,” Crosby, Stills, Nash
& Young, Atlantic/AG (7 million);
“Rhythm Mation 1814, Janet
Jackson, A&M (6 million); “The
Chase,” Garth Brooks, Liberty;
“Some Gave All,” Billy Ray Cyrus,
Mercury; ‘‘Reckless,” Bryan
Adams, A&M (5 million); “Use Your
llusion 1, Guns N’ Roses, Geffen;
“Singles 1969-1973," Carpen-
ters, A&M:; “CSN,” Crosby, Stills &
- Nash, Atlantic/AG (4 million); “Ev
-2 ery Breath You Take: The Singles,”
Police, A&M; “Greatest Hits,” Cat
Stevens, A&M (3 million); “Unplug-
ged,” Eric Clapton, Reprise; “Be-
yond The Season,” Garth Brooks;
‘Funky Divas,” En Vogue, East-
West/Atlantic Group (2 million).

% PLATINUM ALBUMS

“Pure Country” ST, George
Strait, MCA; “The Chase” and “Be-
yond The Season,” Garth Brooks;

| Still Believe In You," Vince Gill

opening salvo (“Only If You Want.

I1t’), Cold 187um of Above The Law
produced “Neighborhood Sniper,”
and Rudy Ray Moore did the intro
to “Merry Muthaf-kin X-Mas,”
Eazy’s holiday ditty. Priority will
have the disc in stores December 8.

February will see the release of
Eazy-E’s second solo album
(“Temporary Insanity”). One
track — a rocking rap called
“Apocalypse” — features Slash,
Duff McKagan, and touring key-
boardist Ted Andreadis of Guns N’
Roses.

Signs O’ The Times

Lisa Lisa signs to Pendulum.
UK faves Suede pact with Co-
lumbia.

L.A. Guns’ Fave ‘Cuts’

Despite what you may have
heard elsewhere, L.A. Guns
haven’t split up. In fact, they’re
about to release an EP and are cur-
rently working on a full LP due in
early summer. “Cuts” — which
PLG will have in stores and at ra-
dio January 12 — offers two previ-
ously unreleased tunes (“Killer
Mahari” and “Ain’t The Same

MCA; “The Complete '50s Mas-
ters” (box set), Elvis Presley, RCA;
“Boats, Beaches, Bars & Ballads”
(box set), Jimmy Buffett, MCA;
“Diva,” Annie Lennox, Arista; “The
Premiere Collection,” Andrew
Lloyd Webber, MCA; “Peace Sells
. B But Who’s Buying,’
Megadeth, Capitol; “Deja Vu,”
Crosby, Stills, Nash & Young.

GOLD ALBUMS

“What Hits?,” Red Hot Chili Pep-
pers, EMI/ERG; “‘Christmas,” Neil
Diamond, Columbia; “Pure Coun-
try” ST, George Strait; “The Chase”
and “Beyond The Season,” Garth
Brooks; “Greatest Misses,” Public
Enemy, Def Jam/Columbia; “Brok-
en,” Nine Inch Nails, Nothing/TVT/
Interscope/Atlantic Group; “Hearts
In  Armor,” Trisha Yearwood.
MCA; "I Still Believe In You,"” Vince
Gill; “Greatest Hits,” Queen, Holly-
wood,; “Change Your World,” Mi-
chael W. Smith, Reunion/Geffen;
“American Pride,” Alabama, RCA;
‘Greatest Hits Plus,” Ricky Van
Shelton, Columbia; “America’s
Least Wanted,” Ugly Kid Joe, Star-

'92"") as well as covers of songs by

the Damned (“Love Song”), the
Ramones (“Rock And Roll High
School”’), Generation X (“Night Of
The Cadillacs”), David Bowie
(“Suffragette City”), and James
Brown (“Papa’s Got A Brand New
Bag”).

The The’s ‘Dusk’ Dise

“Dusk” will be The The’s fourth
domestic Epic release. Bandleader
Matt Johnson co-produced the rec-
ord with Bruce Lampkov. The
band’s lineup, which includes noted
axeman Johnny Marr (Smiths,
Electronic), remains the same as
on their last LP. The 10 original
tunes include ‘“Love Is Stronger
Than Death,” “Helpline Opera-
tor,”” “Sodium Light Baby,”
“Blue ’Er Than Midnight,”” and the
lead track (“Dogs Of Lust”),
which ships to radio January 11.
The album arrives January 26.

‘Slo-Blo’ Cell

Before forming Cell, guitarist
Jerry DiRienzo and drummer
Keith Nealy were Sonic Youth's
guitar techs for two years. After
putting out a single on SY axeman
Thurston Moore’s Ecstatic Peace!
label in early ’91, they released
their self-produced debut LP (“Slo-
Blo”) on Germany’s City Slang la-
bel this past fall. On January 5,
DGC will have the 10-cut disc in
U .S. stores. Tunes include “Every-
thing Turns,” “Stratosphere,”
“Across The River,” and “Fall,”
the last of which goes to radio next
week.

R&B Foundation Turns 4

Seven trustees have joined the
board of the Rhythm & Blues Foun-
dation, including Atco/EastWest
Chairman Sylvia Rhone, Perspec-
tive owners Jimmy ‘“Jam” Harris
& Terry Lewis, and LaFace Co-
“L.A.”

President Antonio Reid.

dog/Mercury; “Mad Mad World,”

Tom Cochrane, Capitol; “Music Of
Andrew Lloyd Webber,” Michael
Crawford, Atlantic/AG; “Leap Of

Faith,” Kenny Loggins, Columbia;
“Fear,” Toad The Wet Sprocket,
Columbia; “Anthology 1962-1974”
(box set), Righteous Brothers,
Rhino; “South Of Heaven” and
“Reign In Blood,” Slayer, Def
American; “Eyes Of innocence,”
Miami Sound Machine, Epic;
“Greatest Hits,” Jerry Clower,
MCA.

PLATINUM SINGLES

“Rump Shaker,” Wreckx-N-
Eftect, MCA.
GOLD SINGLES

“I'd Die Without You,” PM Dawn,
Gee Street/lLaFace/Arista; “How
Do You Talk To An Angel,” Heights,

Capitol; "What About Your
Friends,” TLC, LaFace/Arista;
“Resal Love,” Mary J. Blige, Up-

town/MCA; “Crossover,” EPMD,
| RAL/Chaos; “Rhythm Is A Dancer,”

Snap, Arista; “James Brown Is
| Dead,” L.A. Style, Arista.

Bk A SRR
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SCREEN SCENE

Yearwood, Oslin & Wilder
In ‘The Thing Called Love’

risha Yearwood makes
Ther dramatic debut playing

herself, K.T. Oslin plays the
owner of the Bluebird Cafe (a real-
life showcase club), and Webb
Wilder essays the role of a motel
owner and “guru figure” in “The
Thing Called Love,” a fim about
young Nashville songwriters em-
broiled in a romantic triangle. Look
sharp for WSM (AM)/Nashville air-
staffer Larry Black, who plays a
cabdriver in the forthcoming Para-
mount film.

River Phoenix, Samantha
Mathis, and Dermot Mulroney also
star, and Peter Bogdanovich (“The
Last Picture Show™) is directing the
movie, which is expected in April.
No label is yet set for the song-
based soundtrack, which is ex-
pected to boast a mix of new-
comers and established talent.

Incidentally, WSM's Black —
who's previously appeared in two
of the “Ernest” films and several TV
shows — also has a supporting role
as Val Kilmer's parole officer in
“The Real McCoy."” That film, which

MONDAY, DECEMBER 14

1977/The “Saturday Night Fever” film
opens nationally.
Born: C.J. Snare (Firehouse) 1964

TUESDAY, DECEMBER 15

1955/ Johnny Cash releases “Foisom Pri-
son Blues.”

1973/ Jermaine Jackson marries Hazel
Gordy.

1977/ The Sex Pistols are denied entry in-
to the U.S. two days before they're set
to appear on “Saturday Night Live.”
Elvis Costello fills in for them.

1988 / James Brown is sentenced to a Six-
year jail term for leading pclice on a
two-state car chase two months earli-
er.

Born: Dave Clark (Dave Clark Five)
1942

WEDNESDAY, BECEMBER 16

1966/ Jimi Hendrix's first single, ‘'Hey
Joe,” is released.

1974/ tan Hunter exirs Mott The Hoople
for a solo career.

1988/ Disco falsetto maestio Sylvester
dies of complications from AIDS.

THURSDAY, DECEMBER 1

1957/ Bobby Helms's “Jingle Bell Rock™
charts for the first time.
1977 / Angered by taurting from Dan Ayk-
royd, Elvis Costello performs "Ra-
dio Radio™ on “‘Saturday Night Live,
after promising he’d do another song.
1966/ The Doobie Brothers reunite for a
benefit concert at Palo Alto, CA. The
resulting good vibes inspire a full re-
union tour the bllowing year.
the late Eddie Kendrick (Tempta-
tions) 1939, Mike Mills (R.E.M.)
1956

FRIDAY, DECEMBER 18

1968/ John Lennon and Yoko Ono hold
a press conference while sitting in-
side a bag at Lpndon’s Roval Albert
Hal

[- i
- it
i :
5 3

I

Born:

Trisha Yearwood — the role of her
lifetime.

stars Kilmer and Kim Basinger, is
due next summer from Universal.

Sax & Violence

Saxophonist Clarence Clemons,
who rose to fame via the E Street
Band, has a small role in “Triple In-
demnity,” a thriller currently shoot-
ing in Los Angeles. He'll play — you
guessed it — a saxophone player.
Carl Reiner is directing the MGM
production, which also stars Ar-
mand Assante, Sean Young, and
Sherilyn Fenn.

Rod Stewart — former Faces frontman
profiled

1975/ Rod Stewart announces he'll leave
the Faces.

1983/ Keith Richards marries mode! Pat-
ti Hansen in Cabo San Lucas, Mex-
ico. Mick Jagger is the best man

Born: Keith Richards (Rolling Stones)
1943

SATURDAY, DECEMBER 19

1965/ Carl Perkins records “Blue Suede
Shoes.”

71980/ The 9 To 5" film, which co-stars
Dolly Parton, opens.

Born: Maurice White (Earth, Wind &
Fire) 1941, Chuckii Booker 1965,
Chris Robinson (Black Crowes)
1969

SUNDAY, DECEMBER 20

1957 / Eis Presley receives his draft no-
lice.

