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INSIDE: 
GENERATION X - 
BEHIND THE HYPE 
There may be millions of 

Americans younger than Baby 

Boomers, but that doesn't make 

them a generation, X or any 

other kind. Consultant John 
Parikhal sheds some light on the 

facts behind the media hype. 
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HOW MORE COUNTRY 
FORMAT CHOICES 
AFFECT THE MARKET 
When new Country stations sign 

on, the latest Katz Radio Study 

found that the format's market 

shares generally go up - and 

the market's top Country outlets 

hold on to their crowns. 
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PLAN YOUR '94 
BUDGETS NOW 

KIOZ/San Diego GM Steve 

Jacobs and WMMS /Cleveland 
PD Michael Luczak provide 

budget -planning pointers, 

including what to do when you're 

starting from ground zero. 
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TALK'S UP, BUT NO 
NEW HOSTS WANTED 
While the number of Talk outlets 

is rising steadily, the job market 

for talk hosts is declining. Has 

the mad rush to syndication 
made all the difference? 

Page 45 

IN THE NEWS... 

Don Eason becomes Sr. VP/ 

Urban Promo at Perspective 
Cecil `Butch' Forster 

to VP /GM at WIP /Philly 

Quincy McCoy now 

PD for WBLS /NY 
Hilary Shaev VP /Pop Promo, 

Jeff Appleton VP /Rock Promo 

for Sony 550 Music 
Paul Brown VP /Rock Promo, 

Erik Olesen Nat'l Promo 

Director for Elektra 
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NEWSSTAND PRICE $6.00 

Arbitron Committed To Radio 
After Pullout From TV Biz 
Qualitative service on tap, but 70% sample 

increase proposal may not happen in winter 

Arbitron's decision to close 

its local television measurement 
business will leave the company 
better poised to serve radio's 
needs, according to its Presi- 

dent, Stephen Morris. Among 
the enhancements: a small- and 

medium- market qualitative ser- 
vice that's currently being tested 
in five markets. 

Infinity To FCC: Get Off Our Back 
Brands Commission's `selective enforcement' unconstitutional 

Call it the "Charlie Brown" 
defense. Infinity Broadcast - 
ing's lengthy response to a pro- 
posed $500,000 FCC indecency 
tine can be summed up by the 
'59 Coasters classic's catch - 
phrase: "Why's everybody al- 
ways picking on me'" 

In its reply, Infinity complains 
that while its stations face heavy 

fines for airing allegedly inde- 
cent segments of Howard 
Stern's show, several) other sta- 
tions that broadcast the exact 
same segments were not cited. 

`Clearly 
Unconstitutional' 

"On the basis of a complaint 
that specifically identifies [sta- 
tions owned by] Infinity, Great- 
er Media, Evergreen, and 
multiple other licensees as out- 
lets for Stern show material on 
the same dates, the Commission 
has selectively pursued enforce- 
ment action against Infinity," the 
company says. 

Such targeted enforcement, 
Infinity contends, is "clearly un- 

constitutional" 
Infinity further complains that 

the FCC has publicly branded it 

"an egregious, repeat iindecen- 

cyI offender" on the basis of two 
still- unresolved indecency pro- 
ceedings. In contrast- the agen- 
cy has not characterized Greater 
Media or Evergreen as repeat 

INFINITY /See Page 22 

Westcott On Stern's Case Again 
ongtime Howard Stem nemesis Al Westcott is at it again 

the Las Vegas resident has filed yet another detail- 
ed indecency complaint with the FCC. This action - 

which names 17 Stern affiliates, Infinity Broadcasting, Mel Kar- 

mazin, Infinity's board of directors, and the entire Stern on -air 

team - cites numerous cases where Stern and company al- 
legedly used some of the infamous "seven dirty words" While 
he acknowledges that the most offensive words are virtually al- 

ways bleeped, Westcott contends that their use in any form dem- 
onstrates Stern's contempt for the FCC's indecency rules. 

