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IMPROVE YOUR
MARKETING EFFORTS

Most radio lifestyle marketing efforts
have been based around zip codes.
Interep Exec. VP Marla Pirner
explains the benefits of using “block
coding,” which takes a more
targeted approach.

|
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QUELLO VS. D’AMATO:
FIGHTIN’ OVER STERN

!
l]
'l FCC Commissioner James Quello
] sent Sen. Alfonse D’Amato

1 (R-NY) a scathing seven-page

'\ letter for going on the

|1 Congressional Record in defense
of Howard Stern. Street Talk

|| spotlights the highlights.
|

|
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| WE WILL ROCK YOU!

R&R'’s musical evolution

|| | continues, as the AOR era
| draws to an end and the
|$ Rock revolution begins.

|{ Plays-per-week, weighted
I

{

i

charts, song boxes, and
reporter playlists are some
of the new features that
come with the format’s |
new name.

Pages 3, 64-71 |

[ |
]

ALBANY’S ROCK BLOC: |
A SIX-WAY SHOOTOUT {
Alternative, Classic Rock,
Progressive, Z-Rock, '70s-based
Gold, Mainstream. Is Albany
facing a six-station showdown
over market share — or can such
diversity flourish?

Page 36
| . .

IN THE NEWS...
o Chris Kampmeier named
PD at WYNY/New York
o Walt Tiburski new VP/GM
at WERE & WNCX/Cleveland
Page 3
e Ric Lippincott, Mary Divney
named Zoo Nat'l Dirs./CHR
& Alternative, respectively ,
o Nancy Stein to head '
WB Progressive Promo
@ Bobby Rush now PD
at WZAK/Cleveland

—
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'Regulatory Issues Top

RAB Board Agenda

7 Spectrum fees, alcohol warnings, artist

royalties overshadow good membership report

ATLANTA — Members of the
RAB board of directors got doses
of good news and ominous warn-
ings at their semiannual meeting
this past weekend. With the in-
dustry awash in double-digit rev-
enue increases, RAB Exec. VP/
Stations Ron Ruth
reported the associ- m
ation’s membership
at an all-time high,
with more than
3400 stations on the
rolls.

But that moment
of glee was quickly
offset by NAB Sr.
VP/Radio John
David’s sobering
prediction  that
broadcasters will be
devastated if a series of govern-
ment initiatives becomes reality.
Among these: Alcohol warnings
announcements now being con-
sidered by the Senate (see story,
right), a potential doubling of
FCC user fees announced last
week by the White House, a huge
spectrum royalty “fee” that could

I'd be afraid of
what might
happen if the
alcohol ad bill
reaches the

full Senate. s
—Gary Fries

cost many times the FCC fee (see
story, above), and performance
royaltizs.

David said the NAB’s lobby-
ing machinery is in high gear try-
ing to fight these initiatives, but
he called on RAB board mem-
bers to establish
contact and main-
tain lines of com-
munication with
their elected repre-
sentatives.

The issue pre-
senting the most
immediate concern
Sen. Strom

Thurmond’s (R-

SC) alcohol label-
LX) ing bill, which is

set for a committee
vote. David predicted a close tal-
ly, and RAB President Gary
Fries added that the bill’s best
chance for defeat is in commit-
tee. “I'd be afraid of what might
happen if it reaches the full Sen-
ate,” Fries said.

RAB/Sce Page 28

Whopper 0f Spectrum Fee
Proposed By White House

This one is different from last week’s $100
million plan — it could raise up to $5 billion

Just days after the Clinton
Administration proposed a
major increase in FCC user fees
(R&R 4/29), NAB warned the
White House is considering a
measure that could prove even
more costly to broadcasters: a
“spectrum royalty fee” on all li-
censed users of the nation’s
airwaves.

According to the NAB, the
Clintonites hope the fee will gen-
erate $4.8 billion over five years
to offset government losses re-
sulting from tariff reductions
mandated by the GATT interna-
tional trade agreement.

In a letter to the Office of
Management and Budget, NAB
President Eddie Fritts complain-
ed the administratien is trying to
bankroll every new program at
broadcasters’ expense.

Early Skepticism

Fortunately for broadcasters,
both the fee increase and spec-
trum royalty proposals have met
with skeptical early responses
from key lawmakers — including
House Energy anc Commerce
Chairman John Dingell (D-MI)
and Senate Commerce Commit-
tee Chairman Ernest Hollings
(D-SC).

A T < o M XD

After months of inactivity,
the hotly contested issue of
health warnings on alcohol
advertising has been thrust
back into the spotlight. Sen.
Strom Thurmond (R-SC)
has formally asked the Senate
Commerce Committee to vote
on the bill he authored that
would mandate health warn-
ings on alcoholic beverage
advertising.

A Thurmond aide told
R&R that although the Sen-
ator has not requested imme-
diate action, he hopes the
panel will take its vote “in the
next several weeks.”

According to industry
sources, the committee will

Sen. Thurmond Seeks
Alcohol Ad Showdown

Committee vote would require warnings
in radio spots — but exempts newspapers

consider a bill that is some-
what less harsh than the or-
iginal, but still offers
broadcasters no relief. For ex-
ample, under a draft version
currently making the rounds,
retail alcohol advertising in
newspapers would be exempt
from the required warnings.

Thurmond Optimistic
Asked about the bill’s pro-
spects for passage by the
Commerce Commitiee, the
Thurmond staffer suggested,
*“[Thurmond] would not have
asked for the {vote] if he
thought it wouldn’t pass.”’
But while Thurmond,

ALCOHOL BILL/See Page 28

Cohen Now WB
Sr. VP/Promo

Stu Cohen
has been ele-
vated to Sr. VP/
Promotion at
Warner Bros.
Records.

“Stu’s career
here has been
one of the great
success stories of
our industry,” re-
marked label
President Lenny Waronker.
“His rise from the mailroom to
Sr. VP is a tribute to his ability,
enthusiasm, and love of music.”

WB Sr. VP/Marketing & Pro-
moticn Russ Thyret added, “Stu
has learned this business from
the bottom up and has distin-
guished himself every step of the

CGHEN/See Page 28

Cohen

Radio Ad Revenues Up
For 19th Straight Month

m 14% gain in March; national biz up

adio revenues gained 14% in March, powered by an 18%
R rise in national spot sales, according to the RAB. Local
revenues were up 13%.

“March is the 19th straight month of revenue increases for
radio” noted RAB President Gary Fries. “The kind of increases
we've seen so far this year are especially significant when you
realize they represent double-digit gains over 1993, when we saw
tirst-quarter revenues grow a very healthy 9%

For the first quarter of 1994, total radio revenues were ahead
13%. National revenues gained 16%, while local spot sales rose

12%.

Regional Roundup
March revenue figures showed double-digit gains across

the boerd.

National spot sales were up 22% in the West, followed by
gains of 21% in the Midwest, 20% in the Southeast, and 11%
in both the East and Southwest.

Local revenues rose 17% in the Southwest, followed by in-

March National Spot Radio Revenues Soar

REVENUES/See Page 28
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Olson New Katz
Corp. President

Katz Televi-
sion Group
President Tom
Olson has been
promoted  to
President  of |
Katz Corp. Ol-
son, a 19-year
Katz veteran, re-
places Peter
Goulazian, who
retains his duties
as the company’s CEO. Olson
will be responsible for the daily
operations of Katz Corp., the
parent company of Katz Radio
Group.

“I have known Tom since he
first joined our company’s Chi-
cago office as a sales executive,”
Goulazian commented. “His

Oison

OLSON/See Page 28
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The funny bone’s
connected to...

For radio’s best comedy in all formats, 2 S
call US now to reserve your market! | |

212-869-1111

RADIO NETWORKS
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Kampmeier New
WYNY/NY PD

Former Uni-
star Radio Net-
works VP/Pro-
gramming Chris
Kampineier has
been appointed
PD at Country
WYNY/New
York. He fills|
the vacancy left
by Fred Hor-
ton’s decision to
return to Albany as OM for
WPYXWTRY-AM & FM two
months ago (R&R 3/18).

WYNY President/GM Steven
Candullo said, “Chris is an ex-
traordinary talent who possesses
all the tools necessary to bring
WYNY to its full potential”’

KAMPMEIER/See Page 28
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Tiburski VP/GM
At WERE & WNCX

Walt Tibur-
ski has been
named VP/GM of
News/Talk-Clas-
sic Rock combo %
WERE &\
WNCX/Cleve- |
land. Tiburski, |
who will also [
supervise the
sales operations —
of Alternative  Tiburski
WENZ through an existing
LMA, succeeds Matt Mills,
who last month accepted the Sr.
VP/GM post at WXKS-AM &
FM/Boston (R&R 4/1).

Metroplex owners Norman
Wain and Robert C. Weiss said,
“Tiburski’s appointment sends a
clear signal to listeners and
advertisers that we intend to ag-
gressively defend and expand our
leadership position in this
market.”

Kampmeier

TIBURSKI/See Page 28

FCC Issues Flurry
Of EEO Fines

The FCC this week continued
its crackdown on EEO offenses.
The latest round of program re-
views resulted in sanctions
against 29 radio stations, which
were assessed fines of up to
$30,000, given short-term license
renewals, and/or required to
make special reports on EEO
compliance. Overall, the agency
stands to collect approximately
$289,500 in penalties.

Among those hit hard was
Buckley Broadcasting’s WOR/

EEQ FINES/See Page 28

A FAREWELL TO AOR

The Rock Tracks and
Albums charts will now
use R&R’s new, national-

ly weighted plays-per-
week system, and we've

Rock songs.

is dead; long live Rock.

Rock Dehuts With New
Music Info Features

his week, as R&R’s music changes continue, AOR
gets a complete facelift, changing its name to Rock
and adding pages of new information.