7973/ Bobby Darin, 37, dies of a heart at
tack

1975/ Joe Walsh replaces Bernie Lead-
on as guitarist for the Eagles.

1961/ “Dreamgirls” — a musical loosely
based on the Supremes’ career
opens on Broadway

Paul Colbert
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MUSIC

NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Mickey Briggs e (800) 231-2818
Super AC/AOR

CLASSIC EXAMPLE's Alright

MADONNA/Deeper And Deeper

SOUP DRAGONS Pieasure

Country Alternative

SUZY BOGGUSS Drive South

TRAVIS TRITT/Can | Trust You With My Heart”
WYNONNA My Strongest Weakness

BONNEVILLE
Ford Colley « (800) 631-1600

AC Mix
CELINE DIONAove Can Move Mountains

BROADCAST PROGRAMMING
Ron Harris » (800) 426-9082
Modern Country/Country Lovin’

SUZY BOGGUSSDrive South

MARTY STUARTAHigh On A Mountain Top
WYNDNNAMYy Strongest Weakness

Super Hits

BAO COMPANY /This Could Be The One

DAN BAIRD/ Love You Period

DEF LEPPARD/Stand Up (Kick Love Into Motion)
MADONNADeeper And Deeper
SHAKESPEAR'S SISTER/ Don't Care

CONCEPT PRODUCTIONS
Dick Wagner e (800) 783-3454

Concept 1 AC

FLEETWOOO MAC Paper Dol
MICHAEL JACKSONHeal The Wortd
COLLIN RAYEAn This Lite

Concept 4 Country
COLLIN RAYE/ Want You Bad (And That Ain't Good)
TRAVIS TRITT/Can | Trust You With My Heart

Concept 2 CHR

BAD COMPANY This Could Be The One

DEF LEPPARD Stand Up (Kick Love into Motion)
FLEETWOO0O0 MAC/Paper Dot

MICHAEL JACKSON/Heal The World

SADEMNo Ordinary Love

JONES SATELLITE AUDIO
Phil Barry e (800) 766-3251

AC
P. BRYSON & R. BELLE/A Whole New World.

Country

DEBORAH ALLEN.Rock Me (in The Cradie Of Love)
SUZY BOGGUSS/Drive South

CORBIN HANNER/ Will Stand By You

MIKE REIO/Call Home

SHENANOOAH Leavin's Been A Long Time Comin'

SATELLITE MUSIC NETWORK
Robert Hall o (800) 527-4892

Country Coast-To-Coast

COLLIN RAYE/ Want You Bad {And That Ain't Good)
TRAVIS TRITT Car | Trust You With My Heart
WYNONNA My Strongest Weakness

Hot AC
MICHAEL JACKSON Heal The World

I TRLEVION"
55.9 miltion households
Patti Galiuzzi
Director/Music Programming

Weeks On

[ADDS B

BELL BIV DEVOE/Gangsta (MCA)

EXTREME/Stop The World (A&M)

NINE INCH...Aish (Nothing TVTAnterscope/Atl, Grp.)
ALICE IN CHAINS/Angry Chair (Columbia)
LEMONHEAOSMrs Robinson (Atlantic/AG)
MICHAEL PENN:Look What The Cat Dragged In (RCA)
DAQA Dizz Knee Land (iRS)

| EXCLUSIVES W

BELL BIV DEVOE/Gangsta (MCA) .ADD
NIRVANA/n Bloom (DGC) 3

[HEAVY ]

BOBBY BROWN/Good Erough (MCA} 7
OEF LEPPARD/Stand Up {Kick Love. ) (Mercury) 3
GUNS N’ ROSES/Yesterdays (Getien) 9
WHITNEY HOUSTONA Will Atways Love. (Arista) . 3
3
3

JACKYL/The Lumberjack (Getfen)
MADONNA /Deeper And Deeper (SireWB)

METALLICA Sad But True (Eifekira) 10
PM DAWN/'d Die... (Gee Street/LaFace/Arista) 12
R.E.M. Drive (WB) 12
SHAIA! | Ever Fall In Love (Gasohne Aliey/MCA) 8
U2Mho's Gonna Ride Your Wild... {Island/PLG) V1
| BREAKTHROUGH VIDEO |
MICHAEL PENN/Look What The Cat. (RCA) ADD

| BUZZ BIN B

NINE... Wish (Nothing/TVT interscope/AtiGrp.) . ADD

SCREAMING TREES Nearly Lost You {Epic) 7
SOUL ASYLUM/Somebody To Shove (Columbia) 8
10,000 MANIACS These Are Days (Elektra) 8

| STRESS

OAN BAIRD/ Love You . (Def American/Reprise) 2
BLACK CROWES Sometimes.. (Det Amenican/Reprise) 2

BON JOVE/Xeep The Faith (Mercury) 9
EXTREME Stop The World (A&M) ADD
MICHAEL JACKSON Heal The World (Epic) . 2
0ZZY DSBOURNE/Time After Time (Epic Associated) 9
PRINCE & N.P.G./7 (Paisiey Park/WB) .4
RED HOT CHILI PEPPERS Behind The Sun (EMIRG) 5
SNAPRnythm Is A Dancer {Ansta) L7
STONE TEMPLE PILOTS /Sex Type Thing (Atlantic/AG) . 6
1ZZY STRAOLIN &.../Shuffie it All (Geffen) .8
TLCAWhat About Your Friends (LaFace/Arista) 11
TOAD THE WET SPROCKET Walk On.. (Columbia) 70
WRECKX-N-EFFECTRump Shaker (MCA) 3

SUPERADIO
Rich O'Brien e (508) 480-9000

CITY-FM
DEL AMITRI/Be My Downtall

Super Hit Country
JOHN ANDERSON/Let Go Of The Stone
CORBIN HANNERA Will Stand By You

£ SRR
UNISTAR
Chris Kampmeier  (805) 294-9000
Hot Country

DEBORAH ALLENRock Me (In The Cradie Of Love)
SAWYER BROWN/AIl These Years
MARTY STUARTHigh On A Mountain Top

Unistar Country
JOHN ANDERSON/Let Go O The Stone

Adult Rock N’ Roli

LINDSEY BUCKINGHAM /Soul Drifter
JUDE COLE/ Comes Around

SASS JORDAN/! You're Gonna Love Me
R.E.M.gnoreland

ROGER WATERS Bravery Of Being

{ ACTIVE el

ALICE IN CHAINS/Angry Chair (Columbia) . ADD
ARRESTED DEVELOP. Revolution (Chrysalis/ERG) . . &
ELTON JOHN/The Last Song (MCA) .8
LEMONHEADS/Mrs Robinson (Atlantic/AG) . ADD
KEITH RICHARDS Wicked As It Seems (Virgin) 5

SOUP DRAGONS Pleasure (Big LiteMercury) 6
DADA/Dizz Knee Land (IRS) ADD
60 WEST Faithiul (EMIERG) 3
JAYRAWKS Waiting For. . {Def American/Reprise) 3
MAD COBRA Fiex (Columbia) . . . .3

SHAKESPEAR'S SISTER/ Don't Care {London/PLG) 6
SHANICE Saving Forever For You (Giant/Reprise) ... 3

SUNDAYSAove (DGC) . . .. .. . 4
UGLY KID JOE/So Damn Cool {Stardog/Mercury) 3
SUZANNE VEGA/999F (A&BM) ... ... .. ... ... .. 2

VHi

VR WS M
46.7 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program
& Artist Development
Weeks On

JTNN

THE NASHVILLE NETWORK »
53.9 million households
Lyndon LaFevers,
Video Program Administrator
Weeks On

[FIVESTAR ]

| HEAVY ]

KEITH RICHARDS Wicked As It Seems (Virgin) 4

GREATEST HITS

MICHAEL BOLTON/To Love Somebody (Columbia} .. 4

ERIC CLAPTONAayla (Unplugged) (Reprise) . ... 77
GLORIA ESTEFAN/Always Tomorrow (Epic) . . 6
WHITNEY HOUSTON/ Wil! Always Love You (Arista) 3
MAOONNA Deeper And Deeper (Sire WB) 1

| HEAVY LB

FLEETWOO0O0 MAC:Paper Dol (WB) ADD
ELTON JOHN/The Last Song (MCA) 8
K.0. LANG/The Mind Of Love... (SireWB) .5
SADENo Ordinary Love (Epic) .8

JON SECADA/Do You Believe inUs? (SBK/ERG) ... 77

WHAT'S NEW

AFTER 7/Baby I'm For Real (Virgin) 1
P.BRYSON & R. BELLE/A Whole New... (Columbia) ADD
OEL AMITRI/Be My Downfali {A&M) ADD
CELINE O10N/Love Can Move Mountains (Epic) . .. §
G0 WESTFaithfui (EMIERG) 4
MICHAEL JACKSON/Heal The World (Epic) ... .. . 7

LOS LOBOSXiko And The Lavender Moon (WB) .8
DARLENE LOVE/All Alone At Christmas (Arista) . ADD
RICHARD MARX/Chains Around My Heart (Capitol) 7
RESTLESS HEART When She Cries (RCA) . ... 3
SPIN OOCTORS Little Miss Can't Be... (Epic) 6
10,000 MANIACS /These Are Days (Elektra) 7
U2MWho's Gonna Ride Your Wild... (Island/PLG} 3
WILSON PHILLIPS Flesh And Blood (SBK/ERG) . 7
NEIL YOUNGMHarvest Moon {Reprise) 5

| ARTIST OF THE MONTH

ROY ORBISON Heartbreak Radio (Virgin} . . 1

Information current as of December 1

T H E

13 million households

Les Garland,
VP/Prograrnming
John Robson, Director/

MUSIC TELEVISION Music Programming

YOUCONTROL
LW Tw

11 WRECKX-N-EFFECTRump Shaker (MCA)

22 SHAINE | Ever Fall In.. (Gasoline Alley/MCA)

3 APACHE Gangster Bitch (Tommy Boy)

3 4 BOYZ Il MEN/£nd Of The Road (Motown)
5 GODODESS Sexual (Big Beat/Atiantic Group)
6 1CE CUBEMicked (Priority)
7 MAOONNAZatica (SireWB)
— 8 OR. DREMNuthin' But... (Interscope/Atlantic Group)
— 9 LENCH MOB fFreedom . (EastWest/Allantic Group)
5 10 MARY J. BLIGE Reminisce (Uptown/MCA)

o o

Most requested for the week ending November 27.

