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FCC TO FREEZE
FM ALLOCATIONS?

‘Docket 80-90 was a mistake,’
says FCC Chairman James
Quello, who told New York state
broadcasters the agency is
preparing to have a freeze on
new FM allocations in place by
the end of next month.
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FAIRNESS DOCTRINE I

Several congressmen again are
introducing a bill that would
reinstate the Fairness Doctrine,
dead since 1987. And this time,
President Clinton is expected to
sign such a measure into law.
Page 4

WHO ARE THE HOT
NEW COUNTRY ACTS?
During the first six months of
this year, no fewer than seven
new Country artists have
notched a Top 15 hit — a sign
that the format’s acceptance
of new acts shows no
hint of slowing.
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BACK TO SCHOOL
PROMOS: CHRs
TARGETING TEENS

Five CHR programmers discuss
their forthcoming ‘back to
school’ promotional plans —
and the reasons for their
renewed interest in teen demos.
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IN THE NEWS...

e Sal Licata President
of Relativity Ent. Dist.
eBob Visotcky new GM
for KSFO & KYA/SF
Page 3

oGreg Peck named Qwest
VP/Promo, Black Music Mktg.
e Jeremy Coleman now OM
at WJFK/Washington
eConnie Baer new VP/Mktg.
for Sony/Nashville
eBrian Kelly becomes OM
at Major Broadcasting Net
eKevin Reymond named
Sr. VP/CFO at Viacom
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I NSIDE:

Newsstand Price $6.00

meie]

RADIO & RECORDS

Atlanta On-Air Announcements
Generate Modest Response Gain

Arbitron says real analysis comes next month with release of
detailed statistics; future of announcements uncertain

The on-air announcements
that encouraged Atlanta lis-
teners to take part in the ratings
survey process produced some-
what improved response rates,
according to preliminary re-
sults released by Arbitron. But
company officials are urging
subscribers to avoid making
any judgments until more de-
tailed results come out next
month.

According to top-line results,
the response rate during the
second and third phases of the
survey (when the announce-
ments aired) increased one per-
centage point over the first
phase. The modest improve-
ment was reflected in a state-
ment by Arbitron VP/Sales &
Marketing, Radio Station Ser-
vices Jay Guyther: “It appears
neither our best hopes nor the

industry’s worst fears are going
to be realized.”
Arbitron VP/Communica-

Atlanta Test

Shamrock Transfers Two
GMs To West Coast

Freeman oversees L.A.; Esserman goes to SF

Shamrock Broadcasting,
which at presstime was ex-
pected to complete its merger
with Malrite Wednesday (7/28),
has promoted KMLE/Phoenix
VP/GM J.D. Freeman to the
same post at Country combo
KLAC & KZLA/Los Angeles
and elevated WFOX/Atlanta
VP/GM Eddie Esserman to
that slot at new AC-Country du-
opoly KABL-AM & FM-KNEW
& KSAN/San Francisco.

tions Thom Mocarsky explained
Guyther’s best hopes as ‘‘some-
ANNOUNCEMENTS/See Page 22

;/Bse 2 v Phase 3

Phase 1
Consent % 721 729 76.0
Return % 50.9 522 491
Response % 36.8 38.3 374
One;Ygggg \}Comparlson ‘
Sp '92 Wi '93 Sp 93
Consent % 71.8 70.6 73.6
Return % 47.4 51.6 508
Response % 344 36.5 37.5

Source: Anbitron

Esserman

Shamrock President Marty
Loughman commented, ‘“Both

SHAMROCK GMs.See Page 22

Freeman

5b Notice Draws
Manager’s Ire

rbitron has issued "“5b"
notices to two radio sta-
tions over statements

made during the Spring '93 sur-
vey. Nothing unusual there —
what's remarkable is that the in-
fractions didn't happen on the
offending stations' airwaves, as
is usually the case.

The "special stafion activity”
notice, printed on Page 5b of a
market report and denoted with
a front cover "sticker,” is issued
when a station engages in any
kind of activity that might distort
ratings . . . a carelessly worded
"write it down” promo might be
one example, as would a jock
discussing a survey in pro-
gress.

In the latest two incidents:

® Arbitron cited WJNO/West
Palm Beach for airing a TV spot
that declared, “If it's News or
Talk radio you're hearing, it's
WJNO you're hearing.”

5b NOTICES/See Page 22

Major Market PDs In Motion

Shakes heads to KMEL; Cavanah upped at B96

WBBM-FM G
(B96)/Chi-
cago PD Dave |
Shakes has
accepted the PR
same post at
Evergreen’s
KMEL/San
Francisco, ef- &
fective August J*
9. The ap- &
pointment al-
lows current
KMEL PD Keith Naftaly to con-
centrate on his duties as Ever-
green VP/Programming. Al-
though Naftaly will work with
KMEL, he will now focus his at-
tention on the growth of Ever-
green’s KKBT/Los Angeles.

KMEL VP/GM Dick Kelley
remarked, “From my initial
meeting with Dave, I knew he
was the perfect choice. With

SHAKES/See Page 22

Shakes

In the wake
of the depar-
ture of Dave
Shakes for the
PD post at
" KMEL/San
i Francisco (see
accompany-
ing story),
WBBM-FM
(B96)/Chi-
cago has pro-
moted Asst.
PD/MD Todd Cavanah to PD at
the CBS CHR outlet. Cavanah
will continue to handle music
duties until a new MD is named.

B% VP/GM Tom Matheson
told R&R, “I'm excited for
Dave, who’s getting the chance
to go home. I'll miss him for his
friendship and contributions to
B9%.

“I've been a fan of Todd’s

CAVANAH/See Page 22

Cavanah

More Major Market Arbitron Results
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— in the Baltimore Zoo.

the contest.

WWMX Captures ‘Laziest Husband’

ending new meaning to the phrase "“Zoo Station,”
Broadcasting outlet WWMX/Baltimore displayed listener
Bobby Guthrum — deemed the market's “Laziest Husband”

Morning team Mike & Chris conducted the search for the
“Homo Lazius” species, asking wives to enroll their spouses into

While the station broadcast live from the zoo, lucky winner
Guthrum sat caged for four hours, equipped only with the grand
prize: a year's supply of Coca Cola and Snyder’s Pretrels, a Lane
Recliner, and a color TV — with remote, of course.

Capitol

Page 15
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THIS IS THE'END OF THE BEGINNING.
Outbreak ofdove

8/4 Minneapolis, MN
8/6 Detroit, Ml

8/7 Tinley, IL

8/11 Cleveland, OH
8/12 Columbus, OH

k 8/13 Cincinnati, OH

f The Outbreak Of Love Tour:

8/14 Noblesville, IN
8/17 Mansfield, MA
8/19 Philadelphia, PA
8/20 Holmdel, NJ
8/21 Wantagh, NY
8/23 Columbia, MD

8/24
8/26
8/27
8/28
8/29
9/6

Burgettstown, PA
Charlotte, NC

Raleigh, NC

Atlanta, GA

Orlando, FL

New York, NY

...More dates to lollow

\

Produced by Nick Launay and Midnight Oil.
Manager: Gary Morris.

COLLMBIA

VIO amaricanradiohistory com

o

U] JuewUIRLIEIUZ SN AUOS £661 @/ epeaBibey BoIeN KO 'WL B 184 ‘SN BoM BIaWN0D


www.americanradiohistory.com

Listeners Love
Radio At Home

An analysis of 40,000 diary-
keepers has concluded that the aut-
omobile is the favorite venue for
radio listening, but at-home listen-
ing accounts for the largest share
of quarter-hour listening.

According to research by Balti-
more-based Research Director
Inc., in-car listening is mentioned
by 70.1% of diarykeepers. At-home
listening is recorded by 50.7%, at-
work by 21%, and “other” listening
by 6.3%.

But when broken out by the
amount of listening at each loca-
tion, at-home contributes 34.5% of
listening, followed by at-work
(32.8%), in-car (30.9%), and
“other” (1.9%).

The stats were drawn from 123
top radio stations in markets No. 1-
250 using diaries between Fall 90
and Winter '93.

e SR SRR

Licata Becomes
RED President

Noted industry
vet Sal Licata
has been appoint-
ed President of
Relativity Enter-
tainment Distri-
bution. He’ll
oversee all areas -
of RED’s day-to-
day operations
and will report to
RED/Relativity
Records foun-
der/President Barry Kobrin.

“Sal has a distinguished resume
and he’s a terrific executive,” re-
marked Kobrin. “Over the years,
we've established our dominance
with hard rock and alternative art-
ists. Recently, we’ve been ex-
tremely successful with the inte-
gration of rap artists. With an ag-
gressive agenda planned for our fu-
ture, Sal will bring his wisdom, in-
cluding years of specialized experi-
ence as an independent, to help us
achieve our goals.”

Sony Music Exec. VP Michele
Anthony added, “RED is the lead-
ing independent distribution in the
U.S. as a result of its vision and

Licata

LICATA/See Page 22

A weekly look back ot meoningful and
amusing events from R&R’s archives
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sonalized billboard in Cincinnati.

Jacor welcomed newly tapped President Randy Michaels by posting a per-

Quello Ready To Order Freeze
On New FM Band Allocations

FCC Chairman calls Docket 80-90 ‘a mistake’

Chairman James Quello said
Monday (7/26) that the FCC is pre-
paring to order a freeze on new FM
allocations. Speaking before the
New York State Broadcasters As-
sociation in Saratoga Springs, NY,
Quello added that he hopes to have
the freeze in place in about a
month.

“Docket 80-90 was a mistake,”
Quello said, referring to the deci-
sion that launched the process of
allocating hundreds of new FM
channels nationwide in the 1980s.
Quello is the only current commis-
sioner who was an FCC member
when Docket 80-90 was adopted in
1984; even then, he’d expressed
reservations about the wholesale
addition of so many new signals.

Quello said the freeze would app-
ly only to petitions for new alloca-
tions. Applications would still be
accepted and licenses awarded for
existing allocations.

Bureaucratic Feat

Despite Quello's comments, it
would be quite a bureaucratic feat
for the freeze to be adopted within
a month or so. R&R determined
Tuesday (7/27) that the proposal
was still being drafted in the Mass
Media Bureau and hadn’t yet been
seen in the commissioners’ offices.

Both Quello and Commissioner
Ervin Duggan have publicly stated
their displeasure with the current
policy of allocating new channels
whenever they are requested bas-
ed only on technical feasibility,

ty's No. 2 music station, B96).