(g \

added two pages of reporter playlists and two pages of
song boxes providing detailed information on the top

The debut of the new information is an auspicious
occasion on which to make the format name change.
AOR (Album Oriented Rock) was coined in these pages
20 years ago to describe a formerly free-form format that
had recently become more structured. In two decades
of evolution, the format has become less album-oriented
(today’s album-oriented rock is found at the Progressive
stations) and much more geared to playing emphasis
tracks; Rock is a generally accepted descriptive term
among these stations and better fits the format today.

Before we toss AOR on the scrapheap of discarded
and outdated industry terminology, we should recall that
it had a great run. AOR was accepted and universally
used around the nation, universally misused in Europe
(they still think it means “‘Adult Oriented Rock’’), and
went through many logo design changes (one of our faves,
featuring an ““O’’ meant to represent an actual album,
is pictured with this story). But times change . . . so AOR

A

Smith Named Chairman, Yarbrough
President At Sony Distribution

Sony Music Distribution has
elevated President Paul Smith to
the newly created post of Chair-
man. Succeeding him as Presi-
dent is Danny Yarbrough, who
moves up from Sr. VP/Sales &
Branch Distribution.

*“Paul Smith has played a ma-
jor role in the success and
achievements of Sony Music and
an even larger role in the devel-
opment of music distribation as
we know it,” commented Sony
Music Entertainment President/
COO Thomas Mottola. “Paul’s
dedication and expertise have
made possible Sony Music’s suc-
cessive record-breaking years.

“Danny Yarbrough has work-
ed closely with Paul through the
years, and no one is better qual-
ified to further Distribution’s
growth and development.”

Smith joined CBS Records in
1958, working up to VP/Sales &

RADID & RECORDS INE.

Smith Yarbrough

Distribution in 1974, VP/Market-
ing & Branch Distribution in
1975, and Sr. VP/GM ir. 1978
before becoming President of the
label’s distribution arm (now
Sony Music Distribution) in
1989.

Yarbrough joined CBS in 1965
as Southeast sales rep. He serv-
ed in various capacities until
1982, when he was appointed
VP/Sales for Columbia Rec-
ords. He attained his most =ecent
Sr. VP post in 1989.
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1994 DEALS TO DATE

Dollars To Date: $911,854,639
(Last Year: $860,316,335)

This Week's Action:$24,064,500
(Last Year: $6,899,505)

Stations Traded This Year:460
(Last Year: 466)

Stations Traded This Week: 26
(Last Year: 26)

- Doz Of Triz Waak

Drug Claims Refuted

® WECK & WJYE/Cheektowaga-
Buffalo, NY $9.8 million

_| Genesis Broadcasting told the FCC there’s “not
a shred of credible evidence” in drug use allega-
tions concerning KSFM/Sacramento.

See Page 6

Steve Dodge’s American Radio Sys-
tems scores a duopoly in its sixth market,
teaming WECK & WJYE with WYRK, as
Ralph Guild’s EBE group exits Buffalo.

Leading Lenders Listed

Chase Manhattan Bank tops Kagan’s list of
broadcast lenders with $1.08 billion in loans to radio
and television.

DEAL DETAILS BEGIN PAGE 6

See Page 6

Katz, Heftel Set IPOs

Katz Corporation could sell more than $74 million of
its stock to the public and Heftel Broadcasting Corp. over
$73 million, according to IPO filings with the SEC.

Many details of the Katz offering
were left blank, to be filled in by
amendment when the company de-
cides how much new stock to sell
and how much will be sold by cur-
rent shareholders, including Sandler
Media, 61 K Associates, and Katz’s
senior managers. As a group, they
own 79.7% of the company’s stock,
with the rest held by other Katz
employees.

The IPO registration would allow
Katz to sell more than 4.1 million
shares at up to $18 each for a total
of $74.4 million. With its portion of
the proceeds from the sale of new
stock, Katz intends to use approxi-
mately $22 million to redeem one-
fifth of its 1992 $100 million bond
sale and the rest to pay down bank
debt. The selling stockholders
would, of course, keep the proceeds
from their stock sales.

Income, Revenues Up

Katz had net income attributable
to common stock of $2.8 million
(31.93 per share) in 1993, an im-
provement from losses of $11.6 mil-
lion ($7.63 per share) in 1992 and
$70 million ($4.69 per share) in

1991. Net operating revenues were
$1570 million in 1993, up from
$1460 million in 1992 and $117.5
million in 1991.

The Katz Radio Group includes
Katz Radio, Christal Radio, Ban-
ner Radio, Eastman Radio, and
Katz Hispanic Media.

Largest Spanish Group

Heftel Broadcasting said after us-
ing proceeds from its IPO to close
pending acquisitions it will be “the
largest Spanish-language radio
broadcasting company in the United
States.”

The company plans to sell up to
4.6 million shares at a maximum
price of $16. Chairman and current
majority shareholder Cecil Heftel
would retain voting control through
his ownership of Class B stock with
10 times the voting power of the
shares being sold to the public.

Heftel Broadcasting, which plans
to trade with the Nasdaq symbol
HFTL, had net income of $506,000
on revenues of $5.7 million in 1993.
If its acquisitions had already taken
place, the company said it would
have posted a net loss of $94,000 on
revenues of $17.3 million.

RADIO BUSINESS

FIRST-QUARTER EARNINGS

INFTA) reported a first-quarter

net loss of $3.9 million (nine
cents per share),
compared to a
loss of $6.4 mil-
lion (20 cents) a
year ago. Net rev-
enuss were a
record $482 mil-
lion, up 37%
from $352 mil-
lion last year, broadcast cash flow
was a record $17.8 million, up 44%
from $12.4 million a year ago. In-
finity owns 23 stations and is buy-
ing three others.

I nfinity Broadcasting (Nasdaq:

lear Channel Communica-
‘ tions (AMEX: CCU) posted

first-quarter net income of
$2.0 million (12 cents per share), up
1616% from $119,000 (one cent) a
year ago. Revenues rose 62% to
$38.9 million from $24.0 million.
Aftertax cash flow was up 34% at
$7.5 million from $3.8 million. Clear
Channel owns 31 radio stations
and eight TV stations.

Mixed Reports For Radio Groups

FX Communications (Nas-
Sdaq: SFXBA) showed net

loss applicable to common
stock of $253,000 (four cents per
share) for the first quarter of 1994,
compared to a loss of $725,000 62
cents) the previous year. Net rev-
enues were $11.2 million, up 227%
from last years $3.4 million. SFX
owns 10 stations.

aga Communications Inc.
S(AMEX: SGA) reported a

first-quarter net loss of
$334,000 (seven cents per share),
compared to a loss of $5652,000 (12
cents) a year ago. Net revenues
were $8.26 million, up from $6.87
million the first quarter of 1993.
Saga owns 24 stations.

ime Wamer (NYSE: TWX)
T posted a first-quarter net
loss of $51 miflion (14 cents
per share), compared to a loss of
$15 million (33 cents, owing to pre-

ferred stock dividends that were

reduced this year). Revenues were
$3.49 billion, up from $3.28 billion.
Music group eamings were down
8% at $147 miilion.

eritage Media Corporation
H (AMEX: HTG) recorded a

$604,000 first-quarter loss
(20 cents per share), compared to
a $2.5 million loss in the first three
months of 1993 (22 cents). Net rev-
enue rose 10% to $65.3 million,
with radio broadcasting revenue
up 32% over last year. Heritage
owns 14 stations.

reat American Communi:
G cations (Nasdaq: GACC)

reported a $1.75 million
first-quarter loss (15 cents per
share), compared to a $20.6 million
loss in the first three months of
1993. Net revenues were up 11%
to $48.4 million, with radio broad-
casting revenues up 10% over last
year. Great American owns five
stations.

More Earnings on Page 28

Slandar

the fastest growing radio network in America offering news
on the hour and :60 second headlines at :30, 24-hours a day!

In addition, StandardNews offers a news and sports actuality service
and a 24-hour wire service, the ZapNews Wire, now available by
satellite or fax.

/i

RADIO NETWORK

WWWamerncanradonisorv.com
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When It Comes To Building
Radio Brands...

RANCHSE

Building
Radio Brands

Lew Dickey
STRATFORD REsearcu

e

b
BRAOADCASTERS

We Wrote The Book.

The NAB knows the importance of branding in today's multi-media world. To
help broadcasters survive in this fiercely competitive environment, they decided
to publish a definitive handbook on building radio brands -- a book that would
be an invaluable resource to every manager today, as well as in the future. The
NAB turned to Stratford Research, the recognized authority on branding, to
write the book that represents the next generation in strategic thinking for radio.

THE FRANCHI$E is a must-read for all managers who are interested in rising
above the pack and competing on the next level -- as a branded market

franchise. You can order your copy from the NAB at 800-368-5644.

To learn more about building a branded franchise in your market, call Lew
Dickey or John Dickey today at 404-688-1166.

STRATFORD RESEARCH

The Leader In Media Branding

CNN Center, Atlanta GA
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RADIO BUSINESS

Genesis Denies Drug Allegations

enesis Broadcasting has told the

FCC there is no basis to delay the

merger of Genesis and parent Booth
American into Secret Communications (with
Broadcast Alchemy) because of alleged drug
use at KSFM/Sacramento.

The drug allegations were raised by Royce intema-
tional, owner of crosstown KWOD, which cited drug
claims in a wrongful termination suit filed in December
by former KSFM morning man Chris Collins.

“No criminal charges have been filed with regard to

Collins’s claims, and Genesis is aware of no investiga-
tion. Royce offers not a shred of credible evidence of im-
proper action by Genesis,” the company said, noting that
the only materials Royce had submitted to the Commis-
sion were clippings from R&R and local newspapers
about the Collins lawsuit.

Genesis also said there was no reason to hold up
the merger because of a dispute with Royce over office
space, which Genesis said was “little more than an ef+
fort to involve the Commission in a private business
dispute, which has no bearing on Genesis'’s qualifications
as an FCC licensee’”

Kagan Ranks Radio Lenders

aul Kagan Associates lists Chase Man-

hattan Bank as the biggest lender to

the broadcasting industry in its lat-
est “Broadcast Banking Ranking” report.