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 U2 $1691.7
2 GUNS N’ ROSES/
METALLICA $1245.3
3 ELTON JOHN $901.9
4 NEIL DIAMOND $820.4
5 “LOLLAPALOOZA '92"’ $702.2
8 BRUCE SPRINGSTEEN $669.0
7 DEF LEPPARD $269.7
8 BONNIERAITT $260.7
9 GARTH BROOKS $244.5
10 0ZZY OSBOURNE $223.0
11 REBA McENTIRE $205.9
12 EN VOGUE $153.0
13 MORRISSEY $150.1
14 CLINT BLACK $149.2
15 B-52'S $141.6
New Tours
Among this week's new tours
B-52'S
DON & DARRYL ELLIS
FOREIGNER
RADNEY FOSTER
PATTY LOVELESS
LUCINDA WILLIAMS
The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross reported pér
venug. Courfesy of Polstar, a pubdcation
of Promoters” On-Line Listings, (800) 344-
7383, or in California (209) 224-2631.

ALABAMA'm In A Hurry (And Don't Know ) (RCA) 70
BROOKS & DUNN/ost And Found (Arista) 11
MARK COLLIE £Even The Man tn The Moon... (MCA) 19
BILLY RAY CYRUS Wher'm | Gonna Live (Mercury) 9
BILLY DEAN/I There Hadn't Been You (SBK/Liberty) 74

OIAMOND RI10/1n A Week Or Two {Arista) .3
VINCE GILL/on't Let Our Love Start Slippin’.. (MCA) &
CLINTON GREGORY Who Needs It (SOR) 12

ALAN JACKSON/She's Got The Rhythm.. (Arista) . 9
SAMMY KERSHAW /Anywhere But Here (Mercury) . 8

HAL KETCHUM/Sure Love (Curb) . n
KATHY MATTEA/.onesome Standard.. (Mercury) . 12
REBA MCcENTIRE/Take ft Back (MCA) . .3

JOHN M. MONTGOMERY /Life's.. (Atlantic Nash./AG) 72
LORRIE MORGAN Match Me (BNA Entertainment) . 14
LEE ROY PARNELL Love Without Mercy {Arista) . 10

RESTLESS HEARTMWhen She Cries (RCA) 12
RICKY VAN SHELTONWiid Man (Columbia) 6
00UG STONE /Too Busy Being in Love (Epic) 2
GEORGE STRAITA Cross My Heart (MCA) 10
MARTY STUART Now That's Country (MCA) ... 14
RANDY TRAVIS Look Heart. No Hands (WB) .5
TANYA TUCKER /Two Sparrows In A Hurricane (Libesty) 77
TRISHA YEARWOOD Walkaway Joe (MCA) .4

OWIGHT YOAKAM Suspicious Minds (Epic Soundirax) - 4

| ADDS _ ]

JOE DIFFIE/Startin' Over Blues (Epic)
COLLIN RAYE/ Want You Bad (And That Ain't..) (Epic)
TRAVIS TRITT/Can | Trust You With My Heart (WB)

Information Current as of November 30

Vi

LOUNTRY musiC TELEVISION
16.2 million households
Tracy Storey, Programming Manager

Bob Baker, Director/Operations

LW W

2 1 TANYA TUCKER/Two Sparrows In A _ (Liberty)
3 2 GEORGE STRAIT/ Cross My Heart (MCA)

5 3 ALAN JACKSON/She's Got The.. (Arista)

4 4 BROOKS & OUNN/Aost And Found (Arista)

7 5 VINCE GILLDont Let Our Love Start.. (MCA)
8 6 KATHY MATTEAA.cnesome Standard... (Mercury)
9 7 HAL KETCHUM/Sure Love /Curb)

1 8 MARK COLLIE£ven The I4an In The. (MCA)
10 9 RESTLESS HEARTAVhen She Cries (RCA}

— 10 TRISHA YEARWO000Walkaway Joe (MCA}

| HEAVY |

BILLY RAY CYRUSAVher'm | Gonna Live (Mercury} 10
SAMMY KERSHAW /Anywhere But Here (Mercury) . 12
J. MONTGOMERY Lie’s.. (Atl Nash AG)BREAKOUT/ 12
LEE ROY PARNELL Love Without Mercy (Arista) . 717

RICKY VAN SHELTONWild Man (Columbia) ... 7
RANOY TRAVIS Lok Heart, No Hands (WB) 6
SUZY BOGGUSS/Drive South (Liberty) 3

BILLY BURNETTE/Tangled Up In.. (CapricomyWB) .ADD
BILLY DEAN/Tryin' To Hide A Fire tn._ (SBK/Liberty) . 3
JOE DIFFIE/Startin’ Over Blues (Epic)
MARTINA McBRIDE /Cheap Whiskey (RCA)
REBA McENTIRE Take it Back (MCA)
SAWYER BROWN/A! These Years (Curb)
DOUG STONEToo Busy Being In Love (Epic)
TRAVIS TRITT/Can | Trust You With My Heart (WB) . 2
DWIGHT YOAKAM Suspicious Minds (Epic Soundtrax) . 6

| ADDS 4o

BILLY BURNETTE Tangled Up In Texas (Capricorn/WB)
SIX SHOOTERUnder My Skin (Curb)

WNd W

Heayy rofation songs receive five plays per day. Hot Shots
receive four Didys per day. Breakout Videos and Picks
(Pick Hits of the Week) receive an exira play above heavy
rolation per day. All Top 10 videos aiso receive heavy
rotation.

Information current as of December 2.

BRITAIN

2 1 WHITNEY HOUSTON/
Wil Always Love You
1 2 CHARLES & EDDIE/Wouid |
Lie To You
— 3 MICHAEL JACKSON/Heal
The World
4 4 HEAVEN 17/Temptation
(Brothers In Rhythm Remix)
6 5 PRODIGY/Out Of Space
3 6 BOYZ Il MEN/nd Of The Road
5 7 UNDERCOVERNever Let Her
Slip Away
— 8 ROD STEWART/Tom Traubert's
Blues (Wallzing Matilda)
— 9 CLIFF RICHARD/ Still Believe
In You
7 10 ARRESTED DEVELOPMENT/
People Everyday

Moving Up

U2MWho's Gonna Ride Your Wild Horses
STEREO MC'S/Step It Up

R.E.M.Man On The Moon

DIANA ROSS/f We Hold On Together
DINA CARROLL/So Close

BONEY M/Boney M Megamix
WRECKX-N-EFFECT/Rump Shaker
PHILLIP SCHOFIELD/Close Every Door
LEMONHEADS/Mrs. Robinson/

Being Around

RICHARD MARX/Chains Around My Heart

Courtesy Chart Information Network

AUSTRALIA

w Tw

11 WENDY MATTHEWS/
The Day You Went Away
2 2 FRENTE/Accidentally Kelly Street
6 3 DIVINYLS/ Ain't Gonna Eat My
Heart Out Anymore
3 4 JOHN PAUL YOUNG/Love Is In
The Air
7 5 TONI PEAREN/In Your Room
— 6 INXS/Taste It
5 7 SHARP/Talking Sly
(Spinosity EP)
— 8 COMPANY OF STRANGERS/
Sweet Love
8 9 HUNTERS & COLLECTORS/
True Tears Of Joy
0 GIRLFRIENDWithout You

9

Most Added

HUNTERS & COLLECTORS/
True Tears Of Joy

ICEHOUSE Love In Motion
TONI PEAREN/In Your Room

Top 10 Austrahan records from playhsts of 3
Triple M-FM/Meibourne, FOX-FM/Meibourne,
96 FM/Perth, SA-FM/Adelaide, 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney, MMM-FM/Bris-
bane, B105/8risbane, FM-104.7/Canberrs,
and 2 KIX 106/Canberra.

67:1)17.127.1

woTw
1 1 ALANNAH MYLES/Song
instead Of A Kiss
3 2 ALANIS/An Emotion Away
TOM COCHRANE /Washed Away
6 4 CELINE DION/Love Can
Move Mountains
5 5 TRAGICALLY HIP/ocked In
The Trunk Of A Car
4 6 BARENAKED LADIES/Grade
Nine
8 7 NORTHERN PIKES/Twister
9 8 JEFF HEALEY BAND/Cruel

~No
w

Little Number
7 9 BLUE RODEO/Rain Down
On Me
10 10 SASS JORDAN/Goin'
Back Again
Most Added
MITSOUHeading West

BRYAN ADAMS!/Is Your Mama
Gonna Miss You

Top 10 Canadian CHR hits courtesy
The Record (416) 533-9417.

YANAR-ERRRr e rachohistorv-com
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RANDALL BLOOMQUIST

A Late Fall Talk Roundup

For your reading pleasure, I present a compendium
guaranteed to prompt cogitation, speculation and maybe

even a bit of edification.

More Quakes At KF1?

Is the shaking over at KFI/Los
Angeles? While the Cox station
recently completed its protracted
overhaul of PM drive, some ob-
servers believe those changes are
but a harbinger of things to come.

According to one source, KFI
producers have been told that the
station is shifting its target au-
dience from women 35-54 to men
25-54. VP/GM Howard Neal declin-
ed to comment on whether such a
move is in the works, saying,
“Those are internal things, and I
won't talk about them.”

But if that's true, it might help
explain the station’s decision to
replace PM driver Tom Leykis —
who did well in female demos —
with tough-talking retired LAPD
Chief Daryl Gates (34pm) and
former WKXW (New Jersey 101.5)/
Trenton rabble-rousers John
Kobylt and Ken Chiampou, who
debuted last week in the 4-7pm slot.

KFI officials have steadfastly
refused to explain why those
changes were made, except to say
that Gates was hired to help ‘‘take
the station in a different direction.”

If KFI has retargeted itself,
several more personnel changes
could be looming. The station cur-
rently airs nine daily hours of
female-hosted talk, including a
two-woman morning drive show, a
midday psychology program, and
two female-hosted evening shows.

One problem with that scenario:
Why would KFI change its focus
after scoring its best 12+ share as
a Talk station in Summer '92 (2.9)?
Could it be the afternoon changes
were made simply to save money?

m

We’ve made the
changes and now
we stabilize. There
is nothing devious
or deceptive about
it. The plan is
to remain stable
and grow the
new talent.

— Howard Neal
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Leykis was reportedly making
some $300,000 — far more than any
other KFI personality. Negotia-
tions on a new contract were pend-
ing when he was dismissed.

Hmmm. Whatever prompted the
afternoon upheaval, Neal insists it
was a self-contained event: “We’ve
made the changes and now we sta-
bilize. There is nothing devious or
deceptive about it. The plan is to
remain stable and grow the new
talent.”