The October 1 complaint is at least the fourth anti -Stern 
filing Westcott has made since early June - all of which are 
awaiting action by the Commission. Westcott has a pretty good 
track record with the agency - two complaints he made last 
year have generated indecency fines totaling nearly $1.2 million 
against stations that carry Stern. 

Stern Signs His `Private Parts' For 10,000 Fans 
Acrowd of more than 10,000 jammed NYC's corner of 5th Ave. and 48th St., where Howard 
Stern was signing copies of his book, "Private Parts' at the Barnes & Noble book- 
store last week. Spanning five city blocks, the line of autograph- seekers - many of 

whom camped out overnight - snarled traffic through Midtown. Fans even carried signs and 
chanted slogans denouncing the FCC. Stern's entire staff and family were present - including 
wife Alison, who sat by his side and proudly displayed his work. 

The ratings company fur- 
loughed 720 employees - well 
over half its workforce - after 
executives determined it would 
not recover from the effects of 
a severe downturn in the local 
TV business. That move, com- 
bined with the shuttering of Ar- 
bitron's ScanAmerica national 
TV service last year, effective- 
ly puts the company out of the 
TV business for the time being. 

Among the after- effects: 

Arbitron's radio division 
has been left virtually intact. 
The company now employs 550. 

Its development of the pas- 
sive people meter continues. 

Scarborough qualitative 
data will continue to be made 

available to clients in the Top 55 

markets. 
A qualitative service for 

smaller radio markets is current- 
ly being tested. 

The company says it is com- 
mitted to its 70% sample in- 
crease plan despite low 
subscriber support. 

Tough Times 
Morris said Arbitron's bitter 

rivalry with Nielsen, along with 
the sour economy, stripped Ar- 
bitron of about 40% of its TV 
subscribers. Those that remain- 
ed, he said, were paying rates 

that didn't ever cover the bottom 
line. 

But the company isn't giving 
up on TV completely. It will dis- 
tribute a modified diary to TV 
viewers that will not only cap- 
ture their broad viewing habits, 
but also their consumer spend- 
ing behaviors and habits. The 
resulting data, however, will not 
resemble the overnight or quar- 
terly information familiar to 
those in the trade. 

ARBITRON /See Page 22 

Simon Recruited 
As New Capitol 
Executive VP 

Ralph Shim) 
has been re- 
cruited by Cap- 
itol Records as 

Exec. VP. He 
will oversee the 
label's business 
and operational 
functions from 
its Los Angeles 
headquarters. 

"I've known 
and admired Ralph professional- 
ly for years," observed Capitol 
President /CEO Gary Gersh. 
"He's the rare executive who 
combines extraordinary busi- 
ness acumen with a broad crea- 
tive and musical background. 

Simon 

SIMON /See Page 22 
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Forster VP /GM 

At WIP/Philly 
Cecil "Butch" Forster has 

been named VP /GM at Infini- 
ty Broadcasting's recently ac- 

quired all- Sports outlet, WIP/ 
Philadelphia. Forster, a broad- 
casting veteran, spent the last 

three years as an attorney with 
the Washington law firm Patton, 
Boggs & Blow, where he helped 

win FCC approval for Infinity's 
acquisition of WIP from Spec - 

tacor. 
"I'm pleased to be able to ap- 

point someone with Butch For - 

ster's experience and credentials 
to this position." said Infinity 
President /CEO Mel Karmazin. 
"I'm confident he will make 

WIP an even more successful 
station." 

Forster commented, "This 
has been a great sequence of 

FORSTER/See Page 22 

McCoy Becomes 
WBLS /NY PD 

Former KBXX /Houston OM 
- Quincy McCoy has been tapped 

as the new PD at WBLS /New 
York. He replaces Mike Love at 

the Inner City Broadcasting 
Urban outlet. 