Based on Kagan's estimates, Chase had $1.08 billion
in outstanding broadcast loans at the end of 1993. That
was up from $975 million at the end of '92.

Second place went to Prudential Private Placement
Group (a unit of Prudential Insurance) at $610 miltion,
followed by two commercial finance companies, GE
Capital at $600 million and Greyhound Financial at $424
million. Rounding out the top five was Bank of Boston

| at $400 million.

TRANSACTIONS

American Radio Systems Doubles
In Buffalo For $9.8 Million

[ SFX gets second Nashville FM with $4 million WYHY deal

WECK & WJYE/

Cheektowaga-Buffalo, NY
PRICE: $9.8 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: American Radio Systems
Inc,, headed by Chairman Steven
Dodge. It owns WYRK/Butfalo and 16
other stations. Phone: (617) 375-7500
SELLER: EBE Buffaio L.P., owned by
Ralph Guild. He owns four other sta-
tions and is Chairman of Interep.
Phone: (716) 856-3550

FREQUENCY: 1230 kHz 961 MHz
POWER: 1kw; 50 kw at 479 feet
FORMAT: Nostalgia; AC

BROKER: Dick Blackburn of
Blackbum & Co.

s e

5 o

KRED/Eureka

PRICE: $450,000

TERMS: Asset sale

BUYER: KRED Radio Inc., headed by
President William Groody. It owns
three other stations.

SELLER: Hoff Broadcasting Inc.,
headed by President James Hoff

FREQUENCY: 1480 kHz

POWER: 5kw day/tkw night
FORMAT: Country

BROKER: Andrew McClure of William
A. Exline Inc.

KDJK/Oakdale

PRICE: $2.5 miltion

TERMS: Asset sale for $1.4 million
cash and a 16-month, $11 million
promissory note at 6% interest
BUYER: Photosphere Broadcasting
L.P., a subsidiary of Photosphere
Broadcasting Corporation, owned by
Clifford Bumstein of Kew Gardens, NY
and Peter Mensch of New York. They
own six stations, are buying another,
and manage major heavy metal acts.
SELLER: W. Lawrence Patrick of Elli-
cot City, MD as receiver for Goldrush
Broadcasting. Phone: (301} 596-9814
FREQUENCY: 951 MHz

POWER: 16kw at 876 feet

FORMAT: Rock

KROR/Yucca Valley

PRICE: $600,000

TERMS: Asset sale for $233,000 cash
and a two-year promissory note worth
$367,000, including interest

BUYER: Country Club Communica-
tions Inc., headed by President Willi-
am Hart of Rancho Mirage, CA. Phone:
(619) 3461280

SELLER: Corinthians XlIl Broadcast-
ing Company Inc., headed by Presi-
dent John Davis. Phone: (818) 3556909
FREQUENCY: 1069 MHz

POWER: 4kw at 1371 feet

FORMAT: Country

e

=
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WJLU/New Smyma Beach
PRICE: $274,000

TERMS: Asset sale for $250,000 cash
and a five-year promissory note for
$24,000 with no interest

BUYER: Comerstone Broadcasting
Cormporation, a nonprofit organization
headed by President William Leisner
of Port Orange, FL. Two stockholders
of the company each own one other
station. Phone: (304) 756-9000
SELLER: Comerstone Community Ra-
dio Inc., headed by President Richard
Van Zandt He owns one other station.
Phone: (904) 427-9000

FREQUENCY: 89.7 MHz

POWER: 5kw at 328 feet

FORMAT: Religious

/Charlesto

TRANSACTIONS AT A GLANCE

® KRED/Eureka, CA $450,000

® KDJK/Oakdale, CA $2.5 million

® KROR/Yucca Valley, CA $600,000

® WJLU/New Smyma Beach, FL. $274,000
® KHEZ/Caldwell (Boise), ID $550,000

® WSNV/Howland, ME $565,000

® WUPQ/Newbernry, Ml $112250

® WMLY (FM CP)YConway, NH $38,250

® WZJX/Englewood (Dayton) $2.15 million
® WTRJ/Mroy, OH $325,000

® KIBL/Beeville, TX $150,000

©® WYHY/Lebanon (Nashville) $4 mitlion
® KFGl/Luling (Austin) $2.5 million

® WYPD (FM CP)VGreen Bay, WI $50,000

i ~1Ge i “ﬁ

KHEZ/Caldwell (Boise)

PRICE: $550,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Sundance Broadcasting of
Idaho Inc., owned by David Reese of
Paradise Valley, AZ. He also owns
KIDO & KLTB/Boise. Phone: (208)
3446363

SELLER: Citadel Communications
Corporation, headed by Presi-
dent/CEO Larry Wilson. It owns 20 sta-
tions and is buying five more. Phone:
(801) 4856700

FREQUENCY: 103.3 MHz

POWER: 54kw at 2588 feet
FORMAT: B/EZ

;r'?‘“‘?' .
L e _,_ ;
WSNV/Howland

PRICE: $565,000

TERMS: Asset sale for $65000 cash

r

)/ : /V

Hic

Paragon Research

The Research Company of Choice

and a 10year, $500,000 promissory
note at 85% interest

BUYER: WSNV Inc., headed by Presi-
dent Gordon Dunn of Hampden, ME.
Phone: (207) 947-2200

SELLER: Bay Communications Inc.,
owned by Robert Cole. He owns three
other stations. Phone: (207) 8651196
FREQUENCY: 1039 MHz

POWER: 54kw at 1509 feet
FORMAT: Variety

G

e Sl of b §

WUPQ/Newberry
PRICE: $112,250
TERMS: Asset sale for cash
BUYER: Cambrian Broadcasting Com-
pany, owned by Timothy Martz of
Chagrin Falls, OH and Michael Boldt
of Sault Ste. Marie, MI. Martz owns
nine other stations. Phone: (216)
4981221

Continued on Page 8

Contact Mike Henry to discuss programming research options for your station — (303) 922-5600

WWW americanradiohistory.com
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D BUSINESS

at the FCC.

Individual prices were:

NY $44,658,000

® KHYL/Aubum (Sacramento) $13,653,000
® WYGY-WUBE-AM & FM/Hamilton-Cincinnati and
KTCJ & KTCZ/Minneapolis $54,611,000

American Media Deal Details

he sale of American Media Group to
Chancellor Communications and co-
owned MBD Broadcasting adds up to
even more than the announced $150 million,
now that the individual sales have been filed

® WOCL/De Land (Orlando) $32,167,000

® KMEN & KGGI/San Bemardino-Riverside
$32,167,000

Total price: $177,256,000.

Premiere Acquires Mediabase

remiere Radio Networks (Nasdag:
PRNI) announced that it had acquired
the remaining 50% of Mediabase Re-

Premiere had acquired a 50% stake in Mediabase in
July for $350,000. It relaunched the financially ailing music
research service on a barter basis rather than selling data
to stations for cash. Premiere said Mediabase broke even
in six months and had $1 million in revenues for the se-
cond half of 1993.

“The tumaround marks the most successful network
launch in the company’s history. Premiere is the first radio
network to offer a national research service marketed to
radio stations in exchange for advertising time’ said
Premiere CEO Stephen Lehman.

® WALK-AM & FM/Patchogue (Long Island),

search Service for $3,115,000 in cash.

TRANSACTIONS

Continued from Page 6

SELLER: Leon Van Dam of Newberry.
Phone: (906) 293-8522

FREQUENCY: 979 MHz

POWER: 50kw at 351 feef

FORMAT: AC

T

et i s

WMLY (FM CP)YConway
PRICE: $38,250

TERMS: Asset sale for cash
BUYER: North Country Radio Inc.,
owned by Lawrence and Joan Sher-
man of Madison, NH. Phone: (603)
447-5988

SELLER: Northeast Communications

Corporation, headed by President Jef-
frey Fisher. It owns three other sta-

tions. Phone: (603) 834-2500
FREQUENCY: 104.5 MHz
POWER: 3kw at 328 feet

WZJX/Englewood (Dayton)
PRICE: $2.15 million

TERMS: Duopoly deal

BUYER: Regent Broadcasting of Day-
ton Inc., a wholly owned subsidiary of
Regent Communications, headed by
President Terry Jacobs. It also owns
WLQT/Kettering (Dayton) and is buy-
ing three other stations.

SELLER: Miami Valley Communica-

tions Inc,, headed by President Sharon
Zimmers

FREQUENCY: 945 MHz

POWER: 6kw at 328 feet

FORMAT: Variety

BROKER: George Otwell of Media
Venture Partners

WTRJ/Troy

PRICE: $325,000

TERMS: Asset sale for cash
BUYER: Vemon R. Baldwin Broadcast-
ing Inc., owned by Vemon Baldwin of
Fairfield, OH. He owns six other sta-
tions. Phone: (513} 829-7700
SELLER: WTRJ Broadcasting Inc.,
headed by President Willlam Coffey.
Phone: (513} 339-2505

Philadelphia
Detroit
Woashington

FREQUENCY: 96.9 MHz

POWER: 3kw at 315 feet

FORMAT: News/Talk

BROKER: Ron Hickman of Hickman
Associates

WYHY/Lebanon (Nashville)
PRICE: $4 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: SFX Broadcasting Inc., a pub-
licly traded company (Nasdaq: SFXBA)
headed by Chairman/CEQO Robert
Sillerman. It owns WSIX/Nashwille and
nine other stations. Phone: (512)
477-7338

SELLER: Legacy Broadcasting Part-
ners of Nashville L.P., headed by
President and general partner Car
Hirsch. He recently founded a new
company, OmniAmerica Communica-
tions, which owns eight stations.
Phone: (310) 4781111

FREQUENCY: 1075 MHz

POWER: 57.5kw at 1233 feet
FORMAT. CHR

KIBL/Beeville

PRICE: $150,000

TERMS: Asset sale

BUYER: Ysidro Villammeal and Alma
Moreno, who are local business
people

SELLER: SBT Asset Corporation
FREQUENCY: 1490 kHz

POWER: 1kw

WYPD (FM CPYGreen Bay

FORMAT: Spanish
BROKER: Bill Whitley of Whitley
Media

KFGl/Luling (Austin)

PRICE: $25 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Amaturo Group Ltd., headed
by general partner Joseph Amaturo of
Ft. Lauderdale. It also owns KKMJ/
Austin and eight other stations.
Phone: (305) 776-7815

SELLER: New Thinking Inc., headed
by President David Bamberger of San
Antonio. A shareholder of the com-

pany owns one other station. Phone:
(210) 875-2555

FREQUENCY: 94.7 MHz

POWER: 100kw at 1256 feet
FORMAT: Gold

PRICE: $50,000

TERMS: Asset sale for $25,000 cash
and $25,000 to be paid on or before
the one-year anniversary of the clos-
ing date

BUYER: Board of Regents of the
University of Wisconsin System, head-
ed by President George Steil Sr. of
Janesville, WI. It owns 12 other radio
stations and one TV station. Phone:
(608) 2622324

SELLER: Catholic Diocese of Green
Bay, headed by Green Bay Bishop
Reverend Robert Banks. Phone: (414)
437-7531

FREQUENCY: 881 MHz

POWER: 50kw at 580 feet

POWER 96/WQHH
#2 in Lansing!’

