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TRIO OF ACs TALK
STOPSET STRATEGY

How many stopsets per hour?
How many units per stopset? A
trio of AC execs tell how they try
to strike that delicate balance
between increased TSL and tuneout.

Page 40
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TRACKING TURNAWAYS
INCREASES REVENUES
Knowing how much business
you've turned down can help you
price your spot inventory higher.
Consultant Shane Fox graphically
illustrates the benefits of multiple
rate levels based on actual demand.
Page 18
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FIRST-QUARTER LABEL
PERFORMANCE REVIEW

FIRST-QUARTER CHART SHARE

| MCA
9.7%

e R

COLUP:BIA

1.6%

MERCURY
4.5%

OTHER
1.8%

Last year's overall winner, MCA,
continues to command the
largest first-quarter chart share,
but who are the year-to-date
leaders in each major format?
Page 32
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ARE YOU ON COURSE
WITH YOUR CAREER?
Like your health, your career
deserves an annual checkup.
Start by asking yourself these

eight essential questions.
Page 16

IN THE NEWS...

©® Mike Mahone new
Sr. VP for RAB

@ John Larson appointed
VP/Prog. at KZPS/Dallas

® Gary Reynolds named
PD for KRRW/Dallas
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NEWSSTAND PRICE $6.00

THE INDUSTRY’S NEWSPAPER

Jury Awards Fired Radio
Sales Exec $1.1 Million

Station blames departure on performance

A superior court jury in San
Francisco has awarded $1.1
million in damages to a radio sta-
tion sales manager who says she
was wrongfully fired from her
job.

Diana Kimbrell, who served
as NSM of KNEW & KSAN/
San Francisco, claimed she was
terminated in June 1992 without
just cause. Defendant Malrite
Communications claimed Kim-

| brell’s performance had de-

clined. (The stations’ current
owner, Shamrock Broadcast-
ing, was not a party to the suit.)

Kimbrell says at the time of
her firing, her superiors told her
they maintained the prerogative
to terminate her. Kimbrell coun-
tered by inviting eight former
employees to testify on her behalf

Houston’s Famous
‘Podner’ Retires

After 34 years with KILT/
Houston — the last 30 as
VP/GM — KILT-AM & FM and
KIKK-AM & FM VP/GM
Dickie Rosenfeld is leaving to
travel and *‘get my handicap from
15 to five”

Rosenfeld, well-known for his
use of the word “podner,” an-
nounced his impending retire-
ment at a Monday (3/14) meeting
attended by people “with very
long faces,” according to one
staffer. He'll remain at the helm
until a replacement is found.

Successful Run

Rosenfeld will call it quits after
a long run that saw him preside
over one of Top 40’s preeminent
stations and, since 1981, one of
Country’s top outlets. “T'll be 71
in a few months, and there are
a lot of things I want to do.” he
says. “But it’s been great fun here
— 1 should’ve been paying the
owners for the chance to work
here.”

Rosenfeld began his career in
the *50s as an air personality
known as “Cowboy Dickie” at

ROSENFELD/See Page 30

and produced documents to show
she was never disciplined during
her seven-year tenure.
Following three weeks of tes-
timony and less than one day of
deliberations, the jury voted 12-0
to side with Kimbrell. Civil
juries in California need at least
nine votes to come to a decision.

Progressive Discipline

“The company had personnel
policies that require written war-
nings and a probationary
period,” remarked Kimbrell’s at-
torney, Rod Bushnell. “They’re
called progressive discipline pol-
icies. Not only did the station not
have any documentation to show
Diana did something wrong, they
did not follow their own policies

SUIT/See Page 30

KPNT Remembers
The Little People

iver City Broadcasting

New Rock KPNT (The

PointySt. Louis Asst.
PD/MD/Imorning dude D Day
celebrated St. Patrick’s Day by
taking some time out to re-
member the little people —
otherwise known as the Miller
Lite leprechauns, who handed
out 5000 commemorative num-
bered gold coins at the Soulard
St. Patrick’s Day Parade last
Saturday (312). Pictured are the
leprechauns pestering Day —
who served as Grand Marshall
of the brew-ha-ha — with re-
quests to hear more U2,

White House Locks Ness In
For Fifth, Final FCC Spot

Commission-watchers praise her background

President Clinton Tuesday
(3/15) announced his inten-
tion to nominate Susan Ness to
fill the remaining vacancy on the
FCC.

“As a former communications
lender, Susan Ness brings to the
FCC valuable perspective,” the
President said in a statement.
“Her extensive experience covers
many communications industry
sectors, including telecommuni-
cations, radio, television, cable
television, programming, and
publishing. She will be an ex-
cellent addition to this important
commission.”

Ness, a communications attor-
ney, worked in the Communica-
tions Industries Division of

Washington, DC-based Ameri-
can Security Bank from 1983
until 1992 — first as a senior
lender and later as Group Head.
During the mid-70s she served as
Assistant General Counsel to the
House Committee on Banking,
Currency, and Housing.

‘Interesting Perspective’

Veteran FCC watchers praised
Ness’s intelligence and energy
and predicted her financial back-
ground will benefit the agency.
“She has an interesting perspec-
tive on the communications in-
dustry because she lent money to
it,” said former FCC Chairman
Richard Wiley. “That’s not a

NESSiSee Page 30

‘ KGGI Fans
Chute, Score
Jackson Tix

hen Amearican Me-
dia CHR KGGl/
Riverside mom-
ing man Hollywood Hamil-
ton asked his audience
what would they do for
Janet Jackson concert

tickets, at least two listen-
ers literally jumped at the
chance to win — by para-
chuting off a 56-story
building!

The ‘chuting stars spark-
ed a slew of cellular phone
calis from people trapped
in weekend traffic on the
nearby Hollywood Freeway,
generating considzrable lo-
cal TV coverage as well as
these dramatic mid-flight
photos.

R&R Acquired By Perry Media

Perry Media Corporation —
an affiliate of Perry Corp. — has
reached a definitive agreement to
acquire Radio & Records, a
leading business information
provider for the radio and music
industries, from Westinghouse
Credit Corporation. The trans-
action is due to close in the forth-
coming week.

R&R Founder and Publisher
Bob Wilson, Exec. VP/Sales &
Marketing Erica Farber, and
Exec. VP/GM Dick Krizman
will continue with R&R in their
respective positions. Manage-
ment will have a significant equi-
ty position in the company.

wilson commented, “R&R
has spent the last couple of years
and more than a million dollars
developing our AirCheck Mon-

itor System, which delivers the
greatest accuracy available in
capturing all music aired on ra-
dio. The system is already up and
running in three markets.

“With the significant capital
infusion from Perry Media, we
will now be able to move forward
quickly with our monitor and
R&R ONLINE expansion, pro-
viding users access 0 an unpre-
cedented level of information and
instant analysis software in a
quick-response online format.
All of us at R&R are looking for-
ward to a new era that will see
R&R ONLINE on everyone’s
desk”

R&R’s core business, the
20-year-old newspaper, remains

R&R/See Page 30

FCC To Revive Fairness Doctrine?
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Larson Named
KZPS VP/Prog.

KZPS/Dallas PD John Lar-
son has been promoted to VP/
Programming for the Bonneville
Classic Rock outlet.

VP/IGM Tom Glade said,
“John has brought a great deal of
leadership and programming
focus to KZPS. His program-
ming talent, expertise, and re-
search knowledge have helped
strengthen our programming po-
sition. This is a very meaningful
acknowledgement of John’s lead-
ership and contributions. More
significantly, this reflects the con-
fidence of the corporation in
John’s continued contribution in
the future.”

Larson commented, “Bonne-
ville believes in team-building
and provides its people with the
necessary resources to be suc-
cessful. We've enjoyed a very
successful two years, and I look
forward to the further responsi-
bilities and opportunities this ap-
pointment offers.”

LARSON/See Page 30
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Parke GM At
KBZS/San Diego

KCAL-FM/
Riverside GM
Jeff Parke has |
been appointed
GM of co-own-
ed Anaheim
Broadcasting
Gold  outlet
KBZS/San
Diego.

According to
Anaheim Broad-
casting President Tim Sullivan,
“Jeff’s been a superior performer
in our company for over eight
years. His Southern California
radio experience, combined with

PARKE/See Page 30

Parke
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Reynolds New PD
At Dallas Arrow

Consultant Gary Reynolds
has been tapped to program CBS
“Arrow” outlet KRRW/Dallas.
He succeeds Andy Lockridge,
who maintains his PD duties at
co-owned AOR KTXQ.

Reynolds told R&R, *“This is
a great opportunity because it
gives me the chance to stay in
Dallas. Arrow is the hottest for-
mat in the country — it seems to

REYNOLDS/See Page 30

Arista Artists Applaud Aretha

Arista President Clive Davis threw a pre-Grammy bash — com-
plete with a musical tribute to Aretha Franklin — at the Plaza
in NYC Gathered for a quick pic are (I-r) Whitney Houston, Bobby
Brown, Franklin, Davis, and Carly Simon and son Ben Taylor.

Mahone Upped To RAB Sr. VP

The RAB has realigned the re-
sponsibilities of two key execs.
Beginning in April, Exec. VP/
Services Wayne Cornils will
spend more time on the Bureau’s
various conferences and meet-
ings, its three standing commit-
tees, and the RAB’s member in-
formation distribution systems.

RAB VP/Training Mike
Mahone has been elevated to Sr.
VP and will assume some of
Cornils’s former duties, in-
cluding Member Service, Oper-
ations, New Business Develop-
ment, and Audio Services.

“The fact that RAB’s member-

Cornils to focus on conferences

ship rolls have increased dramat-
ically during the past 24 months,
combined with RAB’s member
service request activity — pro-
jected to be a record-breaking
70000 requests in 1994 — has
prompted us to redistribute cer-
tain areas of responsibility,”
remarked RAB President Gary
Fries.

Cornils will be spending more
of his work time at his Colorado
Springs home, though he will
still maintain an office at RAB’s
New York headquarters. Mahone
will be based in New York
fulltime.

R

Schnapp New ERG VP/Rock Music

B ‘Serious commitment

Former Kpic
Director/Metal
Marketing & §
Promotion Mi- M
chael Schnapp §
has been ap-
pointed to EMI
Record Group’s
VP/Rock Music
post.

“We've got the
music, and now
we've got the man,” ERG Presi-
dent/CEO Daniel Glass exclaim-
ed. “Michael is one of the few
people in our industry today who
lives and breathes rock music
and its culture.”

Schnapp told R&R, “I'm very
excited to be given this opportun-
ity, and I'm thankful to Daniel
Glass for believing in me. There
are new goals to reach and new
challenges to meet. Epic is a

Schnapp

RADIO & RECORDS INC.

to kicking ass’

great company, and I had a great
time there, but 'm looking for-
ward to moving on. ERG wants
to rock, and it has a very serious
commitment to kicking ass.”

Schnapp began his music busi-
ness career in 1985, when he
joined Combat/Relativity/Im-
portant Records as head of pro-
motion. He went on to work as
a tour promotion coordinator
whose clients included Mega-
deth, Wendy O. Williams,
Roadrunner Records, and
S.PV. Records.

While at Epic, Schnapp work-
ed with such acts as Pearl Jam,
Rage Against The Machine,
Ozzy Osbourne, and Alice
Cooper. In his new position,
Schnapp will be involved in all
aspects of ERG’s rock artists, in-
cluding promotion, marketing,
and A&R.
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1994 DEALS TO DATE

Dollars To Date: $536,522,376
(Last Year: $679,562,346)

This Week’s Action:$27,756,500
(Last Year: $347,365,243)

Stations Traded This Year: 229
(Last Year: 274)

Stations Traded This Week: 27
(Last Year: 56)

Dzl Of Thia Wazle

o WCWA & WIOT/Toledo $7 million
(approximate)

Holy Toledo! Ed Rogoff’s fast-growing
Enterprise Radio Corp. group now numbers
nine stations after its acquisition of Reams
Broadcasting’s Gold/AOR combo.

Keymarket Goes To Market

Kerby Confer’s radio group is set to hit Wall
Street with a $62 million IPO, although Confer will
retain voting control.

See Page 6

Thumbs Up For
Duopolies With TV

Radio-TV combo owners in Seattle and Mobile
have gotten FCC approval to make duopoly radio
buys. Both cases were based on cost savings for
money-losing radio stations.

DEAL DETAILS BEGIN PAGE 6

See Page 6

Lawmakers Pressure FCC To Revive Fairness

Congressional supporters of the Fairness Doctrine, frus-
trated in their efforts to write the policy into law, have asked
the FCC to reimpose the doctrine, perhaps as part of a larger
rulemaking proceeding, according to industry sources.

RTNDA President David Bart-
lett, an outspoken opponent of the
doctrine, says aides to Sen. Ernest
Hollings (D-SC) and John Dingell
(D-M1) have quietly asked Commis-
sion officials to consider tacking a
revived Faimess Doctrine onto a
possible new rulemaking on tele-
vision’s Prime Time Access Rule.
“They’re trying to sneak it by while

{nnouncing three excellent reasons to
consider the outstanding-services of

foree. . =vCt
Communications & Consultants &

radio broadcasters aren’t looking,”
said Bartlett.

Back From The Dead

A Dingell spokesman denied that
his staff has been in contact with the
FCC on the Fairness issue. How-
ever, a Commission source confirm-
ed that agency personnel have
received “‘some pressure” from un-

sider ways to reactivate the Fairness
Doctrine. The source noted it’s not
clear exactly how the congressional
aides want the issue to be handled.

Efforts to revive the Fairness Doc-
trine as law died late last year in the
face of heavy opposition generated
by the nation’s radio talk hosts and
religious broadcasters.

However, Media Access Project
Exec. Director Andrew Schwartz-
man, a doctrine supporter, told
R&R he remains optimistic Fairness
legislation will be enacted during

EARNINGS

Osborn Reports Improved Cash Flow

sbom Communications
Corp. (Nasdaq: OSBN) re-

ported a net loss of $2.2

million (25 cents
per share) for
1993, compared
to a loss of $4.5
million in 1992,
Net revenues
were $27.4 mil-
lion, up from
$26.9 million.

For the fourth quarter, Osbom
reported a net loss of $100,000
(one cent per share), compared to
aloss of $1.4 million (20 cents per
sharej a year earlier. Net revenues
were $7.9 million, up from $7.8
million. Operating cash flow was
$1.9 million, up 33% from $14
million.

Osbomn owns nine radio sta-
tions and has several acquisitions
pending. It also owns a TV sta-

John L. Pierce, Harold W. Gore and John E. Lauer.

FORCEfully FORCEfully FORCEfully
Connected. Efficient. Strong.

John L. Pierce

(606) 344-8881

580 Centre View Boulevard
Crestview Hills, Kentucky

specified Capitol Hill staffers to con-  this Congress.

Operating cash flow was $6.2
million, up 18% from $5.2 million
in '92.

tion, Muzak franchises, entertain-
ment properties, and cable TV
systems in hospitals.

.. . @ broadcast brokerage partnership.

Combining the outstanding talents of

These creative and unified forces, offer over

Interep recently graduated its second class of Radio Marketing Specialists, whose
members will now concentrate on new business development through the rep firm's
“Radio 2000/An Alliance For Growth” effort. The Class of '94 is seen here after com-
pleting a five-week course given by marketing professors from the Harvard Business
School. Pictured (Ir) are RMS grads John Fabian, Zina Meggas, Jeff Edwards, Abbie
Korman, and Tom Fruscatore, Interep Executive Council Chairman Henry Lawson,
President/Marketing Division Marc Guild, and Class of '94 members Arfeen Geller,
David Criscitelli, Katrina Liendecker, and John Viola.

