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DEFENDING YOUR
RADIO STATION

In today's battle for market
shares, every station comes
under attack. Consultant Mike
McVay offers 20 practical
strategies for defending
your franchise.

Page 30

RADIO’S NEW ROLE IN
TODAY’S MEDIA PLANS
To use radio effectively, clients
must define their objectives.
Katz Sr. VP Gerry Boehme
details how matching these
goals to the right stations can
help move more merchandise.
Page 16

AM SUCCESS STORIES
While Urban AM KVSP/
Oklahoma City rocketed to a 5.8
in the Spring '93 book, Full-
Service AC WTIC (AM)/Hartford
maintained its market
dominance in the face of a
general formatic slide.

Pages 34, 38

WXXL'S EXCELLENT
COOK BOOK
After seven books, WXXL/Orlando
PD Adam Cook has doubled the
station’s 12+ figures by bringing
in new talent, focusing the
music, and becoming more
aware of the needs of the
market’s Hispanic population.
Page 33

IN THE NEWS...

@ Craig Ashwood new PD
at WLTT/Washington
e Julian Breen now Dir./Ops
at WPEN & WMGK/
Philadelphia
@ David Manning new GM
at WRBQ-AM & FM/Tampa
@ Jack Silver becomes PD
at KCLX/San Diego
Page 3

o Susan Markheim to head
Giant international efforts
Page 10

Newsstand Price $6.00

Children’s Radio Choices
Get Boost From Arbitron

Kids 2-11 to be measured with diaries

Radio formats targeted to chil-
dren aged 2-11 have been toyed
with by several companies over
the last few years. But the for-
mat’s growth potential was sty-
mied by the inability of adver-
tisers to measure its audience —
mainly because Arbitron only
keeps track of listeners who are
12 years old or older.

However, thaf situation is
about to change with Arbitron’s

FCC Limits Action Against Stern

Fines Infinity and KFBI/Las Vegas but won't pursue other affiliates

In a move it says is driven by
concern for the First Amend-
ment, the FCC will not in-
vestigate whether KLSX/Los
Angeles, WLUP (AM)/Chi-
cago, or any other Howard
Stern affiliate aired the same
material that last week prompt-
ed the agency to levy fines total-
ing $573,570 against KFBI/Las
Vegas and four Infinity Broad-
casting outlets.

According to Asst. Mass Me-
dia Bureau Chief Bob Rad-
cliffe, “The Commission has no
interest that I'm aware of in
making inquiries of every
[Stern] affiliate as to whether
they aired the material

Radcliffe said that decision is
in keeping with FCC policy of
launching indecency probes only
when the agency receives a com-
plaint from the public. Acting on
a complaint from Las Vegas res-
ident Al Westcott, the agency
last Wednesday (8/11) fined
KFBI $73,750 for nine segments
of Stern’s program that aired
from November 1992 to fanuary
1993. The following day, the

Leshay To Lead
Elektra Promo

Jon Leshay !
has been pro-
moted to Sr.
VP/Promo-
tion for Elek- §
tra i

succeeds
Rick Alden,
who exited af-
ter 15 years
with the label.

“Jon has
done a superb job of heading
Elektra’s alternative and video
promotion departments,” said
Sr. VP/GM David Bither. “We
look forward to the contribu-
tions his wide-ranging musical
knowledge and energy will bring
to this new position.”

LESHAY/See Page 28

Leshay

The Commission has
no interest that I’'m
aware of in making

inquiries of every

[Stern] affiliate as to
whether they aired

the material.
— Bob Radcliffe

Commission penalized Infinity
$500,000 for airing the same
material on its WXRK/New
York, WYSP/Philadelphia,

i e o RS

WIFK-FM/Washington, and

WJFK (AM)/Baitimore.

Guilt By Association

Radcliffe explained that while
no complaints were received
against the Infinity stations, the
fact that Infinity produces
Stern’s program gave the Com-
mission “‘reason to believe’ the
cited material aired on the four
outlets and justified their inclu-
ston in the probe.

In contrast, Radcliffe said, the
agency had no basis to assume
the cited material aired on other

STERN/See Page 28

How Did You First Program
The Buttons On Your Car Radio?

Had someone
else program

Kept stations
that were there
when | got car

Programmed t e
buttons myself

6%

Survey: Listeners & Presets

ost in-car radio listeners know how to program their
M preset station buttons — and aren’t afraid to use

them. A Paragon Research study of 476 car radio
users shows that 91% are button-punchers. Of the 9% who
aren't, three out of four remain faithful to one station in the
car. In general, younger respondents and males were most
adept at setting their buttons.

However, the buttons remain a mystery to many: 11% of
the listeners surveyed say they don’t know how to program
their favorite stations — and 2% claim the process is “im-
possible” (another 16% call it “confusing”). And nearly a quar-
ter of those polled either had someone else program the
buttons or left them as they were when they got the car.

i

(éle- 8% "Fe'

17%

(Male-5% Female-29%)

Source: Paragon Research

New FCC Fine Guidelines

announcement that it has struck
a deal with Childrer’s Satellite
Network (Radio AAHS) to con-
duct a special survey of radio lis-
tening in households with
children 2-11.

Children’s Dynamics

Arbitron said it developed the
idea ‘‘to examine the dynamics
of the children’s radio audience
and to develop reliable methods
to measure the children’s au-
dience and the adults with
whom they live.”

*“We believe radio is an effec-
tive medium for reaching kids,”
said Arbitron VP/Sales & Mar-
keting, Radio Station Services
Jay Guyther. “This study will
help us develop the techniques
to measure the children’s au-
dience reliably. If we can give
radio broadcasters information
that demonstrates the medium’s
power to reach kids, we’ll be one
step closer to unlocking a luc-
rative new advertising market
for the radio industry.”

“A lot of hard wark has gone
into this network.” remarked
Children’s Satellite Network
President Bill Barnett. “We're
excited that both the advertising
CHILDREN'S RADID/See Page 12

&

Alliance Pulls
Plug On Popular
KFRC (AM) Format

Bay Area listeners were stunn-
ed last week when Alliance
Broadcasting pulled the plug on
newly acquired KFRC (AM)/
San Francisco’s seven-year-old,
highly rated Nostalgia format in
favor of a simulcast with Gold
KFRC-FM.

The format flip coincided
with Alliance’s takeover of the
combo last Thursday (8/12 at
8pm) from Coast Broadcast-
ing. Several well-kmown person-
alities, including Jim Lange,
Don St. Johnn, and Buddy
Hatton, were let go in the tran-
sition, along with a number of
parttimers.

In the Spring 93 Arbitron
survey, “Magic 617 placed fifth
among 49 rated signals with a
4.2 12+ rating. The station had
shown both spring-to-spring
(+0.7) and book-to-book (+0.3)
growth.

‘Shock And Dismay’

However, as VP/GM David
Bramnick explained to R&R,
“The format wasn’t economical-
ly viable. The advertising com-
munity wasn’t supporting the
product. They believed that peo-
ple 55+ were already brand

loyal.
oya KFRC/See Page 28
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Breen Director/Ops
At WPEN & WMGK

Greater Media VP/Radio Pro-
gramming Julian Breen has been
appointed to the newly created posi-
tion of Director/Operations for the
group's Nostalgia/AC combo
WPEN & WMGK/Philadelphia.
Breen retains his corporate duties,
but will relocate to Philadelphia.

WPEN VP/GM Dean Tyler will
continue to handle that station’s pro-
gramming; WMGK PD Leigh Ja-
cobs remains aboard as consultant,

Greater Media Group VP/Radio
Charles Banta commented, “Al-
though Julian will be available to
assist in programming, research,
and other areas of our company’s
varied businesses, his primary re-
sponsibility will be the day-to-day
direction of the programming and
marketing of these important Phil-
adelphia stations.”

Breen noted, “This will be a
homecoming, since I put WPEN &
WMGK on the air in 1975. I'm
looking forward to working even
more closely with Dean Tyler and
GSM Ed McCusker. I'll also en-
joy getting back into programming

and station operations, which have

always been my first loves in the ra-
dio business.”

Breen joined Greater Media as
GM/Radio Programming in 1975
and was promoted to VP in 198I.
He previously programmed KYA/
San Francisco and was WABC/
New York’s Asst. Program Man-
ager.

Braxton Jams With KMEL

=

Trlri=E=

Toni Braxton (c) was one of 24 artists who performed at KMEL/San Fran-
cisco’s seventh annual Summer Jam. The event — staged at Mountain
View’s Shoreline Amphitheatre — raised more than $100,000 for local
nonprofit organizations involved in the fight against drug abuse and gang
violence. Posed for a quick pic with Braxton are (I-r) PD Dave Shakes, VP/
Programming Keith Naftaly, KMEL's Jooy Arbagey, and Arista’s Hosh

Gureli.
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Ashwood Joins

KABL/San Francisco PD Craig
Ashwood has left the Shamrock
AC to program CBS Lite AC
WLTT/Washington. He succeeds
Chuck Morgan, who left the sta-
tion to program WSSH/Boston
(R&R 6/25).

Ashwood will be reunited with
newly appointed WLTT VP/GM
Sarah Taylor (R&R 7/23). The
two worked together at AC
WASH/Washington, where Taylor
was Station Manager and Ashwood

Silver Assumes KCLX/SD PD Post

Former WLUP (AM) PD was on-site consultant

KSDO & R
KCLX/San Di- S
ego on-site con- [
sultant  Jack |
Silver has been |
named PD at
Classic Rocker
KCLX, effective
immediately.

