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KATZ-INTEREP TO
DEBUT 12-24 NET

Aimed at tapping into the demo’s
$307 billion in spending power,
the joint Katz-Interep 12-24
Network is coming to the Top 25
markets within the next two weeks.

Page 31

COUNTRY’S REASONS
FOR BIG DECISIONS
From programming
transformations and new concert
promotion policies to handling
on-air stunts that cause
unforeseen complications, three
top Country radio execs explain
why they did what they did.
Page 36

WHAT AOR PDs WANT
FROM AIR TALENTS
Confidence, loyalty, potential, and
the ability to see listeners as
customers are just four of the
things top AOR programmers hope
to find in prospective air talents.

Page 35

AC MD ROLE CALL
Some AC PDs handle the
station’s MD duties, too. Other
AC outlets wouldn't dream of
doing it that way. Are two heads
better than one?

Page 40

IN THE NEWS...

eBob Elliot to Manager/
Prog. & Ops at WAXQ/NY
oAndy Beaubien named
PD for KLOL/Houston
oTip Landy appointed
PD for WFLC/Miami
O®RCA creates Rock

Promotion Dept.
4 Page 3

eMark Burger new Geffen
Nat'l Field Promo Dir.
eGary Burns named OM
for WWRC/Washington
@®Brian Beddow becomes
PD at WGRX/Baltimore
Page 10
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NEWSSTAND PRICE $6.00

s el

THE INDUSTRY’S NEWSPAPER

Radio Number One Medium
Among Heavy Moviegoers

But studio ad spending on radio is slight

Frequent moviegoers are more
likely to be heavy radio listeners
than heavy users of other media,
but radio gets an anemic share of
the movie industry’s billion-
dollar ad budget, accorcing to an
Interep Radio Store study.

Despite being the dominant
media choice among consumers
who attend three or more movies
per month, radio took in only
$17.7 million in ad dollars from
an industry that spends more
than a billion dollars on adver-
tising. That’s just 1.7%, which
doesn’t even come close to ra-
dio’s 7% share of the overall ad
marketplace.

Cable TV networks, by com-
parison, get $57.2 million from
the studios (a 5.6 % share); news-
papers take in $283.3 million

(276%); and a whopping $639.1
million goes to broadcast TV
(62.2%).

This spending distribution flies
in the face of Interep’s research,
which points out:

¢ Heavy radio listeners are
12% more likely than all adults
to be frequent moviegoers, while
heavy TV viewers are 13% less
likely, heavy newspaper readers
6% less likely, and heavy cable
viewers just 5% more likely to
be frequent moviegoers.

¢ The stats look even better
among moviegoers who see a
picture within its critical first two
weeks of release . . . 224% of
this group are heavy radio lis-
teners, compared to 15.8% that

MOVIEGOERS/See Page 26
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AP Enters Format Fray
With All-News Offering

& Options include exclusive ‘produced’
version, or non- excluswe ‘clean feed’
In a move that | AP All News Ra-

could greatly in- § dio, set ic debut June
crease the number of 1, will offer affiliates
all-News radio out- 1 a full 60 minutes of
lets, Associated

{ news, sports, busi-
Press this week un- 51 ness, and feature seg-
veiled a 24-hour

A4 ments structured to
news service de-

§ permit siations to in-
signed to enable sta- I sert as much — or as
tions to enter that oth- ll little — local mater-
erwise prohibitively ial as they wish.
expensive format. Ui “Our network is de-

“This is a programming re- signed with total flexibility
source, a tool that will allow and local control in mind,”
stations to program [all- explained AP VF/Broadcast
News] . . . affordably and Division Director Jim Willi-
make more money doing it,” ams. “With no mandatory us-
said AP Broadcast Services

age, affiliates can tailor the
Radio Sales Manager Matt
Hoff. g APiSee Page 26

AP Broadcast Division management staff: from left, Brad
Kalbtield, Barbara Worth, Wally Hindes, and Ed Tobias.

New SW Networks Gear Up,
Recruit Baldassano As VP

@ Industry awaiting official unveiling of Sony-

S0J0Ud PIIOM BPIMIdY

Radio, Fan Mun 'in

Nirvana leader Kurt Cobain’s death last week triggered
a wellspring of emotions from rock fans around the world,
but nowhere was the outpouring more intense than in Seattle,
his adult hometown.

Three of the market’s Rock stations — Alternative KNDD
and Rock KISW and KXRX — banded together Sunday (4/10),
drawing some 7000 fans to a candlelight vigil to pay tribute
to the 27-year-old singer-songwriter, who had been found dead
of an apparent suicide two days earlier.

COBAIN/See Page 26

Time Warner venture Solomon in charge

The new radio net- |
work being set up by
Sony and Time Warner,
still in its embryonic
stages, has recruited its
first top exec from ra-
dio’s ranks. Unistar VP/
Programming Corinne
Baldassano will join
SW Radio Networks in
a similar capacity later
this month.

Baldassano, who will be bas-

Baldassano

= ed in New York, said she
| regretted having to walk
away from her current
job after just three
months. “T had no inten-
tion of leaving Unistar.
[Unistar President/Pro-
gramming] Ed Salamon
is the best — I learned a
lot from him in the short
time I was here. I'm on-
ly leaving because of the
SW NETWORKS/See Page 26

nounced there was cash hid-
den inside books in the Ft.
Worth Public Library last week
(4/5), the resulting stampede
left hundreds of them damag-
ed. PD Dan Pearman told R&R,
“Nothing we've ever done or
will do is designed to be
destructive or malicious. Ev-
erything that could go wrong
did." The station is making up

ly is it paying for all damages
and excess labor costs, it's al-

Spring Books Down

hen KYNG/Dallas af- 1
ternoon personality S8 |
A.W. Pantoja an- "

for the mess, however; not on- [F_CEEE

so donating $1C,000 for new matenals Dewey hawv2 more
details about this tiasco? Of course — check out Fage 36.

wesbajal-1elS YLoM i4
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MPeople "moving on up”

after walking away with a brit award and |

racking up seven consecutive top-10 singles

move on it.

in the U.K., M People shack up in

remixes by MK, Roger S., & M People.
America with their premiere Epic release,

“moving on up.” from their forthcoming

album, “elegant slumming.”

Produced by M People.

“a deconstruction record.”
“Epic* Reg. U.S. Pat. & Tm. Off. Marca Registrada./ 2= is a trademark of Sony Music Entertainment Inc./
© 1993 BMG Records {U.K.) Limited.
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Elliot Officially
Takes WAXQ/NY
Programmer Post

Joint Com-
munications
COO Bob Elliot
has officially
been named
Manager/Pro-
gramming & Op-
erations  for
GAF AOR
WAXQ/New
York. He had =
been interim PD ~ Efliot
since its sign-on last December.

President/GM Randy Bon-
garten said, “Bob has been in-
strumental in defining and
executing the sound of Q104.3.
His contributions to the station’s
rapid growth and immediate suc-
cess are immeasurable. All of us
are pleased we will have the op-
portunity to continue to work

with Bob” g1 |gT/see Page 26

o

A

Cox Transfers
Landy To Miami
As WFLC PD

KOST/Los
Angeles Asst.
PD Tip Landy
has been ap-
pointed PD at
co-owned Cox
AC WFLC/Mi- §
ami, effective
May 2. He re-
places Fleet-
wood Gruver,
who recently ex-
ited to program WQCD/New
York.