Dahl Destroys Disco

ack in July 1979, WLUP/Chicago morning man Steve Dahl
Bsounded the death kneli for disco music. Egged on by the rotund
rocker, Daht's Anti-Disco Army destroyed thousands of disco
records — which they'd turned in at the Comiskey Park gate for 98-cents’
admission to a White Sox doubleheader — between ballgames and damag-
ed enough of the park to cause postponement of the doubleheader's sec-
ond game. Fourteen years fater, Dahl's stilt around (mornings at the Loop)
. . and so is disco (now calied dance music, and the key element of the ci-

Also Celebrating 20 Years Of Excellence:

—{ ommunication

—araphics Inc

with no regard for the potential
economic impact on existing sta-
tions. But a Duggan aide was un-
able to say whether the commis-
sioner would support Quello’s
freeze.

Damage Vs. Benefits

Andrew Barrett is the only com-
missioner who’s never taken a pub-
lic stand on the allocation issue. Le-
gal Advisor Byron Marchant said
his boss would reserve judgment
until he sees what Quello proposes.
But Marchant indicated that Bar-
rett wants proof that the economic
damage from new competitors
really outweighs the value of op-
portunities for new entrants.

“Our concern is not to make a
decision based only on recession-
ary trends,” Marchant said, noting
that radio revenues are up this
year.

The NAB petitioned the FCC in
February 1992 to suspend new FM
allocations and begin a compre-
hensive review of its allocation

FREEZE/See Page 22
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Vlsotcky New GM
At KSFO & KYA

KHIH/Denver
GM Bob Visotcky
is leaving the
NAC for similar
duties at First
Broadcasting’s
KSFO & KYA/
San Francisco.
He’ll join the sta-
tions Monday
(8/2). First
Broadcasting
President Ron
Unkefer had been serving as inter-
im GM at the Bill Drake-consulted
Gold combo.

Visotcky told R&R, “We’ll begin
at ground zero. There are many
challenges ahead at these two sta-
tions. I'll evaluate each depart-
ment, determine our strengths and
weaknesses, and make some time-
ly changes.

“KSFO & KYA are obviously not
performing as well as we’d like.
When I get out there, I need to de-
termine what needs to be done to
better serve the community. We
have to once again give people a
reason to believe in those call let-
ters. We want to bring the magic
back.”

Prior to joining KHTH 18 months
ago, Visotcky previously was VP/
GM of KRMX/San Diego, WMJI1/
Cleveland, and KRFX/Denver.

Visotcky

e ricanradiohistorycom
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TESTING NEW MUSIC

When does a record become familiar? And what’s
the best way to test new music? Several AOR
programmers share their philosophies.

Page 28
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Fairness Doctrine Gets Warm
Congressional Reception

The Fairness Doctrine is likely to return to haunt
broadcasters after being warmly embraced at a congres-

sional hearing.

House Energy and Commerce
Committee Chairman John Dingell
(D-MI), Telecommunications Sub-
committee Chairman Ed Markey
(D-MA), and other
are introducing a bill that would re-
instate the doctrine scrapped by
the FCC in 1987. The proposed law
would “ensure that broadcasters
afford reasonable opportunity for
the discussion of conflicting views
on issues of public importance.”

‘Punish Bad Guys’

Bills to bring back the doctrine
have easily passed Congress in
years since the FCC abandoned the
rule, but were vetoed by President
Bush as unconstitutional. Presi-
dent Clinton, however, is expected
to sign the bill when it gets to his
desk.

“The Fairness Doctrine is only to
punish the bad guys. This is not in-
tended to — and would not — pun-
ish the good broadcasters,” Mar-
key insisted at a hearing Monday
(7/26).

In testimony to Markey’s sub-
committee, National Religious
Broadcasters President Dr. E.
Brandt Gustavson warned that “re-
institution of the doctrine would
create a potential for politically
motivated government intimida-
tion of the broadcast media. The
‘victims’ of Fairness Doctrine en-
forcement in the past were fre-
quently small religious stations
with limited resources and thus
were extremely vulnerable to gov-
ernmental pressure and intimida-
tion.”

RTNDA General Counsel J. Lau-
rent Scharff denounced the Fair-
ness Doctrine as government intru-
sion into program content. “Such
governmental intrusion into jour-
nalistic judgments of broadcasters
and cablecasters is incompatible
with the basic concept of a free
press under the First Amend-
ment,” he told the panel.

Strong Support

When Markey claimed the Fair-
ness Doctrine imposed little bur-

den on broadcasters because so
few formal complaints were filed
at the FCC, Schraff responded that
was because broadcasters often
caved in and gave air time to com-
plaining groups rather than endure
the legal costs of fighting an unjus-
tified fairness complaint.

But such arguments fell on deaf
ears as subcommittee members
declared their support for the
measure, including Rep. Marjorie
Margolies-Mezvinsky (D-PA), a
former TV journalist. Even Rep.
Mike Oxley (R-OH), once a firm
opponent of the Fairness Doctrine,
said his opinion had changed in re-
cent years. He cited examples of
“trash TV” as justification for the
doctrine’s reinstatement.

The Fairness Doctrine also has
strong support on the Senate side,
led by Commerce Committee
Chairman Ernest Hollings (D-SC).

With passage into law all but cer-
tain, Fairness Doctrine opponents
are girding for a court fight. The
NAB, RTNDA, NRB, and others
are expected to file suit in federal
court to have the Fairness Doctrine
struck down as unconstitutional.

Multi-Market Offering Nets $8 Million

Bruce Morrow’s Multi-Market Radio Inc. is being
traded on NASDAQ’s Small Capitalization market with the
symbol “RDIOA” after Wall Street investors snapped up
$8,050,000 in new Class A stock. The company sold 1.15 mil-
lion shares at the maximum offering price of $7 each.

Multi-Market, which previously
existed only on paper, can now
close on nearly $14 million in an-
nounced station purchases. It net-
ted approximately $6.5 million
from the stock offering, is borrow-
ing $7.2 million, and also picked up
over $1.25 million from sales of

AM & FM/Northampton, MA for
$5.75 million; WYAK-AM & FM/
Mpyrtle Beach, SC for $3 million;
and WPKX/Springfield, MA for
$5.2 million.

Chairman/CEO Morrow will re-
tain 54% voting control of Multi-
Market through his 130,000 shares

A shares sold to the public. Presi-
dent/COO Michael Ferrel also
owns a smaller number of Class B
shares.

Robert F.X. Sillerman is by far
the company’s largest investor, but
he owns only nonvoting Class C and
preferred stock. His Sillerman
Communications Management
Company has a contract to provide
investment banking and financial
consulting services to Multi-Mar-
ket. Sillerman is selling WHMP-
AM & FM to Multi-Market and

Class B & C and preferred stock. of Class B stock, which have 10 SCMC will get a loan payout from
The company is buying WHMP-  times the voting power of the Class  the WYAK-AM & FM sale.
EARNINGS

lear Channel Communica-
Cﬂons (AMEX: CCU} re-

ported second-quarter net
income of $2.2 .
million (18 cents
per share), up
27% from $1.7
million (14 cents
per share) a year
ago. Gross rev-
enues were
$31.6 million, up v
41% from $22.3 million. After-tax
cash flow was $6.3 million (52
cents per share}), up 36% from
$4.6 million.

President/CEO Lowry Mays call-
ed the April-June period “the most
successful quarter in the
company'’s history.”

Clear Channel owns 31 radio sta-
tions in 13 markets, seven TV sta-

Clear Channel, Saga, Heritage

tions, and statewide radio networks
in Kentucky and Okiahoma.

aga Communications
S (AMEX: SGA) recorded net
income of $552,000 (12
cents per share), compared to net
income applicable to common
stock of $61,000 (2 cents per
share) last year. Revenues were
$9.2 million, up 9% from $8.5 mil-
lion. Broadcast cash flow was $3.5
million, up from $3.1 million.
Saga owns 20 radio stations in
nine markets.

eritage Medla Corporation
H {AMEX: HTG}) posted a sec-
ond-quarter net loss appli-
cable to common stock of $1.4 mil-

lion (8 cents per share), compared
to a net loss of $8.6 milion (58

cents per share) a year ago. How-
ever, last year's loss included a
one-time loss of $2.1 miliion (14
cents per share) from extinguish-
ment of debt. Revenues were
$67.9 milion, up 23% from $55.2
million. Total operating cash flow
was $15.1 miliion, up 37% from
$11 million.

Heritage's radio group had the
strongest gains of any division.
Second-quarter revenues were
$8.2 million, up 52% from $5.4
million. Radio cash flow was $2.9
million, up 98% from $1.5 million a
year ago.

Heritage owns 13 radio stations
in seven markets. It also has six TV
stations and an in-store marketing
group, which inciudes POP Radio
(a satellite radio service for super-
market and drug store chains).

D& mrerorT

Fewer Minorities At Work
In U.S. Radio Newsrooms

inorities accounted for only 11.3% of radio news-
room employees in 1992, according to an annual
survey by University of Missouri journalism profes-
sor emeritus Vernon Stone for RTNDA. The minority share

was down from 11.6% in 1991, but up from 7.8% in
1972.

Stone’s survey revealed the total number of African-American journal-
ists working in radio and TV news nationwide fell to 3100 last year, a drop
of 400 from 3500 in 1991. The survey also found that virtually all of the
decline came from radio. (The total workforce in commercial radio and TV
news was estimated at 39,500.)

Hispanic newsroom employment rose to 1900 last year — a galn of
400 from '91. Other minority groups accounted for only a small portion of
the broadcast joumalism workforce — roughly 800 Asian-Americans and
about 300 Native Americans.

he NAB is asking the FCC to flex a bit more regulatory

muscle to prevent local govermments from blocking

the construction of Commission-approved broadcast
transmission facilities.

In a recent filing with the agency, NAB claims there are a “myriad” of in-
stances where broadcast faciiities have been “uniicensed” by unreasonable
local regulation on transmitter site construction. One example: A few years
ago, then-owners of WGMS (AM) (now WTEMYWashington mounted a suc-
cessful — but costly — court fight to overturn Montgomery County, MD's at-
tempt to link approval of a new antenna site to promises that the station would
keep its Classical format.

NAB maintains that the Communications Act clearly gives the FCC the
authority to preempt such local antics and urges the agency to be aggressive
in doing so. Such action, the group adds, will become increasingly important
as new technologies — including DAB — make their debut. "“Otherwise,”
NAB wams, “these new technologies may be hindered or even withheld from
many segments of the public.”

Also in Washington:

* Rolodex alert: David Nemtzow has been named senior mass media
policy advisor to the House Telecommunications and Finance Subcommiittee.
He replaces Larry lrving, who now heads the National Telecommunica-
tions and Information Administration.

Nemtzow previously served as Legislative Director for Rep. Ed Markey
(D-MA)}, who chalrs the subcommittee.