General Man-
ager Susan Hoff-
man said, I 5=

think the world of Silver

A weekly look back ;i_-meaningful and
amusing events from R&R’s archives

Jack and am thrilled to have him on
our team.”

Silver commented, “I'm real hap-
py to rejoin the Gannett family, and
1 look forward to making a positive
impact on the station.”

Silver has been consulting the
combo since July. He was previous-
ly PD of WLUP (AM)/Chicago.
He has also programmed at
KMEL/San Francisco and KSHE/
St. Louis.

FCC Rolls Lucky 12-12-12

or 31 years, if accumulating radio stations was your game, seven

was your limit (seven AMs/seven FMs, that is). But nine years ago,

the FCC voted 4-1 to institute a new limit of 12 AMs, FMs, and TVs
per owner. Observers at the time felt the decision would have “relatively lit-
tle impact” on radio trading and prices. One provision of the original deci-
sion that didn't survive sounds a bit radical even in today’s LMA/duopoly-
saturated climate: no ownership limits whatsoever by 1990.

Also Celebrating 20 Years Of Excellence:

—L ommunication

———————— nyraphics Inc

WLTT As PD

was PD. Taylor noted, “Craig has
a proven Soft AC track record and
is very familiar with this market.
I'm confident that he’ll be a tremen-
dous addition to the staff.”

Ashwood told R&R, “This is a
tremendous opportunity to work
with Sarah and a legendary radio
‘group, and I'm looking forward to
having fun at WLTT. I'd also like
to thank Bill Clark, Marty Lough-
man, and everyone else at
Shamrock.”

Ashwood joined KABL approxi-
mately six months ago. In addition
to KABL and WASH, he previous-
ly programmed WJQY/Miami and
WQXI/Atlanta.

Manning New GM
At WRBQ/Tampa

Former Cap-
star Exec. VP/
COO and WSIX/
Nashville Presi-
dent/GM David
Manning has
been named GM
at Urban/Country
combo WRBQ-
AM & FM/Tam-
pa, effective Sep-
tember 1. He
succeeds Tim
Menowsky, who will concentrate
on his brokerage business (which
includes work for WRBQ parent
Clear Channel).

Clear Channel President/CEO L.
Lowry Mays told R&R, ‘“‘David’s
remarkable success at WSIX was
significant in our decision. He's an
outstanding guy who will do a good
job.”

Manning, who began his radio
career in Nashville 17 years ago,
ceammented, “‘It’s tough leaving the
city you grew up in, but I look for-
ward to a new future with one of the
nation’s top groups and bringing my
Nashville connections to a station
with incredible potential.”

Manning’s previous experience
includes the VP/GM post at
WLAC-AM & FM; he managed
Country WSIX from 1987-91 and
consulted it for another two years.

Manning

waana aaricanradiohistonscom.
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WABC’S PATIENCE &
PERSEVERANCE

This spring, WABC/NY notched its best Talk
ratings ever. PD John Mainelli — a five-year
veteran of the Cap Cities/ABC outlet — articulates
the philosophy behind the practices that've paid

off. Page 39
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FCC Adjusts Fine Schedule

In an attempt to make its fine schedule more equitable,
the FCC has reduced the base penalties for several categories
of infractions by 20%-50%. It also outlined its criteria for
cutting licensees some slack when they break the rules.

Released last week, the revised
forfeiture policy lowers the base
fines established in 1991 for a varie-
ty of operating regulations, in-
cluding the lottery, tower lighting,
power limit, EBS equipment, spon-
sor ID, and station ID rules.

The revised policy also makes
clear that staffers have the authori-
ty to significantly reduce the size of
a fine by 30%-90% in cases where
a licensee has acted in good faith
to correct a problem, has voluntari-
ly disclosed a violation, or is simp-
ly unable to pay the penalty.

The penalties for several major
violations — including indecency
($12.500). unauthorized transfer of
control ($20,000). and violation of
the political advertising rules
($12.500) — are unchanged under
the new policy. ‘‘Broadcast
Hoaxes,” a new category of viola-
tions, carries a $10,000 base penal-
ty. The revised policy also reiterates
that agency enforcers have the
power to boost base fines under a
variety of circumstances, including
cases where the licensee’s conduct
is “‘egregious,” results in a signifi-
cant economic gain, or is part of a
rule violation pattern.

New EEQ Penalties

Notably absent is any reference
to EEO fines. According to a source
familiar with the debate over the
new rules, Commissioner Andrew
Barrett is pressing for a hike in
EEO penalties that exceeds the level
acceptable to acting Chairman
James Quello. In a compromise
move, the commissioners agreed to
release this batch of revisions with

the understanding that new, higher
EEO penalties will be issued in the

-near future.

The NAB expressed satisfaction
with the downward revisions but re-
mains dissatisfied with the fact that
the FCC implemented both the "91
and "93 policies without seeking
public comment. In fact, NAB is
part of a coalition of telecommuni-
cations industry groups that sued
the agency seeking to overturn the
1991 policy. NAB General Counsel
Jeff Baumann told R&R the group
has not yet decided how the revi-
sions will affect its participation in
that suit.

]
Penalties: Past And Present
Violation Fine
1993 1991

Exceeding power limits $10,000 $12,500
Failure to respond to FCC communication 10,000 17,500
Improper EBS equipment 10,000 12,500
Failure to light and mark towers 8,000 20,000
Failure to maintain public files 5,000 7,500
Failure to ID sponsors 5,000 6,250
Violation of lottery rules 5,000 6,250
Failure to ID station 1,250 2,500
Unauthorized pro forma transfer of control 1,250 2,500
Failure to maintain records 1,250 2,500
Assorted minor violations 625 1,250

;iactjr Files To Nix WYAI Sale To Cox

Jacor Communications has petitioned the FCC to dis-
miss or deny Cox Enterprises’ $8 million acquisition of
WYAI/La Grange (Atlanta), GA. Jacor said the proposed
addition to Cox’s Atlanta media empire violates FCC rules
with or without a proposed change to the station’s coverage

pattern.

Current owner NewCity Com-
munications has filed a proposal to
modify WYAI's signal so its con-
tour misses a small corner of Atlan-
ta — Cox’s purchase is contingent
on a grant of that technical change.
Cox claimed it would then need no
waiver of either the one-to-a-market
(TV-radio) or crossownership
(newspaper-broadcast) rules to add

the station to its Atlanta holdings of
WSB-AM-FM & TV and the city's
two daily newspapers.

Not so, argued Jacor in its latest
filing, maintaining that past cases
have established the FCC’s standard
is only 80% coverage for a station
to “encompass a community.” In Ja-
cor’'s view, Cox’s acquisition of
WYAI would violate both the one-

to-a-market and crossownership
rules even if the signal modification
(which Jacor is also opposing) is
granted.

Jacor, which owns WGST &
WPCH/Atlanta, claimed the
WYALI deal is part of a “plan by
Cox to further concentrate the me-
dia of Atlanta in its hands — which
in itself is contrary to the public in-
terest.”” Jacor estimated Cox’s
Atlanta newspapers alone account
for 40% ($242 million) of the mar-
ket’s ad revenues, and that adding
in the WSB radio and TV stations
gives Cox control of at least 50%
of Atlanta’s media revenues.

EARNINGS

sborn Communications

Corporation (NASDAQ:

OSBN) reported a sec-
ond-quarter net =
loss of $832,000
(12 cents per
share), com-
pared to a loss
of $946,000 (14
cents per share)
a year ago. Net
revenues drop-
ped 2% from $6 million to $5.9
million. The company's oper-
ating loss decreased to $99,000
from $254,000.

Improved Quarters For Osborn, Jacor

Osborn owns nine radio sta-
tions in six markets. it also op-
erates TV stafions, Muzak
franchises, entertainment prop-
erties, and specialized cable TV
systems serving hospitais.

acor Communications
J (NASDAQ Small Cap:

JCOR) posted second-
quarter net income of $736,000
{five cents per share), compared
to a loss of $804,000 ($2.11 per
share) a year earlier. (The num-
ber of shares increased from

381,000 to 13.7 million.) Broad-
cast revenues rose to $27.7 mil-
lion from $21.3 million a year
ago.

Jacor completed a major fi-
nancial restructuring early this
year, resulting in a'$5 million de-
crease in interest expenses for
the first six months of 1993. Ja-
cor's loss for the first half dip-
ped to $331,000 (three cents per
share) from $12.3 million {($32.22
per share) a year ago.

Jacor owns 13 radio stations
in six markets, the Georgia Net-

D C rerort

work, and a cable TV system.

WIP Delay Costly To Karmazin

ow that the FCC has given the green light to

Infinity Broadcasting's purchase of all-Sports

WIP/Philadelphia from Spectacor Broadcast-
ing, it looks like Infinity CEO Mel Karmazin will have
to pony up extra cash for the closing.

The contract price is nine times cash flow for the preceding
12 months. And word on the street is that WIP's cash flow is up
by more than 10% since the deal was announced 11 months ago.
(The sale was held up by an EEO complaint and a petition to deny
against Spectacor) The estimated price tag now has reportedly
ballooned from $13 million to something in excess of $15 mitlion.

