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SUMMIT’S
$130 MILLION
BOND OFFER

Privately owned Summit
Communications opened its
books to sell a $130 million
bond offering on Wall Street.
The firm will use the proceeds
to refinance existing debt,
but may seek out
additional acquisitions.
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SUPER-SHREWD
SALES TIPS: THE
SECOND GENERATION

Your staffers look to you for
leadership. Consultant lrwin
Pollack suggests you draw
inspiration from these 25
new ideas.

CONCERT ‘PRESENTS’
PROBLEMS

Heightened direct-format
competition brings Country’s
chronic “which station presents
the concert’’ dilemma to the
New Rock arena.
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COOK FCC

RUMOR SIMMERS
Senate staffer Toni Cook
reportedly resumes the pole
position in the race to fill the
FCC chairman’s post.
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IN THE NEWS...
oTim Sabean adds
WXRK/NY PD duties
eGeorge Kenyon VP/GM
at WLTI/Detroit
oBilly Burke to OM/PD
at Z90/San Diego
e Steve Allen new Group PD
at Colfax Communications
eGreg Moceri PD
at WSB/Atlanta
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oKyle Lehning President
at Asylum Records
e John Burns President
of Uni Distribution
o Steve Backer to head
Giant marketing staff
s Don Crawley new PD
at KFKF/KC
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Boston Radio Marriage Annulled

Atlantic-Pyramid merger collapses over financing and operational
concerns; Atlantic to seek more stations; KRG in driver’s seat

Boston-based Atlantic Radio
and Pyramid Broadcasting
have scrapped their merger
plans after disputes over finan-
cial and operational matters be-
gan to surface between the prin-
cipals of the two companies.

Under terms of the deal an-
nounced last September, Atlan-
tic CEO Steve Dodge was to
serve as Chairman/CEQ of the
proposed new Boston Radio
Group, focusing on finance and
strategic planning. Pyramid
CEO Richie Balsbaugh agreed
to function as President/COO in
charge of operations, station
management, and prormotions.
The two executives insisted
they’re “parting on terms of
mutual respect” despite differ-
ing perspectives on why the
deal collapsed.

“It just didn’t come to-
gether,” Balsbaugh told R&R.
“The money hasn’t come to the
table and we didn’t have an end
in sight. The market didn’t per-
ceive us as we perceived us. In-
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stead of pissin’ in the wind, we
just decided to unplug it. If it
comes together in the future,
fine.”
Funding Not
Forthcoming
Balsbaugh — who pointedly
noted that Dodge was in charge
of financing — said a half-dozen
institutional investors were ap-
proached, but funding was not

Support For S

urvey Promos

Unstable In Some Markets

Houston owner says on-air test is Arbitron
ploy to raise rates; stations vote today

Arbitron’s experiment with
spring on-air survey promos re-
ceived the unanimous support
of Atlanta broadcasters, but the
company’s attempts to spread
the trial to four other cities is
being met with a measure of
skepticism.

The ratings company an-
nounced last week that its 17
subscribers in Atlanta will be

forthcoming. ““The deal didn’t
get put together with the equity
money the way we hoped. The
deal was largely dependent on
[the Boston radio market’s for-
tunes}. Broadcasting here has
had a couple of bad years; peo-
ple are reluctant to throw their
money in.”

Balsbaugh said he moved to

ATLANTIC/See Page 18
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EFM Seeks Cash For lebaugh

Hot talker Rush Limbaugh is
goin’ for cold cash.

According to numerous
sources, Limbaugh syndicator
EFM Media has begun charg-
ing some middle and large mar-
ket affiliates a significant cash
fee for the successful show.
Those charges are in addition to
the four minutes per hour EFM
currently receives from af-
filiates.

o R S

record crowd of 1994
gathered to celebrate
the theme “We've Got

‘ What's Hot" at the 24th annual
Country Radio Seminar, held at
Nashville’s Opryland Hotel
March 3-7. Attendance sur-
passed the previous record of
1705 set last year.

The festivities opened in start-
ling fashion when the artist-
attendee cocktail party was
suddenly plunged into Jarkness
by a motorist who crashed into
an electric substation. The
blackout lasted two hours.

This year's confab was char-
acterized by the quality pro-
. gramming and sales panels.
i There was more music than
ever, with upward of 100 per-
formances by more than 60 art-
ists, including Dolly Parton,
Vince Gill, George Jones,

Reba
McEntire

Dwight Yoakam, Suzy Bog-
guss, Lee Roy Parnell, the
Kentucky Headhunters, Lari
White, Radney Foster, Boy
Howdy, and Confederate
Railroad. Reba McEntire (pic-
tured) was the star of Thursday
night's Academy of Country
Music-sponsored Super Faces
show.

CRS/See Page 18

Limbaugh

While it’s not clear how much
stations are being asked to pay,
the annual fees are apparently
based on market size — and ne-
gotiable. “If you look at the top
25 markets, my guess is that
you'll find 22 or 23 different
deals,” speculated one GM who
recently came to terms with
EFM. Based on his own experi-
ence, the exec guessed EFM
may be asking those affiliates
for “‘$25,000-$75,000 or more.”

Sources said that stations
balking at the payments afre
gently reminded that the affilia-
tion agreement gives EFM a
quick out.

EFM President John Axten
declined to comment on the
fees. “We don't do business
through the newspapers,” he
said.

Affiliates Not Amused

EFM apparently began nego-
tiating fee arrangements with
middle and large market affil-
iates early this year. Interest-
ingly, some Limbaugh outlets in

LIMBAUGH/See Page 18

CRS Photo Roundup

airing on-air promos encourag-
ing listeners to take part in the
survey process if asked and
promptly return the diaries.
The 30-second prerecorded
spots will air once per daypart
in phases two and three of the
Spring ’93 survey.

Rate Increase Feared

Gold/Nostalgia KNUZ &
KQUE/Houston owner Dave
Morris said he told Arbitron of-
ficials in a meeting last week
that he senses a h:dden agenda
in the company’s desire to im-
plement on-air tests. “Arbitron
seems to be doing some further
research at our expense,” Mor-
ris said. “We’re putting every-
thing up — they’re not putting
anything up. And if they’re suc-
cessful, they’ll come back with
a big rate increase. Instead, it
should be a two-way street.”

Morris said his station would
not commit to the experiment
until he’s satisfied that Arbitron
will not tie rate increases to the
tests. He’s also cor.cerned about
airing the spots once per day-
part on a station such as his that
has an unusually long time
spent listening.

Arbitron officials previously
stated that they probably won'’t
implement the tes: in any mar-
ket where there isn’t unanimous
consent among its subscribers.

Lost Inventory

Before his meeting with Arbi-
tron, KLOL/Houston VP/GM
Patrick Fant told R&R that he
was an early supporter of on-air

ARBITROM/See Page 18
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interep Merges
Durpetti, HNWH

Durpetii Rossinsky

Reacting to the wave of duop-
olies sweeping the radio indus-
try, Interep merged two of its
rep companies, Durpetti & As-
sociates and HNWH Radio
Sales, into a new firm called
D&R Radio. The new operation
is projected to have annual bill-
ing in the $125 million range,
putting it in league with In-
terep’s McGavren Guild Radio
and Katz Radio Group’s top
billers, Katz Radio and Christal
Radio.

INTEREP/See Page 18
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The Morning Papers

The follow-up single to “7,” Prince’s hottest call out single of the last five years.
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Sabean Takes On
WXRK PD Duties

WYSP/Phila-
delphia PD Tim
Sabean has also
assumed pro-
gramming re-
sponsibilities at
Classic Rocker/
Howard Stern
flagship WXRK/
New York. He
succeeds Mark
Chernoff, who
took the PD job
at ’XRK combo partner WFAN last
week.

WXRK VP/GM Tom Chiusano
commented, “Everything about
Tim stands out. His incredible en-
ergy, enthusiasm, and experience
in Classic Rock radio made him the
right choice. He’s a terrific guy and
he’ll do a great job for us.”

Sabean, who will divide his time
between the two Infinity proper-
ties, told R&R, “It’s a real chal-

SABEAN/See Page 18

Sabean
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Burke OM/PD
At XHTZ/SD

Billy Burke has
been officially
named to the
OM/PD post at
Califormula CHR
XHTZ (Jammin’
7Z90)/San Diego.
Burke, who will
also continue as
the station’s mor-
ning personality,
had held the posi-
tion on an interim Burke
basis since Rick Thomas left to be-

BURKE/See Page 18

A weekly look bock

KOA Vehicle A Real Hummer

Jacor N/T outlet KOA/Denver recently augmented its newsgathering 'n’
promotional forces by becoming the only radio operation in America to use
a “Hum-Vee” (the wide-track off-road vehicle that came to prominence in
the Gulf War) as its rolling station identffier.

Kenyon Appomted V\P/GM At WLTI

WLLZ/Detroit GSM George
Kenyon has crossed the street to
become VP/GM of WLTI. Kenyon
replaces Terry Wood, who exited
the Viacom Soft AC outlet two
months ago.

Viacom Radio Division Sr. VP/
Operations George Wolfson noted,
“George is an aggressive talent
who brings a wealth of experience
and market knowledge to WLTI.
We’re excited to have him join our
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team and are confident in his
abilities.”

Kenyon told R&R, “I'm very
pleased to be here. Viacom be-
lieves in putting the right resources
behind its stations; they want to be
winners. WLTI is well-positioned in
a very competitive market.”

Prior to joining AOR WLLZ in
1985, Kenyon previously was an AE
at WLNS-TV/Lansing.

WSB/AtIanta Taps Moceri As New PD

WTIC (AM)/Hartford PD Greg
Moceri has been named PD of Cox
News/Talk WSB/Atlanta, effective
March 29. He replaces Jim Ash-
bery, who resigned last fall to be-
come PD at WCCO/Minneapolis.

WSB GM Mare Morgan com-
mented, “Greg’s qualities are

at meomngful and
amusing events from R&R’s archives

Fall '92.

Ratings Flashbacks

ixteen years ago R&R published its first large-scale ratings breakout,
covering the Fall 1976 Arbitron book. Following are the leaders in
today’s Top 10 markets then and now:

Market F’76 F'92
New York WABC (CHR) 7.8 WRKS (UC) 6.5
Los Angeles KABC (T) 6.7 KLAX (Span) 5.3
Chicago WGN (AC) 13.0. WGN (Mjsc.) 8.5
San Francisco KGO (N), KCBS (N) 8.4 KGO (NIT) 9.6
Philadelphia KYW (N) 10.6 WYSP (CR) 7.7 .
Detroit WJR (AC) 14.4 WWWW (Ctry) 8.7
‘Washington WMAL {AC) 12,0 WPGC-FM (CHR) 9.3
Dallas WBAP (Ctry) 10.0 KSCS (Ctry) 9.8

" Boston’ WHDH (AC) 3.8 ‘WBZ (NIT) 7.4
Houston KYND (BM) 8.4 KILT-FM (Ctry) 8.8

Fast facts: Nine out of 10 leaders were AMs in '76; only three are now.
In all but two cases the leading share in '76 was higher than 92's (close in
Dallas, though). Leading format: AC in '76, Country in *92. And although
only two stations led in both years (KGO and WGN), two others (KYW and
WJR) were '76 champs and still led their markets in the book previous to

Also Celebrating 20 Years Of Excellence:
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numerous, but key among them
are a passion for News/Talk and
the ability and personal style to fit
in with our existing on- and off-air
staff.”

Said Moceri: ‘“WSB is a great
station with great people in a great
city. It’s a station that’s looking for
some leadership. My job will be to
fine-tune it and let people know
what WSB is all about.”

Moceri joined WTIC as ND in
late 1990 and was named PD in
January 1992. His career also in-
cludes a stint as ND of WOOD
{AM)/Grand Rapids and two years
as assignment editor/anchor at
WZZM-TV/Grand Rapids.

Allen Becomes
Colfax Group PD

Steve Allen has been named to
the newly created post of Corpor-
ate PD at Minneapolis-based Col-
fax Communications, effective
March 22. Allen is currently PD of
CBS Gold outlet WODS/Boston.

Allen will oversee programming
at all Colfax properties, including
Sports/Classical combo WTEM &
WGMS/Washington, Gold KQQL/
Minneapolis, and WCTS/Minneap-
olis, which is currently dark. The
company has also agreed to ac-
quire WIZE (Jazzy 100)/Washing-
ton.

“Steve’s skills and experience
are uniquely matched to this or-
ganization’s needs,” said Colfax
President Steve Goldstein. ‘“Not
only has he been successful pro-
gramming Oldies and Jazz, he’s a
tremendous sports fan as well.”

Prior to joining WODS in 1991,
Allen served tours as PD of
WGRR/Cincinnati and WBMW
tnow WJFK)/Washington.

WAAAML-alericantadiehisiops.com
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NINE WORST WORK ATTITUDES

From NMJ (Not My Job) to SRM (Supports
Rumor Mill), there are nine attitudes that have

no place in today’s workplace. Get an
acronymic overview of them all in the

Management section.
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Summit: $130 Mil. Bond Sale

Privately owned Summit Communications Group has
gone public with its finances for the first time in order to
sell a $130 million bond offering on Wall Street. The com-
pany says it will use the proceeds to refinance existing
debt, but it is also looking for additional acquisitions.

According to its SEC filing, Sum-
mit reported net earnings of $16.8
million in 1992. However, that fol-
lowed net losses in each of the four
previous years: $13.1 million in
1988, $23.5 million in 1989, $8 million
in 1990, and $17.4 million in 1991.
Summit said the losses came
“principally as a result of signifi-
cant depreciation and amortization
charges relating to radio stations
acquired by the company in con-
nection with the acquisition of
DKM [radio group] in 1988 and the
completion in 1990 of a series of re-
builds of the cable systems, as well
as interest charges on the debt in-
curred to finance the DKM acquisi-
tion.”

In 1992, Summit’s radio group
accounted for 45% ($48.2 million)
of its net revenues of $107.8 million,

stps

but only 34% ($18.2 million) of the
company’s operating cash flow of
$54 million. The rest was attributed
to its cable TV systems in Georgia
and North Carolina. Summit’s ra-
dio properties are WRKS/New
York, KHVN & KJMZ/Dallas,
WAOK & WVEE/Atlanta, WCAQ &
WXYV/Baltimore, and KAZY/
Denver. It has a deal pending to
sell KAZY to Jacor Communica-
tions owner Zell/Chilmark for $5.5
million. Summit said it is investi-
gating radio acquisitions under the
FCC's new duopoly rules, but
would also consider underperform-
ing stations in other major
markets.

Reducing Debt

Virtually all of Summit’s stock is
held by the Gordon Gray Trust,

whose trustees are the late
founder’s sons, Gordon Jr., Ber-
nard, and C. Boyden Gray (who
was a top aide to Presidents Ron-
ald Reagan and George Bush).
None are active in day-to-day oper-
ations, but each is paid $100,000 per
year — $90,000 more than other
company directors.

If the bond offering by Donald-
son, Lufkin & Jenrette and Lazard
Freres & Co. is successful, Summit
expects to receive approximately
$126.1 million after offering costs.
The new, lower interest rate (to be
set at offering) bond debt (due in
2005) will be used to pay off $88 mil-
lion in notes at interest rates of
11.9% to 12.75%, with the rest to
reduce the company’s senior debt
to Toronto Dominion Bank. The re-
capitalization won’t do much to
change Summit’s total debt of over
$230 million, but should reduce its
annual interest expenses.
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NAB and the Electronic Industries Association struck
a deal Tuesday (3/9), settling their dispute over how to
proceed on tests to establish a U.S. standard for DAB. The
two organizations will cooperate on testing of in-band, on-
channel (IBOC) DAB systems, but EIA will go it alone on
testing other DAB systems proposed for either terrestrial

or satellite use.

EARNINGS

uftimedia Inc. {(NASDAQ:

MMEDC) reported fourth-

quarter net earnings of
$19.2 miflion (51 cents per share},
compared to $14.5 million (39
cents per share) for the same peri-
od in 1991, Total revenues were
$167.4 mifion, up from $143.2 mil-
ton.

Broadcast revenues {radic and TV
combined) climbed to $44.9 mil-
lion, up from $40.3 million. Total
cash fiow was $61.8 miflion, up
14% from $54.1 million. Broadcast
cash flow was $14.9 million, up
9% from a year ago.