He added, however: “There’s al-
ways the unforeseen. I don’t know
what will be happening six months
from now.”

Double hmmm.

Downey Doused
WWRC/Washington middayer
Morton Downey Jr., who recently
began syndicating his show, was
gently but thoroughly savaged in

the November issue of Philadel-
phia magazine. The lengthy piece
portrays the toothy talker as a self-
destructive, seriously homophobic
man desperate for one last shot at
big-time television stardom.

Downey is quoted as saying he
was fired from Group W’s KFBK/
Sacramento in the mid-1980s
because, as he put it, *“The owner
of the chain was a faggot, a total
raging faggot, and had a News Di-
reclor who was a faggot who I
wouldn't let get into the hot tub
with me, because he’d jack off in
the hot tub. P.S.: He’s dead, he
died of AIDS. They wanted me out
of there because I was too conserv-
ative.”

Writer Scott Raab deftly exposes
the ludicrousness of Downey’s
charge by pointing out that he was
replaced by the far more conserva-
tive Rush Limbaugh.

(An aside: KFBK's then-PD/
ND, Norm Woodruff, was indeed a
gay man who died of AIDS. But
there’s no evidence he disliked
right-wingers. Indeed, he hired and
fully supported Limbaugh. It was
Woodruff who coined Limbaugh’s
trademark phrase, ‘“Excellence In
Broadcasting.””)

Later in the story, Downey
blames a gay conspiracy for his in-
ability to land a new TV gig: “My
theory is that the gay community is
so outspoken against me that they
convinced people [to keep me off
the air]. The gays are the darlings
of our new society; that’s the new
way to live.

I believe that they convinced a
lot of people who are important in
our business that I was a threat to
their security to live in equal har-
mony with the straights in this
country . . . . What’s Anita Bryant

Fisher King '

dult . ..

up to now? Why couldn’t she find
work? Because she didn’t want
gays teaching her children in
school.”

Those who have worked with
Downey over the years paint him
as a lovable, big-hearted bullshit-
ter, whose every utterance both on-
and off-air is suspect.

m

Anybody who knows
me knows ’'m
desperate ...

anybody who knows

me well knows that
the last thing | am is

a homophobic nut.

— Morton Downey Jr.
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Downey’s response to the arti-
cle? He denies making the KFBK
“faggots” remarks and dismisses
the rest of the story as the work of
people with too much time on their
hands. “I've been out of the spot-
light for years,” he told me.
“‘Aren’t there any other talk shows
they could write about? Anybody
who knows me knows I'm desper-
ate ... anybedy who knows me
well knows that the last thing I am
is a homophobic nut.”

For Your Reading List
The best Talk radio personalities

tend to be creative people who see
and react to the world in unique

Talking Points

o netime WLAC/Nashville morning man Stephan Wesley Bridge-

water joins crosstown WWTN for mid-afternoons. Bridgewater
comes to the station after a six-year acting stint in Los Angeles,
where he appeared in a number of movies and television "shows. Fun
fact: He trained Jetf Bridges for Bridges's role as a radio talk host in “The

All-Sports KJR/Seattle is still looking for a PD following the exit of
Rick Scott, who is opening a consultancy

. Mark Thompson joins

WLS-AM & FM/Chicago as Production Director. He was previously after-
noon driver at AOR WLZR/Milwaukee

This week's quetable notable is KFI/L.A. talker {and ex-Police Chief)
Daryl Gates, who telis the L.A. Times: “Maybe as a talk show host | am
I'm not here to entertain anybody.

ways. In short, they are artists — a
breed notoriously difficult to under-
stand and manage

For some insight into the psy-
chology of the creative genius, pick
up Somerset Maugham’s 1919 clas-
sic, “The Moon And Sixpence.”
Based on the life of painter Paul
Gauguin, the novel traces the ca-
reer of a man driven by a need to
express his unique — and often dis-
turbing — views through his art.

In the following passage, the
novel’s narrator is talking about a
fictitious painter, but he rnight
have been referring to Rush Lim-
baugh or Howard Stern.

The greatness of Charles Strick-
land was authentic. It may be that
you do not like his art, but at all
events you can hardly refuse it the
tribute of your interest. He disturbs
and arrests . . . .

To my mind the most interesting
thing in art is the personality of the
artist; and if that is singular, I am
willing to excuse a thousand fauits

. The artist, painter, poet, or
musician, by his decoration, sub-
lime or beautiful ... lays before
you the greater gift of himself. To
pursue his secret has something of
the fascination of a detective story.
It is a riddle which shares with the
universe the merit of having no
answer.

The most insignificant of Strick-
land’s works suggests a personali-
ty which is strange, tormented, and
complex; and it is this surely which
prevents even those who do not like
his pictures from being indifferent
to them.

SOME OF AMERICA’S GREATEST TALK TALENT
IS WAITING TO WORK FOR YOU!

Finally, a network that sees
radio from_your point of view!

The Gene BYf

Contact Rich Wood:
(212) 642-4533

ns Program

All barter, easy scheduiing,

plenty of local avails
& localizing elemenis
make our shows work
like they belong to ycu!

WA americanradichistorv.com
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WBZX Blitzes Columbus

Ratings jump after switch from Classic Rock

When Classic Rock began to explode in the mid-'80s,
one of the stations to jump on the bandwagon was
WMGG/Columbus, OH. The market appeared ripe for a
station to challenge perennial ratings champ WLVQ,
which earned 16 consecutive double-digit books.

Although 'LVQ’s 12+ numbers
eventually tumbled, 'MGG never
seriously challenged its crosstown
rival. Even an all-Led Zeppelin
publicity ploy in 1990 failed to boost
'MGG’s ratings.

Finally, after six years as a Clas-
sic station, 'MGG abandoned the
format in July 92 and flipped to
low-end AOR as WBZX (The
Blitz). The North American
outlet’s first book looked promis-
ing: a 4.2-6.4 12+ increase, good for
No. 1 18-34 men.

Hal Fish, the station’s PD since
1988, explains the reasoning behind
the flip: “Over the last four years
our ratings have been very consis-
tent, usually ranging from the mid-
fours to the upper fives. We always
made money, but we felt we
weren't quite accomplishing as
much as we wanted to accomplish.

“I felt the reason we couldn’t get
more numbers was because there
weren’t more numbers to be had.
We'd done everything we could
possibly do. We’d had Alex
DeMers, Burkhart/Douglas, and
Pollack — they all said the station
sounded very good and made some
minor changes. But nothing we did
got us where we wanted to go.

“I think the reason was that
there already was a Classic Rock
station in the market: WLVQ. We
were just their little sister. They
defended against us very effective-
ly and covered every turn we
made. We were always a second-
class citizen.”

Sample Hour

Monday, 11/23/92
10-11am

VAN HALEN/Jamie's Cryin’
EXTREME/Rest In Peace
TRIUMPH/Hold On
MEGADETH/Symphony Of
Destruction
SCORPIONS/No One Like You
JOE SATRIANI/Satch Boogie
WARRANT/The Bitter Pill
WHITESNAKE/Fool For
Your Loving
DEF LEPPARD/Pour Some Sugar
On Me
TEMPLE OF THE DOG/
Hunger Strike
AEROSMITH/Back In The Saddle
MOTLEY CRUE/Home
Sweet Home

Hal Fish

Idea Takes Shape

The seeds for what was to be-
come the Blitz were planted last
winter. ‘“‘Somebody asked me, ‘If
you could do anything you wanted
to do with this radio station, what
would it be?’ And I described this
particular format.

66)

There are image
problems
associated with this
format that are very
difficuit to
overcome. Certain
clients are always
going to see you as
the ‘black-T-shirt-
and-leather’ station.

“I harkened back to when 92X
(WXGT) did its Male CHR thing. It
was a bunch of CHR guys doing an
AOR format, only they didn't know
it. They got some big numbers, but
they were very surprised to find it
wasn’t [CHR rival] WNCI that got
hurt — it was 'LVQ. They were
playing an AOR game and selling a
CHR format on the streets. When
they realized what was happening,
they started adding Madonna rec-
ords. They didn’t know what they
had.

‘“‘Another hint that a hard-rockin’
AOR would work in this city was
that WRZR, the Z-Rock station,
once got as high as a 3.7 without
having a real good signal.

“That day, I got a message that
[Pollack’s] Dave Brewer wanted
to talk to me about the ‘Solid Rock’
format they were pushing. It was
kind of like two bolts of lightning in

=y - f—

the same day. I got really fired up
about it, and Brewer and I present-
ed a package to the people here. It
took a while, but we finally did it.
“We don’t subscribe to Arbitron,
so I can’t quote any ratings. From
what I understand, we're doing
very well. In fact, we’ve succeeded
our expectations to this point.”

Selling The Format

Even if the Blitz keeps putting up
good numbers, it will have to deal
with the difficulties inherent in sell-
ing a hard-rock format. “There are
image problems associated with
this format that are very difficult
to overcome,” Fish acknowledges.
“Certain clients are always going
to see you as the ‘black-T-shirt-
and-leather’ station. But according
to the numbers we're hearing
about and the promotions we go to,

'LVQ Stays
The Course

Despite the immediate 12+ im-
provement WBZX (The Blitz)/Co-
lumbus, OH enjoyed in its first
book, Bob Neumann, PD at cross-
town AOR WLVQ, is pleased his
former Classic Rock rival made
the switch.

“Any decent heritage AOR that
watches its Classic Rock competi-
tor jump the fence and do this low-
end thing has got to be jumping for
joy,” Neumann says. ‘“We didn’t
change what we were doing when
they came on the air, and I don’t
anticipate changing in the future.
We're the same radio station we
were 17 weeks ago when they made
the switch.

‘“We made adjustments to
counter them when they were a
Classic Rock station. But we've
never been a wimpy station, and I
don't feel there’s a big need for a
station that rocks harder than we
do. We never dropped Def Leppard
or similar material. So I'm hoping
we're not as vulnerable as some
other stations might have been.”
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those aren’t the anly people that
listen to our station.

“It was shock treatment for
some people when we first came on
the air. There were clients that
were scared to death of the whole
thing. But because of the efforts of
our sales department, we didn’t
lose much business in the transi-
tion, and we're seeing some pretty
full logs now.

“If we hold our current numbers,
we should do just fine. We’ve actu-
aily exceeded the 25-54 numbers we
had as a Classic Rock station.”