“It wouldn't surprise me to see it go as high as $17 million.”
said Paul Kagan Associates VP Bishop Cheen. But the analyst
doesn't expect sticker shock to give Karmazin any second thoughts
about the deal “as long as Infinity believes the cash flow is sus-
tainable and not a one-time fluke

Karmazin hadn't returned R&R’s call at press deadline.

WHFS Cleared In Discrimination Case

he state of Maryland has ruled that Duchossois

Communications acted within its rights when

it fired former WHFS/Washington NSM Patti Eb-
bert for insubordination.

In a 1991 complaint filed with the Maryland Commission on
Human Rights (MCHR), Ebbert alleged that she was stripped of ac-
counts and ultimately terminated in retaliation for her campaign
to block Duchossois’s efforts to remove her speech-impaired hus-
band, Damian Einstein, from his midday airshift.

However, an MCHR administrative law judge found that Eb-
bert failed to prove a relationship between her dismissal and her
work on behalf of Einstein. In fact, according to the judge, Ebbert
engaged in a “continuing and escalating course of conflict with
[Duchossois] management,” was “increasingly confrontational and
inappropriate” in her demeanor, and was rightly terminated for “in-
subordinate and disruptive conduct”

Ebbert, vowing to fight, blasted the judge for basing the deci-
sion on memos and other documents that she claimed Duchossois
failed to make available to her lawyers. “If | were [Duchossois), |
wouldn't be sending out too many party invitations. | definitety plan
to appeal’”

Meanwhile, Ebbert continues to battle Duchossois in a
wrongful termination suit and a petition to deny the sale of WHFS
to Liberty Broadcasting.

In other news:

* EZ Communications is the latest success story among radio
groups selling stock to the public. Investors snapped up the $50
million {PO last Thursday (8/12) at the maximum offering price of
$13 per share. EZ's stock (NASDAQ: EZCIA) closed Tuesday (8/17)
at $13.63.

* The FCC, taking a hard line on its rules for settling with
license challengers, has rejected a settlement under which
WNCN/New York owner GAF Broadcasting Company would have
paid Class Entertainment & Communications $40,000 to dismiss
its competing application for the 104.3 MHz slot in the nation’s
largest market.

The Commission refused to waive a rule that forbids any set-
tlement payments to challengers before the initial decision phase
of a comparative hearing. It also refused to delay the comparative
hearing, which is scheduled to begin August 23.

Class had claimed that its situation was unique because
criminal convictions of GAF’s parent company and one of its former
officers were overturned on appeal,-and federal prosecutors decided
not to proceed with another trial. The criminal charges had been
at the center of Class’s claim that GAF was unfit to be a licensee.

Job Fair Set For NAB Radio Show

ttention executive job-hunters: This year’s edi-

tion of the NAB Radio Show (Dallas, Septem-

ber 8-11) will include a confidential job search
service, “Job Quest '93,” designed to put management-
level job seekers in touch with prospective employers
and facilitate the interview process — all with the ut-
most discretion.

Participants can register with Job Quest at the convention or
in advance by sending a cover letter and resume to Dwight Ellis,
VP/Human Resource Development, NAB, 1771 N Street NW, Wash-

ingian, Be*ehise: —Randall Bloomquist, Jack Messmer
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COLEMAN RESEARCH
DOESN'T JUST REPORT NUMBERS,
THEY GET THEM.

left to right: Plan Developers Chris Ackerman, Vice President, Jon Coleman, President and Pierre Bouvard, Executive
Vice President of Coleman Research, one of America’s top two radio vesearch companies.

ost radio research is long on data, The commitment to actionable research
M short on solutions. Enter Coleman 1s so strong that Coleman’s Perceptual Study

Research. Broadcasters as 1s called, “The Plan Developer.” The goal of
researchers who help you develop “The The Plan Developer? Build an action plan to
Plan” - a step-by-step action plan for posi- enhance your station’s position.

tionin rogramming and marketing. i
&> Prog & g Want more than mountains of data? Learn

Since 1978, Coleman Research’s strategic more about The Plan Developer. Call
team of advisors has worked with America’s Coleman Research today at 919-571-0000.
most successful broadcasters providing high Begin work on the most important plan of

quality research and plans that have effective-  all. Your station’s.
ly positioned hundreds of stations.

COLEMAN RESEARCH

© P.O. Box 13829, Research Triangle Park, NC 27709, (919) 571-0000, FA¥X: (919) 571-9999
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RADIO BUSINESS

TRANSACTIONS

NewTex Goes Hawaiian With
$7.5 Million Deal For KSSK Combo

AT&T takes over California and New York combos

for $6.7 million in loan settlements

KSSK-AM & FM/

Honolulu-Waipahu

PRICE: $7.5 million

BUYER: NewTex Communications,
headed by President Robert Sher-
man of Chappaqua, NY, a former
NBC Radio Group executive. In-
vestors include Austin Ventures,
Olympus Private Placement Fund,
and Stonehill Investment Corpora-
tion. NewTex has adeal pending to
buy KRZR/Hanford (Fresno), CA.
Phone: (212) 355-5288

SELLER: Coast Broadcasting Com-
pany, part of the Bedford Broad-
casting group controlled by real
estate investor Peter Bedford of
Lafayette, CA. He recently sold
KFRC-AM & FM/San Francisco to
Alliance Broadcasting, and this
deal will complete his exit from the
radio business. Phone: (415)
283-8262

FREQUENCY: 590 kHz; 92.3 MHz

POWER: 7.5kw; 100kw at 1950 feet.
FORMAT: AC

BROKER: Elliot Evers of Media Ven-
ture Partners

COMMENT: This market-leading
combo sold for $6.8 mitlion in 1990.
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KCKY/Coolidge (Phoenix)
PRICE: $59,630 for 68% (ap-
proximate)

TERMS: Stock sales for cash
BUYER: President Jerald Mahanke
and VP M.D. McAllister of Scotts-
dale, AZ, increasing their owner-
ship of Grande Voz Inc. from 13.6%
each to 47.5% each. GM Tom Peter-
son of Casa Grande, AZ will con-
tinue to own 5%. Phone: (602) 723-
5448

SELLER: Mr. & Mrs. Ken Macinnis,
Andrew Gambucci, David Lewis,

Great producis . . .

Robert Spear, Mary Garmin, and
Jean Finlayson, selling all of their
stock

FREQUENCY: 1150 kHz

POWER: 5kw day/1kw night
FORMAT: Talk

i

KTMS & KHTY/

Santa Barbara

PRICE: $4,143,382 (maximum)
TERMS: Asset sale for the lesser of
(1) the appraised value plus receiva-
bles and cash, minus outstanding
trade and barter obligations, or (2)
loan obligations to AT&T Commer-
cial Finance Corporation minus
$350,000. The contract states the
seller’s loan obligation was in the
principal amount of $4,084,077.74,
plus interest and late charges of
$409,304.58. The contract also
states the selleris in default under
the loan agreement, dated Septem-
ber 7, 1989. In calculating the max-
imum price possible, R&R has
estimated the value resulting from
(1) will be.equal to or less than (2).
BUYER: Atmor Properties Inc.,
headed by trustee Lee Shubert of
Columbia, MD under an irrevocable
voting trust agreement with AT&T
Commercial Finance Corporation,
which is principally owned by AT&T.
Atmor is also acquiring WSTL &
WENU/South Glens Falls-Hudson
Falls, NY (see Page 8). Shubert
is trustee of 12 other stations and
receiver for two stations. Phone:
(703) 841-0606

SELLER: Pinnacle Communica-
tions Inc., headed by President
Christian Larson of Santa Barbara.
Phone: (805) 966-1755
FREQUENCY: 1250 kHz; 97.5 MHz
POWER: 2.5kw day/tkw night;
17.5kw at 2920 feet

FORMAT: News/Talk; CHR

Perceptual Studies
Auditorium Music Tests

Auditorium Format Analyses

Focus Groups

Tracking

WYGC/Gainesville

PRICE: $1.4 million

TERMS: Asset sale for cash
BUYER: Asterisk Broadcasting Inc.,
owned by Fred Ingham of Ft.
Lauderdale. He owns WTRS-AM &
FM/Dunnellon (Ocala), FL; WJST/
Panama City, FL; and WAMR &
WCTQ/Venice, FL. Phone: (305)
566-7559

SELLER: Heritage Broadcasting
Group Inc., an Ashevilte, NC-based
company headed by Chairman
James Cullen Jr. It also owns
WNFI/Palatka (Daytona Beach), FL;
WOLZ/Ft. Myers, FL; WAAX &
WQEN/Gadsden, AL; KRKK &
KQSW/Rock Springs, WY; and
WWNC & WKSF/Asheville. Phone:
(704) 257-2700

FREQUENCY: 100.9 MHz
POWER: 3kw at 300 feet
FORMAT: Country

BROKER: Stan Raymond & Associ-
ates

COMMENT: This is not a duopoly
deal. Although Gainesville-Ocala is
asingle Arbitron market, the WYGC
and WTRS-FM signal contours do
not overlap. This station sold for
$2.19 million in 1989.

WILN/Panama City

PRICE: $575,000 for 85%

TERMS: Duopoly deal; stock sale
for $200,000 cash and a promissory
note for $375,000 at 10% interest.
Interest-only payments are due for
the first 18 months, with a payment
for the entire principal due the 19th
month.