For all of 1882, Multimedia
posted eamings of $60.5 million
{$181 per share), up from $48.4
million ($1,30 per share) in 1981..
Total revenues were $576.8 mil-
lion, up 10% from $524.3 million.
Broadcast revenues rose from
$150.8 milion to $160.5 million.
Total cash flow was up 11% to
$2189.5  million. Broadcast  cash
flow increased 7% to $48.1 million.

Multimedia owns eight radio sta-
tions {including WEZWINilwaukee
and WFBC-AM & FMIGreenvilla,
SC) and numerous other media
holdings,

' aga Communications Inc.
{AMEX: 5GA), in its first re-
port since & December IPD,

Multimedia, Saga Issue
Fourth Quarter Reports

1881, Fevenues for 1982 were
© 831 mifion; up 14% from $27T3

reported a fourth-quarter net loss of
$288,000 {18 cents per shars),
compared to a net loss of $1,1 mil-
lion (49 cents per share] in the final
quarter of 1991 However, the
mast racent quartar incleded a non-
recLEming charge of 186,000, ow-
ed primarlly to refinancing of its
bank debt. Without that charge, the
company's. fourth-guarter foss
would have been $82,000.
Broadcast cash fiow for the
fourth quarter was $2.8 million, up
72% from $1.7 milion a year
earfier. Fevenues were $8.2 mil-
lion, up 16% fram $7.1. milion
For all of 1982, Saga reportad a
net loss of 637,000 {48 cents
per shara), compared to a net loss
of $2.6 million (21.31 per share]in
1981, Without the fourth-quarar
charpe, however, the 92 loss was
$501,000 (41 cents per sharel,
Full-year cash flow was $10.6
million, up’ TA% from 59 million N
1881, Tha company sald that $1.2
million of that $1.6 milion gain was
attribtitable to the inchision of a ful
wyear's operations for its Maw Eng-
tand stations, dcquired in - Apri

million in 1991
‘Saga owns 16 radio stations in

-nine. markats, including WEKLHIMiL- .

waukee, WYKO & WSNYGolum-

bus, and WNOR-AM & FMiNorfolk. |

It appears NAB got everything it
was asking for in the showdown
with EIA. IBOC system testing will
be supervised by the National Ra-
dio Systems Committee (NRSC),
which is jointly administered by
NAB and EIA. The cost of IBOC
testing will be covered 50% by sys-
tem proponents, 25% by NAB, and
25% by EIA.

But NAB won’t be funding any
other DAB testing, and the agree-
ment states that it “will not con-
sider systems other than IBOC un-
less IBOC systems are demon-
strated to not substantially meet
the requirements for terrestrial
[DAB].”

Testing Goal: June '94

NAB also appears to have suc-
ceeded in slowing EIA’s timetable
for DAB testing. EIA had original-
ly proposed to pick a standard by
the end of this year, although that
goal was recently postponed to ear-
ly 1994. The agreement now states
“the intent of the parties is to com-
plete IBOC testing and evaluation
no later than June 30, 1994.” EIA’s
DAB subcommittee is to imple-
ment the testing of all DAB sys-
tems submitted, including any
IBOC systems to be submitted to
the NRSC.

Five designers have said they
would submit DAB systems to EIA
for testing. But leading IBOC de-
signer USA Digital Radio (owned
by Gannett, CBS, and Group W)
had withheld any commitment be-
cause of the EIA-NAB dispute. The
settlement was reached shortly be-
fore R&R'’s Tuesday deadline, and
no USA Digital officials could be
reached for comment on whether
their system would now be added
to the testing list.

Two other proposed systems also
appear to fit NAB’s definition of
IBOC: Amati Communications,
which is on the EIA list, and Kintel
Technologies, which is not.

WWwW.americantadiohistorv.com
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Lawmakers Warn Ad Industry
On Deductibility Reduction

embers of Congress warned the ad industry this

week to be on guard against the very real threat of

a reduction in the tax deductibility of some — or all
— advertising expenditures.

“"When you're in that [budget meeting] and you come up a billion
short,” said Senate Minority Leader Robert Dole (R-KS), “beer, wine, hard
liquor, and advertising are the first suspects.”

And indeed, Office of Management & Budget Director Leon Panetta
has included a reduction in tobacco ad deductibility on his list of revenue-
raising options. Rep. Jim Moran (D-VA) is mulling legislation to limit the
deductibility of both alcohol and tobacco ads.

Dole said that while booze and cigarette deductions are most frequent-
ly mentioned on Capitol Hill, he wouldn't rule out the possibility that the
Clinton Administration and its congressional allies might seek an across-
the-board reduction in ad deductibility. Dole made his remarks at the
American Advertising Federation’s Govemment Affairs Conference in
Washington.

Rep. Fred Grandy (R-lA) urged the attendees to fight any plan to limit
tobacco ad deductibility, saying such an effort could lead to limits on adver-
tising of other legal but potentially harmful products, including red meat or
even candy.

Rep. Mike Kopetski (D-OR) echoed that sentiment, saying a reduction
in tobacco ad deductibility would be “the Joe Camel's nose under the
tent.”

Cook Regains Lead In FCC Rumor Race

fter weeks of speculation focused on other candi-

dates, Senate staffer Antoinette ‘‘Toni’’ Cook is

again being portrayed by Washington kibitzers as
President Clinton’s likely choice for FCC Chairman.

Last Friday (3/5) Washington's communications rumor mill was
positively aflame with word that Cook would be tapped before day's end.
When that didn't happen, the buzz adjusted accordingly. At R&R's deadline
the gossips were looking for a Wednesday (3/10) announcement of the
nomination.

Cook’s boss, Sen. Ernest Hollings (D-SC), told R&R on Tuesday (3/9)
that he hasn't “heard anything in weeks" about her possible nomination.
Another source close to Cook said the prospective nominee herself has
heard nothing official from the White House.

Cook seems to be a dream come true for the diversity-conscious Clin-
ton Administration. She's a highly regarded communications lawyer with
Capitol Hill experience who also happens to be a black woman. And yes,
she is the stepdaughter of Clinton transition honcho Vernon Jordan.

American Network Group Seeks Acquisition Funds

ashville-based American Network Group is offer-

ing $100 million in limited partnership interests so it

can go shopping for radio, television, and cable
properties.

President/COO Robert Williamson pointed to success in the com-
pany's first such partnership fund (a mere $2 million), which was used to
purchase WPTN & WGSQ/Cookeville, TN. “Operating cash flows have in-
creased by 114%, and net profits rose to 23% of revenues,” he said.

In addition to the radio combo, the company currently operates a num-
ber of state radio networks and sports networks.

In other news:

e Former KLBJ Stations President Dick Hull has signed a letter of in-
tent to buy KRYS-AM & FMICorpus Christi and plans to acquire more sta-
tions as Turnaround Management Services Co. Hull's associates in the
new venture include former NAB President Wendell Mayes, Austin radio/
TV personality Cactus Pryor, and radio broker Dick Chapin.

 is one of Fairmont Communications’ creditors jumping the gun on
trying to find buyers for the group’s stations? Asked about rumors that the
stations were being shopped, Osborn Communications President Frank
Osborn told R&R that bankruptcy court approval would be required before
the stations are put on the block and noted that it's only one of the options
being considered.

Osbom manages Fairmont, which is in Chapter 11 reorganization. A
bankruptcy court hearing is scheduled for later this month.

* Qutspoken broadcaster Emilo Milian remains in control of WWFE/
Miami after his son and other backers rescued “Radio Fe" (Spanish for
Faith Radio) at a bankruptcy auction (3/4).

Milian's backers were the only bidders to meet a minimum bid of $2.7
million set by a federal bankruptcy judge. The court had previously rejected
a $1.9 million bid by a group of Cuban-American businessmen that Milian
had identified as political opponents.

* GHB Broadcasting has closed its duopoly buy of WCNA/Augusta,
GA for $750,000. Brokerage honors go to Bergner & Co.

-— Randalt Bloomquist, Jack Messmer
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TM Century has been one of the world’'s largest producers of jingles for 25 years —
and we introduced GoldDisc Compact Disc music libraries to radio in 18985. We are
proud of that heritage.

But, as with most other aspects of radio in 1983, we only expect you to really care
about what we've done lately. Especially when it comes to picking what’'s best for your
station in today’s competitive environment.

Here's a sample of what we're dcing right now...

jing\es

THE HOTTEST MIX IN NEW YORK
The newest package for WMXV
SOUTHERN CALIFORNIA’S KIIS

The jingles that you can hear on the air today
on KIIS-FM, Los Angeles

THE NEW WPLJ
The jingles Scott Shannon and all of the

Other jingle benefits
brought to you by
TM Century are:

All digital mastering and
hard disc editing for the
best sounding jingles.

We cut your Compact
Disc master in house.
You can usually take it
home with you after the
session, or have it

famous folks at WPLJ, New York use today
YOUNG COUNTRY

The revolutionary package used by
Young Country, Dallas

delivered in a matter of
days.

Join the major stations
of TODAY that come to

" TM CENTURY for their

BIG CITY COUNTRY jingle production.

The jingles used on WYNY, New York

FOR MORE INFORMATION CALL YOUR
L REPRESENTATIVE AT
(800) TM CENTURY

The World Standard®

ot B E R O S  E O s e

] COMPACT 3 : B (X
44 all new GoldDisc™ discs using our famous NoNoise mastering process for the
best sound anywhere. The titles you need for today's tight HOT AC format Every
disc full of highly researched hits. One new CD of recurrents per month is also
available. True recurrents that will arrive when you need them!

TM COUNTRY

44 all new GoldsDisc? discs with the perfect 800 titles for tight modern country
formats. The only compact disc library available designed to fit today's country
radio exactly. Research from both monitor sources and the leading consultants.

DIGITAL AUDIO
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Free Promotion!
GREAT COMMUNITY EVENT!!

... Don’t Drive and Drink 'A

MADD and Dodge have teamed up
to promote responsibie driving...
and your station can join them!

The “THINK... Don’t Drive and Drink”’
tour features a Dodge Daytona ES car
with an on-board computer program that
delays the car’s steering and braking.
The car is programmed so your listeners
can feel the effects of drunk driving
without consuming alcohol.

S

The driver attempts to negotiate a pylon-lined.slalom course and finds it nearly |
impossible to avoid hitting the cones. This exercise allows the driver to experience
the dangers of drunk driving firsthand while remaining completely sober.

This is the perfect way for your station
to increase its community involvement
and gain positive personality exposure.
You can interview local police and
spokespersons, announce hotline
numbers, and give away station
promotion items supporting the event!

Dodge

DRUNK DRIVING
SIMULATOR s

Special thanks to those stations
who have already participated:

KHKC/Atoka, OK KJEF/Jennings, LA
KISZ/Cortez, CO KRVL/Kerrville, TX
KLBC/Durant, OK WEZB/New Orleans, LA
KBFC/Forrest City, AR KRFD/Roseville, CA
KTCS/Fort Smith, AR KBOM/Santa Fe, NM

Exclusive promotions available
when the tour visits these cities:

Alpena, Mi Great Bend, KS South Haven, M|
Ann Arbor, Ml Marysvitle, OH Wickliffe, OH
Augusta, KS Rolla, MO

Call Stacie Seifrit At

MARKETING

3105534330

WWW.americanradiohistorv.com
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TRANSACTIONS

Liggett Does Lansing In $3.5 Million
Duopoly Deal With Double L

Mobley teams with Henry as Eight Chiefs for $2 million Vegas

BEET O SR,

R

E MFOSIE \SL RIS SRR

WJIM-AM & FM/Lansing, MI
PRICE: $3.5 million

TERMS: Duopoly deal

BUYER: Liggett Broadcasting Inc.,
headed by Chairman Robert Liggett
Jr. and President James Jensen. it
owns WFMK/East Lansing, WLHT/
Grand Rapids, WBCK & WBXX/Battle
Creek, WHNN/Bay City-Saginaw,
WVUD/Dayton, KCML/Hanford-Fres-
no, and KMGG/Monte Rio-Santa
Rosa, CA. Phone: {517) 349-2040
SELLER: Double L Broadcasting of
Lansing L.P., headed by President
Lee Leicinger. Double L also owns
WIBA-AM & FM/Madison, WI. Phone:
(608) 274-5450

FREQUENCY: 1240 kHz; 97.5 MHz
POWER: 1kw; 28kw at 440 feet
FORMAT: News/Talk; AC

BROKER: Richard Blackburn of
Blackburn & Company

COMMENT: This combo sold for
$3.64 million in 1987.

RS
&

bbonbmdrdae

WAVH/Mobile

PRICE: $2 million

TERMS: Duopoly deal

BUYER: Franklin Communications
Partners L.P., whose general partner is
WESHAM Broadcasting Co., headed
by Chairman/CEO Morton Hamburg. it
owns WKSJ-AM & FM/Mobile, WRKA/
Louisville, and the Alabama Radio
Network, and is selling WCAW &
WVAF/Charleston, WV.

SELLER: Pourtales Holdings Inc.,
owned by President Terry Robinson.
He also owns KVOR & KSPZ/Colorado
Springs; KEYF-AM & FM/Spokane;
KZK X/Lincoln, NE; and KTCR & KOTY!/
Kennewick-Richland, WA. He’'s buy-
ing KTGL/Lincoln and KVUUIColorado
Springs.

FREQUENCY: 96.1 MHz

deal; Robinson flips Mobile FM to WESHAM for $2 m

POWER: 100kw at 1141 feet
FORMAT: AC

BROKER: Neil Rockoft of Blackburn &
Company

COMMENT: Robinson bought this sta-
tion for $1.8 million in September
1992.

%g-ﬁg;‘%, “‘ Lt

s

KZMK/Bisbee (Sierra Vista)
PRICE: $350,000

TERMS: Asset sale for $235,000 cash
and a five-year promissory note for
$115,000 without interest charges.
The amount due under the promissory
note is to be reduced by $60,000 if
the FCC doesn't grant a waiver of the
main studio rule to allow this station to
operate out of the buyer's studios in
Sierra Vista. Alternately, the seller may
elect a cash payment of $40,000 in
lieu of the promissory note if the waiver
is refused by the FCC. This sale is sub-
ject to approval by the U.S. Bankruptcy
Court for the District of Arizona.
BUYER: G.C.S. Broadcasting Com-
pany Inc., owned by Samuel, William,
Grace, and John Young of Tucson,
Richard Young of Falls Church, VA,
and Michael Young as trustee for
JIMIK Management Co. of Tucson.
They own KTAN & KFFN/Sierra Vista,
and JIMIK has a small interest in KJYK
& KKLD/Tucson. Phone: (602)
458-4313

SELLER: Alan Solot, as trustee for the
Estate in Bankruptcy of Sierra Pacific
Broadcasting Ltd. Phone: (602)
622-4622

FREQUENCY: 92.3 MHz

POWER: 50 watts at 2217 feet
FORMAT: AOR

COMMENT: Although the buyer will
have two FMs in the Sierra Vista mar-
ket, this is not counted as a duopoly
under the FCC rules because the
KZMK and KFFN city-grade contours
do not overiap.

— —— —

John T. Lynch

of
Noble Broadcasting of New York, Inc.
has agreed to sell the assets of '

WGBB-AM/WBAB-FM
for
$16,000,000 I
to

Mike Craven
of
Liberty Broadcasting of New York, Inc.

Star
Media

“Radio's Full Service
Fi ial Specialists™

Group, Inc.