® The FCC has upheld a Review Board decision awarding a new FM at
Goodiettsville {(Nashville), TN to Heidelberg-Stone Broadcasting Co. The
Commission refused to penalize H-S princlpal Katherine Stone for falling to
report that she had married and temporarily moved to Arkansas to care for a
sick relative. Seven competing applicants had objected to Stone being given
credit for local residency and her piedge to work fulltime at the station

>C Asked Not To Sink Bismarck LM,

BMR & KQDY/Bismarck, ND owner Anderson

Broadcasting has asked the FCC for a declaratory

ruling that would allow it to LMA a new crosstown
FM, KBMK. KBMR & KQDY regularly have combined Arbi-
tron shares well above 25% (30.5% in the market's most
recent yearly book [Spring '92]).

But Anderson complains it would be unfairly penalized for KBMR's 50kw
AM signal and the area’s high ground conductivity to have its LMA con-
sidered under the rules for markets with more than 15 stations.

Anderson claims that Bismarck is actually a 12-station market, so the
LMA should be judged under small-market rules allowing a single entity to
control up to 50% of the stations. Alternatively, if all 27 stations intersec-
ting KBMR's contour are to be counted, Anderson wants to use county-by-

county data (rather than metro numbers) to reduce the combo’s weighted
share to 13.82%.

aga Communications (AMEX: SGA) has filed to sell
301,228 new shares to the public and also to sell
383,772 shares for CEQ Ed Christian and Boston
Ventures. Christian will be exercising options to buy
154,000 shares at $10.36 each and immediately sell them.
Saga’s stock closed Tuesday (7/27) at $15.75.
Saga will use its share of the sale proceeds (including the payment for
Christian’s option exercise) to reduce debt and finance future acquisitions.

—Jack Messmer, Randall Bloomquist

WA Bmericanradionisiory com
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in Production Music Libraries

LAZzZeER

PRODUCTION LIBRRRY

Laser

Lightning
TVCHJ?&'HZV ]I

DlBlTHL

(iS5 production library

Generation Three

Call Your

The newest and largest library for today's contemporary,
oldies, or full-service station. Over 1500 original pieces of
music on 100 CDs.

The latest HOT tracks and the most music for
contemporary country radio. Over 750 different
commercial beds, plus mix-outs and free software.

Bold and powerful rock tracks for CHR, AOR, and URBAN
stations. 500 original pieces of music with alternate mixes
and edits.

Laser hot! Ideal for power promos, and high energy IDs and
sweepers. Pumps up your commercial sound to the max.

An all purpose library filled with a wide variety of music for
commercials, plus full sound effects and production
elements.

Versatile and expansive. Delivers a large collection of
different compositions. Sound effects and power parts
included.

A full service package. It spans the spectrum of music from
Rock to Soft AC. A full complement of extras is included.

A multitude of production beds in a wide variety of
categories. Extended lengths for full production possibilities.

Personal Sales

Representative at:
(800) 879-2100

——————wweemaaeri caraeliolictanr o
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RADIO BUSINESS

TRANSACTIONS

Brown Doubles Up In San Francisco
With $13 Million For KDFC Combo

Capitol doubles up in Baltimore for $9.75 million; Dame grabs WGY-AM & FM/Schenectady for
$5.5 million; Ohio bank switches from lender to owner of WMFX/Columbia, SC for $4.6 million

' Naal O The
% O -’=-

KDFC-AM & FMI/Palo Alto-

San Francisco

PRICE: $13 million

TERMS: Duopoly deal

BUYER: The Brown Organization,
headed by Chairman Willet Brown,
President Michael Brown, and Presi-
dent/Radio Phil Melrose. It owns
KKSF/San Francisco, KRWM/Seattle,
KGB & KPOPI/San Diego, KQPT-KXOA-
AM & FMI/Sacramento, and KYNO &
KJFXI/Fresno. Phone: (310) 274-
8411

SELLER: Sundial Broadcasting, own-
ed by Helen Davis

FREQUENCY: 1220 kHz; 102.1 MHz
POWER: S5kw day/145 watts night;
33kw at 1050 feet

FORMAT: Ciassical

BROKER: William Steding of Star Me-
dia Group

Spanish Radlo Network Sta-
tions

PRICE: $253,001 for 49%

TERMS: According to a letter agree-
ment and “Settlement Agreement and

Mutual Release,” the partners have
been unable to agree on terms for are-
structuring of the partnership’s debt
owed to Chrysler Capital Corporation
(which was originally for $11 million in
1987, but has since been increased),
and a promissory note for $659,693
owed to Tichenor Media System, the
ultimate parent company of SRN Texas
Inc., one of the current 50% owners.
Under this settlement, the other 50%
owner, Radio WADO Inc., and a new
investor, Broadcast Investment Inc.,
will acquire all but 1% of SRN Texas's
partnership interest for $253,000 and
Radio WADO will buy the Tichenor
note for $1. Tichenor will be released
from any obligation under the restruc-

tured Chrysler debt and also has an op-
tion to sell its remaining interest to
Broadcast Holdings inc.

BUYER: Radio WADO Inc., headed by
President Mark Biank of Miami, in-
creasing its partnership interest in
Spanish Radio Network from 50% to
98%, and Broadcast Investment Inc.
acquiring a 1% interest

SELLER: SRN Texas Inc., a wholly
owned subsidiary of Tichenor Media
System, headed by President McHen-
ry Tichenor Jr. of Dallas, reducing its
interest from 50% to 1%. Tichenor al-
so owns WIND & WOJOI/Chicago,
KLAT/Houston, KCOR-KSSR & KXTN-
KONJ/San Antonio, KUNO & KDOS/
Corpus Christi, KBNA-AM & FMI/EI
Paso, and KGBT & KiWW/Harlingen,
TX. Phone: (214) 855-8882

WADO/New York

FREQUENCY: 1280 kHz

POWER: Skw

FORMAT: Spanish

COMMENT: This station sold for $15
million in 1987.

WGLI/Babylon, NY
FREQUENCY: 1290 kHz

POWER: 265 watts

FORMAT: Spanish

COMMENT: This station sold for
$380,000 in 1989.

WQBA-AM & FM/Miami
FREQUENCY: 1140 kHz; 107.5 MHz
POWER: 50kw day/10kw night; 95kw
at 1007 feet

FORMAT: Spanish

COMMENT: This combo sold for
$25.75 million in 1989.

KJOP/Lemoore

PRICE: No cash consideration for 50%
TERMS: Transfer of partnership inter-
est under terms of a 1977 partnership

agreement, which provides that full

Star
Media

Group, Inc.

Chris Devine

Major Broadcasting Company
has agreed to transfer the assets of

WWBZ-FM
Chicago, IL

Scott K. Ginsburg
of
Evergreen Media Corporation

“Radio’s Full Service
Financial Specialists”ru

17304 Preston Road, Suite 265 ¢ Dallas, Texas 75252 « (214) 713-8500

control shall pass to the surviving part-
ner when the other dies.

BUYER: John Pembroke of Los An-
geles, increasing his partnership stake
in Goodwill Broadcasting from 50% to
100%

SELLER: Ophelia Beckwith, deceas-
ed

FREQUENCY: 1240 kHz

POWER: 1kw day/250 watts night
FORMAT: Spanish

WAKT/Panama City Beach
PRICE: $232,000

TERMS: Duopoly deal; stock sale for a
seven-year promissory note at 9% in-
terest

BUYER: Styles Communications Inc.,
acquiring all stock of Ladies lll Broad-
casting Inc. Styles, owned by Thomas
and Kim DiBacco; Robert Germain Jr.
of Panama City, FL; Richard Germain
of Upper Arlington, OH; and Stephen
Germain of Bexley, OH. They own
WRBA/Springfieid (Panama City).
Phone: (904) 769-2299

SELLER: Barbara Dill Hoy of Panama
City Beach and Terralynn Hoy of Talla-
hassee. Phone: (904} 769-2299
FREQUENCY: 105.1 MHz

POWER: 50kw at 377 feet
COMMENT: The application states that
WAKT-WRBA had a combined share of
9.6 in the Spring 1992 Arbitron sur-
vey of the Panama City metro.

WTPS (FM CP)/Quincy

PRICE: No cash consideration
TERMS: Transfer of partnership inter-
est of partner who filed personal bank-
ruptcy

BUYER: Leah and John James of Ha-
vana, FL, as joint tenants. Leah James
was previously one of two general part-
ners controlling this CP as Bitner-
James Partnership. The Jameses
have a lawsuit pending in which they
claim an ownership interest in WGWD/
Gretna, FL. Phone: (904} 562-3341
SELLER: William J. Miller Jr., trustee
for the bankruptcy estate of Monte-
Rex Bitner. Bitner is identified in the fil-
ing as an employee of WGWD. Phone
(904) 222-9511

FREQUENCY: 100.7 MHz

POWER: 3kw at 328 feet
COMMENT: Leah James states in a
sworn affidavit that the CP holder has
been unable to put this new FM on the
air because WGWD has not complied
with an FCC order to change its op-
erating frequency.

KZMG/New Plymouth (Boise)
PRICE: $750,000

TERMS: Duopoly deal; asset sale for
$250,000 cash and a seven-year
promissory note for $500,000 at 10%
interest. However, the note is interest-
free for the first year and monthly pay-
ments are to be made only in the first
through seventh years.

BUYER: Magic 93 Ltd., whose general
partner is West Group Broadcasting
Corp., headed by Chairman Richard
Reider and Paul Meacham of Ft. Col-
lins, CO. They own KIZN/Boliss, ID and

W americanradiohistorvy com

TRANSACTIONS AT A GLANCE

1993 Deals To Date: $1,486,824,091
(Last Year: $598,190,442)
Total Stations Traded This Year: . ......802

(Last Year: 715)

This Week’s Action: . .. .......$37,347,201
(Last Year: $6,396,396)
Total Stations Traded This Week:

Feinay
(Last Year: 27)

eDeal Of The Week:

$13 million

oKDFC-AM & FM/Palo Alto-San Francisco

® WADOMew York
® WGLIBabylon, NY
*WOBA-AM & FM/Miami

® K JIGISpencer, IA $250,000

S WWAGIMcKee, KY

®W.INSIYazoo Clty, MS

® KXRK/Provo, UT $225 000

KFSB & KIXQlJoplin, MO. Phone:
(303) 221-5758

SELLER: PTI Broadcasting Inc., head-
ed by President Roy Robinson. It is a
wholly owned subsidiary of Pacific
Telecom, headed by Chairman/CEQ
Charles Robinson, which in tum is
86.7% owned by PacifiCorp Hold-
ings, headed by President/CEQ Willi-
am Glasgow, and it is a wholly owned
subsidiary of PacifiCorp, headed by
President/CEO A.M. Gieason. PTI
Broadcasting aiso owns KQLO &
KWN2Z/Reno-Carson City, NV and
KDUK-AM & FMI/Eugene-Florence,
OR. Pacific Telecom also has cable TV
interests. Phone: (702) 333-0123
FREQUENCY: 93.1 MHz

POWER: 50kw at 2630 feet
FORMAT: CHR

COMMENT: The application states that
KZMG-KIZN had a combined share of
11.7 in the Fall 1992 Arbitron survey
of the Boise metro.