BUYER: Christopher Murray of
Panama City, acquiring a 42.6%
stock interest in BayMedia Inc.;
Mark Thompson of Tampa, acquir-
ing 42.4%. Murray is President and
15% owner of WTBB/Bonifay, FL;

TRANSACTIONS AT A GLANCE

1993 Deals To Date: $1,581,139,016
(Last Year: $768,447,880)
.......... $22,980,800
(Last Year: $130,971,684)
Total Stations Traded This Year: ...... 872

(Last Year: 776)
Total Stations Traded This Week: ...... 26

(Last Year: 25)

This Week’s Action:

® Deal Of The Week:
® KSSK-AM & FM/Honolulu-Waipahu
$7.5 million

@ KCKY/Coolldge (Phoenix}, AZ $59,630 for 68% (approximate)
® KTMS & KHTY/Santa Barbara, CA $4,143,382 (maximum)
® WYGC/Gainesvllle, FL $1.4 million
® WILN/Panama City, FL $575,000 for 85%
@ WSPB/Sarasota, FL $150,000 (approximate)
® WiTT/Tuscola, iL $30,000
® W-Air & Grand Traverse Stations $1,165,000
©® WAIR/Atlanta, Mi $965,300
® WTRV/Leland, MI $200,000
© WQON/Grayling, MI $179,000
® WKQB/Jackson, MS $1,156,872
® KHAT/Lincolin, NE $500
® WBRW/Bridgewater, NJ $7500
® WSTL & WENU/South Glens Falls-Hudson Fatis, NY $2,617,916

{maximum)

® WMHU/Renovo, PA $50,000

Thompson is VP and 5% owner of
WTBB.

SELLER: James Broaddus Jr. and
Bertie Broaddus of Panama City, re-
ducing their stock interests from
50% each to 7.6% for James and
7.4% for Bertie

FREQUENCY: 105.9 MHz
POWER: 50kw at 394 feet
FORMAT: CHR

COMMENT: The application states
WILN and WTBB had a combined
share of 51 in the most recent Ar-
bitron survey of the Panama City
metro.

WQAL-FM/Cleveland

WSB-AM & FM/Atlanta
KLIF-AM & KPLX-FM/Dallas

® KBIX/Muskogee, OK $220,000

® WMYA/Cape Charles (Norfolk), VA $1.5 million

©® WNNT-AM & FM/Warsaw $400,000

® KUTi & KXDD/Selah-Yakima, WA $1,746,000

® KRAL & K1QZ/Rawlins, WY $80,000 plus debt assumption

WSPB/Sarasota

PRICE: $150,000 (approximate)
TERMS: Asset sale for forgiveness
of outstanding debt

BUYER: Sarasota FM Inc., owned
by Donald Wilks of Longmeadow,
MA; Michael Schwartz of Bristol, Ri;
Henry Kestenbaum of Sarasota, FL;
James Shea Jr. of Virginia Beach;
and Marc Berman of Springfield,
MA. Wilks and Schwartz also own
KOMA/Oklahoma City and have
deals pending to sell WWBB/Prov-
idence; WHYN-AM & FM/Spring-

Continued on Page 8

for great stations . . .

KNBR-AM & KFOG-FM/San Francisco
WPYX-FM/Albany

The Research Company of Choice

YO SreTricanTaadicHistory com

Paragon Research

Contact Mike Henry to discuss programming research options for your station — (303) 922-5600
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ABG/SMN's Newest 24-Hour Format,
Urhan Gold, Debuts Fall 1993.

Finally, all in one place -- Aretha, The 8
Miracles, The Supremes, Stevie 3
Wonder, Wilson Pickett, The Spini

The place is your ° station.

The time is now -- your audience
IS walting.

Turn it on in your market and watch
light up the streets!

ABC=SMN

-
24 HOUR FORMATS

Quality Programming From

West East
21a.901.9200 ‘@/ABC RADIO NETWORKS .....-c-o00



www.americanradiohistory.com

8 eRaR August 20,1993

RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

ield, MA; WWKY & WVEZ/Louis-
ville; and WNVZ/Norfolk. Phone:
(413) 7811011

SELLER: Sarasota Bay Broadcast-
ing Company, headed by President
Dick Harris. He is a former Chair-
man of Group W Radio and owns
WFMR/Menomonee Falls (Milwau-
kee), Wi. Phone: (603) 763-2056
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Ciassical

COMMENT: This station sold for
$250,000 in 1990.

il

WITT/Tuscola

PRICE: $30,000

TERMS: Duopoly deal; asset sale
for $15,000 cash and a 15-month
promissory note for $15,000 at 8%
interest

BUYER: Rollings Communications
of Tuscola Inc., owned by Dale Roll-
ings of University City, MO. He
owns WZNZ/Arcola, IL; WUFI &
WZNF/Rantoul, IL; WZZP/Kanka-
kee, IL; and WWD2Z/Danville, IL.
Phone: (314) 458-5595

SELLER: lllini Broadcasting Inc.,
owned by Tedd Dumas and Edwin
Baldridge. They also own
WMMC/Marshall, IL and KWLA &
KWLV/Many, LA. Phone: (318)
256-2097

FREQUENCY: 93.5 MHz

POWER: 3kw at 148 feet
FORMAT: Country

COMMENT: The application states
there are 13 stations in the duopo-
ly market created by WITT and
WZNZ.

Stations

PRICE: $1,165,000

TERMS: Group deal creating two
separate duopolies with the buyer's
existing stations: asset sale for
$250,000 cash, a six-year promis-
sory note for $360,000, $315,000 in
72 monthly payments for consult-
ing and noncompete agreements,
and retirement or assumption of
the seller's $240,000 bank debt to
First of America-Northern Michigan
BUYER: Northern Michigan Radio

Inc., a wholly owned subsidiary of
Northern Broadcast Inc., both
headed by President Richard Dills
of Grand Rapids. Northern Broad-
cast is a wholly owned subsidiary
of Northern Bottling Co., owned by
Chairman/CEO Frank Gokey of
Fargo, ND; M.L. Gokey of Fargo;
William Gokey of Minot, ND; Ann
Humphrey of Bethesda, MD; Frank
Gokey of Fargo; Timothy Gokey of
Fargo, and the Northern Com.
panies Employee Stock Ownership
Plan. Northern Broadcast aiso
owns WKLT/Kalkaska, MI and
WKLZ/Petoskey, MI. Phone: (616)
459-3008

SELLER: W-Air Inc. and Grand
Traverse Broadcasting Company,
both controlled by President Rich-
ard Stone. Phone: (616) 348-2000

WAIR/Atlanta

PRICE: $965,000

TERMS: Duopoly deal
FREQUENCY: 92.5 MHz

POWER: 100kw at 869 feet
FORMAT: Gold

COMMENT: The application states
that WKLZ and WAIR had a combin-
ed share of 166 in Cheboygan
County and 12 in Otsego County,
the nonmetro counties where most
of the contour overlap occurs, and
5.6 in the Spring 1992 Arbitron sur-
vey of the Northwest Michigan
metro.

WTRV/Leland

PRICE: $200,000

TERMS: Duopoly deal
FREQUENCY: 94.3 MHz

POWER: 3kw at 330 feet
FORMAT: Gold

COMMENT: The application states
that WTRV and WKLT had a com-
bined share of 7.6 in the Spring
1992 Arbitron survey of the North-
west Michigan metro.

WQON/Grayling

PRICE: $179,000

TERMS: Duopoly deal; asset sale
for cash

BUYER: DeWitt Radio Inc., owned
by William Gannon of Holt, Mi. He
owns WGRY-AM & FM/Grayling-
Roscommon. Phone: (517) 336-9984
SELLER: WSJ/WQON Inc., owned
by Ray James, James Norcross,
and Robert Ditmer. They also own
WWSJISt. Johns, MI. Phone: (517)
224-79MM

FREQUENCY: 1001 MHz
POWER: 1.65kw at 389 feet
FORMAT: AC

Mis

op
Nl nim

WKQB/Jackson

PRICE: $1,156,872

TERMS: Duopoly deal. John
Noland, a principal of the seller, is
to lend the buyer the entire pur-
chase price at 10% interest, with 48
monthly payments of $19,281 and a
final payment the 49th month for
the remaining principal and in-
terest.

BUYER: Capstar Communications
of Jackson Inc., a subsidiary of
Capstar Inc., headed by President
R. Steven Hicks of Austin. Other
subsidiaries own WJDS & WMSI/
Jackson, WSIX/Nashville, and
WMYI & WSSL-AM & FM/Hender-
sonville, NC-Greenville, SC. Cap-
star has a deal pending to merge
into a new publicly traded company,
SFX Broadcasting Inc., which will
be headed by Chairman Robert F.X.
Sillerman and President R. Steven
Hicks. SFX will also own KRLD/
Dallas, KODA/Houston, and KJQY/
San Diego. Hicks also has interests
in KVET/Austin and Gulfstar Broad-
casting, which owns KLIV & KYKR/
Beaumont, TX and KLTN/Port Ar-
thur, TX, and is buying KYKS/
Lufkin, TX and KIXS/Victoria, TX.
Phone: (512) 477-7338

SELLER: WLIN Inc., owned by John
Noland, George Jenne, Leonard
Nachman, Dr. Charles Greeson,
and David Walker. They also own
KDSX & KDSQ/Dennison-Sherman,
TX and WJBO & WFMF/Baton
Rouge. Phone: (504) 383-5271
FREQUENCY: 955 MHz

POWER: 100kw at 1060 feet
FORMAT: CHR

COMMENT: This station sold for
$2.4 million in 1988. The buyer has
an existing LMA with WJDX/Jack-
son, which it will terminate prior to
closing this transaction.