17304 Preston Road, Suite 265 * Dallas, Texas 752532 * (314) 713-8500

— AR Hea R adiahistio . com.

illion

WDCF/Dade City
PRICE: $85,000
TERMS: Asset sale for $10,000 cash
to secured creditor Brewer Broadcast-
ing Corp. (headed by President James
Brewer) and a promissory note for
$75,000 to Brewer Broadcasting at an
interest rate of 10% on a 10-year
amortization schedule, but with a
balloon payment of the balance due at
the end of five years
BUYER: Collins Communications
Group Inc., owned by Edward Collins
of Riverview, FL and Lorie and Jeffrey
Maggio of Brooksville, FL. Phone:
(904) 567-1350
SELLER: Fletcher Broadcasting Inc.,
owned by Sandra and James Fletcher
of Zephyrhills, FL. Phone: (904)
567-1350
FREQUENCY: 1350 kHz

Continued on Page 8

T T R T

TRANSACTIONS AT A GLANCE

1993 Deals To Date:

$332,197,103

(Last Year: $114,894,269)

Total Stations Traded This Year: .. ... ... 218
(Last Year: 199)

This Week’s Action: . .......... $11,293,271
(Last Year: $11,929,162)

Total Stations Traded This Week:. ........ 20
(Last Year 22)

® Deal Of The Week:
® WJIM-AM & FM/Lansing, MI $3.5 million

® WAVH/Moblle $2 million

® KZMK/Bisbee (Sierra Vista), AZ $350,000

® WDCF/Dade City, FL $85,000

® WPSL/Port St. Lucie, FL $200,000

® KID-AM & FMfldaho Falls, ID $700,000

® WCXI {formerly WACY)/Fenton (Ftint), Ml $220,000
® KDAM/Monroe City, MO $50,000 for 51%

@ KUUS/Biilings, MT $14,000

©® KZLS/Biliings, MT $300,000

©® KBMN/Bozeman, MT $125,000

® KJUL/North Las Vegas $2,000,199

® WNHX (FM CP)Moultonborough, NH $399,072
® KKRX-AM & FM/Lawton, OK Undisclosed for 80%
® KMND & KNFM/Midland, TX $1.35 miflion

©® KLKl/Anacortes, WA Undisclosed

Everything you’'ve always
wanted in a radio studio

except the paper, the carts,
the logs, the errors...

M AS]‘ER B EEE *® Master Control gives ® In its ultimate con-

mEE CONTROL

you the peeriess sonic
performance you
expect from a digital
audio system and
more! it's compietely
modular, so you can
expand it as your
needs change.

figuration, Master
Control provides
seamless integration
of the entire RCS
software line and
puts you in control.
Of course, all of this
is backed up by our
unparalied support.

If you're planning
digital audio for your
station (or you just
want a peek af the
future). don’'t make a
move without seeing
Master Control from
RCS!

o RADIO COMBUTING SERVICES
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TRANSACTIONS

Continued from Page 7

POWER: 1kw day/500 watts night
FORMAT: Country

COMMENT: This station was sold for
$230,000 in 1990.

WPSL/Port St. Lucie

PRICE: $200,000

TERMS: Asset sale for cash

BUYER: Port St. Lucie Broadcasters,
owned by Greg and Carol Wyatt of
Marina del Rey, CA. Phone: (310)
827-3777

SELLER: Belmont Street Broadcast-
ing Inc., headed by Chairman Roger
Ailes of New York. Phone: (407)
340-1590

FREQUENCY: 1590 kHz

POWER: Skw day/64 watts night
FORMAT: Gold

COMMENT: Ailes, a media consuitant
whose most prominent client was
President Ronald Reagan, purchased
this station for $389,000 in 1990.

KID-AM & FM/Idaho Falls
PRICE: $700,000

TERMS: Duopoly deal; asset sale for a
10-year promissory note (callable after
seven years) at 1.5 points above the
base rate of Zions First National Bank
(with a minimum rate of 7.5% and max-
imum of 12%), adjusted quarterly. The
amount of the promissory note is to be
reduced by the amount of fees paid by
the buyer since October 16,1992 un-
der a “Time Brokerage and Operating
Agreement.”

BUYER: Fox Communications Corp.,
owned by James and Su Fox of Poca-
tello, ID. They own KWIK & KPKY/Po-
catello. Phone: (208) 233-1133
SELLER: Simmons Family Inc., own-
ed by members of the Simmons family
of Salt Lake City and represented by
VP Craig Hanson. it owns KDYL &
KSFUSalt Lake City and KDXU &
KZEZ/Saint George, UT. Phone: (801)
524-2600

FREQUENCY: 590 kHz; 96.1 MHz
POWER: 5kw day/1kw night; 100kw
at 1500 feet

FORMAT: News/Tak; AC
COMMENT: The applicant has submit-
ted data showing KWIK-KPKY & KiD-

AM & (formerly) KMXE-FM with a com-
bined share of 20.7% in the most re-
cent (Feb.-April 1992) Witlhight
Radio Research survey of East idaho.

WCXI (formerly WACY)/

Fenton (Flint)

PRICE: $220,000

TERMS: Asset sale for $50,000 cash
to be paid to the selier for its “coopera-
tion and assistance to transfer the sta-
tion's FCC license to the buyer” and
“other agreement for selier to perform
services.” The remaining $170,000 is
to be paid out at the buyer’s discretion
to settle “some or all encumbrances
upon the assets being purchased.”
The contract states that the seller is in-
debted to a number of creditors, in-
cluding Bank One; federai, state, and
local taxing authorities; and Business
Funding Inc., and that “Bank One has
foreclosed against the land and pro-
poses to make a private foreclosure
sale of the personal property used in
the operation of WCXL." A statement
attached to the application states the
seller redeemed the fand and broad-
cast facilities on January 29 and deed-
ed the foreclosed property to the pro-
posed buyer.

BUYER: GWC Inc., owned by Eliza-
beth Amboian (30%) of West Bloom-
field, Mi and Larry Robinson (10%) of
Oak Park, Mi. Phone: (313) 681-1137
SELLER: Deano Day Enterprises Ltd.,
headed by President Deano Day and
represented by VP Larry Robinson, a
principal of the buyer. Phone: (313)
629-0134

FREQUENCY: 1160 kHz

POWER: 1kw

FORMAT: This station is dark.
COMMENT: This station sold for
$350,000 in 1988. A proposed sale
for $473,000 in October 1992 never
closed.

KDAM/Monroe City

PRICE: $50,000 for 51%

TERMS: Stock sale for payments amor-
tized over 144 months at 7% annual in-
terest. The sellers have an option to
declare the outstanding balance due
and payable on July 1, 1996. *

WHAT DO.....

KIIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations

HAVE IN COMMON?

They do business with U.S. Tape & Label!

WHY?

Because we're the BEST in the bumper
strip, window label business. We have to be!
Don’t listen to “Product Pitches’!

Do call anyone above for their experience -
on our quality, service & price.....

Then call us.....314-423-4411.

§35. Tuape & Label

Sudand Boopin, WHinmonuri

Home of the TRAVELING BILLBOARD®

BUYER: John and Patricia Jamison of
Carthage, IL, increasing their stock in-
terest in Monroe City Broadcasting
Inc. from 49% to 100%. They also
own WCAZ-AM & FMI/Carthage and
WBBA-AM & FM/Pittsfield, IL, and are
buying KLTl/Macon, MO. Phone:
(217) 746-2034

SELLER: Ambrose and Pauline
Quinn, selling their 51% stock in-
terest. Phone: (314) 735-2051
FREQUENCY: 106.3 MHz

POWER: 2.4kw at 330 feet
FORMAT: CHR

COMMENT: This station sold for
$60,000 in 1987.

KUUS/Billings
PRICE: $14,000

TERMS: Asset sale for cash

BUYER: Michael May Enterprises Inc,
owned by Michael May of Billings.
Phone: (406) 259-7000

SELLER: Richard and Carrie Franko-
vic of Billings. Phone: (307) 733-
7970

FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Gold

KZLS/Billings

PRICE: $300,000

TERMS: Duopoly deal; asset sale. The
seller’s parent company, First Citizens
Bank, is financing the entire purchase
price for undisclosed terms. The bank
acquired the station last year to satisfy
defaulted loans totaling $742,321.
BUYER: Citadel Communications
Corp., headed by President Larry Wil-
son of Whitefish, MT. It owns 14 sta-
tions, including KCTR-AM & FM/Bill-
ings and currently programs KZLS un-
der an LMA. Phone: (801) 485-
6700

SELLER: Land Development Inc.,
headed by President Raymond Black-
man. its uitimate parent company, First
Citizens Bank, is 91% owned by John
Vucurevich of Rapid City, SD. Phone:
(406) 252-5631

FREQUENCY: 97.1 MHz

POWER: 28.15kw at 325 feet
FORMAT: CHR

COMMENT: This station sold for $1.4
mifion in combo with KUUS (see
above) in 1987. The buyer has submit-
ted a duopoly study identifying 14 sta-
tions in the Billings market and certify-
ing that the proposed combination of
KZLS & KCTR-AM & FM will constitute
less than 50% of the total stations' au-
dience share. (Note: Billings is an Ar-
bitron market. These three stations
had a combined share of 29.2 in the
Fall 1992 book, following a 40.6 in
Spring 1992.)

KBMN/Bozeman

PRICE: $125,000

TERMS: Asset sale for $5000 cash
and an 11-year promissory note for
$120,000 at 7.5% interest. No pay-
ments are due during the first year,
$500 is due monthly in the second
year, $750 monthly in the third year,
$1000 in the fourth year and thereaf-
ter, with the outstanding balance due at
the end of the 11th year.

BUYER: Reier Broadcasting Com-
pany Inc., owned by William Reier Sr.
of Bozeman. He owns KOHZ/Billings
and is programming KBMN under an
LMA. Phone: (406) 587-0958
SELLER: Cowdrey Broadcasting
Company Inc., headed by President

vy amencanradiohistorva.com

Judy Cowdrey. Phone:
587-8288

FREQUENCY: 1230 kHz
POWER: 1kw

FORMAT: Nostalgia

(406)

KJUL/North Las Vegas

PRICE: $2,000,199

TERMS: Asset sale, subject to ap-
proval by the U.S. Bankruptcy Court
for the District of Nevada. A cash pay-
ment of $700,199 is due at closing, of
which $300,000 is to be paid to Con-
tinental Bank of Philadelphia. The
buyer is assuming up to $300,000 of
an outstanding loan payable to Contin-
ental Bank of Philadelphia and is issu-
ing a promissory note for $1 million at
8.5% interest to the seller, subject on-
ly to the lien in favor of the bank. Quar-
terly interest-only payments are to be
made for two years, then $37,500
plus interest quarterly until paid in full.
The buyer has agreed to loan the seller
up to $100,000 (up to $20,000 per
month, with an initial disbursement of
$40,000 to Flamingo Road Invest-
ments for the office/studio site) to en-
sure that the station remains on the air
untit closing. Syndicated Communica-
tions Venture Partners |l LP. is to
provide debt and equity financing for
this transaction.

BUYER: Eight Chiefs Inc., a new cor-
poration which is to be a wholly owned
subsidiary of Maobley Broadcasting
Inc., owned by Arthur Mabley of
Phoenix. According to the application,
“Itis presently contemplated that, upon
consummation of the assignment of the
licenses of KJUL to Eight Chiefs Inc.,
Ragan A. Henry will hoid 12.5% of the
common stock of Eight Chiefs Inc.”
Mobley owns KMJK/Buckeye, AZ.
Henry owns 21 stations, including
WDIA & WHRK/Memphis and KJZS/
Houston. Phone: (602) 263-5075
SELLER: Carrigan Communications
Inc., a debtor-in-possession headed by
President Debra Carrigan. Ragan
Henry is part-owner. Phone: (702)
732-2200

FREQUENCY: 104.3 MHz

POWER: 24.5kw at 3724 feet
FORMAT: AC

COMMENT: This is the third attempt to
sell this station since it went under
bankruptcy court protection in 1991.
The sales that never closed were to
American Broadcasting Systems Inc.
for $3.2 million in December 1991 and
Clary Broadcasting Group Inc. for
$1.6 million in September 1992. The
application states that Clary has filed a
complaint in the bankruptcy case for
specific performance of its agreement
to acquire the station, and its attorney
has stated that it will not voluntarily
withdraw its pending FCC application
for assignment of the license

WNHX (FM CP)/

Moultonborough

PRICE: $399,072

TERMS: Asset sale for assumption of
loans of $124,600 payable to Mer-
idith Village Savings Bank and
$45,400 to “other lending institu-
tions,” plus a five-year promissory note
for $225.872 at no interest, with
payments to begin three years after
broadcasting begins (but no later than
June 1, 1996). The buyer is also to
pay $3200 to cover the seller's costs

associated with applications to modify
the CP to specify operation with 6kw at
328 feet and for STLs.

BUYER: Northeast Communications
Corp., owned by Jeffrey Fisher of Gil-
ford, NH; Philip Fisher of Lexington,
MA; Alvin and Ruth Fisher of Gate
Miles, OH; J. Christopher Fisher of
Regina, Alberta (Canada); and Jeffrey
Levitan of Northfield, NH. They own
WFTN/Franklin, NH; WMLY (FM CPy
Conway, NH; and WABK-AM & FM/
Gardiner, ME. Phone: (603)
934-5678

SELLER: SfB Corporation, headed by
President G. Bradford Titfany. Phone:
(603) 253-4335

FREQUENCY: 106.9 MHz

POWER: 74 watts at 1971 feet

KKRX-AM & FM/Lawton
PRICE: Undisclosed for 80%

TERMS: Stock transfer for forgiveness
of an undisclosed amount of debt

BUYER: Ella Louise Downing of Law-
ton, KS, individually and as trustee for
her late husband's estate (whose ben-
eficiaries are three children), acquiring
80% of KKRX Inc. Phone: (405)
355-0098

SELLER: Michael Russell, Howard
Chapman, and Robert Cole, reducing
their collective 75% stock interest to
20%, Lovetta Russell, transferring her
entire 25% stock interest. The
Russells own KALN & KiKS/lola, KS.
Phone: (405) 255-1050
FREQUENCY: 1050 kHz; 98.1 MHz
POWER: 250 watts day/6 watts night;
100kw at 202 feet

FORMAT: News/Talk & Gold; CHR

KMND & KNFM/Midland

PRICE: $1.35 million

TERMS: Asset sale for cash. This sale
is subject to approval by a federal
bankruptcy judge.

BUYER: Thomas Hicks of Dallas. He
owns KLVI & KYKR/Beaumont, TX;
KFMX-AM & FM/Lubbock, TX; and
WTAW & KTSR/College Station, TX.
SELLER: Dennis Elam, Chapter 7
trustee for Bakcor Communications
and Bakke Communications Inc. He is
selling KXTQ & KKIK/Lubbock.
FREQUENCY: 1510 kHz; 92.3 MHz
POWER: 500-watt daytimer; 100kw at
985 feet

FORMAT: AC; Country

BROKER: Bill Whitiey of Whitley Me-
dia

KLKI/Anacortes
PRICE: Undisclosed

TERMS: The licensee is reporting two
transfers of control which occurred in
1869 and 1989, resulting collectively
in the transfer of 93% of the com-
pany’'s voting equity. The only remain-
ing original shareholder is James Van
Hatter. The application states Hatter
resigned as VP of the licensee after be-
ing convicted in 1987 “as an acces-
sory to embezzlement of a life insur-
ance company in Seattle."”

BUYER: Island Broadcasting Inc.,
headed by President and 73.6%
shareholder William T. Berry. Phone:
(206) 393-3141

SELLER: Nine original shareholders
from 1964

FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: AC
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Swinging London ‘66 » Swinging London ‘93

a 0 13 ) b , .
Saint Etienne “You’re In A Bad Way” The first single and
video from the new Saint Etienne album, So Tough. “a ravishing, articulate confection
that's both a completely 90’s experience and strangely redolent of a lost age of English pop.” —me. Produced by Saint

Etienne / Additional Production by Alan Tarney Management by Jatfe (New York) Creation (London)
©1993 Warner Bros. Records inc. Our lady of perpetual motion. @ ég
®
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NEWSBREAKERS.

Lehning Becomes
Asylum President

Asylum Rec- i@
ords Exec. VP/
GM Kyle Leh-
ning has been up-
ped to President
of the Nashville-
based label.

“Asylum’s pro-
gress in develop-
ing a presence in
Nashville has
been everything
we’d hoped for,”
noted Bob Krasnow, Chairman of
Asylum parent Elektra Entertain-
ment. “‘Kyle has proven himself an
astute judge of talent and dis-
played a remarkable understand-
ing of the market.”

Before joining Asylum, Lehning
was an engineer and producer for
Randy Travis, George Jones, Way-
lon Jennings, and Willie Nelson,
among others. He is also a musi-
cian.

Lehning

Burns Promoted
To President Of
Uni Distribution

John Burns has
been promoted to
President of
MCA arm Uni
Distribution. He
becomes the first
person to hold the
title of President
at the division
since the late
70s.