Congratulations to Helena Dubose and her staff on their
unprecedented rafings victory in Lansing! In just two short
years she took a suburban class A “drop in” from an
unknown station to #2 in the market. We're especially
proud too, because WQHH was our first consulting
client in January, 1993.

OTTAWAY
COMMUNICATIONS,
INCORPORATED

Radio Broadceasting & Consulting Services
107 E. Washtenaw, tansing, Ml 48933
Ph: 517-487-1177 Fox: 517-4829019

Winchester?

Thanks to AP All News Radio, you no longer need to be in the biggest
markets to profit from one of radio’s most successful formats.
Call The Associated Press for details.

800-821-4747

* SOURCE: AccuRatings Winter “94 lansing, /E.larsing 12+, 6AMID

_— WWWamercanTaaonSIory. com
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presents our newest Production lerary

I

We carefully designed SlamDunk to work great for those of you that are finding it hard
to get the perfect sounding production library for your station. IT'S HOT, but not too
hot. IN YOUR FACE — but not all the time. The dozen categories allow for incredible
flexibility!

19 CDs in the first shipment — a total of 25 discs in all! Slam Dunk includes Rock,
Mainstream TechnoEdge. Space, Sophistication, Urban, Elegance, Specialty, and LOTS
and LOTS of Work Parts. |

We'll give you 12 separate categories of stuff that works and allows you to play at the
top of your game...not scmetimes, but ALL THE TIME.

So if you're ready to play, get a demo of SLAM DUNK...new from the creative team at
TM Century.

FOR MORE INFORMATION CALL (B0OO) 8792100
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NEWSBREAKERS.

Stein New WB
Nat’l Dir./Promo

After 4 years at
Warner Bros. —
eight as Local
Promotion Man-
ager/Chicago —
Nancy Stein has
been promoted to
National Direc-
tor/Promotion.
She’ll concentrate
- on the Progressive
format.

Sr. VP/Marketing & Promotion
Russ Thyret stated, “Nancy has

STEIN/See Page 28

Rush In As PD Of
WZAK/Cleveland

WZAK/Cleveland MD Bobby
Rush has been promoted to PD at
the Zebra Urban outlet. Rush suc-
ceeds Lynn Tolliver, who will con-
centrate on programming recent
crosstown acquisition WZJM. Tolli-
ver, however, will continue to host
WZAK'’s morning show.

RUSH/See Page 28

‘Weird Al’ Certified!

“Weird Al” Yankovic (second from left) not only was presented with
gold and platinum awards for his latest album, “Alapalooza,’” he also
received a platinum plaque for his “Even Worse” LP and a gold cer-
tification for the “Weird Al' Yankovic Video Library” Offering congratula-
tions are (I-r) All American Communications President Myron Roth and
CEO Tony Scotti, Scotti Bros. VPIGM Chuck Gulla, and Imaginary Enter-
tainment’s Jay Levey.

Streets Of Gold & Platinum

When the “Philadelphia” soundtrack achieved gold and platinum status,
Epic execs presented film directoriproducer Jonathan Demme and pro-
ducer Ed Saxon with commemorative awards. Exchanging kudos are
(I-r) Epic Records President Richard Griffiths, Saxon, Demme, Epic
Records Group Chairman David Glew, and Epic Soundtrax Sr. VP Glen
Brunman.

Miles Above Your Competition!

P ut yourself above the rest with a satellite system from NSN Network Services. NSN's digital

VSAT audio and data distribution systems have enabled broadcasters around the world to
reach new heights in program and spot distribution, while keeping costs grounded.
1f vou want to program distant stations, centralize commercial production and billing, start your
own programming network. or expand your existing operation, call us. NSN has established

and supports over 60 digital satellite audio systems, with over 1,000 receive sites worldwide.

303994967774

As authorized distributors for multiple lines of
satellite communications products, we'll make sure
you have the right system for your needs. Then we'll
handie the implementation details: from licensing &
lease financing; satellite selection & space segment; to
turnkey installation & training. But we don't stop
there— NSN muaintains a 24-hour Technical

Support Center because your network doesn 't stand
still afier five.

Experience and service is why NSN Network Senvices
1s the nation's leading distributor of SCPC digital VSAT
audio and data networks.

Look to us for:

& Audio & Data VSAT Nefiwork Equipment
5 VSAT Network Design

& Domestic & International Spacetime
& Integrated Operations Networks

& 24-Hour Technical Support

S Installation & Training

8 Disaster Recover)

& Lease Financing

——— |
NSN NETWORK
SERV’CESS

Avon, Colorado USA

800 ¢ 345 ¢ YSAT Fax 303949 #9620

NSN is an authorized distnbutor of ComStream, Gital. Audish, Crown. and other fine satellie and broadcast commumcations products

WWW._americanradiohistorv.com

Bergaa Becomes WHLI & WKJY GSM

WWDE/Norfolk GSM Nancy Bergaa has accepted a similar posi-

tion at WHLI & WKJY/Nassau. Bergaa succeeds Kathy Dulanto, who
exits the Bamstable Full-Service/AC combo.

According to VP/IGM Jane Bartsch, “I'm very excited to finally have
found someone with Nancy’s background and energy level. 'm confi-
dent she'll bring our sales efforts to the next level”

Bergaa's previous GSM background includes stints with Norfolk
outlets WKOC, WNVZ, and WTJZ

Murphy Takes Mercury VP/PR Position

Mercury Records Sr. Director/Media & Artist
Relations Lauren Murphy has been elevated to VP
of the department. She shares the title with Dawn
Bridges, who told R&R she will continue to head
the department.

“I have been given a wonderful opportunity to
be able to grow with Mercury over the past five
years,” Murphy said. “There have been a muititude
of exciting challenges, and | look forward to those
that lie ahead”

Murphy joined PolyGram in 1989 as Manager/
Editorial Services and was promoted to Director
in 1992. Before that, she was on the editorial staff
of Rolling Stone for two and a half years.

Murphy

Virgin Appoints Sekuler VP/Publicity

Virgin Records has recruited Eliot Sekuler as
its VP/Publicity. Sekuler was most recently Exec.
VP in the entertainment division of public relations
firm Rogers & Cowan.

Virgin President/CEO Phil Quartararo said,
“We are very pleased to have Eliot become part of
our team. He will bring a depth of experience in
both artist-based and corporate public relations
that will be extremely beneficial to our label”

Prior to joining Rogers & Cowan four years
ago, Sekuler served as Sr. VP at PR firm Solters/
Roskin/Friedman, Director/Creative Services at
Casablanca Records, and West Coast Editor of

Record World Magazine.

Sekuler

Zoo Ups Two To Nat’l Director

Zoo Entertainment has promoted
Ric Lippincott to National Direc-
tor/CHR Promotion and Mary Div-
ney to National Director/Alternative
Promotion. They were formerly
Associate Directors of CHR and
AOR Promotion, respectively.

Both will report to VP/Promotion
Bill Pfordresher, who commented,
“Ric is a real asset to Zoo, and this
promotion is more than warranted.
His knowledge of radio and his abil-
ity to help break bands within his
marketplace make him irre-
placeable.

*“Mary was one of the first pro-
motion managers we hired and has
grown tremendously since joining
the company in 1991. Her relation-
ships within the industry and love
for this format make her a natural
for this position.”

| Lippincott takes CHR; Divney heads Alternative

Lippincott

Divney

Before joining Zoo in 1992, Lip-
pincott served as the Midwest re-
gional promotion rep for Morgan
Creek Records. Prior to that, he
was OM at WLS-AM & FM/Chi-
cago for eight years. Divney work-
ed as a regional promotion rep for
Warner Bros. Records before join-
ing Zoo as Northeast Regional Man-
ager/Promotion.
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No matter what your professional goals

Ken Kragen can help you become
a star in your own field—

with the winning strategies he created for
America’s top entertainers.

Top business and entertainment professionals
hail Ken Kragen and Life Is a Contact Sport:

* “He has a knack for tapping “"Ken Kragen'’s ten-point * “In the many years I've known Ken,

that indefinable trigger in people that not strategy for career success he's had a tremendous ability to

only motivates you, but inspires youto  makes every step along the juggle many different projects,

excel.” —HKenny Rogers  way an ‘event,’ that moves you always with a new and creative approach.”

closer to your goal. Life Is a —David Geffen
“Ken has molded, guided and Contact Sport showed me how to

directed the progress of many amazing  view every obstacle as an opportunity. “In Life Is a Contact Sport,

careers in the entertainment industry. I have a new ten commandments.” Ken Kragen shows how every

The techniques he has devel- —Michele Lee  business is show business,

oped are applicable to any field * and how you can use events to make

of endeavor and certainly to the living "It is Ken Kragen more than any yourself a star.” —Dick Clark

of life.” —Valerie Harper other single manager with whom we
* have dealt that has set the stan-

“Every time Ken has done a proj-  dard for attention to detail j/~—— ——
ect for us, he has delivered far beyond ~ and creative conceptual e =L
our expectations. He consistently support.”