KHAT/Lincoln,

PRICE: $500

TERMS: Duopoly deal; asset sale
for cash

BUYER: Rock Steady Inc., owned
by Kimberly Krueger of Lincoln.

She owns KIBZ & KKNB/Lincoln-
Crete. Phone: (402) 4831517
SELLER: Tate Communications
Inc., headed by Harvey Tate. it aiso
owns KVJY/Pharr, TX; KTEX/
Brownsville, TX; and KMCK/Siloam
Springs, AR. Harvey Tate also has
an interest in KIKN (FM CP)/Salem,
SD. Phone: (210) 423-5068
FREQUENCY: 1530 kHz

POWER: S5kw daytimer

FORMAT: No

WBRWI/Bridgewater
PRICE: $7500

TERMS: Asset sale for cash
BUYER: Bridgewater Broadcasting
Company Inc., owned by John
Lohse of Somerville, NJ and John
Caracciolo of Levittown, NY. Phone:
(908) 722-7061

SELLER: Lewis Pepperman of
Lawrencevilie, NJ, trustee of the
debtor estate of Somerset Valley
Broadcasting Co. Inc. Phone: (609)
896-9060

FREQUENCY: 1170 kHz

POWER: 500-watt daytimer
FORMAT: This station is dark.
COMMENT: This station sold for
$300,000 in 1990.

i ; & :
WSTL & WENU/South Glens
Falls-Hudson Falls

PRICE: $2,617,916 (maximum)
TERMS: Asset sale for the lesser of
(1) the appraised value plus receiva-
bles and cash, minus outstanding
trade and barter obligations, or (2)
loan obligations to AT&T Commer-
cial Finance Corporation minus
$350,000. The contract states the
seller’s loan obligation was in the
principal amount of $2,207,892.37,
plus interest and late charges of
$760,023.15. The contract also
states the selleris in default under
the loan agreement, dated August
12, 1988. In calculating the max-
imum price possible, R&R has
estimated the value resulting from
(1) will be equal to or less than (2).
BUYER: Atmor Properties Inc. (see
KTMS & KHTY/Santa Barbara, CA,
see Page 6)

SELLER: Bradmark Broadcasting
Company Inc., owned by Donald
and Betty Heckman of Queensbury,
NY. They also hold a CP for a new

Roll-A Sign™ disposable plastic banners are a cost-effec-

tive way to promote your radio station. Each banner is

printed on high quality, sunstabilized, 4 or 6 mil plastic
film from 3 inches to 36 inches in width. We can print
up to four colors of ink per banner. Depending on the

desired length and cut!

configuration of your logo, you can get either 330 or 169
hanners on a 1000 roll. It’s easy to use... just roll off the

Indoors or outdoors, Roll-A-Sign gets your message
across and is ideal to give away at concerts and other
public events. Fax us your station’s logo along with the
specifics on color separations, and we will give you a free
quote. If you have any questions regarding quantities,
sizes, imprints, and/or colors available, please call us.

1-800-231-2417

or call collect 713-484-6892
Roll A Sign™ * Reef Industries, Inc. ¢ P.O. Box 750245 ¢ Houston, Texas 77275-0245 ¢ Fax 713-947-2053
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FM at Queensbury. Phone: (518)
793-7733

FREQUENCY: 1410 kHz; 101.7 MHz
POWER: 1kw day/126 watts night;
4.6kw at 180 feet

FORMAT: Country; AC
COMMENT: This combo sold for
$1.48 million in 1985.

o o

KBIX/Muskogee
PRICE: $220,000
TERMS: Asset sale for $110,000, a
five-year promissory note for
$70,000 at 8% interest, and an ad-
vertising credit of $40,000 to be dis-
tributed equally over five years. The
buyer is programming this station
under an LMA.

BUYER: D&E Broadcasting Inc.,
owned by Richard Embody and
David Edwards of Muskogee.
Phone: (918) 682-1331

SELLER: Bix Broadcasting Com-
pany, headed by President David
Webb Jr. of Durant, OK. He also has
an interest in WZWY.TV/Orlando.
Phone: (318) 682-1331
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: News/Talk

COMMENT: This station sold for
$240,000 in 1987.

o

WMHU/Renovo
PRICE: $50,000
TERMS: Asset sale for $10,000 cash
and a seven-year promissory note
for $40,000 at 8% interest
BUYER: Westview Communica-
tions Inc., owned by Aaron Taffera
of Northumberland, PA; John Taf-
tera of Larksville, PA; and Tom Som-
mers of Wilkes-Barre. Phone: (717)
473-7212

SELLER: North Penn Broadcasting
Inc., owned by Harold Fulmer. He
also owns WMIM/Mt. Carmel, PA;
WMRE-AM & FM/Hughesville-Sal-
ladasburg, PA; WQXA.AM & FM/
York, PA; WMPA/Mansfield, PA;
WXKWI/Allentown; WMGH/Tama-
qua, PA; and WLSH/Lansford, PA.
Phone: (215) 435-5913
FREQUENCY: 93.1 MHz

POWER: 3kw at 328 feet
FORMAT: This station is dark.
COMMENT: This station sold for
$130,000 in 1990.

Continued on Page 28
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Not Everyhody Likes Youu.

S0 Why Spend Money
On Them?

Rap. Rock. Or Rush. Spend all the money on TV you want,
but you won't get the fans of one to listen to another.

Increasingly, successful stations focus on their core, and
the audiences of format competitors and sharing stations.
DMR supplies sophisticated analysis, profiling, mapping
and modeling to reveal your true potential audience. Then
we develop an integrated marketing strategy™and cre-
ative solutions to convert these listeners. These tactics in-
clude complete predictive telemarketing and customized
direct mail services, interactive technology and database
bonding™programs.

Let Direct Marketing Results find the people who will
like you. Before your competitor does. DMR: The market-
ing solutions team.

i
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K

The mankes edlge of e S04

Telemarketing/Direct Mail/Interactive Technology/Database Management 35 Main Street, Wayland, MA 01778 (508)653-7200 / 1463 East Galbraith Road, Cincinnati, OH 45215 (513)761-1463

==t iAo arieanradiobisteorn—com.
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NEWSBREAKERS.

Markheim Set As
Head Of Giant
International Dept.

Giant Records § é
vet Susan Mark-
heim has been el-
cvated to head of
International at
the label. She
will be responsi-
ble for coordina-
tion of all Giant
international re-
leases and the de- ;
velopment  of -
overseas market-  Markheim
ing and promotion plans in con-
junction with Giant’s overseas dis-
tributor, BMG International.

“Giant artists fare very well in-
ternationally, and I give Susan a lot
of credit for that,” remarked Giant
owner Irving Azoff. “'I have im-
mense respect for her abilities and
know this new role will give her the
opportunity to achieve even more.”

Markheim has been with Giant
since its inception. Most recently,
she was domestic Product Manager
and Director/International. She pre-
viously was head of Creative Ser-
vices at Island Records.

Sister Act

Capitol artists Angie & Debbie — who also happen to be CeCe Winans’s lit-
tle sisters — took a break after performing as one of the opening acts on
Whitney Houston’s world tour. Gathered at Radio City Music Hall are (I-r)

Debbie, Bobby Brown, Houston, Angie, and CeCe Winans.

37

William Ackerley Named Pres./C00

Of Ackerley Communications

William Ackerley has been nam-
ed President/COO of Ackerley
Communications.

“Bill has contributed to the cor-
poration’s success over the past sev-
eral years in a number of different
positions,” remarked Barry Acker-
ley, Chairman/CEO and William’s
father. “I know Bill will play an im-
portant leadership role in the com-
pany’s future.”

The younger Ackerley had been
Sr. VP/COO of the company. Dur-

ing that time, he served as interim
GM of KJR & KLTX/Seattle and
as President of one of the com-
pany’s outdoor advertising divi-
sions. He also was VP/Adminis-
tration of the Seattle Supersonics.
Prior to joining Ackerley Commun-
ications, he was senior financial an-
alyst for American Airlines.

In addition to the Seattle radio
stations, Ackerley owns WAXY/
Miami and several TV stations.

seriously.

WZWW is asking for your vote
for The Marconi Awards for
Small Market Radio Station of the Year.

WZWW takes its role as a positive influence on
central Pennsylvania, i.e. community.involvement,

WZWW raised 8539,799.00 for local charities in
the past 12 months.
JW was selected as Pennsylvania’s Outstand-
ing Radio Station by Pennsylvania Special
Olympics in 1993.
WZWW was a 1993 Crystal Awards winner for
Outstanding Community Service.
WZWW was honored by the Pennsylvania Senate
and House of Representatives as an outstanding
radio station for 1993.
WZWW was honored by local government when
July 18, 1993 was declared "WZWW Day" in Centre
County, Pennsylvania.
WZWW is patriotic. WZWW spent $30,000 on our
community’s 4th of July Fireworks in 1993.

WZWW has proven that a music intensive radio
station can provide outstanding community
service.

WZWW is #1 in its demographics (25-54) with a
34% increase in market share for 1993.

WZWW has more W’s in its call letters than the

other nominees.