WKZl/Casey

PRICE: No cash consideration
TERMS: The sellers are transferring
this station to a not-for-profit, nonstock
corporation controlled by them and
their son.

BUYER: Word Power Inc., controlled
by Paul, Eleanor, and Mark Ford of
West Terre Haute, IN. It is an applicant
for a new FM at Clinton, IN.

SELLER: Paul and Eleanor Ford
FREQUENCY: 800 kHz

& WVYRTBaltimore $2.75 million
® 5t, Pe' Broadcasting Stations $625,000
*WIN-AM & FM/Jackson-Utica, MS

® Spanish Radio Metwork Stations 3253 001 for 49%

S KJOP|Lemoore, CA No cash consideration for 50%
® WAKT/Panama City Beach, FL $232,000

S WTFS (FM CP)Quincy, FL Mo cash consideration
® KZIMG/Maw Plymouth (Boise), ID $750,000
oWEZICasay, IL Mo cash consideration

® Wilderness Hills Stations $50.000 for 50%
®WWXL-AM & FM/Mancheszter, KY

® WYY A{Qlive Branch, MS (Memphis, TN) $1.275.000

® WGY-AM & FMiSchenectady, NY $5.5 milian ;

& WLM.JlJackson, OH $45,000

® KTSH (FM CP¥Tishomingo, OK $10,000

S WGTRBucksport, 5C $50.000

S WMFXISL Andrews (Columbla), 5C $4 6 mm:m {miasdrram
® WITM/Elizabethton (Johnson CHy-Kingsport), TN 511,200
® FM CP/San Angelo, TX $9500 -

®WHBG & WRDJUHarrisonburg-Bridgewater, VA 510,000 for 50%
® WRHXHemdon, VA (Washington, DC) $1500

POWER: 250 watts
FORMAT: Religious

KJJG/Spencer

PRICE: $250,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: lowa Great Lakes Broadcast-
ing Company Inc., owned by William
Sander of Spencer. He owns KICD-
AM & FMISpencer. Phone: (712) 262-
1240

SELLER: Garamella Broadcasting
Company, headed by general partner
Todd Garamella of Cambridge, MN.
He also owns WLOL/Cambridge.
Phone: (712) 262-1240
FREQUENCY: 104.9 MHz

POWER: 3kw at 300 feet

FORMAT: Gold

COMMENT: The application states that
there are 11 stations in the duopoly
market created by the contours of
KJJG and KICD-AM & FM

Wilderness Hills Stations

PRICE: $50,000 for 50%

TERMS: Stock sale for a promissory

note at 8% interest. The note is to be

amortized on a 10-year schedule, but

with a balloon payment for the out-

standing balance at the end of five

years

BUYER: Vernon Baldwin of Fairfield,
Continued on Page 8
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The best dance music ever recorded came from the
mid-'70s through the mid-'80s. Now you can get this
120 beat-a-minute retro sound - and a whole lot

more - with THE RETRO SHOW.

Each week host Gary Spears of Chicago’s B96 delivers
a three hour spotlight on the era that has become

today's hottest dance sound. In addition to exclusive
live concert recordings from Westwood One's famed
archives, THE RETRO SHOW will include bits
from TV series, movies and commercials of the
'70s and '80s.

The Retro sound is already a proven ratings winner
on HOT 97, Power 106 and B96. To come to the
party, contact your Westwood One representative

at 310-204-5000.

& IT COULD ONLY COME FROM WESTWOOD ONE.} |
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

OH, increasing his stock interest in
Wilderness HHis Inc. from 50% to
100%

SELLER: Ermel ‘‘Red’” Ison of
Whitesburg, KY, selling his entire 50%
stock interest

WWXL-AM & FM/Manchester
FREQUENCY: 1450 kHz; 103.1 MHz
POWER: 1kw; 2640 watts at 338 feet
FORMAT: Gospel

COMMENT: This combo sold for
$400,000 in 1986.

WWAG/McKee
FREQUENCY: 107.9 MHz
POWER: 2kw at 400 feet
FORMAT: Gospel
___Maryland
WVRT/Baltimore
PRICE: $9.75 million
TERMS: Duopoly deal
BUYER: Capitol Broadcasting Com-
pany Inc., headed by President Jim
Goodmon of Raleigh. It owns WWMX/
Baltimore, WRAL/Raleigh, WJZY/
Charlotte, and is seling WRNL &
WRXL/Richmond. Phone: (919) 890-
6000

SELLER: Scripps Howard Broadcast-
ing, a publicly traded company (NAS-
DAQ: SCRP) headed by President
Lawrence Leser. it has announced a
deal to sell WMC-AM-FM-TV/Memphis
and expects to announce a deal soon
for the sale of its remalning radio prop-
erty, KUPL-AM & FM/Portland. The
company also owns nine other TV sta-
tions. Its major stockholder is the E.W.
Scripps Co. newspaper group. Phone;
(513) 977-3000

FREQUENCY: 104.3 MHz

POWER: 50kw at 420 feet

FORMAT: AC

BROKER: Donaldson, Lufkin & Jen-
rette

St. Pe’ Broadcasting Stations
PRICE: $625,000

TERMS: Asset sales for $100,000
cash and two promissory notes. The
first note is for $510,000 at 10% inter-
est in equal monthly payments over a
period of seven years. The second is
for $15,000 at no interest to be paid in
full within one year after closing. The
second note is to be canceled if the

buyer moves the AM transmitter and
tower within one year after closing. The
buyer also has an option to pay the
second note over a six-year period at
10% interest.

BUYER: Willis Broadcasting Corpora-
tion, owned by Bishop L.E. Willis Sr.
of Norfolk. He owns 24 stations, in-
cluding WURD/Philadelphla, WWCA/
Gary (Chicago), and WXSS/Memphis.
Phone: (804) 624-6500

SELLER: St. Pe’ Broadcasting Inc.,
owned by Edward St. Pe’ of Jackson,
MS. Phone: {601) 352-6673

WJIXN-AM & FM/

Jackson-Utica

FREQUENCY: 1450 kHz; 92.9 MHz

POWER: 1kw; 900 watts at 574 feet
FORMAT: Religious

COMMENT: The AM soid for
$180,000 in 1988 and the FM (then
only a CP) for $10,000 in 1989.

WJINS/Yazoo City

FREQUENCY: 92.1 MHz

POWER: 20kw at 300 feet

FORMAT: Country

COMMENT: This station sold for
$310,000 in 1988.

WYYAIOlive Branch
(Memphis, TN)

PRICE: $1,275,000

TERMS: Duopoly deal; stock sale for
$150,000 cash and a 10-year promis-
sory note for $600,000 at 9.756% in-
terest. S. Knox Phillips is also to be
paid a total of $525,000 under a six-
year “Consulting and Noncompetition
Agreement.”

BUYER: NewMarket Media Corpora-
tion, owned by Stephen Robertson of
Advance, NC and Peter Schulte of
Kingwood, TX, acquiring ali stock of
Olive Branch Broadcasting Corp.
They own WREC & WEGR/Memphis,
WSJS & WTQR/Winston-Salem,
KXXY-AM & FM/Oklahoma City,
WNOE-AM & FM/New Orleans, and
are buying KQLD/New Orleans.
Phone: {919) 998-0691

SELLER: S. Knox Philips and Jerry
Phillips, each selling 50%. They also
own WSBM & WOLT/Florence, AL
and WLVS/Lake Worth, FL.
FREQUENCY: 95.9 MHz

POWER: 3kw at 328 feet
COMMENT: The application states that
WYYA-WREC & WEGR had a combin-
ed share of 8.4 in the Winter 1993 Ar-
bitron survey of the Memphis metro.

Is Your Research
Company Recycling
More Than Paper?

Is your research company handing you e
the same words it5 handing other stations? |8
Thats not ecological. That’s nuts. Your 8
research should be as unique as you are.

Call us at 703-534-3003 and get the
thinking that’s for you. And only you,

Totally original, totally custom research.

WGY-AM & FM/Schenectady
PRICE: $5.5 million

TERMS: Asset sale for cash, pursuant
to an auction by the U.S. Bankruptcy
Court in Philadeiphia

BUYER: Dame Media Consultants,
headed by President J. Albert Dame
and VP/GM John Dame. They own
Pennsylvania facilities WHP-WKBO &
WRVV/Harrisburg, WKQS & WNTJ/
Johnstown, and WRAK & WKSBIWilli-
amsport. Phone: {(717) 540-8800
SELLER: Empire Radio Partners Ltd.,
a debtor-in-possession headed by
CEO Guyon Turner. It was formerly
headed by Dennis Israel. Empire is al-
so seling WJYY/Concord, NH and
WRCI/Hillsboro, NH. Phone: (518)
381-4800

FREQUENCY: 810 kHz; 99.5 MHz
POWER: 50kw; 14.8kw at 930 feet
FORMAT: Full Service AC; Gold
COMMENT: This station sold for $11
million in 1985.

WLMJ/Jackson

PRICE: $45,000

TERMS: Asset sale for cash

BUYER: JAC-VIN Religious Broad-
casters Inc., a nonprofit corporation
whose trustees are John Pelletier of
Wellston, OH and Lewis Davis and E}
len Evans Cole of Jackson. Davis
owns 50.1% of WCJO/Jackson and
WYPC & WKOV/Weliston. Phone:
(614) 286-2141

SELLER: Radio Jackson Inc., owned
by William Johnson of Circleville, OH.
Phone: (614) 286-6362
FREQUENCY: 1280 kHz

POWER: 1kw daytimer

FORMAT: Country

Okla

KTSH (FM CP)/Tishomingo
PRICE: $10,000

TERMS: Asset sale for cash
BUYER: South Central Oklahoma
Christian Broadcasting iInc., a non-
profit corporation controlled by Randail
Christy of Stonewall, OK, Sharla Fred-
erick of Stonewall, and Randy San-
ders of Ada, OK. Phone: (405)
265-4392

SELLER: Ballard Broadcasting of Ok-
lahoma Inc., owned by Drew Ballard
of Lubbock, TX. He is an applicant for a
new FM at Coahoma, TX. Phone:
(405) 889-3392

FREQUENCY: 99.7 MHz

POWER: 25kw at 328 feet

uth Carolina

WGTR/Bucksport
PRICE: $50,000
TERMS: Asset sale for cash

BUYER: Atlantic Broadcasting Com-
pany Inc., owned by Fred Avent of
Florence, SC; Frank Avent of Flor-
ence; George Avent of Kingstree, SC;
Harold Miller Jr. of Florence; and
John Jeffords of Florence. Atlantic
owns WJIMX-AM & FM/Florence-
Cheraw and WSQNI/Scranton, SC.
Fred Avent and Harold Miller are part-
owners of the seller. Phone: (803)
667-9569

SELLER: G&M Communications,
owned by R. Stuart Graham Jr., Fred
Avent and Harold Miller. Graham also
owns 50% of WEZOIfFairfield, ME.
Phone: (803) 667-9569
FREQUENCY: 107.9 MHz

POWER: 32kw at 607 feet

WMFX/St. Andrews

(Columbia)
PRICE: $4.6 million {(maximum)
TERMS: Asset sale for cash. The price

VWO AmertanracioRistory com

is to be the lesser of $4.6 million or 8.1
times operating cash flow for the 12
months prior to closing. The buyer is to
enter into a management agreement
with Tri-City Radio L.P., owner of
WYMJ/Beavercreek, OH and WRVF/
Upper Arlington, OH.