Station President /GM David 
Lampe) said, "Quincy's re- 

markably varied experience with 
modern and classical formats 
makes him a perfect choice for 
New York's heritage radio sta- 

tion." 
Before joining KBXX, 

McCoy was an in -house consul- 
tant at WQCD /New York. His 
prior programming experience 
includes stints with WZGC /At- 
lanta, KMJM /St. Louis, 
WKTU /New York, and 
WNEW (AM) /New York. 

A &M Gains New Perspective 

q&M 
Records has announced a long -term extension of its 

agreement with Perspective Records. Under the new 

deal, Perspective will expand its promotion, publicity, and 

A &R departments by consolidating A &M's Urban staff. 

Perspective President Sharon Heyward will head the reor- 

ganizing efforts, including the promotion and marketing of A &M 

artists to the urban marketplace. 
Heyward has tapped A &M Sr. VP/Urban Promotion Don 

Eason for similar duties at the expanded label. She's already 

appointed A &M Northern California Promotion Manager Randy 

Spendlove to Perspective's VP/Top 40 Promotion post and is set 

to name an eight -person regional promotion staff. 

Finalizing plans for the new pact are (seated, l -r) Perspective 
founders Jimmy Jam and Terry Lewis; (standing) A &M President 
Al Cafaro and Perspective President Sharon Heyward. 

New Appointments At Sony 550 

Shaev, Appelton, Tobin, Knapp named promo execs 

Two weeks after the label's of- 
ficial unveiling (R &R 10 /8), the 

Sony 550 Music promotion staff 
is starting to take shape. 

Hilary Shaev and Jeff Ap- 
pleton have been named VPs of 
Pop & Video Promotion and 
Rock Promotion, respectively. 
Both will be based in New York 
and report to 550 GM Polly 
Anthony. 

Brown, Olesen Earn Elektra Posts 
Elektra Entertainment has 

filled two key promotion posts. 

Paul Brown joins the label as 

Sr. VP /Rock Promotion, while 
Erik Olesen has been promoted 
to Director /National Promotion. 

Elektra Sr. VP /Promotion 
Jon Leshay noted, "Paul 
Brown's personality, passion for 
music, and expertise in promo- 
tion and marketing strategy will 
make a vital contribution to 
Elektra's expanded promotion 
department. 

"Erik has continually shown 
expertise in promotion at a mul- 
titude of formats. This promo- 
tion couldn't be more deserved." 

Brown had been Director/ 

Brown Olesen 

Rock Promotion at Virgin Rec- 
ords since 1987, while Olesen 
spent the last three years as 

Elektra's Southeast Regional Di- 
rector. Both will now be based 
at Elektra's New York head- 
quarters. 

RADIO & RECORDS INC. 
1930 Century Park West, Los Angeles, CA 90067 

Shaev Appleton 

Commenting on their appoint- 
ments, Anthony said, "Hilary's 
tremendous people skills, com- 
plementing her awareness of and 

SONY 550 /See Page 22 

CBS Shoots Arrow 
Into KLRX/Dallas 

CBS has switched another of 
its properties - newly acquired 
KLRX /Dallas - to the '60s- 
'70s -based 'All Rock And Roll 
Oldies" format recently in- 
troduced at the group's KCBS- 
FM /Los Angeles. 

KLRX became 'Arrow 97.9" 
last Friday (10/15) at 7pm. Clint 
Culp and Andy Lockridge, VP/ 

ARROW /See Page 22 
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1993 DEALS TO DATE 

Dollars To Date: $2,054,836,342 
(Last Year $1,082,314,357) 

This Week's Action: $164,695, 704 
(Last Year $9,588,500) 

Stations Traded This Year:1116 
(Last Year 1052) 

Stations Traded This Week: 46 
(Last Year 22) 