Fill out and return your Marconi Awards Ballot and please
vote for WZWW as Small Market Radio Station of the Year.

Benner Pike
State College, PA 16801
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Berry Upped To ND At KGO/San Francisco ¢

KGO/San Francisco morning show Exec. Producer Ken Berry
has been named ND of the Capital Cities/ABC News/Talk outlet.
He succeeds Ken Beck, who is now the station’s Operations Direc-
tor (R&R 8/13).

“Ken is the Barry Bonds of News radio,” said Beck. “He hits
home run after home run and has the awards to show for it”

Berry joined KGO’s news staff in 1980 as a desk assistant. His
career also includes news stints with KRON-TV/San Francisco,
KDKB/Phoenix, and the “Arizona Republic”

KSFO & KYA Promote Shepherd To GSM

KSFO & KYA/San Francisco LSM Ali Shepherd has been
boosted to GSM at the First Broadcasting Gold combo. She suc-
ceeds Will Schutte, who has joined crosstown Gold combo KFRC-
AM & FM as LSM.

According to VP/GM Bob Visotcky, “My goal was to hire the
best GSM possible. It's an added bonus to find that person inside
your own walls. Ali has the support of San Francisco’s advertising
community, and I'm confident she'll rise to the challenges that lie
ahead”

Shepherd, who began her radio career at KSFO & KYA in 1977,
previously was GSM at KROQ/Los Angeles. She has also worked
at KMEL/San Francisco and KFRC.

!
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Fitch Becomes RCA VP/Field Marketing

David Fitch has joined RCA Records as
VP/Field Marketing. Based in New York, Fitch’s
responsibilities include overseeing and coor-
dinating RCA's regional and local sales and
marketing staffs.

RCA VP/Sales Ron Howie commented,
“We're excited to have David join the RCA team.
Having worked closely with him during the '80s,
| know his passion for the music, enthusiasm
for our business, and burning desire to win.”

Fitch was previously VP/Sales, National Ac-
counts for PolyGram Group Distribution and
spent 19 years in various capacities with A&M
Records.
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Nielson New GSM At KEGL/Dallas

KEGL/Dallas NSM Debi Nielson has been promoted to GSM
at the AOR outlet.

VPI/GM Donna Fadal commented, “I saw Debi's potential when
she joined us as an account executive. She has tremendous leader-
ship skills and a great creative mind. Besides, she has that tremen-
dous quality of lighting up every room.”

Nielson has been with KEGL since 1991. Aiso at the station,
Leslee Hunter has been named LSM.

WYUU/Tampa Recruits Corbett As GSM

WYUU/Tampa has named crosstown WYNF NSM Joe Corbett
as its new GSM. He succeeds Nancy Benech, who exited the Enter-
com Gold outlet several months ago.

According to VPIGM Stephen Godofsky, “The addition of Joe
to our staff is the critical building block we need to become the
Tampa Bay area’s No. 1 sales team. His sales experience has led
to record revenue months.”

Added Corbett, “I'm excited to become part of WYUU’s quali-
ty team and help take the station to the next level”

Before joining WYNF in 1984, Corbett previously was an AE
for Columbus, OH stations WMNI & WRMZ and WXGT.
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9.
. Pittsburgh has really neat people.

. Raleigh/Durham has big name colleges.
. Hey, we’re the 180th market, so we need

o N 0

~ O

D.C. has all the big name monuments.

all the help we can get!

. Taxachusetts Governor voices our liners.
. Did we mention that Pittsburgh has really

swell people?

. You can all stay at our cottage when you

summer on the Cape.

. Our jocks have never uttered the words

“p*n*s” or “Ch*pp*qu*dd*ck.”

. Teddy Kennedy hates our guts.”
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NEWSBREAKERS.

McGuire New
WGRL/Indy PD

Former KNUE/Tyler, TX PD
Sam McGuire has been named PD
at Susquehanna Country WGRL
(The Bear)/Indianapolis. WFMS
& WGRL OM Charlie Morgan
had been programming the station
since its debut last month.

Morgan toild R&R, *"We’'ve had
our eye on Sam for quite a while.
His eagerness and enthusiasm are
a perfect match for the Bear’s young
staff.”

McGuire commented, “I'm ex-
cited and honored to work for one
of the leading radio groups in the
industry. I'm ready for a growling
good time.”’

McGuire, who has also program-
med KNFO/Waco, will handle an
afternoon airshift as “Gentle Ben.”
Also joining WGRL are new morn-
ing team ‘‘Smokey & The Bandit”
(WFMS evening talent Mark Rob-
erts and Metro Traffic’s Jim Bur-
rows) and evening personality
Karen James, who had been doing
production for the station.

Relativity Set To
Distribute Ruthless

Ruthless Records has signed a
marketing and distribution agree-
ment with Relativity and RED
(Relativity Entertainment Distribu-
tion). Ruthless, known for its
“gangsta rap”’ product, was previ-
ously linked with Priority.

“One of RED's goals is to be-
come the best national distributor
for hip-hop,” said Relativity Presi-
dent Barry Kobrin. **Our associa-
tion with Ruthless continues to
move us toward that position.”

Ruthless President Eric Wright
(aka Eazy-E of NWA) co-founded
the label in 1989 with his manager
(and current Ruthless GM), Jerry
Heller. Wright noted, **We see that
Relativity and RED possess wis-
dom and experience on the strect
and are also capable of taking an
artist to multimillion sales.”
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ABC Books Moby’s Scht:ck

WKHX-FM/Atlanta morning man Moby (1) is slated to debut in live syndica-
tion on ABC Radio Networks (September 20). Witnessing the signing are
(-r) Capital Cities/ABC Radio Stations Group Il President and WKHX-AM &
FM President/GM Norm Schrutt, Moby'’s wife Kelly Carney, superagent
Saul Foos, and ABC Radio Networks Exec. VP David Kantor.

Better Be Gold To Me

Virgin Records President/CEQ Phil Quartararo and manager Roger Davies
recently presented Tina Turner with a gold award for her “What's Love Got
To Do With It"” soundtrack LP.

Children’s Radio

Continued from Page 1

community and Arbitron appreciate
not only how many kids and parents
are listening to Radio AAHS, but
the true value of the audience.”

Standard Diary Used

Many of the details of the chil-
dren’s study have yet to be worked
out, but Arbitron officials say it will
use the standard diary. It will mod-
ify its procedures to account for the
presence of children in the house-
hold and instruct adults and care-
givers to fill out the diary for young
children or help older kids keep
track of their listening.

Arbitron will also conduct a de-
briefing study with a portion of the
sample to gather adult and child im-
pressions of the diarykeeping pro-
cess. Other details, such as survey
dates, sample sizes, and the markets
to be surveyed have not been
finalized.

Radio AAHS says it has signed
agreements with stations in 12 mar-
kets, including Los Angeles, Min-
neapolis, Washington, Denver, and
Dallas.

Talk Team

Mutual syndicated personality Larry
King (r) joined WOOD (AM)/Grand
Rapids midday talker Phil Tower for
a quick pic at Chicago’s National
Association of Radio Talk Show
Hosts Convention, where King's
program earned Talk Show of the
Year honors.

Ry

Marriages

KSPA & KOWF/Escondido

©  (San Diego), CA OM Dave

Dame to KSPA & KOWF AE
Laura Astor, July 17.

Columbia Records artist

Roger Waters to Pricilla

Phillips, July 28.

Births

Capitol Records Promo-
tion Manager/L.A. Susan Ep-
stein, husband Scholastic

g Entertainment Marketing Di-

rector Neal,
tricia Danielle, July 13.
KISW/Seattle Promotion
Director Gus Swanson, wife
Genifer, son Christian Jo-

seph, July 13.
KNX & KCBS/Los Angeles
engineer Tom Patterson, wife
Irene, daughter Anna Cris-
tina, July 16.
Burkhart/Douglas & As-
soc. President Dwight Doug-
las, wife Traci,
Danielle Elysees, August 4.
CEMA San Francisco
Manager/Branch Marketing
Mara Galliani,
Galliani Bros. VP/Sales Bob,
daughter Gina Lin, August 9.
Giant Records Sr. Direc-
tor/Pop Promotion Jean
Johnson, husband Modern
Video Director/TV & Studio
Sales Jon, daughter Taylor
Alison, August 10.
KGGG/Rapid City, SD MD
Dave Michaels, girlfriend
Stephanie Waybill, daughter
Kelsie Shannon,

%

@ 10.

daughter Pa-

daughter

husband

August

KEKB/Grand Junction, CO

PD/MD Ed Chandler,

wife

Brenda, daughter Allison
Grace, August 15.

Condolences

Chrysalis Music Group
~ A&R talent scout Brett Can-
. tor, 25, July 30.

Tom Hulett & Assoc.

founder Tom Hulett, 55,

August 6.

KMML/Amarillo
keeper Bette Judd, 64,

August 7.
Eastman

- August 12.

book-

Promotions
founder and personal man-
ager Charles G. Eastman, 63,

talent Terry Steele, 46,

é CJEZ/Toronto afternoon

_ August 13
| T ’

THE ONLY COMPLETE COMEDY
- AND SHOW PREP SERVICE!
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“Cutler Comedy’s like a morning ‘woody’.
Up and ready to jam before | am.”
-Thrasher, KNAC/Los Angeles

“If you’re looking for topical humor on the morning
show, Cutler Comedy is the best morning service I've
ever seen- and that’s no smoke!”
-Steve Holbrook, WWKA/Orlando
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ONE STOP-Everything You Need To Do A Great Show!

