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INSIDE:

UC WRKS/NY VP/GM
WARFIELD ON WORK

Creativity. Adaptability. Teamwork.
Passion. Veteran WRKS/NY
VP/GM Charles Warfield details
the work ethic behind the UC
outlet'’s winning ways.

Page 31

IMPROVING COUNTRY

| RADIO SALES TODAY

While Katz's Gerry Boehme says
Country’s recent mainstream
success means It's time to stop
selling the format as a niche
market, Interep’s Lynn Kite
spotlights a coming campaign to
educate the advertising
community.

Pages 14-16

HOT

COUNTRY: NOT JUST
THE LATEST FLAME

More Country stations and

sustained ratings successes have

sparked record sales, but R&R’s

CRS Special 1994 finds the

format still changing at a

blazing pace, especially when the

topic turns to hot clocks. Other

burnin’ issues in the smokin’

section:

®\Weekends & special programs

®Hot liners & jingles

@ Station publications

®Top 50 Power Gold by demo

@ 18th annual Readers’ Poll
Begins Page 35

IN THE NEWS...

® Al Brady Law named OM

for KABC/Los Angeles
® John Sykes becomes

President of VH-1
® Larry Vallon appointed VP

of MCA Entertainment Services
©® Major Nets buys five

Premiere sports shows

Page 3

NEWSSTAND PRICE $6.00

/

THE INDUSTRY’S NEWsPA

Dcspitc its decision to
scttle an indecencey ac-
tion against Evergreen Me-
dia, the FCC remains com-
mitted to aggressive enforce-
ment of its i s
smut rules and m
stands ready to
slug it out in
court with In-
finity Broad-
casting, ac-
cording to a
top agency of-
ficial.

“We  may
not have want-
ed to take Ev-
ergreen o
court.”  said
FCC General Counsel Willi-
am Kennard. “But wc're sure
as hell going to take Infinity
to court. These are very dif-
ferent cases.” Infinity currentiy

to court.

We may not have
wanted to take
Evergreen to
court, but we’re
sure as hell going
to take Infinity

—William Kennard

payment to the U.S. Treasury
and drop a federal lawsuit in
which it challenged the con-

FCC “Sure As Hell’ To
Take Infinity To Court

i Settlement with Evergreen doesn't signal
willingness to compromise on Stern cases

faces $1.6 million in Howard
Stern-related indecency fines.

Under the terms of last
week’s settlement, the FCC
will drop its attempt to collect
.. two indecency

fines (totaling
$39,750), ex-
punge the fines
from Ever-
green’s record,
lines to the in-
dustry clarify-
ing its def-
inition of in-
decency. In ex-
change, Ever-
green  will
make a $10000

INFINITY/See Page 20

Clint & Liz “Two-Step’

For AmIfAR

=
g

Benefit

i

hen the American Foundation for AIDS Research
W(AmFAR) held its “Two-Steppin’ For The Cure” country-
themed dinner/dance last week (2/26), RCA recording
artist Clint Black took time from his 30-minute performance to
wish AmFAR Founding National Chair Elizabeth Tayler a hap-
py birthday. Held at L.A’s Beverly Hilton Hotel, the evert raised

$850.000 for the organization.

s

Response Rate Dilemma
Tops Arbitron’s Agenda

Diary delivery time

cut in half; fancier

packaging to large households on horizon

Arbitron is banking on two
significant procedural changes to
reverse a serious erosion in re-
sponse rates. The company has
sliced in half the amount of time
between diarykeeper recruitment
calls and the delivery of diaries.
and it will deliver diaries to large
households using tlashier pack-
aging.

The ideas to improve response
rates come none too soon — a
Katz Radio Group study reports
the 35.7% response rate in 1993

W

Borchetta Rises
To MCA/Nashville
VP/Nat’l Promo

MCA/Nash-
ville VP/Field
Promotion Scott
Borchetta has
been named the
label’'s VP/Na-
tional Promo-
tion. In his new
position, Bor-
chetta will pro-
mote all MCA/Nashville releases
and oversee the label’s regional
and local staft,

Chairman Bruce Hinton
noted, “Scott has more than
demonstrated the leadership nec-
essary for the position, and the
MCA/Nashville promotion de-
partment will undoubtedly con-
tinue its winning ways under his
direction.”

BORCHETTA/See Page 20

Borchetta

BS Rado Sp
Earns Olympic Gold

A

fter speed skater Dan Jansen (r) captured the gold medal
and set the world record in the final Olympic event of
his career — the 1000-meter competition — he spoke
with CBS Radio Sports studio anchor Jim Hunter.

The network not only furnished 250 stations nationwide
with hourly Olympic updates trom Lillehammer, Norway, but —
thanks to the Tonya Harding-Nancy Kerrigan saga — also pro-
vided live coverage of the the ladies’ figure-skating technical
and free-skate programs.

is “the lowest Arbitron level in
recent memory.” Rates averaged
414% for the 10 years preceding
1993 — and were as high as
456% in 1988.

The problem could forestall
the beneficial effects of Arbi-
tron’s campaign to raise sample
sizes by as much as 70% over the
next three years. Much of the
first phases of the increases may
only cover the growing number
of diaries ignored by disinter-
ested diarykeepers.

Shorter Turnarounds

Arbitron says it can signifi-
cantly boost response rates if it

ARBITRON/See Page 20

R&R’s Music
Changes Begin
This Week

his week the most sig-
nificant music informa-
tion changes in R&R
history begin, including:
* Plays-per-week
information
» Detailed qualitative chart
information
» New, extensively
researched reporter
weighting system
* New Playlist pages

* New features for easy and
meaningful analysis.

Check it all out in this

week's Counlry section,
begining on Page 72

EXCLUSIVE: CRS Survey Results

I waany amaricanradiohistorvy. com

Pages 52 & 57
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Sykes Selected
To Head VH-1

John Sykes has r

returned to
MTYV Networks
as President of
VH-1. Sykes.
who was most
recently  Exec.
VP/Talent  Ac-
quisition &
Marketing  for
EMI Publishing Worldwide,
first joined MTV upon its 1981
inception and later was named its
VP/Programming.

“We're thrilled 0 welcome
John back into the MTV Net-
works tamily.” said MTV Net-
works  Chairman/CEO  Tom
Freston. “His strong relation-
ships with artists and music busi-
ness execes — along with his

Eighteen-year

Sykes

SYKES/See Page 20

KABC/L.A. Sides
With Law As OM

e |

WQFM/Mil-
waukee VP/GM |
Al Brady Law
has signed on as
OM at Capital
Cities/ABC’'s
KABC/Los An-
geles, eftective
March 4. Bob
K, who had
been KABC's
OM. becomes
PD at the Talk outlet. Law will
also oversee programming at
pending  duopoly acquisition
KMPC.

Law

LAW/See Page 20
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Vallon Elevated
To MCA Ent. VP

Former MCA
Concerts Sr. VP
Larry Vallon
has been pro- |
moted to VP at
MCA Music
Entertainment
Group.

Fred Or-
dower, to whom
Vallon will re-
port, told R&R,
“Larry’s vast experience in the
live entertainment business and
his many long-term relationships
with artists and managers make
him the perfect individual for the

VALLON/See Page 20

Vallon

1930 Century Park West, Los Angeles, CA 90063

R&R’s New Music Changes Debut

his week you’ll see the first results of the most ex-
tensive information upgrade R2R has ever un-
dertaken. Our Country section, beginning this
week on Page 72, has successfully converted to our new
plays-per-week music system, and the dramatic changes
in our music information presentation make their debut.

The Country charts and music listings this week are taken
from plays-per-week reporis from an extensively researched na-
tional sample base of radio reporters selected and weighted to
mirror the actual population distribution in the U.S. Stations
are selected for their success in a format’s target demographic
and weighted by the size of their audience and their effectiveness
in reaching it, with a formua similar to the universally accepted
industry standards of reach and frequency.

Individual station weights for Country are published this
week on Page 81. We're also displaying the stations’ average
quarter-hour persons and tume persons stats and their “au-
dience impact” figures, denoting the approximate number of
plays on each station it takes to reach the station’s total week
average quarter-hour audience at least once,

Charts Out In The Open

You'll see many new features designed to make your
qualitative music analysis easier and more comprehensive.
Among them are:

» An Airplay Chart including the total number of plays for
each song and its total points . . . showing you the quantity
and quality of airplay on each song at the same time.

+~ A New & Active page ranking songs by their point totals.
Key airplay information for each song is presented,
including...

+» Playlists from 45 major-market Country stations, including
plays-per-week information.

More Changes To Come

In the next several weeks you'll see even more new infor-
mation in R&R’s music pages, including:

+ Exclusive Song Information pages providing the most
detailed airplay overview available are previewed this week;
complete section debuts next week.

»» Growth rank numbers that show at a glance the songs
with the greatest qualitative airplay improvement over
the previous week

» Our new “‘Add Factor’’ qualitative scale, representing
the combined weight of all stations adding a song.

You'll be able to see not only the number of stations
adding a song, but quickly evaluate the quality
of the adds.

+ Coverage in three new format areas: Churban, Hot
AC/Adult CHR, and Progressive

+~ New, more descriptive format designations: AOR will
become Rock, New Rock will become Alternative,

The changes debuting in Country this week will be intro-
duced in all the music formats we cover over the next 60 days.
These are exciting times for R&R. The changes and im-
provements are just beginning....
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Major Buys Premiere Sports Shows

M U S 1 C 1 N F ORMATI ON

Chicago-based Major Net-
works has purchased five sports
programs from Premiere Radio
Networks for $2.7 million.

The programs being spun oft
to Major in the transaction are
“Bob Costas Coast-To-Coast.”
“John Madden’s Sports Quiz.”
“John Madden’s Sports Calen-
dar.” and two sports flashback
shows featuring Pat O’Brien. All
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1994 DEALS TO DATE

Dollars To Date: $416,732,330
(Last Year: $320,903832)

This Week’s Action:$120,076,020
(Last Year: $33,057479)

Stations Traded This Year: 189
(Last Year: 198)

Stations Traded This Week: 30
(Last Year: 30)

OEAL DETAILS BEGIM PAGE &

_)—*_JJ OF T hia Wasic

o New Century Seattle duopoly
$30.4 million (approximate)
o KUBE/Seattle $17.4 million
OKJR & KLTX/Seattle $13 million (estimated)

® Great American-Secret swap $29 million (approximate)
® WWNK/Cincinnati $18 million (estimated)
@ KBPI/Denver $11 million (estimated)

® KRXX/Minneapolis $20.9 million
® WZPL/Greenfield (Indianapolis), IN $10.8 million

Comparative Licensing
Proceedings Frozen

The FCC freezes comparative licensing pro-

ceedings after a court found a part of the process
to be unconstitutional. As many as 70 cases have

been put on hold.

See Page 6

Watch Where You Rip, Readers

A Pennsylvania combo has been sued for alleged-

ly stealing stories directly from a local newspaper
without permission or proper credit.

See Page 8

RADIO BUSINESS

Stewart: EEQ Violators
Face Stiff Penalties

FCC Mass Media Bureau Chief Roy Stewart this week
reiterated the agency’s renewed commitment to its EEO rules,
warning that broadcasters who fail to heed the regulations face
potentially serious penalties.

“This is one area that this agen-
¢y, this Chairman, and certainly this
administration feel is critical to
broadcast operations,” Stewart told
the NAB State Leadership Con-
ference in Washington. “EEO is
what this country is about.”

In early February, the FCC issued
new EEO enforcement guidelines
that boosted the base fine for viola-
tions to $12,500 and clarified the
rules for imposing such penalties. To
emphasize its seriousness on the is-
sue, the agency slapped nearly two
dozen radio stations with sanctions
ranging from a license renewal hear-
ing to hefty fines.

NAB: Change Focus

The NAB is expected to file a
petition for reconsideration this
week aileging the agency’s new
policy puts too much emphasis on
whether a licensee followed the
EEO guidelines, when it should in-
stead focus on the bottom-line issue
of how many minorities the station
employs. a series of regional seminars on

EEO penalties, Stewart said, can  EEO compliance and license renew-
be easily avoided by consistently fol-  al.”

lowing the rules and procedures,
which aren’t that complex. “You
have it within your control to avoid
[penalties],but you can’t off -lay this
obligation to the last year of your li-
cense period. Have somebody pay
attention to this area throughout the
license period. If your [minority re-
cruitment] referral sources aren't
working, get new ones.”

Stewart also served notice that
broadcaster complaints about the
NAACP and other civil rights
groups that file EEO petitions
against numerous stations will fall
on deaf ears at the FCC. “That kind
of attack on the process won’'t work,”
said Stewart. “That’s the way the
system works — they have a right to
file.”

Help Offered

Stewart offered to make his staff
available to help the NAB and state
broadcaster associations educate
their members on EEO rules. The
NAB has announced plans to hold

EARNINGS

Increases For Viacom, EZ, Saga, PolyGram

iacom Inc. (AMEX: VIA) re-
ported net earnings attrib-

utable to common stock

of $158.2 million
($1.31 per share)
for 1993, up from
$49 million (41
cents per share)
in 1992. Total rev-
enues increased
to $2 billion,
from $1.9 billion
a year ago. Broad-
casting revenues were up 8% at
$181.8 million. The company said
radio revenues rose 12%. Broad-
casting earnings from operations
rose 32% to $42 million.

For the fourth quarter, Viacom
had net earnings attributable to
common stock of $13.6 mittion (11
cents per share), up from $11.7
million (10 cents per share) a year
earlier. Total revenues were $530.4
miftion, up from $511.6 million.
Broadcasting revenues were up
7% to $50 million.

Viacom owns 14 radio stations,
five television stations, MTV Net.
works, and local cable TV sys-
tems. it has deals pending to
merge with Blockbuster Enter-
tainment and acquire Paramount
Communications.

EZ Income Soars

Z Communications Inc.
E (Nasdaq: EZClA) posted

net income of $2.7 million
(37 cents per share) for the nine
months ended December 31,
compared to a loss of $103,000
(two cents per share) for the com-
parable period a year earlier. Rev-
enues were $46.8 miltion, up from
$42.3 million. Station operating in-
come was up 27% to $13.4 million
from $10.6 million a year earlier. EZ
has revised its fiscal year to cor-
respond with the calendar year
and began a new year January 1.

For the quarter ended Decem-
ber 31, EZ reported net income of
$785,000 (nine cents per share), up
from $7000 (less than one cent
per share) a year ago. Revenues
were $17.1 million, up from $124
miltion.

EZ owns 14 radio stations and
is buying another.

Saga Earnings Rise

aga Communications Inc.
S(AMEX: SGA) registered
net income of $757,000 (16
cents per share) for 1993, com-

pared to a net loss of $697,000 (48

cents per share) for 1992. Rev-
enues were $34.6 million, up from
last year's $31 million. Broadcast
cash flow was $11.5 million, up
from $10.6 million.

For the fourth quarter, Saga had
net income of $216,000 (four cents
per share), compared to a net loss
of $288,000 (16 cents per share) a
year ago. Revenues were $9.4 mil-
lion, up from $8.2 million.

Saga owns 21 radio stations
and is buying three others.

PolyGram
income Up

olyGram (NYSE: PLG) re-
P ported net income of $316

million ($1.83 per share) for
1993, up from $262 million ($1.54)
in 1992. Net sales were $3.8 bil-
lion, up from $3.4 biltion. The
company said income from its
North American operations rose
by 100%.

The Netherands-based com-
pany said its figures in US. dollars
were based on the December 31
conversion rate from Netherlands
guilders. PolyGram is proposing
to raise its annual dividend by
15%, with payment in May.

PolyGram is a worldwide record
company, music publisher, and
movie/video producer.

It's another hit for Pete Rose...and XTRA

The Pete Rose Show.

Another hit by the all-time hit king,

lit up at Pete’s studio from listeners all over Southern California.

XS

With Pete Rose already in its nightime lineup, legendary radio station XTRA/San Diego went
back to the all-time hit king when it also needed him in an emergency. The station pulled The Pete
Rose Show off the satellite and aired the nightly sports talk show live (3-5 p.m. PT). The phones

“We needed to use the show in a pinch and Pete came through for us,” says XTRA PD Howard
Freedman. “The response from our listeners was phenomenal. It’s a great call-in show”
Call Art Kriemelman of Katz Radio Group Syndication at (212) 424-6810 and discover how Pete

Rose can star on your team.

Presented by Katz Radio Group Syndication.

wirr—amartcanrachohr<torvy com
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Not Everyhody Likes You.

S0 Why Spend Money
On Them?

Rap. Rock. Or Rush. Spend all the money on TV you want,
but you won't get the fans of one to listen to another.

Increasingly, successful stations focus on their core, and
the audiences of format competitors and sharing stations.
DMR supplies sophisticated analysis, profiling, mapping
and modeling to reveal your true potential audience. Then
we develop an integrated marketing strategy™and cre-
ative solutions to convert these listeners. These tactics in-
clude complete predictive telemarketing and customized
direct mail services, interactive technology and database
bonding™ programs.

Let Direct Marketing Results find the people who will
like you. Before your competitor does. DMR: The market-
ing solutions team.

DIRECT MARKETING RESULTS

%m&@ecgzgték W

Telemarketing/Direct Mail/ Interactive Technology/Database Management 35 Main Street. Wayland, MA 01778 (508)653-7200 / 1463 East Galbraith Road. Cincinnati, OH 45215 (513) 7611463

Vi amertceanradichicetorv-cem _
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RADIO BUSINESS

unacceptable.

he FCC has frozen all licensing com-
parative proceedings following a federal
appeals court’s ruling that the agency’s
ownership management integration criteria are

The freeze suspends predesignation and hearing pro-
cedures except for proceedings not involving comparative
analysis of new applicants’ proposals. As many as 70
cases could be affected by the freeze.

The Commission, Review Board, and administrative
law judges will continue to review cases that don't invoive

FCC Freezes Comparative Proceedings

comparative qualifications. Because final resolution of
the issues raised by the ruling may take some time, the
chief administrative law judge will appoint settlement
judges with the authority to convene conferences to ex-
plore the possibility of voluntary settiements.

Radio-TV Synergy Explored

sing national spot radio in combina-

tion with network TV “will produce

greater numbers of potential cus-
tomers,” according to an Interep report.

The study, prepared by Sr. VP/Research Dir. Elaine
Pappas, found that heavy radio listeners tend to be light
TV viewers and that two out of three Americans listen
to radio during TV primetime. “Spot radio is imperative
... to reach millions of Americans who don't watch
primetime TV, Pappas concluded.

The report also found that radio listeners, on average,
are better educated and have higher incomes than TV
“couch potatoes.”

Interep’s report pitches potential advertisers on ra-
dio's economy as well, showing that 300 ratings points
(adults 18-49) on major market radio stations cost less
than 100 ratings points on spot TV and far ess than half
the cost of 100 ratings points on network TV,

A copy of the report (one per station) is free from
Interep at (212) 309-9021. Additional copies are $25 each.

TRANSACTIONS

Kriste, 0°'Shea, And Ackerley Combine
For $30 Million Duopoly In Seattle

@ Cincinnati-Denver swap creates duopolies for Secret and Great American

Deals Of The Week

New Century Seattie Duopoly
PRICE: $30.4 million (approximate)

TERMS: Duopoly deal. A new partner-
ship is buying KUBE/Seattle for $17.4
million in cash. Ackerley Communi-

ner, is contributing KJR & KLTX to the
partnership. Based on recent sales in
the market and other available data,
R&R estimates the value of KJR &
KLTX to be $13 million.

BUYER: New Century Seattle Part-
ners L.P.,, whose general partner is
Century Management Inc., owned by

cations, which will be a limited part-  Chairman George Kriste, President

Michael Williams (aka Michael
O’Shea), and Secretary/Treasurer
Lance Anderson. Limited partners are
KJR Radio Inc., a wholty owned sub-
sidiary of Ackerley Communications,
and ASDP/New Century Inc., a whol-
ly owned subsidiary of Alta Subor-
dinated Debt Partners Ili L.P., a
venture capital partnership managed

£ = _
Eugene Jackson to George Beasley $26,000,000

Larry Levite to Kerby Confer & Donald Alt $10,200,000

Ragan Henry to Joe Mathias & $9,800,000
Bruce Spector

Don Wilks & Mike Schwartz to 0
Bill Phalen & John Duff, Jr. IRl
Gary Pease to James Morrell & $5,000,000
John Kelly

Kerby Confer & Donald Alt to $4,250,000
Joe Mathias & Bruce Spector

Rick Kaspar to Bill Phalen & John Duff  $6,500,000
Don & Stella Trapp to George Francis $2,600,000

‘Michael & Robert Benns to Randy Michaels $1,800,000

Jim Heavner to Bill Phalen &

John 5:3, Jr. e $3,800,000

J Bresson to Joe Mathias &

Berll.:)c'gg L erce‘sosr e $2,700,000
| Tom Joyner to Bill Phalen & $3,300,000

John Duff, Jr.

Bill Dudley to Rex Tackett $5,750,000

Top Prices
&

Quality Stations

Call Us
I VIERICOM

Tom Gammon

Americom Sales & Closings

(Trailing 12 months, March 1993 to March 1994)

” OVER 2 BILLION IN RADIO STATIONS SOLD SINCE 1985!
|
f

_K
See You at the NAB at the Las Vegas Hilton !
8401 Old Courthouse Road / Suite 140 / Vienna, VA / (202)737-9000

WDAS (AM/FM)
Philadel(phia, PA

WBEN/WMIQ
Buffalo, NY

WCOS (AM/FM)
Columbia, SC

WWKY/WVEZ
Louisville, KY

WROW (AM/FM)
Albany,

WDCK (FM
Richmond, VA

WDCG}FM)
Raleigh / Durham
WBBO (FM)
Greenville, NC

WWZZ (FM
Knoxville,’l'l‘}

WZZU
Burlington, NC
WHKZ (FM)
Columbia, SC

Lomsvtﬁgfw Y

WIMA(AM) WIMZ(AM)

WSSX (FM) WSUY (FM)
Charleston, SC

Dan Gammon

oA aericanradiohisfory com

TRANSACTIONS AT A GLANCE

® SFX Broadcasting Stations $9.901,020 for 50.8% voting interest
©® KRLD/Dallas
©® KODA/Houston
® KJQY/San Diego
©® WSIX/Nashville
© WMY|-WSSL-AM & FM/Hendersonville, NC-
Greenville-GrayCourt, SC
© WIDS-WMSI & WKTF/Jackson, MS
©® KCVR & KWIN/Lodi (Stockton), CA $3.3 million
® KEXO & KKLY/Grand Junction.Delta, CO $525000
© WDJX-AM & FM/Louisville $5.5 million
©® WHTK/Rochester $500,000
® WGLD & WWWBI/Greensboro-High Point $3.5 million
© WTMAWTMZ & WSUY.WSSX/Charleston-Dorchester Temrrace, SC
$5.75 million

by Burr, Egan, Deleage & Co. Michael
O'Shea is VP/IGM of KUBE. Phone:
(310) 4711413

KUBE/Seattle

PRICE: $17.4 miltion

SELLER: Cook Inlet Radio Partners,
headed by President Ben Hili. It also
owns KBXX/Houston and is selling
WPGC-AM & FM/Washington. Phone:
(301) 441-3332

FREQUENCY: 93.3 MHz

POWER: 100kw at 1289 feet
FORMAT: CHR

KJR & KLTX/Seattle

PRICE: $13 million (estimated)
SELLER: KJR Radio Inc, a wholly
owned subsidiary of Ackerley Com-
munications, a publicly traded com-
pany (AMEX: AK) headed by
Chairman Barry Ackerley. It aiso
owns four TV stations and is selling
WAXY/Ft. Lauderdale (Miami). Phone:
(206) 624-2888
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FREQUENCY: 950 kHz; 95.7 MHz
POWER: 5kw; 100kw at 1181 feet
FORMAT: Sports; AC

KRXX/Minneapolis

PRICE: $20.9 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Capital Cities/ABC Inc., a
publicly traded company (NYSE:
CCB) whose radio group is headed
by President James Arcara. It owns
KQRS-AM & FM/Minneapolis and 16
other stations. Phone: (212) 456-6079
SELLER: Entercom, headed by Presi-
dent Joe Field. it owns 11 other sta-
tions. Phone: (215) 667-1226
FREQUENCY: 93.7 MHz

POWER: 100kw at 1035 feet
FORMAT: AOR

BROKER: Blackburm & Company

Continued on Page 8
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Every other day
- Pd scream at
- Brent. I'd say, “I
~ don't care what
the com’uter did!
Just fix it!”

I finally got tired
of taking the rap
for what “ngnd S”
into MusiéscAN
and they let me
try out their
software.
&

it’s really
surprising how
much better our
rotations are on
MusicSCAN.

As soon as we
switched, we
started seeing
better movement
throughout the
dayparts. And
MusicSCAN never
bunches up
artists together
the way we were
used to.

Plus, when you
call MusicSCAN,
they treat you
with respect, and

: yeu’ll get the
same answers
from all their

support people.

John Larson We'y ve developed

PD - KZPS/Dallas a g;eat

relationship.

Brent Alberts
APD/MD - KZPS/Dallas

| used to swear by
“Brand §” but
we’re much
happier nowthgt; .
we've switched.
Musucscm% the
smart way to go.

<l But I still like to
yell at Brent.

Music Scheduling with an Edge
1-800-476-0469
MusicSCAN is a trademark of TAPSCAN, Inc.

T mMericantacholhietory 6 =——
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RADIO BUSINESS

Investing In Radio 1994.

averaging 7.9%.

Fayetteville, NC (7.1%).

Revenue Growth For Sunbelf

unbelt markets are projected to be the
biggest gainers in radio revenues over
the next four years, according to BIA's

Jacksonville and Austin top BIA’s forecast for growth
through 1997, with both projected to have annual growth

Other hot growth markets to watch: Beaumont-Port
Arthur, TX; Reno; and Alexandria, LA (each at 7.5%}); Phoe-
nix and Tucson (7.2%); and San Antonio, West Paim
Beach-Boca Raton, Las Vegas, El Paso, Pensacola, and

Court Win For Fogerty

he US. Supreme Court has granted
John Fogerty the right to seek legal
fees stemming from a copyright in-
fringement lawsuit filed against him by Fan-
tasy Inc.
In 1988, the singer/songwriter — after successfully
defending himself — asked a federal appeals court to or-
der Fantasy to pay his legal fees. In denying Fogerty’s
request, the judge said Fogerty didn't prove Fantasy’s law-
suit was frivolous or filed in bad faith.
But in a 9-0 decision, the Supreme Court Tuesday
(31) ordered a lower court to rehear Fogerty's claim, say-
ing courts should use “equitable discretion” in awarding
legal fees to copyright defendants who prevail.

local newspaper.

the similarities.

Paper Sues Over Stolen News

AGO & WIOV/Reading, PA have
been sued for allegedly stealing
stories from the news section of a

The city's Eagle Times claims Brill Media's combo
broadcast copyrighted stories without giving credit to the
paper. Transcripts of the stations’ news broadcasts were
presented to the US. District Court along with copies of
stories published the day of the broadcasts, displaying

Station officials declined to comment on the case
but said Brill Media had filed a countersuit.

TRANSACTIONS

Continued from Page 6

Great American-

Secret Swap

PRICE: $29 million (approximate)
TERMS: Duopoly deal for both com-
panies. The two companies will ex-
change stations. In addition, Secret
Communications is to receive ap-
proximately $7 million in cash.

WWNK/Cincinnati

PRICE: $18 million {estimated)
BUYER: Great American Television
and Radio Company Inc., a wholly
owned subsidiary of publicly traded
Great American Communications
Co. (Nasdaq: GACC). The radio group
is headed by President David Crowl.
it owns WKRQ/Cincinnati, KBPI/Den-
ver (see next station listing), 13 other
radio stations, and six TV stations.
Phone: (513) 562-8000

SELLER: Secret Communications, a
company being created by the mer-
ger of Broadcast Alchemy and the
major market stations of Booth Amer-
ican/Genesis Broadcasting. Secret
will be headed by President Frank
Wood. It will own 10 other stations
and acquire KBP! in this swap.
Phone: (513) 6211600

FREQUENCY: 94.1 MHz

POWER: 32kw at 600 feet
FORMAT: AC

KBPI/Denver

PRICE: $11 million (estimated)
BUYER: Secret Communications (see
previous WWNK listing), which will
also own KMJl/Denver

SELLER: Great American Television

and Radio Company Inc. (see WWNK)
FREQUENCY: 1059 MHz

POWER: 100kw at 1470 feet
FORMAT: AOR

WZPL/Greenfield
(indianapolis), IN

PRICE: $10.8 million

TERMS: Duopoly deal. This station is
being sold to facilitate the selier’s
merger into Secret Communications
(see Great American/Secret deal
above}, whose other merger partner
already has duopoly FMs in Indian-
apolis.

BUYER: MyStar Communications
Corp., headed by President Michael
Maurer. it owns WTPl/ndianapolis
and is negotiating to buy WCKN/in-
dianapolis. Maurer also owns the /n-
dianapolis Business Journal. Phone:
(317) 9251079

SELLER: WZPL Inc., owned by John
and Ralph Booth. They also own
Booth American Company, which
owns four stations, is selling two sta-
tions, and is merging four of its sta-
tions into Secret Communications.
Phone: (313) 965-3360
FREQUENCY: 995 MHz

POWER: 12.6kw at 990 feet
FORMAT: CHR

COMMENT: This station soid for $13
million in 1986.

SFX Broadcasting Stations
PRICE: $9,901,020 for 50.8% voting in-
terest

TERMS: Stock sale for a 20-year
promissory note for the entire pur-
chase price at 4% interest. Any dis-
tributions to sharehoiders by SFX

At CRS/Nashville.
Contact via Opryland Hotel
or call for appointment.

BARRY
SKIDELSKY

Aftorney at Law

655 Madison Ave,, 19th Floor
New York, NY 10021
(212) 832-4800

The Industry's Lawyer.

Broadcasting Inc. are to be used to
pay down the interest and principal
due on the note, but otherwise the
note is to be paid in a single payment
at maturity. The actual final payment,
however, is tied to the stock’s market
price, rather than the outstanding bal-
ance of the note. The buyer already
votes this stock.

BUYER: Robert F.X. Sillerman, indi-
vidually, increasing his direct voting
control of publicly traded SFX Broad-
casting (Nasdag: FSXBA) from 10.3%
to 61.1%. He will continue to indirect-
ly control a 0.9% voting interest held
by Sillerman Communications Man-
agement Corp. Phone: (212) 980-4455
SELLER: Sillerman Communications
Partners L.P., selling its 660,068
shares of Class B stock (for $15 per
share), which constitute a 50.8%
voting interest in SFX Broadcasting.

KRLD/Dallas
FREQUENCY: 1080 kHz
POWER: 50kw
FORMAT: News

KODA/Houston
FREQUENCY: 99.1 MHz
POWER: 100kw at 2049 feet
FORMAT: AC

KJQY/San Diego
FREQUENCY: 103.7 MHz
POWER: 36kw at 580 feet
FORMAT: AC

WSIX/Nashville
FREQUENCY: 97.9 MHz
POWER: 100kw at 1145 feet
FORMAT: Country

WMYI-WSSL-AM & FM/
Hendersonville, NC-
Greenville-GrayCourt, SC
FREQUENCY: 1025 MHz, 1440 kHz,
1005 MHz

POWER: 20kw at 1782 feet; Skw;
100kw at 1240 feet

FORMAT: AC; Country; Country

WJDSWMSI & WKTF/
Jackson, MS
FREQUENCY: 620 kHz 1029 MHZz
99.7 MHz

POWER: 5kw day/kw night; 100kw at
1800 feet; 100kw at 1060 feet
FORMAT: AC; Country; Urban

KCVR & KWIN/Lodi
(Stockton)

PRICE: $3.3 million
TERMS: Duopoly deal; asset sale for
cash

BUYER: Silverado Broadcasting
Company, owned by Chairman Ron-
ald Miller and President John Winkel.
They own KWG & KWXX/Stockton-
Tracy, CA and three other stations.
Miller also owns one TV station, and
his wife, Diane Miller, is part-owner

AT = tRRI=in 1= 1818210 110181 [OTAVA o0) 2 ) DR

of six TV stations. Phone: (209)
4761230

SELLER: Front Line Communica:
tions Inc., headed by President Mi-
chael Murphy. Phone: (209) 951-8165
FREQUENCY: 1570 kHz; 97.7 MHz
POWER: Skw day/500 watts night;
3kw at 300 feet

FORMAT: Spanish; CHR

BROKER: Elliot Evers of Media Ven-
ture Partners

KEXO & KKLY/

Grand Junction-Delta

PRICE: $525,000

TERMS: Duopoly deal

BUYER: Mustang Broadcasting Co.,
headed by President Paul Fee. !t is
also buying KQIL & KQIX/Grand
Junction.

SELLER: Monument Broadcasters,
headed by managing general partner
Jim Spehar. He will remain as GM of
all four stations.

FREQUENCY: 1230 kHz; 951 MHz
POWER: 1kw; 100kw at 969 feet
FORMAT: Gold; AC

BROKER: Greg Merrill of Media Ser-
vices Group

WDJX-AM & FM/Louisville
PRICE: $5.5 million

TERMS: Asset sale for cash
BUYER: Regent Communications
Inc., headed by President/CEQ Terry
Jacobs. It is also buying WLQT/Ket-
tering (Dayton), OH.

SELLER: American Radio Systems
Inc., headed by CEO Steven Dodge
and Co-COOs David Pearlman and
Joe Winn. It owns 14 other radio sta-
tions and is buying another. Phone:
(617) 375-7500

FREQUENCY: 1080 kHz; 99.7 MHz
POWER: 10kw day/1kw night; 24kw at
715 feet

FORMAT: CHR

BROKER: Blackburn & Company

: NEW 'I'Qrk

WHTK/Rochester

PRICE: $500,000

TERMS: Duopoly deal; asset sale for
a threeyear promissory note for
$75,000 at the prime rate plus one
point. The remainder of the purchase
price is due in cash, less credits for
payments under an LMA.

BUYER: Lincoln Group L.P., whose
general partner is the Lincoin Group
Ltd., owned by Albert Wertheimer and
John Palvino. They own WHAM &
WVOR/Rochester and three other
stations, and are buying WEZO/Avon
(Rochester), NY. Phone: (315) 478-5030
SELLER: KISS Limited Partnership,
which is in the midst of a financial
reorganization as Pyramid Commun-

ications. Both are headed by CEO
Richard Balsbaugh. Phone: (617)
3951070

FREQUENCY: 1280 kHz

POWER: 5kw

FORMAT: News/Talk

WGLD & WWWB/

Greensboro-High Point
PRICE: $3.5 million

TERMS: Asset sale for $3 million,
plus $500,000 under a noncompete
agreement

BUYER: HMW Communications Inc.,
headed by Chairman Tom Hicks and
President Owen Weber. It owns
seven stations and is buying two
others. Phone: (404) 391-7333
SELLER: Franklin Communications
Partners L.P., a partnership managed
by WESHAM Broadcasting Co.,
headed by Chairman/CEO Morton
Hamburg. 1t owns WRKA/Louisville
and recently sold WKSJ-AM & FM/
Mobile. Phone: (205) 3431000
FREQUENCY: 1320 kHz; 100.3 MHz
POWER: 5kw; 100kw at 1036 feet
FORMAT: Nostalgia; Gold
BROKER: Paul Leonard of Star Media
Group

COMMENT: The seller just closed its
purchase of this combo for $3 mil-
lion, a sale which was announced in
July 1993.

WTMAWTMZ & WSUYWSSX/
Charleston-

Dorchester Terrace

PRICE: $5.75 million

TERMS: Duopoly deal; asset sale for
$5.75 million, including payments
totaling $225,000 over four years un-
der a noncompete agreement.
BUYER: Wicks Radio Broadcasting
L.P., whose general partner is WRB
Management L.P., whose general
partner is WRBM Holdings Inc., own-
ed by Edgar Berner of New Preston,
CT, Craig Klosk of New York; and
Carter Bales of Oyster Bay, NY. A
related Wicks partnership owns
WLMX-AM & FM/Chattanooga. Ber-
ner is a director of Broadcast Part-
ners Inc., which owns seven stations
and is buying two others. Phone: (212)
838-2100

SELLER: Jett Communications, Dix-
ie Communications, and Southem
Communications, all headed by Wil-
liam Dudley. He also owns KRVR/
Quad Cities. Phone: (803) 884-0520
FREQUENCY: 1250 kHz; 910 kHz
100.5 MHz, 951 MHz

POWER: 5kw day/tkw night: 500
watts; 17.5kw at 394 feet; 100kw at
985 feet

FORMAT: News/Talk; News/Talk; AC:
AC

BROKER: Tom Gammon of
Americom Radio Brokers
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Call our television specialists to see our ‘34 demo reel full of new spots. We'll work
with you to develop powerful, cost effective television campaigns that set your

'[I"dk&\'iﬁ)@m station apart from the competition.

Featuring comedy produced weekly on CD, morning show jingles, production
libraries, show prep consulting and more! THE SUPPORT TEAM FOR YOUR
MORNING SHOW.

Get your new demo of "We Play the Hits" produced for KIS-FM in Los Angeles.
Your package will be delivered to you on CD and you'll get a full 93-cut CD of brand
new production beds, logos, production elements and effects that are exclusive to
you in your market when you buy the jingle package. Also, call about our other new
packages that will be ready for the Spring Book.

Call about our newest production library, SlamDunk! Nineteen discs in the initial
shipment that are filled with brand new tracks, production elements, and effects
that are in styles that you can really use and get your money's worth!

COMPACT The World Standard® in CD music libraries for radio — used by over 3,000
3 stations. These are highly researched libraries for virtually all formats. We use

Il 100% digital masters for the best sound you can buy. No data compression
® means clean, clear sound on your station all the time. Our computer systems

TG clean up any problems in the original recordings... no matter how old or new the
COMPACT

song.

DIGITAL AUDIO

Get the BEST for YOUR STATION!

For information call: (800) TM CENTURY

The best selection of the newest releases delivered to you on CD each week. All

popular formats are covered: AC/CHR/COUNTRY,/URBAN/AOR
and MODERN ROCK.

T T I | I WU AamericantacioRistorny: conT— — T
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NEWSBREAKERS.

Rice Returns To
Motown In Urban
Restructuring

@l | Motown Rec-
1 ords has restruce-
4 tured its Urban
FQ promotions  de-
& partient. naming
& Tony Rice Co

Rice. based in Los
Angefes. will re-
port 1o Sr. VP/Ur-
ban Promotions
Rice James Cochran,

Rice most recently served as Na-
tional Promotions Director at Up-
town Records, His previous experi-
ence includes stints as Director/
Black Music Promotions at Giant
Records and regional promotions

MOTOWN/See Page 20

s

Jackson New PD
At AC WBT-FM

WKZL/Greens-
boro PD Tom
Jackson has ac-
cepted the PD
chair at WBT-FM
(Sunny 107.9)/
Charlotte. He
succeeds Mike
Donovan, who
left the AC to be-
come PD at cross-
toan CHR WAQQ

VP/GM Rick Jackson told R&R,
“One thing I've learned in this
search process is that it all comes
down to personality and compatibili-
ty. Tom's an extremely intelligent
and gifted programmer and has won
wherever he’s been. He's a great
people person and has a terrific
sense of humor. I had to talk him in-
to moving to a bigger city. 1 know
the staff will enjoy working with
him.”

Prior to joining WKZL in 1991,

JACKSON/See Page 20

Jackson

Cox Promoted To News Director,
Exec. Producer At ABC Radio Nets

BC Radio Networks vet Merrilee Cox has been promoted to
A News Director; she'll also serve as Exec. Producer for the ABC
News, Radio News Specials unit.

“This is a weli-deserved promotion for Merrilee! remarked
GM/News Programming James Fartey. “She's a total news professional,
whether handling hard news or feature material, and shelll get the best
from the producers, reporters, and anchors who report to her”

Cox had been ND for the ABC Contemporary, FM, and Rock nets.
She adds responsibilities for the Entertainment and Direction networks.
Before joining ABC in 1982, Cox previously was UPI's Washington Bur-
eau Chief, WABR/Syracuse’s ND, and news anchor for crosstown

WNDR.