100 combined years of broadcast experience,
dedication, and efficiency. Whether you are
in the market to acquire or to sell,

Force Communications & Consultants

can make it happen.

Haroid W. Gore
(404) 528-1421

200 North Cobb Parkway
Suite 114

Marietta, Georgia 30062

John E. Lauer
(404) 841-6487
3489 Ridgewood Road
Atlanta, Georgia

41017 30327

Call Us At The Mirage Hotel During NAB.

BRENNER SECURITIES

CORPORATION

We provide a full range of Investment Banking and
Advisory Services to the Communications Industry including:

« Mergers, Acquisitions &
Divestitures

» Public Securities Offerings

« Private Placements

« Fairness Opinions

« Business Valuations

For further information about our
services, please contact:

Chesley Maddox-Dorsey
Senior Vice President
(212) 839-7333

Two World Trade Center
38th Floor
New Y(_)rk. New York 10048
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RADIO BWSINESS

Keymarket Files $62 Million IPO

eymarket Communications Inc. has

filed with the SEC to sell up to $62

million worth of stock in an initial pub-
lic offering.

Keymarket, which will trade on Nasdaq with the sym-
bol “*KMKT,' is headed by Chairman/CEQ Kerby Confer.
He will continue to control the company foliowing the
IPQ, since he will own all of the company’s Class B stock,
giving him 64.1% voting control (but only 10.6% equity).

The IPO will offer 415 million shares to the public
at a maximum price of $13 each. Another 622,500 shares

will be available to the underwriters, CS First Boston and
Alex. Brown & Sons, if the offering is oversubscribed.

Keymarket expects to receive $49.3 million after of-
fering costs. It would use $6 million to close its purchase
of WBVR/Russellville, KY (Nashville, TN) and $3.1 million
for WOGY/Memphis, with the rest going to pay existing
debt. Once the IPO is sold, Keymarket's lenders will dou-
ble an existing $30 million credit facility, which will allow
it to close $36.6 million in other pending acquisitions.

If all of its pending deals close, Keymarket will own
18 stations in six markets and'handle programming and/or
sales for four other stations under LMAs.

Radio/TV Duopolies OK'd
In Seattle, Mobile

adio duopolies coupled to TV owner-
ship have won FCC approval in Seat-
tle and Mobile.

The FCC granted KOMO-AM & TV/Seattle owner
Fisher Broadcasting a permanent waiver of the one-to-a-
market rule to acquire crosstown KVI & KPLZ from
Golden West Broadcasters for $11 miltion. The Commis-
sion accepted Fisher's claims that the combination would
produce significant cost savings and “the potential for
enhanced programming service benefits” Fisher had

Continued on Page 8

TRANSACTIONS

Enterprising Rogoff Takes Toledo
Combo In $7 Million Deal

combo in $6.9 million WKDM deal

WCWA & WIOT/Toledo
PRICE: $7 miltion (approximate)

TERMS: Asset sale for cash. The ex-

act price is to be determined at clos-
ing using a formula based on cash
flow.

= Liu creales a Big Apple
Deal Of The Week

BUYER: Enterprise Radio Corp., own-
ed by Ed Rogoff of New York,
Nicholas Boglivi of Clifton, NJ, and
Citicorp Venture Capital Ltd., repre-
sented by VP Michael Delaney. This
new company has deals pending to
acquire seven other stations, with
closings expected in April and May.
Phone: (212) 721-2288

SELLER: Reams Broadcasting Comp.,
owned by Frazier Reams and Alta
Holdings Inc. Alta is owned by Willi-
am Egan and Craig Burr, who have
attributable and nonattributable inter-
ests in many stations. Phone: (419)
248-2627

FREQUENCY: 1230 kHz, 104.7 MHz
POWER: 1kw; 50kw at 540 feet

TRANSACTIONS AT A GLANCE

©® WLPR/Pritchard (Mobile), AL $180,000

® WCNX/Middletown, CT $250,000 (minimum)

©® WKFL/Bushnell, FL $375,000 for 70%

® WOMX (AMYOrlando, FL $500,000

® WMTO/Port St. Joe (Panama City), FL $250,000
© WJCM/Sebring, FL $234,000

® WCSJ/Moris, IL $90,000

® WTAY-AM & FM/Robinson, IL $375,000

©® KQCR/Cedar Rapids, IA $2 million

® KCVS/Salina, KS $337,500

® KFH & KXLK/Wichita-Haysville, KS $2.25 million
® KLEX & KAYX/Lexington-Richmond, MO $225000
©® WTKW/Bridgeport (Syracuse), NY $100,000

® WWWS & WUFX/Buffalo $4.7 million

® WSHQ/Cobleskill (Albany), NY $550,000

© WKDM/New York $6,940,000

© KNOR/Norman (Oklahoma City), OK $200,000

® KWSN & KRRO/Sioux Falls, SD $807,500

©® KZEE/Weatherford, TX $175,000

® WIBU/Poynette (Madison), Wi $217,500

Americom Sales & Closings

(Trailing 12 months, March 1993 to March 1994)
(e = =St o AT

&«
Tom Gammon

OVER 2 BILLION IN RADIO STATIONS SOLD SINCE 1985

Top Prices
Quality Stations
Call Us

I AVIERICOM

See You at the NAB at t;e Las Vegas Hilton !
8401 Old Courthouse Road / Suite 140 / Vienna, VA / (202)737-9000

Dan Gammon

FORMAT: Goid; AOR

SELLER: Mobile Broadcast Service

BROKER: Blackbum & Co.

Inc., headed by President Howard
Beasl WDAS (AM/FM ’
Eugene Jackson to George Beasley $26,000,000 Philadel(phia, PA) Smith. Phone: (205) 649-4156
. FREQUENCY: 960 kHz
Larry Levite to Kerby Confer & Donald Alt $10,200,000 m%‘;ﬁ,/&MJQ POWER: 5kw day/2.5kw night
. . FORMAT: This station is dark.
Ragan Henry to Joe Mathias & 9 WCOS (AM/FM) WLPR/Pritchard (MOblle)
Brice Spectar 2 55,800,000 KK O PRICE: $180,000
. : TERMS: Duopoly deal. The station li-
Don Wilks & Mike Schwartz to 000 WWKY / WVEZ ) i
Bill Phalen & John DufT, Jr. $6’375’ Louisville, KY Cense and equipment are being
donated to the buyer, a nonprofit cor-
Gary Pease to James Morrell & $5,000,000 X‘;bRgl;v&@M/ M) poration. The real estate is beingsold  WCNX/Middletown
John Kelly H for $180,000. PRICE: $250,000 {(minimum)
Kerby Confer & Donald Alt to $4,250,000 WDCK (FM) BUYER: Goforth Media Inc., a non- TERMS: Asset sale. The buyer has
y Richmond, VA : :
Joe Mathias & Bruce Spector " profit corporation headed by Presi- the option at closing of paying
ick K to Bill Phalen & John Duff WDCG (FM) dent Wilbur Goforth of Mobite. $250,000 cash or $65,000 cash and a
Riek Kagparito'Bell Phrwlon&-Jolih Dy 96 3011000 Rateigh | Dusham It owns WBHY.AM & FM/Mobile.
. g Continued on Page 8
Don & Stella Trapp to George Francis $2,600,000 WBBO (FM) Phone: (205) 4738488 L
Greenville, NC
Michael & Robert Benns to Randy Michaels $1 ,800,000 m:;zvizll gl:‘jl}gl)
Jim Heavner to Bill Phalen & $3,800,000 WZZU (FM%V AT NAB/LOS VegOS.
John Duff, Jr. Burlington, NC . .
Jerome Bresson to Joe Mathias & 52,700,000  WHKZ W) Contact via Llas Vegas Hilton
Bruce Spector Columbia, SC -
Tom Joyner to Bill Phalen & $3,300,000  WIEX (M or call for appointment.
John Duff, Jr. Louisville, KY
Bill Dudley to Rex Tackett $5,750,000 WTMA(AM) WTMZ(AM)
WSSX (FM) WSUY (FM)
Charleston, SC

SKIDELSKY

Attorney at Law

655 Madison Ave,, 19th Floor
New York, NY 10021
(212) 832-4800

The Industry’s Lawyer,

WWAALamerticantadiohistens.com
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Our newest fully integrated system for full automation or live-assist of all on-air events.
All the features that have made the Ultimate Digital Studio famous PLUS digital audio
control of all levels {(which can replace a broadcast console or allow you to downsize
the console needed), enhanced support for local area networks, realtime network
joins, interfaces with all standard music scheduling and traffic systems, and friendly
software designed by people who understand RADIO, not just computers!

POWERPLAY

The music scheduling software that's the choice of over 600 stations. Powerful,
comprehensive — yet easy to use. Call for full details and a demo disc.

' d d COMPACT

DIGITAL AUDIO

The World Standard® in CD music libraries for radio available in virtually all formats.
100% digital, NoNoise compact discs are the best you can buy. No data
compression results in clean, clear sound on your station.

For more information about these products or our
Jingles, TM Century Television, HitDisc®, Production Libraries, and TM Comedy

call your personal sales representative at (800) TM Century
or come see us at the Las Vegas NAB — Booth 1926

wwWwW_americanradiohistaorvy com
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RADIO BUSINESS

WBAL Challenges Rush Suit

BAL/Baltimore asked a federal

judge to dismiss a $3 million law-

suit in which crosstown WCBM ac-
cuses 'BAL of stealing EFM Media's “Rush
Limbaugh Show”

In its motion, WBAL argues that WCBM has failed
to support its claim that 'BAL interfered — or conspired
to interfere — in 'CBM’s contractual relationship with
EFM.

WBAL also claims it can't be accused of prompting
a breach of contract between WCBM and EFM because
no such breach occurred. EFM, the filing notes, had the
right to end its affiliation with WCBM at any time — with
or without specific cause — with 90 days’ notice.

Heritage Media Shares
On The Block

wo of Heritage Media's largest share-

holders are selling most of their stock

— a total of 3.7 million shares. That
sale would be worth slightly less than $69
million at the stock’s Tuesday (3/15) closing
price of $18.625.

HC Crown Corp., a unit of Halimark Cards, will
reduce its interest in Heritage from 15.7% to 1.4%. Cable
TV giant Tele-Communications Inc. will cut its stake from
76% to 0.07%.

Heritage owns 14 radio stations, seven TV stations,
and the nation’s largest in-store marketing company.

Radio/TV Duopolies OK’d
In Seattle, Mobile

Continued from Page &

spelled out how the merged operation would save at least
$710,000 per year and curb losses at KOMO (AM) (R&R
1015/93).

The FCC also approved a permanent waiver to allow
WKRG-AM-FM & TV/Mobile owner WKRG-TV Inc. to ac-
quire WCOA & WJLQ/Pensacola from BREM Broadcasting
for $2.23 million. The Commission ruled the duopoly
would produce “significant cost savings” for the money-
losing Pensacola combo and “not create any undue con-
centration of ownership” in the Mobile-Pensacola area,
which comprises two radio markets but only one TV
market.

TRANSACTIONS

Continued from Page 6

promissory note for $260,000.
BUYER: Instant Traffic Inc., owned by
A. Jeffrey Radov of Scarsdale, NY and
Robert Dunn Jr. of Manchester, CT.
Phone: (203) 347-2565

SELLER: Radio Middletown Inc.,
owned by Corydon Thurston and
Donald Thurston. They also own
WNAW & WMNB/North Adams, MA
and WSBS/Great Barrington, MA.
Phone: (203) 347-2565
FREQUENCY: 1150 kHz

POWER: 2.5kw day/46 watts night
FORMAT: News/Talk

ASSOCIATES

TAMPA e PHILADELPHIA @ DENVER @ NEW YORK @/

WKFL/Bushnell

PRICE: $375,000 for 70%

TERMS: Stock sale. The buyer has
entered into a settlement agreement
with C&S Bank of St. Petersburg, FL,
whereby he has paid $375,000 for re-
lease in corporate debt. The sellers
have surrendered their stock for re-
lease from that corporate debt, which
both the buyer and sellers had per-
sonally guaranteed.

BUYER: Hugh Reams of St. Peters-
burg, increasing his stock ownership
of Starstrip Communications from
30% to 100%. Phone: (813) 896-7171

SELLER: James and Roberta John-
son of Bushnell, surrendering their
entire 70% stock interest. Roberta
owns WWUA (FM CP)invemess, FL,
and James has an interest in WGOX
(TV CP)linverness. Phone: (904)
793-3167

FREQUENCY: 1170 kHz

POWER: 1kw daytimer

FORMAT: This station is dark.

WOMX (AM)/Orlando

PRICE: $500,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: NewCity Communications
Inc., owned by Richard Ferguson of
Westport, CT, James Morley of New-

Communications
Equity
Associates

presents the

CEA
Financial

Breakfast

at the

NG

7:45 am. - 9:00 a.m.
Wednesday, March 23, 1994
Las Vegas Convention Center

Room N212

Speakers

Lowry Mays-Clear Channel Communications
Bud Paxson -Paxson Conumunications

Barry Baker -River City Broadcasting

Bob Marbut - Argyle Communications
Dwight Case - Networks America

ONDON @ MUNICH @ PRAGUE @ HONG KONG @ KUALA LUMPUR

(& N R S R R P T S RPN IR BB Inc. and its professional associates are registered with the NASD. Member SIPC.

wWANMA-erteantracheohictarr-ecom

town, CT, Richard Reis of Apopka, FL,
and others. They own WDBO &
WWKA/Orlando, operate WCFB/Day-
tona Beach (Orlando) via an LMA, and
own 12 other stations. Phone: (203)
333-4800

SELLER: Nationwide Communica-
tions Inc., headed by President Steve
Berger and VP/Radio Mickey Franko.
It also owns WOMX-FM/QOrlando, 11
other radio stations, and three TV sta-
tions. Phone: (614) 249-7676
FREQUENCY: 950 kHz

POWER: 5kw

FORMAT: AC

COMMENT: A deal was filed in 1992
to sell this station for $500,000, but
it did not close.

WMTO/Port St. Joe
(Panama City)

PRICE: $250,000

TERMS: Asset sale for cash, pur-
suant to an order of the circuit court
in Guif County, FL. Former owner
WMTO L.P, headed by managing
partner Redge Mahaffey, had obtain-
ed a judgment of $485,695 against
the seller.

BUYER: Transportation Group Inter-
national Inc., headed by President
Tim O’Brien

SELLER: Donald G. McCoy, receiver
for Claycomb Communications Inc.,
formerly owned by Thomas and
Karen Claycomb. McCoy personally
has interests in six stations. Phone:
(904) 648-8700

FREQUENCY: 935 MHz

POWER: 14.5kw at 669 feet
FORMAT: Gold

BROKER: Hadden & Assoc.
COMMENT: A sale for $246,000 filed

in May 1993 did not close. This sta-
tion sold for $500,000 in 1991.

WJCM/Sebring

PRICE: $234.000

TERMS: Stock sale for $35,000 cash,
12 monthly payments of $1000, as-
sumption of a promissory note with
an outstanding balance of $159,400
due First Union National Bank, and
the remainder in a promissory note
payable to the seller.