CAI.I. CUTLER AT 818-345-2166

VY americanradiohistory com
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KSCS-FM exiaml
h O Nmaneo fo Brters

“When we were discussing new
jingles we all agreed different
was good. We opted to go with
TM Century, the only people
who could capture the feeling of
our radio station.

“If you’re in the market
for a jingle package that is
totally unique and helps
your station stand out from
all the rest, may | suggest
Ridin’ with KSCS from our
friends at TM Century.”

— Terry Dorsey
mernings at KSCS

|
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NEWSBREAKERS.

Radio

©DON SCHWARTZ, most recently
VPIGM at WONE-AM & FM/Dayton,
has been appointed Group VP for
Atlantic Morris Broadcasting. He
also assumes GM duties at the
company’s WALL & WKOJ/Middle-
town, NY.

©DON GIRDNER segues to KUFX/
San Jose as LSM, exiting a similar
post at KIOl/San Francisco. KUFX
also taps 14-year market veteran
CORRINE PERRI as Regional Sales
Manager.

®PAT CROCKER — formerly East-
ern Regional Manager at Unistar
Radio Networks — has been nam-
ed Sales Manager at WFXB/St.
Louis.

®LYNN BOND-BRUDER has been
upped from LSM to NSM at WPLY/
Philadelphia.

Records

Bond-Bruder

DeShieids

®NORMA DeSHIELDS joins Zoo
Entertainment as Regional Man-
ager/R&B Promotion. She formerly
served as National R&B Promotion
Coordinator at Motown Records.

®EVAN “E-MAN” FORSTER has
been tapped to head Tuff Break
Records, A&M Records’ newly
launched rap label. He joined A&M
in 1990 as College Radio Promotion
Manager/Urban Division.

®K.D. KAGEL — currently Direc-
tor/A&R at Triloka Records — is
heading the company's newly es-
tablished Worldly Music label.

®SEAN FERNALD has been ele-
vated to National Director/Video
Promotion at Capitol Records.

®DAN HILL has formed Spon-
taneous Records. Set to be distrib-
uted by Navarre Corp., the recording
artist’s new label is headquartered
at 15125 Ventura Blvd., Penthouse
203, Sherman Oaks, CA 91403; (818)
783-7717.

@ DICK GRIFFEY has opened the J.
Hines Distribution Co. The new
company will distribute Solar Rec-
ords — which previously was dis-
tributed by Sony Music — and is
located at 1635 N. Cahuenga Bivd.,,
Hollywood, CA 90028; (213)
461-0390.

®EARACHE RECORDS, a UK-
based label, will market and distrib-
ute certain releases in North Amer-
ica through Columbia Records and
Sony Music Distribution, and
others through Relativity Entertain-
ment Distribution (RED).

® TRISTAR MUSIC and UK-based
CREATION RECORDS have an-
nounced a marketing and distribu-
tion arrangement for the U.S. via
RED.

National Radio

®WESTWOOD ONE is slated to
broadcast “Love Can Build A
Bridge” — a Country radiothon ben-
efiting flood relief organizations —
over Labor Day weekend. Hosted by
MCA act Wynonna, the six-hour
program will feature interviews and
live performances by various coun-
try artists. In other pews, Westwood
One is offering “The Concert For
Walden Woods," a six-hour perfor-
mance broadcast set to air Septem-
ber 6 at 6pm ET; (310) 840-4383.

®CBS RADIO PROGRAMS is
slated to present “The House Of
Blues Radio Hour” and “The House
Of Blues Breaks” on CD, beginning
September 11. Airing each week-
end, the “Radio Hour” features mu-
sic and artist interviews; the three-
to five-minute “Breaks” are set to air
on weekdays. Both shows are
hosted by actor Dan Aykroyd, in
character as Elwood Blues.

In related activity, CBS RADIO
NETWORKS is collaborating with
Courtroom Television Network
(Court TV) to offer audio feeds of
selected courtroom trials to its af-
filiates, beginning September 13;
(212) 975-3771.

®AVERY CO. is offering “Steve
Crowley's American Scene," a three-
hour weekend talk program; (800}
783-2772.

® AMERICAN CARIBBEAN RADIO
NETWORK has been formed as a
joint venture between American Ur-
ban Radio Networks (AURNY), Carib-
bean Communications Network

(CCN), and Inner City Broadcasting
Corp. The new 24-hour network re-
ceives programming via satellite
from AURN studios, while CCN's
Prime Radio transmits bulletins to
the US.; (212) 486-4255.

®JACK ASHTON — previously
“The Charts” VP/IGM and Acceler-
ated Chart Movement co-founder/
owner — and former Capitol Rec-
ords Marketing Assistant COLIN
THOMPSON have established the
Campus Music Network. The new
company can be reached at 16000
Ventura Blvd., Suite 1115, Encino,
CA 91436; (818) 386-9181.

Industry

®BRIAN KNOX shifts to Major Mar-
ket Radio Sales/New York as VP/
Director, Sales. He most recently
held a similar post at the com-
pany’s Los Angeles bureau.

Neville

Knox

®ROB NEVILLE has been pro-
moted to Director/Sales at D&R Ra-
dio/Chicago. He previously was
Regional Manager at Durpetti & As-
sociates’ St. Louis branch.

®ELIAS LUCERO becomes Sales
Manager at Katz Hispanic Media’s
Dallas office.

®STEVEN DOWNES and TED
ESELGROTH — most recently
WCHKI/Atlanta GM and Children’s
Radio Network VP, respectively —
have formed TeamRadio. The new
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Lavonne Adams — Nights
WMNIi/Columbus, OH (614)
272-6153

Tommy Frank — Mornings
WBSS/Atlantic City (609)
7481295

Kelly Green — MD/mid-
days WYAV/Myrtle Beach, SC
(803) 546-1400

Jim Heddle (aka Big Jim
Edwards) — Evenings

S R e e S S e

AR

&
i S .?°¢;‘ o ‘.’gﬁ%ﬁéﬁa

D e ey

full-service consulting firm can be
contacted at Bldg. 192, Suite 915,
2980 Cobb Parkway, Atlanta, GA
30339-3158; (404) 720-7762.

®RONNI BRAND joins the Bench-
mark Co. market research con-
sulting firm as VP.

WODJ/Grand Raplds (616) B
4575365 |

Drew Lambert — Nights &
WRKA/Louisville (502) 423-
1154 g

Beau Richards — PD/after- ¢
noons WYAV/Myrtle Beach, %
SC (803) 546-1400 é

Beau Roberts (aka Robert
Swisher) — OM CD Country
Jones Satellite Networks
(719) 593-8317

B

Quivers.

Stern Breaks lan’s ‘Silence’

Janis lan recently was interviewed and performed songs from her “Break-
ing Silence” LP on Howard Stern's nationally syndicated morning show.
Taking a break from the broadcast are (I-r) Morgan Creek East Coast Pro-

motion Manager Fred Traube, Stern,

lan, and Stern sidekick Robin

Changes

AC: Frances Burns has been named
AE at WLIF/Baltimore . . . Ellen Stech-
schulte joins WSPD & WLQR/Toledo as
AE . . . WEZG/Syracuse PD/morning man
Ron Bee welcomes former partner Rick
Gary for wakeup duty. Also joining WEZG
are middayer Pat Fallon and evening tal-
ent Mike Preston ... KXX0/Olympia,
WA taps Larry Lomax for mornings . . .
Gene Konrad replaces John Williams in
WMBD/Peoria, IL mornings . . . KAAK
Great Falls, MT revises its on-air lineup:
PD/MD JJ Hemingway & Becky Sawyer
(5:30-10am), Production Director Jesse
James (10am-2pm), APD Randy Young
(2-7pm), JD Knite (7pm-midnight), and
Monty Brickman (midnight-5:30am) . . .
Capitol Records Midwest Promotion Direc-
tor Kelly Wallace joins KSTP-FM/Minne-
apolis as Promotion/Marketing Director

. WHYI/Miami morning personalities
Bobby Mitchell & Footy welcome cross-
town WTVJ-TV noon news anchor Kelly
Craig.

AOR: WMMQ/Lansing overnighter
Adam Acey steps up to evenings . . .
WRUF-FM/Gainesville, FL. APD/middayer
Sean Gordon and morning talent K.C.
swap airshifts . .. KEZO/Omaha signs
former WHTF/Harrisburg morning team
Todd & Tyler . . . Former WBZX/Colum-
bus, OH morning host Wampas (aka Joe
Mama Sousa) joins KHOP/Modesto for
similar duties; Pat Cochran segues to af-
ternoons . .. KTSR/Bryan-College Sta-
tion, TX PD Chris Bailey exits; MD Tim
Stewart becomes acting PD . . . Former
KBAT/Odessa, TX PD/mornings Ric Elliott
shifts to KEYJ/Abilene, TX for afternoons

Former WNIS/Norfolk air talent
Sarah Trexler takes nights at crosstown
WNOR; night host Couzin Ed moves to
overnights, replacing nine-year station

veteran Liz Gillet . . . Chris Madison
joins WSTZ/Jackson, MS for wakeups . . .
Cindy Coyle is elevated to Promotion/Mar-
keting Manager at KEGL/Dallas-Ft. Worth

. WZZO/Allentown ups parttimer Rob
Heckman to Promotion Director, replacing
Fred Shade ... Former WYNF/Tampa
Production Director Walter Marsiacano
shifts to WSHE/Miami for similar duties

. KDKB/Phoenix welcomes Kathy Hart
as Sports Director . . . Effective August
30, KZON can be reached at 840 N. Central
Ave., Phoenix, AZ 85004; (602) 229-1015

. WQFM has relocated to 633 W. Wis-
consin Ave., Suite 593, Milwaukee, WI
53203 . . . WTFX/Louisville's new phone
number is (502) 585-1005.