KKSN Goes West To Fill PD Post

Phil West, who
recently exited the
WOMC/Detroit
PD post after nine
months, has taken
a similar assign-
ment at KKSN-
AM & FM/Port-
land. He succeeds
Michael Dalfon-
z0, who exits the
Heritage Media
Gold outlet.

West told R&R, “KKSN had
been a market leader for quite some

West

#.!',!' ) ;;:'. . é, ,j 0% "y -

time, and I'm looking forward to
taking it back to the top. Heritage
Media is a first-class company, and
they’ve made it clear to me they’ll
do whatever it takes to win. With
that kind of support, we'll look for
the opportunities and exploit their
potential ”

Prior to joining WOMC last year,
West programmed KCMO-FM/
Kansas City and WAEV/Savan-
nah, GA and was Production Direc-
tor/air personality for KUDL/Kan-
sas City.

St. Pierre Set As WWRX/Providence PD

Ron St. Pierre has been named
PD of Classic Rock WWRX/Prov-
idence. He replaces Rick Everett,
who left the station in January.

GM Philip Urson commented.
“We're delighted to bring someone
with Ron's unparalleled track record
in Providence into our company.
Ron has the leadership ability to
bring WWRX to the next level.”

St. Pierre said, “I'm very im-
pressed with WWRX'S growth this

past year. The station has aggres-
sively pursued programming cle-
ments, making it a4 major station in
this market. The behind-the-scenes
additions are equally impressive.
My job is to keep moving forward.”

St. Pierre’s previous Providence
radio experience includes stints at
WPRO (AM) — as President/GM
and PD — and WHIJ & WHJY,
where he was PD.

Whalen To Manage WGY-AM & FM/Schenectady

WAZZ/Fayetteville, NC GM Michael Whalen has been appointed
GM for Dame Media's WGY-AM & FM/Albany-Schenectady. He suc-
ceeds Dame Media VP/COO John Dame, who has been handling GM
duties for the News/Talk-Gold combo on an interim basis.

Dame commented, “Michael's a good man and a good leader.
We're very pleased to bring him back to the area”

Whalen said, “My family and | are thrilled to be returning to the
Capital Region — and especially to WGY-AM & FM.

Whalen, who began his career at WBEN/Butfalo, has also manag-

ed WWMY/Greensboro and WDHA/Dover, NJ.

KYNG & KSNN Set New Sales Management

Richard Fennema and
Ginger Keas have been nam-
ed GSM and Sales Manager,
respectively, at Alliance Coun-
try duopoly KYNG & KSNN/
Dallas.

Fennema served as GSM
at News/Sports KTRH/Hous-
ton for the past four years. Pre-
viously. he held the same po-
sition at the Dallas-based
Texas State Network.

Prior to her appointment,
Keas worked as KYNG & KSNN's LSM and NSM. Before joining the
stations, she spent six years at KKMJ-FM/Austin and KXTVTV/Houston.

,\“ g

Fennema Keas

Sony Music Ups Two In Biz Affairs Dept.
Sony Music Sr. VP/Busi- [l ';"‘ S W
i

ness Affairs, West Coast Craig
Sussman has added Business
Development duties to his ti-
tie. Concurrently, Director/Busi- |
ness Affairs Jon Polk has
been elevated to VP/Business §
Affairs, West Coast. Both will
report to Sr. VP/Business Af-
fairs & Administration Ron
Wilcox.

Sussman will be respon-
sible for matters relating to Sony Wonder, Epic Soundtrax, and sound-
track projects for Columbia and other affiliated labels; the company’s
licensing department; and West Coast business development. Polk will
oversee all business affairs matters relating to Sony Music's artists,
producers, and associated artist labels.

Sussman began his career as a CPA. He served as Director/A&R
Administration, West Coast at CBS Records until 1985, when he left
to found Cypress Records. He joined Sony Music in 1991. Polk was
Sr. Attorney/Legal Affairs at PolyGram Records before joining Sony Mu-
sic's New York headquarters in 1990.

"

Sussman Polk

“In looking back over six years, our choice of Paragon as a research partner
has proven a wise one. Our stations’ ratings performance continues fo put us
in a market leadership position. With the continued help of Mike Henry
and Chris Porter, we are looking forward to further growth in “94.

A sincere thanks for your help in Bristol Broadcasting’s success.”
Bill Hagy - Group Operations Manager

WXBQ-FM/Johnson Cify (TN}, WQBE-FM/Charleston (WV], WKDQ-FM/Evansville

Paragon Research

The Research Company of Choice

Contact Mike Henry to discuss programming research options for your station — (303) 922-5600

AT S ericanradionistory com
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'Nihe Street Talils Hot!

R&R ONLINE is gehierating great reaction from
our select preview panel...and they’re spreading
the word. Now we’re being bombarded with
the big question: “When can | get it?”

R&R Reporters get ONLINE and AirCheck
Monitors now! Industry-wide release later this year.

* Daily News

* Instant Music Analysis

e Complete Station Monitors

I

ONILINE

* Ratings Within Hours of Release
* “Point & Click” Navigation
* And So Much More
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® RUSS WOOD
has been ap-
pointed VP/Mar-
keting & Sales at
Bonneville Inter-
national Corp,
which operates
15 radio stations
and various
communication
support com-
panies nation-
wide. A 24-year
broadcast veteran, Wood formerly
served as VP/BYU Sports Marketing
at KSUSalt Lake City.

® BRIAN KENNEDY and KEN STICE
have been promoted to VPs in KSET/
El Paso's Operations and Sales De-
partments, respectively. Kennedy pre-
viously was Director/Programming;
Stice was Sales Manager.

Wood

Stice

Kenned;

® EDWARD ABELS becomes GM at
WJUX/Franklin Lakes, NJ. He previ-
ously managed sister WWDJ/Hack-
ensack, NJ.

® JOEL SIMON has been elevated
from AE to LSM at WLTWINew York.
® PETE FRISCH — a 17-year radio in-
dustry veteran — has been elevated
from AE to LSM at KQRS/Minne-
apolis.

‘Records

® ROB GORDON and KEVIN HALL
have been named VP/Artist Develop-
ment and Director/lUrban A&R, re-

spectively, at Atlas Records. Gordon
most recently was Capitol Records”
National Director/Field Marketing;
Hall worked in A&R at PolyGram Mu-
sic Publishing. In related activity, At-
las has entered into a label deal with
the Three Boys From Newark (TBFN)
production company wherein TBFN
will provide two artists per year for
release through Atlas; (310) 996-7200.

© CAROLYN BEA-
MAN rises to OM/
R&B Promotion at
Arista Records. i
She most recently |
served as Admin-
istrative Asst. to
that department's
VP,

Beaman

® SCOOP FREEMAN shifts to Tom-
my Boy Records as Manager/Rap
Promotion, exiting his College Radio
Rep post at Chemistry/Mercury Rec-
ords. Concurrently, former Sony Mu-
sic Media Buyer WINNIE BERNIER
is tapped as Asst. to Tommy Boy's
VPIMarketing.

® KEN REUTHER — most recently
Atlantic Records’ San Francisco Lo-
cal Promotion Manager — moves to
Relativity Records as Northwest Pro-
motion Manager.

@ RUSS MARTIN joins Miramar Pro-
ductions as VP/Sales & Marketing.
Prior to his appointment, he was
VP/Marketing & Business Develop-
ment at REP Co. Meanwhile, Miramar
Recordings welcomes Product Man-
ager ROBIN FORMAN, formerly
Milan Entertainment’s Director/Mar-
keting.

® VICKI BATKIN advances from Na-
tional Director/Television Promotion,
West Coast to VP/Television Rela-
tions at Columbia Records.

@ TALIN KOUYOUMDJIAN has been
promoted from Director to VP in Pri-
ority Records’ Manufacturing & Op-
erations Department.

® LOIS NAJARIAN, formerly Pub-
licist at Savage Records, heads to
TVT Records as Manager/Publicity.

‘Museum Of TV
& Radio To Open
In Los Angeles

he NYC-based Museum Of
TTelevision & Radio is
scheduled to open a West
Coast facility next year. The new
museum will duplicate the NYC
coliection of 60,000 TV and radio
programs and commercials with
no decrease in quality.
Renovations of an existing
building — located at 469 N. Bev-
erly Dr. in Beverly Hills, CA — will
begin this fall and shouid be com-
pleted by the end of 1995,

® DIANE VALENSKY rises to Direc-
tor’Regional Video Promotion at Gef-
fen/DGC Records. She joined the
company in 1991.

® ALCHEMY RECORD CO. has been
formed in Los Angeles. The new la-
bel's management team is compris-
ed of attorney/artist manager ELIOT
GUTERSON, producer/J.E. Sound Re-

Biths.

Morning Star President
Tony Gottlieb, wife D'Nette
Woods, daughter Miranda,
February 25.

Columbia Records VP/Na-
tional Publicity Leyla Turkkan,
husband Atlantic Records
Manager/Media Services San-
dy Smaliens, son Ziya Meh-
met, February 23.

WMMR/Phitadelphia Pro-
motion Director John Kubiak,
wife Debbie, daughter Erica
Taylor, February 13.

Former WLTQ/Milwaukee
Asst. Promotion Director Bob
Potter, wife Beth, daughter
Laurel Augusta, February 11.

Changes

AOR: WSTZ/Jackson, MS night
stammer Russ Allen adds MD duties
. Former KRZWQReno MD Max
Volume resurfaces for weekends at
KRXQ/Sacramento . . . Jude Corbett
becomes  Production Director  at
WZZQ Terre Haute, IN ... WFYV
Jacksonville ups parttimeswing tal-
cent Charlie Waters to Music Asst.
. As Production Director/night tal
cnt Joe Moss exits KCQR/Santa Bar-
bara, CA, PM driver Kelly Cox
assumes Production Director duties
and parttimer Chris Cohen is upped
to nights. Morning newssidekick
David Jay adds production duties
and is promoted to fulltime ... At
WVRK/Columbus, GA: Morning man
Andy Woods segues to nights and
adds Production Dirccetor duties; for-
mer WIVYiacksonville APD/middays
Brian Waters joins as the new mor-
ning host . . . WABT/Dundee, 1L ups
parttimer Michael Beck to overnights
. Jeffrey Litt joins KQRS-AM &
FM/Minneapolis as AE.

CHR: KKFR/Phoenix night talent
Mario DeVoe (aka Billy Surf) and
WNTQ/Syracuse night slammer Rob
*‘The Rag Man’® Wagman add MD
duties at their respective stations . . .
WSKS/Wilkes Barre names Bobby D.
MD ... Madame LaRue rcturns to
WIMO/Cleveland for mornings, paired
with news personality Lee Ann Sum-
mers ... KIOK/Tri-Cities, WA ups

parttimer Bob Bishop to middays . . .
KZII/Lubbock, TX middayer Carey
Allen adds Promotion Director
Todd Chambers moves to
sales ... WKRZ/Wilkes Barre taps
former KKRZ/Portland staffer Rich E.
Cunningham for nights: PI) Ken
Medek and MI) Jerry Padden split
a six-hour midday shift . . . WWCK
Flint, MI necds night talent as
“Motormouth’ Terry Young heads
to Albuquerque ... KLBQ necds
morning talent ASAP. T&Rs 1o 1904
W. Hillsboro, El Dorado, AR 717:30.

Country: Brad Walker assumes
MD duties and a 7pm-midnight air-
shift at WITL/Lansing . . . Jim Don-
ovan segues from Production Director
to Promotion Director at WIVK/Knox-
ville; former Operations/Promotion
Dircctor Mickey Dearstone becomes
GM at the Dick Broadeasting-owned
Tennessee Theater KFAN &
KEEY/Minncapolis hire former Miller
Meester  Advertising AE  Laurie
Belleau as Dircct Marketing Manager

. In Sacramento: KRAK-FM shifts
to 98.5 as the “‘Hot New KRAK-FM,”
while KNCI takes over 105.1 as **New
Country 105.1""; the stations also
swap playlists. Mceanwhile, 30-year
Country outlet KRAK (AM) flips to
Hot Talk KHTK.

chores;

New Rock: WDRE Long Istand

ups Nancy Cambino from Director
Sales Promotions to Director/Market

| ing & Promotions. She replaces John

Moschitta, who exits for promotions

| at CHR WHTZNew York ... At

WCHZ Augusta, GA; WAVEFCharlest on,
SC parttimer Julie Hoyt is hired as
MDy/middayer; Kevin Howard exits
Atlamnta’s WKLS and WRAS for mor-
ningspecialty show host duties; mor-
ning man John Jenkins, nighttimer
Zack Miller, and overnighter E.K. are
WZRH/New  Orleans
overnighter Miteh Cry exits owing to
budgetary cutbacks . . . KDGE/Dallas
hooks up with consultant Pollack
Media Group.

News/Talk: New daytime lineup
at KCM()yKansas City: Paul Fred-
rocks & Co. — including Wendy Gar-
rett, sportcaster Jon Hart, and news
anchor Richard Mock — take morn-
ings; the Mike Murphy Show cops

let loose ...

the 9-noon slot; Beth Albright
assumes the noon-3pm shift; 3-6pm
finds Freddy Mertz "Open

Forum' host Marc Bernier has re-
newed his contract with WNDB/Day-
tona Beach, FL for threc ycars,

Records: Former Simpson
Thacher & Bartlett associate Michael
Roberson is named Counsel at Sony
Music Entertainment . .. Miramar
Recordings  welcomes  Advertising
Coordinator Cynthia Lavinthal and
Sales  Associate Maryann Japhe;
Glen Boyd is tapped as Miramar Pro-
ductions” Publicist.

winAr-armereanraciohistor- com

cording Studio owner JOHN GOOD-
ENOUGH, Art Director JON DAVID
SMITH, editor/publicist DAVID LEON
FELTS, and Operations Director
BRIAN VIERRA; (310) 447-1818.

® MITCH PERLISS has been named
VP/Audio Programming at Video
Treasures Inc., which is set to launch
three children’s music labels —
Strand Music, Backyard Audio, and
Quality Family Music — on March 29,

National Radio

® ERLE YOUNKER has been ap-
pointed Northeast Regional Manager/
Formats & CNN at Unistar Radio Net-
works. He is a 20-year radio industry
veteran. In other news, Unistar has in-
troduced “Acoustic Country;” a series
of 90-minute acoustic concert perfor-
mances available on a swaplex-
change basis. Steve Wariner is the
featured artist for the March 25-27
broadcast; (212) 373-4977.

® SUSAN MCcFAUL, most recently
Western Region VP at Encore, has
been appointed National Accounts
Manager at Cable Radio Network.
® TALK AMERICA RADIO NET-
WORK is set to begin offering “Di-
vorceHELP" — a weekly, hourlong
call-in program produced and hosted
by Diane Cassarino — on March 6 at
7pm ET; (508) 460-0588.

® RON HUNTSMAN ENTERTAIN-
MENT MARKETING is producing
“Country HitMakers Set to debut Ap-
ril 4, the weekly hourlong program
will be hosted by WSIX/Nashville air
talent Hoss Burns; (212) 986-7080.
@ JACK BUCK, GARRISON KEIL-
LOR, VIN SCULLY, SUSAN STAM-
BERG, and BRUCE WILLIAMS have
been nominated to the Radio Hall of
Fame in its Contemporary Network/
Syndicated Personalities category.
The 1994 nominees to the Regional/
Local Personalities category are
JOHN A. GAMBLING, TOM JOYNER,
HAL MOORE & CHARLIE MARTIN,
GARY OWENS, and LUDLOW
PORCH. Also announced were nom-

_II/
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PROS ON

THE LOOSE

Pete Gregory — Afternoons
KLTB/Boise, ID (208) 338-5584

Monty Montgomery — Mor
nings WLAV-FM/Grand Rapids
(616) 451-0966

Bob Potter — Asst. Promo-
tion Director WLTQ/Milwaukee
(404) 720-7762

Barbara Sommers (aka
“Maryrose”) ~— MD/middayer
WMXN/Norfolk (804) 588-8607

Rick Taylor — Mornings
KKUR/Ventura, CA (805) 644-
1612

inees to the Pioneers and Programs
categories of the Radio Hall of Fame,
which will broadcast the event live
from Chicago on November 6 at 9pm
ET, (312) 629-6026.

Industry

® ALEX MELNYK segues to MCA
Music Entertainment Group as VP/n-
teractive Media. She exits Geismar &
Groth Interactive, where she served
as Exec. Producer/Project Devel-
opment.

Meinyk

® MARC BENSION assumes Exec.
VPICOO duties at Ticketmaster Corp.
He most recently served as President
of MCA Concerts.

® DAVE NEWTON exits his
copywritericonsultant post at Broad-
cast Programming for Director/Mar-
keting Services duties at Broadcast
Electronics.
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Building Greater Advertiser
Loyally To Country Radio

While it’s no secret that Country radio is red-hot, the for-
mat’s advertising revenues have tremendous potential for
growth. However, the industry must guard against the temp-
tation to rest on its laurels; don’t assume Country’s popularity
will “sell itself.” To modify President John F. Kennedy’s
words, advertisers may ask what Country can do for them.

Consequently, the Interep Radio
Store is launching “The Power Of
Country Radio Tour *94. Spotlight-
ing new research and information,
the forthcoming tour will demon-
strate to advertisers and agencies
Country radio’s ability to produce
results and — ultimately — bring
more dollars into radio.

The tour represents the radio in-
dustry’s unity in selling the medium
to advertisers and agencies, illus-
trating how we can work together for
the common good and build sales by
pooling our resources and talent.

66

Our mission is to
alert advertisers to
the powerful
environment
presented by
Country radio as
well as to clear up
any remaining
misperceptions
regarding the
Country aficionado.

t

Tour Highlights

To ensure the tour’s success, we've
enlisted the support of many of the

66)

The tour represents
the radio industry’s
unity in selling
the medium to
advertisers and
agencies,
illustrating how we
can build sales
by pooling
our resources
and talent.

t

nation’s leading Country radio sta-
tions. industry organizations, and
associations. As co-hosts of the
event, the Country Music Associa-
tion will provide the luncheon music
showcase.

Slated to perform are the Maver-
icks, Faith Hill, and Lee Roy Par-
nell, who'll donate their time as an
expression of support toward
building Country’s image and adver-
tiser awareness. MCA artist Reba
McEntire is set to be the national
celebrity host.

Various speakers — including
CMA CEO Ed Benson, R&R
Country Editor Lon Helton, Mer-
cury Award-winner Thomas Hrip-
ko of those “Motel 6™ radio spots

Forthcoming seminars aim to show format’s ability to produce results

By Lynn Kite

fame, and Lintas: Campbell-Ewald
VP Bob Mitchell — will discuss
such subjects as Country radio’s
ability to deliver large audiences,
radio’s role in the media mix, and
creative opportunities in radio.

Other discussion topics include:
why agencies and advertisers some-
times avoid radio, ways of improv-
ing radio’s creativity, and how best to
use radio as part of a synergistic
media package.

Country Radio
Format Network

More than 50 national sponsors
will support this year’s tour, which
is set to visit six cities (see
“Spreading The Country Word™).
Approximately 1200 advertiser and
agency execs will be reached by the
“Power Of Country™ message by the
end of the tour, conducted under the
auspices of Interep’s Country Radio
Format Network (CRFN).

Like our other format networks,
CRFN matches heavy listeners of a
particular format — in this case.
Country — with heavy users of an
advertiser’s product or service. The
format enables advertisers and agen-
cies to meet or supplement their
media needs by buying a group of
similarly formatted stations within
various markets. Major advertisers
utilizing the CRFN include 7V
Guide, Chevy Truck, and Dodge
Truck.

Advertisers and agencies have said

they prefer to see radio packaged in

a buyer-friendly fashion. Country
radio seemed like a natural format
to test the packaging concept, and
Country stations’ powerful attributes
prompted us to launch CRFN more
than two years ago.

SIX-CITY TOUR

Spreading The
Country Word

ollowing is the six-
city schedule for
the “Power of Coun-
try Radio Tour '94”:
¢ March 24 — Fairmont Hotel
Datlas
* March 29 — Westin Hotel.
Chicago
* March 31 — Hyatt Regency,
Detroit
 April 13 — Hyatt Regency,
Minneapotlis
¢ April 28 — Ma Maison.
Los Angeles
* May 3 — ANA Hotel,
San Francisco
At $100 per ticket, stations may
purchase tickets in blocks of
three by calling Lynn Kite at the
number below.

66

Spotlighting new research and information,
the tour will demonstrate Country radio’s
ability to produce results and — ultimately
— bring more dollars into radio.

Clearing The Air

Country music fans’ fierce loyal-
ties — and the lingering mispercep-
tions of that audience’s composition
— have been well documented. Our
mission is to alert advertisers to the
powerful environment presented by
Country radio as well as to clear up
any remaining misperceptions regar-
ding the Country aficionado.

We'll show advertisers that this
environment lets them tell their
stories with frequency and efficien-
cy — reaching involved, responsive
audiences willing to try the adver-
tisers’ products and services.

99

An advertiser might ask, “What
can Country do for me?”" The Power
Of Country Radio Tour 94 will
prove the answer is “Plenty!”

Lynn Kite is Di-
rector of the Inter-
ep Radio Store’s
Country Radio
Format Network.
i: She can be con-
i tacted at (312)819-
0702.

We are Dedicated

to Increasing '

New Dollars for
Country Radio!

Results

our client stations.

Our involvement and innovations include:
¢  The Country Radio Format Network
The Country Radio Broadcaster’s Board
* The Power of Country Radio Tour ‘94
¢ Country Radio Format Specialists

At The Interep Radio Store we strongly believe in Country Radio!
And we back up our belief with programs that generate revenue for

We brought in $4 million of new radio advertising to Country Radio
stations in 1993 and are projecting $10 million 1994!

THE INTEREP AI_{ADIO STORE

Selling Today...Innovating for Tomorrow

" " WA AAercantacheahietory com
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Stop Selling The Country Niche!

ountry’s popularity has surged in the "90s: New art-
ists and exciting music have helped change Americans’
listening tastes and increase Country stations’ audi-
ence shares. Unfortunately. our own sales pitches may not be
keeping pace with listeners’ and advertisers’ shifting attitudes.

When radio programmers. con-
sultants. and researchers talk about
the format target, they constantly re-
fer to the “Country Lite Group™
(CLG) — and most have difticulty
identifying the CLG’s members.

What image does the CLG con-
jure up in vour mind? A love for the
outdoors? Traditional family values?
The CLG concept may be as out-
moded — and as damaging — as the
old blue-collar stereotype we fought
against for so along.

Country’s growth implies the for-
mat reaches across all lifestyles —
no listener subcategory could sup-
port the size of the recent expansion.

Better Than Average

Though Country's growth may
have plateaucd this year. the latest
Katz Radio Group National Format
Averages for Fall 1993°s Arbitron
results show the format’s peak dom-
inates all competitors. The follow-
ing chart compares Fall "93 and Fall
"88 average market shares:

Format Fa '93 Fa 88
Country 16.2 11.0
Urban 9.3 9.5
AC 83 10.0
CHR 8.3 13.7
AOR 7.6 9.1
News/Talk 6.9 6.7
Gold 53 4.1

Changes in the radio business
have helped Country surge. Adver-
tisers” focus on 25-54s — and the
corresponding overload in AC-type
tormats aimed at 25-44s — led radio
programmers to search for new ways
to attract prime 35-54 demos.

Simultancously. duopolies. LMAs,
and new format approaches enabi-
ed smart operators to add second
Country FMs to markets that pre-
viously housed only one Country
outlet.

66}
if listeners and
advertisers have
anointed Country
as the most popular
format, why do
salespeople insist
on limiting Country’s
appeal to a specific
life group?
m

The subsequent multistation en-
vironment led to more variation in
Country programming {sec “Coun-
try’s Competitive Climate™) and the
expansion of total Country radio
demos and shares.

Breaking The Stereotype

Country’s dominance in such up-
scale. cosmopolitan markets as Min-
neapokis-St. Paul and San Francisco
proves its mainstream appeal. We've
finally ktlled the “boot-wearin’,
truck-drivin, beer-drinkin® good ol’
boy™ image by showing that Coun-
try dominates the ratings in markets
where thesc types rarely exist.

In fact. many clients admit the
Country stereotype — if it ever ex-
isted — no longer typifies the bulk
of Country radio listenership. Ow-
ing to prime demo leadership in
various markets. previous “no
Country format™ mandates have
been transformed into “"must-buy™
scenarios.

Manufactured Image

If listeners and advertisers have
anoinfed Country as the most pop-
ular format. why do salespeople in-
sist on limiting Country's appeal to

THE INDUSTRY’S NEWSPAPER

PROGRAM
oUPPLIER
GUIDE

DON'T MISS YOUR

FREE LISTING

® Fill in and return this form to

By Gerry Boehme
a specific life group — a claim made
by no other mainstream format?

R&R Country Editor Lon Helton
suggests Country programmers and
salespeople manufactured a positive
image to fight previous negative
stereotypes. Now that Country has
Joned the mainstream, its self-image
is having trouble adjusting.

A recent survey among Katz sales
managers found that some adver-
tisers still worship the traditional
idol of blue-coltar Couniry, especial-
ly in three major categories: upscale
foreign cars. upscale men’s clothing.
and business-to-business products
(i.e.. office copiers and computers).

What's more, some national ad-
vertisers based in such hotbeds of
local Country listening as Dallas and
Houston still resist buying Country
radio in other markets. Why? Pos-
sibly because we continue to buy in-
to the image that Country radio
delivers “different” listeners.

High Reach & Rank

Let’s look at categories some
would consider part of the CLG. Ac-
cording to a report prepared by
Christal Radio’s Shaunagh Guin-
ness using 1993 Simmons data.
Country reaches more 25-54s who
are married with children (21%) and
participate in outdoor activities
(22%} than any other format doces.
including AC (14%. 15%). AOR
(11%. 12%). CHR (10% apicce).
News/Talk (10% cach). Gold (9%
cach). and Classical (3%. 0.3%).

Now let’s examine Country’s
reach and rank among some hot ad-
vertiser categories that may nor be
part of the CLG: $100000+ income
(I4% reach: No. 1 rank): college
graduate (15%. No. 1). profes-
sional/manager (19%. No. 1): busi-
ness decision-maker (20%. No. 1):
upscale foreign car owner (12%. No.
2).

These results prove Country dom-
inates all competitors. appeals o all
adult age cells. and reaches all eco-
nomic/occupation/lifestyle groups.

changes in programming and sales

short years ago.

to have reached a plateau, slipping slightly from 16.6 i
in Fall '93.

markets continues to climb steadily, from 167 in '88
have experienced for years: A Country outlet not on

benefits of the format, but also position itself against
petitor. The challenge is o sell the audience’s positive

noticeably younger than the mainstream average:
AQH % Composition

Country’s Competitive Climate

ountry radio’s growth in the '90s has led to

philosophies

that would have seemed impossible just a few

In the past, additional Country competition in a market helped ex-
pand the total format share. Now the average Country share appears

n Fall '92 to 16.2

Still, the number of FM Country stations that are factors in rated

to 285 in '93.

Country now faces the same competitive situation other formats

ly must seli the
a Country com-
attributes rather

than sell negatively against the station across the street.
‘Mainstream’ Vs. ‘Young’ Country

More format competition also has led to programming fractionaliza-
tion. A Katz Radio Group analysis of 26 major market stations that define
themselves as “Hot" or “Young” Country shows their audience skews

No “Typical’ Listener
are simply too

Promoting any image of ““typical™ .
g any image of “typical™

Country listeners — no matter how

70
60 55.3 Ml Young
50 —f e __{ I mainstream E
40 — . 332 37.7
30 —
20 — 20.4
12 I
10 —
0 -
-~ P P
12-34 35-54 55+
Age Groups

Now that Country has become the mass-appeal format of the '90s,
we must rethink sales strategies that we developed when the format
had a niche image and most markets had only one Country station.

families and singles. The numbers

big to argue other-

positive — feeds a stereotype that
directly contradicts certain adver-
tiser targets (e.g.. if listeners like the
outdoors. they dont run an office.
etc.).

Let’s stop isolating Country’s ap-
peal and insisting listeners are
somehow “ditferent”™ than average
people. Country reaches white and
blue collar, high and low income.
outdoor types and office managers.
drivers of pick-ups and luxury cars,

k an 18year radio

y  Group. He can

Geny Boehme;-

industry veter-
an, is Sr. VP/Re-
search Dir. for
the Katz Radio

be reached at
(212) 4246784,
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‘Buzz’ On Branca! |

eet music attomey John
Branca in Buzz, which
devotes a page to the

man who was ousted from
Michael Jackson's employ but
made his way back into the camp
last year. Among the quoted: law-
yer Allen Grubman, managers Al-
len Kovac and Lisa Fremer, and
Giant owner Irving Azoff, who
says of Branca, “If you like decent
quality of life during a negotiation,
John is an excellent choice. He's
cool and collected, not afraid to
ask for big numbers”

The last issue of Spy devotes
a page to Sony honcho Thomas
D. Mottola.

People Looks Back

In People’s 20th anniversary
issue, stars reflect on their career
highlights. Peter Frampton on
“Frampton Comes Alive” “You
never know why something hits
like that. If you did, you'd be bot-
tling and selling it”

Also, fresh interviews with radio
host G. Gordon Liddy, Randy
Newman, Donna Summer, Kiss,
Quincy Jones, Milli Vanilli, James
Brown, Vanity, Gerardo, Vanilla
Ice, and Tiffany. Readers voted
Elvis the best performer and Bar-
bra Streisand's “The Way We
Were” their favorite song of the
past 20 years.

Rhythm, Country & Vogue

In Vogue's story on the
“Rhythm, Country & Blues~album,
producer Don Was reflects on the
genre-bending event: “It's probably
liberating to be freed from the
constraints of what your audience
expects of you. Ted Nugent
doesn't walk around in a loincloth
and hunt boar all/ day long. Prob-
ably just part of the day. There's
probably another part of the day
when he listens to {18thcentury
Italian composer] Corelli or some-
thing”

Whitney + Bobby

Cops tracked Bobby Brown
down at an Atlanta club to haul
him into jail on two old traffic
charges, reports the Star. The
crowd nearly rioted, and wife
Whitney Houston, who was
awakened at her New Jersey
home for the news, flew down to
be with him (Stan.

The Globe alleges Brown is
broke, may lose his house, and is
begging Whitney to pay his way
out of this mess.

Finally, the National Enquirer
says, “Whitney's locked in top-
secret negotiations with TV
moviemakers to play the first
black Cinderella — and wants
Bobby to be her Prince Charming”

VACUUM VOGUE — “it's fair to
say that a lot of young artists who
may have a hit or two aren’t show-
ing the kind of longevity that the
industry historically likes to see
— and it creates a vacuum of
sorts” MCA Music chief Al Teller
explains the vogue for compila-
tion albums in Vogue's Jook at
MCA's “Rhythm, Country & Blues”
project.

New Yak, New Yak

The New Yorker drops in on
embattied WNYC/NY talker Curtis
Sliwa at his new job. The 'zine
suggests that after exiting cross-
town WABC, he was given the job
at highbrow city-owned WNYC by
new Mayor Rudolph Giulani as
thanks for help during the elec-
tion. Show producer Amy Pearl
says, “l screen calls here, and the
people say, ‘Curtis makes me
sick” and ‘What’s next, Howard
Stem?' "

Speaking of Stern, High Times
rounds up some of his notable
comments on pot since late 1990.

New ’Zine

arner Music Enterprises

plans to launch a music
magazine this September with
L.A-based Raygun Publishing,
source of Raygun and Bikini
magazines. Huh will bow with a
200,000copy run and will be avail-
able only as a free supplement to
the music video compilations
shipped to WME's Rock Video
Monthly subscribers.

Like Tower's Pulse and Music-
land’s Request, Huh will feature
pop music-oriented reviews and
interviews as well as lifestyle
pieces and advertising. Albums
reviewed may be ordered directly
from RVM.

Lemonheads: Sour Pickle

“Salvatore Ferrara, President of
Ferrara Pan Candy, doesn't know
whether to seek a promotional re-
lationship with the band or ask
the band to stop using the name
Lemonhead, a registered trade-
mark,” reports the Tuesday (3/1)
Wall Street Journal. Though his
teenage daughters are fans, the
candy man is uncomfortable with
singer Evan Dando's remarks on
drugs. He prefers Lorrie Morgan,
who likes his Atomic Fire Balls
candy.

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

WEEKEND BOX OFFICE
FEBRUARY 25.27

1 Ace Ventura: Pet 3651 |
Detective (WB) ‘

2 On Deadly Ground $6.36
(WB)

3 Sugar Hill (Fox)* $5.71

4 Blank Check $4.12
(Buena Vista)

5 Biue Chips $4.02
{Paramount)

6 Reality Bites $3.58
(Universal)

7 8 Seconds $3.36

(New Line)*
8 Schindler’s List 3293
(Universal)
9 Mrs. Doubttire $2.78
(Fox)
10 My Father, The $2.75
Hero (Buena Vista)

All figures in millions
‘First week in release
Source: Entertainment Data inc.

COMING ATTRACTIONS:
This week’s openers include
“The Chase,” starring Charlie
Sheen, Kristy Swanson, and
Rollins Band frontman Henry
Rollins. Look sharp for cameo
appearances by Red Hot Chili
Peppers members Anthony
Kiedis and Flea. The film's
forthcoming Epitaph sound-
track contains songs by Bad
Religion, the Offspring, Ran-
cid, and others.

Also opening this week is
“China Moon starring Ed Har-
ris and Madeleine Stowe.
Black Top recording act Anson
Funderbergh & The Rockets
appear in the film as a blues
band.

VIDEO

NEW THIS WEEK

® CHICAGO IN CONCERT AT

THE GREEK THEATRE

(Warner Reprise)

Original Chicago members
Robert Lamm, Lee Loughnane,
Jimmy Pankow, and Walt Para
zaider — along with newer ad-
ditions Dawayne Bailey, Bill
Champlin, Tris Imboden, and
Jason Scheff — perform 17
songs during this 80-minute
concert, taped in Los Angeles
last year. Selections include
“Saturday In The Park; “25 Or
6 To 47 “You're The Inspiration;
and more.

® JUDGMENT NIGHT

(MCA/Universal)

Starring Emilio Estevez,
Cuba Gooding Jr., and A&M
recording artist Denis Leary —
and showcasing Erik Schrody
(aka Everlast from Tommy Boy
act House Of Pain) in a sup-
porting role — this feature fiim
sports an Immortal/Epic
Soundtrax LP with collabora-
tions by Pearl Jam & Cypress
Hill, Living Colour & Run-
D.M.C., Slayer & IceT, and
others.

® SO | MARRIED AN

AXE MURDERER

(Columbia TriStar)

Mike Myers and Nancy
Travis star in this feature film,
which spawned a Chaos
soundtrack containing Ned’s
Atomic Dustbin’s cover of the
Bay City Rollers’ “Saturday
Night” Cuts by Soul Asylum,
Toad The Wet Sprocket,
Suede, and others round out
the album.
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TOP TEN SHOWS
FEBRUARY 21-27

1 Olympics (Wednesday)

2 Olympics (Friday)

3 Olympics (Monday)

4 Olympics (Tuesday)

5 60 Minutes

6 Olympics (Thursday)

7 Olympics (Sunday)

8 Olympics (Saturday)

9 Seinfeld

10 Movie (Sunday)

(“Out For Justice")

Source: Nielsen Media Research

All show times are EST/PST uniess oth-
erwise noted; subtract one hour for CST,
Check lhstings for showings in the
Mountain time zone. All listings subject
to change.

COMING NEXT WEEK

Tube Tops

Rare Who concert footage
and interviews with Roger Dal-
trey, John Entwistle, Phil Col-
lins, Elton John, and Tina
Tumer are showcased on “The
Who's Tommy: The Amazing
Journey,” an hourlong Disney
Channel special hosted by
Pete Townshend (Sunday, 3/6,
9pmy.

Friday, 3/4

¢ Tracy Lawrence, “The To-
night Show With Jay Leno”
(NBC, 11:35pm).

* ZZ Top perform and Denis
Leary is interviewed on “Late
Show With David Letterman®
(CBS, 11:35pm).

¢ Darlene Love & Bill Med-
ley, Wendy Moten, and Billy
Dean, “ABC In Concert” (check
local listings).

Saturday, 3/5

* “Yanni In Concert: Live At
The Acropolis” — a 90-minute
performance taped in Athens
— premieres on PBS (check
local listings).

* Frank and Dweezil Zappa
provide music and voiceovers
respectively, when the ani-
mated “Duckman” series pre-
mieres on USA (10:30pm).

Monday, 3/7

¢ Jody Watley, “The Arsenio
Hall Show” (syndicated; check
local listings).

* Trisha Yearwood, ‘Jay
Leno”

* David Wilcox, “Late Night
With Conan O'Brien” (NBC,
12:35am, Tuesday).

Tuesday, 3/8

* Guns N’ Roses guitarist
Slash performs on two songs
when PBS debuts “Carole
King: A New Colour In The
Tapestry,” a 90-minute concert
taped in Hartford (check local
listings).

* “The Incomparable Judy
Collins” — an hourlong perfor-
mance from NYC — premieres
on PBS (check local listings).

* The 45-minute “Leonard
Cohen In Concert: An ‘Austin
City Limits’ Special” debuts on
PBS (check local listings).

*Bela Fleck & The
Flecktones, “Jay Leno”

Wednesday, 3/9

* “Andy Williams In Concert
At Branson” debuts on PBS as
a 90-minute special (check
local listings).

* Vince Gill, Alan Jackson,
George Jones, Reba McEntire,
Lorrie Morgan, and Michelle
Wright perform on TNN's
90-minute “Music City News
Country Songwriters Awards”
(9pm EST/6pm PST).

* Freddie Jackson performs
and Denis Leary is interview-
ed on “Arsenio Hall"

* impressions, “Jay Leno’

* David Broza, “Conan
O'Brien” (12:35am, Thursday).

Thursday, 3H0

* Scorpions, “Arsenio Hall”
¢ Juliana Hatfield Three,
“Jay Leno”

PUT SOME BITE INTO
YOUR RADID SHOW!

The  Homane

Sociely

the LUnited States.

the nation’s largest animal-protection organiza-

tion. presents its actuality line.

“\nimal Biles™:

sixty-second sound-bites on animal lopics thal

will amuse and astound vour listeners. The biles
change weekly and are suilable for all formats.

See our ('n(‘loso(l cassetle featuring

PSAs by Reba

McEntire. Randy Travis. Aaron Tippin. and more!

Call 1-800-HUMANE-1
(1-800-486-2631)

In Washington. DC.

all 301-258-3074

The Numane Sociely of the United Stales
20100 1, Street. MW, Washinglon. DG 20037
202-432-1100
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THE HOTTEST COUNTRY HITS!
THE HOTTEST COUNTRY ARTISTS!

Each week, give your listeners

the Tor 30 most popular country
hits as tabulated by the industry’s
newspaper Radio & Records. The
compact, three-hour format is a
fast-paced production, perfectly
suited to today’'s young adult
country fans. Host Chris Charles
keeps your audience in step with
up-to-date country mus—i—c.; news.
One of country’s hottest stars
joins Chris on-air each week.
Energized interviews with top
recording artists like Garth Brooks,
George Strait, Reba McEntire,
Alabama, Vince Gill and Tanya

Tucker give your audience the

real stories behind the hits!

For details on putting Chris Charles and
The Weekly Country Music Countdown
to work for your station,

THE WEEKLY
COUNTRY MUSIC
COUNTDOWN

Sk
FIRST IN COUNTRY

UNISTXR

Join us in
Suite 5500, Opryland Hotel



www.americanradiohistory.com

20 ¢ R&R March 4, 1994

A . —

Infinity

Continued from Page 1

stitutionality of the FCC’s indecen-
¢y enforcement practices.

The case originally arose after
Evergreen aired allegedly indecent
segments of the Steve [Dahl] &
Garry [Meier] and Kevin Mat-
thews programs on its WLUP
(AM)/Chicago (now WMVP) be-
tween 1989 and 1992.