L] . * .
makes the seemingly impossi- —Stephen Wynn,
ble happen." Chairman, Mirage Resorts e S a
—Jeff Sagansky, . ) . &
President, CBS Entertainment . “Ken is a rare combi-
y nation of a talented and _ n C
* “Ken Kragen's successful pursuit creative businessman B i: =3 ol
of numerous good works has in- ?nd d conpe:med"and o
spired everybody in the record involved citizen. Or
business ” —Michael J. Fuchs,
— Jann S. Wenner Chairman, Home Box Office
Editor and Publisher, Rolling Stone g AP TEN GREAT
y i - ¢ CAREER
)< “When it comes to deals, Ken Kragen, ie ceaive * « STRATEGIES
[ I 4 ? L
Ken Kragen lS. ap close as we force behind “We Are the World” and 3 - . HAT WORK
have to Houdini....He's also the best [§ “Hands Across America” has guided the va
nurturer of talent I've ever seen.” Carie"s of Kenzy Rogers, T;aViS mttﬁ '
. Trisha Yearwood, The Smothers Brothers, q1-=
_g lr‘?nl;(rlglr:a’i[r?nr;;k?’g'a motnt Picturss Lionel Richie, and other famous enter- _ - ’
! tainers. In his new book, Life Is a Contact 2 - , ooy

Sport, Ken shows you how to use his ten
career-building strategies to become a
star performer in any field you choose.

Organizer of
: WE ARE THE WORLD
At bookstores nationwide and HANDS ACROSS AMERICA

William Morrow o . h JEFFERSON GRAHAM

WWW. americanradiohistorreom e ——
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NEWSBREAKERS.

‘Revolution’ Gives
Twin Cities New
Alternative Qutlet

Cargill Communications launch-
ed its long-anticipated Minneapolis
Alternative simulcast Monday (5/2),
flipping Hot ACs WTCX & WLOL
to “Revolution Radio” with new
calis KREV & WREYV (Rev 105).

Brian Turner, GM of Cargill’s
18-month-old National Alternative
Network, takes on similar respon-
sibilities for Rev 105, while NAN
Director/Music Programming Kevin
Cole will handie the stations’
PD/MD duties. Rev 105 will run
two hours of NAN syndicated pro-
gramming nightly. Turner noted,
“We originally thought we’d have a
station before we started syndication,
but the acquisition process took a lit-
tle longer [than anticipated].”

“Our goal is to create an exciting
station — adventurous and diverse,
yet appealing to a lot of people,”
Cole told R&R. “We believe peo-
ple want to hear new stuff and be
challenged musically. It’'s a big
challenge, and we understand it will
take time. We’re not looking to cash
in quick and change formats. We’ll
be here for a while.”

LETTER

Dear R&R:

ketplace?

Response Rates Still Ridiculous

Oh gee. Oh wow. I'm so excited that Arbitron has seen its miser-
able response rates climb all the way up to a “whopping” 33.9% in
a market like Los Angeles. How wonderful,

Can "Arbitross” really think radio is thrilled that 66.1% of diary-
keepers didn't return them? And then have the gall to think their
numbers are representative of the Los Angeles (or any other) mar-

It's so sad that radio continues to pay so much for so little Some-

ville has ap- '
pointed three |
new Sr. Direc-
tors in its ASR |
and Promotion
departments.

Sony/Nashville Names Three Sr. Directors;
Audretch, Chancey, Fleischer Take New Posts

day, perhaps.we'll wake up, get together, and hire real research com-
panies to do real research that will let our customers know who is
really listening.

Even behind the smokescreen of “sample increases” — which
is simply a sleight-of-hand move that robs TSA-Peter-diaries to pay
Metro-Paul-diaries — Arbitron should know that radio knows it deserves
much, much better.

Clitf  Aud-
retch, most re-
cently Presi- |
dent of the Par- ||
music Group, !
has signed on Audretch
as Sr. Director/A&R; Blake Chancey joins Columbia/Nashville as Sr. Direc-
tor/A&R; and Director/National Columbia Promotion Debi Fleischer has

Fleischer

Chancey

—E. Karl
E. Karl Broadcast Consulting

Bradley Now PD At Paxson’s WAIA

Mark Bradley has been named
PD of Classic Rock WAIA/Jack-
sonville,

Paxson Communications OM
John Richards said, “Mark’s en-
thusiasm and desire to succeed and
the dedication and commitment of

our staff will make the perfect com-
bination. Mark will be instrumen-
tal in helping us achieve our goals
for the future”

Bradley was most recently Asst.
PD/Music Research Director at
Classic Rock WZGC/Atlanta.

THE NAME OF THIS GAME
IS MAKING MONEY.

been elevated to Sr. Director/National Columbia Promotion.

Audretch has also served as GM of the Writers Group, was a pro-
fessional manager at Screen Gems/EMI, and has managed such artists
as Fred Knobloch, Paul Overstreet, and Thom Schuyler.

Chancey, the son of noted country producer Ron Chancey, formerly
worked as a song plugger and record producer. His most recent pro-
jects include albums by Joy Lynn White, David Ball, and Mike Henderson.

Fleischer joined CBS Records/Nashville in 1981 as Promotion Coor-
dinator, and has held a variety of positions in the department.

KLTX/Seattle Flips To All-’70s Format

KLTX/Seattle jettisoned its AC
format last Friday (4/29) in favor of
"70s-based Gold. The station, now
billing itself as “The Greatest Hits
of the *70s,” expects to switch calls
to KJR-FM in the coming weeks.

Station Manager/GSM Sue Dyer
told R&R, “We've worked very
closely with [consultant] Jon Cole-
man and feel this is the best oppor-

tunity to program without a
head-to-head competitor. [Cross-
town Viacom Gold outlet] KBSG is
primarily '60s-based, and that’s not
what we’re doing.

“We’ve had no revenue interrup-
tion and have had tremendous sup-
port from the buying and listening
community.”

Lots of money. Because The Team Sports Radio is a format specifically designed to
generate revenue. How? Three ways. First, it’s unique. It’s your chance to grab the
sports/talk niche and run with it. Second, The Team Sports Radio has a proven ability to
create a core audience of loyal, passionate listeners. And third, The Team Sports Radio
gives you the chance to offer lucrative sports event marketing... as well as merchandis-
ing and promotional opportunities that your competitors can only dream about.

The Team Sports Radio... it's made to make money. Call Mike Tyler today at 1-800-453-
5663 for full information and a free demo.You're the winner... when you join The Team!

1-800-453-5663

For national advertising sales, call Media America at 212-302-1100

TSI ericanradiohistorv com

NYC Is In The ‘Pink’

A b

After performing songs from her “Under The Pink” LP at NYC’s Sym-
phony Space, Tori Amos took time to pose with (I-r) WNEW/New York
PD Ted Edwards and Atlantic’s Sr. VP Andrea Ganis, VPIPromotion Dan-
ny Buch, and Lynn Qakes.

Trick And The Trade

Warner Bros. Records President Lenny Waronker and Sr. VPIA&R Direc-
tor Ted Templeman were Special guests at a recent release party for
Cheap Trick’s label debut, “Woke Up With A Monster” Gathered at the
event were (I-r) band member Bun E. Carios, Templeman, Cheap Trick’s
| Robin Zander, Rick Nielsen, and Tom Petersson, and Waronker.
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These Stanons Alrcady Bu11d1n
Their Rock & Roll Data Base...

WNEW
New York

Houston

San Francisco

C!eveland

KQRS WQMF
Minneapolis @WG Louisville

Call MJI Broadcasting Affiliate Relations Department
at 212-245-35010 to reserve this program for your station.
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NEWSBREAKERS.

Radio

® JIM HESTER steps up to GM at
KOLE & KKMY/Beaumont, TX. He
joined parent Uno Broadcasting Corp.
in 1991.

@ LU VALENTINO ONORATI heads
to WYUU/Knoxville as Promotion Di-
rector.

Records

©® DEBRA FLANAGAN segues to the
Imago Recording Co. as National Di-
rector/Sales. She exits Continuum
Records, where she served as Na-
tional Director/Sales & Marketing.

Flanagan

Clancy

® PAT CLANCY shifts to PolyGram
Classics & Jazz as VP/Finance & Ad-
ministration. He previously was Poly-
Gram Group Distribution’s VP/Fi-
nance.

©® RACHEL FELDER joins Columbia
Records as Associate Director/Mar-
keting. She most recently ran Salient
Management and served as Contrib-
uting Editor for Hits magazine.

® MICHAEL ROSEN — formerly
President of Instinct Entertainment
Corp. — assumes Atico Records’
West Coast Director/A&R post.

® ANDREW ROSS and ANTHONY
SCLAFANI have been upped from
Counsels to Sr. Counsel and Sr. West

PROS ON

THE LOOSE

Dave Ward — PD KMJI/
Denver (303) 7556953

Coast Counsel, respectively, at Sony
Music Entertainment, which also
taps former Mitchell, Silberberg &
Knupp associate DAVID AGNEW as
Counsel.

®LEAH HORWITZ has been
elevated from Manager to Associate
Director in Zoo Entertainment’s Na-
tional Publicity Department.

Horwitz Bueti

@ NINA BUETI rises to Manager/In-
temational at Jive/Silvertone Records.
She joined Jive in 1991 as Asst. to the
Sr. VPIGM.