DEAL DETAILS BEGIN PAGE 6 

fjr -rh:-1 
Pyramid /KISS Stations $132.25 million 

WNUA /Chicago 

WXKS -AM & FM /Everett- Medford (Boston), MA 

WPXY -AM & FM /Rochester 

WHITAM & FM /Buffalo 

WYXR /Philadelphia 

WRFX/Kannapolis (Charlotte), NC 

WMXJ /Pompano Beach (Miami), FL $1Z8 million 

A Fine Week At The FCC 
Last week the Commission notified three small - 

market stations that they could lose their licenses 
and /or be fined up to $250,000 apiece for viola- 
tions of agency rules. One licensee doesn't care; 
he's dead. See Page 6 

Duke Duopoly Rejected 
In its first rejection of a proposed duopoly, the 

FCC has denied Duke Radio Broadcasting a 
waiver to add KBTM & KJBR /Jonesboro, AR 
to its crosstown KFIN. See Page 6 

RADIO BUS /NESS 
Jacor To Sell Stock, Gird For Growth 

Jacor Communications Inc. (Nasdaq Small Cap: JCOR) 
is loading up on cash for a station- buying spree. The company 
announced Monday (10/18) it would sell 4.75 million new 
shares to the public - a move that would leave the once - 
troubled company debt -free and flush with cash. 

outstanding debt of $43.5 million, 
with the remainder to be used for ac- 
quisitions. 

No Outstanding Debt 
"In contrast to many radio groups 

with whom Jacor competes for ac- 
quisitions, the company will have no 

According to Jacor's SEC filing, 
the stock sale could total as much as 

$67.3 million at the maximum price 
of $12.3125 if the full underwriters' 
overallotment is used (for a total of 
5,452,500 shares). Cash from the of- 
fering will be used to pay offJacor's 

"A MUST HAVE DIRECTORY." 
Music Connection 

"LET YOUR FINGERS DO THE 

WALKING THROUGH THE BOOK THAT 
DOES MORE FOR YOU THAN THE 
YELLOW PAGES." 

Home & Studio Recording 

"THIS BOOK IS INDISPENSIBLE." 
Guy Eckstine - Verve/Polygram 

CI'(' 

PLUS $5 SHIPPING & HANDLING 
(CA RESIDENTS ADD 8.25% TAX) 
VISA /MC /AX ACCEPTED 

FOR ORDERS &INFORMATION 

SEND CHECK OR M.O. TO 

SOURCEBOOK 

3301 BARHAM BLVD., 3RD FL., BOX RR 

LOS ANGELES, CA 90068 

debt outstanding after the offering, 
Jacor noted in its filing. The com- 
pany also said it will have $100 mil- 
lion in new bank loans available for 
acquisitions, along with approxi- 
mately $250 million that Zell /Chil- 
mark, Jacor's majority shareholder, 
has available for additional in- 
vestments. 

Jacor said it's looking to buy du- 
opoly properties in its existing mar- 
kets, groups established in the Top 
25 markets, and individual stations 
in the Top 25 markets. 

THE INDUSTRY BIBLE 
NORTH AMERICA'S ESSENTIAL MUSIC 
BUSINESS AND PRODUCTION DIRECTORY 

Recording Industry Sourcebook is the most 

widely used directory in the business, containing 

over 10,000 up -to -date listings in 70 categories 

including record labels, producers, distributors, 

managers, recording artists, publishers, agents, 

attorneys, recording studios, music media, trade 

events, music video companies, live music clubs, 

promoters, music equipment dealers and much 

more. Listings include 

fax numbers, contact 

names and titles 

as well as 

notes. 

EARNINGS 

Westwood One Reports Turnaround, 
Ceridian Revenues Increase 

Westwood One Inc. (Nas- 
daq: WONE) reported a 
net loss of $9.1 million 

(60 cents per 
share) for its fis- 
cal third quarter 
ended August 
31, 1993, corn- 
pared to a loss 
of $7.7 million 
(52 cents per 
share) for the 
same 1992 period. However, the 
company's loss from continuing 
operations was only $580,000 (four 
cents per share) in the most re- 
cent quarter, with the remaining 
loss attributed to discontinued 
operations. 