Evergreen attorney Eric Bern-
thal, noting that broadcasters have
long begged the FCC to offer spe-
cific guidance on the indecency is-
sue, hailed the settlement as a
victory for broadcasters that was
won at a small legal cost: “We did
give up the opportunity to determine
the constitutionality question, but
somebody can always bring that up
again in the future’”

Weak Case For FCC

Kennard told R&R the agency de-
cided to settle the Evergreen matter
because the case was weak and did
not involve particularly egregious vi-
olations of the indecency rules. “The
first thing you learn in law school
is that bad cases make bad law,”
Kennard said. “This was not the best
case to roll out our aggressive inde-
cency enforcement plan.”

Kennard emphasized the Ever-
green settlement should not be seen
as precedent-setting. “This should
have no effect on other cases.” he
said.

Infinity Broadcasting attorney
Steve Lerman declined to comment
except to say the company has not
pursued a negotiated settlement with
the FCC.

Whether the FCC would even dis-
cuss such a deal is subject to debate.
A communications attorney familiar
with the situation speculated that be-
cause Stern is so visible and con-
troversial. it would be tough for the
FCC to allow the company to plea
»argain on his fines.

Little Guidance?

Lawyers close to the situation
question whether the indecency
guidelines the FCC has agreed to is-
sue will be of much practical value.
Those who expect a catalogue of
forbidden words and phrases — or
even a hard-and-fast definition of in-
decency — will be disappointed,
they say.

I don't think [the guidelines} will
be very illuminating.” said an at-
torney who asked not to be identi-
fied. “The FCC wants to give itself
a lot of subjective flexibility so it can
kick people’s asses.”

Media Access Project Exec. Di-
rector Andrew Schwartzman said
the new guidelines may prove most
valuable as a basis for a challenge
to the constitutionality of the FCC's
definition of broadcast indecency.
which many broadcasters and free
speech advocates consider overly
vague. "Right now.” said Schwartz-
man. “there is nothing to challenge.”

D e P R N o S s R PR

Jackson
Continued from Page 10

Jackson previously programmed

crosstown Greensboro outlets
WWWB and WKSI.

CBS Radio Network personality Charles Osgood (i) recently helped
WTMJ air talent deliver “Milwaukee's Morning Update” Osgood
originated his nationally syndicated “Osgood Files" at WTMJ.

VP/Marketing Robbie Snow.

Jordan Takes The ‘High Road’ To L.A.

MCA execs greeted Sass Jordan backstage after she performed selec-
tions from her “Rats” LP — including her current single, “High Road
Easy” — at L. A's Viper Room. Seen on the scene were (I-r) MCA Sr.
VPIMarketing Randy Miller, VPIAOR Promotion David Fleischman, and
President Richard Palmese, Jordan, MCA Sr. VPIPromotion Bruce
Tenenbaum, VPIRock Promotion Gina lorillo, and Exec. VPIA&R Ron
Oberman, UNI Distribution Sr. VPIMarketing Eddie Gilreath, and MCA

Arbitron

Continued from Page 1

can get diaries into listeners’ hands
as soon as they agree to fill them
out. Before the current survey, as
much as a month would pass be-
tween the initial recruitment call and
the actual delivery of the diary. The
company promises to cut that time
in half. Pilot tests conducted last
winter produced a “significant” gain
in response rates.

Arbitron also noted that large
households return diaries at much
lower rates than smalil households.
Among the reasons cited: the per-
son who consents to receive the di-
aries doesn’t speak for all members
in the household, and problems dis-
tributing the diaries throughout the
household once they were received.

Beginning with the spring survey,
Arbitron will send diaries destined
for large households (those with four
or more 12+ persons) in a brightly
colored box about the size used to
mail a supply of personal checks. In-
side, each diary is wrapped with its
own sleeve along with a “*how-to™
guide and the premium. Arbitron
hopes the box will better attract the
attention of members of a large
household and make it more likely
that all diaries will be distributed.

Arbitron says a pilot program dur-
ing the third phase of the Summer
93 survey produced encouraging
results.

Revised Editing

Arbitron also hopes to increase its
in-tab diary count another 1-2% by
revising key areas of its diary-editing

procedures. Until now, diaries that
did not show radio listening and did
not have a checkmark in the “did not
listen™ box — even for just one day
— were eliminated.

Under the revised rules, diaries
returned with a single black page
and six days of normal entries will
be used. Diaries postmarked on the
last day of the survey will also count
— as will diaries that have a single,
but incomplete, entry on a diary

page.

Hologram Fails

Arbitron conceded that two nota-
ble attempts at improved response
rates did not work out. In one ex-
periment, a flashy hologram design-
ed to call attention to the importance
of ratings was pasted to the cover of
diaries in a pilot study. Although the
trial showed promise with TV
viewers, radio diarykeepers were
nonplussed.

And the much heralded on-air an-
nouncement testing in Atlanta last
year produced increased consent
rates, but no significant changes in
diary returns.

Borchetta

Continued from Page 1

Borchetta said, “Working with
Bruce Hinton. [President] Tony
Brown, and the MCA/Nashville
promotion department has been the
most satisfying chapter of my career
thus far. 1 am honored and thrilled
with this new challenge.”

Borchetta started at MCA in Jan-
uary 1991 as Director/National Pro-
motion and was elevated to VP in
mid-1992. Prior to joining MCA, he
headed his own independent promo-
tion company. He was previously
Director/National Promotion at
MTM Records, where he handled
Country, AC, and AOR promotion.

Sykes

Continued from Page 3

creative skills and programming ex-
perience — make him the ideal ex-
ecutive to move VH-1 to the next
level.”

In his new post. Sykes assumes
creative and management responsi-
bility for VH-1. He replaces Ed
Bennett, who resigned t pursue
other interests.

Sykes told R&R, “VH-1 now will
give the industry a new vehicle
expose music to viewers. We'll play
music that's more current, and we'll
become more actively involved with
the audience and the music industry
itself.

“Viewers who ‘graduate’ from
MTV to VH-1 make up an active
segment of the marketplace. VH-1
has a tremendous opportunity to
pick up where MTV leaves off.”

Prior to his initial stint at MTYV,
Sykes held posts at CBS Records
and Warner Amex. In 1986, he
joined Creative Artists Agency as
an agent. He later served as Presi-
dent of Champion Entertainment
and Chrysalis Records.

N e S R A N e

Law

Continued from Page 3

KABC President/GM  George
Green commented, “Al comes to us
with a varied background. He's a
top-notch programmer, and we’re
excited about having him.”

Law added, “KABC is one of the
two or three greatest radio stations
in America. It’s a great opportunity
for me to work in a format I've al-
ways wanted to do. My greatest chal-
lenge will be to maintain the heritage
of the station and move forward
without losing that.”

In addition to running WQFM,
Law has managed WHDH/Buffalo,
WRQX/Washington, and WABC/
New York.

Motown
Continued from Page 10

Manager at Motown. He began his
industry career in 1986 as R&R’s
Urban Associate Editor.

Also promoted at Motown were
National Director/Street Promotion
Cassandra Ware and National Di-
rector/Black College Relations

—vvvmrmmmericanradiohictornT com

Glenn Walker, both of whom
formerly served as Regional Promo-
tion Managers.

Other new appointments include
Regional Managers Andre Fuller
(West Coast), Vida Nash (North-
east), Loretta Farmer (Mid-
Atlantic), and Van Wilson (South);
Cynthia Brown was named R&B
Promotions Coordinator.

Vallon

Continued from Page 3

position. I'm confident his skill and
dedication will help highlight Enter-
tainment Services’ multiple advan-
tages to the entertainment
community.”

Vallon commented, “I'm excited
about the opportunity to work with
Fred Ordower in designing a com-
prehensive game plan for all the
companies of MCA Entertainment
Services. I'm especially pleased that
this new position allows me to fol-
low through with my friends and
colleagues at MCA Concerts, Win-
terland, and FMI [Facility Mer-
chandising Inc.}.”

The MCA Concerts veteran will
continue to oversee bookings at the
company’s Universal Amphitheatre
in Los Angeles.

THE INDUSTRY’S NEWSPAPER

FOUNDER & pUBLISHER Bob Wilson
EXECUTIVE vP/GEMERAL MANAGER Diick Krizman
EXECUTIVE P /SALES & MARKETING Erica Farber
SENIOR VICE PRESIDENT & EDITOR Ken Bames
SENIOR VICE PRESIDENT / RESEARCH & DEVELOPMENT Dan Cole

VICE PRESIDENT/EXECUTVE EDITOR G it Mitchell
ART OWECTOR_Richard Agata

SENOR EDOR Don Waller
MANAGING EDITOR: Ron Rodrigues
FORMAT EOTORS. A Mike Kinosian,
awr Cyndee Maxwell, cin Joel Denver,
countRy Lon Helton, ursan contemporary Walt Love,
News/TLk Randali Bloomquist
OIRECTOR OF RESEARCH SEAVICES  Hurricane Heeran
ASSOCITE EDITORS Shawn Alexander, Jeff Axeirod,
Julie Gidlow, Margo Ravel,
Barak Zimmerman
ASSISANT EDITORS Greg Burt,
Paul Colbert, Lanetta Kimmons,
Michelle Parisi, Frank Roth,
Geoff Schackert

MARKETING DIRECTOR Mike Lane wanacer Jiill Bauhs
CUSTOMER SERVICE REPRESENTIIVES Cralg Fleek,
Elisabeth Piper
OISTRBUTION MAAGER  John Emenputsch

0P /COMMUNCATIONS OWRECTOR  Michael Onufer
COMPUTER SERVICES: Mary Lou Downing,
Dan Hoicombe, Saeid irvani, Cecit Phillips
Marjon Shabanpour, Kenton Young

CIRCULATION MANAGER  Paige Beaver
CIRCULANON COORDMATOR: Kaelley Schieffelin,
Jim Hanson

ORECOR Vickie Ocheltree
HOTFAX PRODUCTION  Jeff Steiman, Carl Harmon

PRODUCTION SUPERWSOR- Richard Lesovoy
PRODUCTION DIRECTOR Kent Thomas
PRODUCTION MANAGER  Roger Zumwalt
ADVERTISING DESIGN DIRECTOR  Giary van der Steur
ASSOCIATE ART DiReCTOR Marilyn Frandsen
Tyrocrarty Lucie Morris, Biit Mohr
caarcs Tim Kummerow, Teresa Dovidio

ASSISANT T0 THE PUBLISHER Karen Biondo
OFFICE MANAGER  Jacqueline Lennon
CoNTROLLER Marla Gluck
ACCOUNTNG Maria Abulysa,

Nalini Khan, Norma Sanchez
RECEPTION Juanita Newton, Karen Mumaw
wae seances Rob Sparago, Matthew Parvis

WASHINGTON: 202078303822 FAX: 202 7830260
suneau cHitf Randall Bloomquist
ASSOCITE EOTOR  Jack Messmer
oAl assisiant Kitson Flynn
OFFICE MANAGER Suzie Doyebi
LEGAL COUNséL Jason Shrinsky
NASHVILLE: 615024428822, FAX: 6715°248°6655
BUREA) cwiEF Lon Helton
Assoowe ETOR  Lorie Hollabaugh

L0S AMGELES. 310255304330, FAX: 31020328450
VICE PRESIDENT/SALES WESTERN REGION Michael Atkinson
SALES MANAGER  Henry Mowry
ADVERTISING COOROINATOR Nancy Hoff
SALES RePRESENTATVES Jeff Gelb, Mike Schaeter

AssisTanT Ted ki
ADMINISTRATIVE ASSISANT Malayna Khalid
OPPORTUNTES saLES Kristy Reeves
MARKETPLACE SALES John Hussey
WASHINGTIN 202078323826, FAX: 20207830260
VICE PRESIDENT/SALES  Barry O'Brien
SALES Elizabeth

NASHVILLE 615024428822, FAX: 6150248°6655
DIRECTOA/sates Ken Tucker
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ProSet..
PORTABLE DISPLAYS
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ProSet
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Broadcast Products, Inc.
1-800-433-8460
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US. Tupe & Label
SNuint Louin Miswourt

CALL US FOR YOUR SPRING PROMOTIONS

1-800-569-1906
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THE PRIZE VAULT
» A Crowd Generator
» Exclusive to Your Market
» Easy to Operate
» Easy to Transport and Display
= Customized With Your Logo

For More Information Call
J.J. or Mike Triebold 701-845-0133

O N A LS

ROLL-A-SIGN Cost-effective plastic banners for
your station. We print any picture, logo, or
design in up to four colors. Perfect for concerts,
public appearances, expos and give-aways.
Packaged cn a roll and easy to use.

ROUAE
Call Toll Free: PLASTIC :
U.S. 1-800-231-2417 EANHERS

Canada 1-800-847-5616

(713) 947-2053 FAX

INFLADABLE IMAGES...Attract attention to
your station events with a customized giant in-
flatable. Perfect for your next BIG promotion!
Blow-up your mascot or create your own shape
and event. Contact: Lenny Freed, 2773 Nation-
wide Parkway, Brunswick, Ohio 44212. Fax:
(216) 273-3212. INFLADABLE IMAGE INDUS-
TRIES...Phone: (216) 273-3200 ext. 137.

Cusfom Designed Made in the ¥.5.4. Since 1978

TERIPORARY. Lasts 3-5 Days

Even walerproof!

* F.D.A Cetlified ¢ Any Size, Graphic,
Color (Even Photos) » Great For
Premiums ¢ Packaged or Bulk

Manufactured By J.B. Tattoo Mfg. Group
PH: 619/435-2322 » FAX: 619/435-4165

L 2

— T rwowwwyarmericanradiohistorn-eom— —

AS E

Price includes one color print,
set-up charge and freight.
Minimum order 250.

1-800-786-8011
m RESULTS MARKETING

Creative Promotions...Lasting Impressions
TeL (800) 786-8011

P 5 VEIRS OF RiSULTS| 4
Raassddl
"Pay 1ot

Send us your logo, design or
graphics and we'll do the rest.
Call for details and pricing:

LEHRER
VAN-ALLEN

Exclusive Distributors

1-800-786-7411

¢ Reach

Promotion
Decision-Makers In

Promotional
Showcase

Call Kristy Reeves

=

N,
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I Want You

do vyou want we?

/f Y

These Stations Have Already Called

Added This Week At:
WWKX add WBBQ add KKXX add Plus...
EDGE add 20  KHFI add KQMQ add
PWR96 add WYKS add HOTIOS add ;?2;8933;;
KTFM add WBBO add WHTO add 40 KLUC 26.23 i
PWRPIG add 28 WAIA add WKMX add WQGN -
B96 add 25 WOVYV add 37 WIMX add WRHT
WKSS add CK105 add 33 WBNQ add
FUN107 add K793 add KLYV add 40
98 PXY add WIFC add WZ0Q add
WRCK add KKRD add KTMT add

KFFM add

Management: Simon Fuller, 19 Management Lid

He

©1994 Reprise Records.

STREET TALK.

Tonya Joining KKRZ’s Morning Zoo?

D oes Tonya Harding have what it
takes to co-host the KKRZ/Portland
morning zoo? Can she pull off a
triple lutz on the radio? Or will she able to
skate by on pure notoriety?

These are just some of the questions
the Rose City CHR is hoping to answer by
offering the Olympic shoelace queen

$10,000 for 30 days’ worth of morning drills.

At presstime, Harding was weighing the
pros '’ cons of the offer.

} KPBI Going Country? <

Mile High City reports have heritage
AOR KBPI/Denver — which Great
American traded to Secret
Communications for WNNK/Cincy just last
week — flipping to Country April 1. Jacor
Denver AOR KAZY would immediately pick
up the KBPI calls.

Sounds intriguing, and KRFX & KAZY
VP/GM Don Howe swears to ST that it's
set to happen. However, the Secret word
failed to drop by deadline, and there’s still
the matter of that flip date ...

Fleetwood Gruver
joins NAC WQCD/NY as
PD, replacing the recently
exited Shirley Maldonado.
Gruver had been OM of
Cox’s three Miami
properties, WIOD, WFLC,
and WHQT.

Fleetwood Gruver

’ Mac PD At Jammin®’ 92 <

Churban WZJM (Jammin’ 92)/Cleveland
named middayer Jerry Mac to the PD post,
with afternooner Johnny D. taking MD
responsibilities and Tim Virgin remaining
as Music Coord.

Rumors

* |s Hollywood Records looking for a new
name? ST hears a search is in progress, and that
the Hollywood moniker will be retained as an im-
print for select artists — or for a division of the
label.

* Will KHFI/Austin APD/afternooner Tracy
Austin officially be named MD at KHSIL.A, this
week?

} McVay Media Country <

Country Radio consultants Charlie Cook
and Bob McNeill stoked the coals of
controversy recently when they issued a
programming paper that asserted that the
35+ Country listener has been abandoned.
Cook and McNeill will be at CRS '94 to
answer questions regarding Country and
its future.

McVay Media Country clients are #1,

(advertisement)

KACE (V103.9yL.A. OM Kevin Fleming
adds PD duties as Rich Guzman
concentrates on his midday
responsibilities.

MCA/Nashville’s new sister label,
Decca, has set its promo team: MCA/
Nashville promoter Rosey Fitchpatrick
{(Southeast from Nashville), WXCL/Peoria
PD Buck Stevens (Northeast from
Chicago), Asylum West Coast promoter
Dick Watson (West from Phoenix), and
Nashville Admin. Coord. John Lytle
(Southwest from Dallas). Decca Sr. VPIGM
Shelia Shipley will handie Nati Promo
duties for the time being.

’ New Phoenix Rise Guys <

KNiX/Phoenix snares CHR WFLZ
(Power Pig)[Tampa afternooners Hawk
Harrison & Marty “McFly” Hunter for
mornings. They succeed W. Steven Martin,
whod handled the shift for 17 years and
has moved to middays. Hawk & McFly are
childhood buddies who were on-air at CHR
WYHYINashville prior to joining the Power
Pig three years back. They'll start at KNIX
in mid-March. Power Pig Asst. MD Tom
Steele replaces Harrison as MD there.

Elsewhere in Sun City, CR KSLX
reunites market legends John Giese & Bill
Andres to co-host mornings. The pair were
KDKB'’s morning masters from 1978-83,
following which Giese continued his radio
career at KFYI, KSLX, and (most recently)
KDKB in sales, while Andres expanded his
work in TV, film, and PR.

Although they haven't worked together
in some time, Giese says the two are like
‘champion athletes who've been working
out separately all along. There!ll be a
period of adjustment as we start playing
together again, but we're ready to go for
the gold as a team” Andres adds, “And we

won't whack anybody in the knees to get
there”

KXTZ/Las Vegas
names former
KGGI/Riverside OM Larry
Martino PD. Will runner-
up candidate KJYK/
Tucson PD Bruce St.
James surface at another
Clifton-consulted outlet
soon?

Larry Martino

Continued on Page 24

winning in Raleigh, Shreveport, Baton
Rouge, Canton, Youngstown, Portland, El
Paso, Harrisburg, Meridian, Myrtle Beach,
Monroe, and more.

} Personal Service ‘

Charlie Cook and Bob McNeill consult
your radio station in person and on-site.
Call Charlie at 310-274-0970 or Bob at
908-291-0651.
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We've Done
Our Research!

e S
T
- |

500 radio stations, including those you see here,

use the facts in MEDIABASE RESEARCH each week.

WHTZ KBIG KITS KKDA WWWW KQRS KUPD KYYS
WPL] KYSR KFOG KEGL KMJQ KJJO KOSI KMXV
WMXV WKQX KYA KZPS KHMX  WMXJ] KM]JI KCFX
WNEW WTMX WAAF KLUV  KLOL WYNF WWMX WEBN

WDRE WXRT WCLB KDGE WQAL WMTX WDIZ WKRQ
KKBT WPLY WBMX WLLZ WNCX WUSA WDRC WNOR
KJLH WXTU WHUR WRIF WMJI WDVE WKSS WCMS
KLIT KBLX WHFS WMXD WGAR KSHE KJQY WIVK
KNAC KSJO WCXR WPCH WLTE KGBY WTLC WSIX

Contact your Premiere Radio Networks representative 818.377.5300

AVAILABLE ON A BARTER BASIS
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SIMPLY
THE MOST
POWERFUL,

SOPHISTICATED,

EASY-TO-
LEARN AND
USE, VERSATILE,
FASTEST AND
BEST-SUPPORTED
MusIC
SCHEDULING

AVAILABIE.

Music Scheduiing with an Edge
205-987-7456

MusicSCAN is a product of TAPSCAN, Inc.

I AL o

Continued from Page 22
} Emmis On The Street {

Emmis Broadcasting is trading on
Wall Street after investors last week
snapped up 3.4 million IPO shares at
$15.50 each. The stock — which trades on

Nasdaq as “EMMS” — closed Tuesday (31)

at $15.50.

CHR WZPL/Indy was LMAd by soon-
to-be owner MyStar Communications on
Monday (2/28). 'ZPL GM Roger Ingram is
out, but PD Gary Hoffmann has been
asked to remain.

Crosstown WXLW & WHHH owner Bili

Shirk has teamed with Mays Chemical
Pres. Bill Mays in a joint venture — for an
undisclosed sum — that includes Shirk’s
Hoosier TV-53 and the LMA of Greater
Greenwood's Hot Country WGGR (Rebel
106.7).

Terry Robinson's Pourtales Holdings is
buying KFH & KXLK/Wichita from
Midcontinent Broadcasting for an as-yet-
undisclosed price (around $2.3 million).
Pourtales already has a deal pending to

Rumbles

* AOR KRFD/Sacramento goes to Embar-
cadero Media for an undisclosed sum. The new
owners will take control March 12, enabling KRFD
staffers to say a lengthy goodbye. Embarcadero al-
so recently purchased crosstown Spanish KRCX.
Initiat plans are to simulcast it on KRFD.

* WCDX/Richmond GSM Larry Jones resigns
to become GM and part-owner of crosstown WSVV.
'CDX LSM Ervin Clarke assumes the GSM duties.

* WAAL/Binghamton GM Rich Sutton exits.
Regional Sales Mgr. tke Fmura becomes acting
GM.

* Progressive KOYT & KiIOT/Albuquergue-San-
ta Fe snags FMQB Editor Mike Marrone as PD. He
succeeds Stacia Saunders, who'll concentrate on
her MD duties.

¢ Former CHR WZYP/Huntsville OM Chris An-
drews becomes GSM at crosstown AOR WTAK.

¢ KWHL/Anchorage PD Radio Phill exits. MD
Loren Dixon will handle programming duties in the
interim.

¢ Longtime CHR WKEE/Huntington, WV PD
Dan Percighel will have segued the station to Hot
AC by the time you've finished reading this
sentence.

* Power 106/L.A. latenighter Geoff St. John's
contract expires, but he remains at the station with
a possibie new deal pending. Meanwhile, the Baka
Boyz sign a multi-year deal to do wakeups.

* Bolton Research Dir/Research & Program-
ming Lou Patrick resigns to form LP Media Ser-
vices. The new firm's based in Bala Cynwyd, PA
and will concentrate on large and medium market
research, programming, and marketing strategies.

¢ KBLX/SF MD Ken Glaser resigns to pursue
career opportunities outside of radio. No replac-
ment named.

.
New York, New Bjork
he hard rock candymen n' exeantive-sweet
I tarts al Elektra Entertainment got (he

gumdrop on the licovice whippod competi

tion for Promo Item (Y The Week honors, entreating
selected progranmmers with the tamilion *York
brand of peppermint pattic confectionaries freshly
minted with castom-printed, multicoloed, reflee
tive foil stickers hearing the otherwise potentiathy
Jwbreaking Bjork™ brand of tasty hoks, as heard
o the "Big Time Sensuality ™ track from the foclan
dic princess's hebut™ albuwu, Suckors

A 4

buy KQAM & KEYN/Wichita from Clear
Channel Communications.

’ Grand, Rapid Changes {

Liggett's new outlet, Hot AC
WGRD/Grand Rapids, was set at presstime
to flip to mainstream CHR this Friday (3/4)
under new PD John Harrison. Harrison
replaces Kevin Gossett, who stays on for
mornings. WGRD’s new VP/GM is Phil
Catlette, who also oversees duopoly
partner WLHT. Station Mgr. is Joel Schaaf,
coming from crosstown AOR WLAV-AM &
FM.

Speaking of LAV, new owner Michigan
Media debuted the FM’s new format at
noon last Sunday (2/27). OM Tom Marshall
describes the music as a “custom-made
Classic Rock format for Grand Rapids and
West Michigan. Of all the stations here,
the richest in rock heritage is WLAV-FM.
It's the perfect station to play this music’”

Station lineup includes Phil Tower
(momings), APD/MD Steve LaBenz
(middays), PD Dave Fortney (afternoons),
Production Dir. Rob Brandt (nights), and
Kristie Swann (overnights). As ST hit the
sheets, the AM was still dark.

Continued on Page 26
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DON'T MISS COUNTRY
MUSIC'S FANFEST '94 -
COMING THIS MAY ON
WESTWOOD ONE

- Grab Yourself
- Some HOT Count
From Westwood

Count It's the cquntdown for today's hot country «.'uuions.. Each week, Redio & Records Nashville Editor Lon Helton ‘s jgincd
Count OWN by one of country's superstars to count down the Im.s. Country Countdown USA is the only countdown to put stations

\ and fans in direct contact with their favorite performers, including such chart-toppers as Clint Black, Wynonna,
USA Travis Tritt, Trisha Yearwood, Vince Gill, Reba McEntire, Alan Jackson and more...Only on Country Countdons1 USA.

& ' . a8 . : : = aad N 1 113 I-_L !
Country S Only the artists know what really goes on backstage, in the studio and on the road. Now they're telling all on Country's

In -de Inside Trak. Hosted by Radio & Records Nashville Editor Lon Helton, each feature is an up-to-the-minute look at the
Sl world of country music with intimate stories and entertaining reports from the stars that are making it happen...
Trak Only on Country’s Inside Trak.

Cou ntry's Stay one step ahead with Country's Cutting Edge, Westwood One's weekly one-hour look forward at what's on the

Cuttin horizon for country music. Host Brad Chambers, PD of KPLX-FM Dallas, premieres new releases and brings you
g the latest news from Nashville, as-well as featured artist profiles aad much more. Tomorrow's country hits
Edge today...Only on Country's Cutting Edge.

For additional information, contact your Westwood One representative at 310-204-5000. .

@ /T COULD ONLY COME FROM WESTWO0OD NE®
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prompt

Service

Nobody Can Do Better What We Do Best.

Chauffeured Messenger
Limousines Service
CAL TCP801P CALT-136957

Airport Concierge

California: (213) 849-2244/(818) 845-1502
Outside California: (800) 255-4444
FAX: (818) 845-5086

New York: (212) 736-5405 New Jersey: (201) 796-8804
Outside New York & New Jersey: (800) 421-9494
FAX: (201) 791-7370

© 1993 Music Express Inc.
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Continued from Page 24

ABC/SMN
snares a couple of
hard rockers to
host mornings on
its Z-Rock network.
Alice Cooper will
co-host wakeups
for two weeks,
beginning April 11.
Later, Ted Nugent
comes in for a May 213 stint.

Alice Cooper Ted Nugent

The Warner Music Group, Sony Music
Entertainment, and Dick Clark Productions
each pledged to donate $500,000 over the
next three years to the National Music
Foundation, a nonprofit organization that's
building a multi-function facility — ranging
from a residencel/retirement complex for
music, radio, and recording professionals to
an interactive museum, library, and archive
— in Lenox, MA.

The rumors about WMMZ/Gainesville
flipping to Country continue to swarm,
with the deal now expected to go down
next week. New GM Jim Robertson was
most recently OM at Country KIKK-AM &
FM/Houston. Current GM Chris Corson is
now Station Mgr, and morning dudes Eric
Ferguson & Jim Ziegler are o-u-t. Calls to
Robertson went unreturned.

KNBRISF inks the Giants for another
four years of play-by-play.

Global Satellite Network has acquired
Spear Communications’ one-hour weekly
show “Modern Rock Live” — hosted by
WDRE/Long Island OM/PD Tom Calderone.
The show will switch from Monday to
Tuesday night, effective next week.

WRKI/Danbury morning host Ethan
Carey celebrated his 15th anniversary with
the station on Monday (2/28), turning in a
marathon 6am-7pm show to mark the
event.

Former WRKI
personalities phoned in
throughout the day, and
the station seized the
opportunity to highlight
some of its more
unusual promotions and
publicity stunts. It also
chronicled the evolution
of rock’n’ roll since 1979,
when Carey first hit the
airwaves.

Ethan Carey

Records

* Zoo Assoc. Dir/Nat’l Promo Ric Lippincott
is slated to become Dir/Nat'l Promo, moving from
Chicago to LA.

* Metal Blade VP/Mktg. & Promo Mike Ritt.
berg exits to take a rock promo gig at A&M under
VP J.B. Brenner. He'll hit the A&M lot running on
March 15.

* A&M Nat'l Promo Coord. Steve Yanovsky
joins Atlantic A&R as Dir/Special Projects.

» Epic metalmonger Michael Schnapp left his
longtime home for an as-yet-undisclosed future gig.

» | ook for former Columbia/Nastwille VP/Pro-
mo Michael Moore to join the new Polydor Coun-
try label for West Coast promo, based in SF.

T S BT CanTacioRiSToOrn com.

o Alan Chlowitz chosen KRLA & KLSX/L.A. GM.

®Mark Chernoff scores WFAN/NY PD post.

o Walt Tiburski retums as GM for WHK & WMMS/Cleveland.

®Ted Cramer accepts the WDAF/KC PD reins again.

®Kent Burkhart and Bill Drake team up, with KLUV/Dallas
as their first client.

4

o Tommy Hadges elevated to Poliack Media Group President.
®Rod Zimmerman named WWJ & WJOI/Detroit VP/GM.
o Rick Star becomes WMAQ/Chicago VP/GM.

o Ted Atkins appointed WWSW/Pittshurgh GM.

o Al Mayers takes WHDH/Boston Program Mgr. post.

® Kevin 0’Neal chosen WMIL/Milwaukee PD.

<

® Jan Jeffries cops WXFM/Chicago PD slot.

® Gary Berkowitz chosen WHYT/Detroit PD.

®Doug Wilson appointed WPOC/Baltimore PD.

®Dene Hallam becomes KUDL/KC PD.

®Rick Balis returns to KSHE/St. Louis as PD.

® John Fagot named Columbia Records Nat'l Singles Dir.

€

®David Geffen named WCI consultant/advisor.
eJim Coniee becomes KTNQ/L.A. PD.
®Mutual buys WHN/NY for $14 million.

4

o Hal Rosenberg appointed KFSD/San Diego GM.
®Banana Joe Bradiey — now WUSA/Tampa PD
Joe Montione — joins WHYI/Miami for evenings.

i FE W

DOUBLE AXEL GREASE — News/Talk WGSTIAt-
fanta PD Nancy Zintak and producer Mike Rose
costumed themselves as Tonya Harding and Nan-
cy Kerrigan, respectively, last Friday (2/25) and ask-
ed afternoon listeners to drive by the station and
vote for which instant celeb they wanted to see
win the weekend’s Olympic skating competition.
Incidentally, Tonya triumphed in the poll (perhaps
aided by contest voters receiving coupons good
for a table dance at a local strip club!). Pictured
(1} are ice dragons “Tonya” WGST GM Bob
Houghton, and “Nancy."
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Preview all the new

features in this week’s
Country Music section

POWERFUL
INFORMATION!

R&R’s new music system has been designed to meet today’s radio needs. The most
timely, detailed and easy-to-use airplay information. All formats in one publication!

PLAYS - The total number of plays for
a song will be listed on the charts. In
the New & Active section you'll also
see a station’s total plays on a song for
the previous week in parentheses .

POINTS - Not only will we be showing total plays,

we're also adding even more meaningful information

to the charts by publishing total points, so you can

see how close or far apart songs really are. Song points
are determined by the station’s weight multiplied by the
number of plays on each song.

“.mw 5. 1994 E %
by €4 §

GROWTH RANK - A chart move is far from the complete picture of a song's
progress. Our new Growth Rank position adds another dimension. The GR ranks
alt upward-moving songs in order of most growth in airplay and audience (total
points) over the previous week. You'll be able to see at a glance, for example, that
a song moving 20-15 on a format chart can be No. 1 in “Growth” that week.

MOST ADDED - Our
traditional Most Added boxes

GOUA TRY will now show both the quan-
& tity (number of stations adding
NATIOEAL AIRPLAYs a song) and quality (Add
5 Factor) of adds.
% - .
e rn s R e waewn e e MOST ADDED - .
ew 2+ €@ MARK CHESNUTT/I Just. (MCA) 6147 -310 66133 -4 — . ADD, .Ac o
S 2 @ VINCEGHUTyn oGelOver You MCA] 6468 +887 65799 42469 5 s 4= - Wl o s Traditionally songs have been
- 0 5 € BRADOKS & DUNNMoCK My World  (Ansta} 6122  +2347 65338  +8869 2 g - R A . judged by the quantity of adds
3 3 4 SUZY BOGGUSS/Hey Cinderella (Liberty) 5888  +11 64177 +7 37 MRON TIPPIN ‘Superman 86 (AF: 17) — s : quantity
a © 4 5 JHMKANDERSONNwGoll (BNAEme) 5332  -324 56222  -789 — RICKTREVING  Crowd”  T24AF: 15) AARONTIPPIN  Superman” they accumulate each week.
| 2 w0 € WML CARPENTERMe Thinks (Columina) 4553 +2455 4rsr +7335 3 DUDE MOWREY ~Somewhere’ 65 (AF: 13) MERLE HAGGARD  Next™ Now we'll show you the total
% 1 @ REBAMCENTIRE/They Asked (MCA) w2 em6 e enm s NENDERSON R T |5 AP T R ow we'll show you of
7 7 8 COLLIN RAYENThats My Story (Epx) 3457 -228 64 538 — ) . number of adds and the Add
@ 7 © BLACKHAWKGoodbye Says t Al (Ansta) 2087 1763 . 92 1 RADNEY FOSTER Closing” 47 (AF: 9) CARLENE CARTER  “Love e F hich h
an - a a 3 T8 10 GAATH BROOKEStandng Outsde . Lbety) .~ = T 3% -1108  — M_HAGGARD  “Nex!' 3 AR AICK TREVINO Crowd” 430 actor, which measures the
6w g #'l‘immm:w&mm (Ansta) . 1 :m“ .55 3% VINCEGIL  “Tryn 2 WF§ VINGE GiLL Tyn' +20 uality of the adds. The AF
k. 0 u ) + 3 +876 16 - - 3 - r .
g : 2 % (D WARTINA McBRIOEILte ¥ (RCAY 42 22 aass B : mc w“ :e:ur:" ook :" () :":“uﬂ‘s::r:: mi ’\%;% represents the combined
w15 @ LEE ROY PARNELLI M * [ s 2. 2428 -17 — : Lo 0 1AF- 1) h R i i i
based on - Qv | 30y, N el S 2 ) weight of al! stations adding a
s 9 % GEORGEST  ‘Lkeh o ° n -455 19530 -1122 - song, reduced to a 1-50 scale,
v on 17 DMATUCG A win @ 1966 311 188 -567 — . o
l 7w G WANNORW ' th Gam) 2022 -87 16968  -432 — ® : high AF with a low number of
a_ ua R TN e VOV - S = _ stations would quickly indicate
7 % @ R ME S CASAP (RCA) 1566 +102 1487 4337 28 Reter to song information on page 57 for more detail . major market airplay.
® 0 € NE. ' J¥MNoDoubt (Al Nash /AG) 1755 +476 15,382 +1766 10 WYNONNA
© 3 @ T LAWRENCEThe Good. {Afi Nash /AG) 1644 +386 15322 +1822 9 « -
a - s @ 25 R.VANSHEUONWhere Was|(Coumbia) 1848  —732 14,775 2246 — Rock Bottom™ (Curb/MCA)
% x € CONFEDERATE RAN/She (Al Nash /AG) 1433 4411 1156 +133 12 74% of our reporters on it. - MOST INCREASED PLAY
w2 21 T MoBRAWYIndian Outlaw (Curb) 1387 -52) 11,753 2198 —_ Debuts at #40. -
5 7 28 WYNONMA/Rock Bottom (CutyMCA) 1542 601 19533 2566 — Add Factor: 12 Growth Rank: #3 This teature replaf:es the
— Hottest” boxes with mare

per-
week

useful information: the songs
which had the largest in-
creases in total plays over the
previous week.

\: g M

DWIGHT YOAKAM “Try Not To Look So Pretty” (Reprise)
Total Siations: 119, Total Adds: 75 (AF: 5), Total Points: 11(GR: 19),

CARLENE CARTER “1 Love You 'Cause | Want W (Giant)
Total Stations: 119, Total Adds: 75 (AF: 5, Total Points: 1,114 (GR: 12)

TWISTER ALLEY “Young Love” (Mercury)
Yotst Stations: 118, Total Adds: 75(AF: 5), Total Points: 11H(GR:8).

WSOC 55 {21), WDEN 33 (22). WOKK 26 (54), KJLO 26 (16). WXBM
20 (57). WTQR 72 (27), WUSN 18 (19}, WAVC 28 (37), WCUZ 28 (28),
WNWN 48 (44), WDAF 20 (17), WASKFM 29 (19), WMIL 19 (33),
WXKX 19(19). KEAN 48 (19). KTTS 22 {55). WTCM 56 (33}, KVOO

WSOC 56 (21), WDEN 33 (22). WOKK 26 (54), KJLO 26 (16), WXBM
20 5571, WTOR 72 (27, WUSN 18 (19), WAVC 28 (37), WCUZ 28 (28,
WKWN 48 (44), WOAF 20 (17), WASKFM 29 (19), WMIL 19{33).
WK 19 (19), KEAN 48 {19), WKAK 28 {16), WTVY 38 (22). KQDY
1077, KFKF 16 (27)

WSOC 55 (21). WDEN 33 {22), WOKK 26 (54), KJLO 28 {16}, WXBM
20 (57), WTOR 72 (27), WUSN 18 (19), WAVC 28 {37), WCUZ 28 (28),
WNWN 48 (44), KEAN 48 (19), WKAK 28 (16). TVY 38 (22), KQDY
10{77). KFKF 16 (27), KCJ8 34 (33), KTTS 2Z (555, WTCM 56 (33).
KVOO 29 (22), KFDI 67 (33), KRAK 29 (26). KSAN 19 (33), KRPM

BREAKERS - As always,
Breaker status is desigred to
show a consensus of accep-

PLAYLIST
PAGES - To give
you a more
comprehensive
picture of airplay
activity at key «
stations, we're
now printing major
market playlists
(with actual
plays-per-week
information) in all
formats.

New
Playlist

- Pages--in
all formats

TOTAL ADDS
and ADD
FACTOR

for the P
current week

Detailed
song
information
in all
formats

ROTATION
SUMMARY
Breakouts of
stations in each
of four market
sizes showing
the various
amounts of play.

Nt T O e, . et

~ tance on a song. Songs

WYNY/New York City
(212) 237-2900
Horton/Sandiford
RANK ARTIST/TITLE PLAYS
W™ w W
2 1 JOHN MICHAEL MONTGOMERY/Swear 22 52
3 2 CLINT BLACK/ State Of Mind 34 42

- > - -
] \ k U

AN 2R 1Y +/- over

PLAYS 1-5 51- 1 1- "4 165-233] Stations | Plays |Last Week

4 3 BOY HOWDY/She'd Give Anything

Chart Stats
IWKS w
30

MARY CHAPIN CARPENTER
“He Thinks He’ll Keep Her”

Total Points
Columbia (25 [ 1752 [26.357 [31.74]
LP Titie: Come On Come on Total Plays

438 | 6623

122 ADDS (Add Factor: 9)
HEAVY PLAYS: 45 (24) WHLD, 42 (24) KDNC, 37 (24** _dA, 36 (24) WKL, 30
(24) KIXS, 29 (24) KMML, 28 (24) WMIL, 28 (24) WL ' =" (24) WWYZ.