“John has led g
Uni to increas urns
ingly impressive heights during his

tenure,” stated MCA Music Enter-
tainment Group Chairman Al
Teller. “In his decade at the com-
pany’s helm, Uni has grown into a
music and video industry leader.”
Burns joined MCA Distributing
Corp. (Uni’s prior incarnation) 20
years ago as a sales rep in St. Lou-
is, was promoted to Sr. VP in 1983,
then became Exec. VP in 1987.

Atlantic Crossing

L.A.'s Monkey Bar was the site for the Atlantic Group's post-Grammy bash.
Taking a break from the action are (I-r) EastWest Records America Chair-
man/CEO Sylvia Rhone, Warner Music Group Chairman/CEQ Robert
Morgado, Atlantic Group Co-Chairman/Co-CEQ Doug Morris, Time Warner
Chairman/CEQ & President Gerald Levin, and Atlantic Group Co-

Labrozzi Joins KEYI/Austin As PD

Former KONO/San Antonio PD Dave Labrozzi has been named PD/
afternoon driver at AC KEYI/Austin. He succeeds Bob Belt, who recently
exited the station. Interim PD Ben Garcia remains as APD.

Labrozzi told R&R, “KEY| has great potential and great people — that's
what attracted me. We're much more bright, upbeat, personality-driven,
and fun than [crosstown AC] KKMJ. Our on-air approach is similar to CHR.
We play the hits of the '80s and '90s, while KKMJ covers just about
everything.”

Prior to joining KONO, Labrozzi was APD at KLUV/Dallas and OM at

Chairman/Co-CEO Ahmet Ertegun.

Backer To Head Giant Marketing

Steve Backer
has been appoint-
ed to the new po-
sition of head of
marketing for Gi-
ant Records,
where he will di-
rect the label’s
product man-
agers and helm |
the creative de- | Y ]
velopment and y
execution of mar- Backer
keting concepts and artist imaging.

“Steve is the kind of marketing
executive we had in mind when we
created this position . . . someone
who understands street-level war-
fare and setup,” remarked Giant
owner Irving Azoff.

Backer had been VP/Alternative
Music and Video at Epic Records.
He previously was the label’s Di-
rector/Top 40 Promotion and Di-
rector/Video Promotion. He began
his career as a college rep for CBS
Records.

WNRJ/Pittsburgh.

stand-alone rates.

- tor Jim Williams.

market size and class of station.

o =

AP Sets Duopoly Pricing Guidelines

The Associated Press announced revisions in its assessment formula
to account for new duopoly combinations. The new rules entitle owners to
have new duopoly acquisitions or LMA'd stations assessed at 50% of their

“The new pricing makes it easier for our members to take advantage of
~ market consolidation opportunities,” said AP VP/Broadcast Division Direc-

Under the new plan, the iead station in a duopoly {the one with the
highest assessment) will be assessed its full single-station rate. Other co-
+ owned stations in the market are then charged 50% of the stand-alone
rate. The new rules also apply to any station operating under an LMA.

AP’s assessment formula, which was adopted in 1987, is based on

RS R e

Fulfilling a promise he made last year, Columbia artist Michael Bolton
recently donated $25,000 in proceeds from his “Timeless (The Classics)"
LP to the Harlem School of the Arts. The label then matched his donation.
Displaying the $50,000 check are (I-r) Harlem School Exec./Artistic Direc-
tor Darryl Durham, Bolton, Columbia VP/GM Fred Ehrlich, and manager
Louis Levin.

“We've been Computer Concepts clients
for over 10 years. Their hardware and soft-
ware support is wonderful. I highly rec-

ommend the DCS system.”
Gary Hawke, Owner/GM, KSYC/Y98, Yreka, CA

“Thanks for helping my stations make money. Our three

DCS systems all work great right out of the box.”

}.R. Curtis, Owner/President, KFRO/KLSQ,

Crawley Cops KFKF/KC PD Spot

Don Crawley,
former WDAF/
Kansas City PD,
has been named
PD at crosstown
Sconnix Country £
outlet KFKF. He
succeeds Dean
James, who de-
parted for the PD
post at KSCS/
Dallas two
months ago.

KFKF & KKCJ VP/GM Dan
Wastler commented, “We're de-
lighted that Don came over to the
right side of the tracks. He’ll be a

Crawley

“l checked with my
peers, chief engi-

neers and your com-

petitors. Computer
Concepts always
came to the top.
Now | know why.

terrific asset to KFKF with his
country music knowledge and local
contacts.”

Crawley said, “I look forward to
maintaining a tradition of working
with Kansas City’s country music
leader. It feels great to be with a
winner.”

Crawley had been with WDAF
for more than 13 years, the last
seven as PD. During that time,
WDAF was No. 112+ in 22 of 29 Ar-
bitron sweeps. He’s also worked at
KLMS & KECK/Lincoln, NE;
KDEN/Denver; and KFRU &
KTGR/Columbia, MO.

You haven’t let me down.”

Longview, TX KNYN, Santa Fe, NM

THE DIGITAL COMMERCIAL SYSTEM
(DCS) — ReaL VALUE N HARD Disk
DiGiTAL AuDio.

profit From O

apt -X SR

ur Experience
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ComPutcl' copgggﬂgi 8375 Melrose Drive,
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Jerry-Hinrikus, Owner/GM, KABI/KSAJ, Abilene, KS

Lenexa, KS 66214
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ANY RESEARCHER
CAN REPORT TRENDS.
COLEMAN CAN

REVERSE THEM.

Pierre Bouvard, Vice President and Jon Coleman, President of Coleman Research,
one of America’s top two research companies.

Most researchers generate piles of
paper, offer no recommendations and leave
the real work up to you. Enter Coleman
Research. One of the two top radio
research companies in the business. Top-
notch researchers, yes. But also successful
radio marketers. Strategic thinkers who
create a powerful position for your station
and drive it home.

Coleman’s step-by-step programming

L e\ R CHEARFAEHO RSO Y= C O R—

and marketing plans have worked for
more than 100 top stations — all of them
winners. Stations like Power 106 Los
Angeles, Mix 106.5 Baltimore, WGCI
Chicago and KBLX San Francisco.

Give us a call today at 919-571-0000.
And watch the market notice a startling
new trend. Yours.

COLEMAN RESEARCH

Box 13829 Research Triangle Park, NC 27709 (919) 571-0000
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NEWSBREAKERS

Somebody Hug Me

As spokesperson for Target's “Helping Hugs” program, Reunion/RCA art-
ist Michael W. Smith (c) helped deliver stuffed animals to paramedics at the
Nashville Metro Fire Department. Medical technicians use these plush toys
to calm frightened children in emergency situations.

San Antonio Combo In Format Frenzy
KSAQ now Urban KSJL-FM; KSJL (AM) to N/T

San Antonio’s radio landscape is
undergoing major renovations.
Late last week, Inner City AOR
KSAQ became Urban KSJL-FM.
Meanwhile, co-owned KSJL (AM)
entered into an LMA with Clear
Channel Communications and will
change to News/Talk within two
weeks.

KSJL PD Michael Andrews told
R&R, “There weren’t enough ad-
vertising dollars to support three
AORs. We won’t be going after
[Churban] KTFM. They have the
teens and will keep them. We're
targeting 25-54 to fill the void in the

market.” KSAQ’s entire airstaff,
with the exception of MD Rikko
Ollervidez, was let go.

Clear Channel, which has an op-
tion to buy KSJL (AM), already
owns three San Antonio stations:
News/Talk WOAI, AC KQXT, and
Country KAJA. Sr. VP Mark Mays
commented, “We're excited about
making another investment in San
Antonio. Adding another strong
AM enables us to better serve our
advertisers and listeners.” WOAI
VP/GM Bill Hill will oversee KSJL
(AM).

PSST!

CEMA Forms
Right Stuff
Reissue Label

EMA’s Special Markets
C branch has launched the

Right Stuft reissue label.
The Los Angeles-based division will
release midline catalog product that
originally appeared on the Laurie,
Philadelphia International, and
Hi/Cream labels, as well as record-
ings by the Mystic Moods and Doc
Severinsen.

The Laurie catalog includes ma-
terial from Dion, the Chiffons, Roy-
al Guardsmen, Mystics, and
others who recorded for the label
before 1976; Philly International’'s
stable features the O’Jays, Teddy
Pendergrass, and Lou Rawls; and
Hi/Cream artists include Al Green,
Ann Peebles, and Ace Cannon.

The initial set of reissue releases
is scheduled for April 20. Future re-
leases will also inciude compilations
and greatest hits collections.

Sir Charles Dubbed ‘Baldacious’

“Baldacious” was the winning answer when KPSN/Phoenix asked its
listeners, “What one word best describes Charles Barkley of the Phoenix
Suns?”’ The winners of that contest and a station drawing were invited to
dine with Barkley at the Suns' annual Courtside Classic charity event. Seen
on the scene were (I-r) KPSN's Barb Gilles, guest Steve Rizzo, Barkley,
contest winner Suzanne Dawson, drawing winner Peggy Etling, PD Joel
Grey, and Promotions Director Doug Brannan.

S s

Bender Leaps Into
WBNS-FM PD Post

Steve Bender, e
former WBPR/
Myrtle Beach, SC
PD, makes a
huge market
jump, landing in
the PD slot at
Gold WBNS-FM/
Columbus. He
succeeds Ed
Douglas, who re-
mains OM of co-
owned News/
Talker WBNS (AM).

GM Dana Harmon commented,
“After a nationwide search with
more than 50 serious candidates,
we settled on Steve because of his
experience, determination to win,
and great people skills.”

Bender told R&R, “Our main
concern is to be very focused. We
have a great consultant [McVay
Media's Chris Elliott]. We just
need some new energy to make the
station fun again.”

Bender

IT’'S NO LONGER A DREAM...

AC/CHR RADIO STATIONS ARE

NOW MAKING MONEY...

IN THE MIDDLE OF THE NIGHT!
GUARANTEED!

WY americantadiohistorv.com

Tony Bennett (r) was among the guests when KFRC (AM)/San Francisco
morning host Jim Lange broadcast two shows from New York’s Museum of
Television & Radio.

A Day In The Life

As part of NARAS's “Grammy In The Schools” program, several local high
school students spent a day at Rhino Records’ headquarters in Santa
Monica, CA. Taking a break are (I-r) Rhino's VP/A&R Gary Stewart, Mary
Mueller, and VP/Production Brian Schuman, students April Smith, Anne
Lowrey, Greg Moreno, Alison Stuart, and Ezra Herzog, and Rhino's Exec.
VP Bob Emmer, Stephen Peeples, VP/Marketing Chris Tobey, and Home
Video VP Arny Schorr.

-
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Live Mitnig

S
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10 Six @ Six Nights 2 Week e From Sea to Shining Sea

(214) 637-1USA

A Division of Elgar Entertainment
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Since February 1st, Larry’s guests have

included Danny Aiello, Terry Anderson,
Tom Arnold, Ginger Baker, Ruben Blades,
Dave Brubeck, Pat Buchanan,

Mary Chapin-Carpenter, Senator William Cohen,
Roger Clinton, Alan Dershowitz,

Speaker of the House Tom Foley,
Vice-President Al Gore,

Gilbert Gottfried, Matt Groening,
Reverend Jesse Jackson,

Garrison Keillor, C. Everett Koop,

Robin Leach, Congressman Bob Michel,
Bill Moyers, Ralph Nader, Richard Pryor,
Richard Simmons, Tom Skerritt,

and Senator Paul Wellstone,

all of whom have stepped up to

Larry's microphone to take calls

from America!

Call 703-413-8550
. and find out how
Tox = Larry King can
-~ A liven up your
> afternoons!

® IT COULD ONLY COME FROM WESTWOOD ONE. S

WWW-americanradiohisterr-ecom
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NEWSBREAKERS.

Radio

@ RICK STRAUSS — previously PD at
Holt Communications’ WZZO/Allen-
town — has been tapped as the parent
company's VP/Programming. Strauss
also becomes consultant to the newly
formed Gulf Rock Network, comprised
of WZEW/Mobile and WTKX/Pensa-
cola.

@ JOHN CAPUANO joins WOR/New
York as Sales Manager. Prior to his ap-
pointment, he was LSM at sister
WDRC-AM & FM/Hartford. Concurrent-
ly, WOR has promoted ROB WEIN-
STOCK from AE to Long Island Sales
Manager.

® CRAIG KUDRA steps up to LSM at
KRFX & KAZY/Denver. He formerly
was an AE at KRFX.

® SUSAN LUCCHESI assumes the
Sales Manager post at WOGY/Mem-
phis. She previously was a Marketing
Representative at crosstown WMC
(AM).

@ VINCE RAIMONDO shifts to WYSP/
Philadelphia as Director/Sports Market-
ing. He exits crosstown WPEN &
WMGK, where he was NSM.

Records

® HOWIE LINDENBAUM has been el-
evated from Controller to VP/Finance &
Administration at Island Records.

® GARY DOWNS shifts to Alias Rec-
ords as Director/Radio Promotion. He
most recently was a promotion rep at
SRO Marketing.

e
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Marriages
Real Music recording artist
Mason Williams to Kate Kahn
February 23 i
Mark Driscoll Productions
President Mark Driscoll to Gina
Moscatelli, February 27
KDONi/Salinas, CA MD Jen-
nifer Wilde to Paul Proctor, @
March 4
Births i
KHIH/Denver midday talent
Mike Wolfe, wife Jean son Se-
bastian Grey, March 3
KOH (AM)/Reno evening
news anchor Pat Thomas, wife
Cyndi, son Kevin Clinton,
March 4, i

Condolences

ABC Radio Networks Direc-
tor/Research Sandra Kennedy,
March 2

KLRX/Dallas evening person-
aiity Vickie Hunter, 33, March
6.

KRSP/Salt Lake City MD/af-
ternoons Barry Moll, 33, March a2
) 7 i
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CHET ATKINS

® NICK TURNER — former drummer
for the Lords Of The New Church —
has been appointed head of Shock
Therapy Records, which has entered
into a joint venture with IRS Records;
(212) 334-2173.

® GARY UNGER has launched Starze
Records and Starze Music. He's serv-
ing as International Marketing Manager
for the companies, which are located at
301% S. Second St., Suite 205, Clin-
ton, 1A 52732; (319) 242-6268.

National
Radio

® JIM SHARPE adds News Director
duties at Metro Traffic Control's Chi-
cago bureau. He currently serves as
Director/Qperations.

® USA RADIO NETWORK is offering
"Ken Dowe’s Morning Magazine.” The
news and entertainment program is
aired 8-10am EST and is repeated
10am-noon EST; (214) 484-3900.
O®ENTERTAINMENT RADIO NET-
WORKS will present “Emerson, Lake &
Palmer Live From The Wiltern Theatre”
on March 17. The 90-minute special
will air in Dolby Surround sound; (310)
456-7879.

Industry

@ KIM PUTNAM has been upped from
AE to Sales Manager at Christal
Radio’s Dallas branch.

® MICHAEL PELAIA has been pro-
moted from Research Analyst to OM at
radio research firm Coleman Research.
@®ELLEN GERDES-NAUMANN has
been named Director/Operations at the
New Music Line, the newly established
Direct Marketing/Research division of
independent promotion company
We're Talkin’ Music. Prior to her ap-
pointment, she worked in Global Satel-
lite Network's Affiliate Relations depart-
ment.

i o T
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Melissa Forrest and Susan Sornsen
named AEs at KOAI/Dallas.

Lowe Aquinaga and Stephanie
Karabatos join Eastman Radio's Los
Angeles office as AEs.

Carolyn Knechtel and James
Sullivan tapped as AEs at Banner
Radio’s Chicago bureau.

Stephanie Keating becomes Pub-
licity Coordinator at Island Records.

Carol Chen and Stacy Drummond
appointed Associate Design Directors
at Epic Records and Columbia Rec-
ords, respectively.

STEVEN CURTIS CHAPMAN

| JERRY REED pgTRA

MILES DAVIS

congratulates

DR.JOHN
JOE HENDERSON

Ramon Hervey.