WFLC VP/GM Bob Green
told R&R, “Tip spent time as an
apprentice under the master
[KOST Station Manager Jhani

LANDY/See Page 26

Landy

RCA Establishes
Rock Department

RCA Records has restructured
its promotion department to in-
clude a Rock department. VP
Dave Loncao will head the new
unit, which will include the fol-
lowing staffers:

¢ Director/Alternative Promo-
tion Thomas Westfall; he was
formerly Associate Director/Na-
tional Alternative Promotion.

® Manager/National Alterna-
tive Promotion, West Coast Lisa

RCA/See Page 26

jump.

business.

Medium Markets Lead '94 Gains

or the first two months of 1994, revenue growth in

F Arbitron-rated markets 51-75 measured 15.9%, according
to a Miller, Kaplan, Arase & Co. survey, outpacing all other
market size groupings. Markets 31-50, the hottest performers for
each of the last three years, came in right behind with a 14.9%

Increased advertiser confidence in radio has resulted in
deeper national buys, which have yielded spectacular 35.5% and
24% increases in national spot sales in markets 31-50 and 51-75,
respectively, for January-February 1984.

Local revenue growth was greatest in markets 51-75 (151%),
while the Top 50 markets posted a collective 10.5% gain in local

—George Nadel Rivin, CPA

Beaubien New PD At KLOL

Andy Beaubien has
been named PD of
KLOL/Houston. Beau-
bien replaces Ted Ed-
wards, who is now pro- |*
gramming WNEW/New |
York. Doug Harris,
who has been acting PD
since Edwards left in
January, will return to
his Sales Promotion Di-
rector duties.

GM Pat Fant said, “Andy liv-
ed in Houston several years ago
when he programmed the com-
petition, and he really wants to
live here. He’s a known quantity
to me and much of the staff. We
know he’s good, solid, and a real
thinker, and he doesn’t come

Beaubien

.

with any hidden agen-

das, emotional baggage,
| or weird idiosyncrasies.”
: Beaubien said, “Un-
i| der Pat’s leadership,
| KLOL has attained leg-
endary status. My goal is
to take KLOL rocketing
toward the next century
with a fresh and exciting
approach. I'm looking
forward to some big fun
in Hcuston.”

Beaubien’s previous program-
ming experience includes stints
at WCXR & WCPT/Washing-
ton, KNX-FM/Los Angeles,
KSRR & KKHT/Houston, and
WCOZ/Boston.

Palmer To Oversee Relativity;
Gabriel Set To Helm TriStar

Relativity Records Exec.
VP/GM Harry Palmer has
taken over day-to-day operations
of the label, which recently join-
ed forces with TriStar Music
Group (R&R 4/8). Concurrent-
ly, Howard Gabriel has been
named VP/GM of the group’s
other imprint, TriStar Music.

“Harry Palmer is one of the
most skilled and respected exec-
utives in our industry,” com-
mented TriStar Music Group
President Bob Buziak. “He has
been key in the development of
the Relativity label culture. I'm
confident Harry’s creative and
executive skills will contribute to
Relativity’s and TriStar Music
Group’s stature.

“Howard’s range of talents is
perfectly matched to his new
role. His ability to react quickly
and precisely to the needs of art-

RADIO & RECORDS INC.
1930 Century Park Wesi, Los Angeles, CA 90067

: 1

Gabriel

Paimer
ists and the marketplace will
serve TriStar Music well.”
Palmer was appointed to his
current post in January 1993 by
Relativity founder Barry Kob-
rin, who exited when the label
was acquired by Sony Music last
month (R&R 3/25). Before join-
ing Relativity, Palmer served as
GM and later President of Atco.

TRISTAR/See Page 26
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1994 DEALS TO DATE |

Dollars To Date: $686,576,026
(Last Year: $783880,718)

This Week’s Action:$67,735,458
(Last Year: $9,702,000)

Stations Traded This Year: 383
(Last Year: 382)

Stations Traded This Week: 23
(Last Year: 17)

DEAL DETAILS BEGIN PAGE 6

Dzzls Of Tnz Waaik

©® KBXX/Houston $21 million
® KZOK-FM/Seattle, $19.75 million

® Communicom Stations $14 million
© WWDJ/Hackensack, NJ (New York)
©® WZZD/Philadelphia
® KSLR/San Antonio

NAB Seeks FCC Fee Changes

| The NAB has suggested several revisions to the
FCC's present policy for assessing regulatory fees
for broadcasters. Changes could come as early as

October. See Page 6
First Qtr. Good As Gold For CBS

The Winter Olympics helped CBS attain record
earnings in 1994’s first quarter. But even without
the Lillehammer games, the company says business

is improving. See Page 8

Radio Stocks Mixed As Wall Street Rebuilds

Radio stocks were mixed

last week (4/4-8) as the Dow

Jones Industrial Average staged a 38-point recovery from its

139-point selloff the previous

Early trading this week indicated
continued volatility on Wall Street.
The Dow was up 15 points Monday
(4/11), then gave back five points
Tuesday. The story was much the
same for radio stocks, with prices
bouncing around in a narrow range.

In preliminary trading figures
from Tuesday (4/12), Infinity
Broadcasting rebounded 75 cents to
$22.00 after losing ground on Mon-
day. Emmis Broadcasting rose

week.

$1.25 to $13.25 after also slipping
Monday. EZ Communications was
off 75 cents Tuesday to $11.88.

Slight Dips Seen

CBS fell another $2.63 to $290.88
despite reporting record first-quarter
earnings. Gannett also reported
higher earnings and slipped 25 cents
to $52.75, giving back half of its
Monday gain.

Heritage Media dropped a total
of 25 cents Monday and Tuesday

(half each day) to $1675. A 37
million-share stock offering by two
of its largest shareholders — Tele-
Communications Inc. and Hall-
mark Cards — had been priced
Friday (4/8) at $17.00.

Viacom slipped Tuesday as
rumors continued to circulate about
what assets might be sold off to
sweeten its friendly takeover offer
for Blockbuster Entertainment.
Viacom’s Class A stock was off $1.13
to $26.50, while its Class B was off
88 cents to $23.13.

Other radio stock prices changed
little.

RADIO BUSINESS

ANNUAL EARNINGS

remiere Radio Networks
P Inc. (Nasdaq: PRNI) report-

ed a net loss of $521,000
(17 cents per
share) for 1993,
compared to a ‘
net income of

|
l
|
$1.2 million (44 ' ‘

cents per share)
for 1992. Rev-
enues were $10.8
million, up from |
$10.1 million.

For the fourth quarter of '93,
Premiere had a loss of $221,000

(seven cents per share), compared
to net income of $190,000 (six
cents per share) a year earlier.
Revenues were $3.3 million, up
from $2.4 million.

Premiere owns KZDG/Denver
and produces 18 syndicated pro-
grams for more than 2000 radio af-
filiates.

ideo Jukebox Network Inc.
V(Nasdaq Small Cap: JUKE)
reported a net loss of $2.5
million (18 cents per share) for

1993, compared with a loss of $4.8
million (45 cents per share) for

Premiere, Video Jukebox Repoﬂ 93 Results

1992. Net revenue was $14.7 mil-
lion, up from $14.2 million.

The company said it had an op-
erating profit before noncash ex-
penditures of $604,000, compared
to an operating loss before non-
cash expenditures of $2.6 million
the previous year. VUN did not
report separate results for the
final quarter of 1993.