MEDIUM PLAYS: 25 (24) MNLD, 22 (24) KPMC, . (24) v, 1A, 19 (24) WMIL, 11 (24)
WUSN. VIDED PLAYS: 41 CMT, 32MT\ 2y 1,  BOX.

TOTAL AIRPLAY INFORMATION.

SRR VAV VAY A A= 1B (21 R 10T 1RIE= 81 101IR e o P CrvCl—

become Breakers the first
week in which 60% or more of
a format's reporters (50% in
AC) are playing it.

R&R WEIGHTING FORMUL2 - The
simplistic three-level paraliel system
has been replaced. Now eact station
eams its own weight in points, based
on the size of its audience anc how
effectively it reaches its target
listenership. The elements usad in
determining the station points are
average quarter-hour persons weekly
cume, and the station’s tumov=r,
which measures its effectiveness.

i . FOUR WEEKS OF
CHART POSITIONS

TOTAL POINTS

TOTAL PLAYS

AIRPLAY OVERVIEW

Key stations with the most
and/or greatest increase in
plays for a song are displayed
with total plays for the current
week compared to (total plays
for the previous week).

CHANGE IN
PLAYS over
previous week

)

i ousiees Newspasin

— -


www.americanradiohistory.com

28 o March 4, 1994

mMusIc

Cheap Trick Wakes Up With A Monster

fter a three-year hiatus, the original four members of

Cheap Trick return with “Woke Up With A Monster,”

A their first LP on Warner Bros. Ted Templeman (Van
Halen) produced the all-original [l-song set. Jimmie Wood

lends a hand on harmonic

The title track ships to AOR an
Classic Rock this week. Other key
cuts include Girlfriends™ and
“Didn’t Know I Had It.” The LP ar-
rives in stores March 22.

‘Son Of A. Beast’

Matthew Sweet will follow up
last year's “Altered Beast™ with an
EP titled “Son Of Altered Beast”
(aka ~Son Of A. Beast™). The disc
sports five newly recorded live tunes
— including a cover of Neil Young’s
“Don’t Cry No Tears.” Pear! Jam/
Stone Temple Pilots producer
Brendan O’Brien's remix of “Devil
With The Green Eyes™ should be at
rock and CHR stations this week.
The full Zoo set goes on sale March
15,

Sir Douglas Quintet
Rides Again

After many long years apart.
original members Doug Sahm and
Augie Meyers and ex-Creedence
Clearwater Revival drummer Doug
Clifford have revived the legendary
Sir Douglas Quintet and signed to
Elektra. The first fruit of that deal
is the hard-rockin™ “Day Dreaming
At Midnight”

The above-named three play on all
tracks. but other musicians join in.
mcluding Sahin's sons Sean (guitar)
and Shandon (drums on some
tracks). as well as ex-Desert Rose
Band axeman John Jorgenson, and
others. Paul Fox (10000 Maniacs,
XTC) and Eddie Thacker produc
ed the disc. which 1s due in stores
March 15. The first radio track.
“Too Littie Too Late.” ships in mid-
to latc April.

Crystal ‘Storyteller’
The second LP from Crystal

Waters — “Storyteller”™ — is due
from Mercury on May 3. She co-
wrote all 11 tunes, and the Base-
ment Boys produced half of them.
Other producers include David An-
thony (Janet Jackson), EZ Moe
Bee & LG (2Pac), and Greg Smith
(Herb Alpert). “100% Pure Love™
is headed 10 clubs next week.

Sonic Youth’s 10th

“Experimental Jet-Set. Trash And
No Star™ 15 the title of Sonic Youth's
third DGC disc (and 10th overall).
The band and Nirvana producer
Butch Vig helmed the LP. which
has been described as “quieter than
‘Dirty” [their last LP]. but noisier.”

Interestingly. the band recorded
this set over the master tapes of
“Sister™ (their fifth LP) for inspira-
ton. Tunes include Self-Obsessed
And Sexxce.” “Waste.” “Sweet
Shine” and Doctor’'s Orders.”
“Bull In The Heather™ ships April
19. Expect the tull set of original
tunes in stores on May 10.

PRECIOUS METAL

The RIAA has issued the fol-
lowing awards for the month of
February:

MULTIPLATINUM ALBUMS

“The Bodyguard” ST, Various
Artists, Arista (11 million); “Bat Out
Of Hell II: Back Into Hell” Meat
Loaf, MCA (4 million); “The One
Thing,” Michael Bolton, Columbia;
“Toni Braxton,” Toni Braxton,
LaFace/Arista; “Core," Stone Tem-
ple Pilots, Atlantic/AG (3 million);
“Greatest Hits,’ ZZ Top, Warner
Bros. (2 million).

PLATINUM ALBUMS

“Lethal Injection,’ Ice Cube, Pri-
ority; “I'm Ready, Tevin Campbell,
Qwest/WB; “Hummin’ Comin’ At
‘Cha’” Xscape, Columbia; “La Sex-
orcisto: Devil Music Vol. I" White
Zombie, Geffen; “20, Harry Con-
nick Jr., Columbia; “Super Hits,’
George Jones, Epic.

GOLD ALBUMS

“Lethal Injection,” Ice Cube;
“Time And Chance Color Me

Badd, Giant/Reprise; “A Bridge |
Didn't Burn” and “Don’t Overlook
Salvation, Ricky Van Shetton, Co-
lumbia; “Inalcanzabie’” Marco An-
tonio Solis Y Los Bukis, Fonovisa;
“Star Belly, 4AD/Sire/Reprise.

MULTIPLATINUM
SHORTFORM ALBUM

“It's On (Dr. Dre) 187 Um Killa,"
Eazy-E, Ruthless/Relativity (1
million).

MULTIPLATINUM SINGLE

“Whoomp! (There It Is)," Tag
Team, Life/Bellmark (4 million).

PLATINUM SINGLE

“All For Love Bryan Adams/
Rod Stewart/Sting, A&M.

GOLD SINGLES

“The Sign, Ace Of Base, Arista;
“Whatta Man,” Salt-N-Pepa f/En
Vogue, Next Plateau/London/PLG;
“Understanding,’ Xscape; “All For
Love,” Bryan Adams/Rod Stewart/
Sting; “What's My Name;” Snoop
Doggy Dogg, Death Rowl/Inter-
scope/AG; “The Power Of Love)
Celine Dion, 550/Epic.

The Hole Thing

Speaking of Nirvana . . . Hole,
the quartet fronted by Courtney
Love (aka Mrs. Kurt Cobain),
make their DGC debut with “Live
Through This.” Produced by Paul
Q. Kolderie and Sean Slade, the LP
features a remake of the Young
Marble Giants’ “Credit In The
Straight World.” plus the tracks
“Jenniter's Body™ “Violet,” and
“Plump.” “Miss World™ ships to
radio March 22. The CD arrives in
stores April 12,

Pantera Driven, Broken

Pantera’s third major-label
record. “Far Beyond Driven.” will
arrive in stores March 22. Once
again, drummer Vinnie Paul co-
produced with Terry Date (Sound-
garden). Prime cuts include “Five
Minutes Alone.” “Becoming.” and
a cover of Black Sabbath’s *Planct
Caravan.”” “I'm Broken™ ships next
week. Starting at midnight March
21-22 in Dallas. the EastWest/AG
band will embark on a jet-set pro-
mo tour that takes them to stores in
10 major markets in just seven days.

Blount On Blount

Tanya Blount (pronounced
Blahnt) will miake her Polydor debut
with “Nutural Thing.” an LP pro-
duced by Steve “Silk” Hurley. Last
seen in “Sister Act 2: Back In The
Habit™ (she was featured in the choir
scene). Blount wraps her pipes
around 10 tunes on this LP. in
cluding a duet with Freddie
Jackson and a cover of the LTD hit
“Love Ballad.™ “1I'm Gonna Muake
You Mine™ is at UC this week. The
LP hits the streets March 8.

R.I.P.

**Papa” John Creach —
classically trained violinist best
known for his work with the Jeffer-
son Airplane, Hot Tuna, and Jef-
ferson Starship — succumbed to
heart and respiratory problems last
Tuesday (3/25) in Los Angeles. He
was 70

SCREEN SCENE

PLRALSTAR

CONCERT PULSE

Avg. Gross
Pos. Artist {in 000s)
1 NEIL DIAMOND .$895.3
2 BILLY JOEL ..$661.0
3 JANET JACKSON $610.1
4 ROD STEWART . .$533.7
5 DEPECHE MODE .. . .$4996
6 BETTE MIDLER $4301
7 RUSH $254.2

8 LUTHER VANDROSS .. .$239.8
9 JERRY GARCIA BAND .$2314
10 C. BLACK/WYNONNA . .$227 3

11 PEARL JAM . ..$2075
12 ALAN JACKSON . . $2007
13 BARRY MANILOW ..$168.3
14 ROBERT PLANT $141.3
15 MEAT LOAF . $132.5
New Tours
Among this week’s new tours:
TORI AMOS
LEMONHEADS
LUCY'S FUR COAT
PEARL JAM

URGE OVERKILL
ZAPP & ROGER

The CONCERT PULSE is a weekly com-
puterized report ranking each artist by
their average box office gross reported per
venue Courtesy of Polistar, a publication
of Promoters’ On-Line Listings, (800) 344-
7383, or in California (209) 224-2631.

‘Backbeat’ To Beatles’ Back Story

he soundtrack for “Back-
T beat” — the UK film about
Stu Sutclitfe, the Beatles'
first bassist — is complete. A re-
make of “Money” ships to New

Rock this week, and the Virgin LP
will be in stores March 22. The

‘Gramercy film is tentatively set to

open in mid-April.

As previously reported (R&R
4/30/93), Don Was produced the
soundtrack, which features a slew
of New Rock stars: R.E.M, bassist
Mike Mills, Nirvana drummer Dave
Grohl, Sonic Youth guitarist Thurs-
ton Moore, and Gumball leader
Don Fleming. Soul Asylum’s Dave
Pirner sings fead on three tunes,

MUSIC DATEBOOK

MONDAY, MARCH 14 ’

1972/ Carole King wins four Grammys, in-
cluding Best Record (“It's Too
Late”), Song ("You've Got A
Friend”), and Album (‘Tapestry").
Carly Simon is named Best New
Artist.

1980/ Quincy Jones receives a star on the
Hollywood Walk of Fame.

1992/ Farm Aid V — featuring Willie Nel-
son, John Mellencamp, Neil
Young, and Paul Simon, among
others — is held in Irving, TX

Born: Quincy Jones 1933, Walt Parazai-
der (Chicago) 1945

TUESDAY, MARCH 15

1956/ Elvis Presley signs a management
deal with Colonel Tom Parker.

1966/ Herb Alpert's “A Taste Of Honey"
wins the Best Record Grammy,
Frank Sinatra's “September Of My
Years" wins Best Album, and Tom
Jones is named Best New Artist.

Born: Phil Lesh (Grateful Dead) 1940,
Mike Love (Beach Boys) 1941, Sly
Stone 1944, Ry Cooder 1947, Ter-
ence Trent D'Arby 1962, Bret Mi-
chaels (Poison) 1965

$

b
Tammi Terrell — Sassoon they forget.

WEDNESDAY, MARCH 16

1970/ Tammi Terrell dies of a brain tumor,
discovered after her 1967 collapse
in the arms of her frequent duet
partner, Marvin Gaye.

1971/ Simon & Garfunkel win Best Al-
bum, Record, and Song Grammys
for “Bridge Over Troubled Water”
The Carpenters win Best New
Artist.

1991/ Eddie Van Halen and actress Val-
erie Bertinelli become parents to
son Wolfgang.

Born: Nancy Wilson (Heart) 1954

THURSDAY, MARCH 17

1968/ The Bee Gees make their US. TV

debut on “The Ed Sullivan Show.”

and Afghan Whigs frontman Greg
Dulli sings lead on the rest, with
the exception of “Roadrunner”
which features Mills's vocals.
The idea was not to imitate the
Beatles’ sound, but to recreate the
amphetamine energy the band had
in its pre-stardom Hamburg days.

Was also composed and pro-
duced a bebop jazz score for the
film, which features trumpeter Ter-
ence Blanchard, saxman David
McMurray, pianist Eric Reed, Was
on bass, Arthur “Buster” Marbury
on drums, and Luis Conte on per-
cussion. This Virgin set will arrive
in stores on April 19.

1976/ Boxer Reuben “Hurricane” Carter
is aranted a retrial for murder
thanks, in part, to Bob Dylan's
song.

Born: The late Nat King Cole 1917, Paul
Kantner (Jefferson Airplane) 1942,
John Sebastian (Lovin’ Spoonful)
1944, Van Conner (Screaming
Trees) 1967

FRIDAY, MARCH 18

1965/ Rolling Stones members Mick Jag-
ger, Keith Richards, and Bill Wy-
man are arrested for urinating on
the wall of a gas station whose
owner refused to let them use the
restroom.

1962/ Teddy Pendergrass winds up par-
tially paralyzed after crashing his
Rolls Royce into a tree in Phila-
delphia

1989/ Phil Collins and wife Jill become
parents to daughter Lily Jane.

1991/ N.W.A. member Eazy-E attends a
luncheon at President Bush's invita-
tion. Ironically, N.W.A. had recent-
ly been investigated by the FBI for
alleged anti-law-enforcement Iyrics.

1993/ Eddie Murphy marries Nicole
Mitchell.

Born: Wilson Pickett 1941, Vanessa Wil-
liams 1963, Jerry Cantrell (Alice In
Chains) 1966

SATURDAY, MARCH 19

1958/ Simon & Garfunkel release their
first single, “Hey Schoolgir!," under
the nom de rock Tom & Jerry.

1982/0zzy Osbourne guitarist Randy
Rioads is killed in an airplane ac-
cident.

1988/ Michael Jackson buys a $28 million
ranch in Santa Ynez, CA, where he
builds a zoo and a small amuse-
ment park.

Born: Billy Sheehan (Mr. Big) 1953

SUNDAY, MARCH 20

1969/ John Lennon marries Yoko Ono.

1970/ David Bowie marries Angie
Barnett.

1990/ Gloria Estefan breaks several bones
in her back when a truck slams in-
to her tour bus. She makes a full
recovery in 10 months.

1991/ Eric Clapton’s son Conor, 4, falls to
his death from a 53rd-story window.
Also . . . Michael Jackson signs
the biggest deal in entertainment
history when he and Seny pen a
record/video/movie pact.

Born: Carl Palmer (ELP) 1950, Jimmy
Vaughan 1951

Paul Colbert
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FORMATS
S T Y

ABC/SMN
Robert Hall ® (800) 527-4892

Hot AC
MICHAEL BOLTON/Completely

Touch
TEDDY PENDERGRASS/Believe In Love
R R b D R g

ALTERNATIVE PROGRAMMING
Mickey Briggs e (800) 231-2818
Super AC/AOR

BABYFACE/And Qur Feelings

TEVIN CAMPBELL/I'm Ready

PRINCE/The Most Beautitul Girl In The World

DAVID LEE ROTH/She's My Machine

e imhneere e o
A R TR e

BROADCAST PROGRAMMING
Ron Harris e (800) 426-9082
Digital CHR
BABYFACE/And Our Feelings
TEVIN CAMPBELL/I'm Ready
Digital AC
. MICHAEL BOLTON/Compietely
JACKSON BROWNE/My Problem Is You

Digital Soft AC — Mike Bettelli
D. KOZ I/C. PETTIGREW/Lucky Man
Digital Hot AC — Mike Bettelli
MICHAEL BOLTON/Completely

Digital AC Mix — Mike Bettelli
JACKSON BROWNE/My Problem is You
Hot Z Format

BIG MOUNTAIN/Baby. | Love Your Way
ELVIS COSTELLO/3 Steps Lead Down
SHERYL CROW/Leavmg Las Vegas

P TR TR

JONES SATELLITE NETWORK
Phil Barry e (800) 766-3251

Adult Choice

ELTON JOHN w/K.0. LANG/Tear Drops

BRUCE SPRINGSTEEN/Streets Of Philadelphia

Soft Hits
BILLY JOEL/Lullabye (Goodmghl My Angel}

L LR AN DA s

MAJDR NETWDRKS

Kevin Gluszczak e (312) 755-1300
Rhythm Of The "90s

BRANO NEW HEAVIES/Dream Dn Dreamer
K-7/1 Wilt Make You Feel Good

MINT CONDITION/U Send Me Swingin'

Light Hits

MICHAEL BOLTON/Compietely

The Exxit — Kevin Lewis
EVE'S PLUMJAI | Want

The Force — Kevin Lewis
SOUNDGARDEN/Spoonman

Adult HitRadio
BONNIE RAITT/Love's Sneaking Up On You

UNISTAR
Corinne Baldassano e (805) 294-9000
ACH

BILLY JOEL/Luttabye (Goodnight. My Angel)
BRUCE SPRINGSTEEN/Streets Of Phifadeiphia

Format 41
LITTLE TEXAS/What Might Have Been

Adult Rock & Roll

BRUCE SPRINGSTEEN/Gypsy Woman
BRUCE SPRINGSTEEN/! | Should Fall Behind
STEVE WINWOOD/It's Alright

e
RADIO AAHS

Children’s Satellite Network
Stix Franklin ® (612) 926-1280

LW TW
2 1 YAKKO WARNER/Yakko's World
(Kid Rhino/WEA}
1 2 MARIAH CAREY/Hero (Columbia)
3 3 MARY KATE & ASHLEY OLSEN/NO One Tells
The President What To Do
{Zoom Express/BMG Kidz)
4 KIDS FROM CAMP CALIFDRNIA/Little Old
Lady From Pasadena (Sony Wonder)
5 DENNIS HYSOM/Goldylocks Returns
(Discovery/BMG Kidz)
6 RAVEN-SYMONE/Hip Hop Teddy Bear (MCA)
7 JIMMY CLIFF/I Can See Clearly Now (Chaos)
8 JANET & JUDY/M-I--5-1-S-5-I-P-P-|
{Janet & Judy)
9 CRAIG N’ CO./Do Bullies Have Mommies?
(Walt Disney)
— 10 JONATHAN SPROUT/Dr. Music
(Sprout Recording)

© &~ o @

m

VHi

VKO 1815 O

JTNN

57 milfion households 46.7 million households THE NASHVILLE NETWORK e
Patti Galluzzi Sal LoCurto, VP/Programming & Scheduing 59.7 Million Households
VP/Music Programming Norman Schoenfeid, VP/Program ~ Lyndon LaFevers,
& Artist Development Video Program Administrator
: Weeks On Weeks On Pt
BRAND NEW.../Dream... (Delicious Vinyl/EastWest/AG) ENIGMA/Return To Innocence (Charisma/Virgin) .. 2 BLACKHAWK/Goodbye Says It All (Arista) 18
TOOL/Prison Sex {Zoo) g g - BROOKS & DUNN/Rock My Warld (Arista) 12
GREATEST HITS M.C. CARPENTER/He Thinks... Columbia) 7

SHERYL CROW/Leaving Las Vegas (ASM)
BIG HEAD TODD &.../1t's Alright (Giant/Reprise}

| EXCLUSIVES |

ALICE IN CHAINS/No Excuses (Columbia) 3
GUNS N’ ROSES/Since I Don't Have You (Geffen) 3

[HEAVY |

COUNTING CROWS/Mr. Jones (DGC) 9
CRACKER/Low (Virgin) 9
JANET JACKSON/Because Of Love (Virgin) 3
NIRVANA/ANl Apologies (DGC) 13

TOM PETTY & THE.../Mary Jane’s Last.. (MCA) 13
SALT-N-PEPA.../Whatta. .. (Next Plat./London/PLG) 9
SMASHING PUMPKINS/Disarm (Virgin) 8
SNOOP DOGGY.../Gin. . (Death Row/Interscope/AG) 6

| BUZZ BIN

BECK/Loser (DGC) 6
CRASH TEST DUMMIES/MMM MMM MMM (Arista) 6
JAMES/Laid (Fontana/Mercury) 15

| STRESS |

ACE OF BASE/The Sign (Arista) 8
TORI AMOS/God (Atlantic/AG) 7
CANDLEBOX/You (Maverick/Sire/WB) 15
MARIAH CAREY/Without You (Columbia) 2
OANZIG/Mother (American/Reprise) 17
01G/Believe {Radioactive) 13
MOTLEY CRUE/Hooigan's Holiday (Eiektra) 2
QUEEN LATIFAR/UN.ITY (Motown) 13
SOUNOGARDEN/Spoonman (A&M) 2
BRUCE SPRINGSTEEN/Streets... (Epic Soundtrax) 8
US3/Cantaloop {Flip Fantasia) (Blue Note) 18
XSCAPE/Understanding {Columbia) 9

[ACTIVE |

AFGHAN WHIGS/Gentlemen (Elektra) 4
ALL-4-ONE/So Much In Love (Biitzz/AG) 5
BRAND NEW.../Dream... (Del. Viny/EastWestAG) ADD
TONI BRAXTON/Seven Whole Days (LaFace/Arista) 6

TEVIN CAMPBELL/I'm Ready (Qwest/WB) 2
CRANBERRIES/Dreams (Version Ii) (Island/PLG) 2
ETERNAL/Stay (EM/ERG) 6
MELISSA ETHERIDGE/Come To My.. (Island/PLG) 8
HAMMER/It's All Good (Giant/Repnse) 3
ICE CUBE/You Know How We Oo It (Priority) 3
JODEC/Cry For You (Uptown/MCA) 16
R. KELLY/Bump N’ Grind (Jive) 3
LENNY KRAVITZ/Heaven Help (Virgin} 3

JOHN MELLENCAMP/Baty. Please Don't Go (MCA) 3
ME'SHELL.../If That's. . (Maverick/Sire/Repnse) 8

TOOL/Prison Sex (Zoo) ADD
URGE OVERKILL/Positive Bleeding (Getfen) 9
WU-TANG CLAN/C.R E.AM. (Cash...) (Loud/RCA) 2
ZHANE'IGroove Thang (Motown} 6

| ON

B1G HEAD TODD &.../1t's Alnght (Giant/Repnse) ADD

BJORK/Big Time Sensuality (Elektra) 5
SHERYL CROW/Leaving Las Vegas (A&M) ADD
GREEN DAY/Longview (Reprise) 3

ROCKET FROM THE CRYPT/Ditch _ (Interscope/AG) 3

TONI BRAXTON/Breathe Again (LaFace/Arista) 17
MARIAH CARE Y/Without You {Columbia) 1
JANET JACKSON/Because Of Love (Virgin) 2
MEAT LDAF/Rock & Roll Dreams Come Throtgh (MCA) 9
BRUCE SPRINGSTEEN/Streets Of.. (Epic Soundtrax) 8

ACE OF BASE/The Sign (Arista) ... .6
COUNTING CROWS/Mr. Jones (DGC) 4
CELINE DION/The Power Ot Love (550/Epic) . . . 14

RICKHARD MARX/Now And Forever (Capitol) .9
TOM PETTY.../Mary Jane's Last Dance (MCA) ... 10

|WHATSNEW

ALL-4-ONE/So Much In Love (Blitzz/AG) 3
CRANBERRIES/Dreams (island/PLG) .1
CRASH TEST DUMMIES/MMM MMM.._ (Arista) ADD
DEEP FOREST/Sweet Lullaby (S50/Epic) . . . 4
ETERNAL/Stay (EMI/ERG) . 4
JOHN HIATT/Butfalo River Home (A&M) 1
KMACK/My Sharona (RCA) . . . .. ADD

K.D. LANG/Hush Sweet Lover (Sire/WB)

MITCH MALLOY/Tumbling Down (RCA}

AARON NEVILLE/I Owe You One (AZM) . ..
OCTOBER PROJECT/Bury My Lovely (Epic) .

PET SHOP BOYS/ Wouldn't Normally... (EMERG)
PRINCE/The Most Beautiful... (N.PG./Bellmaik)
US3/Cantaloop (Flip Fantasia) (Blue Note)

22 TOP/Pincushion (RCA) L 3

[ ARTIST OF THE MONTH |

GARTH BROOKS/Standing Outside The Fire (Liberty) 1

L I X I I )

36 million households

Information current as of March 1.
Cindy Mahmoud,
VP/Entertaipment

=~
X )
A YR T
. & Original Programming

VIDEO SOUL TOP 10 |
LW Tw

1 1 SALE-N.../Whatta... (Next Piateau/London/PLG)
2 ZHANE'/Groove Thang (Motown)
3 CECE PENISTON/'m In... (A&M/Perspective)
4 XSCAPE/Understanding {Columbia)
5 MINT CONDITION/U Send. .. (Perspective/ABM)
6 CHANTAY SAVAGE/Betchall Never... (I0/RCA)
7 SWVIYou're Always On My Mind (RCA)
9 3 US3/Cantaloop (Flip Fantasia) {Blue Note)
103 HAMMER/It's All Good (Giant/Reprise)
— 10 R. KELLY/Bump N’ Grind (Jive)

NN DD W s

Information current as of March 4.

| RAP CITY TOP 10

W Tw

3 1 SNOOP DOGGY.../Gin... (Death Row/InterscopeiG)
2 QUEEN LATIFAH/Just Another Day (Motown)
3 GANG STARR/Mass Appeal (Chrysalis/ERG)
4 A TRIBE CALLED.../Electric Relaxation (Jive)
5 SIMPLE E/Play My Funk (Fox)
6 WU-TANG CLAN/Da Mystery Of  (Loud/RCA)
7 SHAQUILLE O'NEAL/I'm Qutstanding (Jive)
— 8 KRIS KROSS/Da Bomb (Ruffhouse/Columbia)
— 9 SHYHEIM/On And On (Virgin)
6 10 LEAOERS OF THE.../Classic Matenal (Etektra)

R

[N RN

Information current as of March 5.

T H E 18 miflion households

Les Garland
VP/Programming
John Robson, Director/
Music Programming

MUSIE TELEVISION
FOUCONTROL
LW TW
2 1 SNOOP DOGGY.../Gin .. (Death Rowlnterscope/AG)
— 2 HAMMER/Pumps & A Bump (Giant/Reprise)
— 3 WUTANG CLANICRE AM. (Cash..) (Loud/RCA)
3 4 XSCAPE/Understanding (Columbia)
4 5 EAZY-E/Real Compton... (Ruthless/Relativity)
6 6 SHAQUILLE D'NEAL/I'm Outstanding (Jive)
8 7 R.KELLY/Bump N’ Grind (Jive)
7 8 MASTA ACE INC./Born... (Delicious Vinyl/AG)
19 HAMMER/It's All Good (Giant/Reprise}
— 10 2PAC/Papaz Song (Interscope/AG)
Most requested lor week ending February 25.

CONFEDERATE.../Daddy Never. . (Atl. Nash./AG) ADD
BILLY RAY CYRUS/Words By Heart (Mercury) 9
VINCE GILL/Tryin' To Get Over You (MCA) 7
ALAN JACKSON/(Who Says) You Can... (Arista) 7
TRACY LAWRENCE/If The Good_.. (At.Nash/AG) = 5
LITTLE TEXAS/My Love (WB) 6
MARTINA McBRIDE/Life #9 (RCA) 10
NEAL McCOY/No Doubt About It (Al. Nash /AG) .. 12
LEE ROY PARNELL/'m Holding My Own (Arista) = 10
PARTON/WYNETTE/LYNN/Silver... (Columbia) . 16
COLLIN RAYE/That's My Story (Epic) 15
RICKY VAN SHELTON/Where Was | (Columbia)
MARTY STUART/Kiss Me. I'm Gone (MCA)

TRAVIS TRITT/Take It Easy (WB) 6

| ADDS

CONFEDERATE.../Daddy Never Was... (Atl. Nash./AG)
KIM HILL/Janie's Gone Fishin' (BNA Ent.)

JOAN KENNEDY/Talk To My Heart (Aim/MCA Canada)
J.M. MONTGOMERY/Rope The Moon (All. Nash./AG)

® o

Information current as ¢/ February 28.

CM1

COUNTRY MUSIC YELEIVISION

24.4 Million Households
Tracy Storey, Programming Manager
Hal Willls, General Manager

LW w

3 1 NEAL McCOY/No Doubt... (All. Nash./AG)

2 2 M.C. CARPENTER/He Thinks... (Columbia)

5 3 BROOKS & DUNN/Rock My World.... (Arista)
6 4 ALAN JACKSON/(Who Says) You.. (Arista)
15 VINCE GILL/Tryin' To Get Over You (MCA)

10 6 MARTINA McBRIDE/Lite #9 (RCA)

7 7 BLACKHAWK/Goodbye Says It All (Arista)

8 8 COLLIN RAYE/That's My Story (Epic)

10 9 LEE ROY PARNELL/'m Holding My. . (Arista)
— 10 LITTLE TEXAS/My Love (WB)

Weeks On

| HEAVY

M.C. CARPENTER/He Thinks. .. {Columbia) 1
BILLY RAY CYRUS/Words By Heart (Mercury) 8
TRACY LAWRENCE/If The Good.. (All. Nash./AG) 9
PATTY LOVELESS/How Can | Help... {Epic) ADD

TIM McGRAW/Indian Qutlaw (Curb) 10
RICKY VAN SHELTON/Where Was ! (Columbia) = 10
TRAVIS TRITT/Take It Easy (WB} 6

C. TWITTY & 8. MOORE/Rainy Night In... (MCA) ADD

CLINT BLACK/A Good Run Of Bad Luck {(RCA) ADD
CONFEDERATE. ../Daddy Never. . (A. Nash./AG) ADD

BILLY DEAN/Once In A While (SBK/Liberty) 2
JOE DIFFIE/In My Own Backyard (Epic) 2
FAITH HILL/Piece Of My Heart (WB) 4
KIM HILL/Janie's Gone Fishin' (BNA Ent.) 2

TOBY KEITH/Wish | Didn't Know Now (Mercury) ADD
KATHY MATTEA/Walking Away A Winner (Mercury) 2
J.M. MONTGOMERY/Rope .. (All. Nash./AG) PICK/ADD
LARt WHITE/That's My Baby (RCA) ADD

[ADDS

CLINT BLACK/A Good Run Of Bad Luck (RCA)

TOBY KEITH/Wish | Didn't Know Now (Mercury)
PATTY LOVELESS/How Can | Help You... (Epic)

C. TWITTY & S. MOORE/Rainy Night In Georgia (MCA)
LARI WHITE/That's My Baby (RCA)

Heavy rotation songs receive five piays per day. Hot Shots
receive four plays per day. Breakout Videos and Picks
(Pick Hits of the Week) receive an extra play above heavy
rotation per day. Alf Top 10 videcs aiso recewve heavy
rofation.

Information current as of March 2

BRITAIN

™
11 MARIAH CAREY/Without

You
ACE OF BASE/The Sign
ENIGMA/Return To linocence
TONI BRAXTON/Breathe Again
D:REAM/Things Can Only
Get Better
2 UNLIMITED/Let The Beat
Control Your Body
— 7 ELTON JOHN w/RuPAUL/Don't
Go Breaking My Heart
10 8 CAPPELLA/Move On Baby
6 9 ADAMS/STEWART/STING/AI
For Love
3 10 SUEDE/Stay Together

-

=R Y
U XY

[=-]
[=2}

Moving Up

SMASHING PUMPKINS/Disarm
CRANBERRIES/Linger

BECK/Loser

INSPIRAL CARPETS/I Want You
LEVEL 42/Forever Now

ELVIS COSTELLO/Sulky Girl
BARBARA TUCKER/Beautiful People
GABRIELLE/Because Of You
E.Y.C./The Way You Work It
FKW/Jingo

Courtesy Chart information Network

AUSTRALIA

Lw W

1 1 BADLOVES/Green Limousine
6 2 HOODOO GURUS/You Open

My Eyes
2 3 CROWDED HOUSE/Nails In My Feet
3 4 GANG GAJANG/Hundreds

0f Languages
4 5 SCREAMING JETS/Helping Hand
7 6 BLACK SORROWS/Stir It Up
— 7 DEBORAH CONWAY/Alive

And Brilliant
— 8 BABY ANIMALS/Lights Out

At Eleven
— 9 HOO0DOO GURUS/The: Right Time
9 10 JIMMY BARNES/You Can't

Make Love Without A Soul

Most Added

HOODOO GURUS/You Open My Eyes
JOHN FARNHAM/Talk Of The fown
NICK BARKER/Heard So Much About You

Top 10 Australian records from playlists of 3 Triple M-
FMiMelbourne, FOX-FM/Melbourne, 96¥MPerth SA
FMiAdelaide, 2-DAY/Sydney, 2 Triple W-FM/Sydney,
MMM.FMBrisbane, B105/Brisbane, A 104.7/Can-
berra, and KIX106/Canberra

CANADA

™
11 CELINE DION/The Power
Of Love
2 2 LAWRENCE GOWAN/Dancing
On My Own Ground
3 MITSOU/Everybody Say Love
4 WEST END GIRLS/Pure
5 CRASH TEST DUMMIES/
Swimming In Your Ocean
BOOTSAUCE/Moanie
7 REALWORLD/We All Need
— 8 ROCH VOISINE/Lost
Without You
8 9 BARRA MacNEILS/Darling Be
Home Soon
3 10 ROCH VOISINE/I'll Always
Be There

Most Added

COWBOY JUNKIES/Anniversary Song
ROCH VOISINE/Lost Without Ypu
BRUCE COCKBURN/Listen For The Laugh

et N SN

[=Ne]
[=2]

Top 10 Canadian CHR hits courtesy
The Record (416) 533-9417
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92 PRO-FM Celebrates 20th

Ingredients of success, past and pres_ent

On April 29, 1974, a Beautiful Music automation system
nicknamed ““Irving” was turned off, and CHR WPRO-FM/
Providence — aka ‘‘Super Rock Stereo” — was born. Then-

PD Gary Berkowitz — now President of Berkowitz Broad-

cast Consulting — later changed it to 92 PRO-FM.”

Nearly 20 years
later, PRO-FM is
still in the format.
Under new PD/af-
ternooner David
Simpson, a 13-
year station vet-
eran, the station
regained 12+ mar-
ket dominarnce on
a7.9-87 rise inthe
Fall '93 Arbitron. payig Simpson
It’s also on top
among 18-34 females.

Sunshine And M Degrees
Simpson credits PRO-FM’s suc-
cess and longevity to several factors:
® Sunshine and 70 degrees
® Playing core artists the 18-34
female audience expects
® Longevity of most airstaffers
® A sense of community and
caring.
He explains, “*Sunshine and 70
degrees’ is an attitude that comes

Musical
Machinations

“Our base is the best
pop music,” explains PRO-
FM PD David Simpson.
“We're just down the mid-
dle and can lean in any
direction to play the hits.
We pay attention to [cross-
town Churban] WWKX, and
Brown University’'s New
Rock WBRU.

“Since becoming PD, I've
moved the music away from the
rhythmic slant and mixed the tex-
tures more for variety. | also cann-
ed all positioners except '92
PRO-FM, Today's Best Music! The
rotations are pretty similar, except
I've switched from nine to seven
‘powers.!” Here's how PRO-FM
rotates music:

® Currents —

® A’s: 7 titles; every 2 hours

® B's: 9 titles with packeting every
25-3 hours

® C’s: 6 new daytime titles; some
start at 3pm; every 5 hours

® D’s:6 new night titles;
6pm-2am; every 5 hours

® Recurrents —
® Super: 50 titles; 1.5 days
® Secondary: 125; 2-3 days

® Golds —
©® Power: 100 titles; 1.5 days
® Secondary: 125 titles; 2-25 days

Blasts From
The Past PDs

Two former PRO-FM
PDs offer some thoughts
about the station's history:

* Gary Berkowitz — “There is
a moment in time in everyone's
career that was the best time, and
for me it was PRO-FM. | have a
huge passion for PRO-FM: It
established me in our business
with my first PD gig at age 21 —
making $175 a week, working 18
hours a day, and loving every
minute of it.

“Twenty years later, the same
basic ideas of entertainment, ser-
vice, and staff longevity are still
working. We've always respected
the past, but we've kept an eye on
the future and not rested on
previous glories”

e Tom Cuddy — “PRO-FM has
attained legendary status in the
community and the industry. Dur-
ing my time there, we could be
more things to more people, and
it gave us the ability to have fun
on a broad basis.

“I thoroughly enjoyed bringing
the superstars to the station and
integrating them into our pro-
gramming at every level, which
created the idea that you never
knew what we'dd do next. You
couldn't go anywhere without
people stopping and talking to
you, because the calls PRO-FM
were magical in Providence —
and they still are”

from Gary Berkowitz. I believe it
makes PRO-FM No. | in most
books and has contributed greatly to
the station’s ability to be difterent
from the rest of the market. It has
nothing to do with the weather. but
everything to do with being fun,
happy. and a companion to the au-
dience no matter what's going on in
the world. By the same token, we're
realistic enough to adapt to a somber
moment when needed.

‘(Morning man] Mike Butts is
No. 1 in the market because he
knows the value of not editorializ-
ing or getting on a personal soap-
box. That’s in keeping with the rest
of our success strategy. which is
never to head in the wrong direction
musically. We focus on the biggest
stars with the biggest hits. but we
play the biggest crossovers from
whatever direction.”

Eternal Airstaff

Simpson believes the longevity of
many airstaffers is key to building
a legendary station such as PRO-
FM. “Before [former PD and Simp-
son's predecessor] Paul Cannon
came aboard we hadn’t had an
airstaft change in eight years.” He
points to several lengthy tenures:
middayer Giovanni (20 years), night
rocker T.J. Napp (five years), late-
nighter/MD Tony Mascaro (13
years), and his own 13 years.

On the other hand, he says, ““Mike
Butts has been here a little over a
year and has taken his show to No.
I among women 18-34 and persons
25-54 because he’s connected with
the community. He gets up at lam
and is here by 4am preparing for on-
air interactives. He and his crew
understand the mentality of the
market.

“PRO-FM is the station that teens
grew up with, and we’re still grow-
ing a new 18-34 audience for the
future. Even overnighter Dave Mor-
ris [a relative newcomer] sounds like

PRO-FM is the
station that teens
grew up with, and

we’re still growing a
new 18-34 audience

for the future.
—David Simpson

a local because he is. We want PRO-
FM to be so local that an out-of-

towner wouldn't understand every-
thing we're talking about.”

Historical Views

The station’s stability was shaken
by WPRO-AM & FM'’s sale in De-
cember 1992. “When the sale from
Cap Cities/ABC to Telemedia was
announced. everyone flipped out.
There was a lot of anger toward Cap
Cities and Telemedia VP/GM Ira
Rosenblatt, who oversees [cross-
town Nostalgia-Lite AC combo]
WILWK & WWLI, since he wasn't
allowed to communicate with our
staff until right before the transfer
this past April.

“Thirty-eight of the 55 people
here left. including Cannon [now
PD at WTIC-FM/Hartford], MD
Tony Bristol. and overnighter Todd-
zilla. I'm glad I hung in, because |
got the chance to program PRO-FM.
I report to Ira and Bill George,
who’s OM for all stations. He has
a great understanding of program-
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TERRY O'BRIEN
HOWARD HOFFMAN  Mornings Nights
Evenings

The PRO-FM Lineup 1974-1975.

PRO-FM Timeline

Some of the major events in 92 PRO-FM’s history:

¢ April 29, 1974 — 92 PRO-FM is bom. Original staff includes simulcast
of WPRO (AM) morning legend Salty Brine, PD Gary Berkowitz 'til
2pm, the Boogie Man (Chuck Bennett) 'til 6pm, MD “Mighty” Mike
Osbome 'til 10pm, Big John Bina 'til 2am, automation 'til 6am with
Berkowitz as the “All Night Owl” (replaced three months later by
Giovanni).

* October '74 — “Principal Of The Year” contest generates more mail
than PQ. is willing to deliver. PRO-FM beats Top 40 rival WGNG (AM)
and takes chunk out of WPRO (AM).

* 1975-77 — lineup changes: mornings Big John Bina (total of eight
years), middays Don Geronimo; aftemoons Berkowitz; nights Howard
Hoftman; MD/late-nights Terry O’Brien; overnights Giovanni.

* 1976 — Annual “School Spirit Contest” kicks off; “Cash Call” con-
test runs continuously until 1990. Live shows at Rocky Point Park
over the years feature AC/DC, Brownsville Station, Walter Egan; PRO-
FM studio built in park’s midway in 1980.