The Comfort Zone

Mercury artist Vanessa Williams attended PolyGram’s post-Grammy party.
Joining her at the A&M Records lot were (I-r) PolyGram International Ltd.
President/CEO Alain Levy, Mercury President Ed Eckstine, and husband

Garth’s Photo Frenzy

e

When Garth Brooks visited CEMA Distribution's L.A. headquarters, he took
individual photos with each employee. Posing for a group shot are (I-r)
Liberty VP/Saies & Marketing Bob Freese, CEMA President Russ Bach,
Brooks, and CEMA VP/Sales & Marketing Joe McFadden.

Gregg Cassidy — PD
WLUM/Milwaukee (414) 427
0877

David Hall — Afternoons
WGFX/Nashville (615) 366-
9043

Jim Larsin — APD/MD/after-
noons WBBO/Greenville, SC
(803) 322-9526

Rick Lovett — MD
WFMF/Baton Rouge (504)
667-1238

Scott McKay —
WBBO/Greenville, SC
886-6324

Anthony Reece — PD/Prod
Dir. ZFZZ/Grand Cayman, Vir-
gin Islands (809) 949-4373

Dave Rothstein — San Fran-
cisco promo rep Capitol Rec-
ords (415) 776-8897

Jonathon Stevens — Morn-
ings KGHL-AM & FM/Bilings
MT (406) 252-3799

Chuck Tisa — MD WEGX/
Philadelphia (609) 845-8238

Alpha Trivette & Kelly
Stevens — Mornings KBEQ/
Kansas City (913) 362-5056

Nights
(919)
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Jon Zellner — APD/MD
KVRY/Phoenix (602) 820-.
7357
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The ABCs Of CRS

ABC Radio Networks held its Country format affiliate meeting at last week’s Country Radio Seminar. In attendance
were (front row, I-r}) WBVR/Russellville, KY's Myla Thomas, ABC’s Susan O'Connell, WIL/St. Louis’s Ray Massie,
ABC's Karen Childress and Patricia Goodrich, and WRKZ/Hershey, PA’s Randy Raymond; (back row, I-r) ABC’s Claire
Schultz and Dan Gordon, KJJO/Minneapolis’s Tom Tucker, WCMS-FM/ Virginia Beach's Mike Meehan, ABC’s Karen

Freeman and Frank Raphael, WPOC/Baltimore's Jennifer Grimm, KVOO/Tulsa’s Michael DeMarco, and WGAR-
FM/Cleveland’s John Blassingame.

RED HOT CHILI PEPPERS  JON SECADA
ALJARREAU MERVYN WARREN ERIC CLAPTON (PRS) cgLINE DION (SOCAN) MARTY STUART

ALAN MENKEN

DARYL SIMMONS

WILL JENNINGS
Our

BOYZ Il MEN

RUSS TITELMAN
ARIF MARDIN

PAT METHENY

PETER GABRIEL (PRS)

TRAVIS TRITT

ALISON KRAUSS & UNION STATION

ARRESTED DEVELOPMENT

1993 brammy Award Winners

McCOY TYNER BIG BAND BOBBY McFERRIN LINDA RONSTADT
SIR MIX-A-LOT

BRIAN ENO (PRS)

WALTER OSTANEK (SOCAN)

JIM GORDON

L.A. REID & BABYFACE THE CHIEFTAINS (prs) JERRY WEXLER MICHAEL JACKSON
AHMET ERTEGUN

THE NASH RAMBLERS

VWU amerncantadiohi SO com
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Cutting Costs Without Gutting Morale

utting costs is always tough.

Keeping employee morale

high while making the nec-
essary belt-tightening moves is
even tougher.

When faced with such a situa-
tion, the Waterford, CT-based
Management Letter suggests you
take the following eight steps:

Explain your actions. Tell your
employees why — and what — spe-
cific cuts are needed.

Don’t blame anyone. Looking for
scapegoats at any level is no help.

Explain the effects. If the prime
benefit comes down to keeping a
job vs. not having one, make sure
you emphasize that.

‘; I ﬁﬁm
::;% HRE
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® April 18-22 — 71st Annual
NAB Convention. Convention
Center, Las Vegas.

®May 11 — 28th Annual
Academy of Country Music
Awards. Universal Amphi-
theatre, Los Angeles

®May 16-23 — T.J. Martell
Rock 'N Charity Week. Los An-
geles

©® May 19-23 — AWRT Conven-
tion. Walt Disney World, Orlan-

do

o \“'.’cm

®June 9 — Second Annual
RAB Radio Creative Fund Mer-
cury Awards. Waldorf Astoria,
New York

®June 12-18 — NAB Execu-
tive Management Development
Seminar for Radio Broadcast-
ers. University of Notre Dame,
South Bend, IN

® June 13-16 — Promax Inter-
national (formerly BPME) & BDA
Conference & Exposition. Walt
Disney World, Orlando

R R S S

Stress the benefits. Sometimes
cost-cutting can help individual
employees as well as the company.

Share the pain. Cutting your own
nonessential perks will help rally
support for the total effort.

Encourage suggestions. Your
employees may have a good deal of
insight into how you can cut costs
even further or creatively avoid
them altogether. They'll feel more
involved with the plan if you let
them share in drafting it.

Don’t make promises. Don’t be
afraid to admit that you don’t know
when things will get better, but
stress that things surely won’t im-
prove unless these cuts are made.

® June 17-20 — National Asso-
ciation of Radio Talk Show
Hosts Convention. Sheraton
Chicago Hotel and Towers

® June 24-26 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.

R e

®July 79 — McVay Media
Management & Programming
Seminar. Pierre Radisson Hotel,
Cleveland

® July 15-18 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN

® July 20-24 — New Music
Seminar. Sheraton Hotel, New
York City.

® August 12-15 — Jack The
Rapper Convention. Marriott
Marquis, Atlanta.

R S B

® September 29 — CMA
Awards. Grand Ole Opry, Nash-
ville

® Sept. 29-Oct. 2 — RTNDA
48th International Conference &
Exhibition. Convention Center,
Miami.

R B e e

Keep employees informed. Make
sure they see actual dollars-and-
cents results as soon as you do.

Sales & Mktg.
Hiring Heats Up

ore than a third (36.5%)
of sales and marketing
executives plan to in-

crease their staffs in the first half
of 1993 — a7.9% increase over 1992
figures.

According to a survey of 1100
sales and marketing professionals
by Cleveland-based Sales Consul-
tants International, 50% of sales
and marketing execs will maintain
current staff sizes (up .6%) and on-
ly 13.1% foresee a reduction (down
15%).

Training Isn’t
Everything

T o improve business per-
formance, your workers re-
quire more than just train-
ing. According to Raleigh, NC-
based consultant Michael Gast,
they need to believe in what you're
teaching them.

Training exposes workers to
your ideas and techniques, but pro-
vides little incentive to accept and
utilize them.

Gast suggests giving employees
training that includes a reason to
believe in the procedures, a chance
to practice them, and rewards for
successfully applying them.

After training, see if your work-
ers change the way they're doing
their jobs. If they do — and quality
as well as productivity don't im-
prove markedly — either the train-
ing was irrelevant, or old rules,
procedures, and attitudes are
blocking the adoption of new ideas.

MANAGEMENT

TR
© 1992 HENRY MAATN b

“Come down from there, Ms. Mumaw. The old catatonic/levitation trick
won't work this time. That report is due today.”

FROM NMJs TO SRMs

Nine Worst Attitudes
In The Workplace

here are nine basic attitudes that have no place in

the workplace. According to the Menlo Park, CA-

based Robert Half International consuiting firm,
they are:

NMJ (Not My Job): Your job is to cooperate whenever possible. Be-
ing a team player only gains you respect.

NMM (Need More Money): Who doesn’t? Can you show what you
did to help the company?

WCT (Wastes Company Time): Try doing what you're paid to do
first, then do a little more.

PPP (Promises, Promises, Promises): If you agree to do a special
project, make sure you not only complete it, but also finish on time or —
better yet — early.

NMH (Need More Help): Are you constantly asking for assistance
when — with a little more effort — you could do it yourself? Do you offer
to help others?

ACD (Always Complaining & Disagreeable): Peopie who are never
happy and seem to constantly vocalize their discontent are unwelcome in
any office. A genuine upbeat attitude is always appreciated.

CWS (Clock-Watcher's Syndrome): Those who are always tre last to
work and the first to leave should find a more involving line of work.

DTM (Double Trouble Maker): These people are always causing fric-
tion in the organization and — what's worse — causing others' productivity
to decrease.

SRM (Supports Rumor Mill): Listening to the grapevine is one thing
— studies show it's 80% accurate — but contributing to it can be Janger-
ous to your own welfare.

Over 500 stations worldwide rely on Halland to deliver the best
music mix and crystal-clear digital sound at an affordable price!
2500 original hits on 124 CDs, in stock for immediate delivery.
Plus a comprehensive database on floppy disc FREE with each library.
Don't play those old 45s... Call Halland today!

Aviilable from these dealers:

Harris-Allied, BSW, Broadcasters General Store, Broadcast Services Co.,
Crouse-Kimzey, Music Director, PAMS, or call:

Halland Broadcast Services, Inc. » 1289 E. Alosta Ave.  Glendora, CA 91740
Tel (818) 963-6300

Fax (818) 963-2070

WARAA-aFRercarraciohister/—com
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25 More Super-Shrewd Sales Tips

To help you weather — and flourish in — today’s stor-
my radio sales climate, last week’s column contained 25 of
my 50 strategies to boost new sales. Here’s the second

half:

oAlways thank prospects for
the opportunity to have made
the presentation: Say, ““All of us at
WXXX thank you for the opportun-
ity to present. We're confident of
our ability to increase your store
traffic, move more product, and
make your register ring more of-
ten. The only question remaining
is, ‘When can we begin?’”

If you can’t find the home of-

fice, try dialing 1-800-555-1212
(toll-free number information).
Most large companies have some
sort of 800 number, and you don’t
need to know an address to get it.

Show the sales department

how to “‘reshape’” newspaper
ads by reducing their size to85% on
a copy machine. The ad will look
relatively the same. But, since
most newspapers charge by the
column inch (or line rate), the cost
of the ad will go down 15%. Find a
way to devise an efficient radio
schedule for that small percentage
of newspaper budget.

To stay on your bosses’ good

side, figure out what book
they're reading. Determine what
chapter they’re on, and force your-
self to stay one chapter ahead.
You'll be perceived as being on the
cutting edge of today’s hottest tech-
niques.

International Events Group

publishes a monthly report
advising subscribers which nation-
al, regional, and local companies
are willing to spend money to spon-
sor different events. Subscriptions
are $390. Call (312) 944-1727.

When a business has been

open only a few days, call and
innocently ask, “Are you open
yet?” Most will answer affirma-
tively and realize it’s time to ad-
vertise. Even better: Walk in five
minutes later on a cold call.

Whenever you receive phone

calls from buyers needing
avails for a potential buy in the

66,

When approaching
decision-makers
with your business
card, act as though
you’re giving one to
them, but pull it
back before they
take it. Explain why
your card — and you
— will be different
than most.

99

market, put them on hold for 30-45
seconds while you ‘‘check with
traffic.”” You'll paint the picture of
a station with heavy demand on its
inventory. That builds value and
increases your chances of being
able to raise the rate. Important: If
for example — prospects want
five mornings, six middays, three
afternoons, and five nights, tell
them you've got good and bad
news: You can't accommodate
their exact schedule, but you can
get them four mornings, eight mid-
days, two afternoons, and five
nights.
Conduct three separate inter-
views on three separate days:
one in the morning, one at midday,
and another in the evening. Deter-
mine who has energy (and how
much) as well as how to tap into it.
If you're going to be eating
lunch at the station or bring-
ing lunch to your client, call the
secretary to find out what bever-
age and food the person likes. Do-
ing your homework will make a
difference in the long run.
Remember: There are two
different kinds of clients:

By Irwin Pollack

emotional and logical. In a sales
meeting, brainstorm to find the dif-
ferent ways each needs to be hand-
led. For example, emotional pros-
pects need spec spots, while logical
types need written presentations.

To avoid last-minute cancel-

lations, have salespeople
highlight your two-week cancella-
tion clause. This will prevent a loss
in revenue owing to your being
sold out. It also will keep you from
having to turn away business — on-
ly to experience last-minute can-
cellations you can’t sell on short
notice.

When screeners prevent you

from speaking with decision-
makers, call between 7:30-8:30am,
at lunchtime, or between 5:30-
6:30pm. Often, you’ll find employ-
ees have gone home, but decision-
makers stay late to get more work
done. Also: Whoever replaces the
receptionist at lunchtime usually
won't be as well-trained as the per-
manent person and, consequently,
may give out additional informa-
tion.

Force yourself to write one

proposal and one spec spot a
day. It will make radio more tangi-
ble, get the prospect personally in-
volved in the product, and increase
your closing ratio.

When making recommenda-

tions in your sales proposal,
create an atmosphere wherein
you're the marketing expert, have
experience, and want their busi-
ness. Example: “During our last
meeting, we discussed [client’s
company name] and your primary
marketing objectives. Based on
our experience with other busines-
ses with similar objectives, I pro-
pose the following . . .’

Use bright, eye-catching, and

fluorescent-colored paper for
past-due statements, proposals,
and notes to advertisers. These will
stand out in a crowd of correspon-
dence and make smart clients
appreciate your aggressiveness.

To improve client relation-

ships (and really make a dif-
ference on calls), get into the habit

& MIARKETING

of having three solid, money-mak-
ing ideas for each of your clients
upon entering their businesses.
This not only forces you to do more
than just “stop in,” it also makes:
you focus on one thing: closing
business.

Master the concept of up-sel-

ling clients. Always ask for an
extra 8-12% on each call. Impor-
tant: Give them a reason to invest
the extra money. Early Drive,
Late Drive, Church Drive, and
Night Club Drive are all fine ex-
amples.

This April 15, set up an ap-

pearance or remote from
your metro’s main post office. As
last-minute taxpayers mail their
returns, conduct product give--
aways and charge non-traditional
radio clients for product sampling
opportunities.

Start a welcome program for

new station customers. Have
your Sales Manager, morning
team, and/or GM call or write to
each new advertiser. The purpose
of this is to welcome new adver-
tisers to the station, thank them for
their business, and offer your as-
sistance in creating results. Calls
should be timed just before or just
after the new advertisers’ sched-
ules start.

To increase the number of

hours your salespeople spend
on the street, post a six-foot banner
underneath the clock in the sales
room that reads, “Now is not a
good time to be in the office.”

Sell to former clients. Federal

Express monitors customers
whose shipping activities decrease.
Salespeople often regain accounts
that were cancelled owing to misun-
derstandings about the company’s
price structure or available ser-
vices or because of delivery prob-
lems that were not the company’s

Leadership 101

ou can't let the inmates run the asylum. They look to

you for leadership. Remember: *‘Accounts belong to

the station. Distribution will be made with the best in-
terest of all parties in mind.”

fault (such as delays at customs or
bad weather). Past customers
have a proven need for the conmr
pany’s service, so targeting them
is potentially far more profitable
than making cold calls.
Tie in multiple high-traffic,
small-ticket retailers. For ex-
ample, have listeners register for
a chance to win $1000 toward pay-
ing off a credit card or a back-tc-
school scholarship. During the first
15 seconds of each client’s com-
mercial, air “shared promos” that
direct listeners to area businesses.
When approaching decision-
makers with your business
card, act as though you're giving
one to them, but pull it back before
they take it. Explain why your card
and you — will be different than
most. Stress relationship and good
service.
@ Mail follow-up questionnaires
to your present and former
clients at least twice a year. Have
them rate you on items such as fal-
low-through, customer service,
and knowledge of their needs. Pay
close attention to the results when
they come back. Thank those who
participated.
Implement a ‘‘Platinum
Club” program: Invite any
paying advertiser to air 100 cor-
mercials between 11pm and
5:30am during the month an ex-
isting schedule is running — for
Just another $495. This is perfect for
commodity buyers and these who
want tonnage.

Irwin Pollack is President of Irwin
On Radio Inc. Along with publish-
ing Selling Smarter/RADIO, Pok
lack consults 80 stations around
the U.S. and Canada. For more in-
formation, he can be reached at
(508) 653-4000.

1077 KANC
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Call Us Today! 1-800-331-4438

YOu’RE Not Just BUuYING A BUMPER STICKER.
YOU'RE BUYING AN IMAGE THAT STICKS.