@ JOHN LAPPEN — VP/Special Pro-
jects at Priority Records — is head-

ing the label’s newly formed Anthos
Records.

Industry

Lappen

Feuerborn

@ DON FEUERBORN becomes Pro-
ject Coordinator at Paragon Re-
search. He has worked in
programming and on-air capacities at
KSPI-FM/Stiliwater, OK and has serv-
ed as KATT/Oklahoma City’s
Research Director.

@ DONALD HICKS is set to take over
the Missouri Broadcasters Assn’s Ex-
ec. Director post on July 1. He has
held sales, sales management, and
general management positions at
various radio stations.

National Radio

@ DALE RIDEAU has been named
West Coast Sales Manager at MJI
Broadcasting. Prior to his appoint-
ment, he was KTWV/Los Angeles’s
LSM.

© DON MERCER, CEO at Nashville
Media Group, adds President duties
at the Nashville-based syndicator and
producer of radio programming. Con-
currently, JIM DARBY has been pro-
moted from VP/Programming to VP/
GM. CHRIS BLIZZARD and nine-year
Westwood One veteran MICHAEL
WATERS become Sr. Producer and
Writer/Producer, respectively.

© WESTWOOD ONE NETWORKS
DIVISION’s “Acoustic Country” is set
to feature performances by Billy Dean
(June 24-26) and Collin Raye (July
29-31); (212) 373-4977.

© NATIONAL ALTERNATIVE NET-
WORK is offering “The Radio Per-
imeter” to Rock and CHR stations
nationwide. The weekly, hourlong pro-
gram is hosted by Minneapolis air tal-
ent Shelley Miller; (800) 455-7746.

Births

PLG VP/Promotion Sky
Daniels, wife Paula, son Chris-
tian, May 1.

Liberty recording act John
Berry, wife Robin, son Sean
Thomas, April 28.

Mercury recording artist
John Mellencamp, wife Elaine,
son Hud J, April 27.

Giant Chicago Regional
Promo Rep Katy Farrell, son
Austin James Abell Farrell, Ap-
ril 21.

Recording artist Howard
Jones, wife Jan, son Jasper
Huw, Aprii 1.

Changes

AC: KHMX/Houston adds WIMN/
Boston APD Dallas Kincaid to
weekends ... WASH/Washington
names Kevin Gossett morning drive
host . . . WPLJ/New York midday tal-
ent Kim Ashley joins KDMX/Dallas
for a 7pm-midnight shift . . . Dayna
Monroe is appointed Programming
Asst. at KFMB-FM/San Diego . . .
Susan Wise joins KLTH/Kansas City
for 4-8pm duty . .. KKLI/Colorado
Springs afternoon driver Marty Lenz
exits . . . At WIOG/Saginaw, MI: Con-
nie Schilkey moves from weekends
to nights; Lee Ann Curtis leaves
crosstown CHR WTCF for weekends.

Country: wwQM/Madison, WI
welcomes KKSR/St. Cloud, MN’s Don-
na Fisher for nights, replacing Tam-
my Lee Baker.

Gold: Pandora Yeargin-Bonner
joins WORD-WFBC-AM & FM/Green-
ville-Spartanburg as AE . . . WENZ/
Cleveland Director/Engineering Bar-
ry Thomas joins crosstown WMJI in
a similar capacity; WMJI adds Ray
Cooper as swing personality .. .
KWFM/Tucson's new mormng team is
Allen Michaels, Kayla Kennedy, and
Bill Mortimer.

Records: Lee Durham joins
Polydor Records’ new Country label
as Southeast Promotion Representa-
tive. He most recently was Columbia
Records’ Atlanta Promotion Repre-
sentative . . . St Media Planner Amy
Heffner is promoted to Manager/Ad-
vertising at PolyGram Holding Inc.
.. . BMG Distribution welcomes the
following Product Development Coor-
dinators: Don Cosgrove (Alter-
native/Atlanta), Andrew Kantor
(Alternative/New York), Eric John-
ston (Urban/Atlanta), Julianne Nee-
dle (Country/Chicago), Debbie
Schwartz (Country/Los Angeles), and
Kathy Hines (Mainstream Music/San
Francisco) . . . Rhino Records ups
Emily Cagan to Marketing Coor-
dinator . . . Glen Heidenreich ad-
vances from Ad Clerk to National
Advertising Coordinator at Warner
Bros. Records . . . Navarre Corp. taps
Teresa Sullivan as Field Sales
Representative . . . Frank Tropsa is
elevated from Director/Accounts Re-
ceivable to Director/Sales Services at
Sony Music . . . Michael Goldberg

This changes everything.

rises from Sr. Financial Analyst to Di-
rector/Financial Reporting at Elektra
Entertainment ... Arista Records
names Martin Kaup Manager/Domes-
tic Royalties . . . Glen Sanatar is ap-
pointed Director/Corporate Reproting
at EMI Records Group North America.

National Radio: Westwood One
Entertainment taps former Ayer Inc.
Media Supervisor Rick Blum and for-
mer Ogilvy & Mather National Broad-
cast Planner & Buyer Dan Smith as
AEs in New York and Chicago, respec-
tively. In other news, Westwood One
Radio Networks' West Coast sales of-
fice adds former KMPC & KLIT/Los
Angeles St AE Michele Davis for
similar duties and Global Satellite
Network National Sales Coordinator
Debbie McHann as Sales Associate
... Doug Stephan and his ‘“‘Good
Day, USA” syndicated morning drive
talk show join the Talk America Net-
work . . . “Sports Byline USA"" adds
WDFN/Detroit as its 250th affiliate.

Industry: Katz Radio/Atlanta and
Katz Hispanic Media/New York wel-
come WTVN/Columbus, OH's Lisa
Benio and WXRK/NY’'s Michelle
Garcia, respectively, as AEs; Paul
Kowalinski joins Katz Radio Group
Information Systems as Programmer/
Analyst . . . At Group W Radio Sales:
Former WDBR/Springfield, IL AE/
Event Coordinator Dana Johnson
becomes AE/Los Angeles; San Fran-
cisco Sales Assistant Katie Miller is
upped to Sales Associate ... Cox
Broadcasting ups Angie Amon from
Radio Research Asst. to Research An-
alyst . . . Elizabeth Rezler (aka Liz
Larin) joins Norman Winter/Associ-
ates/Public Relations’ Los Angeles
branch as AE ... Lourdes Fer-
nandez becomes International Coor-
dinator at JBZ International Consulta-
tion & Representation, which is
launching a European marketing and
promotion office for Epitaph Records
.. . Former KRVM/Eugene, OR PD/
MD Jason Parker becomes MD at
Constantine Consulting . . . Kerin
Bishop joins KO Consulting as Exec.
Asst., coming from WKNB/Panama
City, FL . . . Video Jukebox Network
Inc. names Cable Media Corp. exclu
sive national sales representative for
“The Box."”

The Eagle Group

Strategic and Tactical Research™
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there's this guy lic who's totally obsessed with radio.

he spends evely second of his day getting unique £ACtS, researching Wila stories,

brainstorming A g6 and creating outragous audience involved bits.

last week 11C'S head almost explo aea from having too much radio stuff in it.
that's when R1C got an0t]lel jdea (which could've been dangerous due to his condition).
he decided to pick up the phone and offer his services to a company that could handle
all 1is CO 01 radio material the others couldn't. W € gladly agreed.
11C will write a &aily prep sheet for us and fax it to jOCkS who want to turn
fresh ideas into Drilliant radio.
ric's calling these daily faxes ‘Ric Tower's Power Sheets".
if you want fresh ideas everyday call U S.
but ]lully.
11C is only giving his Power Sheets to O @ station per market.

11C hates sounding like evelybody else. don't you?

RIG TOWER'S

"POWE
EE ‘

« experienced major market morning show producer * phone-in topics
e stunts * promotions ° stupid news * contests

(SJs entertainment

call (212)679-3200 ext. 220 or fax (212)679-3310

e

i TRV americanradioni ST To e —— e — e
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Four Steps To Better Decision-Making

T o make a decision, first you
have to have the facts. But
how do you know if the facts
you’re gathering are incomplete or
— worse — falsehoods? Old Tappan,
NJ-based management consultant
Ted Pollock suggests you focus on
these four areas:

Consistency. If the facts don’t add
up, chances are one or more facts
could be wrong. Or an important el-
ement iS missing.

Verbal Errors. Define terms and

nail down qualifying or descriptive
words so there’s no doubt about their
meaning.

Sources. Always ask these two
questions: Is this information first-
hand? Were these observations re-
corded immediately or was there a
time lapse? Then ask yourself — or
other people — what’s the source’s
reputation?

Thoroughness. Are you hearing
the entire story or just a one-sided
version? If there’s more than one
side to the story, get it all.

Incentives That Salespeople Want

he majority (83 %) of sales-

people agree that incentive

awards spur increased pro-
ductivity, according to a recent sur-
vey by the NYC-based Business &
Incentive Strategies magazine.

However, there are some differ-
ences among salespeople’s attitudes
toward incentives, based upon their
gender.

While 0% of salesmen and 66%
of saleswomen prefer an individual
incentive trip be their reward and
Paris is both sexes’ top choice of in-
ternational destination, women are

more likely to prefer Paris by a large
(27% vs. 18%) margin.

When it comes to domestic des-
tinations, San Francisco is the
choice of most men, but Honolulu
is where most women would rather
go.
Interestingly, many salespeople
choose awards they can put to prac-
tical use. Paid tuition is ranked al-
most equal among men and women
(41% and 39%, respectively). Se-
cond choice among men is financial
services (37%). Women’s second
choice was educational opportunities
(38%).

Telemarketing Trendicators

mericans are 1l times more
likely to listen all the way
through a sales call from a

real person than one from an elec-
tronic voice, according to a recent
survey by the NYC-based Roper
Organization.

Only 3% of those who said their
last call was from an electronic voice
listened all the way though, com-
pared with 33% of those whose last
call was from a real person. This is
a big change from 1988, when phone
calls from real people were only
four times more likely to result in
a completed call (41% vs. 11%, re-

spectively).