VJN’s interactive music TV net-
work, the Box, is available on ca-
ble systems thoughout the US.,,
Puerto Rico, and the UK, and also
via satellite.

2
Wall Street Turmoil, Week Two
3/28-31 448 478 Closing
Company Change  Change  Price
Broadcasting Partners (Nasdaq: BP|X)' -$200 -%038 $12.38
Cap Cities/ABC (NYSE: CCB) -$16.00 +$12.75 $696.75
CBS Inc. (NYSE: CBS) -$1400 -$6.00 $300.00
Children’s (Nasdag Small Cap: AAHS) — —=$0.38 $3.63
Clear Channel (AMEX: CCU) ~$263 ~$025 $34.88
Emmis (Nasdag: EMMS) —-$200 +%$0.13 $12.88
Evergreen (Nasdaq: EVGM) ~$200 4025 $13.00
EZ (Nasdaq: EZCIA) -$0.38 +%$0.25 $12.63
Gannett (NYSE: GCl) -$238 -$0.13 $52.50
Gaylord (NYSE: GET) -$1.75 +$1.00 $26.25
Great American (Nasdaq: INFTA) —-$150 +%0.88 $16.63
Heritage Media (AMEX: HTG) -$0.75 -$1.38 $17.00
Infinity (Nasdaq: INFTA) -$325 -$288 $22.38
Jacor (Nasdaq: JCOR) —$300 +%$0.13 $12.88
Multi-Market Nasdaq: Small Cap: RDIOA) -$0.13 -%$0.13 $4.50
Osborn (Nasdaq: OSBN) —-$0.25 - $3.50
Park Communications (Nasdaq: PARC) +3$0.50 -%0.25 $22.25
Partech Holdings (Nasdaq: Small Cap: APHC) -$0.13* -$0.25 $1.13
Premiere (Nasdaq: PRNI) - $0.63 — $9.50
Price Communications (AMEX: PR) -%$057 +80.19 $3.88
Saga (AMEX: SGA) -$0.75 -$1.00 $1250
SFX (Nasdaq: SFXBA) -%125 -$088 $11.88
Southem Starr (Nasdaq: SSBG) —  +$1.03 $13.75
Tribune (NYSE: TRB) -$138 +%$213  $61.63
Viacom Class A (AMEX: VIA) -$3.13 -$3.00 $27.88
Viacom Class B (AMEX: VIA B) -$263 ~$250 $24.00
Waestinghouse (NYSE: WX) -$100 -%$025 $11.75
Westwood One (Nasdaq: WONE) -3$0.38 -$0.63 $8.50
*Revised from decline of $0.25 as originally reported

PLASTIC g
BANNERS

£ ©1994 Reef Industries. Inc.

Today’s level of fierce competition demands
| that you prominently display your name

1 every chance you get (location broadcasts,

| concerts, station sponsored autograph ses- |
sions, etc.). With theft, vandalism and loss,
| it becomes a costly proposition to continu-
ously replace expensive signs and banners
costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get
up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film
to display your logo and message brilliantly
| for an economical price. Now you can

| afford to display a bright new sign at every
| public event. They even make great cost-

' effective promotional give-aways. Just roll

1 off what you need and cut.

800/231-2417

| Expose yourself with a minimum of risk.

72" x 36" gives you 170 banners per roli

| 36" x 24" gwes you 330 banners per foil.

I 31" x 18" gives you 340 banners per roll

Banners are available in 18", 24* and 36" heights on 1000 ft rolls.
The number of banners on each roll is determined by banner length.

< Durable banners for a
throw-away price.

UV stabilized plastic
won'’t fade indoors or
outdoors.

Simply FAX your logo
and color separation
information for a free
price quote.

Call today ® .
Reef Industries, Inc.
and gef exposed. KI P.O. Box 750245
Houston, TX 77275-0245

713/484-6892
713/947-2053 FAX

-—WANW-aericanradiohistorvcom
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Major National Teleconference
Wednesday, April 20

[1a.m. Eastern

“ARROW': Where will it succeed?
Where will 1t fail? And what will 1t do

to your station if it comes in?”

The Research Group presents a special National Teleconference — a 30-minute telephone call
with Research Group Chairman Bill Moyes, who helped develop the Arrow format at KCBS
(Arrow 93), Los Angeles. First, he’ll answer those questions, then address questions received
from people on the call. To get in on the call, all you have to do is call 1-900-909-0900
promptly at 11:00 a.m. Eastern time on Wednesday, April 20. You will be charged
approximately $25.00 to $30.00 for your line charge (for 30 minutes) from most U.S. locations.
And it will be billed directly to your local telephone bill. Your identity will remain anonymous to

others on the call. Follow-up questions should be faxed in advanee: fax your questions to
Bill personally at fax number 719-576-2276. Don’t miss this call.

In almost everv field, there is a company that has earned a reputation as the leader.

The Research Group

America’s Foremost Strategic Advisors To Media
2601 Fourth Avenue, Suite 250, Seattle, WA 98121  (206) 443-3868
*ARROW All Rock and Roll Oldies is a trademark of CBS Inc.

S - A LaRREkicantadiohistonLcom. . _ e .
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RADIO BUSINESS

Deals Close In St.

onald Crawford's Crawford Broadcast-

ing has closed its $1.5 million pur-

chase of KXOK (AM)St. Louis from

Saul Frischling and taken the station dark

pending a format change. Crawford also has

a duopoly deal pending to buy crosstown
KSTL.

Frischling was represented by Michael Bergner of

Bergner & Co. and Crawford by John Pierce of Force
Communications.

Louis, Quad Cities

Jeffrey Warshaw's Connoisseur Communications is
now a group owner after closing on its $1.7 million pur-
chase of KFMH/Quad Cities. The company al ready own-
ed WFDF & WDZZJFlint, Ml and has a duopoly deal
pending to buy KJOC & WXLP/Quad Cities.

KFMH seller Flambo Broadcasting was represented
by broker Dale Cowle and Connoisseur by Randy Jeffery
of Media Venture Partners. By the way, the closing an-
nouncement from Jeffery notes that Connoisseur is seek-
ing to acquire “dominant FM. properties and leading
stations where there is duopoly potential”

Aren't we all?

NAB Urges Fee Revisions

he FCC's user fees are unfair, according

to the NAB. In comments filed with the

agency, the NAB alleged the annual

fees charged to radio stations, currently

$200-$900, should be based on market size
rather than license class.

The NAB also urged the FCC to revise its payment

policy, requiring payments to be postmarked — rather

than received — by the due date. Changes could go into

effect October 1, the start of the govemment’s next fiscal
year, the NAB said.