* 1979 — Tyler joins for nights through 1981

e Fall 79 — PD Berkowitz exits, joins WROR/Boston as PD; Jack
O’Brien named PRO-FM PD.

* August '80 — Berkowitz returns as OM of WPRO-AM & FM

¢ January '82 — Berkowitz rejoins WROR; PRO-FM Asst. PD Tom Cud-
dy promoted to PD. For the next five years, he concentrates on mak-
ing PRO-FM star-driven, using interviews, flyaways, and events in-
volving the hot names in music such as Paul McCartney and Whitney
Houston.

¢ April 88 — PRO-FM gives away Michael Jackson's glove before a
crowd of 6000.

* Spring '89 — Osborne resigns, replaced by WKSE/Buffalo PD Paul
Cannon.

* 1990 — “Phrase That Pays” contest debuts and runs to '92.

* 1991 — 18-year morning vet Jimmy Gray moves to middays (exits
in '92). WKSE morning man Rocky Allen replaces Gray (leaves for
mornings at WPLJ/INY in Dec '92). Mike Butts replaces Allen in
January 1993.

e Fall '91 — Annual “Payroll Payoff’ direct-mail piece introduced.
“Secret Sound” contest debuts.

s April 93 — WPRO-AM & FM transfer from Cap Cities/ABC to

Telemedia. Cannon joins WTIC-FM/Hartford as PD; MD Tony Bristol

exits; David Simpson promoted to PD; Tony Mascaro named MD.

GARY BERKOWITZ THE BOOGIE MAN
Mid-Day

Atrernoons

ming’s needs and helps me com-
municate them to Ira.”

Preparations for the station’s 20th
anniversary party are among those
needs. The affair, scheduled for
Sunday, June 5, will follow a buildup
of six to eight weeks. “We're inviting
3500 listeners to a great concert star-
ring Joan Jett, Mr. Big, and three
or four more acts awaiting confirma-
tion.

“We're also inviting all former
jocks and employees to return for a
reunion weekend when Gary
Berkowitz will be our PD again
We'll haul out the old PRO-FM
jingles, crank up the reverb, and
have a lot of fun. It’s a daunting task
to put together, but it's like our
everyday operations: We're operating
on our past foundation with an eye
toward the challenges ahead”

Assembled at the 1981 PRO-FM July 4th Parade in Bristol (back, I-r)

former night jock Rod West, then-APD (now VPIProg. WPLJINY) Tom
Cuddy, former overnighter (now middays) Giovanni, Wolfman Jack. and
then-PD Gary Berkowitz. Shown (front, I-r) are former MD Tony Bristol,
afternooner (now PD) David Simpson, former music librarian Gary
Webster, and ex-Sports Dir. Rick O'Brien.
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Warfield’s Winning Ways

We all know how hard it is to win at our chosen profes-
sion, let alone stay in a winning position for an extended per-
10d. WRKS (Kiss-FM)/New York VP/GM Charles Warfield,
who's been in the industry since 1977 and has held his cur-
rent position at New York’s No. | station since June 1989,
shares his thoughts about the issues facing managers today.

R&R: Your station has been very
successful for many vears. During
that time, what have vou determin-
ed are the ingredients necessary to
build the right coalition of em-
plovees?

CW: It's impor- §
tant to understand &
that the one thing 8
all employees look
for is respect. §
We're in the peo-
ple  business.
We're in the com-
munications busi-
ness. We're also in
a 24-hour-a-day.
seven-day-a-week
business. and you need people who
look at the business that way. who
look at the radio station as an exten-
ston of their lives.

I'look for people who have a com-
mitment to and a passion for what
we do. A passion for Urban radio.
A passion for protecting and projec-
ting the positive attributes of the
African-American community. A
passion tor defending the format and
the audience.

Charles Warfield

Changing Role

R&R: With the way the radio
business is changing, is the general
manager’s role changing as well? Iy
there more to do? Is it more
challenging?

CW: The role of a general man-
ager has changed. In the past 16

m

We’re in a 24-hour-a-
day, seven-day-a-
week business, and
you need people
who look at the
business that way.

99,

years that ['ve been in radijo, it has
become more of a bottom-line-
oriented business. But you're still a
manager. So you have to balance the
need to attain that bottom line and
the pressures others place on you to
devclop that bottom line. At the
same time. you have to continually
motivate your staff, be concerned
about their welfare. and keep them
tocused on the station’s goals.

The job is challenging. but that to
me s one of the benefits of being in

this business. There's always some-
thing going on. so there’s never a
dull day. You're ecither involved in
contract negotiations. motivating the
statt. making sales calls. or having
discussions with the program direc-
tor or airstaft.

And don’t forget the interaction
with the community. Community in-
volvement can be very time-
consuming. but it's an absolutely es-
sential aspect of our job. It’s not
enough to just tell your statf you
want them to be out in the communi-
ty. or to tell your promotions depart-

WRKS/New York VP/GM offers insights on radio management

sense: in fact, it’s growing. You just
have to be aware of that and be cre-
ative. Planning is absolutely essen-
tial here.

Sales Vs. Programming

R&R: How do you get the sales
and programming departmerds to
share the same vision so thev're on
the same track?

CW: One thing I require from all
employees is respect for one another.
Many times when there isn't a co-
hesive working relationship between
sales and programming. there’s a
lack of respect from one department
or the other. Each department is
equally important as far as I'm con-
cerned. If they buy into the respect
tor one another, then we cam get
them to sit down and work on these
issues.

I’s not enough to just tell your staff you
want them to be out in the community.
You have to lead by example.

ment you want the station to be very
visible. You have to lead by example.

I think the hard part is maintain-
ing some sense of time manage-
ment. That is absolutely critical to-
day. I mean. we're not rocket scien-
tists. We're not trying to cure cancer
or come up with a new birth con-
trol device. We're in the broadcast
business. You don't have to be Ein-
stein to be in this business. but it
does require a commitment.

Creativity Is Key

R&R: With the radio business
gravitating toward the reail business
so much these days, do you find it
more difficut! 10 do on-air promo-
tions and merchandising for vour
clients?

CW: It’s not more difficult. but
you do have to be more creative. You
have to develop more opportunities
that will work well within your tor-
mat and radio station rather than
having them dictated by advertisers.
The more creative ideas you can de-
velop with your sales, promotions.
and programming departments —
and the more packages you can pre-
sent to your clients - the better otf
you are. And that requires commit-
ment and teamwork.

There’s a greater demand being
put on us for on-air promotions and
opportunities from clients, but
there’s always been a certain amount
of that. It's not diminishing by any

99,

There will always be issues in
which programming feels sales is
not being responsive to their nzeds.
or vice versa. But again. we're in the
communications business: my job is
to get these departments to commun-
icate with one another. understand
each other’s goals. and work to-
gether to develop a plan of action
that both sides can buy into. The ul-
timate goal is the continued develop-
ment of the radio station. as well as
the development of the sales space

THE QUEEN AND | — Sanville
Records artist Duance Parham is
greeted by WQBH/Detroit GM
Martha Jean “The Queen” Stein-
berg after performing at the
Blacks In Advertising, Radio &
Television gala in Motor City.

—Ar—arerteanradiohisteor-~com

URBAN CONTEMPORARY

personality Lon McQ.

and the satisfaction of our clients —
clients being our listeners as well as
our advertisers.

R&R: So sales and programming
get along?

CW: They get along fairly well.
I didn’t come out of programming
or sales: I have a background in fi-
nance. So I don't carry a bias for
either side. [ really believe in get-
ting them to sit down and work
things out.

Get To Know Radio

R&R: Whar advice do you have
Jor young black professionals who
want to be in your position?

CW: You really have to have a
passion for this business and want
to learn as much about it as you can.
I'm in the management business —
I manage a radio station — so [ have
1o be a good listener. | have to re-
spect people and I try o accept them
as they are. My job is to try to make
them develop beyond what they
think they are able to do. It takes an
open mind to be able to do that.

You certainly have to have an un-
derstanding of the radio business.
You need to read up on it so you
know the trends. And you have to
develop a management style that’s
conducive to it. General managers
are only as successtul as the people
who work for us want to be. To get
to where I am. you have to get peo-
ple to work as a team.

R&R: Is it still easier to become
a GM from the sales side than from
programming?

CW: There’s still a bias toward the
sales side. It's especially evident
here in New York City. That's part
of the bottom-line orientation. But
I think that’s changing slowly with
the size of our business today. the
value of radio stations. and the com-
plexity of deals. I think you're go-
ing to start seeing some financial
people as well as some attorneys
running radio stations in the future.

R&R: Which radio stations do
you listen 10?

CW: T test all of our competitors,
regardless of their formats. I listen
to WBLS simply to know what
they are doing. I listen to [Churban]
WQHT for the same reasons. |
listen to WINS and WCBS for
news. And I listen to WFAN be-
cause I'm a sports fan. Primarily |

ULH HOSTS MCA — MCA President/Black Music Ernie Singketon
recently paid a visit to KILH/Los Angeles. Discussing the label's new
releases are (I-r} PD Frankie Ross, air talent Geoff Gill, Singleton, and

listen to Kiss-FM, not only hecause
I work here and it's my responsibili-
ty, but because I enjoy what we do.
what we represent, and the music
we play.

UC Needs Teamwork

R&R: What are some of the chal-
lenges and problems vou dudn't ex-
pect to deal with before you became
a GM?

CW: General managers within the
format don’t work together as well
as we could: that tends to held back
Urban’s growth potential and accep-
tance. because we're too busy tight-
ing one another about whether we're

General managers
are only as
successful as the
people who work for
us want to be. To
get to where | am,
you have to get
people to work as a
team.

black-owned. The ditficulties we
tace in terms of marketing our radio
stations to the advertising commun-
itics are very similar, more so than
the ditterences that exist between us.

It's OK to be competitive: that
competition is always going to be
there. But in some other formats sti-
tions have come together in a con-
certed etfort to better position the
format. Country has done wn excep-
tional job at that and I would like to
see Urban do better. 1 really didn't
think that would be such a ditticult
thing to do. but I hane found it to
be an obstacle.

R&R: What are vou most proud
of at Kiss-FM?

CW: I'm very proud of the staff.
[ tell people all the time that the suc-
cess of this radio station is based on
the etforts of the staft. All of our de-
partments have a lot of responsibil-
ity: it I'm tortunate enough to hire
the right people. I should respect
them enough to give them the op-
portunity to do their jobs.
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Rockin’ Hard And Winning In Lincoln

KIBZ blazes to demo dominance

One might think that in market No. 173, with only a Clas-
sic Rock competitor in the format, an AOR station could af-
ford to be as mainstream as possible. Yet KIBZ/Lincoln has
found a high level of success with a hard-rock stance targeting

18-34 adults.

This market,
with its 185,100
12+ metro popu-
lation, has consis-
tently embraced
KIBZ (The Blaze)
ever since its debut |
in the spring of g
'92. (See “Look-
ing At Lincoln™ for
specific ratings
analysis.)

KIBZ (and Modern Rock sister
station KKNB PD Dave Douglas
arrived at the station last September
after six and a half years with
KISW/Seattle, over five of those as
APD. He attributes the station's
ratings success to three primary

Dave Douglas

elements: “A great morning show.
a narrow music focus, and great sta-
tionality — promotions, production.
the overall feel of the station.”
He says the outlet is best describ-
ed by the traditional rock artists it
doesn’t play, such as Steve Miller,
Foreigner, Journey, Yes, and the
Rolling Stones. “We play Black
Sabbath, Led Zeppelin, AC/DC,
Scorpions, Guns N’ Roses, Judas
Priest, and Metallica. We do have
some dayparting on the station.
Most of the early Metallica songs
are too long for mornings. so they
won't come up until around noon.
“Don’t get me wrong; we're not
just a flame-throwing machine.
We're careful in the way we mix and
balance our music. We still play art-

-
Most Frequently Played Titles
ere is KIBZ/Lincoln's analysis of its most fre-
quently played titles from Monday, February 14
to Sunday, February 20. According to PD Dave
Douglas, “The only way you're going to get the audience
familiar with the music is by playing it a lot”

Rank  Artist/Song Title No. of Plays

1 AEROSMITH/Deuces Are Wild 31

2 CANDLEBOX/You 31

3 WHITE ZOMBIE/Black Sunshine 30

4 TOOL/Prison Sex 29

5  PEARL JAM/Animal 27

6  DEF LEPPARD/Action 24

7  ALICE IN CHAINS/No Excuses 23

8 SOUNDGARDEN/Spoonman 23

9  KING'S X/Dogman 22

10 DIO/Evilution 21

11 SCORPIONS/Unholy Alliance 21

12 NIRVANA/AIl Apologies 20

13 MOTLEY CRUE/Hooligan’s Holiday 19

14 STONE TEMPLE PILOTS/Creep 15

15  MEAT PUPPETS/Backwater 14

16 LIVING COLOUR/Crosstown Traffic 13

17 SMASHING PUMPKINS/Cherub Rock 12

18 BROTHER CANE/Hard Act To Follow 12

19  DANZIG/Mother 12

20 TESTAMENT/Return To Serenity 12

21 CRY OF LOVE/oo Cotd In The Winter 12

22  MEGADETH/99 Ways To Die- 1

23 PEARL JAM/Daughter 1

24 GARY HOEY/Hocus Pocus 1

25  MUTHA'S DAY OUT/Locked 1

26  SCREAMIN’ CHEETAH WHEELIES/Majestic 1

27  SCORPIONS/Afien Nation 10

28  RAGE AGAINST THE MACHINE/Freedom 10

29 | MOTHER EARTH/Not Quite Sonic 10

30 MR. BIG/Price You Gotta Pay 10

ALBUM ORIENTED ROCK

ists like Pink Floyd and Boston, but
we don’t go too far in one direction
or another. It’s like being a chef; the
ingredients have to be mixed just

right, otherwise it doesn’t taste
good.”

Morning Show Fire

Douglas says KIBZ’s morning
duo, Tim & The Animal, “excel at
being regular guys. They have a na-
tural chemistry and communicate
and react well together. They ex-
press what people are thinking.

m

Whenever you've got

talent on the cutting
edge, there will be
people who will try
to shoot you down.

199)

Sometimes they say things that upset
people, but I think that’s good. I
knew long before the book came out
that these guys had the right stuff
and were on the right track. I've had
to defend them in many circum-
stances, but whenever you’ve got tal-
ent on the cutting edge, there will
be people who will try to shoot you
down. When the ratings came back
and Tim & The Animal were so
dominant — there was no way any-
one could argue with their success,
even if they didn’t agree with the
programming.”

The station’s on-air personality
evolved when Douglas was search-
ing for a way to position the Blaze.
He says, “Instead of ‘The most mu-
sic, ‘10 in a row, etc. we decided to
do attitudinal positioners. They’re
exclusively tailored to Lincoln.”

Here's a sample of liners that run
in sweeps:

“Horner than a mwo-day fire at TO.
Haas.”” TO. Haas is a tire company,

2/23, Spm

CANDLEBOX/You

AXE/

Rock & Roll Party in The Streets
PRIMUS/My Name Is Mud
AC/DC/Back in Bfack

ALICE IN CHAINS/No Excuses
TESLA/Signs
TESTAMENT/Return To Serenity
0ZZY OSBOURNE/Mr. Crowley
LED ZEPPELIN/Rock & Roli

| MOTHER EARTH/

Not Quite Sonic

PINK FLOYD/Young Lust
GUNS N’ ROSES/November Rain

Looking At Lincoln

he following overview shows how KIBZ and herit-

age Classic Rock KTGL fared in the Fall Arbitron.

Ratings reflect Monday-Sunday listening from
6am-midnight, except where noted.

12+ Trends Spring '92 Fall 92 Spring "93 Fall 93
KiBZ 52 51 74 88
KTGL 6.2 8.9 94 55

KIBZ No. 1
KTGL No. 4 (tie)

KIBZ No. 1 (up by 4.6)
KTGL No. 4 (down by 8.7)

Rank in Men 18-34

KIBZ No. 1 (up by 4.7)
KTGL No. 3 (down by 135)

and last year one of their facilities
caught fire, burning for two days. So
we're being local and a little bit in
your face.

“We're the last station Coach Os-
borne would ever listen 10.”" He's the
Cornhuskers football coach. known
for being very conservative. We're
just stating the obvious, but it’s
something that people remember.

“Helping them fill the bedpans at
Lancaster Manor.”" That's a retire-
ment home. In fact, one of the
nurses went to one of our promo-
tions with a plastic bedpan to show
they were listening.”

Douglas has also succeeded in
getting concerts into the previously
“dry” city. “This market was real-
ly neglected in that area,” he says.
“But since last fall we’ve done shows
with Screamin’ Cheetah Wheelies,
Brother Cane, and Stick. We have
Candlebox and Mr. Big lined up.
In most cases, these shows wouldn’t
have come here, except that we were
screaming into the bullhorn to rec-

Rank in Men 18-24 Rank in Men 18-49

KIBZ No. 1 (up by 1.9)
KTGL No. 3 (down by 8.6)

Rank in Persons 18-34 Rank in Men 25-34

KiBZ No. 1 (up by 4.7)
KTGL No. 3 (down by 135)

Rank in Men 25-54

KiBZ  No. 2 (tie) (up by 0.8)
KTGL No. 2 (tie) (down by 6.0)

Persons 18-34 Persons 18-49

Morning Show Rank Men 18-34
KIBZ (12+ 8.7) No. 1
KTGL (12+ 6.7) No. 3

No. 1
No. 3

No. 2
No. 5

ord companies reminding them not
to overlook us.”

Destereotyping The Myth

The Blaze had unexpected success
with a promotion for an auto show.
“They were steering us toward do-
ing a girls-in-leather-bathing-suits
modeling show. I didn’t want to per-
petuate a negative image of the sta-
tion as always being the black-
leather-jacket-biker-gang type of
mentality. There's already plenty of
that to go around. I wanted to do
something creative and fun. We end-
ed up doing the old ‘How many peo-
ple can you stuff in a VW Beetle?”
event, We did it onstage at the auto-
rama and it really went over far bet-
ter than we anticipated. We
crammed 19 people (150 pounds and
under) into it. We got front page
newspaper coverage out of it the next
day.

Douglas says the Blaze will con-
tinue on its course of hard rock,
proving that what might be con-
sidered a niche format for some can
be a nine-course meal for others.

KIBZILincoln filled a 1972 VW with eight people in the front seat and
11 in the back seat. The 19 are now the unofficial record-holders for
containing the most people at one time in a Bug.
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MARK=BRIAN

THEIR SUCCESS IN L.A. IS LEGENDARY

®

AND THE LEGEND CONTINUES...

 CLASSIC ROCK

/%/V

PORTLAND, OREGON

I SZ7 =

o KCLX BAKERSFIELD, CALIFORNIA
7ﬁ 102.9 J—

W SAN DIEGO, CALIFORNIA i

K tp Fresno’s Unmistakable Sound

FRESNO, CALIFORNIA
LAS VEGAS, NEVADA

MARK & BRIAN CAN WORK FOR YOU!

&= ﬁ
SYNDICATIONS, INC.
®

FOR MORE INFORMATION CONTACT:
BILL SOMMERS (310) 840-4840 o CAREY CURELOP (310) 840-4836
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ARTER MIDNITE welcomes
one of America’s premiere
Country Radio stations:

The Legendary KNIX

Larry Daniels and Brad West are widely recognized to be
among the most effective and pioneering programmers in
the nation. And, we &t After Midnite are honored to
include KNIX 102.5 FM, the #1 station in Phoenix,

as one of our newest fam:ly members.

Why would one of the mast legencary stations in all of
Country Radio trust their overnights to a satellite show?
You won’t know ’til you call 1-800-261-9053.

One call, and you can “gef it” too!

a l ‘ AFTER MIDNITE
R TNTERTAINM ENT

T A ericantradioRistor com

“This is a morning drive show for
the overnighters, and a terrific lead-

in to OUR mornings. Overnights

have never been more fun!” e

Larry Daniels J :

GENERAL PROGRAM MANAGER/KNIX-EM

“Instead of putting the listener to
sleep at this hour, After Midnite teams
great music with solid entertainment.
You'll stay up to listen!”

Brad West
ProGraM DIRECTOR/KNIX-FM

WITH
BLAIR GARNER
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CRS SPECIAL 1994

Radio Keeps Country’s Fire Burning

ountry continues to be the red-hot format in America. In last
year’s Country Radio Seminar issue, we examined what radio
and records could do to keep the format smoking. It appears both
industries have managed to do just that in the last 12 months.

The record ratings attained last
year have been sustained, and there are
now more Country outlets than ever
before. According to the Country Mu-
sic Association’s Country Radio Direc-
tory, compiled by the M Street Journal,
there are now 2427 Country stations in
the United States. In Spring '81, at the
height of the Urban Cowboy craze,
there were 1785.

Massive Growth

Country radio has continued to break
new artists at . . . well, breakneck
speed. And most of the acts hitting the
scene during the last few years are
maintaining sales activity at record
levels. In a just-released overview of
1993 record sales, country now repre-
sents 17.5% of the $10 billion in rec-
ords sold. That’s an all-time high,
surpassing 1992’s record 16.5%. For
perspective, country’s share of record
sales in 1989 was 6.8 % of the total pie.

As hot as the format is, it’s amazing
how different today’s Country station

+is from what it was even a few years

ago. It’s been said that any other radio
format making such a drastic change

in such a short time would have been
dubbed “‘new’ and given another
name. Indeed, the debate rages over
whether it’s actually possible to sus-
tain a current-oriented adult format.

Radio’s Changing Face

But Country radio’s changing face is
far more complex than a shift to
current-based programming. Country
outlets targeting 18-34-year-olds made
their biggest mark ever last year,
they’ve proven to be much more than
niche players. Many of these Young-
Adult Country stations do things a bit
differently than their mainstream
counterparts, often forcing them to ex-
amine the very cornerstones of their
programming.

For this year’s CRS Special, we look
at a number of Country radio’s basic
elements to see just what today’s basics
really are — and we do so from two
different viewpoints. Selected compon-
ents of today’s Country radio stations
are analyzed by programmers who
target 25-54s as well as those who seek
18-34s to see where the basics are
similar — and where they differ.

1994 CRS Special Lineup:

» Today's Hot Clocks —
Country’s hot clocks are dissected, with programmers
detailing the philosophy and mechanics of their creations.
Tips are based on a variety of factors, including market
size and competitive situations.

> Weekend & Special Programming —
It's a rare station that is without some sort of locally
produced or nationally syndicated programming. PDs
discuss how and why they use it — and what’s missing.

> Liners —
Positioning statements can say a lot about a station. Here's
a look at some of today’s liners compared with those used
two and four years ago.

> Jingles —
Those catchy littte tunes are making a huge comeback.
Stations reveal the hows and whys of their jingles.

» Radio Publications —

Programmers from Country outlets who have entered the
domain of publishing tell how the written word has helped
to promote the spoken — and sung — word.

» The CRS Survey —
The Country Radio Board surveyed a random sample of its
constituency for facdts and opinions on the state of Country
radio today. Some of the results are included in
various arficles, while the rest appear on two exclusive
CRS Survey pages.

» Power Gold Charts —
Country’s Power Gold. A listing of the Top 50 songs more
than a year old for both 25-54 and — for the first time —
18-34 Country outlets.

> R&R Readers’ Poll —
For the 18th consecutive year, Country broadcasters name
their favorites in the industry’s only radio-selected awards.
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90s production technology breaks the CD music library price barrier! Halland gives you comprehensive music
selection and superb digital sound at an unbelievable price! Oldies, Gold, AC, Chr and our NEW Country music
libraries are in stock at very affordable prices...and receive a complete database on floppy disc FREE with each library.
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LARGE MARKETS

Format Fragmentation = Complicated Clocks

he task of designing music rotation clocks for major

market radio stations has changed dramatically in re-

cent years. Increased competition and Country’s
emergence as a current-based format are among the factors
greatly complicating the programmer’s task.

Thanks to the duopoly rules, a
number of PDs have found them-
sclves responsible for as many as
three or four Country stations in the
same market. And, as the format
has fragmented, the halcyon days of
making clocks for an AM-FM com-
bo of 25-54-targeted Country outlets
are gone as well. & %

KKYX &
KCYY-KDIL/
San Antonio OM
Scott Huskey is
well acquainted
with the dilemma.
Under his purview
are Gold-based
KKYX, 25-54
KCYY, and 18-34-
skewing KDIL.
He says building
clocks is much tougher today than
in years past. “‘Format fragmentation
is causing some problems and frus-
trations. It used to be you were the
guy. Now, not only are there more
competitors per market, but attacks
are coming from different angles —
not just head-on.”

No Gold Buffer

During the days of high gold per-
centages (60-70%), programmers
could surround currents with
well-researched, slow-rotation oldies
to soften the “‘you play the same
songs all the time™ effect of high-
rotation currents. That’s a technique
taken from programmers’ hands as
well, as Country has become a
current-driven format.

Says Huskey. “In the past, you
played a lot of gold and a current
once in a while, so rotations weren't
as critical. Now that Country is
current-driven, the currents burn
much faster than ever before so you
have to watch rotations much more.
It's true that many stations are bet-
ter able to monitor and measure
burn with better research. But you
still can’t buffer currents as much as

Scott Huskey

you could before. because without
a deep gold library we just don’t
have the material available to do
that.”

Era Control

Huskey says the emphasis in
clock-building for today's Country
station has shifted. “It’s become
more a process of era control than
of tempo categorization, though you
must deal with tempo considerations
within the era. It's fairly simple. You
categorize songs in different eras,
figure out how many times they
should play in order to rotate at the
speed you want each era to come up,
and then lay them out.

“It becomes a linear process. The
trick is to look at all the tunes and
see how many you need in a cate-
gory to provide the right rotation.
The first part is the science; the last
part is the art of building clocks.”

Huskey remains concerned about
the musical packages sweeping
quarter hours, though he says he
doesn’t look to do anything special
— he just wants to maintain the flow.

Also practicing
era control is
KRAK & KNCI/
Sacramento PD
Larry Pareigis.
His Country du-
opoly features a
Hot Country out-
let teamed with a
more mainstream
station. on which
separating songs
by time period is vital. Describing

. Larry Pareigis

the two stations. he says, “One is all
about texture created through dif-
ferent sound types. The other is tex-
ture created through era control. The
two have entirely different clocks.
Both are functions of categories,
rules, and editing. But both are de-
signed to offer all the various col-

. ors of different spectrums.”

KRAK is set up by eras. “How I
cause records to fall is a function of
the categories 1 assign songs to,” says
Pareigis. “Songs from various eras
are in separate categories that I can
create effects with — like ‘oh, wow!’
songs — and then I can bring it right
back to a more recent time and an-
chor it with a song from today. Ev-
ery 15 minutes constitutes a
mini-seminar on the history of coun-
try music from the last IS years.”

KNCI is Pareigis’s Hot Country
outlet. “We've got three types of
country on KNCI: country rock,
country pop. and country. All are
coded in that fashion so that every
15 minutes the listener gets a great
representation of today’s hot coun-
try music.”

The 15-Minute Snapshot

If by now you’re thinking Pareigis
is stuck on the I5-minute theme,
you're right. ““The bottom line is, a
successful hot clock should provide
a [musical] snapshot of a station ev-
ery 15-minute period. When I listen
to somebody for 15 minutes, I can
tell how focused or how ‘all over the
map’ they are.”

Describing some of his categories
in more detail, Pareigis says, “I've
collapsed our hot country music into
four current, three recurrent. and no
gold categories. The gold we do play
is from 1988-89 on and is in one of
the two slower recurrent categories.
They get played. but not as a separ-
ate category — we fold them into the
best-testing recurrent category they
belong in.”

KRAK. of course, is a different
story. Golds reach back 15 years and
oldies from different eras can play
back to back. Pareigis adds there is
a spice category on KRAK. "We
have a lot of material in there that
hasn't been tested in years. like
“Third Rate Romance’ and *Daytime

18-34 STRATEGY

BEQ/Kansas City

entered a rather

crowded Country
scene a year ago when it
switched from CHR. WDAF
and KFKF had battled one
another for years, alter-
nating market leadership in
both 12+ and 25-54. And
KFKF had LMA partner
KKCJ as well.

KBEQ PD
Mike Kennedy
says his job was
clear. “I had to
build clocks that
would provide a
totally different
sound than
either WDAF or
KFKF delivered
— and the differ-
nce had to be
readily apparent

Mike Kennedy

for a little while”
To achieve that goal, Kennedy
chose to play more currents an

diums — than his competitors.
On KBEQ, three of an hour's first
four records are currents. Ken-
nedy sets the hour in motion with
a heavy and a medium, which he
dubs “sub-heavies, back to back.
He follows that with a Power re-
current and comes right back
with a new current.

“l want to present a snapshot
of my station in that first quarter-
hour, so peopie listening even for
a short time know what KBEQ is.
The clock is structured to scream
‘current-driven’ loud and clear”

Gold In The Middle
Reinforcing that perception is
the inclusion of a single Power
Gold per hour, which is placed in
the middle of a 40-minute music
sweep. “That's my ‘Oh my golly!
record.” he jokes. “It could be any-

even to those who just listened

hour — two heavies and four me- -

KBEQ Clocks A Difference

where from four to 10 years old
and is one of those songs you
just love to hear every once in a
while.

“Everybody loves new music,
and KC Country fans know us for
new music first. But they've told
us that every now and then they
wish weld throw in something old
and neat. We've even heard that
from the younger demos. It's real-

- ly helped us to play those spice

records every hour”

Every hour, that is, except for
nights. “That ‘flavor record is op-
tional after 7pm.” says Kennedy.
"My night jock has the prerogative
to substitute a record getting a lot
of requests from young listeners”

New Music Preview

Kennedy also has a special
“new music preview” category
built into his clocks. “We get new
music started in those slots. One
airs every hour except for morn
ing drive and they play three times
a day. They're built into clock posi
tions where they're set up with
produced liners. It ends the hour
before a break so we can also talk
about the song or the artist after
the record.”

Kennedy also differentiates
KBEQ from WDAF and KFKF with
tempo. He says a number of very

© popular ballads have never made

it to heavy rotation. They still get
good exposure since his heavies
rotate every four hours, the medi-
ums every five hours. But since he
restricts his nine heavies to a
maximum of two ballads, some-
times the number of strong
ballads out at any one time keeps
a downtempo hit in medium

KBEQ's clocks were also struc-
tured with the intense KC Coun
try competition in mind. Because
KFKF starts each hour with 10 in
a hour. KBEQ has built in a 40-
minute music sweep that covers
a span in which KFKF has a trio
of stopsets.

Friends.” But their effect, and the
response, is unbelievable.”
Pareigis has a unique way of cycl-
ing those records in and out of the
library. “They're divided not only by

the years they were released. but by
the rime of year it was a hit. The ‘oh,
wow!" effect is more potent when a
record is married to the time of year
it was out.”

Large-Market 25-54 Clock

Large-Market 25-54 Clock

Large-Market 18-34 Clock

"smpser-

He
vy ”e"”'fe
n

Power Current

Shown above are sample large-market clocks (not taken from the radio stations spotlighted in the above articles).

VWA americanradionistory com



www.americanradiohistory.com

|
i

In the past 3 years, she’s earned three #1 hits. five top tens, two gold albums ‘
and a reputation as one of the finest female singer/songwriter/performers : |
in Country Music today. ‘

|

Now, catch the essence 0/

Tillis

al her best ye/.'

JPILLED PERFUME

The powerful lead track from her brilliant new album

Sweetteart’s DNance
ON YOUR DESK NOW

Produced by Pam Tillis and Steve Fishell for Jackalope Productions
Management: Mike Robertson Management, Nashville, TN

NASHVILLE
© 1994 Arista Records, Ine.. a Bertelsmann Musie Group Company
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MEDIUM MARKETS

Rotations Key To Top Stations’ Clocks

rogrammers building clocks in medium-sized markets
are confronted by a wide range of considerations. As
in large markets, whether a competitor exists is often
dictated by geography. And medium markets are sometimes
blessed with the same boxcar Time Spent Listening figures

WGNA/Alba-
ny's clocks are
built with two pri-
S mary factors in
B¥ mind: the station's
competitive situa-
@ tion and its week-

i ly TSL of 13
hours, almost four
hours higher than

- the national aver-
Jon Allen  40e for Country
stations. “Our high TSL requires ro-
tations which are a lot slower than
most Country stations,” says PD Jon
Allen, whose heavy, medium, and
light current categories turn over ev-
ery six, eight, and 10 hours, respec-
tively.

WGNA has become more current-
intensive of late, which caused Allen
to readjust his clocks by replacing
some of the Gold slots with currents
and recurrents to change the sound.

Allen likes to sandwich his cur-
rents between recurrents and Gold
to keep the overall sound of the sta-
tion as familiar as possible. He won't
play two currents back to back,
though current-recurrent segues are
OK. “Every other record is a cur-
rent,” he says. “That helps us main-
tain our image of being a current-
intensive, hot Country station while
still sounding familiar.™

‘Lunar Gold’ Rush

Allen has also created a “Lunar
Gold™ category, which houses most
of his pre-1990 Gold. But that’s rel-
egated to the fill position, so they're
played only when time allows. His
Gold slots are filled primarily by
post-'90 records, because they
“sound more like today’s currents
and have much the same effect as re-
currents,” he says.

To counteract what Allen says is
the non-fan description of country
music as “twangy and depressing,”

usually reserved for their small-market brethren.

STiLL
HOT

he won't play two downtempo rec-
ords back to back. “After a ballad,
we’ll bounce right back up. We're
trying to present the new image of
what country is today as much of the
time as possible.”

No Quarter-Hour Game

Allen’s stand on sweeping the
quarter hours: *“The quarter-hour
game is a tough one to play. When

MY i
Every other record
is a current. That
helps us maintain
our image of being
a current-intensive,

hot Country station
while still sounding
familiar.

—Jon Allen

99/

you review diaries and see how lis-
teners fill them out, you see the ma-
Jority of them don't play that game.
Programmers play tricks to get an
extra five minutes of listening. But
people filling out diaries often round
their entries to the half hour. Stations
that slot records to play the minute-
by-minute game aren't as good as
stations that have clocks that allow
them to be good all the time.”

Competitive Clock-Building

One program-
mer who does
have to build his
clocks with an eye
on the competition
is KAYD/Beau-
mont, TX PD
Von Cook. He's
locked in a toe-to-
toe battle with ;
KYKR in a .
market where  Von Cook
Country is the mass-appeal format.
The competitive situation dictated a
[0-in-a-row sweep had to be built in-
ta KAYD’s clocks to counter
KYKR’s “*30-minute music sweeps.”
Cook’s clocks go head-on with
KYKR, sweeping two quarter-hours
with music while cramming three
breaks into the last half-hour.

Another consideration for Cook is
Beaumont’s tremendous country
music history. “People here are
country music-smart,” he says. *You
can’t BS 'em. A number of today’s
new stars are from around here and
people also remember the legends
who've come through and played
here.” That means a large percen-
tage of Gold for KAYD (around
30%) — relatively high by today’s
standards.

Cook weaves the Gold among the
currents. “The older songs can go
in the middle of a set because they're
hits and can stand without a front-
or back-sell”” Songs in the Gold
category are surrounded by a current
and a recurrent along with a posi-
tioning statement reminding listeners
that KAYD plays the ““favorites of
yesterday and today.”

Placing New, Heritage Acts

Because of Beaumont's Country
heritage, Cook is preparing a “Leg-
ends™ category to make sure he gets
records by country stalwarts on the
air.

To make sure they don’t stand out
in a negative way to young listeners,
Cook says he’ll surround the Leg-
ends with top currents. “We don’t
want to date ourselves with that cat-
egory,” he says. “But we don’t want

18-34 STRATEGY

SSNi/Little Rock
has long proven to
be one of the most
formidable Country sta-
tions around. Through the
years, it's withstood numer-
ous onslaughts; shares in
the 20s were not un-
common.
When KDDK
(The Duck) went
up against KSSN
in July '92, Duck
PD Steve
Hodges had very
specific goals
when he built his
clocks. “We
wanted to play
hot music that
was familiar, and
simultaneously
introduce what we thought was
up-and-coming music that would
soon be among the hottest.
“To do that, | broke the clocks
into mini-quarter-hours and built
each quarter-hour around hot cur-
rents, either a heavy or a medium,
which are the most important rec-
ords on KDDK. We play six of
those an hour — two heavies,
three mediums, and a light — so
we're never more than 10 minutes
away from a hot current record.
We also play a couple of hot re-
currents which have just moved
down from the heavies; there are
seven in the category”

Different Dayparts, Clocks

Hodges’s clocks are built
around a 12-in-a-tow sweep, which
kicks off at the top of the hour.
While KDDK'’s sound is decided-
ly current, Hodges slots only one
new song per hour — and that

Steve Hodges

The Duck Attacks With Currents

comes in the last quarter-hour.
“That way, the 40-minute H2-in-a-
row] sweep is all familiar music;
he says. Playing it in the last quar-
ter-hour also allows us to control
what goes on around it, so it gives
us a natural place to stop and
showcase the song”

Hodges changes his clocks
from daypart to daypart, with mid-
days and afternoons being the
same and mornings having a
higher familiarity factor than the
other dayparts. The last quarter-
hour contains a hot recurrent in-
stead of a new release. The only
new music in the morning show
comes in the “slash or trash”
feature.

Nights are dubbed “Juke Box
Country Nights” on the Duck, and
the clocks contain a heavier focus
on new music and album cuts, As
in most markets, adult Country
listening falls off in the evening,
50 KDDK plays to the available au-
dience.

At night, Hodges ditches his re-
current category and plays album
cuts by star artists, “people
whose voices are recognizable by
our audience”

Weekends have their own
clocks as well; they’re a combina-
tion of the weekday aftemoon and
evening clocks. The tempo is hot-
ter and the focus is on long
sweeps of music with a hefty
helping of new songs and album
cuts.

Hodges sees evenings as a
great testing ground for new mu-
sic. “We keep an eye on the
phones during the day to see
which of the records we debuted
the night before get the most re-
sponse”

to throw away the listening we can
get by keeping the older core
satisfied, either.”

The recent outpouring of new mu-
sic and acts from Nashville prompt-
ed Cook to create a separate cate-
gory on his clocks for new music.
“We were faced with the constant
problem of quickly familiarizing lis-

teners with the new artists and
songs. Controlling where they play
allows us to sell the records on either
the front or back side. So we make
them either the last record into or
first record out of a break. Segre-
gating them also makes them stand
out so we can get feedback more
quickly as well.”

PI0Y 13M0d

Medium-Market 25-54 Clock

Medium-Market 25-54 Clock

Medium-Market 18-34 Clock

Shown above are sample medium-market clocks not taken from the radio stations spotlighted in the above
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SMALL MARKETS

Gold-Current Mix Appeals To All Ages

rafting clocks in small markets requires as much care

and precision as the practice demands in larger cities.

Long Time Spent Listening spans, a characteristic of
many successful small-market stations, and the necessity of
pleasing all of the people most of the time are just two of the
factors meriting consideration when building clocks.

The mix of current to Gold is
critical to stations which must ap-
peal to a broad range of age groups.
“New young people come to our
party every day.” savs KALF/Chico,
CA PD/morning personality Randy
Chapman. ~But their parents are
still heavy KALF users: we can't af-
ford to just blow them oft”

WBKR/Owensboro, KY PD
Chuck Urban agrees. noting. “Ev-
erybody has concentrated on the
current music the last few years and
forgotten about the 10-1l-yecar-old

Gold. It's critical o work that into

the clock to let the upper end of our
core know we haven't forgotten
about their favorite music.”

Urban says the clocks must be dif-
ferent in various dayparts to match
the needs of the available audience.
To that end, his ““Classic’ category
— which contains the music de-
scribed above — is not included in
the morning or evening clocks. but
appears once an hour otherwise.

Chapman hasn't built a Classic
category into his clocks as vet. but
is planning to. “Our ‘Timeless

Country Classic’ category will come
around once per shift.”