BUYER: RAMA Communications
Inc., owned by Sebeta Persaud of Or-
lando, FL. She is also buying WOKB!/
Winter Garden, FL and WXXU/Cocoa
Beach, FL. Phone: (813) 385.7140
SELLER: Emma Eshleman, personal
representative of the Estate of E.E.
“Jim” Eshleman, selling its 83.4%
stock interest in WJCM Inc., and
Claggett Taylor Inc., selling its 16.6%
stock interest. Phone (813) 385-7140
FREQUENCY: 960 kHz

POWER: 5kw day/1kw night
FORMAT: AC

WCSJ/Morris

PRICE: $90,000

TERMS: Asset sale for cash, pursu-
ant to an order of the US. District
Court for the Southern District of
Ohio

BUYER: DMR Media Inc., owned by
Diane Root, Jeannine Evenson, and
Richard Steele of Morris. They own
WGDK/Morris. Phone: (815) 941-1000
SELLER: Robert Maccini, receiver for
M.M. Group. He is also selling WCFL/

Continued on Page 10

PUT SOME BITE INTO
YOUR RADIO SHOW!

The Tlumane Society of the United States.
Lhe nation’s largest animal-prolection organiza-
tion. presents its actualily line. “Animal Bites™:
sixty-second sound-biles on animal topics that

will amuse and astound your listeners. The bites
change weekly and are suitable for all formats.
See our enclosed casselle featuring PSAs by Reba
McEntire. Randy Travis. Aaron Tippin. and more!
Call 1-800-HUMANE-I
(1-800-486-2631)
In Washinglon. DG. call 301-238-3074
The Tumane Society of the United States

2100 L Steeet. N, Washinglon. DG 20037
202-452-1100

T —
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TRANSACTIONS

Continued from Page 8

Morris and WQTL/Ottawa, OH as re-
ceiver. Phone: (401) 454-3130
FREQUENCY: 1550 kHz

POWER: 250 watts day/10 watts night
FORMAT: AC

BROKER: Robert Maccini of Media
Services Group

WTAY-AM & FM/Robinson
PRICE: $375,000

TERMS: Stock sale for cash
BUYER: Jerry and Rollin Tye of Rob-
inson, acquiring all stock of Ann
Broadcasting Corp. Phone: (618)
544-2191

SELLER: Emest Patton, selling his
entire 100% stock interest. Phone:
(618) 544-2191

FREQUENCY: 1570 kHz; 101.7 MHz
POWER: 250 watts day/188 watts
night; 3.1kw at 466 feet

FORMAT: AC

KQCR/Cedar Rapids

PRICE: $2 million

TERMS: Duopoly deal

BUYER: KRNA Inc., headed by Presi-
dent Eliot Keller. It owns KRNA/lowa
City (Cedar Rapids). Phone: (319)
351-9300

SELLER: Cedar Rapids-KQCR L.P.,
headed by William Clymer. Phone:
(319) 363-2061

FREQUENCY: 1029 MHz

POWER: 100kw at 390 feet
FORMAT: CHR

BROKER: Dale Cowle

KCVS/Salina

PRICE: $337,500

TERMS: Duopoly deal; asset sale for
cash

BUYER: The Eagle Broadcasting
Company Inc., owned by John Vanier
Il of Salina and Jemry Hinrikus of
Salina. They own KABI & KSAJ/Abil-
ene, KS and KBLS/North Fort Riley,
KS. Phone: (913) 823-3794

SELLER: United American Broad-
casting Inc.,, headed by President
Gayland Gaut. Phone: (913) 823-5200
FREQUENCY: 104.9 MHz

POWER: 3kw at 328 feet

e —

— MADIO BUSINESS

FORMAT: Religious
BROKER: Chapin Enterprises

KFH & KXLK/
Wichita-Haysville

PRICE: $2.25 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Radio Management Inc.,
owned by Terry Robinson of Colorado
Springs. He is also buying KQAM &
KEYN/MWichita and owns 15 other sta-
tions. Phone: (719) 576-6850
SELLER: Midcontinent Broadcasting
Co., headed by President N.L. Bent-
son. It owns seven other radio sta-
tions and four TV stations. Phone:
(612) 844-2600

FREQUENCY: 1330 kHz;, 105.3 MHz
POWER: 5kw; 100kw at 993 feet
FORMAT: Gold; AC

BROKER: Glen Serafin of Commun-
ications Equity Associates repre-
sented the seller; Paul Leonard of
Star Media Group represented the
buyer.

i

KLEX & KAYX/

Lexington-Richmond

PRICE: $225,000

TERMS: Asset sale for cash
BUYER: Bott Communications Inc.,
owned by Richard and Sherley Bott
of Independence, MO. They own
KCCV-AM & FM CP/Overland Park-
Olathe, KS and eight other stations.
Phone: (313) 642-7770

SELLER: Summit Operations Inc.,
owned by Shelby and Laura Hendee.
They also own KMRN & KDEE (FM
CP)iCameron, MO. Phone: (816)
632-6661

FREQUENCY: 1570 kHz; 925 MHz
POWER: 250 watts day/60 watts
night; 2350 watts at 535 feet
FORMAT: Country

COMMENT: An engineering exhibit
submitted with this application
shows that the contours of KLEX and
KCCV (AM) do not overlap, so this
does not create a duopoly.

WTKW/Bridgeport (Syracuse)
PRICE: $100,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Radio Corporation, owned by
Francis Toce of Cicero, NY, Robert
Raide of Syracuse, and Edward
Levine of Fairfax, VA. The company
owns WKRL-AM & FM/North Syra.
cuse. Toce is the seller. Levine and
Raide also own WKLL/Frankfort, NY.
Phone: (315) 633-0047

SELLER: Francis Toce
FREQUENCY: 995 MHz

POWER: 2850 watts at 383 feet
FORMAT: Country

COMMENT: This duopoly was cre-
ated when Toce acquired a 33.33%
interest in WKRL-AM & FM.

WWWS & WUFX/Buffalo
PRICE: $4.7 million

TERMS: Duopoly deal for cash
BUYER: Rich Communications,
headed by President Melinda Rich. It
owns WGR & WRGF/Buffalo. Phone:
(716) 878-8000

SELLER: Metroplex Communica-
tions, owned by Norman Wain and
Robert Weiss. They own five other
stations, all of which are being ac-
quired by Clear Channel Communica-
tions. Phone: (216) 566-8080
FREQUENCY: 1400 kHz; 103.3 MHz
POWER: 1kw; 49kw at 340 feet
FORMAT: Business News; AOR
BROKER: Dan Gammon of Ameri-
com Radio Brokers

COMMENT: This combo had been in-
cluded in the group Metroplex is sell-
ing to Clear Channel. The price of the
Clear Channel deal, which was an-
nounced as $54 million, will be reduc-
ed by $4.7 million.

WSHQ/Cobleskill (Albany)
PRICE: $550,000

TERMS: Asset sale for cash, to be
paid to the FDIC

BUYER: Maximum Media Inc., own-
ed by Jeffrey Chodorow of New
Hope, PA, and Joseph Weiss of Phil-
adelphia. They own WQBK-AM & FM/
Rensselaer (Albany). Phone: (215)
735-3222

SELLER: Barry W. Sims of Framing-
ham, MA, receiver under a court or-
der in the case FDIC, receiver for
Dartmouth Bank v. RadioActive
Group Inc,, et al. Sims is also receiver
for WSHX (FM CP)/Danville, VT.
Phone: (508) 872-3757
FREQUENCY: 103.5 MHz

POWER: 50kw at 492 feet
FORMAT: AC

COMMENT: The application states
that the contours of WSHQ and

WQBK-FM do not overlap, so this is
not a duopoly.

WKDM/New York

PRICE: $6,940,000

TERMS: Asset sale for cash
BUYER: Way Broadcasting Inc., head-
ed by President Arthur Liu. It owns
WNWK/Newark, NJ (New York).
Phone: (212) 966-1059

SELLER: United Broadcasting Co.,
headed by Chairman Gerald Hroblak
and principally owned by the Eaton
Estate. It also owns KALI/San Gabriel
(Los Angeles). Phone: (301) 652-7706
FREQUENCY: 1380 kHz

POWER: 5kw

FORMAT: Spanish

BROKER: Peter Handy of Star Media
Group Inc. represented the seller,
William B. Schutz represented the
buyer.

KNOR/Norman
(Oklahoma City)

PRICE: $200,000

TERMS: Duopoly deai; asset sale for
cash )

BUYER: Fox Broadcasting Co. Inc.,
owned by John and Cathe Fox of
Norman and Robert Stephenson of
Norman. They own WWLS/Moore
(Oklahoma City) and KXTD/Wagoner,
OK. Stephenson also owns KXOL &
KSWRI/Clinton, OK. Phone: (405)
360-7000

SELLER: Voice of Norman Inc., head-
ed by President Bruce Morain. Phone:
(405) 3211400

FREQUENCY: 1400 kHz

POWER: tkw

FORMAT: AC

KWSN & KRRO/Sioux Falls

PRICE: $807,500

TERMS: Duopoly deal; asset sale for
cash

BUYER: Radio One-Sioux Falls Inc.,
owned by Raymond Lamb of Sioux
Falls. He owns KQAD & KLQU/Lu-
veme, MN (Sioux Falls) and eight
other stations. Phone: (402) 476-3222
SELLER: XMT Group Inc., owned by
Barry Schioss, Larry Edwards, and
Richard Stastny, transferring the sta-
tion licenses; First Premier Bank of
Sioux Falls, selling the physical as-
sets. Edwards and Stastny have inter-

ests in WMT-AM & FM/Cedar Rapids,
IA. Phone: (402) 476-3222
FREQUENCY: 1230 kHz; 103.7 MHz
POWER: 1kw; 50kw at 187 feet
FORMAT: News/Talk; Classic Rock
COMMENT: This combo sold for $1.5
million in 1990.
_ Texas
KZEE/Weatherford
PRICE: $175,000
TERMS: Asset sale for $87,500 in
cash and a 10-year promissory note
for $87,500 at 7.25% interest, pur-
suant to an order of the US. Bank-
ruptcy Court for the Northem District
of Texas
BUYER: Richardson Commercial
Corp., owned by David and Judy
Richardson of Bellevue, WA. They
own KGRT-AM & FM/Las Cruces, NM.
Phone: (206) 747-3496
SELLER: Harry Cure Jr, trustee for
Tri Star Communications. Phone: (817)
3321172
FREQUENCY: 1220 kHz
POWER: 500 watts day/7 watts night
FORMAT: Country
BROKER: Bill Whitley of Whitley
Media

WIBU/Poynette (Madison)
PRICE: $217,500

TERMS: Asset sale for cash
BUYER: Radio Hill Broadcasting,
headed by President Stan Johnson
SELLER: WIBU Inc., headed by Presi-
dent Harry Jacobs

FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Nostalgia

BROKER: Don Roberts of Kozacko
Media Services

For The Record

Owing to a recently discovered
mathematical error in the Febru-
ary 11 issue, $300,000 has been
added to “1994 Deals To Date”
with this issue. In addition, Key-
market's |PO filing at the SEC re-
vealed the company is paying $6
million for WBVR/Russellville, KY
(Nashwville, TN). The contract filed
with the FCC had described the
price as “the sum of $10 and other
good and valuable consideration”
Therefore, $5,999,990 is also being
added to the “1994 Deals To Date”
total.

Digital Audio That Jocks Like

10

0/40/C CA Baps 4714/ BY.

O

CompuCart Computer Screen

Copyright 1993 by Scott Studios Corp.

AN 2oariconradichicton, oo

At last. hard disk digital audio that’s easy to use! It’s Compu-
Carts, new from Dave Scott Studios in Dallas.

You get 16 “cart decks” that play at a touch. Six “decks” load
spots, promos, jingles, liners, songs (or anything else) automatically
from your traffic and music computers. Start clusters or rearrange
spots at a touch. Labels show end cues, intros, lengths and end
dates. Timers count down and flash an ““end”” light for each deck.

Ten additional jingles, sounders, sweepers, promos, PSAs, effects
or comedy bits of your choice are always ready! You also get
databases so you can find and play any hard disk audio in seconds.

PC Magazine (January 11, 1994, page 125) rates our uncompressed
sound card “‘the best for serious audio”! :
affordable...and amazingly easy to use. Call Dave Scott for details.

Seotz Studess .,

13375 Stemmons Freeway, Suite 200 - Dallas, Texas 75234

(800) 330-3004

CompuCarts are

FAX: (214) 620-2707
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D Out IN A CROWD
NO IFS, ANDS OR BUTTS!

A bumper sticker is much more than “just a bumper sticker.” good next year... and the next... as it looks today.
It's a presentation of your image to the public. It must look Experienced buyers know all stickers are not created
great and keep looking great for a long time. Our state-of- equal. When you buy from Communication Graphics,
the-art decals are the best you'll find anywhere. We use you're dealing with the people who MAKE your decals; not
only the finest in heavyweight materials and the best in Jong- just the people who sell them to you. Don't take a chance
lasting pigments to make sure that your decal locks just as when your image is on the line. Get the best!

Don’t get caught saying “BUT...BUT...BUT”

—Communication

=Graphics Inc

313 N. Redbud, Broken Arrow, OK 74012 » 918-258-6502 « Fax: 918-251-8223
Call Our Toll-Free HOTLINE 1-800-331-4438
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NEWSBREAKERS.

KYOT-FM/Phoenix
Flips To NAC

Shortly after 6:30pm Monday
(3/14), KYOT-FM/Phoenix jettison-
ed its six-month “Rhythm & Rock”
format to become NAC. The format
change was timed to coincide with
local sunset at Phoenix’s Botanical
Gardens. PD Jim Trapp, who also
programs Progressive sister KZON,
and the KYOT calls remain in place;
former KNUA/Seattle PD Nick
Francis joins as MD.

Trapp told R&R, “The oid
‘Coyote’ sounded great, but there
wasn’t enough music to keep it
fresh. The market changed, and that
format just didn’t work. We spent all
our time explaining what we were,
instead of being what we were”

Regarding the new format, Trapp
explained, “The music’s drawn from
a lot of jazz and international artists.
and there are a lot of pop vocals. It’s
different from everything else on the
dial. We refer to the music as
‘Smooth Rhythms,” which we hope
implies a sense of tempo. One of the
keys to this format is credibility be-
hind the microphone — our an-
nouncers must know the music and
be passionate about it.”

HRPESEEE N
Sullivan Grabs
WOVV PD Post

Ardman CHR

" WOVV/W. Palm
Beach has hired

o WKDD/Akron
e PD Neil Sullivan

as its new PD.
Sullivan — who
will handle a short
daytime shift —

\ replaces M.J.
\ Kelli, who left the
2 L. _dstation for mom-

Sullivan ings at WFLZ/
Tampa.

Sullivan told R&R, “My chem-

istry with [Exec. VP/GM] Steve

Lapa was instant. He’s a great guy,

SULLIVAN/See Page 30

o

BMG’s Good Skates

RCA recording artist Clint Black (second from right) congratulated
Grammy winner Toni Braxton at BMG’s post-Grammy party, held at the
restaurants surrounding Rockefeller Center’s ice rink. Also giving kudos
were BMG Chairman/CEQ Michael Dornemann (I) and BMG Interna-
tional President/CEO Rudi Gassner.