TRANSACTIONS

TRANSACTIONS AT A GLANCE

Cook Inlet Exits Radio, Sells KBXX/Houston
To Clear Channel For $21 Million

1 EZ doubles in Seattle with $19.75 million for KZOK:
Salem grabs Communicom group for $14 million

e e
e S

KBXX/Houston

PRICE: $21 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Clear Channel Communica-
tions, a publicly traded company
(AMEX: CCU) headed by President/
CEO L. Lowry Mays. it owns KHYS/
Port Arthur (Houston), 27 other sta-
tions, and eight TV stations. Phone:
(210) 822-2828

SELLER: Cook Inlet Radio Partners,
headed by President Ben Hill. It is
also selling WPGC-AM & FM/Wash-
ington and KUBE/Seattle. Phone:
(301) 441-3332

FREQUENCY: 97.9 MHz

POWER: 100kw at 1920 feet
FORMAT: CHR

KZOK-FM/Seattle

PRICE: $19.75 miilion

TERMS: Duopoly deal

BUYER: EZ Communications, a
publicly traded company (Nasdaq:
EZCIA) headed by President Alan
Box. It owns KMPS-AM & FM/Seat-
tle, 13 other stations, and is buying
another. Phone: (703) 5911000

SELLER: CLG Media of Seattie Inc.,
a subsidiary of Chrysler Capital Corp.
CLG is headed by Chairman William
Bishop of Greenwich, CT and Presi-
dent Leon Melazzo of Trumball, CT. It
also owns KZOK (AMySeattie. Phone:
(203) 975-3200.

FREQUENCY: 1025 MHz

POWER: 100kw at 1170 feet
FORMAT: Classic Rock

BROKER: Gary Stevens of Gary

Stevens & Co.

Communicom Stations
PRICE: $14 million

TERMS: Duopoly deal in New York
and Phitadelphia; asset sale for cash
BUYER: Salem Communications
Corp. owned by Edward Atsinger IlI
and Stuart Epperson. They own
WMCA/New York, WPHY/Philadel-
phia, and 16 other stations. Atsinger
also has interests in two other sta-
tions. Phone: (805) 987-0400
SELLER: Communicom Corp. of
America, owned by Lee Everding.
Phone: (303) 759-8481

WWDJ/Hackensack, NJ
(New York)

FREQUENCY: 970 kHz

POWER: 5kw

FORMAT: Contemporary Christian

WZZDIPhiladelphia
FREQUENCY: 990 kHz
POWER: 50kw day/10kw night
FORMAT: Religious

KSLR/San Antonio
FREQUENCY: 630 kHz
POWER: 5kw

KVAK/Valdez
PRICE: $150,420 (maximum)
TERMS: Asset sale for a new prom-
issory note equal to the outstanding
balance of the note dated Feb. 1, 1991,
but not more than $150,420
BUYER: Polaris Broadcasting Inc.,
owned by Richard Lynn of Valdez.
Phone: (907) 835-2405

SELLER: Cobb Communications Inc.,
headed by President Thomas Tiemey.
He owns five other stations and is
buying two more.

FREQUENCY: 1230 kHz

POWER: 1kw
FORMAT: AC

KAPL/Apple Valley
PRICE: $425,000
TERMS: Asset sale for $50,000 cash

® KVAKNValdez, AK $150,420 (maximum)

® KAPL/Apple Valley, CA $425,000

® KMYC & KRFD/Marysville (Sacramento), CA $1.5 million
® KRCX/Roseville (Sacramento), CA $3 million

©® WRLX/West Palm Beach, FL $55 million

©® WOKA-AM & FM/Douglas, GA $50,000 for 55%

® WMMG-AM & FM/Brandenburg, KY $260,000

©® WREY/Millvilie, NJ $340,000

® WFXZ/Jacksonville, NC $350,000

® WXQR/Jacksonville, NC $425,038

® KTNR/Kenedy, TX $60,000

® KPXG (FM CPVGainesville (Dallas), TX $250,000

® KJSA & KYSX/Mineral Wells, TX $175,000 for 50%
® KEYW/Pasco, WA $500,000

and a $375,000 promissory note for
84 months at 8%

BUYER: Major Market Stations Inc.,
owned by Celia Webb of Glendale, CA
and William Roberts of Los Angeles
SELLER: KAPL Broadcasting Inc.,
headed by President Ira Norris
FREQUENCY: 1550 kHz

POWER: 5kw day/500 watts night
FORMAT: Gold

BROKER: Certified Properties of
Riverside

KMYC & KRFD/Marysville
(Sacramento)

PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: Embarcadero Media Inc.,
headed by Luis Nogales. it also owns
three other stations and is buying
KRCX/Roseville (Sacramento), CA
(see next transaction).

SELLER: River Cities Radio LP, head-
ed by Arthur Hogan, a principal in the

This changes everything.

broadcast brokerage firm Hogan-
Feldman Inc.

FREQUENCY: 1410 kHz; 99.9 MHz
POWER: 5kw day/ltkw night
FORMAT: Nostalgia; AOR
BROKER: Elliot Evers of Media Ven-
ture Partners

KRCX/Roseville (Sacramento)
PRICE: $3 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Embarcadero Media Inc. (see
KMYC & KRFD deal)

SELLER: Fuller-Jeffrey Broadcasting,
owned by Robert Fuller and J.J. Jef-
frey. They also own 11 other stations.
Phone: (207) 7746364
FREQUENCY: 1110 kHz

POWER: 5kw day/500 watts night
FORMAT: Spanish

BROKER: Elliot Evers of Media Ven-
ture Partners

Continued on Page 8

The Eagle Group

Strategic and Tactical Research™
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- Bill Macky
PD WDSY-FM/Pittsburgh

“ Bof, am I ;

i
i

= i

When | was using “Brand S”, | had some problems | just couldn’t
solve. For example, | had to schedule my currents by hcmd.”

“But MusicSCAN lays in my currents just like it says it’s goin

to. My
rotations are much better, much more consistent. ,

=0 a;:

s

HMPlus, installing MusicSCAN updates never messes up my system,
MusicSCAN is much easier to use,...l could go on and on! But you
want to see the logo and toll-free number now, don‘t you? ,’

Z
ﬂ AN

Music Scheduling with an Edge
1-800-476-0469
MusicSCAN® is a product of TAPSCAN, Inc.
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RADIO BUSINESS

Music Publishers Ink Asian Deal

ox Agency Intemational, the overseas li-
censing subsidiary for the National Mu-
sic Publishers’ Association Inc., an-
nounced a landmark royalty agreement with
more than 100 Pacific Rim record companies.
“This marks the beginning of a new era in the rela-
tionship between the American and Pacific Rim music
industries;” sald NMPA President/CEO Edward Murphy.
He predicted the agreement will yield more than $100
million in licensing royalties to US. music publishers over
the next 10 years from Taiwan alone; Taiwan is generally
regarded as one of the worst copyright offenders.

QUARTERLY EARNINGS

evenues from the Winter Olympics
boosted CBS Inc.s (NYSE: CBS) first-
quarter income to a record $69.3 mil-
lion ($4.23 per share), up from $54.2 million
($3.50 per share) a year ago.

Even without the Olympics, CBS said it had growth
of approximately 6%. Revenues were $1.24 billion, up from
$878.7 million.

CBS didn't break out its radio figures, but both local

and national spot sales “benefited from more robust
business conditions.” according to a company announce-

CBS, Gannett Show Growth In First Quarter

ment. “CBS Radio reported better operating results, led
by improved sales and eamings at the division's AM group

of stations”

four stations.