Handling New Songs

Urban, who works one tune from
his *“New Song™ category into each
hour, structures his clocks for flow,
familiarity, and placement.

“We want to explain the Classics
to the young demos and the new
songs to the entire audience. So
songs needing special attention are
put in slots where we're about to
stop down so the jock can talk about
them.”

Urban remains concerned about
the quarter-hours, preferring to
sweep them with heavy carrents,

Power recurrents. and Power Gold
records.

He's also careful with the cate-
gories coming out of commercial
breaks. preferring to lead with some-
thing uptempo and very famliar.

Predictability also concerns
KALF's Chapman. Very high TSL
levels prompted him to build two
clocks for cach daypart. I was con
cerned we might become predictable
to people who listen tor a long
time.” he says.

Dueling Recurrents

Both Urban and Chapman have
two recurrent categories. This helps
keep the hot new artists in the fore-
front while still playing famihar
music.

One of Urban's categories con-
tains 30 records that receive a 10-
hour wrn, while the other division
has 24 records that get a [7-hour
turn.

Chapman utilizes a Power recur-
rent category made up of records
moving down in rotation from his
heavies and a slower recurrent cat-
egory which he uses in a unique
manner. Tl take records that never
made 1t to heavy and put them into
recurrent to keep the artists — espe-
clally new acts — famitiar to my au-
dience. | don't want to take them oft
the air completely.

Small-Market 25-54 Clock

Small-Market 25-54 Clock

Small-Market 18-34 Clock

18-34 STRATEGY

Clocks Strike Against Competition

ost Country sta-

tions adopting

the 18-34 target
are new to the format. The
niche is often chosen in
markets where a heritage
Country station is domi-
nant.

Consultant Steve Warren offers
a pair of marketplace scenarios
and describes the strategy of
building clocks in each.

One-Competitor Scenario: The
competitor is an FM that's been
Country for 10 years. In the past
two years it has moved from its
regular position as No 2 to No. 1.

Two-Competitor Scenario: One
competitor is the FM described
above. The second is an establish-
ed heritage AM station which has
a hefty amount of news and farm
reports and plays about 10 songs
per hour.

Station Analysis

We believe the FM station's
ratings have risen primarily be-
cause of the Country boom; its
programming is serviceable, but
not outstanding. With its success,
instead of raising its rates, man-
agement has taken the easy way
‘and added more spot units. The
station runs 18-minute hours and
plays an average of 12 songs.

The FM is musically vulnerable.
Running some 800 titles, it plays
plenty of lukewarm songs that are
unfamiliar and unappealing to
young adults. It seems it does no
local market sales or request re-
search, since there are numerous
non-hits in its recurrent and Gold
rotations. And its MD has a stan-
dard 12 weeks and it's off”
philosophy, so he/she regularly
drops hits out of currents just as
they are maturing in programming
value.

Musically, the AM is no con-
tender. Its music flow is erratic.
It's playing about 1200 titles and
you can often listen 30 minutes
before you hear a real hit.

The Winning Solution

We decide to go with six rota-
tion groups for situations in
which there’s one competitor,
seven groups when there are two
competitors:

1. Heavy Current
(turnover 35 hours).
2. Medium Current
(turnover 4:30 to 5:15, depend-
ing on the fluctuating num-
ber of songs in the group).
3. Power New
Since we want to firmly ex-
pose every new add to get a
quick market reading on lis-
tener acceptance, we don't
use a Light Current rotation.
Instead, we install a “Power
New” group which will rotate
every four hours.
4. Power Recurrent
These major-league hits will
be placed at the end of the
hour, when the other station
is doing news. Each title will
receive three plays per day.
5. Regular Recurrent
(17-21-hour turnover).
6. Power Gold
A short, high-powered group
of hits with a turnover of
about three-and-one-third
days.
. Classics
A carefully selected list of
older hits which the other
FM isn't playing and which
the AM is playing too infre-
quently for its own best in-
terest. We'll place these at
the bottom of the hour, when
the AM is running its farm
reports.

-~

We'll position the rotation
groups so the listener hears a
highly familiar song at least every
second record. We'll carry 12 min-
utes of spots, positioned in three
four-minute clusters. We'll begin
a 30-minute music sweep each
hour at about :54. We'll start call-
ing the stores for music sales re-
ports and closely study our
request line logs.

helpingradio stations generate new

revenue, build ratings,
andreinforce

promotions.
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In-depth interviews and full-color
photography.
Extend the reach of your particular demographic
audience with your own country music magazine.
Watch your sales and profits increase with a powerful media mix of
print and air time.

TUNE-IN PUBLICATIONS

9800 Richmond Avenue, Suite 740, Houston, TX 77042
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COUNTRY. Today and tomorrow.
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| \ Brother Phelps

Brother Phelps continue to
'\.\ tour with George Jones as they
: release their new single and
video, “Eagle Over Angel,”
on March 14.

Bob Woodruff !

The video for “Hard Liquor,

Cold Women, Warm Beer,” the premiere

Emmylou Harris

Your “High Powered Love” has

single from Bob’s Dreams (& Saturday Nights, propelled her critically-acclaimed

is currently on CMT, TNN and VH-1. Cowgirl’s Prayer to a Grammy

nomination.

LATER IN 1994:
GUY CLARK
TERRY RADIGAN
BRYAN WHITE
JAMIE HARTFORD
BOB GIBSON

'ajum

© 1994 Elektra Entcrrainment, a division of Warner Communications Ine. A Time \Warner Company.
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Stations Selective With Special Programming

eckend and special programming has always been

a major component of Country radio. Stations are

taking better advantage of the many syndicated
shows available today, as well as producing their own shows
to fulfill the needs of Country’s ever-expanding audience.

On the local level, many stations
are taking advantage of the current
country dance craze by producing
their own Saturday night shows.
KATM/Modesto, CA runs its “Sat-
urday Night House Party” request
show each week. ——

“We do a good |
amount of special |
programming on |
the weekends,” |
says PD Ed Hill,
“and the ‘House
Party’ is very suc- [
cessful for us. We
get way out on the
edge with it. In
our first book we
had a 19-year-old
doing it with a straight CHR ap-
proach. It was rockin’ and rollin’
with tons of people on the phones.
It does very well for us.”

Ed Hill

STiLL
HOT

WUSN/Chicago airs its own
“Saturday Night Dance Party” live
each weekend from the Whiskey
River club. The commercial-free
show is hosted by WUSN’s air per-
sonalities and features free givea-
ways and a preshow buffet, with
special dance mixes played during
the four-hour program.

The station also runs “Catman’s
Cutting Edge.” a local show featur-
ing half of the "USN morning team

Hunger For Younger Programming
A notable lack of 18-34-oriented syndicated material

hat are the pitfalls and pluses of syndicated

programming for the new kids on the block

— the younger-skewing stations? Are they
able to work special programming into their 18-34-driven
format? If so, how? WYGY/Cincinnati PD Patti Marshall
shares her station's weekend and special programming
habits.

Because it's a younger-targeted Country sta-
tion, WYGY runs a minimal amount of syndicated §
and special programming, other than a countdown
show and a locally produced public service pro-
gram. The reason for that, according to Marshall,
is twofold. “Our jocks are too good,” she explains.
“It's not that | don’t think syndicated shows are
good; it's just that I've got a great staff, and they
do a great job when they're on the air on the week-
ends”

Marshall also finds that the syndicated ma-
terial currently available leaves something to be de-
sired for an 18-34-targeted station. “It's difficuit for
young Country stations to find programming to fit their needs, she
explains. “A lot of people have not come around to offering us what
we need. | don't want to run the same thing the mainstream Country
station across the street is running. | want something that reflects the
attitude of the station.

“| would love to have some shows geared toward a younger au-
dience. There aren’t any shows produced specifically for the 18-34 au-
dience that talk about issues that they're interested in hearing about
or that ask questions they want to know about”

Bring On Hot New Stars

Marshall says she would like to see more live concert specials
featuring younger artists such as Tracy Lawrence or John Michael
Montgomery. She believes the live element works well with her au-
dience, providing an exclusive, exciting feel for her listeners.

“There are a host of new young artists who are excellent and put
on great shows, but | can understand why a lot of people aren't jump-
ing on that; there are probably a lot more stations that wouldn't run
them than would. | guess it's just not cost-effective”

Marshall subscribes to the same theory as her peers in main-
stream Country radio when it comes to her overall attitude on syn-
dicated programming, however: “If it's not better than my jock that’s
on, forget it. We care that the quality of our shows is at the same level
as the rest of the radio station. | can't just change the image of my
station for three hours”

Patti Marshall

By Lorie Hollabaugh

that, according to PD Dean
McNeil, plays cuts by the more edgy
artists that might not make it onto
regular radio (e.g., the Mavericks’
first album).

McNeil says the station gives lis-
teners an hour of oldies every week
with “Country Flashback,” which
highlights the music of one particu-
lar year during each show. “That
show really fills a need, because it
gives us a way to showcase old mu-
sic for an entire hour,” he says.
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Dean McNeil

Countdowns Fill Needs

KEAN/Abilene PD Kelly Jay
doesn’t have any worries concerning
his station’s weekend programming:
“We just turn the radio off, ‘cause
we don't like to work weekends!” he
jokes. Jay has found success with
free music weekends and featured
artist giveaways on the local level;
on a national level he finds the
countdown show KEAN runs to be
particularly successful for their mar-
ket. “'I think those countdowns fill
a big need, because people like to
follow up and see how their favorite
song is doing nationally,” he says.

KEAN runs a fair amount of other
special programming as well, but
Jay is quick to point out that the car-
dinal rule of positioning holds fast
for his station. “There are definite-
ly more syndicated shows out there
than we could ever use. 1 get calls
on running new specials all the time,
but we're so personality-oriented it
would take away from that if we ran
them too often. But if they’re used
with discretion, they're definitely a
positive for our station — I don’t do
it just because weekend help is hard
to find.”

Other stations agreed that al-
though syndicated shows and spe-
cials definitely fulfill a programming
purpose, they can also weaken a sta-
tion’s image and identity if position-
ed incorrectly. Although there is an
ever-increasing amount of special
programming available today, PDs
seem to be more discriminating than
ever about the types of shows they’ll
run (and when they’ll run them).
Quality, more than quantity, seems
to be the rule these days when us-
ing alternative programming.

Right Shows,
Wrong Reasons

“You have to have a reason for
running syndicated programming, or
it can definitely be a negative,” ex-
plains KATM’s Hill. “We don't run
it every weekend. We pick and
choose the hottest acts and position

Kelly Jay

Continued on Page 47
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Is Any Of Your Program

Day Satellite-Delivered?

Small 46% 54%
Medium 77% 23%
Large 12% 88%
Major 20% 80%

Do You Use Syndication

On Your Station?

Small 77%

23%

Medium 67%

33%

Large 100% 0%

Major 70% 30%

How Much Of It

Airs On Weekends?

All Most None
Small 29% 58% 13%
Medium 15% 70% 15%
Large 25% 62% 13%
Major 55% 45% 0%

Why Do You Run Syndication?

rﬁmy Ii,e,t;;r Compensation  Other
Small 18% 49% 6% 27%
Medium 18% 64% 9% 9%
Large 0% 63% 0% 37%
Major 11% 47% 0% 41%

Do You Feel Your Use Of Syndication

And/Or Satellite Programming
Is Going To Increase?

Increase Decrease  Don’t Know
Small 79% - 15% 5%
Medium 54% 15% 31%
Large 67% 0% 33%
Major 72% 0% 28%
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sitioning liners of randomly selected
Country stations, and the difterences be-
of choice two years ago. the word many stations have
recently worked into their liners is “new.” Programmers and researchers conducting focus

tween the two years were tremendous. As
groups have consistently heard listeners commenting how much they like today’s “new coun-

part of our look at today’s Country outlets,
we've updated our listings with the slogans

try artists.” Adding “new” to the liners reinforces a station’s image of concentrating on to-
day’s country artists.

Country’s Hottest Liners |
I n 1990 and 1992 we printed key po-
on the air today.

Whereas “hot™ was the positioning centerpiece

Here's what you're saying to your listeners now, compared to the messages touted in Sep-
tember 1990 and August 1992.

KEAN/Abilene

1990: Country’s No. 1 Country.
1992: Country’s No. 1 Country.
1994: Key 105 — Country’s No. 1 Country.

WKHX/Atlanta

1990: Atlanta’s Country Leader, 52 Minutes Of Continuous
Country Music Every Hour.

1992: 52 Minutes Of Continuous Country Music With The Right Mix
Of Today’s Hot New Country Hits And All-Time Favorites.

1994: The Right Mix Of Today’s Hot New Country
And All-Time Favorites.

WYAY/Atlanta

1990: Atlanta’s Fun Country Station.
1992: Today’s Hot New Country.
1994: Atlanta’s Young Country.

WKXC/Augusta, GA

1990: The Best And Most Country, 12 In A Row.
1992: The Best And Most Country, 12 In A Row.
1994: 12 In A Row Of Today’s Hottest Country.

WZZXK/Birmingham

1990: Birmingham’s Country Favorites.
1992: Today’s Hottest Country.
1994: Today’s Hot New Country.

WYRK/Buffalo
1990: Back-To-Back Continuous Country Favorites.
1992: Back-To-Back Continuous Hot Country Favorites.
1994: Continuous Hot Country Hits.

WSOC/Charlotte

1990: The Best And Most Country.
1992: Today’s Hottest New Country Sound With Less Talk.

1994: Today’s Hot New Country.

' WCOS/Columbia, SC

1990: Back-To-Back Country Favorites. The Great 98FM.
1992: Today’s Back-To-Back Country Favorites. The Great 98FM.
1994: Today’s Back-To-Back Country Favorites.

KPL.X/Dallas

1990: The Best And Most Country.
1992: Best Country K-PLEX.
1994: Today’s Hot New Country.

KYGO-FM/Denver

Continuous Country FM 98 5/Denver Spells Country
“FM 9835, KYGO.”

Continuous Hot Country Favorites FM 98.5/Denver
Spells Country ‘‘FM 98.5, KYGO.’

1990:

1992:

Attitude Sets Apart ‘Young Country’ Stations

ike their 25-54 counter-

L parts, today’s 18-34-orient-

ed Country outlets incor-

porate a heavy dosage of “new”

and *hot” into their primary posi-
tioning statements.

Of course, “Young Country” is

a prominent slogan as well —

for those willing to pay for the

privilege, that is. “Young Coun-

WYGY/Cincinnati
Young Country Y96 — It's An Attitude.

WPFB/Dayton
Hot Country 105.9 — The Rebel.

WYCD/Detroit
94 Young Country.

i . i db KKBQ/Houston
ry. IS ERes DA ) SRE g ] Houston’s New Generation Station
Alliance Broadcasting, which For The '90s.

has licensed several stations —
perhaps as many as one-third of
those targeting 18-34s — to use
the phrase.

Keep in mind that these list-
ings may be a bit deceptive, as
18-34-targeted stations generaily
are less dependent on their pri-
mary liners than most 25-54s.
What sets most 18-34s apart
from their mainstream counter-
parts is heavy usage of attitude
liners to help position them to
younger demos.

Here's a sample of the prime
positioners used by a random
selection of 18-34-targeted Coun-
try stations:

WGRL/Indianapolis
New Hit Country 104.5 — The Bear,

KBEQ/Kansas City
Young Country 104.

KDDKI/Little Rock

Continuous New Country.

KHTX/Riverside

Today’s Country Favorites.

KDIiL/San Antonio
Fresher, Younger Country.

WRBQ/Tampa
Hot Country Hits — 12 In A Row.

1994: Continuous Hot New Country

KJJY/Des Moines

1990: Continuous Country Favorites/I0 In A Row.
1992: New Country And Country Favorites.
1994: New Country And Country Favorites.

WKML/Fayetteville, NC

1990: Carolina’s Best Country.
1992: Carolina’s Best And Most Country/
Today’s Hot Country Hits And All Your Favorites.
1994: Today’s Hot Country Hits From Today’s Hot Country Stars.

WRNS/Greenville-New Bern, NC

1990: Your Country, 95.1.
1992: The Best And The Most Country.
1994: The Best And Most Country.

WESC/Greenville,

1990: Big Country.
1992: Today’s Hottest Country.
1994: Today’s Country And All-Time Favorites

SC

KIKK/Houston

1990: Real Country, Sounds Like Texas.

1992: Best And Most Country.

1994: Proud To Be A Kicker/Best Variety Of Today’s
Country Favorites.

KILT-FM/Houston

1990: 12 In A Row, Continuous Country Favorites.
1992: 12 In A Row Country.
1994: Today’s New Country Hits, 12 In A Row.

Continued on Page 47
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LES ACREE
KC ADAMS
BRUCE ADELMAN
MARLENE ADKISON
ALABAMA
JAY ALBRIGHT
DEBORAH ALLEN
JON ALLEN
BART ALLMAND
JOHN ANDERSON
LYNN ANDERSON
EDDY ARNOLD
CHRIS ATKINS
MICHAEL ATKINSON
AMY AUSTIN
LISA AUSTIN
MATT AUSTIN
BOB BAKER
DOUG BAKER
TOM BALDRICA
BOB BARNETT
RICK BAUMGARTNER
ERIC BEGGS
BELLAMY BROTHERS
ED BENSON
BILL BERG
DAVID BERRY
CLINT BLACK
RICK BLACKBURN
CLIFF BLAKE
MIKE BLAKENEY
DAVE BLOCK
SUZY BOGGUSS
TEDDI BONADIES
SCOTT BORCHETTA
BOB BOSCHE
JOHN BOUDREAU
JIMMY BOWEN
BOXCAR WILLIE
BOY HOWDY
MIKE BRADY
BILL BRADLEY
MACK BRAMLETT
GARTH BROOKS
JAY BROOKS
RON BROOKS
BROOKS & DUNN

CARL BROWN
JOHN BROWN
SHEILA BROWN

TED BROWN
TONY BROWN

T. GRAHAM BROWN
SHANNON BURNS

TOM BURTON
GARY BUTTICE

FRANK BYRD

TRACY BYRD

COYOTE CALHOUN
GLEN CAMPBELL
RICK CANDEA
RANDY CARROLL
MARY CHAPIN CARPENTER
CARLENE CARTER
DALE CARTER
JUSTIN CASE
AL CASEY
JOE CASEY
JOHNNY CASH
ROSANNE CASH
JEAN CASHMAN
CHARLIE CASSIDY
BILL CATINO
DC CAVENDER
SAM CERAMI
BRAD CHAMBERS
RANDY CHAPMAN
RON CHAPMAN
STEVE CHAPMAN
RALPH CHERRY
MARK CHESNUTT
RAY CHIOVARI
ROY CLARK
TIM CLOSSON
JERRY CLOWER
ROCKY COLAVITO
MARK COLLIE
CONFEDERATE RAILROAD
JOHN CONLEE
EARL THOMAS CONLEY
CHARLIE COOK
JEFF COOK
VON COOK
ROGER RAMSEY CORKILL

WT THE M.

LEE CORY
ROCCO COSCO
DON CRAWLEY

RANDY CUDD
CINDY CUNNINGHAM
JOHN CURB
MIKE CURB
RJ CURTIS
BILLY RAY CYRUS
ROB DALTON
DAVE DAME
CHARLIE DANIELS
JOHN DAVISON
BILLY DEAN
DESERT ROSE BAND
JOE DeVINE
TOM DEVOE
JOE DETERS
DIAMOND RIO
LITTLE JIMMY DICKENS
JOE DIFFIE
STACY DRAKE
TIM DUBOIS
JOHNNY DUNCAN
MAC EDWARDS
ROB ELLIS
RON ELLIS
DOUG ENLOW
KEVIN ERICKSON
VIC FARACI
DEBE FENNELL
SHANE FINCH
JOHN FISHER
ROSEY FITCHPATRICK
DEBI FLEISCHER
BOB FORSTER
RADNEY FOSTER
LENY FOX
ERIK FOXX
JANIE FRICKE
KENNY GARCIA
SHERRI GARRETT
GATLIN BROTHERS
CRYSTAL GAYLE
CARL GEISLER
PHIL GERNHARD
GIBSON MILLER BAND

VINCE GILL
MICKEY GILLEY
DICK GOLENO
VERN GOSDIN
BOB GRAYSON

GARY GREENBERG
LEE GREENWOOD
KEITH GREER
JEFF HACKETT
MERLE HAGGARD

BILL HAGY

DAVID HALEY
KENNY HAMLIN
BRAD HANSEN
SAM HARRELL

CHARLIE HARRIGAN
EMMYLOU HARRIS
FREDDIE HART
JOHN HART
LORI DAWE HARTIGAN
JIM HAYES
BOB HEATHERLY
BILL HELTEMES
LON HELTON
THOMAS HENNESSEY
KEVIN HERRING
HIGHWAY 101

ED HILL
KEITH HILL
MARK HILL
DON HILTON

BRUCE HINTON
STEVE HODGES
NANCY HOFF
SCOTT HOFFMAN
STEVE HOLBROOK
FRED HORTON
GEORGE HOUSE
LARRY HUGHES
RICK HUGHES
NICK HUNTER
SCOTT HUSKEY
ALAN JACKSON
CARSON JAMES
DEAN JAMES
KELLY JAY
ALAN JEFFRIES

NT SUITK
Wil(
RE HITS THAN...

WAYLON JENNINGS
JAY JENSON
KEN JOHNSON
PAUL JOHNSON
SCOTT JOHNSON
BILL JONES
GEORGE JONES
TOM JORDAN
JUDDS
CHRIS KELLY
DAVE KENNEDY
MIKE KENNEDY
KENTUCKY HEADHUNTERS
TOBY KEITH
BARRY KENT
SAMMY KERSHAW
HAL KETCHUM
BRIAN KING
JIM KING
KEVIN KING
LARRY KING
BOBBY KRAIG
DICK KRIZMAN
JACK LAMEIER
JOHN LANDRUM
BRIAN LANE
RICH LAUBER
TRACY LAWRENCE
CHRIS LeDOUX
JIMMY LEHN
KYLE LEHNING
LUKE LEWIS
MARK LEWIS
LITTLE TEXAS
CHARLIE LINDSAY
ERIC LOGAN
JOE LOGAN
LEE LOGAN
CHARLIE LOUVIN
PATTY LOVELESS
LORETTA LYNN
BILL MACKY
MITCH MAHAN
BARBARA MANDRELL
BARRY MARDIT
ERIC MARSHALL
GERRY MARSHALL

| T —vvwwWw—arretreartadiohistorv-com
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BEECHER MARTIN
EDDIE MASCOLO
KEVIN MASON
RAY MASSIE
STEVE MASSIE
SCOTT MATEER
KATHY MATTEA
MAVERICKS
BILL MAYNE
Mc BRIDE & THE RIDE
GARY McCARTIE
NEAL McCOY
JAY J. McCRAE
REBA McENTIRE
GINGER McFADDEN
RICK McGEE
NEIL McGINLEY
TOM McGUIRE
BOB McKAY
DEAN McNEIL
BOB McNEILL
TRACY McSHERRY
MIKE McVAY
MIKE MEEHAN
TIM MERCER
CHRIS MICHAELS
SCOT MICHAELS
TONY MICHAELS
JIM MICKELSON
RONNIE MILSAP
BOB MITCHELL
DALE MITCHELL
ROBIN MITCHELL
RICK MIZE
GEORGIA MOCK
DOUG MONTGOMERY
JOHN MICHAEL
MONTGOMERY
BOB MOODY
DWIGHT MOORE
JOHNNY MORGAN
LORRIE MORGAN
TONY MORREALE
GARY MORRIS
DENNY MOSESMAN
GARY MOSS
RICK MOXLEY
PAT MOYER
GREG MOZINGO
FRANK MULL
MOON MULLINS
JIM MURPHY
ANNE MURRAY
ROGER NELSON
WILLIE NELSON
LOUIE NEWMAN

DENISE NICHOLS
JIM ED NORMAN
DENNY NUGENT
ANDY OATMAN
JOE O’'DONNELL
JIM O'HARA
JACK O’'MALLEY
MICHAEL O’MALLEY
KEVIN O’NEAL
OAK RIDGE BOYS
TOM OAKES
K.T. OSLIN
PAUL OVERSTREET
ZACK OWEN
BUCK OWENS

DAVE PRIEST
PAT PUCHALLA
JACK PURCELL

JOEL RAAB
EDDIE RABBITT

MAX RAINES
BOB RALEIGH
RAY RANDALL

EDDY RAVEN
COLLIN RAYE
JIMMY RECTOR
EDDIE REEVES

MARK REID

MIKE REID
BEVERLEE REITER

KEN RUSH
BOB SAPORITI
SAWYER BROWN
LEN SCHACKELFORD
CARSON SCHREIBER
THOM SCHUYLER
CRAIG SCOTT
MARK SCOTT
MATT SCURRY
TOM SGRO
ED SHANE
STEVEN SHARP
KENNY SHELTON
RICKY VAN SHELTON
MIKE SHEPARD

LOREN OWENS
MIKE OWENS
LARRY PAREIGIS
SCOTT PARKER
LEE ROY PARNELL
DOLLY PARTON
DON PAUL
MINNIE PEARL
DAN PEARMAN
KENNETH PEIFFER
JOHN PELLEGRINI
RIC PEPIN
JAY PHILLIPS
TJ PHILLIPS
DAVE POOLE
GARY POPEJOY
CRAIG POWERS
MICHAEL POWERS
RAY PRICE
CHARLEY PRIDE

RESTLESS HEART
RENEE REVETT
CHUCK RHODES
JULIE RICH
JAY RICHARDS
JOHN RICHARDS
MARK RICHARDS
STEVE R. RICHARDS
NANCY RICHMOND
DON RILEY
BRAD RIVERS
SMOKEY RIVERS
DENISE ROBERTS
TIM ROBERTS
TOMMY ROCKWELL
KENNY ROGERS
LEE ROGERS
MICHAEL ROGERS
JOHN ROSS
BILLY JOE ROYAL

il

TG SHEPPARD
SHELIA SHIPLEY
SHENANDOAH
RICKY SKAGGS
ALAN SLEDGE
DANNY SOMMERS
DAVID SOMMERS
JOHN SPEER
MARK SPRINT
JOHN ST. JOHN
STATLER BROTHERS
TED STECKER
RICK STEPHENSON
BOB STERLING
CHUCK STEVENS
JULIE STEVENS
RAY STEVENS
TERRY STEVENS
GARY STEWART
DOUG STONE

GEORGE STRAIT
JAMES STROUD
MARTY STUART
DOUG SUPERNAW
PAT SURNEGIE
GREGG SWEDBERG
BRYAN SWITZER
DAVE TAYLOR
CHUCK THAGARD
BRIAN THOMAS
CHARLIE THOMAS
TONY THOMAS
JIMTICE
MEL TILLIS
PAM TILLIS
AARON TIPPIN
RANDY TRAVIS
TRAVIS TRITT
KEN TUCKER
TANYA TUCKER
MARK TUDOR
DALE TURNER
KEN VAN DURAND
DALE YAN HORN
TED WAGNER
PORTER WAGONER
CLAY WALKER
RUSTY WALKER
SCOTT WARD
STEVE WARINER
BUCK WATERS
ANNE WEAVER
BRAD WEST
JIM WEST
JACK WESTON
DANNY WHITE
DARLENE WILLIAMS
DON WILLIAMS
HANK WILLIAMS JR.
THOM WILLIAMS
RUSS WILLIAMS
PAUL WILSON
JEFF WINFIELD
POLLY WOGG
KERRY WOLFE
BOB WOOD
EVA WOODS
BRIAN WRIGHT
ROY WUNSCH
TAMMY WYNETTE
WYNONNA
TRISHA YEARWOOD
DWIGHT YOAKAM
BOB YOUNG
RICK YOUNG
JIM ZINN

COME TO THE GIANT SUITE #5520 TO MEET

PETE ROSE
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Country’s Hottest Liners

Continued from Page 44

KFKF/Kansas City

1990: Continuous Country Favorites.
1992: Continuous Country Favorites And The

Hottest Country Music.

1994: Continuous Country Favorites/
Kansas City’s 10-In-A-Row Country Music Station.

WIVK/Knoxville

1990: There’s Only One For (Music, News, Sports, etc.), WIVK.

1992: There’s Only One, WIVK.

1994: Today’s New Country/We’re Hop, Hop, Hoppin’
Through The Hits 12 In A Row, 107.7 WIVK/East Tennessee’s
Choice For Today’s New Country, And We're Playin’ ’Em 12
In A Row, Back-To-Back On 1077 WIVK.

1990: Arkansas’s Radio Station/Arkansas’s Country Favorites/
The Best And Most Country Music.
1992: Arkansas’s Radio Station/Arkansas’s Hottest

Country Favorites.

1994: Kissin’ 96FM, Playin’ Today’s Hot New Country.

WKSJ/Mobile

1990: The Best And Most Country.
1992: The Best And Most Country Music.

1994: Today’s Hot New Country.

KXXY/Oklahoma City

1990: Your Number One Country.

1992: Today’s Hot Country.

1994: Today’s Hot New Country.

WKNN/Pascagoula, MS

1990: Your Country Connection K99FM/Nine In A Row/

Back-To-Back Favorites.

1992: Continuous Hot Country Favorites.

1994: Today’s Hot New Country.

Stations Selective With Special Programming

Continued from Page 42

the shows as something of an exclusive,
like “We're the ones who are bringing it
home to you; we’re the ones who have it/
In this market, because of the lack of a
super-high-profile type of station, we felt
that the syndicated specials would give us
a really big, Hollywood-type image; it’s the
idea that we can bring the stars to our au-
dience.”

Although KATM runs a significant
amount of special programming, Hill says
the station takes pains to localize those
shows via homemade sweepers to maintain
its personality-oriented vibe. WUSN’s
McNeil subscribes to the same philosophy.
“I think one thing that sets us apart is that
the syndicated shows we run have a very
local feel,” he says. “We make a big deal
out of the shows with drops and intros so
they don’t sound like your average syndi-
cated show when we air them.”

McNeil agrees that while there is so
much good syndication available that it's
tough to choose, there is still a need for
open-ended specials that provide more
room for station involvement. “We've done
several open-ended specials, where they

send us the work part and our personali-
ties host the show; our jocks love doing
that.”

Lack Of Stars Seen

Artist accessibility is another factor that
could be improved upon in the special pro-
gramming market. Hill sees a definite lack
of specials featuring megastars such as
Garth Brooks and George Strait. “I think
the bigger the stars, the better the show,
and the better chance it will air on our sta-
tion. Those shows help us perpetuate our
Hollywood image.”

Overall, though, PDs seem to be cre-
ating a healthy balance while implement-
ing the special programming without
alienating their stations’ individual person-
alities. Hill sums it up best: “If position-
ed correctly, syndicated programming can
be positive for your station. But if not, it
can definitely be a negative. You’re going
out on a limb every time you present some-
thing new on your radio station, so you'd
better have a good reason for running it.

“If you decide to run syndicated pro-
gramming for the hell of it, just to fill a
void, then you're doing it for the wrong
reasons.”

KKAT/Salt Lake City

1990: Kat Country 102.
1992: Good Times And Today’s Great Country Favorites.
1994: Home For Continuous Country Favorites/

Home for the Most Continuous New Country Music.

KSON/San Diego
1990: More Good Times And Great Country Favorites.
1992: A Great Mix Of Today’s Hot Country Favorites.
1994: Hot New Country.

KRPM/Seattle
1990: Twice As Much Country.
1992: K-106, A Better Variety Of Country Favorites
From Yesterday And Today.
1994: A Better Variety Of Today’s Country Favorites.

WIL/St. Louis
1990: Country Favorites Back-To-Back.
1992: 12 In A Row Country, WIL-FM 92.
1994: Today’s Country, 12 In A Row.

WQYK/Tampa

1990: Back-To-Back Country/Continuous Country Favorites/
The Most-Listened-To Country Station In Florida.

1992: Back-To-Back Country/Continuous Country Favorites/
The Most-Listened-To Country Station In Florida.

1994: Back-To-Back Country/Continuous Country Favorites/
The Most-Listened-To Country Station In Florida/
Today’s Country/Tampa Bay’s Country Station.

KNUE/Tyler, TX

1990: Best of East Texas.

1992: The Best And Most Country In East Texas.

1994: 12 In A Row KNUE 101.5, Playing Today’s Biggest Hits
And Yesterday’s Favorites.

WTQR/Winston-Salem

1990: The Best And Most Country.
1992: Today’s Hot Country And Yesterday’s Favorites.
1994: Today’s Hot New Country/Original Home Of 12 In A Row.

SRR

1.
HICKS OFF APRIL 18.

Show prep service satellite fed daily,
gossip, entertainment news

and so much more.

What it takes
to make yvour country great.

SJS ENTERTAINMENT
(212) 370-9460

TwWWWoamericantraciohisterr-eom -
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Jingles Add To Stations’ Sound

ingles are a key for Country stations. Not only do they
identify a station in a way that’s more entertaining to the
listener, they also subtly add to the overall sound. Below,
three program directors share how they use jingles to promote

their stations.

KZI.A Heats Up

KZLA/Los
Angeles PD R.J.
Curtis believes | [
many jingles avail- ! e
able today are too | §
“hot™™ for most §
Country stations. |
“The packages
I'm hearing now
are more produc-
ed, uptempo —
even frenetic.” he
says. “Jingles should be used as a
bridge between songs to get your call
letters and slogan out.

“Lots of stations find they need
more tempo, but they can’t do that
with songs alone; uptempo songs
don't test as well as ballads. So they
turn to hotter jingles to raise the tem-
po.

KZLA recently switched to a new
nickname (Z93.9 FM), and Cur-

R.J. Curtis

STiLL
HOT

Lots of stations find
they need more
tempo, but they

car’t do that with
songs alone; so
they turn to hotter
jingles.
—R.J. Curtis

199)

one could mean failure”

WKTF’s Power Play

ingles take on a prominent role at 18-34 Country
station WKTF/Jackson, MS. PD Dru Laborde ex-
plains why his station’s jingles have to be powerful.

“We're very upbeat these days, and jingles play a very important
part, he says. “We use them to brighten up our show” Laborde uses
JAM’s “Breakthrough” package, designed for CHR stations; he says
the CHR impact on jingles is important, especially for WKTF.

Are today’s jingles different from those the station used a few
years ago? “Definitely says Laborde. “Even the CHR jingles we used
back then don’t compare to the ones we use now.

“With 18-34 Country it's important to have powerful jingles and
a powertul on-air attitude. But you have to have both. A lack of either

Even though Laborde uses a CHR package, he's not concerned
listeners will confuse WKTF with a CHR station. “Most of our jingles
have our positioning statements sung right in, so people are used to it”

By Kristi Hinchman

tis needed a new jingle to go along
with it. He chose two packages by
Thompson Creative: “The Edge”
and “Orlando’s Hottest Country.”
“We used some cuts from each
package,” he says. “‘But some are too
jolting — they just rock you out of
your seat. It's tough to find re-sings
specifically for Country stations, but
there are some great packages out
there. I'm thrilled with ours.”

Curtis says KZLA’s jingles have
gotten progressively hotter. “Last
spring, they had more of a Hot AC
or Big Band feel, with lots of brass.
Although we were very happy with
them, certain cuts didn’t quite mix
with the music.”

Diversity Key At WBEE

WBEE/Rochester OM Bob Bar-
nett says he chose his jingle pack-
ages — JAM Productions’ “Go
West.” “American Express,” and
“Mountain High” — because, al-
though they’re very different, they
all reflect the station’s personality.
“We wanted continuity but also di-
versity,” he says. “We also wanted
them to be contemporary.

m =

Many stations are
choosing hot, CHR-
sounding ‘shotgun’
packages. | wanted

a jingle package
that would sound

more country.
—Bob Barnett

by

“So many stations are choosing
hot, CHR-sounding ‘shotgun’ pack-
ages. I'm actually in the minority;
I went the other way. I wanted a jin-

R

i i
s

o el

PLASTIC . %
BANNERS

©1994 Reef Industries Inc

Does Your Station

Use Jingles?

Small

74%

26%

Medium

41%

59%

Large

88%

12%

Major

75%

25%

' 800/231-2417

gle package that would sound more
country — not old, twangy, tradi-
tional country, but contemporary
country. We wanted to position
WBEE unambiguously as a country
station.

“The hotter jingles segue OK in-
to newer artists like the Gibson/
Miller Band, but they don’t sound
right coming into a Reba McEntire
or Randy Travis song.”

Not only do WBEE'’s current jin-
gles sound different from those of
a few years ago, they also serve a
different purpose. “Before, we want-
ed our jingles to make a statement,”
says Barnett. “We didn’t need to
position the station as Country. But
now the music has caught up with
the jingles and passed them — that’s
why jingles have gotten hotter.”

KJJY: Match, Don’t Mix

KJJY/Des
Moines Dir./Pro-
gramming Opera-
tions Beverlee |
Brannigan says |§
the key to success- |1
ful jingles is to
make sure they fit
in with the overall
sound of the sta- 1
tion. ““We use Beverlee
JAM's ‘Mile High®  Brannigan
package,” she says. “'I picked it be-
cause it most closely matched our
music.

“Jingles need to add to a station,
not stand out. They also should be
hot enough to match the intensity of
today’s music. Our jingles are hot,
but they’re not CHR.”

m

Jingles need to add
to a station, not
stand out. They

should be hot
enough to match
the intensity of

today’s music.
—Beveriee Brannigan
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Like both Curtis and Barnett,
Brannigan says the jingles at her sta-
tion have gotten progressively hot-
ter during the past few years.
“They’re definitely hotter and more
uptempo. We only bought one slow
jingle last year, and I’'m even sorry
we did that. But we update them
every year.'

Finally, let's not forget the pri-
mary reason stations use jingles. As
Brannigan points out, “The name of
the game is to get people to remem-
ber your name long enough to write
it down in an Arbitron diary.”

.. Roll-A-Sign™ offers a better way. You get
.. up to four vibrant colors printed on

“% durable, high quality 4 or 6 mil plastic film
... todisplay your logo and message brilliantly
.. for an economical price. Now you can
afford to display a bright new sign at every
: public event. They even make great cost-
| effective promotional give-aways. Just roll
| off what you need and cut.

Call today
and get exposed.

e avaiale in
of bannefs

_ Expose yourself with a minimum of risk.

=+ Today’s level of fierce competition demands
- that you prominently display your name
. every chance you get (location broadcasts,
i1 concerts, station sponsored autograph ses-
sions, etc.). With theft, vandalism and loss

. it becomes a costly proposition to continu

¢ ously replace expensive signs and banners

. costing hundreds of dollars,

72" x 36" gives you 170 banners per roll

36" x 24" gives you 330 banners per roll

31" x 18" gives you 340 banners per roll

" and 36" heighis on 1000 & rofis
s delermined by basner Bngi

Durable banners for a
throw-away price.

UV stabilized plastic
won’t fade indoors or
outdoors. [

Simply FAX your logo
and color separation
information for a free
price quote.

" Reef Industries, Inc.
P.O. Box 750245
Houston, TX 77275-0245

713/484-6892 |
713/947-2053 FAX |
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HE NEWEST GOUNTRY ARTISTS!
[HE NEWEST GOUNTRY HITS!

THIS QUICK-PACED SPECIAL KEEPS UP WITH THE FAST-MOVING
COUNTRY MUSIC SCENE. EACH WEEK, HOST RANDY DAVIS OF WYNY,
NEW YORK SPENDS AN HOUR WITH A STAR FROM THE FOREFRONT
OF COUNTRY MUSIC.

INTRODUCE YOUR AUDIENCE TO THE HOTTEST NEW ARTISTS
AS THEY EMERGE! GIVE THEM THE NEWEST HITS FROM THE BIG-
GEST ACTS, PLUS INTERVIEWS WITH THE MOST POPULAR YOUNG
STARS LIKE GARTH BROOKS, ALAN JACKSON, WYNONNA, 6K CLINT
BLACK, VINCE GILL, AND MARY-CHAPIN CARPENTER. YOUR
LISTENERS WILL KEEP COMING BACK FOR EACH FRESH NEW
EDITION OF ’90s COUNTRY.

agalt

FOR DETAILS ON HOW YOU CAN PUT RANDY DAVIS AND
"90s COUNTRY TO WORK FOR YOUR STATION,

CALL 1-800-225-3270

FIRST IN COUNTRY

UNIST{R

i 1 e WYY americanracheohtetery-eom——
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Country Stations Enter Publishing Domain

7 Print medium is newest wave in radio promotion

ountry stations are always looking for ways to generate
new revenue. But how can a station promote itself,
strengthen listener loyalty, and increase its audience —

without spending a fortune?