Revenues for the third quarter 
were down to $25.8 million from 
last year's $27.8 million. WW1 re- 

ported operating income of $1.7 

million, compared to an operating 
loss of $2.8 million a year ago. 

WW1 has announced plans to 
acquire Unistar Radio Networks 
for $101.3 million and to sell $15 

million in new WW1 stock to In- 
finity Broadcasting (with an op- 
tion for an additional $9 million). 

WW1 owns the Mutual Broad- 
casting System, NBC Radio Net- 
work, Talknet, the Source, 
Westwood One Radio Networks, 
and R &R. 

Ceridian Corp. (NYSE: 
CEN), parent of Arbitron 
Co., posted third -quarter 

earnings of $10.7 million (25 cents 
per share), up from $93 million (22 

cents per sha(e) a year ago. Rev- 
enues rose to $208.9 million from 
$203.2 million last year. 

The company said it would take 
a $67 million charge against earn- 
ings in the fourth quarter for dis- 
continuation of Arbitron's TV 
ratings service. It will continue its 
profitable radio ratings service 
(see Page 1). 

acor Communications (Nas- 
daq Small Cap: JCOR) regis- 
tered third -quarter net in- 

come of $893,000 (six cents per 
share), compared to a net loss ap- 

plicable to common shares of $92 

million ($24.06 per share) a year 
ago. Net revenues were up 31% to 
$26.3 million from $20 million in 
1992. Broadcast cash flow in- 
creased to $6.9 million from $5.1 

million last year. 

Jacor owns 13 stations in six 
markets. 

CBS Inc. (NYSE: CBS) re- 

ported third -quarter earn- 
ings of $118.3 million 

($7.39 per share), compared to 
$42.7 million ($2.76 per share) a 

year ago. Revenues were $753 mil- 
lion, up from $673 million. 

CBS also announced it was 
doubling its quarterly dividend, 
from 25 to 50 cents per share. 
Chairman Laurence Tisch pre- 
dicted record earnings at 1993's 
end. 

CBS owns 21 radio stations in 
13 markets, the CBS Radio Net- 
works, CBS Radio Representa- 
tives, CBS-TV, and eight TV 
stations. 

Capital Cities/ABC Inc. 
(NYSE: CCB) posted third - 
quarter net income of 

$78.3 million ($4.75 per share), up 
from $62.2 million ($3.74 per 
share). Net revenues rose to $1.30 
billion from $1.22 billion last year. 

Broadcasting revenues were 
$1.05 billion, up from $0.94 billion 
a year ago. Broadcasting oper- 
ating income was $127.3 million, 
up from $89.3 million. 

Cap Cities /ABC owns 18 radio 
stations in nine markets, the ABC 
Radio Networks, ABCTV, ESPN, 
eight TV stations, and a publish- 
ing division. 

Southem Starr Broadcasting 
Group Inc. (Nasdaq: SSBG) 
reported net income of 

$219,000 (15 cents per share) for 
its fiscal second quarter ended 
September 30, up 74% from 
$126,000 (nine cents per share) a 
year earlier. Revenues were up 9% 
to $2.8 million from $2.6 million 
last year. 

Southern Starr owns four sta- 
tions in four markets. 



COLEMAN RESEARCH 
DOESN'T JUST 

REPORT NUMBERS, 
THEY GET THEM. 

left to right: Plan Developers Chris Ackerman, Vice President, Jon Coleman, President and Pierre Bouvard, Executive 
Vice President of Coleman Research, one of America's top two radio research companies. 

Most radio research is long on data, 
short on solutions. Enter Coleman Research. 
Broadcasters as researchers who help you 
develop The Plan " - a step -by -step action 
plan for positioning, programming and 
marketing. 