BUYER: Clyde G. Haehnle & Co.,
owned by Clyde Haehnle, as trustee
for ORR 1 Inc. He has an interest in
WBYR/Van Wert, OH (Ft. Wayne, IN).
All of the capital stock of ORR 1 inc. is
owned by PNC Realty Company, a
wholly owned subsidiary of PNC Bank
Ohio, a creditor of the station’s former
owner, WMFX-FM Assoclates L.P.
Phone: (513) 681-1950

SELLER: BTMI Inc., headed by Presi-
dent Paul Robinson, as court-
appointed receiver for WMFX-FM As-
sociates L.P., which had been part of
the Baum Broadcast Group. Phone:
(202) 408-7036

FREQUENCY: 102.3 MHz

POWER: 3kw at 322 feet

FORMAT: AOR

COMMENT: This station sold for $5
million in 1989. A deal was announced
in December 1992 to sell this station
as part of a group deai, but it was drop-
ped from the group before the sale
closed.

WITMI/Elizabethton

(Johnson City-Kingsport)
PRICE: $11,200

TERMS: Duopoly deal; asset sale for
cash

BUYER: Holston Valley Broadcasting
Corporation, a wholly owned sub-
sidiary of the Home News Company,
headed by President William Boyd of
Princeton, NJ and principally owned by
members of the Boyd family. It owns
WKPT (AM), WTFM, & WKPT-TV/
Kingsport; WKTP/Jonesborough, TN;
three LPTV stations in Florida; and a
daily newspaper in New Jersey. William
Boyd aiso has an interest in KMCL-AM
& FMIMcCall, ID. Phone: (615)
246-9578

SELLER: Good Shepherd Broadcast-
Ing Corporation, owned by Rebecca
and John Henderson, and John and
Glenna Bailey. Phone: (615)
542-9000

FREQUENCY: 1520 kHz

POWER: 1kw daytimer

FORMAT: This station is dark.
COMMENT: The buyer is requesting a
waiver of the one-to-a-market (radio-
TV} rule on the grounds that WITM is a
failed station. The buyer has an option
to terminate this deal if its costs associ-
ated with obtaining the waiver exceed
$5000. The application states that the
combined share for WKPT (AM),
WTFM, WKTP, WITM, and WOPI/
Bristol, TN (which carries program-
ming from the buyer's WKPT Radio
Network) was 16.7 in the Fall 1992
Arbitron survey of the Johnson City-
Kingsport metro.

FM CP/San Angelo
PRICE: $9500

TERMS: Asset sale for cash

BUYER: Dwight Carver of Brookfield,
MO. He owns KGNG & KZBK/Brook-
field, MO (sale pending). Phone: (816)
258-7468

SELLER: Francis Jenkins of Madison,
WI. Phone: (608) 222-9090
FREQUENCY: 100.1 MHz

PRICE: $925,000
TERMS: Asset sale for $900,000 cash

and a promissory note for $25,000
BUYER: ACME Broadcasting Inc.,
owned by James Facer of Ogden, UT
and James McNeil Jr. of Salt Lake Ci-
ty. They are programming this station
under an LMA. Phone: (801) 364-
9601

SELLER: The Great Stock Company
of Vast International Import, owned
by Grace and Bill Upton, Kathryn
Judd, David and Judith Grow, Angela
Bond, and Steven Grow. The company
aiso owns KFMY /Provo (which has ap-
plied to change its call letters to
KOVO). Judd, Bond, and Judith Grow
also own KRXK-AM & FM/Rexburg,
ID.

FREQUENCY: 96.1 MHz

POWER: 55kw at 2630 feet
FORMAT: New Rock

COMMENT: This station and its AM
sister sold for $970,000in 1990. The
application for this sale included a copy
of a lawsuit by crosstown competitor
KJQN alleging that: Facer and other
former KJQN employees now at KXRX
took equipment (including a used milk
truck called the “Milk Beast") and infor-
mation belonging to KJQN; KJQN-
owned trademarks are being used on
KXRX; and ACME employees have
made defamatory remarks about KJQN
to advertisers and others
_Virginie
WHBG & WRDJ/
Harrisonburg-Bridgewater
PRICE: $10,000 for 50%

TERMS: Stock sale for cash. The
buyer has also made a loan to the licen-
see corporation of $375,000 at 3.5
points above the prime rate of Crestar
Bank to be paid interest-only monthly.
The principal is due only upon liquida-
tion, a sale of assets, issuance of addi-
tional stock, or any default of the note
or tax payments

BUYER: E. Warren Denton Jr. of Har-
risonburg, acquiring a 50% stock inter-
est in WHBG Inc. and WRDG Inc.
Phone: (703) 434-2382

SELLER: Robert Dean, reducing his
stock interest in WHBG Inc. from
71.02% to 25% and reducing his
stock interest in WRDG Inc. from
50.1% to 25%:, Kenneth Dean, reduc-
ing his stock interest in WHBG Inc
from 28.98% to 25% and reducing his
stock interest in WRDG Inc. from
49.9% to 25%.

FREQUENCY: 1360 kHz; 105.1 MHz
POWER: Skw day/25 watts night; 6kw
at 328 feet

FORMAT: Country; AC

WRHX/Herndon

(Washington, DC)

PRICE: $1500

TERMS: Asset sale for cash

BUYER: Bruce Houston of Vienna, VA.
Phone: (703) 938-1016

SELLER: United Communications
Inc., owned by David Elzroth of Ham-
mondsport, NY. Phone: (607)
776-3371

FREQUENCY: 1440 kHz

POWER: 1kw day/30 watts night
FORMAT: This station is dark
COMMENT: This station sold for
$60,000 in 1986

For The Record

The sale pnce for WSLM-FM/
Salem, IN (Loulsville, KY) in last
week's Transactions (R&R 7/23/
93), should have included an ad-
ditional $480,000 for a “Covenant
Not To Compete,” for a total of
$2.4 million. The year-to-date total
in this issue has been adjusted ac-
cordingly.
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You can count on us.
(Can we count on you?

Because more than ever before, our message deserves to be heard.

The Army Naticnal Guard makes up about one-half of our
nation’s combat forces. And we need men and women to help
keep us strong—ready to protect our community and defend our
country. We have been there during natural disasters, in the fight
against drugs and in the protection of our environment.

It's a commitment that takes dedication. Guardmembers
give at least two weeks a year and two days every month to the
Guard—and to you. Could we have a minute of your time?

Run our spots whenever possible. And if you can't spare a
minute, well settle for :30. Even :20.

To obtain free dubs of Army National Guard PSAs call your
nearest Army National Guard State Marketing NCO, or write:
National Guard Bureau, Advertising Distribution Center, PO Box
1776, Edgewood, Maryland 21040.

Alabama
(205) 271-8386
Alaska

(602) 267-2823
Arkansas
(501) 791-4107
California
(916) 854-3276
Colorado
(303) 397-3128
Connecticut
(203) 548-3234
Delaware
(302) 324-7099
Washington, D.C.
(202) 433-5142/43
Florida
(904) 823-0388
Georgia

(671) 637-2769/70
Hawaii
(808) 737-1522
Idaho
(208) 389-5115

Mlmois
(217) 785-3623
Indiana
(317) 247-3241
Towa
(515) 242-5430
Kansas
(913) 266-1097
Kentucky
(502) 564-8516
Louisiana
(504) 278-6217
Maine
(207) 942-7667
Maryland
(410) 653-3682
Massachusetts
(617)861-0263
Michigan
(517) 483-5681
Mirnesota
(612) 296-4469
Mississippi
(601) 973-6320
Missoun
(314) 751-9655
Montana
(406) 444-6933

Nebraska
(402)473-1169
Nevada
(702) 887-7232
New Hampshire
(603) 225-1288
New Jersey

(609) 530-5169/70

New Mexico
(505) 473-2526
New York
(518) 786-4774
North Carolina
(919) 664-6113
North Dakota
(701) 224-5130
Ohio
(614) 4924141
Oklahoma
(405) 425-8306

Oregon
(503) 945-3982
Pennsylvania
(717) 865-8451
Puerto Rico
(809)725-7447
Rhode Island
(401) 457-4322

South Carolina
(803) 748-4285
South Dakota
(605) 399-6681
Tennessee
(615) 532-3089
Texas
(512) 465-5074
Utah
(801) 576-3645
Vermont
(802) 864-1175

Virgini
(804)775-9275
Virgin Islands
(809) 778-4855
Washington
(206) 581-8921
West Virginia
(304) 341-6438
Wisconsin
(608).241-6341
Wyoming

(307) 772-6256/41

Americans At Their Best.

A1RRCU30073
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NEWSBREAKERS.

Coleman Upped To
OM At WJFK/DC

Jeremy Cole-
man has been
promoted to Op-
erations Man-
ager at Infinity
Broadcasting’s
WIFK-FM/Wash-
ingten (which is
simulcast on
WJFK [AM]/Bal-
timore), report-
ing directly to
GM Ken Stevens.
He had been Marketing & Crea-
tive Services Director since joining
the station in early 1992. 'JFK PD
Cerphe remains in place.

Coleman will head WJFK’s pro-
gramming department, directing
all aspects of programming and
marketing — including Unistar’s
“G. Gordon Liddy Show” and “Don
(Geronimo) & Mike (O’Meara)
Show,” which originate from
WJFK.

“Jeremy did a tremendous job in
rolling out Don & Mike and Liddy
nationally,” said Stevens, noting
that the station’s growth and addi-
tion of two nationally syndicated
shows created the need for another
management job.

Prior to joining WJFK, Coleman
was Marketing Director at WNOR/
Norfolk. He also had a stint as
Asst. PD at WKLH/Milwaukee.