Customized publications are one
way to do all that . . . and more.
Country stations increasingly are
turning to cross-promotion by pub-
lishing and distributing their own
station magazines. and the results
are encouraging. Here are a few
ways stations are using the printed
word to promote the spoken one.

_ Stations ‘Tune-In’

Tune-In is one such publication.
The “syndicated”™ monthly maga-
zine, carried by 45 Country stations
around the United States. has been
out for more than 13 years, accord-
ing to Editor Sandy Adzgery.

The 24-page tabloid is produced
at the company’s Houston headquar-
ters. Its staff produces the copy and
artwork. and a number of pages are
customized for each market. Most
stations use their pages for local ad-
vertising; some use them to promote
station events.

Although Adzgery says the mag-
azine has been successful for most
stations, there are some markets in
which it just doesn’t work — oddly
enough, markets where country ni-
sic dominates the airwaves. “It’s
tough in cities like Houston and
Nashville.” she says. “Country’s al-
ready on top. [The Country stations
there] don't need a magazine to pro-
mote themselves.”

One station that
utilizes Tune-In is
KHAK/Cedar [
Rapids, IA. The i
station distributes
10000 copies a
month — and
that's “not
enough.” accord-
ing to GM Mary
Quass. KHAK
sends out 4000 via
direct mail using an in-house data-
base, and distributes the other 6000
in high-traffic locations such as
bookstores and supermarkets. Quass

Mary Quass

STILL

says she tries to hoard a few copies
each month to give away at station
promotions as well.

KHAK has carried Tine-In for
more than 10 years; Quass considers
it an integral part of the station’s
marketing mix, from both a sales
and an on-air standpoint. “"We use
Tune-In to do value-added.” she
says. “"Our clients get radio, print.
and direct mail. We also use it for
promotions to free up our airtime.”

Quass likes the “in your face™ as-
pect of using another medium. *lt
puts us in front of the listener and
reinforces our call letters. 1t's espe-
cially good in competitive situations;
if another Country station starts up,
we've already got an advantage.”

By Kristi Hinchman

“Sandy travels all over — the
Country Radio Seminar. Las Vegas.
California. the CMA Awards — to
set up interviews.” says Daniels.
“We find that people like lots of in-
formation on the artists, so we try
to provide that”” The magazine has
a total of six staffers, including an
art director and photographer.

He says response to Country Spirit
has “‘really been great.” adding that
the magazine “‘adds another dimen-
sion to our radio station. It helps
promote the station, too. [And] it of-
fers great opportunities for our
clients.

[Tune-In] puts us in front of the listener

and reinforces our call letters.
—Mary Quass

Do It Yourself

KNIX/Phoenix, which carried
Tune-In for two years, decided it
could better serve its audience by
publishing its own magazine. The
station started Country Spirit about
five years ago, and currently pro-
duces the 32-page monthly entirely
in-house.

According to
General Program
Manager Larry
Daniels, the key
to publishing a
station magazine
is to hire people
specifically for
that purpose. He
credits  Editor
Sandy Lovejoy
with the success of
the magazine, whose circulation
hovers around 100.000.

66)

:

Larry Daniels

99)

“We intend for the magazine to be
self-supporting. and it is; it pays for
itelf. We don't give away ads. They
are legitimate ads that clients pay
for.” Daniels says the station’s adver-
tising executives sell the magazine
along with radio time.

Country Spirit includes artist in-
terviews (the February issue profil-
ed cover stars Brooks & Dunn as
well as Tracy Byrd, Michelle
Wright, Stella Parton, and Susie
Luchsinger), promotional writeups
("Bucks & Bonuses™), a calendar of
events, artist info, club listings, and
pleny of advertising. It’s distributed
free at selected area retailers.

Full-Service Mags

Some stations may want to
distribute a publication, but can't —
for example, they might not have the

We find that people like lots of information

on the artists, so we try to provide that.
—Larry Daniels

99,
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KHTX Delivers ‘Hot Country News’

ainstream Country stations aren't the only ones

that use publications to promote themselves

and the artists they play. KHTX/San Bemardino-
Riverside's K-HITS Hot Country News provides that ex-
tra element to capture the attention of its target audience:
18-34-year-olds.

OM/PD/Imorning talent Jan Jefferies has added yet another name
to his already lengthy title: publication coordinator. He started the
magazine about a year ago, and — with the help of K-HITS MD Bryan
Jackson and Califomia Media Services — produces 20,000 copies every
month.

Jefferies says he uses the magazine to attract a younger audience;
issues are distributed in popular locations for 18-34s, such as country
dance clubs and bars, and subject matter focuses on younger issues.
“We include dance steps, country fashion, artist profiles, fan club and
concert information, trivia questions, and a Top 30 list;” says Jefferies.
“We're not just a radio station playing the hits”

Creating A Keeper

The 8x10-inch magazines are distributed at a number of retailers
in the surrounding area. Hot Country News kicked off its second year
with last month's issue, which featured Vince Gill on the cover. Jef-
feries has dedicated some recent issues to Fanfest ‘94, and plans to

manpower, office space, know-how,
or funds to do so. Such was the case
at WQIK/Jacksonville, which opted
to turn over the job to the CPM
Group.

The company publishes maga-
zines customized for each of its five
client stations. *“For radio stations to
grow in the "90s. they must find new
revenue streams,” says CPM Presi-
dent Dick Downes. **Station maga-
zines are a great way to get more
money from existing clients and to
get new dollars from new clients.”

WQIK offers its |
listeners Hit |
Kicker Country, a
quarterly tabloid |f
produced by CPM | %
specifically for the
station, and PD
Lee Rogers says it
has been a great
promotional tool.
“It creates won-
derful loyalty with
the listeners. We like to give them

66

Lee Rogers

release a special edition for the forthcoming event.

“I wanted to do something that people would keep and not throw
away after reading,” he says. “We're going to run autograph pages in
our May issue; listeners won't toss them if they have signatures in them.

“We just want our audience to keep us in their minds”

country music issues written by
Rogers, photos of station events and
winners, CD reviews, and artist bios
and interviews.

Rogers dictates which artists grace
the cover, often tying them in with
local appearances; he tells CPM
who he wants, and Downes takes
care of the rest. For example, the

We’re becoming more a part of our
listeners’ lives than just an intangible

signal in the air.
—Lee Rogers

more than they ever expected from
their favorite radio station. We reach
out and touch them. We're becom-
ing more a part of their lives than
just an intangible signal in the air.”

The magazine is mailed directly
to 30000 listeners in the station’s
database; an additional 10000 copies
can be picked up throughout the
area, primarily at anchor sponsors.
Each issue includes a column on

99)

spring issue of Hir Kicker Countrv
will feature George Strait, who has
a concert scheduled there in April.

Rogers says that after two years of
publishing, the magazine is finally
pulling in revenue for the station.
“It’s taken a while, but we're start-
ing to make money on it. The mag-
azine has a gond reputation in the
market, and more people are be-
coming familiar with it.”
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MARKETING / RESEARCH
. PARTNERS, Inc.

Congratulations to our Country Partners
and

"Thanks For Another Great Year!"

KZ7I1L.A-Los Angeles
WXTU-Philadelphia
WSM-Nashville
WWWW-Detroit
WGAR-Cleveland
KZ7ZDG-Denver
WIL-St. Louis
KXXY-ORklahoma City
KJJO-Minneapolis
KRTY-San Jose
WBEE-Rochester
KRPM-Seattle
KWNR-Las Vegas
WGNE-Daytona Beach
WRNS-Coastal Carolina
WCUZ-Grand Rapids
WKCQ-Saginaw
WILS-Lansing

See us in booth 25 at CRS or call us at

800-767-3533
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compare to this cross-section of Country outlets.

Is Country Radio The No.1
Rated Station (12+)

In Your Market?

The CRB Survey Says . . .

W Exclusive study reveals new profile of Country radio

i . ) One Two Three MoTrerI;an
s part of its 25th Anniversary celebration, the Country . S
Radio Broadcasters conducted a survey to determine the | Small 36% 18% 15% 28%
present “‘state of the industry.”

A random sample of 600 stations from the CRB’s database received

a 51l-question survey. Some of the responses are included on corresponding Large 0% 38% 25% 38%
editorial pages in this issue. Here are the rest of the Q&A’s — see how you

How Many Country
Radio Stations Are In Market?

Medium 23% 7% 23% 46%

Major 20% 30% 20% 30%

Continued on Page 57

0 21 [T < U Do You Do
Rated Static : Perceptual Research?

Small 76% 24%

= Small 23% T7%
Small  87%  13% > >

Medium 83% 17%

Medium 10% 90%

Medium 83% 17%

Large 63% 37%

Large 38% 62%
Large 63% 37% 9 > =

Major 50% 50%

Major 95% 5%

Major 80% 20% %

Do You Use A

Programming Consultant?

Small 16% 84%

Medium 23% 77%

Large 63% 37%

Major 68% 32%

Do You Have An Off-Air Do You Do
Production Director? Music Research?
Smali 13% 87% Smali 33% 67%
Medium 15% 85% Medium 46% 54%
Large 12% 88% Large 75% 25%
Major 85% 15% Major 95% 5%

How Many Current Songs How Many Songs In
H%ghhggaregbggsvgx 2& %::::':,ly Do You Play On Your Station?

Number Of Number Of

Under300  300-400  400-600  Over 600 Records Recurrents

Small 5% 15% 7% 72% Small 45 Small 71.6
Medium 8% 16% 25% 50% Medium 40.7 Medium 70.8
Large 0% 12.5% 50% 37.5% Large 31.5 Large 31.5
Major 20% 20% 55% 5% | Major 37.3 Major 69

How Do You Make Decisions

About Adding/Dropping Records ?

Do You Use A Computerized What Is Your Station's

Music Scheduling System? Ealio Ot Lument To S0le%

in-House  Consultant's CUN;::‘/EOIG
Trades Research Help Comblnation
Small 45% 14% 6% 38% Smali 36% 64% Small 65/35%
Medium 46% 23% 7% 30% Medium 46% 54% Medium 55/45%
Large 0% 12% 0% 88% Large 88% 12% Large 62/38%
Major 10% 45% 5% 60% Major 100% 0% Major 66/34%

Note: Duplicate answers were received from a few stations,
s0 total numbers can exceed 100%.

WA amerteIrTohohe oo
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THE
OTHER
SIDE OF
COUNTRY IS

FUN

BREAK-
THROUGH

HIP

NON-STOP

l It’s continuous. 24 hours a day.
More hot country videos than you can get anywhere else.
The videos that hit all the right notes with music fans.
It’s hot country music and it’s around the clock.
CMT: Country Music Television.

e ————— o,

© 1994 Group W Sateflile Communicotions. CMT, the CMT fogo ond THE OTHER SIDE OF COUNTRY are regiskered service morks, and COUNTRY MUSIC TELEVISION is o service mork, of Coundry Music Television, Inc
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“This 1s a ‘norning drive show for
the overnigheers, and a terrific lead-
in !0 OUR marnings. Ovesnights
bave revex been more fual”

Larry Daniels

GENERML. PROGRAM MANAGER/KNIX-IM

AFTER MIDNITE welcomes
. s > “Instead of putting the listener I
one of America’s premiere s s s
S R t music with solid entertai l
Country Radio stations: Towtsy piolsenr

The Legendary KNIX o

Larry Daniels and Brad West are widely recognized to be
among the most effective and pioneering programmers in
the razion. And, we at After Midnite are honored to
inchude KNIX 102.5 FM, the #1 station in Phoenix,

as one of our newest family members.

Why would one of the most legendary stations in all of
Country Radio trust their overnights to a satellite show? /; 7
You won’t know 'til vou call 1-800-261-9053. oA 0 B NS =

One call, and you can “get it” too!

E WITH
A TERtIoNTE BLAIR GARNER

— AN M Ericanradiehistorv-com . R W g ——
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A DECCA )

1934
60 vears of [ egen d Ar'Y music

And the heritage continues...

GG

1994

SHELIA SHIPLEY BIDDY
Sr. Vice President/General Manager

MARK WRIGHT
Sr. Vice President/ Head of AR

LORI EVANS
Executive Assistant/Promotion Manasger

FRANK LIDDELL
Director of AR

ROSEY FITCHPATRICK

Director of Regional
Promotion/Southeast

JOHN LYTLE

Director of Regional
Promotion/Southwest

BUCK STEVENS

Director of Regional
Promotion/Midwest-Northeast

DICK WATSON

Director of Regional
Promotion/West Coast

DECCA

60 Music Square East
Nashville, TN 37203
615/244-8944
615/880-7475 (Fax)

e — wirrarmrertcanradiohistory com ———rra Przsnes
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The CRB Survey Says. . . ...

Do You Run

Units Or Minutes?

Minutes Units
) )
Who Decides The Current How Many Minutes S 82 °/° 18°/°
Music Adds And Rotations? Of Commercials Medium 70% 30%
] MD ED T Do You Run In...? Large 37% 63%
Small 21% 21% 57% Marning Drive I\gl)g::::g]s Major 15% 85%
Medium 35% 27% 38% Small 13 11.6
Large 0% 14% 86% Medium 15 12 o Ve ;
Major 0% 40% 60% Large 13.9 11.7 0
Major 13 10.3 -
Small 11% 89%
: Which Trade Do You Relv On? Medium 8% 92%
e u ne :
L Are You A Large 12% 88%
Billboard Gavin R&R Market Leader In Rates? - 5 =
Small  44% 20% 25% Major  25% 75%
Medium 30% 0% 53% Small 69% 31%
Large 25% 0% 75% Medium 53% 47% Do You Have A National Rep?
Major 30% 5% 65% Large 63% 37% “” =
Note: No entry was received on a few responses, Major 80% 20% Small 39% 61%
so all numbers do not add up to 100%. : ' Medium 530/° 470/°
Large 65% 35%
g i ) o
Who Writes The Copy Do ‘ Malor 955 5%
At Your Station? 0
Copy Writer ~ Salesperson  Announcer  Combg ) How Many Fulltime
Small 17% 41% 10% 53% Small 56% 44% Announcers Do You Have?
Medium 38% 39% 30% 15% Medium 53°/° 47°/O One Two Three  Four Or More
Large 62% 25% 0% 25% Large 100% 0% ;r::illljm ::Zo f:Zo ;17://0 ;.:;Zé
Major 60% 5% 5% 35% - & E ° i
: - Major 95% 5% Large 0% 0% 50% 50%
Note: More than one answer was given by some respondents. Major 0% 0% 5% | 95%

: How Many Salespeople
‘Do You Have On The Streets?

Do You Have An Off-Air

Promotion Director?
) Yes

How"Much Do You Charge
For A Three-Hour Remote?

2 3-5 6-8 Over 8 7
Small 23% 52% 23% 2% Small 18% 82%
Medium 23% 46% 25% 7% Medium 15% 85%
Large 0% 38% 62% 0% Large 50% 50%
H O, 0O, O,
Major 0% 10% 15% 75% Major 90% 10%

What'’s Your
{ Yearly ro’mo;i'on Budget?

Is Your Program Director

On The Air?

Small 99% 1%
Medium 85% 15%
Large 50% 50%
Major 25% 75%

Under$500  $500-1000 $1000-1500  Over $1500 Under§10k  $10-30k  $30-75k  Over $75k
Small 46% 54% 0% 0% Small 23% 25% 27% 25%
Medium 61% 15% 23% 0% Medium 23% 15% 31% 31%
Large 0% 12% 48% 37% eange__ 06 _Ops S0P 5020
Major 0% 5% 0% 95% Seloh 0% 04 , Sle BB

Small 61% 39%
Medium 31% 69%
Large 25% 75%
Major 30% 70%

wWAMW-americanradiohistorscom
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Brooks, Brooks & Dunn Head Power Pack

or the third consecutive year, Garth Brooks’s “Friends In Low

Places” tops our yearly compilation of Country radio’'s Power Gold

records — an amazing feat for a record that continues to defy all
“burn factor’ laws in existence.

Garth again plays a major role in the Power Gold category, placing four tunes in this
year's Top 50. That's down from the eight spots he held last year. Others joining Garth
in holding down four slots are Alan Jackson and Clint Black.

But this year's Power Gold crown goes to Brooks & Dunn, who hit with five songs
over a year old and still receiving considerable airplay on Country radic.

A total of 26 different acts account for this years Power Gold chart, down from last
years 29 antists. One act, Diamond Rio, checked in with three songs on the Top 50, while
nine others — Randy Travis, Trisha Yearwood, Vince Gill, John Anderson, Lorrie Morgan,
Wynonna, Mary Chapin Carpenter, Doug Stone, and Reba McEntire — each put a pair
onto the list.

In the fifth year for the Power Gold list, only one song has appeared every year. And,
even more incredibly, that song moves up this year, after having dropped 1-2-512 since
1990. The song is that 1987 classic by Randy Travis, “Forever And Ever, Amen, which climbs
back to No. 2.

Another pair of records wielding heavy-duty staying power are Clint Black’s “Killin’
Time" and “Better Man” It’s the fourth consecutive year both of those records have rank-
ed in the Top 50.

Thanks to the selected Country stations whose input was used for this year's lists.

GARTH BROOKS/Friends In Low Places |
RANDY TRAVIS/Forever And Ever, Amen

VINCE GILL/Don't Let Our Love Start Slipping Away

TRISHA YEARWOOD/She's In Love With The Boy

ALAN JACKSON/She's Got The Rhythm (And | Got The Blues)
LEE ROY PARNELL/What Kind Of Fool Do You Think | Am
COLLIN RAYE/Love, Me

TANYA TUCKER/Two Sparrows In A Hurricane
JOHN ANDERSON/Seminole Wind

10. BROOKS & DUNN/Boot Scootin' Boogie

11.  ALAN JACKSON/Don’t Rock The Jukebox

12. GEORGE STRAIT/I Cross My Heart

13. BROOKS & DUNN/Brand New Man

14. JOHN MICHAEL MONTGOMERY/Life’s A Dance
15. ALAN JACKSON/Love’s Got A Hold On You

16. SAWYER BROWN/AIl These Years

17. DIAMOND RIO/Meet In The Middle

18. GARTH BROOKS/Somewhere Other Than The Night
19. HAL KETCHUM/Small Town Saturday Night

20. WYNONNA/No One Else On Earth

21. BROOKS & DUNN/Neon Moon

22. JOHN ANDERSON/Straight Tequila Night

23. VINCE GILL/ Still Believe in You

24. CLINT BLACK/A Better Man

25. PAM TILLIS/Maybe It Was Memphis

26. RESTLESS HEART/When She Cries

27. LORRIE MORGAN/Watch Me

28. GARTH BROOKS/The Thunder Rolls

29. TRISHA YEARWOOD/Walkaway Joe ;l

30. DOUG STONE/Too Busy Being In Love “

31. CLINT BLACK/Burn One Down

32 ALABAMA/'m In A Hurry (And Don't Know Why)
33. DIAMOND RIO/In A Week Or Two

34. LORRIE MORGAN/What Part Of No (Don't You Understand)
35. WYNONNA/I Saw The Light

©Woo N A N A

Garth Brooks

Randy Travis

36. MARY CHAPIN CARPENTER/ Feel Lucky

37. ALAN JACKSON/Chasin’ That Neon Rainbow
38. BROOKS & DUNN/My Next Broken Heart

39. CLINT BLACK/We Tell Ourselves

40. CONFEDERATE RAILROAD/Queen Of Memphis
41. DOUG STONE/A Jukebox With A Country Song
42 GARTH BROOKS/Shameless

43. REBA MCcENTIRE/Is There Life Qut There

44. MARY CHAPIN CARPENTER/Passionate Kisses
45. CLINT BLACK/Kilin' Time

46. TRAVIS TRITT/Here's A Quarter (Call Someone
47. BROOKS & DUNN/Lost And Found ~ Who Cares) %sg
48. DIAMOND R{0/Norma Jean Riley

49. RANDY TRAVIS/If | Didn't Have You

50. REBA McENTIRE/You Lie

www-americanradiohistorvcom

Young-Adult Country Mirrors Mainstream

or the past five years our CRS special has included a listing of the

Top 50 Power Golds as reported by selected 25-54-oriented Coun-

try outiets. This year, for the first time, we polled 18-34-targeted
Country stations for an overview of their most-played Power Golds.

Intriguingly, there isn’t a whole lot of difference between the songs on the two lists.
(Thirty-five songs appear on both charts)) There is, in some cases, considerable difference
in the amount of play a song receives from one or the other set of stations.

Perhaps the most noticeable difference is that Randy Travis's “Forever And Ever, Amen;’
the 25-54 chart’'s No. 2 song, faited to place at all on the 18-34 Top 50.

The same trio which led the 25-54 charge — Brooks & Dunn, Garth Brooks, and Clint
Black — also led the 18-34 group. B&D placed six songs on the 18-34 list and five on the
25-54 roll.

Clint placed the same four tunes on both charts while Garth placed three of four
on both charts. “Rodeo” made the 18-34 index while “Somewhere Other Than The Night”
is on the 25-54 chan.

« On the 18-34 chart but not the 25-54 are Mark Chesnutt, Mark Collie, Radney Foster,
Sammy Kershaw, and Aaron Tippin.

¢ On the 25-54 list but not the 18-34 are Restless Heart, Randy Travis, Travis Tritt, and
Tanya Tucker.

There's no gender gap between the 18-34 and 25-54 Power Goid chants. Six women
accounted for 12 songs on the 18-34 chart while seven women contributed 12 tunes to
the 25-54 chart.

WYNONNA/No One Else On Earth

JOHN MICHAEL MONTGOMERY/Life's A Dance
BROOKS & DUNN/Neon Moon

GARTH BROOKS/Friends Iin Low Places

JOHN ANDERSON/Straight Tequila Night

GEORGE STRAIT/I Cross My Heart

VINCE GILL/Don't Let Our Love Start Slipping Away
BROOKS & DUNN/Brand New Man

GARTH BROOKS/Shameless

10. RADNEY FOSTER/Don't Call Me Lonesome

11. LEE ROY PARNELL/What Kind Of Fool Do You Think | Am
12. BROOKS & DUNN/Boot Scootin’ Boogie

13. MARY CHAPIN CARPENTER/Passionate Kisses

14. GARTH BROOKS/The Thunder Rolls

15. CLINT BLACK/A Better Man

16. JOHN ANDERSON/Seminole Wind

17. MARY CHAPIN CARPENTER/Down At The Twist And Shout
18. ALABAMA/I'm In A Hurry (And Don't Know Why)

19. HAL KETCHUM/Small Town Saturday Night

20. DIAMOND RIO/Meet in The Middle

21. SAWYER BROWN/Some Girls Do

22. LORRIE MORGAN/Watch Me

23. PAM TILLIS/Maybe It Was Memphis

24. TRISHA YEARWOOD/She's In Love With The Boy

25. WYNONNA/I Saw The Light

26. REBA McENTIRE/Is There Life Out There

27. CLINT BLACK/We Tell Ourselves

28. BROOKS & DUNN/Lost And Found

29. ALAN JACKSON/Love’s Got A Hold On You

30. HAL KETCHUM/Past The Point Of Rescue

31. AARON TIPPIN/There Aint Nothin'" Wrong With The Radio
32. CLINT BLACK/Killin' Time

33. TRISHA YEARWOOD/Walkaway Joe

©ooNO O AW A

Wynonna

Brooks & Dunn

34. ALAN JACKSON/Don't Rock The Jukebox

35. MARY CHAPIN CARPENTER/I Feel Lucky P~ -
36. TRISHA YEARWOOD/Wrong Side Of Memphis }}\ \
37. MARK COLLIE/Even The Man in The Moon is Crying

38. CLINT BLACK/Burn One Down Clint Black

39. CONFEDERATE RAILROAD/Jesus And Mama
40. REBA McENTIRE/Take It Back

41. VINCE GILL/ Still Believe In You

42. COLLIN RAYE/Love, Me

43. BROOKS & DUNN/Hard Workin" Man

44. DOUG STONE/A Jukebox With A Country Song
45. GARTH BROOKS/Rodeo

46. COLLIN RAYE/In This Life

47. SAMMY KERSHAW/Cadillac Style

48. MARK CHESNUTT/I'l Think Of Something
49. BROOKS & DUNN/My Next Broken Heart

50. DIAMOND RIO/Norma Jean Riley Mary Chabiﬁ Carpenter

_____ -



www.americanradiohistory.com

AMERICA'S #1
SYNDICATED COUNTRY
MORNING SHOW?

Wilkes-Barre/Scranton

Greenville-New Bern

San Francisco

Nashville

St. Louis Mobile-Pensacoln

Lansing Panama City
Buffalo

Denver

Utica-Rome
And

Tulsa

bBy o BOOTH ON THE
- ma noon pAILY!

15260 VENTURA BOULEVARD FIFTH FLOOR SHERMAN OAKS CALIFORNIA 81403-5339 TEL: 818.377.5300 FAX: 818.377.5333

wwww-americanrachohistorv-com


www.americanradiohistory.com

60 ¢ R2R March 4, 1994

L5520 A A A
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R A D I O MDs,andair personalities at Country reporting stations. They

READERS’ POLL

@ Garth Brooks returned fo the road
in 1993 after an eight-month
hiatus with wife Sandy and baby
Taylor in tow; a second baby
Brooks is expected to debut on
the scene this summer.

t'sabird . . . it'saplane . ..
no, it's Garth! Ticketholders to
Brooks’s concert series in Dallas
were treated to spectacular spe-
cial effects: pyrotechnics, simu-
lated rain, and Brooks flying
through the air. The shows were
taped for Brooks’s second net-
work TV special, which will air
this May on NBC-TV.

®Brooks received the usual glut of
media attention in 1993, appear-
ing on the cover of Rolling Stone
and on shows like “‘Live With
Regis And Kathie Lee/’ 'The
Tonight Show,” and "'The Barbara
Walters Special’ But his most

GARTH BROOKS

memorable TV appearance of the year may have been his guest spot on daughter Taylor’s
favorite show, ''Sesame Sireet,”” on which he played opposite the one and only Big Bird.
@ Brooks embarks upon his first European tour this month. His first dates in Ireland sold out
in record time; he'll also play London, Germany, Norway, Switzerland, Sweden, and the
Netherlands during the monthlong tour.
@ Honorable mention: Coming in at second for Performer of the Year was Vince Gill, followed
closely by Alan Jackson. Rounding out the Top Five were Reba McEntire and Wynonna.

BEST FEMALE VOCALIST |

WYNONNA =5

RECORDS
MCA.

@ Vocal powerhouse Wynonna proved beyond
the shadow of a doubt in 1993 that as a duet
or solo adt, she's a force to be reckoned with.
She made history when her self-titled sole
debut became the first country album by a
woman to reach triple platinum status. For an
encore, she released "‘Tell Me Why,'” which
yielded a No. 1 song, "’Only love,” and two
Top Fives.

®The ’Bad Goodbye'’ duet she shared in 1993
with tourmate Clint Black {whom she joking-
ly calls “’the brother | never wanted'’} was a
crowd-pleaser that earned several vocal col-
laboration nominations for the two. They per-
formed the song on the Grammy telecast
earlier this week.

® Wy played to an audience of millions earlier
this year when she appeared with Black and
others on the Super Bowl halftime show,
"’Rockin’ Country Sunday.”” She and mama
Naomi were reunited for one of the first Judds
performances since Naomi fell ill more than
three years ago; they performed their
megahit “/Love Can Build A Bridge.”’

® Wynonna's response to being named R&R's Best Female Vocalist for the second year in a
row: ‘As a solo artist, it means a lot to me to feel that | still have the support of the industry.
It honors me that radio hears and supports what ‘m singing now that I'm on my own. |
am very grateful for this support and recognition as | take my solo flight.”’

@ Honorable mention: Coming in second was Mary Chapin Carpenter. The Top Five also in-
cluded Reba McEntire, Suzy Bogguss, and Trisha Yearwood.

PERFORMER OF THE YEAR

R&R’s Country Radio Readers’ Poll, now in its 18th year,
features the only slate of award winners selected solely by PDs,

were asked to list their choices in eight categories of excellence.

BEST MALE VOCALIST

- VINCE GILL mcA.

® Vince Gill received his first double platinum
certification in 1993 for ”’| Still Believe In
You.” MCA/Nashville recently released the
fifth single {"'Tryin’ To Get Over You’} from
the album, his third consecutive platinum LP.
Gill's fourth MCA project is currently in the
mixing stages and will be released this
summer.

®He swept the 1993 CMA Awards, winning
five of the coveted trophies, including his first
Entertainer of the Year award. He also took
home Grammys last year for Best Country
Performance, Male and Best Country Song
for I Still Believe In You.’

@ Gill answered Hollywood’s call as well. He
appeared in the Lane Frost biography '8
Seconds,’” singing the Linda Ronstadt gem
""When Will | Be loved,’ and also has a
part in the forthcoming film "“Maverick,”
starring Mel Gibson and Jodie Foster. He
also appeared in his own TNN Christmas
special with Amy Grant, Chet Atkins, and
the Tulsa Symphony.

@ Time spent on the links paid off for Gill in 1993. The avid golfer achieved his first hole-in-
one during a contest, winning a couple a dream house, and hosted his very own tourna-
ment, "'The Vinny,”’ in Nashville.

@ Honorable mention: Alan Jackson placed second in our poll. Also in the Top Five: Mark
Chesnutt, George Strait, and Clint Black.

| BEST GROUP

LITTLE TEXAS

@ Newcomers to the R&R Readers’ Poll, Little Texas came into their own musically in 1993, with
both of their WB/Nashville albums certified gold. Their sophomore effort, “’Big Time,'” has
already yielded two chart-topping singles, "God Blessed Texas’’ and the crossover smash
"What Might Have Been.'’

® The group received a Grammy nomination for Best Country Performance by a Group or Duo
with Yocal, and also recently garnered a first-ballot nod for the Academy af Country Music
Awards in May.

@ Little Texas spent a good part of 1993 on the road with Travis Tritt and Trisha Yearwood as
part of the Budweiser Rock ‘N’ Country tour.

® Honorable mention: ‘93 winners Diamond Ria edged past Sawyer Brown for the No. 2 spot,
with Confederate Railroad and Alabama rounding out the Top Five.

- wnr-americanradiohistoryreore e
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IT EVEN STARTS...

“The ultimate country song!” .
Wayne Carlyle, WRNS/Kinston, NC

“A special song like this one is a rare
find.” Mark Bauer, KEEY/Minneapolis, MN

“If this record doesn'’t hit you where you live, check
for a pulse and apply CPR ASAPI"
Leny Fox, KKIX/Fayetteville, AR

“Killer! Their 3rd hit in a row. Every Brother Phelps single has
worked well for us.”
Doug Baker, WSIX/Nashville, TN

“Now THAT'S country! It's an out-of-the-box add!”
Andy Brown, WKML/Fayetteville, NC

“I just received ‘Eagle Over Angel'. I'm knocked out! Asylum is look-
ing for adds on March 14th, I don’t know if I can wait that long! It's
the Brothers’ first ballad ever and they've chosen a great one!’

John Hendricks/Jones Satellite Networks

“On ‘Eagle Over Angel', Brother Phelps prove once again that when it
comes to harmonies, blood is thicker than water. Way to go Bros!”
Brad Chambers, KPLX/Dallas, TX

“This song will define Brother Phelps as one of the most talented duos
in country today!” Dave Shepel, KKCS/Colorado Springs, CO

“After one play on the new music shootout, I got requests from
females the very next day, and they haven't stopped. A definite add
out-of-the- box!!” Mike Kennedy, KBEQ/Kansas City, MO

“A must record, too good to sit on. I'm adding it today!”
Billy Parker, KVOO/Tulsa, OK

“Instant add..Instant phones!" Doug Enlow, WHKZ/Columbus, SC

“I love it. Simple, country. It's a smash!”
Buck Waters, WFRG/Oriskany, NY

“The record scored 100% on our make it or break it.”
Mark Langston, WIL/St. Louis, MO

“Polish up the Duo of the Year trophies!”
Wade Jessen, WSM/Nashville, TN

“Killer country song. Best cut on the album. What a country song
should be.” Gary Griffin, WEZL/Mount Pleasant, SC

“Love it! Best thing they've done. Played it over and over. #1 record
if there ever was one. It's what country music is all about.”
C.R. Hook, WICO/Salisbury, MD

“That ‘Eagle’ will soar. This songs’ a hit.”
Greg Sax, WACO/Waco, TX

“ ‘Eagle Over Angel' is a powerful, well-crafted song and the vocal per-
formance by Brother Phelps is genuine and soulful. Listeners all over
the country will be moved by the passion of this song.”

Steve Gary, KASE/Austin, TX

HERE'S WHAT PEOPLE ARE SAYING “This power ballad takes their vocal

“IT'S A HIT”

OVER AND OVER...

ability to a new level.”
Big Jon Allen, WGNA/Lathan, NY

“This song will connect with your listeners.”
John Saville, WWYZ/Waterbury, CT

“This is definitely the slower, poetic side of Brother Phelps
thats a welcome and pleasant surprise.”
D.C. Cavender, WKCQ/Saginaw, MI

“Prettiest song ever. Will touch the hearts of everyone. A sure-fire #1
record. A perfect ballad for both male and female listeners,”
Shannon Q'Neal, WTVY/Dothan, AL

“The song hurts so good, makes you wish you could cover your emo-
tions over as easily as a tattoo. Great song!”
Mike Brady, KNAX/Fresno, CA

“ ‘Eagle Over Angel’ shows the Brothers can do it all. An automatic in
any market!!” Warren McDonald, KTTS/Springfield, MO

“Love! Strong powerful ballad...a killer!”
Alan Jeffries, WSTH/Columbus, GA

“A bona fide hit act. A bona fide hit record.”
Todd Berry, WZZK/Birmingham, AL

“One of the best songs I've heard them do.”
Kimberly James, WIRK/W. Palm Beach, FL

“I do have a tattoo so it's already won me over.”
Max Raines, WHOK/Columbus, OH

“I like it a lot! Don't let go of this hit!”
Ben Bradshaw, KOOV/Copperas Cove, TX

“One of the strongest ballads I've heard. The boys can sing a ballad.”
Kerry Wolfe, WMIL /Milwaukee, WI

“If you ain'’t playing this you're nuts!”
Bobby Knight, WROO/Jacksonville, FL

Add Date:
-MARCH 14, 1994

“Eagle Over Angel”

All Over Your
Stations Soon! G o
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RECORDS, INC.

@ The dynamic duo,
who return to the:
Readers’ Poll
again this year
with an over-
whelming vidory,
celebrated four
million in com-
bined sales of
their two Arista/
Nashville albums
last year. Their
sophomore al-
bum, 1993’
"Hard Workin’
Man,”’ has al-
ready surpassed
the two-million
mark.

BROOKS & DUNN

——

® Named CMA Vocal Duo of the Year, Kix Brooks & Ronnie Dunn were also nominated for
a Grammy for the title track of their latest CD.

@ The two made strides fo communicate with international fans by recording dialogue to ac-
company their latest video, "‘Rock My World (Little Country Girl),* in several different
fanguages. The clips were sent to 30 foreign territories.

® In their increasingly dwindling off time, Brooks & Dunn have taken up driving Legend mini-
racers complete with the Arista logo on the sides. In one mishap last year, Dunn crashed
headlong into Brooks, causing Arista head Tim DuBois to wonder aloud, ’Can't you guys
take up golf or something?”’

@ Honorable mention: Rounding out the Top Five were Clint Black & Wynonna, Reba McEntire
& Linda Davis, and — tied for fourth place — McEntire & Vince Gill and Brother Phelps.

BEST NEW ARTIST

@ Newcomer Clay Walker burst onto
the country scene in 1993, asking
“"What's It To You”” to all he en-
countered. The young Texan reach-
ed precious metal status with his Gi-
ant/Nashville debut, which went
gold in 1993, and was one of the few
new artists to reach the top of the
charts with his first single, ""What's
It To You'’ (Walker’s second single,
"Live Until | Die,’ also reached No.
1).

® He spent much of the year touring
with one of his idols, Gearge Strait.
This year he’s teamed with Sawyer
Brawn and Diamond Rio for several
dates, and will return to the road with
Strait as well this month.

CLAY WALKER Rl

® Walker has enjoyed a good bit of
media exposure in recent months. He
appeared in an Entertainment Week-
ly spread recently, and will perform
on “'The Tonight Show'* and "'The To-
day Show'’ in coming months as
well. Walker has also inked an en-
dorsement deal with the San Angelo
shirt Ca. for his own shirt line.

@ Honorable mention: John Michael Montgomery placed a strong second in this category. He
was followed by Faith Hill, Doug Supernaw, and Toby Keith in a close race for third.

Garth Brooks returns to the winner’s circle once again to capture the Performer
of the Year title, but the only artist with multiple nods in this year’s poll is Alan Jackson,
who garnered Best Single and Best Album honors. The new kids on the country block
made their presence felt in this year’s poll as well — both Little Texas and Clay Walker
nabbed spots in this year’s resuits. Here’s the rundown on radio's favorites for 1993.

(Texi: Lorie Hollabaugh. Poll results compiled by Kristi Hinchman.)

BEST SINGLE

ALAN JACKSON “Chattahoochee” ARISTA

‘m BEST ALBUM

“A Lot About Livin'
And A Little ‘Bout Love”

®The buzzword around Alan Jackson for
1993 would have to have been ''Chat-
tahoochee.” The Georgia native brought the
river national prominence last summer when
he sang about the place where "'it gets hot-
ter than a hoochie-coochie.’’ The fune was
awarded Single and Video of the Year
honors by CMA, and Jackson was crowned
ASCAP Songwriter of the Year in its wake.

® Ask Jackson what his biggest accomplish-
ment of the past year was, and he'll pro-
bably reply “Alexandra Jane!’ His second
daughter was born August 23 in Nashville.
He also got another baby — the very first
car he ever owned. Wife Denise found the
T-bird, bought it, and gave it to Jackson for
Christmas.

® An avid water skier, Jackson did most of the
stunt work in the video for ‘Chattahoochee,”’
which, incidentally, was filmed in Florida for
climate reasons. He reveals his surprise at
the song’s instant popularity: "1 always
wanted to write a song about the Chatta-
hoochee, but it’s such a weird word to
rhyme. Once Jim McBride and | came vp
with the song, we never expeded it to get as

T
—

LAWENE DA
N
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B

big as it did. |thought it would have only regional appeal, {to] those folks who knew where
the actual Chattahoochee is located.

@ Honorable mention (best single}: Since nearly 100 songs were named in this year’s poll,
the votes were widely spread out. A number of tunes received several nods, however; the
Top Five included, in order, /| Love The Way You Love Me” and *’I Swear’’ {fohn Michael
Montgamery); “"What's It To You* (Clay Walker); and "‘Almost Goodbye’” (Mark Chesnutt).

BEST ALBUM

@ Tying Alan Jackson’s "’A Lot About
Livin’ . .. for Best Album was
"’Common Thread.”” The highly suc-
cessful project of Eagles covers has
already sold more than two million
albums, raising thousands of dollars
for its benefactor, Don Henley’s
Walden Woods Foundation.

@ The album received heavy radio air-
play; one of the songs, Travis Tritt’s
version of "Take It Easy,” was re-
leased as a radio single. Tritt
reunited the members of the Eagles
for the song’s video, and commented
to People about the experience: |
rode around listening to ‘Hotel Cali-

“Common Thread:
The Songs Of The Eagles”

&
A

fornia’’ on eight-track in my ‘69 Rambler. At the shoot, | walked up to [the band] and said,

1y

‘Thank you for supplying the soundtrack to my life.

@ Honorable mention (best album): Like the best single category, this one had quite a list as
well. The race for third place was very close, however, with Dwight Yoakam'’s “/This Time,"’
Vince Gill's '] Still Believe In You,”” and Garth Broaks's “’In Pieces’’ within four votes of each
other.