B e E s S

Horton PD Of WTRY, WPYX Combo

WYNY/New
York PD Fred
Horton has left
the station to re-
turn to  Albany,
NY, where he had
previously pro-
grammed Country
WGNA. This
time, however, he
will join AOR/
Gold duopoly
WPYX-WTRY-AM & FM as OM.

..

Horton

Horton told R&R, “It's very
tough to leave WYNY; it’s a dream
Jjob, and the people are the best. But
moving back to Albany is something
I must do for personal reasons. I'm
excited Yo be joining WTRY-AM &
FM and WPYX and thankful the op-
portunity was available. They're
great stations, and I look forward to
working with the people there”

Horton joined WYNY last July
HORTON/See Page 30

Dear R&R:

It's not very often that the
words “corporate” and ‘compas-
sion” can be used in the same
sentence. Viacom, however, has
proved the exception.

When my wife and | lost our
home during the January earth-
quake in Los Angeles, Viacom
came through for us with psycho-
logical and financial assistance
— immediately. The same can be
said for Bob Griffith, the GM here
at KXEZ & KYSR, and the entire

" Quake Shakes Corporate Myth

staff. Everyone’s support and com-
fort helped us through a damn-
- near-fethal event.

Stations, formats, and owner-
ships may come and go, but our
memories of how the people of
Viacom came to our aid will last
a lifetime. My only hope is that
none of you ever have to go
through what we went through to
discover the same thing.

~Greg O'Neill
KXEZ/Los Angeles

KRLV/Las Vegas Boosts Mische To VP/GM

Two-year KRLV/Las Vegas GSM Kurt Mische
has been elevated to VPIGM. He succeeds Dale
Mattison, who exited the Wescom Media Group
Soft AC last month for similar duties at crosstown
KXTZ.

According to Wescom Chairman Michael J.
Connelly, “Our sales successes under Kurt's |ead-
ership speak for themselves!”

Mische added, “I've waited a long time for this
opportunity in the fastest-growing and most ex-
citing city in the nation. We have a first-class staff
that’s ready to keep on winning”

Mische

Before joining KRLV, Mische had been GSM for WZEZ/Nashville

and WCOA & WJLQ/Pensacola, FL.

Lubin Takes RCA VP/A&R Post

RCA Records has appointed Peter Lubin VP/
A&R. Lubin joins RCA from Elektra Entertainment,
where he had served as Sr. VP/A&R for the past
five years; he was responsible for signing the Pix-
ies, Frank Black, Huey Lewis, and the Breeders,
among others.

Sr. VPIA&R Dave Novik said, “'m thrilled that
Peter has joined us. His musical knowledge, artis-
tic sensibilities, and creativity will help RCA grow
its roster and build a haven for catalog artists.
Peter's experience will also assist me in develop-
ing a staff of talented, creative A&R people”

Prior to his stint at Elektra, Lubin spent eight
years at PolyGram Records.

Lubin

“
Carrabba Earns VP Stripes At Jive

Jive Records Director/Marketing Tom Carrab-
ba has been elevated to VP/Sales & Marketing at
the label. He will report to Jive/Silvertone Sr. VP/IGM
Barry Weiss.

Weiss said, “Tom has been an invaluable asset
to Jive Records since day one. His savvy marketing
and sales instincts, coupled with his knowledge
of our music, make him an ideal candidate for this
new position”

Carrabba has been with Jive since 1991. He
previously served as Jive’s liaison and Product Di-
rector through the label’s former licensing arrange-
ment with RCA Records.

Carrabba

OIN THE PASTEST GROWING TALX NETWORK IN AMERICA!

HOT TOPICS WV VERY PERSONAL V SMART MONEY VW TRAVEL

GeneiBurns
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Miles Above Your Competition!

P ut yourself above the rest with a satellite system from NSN Network Services. NSN's digital

VSAT audio and data distribution systems have enabled broadcasters around the world to
reach new heights in program and spot distribution, while keeping costs grounded.

If you want to program distant stations, centralize commercial production and billing, start your
own programming network, or expand your existing operation, call us. NSN has established
and supports over 60 digital satellite audio systems, with over 1,000 receive sites worldwide.

303 94947774 800345 ¢ VSAT

8728

As authorized distributors for multiple lines of
satellite communications products, we'll make sure
you have the right system for your needs. Then we’ll
handle the implementation details: from licensing &
lease financing; satellite selection & space segment; to
turnkey installation & training. But we don't stop
there— NSN maintains a 24-hour Technical

Support Center because your network doesn’t stand
still after five.

Experience and service is why NSN Network Services
is the nation’s leading distributor of SCPC digitzl VSAT
audio and data networks.

Look to us for:

X Audio & Data VSAT Network Equipment
& VSAT Network Design

& Domestic & International Spacetime
o Integrated Operations Networks

& 24-Hour Technical Support

S Installation & Training

& Disaster Recovery

X Lease Financing

g ||

———""

NSN NETWORK
SEFIVI(:E-SSM

Avon, Colorado USA

Fax 303949 ¢9620

NSN is an authorized distributor of ComStream, Gilat, Audisk, Crown, and other fine satellite and broadcast communications products.

_ www.americanradiohistorn..com
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NEWSBREAKERS.

Radio

® HAROLD KOZLOWSKI joins Radio-
Works Inc. as Corporate PD. The 18-
year radio industry veteran — who
previously served as PD at WRQI/Ro-
chester, NY — will oversee program-
ming for WJYY/Concord-Manchester,
“NH; WRCI/Hillsboro, NH; and
WCNH/Belmont, NH.

© ROBERT BROOKS, DEAN BURKE,
and PATTI FURNEY have been nam-
ed GM, Asst. GM, and GSM, respec-
tively, at WKAK/Albany, GA.

Records

® GARY POOLE and MICHELLE
ROCHE assume National Promotion
Director and Director/National Pub-
licity duties, respectively, at Restless
Records. Poole (aka air talent SID
PRESLEY) has worked at KQLZ/Los
Angeles and KLOL/Houston; Poole
previously was Director/Publicity at
Ichiban Records.

® DORIAN CUMMINGS has been
tapped to handle promotions at SST
Records. Concurrently, BELVA
PIERCE comes aboard as Publicist.

Marriages

WTRS/Gainesville, FL part-
time/weekend talent B.J. to
Nancy Perine, March 12.

KQKS/Denver PD Chris
Davis to Susan Cobb, March 5.

Births

WVTY/Pittsburgh middayer
Scott Alexander, wife Mari-
anne, daughter Meredith Kath-
erine, March 6.

Wamer Bros. Director/Na-
tional Singles Promotion Bar-
ney Kilpatrick, wife Valerie,
son Charies Barnett, March 3.

MCA Records Regional Pro-
motion Manager Jeff Davis,
wife Sue, daughter Emily Jean,
February 22.

WKJY/Long Island PD Tony
Florentino, wife Petrina, son
Jesse Vincent, February 10.

® JAKE OTTMANN advances from
Northeast Marketing Coordinator to
East Coast Director/Alternative Pro-
motion at Elektra Entertainment. In
other label news: The West Coast
Press & Artist Development Depart-
ment boosts JOEL AMSTERDAM
from Associate Director to Director:
SAMANTHA RIBA becomes Man-
ager/Video Promotion; MELINDA
KELLY rejoins as Director/Music
Video Production.

| R 7
o g

-+

Ottmann

Gordon

® BENJIE GORDON has been upped
to Director/A&R, West Coast at Co-
lumbia Records. He formerly served
as Manager in that department.
Meanwhile, KIM BURSE and PABLO
MATHIASON have been appointed
Managers/A&R.

® LESLIE BORROK has been pro-
moted from Manager to Director in
PolyGram Holding Inc’s Advertising
Department. At the PolyGram Label
Group, JEANNE MATTIUSSI shifts
from VP/Artist Development/Video to
VPIVideo & Media Development
(VMD); VMD also taps STACIE
NEGAS as Associate Director.

® MICHAEL SCHWERDTMAN exits
his Sr. Manager post at Price Water-
house to join Sony Music as VP &
Controller.

Schwerdtman Thomas

® VAUGHN THOMAS has been nam-
ed Sr. Director/Product Development/
Black Music at UNI Distribution Corp.
He most recently headed Sharp Mar-
keting, a music consuiting and mar-
keting company.

® RICK ORR has been upped from
AE to Field Sales Manager at WEA
Corp!s Miami office. The company's
Los Angeles branch boosts Asst. OM
GORDON HOLLAND to OM and
Asst. Controller MICKEY COR.
CORAN to Controller.

® ERIC LEMASTERS — formerly
A&R Product Manager at Energy Rec-
ords — heads to Mechanic/Futurist
Records as Director/Sales &
Marketing.

©® SUSAN DODES — most recently
Director’/A&R at MCA Records —
shifts to Famous Music as Sr. Direc-
torfTalent Acquisition.

©® LORI LANDEW segues to Zomba
Recording Corp. as Associate Direc-
tor/Business Affairs. She previously
worked at the law firm of Paul,
Hastings, Janofsky & Walker.

©® KIMMY MASON has been elevated
from Coordinator to Manager in Jive
Records’ Artist Relations Depart-
ment. Meanwhile, the label's Creative
Services Department ups LYNDA
SIMMONS from Manager to Director.

PROS ON

THE LOOSE

Al Brock — PD WKLX/Ro-
chester, NY (716) 473-5723

Mike Brooks — Night tal-
ent/specialty show host WAYV/
Atlantic City (609) 729-4840

Dave Dart — PD/morning
talent KMYX/Bakersfield (805)
837-8108

Denise George — Director/
National CHR Promotion East-
West Records (313) 683-4245

Aaron Lucas — Late nights
KMYX/Bakersfield (805) 949
9104

Mark Montana — APD/MD/
night talent KMYX/Bakersfield
(805) 836-8137

Steve Scott — MDfair talent
KRLB-FM/Lubbock, TX (806)
792-2001

Rachel Stone — Middays
KMYX/Bakersfield (805) 872-
7338

Gary Summers — Morn-
ings/programming KSXY/Fres-
no (209) 292-5725

Jim Ziegler — Mornings
WMMZ/Gainesville, FL (904)
873-3826

sionate with music. | like him”

ly serving as VP/Sales for EML.

duties for both stations.

the FM”

IRS Elevates Derfler To VP

Ira Dertler, who joined IRS Reconds in January
1992 as NSM, has been promoted to VP/Sales.

Sr. VPIGM Barbara Bolan commented, “We've
got a job to do and, in the area of creating sales
growth, Ira Derfler will get it done. He’s experienc-
ed, strong-minded and sure in business, and pas-

Before working at IRS, Derfler spent 17 years
in various capacities at Capitol/EMI, most recent-

Osburn Upped To KSDO & KCLX GSM

KCLX/San Diego Sales Manager Patrick Osbum has been pro-
moted to GSM for KCLX and co-owned KSDO. Osburn succeeds Jack
Messenger, who segues into the combo's Director/National & Regional
Sales post. Concurrently, KSDO LSM Ginger Kossy assumes LSM

VP/GM Susan Hoffman said, “These appointments are a vote of
confidence in the skills of all three. Jack has done a great job; | don't
know of anyone better for this new position. Pat has learned a lot from
Jack. The AEs tell me he's doing a fantastic job. And I'm excited to
have Ginger back after her maternity leave and adding her talents to

Derfler

National Radio

@ ANDY QUINN has been promoted
from TV & Radio Traffic/News Re-
porter to NYC News Bureau Chief at
Metro Networks.

® DAVE ALPERT moves up from
newswriterfeditor to Producer at ABC
News, Radio.

® AMERICAN URBAN RADIO NET-
WORKS is presenting “USA Music
Magazine” The two-hour music news
program is hosted by Vinny Brown
and Wendy Williams; (212) 486-4255.

® AMERICAN COMEDY NETWORK
(ACN) is offering its material on CD
and supplementing its weekly service
with satellite feeds. ACN packs in-
clude the 22-CD gold library, work-
parts and song beds to customize,
custom drops from ACN talent, and
more; (203) 384-9443.

Industry

®DON COOK — most recently a
music writer/producer — has been
named Sr. VP at Sony Tree.

©® AMY KASTENS and CARY BAKER
have been named President and VP,
respectively, at PLA Media. Kastens
previously served as Head/PLA Media
West, Baker is a 15-year music indus-
try veteran. PLA Media aiso names
Publicist BRENDA GOLDEN to head
its newly created Sponsorship/En-
dorsement Division.

©® DENISE McIVER — most recent-
ly a music journalist — has been ap-
pointed R&B/Hip-Hop Publicist at
Levine/Schneider Public Relations.
©® KATHY COOK is overseeing Bill
Graham Management'’s newly open-
ed Los Angeles office. The company
also is set to spearhead a new cus-
tom label at A&M Records.

MODULAR TALK RADIO - DAYTIME RATINGS — REVENUES ...Weekends Too!

The Michael Rquan ._S'how & le_o_re_

[ Join the Afﬁliates_that Win with Régaﬁ!
KEX Portland, from 2.8 to 8.2 in one book!

!WXYT Detroit - KOGO San Diego - WWWE Cleveland

KTLK Denver — KLIF Dallas - KTRH Houston - KCMO K.C.
wMC Memphis — WMAL Washington = WCKY Cincinnati
| WISN Milwaukee — WHO Des Moines — KHVH Honolulu

i KENI Anchorage — KFAB Omaha - KVI Seattle..........

LOWELL PONTE

Readers Digest Editor at Large

More people in your market
read LOWELL, than read your
local newspaper!

Saturday & Sunday Evenings

THE SPORTSCARD

REPORT

with Mike McKeever

Talk Trading Cards
and Memorabilia.

Sunday Morning

EXCLUSIVE MODULAR FORMAT --~- HIGH PERFORMANCE PROGRAMMING

AMERICAN ENTERTAINMENT NETWORK
Call Dan Deeb 619-754-3333
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Starting April 1,
Late Show’s Top Ten List
is Available on Radio ...

ONLY from CBS Radio.
No Fooling.

Dave’s Top Ten List is now available

in a format customized for radio stations
during morning drive.

But remember, for the exclusive rights

to broadcast Dave’s Top Ten List in your

market, you must contact CBS Radio

Network for approval. For details,
call or fax Nick Kiernan, VP Affiliate
Relations, CBS Radio Networks.
Phone (212) 975-6085

Fax (212) 975-5280

Off-air taping of any portion of Late Show
with David Letterman for rebroadcast on
radio is strictly prohibited. Reading the
Top Ten List on the air is also prohibited.

CBS
RADIO

PROGRAMS

FAREISHO

with David Lellerman

The Top Ten List program is subject to copyright and is licensed on an exclusive basis by Worldwide Pants, Inc. to CBS Radio.
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Seven Ways To Get The Raise You Want

imes may be tough, but it's

still possible to get that

healthy raise you so richly
deserve. NYC-based Corporate
Tiavel magazine offers the following
seven strategies to help you construct
a strong case for yourself:

aving another bad day at

Bad Day Blues
work? According to a re-

H cent Bruskin/Goldring

Research survey of 1000 working
adults, you were probably an-
noyed by one — or all — of the
following:

Annoyance Percentage
Office politics 36.2
Waiting to use machines  26.8
Forced to work late 14
Deadline pressure 10.9

Incidentally, 14.7% of the re-
spondents weren’t sure what
bothered them.

Think like an accountant. Show
how much money you help the com-
pany earn by putting your efforts
in bottom-line terms.