Coleman

RN

Peck Recruited To
Qwest VP Post

Greg Peck has
been recruited by
Qwest Records
as VP/Promo-
tion, Black Music
Marketing. He'll
report to label
President Jim
Swindel.

“Gregbringsus
a fresh outlook
with a seasoned ~ =
approach,” Swin- Peck
del said. ‘‘His experience and repu-
tation will be a great benefit to the
future of Qwest.”

Peck will oversee Qwest's urban
marketing and promo efforts and
develop its relationship with the
promotion and marketing staffs at
Warner Bros. and Reprise. He
most recently headed Bahia Enter-
tainment and has been VP/A&R at
PolyGram, VP/Promotion at Is-
land, and VP of Island/4th &
Broadway Records.

R

Setzer Goes Hollywood R T T R

% = b et
Bewlacqua Bound For WDZR/Detroit

WAKR & WONE/Akron Production Director Joe Bevilacqua segues
to the PD post at WDZR/Detroit, effective August 16. He replaces Dave
Herring, who has decided to become an account executive with the sta-
tion.

GM Greg Raab commented, “Joe's an experienced AOR personality
and music director with strong production skills. He has the right feel for
street promotions, which is a natural for this station. We feel he's particular-
ly qualified for the challenges here.
= Bevilacqua said, "I'm thrilled — it's a great challenge. | plan on being in-
volved with the people who love the station. We expect to meet as many
people as we can and turn them on to Z-Rock."

R

g

R Tm—

Rubenstein Gets Restless, Takes Promo Post

Records. His new project —

Peter Paterno.

Former Stray Cats frontman Brian Setzer (c} has signed with Hollywood
the Brian Setzer Orchestra — is slated to re-
lease an LP early next year. Finalizing the deal are (I-r) VP/Marketing Jim
Martone, manager Dave Kaplan, Exec. VP Wesley Hein, and President

Sara Rubenstein has accepted the Director/Na-
tional Promotion position at Restless Records, where
she'll be responsible for the label's commercial and
Adult Alternative radio promotional endeavors. She'll
also oversee college/Alternative and Metal radio ef-

forts for artists on Restless, Twin Tone, and affiliated
labels.

Baer New Sony/NasthIe VP/Marketing

Connie Baer, a
partner in the
Los Angeles-
based Gary
Group entertain-
ment company,
has been named
VP/Marketing
for Sony Music
Nashville. She
succeeds Mike
Martinovich, who
has announced
his intention to leave the label by
the end of the year.

Sony Music Nashville President
Roy Wunsch commented, “I'm

Baer

1 Restless Director/Marketing Rich Schmidt com-
mented, “She wowed us in the synchronized swimm-
ing competition in the '84 Summer Olympics. And
now she's here — wow! With Sara here, we're posi-
tioned to deliver our new great roster of bands.”

Rubenstein formerly handled Alternative and
Adult Alternative promotion for independent One Way, Inc.

thrilled we could attract Connie to
our Nashville team. Her exper-
ience-driven marketing insight,
plus her talent and instincts, will
add a very exciting dimension to —_—
Sony Music Nashville.”

Baer said, “Ihavea tremendous = Hart Ascends To PD At KQMQ/Honolulu
opportunity here to take my ex-
perience and resources and apply
them in new and innovative ways.
I'm looking forward to being part
of a great team that’s committed to
breaking new artists and new
ground.”

Baer joined the Gary Group in
1983, was named VP/Promotion in
1985, and became a partner in 1986.

Rubenstein

KQMQ/Honolulu acting PD/MD/afternooner
Kriss Hart has assumed the PD post on a permanent
basis. He replaces Kimo Akane (now OM at cross-
town KGMZ) and will continue as MD for the time be-

ing.

KQMQ consultant/operator (and McVay Media
_ President) Mike McVay said, "Kriss's 12 years at
KQMQ and his keen sense of what Hawaii wants will §
help propel KQMQ to being a top-rated station.” j

Hart told R&R, “It's been a rough start. We lost
our morning show that was here for 10 years, a major

R

Kelly Becomes OM At Major’s Nets

WYSY (Y108)/ &8
Aurora-Chicago |
OM/afternoon
personality Brian
Kelly has resign-
ed to become OM
at the Chicago-
based Major
(formerly Su-
peradio) Net-
works. Kelly will
oversee the pro-
gramming of its
“City-FM” and “Superhit Coun-
try” formats, as well as another
format to be announced.

Kelly told R&R, “I'm so pumped
it took me a day to scrape myself
off the ceiling. This is an exciting

Kelly

Viacom Ups Reymond To Sr. VP/CFO

Kevin Reymond has been ap-
pointed Sr. VP/CFO of the Viacom
Broadcast Group. In the newly cre-
ated position, Reymond will over-
see administration and financial
operations for the group, which in-
cludes 14 radio and five television
stations.

Chairman/CEO Edward Horo-
witz said, “Kevin's broad-based fi-
nancial and operations expertise
and strong knowledge of broadcast
finance have been invaluable to the

group as we've strategically pur-
sued business opportunities, in-
cluding taking advantage of the
ability to create duopolies in our
radio markets.”

Reymond joined Viacom last
year as VP/CFO of the broadcast
group. He previously was VP/Ac-
quisitions & Analysis for Westing-
house Broadcasting. Prior to that,
he worked for the accounting firm
of Price Waterhouse, specializing
in mergers and acquisitions.

concert got cancelled, and we had some technical
problems on our AM. But | feel we can be back on top
of the market again.”

opportunity. I have the utmost re-
spect for Major Networks Presi-
dent/CEO Chris Devine and VP/
Programming John Edwards. I
look forward to helping make this
the No. 1 network in the country.”

Kelly has also programmed
WYTZ/Chicago and WZUU/Mil-
waukee.

Duling Segues To
WOLL PD Position

WNFI/Daytona Beach, FL PD
J.J. Duling has been appointed PD
of WOLL/West Palm Beach. He
succeeds Fred North, who exited
the Gold outlet to program
WRKA/Louisville (R&R 7/9).

GM Tom Haymond told R&R,
“J.J.’s been a winner and has a
solid understanding of what makes
good radio. His entire background
has been in CHR and he’ll bring a
unique and unconventional type of
philosophy to us. When we combine
J.J.’s CHR energy with our format,
we’ll get people talking. This will
be fun radio personified.

Duling, who begins his WOLL as-
signment August 10, previously
programmed WWSF/Ft. Walton
Beach, FL and WZZP/South Bend,
IN.

After the EMI Records Group staff spent a hot summer day at the Bridge-
hampton Tennis & Surf Club, President/CEQ Daniel Glass (I) and Sr. VP/
Promotion Ken Lane presented VP/AC Promotion Laura Kuntz with the
company'’s Most Valuable Player trophy. ’

TSN ericanradiohistory com
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With 60 In A Row, We've Already Set
Our Sights On A Legendary Number

In 1961, Roger Maris broke the once invincible That's 15 years on top! And every single day, we
€0 home run barrier with an awesome display of do the things that will help us reach 61.

| finishing the seas it 1. . 3
power, finishing the season with a total of 61 If you have a message for Northern Californians,

With the latest Spring Arbitron ratings book, KGO remember that the best way to reach them is on
NEWSTALK AM 810 has racked up an incredible KGO NEWSTALK AM 810, the superstar of San
60 wins in a row in the San Francisco Bay Area.* Francisco Bay Area radio.

KGO NEWSTALK AM 810

Already a star, quite possibly a legend!

*Source. Arbitron AGH persons 12+, Mon.- Sun. 6 a.m. - Mid., San Francisco MSA, Surmmer 1978 - Spring 1993.
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NEWSBREAKERS.

Radio

@ JILL GODFREY steps up from AE to
NSM at WKYS/Washington.

®CYNTHIA MORGAN shifts to
WHWH & WPST/Princeton, NJ as
LSM. She formerly served as sales
consultant at WFLS-AM & FM/Fred-
ericksburg, VA.

Records

® JACQUIE PER-
RYMAN joins Aris-
ta Records as VP/
Arista  Sound-
tracks. She most
recently headed
Virgin Records’

soundtrack labei. Perryman

@ DEBRA FLANAGAN has been nam-
ed National Director/Sales & Marketing
at Continuum Records.

©® ROB GILLIS shifts to Waterdog Rec-
ords as Label Manager. He most re-
cently served as GM at the 2nd Hand
Tunes retail chain.

@ KEVIN SHEA and PETER PIASECKI
have been promoted from Directors to
VPs in Canada-based Attic Records
Ltd.'s Promotion & Press and Sales &
Marketing Departments, respectively.

® CHERRY LANE MUSIC CO. INC.
has formed Guitar Recordings Classic
Cuts. The subsidiary label, whose first

release is due August 10, showcases
previously unreleased vintage material;
(914) 935-5266.

® MICHELLE KERRIGAN has been
promoted from Sr. Director to VP in
Sony Music’s Marketing Services De-
partment.

Carvello

Kerrigan
® DOROTHY CARVELLO has been el-

evated from Manager/A&R to Associ-
ate Director/A&R at RCA Records.

Industry

® MICHAEL MEYER — most recently
VP/GM at Records Shop Inc. —
segues to the Navarre Corp. as Mid-
west/East Coast Branch Manager. In
other news, the company's Chicago of-
fice ups Field Sales Representative

For The Record

“Rodeo Trails” — a two-and-a-
half-minute feature hosted by
Butch Thurman — airs daily, not
weekly (R&R 5/28).

KAREN PASET to Regional Sales Man-
ager.

® HENRY WATSON — Account Direc-
tor/Affiliate Sales & Marketing at MTV
Networks — segues from the North-
east Region to the Western Region. In
related activity, former MTV News
head EDWARD BEAN becomes Exec-
utive Producer/MTV Asia.

b S N
. CHRONICLE
el

Marriages

KEZE/Spokane, WA MD
Curt Cartier to Shannon Ed-
wards, June 19

BNA Entertainment Director/
National Promotion Chuck
Thagard to Kathy Bell, July 25

Births

Broadcast Architecture Sr
Associate Bob Braunstein_wife
Gayle, son Daniel, July 10

GRP recording artist Lee Rit-
enour, wife Carmen, son Wes-
ley Santos, July 14

WFMW/Madisonville, KY
PD/MD Danny Koeber, wife
Denise, daughter Courtney
Danielle, July 14

Vallie Consulting consultant
Randy Lane, wife Kim, daugh-
ter Avery Adelaide, July 19

London Records U.S. Presi-
dent Peter Koepke, wife Epic
Records recording artist Nicky
Holland, daughter Georgia
Anne, July 21
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How smart ce
avoid wandering.