Gannett’s Gains
Gannett Co. (NYSE: GCI) reported first-quarter in-
come of $78.7 million (54 cents per share), up from $66.3
million (46 cents per share) a year ago. Revenues were

$876.6 million, up from $844.7 million.
Broadcasting revenues were $84.0 million, up from
$82.9 million. The company said radio revenues were up
27% on a pro forma basis after adjusting for the sale of

TRANSACTIONS

Continued from Page 6
Florida

WRLX/West Palm Beach
PRICE: $55 million

TERMS: Duopoly deal

BUYER: Fairbanks Communications,
headed by President Richard Fair-
banks. It also owns WINO & WRMF/
West Palm Beach-Hialeah and two
other stations. Phone: (407) 838-4370
SELLER: Pearl Broadcasting, owned
by Irving and William Pearl
FREQUENCY: 921 MHz

POWER: 4.5kw at 380 feet
FORMAT: B/iEZ

BROKER: Ted Hepbum of the Ted
Hepbum Company

Georgia

WOKA-AM & FM/Douglas
PRICE: $50,000 for 55%
TERMS: Stock transfer for cash. This
transaction is a court-approved set-
tlement of a disputed estate.
BUYER: E.F. Mitchell Wl of Douglas
and Akron Mitchell of Live Oak, FL,
jointly acquiring a 55% stock interest
in Coffee County Broadcasters Inc.
F.D. Wade Sr. of Meridian, MS and
F.D. Wade Jr. of Newton, MS will con-
tinue to own the remainder of the
stock. Phone: (912) 384-8153
SELLER: Frankie Mitchell, relin-
quishing all interest in Coffee Coun-
ty Broadcasters for a $50,000 pay-
ment from the estate of E.F. Mitchell
Jr.

FREQUENCY: 1310 kHz 106.7 MHz
POWER: 1kw day/39 watts night;

100kw at 350 feet
FORMAT: Gospel; Country

Kentucky

WMMG-AM & FM/
Brandenburg
PRICE: $260,000
TERMS: Asset sale for cash
BUYER: Meade County Communica-
tions Inc., owned by Chris and Rena
McGehee of Brandenburg. Rena
McGehee is a major stockholder of
the Meade County Messenger, a
weekly newspaper distributed in
Brandenburg. Phone: (502) 422-4440.
SELLER: Meade County Broad-
casting Inc. Phone: (505) 863-6851
FREQUENCY: 1140 kHz 935 MHz
POWER: 250-watt daytimer; 3.4kw at
290 feet

FORMAT: Country

New Jersey

WREY/Millville

PRICE: $340,000

TERMS: Asset sale for cash
BUYER: Richard and Anita Arsenauit
of Millville. Phone: (609) 8250124
SELLER: Quinn Broadcasting Inc.,
owned by James Quinn and Joseph
O’Donnell. They are buying WSKR/
Petersburg, NJ. Phone: (609) 327-8800
FREQUENCY: 1440 kHz

POWER: 1kw day/65 watts night
FORMAT: Spanish

North Carolina

WFX2Z/Jacksonville

PRICE: $350,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: HVS Partners, whose

General Partners are GBH Radio Inc.,
owned by Gisela Huberman of Poto-
mac, MD; and TS Radio Inc., owned
by Thomas Schattenfield of Potomac.
They also own eight other stations
and are buying WXQR/Jacksonville
(see next transaction). Phone: (301)
983-0098

SELLER: Ferguson Radio Company
Inc. owned by Miles and Brenda
Ferguson, Joseph McClure, and
Frederick McCune. McClure has in-
terests in two other radio stations;
McCune has interests in three radio
stations and one TV station. Phone:
(910) 346-4610

FREQUENCY: 92.3 MHz

POWER: 50kw at 492 feet
FORMAT: Not yet announced (This
new station recently began on-air
tests.)

BROKER: Mitt Younts of Media Ser-
vices Group

WXQRNacksonville

PRICE: $425,038

TERMS: Duopoly deal; asset sale for
$375,038 cash and a promissory note
for $50,000.

BUYER: HVS Partners (see WFXZ/
Jacksonville deal)

SELLER: Marine Broadcasting Corp.,
headed by President Sidney Popkin.
Phone: (919) 4551331

FREQUENCY: 1055 MHz

POWER: 3kw at 300 feet

FORMAT: AOR

BROKER: Media Services Group

~ Texas

(Dallas)
PRICE: $250,000

KPXG (FM CPyGainesville

TERMS: Duopoly deal; asset sale for
cash

BUYER: Rodriguez-HeftelTexas Inc.,
a wholly owned subsidiary of Heftel
Broadcasting Corp. owned by Chair-
man Cecil Heftel of Honolulu, Presi-
dent Carl Parmer of Los Angeles,
Marcos Rodriguez Jr. of Dallas, and
members of Heftel's family. Upon
consummation of pending mergers
of Rodriguez Broadcasting and two
other companies into Heftel, the
company will own KESS-KMRT &
KICI-AM & FM/Ft. Worth-Dallas-
Denton-Corsicana, TX (and LMA
KLTY/Ft. Worth) and eight other sta-
tions. Phone: (213) 461-7935
SELLER: 107.9 Inc., owned by Kevin
and Dorea Potter. They own WRAM
& WMOIMonmouth, IL; Dorea Potter
has an interest in WMCW/Harvard, IL;
and her parents, Forrest and Joan
Mitchell, own WMT-AM & FM/Cedar
Rapids, IA. Phone: (214) 630-8531.
FREQUENCY: 107.9 MHz

POWER: 50kw at 492 feet
COMMENT: The 3 AM-3 FM duopoly/
LMA created by this transaction will
comply with FCC ownership rules
because no more than two AMs or
two FMs will overlap at any point in
the Dallas-Ft. Worth market, and their
total audience share is well below the
25% cap.

KTNR/Kenedy

PRICE: $60,000

TERMS: Asset sale for $10,000 cash
and a two-year, $50,000 promissory
note at 10% interest.

BUYER: Maranatha Church of Laredo
Inc. dba Good News Broadcasting
of Texas, a not-for-profit corporation
headed by President Rev. Israel Tellez

of Laredo, TX and Directors San
Juana Tellez and Brenda Rodriguez of
Laredo. Phone: (210) 726-4738
SELLER: Tiner Broadcasting Co.,
headed by General Partner Richard
Tiner. Phone: (713) 859-0531
FREQUENCY: 921 MHz

POWER: 3kw at 220 feet

FORMAT: This station is dark.

KJSA & KYSX/Mineral Wells
PRICE: $175,000 for 50%

TERMS: Stock sale for cash
BUYER: Jerry Snyder of Mineral
Wells, increasing his stock interest in
Jerry Snyder and Assoclates Inc.
from 50% to 100%

SELLER: William Bennet of Mineral
Wells, selling his 50% stock interest
FREQUENCY: 1140 kHz 959 MHz
POWER: 250-watt daytimer; 25kw at
285 feet

FORMAT: Country

KEYW/Pasco

PRICE: $500,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: GNP of Walla Walla Inc.,
owned by Patrick Prout of Cleveland.
He aiso owns KUJ & KNLT/Walla
Walla, WA and one other station.
Phone: (216) 781-2294

SELLER: United Broadcasting Inc.,
headed by Andrew Molasky of Las
Vegas

FREQUENCY: 98.3 MHz

POWER: 3kw at 195 feet

FORMAT: AC

BROKER: Media Venture Partners

“Chris Porter and Mike Henry at Paragon have helped CHFI-FM maintain
our long-standing position as Toronto’s #1 rated radio station.
Plus, their insight and experience assisted our sign-on of 680 News.
Paragon’s customized approach to telephone studies, focus groups
and music testing is a fresh angle on radio research.”

Sandy Sanderson - Executive Vice President/General Manager

680 News & CHFI-FM/Toronto

Paragon Research

The Research Company of Choice

Contact Mike Henry to discuss programming research options for your station — (303} 922-5600
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Burger Upped
To Geffen Field
Promo Dir.