'LVQ Reaction

Although 'LVQ PD Bob Neu-
mann says his station hasn't re-
acted to the Blitz (see *“ 'LVQ Stays
The Course” below), Fish claims
otherwise.

“They'd like their audience and
clients to believe they sound more
classic because we sound more
current. But they sound more clas-
sic because they are more classic.
They’re playing more Beatles and
other '60s stuff than they were be-
fore we changed.

WI.VQ

Sample Hour

Wednesday, 11/18/92
2-3pm

AEROSMITH/Swzet Emotion
ARC ANGELS/Living In A Dream
BAD COMPANY Silver, Blue
& Gold
PINK FLOYD/Leaming To Fly
MOODY BLUES/{I'm Just A)
Singer In A Rock & Roll Band
REMBRANDTS/Johnny, Have You
Seen Her
STYX/Blue Collar Man
BILLY SQUIER/Con’t Say
You-Love Me
ROLLING STONES/(Doo Doo Doo
Doo Doo) Hearttreaker
DAMN YANKEES/Where You
Goin’ Now
QUEEN/Fat Bottomed Girls

FISH STORY — WBZX's “Blitz Band” — featuring PD Hal “The Kingfish” Fish (c) on guitar — rocks out at the station’s
Hurricane Rock Relief Jam. Flanking Fish on stage are Mark Chatfield (I} and Mooch.

“This was a station that was
playing stuff like Lynch Mob's
‘Wicked Sensation’ before we
made the switch, and I don’t hear
that anymore.

“I'm sure they want to protect
their heritage and really go for the
money demo. And if you apply that
philosophy to the summer book, I'd
say they're being successful. I hear
they did very well 2554, and I'm
sure they made their money.”

Music & Formatics

Comparing the Blitz to other
AORs that employ a low-end ap-
proach, Fish picks KRXX (93X)/
Minneapolis as the closest match.

m:

It was shock
treatment for some
people when we
first came on the air
. « - But we didn’t
lose much business
in the transition,
and we’re seeing
some pretty full
logs now.

“I don’t monitor all the stations on
a regular basis, but I saw a moni-
tor of KRXX, and it looked very
similar to what we’re doing. As op-
posed to the Fox [WUFX/Buffalo],
which rocks a little harder than we
do.”

WBZX’'s main handle is “Solid
Rock 99.7, the Blitz,” and, like 93X,
its mix leans heavily on what the
industry would consider recur-
rents. ‘“That was especially true in
the beginning, although a lot of the
stuff we used that way has become
library material,” Fish says.
“When we signed on, 'LVQ hadn’t
played much Nirvana or Pearl
Jam, and we pounded the hell out
of songs that had already charted.
That was all current stuff for us.

Continued on Page 28
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Continued from Page 27

We're a little more in line with
other stations, but we’re still poun-
ding some songs that are recur-
rents by industry standards.”

Fish estimates 30%-50% of a
Blitz hour is current/recurrent, de-
pending on daypart, with the rest of
the hour devoted mainly to late "70s
and ’80s tracks. Sixties material is
used sparingly. ‘“Regardless of
how many actual currents we play
in an hour, we’ll always be perceiv-
ed as the new music station com-
pared to 'LVQ.”

If we hold our
current numbers,
we should do just

fine. We’ve actualiy
exceeded the 25-54
numbers we had as
a Classic Rock
station.

99

In keeping with its music-driven
approach, the Blitz plays it pretty
straight in morning drive. “Our
idea was to be music-intensive, but
to try to find a morning show we
could develop,” Fish explains. “So
we brought some guys up from
Augusta, GA. Initially, they didn’t
say much of anything. They’re do-
ing more bits now, but they’re still
playing 8-10 songs an hour.

“I'm hoping loyalty will develop
over time, but I didn’t want to do
anything to blow anybody away. I
don’t want anybody saying, ‘What
a great station, but those assholes
in the morning have got to go.” Per-
sonality is not the big issue right
now.”

Marketing & Promotion

One of the advantages of switch-
ing to hard rock is the instant, in-
tense word-of-mouth advertising
that invariably accompanies the
format. “We’re one of the only sta-
tions that’s gone on with this type
of format with any kind of promo-
tional budget,” Fish says. “We
haven’t used TV, but we have a fair
amount of billboards out there.
Still, it’s been mostly word-of-
mouth.”

Fish plays in a station group (ap-
propriately dubbed the “Blitz
Band”) which has proven very
popular with the audience. “We al-
so have a Blitz basketball team
which includes a bunch of Ohio
State Buckeye all-stars. And we do
aton of stuff on the streets. It’s that
kind of stuff that will be an integral
part of building our image, which
will have a lot to do with our
longterm success.”

COMING NEXT WEEK

1992:
The Year
In Music

VIVA KCLX! — Upon learning Wayne Newton was in financial trouble, KCLX/San Diego morning men Scott
Thrower and Rick Rumble invited listeners to join them in Las Vegas for a “Nickels For Newton” promotion design-
ed to raise funds for the cash-poor entertainer. Geiting ready to get down with Newton are {seated, I-r) Thrower,
Rumble, Mrs. Rumble, and lucky KCLX listeners.

ST 1 {
BOB & CHONG — Comedian Tom-
my Chong yuks it up with KILO/
Colorado Springs morning man
Bob Ely.

FAMOUS FIRSTS

WHAT WAS THE FIRST RECORD YOU BOUGHT?

TOM VAN SANT, PD
KCQR/SANTA BARBARA

TOM: The Beatles' ‘‘Revolver’.

YOUR FIRST P

TOM: WIZN.

WHO WAS THE FIRST PD TO TAKE YOUR CALL?
TOM: Russ Kinsley, WIZN/Burlington.

WHAT WAS YOUR FIRST RADIO JOB?

WHAT WAS THE FIRST CONCERT YOU ATTENDED?
TOM: Kansas and Starcastle at Keil Auditorium in St. Louis in 1977.

WHAT WAS YOUR FIRST FAVORITE RADIO STATION?
TOM: KSHE - | would leave it on all night every night.

WHAT WAS YOUR FIRST SEXUAL EXPERIENCE?
TOM: On vacation in Colorado with 8 years worth of Playboy.

RIORITY THIS WEEK:

SCREAMING TREES

“Nearly

Lost You”

Double Breaker Track € Album €D

Count-Up To Larry Moffitt Day: 70 Days and Counting!

=

epic
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JO MAKES AN IMPACT — New York City’s Grolier was the site of a star-
studded party to benefit Impact, an organization which aids children in
homeless shelters. Crammed into the DJ booth are (I-r) WXRK/New York
“Idiot's Delight” host Vin Sclesa, CBS-TV's Ed Bradley, voiceover special-
ist Jo “Madame” Maeder (who organized the event), and WBGO/Newark,
NJ personality Felix Hernandez.

WHAT THE PUCK? — WAAF/Boston morning personality Greg “The Hill-
Man" Hill () and MD Mark Razz face off with Extreme’s Nuno Bettencourt
for a charity street hockey game in Nuno's hometown of Hudson, MA.
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Seattle Scene Unleashed

KNDD produces ultimate grunge compilation

Seattle’s renowned music scene has spawned some of
today’s hottest bands. KNDD (The End) is taking advan-
tage of the excitement by producing a charity compilation
representing some of the area’s best bands. The station
hopes the Puget sound’s popularity can be put to work in

the fight against AIDS.

The concept began one year ago,
shortly after the End’s sign-on. The
Art Institute of Seattle approached
the New Rocker about getting in-
volved with the school, which was
assembling a CD project of local
artists. ‘“They wanted us to help
them promote it, feeling that would
lend credibility to the CD,” notes
KNDD MD Marco Collins. ‘“They
did the whole thing and put our
name on it.

“It was named after our
[KNDD] new music show, ‘The
Young And The Restless.’ We
thought it would be good for us to
promote the local music scene.
However, the groups featured on
the CD weren'’t the city’s real up-
and-comers.

“The problem was the school
didn’t have the best reputation with
the big Seattle bands. They would
approach bands like the Young
Fresh Fellows, the Fastbacks, or
Mudhoney, but those bands didn’t
want anything to do with the Art In-
stitute.”

Cover art for “The End Unleashed”

When plans for a second release
began to take shape this year, the
Institute presented KNDD with a
detailed business strategy. How-
ever, the station countered with its
own proposal. ‘“We wanted to work
with them again, because they
didn’t need to make any money do-
ing this project, and we wanted all
the proceeds to benefit a charity.
But this time around we had to be
in control of everything — especial-
ly what went on the CD.”

N
e

@ Artist: Messiah
® Track: “Temple

Of Dreams”
®LP: “Beyond Good

And Evil”
@ Label: Def American/

Reprise

* Essentials: Ali Ghani and
Mark Davies are Messiah. The 22-
year-old Londoners met at an lggy
Pop concert in 1989, when they
were both attending the University
of Norwich. Ghani's degree is in
Economics, Davies's is in German
Classics. They released a record
{20,000 Hardcore Members”) last
year in the UK. “Temple Of
Dreams” features 21-year-old Lon-
don vocalist Itzy singing the hook
from the Cocteau Twins/This Mor-
tal Coil version of Tim Buckley's
“Song To The Siren.” It also uses
samples from the movie “The Run-
ning Man,” but most of the band’s
samples are from old German films.
The album is due in February.

» Artist POV: Ghani says, “When
it comes down to it, we simply pre-
fer music which has a bit of but-

tocks about it, which grabs you and
forces you to listen.”

* Label POV: “We want to bring
the band over to the States and start
building a touring base and connect
what's being heard on radio with a
visual presentation,” explains Def
American VP/Promotion Phil Cos-
tello. “Our goal is to not have tech-
no continue to be looked at as a
singles-driven kind of music.”

RockFile highlights breaking artists charting for the first time.

The Real Seattle Scene

Collins did all the A&R for the
project. “I got all the bands, be-
cause this year I wanted the CD to
truly reflect what’s really going on
in the Seattle scene. I sifted
through hundreds of tapes.

“I knew in my head what I want-
ed this thing to sound like. I even
tried to convince some of the bands
which song would be best, although
I wasn’t always successful. I had to
do some prodding, because I knew
what would work best on the air.
Obviously, we're going to play this
pretty heavily.”

The compilation, dubbed “The
End Unleashed,” features 18 acts:
Mudhoney, Posies, Young Fresh
Fellows, Sister Psychic, Tree Peo-
ple, Diamond Fist Werney, Inflata-
ble Seule, Purdins, Voodoo Gear-
shift, Best Kissers In The World,
Pond, Flop, Gnome, Sky Cries
Mary, Truly, Supersuckers, Fast-
backs, and Silkworm.