® JOEL FOSBROOK becomes re-
search consultant at Research Direc-
tor Inc. Prior to his appointment, he
served as WJZE/Washington's Re-
search Director.

National Radio

® SOUND & STATIONS is producing
the “European Hit Survey.” Hosted by
Bobby Sicilia, the program showcases
European acts and current events:
(202) 333-0700.

®USA RADIO NETWORK is present-
ing “Ken Dowe's Daily Magazine,” a
news, entertainment, and information
program available on Spacenet Ili, Gal-
axy I, and Satcom C-5; (800)
829-8111.

® SYNDICATION SERVICES will offer
“The Johnnie Taylor Story” on a
market-exclusive barter basis. The
hourlong music special is set to air
September 25-26; (205) 339-1087.

Call Me Nokko

album — “Call Me Nightlife” — at NYC’s Club USA. Gathered backstage
are (I-r} manager Blue, Epic Exec. VP Richard Griffiths, Nokko, Epic Presi-
dent Dave Glew, Sony Music Entertainment Chairman Michael Schulhof,
and Sony Corp. President/CEO Norio Ohga.
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Tami Cruise & Angie Good
— Moming team Z99/Cayman

o

Islands (714) 529-8009 or
(916) 365-8506

Mara Davis — Promotions
Coordinator/air talent WJMN/
Boston (617) 783-9022

Tony Fornaro — MD/over-
nights KCQR/Santa Barbara,
CA (805) 687-2925

Max Hayden (aka Dick Shan-
non) — PD/OM/momings KYIS/

R
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felel

Oklahoma City (405) 755
5012

Dave McCall —
noons WPRR/Altoona
(814) 886-7261

John O’Connell — Moming .
producer/Sports Director i
WJIMN/Boston (617) 395- 3
5759 :

Brett Schulte — OM WRLT
Nashville (615) 251-3346

PD/after-
PA

e 2 e

Changes

AC: At WBEB/Philadelphia: Erik West
joins for afternoon drive, Tony Reogers
segues to evenings, and Christopher Cald-
well exits. New parttime staffers include
Dan Blackman, Paul Lewis, and Rob
Cooper . . . WASH/Washington welcomes
Randi Martin to PM drive and promotes
John Steele to middays . . . KXLK/Wichita
names Robin Ragaland Smith Promotion
Coordinator . .. WRCC/Macon, GA PD
Mike Stone joins crosstown WPEZ for
weekends . . . Susanne Lynch assumes AE
duties at WHWH & WPST/Princeton, NJ.

AOR: WBCN/Boston swing talent Bradley
Jay moves to middays. He replaces Ken
Shelton, who segues to crosstown WZLX
. . . KRXQ/Sacramento morning man Boom
Boom Anderson resigns; the remaining
morning staff will continue hosting the
show . . . New lineup at KWHL/Anchorage,
AK: MD Loren Dixon takes evenings, Dar
joins for afternoons, and Ty Hardt assumes
middays ... KRCH/Rochester, MN pro-
motes AMD/nights Tim Adams to MD/af-
ternoons. He replaces Mike Hansen, who
shifts to XHRM/San Diego for middays . . .
WXRX/Rockford, IL taps Jack Monson as
MD . . . KUGR/Pullman, WA PD/MD Mark
Taylor jumps to KEZE/Spokane, WA for
jock work; Tim O’Rourke assumes Taylor's
former post ... WFRZ/Sarasota, FL's
Mowtown Man also does weekends at
WXTB/Tampa under the nom de aire Roc-
co ... At KCQR/Santa Barbara, CA, PD

... WZAT/Savannah, GA MD Dr. Dave
Alan relinquishes his night shift to focus on
music . . . KKRZ/Portland Promotions Di
rector Gus Swanson segues to KISW/Seat-
tle . . . Dave Demer leaves WPLY/Phila-
delphia to assume Promotions Director
duties at WXXL/Orlando.

Gold: WKLR/Indianapolis taps Johnny
George as Production Director.

News/Talk: Former WSHW/Frankfort,
IN OM Dennis Bergendorf joins WIOU &
WZWZ/Kokomo, IN as OM/news manager

WWRC/Washington news anchor
George Papagiannis adds Managing Editor/
Asst. PD duties ... Johnny Holliday
segues to WTOP/Washington as host of a
Redskins pregame show.

Records: Word Records & Music is set to
relocate its entire operation to Nashville on
October 1.

National Radio: AP's broadcast divi
sion ups Paul Courson from business an-
chor/reporter to business editor.

Industry: Navarre Corp.'s Sacramento
branch taps Rob Chapman as Field Sales
Representative; the Minneapolis bureau pro-
motes Jim Maxwell to Product Movement
Manager, Carmen Rosario to Product De-
velopment Coordinator, and Dianna Chris-
tianson to Administrative Assistant; and
the Northridge, CA branch elevates Mark

Stop your listeners from wandering. Give them the
right mix of music and information. Metro Networks
keeps your listeners moving in the right direction. Be
smart, call Metro Networks for Metro News.

Woodard to office coordinator and wel
comes Percival Nghiem to its clerical staff
. .. Cheryl Swiderski has been appointed

Tom Van Sant adds music duties . . . At
crosstown KTYD, morning host Matthew
Arnett has exited . . . WIOT/Toledo Pro-

FOR MORE INFORMATION CALL US AT 1-800-800-NEws METRO NETWORKS

¢ METRO TRAFFIC CONTROL * METRO NEWS ¢ METRO SPORTS ¢ METRO WEATHERBANK

7\

wrvrearericanTadiohistory com

duction Director Jeff Howe departs for
similar duties at crosstown Yes Radio.

CHR: B.J. Barry exits WKKV/Milwaukee
to fill the afternoon slot at crosstown WLUM

Coordinator/Film & TV Marketing at Zomba
Music Services . . . Ivette Ruiz is named
publicist at Suzan Crane Public Relations
... J.R. Russ Programming & Research’s
new fax number is (215) 494-0672.
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WEEKEND BOX OFFICE
JULY 23-25
1 Poetic Justice
(Columbia) *
2in The Line Of
Fire (Columbia)
3 The Firm
(Paramount)
4 Free Willy
(wB)
5 Jurassic Park
(Universal)
6 Coneheads
(Paramount) *
7 Sleepless In
Seattle (TriStar)
8 Hocus Pocus
(Buena Vista)
9 Another Stakeout
(Buena Vista)*
10 Rookie Of The
Year (Fox)

COMING ATTRACTIONS:
This week's openers include
“So | Married An Axe Mur-
derer,” starring Mike Myers and
Nancy Travis. The film’s Chaos
soundtrack features Ned’s
Atomic Dustbin’'s current sin-
gle (a remake of the Bay City
Rollers’ “Saturday Night”), Soul
Asyium, Toad The Wet Sproc-
ket, Suede, and others.

$11.72
$11.21
$10.00

$8.64

$8.42

Also opening this week is
“Rising Sun,” starring Sean
Connery and Wesley Snipes.
Look sharp for Warner Bros. re-
cording artist Tia Carrere in a
supporting role.

$7.10
$5.75
$5.52
$5.41 All figures in miflions

*First week in release
Source: Entertainment Data inc.

$4.52

New Comic Books Focus On Music

he new “Rock-It Comix”

line of comic books kicks off

in November with an issue
devoted to Metallica and another
about World Domination Records
— surely the first comic to trace
“the trials and tribulations of the
alternative record label battling
the system” (see Street Talk, Page
20). The series is produced and
marketed by Malibu Comics, Gold
Mountain Entertainment, and In-
ternational Strategic Marketing.

Ozzy Osbourne and Lita Ford
comics are due in December, fol-
lowed by books about Megadeth,
Pantera, Anthrax, Black Sabbath,
the Doors, Naughty By Nature,
Pharcyde, PM Dawn, Primus, the
Smithereens, Soundgarden, and
Yes.

Books will be marketed at con-
certs, through direct mail and vari-
ous retail outlets, and via licensing
deals with the Winterland and
Brockum merchandising firms.

i

CURRENT

® POETIC JUSTICE (Epic Soundtrax)
Single: Get It Up/TLC (LaFace/Epic Soundtrax)
Other Featured Artists: Naughty By Nature, 2Pac, Babyface
® THE FIRM (MCA/GRP)
Featured Artists: Dave Grusin, Lyle Lovett, Nanci Griffith ]
® FREE WILLY (MJJ/Epic Soundtrax)
Single: Will You Be There/Michael Jackson (MJJ/Epic)
Other Featured Artists: SWV, Funky Poets, 3T
® JURASSIC PARK (MCA)
Single: Theme From Jurassic Park/John Williams

® CONEHEADS (WB)
Single: Soul To Squeeze/Red Hot Chili Peppers
Other Featured Artists: Digable Planets, R.E.M., Soft Cell
O SLEEPLESS IN SEATTLE (Epic Soundtrax)
Single: When | Fali In Love/C. Dion & C. Griffin
Other Featured Artists: Harry Connick Jr., Carly Simon, Joe Cocker
©® SON-IN-LAW (Hollywood) '
Featured Artists: Goo Goo Dolls, Green Jelly, Alias
® WHAT’S LOVE GOT TO DO WITH IT (Virgin)
Single: | Don't Wanna Fight/Tina Turner
® MENACE Il SOCIETY (Jive)
Singles: Unconditional Love/Hi-Five
You Been Played/Smooth
Other Featured Artists: MC Eiht, Pete Rock & CL Smooth
® LAST ACTION HERO (Columbia)
Singles: Real World/Queensryche
What The Hell Have i/Alice In Chains
Two Steps Behind/Def Leppard
Other Featured Artists: Anthrax, Aerosmith, AC/DC
® MADE IN AMERICA (Elektra)
Single: Colors Of Love/Lisa Fischer
Other Featured Artists: Gloria Estefan, Keith Sweat & Silk
®BENNY & JOON (Chrysalis/ERG)
Single: 'm Gonna Be (500 Miles)/Proclaimers
® SLIVER (Virgin)
Single: Can't Help Falling In Love/UB40
Other Featured Artists: Neneh Cherry, Shaggy, Enigma

COMING

-

s

i

O®METEOR MAN (Motown)

Single: It's For You/Shanice

Other Featured Artists: Hi-Five, Lisa Taylor, Howard Hewett
®SO | MARRIED AN AXE MURDERER

Single: Saturday Night/Ned’s Atomic Dustbin (Chaos)

T o o -

TOP TEN SHOWS
JULY 19-25

1 Roseanne
2 Home Improvement
3 60 Minutes
4 Primetime Live
§ Coach
6 20/20
7 Murder, She Wrote
8 Movie (Sunday)
(“In The Company Of
Darkness”)
9 Dateline NBC
10 Thorn Birds, Pt. 2

Source: Nieisen Media Research

Alt show times are EDT/PDT uniess oth-
erwise noted, subtract one hour for COT.
Check listings for showings in the Mountain
time zone. Al listings subject to change.