WAMW=aekiearrachelisteor-earni-
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IT'S A THREE-PEAT

Warner/Reprise Concert Captivates Country Contingent

ot unlike the Chicago Bulls, Warner/Reprise and

Nashville 95 WSM-FM proved that a three-peat is

possible with their third-straight star-studded concert
at Nashville’s opulent Opry House.

On Tuesday night (3/1) more than
4000 delirious fans and 300-plus
Country radio programmers and
retailers were on hand for Warner/
Reprise’s third annual kickoff to the
Country Radio Seminar.

Those “wascly wabbits” at the
Bunny Hutch proved there’s much to
look forward to in '94 by tapping
three newcomers to start the even-
ing’s festivities.

First up was David Ball, who.
though a new artist. is no stranger
to Country radio. After his recent
Rollin™ Across Country Winnebago
Tour '94. radio programmers are
certainly familiar with the man and
his music. He kicked oft his set with
one of the favorites of that tour. a
recipe for getting over a broken
heart. “Honky Tonk Healin"" Ball
then showed his versatility on the
hard-driving, high-energy “Blowin’
Smoke.” which he followed with the
dreamy ballad “When The Thought
Of You Catches Up With Me.” Ball
closed his segment with his forth-
coming WB debut single, “Thinkin’
Problem.” a tune that had many PDs
and MDs singing along. Fans across
the country will hear David Ball on
their local stations beginning this
month.

Rockin’ The House

Next up was Reprise artist Vic-
toria Shaw, well known at Country
radio because of the hits she’s writ-
ten for Garth Brooks, Doug Stone,
John Michael Montgomery, and
Tanya Tucker. Her first song — the
beautiful ballad “The River,” a No.
1 record for the Garthmeister — set
the stage for the power and versatili-
ty of the material from her forth-
coming album, “In Full View.” The
confident, driving “Love’s Not Gon-
na Pass Me By” was followed by the
consoling “Tears Dry.” Shaw clos-
ed her set to raucous applause with
her uptempo debut single, “Cry
Wolf” — a song destined to become

WB SEMINAR

FLASHBACK

25 Years Ago

® The first Country Radio
Seminar takes place.
Charlie Monk is funny.

20 Years Ago

@ Charlie Monk uses his last
original joke, but is still
regarded as somewhat
funny.

10 Years Ago

® Seminar attendees agree
that while Charlie Monk
was once funny, he is
now just annoying.

5 Years Ago

©® Mike Chapman fills in at the
New Faces Banquet for
an ailing Charlie Monk.
Those assembled realize
that Monk is indeed
funny.

1 Week Ago

® The last time Lon Helton
wasn’t surrounded by
armed bodyguards. Now
that’s funny.

an anthem for women and men ev-
erywhere. Shaw’s set proved to fans
and radio programmers alike that the
gifted songstress is also a dynamic
performer.

Shawn Camp, an accomplished
musician who has played with Alan
Jackson, Trisha Yearwood, and the
Osborne Brothers, took the Opry
stage next. He began his segment
with a song slated to be his next Re-
prise single, the soulful lament
“Bound To Cry.” It was followed by
his most recent radio hit, “Confess-

proof”

April.

Tritt Ten Feet Tall At Unistar Suite

n Wednesday night (3/2) Country programmers |

got a treat as Unistar hosted an album listen-

ing party in the Presidential Suite at the Opry-
land Hotel. Megastar Travis Tritt was on hand to preview
his new WB/Nashville release, “Ten Feet Tall And Bullet-

The Georgia native spent much of the night conversing with CRS
delegates about the album, his autobiography, and upcoming tour (alt
appropriately titied “Ten Feet Tali And Bulletproof”). Tritt also took the
time to treat the packed room to a few songs on his acoustic guitar.
Those in attendance also had the opportunity to have a Polaroid photo
taken with Tritt next to a classic Harley-Davidson motorcycle.

if you missed the gathering, or just couldn’t get enough, don't
fret. Tritt’s new album is in stores May 10, his autobiography is due
in May, and his tour with Joe Diffie and Lee Roy Pamelt kicks off in

in” My Love,” the traditional “Call-
i Me Home,” and the
memory-filled “One Of Them
Days.” The heart-wrenching, auto-
biographical ballad “The Grandpa
That I Know™ preceded a tune on
which Camp wowed the crowd with
his fiddle prowess, the instrumental
“Beaumont Rag.” After introducing
the new ““Clear As A Bell,” the
Arkansas native closed his set with
the hit which introduced him to
Country radio, “Fallin’ Never Felt
So Good.”

Next, the curtain came down but
the laughter rose as WB comedian
Jeff Foxworthy and his unique com-
edy stylings turned the historic Opry
stage into something resembling an
opera comique. The topical Foxwor-
thy commented on everything from
the "96 Olympics in Atlanta to his
trademark list of signs explaining
“You Might Be A Redneck If . . .”
The term “there wasn’t a dry eye in
the house” was never more ap-
plicable.

RT Returns

The curtain soon reopened to re-
veal the night’s biggest star, Randy
Travis, bringing the Opry crowd to
its feet with his smash “Hard Rock
Bottom Of My Heart.” With an all-
star band featuring Paul Leim,
drums; David Johnson, fiddle;
Larry Marrs, bass; Mark Cas-
stevens, guitar; Drew Sexton,
keyboard, Mike Blasucci, guitar
and harmonica; Tom Rutledge,
guitar and banjo; Tommy Hannum,
steel guitar; and Curtis “Mr. Har-
mony” Young, background vocals,
Travis proceeded to teach a history
lesson — the history of hit country
music, that is — as he launched in-
to his hits “Too Gone Too Long.”
“He Walked On Water,” and “Bet-
ter Class Of Losers.”

After entertaining the crowd with
a few jokes, Travis continued the
lesson with “Heroes And Friends,”
“Deeper Than The Holler,” “I Told
You So,” “Is It Still Over,” “1982,"
“It’s Just A Matter Of Time,” “Dig-
gin’ Up Bones” (and “Diggin’ Up
Jones™!), the recent “Look Heart No
Hands,” “If I Didn't Have You”
“On The Other Hand,” “‘Promises,”
and, of course, the wedding song of
the century, “Forever And Ever
Amen,” which prompted most of the
gathered faithful to sing along.

With a new WB album, “This Is
Me,” due April 26, Travis took time
to showcase material from the proj-
ect, starting with the first single,
“Before You Kill Us All.” (Country
programmers are already familiar

-with the song, having made it one

of the Most Added records in R&R
this week.) And following the mag-
nificent “American Trilogy (Dixie,
Shenandoah, Battle Hymn Of The
Republic),” Travis’s encore includ-
ed another pair of songs from the
new LP, the beautiful ballad
“Whisper My Name” and the fast-

— VY americanrreltetietory-com

paced love song “Runaway Train.”
Travis's performance left the au-
dience begging for more.

But the fun-filled festivities didn’t
end there. Faith Hill, Michael
Martin Murphey, Dan Seals, Greg
Holland, and WSM-FM’s morning

team of Cathy Martindale & Karl
Shannon joined the evening’s per-
formers as they mixed with Coun-
try programmers and retailers at a
post-concert bash on the stage of
Opryland’s Roy Acuff Theater. It
proved to be the perfect cap to a
perfect evening.

Warner/Reprise

Victoria Shaw

Victoria Shaw, the New York-
born, California-raised singer/
songwriter, is no stranger to
Country radio. She has written
three No. 1 songs: “The River’
“Too Busy Being In Love] and “I
Love The Way You Love Me”

Shaw is the child of two sing-
ers — her father gave up his own
career to manage her mother's —
and getting into the business was
something she's pursued since
joining her first band and writing
her first song at age 12. “We
played the local outdoor mall for
free. My sister handed out cards
and people started calling us for
birthday parties, weddings,
whatever”

Shaw later honed her chops in
Manhattan's piano bars and Music
City’s writing rooms before re-
cording her Reprise debut, “In Full
View” The project, produced by
Wamer-Reprise/Nashville Presi-
dent Jim Ed Norman and Andy
Byrd, is due this spring.

NEW ARTIST FACT FILE

How To Get In Touch With Your
Warner/Reprise Promotion Person

BILL MAYNE
Sr. VP/National Country Promotion 800-252-5442

JACK PURCELL
Manager/National Country Promotion 800-241-0444

ROWANNE MCINTYRE
Assistant/National Country Promotion 800-338-1063

BRUCE ADELMAN
Manager/Promotion, Western Region 818-709-4190

RICK BAUMGARTNER
Manager/Promotion, Southwestern Region 214-234-6200

JEAN CASHMAN
Manager/Promotion, Midwest Region 708-351-3900

STEVE SHARP
Manager/Promotion, Northeast Region 216-524-3200

KEN TUCKER
Manager/Promotion, Southeast Region 800-346-9082
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David Ball

David Ball, a South Carolina
native and son of a Baptist
preacher, was bom into a musical
family. “My mother played piano
and everyone would take turns
singing along,” he remembers.

Later Ball was introduced to
the guitar, and by the seventh
grade he had written his first song
and formed a band. After learning
to play string bass, he traveled to
folk festivals around the region.

Moving to Austin with hopes of
furthering his careet, Ball first
heard Texas dancehall music, and
fused that style with his Carolina
sound.

In the late '80s Bail moved to
Nashville, where he was signed to
a publishing deal and recording
contract. An album never materi-
alized, but Ball develaped relation-
ships that ied to his signing with
WB/Nashville last year.

Ball's debut single for WB,
“Thinkin’  Problem,” ships this
month.
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SHAWN ALEXANDER

Virgin Vinyl’ Celebrates 12 Years

Arizona’s legendary specialty show rocks on

March 6 will mark 12 years that format pioneer and self-
proclaimed music purist Jonathan L. Rosen has hosted his
specialty show *“*Virgin Vinyl” in Arizona.

Rosen recalls,
“In 1981, KWFM/
Tucson |now de-
funct]’s specialty
show host, Dave
LaRussa of ‘Any-
thing That's Rock
‘N" Roll." quit and
there was a major
g drought for new
Jonathan L. music. At the time,

Rosen I was publisher
and music critic ot Newsreal
(1974-1985) — writing about artists
like the Psychedelic Furs and the
Fall, but none of [the music] was be-
ing heard on the radio. I made a tape
with just music — dubbed *Virgin
Vinyl" — and sent it to three stations.
I was rejected by two. but KLPX/
Tucson seemed interested and told
me to be patient.

“In early 1982 they gave me an
hour slot on Sunday night, which I
had to prerecord. I had a board-op,
because [ had no prior radio ex-
perience and didn't know how to
operate the equipment. After six
months, due to ratings and general
talk about the show around town,
they elevated me from one hour re-
corded to three hours live and within
a year I was working 7pm-midnight.”

In addition to *Virgin Vinyl,”
Rosen began programming New
Rock stations nearly nine years ago.
His first of three start-up stations,
KEYN (The Key)/Phoenix, he calls
“an Alternative station ahead of its
time.” After changing format, **Vir-
gin Vinyl™ resurfaced on crosstown
AOR KUPD. where he later became

Tracking V\’s
History

‘ irgin Vinyl” has aired
Sundays nights for 12
years with the excep-

tion of two three-month hiatuses
in between stations. Here’s a
rundown:
©® KLPX/Tucson —
March '82-June '86
©® KEYN/Phoenix —
June '86-November '87
® KUPD/Phoenix —
January ’88-September '92
® KFMA/Phoenix —
September '92-January '93
©® KUKQ/Phoenix —
January '93-August '93
© KDKB/Phoenix —
November '93-present

PD when sister KUKQ flipped to
New Rock. He left KUKQ & KUPD
to program crosstown start-up
KFMA, but rejoined KUKQ as PD
four months later. After KUKQ
switched format last August, herit-
age AOR KDKB/Phoenix picked
up the show three months ago.

Rock & Alternative Mix

“Virgin Vinyl™ is a mix of rock
and alternative. “It’s acoustic, in-
dustrial. and metal — aggressive,
heavy on lyrics, and at times overly
speedy and drippy.” Rosen notes.
“I'm a hopeless fanatic of bands like
Motorhead and a sucker for a

power ballad. It might not be the tra-
ditional heavy-metal single, but I'll
find a track that makes sense. A
couple weeks ago, 1 played Downy
Mildew into Black Sabbath. It can
work [without] blowing off listeners,
because it’s a specialty show and
people don’t want to hear one
straight line.

“I'm a purist; the music is the
most important thing. I'm totally in-
to the music: it’s the one thing that
has carried me through the last 12
years. My library consists of 20,000
CDs, cassettes, and vinyl. Every-
thing on the show is from my col-
lection.

“About 70% of the show is new
music and the other 30% consists of
older material and *Virgin Vinyl’ re-
plays. I replay songs really working
for me. For example, last year |
played Course Of Empire and Fury
In The Slaughterhouse on four dif-
ferent shows. The show isn't that re-
petitive, because then it would
become less of a specialty show.”

Prepping Each Show

I listen to music throughout the
week and I make notations on the
CD — or in the old days the vinyl
— as to which tracks I like.” Rosen
explains. “Every Saturday, like
clockwork. 1 wake up and watch
professional wrestling to get psych-
ed up, then from about 10am-3pm
I listen to music. During that time
period, I've pretty much programm-
ed most of the show.

“There isn’t a list from the begin-
ning of the show to the end. I always
program at least the first 40 minutes
and the last half hour. 'm a firm
believer you must have an open and
a close — everything in between is
not necessarily free flow, because
I've already marked what I'm going
to play.

“] bring a crate of about 75 CDs
to the station — certain compilations
I bring cvery week. I overprogram,
so F'm well prepared when I go on
the air. T try to be as loose as possi-
ble, because 1 don’t want to come
across as a computer. Although the
music is aggressive, I remain natural
— compared to some of the music
I sound like a classical deejay. I don't
bark into the mike: my schtick is no
schtick. just play good music and be
myself.”

Virgin Formatics

“I begin every show with an open-
ing ID drop, then I play a song and

MD/afternoons Malibu Sue.

® Conversation with Joan Jett.

show edition number. I added a new
teature since joining KDKB called
*The Common Bond Artist Of The
Week. which consists of artists like
the Kinks, T-Rex, David Bowie,
Alice Cooper, and AC/DC. It’s one
song to help draw the KDKB listen-

The show isn’t that
repetitive, because
then it would
become less of a
specialty show.
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“ers. | have guests on the show about

every two-three weeks.” Rosen has
conducted approximately 500 inter-
views since the show’s inception.

Rosen also does theme shows
throughout the year such as “Under
The Covers™ (cover songs). “Surf &
Thrash™ (surf and thrash songs), and
the “Name Game” (songs with peo-
ple’s names). Other specials include
a Halloween show and a Top 30
Count-Up at the end of the year.

The Big Show

ere’s the hoopla surrounding Jonathan L. Ros-
en’'s 12 year anniversary of “Virgin Vinyl” (show
edition No. 581) on March 6:

@ John Doe from X performs live acoustic set.

® Prerecorded interview with Jay Blumenthal from Too Much Joy.

® |ive hook-up with KROQ/L.A!s Rodney Bingenheimer during his

show (they did a similar feature in 1984).
® Prerecorded tape dedicated to Jonathan L. from WDRE/Long Island

® Overwhelming Colorfast and Lucy's Fur Coat provide drops.
® Special song from the Whirling Dervishes.

Building a Fan Base

“Rodney Bingenheimer [KROQ/
Los Angeles personality] is my in-
fluence.” cites Rosen. “*He's in his
16th year and has the longest run-
ning specialty show. We have two
different types of shows. but we've
consistently hosted our own show
and are totally dedicated while most
shows come and go. I've had good.
loyal listener buildup from longevi-
ty. My audience knows me. they've
seen my mug for so many years. [
plug the show at clubs by saying,
*Virgin Vinyl is on KDKB 93.3 FM
— can you believe that!” Plus the sta-
tion runs promotional drops every
three to four hours Friday through
Sunday.

“People need to set time aside to
listen to a specialty show, so you bet-
ter have something to offer them. |
don’t know what my success has
been, but I'm so into what I do that
I rarely take off. I guess it’s why
people have listened for so many
years. Machines Of Loving Grace
told me live on the air that they were
listening to me when they were 11
years old.”

@ LP: “Mono”

@ Label: RCA
¢ Essentials: After seven years,
Germany’s Fury In The Slaughter-
house have made it to the States.
Their fifth release, “Mono," is the
first LP released outside Europe.
The six-piece outfit from Hanover
consists of Kai Uwe Wingenfelder
(vocals), his brother Thorsten (gui-
tar), Christof Stein (guitar), Gero
Drnek (keyboards), Hannes Scha-
fer (bass), and Rainer Schumann
(drums). The band began without
a keyboard player; Drnek joined
the fold two years later. Without
a name for their first gig, the band
adopted Kai’s jocular suggestion
‘of “Fury In The Slaughterhouse;

® Artist: Fury In The Slaughterhouse
® Track: “Every Generation Got Its Own Disease”

that’s the way we do many songs.
We're all so different, sometimes
it's hard to talk to each other. It's
not a real fight, but there’s always
a lot of discussion — we always
want the same thing, just in a dif-
ferent way”

* Label POV: “The Furies exem-
plify RCA's commitment to alter-
native music and our devotion to
bringing the best new artists to
the format whether they're do-

and it's stuck ever since.

e Artist POV: Rainer com-
ments, “Kai writes all the lyrics
and the songs develop in the re-
hearsal room. Somebody stans
playing and has a riff — they
might say, ‘Let's do it this way";

mestic or European,’ notes RCA
Dir/Alternative Promotion Thomas
Westfall. “They've sold out thea-
ters and arenas throughout Eu-
rope and with their continued
success at radio, a domestic tour
is inevitable”
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greet the audience and tell them the

For The Record

KRZQ/Reno was incorrectly
listed as being tied for fourth in
persons 18-34 (R&R 2/18). It should
have been listed as third overall.

E000+ Units Soundscan

per weeh svery wesk ]

RockFile highlights breaking artists charting for the first time.
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ADULT CONTEMPORARY

What We Can Learn From Country

With the 25th annual Country Radio Seminar concluding
this weekend, I asked a programmer who oversees two dif-
ferent formats that compete with Country to assess the Country-

AC battle.

“AC PDs must
be open-minded
to Country cross-
over songs as they |
Cross over — or
slightly before —
because many
people listen to
both formats,”
comments Don
London, who
programs Norfolk
AC WWDE and
CHR WNVZ.

Scheduling Problems

Restless Heart enjoyed tremen-
dous AC crossover success last year.
Two of the group’s songs — “When
She Cries” and *Tell Me What You
Dream™ — zoomed to No. 1.

Presently, the only Country-
flavored song on AC’s Back Page
chart is Little Texas's *“What Might
Have Been.” London comments,
“Thanks to record company sche-
duling, Country stations played it to
death several months before ACs
even got to it, but it hardly sounds
like the stereotypical Country
record. It would be a big help if AC
PDs and MDs would listen to all
product with open ears and no
preconceived notions.

“I'd ask the record community to
release Country/AC songs to both
formats at the same time. Sadly,
record company scheduling still in-
fluences today’s programmers on
when we decide to play records.
That causes big problems for ACs
in head-to-head battles with Coun-
try stations. It would help if ACs
could be a little hipper to records
that appeal to our audience.”

That arrangement, says London,
would greatly benefit record com-
panies. “They could enjoy visibili-
ty from two formats — especially if
there are two powerhouse entities in
a market. Often, one station alone
can’t make a hit record. It certainly
helps to have forward momentum.”

Don London

There can be problems, however,
if the pendulum swings too far the
other way. “ACs might blur their
product,” warns London. “*More
than ever these days, it’s important
to be as true to form as possible.
That might mean a station misses
one or two songs. Within AC’s con-
fines, WWDE can't become too
hard or too soft. It’s important to
keep tabs on the local situation and
see how much time your AC audi-
ence spends with Country radio.”

He dismisses the concern that
listeners might be confused if ACs
played Country crossovers. “Then

don't play the Cranberries, because

people might think you're New
Rock, or Toni Braxton, because
they might think you're UC, or Ace
Of Base, because they might think
you're CHR. There'd be nothing left
but Richard Marx, Celine Dion,
and Air Supply.”’

Ten-Gallon PR

London notes, “Country’s success
won’t soon diminish. Its artists and
PR people do the best job in the bus-
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plays softball with contest winners,
and caters to people with backstage
passes at his concerts. Too many
other AC artists, though, turn their
backs on the audience. They either
think they don’t have time or are too
good for them.”

Another part of AC’s problem,
London contends, rests with what he
calls “faceless artists.”” He suggests
bios and pictures be included with
every AC CD, claiming, “Many AC
programmers don’t know what art-
ists with songs on the AC chart look
like, where they’re from, or what
they do in their spare time.

Too many AC artists turn their backs on
the audience. They either think they don’t

have time or are too good for them.
—Don London

iness. The Super Bow! was a great
example. Three or four big country
performers were there. In addition,
there’s a Hank Williams Jr. toy on
the market, and the Judds are out
signing books. There’s lots of sub-
stance with damn near every coun-
try act. Do we see AC artists with
toys or books?”

As London points out, Michael
Bolton is a noteworthy AC excep-
tion. ““He always thanks radio sta-
tions and listeners at awards shows,
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“All Casey Kasem talks about is
chart moves, artist information, and
dedications. That's what people want
and love. The big, successful Coun-
try stations also provide lots of ar-
tist information.”

When London lands on Country
video channels, he notes the format’s
artists “look good and are happy.
Their videos make sense and aren’t
too crazy. The average American
can relate to them, because there's
a face and image behind the name.”

a a ,
[ |
AC Vs. Stern: Howie Doin
he following summarizes the ubiquitous Howard
Stem’s 25-54 fall Arbitron performances, compared
to each Stern market's AC leader.

Two stations in each of Stern’s morning markets are shown. The
first is his affiliate and we've noted that station’s overall 25-54 market
rank 6-10am 25-54 rank, and 25-54 fall-fall morning daypart fiuctuation.

The market's leading overall 25-54 AC appears below the Stern af-
filiate, with the same data detailed for it.

6am-mid 610am 6-10am Fluctuation
WQBK-FM/Albany #7 #5 -05
WKLI/Albany #3 #4 +15
WJFK (AM)/Baltimore #6  #IB - D&
WWMX/Baitimore #3 #4 -07
'WWKB (AMyBuffalo #2  #0 +43
WJYE/Buffalo #2 #5 +0.3
WNCX/Cleveland #® #2 44E
WLTF/Cleveland #3 #4 +1.8
KEGUDallas #14 #4 +07
KVIL-FM/Dallas #2 #2 -16
KAMZ/EI Paso o 48 -19
KTSMIEI Paso #3 2] -1
KFBl/Las Vegas #a #1 +4.2
KMZQ/Las Vegas 2 #4 +1.7
KLSX/Los Angeles #3 #1 +03
KOST/Los Angeles 2 #6 - 06

WRNO/New Orleans #1 w7 g
WLMG/New Orleans #3 #5 +1.1
WXRK/New York #6 #1 +0.2
WLTW/New York #1 #3 +1.3
WYSP/Philadelphia #2 #1 -07
WYXR/Philadelphia #7 #3 Flat
WRQl/Rochester 0 #6 +41
WVOR/Rochester #3 #4 -26
WJFK-FM/Washington #4 #3 402
WRQX/Washington 2 #2 +24

In 11 of his 13 markets, Stern outperforms his affiliates’ overall demo ranking

He's even with it in the other two cases. In addition to his New York home base, Stern

posts No. 1 25-54 rankings in Las Vegas, Los Angeles, and Philadelphia

Of the comparable markets listed. only KVIL/Dallas's Ron Chap and WRQX/ hing
ton’s Diamond In The Morning match their station's overall 25-54 performances.

Stern affiliates WBCN/Boston and KOME/San Jose air the show in evenings.
WYAV/Myrtle Beach, SC is rated only in the spring

DangersOst Vs. Them’ Cam paign A’pproa(-:h

In an effort to enumerate some “Big” differences between
itself and crosstown AC mainstay KOST, Bright AC KBIG/Los
Angeles recently kicked off a major TV campaign. The effort,

however, quickly hit a major snag.

The original [
spot  claimed @
Cox’s KOST plays B
certain  artists
Bonneville's KBIG |4
wouldn’t play, in-
cluding Barry
Manilow and the
Carpenters. Man-
ilow — whose
name is ser-
vice-marked —
took umbrage with Wayne Campbell
KBIG's commercial and indicated his
displeasure by filing a lawsuit. The
matter was swiftly resolved, though,
when KBIG VP/GM Kari Winston
pulled the commercial and stressed to
Manilow’s representatives that no per-
sonal harm was intended.

The KBIG-Manilow situation un-
derscores the importance of .defining
goals, objectives, and possible rami-

fications when using outside market-
ing. Film House VP/Market-
ing Wayne Campbell points out,
“Stations tread on dangerous ground
when they become pejorative about
strengths and weaknesses of other sta-
tions.”

Although the elements of the Mani-
low case don't illustrate the usual
dangers of attacking your competitor,
Campbell says, “This particular case
has obviously caused us to redouble
our efforts and be on the alert. Again
and again in focus groups, people say
they don’t want to hear what’s bad
about somebody else. Effective
marketing focuses on what you do.
Let the audience decide for itself.”

Caveat Underdog
Campbell advises clients specifical-
ly to avoid “Us Vs. Them™ cam-
paigns: “I'm not sure underdogs will

T ™ ML TAVAVIVAV IV A= a e = s o e o e e

KBIG/L.A’s Manilow moment sparks a look at negative marketing

gain the biggest benefit by comparing
themselves to the leader in the
category. While it’s not particularly
surprising for radio stations to name
names in TV spots, we try to avoid

M
There’s no harm for
an AC to say it
doesn’t play rap.
That helps define
your station — and
| doubt any rap
artist will file a
class-action suit
against you.

— Wayne Campbell

R -‘IH"“.'V"m

putting down something or someone
else.

*“There’s no harm or legal entangle-
ment, though, for an AC to say it

o

doesn’t play rap. That helps define
your station — and I doubt any rap
artist will file a class-action suit
against you. But wher you cross the
line and name other stations, you take
legal chances. There must be a very
compelling reason to do that”

Boning Up

Stations that use outside marketing
must do their homework. Campbell
adds, “From your research, you
should have a clear idea of market op-
portunities and how your station is
perceived. The goal then becomes
how you want people to perceive your
station. This is no different for AC or
[any other format]. Television is an
ideal way to promote AC in particular,
however, because of the format’s
broad appeal.”

Clearance, he points out, must be
obtained in order to use music videos
within TV spots. “Some stations
aren’t always careful in this regard.
Whenever you use someone else’s
likeness or celebrity impression, you
run the risk of getting in trouble.”
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RANDALL BLOOMQUIST

Programming For The Top Spot

1 GMs past and present discuss the difficult PD-to-manager transition

Say you're a successful programmer looking for a new
challenge in the format. Can you become a GM? There’s no
law against it, but unfortunately there aren't many PDs who
make the move to the captain’s chair.

“1t's too bad
more program-
mers don’t be-
come GMs.” says
Talk consultant
Bill McMahon,
who once served
as KIRO/Seattle’s
GM. “Most GMs
are woefully un-
qualified to man-
age programming,
which is something they feel com-
pelled to get involved with as soon
as they take over the station.”

Climbing The Ladder

Perhaps the most visible program-
mer-turned-manager is WLS-AM &
FM/Chicago President/GM Tom
Tradup. Tradup began his career as
a newscaster: he held a variety of
programming/management jobs on
his way to WLS, including KTGR/
Columbia, MO’ News Director,
KCMOy/Kansas City's PD, and
WMCA/New York's exec. pro-
ducer. He served as Operations Di-
rector at WASH/Washington and
KRLD/Dallas before assuming his
current post in 1989.

According to Tradup, some PDs
become overly focused on their nar-
row sets of concerns. He says they
never develop a familiarity with the
full range of station operations, es-
pecially sales.

*“Too many PDs get programming
myopia,” says Tradup. “They can’t

Tom Tradup

get past how the morning show is
doing or which joke service to hire.
If they want to move into station
management, they must develop an
understanding of the station’s totali-
ty, including the interplay between
programming and sales. Like it or
not. sales is important — it pays for
the picnic.”

A Little Respect

Tradup notes a truly sales-oriented
PD understands how difficult it is
for an AE to “go out every day and
get beat up by 43 other stations for
a piece of business.” He says a PD
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they'll accept in the way of contro-

versy, tastelessness. or explicitness
cven though the station has the

right to air whatever it wants.

Tradup also advises ambitious
PDs to raise their profiles within the
industry by serving on convention
panels or being quoted or profiled
in the trade press. “Your chances of
being promoted by your own com-
pany or being hired by another sta-
tion are boosted if it appears the
industry comes to you for insights
and opinions.”

Background Check

Of course, none of the above
count if the PD hasn’t established a
track record of success as both a
programmer and a department man-

Many PDs who operate on passion and
emotion dor’'t understand why a GM can’t
spend $1 million to promote their hot newidea
' or pay the morning team what they want.

-— Bill McMahon

demonstrates that compassion by
treating clients and their spots with
.espect — and by being sensitive to
the station’s need to balance pro-
gramming essentials with advertis-
ers’ wants and concerns.

For example, Tradup points out,
a sales-aware PD recognizes that
some advertisers have limits to what
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ager. According to Tradup, PDs who
hire good people and establish solid
systems, practices, and procedures
build the kind of lasting reputation
that can lead to a station manage-
ment job.

McMahon also urges upwardly
mobile PDs to sharpen their man-
agement and leadership skills. **Pro-

months, respectively.

Top Ten Talk Topics
February 1994

hat's on Americans’ minds? Each month R&R
conducts an exclusive survey of the nation’s
leading Talk radio stations to determine the 10
ijssues that have generated the greatest amount of
listener phone response over the past four weeks. Follow-
ing is a comparison of last month’s and this month’s hot-

Tonya Harding & Nancy Kerrigan

Health Care Reform

Crime & Violence

Censored “Roseanne” Kiss
Trade Sanctions Against Japan

Winter Olympics
Whitewater Probe
Farrakhan Aide’s Comments

test topics.
LM ™
4 1
— 2 Bosnia
10 3
7 4
— 5
— 6
— 7 Economy
— 8
2 9
— 10

Health care reform and violence have remained on the Top 10 list
for five months. The economy and Bosnia are back after six and eight

Reporting Stations: KGO/San Francisco. Ken Beck: KING/Seattle, Andy Ludium; KIRO/Seat-
tle; KMOX/St. Louis, Tom Langmyer; KOA/Denver, Kris Oltnger; KSDO/San Diego. Kelly Wheeler;
KSTPIMinneapolis, Steve Konrad; WABC/New York, John Maineili; WFLA/Tampa, Gabe Hobbs;
WGST/Atianta, Eric Seidel; WLS/Chicago, Drew Hayes; WOC/Davenport, IA;: WRKO/Boston,
Paula O'Connor, WTAEIPittsburgh, Tom Clendening; WTMJiMilwaukee, Steve Wexler;
WTSO/Madison, Bob Shomper; WWDB/Philadeiphia, David Rimmer, WWRC/Washington,
Peter Laufer; WXYT/Detroit, Michael Packer.

gramumers need to learn the business
side — how to balance the check-
book, so to speak. Many PDs who
operate on passion and emotion
don’t understand why a GM can’t
spend $1 million to promote their
hot new idea or pay the morning
team what they want. What a station
needs in a GM is a leader who can
create a good working atmosphere
and a firm vision of the future”

Constant Report Cards

Tradup’s warning to aspiring
GMs: Life at the top isn’t always as
cushy as it may seem. While pro-

grammers are measured primarily
by ratings, GMs face a constant bat-
tery of tests, including sales and
budget targets. “We get a report card
from the computer everyday,” says
Tradup, referring to daily sales
figures.

What's more, Tradup adds, GMs
are judged on how well they deal
with public complaints generated by
their stations’ programming. “'If you
don’t like dealing with people and
being a larger-than-life figure in the
community,” he warns, “don’t take
a manager's job.”

OIN THE FASTEST GROWING TALK NETWORK IN AMERICA!

HOT TOPICS V VERY PERSONAL V
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AIR TALENT SERVICES COMEDY BY FAX IDs, JINGLES, SWEEPERS

PERSDNALITY RADIO by Dan 0 Day SLEEK STYLING

THE book for disc jockeys who want to make the most out of their careers! Job Hunting, CLEAN LINES
((;,q;l}racts.TSr]ho;v Prep, Cl;t_:atir‘lg C:ar;gterJVoLces, é)rr:dmr T:Igpholne i(r)lzllsA,irM:rnsi‘r)lg ?:12: ECONOM'C ALLY PRICED

ritiques, The Program Director As Disc Jockey, Finding & Developi ersonalities,

Management & Personalities, and MUCH more! PLUS interviews with Rick Dees, The TOPICAL COMEDY
Greaseman, Howard Stern, many others! CRAMMED with ideas, tips & techniques for the
radio personality who wants to get to the top . . . and stay there. 259 pages: $29.95 Ca” fOf a Sample and

(Canada: $34.95 U.S. Funds; Overseas $41.95) Mail payment to: BITMAN compare to the rest

O'UNERS » 11060 Cashmere Streat, Suite #100 o Los Angeies, CA 90049 (702) 826-5137

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The ; i
Whole 0 Catalogue! Books & tapes on radio programming, radio COUN TB y M”SIC SE'B VICES
comedy, job-hunting, production, promotions, airchecks...A mail-

order playland for radio pros! For your copy, write: O'LINERS
11060 Cashmere Street, Suite 100 « Los Angeles, California
90049...or leave complete address at (310) 476-2091...or via fax

: . v L )
ATt ADD No more buying 'generic
i music libraries. . . Pick your

o AIRCHECKS | TO own songs from over 3500

==AUDIO & VIDEO AIRCHECKS ‘r

CURRENT #167. WPL}/Scott & Todd, WRKS/jeff Fox & K8n Webb, WJFK/Don &

Mike, KlIS/Domino, KOST/Mark & Kim, KRTH/Real Don Steele, KGB/Cindy Spicer, o u R
WTIC-FM/Dana Lundon. 90-min. cassette $7.00. '

selections. DC Productions
CURRENT #166, KIIS/Rick Dees, WPGC/Donnie Simpson, WBMX/Joe Martell

b -
KKBT/john London, WCBS-FM/Beb Sh . KZDG/Big Ron O'Brien, KKRZ/Bilk I' t ' CD
Hayes }& Qoo KY;/]ohn MacFianagan ;n:r::re! Casse(r.leg ‘7°" - ’ c° " “ ' RY W| cu S o m ma (e You r So

PERSONALITY PLUS #PP-75, KSOL/Mancow, KROQ/Kevin & Bean. KMPS/Ichabod

Pl A AR AN ) .
Caine, KLSX/Howard Stern, WMJi/john Lanigan. $7. Ch h t f th
PERSONALITY PLUS #PP-74. WCMF/Brother Wease, KKLQ/Jeff & jer, oose I S rom e
WLUP/Jonathon Brandmeer, KCLX/Rumble & Thrower, WXKS/Matt Siegal. $7.

PERSONALITY PLUS #PP-73, WFAN/Don Imus, KXRX/Robin & Maynard,

v
Z100/Ross Brittan & Zoo. WLTF/Trapper Jack, KLOS/Greaseman. $7.00 5 0 S to to d ay!
ISSUE #5266, LOS ANGELES AM DRIVE! CHR KIS, KPWR. UC KKBT, Ctry
KZLA, Gold KRTH, KCBS, AC- KYSR, KOST, KBIG, AOR KLOS, KROQ KLSX. $7.

ISSUE #5-267. SAN FRANCISCO! CHR KSOL, KMEL, AC KI0I, KOIT. KABL,

AOR KFOG, KRQR. KITS, Gold KFRC, KYA, Ctry KSAN. $7 3 1

SWEEPER VAULT #SV-2, Sweeper & Legal ID samples, all format. $10. ‘ ‘ ‘a II
PROMO VAULT #PR:16, promo samples - ali formats, all market sizes. $10. 4 i

CLASSIC #C-160. WIBG/Gary Mitcheli-t968. KCBQ/Rich Bro. Robbin-1971, P X
WlS/Larry Lujack-1978, KIQQ/Real Don Steele-Billy Peari-1974, KIIS/Tim Kelly-1984, o
e | ’9 D€ Productions
ALL COUNTRY ICY-17. weOC, WYNY. WWYZ, WNZQ, KYGO, WBCS, L v » L . .

WCLB. §7 - -

#UC-14 (ALL URBAN), JF-18 (ALL FEMALE), #CHN-I7 (CHR NIGHTS). fAOR-8

{ALL AOR]. #AC6 (ALL AC), §O-12 (ALL OLDIES), #5265 (WASHINGTON DC) P n I c E s 8 ° ° - 1 8 9- D I s‘

#5264 (PHILADELPHIA), #5-262 (NY_AM DRIVE) at $7 each

VIDEQ #S1, LA's KiS/Domino, SF's KSAN/Buddy Baron, KFRC/Gary Bryan, : . .
KMEL/Rick Chase, KSOLMark Hanson, San Drego's KCLX/Rumble & Thrower, s , , PS. Ask about our professional consulting service.
KBZS/Dayle Ohlau. 2 HOT hours, VHS or BETA, $20. .

@@ CALIFORNIA AIRCHECK msiten Jingles, Jocks and jokes - they're all

Box 4408 - San Diego, CA 92164 - (6|9) 460-6104 in the R&R Marketplace -- T -
- e e IDs, JINGLES, SWEEPERS
CD RECORDING @PRODUG_RS ﬁ

NONE COMPARE.
NOW: AFFORDABLE ANYWHERE!

¢ 100% Custom EFX to your spec's

Whether you need an entire CD music library or just a few

hard to find songs...Our catalog has over 5000 selections to

choose from. Call for a free catalog today!  702-827-4487 Sy LN IS0 SV aE Fpete hallss Annies
(include your station loge)

CUSTOM COMPACT DISC RECORDING  1-800-868-DISC 0 ingles: Re-araduced « Revialzet

Y Plus: Creative Assistance/Brainstorming/Networking

COMEDY V/0's: KMELeWPIX*KUPD*WNBC « KNIX
. comEDY | CUSTOM TATT00S e

MOLLOY'S FINALLY!!! Custom Jesigned Made in the US.A Since 1978

TEMPORAR
A funny Top Ten list!! 0 Losts 3-5 Days
Seven newsworthy topics each week!!! M Even waterproaf!
FOUR WEEKS $15 Looks just like a real TATTOO!

(less than $1 a day!)
Get a free sample: Send your name,
format and wattage on station letterhead to:

MIKE MOLLOY ENTERPRISES
P.0. BOX 2308, LOWELL, MA 01851

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-

e tional space up to six inches available in increments of one-inch.
THE FAX ATTACK ¢ F.D A Certlified ¢ Any Size, Grcphlc Color (Even Rates for R&R Marketplace (per inch):
s Photos) « Great For Premiums Packaged or Bulk Per Insertion
Manufactured By JB Tattoo Mig. Group e
PH: 619/435-2322 - FAX: 619/435-4165 Ll S
6 insertions $85.00
13 Insertions $80.00
26 insertlons $70.00
51 insertions $65.00
Earl Pltts
& ALIMANAC ATTACK “Uhmerikun” oaovie Will include camera-ready loge or line art if provided. Deadline for
- ’ BEE' S e m ; ?Jtetl‘ Marketplace ads is noon Thursday, one week prior to publication
‘ eature date. Marketplace ads are non-commissionable. Submit to:
B bank S Live reports on Country news and artists
A personc ized for our AM or PM drive slots, Marketplace
redlie. plus weekly PAX feature available. RADIO & RECORDS, 1930 Century Park West
7346 BEECHMONT AVE, CINCINNATI, OH 45230 CALL NOW FOR CUSTOM DEMO & DETAILS Los Angeles, CA 90067 310-553-4330
513-232-2214 Fax: 310-203-8727
L 505-898-4709

WAVW AT e canT=riorrtoryv-com —
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