“Each band or label represented
on the CD had to fill out a release
form agreeing to give up their
royalties to the Northwest AIDS
Foundation. A lot of bands got in-
volved for this reason alone.

“It’'s a much bigger pain in the
ass than you realize when you're
dealing with this many bands —
especially bands that have estab-
lished a name for themselves,”
Collins notes. “A lot of these bands
may not have a name outside of the
Northwest, but they’re huge up
here. These are the bands in the
clubs and playing an integral part
of the scene.”

Putting It Together

“Unleashed”” got off the ground
just before summer. The Art Insti-
tute, which helped get the bands’

TWO SERIOUS SMOKERS —
KFMA/Phoenix was treated to a
lengthy on-air acoustic set and a
rare smile from Michael Penn ().
Afterward, Penn and 'FMA PD/MD
Jonathan Rosen do what they en-
joy best.

waany americancadiohistorns..com.

® Computer art
® Supglies
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Expense Account

KNDD/Seattle’s production costs for
“The End Unleased” includes:

® Manufacturing @ Publicity
® Printing
©® Mailing & shipging

Marketing & Premoting

The End is putting its full promo-
tional muscle behind this project.
“We’re doing both in-house produc-
ed spots and liners running daily
every hour,” notes Promotion Di-
rector Kerri Lee. “We're also do-
ing a three-week contest where we
give away seven CDs every 107
minutes. We package a CD with six
other big releases.

“Also, we're doing an ‘Unleash-
ed Weekend’ of giveaways. We tied
in tickets to the Mudhoney concert
with a free CD. One of the band-
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members is giving away his puke-
green Lincoln Continental as the
grand prize!”

All of the albums were originally
shipped to KNDD: the- Institute
takes care of distribution and
tracking. “They got numbers on
how many each store wanted on a
consignment basis,” Lee says.
“Many of the stores are our
clients.” Chains and rnom ’'n’ pop
stores are carrying the CD — 10
outlets in all.

KNDD had originally planned
the compilation as a limited edition
of 3000 total units (20600 CDs, 1000
cassettes). But overwhelming de-
mand for additional copies recent-
ly persuaded the station to press
another run. The CD retails for
$10.77 (tying in with the station’s
frequency) ; cassettes cost $7.00.

End Justifies The Means

Tne FEAR

1 7.
ROU"D‘NG
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The CD insert includes a message
from the Northwest AIDS Founda-
tion.

tracks on tape, was originally go-
ing to handle the mastering but
pulled out because of all the dif-
ferent formats submitted — DAT,
CD, ete. Luckily, Sub Pop, the re-
nowned Seattle-based indie record
company, came to the rescue,

“It got a little overwhelming and
the Art Institute freaked,” says
Collins. “I went to Sub Pop Product
Manager Dave Rosencrans, and he
helped us out tremendously. He got
the label to push back two releases
to have our record mastered by
their guy — John Golden at K-Disc.
They also took care of the print
work and the CD manufacturing.

“They gave a shit about what we
were trying to do, and they knew it
was for a good cause. And we were
confident that they’d bust their ass
making sure it was top quality —
especially because five of their art-
ists are on the CD.”

According to Lee, the station
shelled out nearly $000 to com-
plete the project. “We paid for
everything. My expense account
includes manufacturing, printing,
computer art, publicity for a print
ad, office and miscellaneous sup-
plies, and mailing and shipping.

“We’'ll make our money back
easily. Our goal is to sell out before
Christmas and cover our costs,
then turn over the proceeds to the
Northwest AIDS Foundation.”

Pictures
0f You

Now's your chance to get those
smiles, smirks, and precarious
poses exposed in R&R. if your sta-
tion has clearly labeled black &
white or color phatos of special
events, promotions, and in-studio
guests, send them tz Shawn Alex-
ander, 1930 Century Park West,
Los Angeles, CA 90067.
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Recouping Lost Dollars

Garry Wall proposes unwired network to sell benefits of CHR youth audience

Most CHR stations change formats because they can’t
(or don’t know how to) make money with their present on-

air product.

I recently spoke with Garry Wall
Media President Garry Wall, who
offers some challenging ideas on
changing this picture in 1993.

R&R: What can be done to help
advertisers better understand
CHR'’s potential?

GW: We have to convince our-
selves the format is being underu-
tilized by advertisers. Then we’ll
be in a position to convince others.
No matter how poorly people think
CHR is doing today, it does incredi-
bly well with teens and young
adults.

R&R: Why are GMs unwilling to
tell the story, and why are adver-
tisers obsessed with 25-54 demos?

GW: People take the path of
least resistance, maybe because of
demographers who've tracked
where the bulk of the population is
centered, [thus finding] the hot
demo by default. By wrongly focus-
ing on one demo — 25-54 in CHR —
we've renounced our share of what
amounts to billions of dollars an-
nually by advertisers. Media buy-
ers currently are directing 60 cents
out of every dollar to 25-54-year-
olds, so radio is positioning itself to
be in that pipeline.

66)

A lot of people
wrongly believe
CHR is already dead
— but it’s only dead
from the wallet
down. A little cash
flow could revive
this patient.

Meanwhile, we need to examine
our paradigms — the personal be-
lief systems that define the boun-
daries of our perceptions — and
establish the rules of behavior
within those boundaries. [The cur-
rent paradigm is] most people in
this format are almost ashamed to
admit they have teens as part of
their core audience.

A lot of PDs have been asked to
become format contortionists.
CHR is designed to do one thing:
appeal to 12-34s. But we’re con-
stantly told to get other demos that
belong elsewhere. If you're suc-
cessful with 25-54-year-olds — and
if that’s your core audience — then
you're not a CHR station by defini-
tion. As a true CHR you must have
a young core, but that shouldn’t
preclude you from having older
demos.

Garry Wall

R&R: How would you go about
turning the format’s ratings
around?

GW: Most PDs aren’t being en-
couraged to win 12+ when they’re
asked to get into the advertising
pipeline. If PDs were turned loose
on a realistic ratings target, we’'d
be fine. It’s a major compromise to
stretch to where you're playing
music that’s not in the target.
CHRs that still grab a wider share
of upper demos have a strong pres-
ence in the community and on the
air, plus a great morning show. Un-
fortunately, most CHRs are in the
process of rebuilding for the '90s.
But their timing couldn’t be worse
— we've got a slow economy, a
banking crisis, and a push for 25+
audience.

R&R: How much money is being
ignored by CHRs seeking only up-
per demos?

GW: Most CHRs aren’t in a posi-
tion to attract the older demos that
advertisers desire. So the choice is

‘CATALYST FOR CHANGE’

Ellis says, “l can't see any con-
flict with our rep firm — anything
that increases sales for the station
is good. I'd like to see our station
— which has a large 12-24 audi-
ence — help the coalition benefit
similarly targeted stations.”

Salkowitz explains, "This coali-
tion will give stations an opportuni-
ty to target their listeners and stop
making excuses to sales. Then,
the format will become more viable
than before. Looking at ratings in-
formation that surveys the same
audience they already serve — in-
cluding people below age 12 —
makes so0 much more sense than
what we've currently got to work
with.”

Earlier Efforts

Recalling past attempts to focus
advertisers and ratings services
on younger demos, Ellis describes

Coalition Draws Support

wo supporters of Garry Wall’s proposed CHR/Youth
Sales Coalition are WQHT (Hot 97)/INY VP/GM Judy
Ellis and PD Joel Salkowitz.

Judy Ellis

a committee — including former In-
terep & Radio 2000 and current
R&R Sr. VP/Sales & Marketing Eri-
ca Farber, Saatchi & Saatchi's
Sam Michaelson (repping Gener-
al Mills), Grey Advertising's Jo-
anne Taub (repping Kraft Foods/
General Foods), Birch's Phil
Beckwith, Coleman Research's
Pierre Bouvard, and crosstown
WRKS VP/GM Charles Warfield
— which was loosely formed to in-
vestigate measuring listenership
among 6-11-year-olds.

A Coleman focus group found it
was possible to measure 6-11-
year-olds,” Ellis says. “Two cells
— 6-8 and 8-11 — were defined.
Research indicated they knew
which station they were listening
to and had distinct ideas about
which stations they wanted to
listen to. The idea is to make

Continued on Page 32
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Going For The Bucks

The CHR/Youth Sales Coalition aims to make
the format more profitable by:

® Focusing attention on CHR’s strengths
‘®Lobbying advertisers

® Redirecting youth doliars to CHR

® inviting record labels’ input

to try and become what everyone
wants you to be or to accept what
Yyou are and go with your strengths.
Teens 12-17 will spend close to $95
billion of their own money this year
— and that’s in the U.S. alone. It’s
estimated that they’ll add another
$130-$150 billion in influenced fami-
ly expenditures. That’s a lot of
money to ignore.

Incidentally, advertisers target-
ing kids aged 5-12 spent almost $7
billion last year. Radio only receiv-
ed $2 million of that action.

R&R: If youre a teen-driven
CHR, how much can you presently
expect to draw from the market-
place?

GW: Right now, teens only ac-
count for eight cents of every na-
tional dollar spent in radio. As a
result, the format is losing stations.
In 1988, there were 1062 CHRs
across the country. As of October 1,
1992, the unofficial count fell to 571.
As you can see, this format’s not
merely in trouble — it’s got cancer.
But this cancer can be cured by
acknowledging the problem and
taking the medicine. A lot of people
wrongly believe CHR is already
dead — but it’s only dead from the
wallet down. A little cash flow
could revive this patient.

R&R: Consultant Guy Zapoleon
recently said that, musically, we're
in a cycle. Does the format’s cur-
rent slump seem historical?

GW: I'm not concerned with a
repeat of history. [I'm concerned
with the] major financial problems
in our industry. The biggest prob-
lem is the debt service — the
amount of money borrowed in re-
cent years to purchase stations.
Last year, 60%-65% of all radio sta-
tions lost money. Ownership has a
vested interest in making money,
not staying in a particular format.
Unfortunately, very few are enjoy-
ing profits. It’s important to grasp
this point: If owners can’t make
money in this format, they can’t
stay with it. But there’s evidence to
show we can make money with a
youth audience.

R&R: If CHR doesn't become
more financially attractive, what
will happen in the future?