Geffen Rec-
ords has ap-
pointed Mark
Burger Director/
National Field
Promotion. Based
in Dallas, Burger
will handle field
promotion  at
AOR, CHR, and
Alternative radio
for both the Gef-
fen and DGC labels.

GM Bill Bennett said, ‘“Mark
Burger is a rare example of a larger-
than-life personality whose passion
for music has been enhanced by his
grasp of today’s technology. He is
simply a closer.”

Burger

Burger was a professional musi-
cian for more than 10 years, record-
ing a solo album for Elektra in
1982. After a six-year sabbatical, he
joined DGC as a Field Promotion
Manager in 1990.

ABC Radio Networks Sr. VPIMarketing Darryl Brown () and ABC News
Radio VP John McConnell took time to pose with Diane Sawyer when
she filled in for Paul Harvey's News & Commentary last week.

'7"
L }
§ 4

Beddow Named WGRX/Baltimore PD

Brian Beddow has been named
PD of WGRX/Baltimore. Beddow,
who transfers to the Shamrock
Communications Classic Rocker
from the PD post at sister station
WTTR/Westminster, MD, replaces
Steve McNee.

GM George Duffy said, “Brian’s
young, aggressive, and wants to win.
He’s worked for oar company for six
years and has done a great job. This
is an excellent opportunity both for

BEDDOW/See Page 26

XECUTIVE ACTION |

WEQX/Albany Appoints Ragozin PD

Alexa “Tobin” Ragozin is the new PD at Alternative WEQX/Man-
chester, VT-Albany, NY. She replaces Jim McGuinn, who exited last
month for the PD post at KPNT/St. Louis.

“We're extremely happy with the radio and music knowledge she's
gained,’ commented GM Brooks Brown. “We feel confident she'll be
able to carry our station to new success”

Ragozin told R&R, “It's definitely an exciting challenge to program
a station like 'EQX. There's a lot of potential still to be tapped”

Ragozin has spent the past four years working for a retail music
chain and handling parttime duties at WFNX/Boston. Her radio career
started in 1986 when she joined WBRU/Providence as afternoon
driver/Production Director.

Marabella Boosted To KXEZ & KYSR/L.A. GSM

KXEZ & KYSR/Los Angeles LSM Jodie
Marabella has been promoted to GSM. She suc-
ceeds Des Phelan, who exits the Viacom AC
duopoly.

Marabella told R&R, “I'm grateful for the op-
portunity to work as GSM at one of Los Angeles’s
finest broadcasting facilities”

A 15-year broadcast veteran, Marabella
previously was an AE for KSSK/Honolulu and
KIQQ/Los Angeles (now KXEZ).

Marabella

LeGrand VP/Sales At Paxson/Orlando Stations

Miles Above Your Competition!

P ut yourself above the rest with a satellite system from NSN Network Services. NSN's digital
VSAT audio and data distribution systems have enabled broadcasters around the world o

reach new heights in program and spot distribution, while keeping costs grounded

If you want to program distant stations, centralize commercial production and billing, start your
own programming network. or expand your existing operation, call us. NSN has established
and supports over 60 digital satellite audio systems, with over 1,000 receive sites worldwide.

303094947774

As authorized distributors for multiple lines of
satellite communications products, we'll make sure
vou have the right system for vour needds. Then we'll
handle the implementation details; from licensing &
lease financing; satellite selection & space segment; (0
turnkey installation & training, But we don't stop
there— NSN miaintains a 24-hour Technical

Support Center because your network doesn't stand
still after five.

Experience and service is why NSN Network Services
is the nation’s leading distributor of SCPC digital VSAT
audio and data networks.

Look to us for:

o Audio & Data VSAT Network cquipment
& VSAT Network Design

8 Domestic & International Spacetime
o Integrated Operations Networks

& 24-Hour Technical Support

o [ustallation & Training

& Disaster Recovery

& Lease Financing

NSN NETWORK
SERVICE. sSM

Avon, Celorado USA

800 ¢ 345 « VSAT Fax 303994999620

8728

SN is an authorized drstributor of ComSiream, Gilat. Andisk, Crown. and other fine saiciite and broadcast commumcations products
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opportunity”

was GSM for KODA/Houston.

Paxson Broadcasting/Orlando has tapped
former KYIS/Oklahoma City GM Bill LeGrand as
its VP/Sales. The group includes Soft AC WMGF,
News WWNZ, AOR WJRR, and Sports WWZN.

According to VPIGM Jenny Sue Rhoades,
“Handling the sales operation for these four sta-
tions is a major position. Bill's depth of experience
in every aspect of sales and management will bring
the strength we need to maximize this tremendous

LeGrand told R&R, “It's good to be on the in-
side of a duopoly situation and learn how they
work. This is a work in progress .
this experience is just fantastic”

Ironically, LeGrand gave Rhoades her first radio job and first two
management positions. He previously managed KQXT/San Antonio and

.. to be part of

.

LeGrand

Burns Set As OM At N/T WWRC

Consultant Gary
Burns has been
named OM of
Greater Media |,
News/Talk outlet
WWRC/Wash- |
ington. He re-
places Peter Lau-
fer, who was dis-
missed last month.

WWRC GM
Bob Longwell
said Burns’s music radio background
will serve WWRC well as it strug-
gles to recover from a prolonged
ratings slump. “I wanted someone
with a deep programming back-

Burns

Feool i

ground. Gary understands structure
and audience needs. Music stations
do one great song after another —
we should do one great topic after
another.”

Burns described the WWRC job
as an irresistible challenge: “All
through the *70s and "80s, I worked
on start-ups and turnarounds. This
is clearly a turnaround, and Talk is
a growth format.”

Burns, who will put his indepen-
dent consulting practice on hold for
now, has been a station owner, a
consultant with Burkhart/Douglas,
GM of WHAM/Rochester, and has
run the Rust group of radio stations.
" " s

4

Sauer VP/GM At Apollo SLC Trombo

Former KXKL/Denver GM Bill
Sauer has been named VP/GM for
Apollo Radio’s KKAT-KALL &
KOD)J/Salt Lake City. He replaces
Dana Horner, who resigned from
the trombo to pursue other interests.

Apollo President Bill Stakelin
said, “Our company is excited about
working with Bill. He brings to

Apollo great radio experience and
skills.”

Sauer commented, “Apollo is a
young, aggressive radio company
with a bright future. I look forward
to our opportunities in Salt Lake Ci-

Sauer is a former President of the
Denver Area Radio Broadcasters.
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WESTWOOD ONE PRESENTS | 4
THEEXCLUSIVEBROADCASTOF N§

“Where the fans meet the stars!”

- Friday May 6 & Saturday May 7

As country's hottest stars gather together in Los Angeles to greet their fans

at Fanfest '94, Westwood One will be there to broadcast two days of concerts,
exclusive artist interviews and reaction from fans at the scene. Don't miss out--
Fanfest artists aiready scheduled to appear include John Anderson, Boy Howdy,
Mark Chesnutt, Toby Keith, Tracy Lawrence, Martina McBride, Doug Stone,
Doug Supernaw and many more to be announced soon.

For additional information contact your Westwood One Representative at (310) 204-5000.

w IT COULD ONLY COME FROM WESTWOOD ONE!.
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NEWSBREAKERS.