Write strategic memos. Tell
management what you’ve accom-
plished and what you're working on.
Don’t do this often, or they’ll think
you spend all your time writing
memos.

Learn to delegate. Dont find
yourself stuck in your office, over-
whelmed by work. Assign your rou-
tine chores to others so you'll have
more time for strategic thinking.

Return to school. Take extracur-
ricular courses in management and
attend seminars on industry topics.

Solve problems. Show how you
can handle an unexpected problem
— without help from your superiors.
Train yourself to head off problems
before they explode into full-blown
disasters.

NCI S PROUD TO

CONGRATULATE

Share your knowledge. Pass on
articles from trade publications and
tell your superiors what you've
learned at trade shows, conferences,
and conventions.

Track your performance. Set
standards for your work, internally
and externally, and keep tabs on how
you're doing.

800° Numbers Up

n the last six months, 40% of

Americans used an ‘800"

number, and an additional 34 %
say they're likely to do so in the
future, according to a recent poll by
the NYC-based Roper Organ-
ization.

Furthermore, 60% of affluent
Americans and 68% of those whom
Roper dubs “influential” Americans
say they've used an 800" number
0 contact a company.

PLATINUM EAGLE
WARD --CPENISFOR

UTSTANDING 5.
ERFORMANCE

Rick Morein, WBAY-TV, Green Bay, Wi

Congratulations
also to the following
Gold, Silver

and Bronze

Eagle Award

recipients:

Carl Archacki, WRIC-TV, Richmond, VA, Gold, Catherine Baker, WRIC-TV, Richmond,

VA, Gold, Lynn Bebker, KLUC-FM, Las Vegas,$NV, Silver, Frank Costa, KHMX-FM, Houston, TX, Silver, Santo Criscuolo, KISW-FM, Seattle,
WA, Bronze; Jennifer Fairbairn, KVRY-FM, Phoenix, AZ, Bronze; Dawn Goodall, WATE-TV, Knoxville, TN, Silver, Karen Harrison, WRIC-TV,
Richmond, VA, Siiver, John Higdon, WATE-TV, Knoxville, TN, Silver, Cindy Hunter, WGAR, Cleveland, OH, Silver, Jan Jenkins, KDMX-FM,
Dallas, TX, Bronze; Dawn Juergensen, WOMX-FM, Orlando, FL, Silver, Jeft Kaley, WOMX-FM, Orlando, FL, Silver, Scott Mills, WOMX-FM,
Orlando, FL, Sitver, Jalene Noble-Lyon, KHMX-FM, Houston, TX, Gold; Rogan Oliver, WATE-TV, Knoxville, TN, Gold: Cheryl Packert, WGAR,
Cleveland, OH, Bronze; Doug Pasquinelli, WRIC-TV, Richmond, VA, Bronze; Rick Poggenburg, WBAY-TV, Green Bay, W1, Silver, Jack Preda,
KDMX-FM, Dalias, TX, Gold, Denice Seley, KDMX-FM, Dallas, TX, Gold; Jim Small, KISW-

KVRY-FM, Phoenix, AZ, Bronze; Jon Schwartz,
FM, Seattle, WA, Bronze, Frank Stanitski, WPOC-FM, Baltimore, MD, Goid: Steve Sullivan, KDMX-FM, Dalilas, TX,
Gold Bob Sundheim, WGAR, Cleveland, OH, Bronze; Rob Turner, WATE-TV, Knoxville, TN, Gold: Pat Wiison-Elliott,

WATE-TV, Knoxville, TN, Gold: Scott Wood, WATE-TV, Knoxville, TN, Sifver.

ONLY THE BEST PEOPLE
ooy

Nationwde Communications Inc.

MAAA-adReRcartadioister-eor
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TEST YOURSELF

Is Your Career On Course?

oing an annual checkup of your career will
help keep you afloat in a fluctuating job
market. Ronald Krannich, author of “Change
Your Job, Change Your Life” (Impact Press), recom-
mends asking yourself these eight essential

gquestions:

* Am | accomplishing my objective?

* Has my objective changed?

* Is this job meeting my expectations?

¢ Am | doing what 'm best at?

* Am | doing something | enjoy?

¢ Is this job worth keeping?

¢ Are there better opportunities?

* How can | achieve satisfaction with my career with this job
another job, or career?

Ou can improve your ability
to make tough decisions.
Consider these seven sug-

gestions by psychologist Dr. Bar-
bara Varenhorst and career/stress
management consultant Daralee
Schulman:

Acknowledge that you can't con-

trol the outcome of a decision. All

you can do is control the decision-
making process.

Identify your needs and wants by
writing them down on paper. Then
rank them. When you spot con-
tradictory needs, ask yourself,
“Which would I choose?”

® March 19-22 — 36th Annual
NARM Convention. San Fran-
cisco Marrioftt.

® March 21-24 — 72nd Annual
NAB Convention. Convention
Center, Las Vegas.

® May 3 — 29th Annual Aca-
demy of Country Music
Awards. Universal Amphithea-
tre, Los Angeles.

® June 1-4 — 43rd National
AWRT Convention. Minneapo-
lis Hilton Hotel.

® June 1147 — NAB Execu-
tive Management Develop-
ment Seminar for Radio
Broadcasters. University of
Notre Dame, South Bend, IN.

’

Making Tough Decisions Easy

Collect the information necessary
to make the decision. Look at alter-
natives. consequences, advantages,
and disadvantages without letting
your emotions interfere. Stay ob-
jective.

Determine how much of a risk
you're willing to take.

Choose either the safest option,
the one with the best odds for suc-
cess, or the one with the most de-
sirable outcome (despite the risk).

Eliminate any option that will
create a loss you can’t live with —
despite high odds for its success.

Imagine how you would handle
negative consequences.

DATELINE |

® June 23-25 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.

® June 23-26 — National As-
sociation of Talk Show Hosts.
Loews Santa Monica Beach
Hotel, Santa Monica, CA.

® July 710 — Upper Midwest
Communications Conclave.
Hilton Hotel & Towers, Minne-
apolis.

® July 19-24 — New Music
Seminar. Sheraton Hotel, New
York City.

©® October 1215 — NAB Radio
Show. Convention Center, Los
Angeles.
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Rock 'n Roll Heaven
Just Got a Radio Great

Jack Spector

March 88,1994
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Track Your ‘Turnaways’
To Increase Revenues

By Shane Fox

ike other industries, radio should monitor “turnaways”

and business opportunities not converted into orders.

These measurements can increase total revenues gen-
erated from a fixed amount of commercial inventory.

How? Armed with turnaway or
nonconversion information, media
managers can make better decisions
on future pricing levels and — sub-
sequently — earn greater revenues
for their properties.

Defining ‘Turnaways’

Turnaways usually occur in high-
demand periods, when spot inven-
tory is running near or at capacity.
Turnaways always spell trouble —
they represent lost revenue potential
for the property, lost commissions
for salespeople, and lost opportuni-
ties to satisfy customers’ needs.

By keeping track of turnaways, a
media property is able to measure
“actual demand” for a seasonal
period (as opposed to “observed de-
mand,” which always is capped at
the 100% sellout level).

But it takes courage: Not every
manager will want to keep track of
the lost revenue that turnaways re-
present. To improve the pricing pro-
cess, however, these measurements
are necessary — they provide a
means to a better end result for
salespeople, customers, and the pro-
perty itself.

More Than 100%

While most media properties will
experience some turnaway business
during the year, it’s important for
managers to recognize that their
pricing responsibilities don’t stop
when they reach that magical 100%
sellout level.

All that “100% sellout” means is
no inventory is available to accom-
modate late-booking customers —
who usually are much less price-
sensitive — so the chance to book

THE
Portable
Display with

Proven Remote Power!

> Fast, Easy Set-up
» High Profile &
» Quick-Change

» Highly Profitable,

It’s important for
managers to
recognize that
their pricing
responsibilities don’t
stop when they
reach that magical
100% sellout level.

higher-margin business and achieve
even greater revenues is lost.
Future Considerations
Measuring the volume of turn-
away business also enables better
pricing decisions to be made for
similar future seasons. Take a look
at the following chart:

Number Of

% Sellout Available Units

Observed Demand 100 1512
Turnaways 20 300
Actual Demand 120 1812

Let’s say a property’s sellout per-
centage — based upon 12 units per
hour, 18 hours per day, seven days
per week — was 100% last year dur-
ing the third week in May. Remem-
ber: That is the observed demand.

However, the turnaway measure-
ment indicates an additional 300
commercials — 20% of its inventory
— could have been accommodated
had inventory been available. There-
fore, actual demand was 120% of
station capacity at those pricing
levels.

Once this information is obtain-
ed, you must decide that turnaways
are unacceptable and pricing-process
improvements are necessary. You

& Take-down

High Visibility

Graphics

Self-Liquidating

300
Ads Sold

also must assume the future will be
somewhat like the past in terms of
seasonal demand — a reasonable as-
sumption depending on your market
and how differentiated your property
is.

Since more revenue could have
been realized during this week had
inventory been available, take steps
now to improve your pricing for the
season in question. Make upward
adjustments in your initial rate of-
fering now — for the third week in
May — even if that week is eight,
10, or 12 months away.

Price Increases
With some research, a property
can determine how much rate in-
crease is necessary. But the proper-
ty must appreciate that turnaways
occurred because its rates were kept
too low for too long.
To minimize and prevent turn-
aways, you must:
® Increase rate levels from the start,
at the low sellout ranges (10%-
30%).
¢ Establish three or four rate levels
along the 30%-100% sellout range
(see “Multiple Rate Levels Yield
Greater Profits™).
® Hold firm on the rate ranges es-
tablished by sellout level, and
adhere to rate increases determin-
ed by the sellout percentage and
pending business.

Revenue Generated From ONE RATE LEVEL

Actual Demand Curves

Price $52,500 Generated
Per Ad $300 -
Unrecognized =
$1 75 Revenue Potential Price i
Per Ad
$150 T———
$100 +—

Multiple Rate Levels Yield Greater Profits

he following graphs outline the benefits of establishing multiple rate levels based
on a property’s actual demand.

Revenue Generated From MULTI-RATE LEVELS

$210,000 Generated

Unrecognized
Revenue Potential

b

These actions are long-term, pro-
active, and much more strategic in
nature — that’s why they work.

Nonconversion Factors

Tracking nonconversions provides
similar information, but from the
opposite perspective. By measuring
business not converted into actual
orders, a property again can monitor
the accuracy of its price and rate
forecasts and make necessary
seasonal adjustments.

Nonconversions can happen
anytime, for any number of reasons.
The key to nonconversions as they
relate to lower priced commercials
is to determine how many more
customers could have been accom-
modated, without giving a discount
fo those who would have been book-
ed anyway.

Dropping rates or discounting
without reliable nonconversion in-
formation can be lethal and have
profound effects on a property’s
most important efficiency ratio —
revenue per available ad (REVPAD).

Rate Classes

Nonconversion data usually
reveals more about a property’s
potential to establish additional rate
classes with their own correspon-
ding terms, fences, and conditions
of sale. Rate classes guard against

Professional, Powerful
and Profitable your
Remotes can be!

100 200 400 800

Ads Sold

the revenue displacement that results
from discounting a property’s in-
ventory.

What’s more, nonconversion in-
formation provides clues as to which
additional market segments could be
better served by the property.

Savvy managers responsible for
pricing commercial inventory always
ask the following three questions
before lowering rates or before
establishing lower rate class levels
from nonconversion information:
® Will demand be stimulated with
lower price offerings?
® How much revenue does this rep-
resent?

® Is there a risk that these discounts
will be passed on to those who
would have booked anyway?

=== Shane Fox is
| COO at Maxagrid
| Intemational Inc.,
which specializes
/¥ in the develop-
= 2 ment and market-
| ing of reservation
and yield man-
§ agement sys-
tems for the
media industry.
He can be con-
tacted at (214) 241-
2110

You can
Experience how

INCO

BROADCAST
PRODUCTS

RATED

PO.Box 2500 - 421 S. Second St.
Elkhart, IN 46515 US.A.

1-800-433-8460
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TOP TEN SHOWS
MARCH 713

1 Home Improvement
2 Roseanne

3 Grace Under Fire

4 60 Minutes

5 Seinfeld

6 Coach

7 Murder, She Wrote
8 Turning Point

9 Movie (Sunday)

(“This Can’t Be Love”)

10 Thunder Alley

Source: Nielsen Media Research

All show times are EST/PST unless oth-
erwise noted; subtract one hour for CST
Check listings lor showings in the
Mountain time zone. All listings subject
to change.

COMING NEXT WEEK

Tube Tops

Janet Jackson, Dolly Parton
& James Ingram, Bruce Spring-
steen, and Neil Young are
slated to perform their respec-
tive Oscar-nominated songs
live on ABC'’s three-and-a-half-
hour “66th Annual Academy
Awards” telecast (Monday, 3/21,
9pm EST/6pm PST).

Friday, 3H8

* The hourlong “Willie Nel-
son, Lyle Lovett, And Rodney
Crowell: A Songwriter's
Special From Austin City Lim-
its” premieres on PBS (check
local listings).

* Knack, “The Tonight Show
With Jay Leno” (NBC, 11:35pm).

* Therapy?, A-House, Mary
Black, the Stunning, and the
Four Of Us perform from Ire-
land’s Feile Festival on “ABC
In Concert” (check local
listings).

Saturday, 3H9

¢ Diamond Rio and John
Michael Montgomery perform
on PBS’s “Austin City Limits”
(check local listings).

* Snoop Doggy Dogg, “Sat-
urday Night Live” (NBC,
11:30pm).

Sunday, 3/20

* Robin S performs on
“America’s Funniest People”
(ABC, 7:30pm).

Monday, 3/21

¢ Elton John is interviewed
on ABC’s hourlong “Barbara
Walters Special” (check local
listings).

* Marty Stuart, “Jay Leno”

* Sheryl Crow, “Late Show
With David Letterman” (CBS,
11:35pm).

Tuesday, 3/22

* Babyface guest-stars as
himself on “The Sinbad Show”
(Fox, 8pm).

* James, ‘Jay Leno”

Wednesday, 3/23

* PBS debuts “Quartet)’ an
hourlong “Great Perfor-
mances” special documenting
the history of quartet musical
groups with such acts as U2,
Suede, the Modern Jazz
Quartet, and the Drifters
(check local listings).

* Etemal, “The Arsenio Hall
Show” (syndicated; check lo-
cal listings).

¢ Willie Nelson, ‘Jay Leno”

¢ Placido Domingo, “David
Letterman’”

¢ Jawbox, “Late Night With
Conan O'Brien” (NBC, 12:35am,
Thursday).

Thursday, 3/24

* Gang Star, “Arsenio Hall”

* Crowded House, “Jay
Leno”

* Grant Lee Buffalo, "Conan
O'Brien” (12:35am, Friday).

FILMS y

WEEKEND BOX OFFICE

MARCH 1113
1 Guarding Tess $7.06
(TriStar)*
2 Lightning Jack $5.40
(Savoy)*

3 Ace Ventura: Pet $4.12
Detective (WB)

4 The Ref $3.04
(Buena Vista)*

§ Schindler's List $2.84
(Universal)

6 On Deadly Ground $2.69

(WB)

7 Greedy $2.63
(Universal)

8 Mrs. Doubttire $2.32
(Fox)

9 Angie $2.24

(Buena Vista)
10 Sugar Hill (Fox) $212

All figures in millions
“First week in release
Source: Entertainment Data inc.