Your decals are one of the best visual images you have that your listeners see each and every day. Communication
Graphics can offer you design & consulting as well as great bumper stickers that last. Producing a product you’re
proud of is one of the most important things we do. It let’s you build instead of replace.

“Z=Tommunication
“se——Aaraphics Inc

313 N. Redbud e Broken Arrow, OK 74012 ¢ (918) 258-6502 « Fax 918-251 8223
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1 Falling Down $7.62
(WB)

2 Groundhog Day $5.41
(Columbia)

3 The Crying Game  $4.29
(Miramax)

4 Homeward Bound  $4.05
(Buena Vista)

5 Mad Dog And Glory $3.81
(Universal) *

6 Amos & Andrew $3.61
(Columbia) *

7 Best Of The $2.84
Best Il (Fox)*

8 Sommersby (WB)  $2.83

9 Aladdin $2.83
(Buena Vista)

10 Swing Kids $1.96

(Buena Vista) *

NEW THIS WEEK

® JACKSONS: AN AMERICAN

DREAM (Motown/PolyGram)

Originally aired on ABC-TV,
this four-hour miniseries based
on the musical careers and per-
sonal lives of the Jackson family
features Vanessa Williams in a
supporting role. The film also
spawned a Motown soundtrack
featuring original Jackson 5 ma-
terial, Boyz Il Men's rendition of
“In The Still Of The Nite,” and
other cover tunes performed by
cast members.

©® BEBE’S KIDS (Paramount)
Based on characters devel-
oped by late comedian Robin
Harris, this animated feature
film includes voice-overs by
Tone Loc and Immature’'s Mar-
ques Houston and sports a
Capitol soundtrack with selec-
tions by Arrested Develop-
ment, Aretha Franklin, the
Emotions, and others.

WEEKEND BOX OFFICE
MARCH 5-7

o o

COMING ATTRACTIONS:
This week's openers include
“CB4,” starring Chris Rock, Al
Payne, and Deezer Dee as
members of a rap group. Look
sharp for cameo appearances
by Ice Cube, Ice-T, Eazy-E,
Public Enemy’'s Flavor Flav,
and the Butthole Surfers. The
film's MCA soundtrack includes
the current Blackstreet f/Teddy
Riley single (“Baby Be Mine"),
along with tracks by PM Dawn,
Public Enemy, MC Ren, and
others.

All figures in millions
* First week in release

Source: Exhibitor Relations Co.

O RAY CHARLES:

THE GENIUS OF SOUL

{(Warner Reprise)

Quincy Jones, Billy Joel, Dr.
John, Willie Nelson, Hank
Crawford, Jerry Wexler, Ah-
met Ertegun, and others join
Ray Charles in this 55-minute
documentary, which show-
cases “Georgia,” “Drown In My
Tears,” “You Don't Know Me,”
and more.

® MOODY BLUES: A NIGHT
AT RED ROCKS WITH THE
COLORADO SYMPHONY
ORCHESTRA (PolyGram)
This 90-minute concert pack-
age features the Moody Blues
performing orchestral arrange-
ments of 15 songs, including
“Nights In White Satin,” “Tues-
day Afternoon,” “Days Of Fu-
ture Past.”

CURRENT

® GROUNDHOG DAY (Epic Soundtrax)
Featured Artists: Delbert McClinton, Ottmar Liebert

® THE CRYING GAME (SBK/ERG)

Single: The Crying Game/Boy George
Other Featured Artists: Lyle Lovett, Dave Berry, Percy Sledge

©® SWING KIDS (Hollywood)

Featured Artists: Benny Goodman, James Horner
©® STRICTLY BALLROOM (Columbia)
Featured Artists: John Paul Young, Ignatius Jones

©® THE BODYGUARD (Arista)

Singles: 'm Every Woman/Whitney Houston
| Have Nothing/Whitney Houston

Other Featured Artists: Lisa Stansfield, Curtis Stigers, Soul System

©® PURE COUNTRY (MCA)

Single: Heartland/George Strait

®BODY OF EVIDENCE (Milan)

Single: The Passion Theme/Warren Hill (Novus/RCA)
Other Featured Artist: Graeme Revell

COMING

®CB4 (MCA)

Single: Baby Be Mine/Blackstreet f/Teddy Riley

Other Featured Artists: PM Dawn, Public Enemy, MC Ren
® TEENAGE MUTANT NINJA TURTLES Iil...

Single: Tarzan Boy/Baltimora (SBK/ERG)

AR
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TOP TEN SHOWS
MARCH 1-7

1 60 Minutes

2 Roseanne

3 Murphy Brown

4 Murder, She Wrote

5 Movie (Sunday)
(“The Disappearance
Of Nora")

6 Full House

7 Hangin’ With Mr. Cooper
Home Improvement (tie)

9 Northern Exposure

10 Seinfeld

Source: Nielsen Media Research

All show times are EST/PST unless oth-
erwise noted, subtract one hour for CST.
Check listings for showings in the Moun-
tain time zone. All Istings subject to
change.

COMING NEXT WEEK

Friday, 3/12

® Lisa Stewart, “Nashville
Now” (TNN, Spm EST/6pm
PST).
e Silk, “The Arsenio Hall
listings).

McCartney, “ABC In Concert”
{check local listings).

Saturday, 3/13

¢ Chet Atkins and Johnny
Gimble perform with Garrison
Keillor on PBS's “Austin City
Limits” (check local listings).

Night Live” (NBC, 11:30pm).

Monday, 3/15

=

S

4 e Tony Bennett,
Hall.”

¢ Michael Feinstein,
Tonight Show Starring Jay
Leno” (NBC, 11:35pm).

Tuesday, 3/16

* Rude Boys, ‘Arsenio Hall.”

e Elvis Costello & Brodsky
Quartet, “Jay Leno.”

¢ Dolly Parton, “Late Night
With David Letterman"” (NBC,
12:35am, Wednesday).

Wednesday, 3/17

* RuPaul, “Arsenio Hall.”

* Bon Jovi, “Jay Leno.”

* Hothouse Flowers, “David
Letterman” (12:35am, Thurs-
day).

Thursday, 3/18

¢ Kathy Mattea, “Jay Leno.
¢ James Brown, “David Let-
terman” (12:35am, Friday).

S

— AR oklcanradiolictan, com

Show” (syndicated; check local =

e Guns N’ Roses and Paul '

« Mary J. Blige, "Saturday

“Arsenio

“The

S

SRR PSR
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Quello: Great
Balls Of Fire!

“Maybe [Howard] Stern
will have to report to a
higher authority. |
wouldn't be a bit surprised if some-
day a lightning bolt comes out of
the sky and hits him right in the
crotch” — acting FCC Chairman
James Quello (People).

I Want You

“People who play for applause,
that's all they hear. Music has a
deeply spiritual component, and it
doesn't reveal itself to you unless
you prove that you really want to
have that level of dialogue with it.
Miss that opportunity, you have to
pay some dues before it comes
around again” — Wynton Marsalis
(People).

Seen on the cover of Musician
this month, Mick Jagger says,
"Performers are people that like to
hear people applaud them. Their
ego needs the gratification. If | don't
do it at all | will get, without realizing
it, a bit crotchety. Friends and fami-
ly will say, ‘Pack your suitcase.’

B-Attitudes

Recalling the attitude ‘real”
punks used to give him back in the
late *70s, Q cover boy Sting says,
“| always used to think, when these
fucking guys are driving taxis, | will
still be a musician. And some of
them are driving taxis and they
sometimes pick me up and | fucking
laugh.”

 ‘Is Dead God?’

Jerry Garcia's mug is on the
cover of Entertainment Weekly with
the headline “Is Dead God?" The
10-page profile includes a timeline,
discography, roundup of all the
band’s commercial tie-ins, pix 'n’
personal data on all members, and
quotable quotes from each. Drum-
mer Bill Kreutzmann says, “The
Grateful Dead have proven that
you can get there from here. It's
just that there are no tickets availa-
ble.”

Celluloid Heroes

Movieline interviewed 27 mu-
sicians on their favorite fiims.
The cinephiles include R.E.M.’s Mi-
chael Stipe (“Wings Of Desire”},
Pearl Jam's Jeft Ament (fims by
Peter Greenaway), K.D. Lang
("The Sound Of Music” was her
first inspiration), members of Mega-
deth (“The Deer Hunter,”
“Mishima”), Mary-Chapin Carpen-
ter (“To Kill A Mockingbird”), and
Morrissey (his list is “endless,"” but
he won’t watch anything post-1971
“because every story had been told
by then”). Also highly favored:
David Lynch, foreign films, and art-
house classics.

PUTTING ON HEIRS — Lenny
Kravitz describes meeting Bob Dyl-
an on tour: " went to his room and
homeboy was in his underwear
waiting for his pants to be ironed;
he was wearing his shirt and a pair
of jockey shorts, and he said come
on in. Offered me a drnk and we
talked music, very general. Blew
my mind completely” (Q).

New Jack Swing

Dolly Parton, candidly address-
ing rumors about her »olastic sur-
gery, says, “l| don't know if my
boobs have carried me cr if I've car-
ried them, but I'd rather jack them
up than jack them dowr” {Globe).

Gloria Estefan describes her
workout regimen in words — and
10 color pix — in the Star.

Time For Priority

In the wake of Ice-T's addition to
the Priority roster, Time takes a
look at the indie rap powerhouse it
calls “the music indusTy's House
Of Raunchy Rap.” Label co-
founder Bryan Turner asks,
“Where do | get off telling people
what they can say?”

Cute Couples

Cooling his heels between air tal-
ent gigs, Danny Bonaduce was re-
cently heard on-air at Z100/NY with
his wife, Gretchen. When she said
his constant lecherous comments
about other women had driven her
to anorexia, he tried to explain him-
self: “It's like you have a Chevrolet.
Every day you drive your Chevro-
let. It runs, no problem. But you're
still dreaming of a Cadillac.” Where-
upon she exploded: “How dare you
compare me to a Chevrolet, you
... you Pinto!” and stormed out
{Globe).

Axl Rose and model Stephanie
Seymour have split (People).

Nicoliette Sheridan is two-timing
Michael Bolton with a former
flame, soap star Peter Barton(Star).

Whitney Houston and Bobby
Brown plan to name ther baby girl
“Bobbie" (Star).

Michael Jackson warits Brooke
Shields to look at him “as a boy-
friend not just a friend,” says the
National Enquirer.

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reporls.
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Arbitron
Continued from Page 1

promos, but remained concerned
about the financial implications of
the lost inventory.

The issue is on today's (3/12)
agenda of the Houston Area Radio
Broadcasters. One Houston GM
who asked not to be identified said,
“If Arbitron needs unanimous ap-
proval, I don’t think it’s going to
happen in Houston.”

Former Arbitron Advisory Coun-
cil Chairman and WHYT/Detroit
President/GM John Cravens said
the stations in his market gave pre-
liminary unanimous approval to
the promos at a Detroit Radio Ad
Group meeting last December.

“This past week’s meeting with
Arbitron wasn’t quite as unani-
mous, but there’s still a likelihood
that Detroit’s going to do it,”
Cravens said. “But a few things
have to get worked out in terms of
convincing people that it won't
have a devastating effect on the
research.”

Worried About Inventory

Cravens said that he was wor-
ried about the inventory problem
but that he and WHYT OM/PD
Rick Gillette agreed that the
measure would be worth the cost.
“As a limited-inventory station,
I'm as concerned about this [issue]
as any. But I also feel that it’s
worth giving the inventory up or
adding to it to hopefully gain some
reliable information. Response
rates are not improving. We can all
sit there and say it’s Arbitron’s
problem, but we've got to do what
we can to help make ther more re-
liable.

“If we increase the returns from
Detroit by a couple hundred usable
diaries, that can boost the reliabili-
ty factor immensely. And we can
be more secure in our jobs knowing
that the information will be reason-
ably believable.”

Arbitron VP/Communications
Thomas Mocarsky said the ratings
firm hasn’t received word of any
decisions from area broadcasters,
but expressed hope that ‘‘they’ll all
be on board soon.” In addition to
Atlanta, Detroit, and Houston, Las
Vegas and Greenville (which was
incorrectly identified as Greens-
boro in last week’s [3/5] R&R) are
also being considered for on-air
tests.

Limbaugh

Continued from Page 1

Top 10 markets, including WWDB/
Philadelphia, have not been ap-
proached.

According to one source, an
EFM official told him the syn-
dicator was inspired to impose the
fees after several major market
Talk stations offered to pay cash to
“buy” Limbaugh away from
crosstown rivals.

Affiliates contacted for this story
expressed irritation with both the
cash payments and EFM’s deci-
sion to impose them just after most
stations had begun their fiscal
years. EFM, they griped, is al-
ready receiving hundreds of
thousands of dollars of spot time
from each major market Lim-
baugh affiliate.

However, most seemed resigned
to paying some cash for what they
acknowledge to be a topflight
show.

“They’ve got us by the gonads,”
one GM said. “Are we going to
pay? Of course we are.”

One PD whose station has
agreed to pay for Limbaugh said
the cash consideration means the
show will be under much closer
ratings scrutiny. “I'm going to be
looking closely for any sign of
[ratings] deterioration.”

Burke

Continued from Page 3

come PD at KSOL (Wild 107)/San
Francisco last month.

Burke told R&R, “For many
years, I didn’t want this responsi-
bility. But now that I have it, I look
at 790 as a child that you teach and
nurture, When you eat, sleep, and
breathe radio, it’s a natural thing.

“Becoming this incredible air-
staff’'s coach, cheerleader, and
main motivator gives me the op-
portunity to expand my career and
put into practice everything I've
learned working with great pro-
grammers like Buzz Bennett, Ran-
dy Kabrich, Z90 consultant Jerry
Clifton, and Rick Thomas.”

Prior to joining Z90, Burke was
an air personality at KHY1/Dallas,
WQHT (Hot 97)/New York, and
WCAU-FM/Philadelphia. He had
previously served as MD at San
Antonio outlets KTSA & KTFM and
KITY.

MusicCares For Cole

When Natalie Cole was named Person of the Year at a recent MusicCares
reception, last year's honoree Bonnie Raitt and radio personality Casey
Kasem were on hand to congralulate her.

Atlantic

Continued from Page 1

terminate the merger because
“you can't keep people in limbo”
and his assignment of Pyramid
managers to Atlantic’s offices was
beginning to adversely affect Pyra-
mid’s operations.

Dodge disputed Balsbaugh's
claims that money was unavaila-
ble: ‘“There were a number of busi-
ness issues that had to be resolved
and weren't.” Dodge stated that
two institutional investors, based in
New York and Austin, offered
equity financing commitments, but
the deal became snagged because
“the terms were unacceptable to
certain individuals,” noting that
voting control was an issue. He ad-
ded that Pyramid’s failure to sell
WNUA/Chicago was ‘‘a negative
factor” in completing the merger.

Atlantic, which is building a new
facility to house four Boston sta-
tions, is now looking at “five or
six” potential candidates for its
second Boston FM, Dodge said.
However, he noted, “We’ll make
some outside acquisitions before
we acquire another Boston FM.
Our strategy is to become a multi-
market company first.”

The merger plans attracted
widespread industry attention be-
cause of BRG's potential to acquire
enormous market shares in Bos-
ton. Atlantic owns two powerhouse
AM Talk stations there, WHDH &

WRKO, along with the Boston Red
Sox Radio Network. Atlantic plan-
ned to pair hybrid AC WBMX with
Pyramid CHR WXKS-FM. Pyra-
mid was to spin off WXKS (AM).

Balsbaugh had predicted that the
Atlantic-Pyramid merger would
put a hammerlock on about 35% of
Boston’s total market revenue,
with combined billing of nearly $70
million.

Similar large shares were pre-
dicted for Rochester, NY, where
both companies owned stations. In-
itial plans, which called for Atlan-
tic’'s WRMM-AM & FM to merge
with Pyramid’'s WPXY-AM & FM,
would have given BRG approxi-
mately 25% of Rochester’s rev-
enues. Atlantic later announced
plans to sell its Rochester combo.

Pyramid also owns WYXR/Phil-
adelphia, WRFX/Charlotte,
WHTTAM & FM/Buffalo, and
Broadcast Architecture, a broad-
cast research company in Prince-
ton, NJ.