GW: This format will continue to
change unnecessarily and unpro-
ductively. The PDs, jocks, and
listeners are already suffering —
many people are losing their jobs
and not coming back, and the for-
matisn’t serving the core. If we can
refocus ourselves, the creativity
will come back. However, who can
be creative when budgets and
staffs are being cut? It’s an un-
nerving environment.

R&R: How can CHR become
profitable again?

GW: I recently proposed the idea
of forming a Top 40 coalition — an
unwired network building a critical
mass of all CHRs in the country to
lobby, educate, and sell the bene-
fits of the youth audience, and to
help bring back dollars that have
gone elsewhere. This coalition
would allow media buyers to pur-
chase our entire format in one buy.
Buying radio tends to be tricky
when you have to buy deep, but this
would simplify things. We also
could combine the power of our
creativity with the audience we’re
bringing to the table for these
advertisers. Qur goal would be to
attract one new advertiser to the
coalition each quarter.

m

This coalition will
complement the
efforts of any pro-
radio group . . .
We’'re not trying to
steal advertising
dollars or
circumvent existing
advertiser/client/
agency
relationships.

99)

R&R: Do you foresee a potential
conflict with the RAB and individu-
al national rep firms?

GW: They're two different en-
tities. Rep firms are basically
clearinghouses for advertisers who
want to buy radio. The RAB is an
educational organization that lob-
bies for radio as a whole — lately,
they’ve been more active on ra-
dio’s behalf than in the last five
years, which is fantastic. But we
can’t afford to wait for their efforts
to filter down to CHR. The radio in-
dustry has received only 7% of ev-
ery media dollar spent over the last
30 years. We haven't increased our
share at all. A 1% increase would
mean $1 billion to our industry.

This coalition will complement
the efforts of any pro-radio group.
It specifically focuses on bringing
advertisers back to youth-oriented
radio. This group will be comprised
of owners, GMs, and PDs from the

Continued on Page 32
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“PAPER DOLL”
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Lhe new single from ,;?«

NEW & ACTIVE
66/17
KEGL add WERR add

"CHR CHART €3)

Paisley Park

WMXP 21-16
WWKX add 30
99X deb 27
95QQ 27-20
B97 deb 24
PWRPIG 17-11
Q105 deb 25
KBEQ 18-14
WKBQ 13-9
KS104 deb 22
PWR106 14-12
FM102 16-11
KMEL add 23
KSOL 17-15

© 1992 WAANER BROS.RECORDS INC.
So don't cry-One day all seven will die.

WAAMALamericantadiohistorv.com

WNVZ deb 28
WERZ add
WNNK add
WLAN add 3¢
WSSX add |
WNOK add
WZYP add 33
WKQB add
WOKI add
KTUX 37-30
WKDD deb 29
WRQK 27-21
96STO deb 32

WOMP add
WHTO deb 21
WKSF deb 26
KMCK add
KISR deb 34
KNOE deb 33
WFHT deb 34
KNIN deb 32
KYYY add
KLYV add 40
KGGG add
KROC add
WDBR add

The premiere single from
25 YEARS - THE CHAIN

featuring Lindsey Buckingham, Billy Burnette,

Mick Fleetwood, Christine McVie, John McVie,

Stevie Nicks and Rick Vito

© 1992 Warner Bros. Record:., Inc.
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Recouping Lost Dollars MOT/ON

Continued from Page 30

radio side. We're not trying to steal
advertising dollars or circumvent
existing advertiser/client/agency
relationships.

R&R: How do you plan to launch
the coalition?

GW: I'm [devising] a business
and marketing plan. From there,
we'll get the word out to involve
radio in the larger markets and
record companies. I believe the la-
bels should be co-partners in this
venture. Last year, 64% of all
record product was purchased by
consumers aged 14-34. We have a
lot in common [with record com-
panies] — our listener is a music
buyer, and their music buyer is a
listener — and this coalition may
help maximize the relationship be-
tween our two businesses.

After the first of the year, we’ll
contact stations and share the plan

with everyone. We’ll have a budget
to see what it will take to sustain
this program. This is not a profit-
center business — it’s being design-
ed as a co-op for stations.

R&R: How much will it cost sta-
tions to be involved?

GW: I [estimate] it would be a
minuscule fraction of what Arbi-
tron costs them annually. There
virtually is no down side to this
idea, and I've already received a
tremendous amount of interest
from people like [WQHT] Hot 97/
NY PD Joel Salkowitz, KMEL/
SF’s Keith Naftaly, and from
record executives like Columbia
Sr. VP/Promotion Burt Baumgart-
ner and Virgin Sr. VP/Promotion
Michael Plen. We didn’t get into
this problem overnight, we won’t
get out of it overnight, either. But
the sooner we start, the better it
will be for all of us.

Continued from Page 30

money on an audience that already
exists and listens. But, so far,
there’s no money to market or pro-
mote the surveying of these
younger demos.

‘These major advertisers are
locked into traditional buying pat-
terns and have no way to measure
a station’s impact with these lower

Coalition Draws Support

demos. [AccuRatings creator]
Kurt Hanson made a market pres-
entation, and | explained that his
overall success depended on me-
dia buyers' acceptance. The path
of least resistance is to offer the
industry something it can't get else-
where or information not available
from Arbitron. Perhaps this coali-
tion will be a big catalyst for
change.

fove your show" on his back!

HOPELESSLY DEVOTED — KSOL/San Francisco morning dude Man-
cow Muiller (r) offered $107 to the most creative display of affection for
his bad self. The winner went so far as to tattoo “Mancow — love you,

¢ KTUX/Shreveport, LA ups
middayer Ayn Moore to MD

and adds APD John Kelly.

WKBQ/St. Louis welcomes Jeffer-
son City vet Kenny Knight to mig-
days, replacing Dr. Detroit . . . Glas-
gow Hicks joins WVBS/Wilmington,
NC as MD, exiting WZZR/West Palm
Beach. He replaces Chris Cross,
who moves to nights at WRHT/Green-
ville, NC . . . At WZEE (Z104)/Madi-
son, WI, night talent Johnny Danger
shifts to mornings following Jack Mc-
Kay's exit. Catfish Cooper, from
WDFX/Detroit, takes nights . . . Over-
nighter Andy Masur grabs a night
shift at WKZW (KZ93)/Peoria, IL, re-
placing Nick At Night . . . KPSI/Paim
Springs needs a PM driver following
Nick Danger’s departure

BITS

® Who Is Scotty Snipes? — When
morning man Scotty Snipes (pic-
tured) came to town, KQCR/Cedar
Rapids found a clever way to an-
nounce his arrival. One week before
he took the airwaves, bonus commer-
cial spots were offered to station

clients who welcomed Snipes on their
message boards. The stunt worked:
Newspapers and TV stations fielded
hundreds of calls from people asking,
“Who is Scotty Snipes?” Further-
more, KQCR aired an "anonymous
tip” that Snipes would be seen at a
local nightclub. The first listener to
identify him was awarded $103.

SPINNING, SIGNING, AND SMILING — Spin Doctors Aaron Comess and Mark White popped in to sign autographs
at a recent WPST/Trenton, NJ party. Flashing some smiles are (I-r) Epic’s Suzie Sponder, Comess, WPST PD Mi-
chelle Stevens and night talent Alex Valentine, and White.

www-americantradiohistorv. com
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Learning The AC Way

Of Doing Business

I've received plenty of favorable comments following
the column (R&R 11/13) about CHR and Urban PDs join-
ing the AC ranks. In this companion piece, Gary Fisher of-
fers his AC vs. CHR insights from a GM’s point of view.

Two months ago, Fisher left the
VP/GM slot at CHR WHTZ/New
York for similar duties at WNIC/
Detroit. He's already noticed one
significant difference between the
two formats: AC’s deferential
treatment of its audience.

“Whatever listeners and clients
think — they’re right. We run the
station, but if there’s a disagree-
ment, they’re king. We solve client
needs and fulfill audience needs.
By satisfying those missions, you'll
always have a successful station.”

Value Judgments
In the '80s, according to Fisher,
“CHR was killing AC because of
the prevalent values — it had ex-
citement, free money, birthday
contests, and zoos. Back then, CHR

Gary Fisher

was the mainstream format. But
values have changed, and AC’s

Christmas Warmth Revisited

Shocking but true: It’s a scant three weeks until
Christmas! Here are several community-oriented holiday

events stations are planning.

Coats For Kids

While many outlets have since
picked up on the concept, the origi-
nal “Coats For Kids™ campaign is
considered to have started in
Cleveland 11 years ago. As they
have been since 1981, Booth Broad-
casting’s News/Talk and AC com-
bo, WWWE & WLTF (with WJW-
TV), are again the forces behind
the seven-week drive.

This year’s goal is to raise
$150,000 in cash and 19,000 coats. To
date, the Cleveland project has net-
ted more than 150,000 coats.

Several weeks ago, Cleveland
Mayor Michael White declared No-
vember 9-December 29 as “‘Coats
For Kids Weeks.” After they’re
collected in bins at 11 area malls,
coats are repaired, cleaned, sized,
and distributed to qualifying
families.

In a similar vein, CKLH (K-Lite)/
Hamilton, Ontario concludes its
fifth annual ‘‘Share The Warmth”
campaign next Saturday (12/12).
Listeners are encouraged to donate
unwanted winter coats and jackets
to participating local dry cleaners.
After the garments are cleaned
and repaired, the Salvation Army
distributes them to those in the
Hamilton-Burlington area believed
to be in most need.

As a result, 22,700 coats and jack-
ets have been donated; 10,200 were
given away last year.

Toys For Tots

Each year, the nationwide ‘“Toys
For Tots” crusade is said to gener-
ate 8 million toys in time for Christ-
mas for our nation’s neediest child-
ren. The project’s roots date back
to 1947.

One of the many stations joining
the U.S. Marines-supported cam-
paign is WSTC/Stamford, CT. Its
fifth annual promotion kicks off
Sunday (12/6), becoming the sta-
tion’s principal focal point through
12/22. 'STC will help coordinate toy
collection in the area and broad-
cast all day from different dropoff
sites to help publicize the cam-
paign.

Pizza Incentives

WNIC/Detroit listeners making
canned food donations at area Hun-
gry Howie’s Pizza locations are
rewarded with coupons for two free
toppings on their next pizza order.
WNIC and the pizza chain deliver
donations to a local food bank,
which distributes the food to soup
kitchens and homeless shelters.