COMING ATTRACTIONS:
This week’s openers include
“Above The Rim, starring Tu-
pac Shakur (aka Interscopel/At-
lantic Group act 2Pac) and
Duane Martin. The film’s forth-
coming Death Rowlinter-
scope/AG soundtrack spot-
lights Al B. Sure!'s current sin-
gle ("'m Still In Love With
You”), along with cuts by 2Pac,
SWYV, H-Town, and others.

Moving into limited release
this week is “Dangerous
Game;” starring Maverick/Sire/
WB artist Madonna as a film
actress.
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NEW THIS WEEK

® PAUL IS LIVE (PolyGram)

The video companion to the
LP of the same name, this 20-
song, 85minute collection spot-
lights Paul McCartney per-
forming Beatles, Wings, and
solo material on his recent
“New World Tour” Selections
include “All My Loving," “Live
And Let Die “Biker Like An
Icon,” and three Beatles songs
not featured on the album (“Let
It Be “Hey Jude and “Yes-
terday”).

® BRYAN ADAMS: SO FAR

SO GOOD (AND MORE)

(PolyGram)

This 75-minute concert and
clip compilation comprises 18
songs, including previously
unavailable live versions of
“Can't Stop This Thing We
Started,” “Diana,” “When The
Night Comes,” and “C’'mon Ev-
erybody” Eight never-before-
seen videos — including “(Ev-
erything | Do) | Do It For You”
and “Run To You” — round out
the package.

® FATAL INSTINCT (MGM/UA)
Armand Assante and Sher-
ilyn Fenn star in this feature
film, which showcases former
E Street Band member Clar-
ence Clemons in a supporting
role as a saxophone player.

©® SON OF THE PINK

PANTHER (MGM/UA)

This feature film starring
Roberto Benigni and Herbert
Lom sports a Milan/RCA
soundtrack showcasing Hen-
ry Mancini’s score, along with
Bobby McFerrin's a cappella
version of Mancini’s original
“Pink Panther Theme’”

INE

En Vogue Envisioned On ‘Vibe'

C indy Herron of En Vogue,
who are pictured on the
cover of Vibe, says, “If we
can't all see this vision, it's not
happening. We don't function well
if even one person can't get the
vision” They talk about their ill-
fated tour with Luther Vandross
(as does his manager, Shep Gor-
don) and other character-building
events.

Whatta Girl Group

“We never said we were hard-
core, or that we didn't want our
music crossing over . .. If you on-
ly want certain groups to listen to
your music, make little private
tapes and hand them out says
Sandra “Pepa” Denton in Enter-
tainment Weekly, which reports
Walt Disney TV is developing a
Salt-N-Pepa sitcom with CBS.

Source Spots

Bono admits to Entertainment
Weekly that the language of his
toasts owes a lot to the late Char-
les Bukowski. He's “a hero of
mine, that's true. | hate when peo-
ple spot things like that”

Chris Comell, singer of Spin
cover stars Soundgarden, says,
“We were sometimes perceived
as this band who was sort of
copying the Sub Pop trend, even
though we had the second re-
lease on the label”

“A lot of the purists want to
keep jazz an exclusive and elusive
thing. But what are we all making
records for? Those guys think
commercial is a dirty word, that
adding hip-hop beats to jazz goes
against what the music's all
about. | really don't see anything
wrong if it opens up a few people]
says US3’s Mel Simpson in Spin.

Men & Women

Clint Black and Lisa Hartman
are on the cover of Good House-
keeping, where they talk about
“our beautiful country love story!

As Rod Stewart lay bedridden
with a superbad sunburn the sec-
ond day of a Miami vacation, wife
Rachel Hunter whirled through a
$20,000 shopping spree (Globe).

Wesley Snipes has been send-
ing Toni Braxton flowers and
notes, but she’s happy where she
is — with LaFace A&R director
Bryant Reid, who co-produced her
LP (People).

Radio Waves

Entertainment Weekly explains
the “death of Top 40, noting, “A
typically glaring example is New
York’s Z100”

Thomas “Captain Janks” Cipri-
ano, one of the lost souls who in-
terrupt news shows to talk about
Howard Stem, has a deal with
Atlantic to release his recorded
pranks (Us).

Miami Mama

Gloria Este-
fan, cover star of
For Women
First, says she
COmposes raun-
chy parodies of
her own songs
to unwind. And
why did she nix
the Gloria Estefan doll? “I kept
thinking, ‘What would people do
with these dolls? Bang them
around to break their backs?
That’'s what I'd do”

Frank Talk

WQEW (AM)INY’s Jonathan
Schwartz, who hosts a Frank Sin-
atra show six days a week, says
of the Chairman’s recent shows:
“The process is so machine-like:
the limo drive, the placing of the
tuxedo on his body by his dresser,
the sip of alcohol, the
psychological procession of ritu-
alistic moverment, the depth of his
solitude in the middle of it all, the
elaborate moat that surrounds his
heart and soul — to say it's an
American tragedy is npt over-
stating the case” (Time). All the
tabloids and People covered Sin-
atra’'s onstage tumble, of course.

Hole Lotta Hole

Hole leader Courtney Love
(Mrs. Kurt Cobain) is /nterviewed
by Pamela Des Barres. Love talks
about arriving in Seattle with “lit-
tle visions of Kurt and Mark [Arm
of Mudhoney] in my head, why
she quit stripping (“Therg’s noth-
ing worse than having to dance
topless to your old band [Faith No
More]"), and the horrible way she
was treated when she stage-dove
in London (the dress came off,
strangers’ fingers went in). Lots
more, too.

Speaking of clothes, Joey Ra-
mone says Roger Daltrey warned
the Ramones back in 1980, “You
guys will never make it if you wear
leather jackets; you'll only make
it if you wear suits and ties’ ” (Roll-
ing Stone).

Hollywood After Dark

Nine Inch Nails’ Trent Reznor
recorded “The Downward Spiral”
at the Tate house, site of the Man-
son murders. “Sometimes I'd
come home and find bouquets of
dead roses and lit candles in the
front gate. It was really eerie. \WWho
were they leaving the shrines for?”
he asks. “Tate or Manson?” (Enter-
tainment Weekly).

Tom Cruise will go directly from
playing a vampire to starring in
the life story of producer Phil
Spector, alleges the Star.

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.
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Seniors Surveyed: Not All 50+ Consumers Alike

ne-quarter of the American
population is older than 50.
What’s more, the 50-64

demo is predicted to grow by 25%
over the next 10 years. In com-
parison, the below-50 set is pro-
jected to increase by only 3.5%.

However, not all Americans over
50 share the same attitudes. Carl
Morgan and Dr. Doran Levy —
authors of “Segmenting The Ma-
ture Market” (Probus Publishing)
— have identified notable dif-
ferences in the following three
categories:

Food

Less than half (46%) of the 50+
set are ‘“Nutrition Concerned,” a

segment comprised of the senior
market’s most health-conscious.

More than a third (38%) are
members of the “Fast & Healthy”
group. These people are interested
in convenience foods, along with
health and nutrition.

“Traditional Couponers” (16%)
— who are concerned more with
saving money than with health or
convenience — round out the
category.

Financial Planning
These segments are almost
evenly distributed: 29% are ‘“Inse-
cure” seniors, uncertain about
their financial well-being. Another

HOW TO SPEAK HIP

Nothing Compares 2 U

he terms ‘“vacuum,” “continuum, “equus] and
‘muumuu” are among the most recognizable
English words that have an unbroken succession

of two “U”’s. The 16 words below, however, are among the
more obscure. Quiz your listeners on the definitions of
the following “double-u” terms . . . if you can pronounce
them:

Aruugah: the official, throaty cheer of the US. Marine Corps.

Carduus: a thistle.

Commiscuum: a division of taxonomy.

Equuleus: a foal.

Liguus: a snail.

Mutuum: a loan under Roman law.

Obliquus: an oblique muscle.

Praecipuum: a2 word in Roman and Scots law.

Quux: a hacker's interjection of disgust.

Smectymnuus: a fictitious name, which comprises the initials of the
five authors of “An Answer To A Book”

Suaviloquus: a speaker of rhetoric.

Suum: a word imitating the sound of the wind.

Suus et necessarius heres: a family heir, including a slave, in Roman law.

Suus heres: another kind of heir under that same law.

Triduum: three days.

Zuurveldt: land in Africa that’s poor for grazing.

Many of the above-mentioned words and phrases can be found in the American Heritage
Dictionary Of The English Language, Third Edition (Houghton Mitflin Ca./$40), for which
column-compiler Anne Soukhanov served as Executive Editor. For more info, call the publisher
at (617) 725-5000.

28% are labeled “Financial Posi-
tives” — they’re optimistic about
life, but think their best years are
behind them.

The remainder of the category
are either ‘“Upbeat Enjoyers”
(22% ), who are enthusiastic and in-
volved, or ‘““Threatened Actives”
(21% ), who want to continue work-
ing, driving, and living in their own
homes.

Health

A majority (40%) are “Proac-
tives,” assuming an active role in
their own health care. *“Faithful
Patients,” who trust and depend on
the medical-care system, comprise
2% of seniors.

“Optimists’’ (20%) believe
they’re naturally healthy — and
want to stay that way. Finally, 18%
of the 50+ set are “Disillusioned”
and have no faith in the medical
system.

High Heels Down

merican women from all
walks of life are stepping
away from high heel shoes.

According to the latest survey by the
NYC-based Roper Organization,
the proportion of women who wear
pumps at least a couple of times
weekly declined from 38 % in 1985
to 26% last year.

Meanwhile, the ranks of those
who say they either never wear high
heels or only wear them once or
twice a year have increased from
40% t0 49%.

Women executives (46%) and fe-
male white-collar workers (34 %) re-
main the most likely to wear high
heels, but these percentages are
down 11 and 16 points, respectively.

The biggest drop, however, has
been among women under 30. On-
ly 29% of these women wear heels
weekly, down from 44% in 1985.

hat's the best way to
find a date? The most
stressful city in the US?

The state with the highest per cap-
ita consumption of beer?

Stump your listeners with these
questions and many others with
Les Krantz's “America By The
Numbers: Facts And Figures From
The Weighty To The Way-Out”
(Houghton Mifflin Co./$10.95).

The 230-page paperback draws
upon polls, surveys, and govern-
ment datato cite various statistics
and random trivia. For more info,
call the Boston-based publishing
firm at (617) 351-5966.

American Trivia Guide Arrives

Nightclub Patronage Takes A Dive

n the past week, only 9% of
I Americans went to a nightclub
or dance club, according to the
latest survey by the NYC-based
Roper Organization. This figure is
down from 11% in 1990 and 15% in
1982.
Among key clientele, the decline
is even sharper. Club patronage by
singles under age 45 now stands at

19%, down from 24 % in 1990. Sim-
ilarly, only 16% of people aged
18-29 went to a nightspot last week,
down from 22% in '90.

What'’s taking the place of night-
clubbing? Dinner and a movie. Both
singles under 45 and 18-29s report
5% increases in dining out (37%
each) and weekly movie attendance
(24 % each) since 1990.

ROLL POLL

T he average American uses
about 75 rolls of toilet pa-
per per year. This works
out to 90 sheets per day, according
to research conducted by the
James River Corp., and it helped
the bathroom tissue market wrap
up more than $3 billion in U.S.
sales last year.

Keep in mind that toilet tissue
is also used for a multitude of
other household duties, including
makeup or nail polish removal
(22%), cleaning eyeglasses or

Toilet Tissue Tally Totalled

jewelry (17%), and cleaning
around the bathroom sink (16 %).

Incidentally, while 40% of
Americans crumple toilet tissue
before use, 30% wrap the tissue,
and 30% fold it.

Regarding the ongoing contro-
versy of whether tissue should be
hung over or under the roll, 75%
of Americans prefer their tissue
to be hung over the top. However,
only 0% of respondents hang it
at all. The others keep it under
the sink or on top of the tank.

S

The Pete Rose Show.

Another hit from the all-time hit king.

Be the manager who signs Pete Rose.

Someone once traded Babe Ruth. Someone once passed on signing The Beatles to

a record contract. And someone once said, “Talk radio? It’s dead”
But you can still sign baseball’s all-time hit king, Pete Rose —now host of America’s
hottest sports-talk show—to your team.
One hundred radio stations coast-to-coast already air Pete and his fascinating guests,
controversial opinions and listener phone calls each weeknight.
You can too. After all, if someone had offered you Microsoft stock at 212, you would
have snapped it up. Right?
Contact Ramona Rideout of Radio Today at (212)581-3962 for clearance information.

Presented by Katz Radio Group Syndication.
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A LITTLE LIGHT LISTENING

ioneer's new “Premier Op-
P tical Digital Reference”
audio line sounds unlike
any other car stereo system. Be-
cause it uses fiber-optic digital
links to connect its various com-
ponents, it's immune to the elec-
trical interference inherent to
automobiles. Thus, it's able to pro-
duce sound quality rivaling that of
home audiophile equipment.
The centerpiece of the system
is an in-dash receiver/controfler
that has no buttons or knobs — all
functions are performed with a
hand-held remote control, while
the controllers LCD face guides
users through 50 function menus.
The system’s amplifier pro-
cesses digitat input directly from

Fiber-Optic Car Stereo Available

a CD player or other digital source
for optimum audio clarity. Marine
plant extracts are incorporated into
the speakers’ new “Alginate Fiber
Composite Cone” design, helping
deliver more natural-sounding har-
monics.

Various components available
with the ODR system include 12-
disc CD changers, 16- or 31-band
digital signal processors, and six
different types of speakers ranging
from 12-inch subwoofers to dome
tweeters. Prices start at $1400 for
the in-dash controller with remote
commander, adding the integrated
amplifier costs another $1000, and
speakers are sold separately. For
more info, contact Pioneer at (310)
8356177.

Machines Dispense
Cellular Phones

ending machines are taking
on a high-tech slant these
days. There are machines
that will sell you CDs or rent you
a videotape, and now you can even
use them to rent a cellular phone.
The *“InstaPhone” machine —
created by Delray Beach, FL-based
Sims Communications — is being
set up in airports, hotels, and other
locations frequented by travelers.
After you insert your credit card,
the machine dispenses a kit that in-
cludes the phone, car adapter, and
carrying case. Once you've finish-
ed using the phone, you bring the kit
back to the machine, which automa-
tically prints an itemized receipt (for
your expense reports) and charges
your credit card for the balance.
InstaPhone rentals cost approxi-
mately $6.95 a day, with calls bill-
ed at about $1.60/minute for local-
origination calls and $2/minute for
calls placed from outside the local
cellular system.

De-Crackle
In A Snap

K-based CEDAR Audio

has introduced its “CR-l

De-crackler” unit. The
rack-mounted device uses real-time
signal processing to eliminate
crackling and buzzing noises while
also reducing distortion.

The CR-1's “split and recombine”
process first isolates the parts of an
audio signal affected by any of the
aforementioned maladies. Then it
removes the offending elements
from those parts — while undam-
aged audio passes through with no
processing whatsoever — and
merges the cleaned-up audio with
the rest of the signal. The result is
a crackle-free signal with minimum
audio alteration.

This is the second such product
from CEDAR (an acronym for
Computer-Enhanced Digital Audio
Restoration). The previously intro-
duced DC-1 de-clicker device uses
the same split and recombine tech-
nology to remove up to 5000 clicks
per second from audio signals.