WIMJ/Cincinnati
Makes Its ‘Point’

AC WIMJ/Cincinnati became
“The Point™ and adopted a rock-lean-
ing "70s-based format last Thursday
(4/7). WEBN/Cincinnati MD Tony
Tolliver succeeds Steve Nichols as
PD.

Tolliver told R&R, “Jacor felt
WIMJ was underachieving in an
overcrowded AC field. In addition to
WIMI, there are two other FM ACs
in the market. The Point is a hybrid
between crosstown Gold WGRR
and Classic Rock WOFX. Our
demos will probably be 3544 with
an even male/female split.”” WIMJ
kicked off the format by launching
into 9250 consecutive songs.

This is Tolliver’s first program-
ming opportunity. He’s been with
WEBN 12 years — the last seven as
MD — and was previously an air

Industry Veteran Sharell Appointed National
Exec. Director Of MusiGares Foundation

Jery Sharell, who has heid Exec. VP positions P

at Elektra-Asylum Records, MCA Home Video, and

Westwood One, has been named National Exec. }

Director of the MusiCares Foundation.

“Jerry Sharell is a proven leader in the music &

industry] said Michael Greene, President of

MusiCares and NARAS. “He also has a deep em- %

pathy for the needs of the community MusiCares
serves, as shown by his years of dedicated service
on the executive board of City Of Hope. It is that
rare combination of qualities that makes him the
ideal person to move the MusiCares mission for-
ward”

In his new post, Sharelf will direct the expan-
sion and operations of MusiCares, which provides the music communi-
ty with emergency financial assistance, insurance, and other services.

Sharell

PD.

Rock.”

personality at WKQQ/Lexington,
KY.

Egan explained, “Without a Clas-
sic Rocker here, there was a gigan-  hear”
tic hole for this type of station.
There’s an AOR, a hard rocker, and
an alternative rocker. After WCOL-~
FM changed to Country, that left
one Gold station. We play primari-
ly *70s rock, but we're not Classic

‘Arrow’ Lands In Columbus

] WAKS takes '70s format, Egan PD; partner
WAHC stays CHR, Dylan promoted to PD

Columbus simulcast CHR FMs Dylan,
WAKS & WAHC went their sep-
arate ways last Thursday (4/7). While
WAHC continues as a CHR under
new PD Pete Dylan, WAKS has
become “Arrow 105.7,” picking up the
CBS '70s-based Gold format and
recruiting Russ Egan from
crosstown B/EZ WCEZ as its new

who was previously
WAHC’s Production Director, will
handle production and midday
duties in addition to his program-
ming responsibilities. He told R&R,
“It hasn't really sunk in yet. It'll take
a lot of work to make sure we do
well as a stand-alone CHR. Having
been at the station for several years
and being a Columbus native, I
know what the market wants to

Egan, before joining WCEZ near-
ly three years ago, was OM/PD at
WFPG/Atlantic City, NJ and MD
at WKSZ/Philadelphia (now
WPLY).

Cochran Set As
PD Of N/T WSJS

Craig Cochran has been ap-
pointed PD at NewMarket Media
News/Talker WSJS/Winston-
Salem. Cochran, who has been an
AE with the station for the past three
years, replaces Paul Johnson.

“After working with Craig for the
past three years, we felt there is no
one who has the commitment and
energy level he brings to this job,”
commented WSJS VP/GM Howard
Nemenz. “Craig knows the stations
inside and out and understands what
it takes to move WSIJS to the next
level in our market.”

“The challenge,” said Cochran,
“is to tighten the radio station up and
help it reach its potential, which is
truly unlimited in this marketplace.
My job will be to take this thing
where it should have been all along.”

Cochran’s experience includes a
five-year PD stint at WCLG-AM &
FM/Morgantown, WV,

Power Of Country Radio Tour Has Faith

Patriot Sets
Promo Staff

Warner Bros. artist Faith Hill was on hand when the Interep Radio Store’s “Power Of Country Radio Tour”
stopped in Dallas. Commemorating the occasion are (I-r) Tracy Locke Group Manager Danny Green, KPLX-FM
VPIGM Dan Halyburton, Country Radio Format Natwork Director Lynn Kite, Interep President Les Goldberg,
Hill, CMA Exec. Director Ed Benson, Country Radio Broadcasters Exec. Director Dave Nichols, and KSNN

& KYNG VPIGM Scott Savage.

Most come from
country sister Liberty

Patriot, Nashville's newest coun-
try label, has named its regional pro-
motion staff. Several of the new
staffers migrate from sister label
Liberty.

Los Angeles-based Liberty VP/
Regional Promotion John Curb wilt
handle the West region and retains
his title for Patriot.

The label also appointed five Re-
gional Directors: Liberty Director/
Promotion Anne Sarosdy (North-
east, based in Nashville); Liberty
secondary promoter Jesse Shofner
(North Central, also based in Nash-
ville): KDDK/Little Rock PD/MD
Steve Hodges (Midwest, based in
Kansas City); Liberty Local Promo-
tion Manager Randy Cudd (South,
based in Pensacola); and Liberty
Local Promotion Manager Eric
Beggs (Southwest, based in Dallas).

PATRIOT/See Page 26

MARKET EXCLUSIVE

/

ﬂ BEGINS MAY 2 |

NBC’s BoB TRUMPY TAKES YOU BEHIND THE SCENES
FOR BIGGER LAUGHS AND BETTER RESULTS.

To JOIN THE TRUMPY TEAM, THE WINNING NUMBER IS

513-528-3375.

SN

EE——

| SLEEP-IN & STILL BE FUNNY

& ALMANAC ATTACK

THE FAX ATTACK

”" CALL FOR
&~ FREE 1 WEEK
' SAMPLE

Burbank

(heatioss

| BRING R&R TO YOUR STATION
(RATINGS & REVENUE)

CALL FOR
FREE DEMO

ol |

431 OHIO PIKE, SUITE 311
CINCINNATI, OH 45255

513-528-3375

X

Earl Pitts

K%Kk xx “Uhmerikun”

WY EnTer T CarTaaioniStorv.com
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NEWSBREAKERS.,

Radio

® RON ROY assumes VP/GM duties
at WWKL/Harrisburg. He previously
held a similar post at WNEX &
WRCH/Hartford.

® JEANNE COOK and RICK EVER-
ETT are tapped as Marketing Direc-
tor and Promotions Director, respec-
tively, at WIVY/Jacksonville.

©® MICHELLE CLARY has been ap-
pointed Promotion Director at WZID/
Manchester, NH. She previously was
WSNY/Columbus, OH’s Asst. Promo-
tion Director.

© DAVID COOPER joins WIP/Phila-
delphia as Sr. Account Manager. Prior
to taking a fouryear hiatus, he was
crosstown WIOQ’'s GSM.

Records

® CHARLIE WALK has been pro-
moted from Local Promotion Man
ager/New England & New York State
to Associate Director/Pop Promotion
at Columbia Records.

Walk Brown
©® FRED BROWN has been elevated
from Sr. Director to VP in Wamer
Bros. Records’ Legal & Business Af-
fairs Department. And the label's Na-
tional Advertising Department boosts
CAROL SNEYD from Coordinator to
Manager.

® ANGEE JEN-
KINS has been
promoted from Di- §
rectorWest Coast -
Publicity to Nation- &
al Director/Publici- L&
ty at MCA Rec- &
ords, which wel- 3
comes former EMI | &8
Music Publishing | &
Associate Man-
agerfTalent Acqui-

sition MITCH

BRODY as Manager/A&R.