One group that appears to have
emerged unscathed in the collapse
is Katz Radio Group. Noting that
KRG has individual contracts with
both companies, Katz President
Gordon Hastings declared,
“Nothing changes.”

KRG began repping Pyramid’s
stations last November (it already
had Atlantic) after beating out In-
terep in a competition for the
merged group’s business.
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Interep

Continued from Page 1

Durpetti President Tony Durpet-
ti was named D&R Chairman/
CEO. He'll head client station rela-
tions and recruitment from the
firm’s Chicago office. HNWH
President Jacqui Rossinsky
becomes D&R’s President/COO
and will handle day-to-day man-
agement in New York.

D&R will retain a client list of 240
stations, paring 5060 of the two
firms’ lowest-billing stations (with
combined billing less than $2.5 mil-
lion). Interep Chairman Ralph
Guild told R&R there were few
conflicts in the two client lists and
that most of those stations will be
reassigned to other Interep com-
panies.

Guild said the merger occurred
in anticipation of the acceleration
of duopolies and LMAs. He noted,
“It’s conceivable there will be half
the number of clients to deal with
when [the dust from duopolies and
mergers] seftles.” Guild doesn’t
anticipate any other mergers
among Interep’s remaining five
companies, but added, “I didn’t
even anticipate this six months
ago.”

D&R will have 42 salespeople in
offices nationwide, including a new
Minneapolis office that opened
Monday (3/8). Thirteen sales posi-
tions were eliminated in the
merger, but Guild and Durpetti in-
sisted that cost savings from the
merger will be minimal.

Interep claims the merger will
mean better service for client sta-
tions, saying D&R will have the
highest ratio of salespeople to sta-
tions “than all but the boutique rep
firms.” (That claim caused some
grumbling from CBS Radio Repre-
sentatives officials, who don’t con-
sider their firm a boutique.)

WwANAA-araetiecantaciohistorv. com

As D&R opened its doors, two
more executive positions had been
set: Durpetti Exec. VP/Eastern
Division Manager John Fabian
takes the Exec. VP/Client Devel-
opment post and HNWH Exec. VP
Kirk Combs becomes Exec. VP/
Client Services. Both will report to
Rossinsky.

According to Guild, Interep is
preparing to open offices in three
more cities, bringing the firm’s
total to 21. Six sites under consider-
ation are Ohio (Cleveland or Cin-
cinnati), Miami, upstate New
York, Memphis, Pittsburgh, and
southern New England. ‘“There’s a
lot of regional business out there,”
he noted.
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CRS

Continued from Page 1

Charlie Daniels received the
Country Radio Broadcasters’ Hu-
manitarian Award. Great Empire
Broadcasting GM/CEQO Mike Oat-
man and former KRAK/Sacramen-
to PD/personality Jay Hoffer were
inducted into the Country Music DJ
Hall Of Fame, the latter
posthumously.

Sabean
Continued from Page 3

lenge, but I look for good things to
come. I'm very grateful that Infini-
ty has afforded me this incredible
opportunity. I figure, ‘Hey, what
the heck — I'll get two jobs in Top 5
markets.” ”

Prior to joining WYSP two years
ago, Sabean was PD at WCKG/
Chicago for three years. As Tim
Kelly, Sabean programmed KLOS/
Los Angeles, WLUP-FM/Chicago,
and WLS-AM & FM/Chicago.
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FAITH

NO MORE

the international
top five hit

NEW & ACTIVE

KOY-FM 20-16
WNVZ 23-20
9500 29-25
WAAL 21-13 HOT
999KHI 28-22
Y102 deb 18

930 deb 26
WPST 10-6 HOT
WSTW 29-25
K106 29-17 HOT
‘WCGO 3228
WZYP deb 30
‘WQUT 32-27
KISX 33-28
'WKDD 24-20
WROK 28-20
KJ103 28-23
KOKQ 29-25
WTCF deb 15
'WIFC 31-27
'KWOD 28-24
103CIR deb 21 HOT
KAKS 39-31 HOT
WYAV 26-16 HOT
KTMT 27-16 HOT

© 1993 slash records.

Howard Stern's 15th affiliate on Monday
(3/8). KOME becomes the second station
in a week to air Stern tape-delayed at 7pm,
following the lead of WBCN/Boston. KOME
evening personality Scott Lewis shifts to
production/on-air duties during Stern’s show.

KOME GM Jim Hardy told ST, “We had
the opportunity to bring on America's No. 1
radio personality, and it'll make our evening
daypart even better. Maybe we’'ll take some
people away from television.”

Echoing those sentiments was 'BCN PD
Oedipus: “Nights are the most difficult daypart
in AOR. There’s really a choice for people now
— do you want to channel-surf, watch
‘Roseanne’ reruns, or listen to Howard Stern? |
think we’ve got a real viable alternative.”

Meanwhile, Stern is rumored to be close
to enlisting WHCN/Hartford, and Phoenix
reportedly will soon be waking up to Stern.

And from the DC HQ of the Stern Fan
Ciub . . . acting FCC Chairman Jim Quello
says he's not concerned about Infinity holding
the reins at Unistar. “I'm not worried about
how big they [Infinity] get — they have a lot of
stations where they do a good job without
Stern,” Quello told ST.

However, the actin' FCC honcho added
ominously, “l think they ought to talk to one or
two [of their personalities] who might give
them trouble.”

Four-year WQCDINY GM Ray Gardella
exits. The Tribune Broadcasting NAC outlet is
expected to name a successor shortly.

I nfinity AOR KOME/San Jose became

Giant Pres. Charlie Minor officially
resigns to set up his own marketing 'n’
promotion firm. (Giant is his first client.) He'll
remain at Giant for the next few weeks, and
will announce more details, including his
company's name, soon. As ST went to press,
Minor and Jeff McClusky were working on
finalizing a deal.

} WOKI Targets WIVK ‘

WIVK-FM/Knoxville — the nation’s No. 1
AQH outlet — finally faces a direct format

Rumors

¢ Is KPLZ/Seattle up for sale? Fisher Broadcast-
ing, owner of crosstown KOMO, has been cast as a
possible suitor, but Golden West Pres. Bill Ward
denies the sale scuttlebutt.

* Will Unistar's Alan Furst become the new PD
at NewCity's recent acquisition, Country WKFM/
Syracuse?

* Will a New Rock station sign on in Minneapolis
next month?

¢ Is Tucson on the brink of- acwidng its thlrd
Country signal?

* Will soon-to-be-owner Pakson take its B/EZ
WEZY/l.akeland, FL Country? Wil the station’a new
100kw signal enable it to cover Oranda and Tampa?

s Is Hot 102/Milwaukee VP/GM Steve | Slnlcropl
about to dive into a brand new pile of PD resumes?

¢ |s former KUGN/Eugene, OR morning driver
Jay Scott one of the finalists for the morning slot at
AC KRLV/Las Vegas?

* Are KROQ/L.A. and “Loveline” co-host Jim
‘‘Poorman’’ Trenton ciosing on an amicable sokution
to their four-week-old standoff?

WWW-ameticantraciohistory-com

STONED IMMACULATE — Infinity's heritage New
Rocker KROQ/L.A. was voted “favorite large market
radio station” in the 1992 Rolling Stone reader’s poll.
Although multiple poll-winner/U2 frontman Bono
adorned the cover of the newsstand copies, the zine
created a special edition for KROQ staffers that turn-
ed the radio stars into cover girls (and guys)!

competitor: 19-year Radioak CHR WOKI
became the city’'s “New Country Hitkicker"
last Friday (3/5). Rusty Walker's consulting.

Concurrently, WOKI's LSA — that's sales-
only — partner WW2Z (Z293) switched from
“Young Country” to CHR. The two outlets
swapped a number of airstaffers, including
WOKI OM/PD/afternooner Clay Gish — who
became OM/PD/morning man at Z93. WOK|
APD/morning driver Ray Edwards was upped
to PD.

By the way, WOKI and WWZZ work under
an LSA instead of the standard LMA because
Radioak is filing for ownership of another,
currently dark, local FM, WKNF.

Longtime KMET/L.A. GM Howard Bloom
has been named VP/Sales for Shadow
Broadcast Services Big Orange office.

}mlsa's Fifth Country Outlet ‘

KSTM/Tulsa became the market's fifth
Country station last Friday (3/5), joining KTFX,
KVOO-AM & FM, and KWEN. Now known as
“Kick 99," the former Unistar “Adult Rock &
Roll” outlet will be mainstream Country,
retaining its formal calls for now.

The new GM is Jeff Sattler, coming from
KGBY/Sacramento. APD/morning man Steve
Hunter shifts to afternoon drive, taking over
for John Landers, who segues to middays.
KSTM hasn't had a PD since Jan Dean wiped
out last August.

KMEL/SF PD Keith Naftaly replaces APD/
MD Hosh Gureli — who’s headed to an Arista
A&R post — with two staffers. Overnighter
Efren Sifuentes becomes Music Coordinator
and program asst. Joey Arbagey is upped to
Program Coordinator. The APD/MD post will
remain vacant, with Sifuentes and Arbagey
splitting those duties.

Continued on Page 22
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YOU GOT ALL YoU WANTED IN THE SUMMER.
YOU WALKED ON THE OCEAN I[N THE FALL.
THIS WINTER, YOU SHCULDN’T TAKE THESE THINGS FOR GRANTED.

=8,

T O A D T H E W E T S P R OCK E T
| WiLL NOT TAKE THESE THINGS FOR GRANTED

[T’S THZ SCNG THAT ENDED MORE THAN 300 SHOWS
‘N THE LAST 18 MONTHS. WITH A BANG. AND WITH SALES OF “FEAR”
IN EXCESS CF 800,000 COPIES AND AN APPEARANCE AT THE INAUGURAL BALL,

TOAD’S UNCOMPRCMISING SOUND IS REACHING ACROSS ALL FORMATS.
DON’T TAKE THIS ONE FOR GRANTED. COLUMBIA

PRODUCED, RECCGRDED AND MIXED BY GAVIN MACKILLOP. MANAGEMENT: BLAKE & BRADFORE.

Cahumbia Reg. U.S. Pat. & Tm. OF. Marca Regnirsda. /@ 1993 Sony Music Enertainmant Inc

A AR Elca nra digictan, com R
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DON'T BE AN ASSHOLE. PLAY IT!

%?
v’

the first track from his debut album
NO CURE FOR CANCER.......

“With all the product out there that pulls in thousands of
calls a day, Leary’s ‘Asshole’ bypasses them all, finishing
#1—way out front—with 3,500 calls a day.”

STEVE KINGSTON VP/DIRECTOR OF OPS. & PROG.

FRANK BLUE APD/MD

Z100/WHTZ

OVER 200,000 UNITS SOLD.
- UNPLUGGED — MARCH 13 & 14
==~ #1 REQUESTS AT Eﬂﬂ] A

CHR AOR

Wz0u WFNX
WHJY

WAQQ
WBAB

WNNX
WFLZ WHFS
WMTX WNOR
WNCI WMMR
WKBQ WDBE
WEZB WYNF
KEGL WMMS
KMEL WRIF
KYYS

KSHE

© 1993 480 Recards, loc. AN nghts reserved

STREET TALK.

Continued from Page 20

On-air changes have commenced at CHR
WEGX/Philly. The station began playing the
“Best Of The '80s” last weekend, segued into
the “Best Of 1989 on Monday, and evolved
to the “Best Of 1990” by Tuesday. Logically,
by week’s end a new format should be
unveiled — along with a new PD.

Meanwhile, WEGX afternooner Eric
“‘Cadillac Jack’’ Larson splits to surface at
crosstown WIOQ, and eight-year 'EGX MD
Chuck Tisa will depart by next Friday (3/19).

} Syndication Indications {

WSIX/Nashville morning personality Gerry
House has inked a six-year deal with Premiere
Radio Network to syndicate his morning show
nationally. t's set to debut in May.

And . . . look for WJFKIDC afternoon
lunatics Don Geronimo & Mike O’Meara to
pen a pact with Infinity to do a syndicated
weekend show — at least for starters — most
likely through Unistar.

WRVQ/Richmond ups veteran MD/
afternooner Lisa McKay to PD. MD duties go
to night rocker Billy Surf.

Rumbles

¢ KXRX/Seattle PD Brew Michaels and morning
man Gary Crow exit.

* WBBO/Greenville, SC PD Dallas Kincaid re-
turns to WZOU/Boston — for the third time — as
APD/afternooner, but will still consult WBBO. 'BBO
GM Leigh Trapp also moves to Boston and will ex-
plore management opportunities.

Meanwhile, back at 'BBO, GSM Jody Freytag
becomes GM, middayer Mike Murphy becomes
OM/PD, and night rocker Hollywood Joe moves to af-
ternoons and picks up MD duties. APD/MD/after-
nooner Jim Larsin exits.

* WWRC/DC ND/news anchor Mary Ann Jen-
nings exits. PD Peter Laufer assumes the ND duties.

* WOWW/Pensacola afternoon driver Jay
Christopher becomes PD/moming man. WKAK/AI-
bany, GA PD/MD Sherri Garrett joins as APD/MD.

* Longtime Buffalo air personality Sandy Beach
joins Gold WZTR/Milwaukee for morning drive.

* Former KSND/Eugene, OR PD Chris Ruh be-
comes PD at KEWB (B94.7)Redding, CA. He re-
places James Baker, who remains at the station.

* WXCL/Peoria morning man Don Dermody be-
comes PD In the wake of Art Opperman’s exit.

* WWKX/Providence drafts WABB/Mobile APD
Geronimo for APD/wakeup duty.

* Bill Colonna becomes PD at Country KRPT/
Anadarko-Lawton, OK. He replaces Steve Holderby,
who becomes Sports Dir./Chief Engineer.

® WESC/Greenville, SC evening talent Jeff
Roper joins new Country outlet WNCK/Hilton Head,
SC (formerly CHR WHTK) as PD.

* KNOE/Monroe, LA pulis the plug on CHR in
favor of AC.

* CHR Q99/Cape Girardeau, MO PD Craig Mi-
chaels becomes OM/VP Programming, morning man
Terry LaMar adds PD duties, and MD/afternooner
Kevin Collins picks up the APD title.

* Danny Merrill becomes PD at KEEE & KJCS-
KUEZ/Lutkin, TX.

* KROQIL.A. sets Darcy Sanders as Asst. MD.

* Veteran Music City personality David Hall exits
his afternoon drive post at Classic Rock WGFX/
Nashville.

* WRXR/Augusta, GA elevates MD Bobbi
Jones to APD/MD.

* Z90/San Diego night jammer MC Scrappy be-
comes MD and APD Gnarly Charley slides into a per-
manent afternoon stot. Incidentally, former Z90 morn-
ing man Joe Nasty takes mornings at Hot 101.5/Jack-
sonville.

WWW.americanradiohistorv.com
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Frank Incense & Mirth

n attempting to burn Depeche Mode's forthcoming
I“Songs Of Faith And Devotion’' album into the na-

tion's collective consciousness, the sufis 'n’ satori at
Sire/Reprise enlightened selected programmers with 3
/2-inch hanging brass incense holders — emblazoned
with the names/logos of the band, album, and labels -
and were blessed with the good karma to be awarded Promo
Item O’ The Week honors for their zen-like efforts. Holy

smoke! |

Morgan Creek’s new restructuring sees
SF regional rep Bob Osborne; his Cleveland
counterpart, Harry Silverstein; and Atlanta
regional rep Brad Moss exit. NY-based promo
rep Fred Traub, L.A.-based Nat'l Alternative
Dir. Michelle St. Clair, and VP/Promo Walter
Lee remain.

N/T WHDH/Boston debuted a revamped
“Information Station” format, featuring a news-
intensive morning show anchored by Eileen
Prose and a business-oriented afternoon drive
program, this week. Drivetime was previously
filed with issue-oriented talk. Middays remain
devoted to a financial advice show and Rush
Limbaugh.

Former Power 96/Miami VP/Programming
Bill Tanner already is consulting three Miami
outlets — Gold WAXY, AC Y100, and Hispanic
WXDJ. Now ST hears Tanner has some
programming input with Power 96 PD Frank
Walsh.

WZZU/Raleigh PD Chris Ling exits to
take ownership — along with partner Dan
““The Van Man’’ Hoffman, night stalker at
WDTZ (Z93)/Dillon, SC — of AC WGTN/
Georgetown-Myrtle Beach.