Since 1978, Coleman Research's 
strategic team of advisors has worked with 
America's most successful broadcasters 
providing high quality research and plans 
that have effectively positioned hundreds 
of stations. 

The commitment to actionable research 
is so strong that Coleman's Perceptual Study 
is called, "The Plan Developer" The goal of 
The Plan Developer? Build an action plan to 
enhance your station's position. 

Want more than mountains of data? 
Learn more about The Plan Developer Call 
Coleman Research today at 919- 571 -0000. 
Begin work on the most important plan of all. 
Your station's. 

COLEMAN RESEARCH 
P.O. Box 13829, Research Triangle Park, NC 27709, (919) 571 -0000, FAX: (919) 571 -9999 
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RADIO BUSINESS 

Small- Market Stations 
Last week the FCC ordered a hearing to 
determine if Pine Tree Media should 
lose its license for KARW /Longview, TX 

and be fined up to $250,000 for making "ap- 
parent misrepresentations" to the agency. 

It seems Pine Tree filed a license renewal on behalf 
of someone who had been dead for three months. Now, 
according to the agency, Pine Tree won't say who con- 
trols the property - or how he gained control. 

The agency is also threatening to yank the licenses 
of WDTL /Cleveland, MS and WYNO /Nelsonville, OH and 

Threatened With Fines 
impose fines of up to $250,000. Both stations have been 
off the air for extended periods without Commission 
authorization. 

FCC Gives First Duopoly 
Refusal To 34.19% Combo 

In its first rejection of a proposed duopoly, 
the FCC has denied Duke Radio Broad- 
casting a waiver to add KBTM & KJBR/ 

Jonesboro, AR to its crosstown KFIN. 

The combination claims 3419% of the local au- 
dience, based on Arbitron share data. However, the Corn- 
mission did grant a temporary waiver, giving Duke one 
year to spin off one of the two FMs, KFIN or KJBR. 

The FCC rejected Duke's claim that the latest survey 
was anomalous, saying that a six -year average of share 
data alone wasn't sufficient to prove the point. So the 25% 
cap stands. 

Commissioner Andrew Barrett took a harder line 
than his colleagues on sticking with 25 ° /e. He said the 
FCC should refuse to even consider any request to ex- 
tend the one -year waiver - and subject the station to 
a distress sale if the deadline is missed. 

TRANSACTIONS 

Pyramid's $132 Million Recapitalization 
Pushes '93 Deal Tally Over $2 Billion Mark 

Jefferson -Pilot doubles up in Miami for $17.8 million 

Deals Of The Week 

Pyramid /KISS Stations 
PRICE: $132.25 million 
TERMS: Stock sale to Vestar Equity 
Partners L.P. for $18 million cash. In 
addition, Vestar is to use its best ef- 
forts to arrange $106 million in finan- 
cing ($80 million in senior debt and 
$26 million in subordinated debt) for 
the group. The equity contribution of 
partners in the seller is being valued 
at $8.25 million. A Vestar affiliate, 
Vestar Management Partners, is to re- 

ceive a transaction fee of $1.65 mil- 
lion upon completion of this 
recapitalizatiol and an annual man- 
agement fee of $300,000, plus out-of- 
pocket expenses. 
BUYER: Broadcast Architecture Inc., 
owned 90% by Vestar Equity Partners 
L.P., whose general partner is Vestar 
Associates L.P., whose general part- 
ner is Vestar Associates Corp., head- 
ed by Co- Chairmen /Co -CEOs John 
Howard of New York and Daniel 
O'Connell of Greenwich, CT; and 10% 
by KISS Limited Partnership, whose 
general partners are Rich Balsbaugh 
of Brookline, MA; Kenneth O'Keefe of 
Wellesley. MA: and Brian Stone. They 

are the general partners of the seller. 
Broadcast Architecture's officers will 
be President /CEO Balsbaugh, CFO 
O'Keefe, VP Howard, and VP Norman 
Alpert of Purchase, NY. Phone: (212) 
949-6500 
SELLER: Pyramid West Associates 
L.P. (for WNUA) and KISS Limited 
Partnership (for all other stations). 
The general partners of both are Rich 
Balsbaugh, Kenneth O'Keefe, and 
Brian Stone. They have a deal pend- 
ing to buy WAQS & WAQQ /Charlotte 
for $4 million, which has been ap- 
proved by the court overseeing the 
current licensee. It is expected that 
Broadcast Architecture will be listed 
as the buyer when the Charlotte deal 
is filed at the FCC. Phone: (617) 
396 -1430 