CHR: Jitl Buck becomes KFBQ/Chey-
enne's interim Station Manager following
Duane Shannon's exit . .. KAYI/Tulsa
shuffles its lineup with the arrival of morn-
ing man Andy Barber from WRKA/Louis-
ville: MD Carly Rush takes middays, PD
Michael Ring handles afternoons, and
Rick Taylor fills nights . . . WKSF/Ashe-
ville, NC grabs former WBBO/Greenville
PD Bill Catcher for mornings, succeeding
Chuck Finley & Dominica Fox; Nikki
Thomas replaces Dawn in the midday slot

. WSPT/Trenton, NJ ups overnighter
Dave McKay to MD and adds club DJ T.J.
Moreland to overnights . . . At WQGN/
New London, CT, APD/Promotions Direc-
tor Dave Michaels becomes Production
Director; morning air talent Jody Morris
Carofano adds Promotions Director duties

. WQHT/New York Research Director
Angie Martinez adds a weekend shift . . .
Hurricane Stevens — previously head
writer for former WKBQ/St. Louis morning
team Steve & D.C. — joins the morning
show at crosstown KFAV . . . WXKS/Bos-
ton adds AM traffic reporter Lisa Traxler,
who exits nights at crosstown WZLX.

wwwoamericanradiohistory com

Country: WYCD/Royal Oak, MI hires
Pamela Greeley and Nicholee Abney as
AEs . . . John Rivers returns to WGNE/
Daytona Beach's afternoon slot . . . For-
mer WSOC/Charlotte News Director Mark
Rumsey joins crosstown WEZC & WTDR
as News Editor.

Gold: WKLX/Rochester names former
crosstown AC WRMM PD Chuck Lakefield
as its new morning host . . . WYUU/Tam-
pa welcomes Tim Miller for nights.

NAC/Contemporary Jazz: Af-
ternoon talent Scott Heinemeir replaces
Mark Ellebracht as MD at WSIE/Ed-
wardsville, IL.

New Rock: At WWDX/Lansing: MD/
overnighter Sandy Horowitz adds APD
stripes and moves into the newly created
9pm-midnight slot; crosstown WVIC Pro-
duction Director B-Side assumes WWDX's
production chores and a 5-9pm airshift fol-
lowing Tattoo's relocation to San Diego.
As a result of the on-air adjustments, PD/
afternooner Greg St. James (2-5pm) and
middayer Leigh Taylor (10am-2pm) have
shorter shifts . . . KTOZ/Springfield, MO
MD John Lenac is named APD, replacing
Paul Heet. Nighttimer Eric Lindstrom
takes over MD duties . . . WWCD/Colum-
bus, OH morning man Lou Griffith and
middayer Dirk Thompson swap shifts.

News/Talk: Former WHAS/Louis-
ville middayer Doug McElvein takes over
PM drive at KMOX/St. Louis on August 30,
replacing J.C. Corcoran . . . Newly tap-
ped Redskins head coach Richie Petitbon
will provide all-Sports WTEM/Washington
with daily team reports . . . KCMO/Kansas
City drops its 9-11pm sex-talk show. The
slot now is split between Chuck Harder's
‘For The People’’ and the ‘‘Morton Dow-
ney Jr. Show' . WRKO/Boston has

signed a new three-year deal to continue
as the Red Sox's flagship radio station.

UC: At WPAL/Charleston: Alfreda
Dees-Michael replaces Tony Robertson as
News Director; former WQMG/Greensboro
staffer Benny Jones joins for afternoon
drive, succeeding Bob Nichols; and Don-
zella Hendrix exits WLVH/Savannah. GA
to assume parttime duties.

Records: Deborah Aldea and Ed
Rahn step up to Associate Directors/Li-
censing at Sony Music Special Products
Glenn Schwartz assumes Manager/Busi
ness Affairs duties . . . Arista Records ele
vates Dina Mercaldi to Sr. Director/Crea
tive Administration & Advertising
Gena Rankin has been promoted to A&R
Coordinator & Administrator/West Coast
at Atlantic Records . . . Former Loeb &
Loeb law firm associate Micheline Wolko-
wicz shifts to RCA Records as Associate
Director/Legal Affairs.

National Radio: Former Westwood
One Marketing AE John Murphy assumes
similar duties at SIS Entertainment
Bill Flowers is elevated from producer to
exec. producer at American Comedy Net
work . . . Cable Radio Network is airing
Art Laboe’s ‘‘Killer Oldies’’ program on
Sundays at 6pm PT and ‘‘Billy Vera's
Rockin' Oldies Show'' on Tuesdays at 9pm
PT.

Industry: Regina Torre has been
named AE at Major Market Radio Sales’
New York branch . . . D&R Radio/Detroit
welcomes Thomas Howe as AE . . . Eric
Bench becomes AE at Caballero/MG Span
ish Media's NY office ... ASCAP wel-
comes Randy Lee as Membership Repre-
sentative.
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“If You Want To Succeed,
Find What You Do Well And Stick To It!”

- - Mom,1969

Mom was right. We discovered what we do well...and, for more than 20 years, we've stuck to a lot of things:
car bumpers, van windows, fancy boats, you name it. What we do well is design and produce the finest decals you'll find anywhere.
You'll recognize them by their crisp, durable colors, their heavyweight materials. As a matter of fact, if you saw a decal that you REALLY
liked during the past year...it was probably one of ours. It's quality creative and quality control; total professionalism from start to finish.

But, enough about us, what about you? Do you need a decal that will tell the world about you? Looking for quality image
enhancement? Just give us a call today. We have some great ideas and can't wait to share them with you.

0Oh, your Mom will be so proud!

fommunication

=sraphics Inc

313 N. Redbud, Broken Arrow, OK 74012  918-258-6502 * ~ax: 918-251-8223
Call Our Toll-Free HOTLINE 1-800-331-4438
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R&R OVERVIEW

Radio’s Role In An Effective Media Plan

o use radio effectively, clients must take advan-
tage of its potential benefits by choosing the best
stations with the right mix of creative and com-

mercial exposure.

If there were such a thing as an
official “Guide To Media Plan-
ning,” it would include two major
elements. First, the advertiser
would work with the salesperson to
define all relevant marketing con-
siderations and objectives. Second,
all possible media choices (in this
case, radio) would be studied to
develop the most effective media
campaign.

Define Objectives

Before drawing up any media
plan, the client and salesperson
should sit together and describe the
product or service being offered.
They should identify the target con-
sumer, consider any creative
needs, and establish an overall
budget, too.

Key elements would include the
product purchase cycle, the distri-
bution channels within the cus-
tomer’s geographic area, and the
peak buying periods. The target
consumer should be defined by
age, sex, ethnic background, and
lifestyle. Other defining character-
istics: family size and daily habits,
as well as the standard income/oc-
cupation/education parameters.

A competitive product analysis
for the client looks at the current
share of business, all current me-
dia activity, and any promotional
efforts already underway — be-
yond traditional advertising vehi-
cles. Creative issues include the
need for product demonstration,
detailed copy, disclaimers, and
couponing.

Budget is often a sensitive topic.
To suggest budget guidelines, ex-
amine advertising as a percentage
of sales. Identify available co-op
and/or vendor dollars, design
reach and frequency goals relative
to market media costs, and investi-
gate flighting tactics. The overall
strategy should consider establish-
ing periods of introduction or
‘heavy-up” advertising, as well as

66}
Radio is often
considered a
difficult medium
to buy ... matching
the campaign’s
objectives to
the available
station choices
helps cut through
this false image.

“continuity”’ and “hiatus/inactive”’
periods.

After this information is con-
sidered, each medium can be an-
alyzed in terms of the client’s
needs.

Buying Radio

Radio is often considered a diffi-
cult medium to buy, thanks in part
to the sheer number of stations
available in each market and the
targeted nature of each one.
Matching the campaign's objec-
tives to the available station
choices helps cut through this false
image, showing that radio can be
effective and easy to buy.

First, we need to know whether
radio is being used by itself or as
part of a media mix, since this af-
fects overall goals as well as crea-
tive content. Whether alone or in a
media mix, the goals of a radio buy
should always be defined in terms
of reach and frequency rather than
GRPs, gross impressions, CPM, or
CPP.

All ad campaigns aim for the
same result: to expose the mes-
sage to as many potential custom-
ers as possible, with enough repeti-
tion to motivate a response. The
number of respondents equals
reach; repetition relates to fre-
quency. Reach and frequency
goals tell clients exactly what im-

By Gerry Boehme

pact the campaign will have in
terms they can understand.

If necessary, the reach and fre-
quency targets can later be con-
verted to gross impressions or
GRPs to develop budgets or com-
pare current advertising levels to
past history.

New Effectiveness

Traditional radio buys focused
on garneri