Phoenix Rising With Kelly?

WVTY/Baltimore morning man Bruce
Kelly returns to Phoenix — where he spent
many years at KZZP and KOY-FM — to

Continued on Page 24
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2100 add 30
STAR 94 add 2t
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7490 add 23
RSOl add 20
Rl BE add 2®
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WWRN add 2t
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VR IE add
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The new single
from their album

ongs Of Faith
And Devotion

NEW & ACTIVE
One Of The “MOST ADDED”

99X 12-4 Hot
K106 36-22 Hot
XL1067 30-23 Hot
KJ103 22-16 Hot
KWOD 12-7 Hot
KRQ add 27 Hot
Z100 28-26
95QQ 26-21
KRBE add 33
B97 add

WNVZ 29-26
Q102 20-19

KEGL 16-8 Hot
WKBQ add 30
KOY-FM deb 24
KPLZ add
999KHI deb 27
Y102 deb 34
WPST 30-23
KHFI 21-16
WABB 35-27
CK105 24-18
WMEE 30-26
KQKQ deb 28

Gold Single In 4 Weeks!

OH=

® 1993 Sire Records Company

STREET TALK

Continued from Page 22

explore his options. Meanwhile, KVRY/
Phoenix APD/MD Jon Zellner exits over
“philosophical differences.” Zeliner's now
doing swing at KOY-FM.

CHR WVBS/Wilmington, NC will change
to a young-skewing Country format under a
duopoly with soon-to-be new owners Sea-
Comm, which operates crosstown Classic
Rocker WSFM.

By the time you read this, M.M. Group’s
WWHT (Hot 105)/Marysville-Columbus, OH
will have begun synchrocasting its CHR
programming with FM Contemporary Christian
sister WTLT/Circleville-Columbus. WTLT now
will be called Hot 107. The combination will
cover the entire metro.

In addition, WWHT VP/GM and M.M.
Group VP Tom Gilligan has renegotiated a
deal to stay with the company.

Former indie promo honcho Fred DiSipio’s
quiet return to the biz as a consuitant to
Capitol-EMI's promotion operations became a
prominent L.A. Times story last week (3/3).
The same article also declared that federal
payola charges against former indie promoter
Joe Isgro will be repursued by the Justice
Dept., with a trial date to be set this week.
Prosecutors are mum about their intentions,
but some legal eagles question the value of
going after a case now more than seven years
old.

} Radio To Public Service ‘

National Public Radio President Doug
Bennet will exit in mid-April to become Asst.
Secretary of State for International
Organizations. Elsewhere in the nation’s
capital, WWRC midday talker Joe Madison is
being considered to succeed Ben Hooks as
Exec. Dir. of the NAACP.

According to insiders, longtime CHR
KYYA/Billings, MT won't change format when
new owner Sunbrook Communications takes
over, but the sound will be less rap-oriented.
Look for morning man Charlie Fox to assume
the long-vacant PD post and pick up the MD
duties as well. MD/afternooner Steve Jackson
heads to middays at KOFI/Kalispell, MT.

} Portiand Organ Ordeal <

Several months back, ST related the
astonishing tale of two KKCW/Portland
personalities, morning man Craig Walker and

Records

* ERG Philly regional promo rep Michael Less-
ner becomes East Coast Dir./Promo.

* Geffen Mgr./Nat! AC Promo Tracy Skelly
segues to Dir./Nat'i AC, NAC & Jazz Promo.

¢ Zoo Entertainment adds Pat Milanese (ex-
Geften) as Mid-Atlantic regional promo, with Tony
Davis (ex-Scott Bros.) and Dave Gleakman (ex- Rel
ativity) to follow In Minneapolis and Detroit, respec-
fively.

* Former Geffen Cincy promo rep Steve Gold-
stein joins MCA for promo duties in the same market.

¢ Capitol SF promo rep Dave Rothstein and
Chicago rep Phil Dempsey exit. The Capitol Caro-
finas promo post remains vacant.

* Rolodex Check! Effective March 19, RCA
Records is moving to 1540 Broadway, Times
Square, New York, NY 10036. No change in phone
or fax numbers.

W e AT raaoistoTV . com

r \

RADIO & REC\QRDS

'

oThorn-EMI buys Virgin Music Group.

oGroup W taps Kevin Smith as WNEW-FMNY VP/GM and
Buzz Van Houten as WLLZ Detroit GM.

eCassandra Mills named Giant President/Black Music

4

eJohn Moen becomes KEZR/San Jose VP/Programming
& Ops.

4

Bill Clark appointed Shamrock Broadcasting Radio
Division President.

eSteve Casey rejoins WLS-AM & FM/Chicago as OM.

e Joel Raab named WHNMNY PD.

<

eLee Logan fassoes WIFE/Indy PD post.

h 4

midday man Michael Bailey, both of whom
suffer from rare liver diseases. Each had been
seeking a compatible liver donor. Bailey’'s
search recently ended; he underwent
successful surgery and is back at work.
Walker is still waiting.

Evidently, the strain has affected PD Bill
Minckler as well. While attending the Oregon
Broadcasters confab, he experienced kidney
discomfort. Upon being taken to a local
hospital, he was told his right kidney needed
to be removed! After undergoing successful
surgery, Minckler has returned to the Portland
programming wars.

The Way You See It

R&R recently debuted ‘“FAXBACK' — an
opportunity for our readers to voice their views
on timely subjects. This week, we present the
answer to last week’s question:

How You Voted:

Do you think Arbitron’s new on-air diary an-
nouncements will improve radio audience mea-
Surement?

Yes 50% No 50%

1

FAXBACK
310-203-9763

R&R invites its readers to “FAXBACK”
their opinions on newsworthy topics.
All responses remain confidential.
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‘Arrested Development Unplugged’ LP Set

ook for one new song on “Arrested Development
Unplugged,” an hourlong aural document of the
band’s forthcoming MTV appearance. An aug-
mented 17-piece version of the band performs the new
track (“The Gettin’”) on the LP, as well as eight tunes
from the band’s debut long-player (“3 Years, 5 Months

And 2 Days In The Life Of . .

The new set arrives March 23,
and the show will premiere at 10pm
March 31. The other songs heard on
the disc are “Give A Man A Fish,”
“Natural,” ‘“Raining Revolution,”
“Fishin’ 4 Religion,” “Mama’s Al-
ways On Stage,” “U,” “Mr. Wen-
dal,” and ‘“People Everyday.” In-
cidentally, EMI/ERG will service
“Natural,” the fourth radio track
from the band’s first LP, the first
week of April.

Streisand ‘Back
To Broadway’

Streisand and Madonna —
together? Following her high-pro-
file appearance in Washington,
Barbra Streisand is preparing an
album of show tunes for a spring
release, according to the Holly-
wood Reporter. “Back To Broad-
way,” Streisand’s follow-up to
“The Broadway Album,” is said to
feature duets with Madonna
(“Anything You Can Do, I Can Do
Better’’), Michael Crawford
(“Music Of The Night”), and
Johnny Mathis (a medley of “I
Have A Love” and ““One Hand, One
Heart”). David Foster is produc-
ing the Columbia set.

Suede’s LP Debut

Hotly tipped UK faves Suede will
see their self-titled first album
released worldwide on April 6. Ed
Buller produced the Nude/Colum-
bia set, which the suburban Lon-
doners recorded after the UK suc-
cess of their first two indie singles.
The LP’s 11 original tunes include
those songs (‘‘Metal Mickey” and
“The Drowners), as well as the
new UK track, “Animal Nitrate.”
“Metal Mickey” goes to radio
March 22.

.n).

‘Elemental’ Fears

Tears For Fears — aka Roland
Orzabal — are about to release
“Elemental,” their first full atbum
of material since co-founder Curt
Smith’s exit. Orzabal co-produced
the effort with Tim Palmer (of Tin
Machine fame), who also plays on
the set. Alan Griffiths, who pre-
viously toured with TFF, and a ses-
sion bassist are the only other fea-
tured players.

Cuts include ‘““Mr. Pessimist,”
“Fish Out Of Water,” “Power,”
the title tune, and the lead track
(“Break It Down Again”), which
goes to radio in mid-May. The Mer-
cury/PLG LP hits the streets in
early June.

Lanois Solo Again

Noted producer Daniel Lanois
(U2, Bob Dylan, Peter Gabriel, Ne-
ville Brothers) named his second
solo LP “For The Beauty Of Wy-
nona” after his childhood home-
town in Canada. Recorded in New
Orleans; Dublin; Bath, UK; and
Hamilton, Canada, the 13-song set
sports a cover of “Indian Red,” a
Mardi Gras song by George Lan-

BOOK BEAT

ounds. Screen. Ink. Talk.
STube. For the foremost in

frostimilitude, “Too Cool” —
the long-awaited (11 years) follow-
up to the frozen moments o' love-
minus-zero (no limit) pop-cultural
iconography freeze-dried 'n’ jam-
packed into the original syntax
(“The Catalog Of Cool”) — proves
the sequel equal of its predeces-
Ssor.

Checking out/checking in at a
solid 200-plus pages (and several
hundred leathercoated mynd-blow-
ing black 'n’ white photos/illustra-
tions), the 6" x 9" paperback —
again edited by Gene Sculatti —
breezily essays the chilis 'n’ thrills
of organ jazz trios and Bobby
“Blue’’ Bland, blaxploitation flix
and Dick Bakalyan, lipstick vogue
and Philip K. Dick, white pies and
Porky Chedwick, deli shpritzers
and Mickey ‘‘Da Cat’’ Dora, and
countless other objets d'cool.

And . . . for those who'd like to
ice the temperature of their immedi-

‘Too Cool’ For Words

ate environs a few more degrees,
“Too Cool” (St. Martin’s/$12.95)
provides handy, where-to-get-it ref-
erence guides. For author inter-

views/more info, contact John
Murphy at (212) 674-5151; ex-
tension 475.

dry (aka Chief Jolly of the Wild

Tchoupitoulas).
Other tunes include ‘“The Mes-
senger,” “Rocky World,” and a

- song from the soundtrack to Wim

Wenders’s film “Until The End Of
The World” (“Sleeping In The
Devil's Bed”). The WB LP hits the
streets March 23, when the tune
“Lotta Love To Give” will be em-
phasized at radio.

AMC’s Major ‘Mercury’

The American Music Club make
their major label bow on Reprise
with “Mercury.” Mitchell Froom
produced the San Francisco-based
band’s fifth LP, which was written
entirely by bandleader Mark Eit-
zel. A 13-song pro-CD featuring
demo versions, two previously un-
released tracks, and interview seg-
ments goes to radio this week. The
LP features such titles as “Grati-
tude Walks” and ‘“What Godzilla
Said To God When His Name
Wasn’t Found In The Book Of
Life.” “Over And Done”’ is the em-
phasis track. The full set arrives
March 23.

Star Time

Perspective co-founders and
noted producers Jimmy Jam and
Terry Lewis received a star on the
Hollywood Walk Of Fame Wednes-
day (3/10).

R.L.P.

Billy Eckstine — the dashing vo-
calist/bandleader who balanced
pop hits with bebop in the '40s and
’50s — died Monday (3/8) of com-
plications from a stroke he'd suf-
fered last year. He was 78.

Known for such songs as ‘“‘Fools
Rush In,” “Prisoner Of Love,” “I
Apologize,” ‘“Jelly Jelly,” and
“Everything I Have Is Yours,”
Eckstine (aka “Mr. B”) helped dis-
cover Sarah Vaughan, with whom
he scored his last big hit, “Passing
Strangers.” The Eckstine legacy
lives on in his sons, Mercury Presi-
dent Ed Eckstine and jazz pro-
ducer Guy Eckstine.

PLILSTAR

CONCERT PULSE
Avg. Gross
Pos. Artist {in 000s)
1 BRUCE SPRINGSTEEN $566.0
2 GARTHBROOKS $265.8
3 REBA MCENTIRE $226 0
4 DEF LEPPARD $197.1
5 “YOUNG MESSIAH TOUR” $187.8
6 BON JOVI $171.3
7 BILLY RAY CYRUS $162 4
8 ALAN JACKSON $1228
9 T.TRITT/M. STUART $118 1 '
| 10 wyNONNA $118 0
I 11 BRYAN ADAMS s1166 |
12 MINISTRY $104 2
13 KISS $100.7 |
14 CLINT BLACK $95 6
15 KEITH RICHARDS $94 1
New Tours
AmMONg this week's new tours
BLIND MELON HIGHWAYMEN
BILLY RAY CYRUS  ELTON JOHN
GREAT WHITE Live
BUDDY GUY WILLIE NELSON

The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Polistar, a publication
of Promoters’ On-Line Listings, (800) 344-

SCREEN SCENE

omedian Denis Leary, who

rose to fame on MTV and

now records for A&M,
takes a dramatic turn as a street
tough in “Judgment Night,” a thriller
due this summer. Erik Schrody
(aka Everlast from Tommy Boy rap
act House Of Pain) plays another
of the four toughs in the film,

Emilio Estevez, Cuba Gooding
Jr. ("Gladiator”), and Stephen
Dorff (“The Power Of One”) portray
friends who get lost in a bad part of
town en route to a boxing match
After accidentally witnessing a

mob-style killing, they have to hide
for their lives in the Chicago pro-
jects. Stephen Hopkins (“Pregator
2," "A Nightmare On Elm Street 5
The Dream Child") is directing the
Largo/Universal picture

‘Backbeat’ Sets Stars
Speaking of Stephen Dorff, after
completing “Judgment Night,” he's
slated to play original Beatles bass-
ist Stu Sutcliffe in “Backbeat " a

flm from the UK's Scala Produc-
tions (R&R, 9/4/92),

7383, or in California (209) 224-2631.
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MONDAY, MARCH 22

1956/ Carl Perkins is injured in a car ac-
cident en route to the Ed Sullivan
show. He's hospitalized for several
months, but his career never regains
momentum

: 1969/At the Amsterdam Hilton, newlyweds
John Lennon and Yoko Ono begin
their first “Bed-Iin For Peace

1978/The Rutles' TV special, "All You

A* Need Is Cash,” airs in America
Born: George Benson 1943, Stephanie
i Mills 1957

TUESDAY, MARCH 23

R

A

% 1963/The Beach Boys release “Surfin'

& USA."

1985/Billy Joel marries model Christie
Brinkley

1988/ Mick Jagger travels to Japan to be-
gin his first solo tour

Born: Ric Ocasek 1949, Chaka Khan
1953

S S

WEDNESDAY, MARCH 24

1958 /Elvis Presley is inducted into the
US. Army
1986/ Lionel Richie wins a Best Song Os
car for writing “Say You, Say Me” for
the film “White Knights
©1991/The Black Crowes are dropped as
opening act on ZZ Top's tour after
iead singer Chris Robinson repeat-
edly insults the tour’s sponsor —
Miller Beer — onstage.

§ THURSDAY, MARCH 25

. 1967 /The Who make their U.S. debut as
part of Murray The K's Easter Rock

& Roll Extravaganza tour.
. 1985/Stevie Wonder wins a Best Song
. Oscar for I Just Called To Say |
Love You.” And . . . Prince fakes an
Oscar for the score to “Purple Rain.”
Born: Aretha Franklin 1942, Elton John
1947, Nick Lowe 1949, Jeff Hea-

P

Leary Acts In ‘Judgment Night’

Denis Leary: You're killing me!

Sheryl Lee (Laura Palmer from
“Twin Peaks”) will essay his girl-
friend in the film, which concems
the Fab Four's early days and Sut-
cliffe’s last days. (He died of a brain
hemorrhage in Hamburg in 1962)
UK actor lan Hart has the John
Lennon role.

Stephen Woolley — who pro-
duced “The Crying Game" — will
co-executive-produce the film,
which marks lan Softley’s direc-
torial debut. Shooting will take
place in London, Liverpool, and
Hamburg

I
b ;
Jeff Beck — succeeds God

the Yardbirds' guitarist

Hoople from breaking up when he
crafts them a tune called “All The
Young Dudes "

1975/The Who's film version of “Tommy"
opens 1n London

Born: Diana Ross 1944, Steven Tyler

B FRIDAY, MARCH 26 .

1965/ Jeff Beck replaces Eric Clapton as

1972/David Bowie prevents Mott The
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