WNUA/Chicago 
FREQUENCY: 95.5 MHz 
POWER: 4.2kw at 1555 feet 
FORMAT: NAC 
COMMENT: This station sold for $15 
million in 1987. 

WXKS -AM & FM/ 
Everett -Medford (Boston), MA 
FREQUENCY: 1430 kHz; 107.9 MHz 
POWER: 5kw day /1kw night; 20.2kw 
at 777 feet 

Dan Mason, President 
of 

Group W Radio, Inc. 
has agreed to transfer the assets of 

KFBK- AM/KGBY FM 
Sacramento, CA 

for 

$48,000,000 
Steven Dinetz, President 

of 

Chancellor Communications 
Corporation 

Star 
Media 
Group, Inc. 

"Radio's Full Service 
Financial Specialists »ry 

17304 Preston Road, Suite 265 Dallas, Texas 75252 (214) 713 -8500 

FORMAT: Big Band; CHR 
COMMENT: This combo sold for 
$16.5 million in 1982. 

WPXY-AM & FM /Rochester 
FREQUENCY: 1280 kHz; 97.9 MHz 
POWER: 5kw; 50kw at 399 feet 
FORMAT: CHR 
COMMENT: This combo sold for $4 
million in 1984. 

WHTTAM & FM /Buffalo 
FREQUENCY: 1120 kHz; 104.1 MHz 
POWER: 1kw daytimer, 50kw at 390 
feet 
FORMAT: Gold 
COMMENT: This combo sold for $2.5 

million in 1984. 

WYXR/Philadelphia 
FREQUENCY: 104.5 MHz 
POWER: 16kw at 873 feet 
FORMAT: AC 
COMMENT: This station and its for- 
mer AM sister, WPGR, sold for $10 
million in 1984. WPGR was sold in 
1991 for $800,000. 

W RFX/Kannapolis 
(Charlotte), NC 
FREQUENCY: 99.7 MHz 
POWER: 100kw at 1040 feet 
FORMAT: AOR 
COMMENT: This station sold for $15.1 

million in 1988. 

WMXJ /Pompano Beach 
(Miami) 
PRICE: $17.8 million 
TERMS: Duopoly deal 
BUYER: Jefferson -Pilot Communica- 
tions, headed by President /Radio Di- 
vision Clarke Brown Jr. It is a wholly 
owned subsidiary of publicly traded 
Jefferson -Pilot Corp. (NYSE: JP), a 

major insurance company. Its radio 
group includes WMRZ & WLYF /South 
Miami -Miami and eight other stations 
in four markets. It also owns two TV 
stations. Phone: (404) 261 -2970 
SELLER: Sconnix Broadcasting 
Company, owned by Randy Odeneal 
and Scott McQueen. They own nine 
other stations in five markets. Phone: 
(703) 356-6000 
FREQUENCY: 102.7 MHz 
POWER: 100kw at 1007 feet 
FORMAT: Gold 
BROKER: Blackburn & Company 
COMMENT This station sold for $2.5 
million in 1984. 