The CR-1 carries a suggested list
price of $19,500. The DC-1 lists for
$16,500. For more info, contact the
CEDAR systems’ U.S. distributor,
Independent Audio, at (207)
773-2424.

enon enters the MiniDisc
D field with the “DN-990R
MD Cart Recorder” and
“DN-980F MD Cart Player” The
machines enable the user to re-
cord and play back up to 74 min-

utes of digital audio on each
three-inch MiniDisc.

The units offer playback fea-
tures similar to those on Denon’s
CD cart machines, including Ins-
tant Start, Cue To Music, and End
Monitor functions. However,
they’re also capable of displaying
alphanumeric information, which
can be used to show a song or
disc title, as well as disc timings.
Each machine also monitors play-
back levels with 24-segment peak
meters and gives you a choice of
digital or analog output.

The DN-990R offers recording
and editing features such as Ins-
tant Start, End Trimming, Erase,
Divide, Combine, and Move func-
tions, and its 64x oversampling

MiniDisc Cart Machines Arrive

petan B I T 'E’j
Q=0

analog-to-digital converters offer
frequency response of 20Hz-
20kHz with a signal-to-noise ratio
better than 80dB and total har-
monic distortion less than .01%.

Suggested retail prices of the
Record/Playback and Playback-
only units are $3200 and $2400,
respectively. For more info, call
the Parsippany, NJ-based com-
pany at (201) 575-7810.

NOLC

ater this year, Panasonic

plans the US. introduc-

tion of a color television
with a 14-inch screen, stereo
sound, and a remote control. It's
also thin enough to hang on
your wall.

While previous flat-screen
TVs were small and used LCD or
ptasma displays, Panasonic's
forthcoming “Flat Vision™ set in-
troduces “active beam matrix"
technology, which yields a pic-
ture similar to that of conven-
tional TVs.

As with conventional sets, pic-
tures are created by electron
beams, but Flat Vision divides its
screen into about 10,000 small
pieces, with each piece illumina-
ted by a separate beam. Since
each beam has a smaller area as-
signed to it, the beam sources
can be placed closer to the

New Flat-Screen TVs On Horizon

screen, resulting in a TV that mea-
sures less than four inches deep.

The screen is accompanied
by a base console that connects
to other audio/visual products,
such as VCRs, videodisc play-
ers, or video games. In desktop
mode, the screen can rest atop
the base, but the console can be
hidden away and connected to
the screen hanging on the wall.

Panasonic already is selling
Flat Vision in Japan. The com-
pany is also currently develop-
ing similar sets with larger
screens and monitors for com-
puter and other multimedia ap-
plications. Suggested U.S. retail
price for the existing Flat Vision
unit has yet to be determined.
For more info, contact the Se-
caucus, NJ-based company at
(201) 348-7000.

Continuous Traffic Reports Introduced

raffic has become a major
Tselling point for stations in

densely populated markets.
Last month, KNX/Los Angeles
started a much-publicized “traffic
every six minutes” campaign. But a
San Francisco-based firm is now go-
ing one better, providing continuous
traffic reports via television subcar-
rier signals.

Autotalk Inc’s information —
culled from Shadow Traffic Net-
work reports, state highway patrol
and department of transportation up-
dates, and mobile phone users — is

ESCATOR DEL 410, SODGURTER OF THE YEMR

flivaro Torres

“CAON OEL 0, SO0 OF TAE YE
“0tro Dia Mas Sin Verte”
Jon Secada, bloria Estefan, Miguel A. Morejon

sent in scrambled form on stations’
secondary audio program signals.
Users equip their cars with a de-
scrambler that allows the reports to
be heard over the car’s existing
radio.

Autotalk information is currently
available in Los Angeles and San
Francisco. The company plans to
expand into 13 additiocnal markets
later this year, with an eventual goal
of 30 markets by 1998. The service
is provided free to thase who buy
the descrambler unit, which retails
at a suggested price of $99.
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ABC Execs Debunk Retirement Rumors

peculation reached supersonic levels Meanwhile,

early this week about a supposed Kingston's contract

shakeup at ABC Radio. The scenario  expired March 9. While  [§
had ABC Radio Division Prez Jim Arcara ST hears he and Z100 GM
and O&0 Group Il Prez (and WKHX-AM & Alan Goodman are
FM/Atlanta GM) Norm Schrutt retiring, with negotiating with

ABC Nets Prez Bob Callahan taking over Shamrock to keep things

Arcara’s gig and O&0 Group | topper Don status quo, he’s also

Bouloukos heading all the ABC owned rumored to be involved in
i stations. Callahan’s nets post and discussions surrounding
Bouloukos’s GM chair at WABC/INY would the proposed Wamer/ Steve Kingston
i be vacant. Sony/EMI/PolyGram/maybe TCI (see below)
: Only trouble is, Arcara and Schrutt cable music channel and a possible Big
3 categorically deny the rumors. (Actually, Apple programming gig.

that’s a mild way to put it — talking to
ST, Schrutt laughed the rumors out of the

ballpark.) As previously speculated, Ardman New

Meanwhile, parent Cap Cities/ABC Rocker WENZ/Cleveland has entered into an
wants to split its high-flying stock 10-for4, agreement to be sold in combination with
which would bring the stock down into a Metroplex's Classic Rock WNCX.

$70 range and facilitate its purchase by

small investors. Chairman Thomas Murphy
o said shareholders would be asked to vote LY

on the split proposal at their May 19 annual } Giant Step For KNBR < “ ,,

} CCC Boxing Houston? < KNBR/SF now owns a piece of the

Giants. The Susquehanna station purchased

; Clear Channel Communications is a limited partnership interest in the basebali

£ talking with Cook Inlet about acquiring franchise, joining 20 other business partners

&= Churban KBXX/Houston for a duopoly with with equity interests. Financial terms of the TRAc K
: UC KHYS — which would create an deal weren't disclosed.

Pt E‘(t;ef;t‘ijrg SEIFESI D SHRRHRG CIOSEISH Published reports suggest that cable 0 n Tﬂu I‘ With B I_IND MEI_“N

giant Tele-Communications Inc. (TCl) is

%3 After 22 years with the operation, considering ioini A

o} ! g joining Warner Music, Sony,

; KFMB-AM & FMiSan Diego VP/GM Paul EMI, and PolyGram in their MTV-rivalling BUZZ CLIP
¢ Palmer exits the Full-Service/Hot AC combo. WIS TELEWSION

cable music channel plans.

3 } Kingston Free Agent, { ann Oﬁ'i\gjﬂpﬁﬁgtg t?a?a(r)';w T\ﬁ't: a:MG on yet 8 1 A 0 H S I n c I lld i ll 9

i 2
But Staying At 21007 another music channel — that agreement- wiyy WBZK I(I.OS
Word from the Hub is that Z100/NY Dir/ in-principle’s statgs could be affected by the
et Ops & Programming Steve Kingston might pro;l)(osed new a|-har:jcfﬁ Howev%rzratl TCf' WHJY WRIF KUPD
not be making that rumored move to U il L e et
Pyramid’s WXKS/Boston as GM. Pyramid participating in both plans. KEGL WRZX KRXQ
T honcho Richie Balsbaugh told ST that KISS KQRC I(IﬂZ

d 3 conversations between the two “have only Rumors abound about the bidding for
& been casual” Balsbaugh added that within Churban WHJXWJacksonville, FL. ST can WXTB WQFM KSJO
5 two weeks an announcement should eliminate a few: George Sosson says his WMMS KSHE KXRX

surface revealing who'll manage WXKS and Radio Equity Partners never even looked at
its crosstown CHR rival, WIJMN, whose sale the station; Bill France Jr. — who's selling

to Pyramid is expected to close in late April WLOH & WHOK/Columbus, OH — told ST 81 0 Dﬂtﬂﬂtiﬂns |IlC|lI(|illg

.
&
o

j' or early May. he made an inquiry, but didn't bid; and Lee L

o At closing time, Pyramid will decide Zapis said Zapis Communications did bid WAAF 42 splns
3 WJIMN’s format, calls, and programmer. but didn't get it. -

- ’ )

% WXKS MD Cadillac Jack is certainly in the , , 0104 30 Spins
% running. So who's that leave? Owen Weber’s o

ij HMW Communications is bandied about a WIYY 25 Slllns
= fot; he didn't return calls. A local group of =

~V9~‘ . 03 . .

}“;? African-American investors aiso is rumored WHFS 22 sljlns

i to be in the final round of bidding. 21 ins
Rumor S : One in-market competitor scoffed at WMMS SI_]

P _ «ls former Hot S7INY PD Joel Salkowitz lin-  reports that the bidding for "HJX had KZRR 21 Spins
5 :2gNu¢>Ce;dvemsmg support for a new dance station reached $6 million, saying it would likely waB _l 5 3pins

z 2 * Will ERG Dir/Nat'l Dance Promo Rob Stone stay in the $4.5-t0-35 million range, although

;9 join Jive as Dir/Street-Crossover Promo? Jive wants the station has been showing improved

53 him to replace Kelly Schweinsberg — who left last cash flow. Receiver/broker George Reed from their self-titled debut album

f:;ﬁ: geek to join ngic Records j-Ebut ERG wants simply says there’s no contract yet and produced by dave jerden and dig

:;23 tone to stay. Presstime edge: ERG. there probably won't be for another month

g ¢ Will producer Keith Stegall become Mer-

23 cury/Nashville's A&R chief? QR

'»_2 v Continued on Page 24
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In the wake of its takeover of
Paramount Communications last Friday
(3/11), Viacom will have to sell one of its DC
radio combos by late 1995. The FCC granted
Viacom a temporary waiver that allowed it
to acquire Paramount's WDCATYV, but
Viacom will have to divest itself of one AM
and one FM from its WCPT & WCXR-
WMZQ-AM & FM duopoly by the time the
waiver expires. The company did, however,
get a permanent waiver to own WLTI &
WKBD-TV/Detroit.

Rumbles

* AOR KMYX/Bakersfield flips to Unistars
Adult Rock N’ Roli satellite format. The entire staff
is o-u-t.

* New Rock KBAC/Santa Fe-Albuquerque
flips to Progressive’s Rocky Mountain Radio Net.
Color PD Ammida Santa Cruz, MD Yon Hudson, and
the entire airstaff gone. (Morning man Jaimey Bar-
reras segued to evenings at crosstown KJOY just
last week.)

* OM Jay Lopez adds PD duties at WSFL/New
Bem, NC in the wake of Vinnie Kice's exit.

* Gold/CHR combo WNDU-AM & FM (U93y
South Bend inks WIFC/Wausau, Wi APD/MD/mor-
ning man Bill Mitchell as PD.

¢ KLSX/L.A. midday host and six-year station
vet Shana exits. Weekender Cynthia Fox picks up
the shift.

* WGRD/Grand Rapids moming man (and for-
mer PD) Kevin Gossett segues to wakeups at
WASH/DC.

¢ B96/Chicago night slammer Alan Kabel hits
the door.

¢ In another CHR-to-Country crossover, former
KDWB/Minneapolis aftemooner Bobby Wilde joins
KSAN/SF for afternoons, using the nom de aire
Charlie Wilde.

¢ KABC/L.A. middayer Dennis Prager adds the
10-11am shift at Cap Cities/ABC Talk sister WABC/
NY to his workload. WABC PD John Mainelli add-
ed Prager’s satellite-delivered show after negotia-
tions to expand Ed Koch's 1lam-noon show
collapsed over $$3.

¢ Mix 96/Tampa night prowler Jenna Foxx
takes middays at Q106/SD. Q106 night swimmer
Dave Smiley exits and latenighter Karen Kay moves
to 6-10pm.

¢ Former KRXQ/Sacramento ND and 10-year
market vet Kevin “Boom Boom” Anderson returns
to the station after a retirement that only began
last September.

¢ Gold WCRQ (Power Hits 92.7)Arab-Hunts-
ville, AL promotes APD Dave Sargent to PD/mid-
days. Night '‘bammer Larry “Bud™ Carpenter
becomes APD.

¢ WPLZ/Petersburg-Richmond afternoon de-
light Tony Love takes the APD/MD reins.

¢ Jim Kelly migrates from CHR WNNJ/New-
ton, NJ to middays at Hot AC WJRZ/Monmouth-
Ocean, NJ.

* Former KNCl/Sacramento middayer Murphy
Sue Ryan joins KSKS/Fresno for mornings, team-
ing with Kevin “Moose” Musso as — logically
enough — Murphy & The Moose. Ryan replaces
Dixie Lee, who split to co-host momings at WCOL/
Columbus, OH with ex-KSON/SD moming co-host
Skip Mahaffey. Back at KSKS, evening personali-
ty Scott Stevens becomes MD.

¢ KZZU/Spokane MD/Research Dir. Rob Pot.
ter adds APD duties.

¢ Rusty Clark joins WOW (AMYOmaha for
afternoons, coming from WPSK/Pulaski, VA.

o WXSR/Tallahassee night jammer Orlando
Davis becomes MD.

¢ Former Talknet host Myma Lamb joins
WGY/Schenectady, NY for a 9am-noon yakfest, ef-
fective April 12.

¢ KFFM/Yakima midday maven Lisa Adams
adds APD duties.

WWW-americantradiohistory-com
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collective

soul
“CHINFE"

Fast & bous

he shiny, happy peopie 'n’ their charges at

Atlantic Records short-circuited the com-

petition for Promo Item O' The Weck
honors, getting selected programmers amped up
about Collective Soul’s new “‘Shine’ single in the
form of special lightbulbs custom-printed with the
name of the band, the song. and the label’s logo.
(Dim-wits who have neither the collective soul nor
the energy to make the light go on will find il
luminating instructions included.) Turn on, tune in,

| burn out. I

} Bo Knows Lawsuits <

Chicago Sun-Times columnist Robert
Feder reported Tuesday (3/15) that WMAQ-
TVIChicago news anchor Joan Esposito
scored some big points in her $8 million
defamation suit against B96 morning man
Joe Bohannon when the station handed
over a tape of a February 1993 broadcast.

On the tape, Bohannon reportedly
discusses the death of Esposito’s husband
— Bryan Harwood — in detail and “blames
Esposito for causing her husband’s suicide”
Feder writes. Part of the lawsuit also
revolves around Bohannon's alleged airing
of a false rumor about the father of
Esposito’s then-unborn child, and a
suggestion that she terminate the
pregnancy. Calis to B96 GM Tom Matheson
went unreturned.

The news comes on the heels of last
week’s lawsuit (ST 3/11) against Bohannon
and morning partner Ed Volkman, which
alleges that the duo accused a judge of
taking a bribe to dismiss an assault charge
against Jose Canseco.

Staffers of Fuller-Jeffrey’s Spanish
KRCX/Sacramento were told that the station
was about to be sold to Luis Nogales's
Embarcadero Media for $3 million.

Continued on Page 28
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THE SOUTH
RISES AGAIN

THE JOHN BOY & BILLY
"RADIO NETWORK.

“7.6 10 13.5 [12+]* “When you pull | The award- winning John Boy & Billy
in one book! o T 30 share, oot | have dominated morning radio in
o louneed Charlotte for over 13 years. Their
Bob e, G | et sols itsoifi” | Soui!nem-fned appeal has made m_em
Greenville, SC oy Wison, GSM a solid Number One in all demographics.