Jenkins

Robbins

Giarratano

© KIM ROBBINS — a nine-year com-
pany veteran — steps up to National
Director/Developing Product at RED.
Concurrently, LAURA GIARRATANO
rises from Northeast Sales Represen-
tative to National Director/Marketing.
And former Elektra Entertainment
Street Promotion Representative
DATU FAISON accepts RED’s Man-
ager/Urban Marketing post. In other
news, RED is set to distribute Capri-
com Records product on an exciu-
sive basis.

®J. DAVID WALDMAN has been
named Director/Business Affairs at
Sony Music Special Projects (SMSP).
He formerly served as Counsel in
Sony Music Entertainment's Law De-
partment. Meanwhile, SMSP’s Licen-
sing Department ups DEBORAH
ALDEA from Associate Director to
Director.

® MADELYN

SCARPULLA

segues to Arista
Records as Main-
stream Marketing
Manager. She exits
Artist Services,
where she was
Marketing Director.

Scarpulla

© WOODY FIRM rises from Manager/
Product Development to Manager/

Operations, Asst. to the GM at Atlan-
tic Records.

National Radio

® KEN HAYES — Director/Opera-
tions at Metro Networks — shifts
from Indianapolis to Phoenix. Assum-
ing Hayes's former post is Asst.
Director/Operations, Indianapolis
PAUL POTEET.

® GLOBAL SATELLITE NETWORK
will begin distributing MTV's new
“Weekend Revolution” to CHR, Alter-
native, and AOR stations nationwide

on Memorial Day. Hosted by MTV VJ
Lewis Largent, the three-hour, week-
ly program combines an altemative
music countdown, artist interviews
and performances, and MTV News re-
ports; (818) 505-7815.

© SHADOW BROADCAST SER-
VICES will provide six-minute news
and sports reports to Sports Byline
USA network affiliates; (415) 777-2151.

® BURBANK’S CREATIONS has
relocated to 431 Ohio Pike, Suite 311,
Cincinnati, OH 45255; (513) 528-3375.

PROS ON

THE LOOSE

Keith Berry — Late-nights/
“Club 93" host WKZW/Peoria,
IL (708) 474-9464

Laurie Free — Middays
KNAC/Los Angeles (714)
8406150

Dave Gibson — Nights
WDXZ/Charleston, SC (908)
286-2887

Ron Harris — Manager/
Contemporary Formats Broad-
cast Programming (206)
938-3865

Barry “Casanova® Hawbaker
— Nights KCMJ/Palm Springs,
CA (619) 3204327

Paul Kriegler — APD/MD/
middayer KNNC/Austin (512)
8320988

Jeff “Combread” Law —
Momings KCMJ/Palm Springs,
CA (619) 3204327

Jim Lawson — PD WVIC/
Lansing, M! (517) 323-7456

Andy Masur — Nights
WKZWi/Peoria, IL (309)
693-3785

Lorraine Rebidas — VP/
GM Private Music Publishing
{818) 761-9960

Jerry Reyes — Weekends
KCMJ/Palm Springs, CA (619)
3221310

Josh Rubenstein — Momn-
ing producerfair talent WKZW/
Peoria, IL (309) 6931781

Paula Sangeleer — Promo-
tion Directorymiddayer WQSI/
Frederick, MD (301) 620-0538

Jay Tully — Overnights
KCMJ/Palm Springs, CA (619)
320-5781

Johnny Von — Morning
drive WKZW/Peoria, IL (708)
4855421

Industry

® JACK GOODMAN exits the law
firm of Pierson, Ball & Dowd to join
the NAB as VP/Policy Counsel, Legal
& Regulatory Affairs.

© MARCIA ROBBINS has been nam-
ed Manager/intemational Distribution
at Group W Satellite Communica-
tions, which distributes CMT: Coun-
try Music Television and CMT Europe.
She previously served as Director/
Worldwide Home Video at the Mo-
tion Picture Association of America.

® BARRY SOLOMON becomes
Manager at the Shankman De Blasio
Melina Inc. music management/inde-
pendent publishing firm. He has
worked in the promotion depart-
ments at A&M Records and Virgin
Records.

© NANCY CHAPMAN, TERRY BIRD,
and BONNIE GREY — principals in
the Breslauer, Jacobson, Rutman &
Chapman Inc. entertainment manage-
ment firn — have formed Chapman,
Bird & Grey. The new business man-
agement company is set to open
May 1.

Changes

AC: Larry Moon joins Susan Len-
non as KHMX/Houston morning drive
co-host . . . WILK/Monmouth-Ocean,
NJ now calls itself *‘Soft Rock’’ and
juggles its on-air lineup: Lou Russo
moves from afternoons to mornings;
PD/middayer Gary Guida segues to
afternoon drive; Tim Downes joins
for middays . . . WSJS/Greensboro af-
ternoon show producer Eric St.
James now does nights for crosstown
WMAG . . . Michael Knight picks up
weekend/swing duties at WIMX/Har-
risburg . . . Veteran Southern Califor-
nia personality Tony Maddox joins
KZST/Santa Rosa, CA for afternoon
drive . . . KJIOT/Boise, ID APD Victor
Fox moves crosstown for middays at
KFXD ... WPEZ/Macon, GA pro-
motes weekender Kim Kennedy to
7pm-midnight.

AOR: Jeff Laird joins WWBZ/
Chicago as Creative Production Coor-
dinator ... Valerie Porter joins
WDVE/Pittsburgh for afternoons . . .
At KRZZ/Wichita: Exiting morning
hosts Steve Campbell and Bill
Richards are replaced by Craig West
and Dana Blumenshine; PD Michael
Lee goes on the air for afternoon
drive . . . At WUFX/Buffalo: Melt-
down moves from nights to after-
noons; Mr. Ed segues to nights;
fill-in/swing talent Tom Reagan joins
Ted Shredd for mornings.

CHR: WTIC/Hartford's Air Jor-
dan lands nights at WXLK/Roanoke;
Mofo moves to mornings . ..
WKNF/Knoxville’s new lineup: Tom
Miller from crosstown WIMZ handles
mornings; Jeffrey Alan Payne, also
from WIMZ, goes to middays; J.J.

Randle from crosstown WOKI takes
afternoons; Lance McCluskey fills
nights.

Country: Former KPRR/EI Paso
PD Mark Daniels joins crosstown
KHEY for afternoons . . . KNCQ/Red-
ding, CA welcomes former KRCRTV
Public Service Director Helen
Chambers for middays. Exiting radio
is Teri Ann . . . WLWI/Montgomery,
ALSs new night talent is John Boy,
who comes from nights at crosstown
CHR WHHY. He replaces Richard
Glen Davis, who is pursuing other in-
terests.

Marriages

KROQ/Los Angeles “Love-
line” producer Ann Wilkins to
Relativity National Aitemative
Promo person Doug ingold,
Apnl 9

Births
WILN/Panama City, FL PD

Todd Shannon, wife Carrie,
daughter Kristen Nicole, April
2

Joel Raab Associates' Joel
Raab, wife Gayle Share-Raab,
son Sam Aaron, April 2,

WIMZ/Knoxville Creative Di-
rector Tripper Lewis, wife
Missy Lowentritt, daughter
Haley Elizabeth, April 1.

WILM/Wilmington PM pro-
ducer K