I'll recap other holiday-related
promotional activities over the
next several weeks. Please send
me all the details so you may be in-
cluded. Write me at R&R, 1930
Century Park West, Los Angeles,
CA 90067 or fax to (310) 203-9763.

resonating beautifully with '90s
values. House giveaways, BMW
giveaways, morning zoos, and
birthday contests won’t work. Big
consumption contests aren’t the
way for ACs to go.”

Noting the trendiness inherent in
CHR presentations, Fisher re-
marks, “You’ll hear a great liner
on [WHTZ, KHS/Los Angeles, or
WFLZ/Tampa] and the next thing
you know, it's everywhere. ACs
have more discipline and focus,
and are dedicated to making one or
two meaningful connections with
listeners over time.

“Most ACs in our market try to
be one thing. We're ‘Detroit’s Nic-
est Rock’ — that says exactly what
this station’s heritage has meant to
the market.”

Sales Battle

It’s not uncommon for Top 50
markets to have three, four, or
even five ACs. In addition to WNIC,
Detroit’s AC challengers include
WKQI, WLTI, and WJOL

“Many CHRs and the remaining
B/EZs lean into AC territory,” con-
tends Fisher. “In a busy market,
you can double the number of ac-
knowledged ACs to find the actual
amount of competitive pressure
against core AC demos. You won't
see too many stations [around the

DEMO RACE

Country
Cruises &
Gold Gains

he following percent-

ages from Arbitron’s

99 continuous mea-
surement markets refiect
Summer ‘92 No. 1 25-54
performances by format.

Country’'s demo advantage over
AC has widened to nearly 5-1,
while AC feels heat from Gold and
ucC.

Country. - 52.4%
AC 10.8%
- Gold 9.9%
uc 8.9%
AOR 7.9%
NIT 3.9%
CHR 1.9%
Full-Service AC(FSA) 1.9%
Classic Rock 0.9%
Spanish 0.9%

waany amaricanradiohistorns. com

motion person Jodi Ryan.

country] jumping into AC because
it’s already overpopulated.

“One way [Detroit’s] ACs sur-
vive is by doing a tremendous
amount of marketing, selling, ven-
dor sales development, and pres-

MARX’S PITT STOP — Richard Marx (second from left) headlined WVTY/
Pittsburgh’s recent “Birthday Bash.” Prior to taking the stage, he visited
with (I-r) PD Bruce Gilbert, MD Scott Alexander, and Capitol Records pro-

sing the market. It looks like we’re
in a knock-down, drag-out battle,
but [the ACs] are among Detroit’s
top billers. ACs aren’t being bought
— they go out and seil
themselves.”

ACCELERATION

Management

KHMX/Houston MD Geno Pearson
exits . . . Kay Manley is boosted from
MD to APD at WRVR/Memphis . . .
WMGS/Wilkes Barre names Stan
Phillips MD . . . WZEA/Hampton, NH
names former WVBF/Boston person-
ality Josh Judge PD!morningman . . .
WTSX/Port Jervis, NY morning per-
sonality Cindy Nelson adds PD
duties.

Air Talent

KKSF/San Francisco moves midday
man Roger Coryell to morning drive
... WKJY/Nassau 2vening announc-
er Charley Connolly shifts to morn-
ings; parttimer Mary Thomas takes
over the evening siot . . . Jon Robin-
son joins WBT (AM)/Charlotte for
morning drive as Mike Collins moves
to afternoons.

George Lindsey returns to Louis-
ville radio as morring man at WLRS

Former WPRO-FM/Providence
personality Jimmy Gray heads to
mornings at WEBE/Bridgeport; interim
morning man Danny Lyons returns to
middays . . . WMRV/Binghamton, NY
weicomes Michael Erb to afternoon
drive.

Ron Adams exits WVTY/Pittsburgh
and assumes Greg Banks's evening
shift at WKYE/Johnstown, PA . ..
Former Boston announcer Andy Gil-
more takes afternoon drive at WZEA/
Hampton, NH ... KATW/Lewiston,
ID's new on-air lineup is: (GM) Mark
Bolland, PC Dom Kelly, and Jeff
Sayre (mornings); Jesse Resse (mid-
days); Jeff Walker (afternoons); Bob
McCoy (evenings}; and The Shadow
(overnights).

Miscellaneous

* KOST/Los Angeles morning co-
hosts Mark Wallengren and Kim
Amidon hosted the annual American

e

Jo Maeder

Women In Radio & Television celebrity
auction. Several local charities bene-
fited from the event.

e WHYI/Miami adds Jo Maeder as
its primary promo voice.

e KESZ/Phoenix's new address is
5555 N. 7th Avenue, Suite 300,
Phoenix, AZ 85013.

* KLTH/Kansas City receives the
Missouri Broadcasters Association’s
first place award for its “Family Mat-
ters" public service series.

® KXLK/Wichita wins three first
place awards and one second place
award in the Kansas Association of
Broadcasters competition.

¢ KMTT/Seattle adds a four-hour
"Sunday Night Jazz"feature, hosted
by Carol Handley.

* KUIC/Vacaville, CA gets a power
boost to 22.5 kw.

e WIJK/Evergreen, AL flips to Hot
Country WPGG.

* WBMX/Boston Sr. Dir./Mktg. Bar-
bara Morrison exits to form Morrison
Marketing Specialists.

o KAMV/Victoria, TX picks up new
calls KVLT.
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WVAZ Tracks The Target’s Pulse

Among Black AC stations, WVAZ (V103)/Chicago has
become the standard of success for its ratings and revenue
achievements. I spoke with OM Tony Kidd and PD Steve
Harris about what makes V103 successful.

Arbitron ranked WVAZ fifth in
the market 12+ in the Summer ’92
book and second among 25-54s.
What’s V103's secret? Kidd says,
“The person piloting the station
has to know who the adult black au-
dience is at all times and what it
wants. We’ve found that what the
adult black audience wants this
month may not be what it wants six
months from now. We have to
make sure we give them what they
want at all times. That, to me, is

66,

What the adult
black audience
wants this month
may not be what it
wants six months
from now. We have
to make sure we
give them what they

want at all times.
—Tony Kidd

99

the real essence of why this station
has been able to maintain this kind
of success.”

Value Of Research

Harris comments, ‘“The one
word that comes to mind is ‘re-
search,’” and I think that goes along
with what Tony’s saying — that’s
how we make sure we know what
the black adult audience wants. We
have a big budget for research and
we think it pays off for us, because
we can track this audience and find
out what it likes.

“That’s an important compo-
nent, because while some adults
like rap music, they don’t want or
expect it from us. We're a different
vehicle for them. They may also
like the latest hip-hop song, but
again — they want a different kind
of product from us. Keeping track
of those kinds of things has made
our big research investment pay
off.” Kidd indicated the station’s
research budget is in the six-figure

range.

Ongoing Evolution

Just as the format as a whole is
always evolving, WVAZ is also
changing. Kidd explains, “It’s gone
from being all oldies with just a few
currents to a lot of currents with a
few oldies, and back to yet another
mix. It will continue to change ac-

Steve Harris

Tony Kidd

cording to what our listeners want
and expect. We have a lot of love
and respect for the songs we ‘grew
up with’ — but also for the new
stuff that’s coming up that fits that
same style or essence.”

Kidd continues, ‘“We're finding
that this format really varies —
more, in fact, than any format I've
every worked in before.” Harris
adds, “One of the things we like to
say around here is that this is a for-
mat in evolution. We don’t think
this approach is set in cement yet,
and we expect more changes and
more growth. This will be different
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This format has an
unlimited future, but
I think that for it to
grow more, people
have to become
more disciplined

with their playlists.
—Steve Harris
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in each city location where the for-
mat is tried. That kind of change is
one of the reasons we keep spend-
ing money on research.”

Core Of The Matter

Harris explains the target demo:
“We look at 3044-year-olds, lean-
ing toward females.” When I men-
tion that in the Summer '92 Arbi-
tron, WVAZ was second among 25-
54s, Kidd responds, “And we’re not
happy about that. We’d like to do
better in the next book.”

Harris adds, “Our best chance
for success lies in the middle of our
core audience, and we have to su-
perserve those people. If we can
get anybody else, that’s wonderful,
but the core holds our best chance
for success.”

According to Harris, ‘“This for-
mat has an unlimited future, but I
think that for it to grow more, peo-
ple have to become more disciplin-
ed with their playlists. By defini-
tion, AC stations have shorter play-
lists, and you play those songs long-
er. We have records we play much
longer then 12 weeks — because
our audience continues to like
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While some adults
like rap music, they
don’t want or
expect it from us.
We’'re a different

vehicle for them.
—Steve Harris
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them. It's not like the younger end
of the Urban format, where they're
asking, ‘Where’s the new what-
ever, we want the new hot thing.’
This is different, and programmers
are going to have to develop more
discipline.”

Future Focus

Kidd adds, ‘“We have to realize
that the Black AC format is in its
infancy, and we as black adults are
not going to disappear. We're going
to be right here, making even more
money than we do and making
even more inroads within society
and the business world. Even more
businesses are going to target us as
consumers and try to get us to
spend our dollars on their products
and in their places of business.

“Because Black AC is fairly new,
we have to be very cognizant and
aware of marketing this format to

Photo Play

R&R wants Urban Contemporary
readers to flash . . . your cameras,
that is. Anytime you feel the urge to
snap a few station shots — promo-
tions, stunts, benefits, celebrity vis-
its — don't forget to share them.
Send your black & white or color
photos to Walt Love, 1930 Cen-
tury Park West, Los Angeles, CA
90067.

www-arericantadiohistorv com

with women.

the public and to potential adver-
tisers. We have to do everything
possible to make sure that as many
people as possible have heard of
the format. We've got to be very
consistent about marketing this. If
we don’t, AC radio can tend to
become wallpaper real quickly.

“Adults have much larger lists of
priorities than, let’s say, 18- or
19-year-olds. They’re worried about
the house, the kids, the job, the
spouse, and whatever else. Because
radio is just another thing trying to
gain space in their minds, we have
to be very clear about what we’re
trying to achieve, and we’ve got to
go after them diligently.”
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Freddie Jackson and WJLB air talent Janet G share a smile at Ladies Night.

WJLB’s Last ‘Ladies Night’ In "92

eaders of the column are no strangers to WJLB (FM
98)/Detroit’'s successful “Ladies Night Out” concert
promotions. FM98 welcomed in the holiday season
with its seventh and last Ladies Night of the year. Capitol
act Freddie Jackson was the only act on the bill at this
private concert, thanks largel