TRANSACTIONS AT A GLANCE 

KSKA/Anchorage No cash consideration 
KSUA/College (Fairbanks), AK No cash consideration 
KMJK /Buckeye (Phoenix), AZ $571,000 
KCCB & KBKG /Coming, AR $186,670 
KVYZ (FM CP)/Thousand Palms, CA $200,000 
WKGT -FM /Century (Pensacola), FL $320,000 for 90% 
WHKX/Lafayette (Tallahassee), FL $1,175,000 
WLBE/Leesburg, FL $35,000 for 70% 
WOCA & WMFQ /Ocala, FL $483,334 for 66.66% 
WBKI /Bremen, GA $150,000 
WMKO /Millen, GA $267,400 
WDBN/Wrightsville, GA $125,000 
KEZJ (AM)/Twin Falls, ID No cash consideration 
WSEY (FM CP)/Mount Morris, IL $10,000 
WZKO /Pineville, KY No cash consideration 
WPKY -AM & FM /Princeton, KY $175,000 
WBUUShepherdsville, KY No cash consideration 
WEKC/Williamsburg, KY $150,000 
WDME/Dover- Foxcroft, ME $150,000 
WRCA/Waltham (Boston), MA No cash consideration for 50°/e 
KRAQ (FM CP)/Jackson, MN $8000 
WELO & WZLQITupelo, MS $890,000 (maximum) 
WNSS & WEZG /North Syracuse, NY $1,375,000 
WENC/Whiteville, NC $135,000 
KEBC /Oklahoma City $7.5 million 
WLEM & WQKY /Emporium, PA $125,000 
Hamon Broadcasting Stations $244,835 

KTXX/Devine, TX 
KYTX/Beeville, TX 

KTXXIDevine, TX $184,501 

KYTX/Beeville, TX $184,964 

KSKA/Anchorage 
PRICE: No cash consideration 
TERMS: Merger of one nonprofit cor- 
poration into another 
BUYER: Alaska Public Television Inc., 
headed by Chairperson Susan Reed 
of Anchorage. It owns KAKM-TV/An- 
chorage and seven TV translators. 
Phone: (907) 563 -7070 
SELLER: Aurora Community Broad- 
casting Inc., headed by President 
Thomas Wolfe of Anchorage. It also 
owns five FM translators, which are 
included in this transaction. Phone: 
(907) 561 -1161 

FREQUENCY: 91.1 MHz 
POWER: 36kw at 190 feet 
FORMAT: Classical /Variety 

KSUA/College (Fairbanks) 
PRICE: No cash consideration 
TERMS: Transfer of license from a for - 
profit corporation to a nonprofit cor- 
poration. The resolution passed by 
the board of directors of the seller 
states this student -run commercial 
station "is failing financially due to 
debt in excess of $120,000" 
BUYER: University of Alaska - Fair- 
banks, headed by President Jerome 
Komisar. It owns KUAC -FM & TV /Fair- 
banks, KRUA/Anchorage, and KZXC 

(TV CP) /Anchorage. Phone: (907) 
474 -7908 
SELLER: Student Media Inc., repre- 
sented by VP Christopher George. 
Phone: (907) 474 -7054 
FREQUENCY: 103.9 MHz 
POWER: 1kw at 120 feet 
FORMAT: AOR 

Arizona 
KMJK /Buckeye (Phoenix) 
PRICE: $571,000 
TERMS: Asset transfer as repayment 
of outstanding loan balance. The 
buyer has agreed to dismiss a pend- 
ing court action against the seller. 
The seller is to receive up to $150,000 
from any subsequent sale of this sta- 
tion. The seller also has an option to 
buy this station back for "fair market 
value" two years after closing. 
BUYER: Arizona Radio Inc., a wholly 
owned subsidiary of Syndicated 
Communications Venture Partners Il 

L.P., whose managing general part- 
ner is Herbert Wilkins Sr. of Silver 
Spring, MD. Phone: (301) 608 -3203 
SELLER: Mobley Broadcasting Inc., 
owned by Arthur Mobley and Vicki 
Wilson -Mobley. They are buying 
KJUUNorth Las Vegas. Phone: (602) 
263 -8844 

Continued on Page 9 