Nevertheless, 62% of Americans
reported getting a phone call from
someone trying to sell something
within the past three months. Inci-
dentally, this is only a 2% decrease
from 1988.

However, to get people to order
a product, you’ve got to keep them
on the line. Only 26% of people
who received a selling phone call
within the past three months listen-
ed all the way through the presenta-
tion — and only 14% who listened
all the way though ordered the
product.

Interep
Generates
New Business.

More Women On
Corporate Boards

ore women are sitting on
corporate boards than
ever and their presence

has been steadily increasing over
the past 15 years. In 1977, according
to the NYC-based Catalyst Corpor-
ate Board Resource, only 46 wom-
en sat on boards of top US.
corporations. By 1993, 721 (62%) of
the 11,715 seats on the boards of
the Fortune 500/Service 500 com-
panies were held by women.

While the research doesn't spe-
cifically examine the relationship
between profitability and the pres-
ence of women on boards, the re-
port notes that 41 of the 50 most
profitable companies in the For-
tune 500 — that's 82% — have at
least one female director.

® June 1-4 — 43rd National
AWRT Convention. Minneapo-
lis Hilton Hotel.

® June 811 — PROMAX &
BDA Conference and Exposi-
tion. Convention Center, New
Orleans.

® June 1117 — NAB Execu-
tive Management Develop-
ment Seminar for Radio
Broadcasters. University of
Notre Dame, Southbend, IN.

e June 15 — Third Annual
RAB Creative Fund Mercury
Awards. Waldorf Astoria, New
York.

® June 23-26 — National As-
sociation of Talk Show Hosts.
Loews Santa Monica Beach
Hotel, Los Angeles.

® June 2325 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.

@ July 710 — Upper Midwest
Communications Conclave.
Hilton Hotel & Towers, Minne-
apolis.

® July 19-24 — New Music
Seminar. Sheraton Hotel, New
York City.

National Spot Radio Analysis

otal national spot radio expenditures for the month of March top-

ped $87 million — a 16% increase over 1993 figures. While the fig-

ures reflect total billings as reported by America’s leading national
rep organizations, they are not typical of any specific market. Further-
more, spot billing in individual markets, market groups, or geographic
areas may differ substantially.

Source: Radio Expenditure Reports

Total Spot Dollars

Six-Month Trend

(all figures in millions)
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In the FIRST QUARTER of 1994 alone, INTEREP

generated $16 million in NEW BUSINESS
for national spot radio.

And that’s on top of a $26 Million record year in 1993!
We’re making radio the media choice of the ‘90’s.

We’re doing it with:

¢ Radio Marketing Specialists

¢ Format Networks

¢ Brand Specific Networks

e Sales & Management Training

Get Your Share!

Call 1-800-INTEREP
(467-3737)

THE INTEREP ARADIO STORE

Selling Today...Innovating for Tomorrou

Are You Getting
Your Share?
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THIS MAN RUNS 2 FIW’S.
MUSICSCAN SERVICE KEEPS
HIM TWICE AS HAPPY.

Dave Dougls, P uve Douglas, PD
106.3 The Blaze — Lincoln, NB 104.0NE The Planet — Lincoln, NB

"When | came to Lincoln to program The Blaze and The Planet, the first thing | did was have
MusicSCAN come in and help get us on track”.

“Mark Schreiber from TAPSCAN was willing to come in on a Saturday and spend as much time with us
as we wanted. We spent the entire day together, talking about not just Music<SCAN, but programming
and music. Our guys really locked into the conversation”.

“Both The Blaze and The Planet have sounded great ever since. And now, we have a whole staff of
MusicSCAN experts”!

“Best of all, except for some travel expenses, the training was free. This kind of service greatly
exceeds what | got when | was on ‘Brand §’”.

“My experience with MusicSCAN goes far heyond floppy disks and keyboards. | value the relationship

we've built...even though | have to hear Mark’s jokes twice as often”.

7,

N-°
Music Scheduling with an Edge

1-800-476-0469
MusicSCAN® is a product of TAPSCAN, Inc.

] wWwWwW.americanradiohisStornrconT - e —
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New! Improved! Lifestyle Marketing For Radio

hile the phrase “lifestyle marketing” has become

part of the marketing vernacular over the past

several years, it must be noted that there are varying
levels of sophistication related to the term.

For the radio industry, the degree
of lifestyle marketing information
available generally has resulted in a
basic effort based on zip codes,
which reflect geography rather than
lifestyles. Many other industries,
however, have been using a much
more highly targeted and sophisti-
cated lifestyle marketing approach
for a while.

This approach is based on block
group codes, which pinpoint very
specific lifestyle groups. Incidental-
ly, this soon will be available to the
radio industry on a user-friendly
basis.

As we stand at the dawn of this
new era, it’s important to recognize
that fostering and developing a life-
style marketing mindset can have a
direct, positive effect on increasing
audiences as well as advertising
revenues.

- e £

Improved knowledge
of who your listeners
are can be
invaluable Iin
focusing your
creative direction.

P = 1
. oA

Smaller Segments
What is lifestyle marketing? It be-
gins with lifestyle “segmentation” —
breaking a population into small
groups of people with similar life-
styles. Historically, zip codes were
the basis for grouping people togeth-

66)

Block group coding
identifies blocks of
people — such as
city or suburban
blocks of residental
development — who

have similar
lifestyles.

g

er. Since zip codes are fairly large
and designed to suit the needs of
mail delivery, they often encompass
a variety of neighborhoods and
widely disparate groups of people.

The key element in today’s life-
style segmentation is block group
coding, which categorizes consum-
ers by a far more precise method
than the old, broader zip code ap-
proach. Block group coding identi-
fies blocks of people — such as city
or suburban blocks of residential
development — who have similar
lifestyles.

Companies that process data by
block group codes and resell them
to marketers have organized these
block groups into such lifestyle
categories as “‘Furs & Station Wag-
ons,” “White Picket Fences,” “Nor-
ma Rae-ville,” etc. As their colorful
titles indicate, each of these groups
is a clearly defined, homogeneous
population segment — a far cry
from the old zip code classification.

By Marla Pirner

Listeners & Advertisers

The value of lifestyle marketing
applies to both of a radio station’s
customer groups — listeners and ad-
vertisers.

Improved knowledge of who your
listeners are can be invaluable in
focusing your creative direction for

- advertising campaigns, on-air pro-

motions, etc. And for direct mail
campaigns, you can pinpoint the
precise geographic locations of each
lifestyle group within your market
— on a block-by-block basis — iso-
lating light, but potentially heavy
listeners.

For advertisers, more effective tar-
geting of their customers can trans-
late to new, incremental dollars for
your station. The ability to show
your advertisers extensive specific
lifestyle details about your listeners
— their customers — makes it dif-
ficult for your prospect to say no.

Start With Your Core

To get started with lifestyle mar-
keting, consult your list of your core
listeners and their addresses. Al-
though we recognize these listeners
may represent only a small portion
of your audience, they’re likely to be
some of your most loyal and active
listeners.

Companies that process data by
block group codes and resell them
to marketers can take your list and
— at relatively low expense — iden-
tify the lifestyle group for each
listener.

Why Now?

Early next year, Arbitron will be
offering listener data based on block
group coding. Now’s the time to be-
come familiar with lifestyle market-
ing and to lay the groundwork for
your own lifestyle marketing efforts.

The benefits of lifestyle marketing
are proven. We have a new software

SALES & MARKETING -

tant benefits:

" _ demographics

cies and advertisers

m'; T

BrandNet uses block
group coding to
pinpoint highly
targeted groups of
stations with
listeners who are
prime prospects for
a particular brand.

p— m

package, BrandNet, developed in
partnership with Tapscan Inc.
BrandNet uses block group coding
to pinpoint highly targeted groups of
stations with listeners who are prime
prospects for a particular brand.
Talking the marketer’s language
and demonstrating your ability to
pinpoint his customers among your
listeners can contribute greatly to

Counting The Benefits
Of Lifestyle Marketing

j Llfestyle marketing carries three extremely impor-

‘-OBuﬂding audience share through a better understanding of your
. lsteners and their lifestyles, attitudes, and behavior — not just their

- ® Establishing relationships and preferred supplier status with agen-
oy and advertiser marketing people by delivering their target cus-
" tomers with the same lifestyle identification systems used by agen-

oElevatmg radio’s image with agencies and advertisers by demon-
strating that radio broadcasters use the same sophisticated
- marketing techniques they do.

your new business development suc-
cesses. Advertisers and agencies say
the use of lifestyle marketing ele-
vates their perceptions of radio’s pro-
fessionatism.

Raising professionalism. Building
audiences. Selling more advertising.
Clearly, the benefits of lifestyle mar-
keting make it imperative that we
embrace the concept.

Marla Pimer is
Exec. VP/Direc-
A tor of the Interep
Radio Store's Re-
search Division.
A 20year research
and strategic
marketing veter-
an, she can be
contacted at (212)
916-0539.

from symptoms...

Make the call. Our lifeline is tQII-free.

to research advances...

We answer more
than the phone

When you call the Muscular Dystrophy Association, you get
answers. We respond to questions about neuromuscular

disease every day —
to support services and the MDA clinic nearest you.

®
e voice oF Hore  TWHIDIAL

1-800-572-1717

Muscular Dystrophy
Association
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shout,
rock,

rap,
twang,

Usle% 2y

or just tell us why radio is great.

The Great Radio Promotion III is ready to accept your entry. All you need to do is
create an audio spot (60 seconds or less) that tells us why radio is so powerful and effective
for advertisers.

The Great Radio Promotion III is a special category of the Mercury Awards, the awards
that celebrate radio’s creativity. The winner will be announced and the spot played at the
third annual Mercury Awards dinner in New York City. Your place in radio history is
already reserved as the winning spot will be included in the CD commemorating all the
Mercury Award winners.