WRFX, Charlotte, NC
\Our clients coulnt be hepier! . Now the rest of America can join the
ur clients couldn’t be happier! e . .
John Boy & Billy get results! fun, on the John Boy & BI“Y Radio

Our morning numbers have doubled | Network. |t’s ah.eady a home run ill

in just two books!” '

v o | welove emso | Greenville/ Spartanburg, along with
WSFL New Bern, NC much, we had | Raleigh/Durham, New Bern, Charleston,
their babies!” | Columbia, and Mobile/Pensacola. We're

e ready to knock it out of the park in
1 your market too. And we ain’t just
whistlin’ Dixie.

For info and a demo package, call

Randy Brazell at 704-338-9970.

*Source: Summer 1993/Fall 1993 Arbitron 12+, M-S, 6a-12m

BROADCASTING
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Nogales also will buy KMYC & KRFD/
Marysville, CA to extend coverage to the
north. ST hears that the deals are only in
the letter-of-intent stage, but should be
nailed down shortly.

Don't be surprised to see Curt Gowdy
in Boston next week, signing a contract
with American Radio Systems and giving
AOR WCGY staffers the official word that
the station’s being sold.

ST hears UC KIMZ/
Dallas MD Helen Little
will segue to the same
duties at UC WBLSINY.

Helen Little

Hot 102/Milwaukee Dir/Ops. &
Programming Jamie Hyatt exits, with the
station declining to pick up the options on
his contract. Music Coord. Tommy Wilde

takes over as acting PD amid rumors of call-

letter changes and shifts in direction. VP/
GM Steve Sinicropi says no formatic
adjustments or consultant changes are
forthcoming.

D sexpixup wyny 4

SFX Broadcasting — which owns
WSIX/Nashville — will also now acquire
LMA partner WYHY. Y107 was the sole
remaining station of Legacy Broadcasting
Partners, the radio group owned by SFX
CEO Robert F.X. Sillerman and Carl Hirsch,
who now heads his own OmniAmerica
group. The price wasn't immediately
disclosed.

Records

* RCAMashwilie Dir/Promo Dale Turmer moves
up to VP. Nat'l Dir/Field Promo Mike Wilson as-
cends to Sr. Dir/Natl Country Promo.

¢ ExThird Stone/Atlantic Sr. VP/Promo Vince
Faraci forms Stay Tuned Communlcations, a full-
service consulting operation focusing on promo-
tion/marketing/management services.

* EastWest Dir/Natl CHR Promo Denise
George exits.

¢ Mercury East Coast Mgr/Nat'l Rock Promo
David Einstein becomes Dir/Nat'l Adult Rock Pro-
mo. Meanwhile, postulation percolates about West
Coast Mgr/Nat'l Rock Promo Michael Idils expand-
ing his geographical responsibilities.

¢ Mercury/Nashville VP/Promo Anne Weaver
signs a contract extension that will keep her in
place through 1996. Dir/Nat'l Promo Kevin Herring
becomes Sr. Dir. Joining the label for SW promo
— based in Dallas — is Chris Stacy, most recent-
ly Dir/Promo for Merv Griffin's Riverboat Casino in
Metropalis, iL.

* Giant AOR & New Rock promo head John
Sigler exits.

¢ Former ERG Altemative Promo Lisa Worden
resurfaces as RCA’'s Mgr/Nat'l Aiternative Promo
West Coast.

¢ Campus Music Network Pres. Jack Ashton
takes his venture to LA-based Caliber Records,
becoming the label's VPiMktg. & Promo.

¢ BNA Entertainment SW Regional Promo
Mgr. Scot Michaels becomes Assoc. Dir/Nat1 Pro-
mo. He'll continue working Texas Country radio, but
a new SW regional player will be named later. Also,
Sony/MNashwille Mkig. & Media Asst. Angela Mayes
joins BNA as Promo Coord.

* IRS hires Radioactive Dir/Alternative Music
Brett Greene as Rocky MountairySouthwest Pro-
mo Mgr. He'll be based in Boulder.

WAWW americanradiohietory=com

© Shamrock Broadcasting and Malrite Communications set a
21-station, $300 million mega-transaction.

® Scott Meier named WOWF/Detroit VP/GM.

®Brad Chambers becomes KPLX/Dallas PD.

@ Jon Robbins appointed WCXR/Washington PD.

vV

® Group W names VP/GMs: Jenny Sue Rhoades at KQZY/
Dallas and Rick Green at KMEO-AM & FM/Phoenix.

® KLOL/Houston ups Lisa Fransen Bittman to Station Mgr.
and Gregg Swedberg to OM.

® John Frost named KOAI/Dallas PD.

v

®Bruce Hinton chosen MCA/Nashvillle Sr. VP/GM.

®Tex Meyer becomes WBZZ/Pitishurgh VP/GM.

® Phil Strider appointed KZOK & KJET/Seattle OM/PD.

® Steve Kingston crowned WBSB/Baltimore PD.

® Mark McKay cops KDWB-FM/Minneapolis APD/MD/
afternoon driver slots.

) 4

®Ben Hoberman named ABC Radio President.

®MCA Records appoints Margo Knesz Nat' Pop Promo Dir.
and Beth Rosengard Nat'l Album Promo Dir

® Diane Sutter rehired by WPEZ/Pitisburgh as GM.

®Kevin Metheny becomes WEFM/Chicago PD.

® PD Bobby Christian returns to 96KX/Pitisburgh.

'

® Joe Galante appointed RCA/Nashville Mar./Administration.
®Alan Chlowitz named KRTH/L.A. GM.
® John Long becomes XEROK/El Paso PD.

l ®Bobby Rich joins KFMB/San Diego for afternoons. '

At presstime, KS104/Denver PD Chris
Davis reportedly was set *o hand over the
programming reins to KDON/Salinas-
Monterey PD Michael Newman. Davis may
remain as KS104’s Research Dir.

Congratulations to Country KDRO/
Sedalia, MO, celebrating its 55th year in
broadcasting. Denny Perkins has returned
from an insurance stint for his second
tenure as PD; personality Bob Libbey has
been upped to MD.

Big Band/Soft AC WGSM-WMJC/Long
Island will stage a mammoth staff reunion
on April 14. Ironically, the bash will take
place at Bob Buckman's Jukebox Cafe, an
enterprise run by the VP/PD/morning man of
cross-island AOR WBAB — which WMJC
will compete with via simulcast when its
new ownership completes the purchase of
AOR rival WRCN.

} Hard Gore Support {

WLS/Chicago morning co-host Don
Wade is gleefully offering listeners
‘campaign buttons” that read “Gore in '94
— WLS Talkradio Whitewatergate
Celebration Committee” The future
collector's items sell for a buck — 50 cents
of which goes to defray the cost of the
Whitewater Special Prosecutor's
investigation.
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" : Bill Mackz
PD WDSY-FM/ Pmsburg

“ Boy, am I glad to be back at a station that uses MusncSCAN
MusicSCAN makes my |ob eamer.,,

When | was using ”Brand S”, 1 had some problems | just couldn’t
solve. For example, 1 had to schedule my currents by hand. ,,

“But MusicSCAN lays in my currents just like it says it's gou
rotations are much better, much more consistent.

i to. My

Plus, mstallmg MusicSCAN updates never messes up my system,
MusicSCAN is much easier to use,...l1 could go on and on! But you
want to see the logo and toll-free number now, don‘t you? ,,

AN
Music Scheduling with an Edge

1-800-476-0469
MusicSCAN® is a product of TAPSCAN, Inc.

— T r———— A A A S arieanradialbicton  caom. o


www.americanradiohistory.com

30+ R&R March 18, 1994

s R

Ness
Continued from Page 1

perspective you get too often at the
Commission.”

BIA Consulting President Tom
Buono echoed that sentiment:
“She’s an excellent choice. Having
dealt with the industry, she under-
stands the issues.”

Ness, 45, was an early supporter
of Bill Clinton’s presidential bid and
raised a significant amount of money
for his campaign. She holds a law

degree from Boston College (1974)
and an MBA from the University of
Pennsylvania’s Wharton School.
Ness lives in Bethesda, MD with
her husband, Lawrence Schneider,
an attorney with Arnold & Porter,
and their two children.

Once Ness and Rachelle Chong,
whose impending nomination was
announced last week, win the re-
quired (and expected) Senate ap-
proval, the FCC will be at its full
complement of five Commissioners
for the first time in over a year.

IR R

Suit

Continued from Page 1
by not giving her progressive disci-
pline.”

Bushnell said the stations took the
position that the radio industry was
different, that it was fast-paced, and
that people get hired and fired all the
time. But he said employees in Cal-
ifornia may only be fired from a job
for just cause unless the employee
agrees in advance to be employed “at
will”

“Diana was working under an im-
plied contract.” Bushnell said. “It’s
a contract that’s neither in writing
nor oral, but comes about if you're
a long-term loyal employee that gets
promoted and has good performance
evaluations. At that point, the com-
pany can only terminate you for just
cause.”’

The only way an employer can de-
feat an implied contract is to have
a written or expressed contract that
says the terms and conditions of em-
ployment are “at will,” meaning em-
ployers don't need just cause to
terminate. Bushnell said it was his
opinion that “‘at will” statements in
employment applications or em-

L i

ployee handbooks do not constitute
“expressed” employment contracts
and, thus, are not forceful enough
to invalidate just cause provisions.

Ruling ‘Sends An Arrow’

“Diana’s verdict will send an ar-
row into the employment practices
of the radio industry,” Bushnell said.
“This verdict sends a message to the
industry that it’s got to clean up its

"

act.

Bushnell said he expects Malrite’s
attorneys to appeal the decision.

Kimbrell stated, “Hopefully the
verdict will lead to substantial
changes in the employment practices
of the radio and TV industry, which
all too often hires and fires em-
ployees on personality preferences.”
And she “hopes the verdict will be
the start of a shift in industry em-
ployment practices leading to greater
job security for radio and TV
employees.”

Attempts to reach officials at Mal-
rite were unsuccessful. Malrite at-
torney Beth Kurz declined to

comment, while her co-counsel,»
William Gaus, did not return
R&R'’s phone calls.

Continued from Page 1

unquestionably the leading radio
trade publication, as confirmed by
a number of independent surveys.
The most recent, conducted by the
Country Radio Broadcasters,

shows more than a 2-1 edge over the
nearest competitor in medium,
large, and major radio markets.

Perry Corp. manages $500 mil-
lion in investments in a variety of
companies and securities around the
world.

Judd Speaks Volumes

While visiting Washington, DC to
promote her book, “Love Can
Build A Bridge” Naomi Judd was
interviewed for AP Network News’
“Segue” program by entertain-
ment editor Michael Weinfeld.

R e S

Rosenfeld

Continued from Page 1

KREL/Goose Creeks, TX. He
joined KILT in 1960 as an AE,
became Station Manager in 1963,
and two years later began a tenure
as GM that would span four decades
and three owners. Rosenfeld assum-
ed control of crosstown rival KIKK-
AM & FM after current owner
Group W bought the combo from
Viacom.

‘Impossible To Duplicate’

In a memo to the KILT & KIKK
staff, Group W President Dan
Mason said, “I desperately tried to
talk him out of it three times . . ..
How do you replace a man who is
probably one of the greatest ever to
run a radio station? Honestly, it is
impossible to duplicate Dickie.
There will never be another like
him. How do you replace a Michael
Jordan or a John Madden or a Lee
Iacocca?”

In the same memo, Mason noted,
“Dickie will continue to be part of
our stations in Houston. We're
negotiating a consulting agreement
where Dickie will give us input,
guidance, and the benefit of his
thinking.”

| Larson

Continued from Page 3

Larson has programmed KZPS
since 1992. His prior programming
experience includes stints with
KSD/St. Louis, WLLZ/Detroit,
and WCMF/Rochester.
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Parke

Continued from Page 3

an outstanding industry track record,
make him a significant addition to
KBZS. We're delighted to have him
at the helm of this key property.”

Parke has been with KCAL since
late 1986. Before becoming GM,
he'd been the Classic Rocker’s GSM
and Station Manager/Director of
Sales.

o R e e e

Reynolds

Continued from Page 3

be popping up everywhere. Dallas’s
Arrow has taken off. I'll look at our
ongoing research, but I'm sure we’il
stay the course.”

Reynolds previously programmed
KFXB & WFXB/St. Louis,
KQMJ/Tulsa, and KGTO &
KRAV/Tulsa.

LSS e A R e S TS B L

Horlon

Continued from Page 12

after programming WGNA for more
than five years. His 24-year radio ca-
reer has spanned a number of for-
mats, including Country, AOR,
News, Gold AC, and CHR, and has
taken him to such cities as Grand
Rapids, Little Rock, Syracuse, and
Hartford.

RN

Sullivan

Continued from Page 12

a knowledgeable broadcaster, and
we both feel that this is a wonderful
opportunity to make WOVV grow in
ratings and revenue. What impress-
ed me was Steve’s commitment to
winning, the format, as well as the
lure of warmer weather and those
nice beaches”

L {

Wy i .I'- ®
THE INDUSTRY'S NEWSPAPER

FOUNDER & PuBUSHER Bob Wilson
EXECUTVE vP/GENERAL MANAGER  Dick Krizman
EXECUTIVE vP/SALES & MARKETING Erica Farber
SEMOR VICE PRESIENT & EDITDR Ken Bames
SENIOR VICE PRESIDENT / RESEARCH & DEVELOPWENT Dan Cole

VICE PRESIDENT/ EXECUTIVE EDITOR Gaill Mitchell
A orecr_Richard Agata
SENIOR EDTOR Don Waller
MANAGNG EDITOR Ron Rodrigues
FORMAT EDTORS  AC Miike Kinosian,
xR Cyndee Maxwell, cur Joel Denver,
COountRY Lon Helton, uRaan CONTEMPORARY Walt Love,
NEws/Talx  Randall Bloomquist
DIRECTOR OF RESEARCH SERVICES Hurmricane Heeran
AssocuTE EDMORS Shawn Alexander, Jeff Axelrod,
Julie Gidlow, Margo Ravel,
Barak Zimmerman
ASSISANT £DRS Greg Burt,
Paul Coibert, Lanetta Kimmons,
Michelle Parisi, Frank Roth,
Geoff Schackert

MARKETING DIRECTOR Miike Lane managir Jill Bauhs
CUSTOMER SERVICE REPRESENTIIVES Cralg Fleek,
Elisabeth Piper
DISTRBUTION MaNAGER John Emenputsch

0P { COMMUNCATIONS DIRECTOR  Miichael Onufer
COMPUTER SeRvices Mary Lou Downing,
Dan Holcombe, Saeid Irvani, Cecil Phillips
Marjon Shabanpour, Kenton Young

CIRCULATION MANAGER Paige Beaver
CIRCULATION COORDINATOR  Kelley Schieffelin,
Jim Hanson

ELFCTRAONIC PURLICATIONS

DIRECTOR  Vickie Ocheltree
HaTEAX PRODUCTION Joff Steiman, Carl Harmon

PRODUCTION SUPERVISOR Richard Lesovoy
PRODUCTION DIRECTOR  Kent Thomas
PRODUCTION MANAGER Roger Zumwalt
AIVERTISING DESIGN DIFECTOR  Giary van der Steur
ASSOCIATE ART DIRECTOR Mlarilyn Frandsen
TyocRaPHY Lucie Momis, BIll Moh