COMING NEXT WEEK

Tube Tops =
Bryan Adams, Jeff Beck, Re-
gina Belle, Ray Charles, Eric
Clapton, Albert Collins, Al
Green, Buddy Guy, Chuck
Jackson, B.B. King, Ben E.
King, Brian McKnight, Teddy
Pendergrass, Smokey Robin-
son, Diana Ross, Shai, and
others perform from NYC on
NBC's two-hour “Apollo Theater
Hall Of Fame” special (9pm).

Friday, 7/30

* Gloria Estefan, “The Ar-
senio Hall Show” (syndicated,
check local listings).

* Pete Townshend, “The
Tonight Show With Jay Leno”
(NBC, 11:35pm).

* SWV and Tony Toni Tone,
ABC In Concert” (check local
t listings).

Monday, 8/2
* Kris Kross, “Arsenio Hall.

:
. * Michael McDonald, ‘“Jay
i Leno.”

Tuesday, 8/3

* Oieta Adams, "Jay Leno.”

Wednesday, 8/4

¢ Silk, "Arsenio Hall.”
e Clint Biack, “Jay Leno.”
' Thursday, 8/5
* Digabie Planets perfcrm —
and Racheile Ferrell and
George Duke sit in with the
Posse — on “Arsenio Hali.”
* Taylor Dayne, “Jay Leno.

NEW THIS WEEK %

O KENNY LOGGINS: OUTSIDE
— FROM THE REDWOODS
(Columbia)

Taped in the redwood forest
near Santa Cruz, CA, this con-
cert coliection features 15
songs, including “This Is It,”
“What A Fool Believes” (with
Michael McDonaid), “Love Will
Follow” (with Shanice), and
more.

® MUSIC OF THE WEST:

A TRIBUTE TO THE

SINGING COWBOYS

(Warner Reprise)

Clint Black, Dwight Yoakam,
Emmylou Harris, and Ry Coo-
der pay homage to such artists
as Gene Autry, Roy Rogers,
the Sons Of The Pioneers, and
others in this 70-minute perfor-
mance compilation, filmed at
L.A.'s Gene Autry Western Her-
itage Museum.
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Rush Bares All
In ‘Penthouse’!

hile Rush Limbaugh
keeps his clothes on, he
candidly describes him-

self as a “harmless, lovable littie
fuzzball’ in a lengthy Penthouse
profile. Limbaugh also divulges, "I
actually want to lose 75 pounds. |
want to get to 210, then ook out.
They will be writing about me every
day in the gossip columns.”

‘Spy’ Music Awards

Spy has “helped forge a consen-
sus about the locus of wit in pop
America.” Come again? The win-
ners of the '93 Spy Music Awards,
as chosen by the 'zine's readers,
are: Lyle Lovett (singer-song-
writer), Sonic Youth (rock band),
Arrested Development (rap act
and new artist}), Tom Waits
(album), B-52’s “Good Stuff” (sin-
gle), Weird Al Yankovic's “Smells
Like Nirvana” (video), and Leonard
Cohen (lifetime achievement).

Soul Alternative

“Alternative used to be an ugly
word,” says Soul Asylum's Dan
Murphy in Us. “It meant that the
record company couldn’t get you
on the radio and had to come up
with different ways to market you.”

Flash forward to '93: Soul Asy-
lum singer Dave Pirner tells Spin:
"It blows my mind that we might be
the biggest white band ever to
come out of Minneapolis . . . |
don't think I'll ever have a good grip
on that.”

Speaking of grips, every morn-
ing, Pirner drops new flame Wino-
na Ryder off at the set of her cur-
rent film, “Reality Bites.” He comes
back later to watch her work (Star).

_ Will War For Food

“I'm very competitive. | want to
beat the boys. | want to beat the
girls. | want to beat rock & roll” —
Reba McEntire (Entertainment
Weekly).

Fredro, one of the smooth-
skulled rappers in Onyx, explains,
“We run around with bald heads be-
cause we rebels, you know what
I'm sayin'? We caught up in some
real shit, so it's like we just cut off
our hair to relieve the tension, you
know what I'm sayin'?” (Spin).

"There’s this myth you believe
when you get involved with drugs
that it's going to make you a better
writer,” says David Crosby. “The
fact is, with hard drugs anyway, it
tends to suppress your creative
side. [And] you can’t play when
you're tripping. The guitar turns into
a three-foot piece of rubber, and
your fingers go right through the
strings” (People).

Rubber Man Band

“ ’
(]

CLOTHES-MINDED — U2's Bono
tells Spin, “If your audience is wrap-
ping you, dressing yo. in the
clothes of morality, you take them
off. Because that's not the job of
the artist. People wanted to make
us heroes so that then, if we
agreed to that job, they could throw
stones at us, telling us we were
preaching at them. But if we don't
preach at them, they throw stones
at us anyway."”

~ Screamin’ Me-Me’s

interviewed at length in Vogue,
Barbra Streisand defends her out-
spoken views: “I'm willing to go out
on a limb and say what ! believe.
And if it turns some people off and
people don’t go to my movies or
buy my records, then so be it.”

Tupac Shakur (aka rapper 2Pac)
is profiled in Premiere for his role
opposite Janet Jackson in “Poetic
Justice.” He declares, “I'm the
hardest motherfucker out here . . .
I've seen the hardest niggas, the
niggas I've idolized, and I've walked
past their line — the line wrere they
say, ‘No, | ain't going that far.’ I've
walked past that line. So I'm like,
‘Fuck y'all.” ”

Women'’s Issues

D. Lang tells Rolling Stone
sthe media’s speculation
about her love life is "ridiculous’:
“It's like ali celebrity lesbians must
date each other. It's kind of an in-
sult.” On the other hand . . . “The
last thing | want to do is sleep with a
fan. Because K.D. Lang the perfor-
mer is so much cooler thar me . . .
as a lover, I'm not as self-assured
and cocky and invincible as she is.”
In its "Sixty Years Of Waomen We
Love,” Esquire singles out the fol-
lowing as emblems of certain
decades: Diana Ross, Cass Elliot,
Lesiey Gore, Janis Joplin, and
Grace Slick ('60s); Donna Sum-
mer, Debbie Harry ('70s); Pat
Benatar, Cher ('80s); Bartira Strei-
sand, LaToya Jackson, Madonna,
Carnie Wlison, and Natalie Mer-
chant ('90s).

Comic Rellef

Your "basic altermative” event,
club, media, and rocker types are
all caricatured pretty accurately in
Esquire’s full-page cartoon critique,
“Hey, Everybody — Are You Ready
To Alternative Rock?”

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.
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System To Let Stations Issue Coupons

ponradio Inc. has its way, ra-

dio stations will soon be able to
issue product discount coupons
much the way newspapers present-
ly do.

The firm recently received a sec-
ond patent for its subcarrier-based
radio coupon-generating system.
In addition to creating coupons, the
system can tell you what song
you're hearing (handy if the sta-
tion’s in the middle of a 38-song
continuous music sweep).

How does it work? A memory
card with a microprocessor chip

If New York City-based Cou-

rests in a slot in the radio. Push a
button when you hear something of
interest, and the unit stores the
digital information encoded in the
station’s subcarrier on the memory
card. Cards can hold multiple cou-

pons,

Insert the memory card into a
printer at the store or restaurant
that issued the coupon, and it prints
out your discount and/or informa-
tion coupons. WHTZ (Z100)/New
York is currently helping to test the
system. For more info, contact Da-
vid Alwadish at (212) 59-1313.

teractive multiplayer.”

current televisions.

cial effects.

Panasonic Set To Introduce
Interactive CD Multiplayer

' n September, Panasonic will debut what it terms “the world's first in-

Using CD technoiogy, the “FZ-1 REAL 3DO Interactive Multiplayer”
can produce animated images 50 times more precise than personal com-
puters or video games. In fact, with its 50-million-pixel/second perfor-
mance and 16 million colors, the system delivers higher resolution than

The FZ-1's launch will be accompanied by a number of educational
and entertainment software titles. Future applications for the unit —
which is also compatible with both music and photo CDs — include MIDI
musical capabilities, full-motion video, and home video editing and spe-

The FZ-1 will carry a suggested retail price of $700. For more infor-
mation, call the Secaucus, NJ-based manufacturer at (201) 348-7000.

Akai Bows Hard Disk Recorder

nlike most hard disk recorders currently available, Akai Digital's
U "DR4d” unit is self-contained, uses controls similar to those found

on cassette recorders, and doesn’t require the use of a personal
computer.

Moreover, the four-track unit (with four analog and two digital input/
output ports) can be chained with up to three others to allow as many as
16 tracks, all of which are accessible via a single remote control. An op-
tional 200-megabyte internal hard disk provides 32 track minutes. The sys-
tem can accommodate as many as seven hard drives.

A separate hardware/software package lets users link the DR4d to a
computer for visual waveform editing. Other optional features include a
MIDI interface, an SMPTE timecode card, and an interface allowing as

WHAT DO.....

KIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations.....

HAVE IN COMMON?

They do business with U.S. Tape & Label!

WHY?

Because we're the BEST in the bumper
strip, window label business. We have to be!
Don’t listen to ““Product Pitches’!

Do call anyone above for their experience

on our quality, service & price.....
Then call us.....314-423-4411.

S. Tape

Home of the TRAVELING BILLBOARD*

& Label

Suint Louis, Vissouri

many as four channels of digital input/output.
The DR4d's suggested list price is $1995. For more information,
contact the Ft. Worth-based company at (817) 336-5114

Politically Correct Piano Keys Coming

hen the U.S. banned
ivory imports three
years ago, concert piano

makers found themselves in a
quandary. Plastic keys, profes-
sional pianists complained, didn’t
feel or respond like the ivories did,
and those subtle differences made
a big difference in their perfor-
mance.

Researchers at New York’s
Rensselaer Polytechnic Institute,

working with Steinway & Sons, set
out to determine — and duplicate
synthetically — ivory’s distinctive
properties. After an exhaustive
analysis, they’ve replicated ivory’s
porosity and surface imperfec-
tions, yielding an ivory feel.

Steinway is currently conducting
field tests using several pianos with
non-ivory keys to see if the pianists
can distinguish them from the ac-
tual “ivories.”

Smaller Computers Getting Bigger

hen it comes to portable
computers, smaller is
definitely bigger. Ac-

cording to a study by Mountain
View, CA-based analysts Frost &
Sullivan, 93% of the consumers
who bought portable PCs last year
chose notebooks over laptops.

Notebook versions are expected
to maintain a 40% growth rate over
the next three years, pushing annu-
al s