Best of all, the winning station will receive free airfare, hotel and tickets for two
people to the Mercury Awards. In addition to the well-deserved adulation of your
professional peers, when the big moment comes you will receive a custom-designed
trophy to commemorate your achievements and show off to the folks back home.

That ought to be enough to make you sing, shout, rock, rap, twang and croon
about radio. |

Entries will be judged by the Arbitron Radio Advisory Council. All entries must be
postmarked no later than April 29, 1994. Send 2 reels (7.5 or 15 ips with 5 seconds of
plastic leader tape, heads out) of your entry to: The Great Radio Promotion III,

The Arbitron Company, 142 West 57th Street, New York, NY 10019.

ARBI TR

WWW americanrad onictorny com L

© 1994 The Arbitron Company
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KLOL-HOUSTON

Nauint Louin Viswouri

ROLL-A-SIGN Cost-effective plastic banners for ‘
youf Station. We pfint any picture’ |ogo’ or '.a’wm CALL US FOR YOUR SPRING PROMOTIONS a4
design in up to four colors, Perfect for concerts, B 1-800-569-1906 INFLADABLE IMAGES...Attract attention to
gUbLIC zppeafanCIfS, deXDOStand give-aways. | ANy ¥ your station events with a customized giant in-
ackaged on a roll and easy 10 use. d 5 flatable. Perfect for your next BIG promotion!

’-“-'EWL[ oy % Blow-up your mascot or create your own shape

Eall TETIE e msma (o'p \ ' and event. Contact: Lenny Freed, 2773 Nation-
g T ElAsTIc, Nl & i iy A A xons : d ' wide Parkway, Brunswick, Ohio 44212. Fax:
4102 ’ ' H {(216) 273-3212. INFLADABLE IMAGE INDUS-

Canada 1-800-847-5616 |
(713) 947-2053 FAX ) ) i R . (e TRIES...Phone: (216) 273-3200 ext. 137.

PORTABLE DISPLAYS

T ProSet.

Send us your |ogo design or : THE PRIZE VAULT
graphics and we'll do the rest. - A Crowd Generator
Call for details and pricing: - Exclusive to Your Market

| « Easy to Operate
\V] IRER » Easy to Transport and Display
/AN S ¢ Customized With'Y L
ity el ILER Broadcast Products, Inc. ourtogo

Exclusive Distributors

1-800-786-7411 1-800-433-8460 J.J. :ro &m2'5r222f|33§3783§'fo1 33

“I want to live.”

Ashley has cancer. It sounds like such a grown-up disease. But each
year, more than 6,000 American children will be stricken with cancer.

Ashley, and thousands of others like her, will have a chance to beat
cancer because of the research and treatments developed at St. Jude
Children’s Research Hospital.

The scientists and doctors at St. Jude Hospital will keep fighting
childhood cancer until every child can be saved.

This life-saving research at St. Jude is  — = g1 JUDE CHILDREN’S
made possible by public contributions. ' - RESEARCH HOSPITAL

To find out more, call 1-800-877-5833. panny Thomas, founder

T AMer cantadioRisiory com W '} ” |
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WEEKEND BOX OFFICE

APR. 29-MAY 1
1 No Escape $4.58
(Savoy)*
2 With Honors $4.32
(WB)*

3 Four Weddings & A $3.99
Funeral (Gramercy)
4 Bad Girls (Fox) $2.75

5 You So Crazy $252
(Goldwyn)*
6 PCU (Fox)* $212

7 D2 The Mighty Ducks$1.71
(Buena Vista)
8 The Paper $1.51
(Universal)
9 Schindler's List $1.49
(Universal)
10 The Favor $1.48
(Orion)*

All figures in millions
“First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
No music-related movies open-
ing this week.

LR R R R

NEW THIS WEEK

® NEW DRDER STORY

(Warner Reprise)

This hourlong documentary
chronicles the band’s history
— from its Joy Division
origins tc its current lineup —
with videos, backstage foot-
age, live performances, and in-
terviews with U2's Bono, the
Pet Shop Boys' Neil Tennant,
and Quincy Jones. Selections
include “Atmosphere;” “Fine
Time” “World (The Price Of
Love),” and more.

® THE THREE MUSKETEERS

(Buena Vista)

Starring Charlie Sheen, Kie-
fer Sutherland, and Chris
O’Donnell, this feature film
sports & Hollywood sound-
track shaowcasing the Bryan
Adams/Rad Stewart/Sting col-
laboration “All For Love” and
Michael Kamen's score.

MUSIC & MOVIES

CURRENT
® WITH HONORS (Maverick/Sire/WB)

Singles: Il Remember/Madonna
Thank You/Duran Duran

Other Featured Artists: Cult, Lyle Lovett, Pretemders
® FOUR WEDDINGS AND A FUNERAL (London/PLG)
Singles: The Right Time/l To | (Next Plateau/FFRR/PLG)
Love Is All Around/Wet Wet Wet
Other Featured Artists: Elton John, Squeezs, Sting

® PCU (Fox)

Featured Artists: George Clinton & Parliament Funkadelic, Mudhoney
® D2 THE MIGHTY DUCKS (Hollywood)
Featured Artists: Queen, Poorboys, Martha Wash

©® THE PAPER (Reprise)

Featured Artist. Randy Newman
® THREESOME (Epic Soundtrax)

Single: 'l Take You There/General Public
Other Featured Artists: U2, Duran Duran, The The
® BRAINSCAN (Ruffhouse/Columbia)
Featured Artists: Primus, White Zombie, Stuttering John

® PHILADELPHIA (Epic Soundtrax)

Single: Streets Of Philadelphia/Bruce Springsteen (Columbia)
Other Featured Artists: Sade, Indigo Giris, Neif Young

© THUMBELINA

Single: Let Me Be Your Wings/Manilow & Byrd (SBK/ERG)

® BACKBEAT (Virgin)

Featured Artist. Backbeat Band

® 8 SECONDS (MCA)

Singles: Standing Right Next To Me/Karla Bonoff
Just Once/David Lee Murphy
Other Featured Artists: Vince Gill, Pam Tillis, Billy Dean
® ABOVE THE RIM (Death Row/interscope/AG)
Singles: 'm Still In Love With You/Al B. Sure!
Regulate/Warren G. & Nate Dogg

PartTime Lover/HTown
Anything/SWV (RCA)

Other Featured Artists: Jewell, 2nd Il None, O.FLB.

® REALITY BITES (RCA)

Singles:Baby, | Love Your Way/Big Mountain
Stay (I Missed You)/Lisa Loeb & Nine Stories

All | Want Is You/U2

Other Featured Artists: Lenny Kravitz, Crowded House.
® NAKED IN NEW YORK (Sire/Reprise)
Featured Artists: Ramones, Ocean Blue, Seal

© SUGAR HILL (Fox)

Single: Play My Funk/Simple E

Other Featured Artists: After 7, Chaka Khan, DBC
® JIMMY HOLLYWOOD (Polydor/PLG)
Featured Artists: Robbie Robertson, Concrete Blonds, Public Enemy

COMING

® THE CROW (Interscope/Atlantic Group)
Singles: Big Empty/Stone Temple Pilots

Burn/Cure

Other Featured Artists: Nine Inch Nails, Jesus & Mary Chain, Pantera

o M/ VIDA LOCA (Mercury)

Featured Artists: Lighter Shade Of Brown, Tony Toni Tone, Boss
® EVEN COWGIRLS GET THE BLUES (Sire/WB)

Featured Artist. K.D. Lang

TOP TEN SHOWS
APR. 25-MAY 1
1 Seinteld
2 60 Minutes
3 Home Improvement
4 Roseanne
5 Murder, She Wrote
6 These Friends Ot Mine
7 Movie (Sunday)
(“Oldest Living Confederate
Widow Tells All, Pt. 17
8 Coach
9 Movie (Sunday)
(“A Place For Annie’)
10 Behind Closed Doors
] Dr. Quinn, Medicine
Woman (tie)

Source: Nielsen Media Research

All show times are EDT/PDT unless oth-
erwise noted, subtract one hour for COT.
Check listings for showings in the
Mountain time zone. All listings subject
to change.

" OMING NEXT WEEK

Friday, 5/6

¢ NBC's hourlong “This is
Garth Brooks, Too!” show-
cases the artist's recent con-
cert performance from Irving's
Texas Stadium (8pm).

* Donna Summer guest-
stars as Urkel’s aunt on “Fami-
ly Matters” (ABC, 8pm).

¢ Heavy D & The Boyz, “The
Arsenio Hall Show” (syndi-
cated; check local listings).

¢ Clint Black, “The Tonight
Show With Jay Leno” (NBC,
11:35pm).

¢ Shonen Knife, “Late Night
With Conan O'Brien” (NBC,
12:35am, Saturday).

* Pink Floyd and Peter
Frampton, “ABC In Concert”
(check local listings).

Saturday, 5/7

* Pretenders, “Saturday
Night Live” (NBC, 11:30pm).

Monday, 5/9

¢ Basia, “Arsenio Hall”

* Ray Charles, “Late Show
With David Letterman” (CBS,
11:35pm).

Tuesday, 510

¢ Littie Richard guest-stars
on “Full House” (ABC, 8pm).

* Nancy Wilson, “Arsenio
Hall?

Wednesday, 5H1

* Chet Atkins, Emmylou
Harris, Kris Kristofferson,
Willie Nelson, Ricky Skaggs,
Randy Travis, Hank Williams
Jr, and Dwight Yoakam per-
form songs “In The Hank Wil-
liams Tradition” for an
hourlong TNN special (8pm
EDT/Spm POT).

* Michael Wolff, “Arsenio
Hall”

¢ Smithereens, “Conan
O'Brien” (12.35am, Thursday).

Thursday, 512

e Ray Charles makes a
cameo appearance on NBC's
“Wings” (8:30pm).

* Huey Lewis & The News,
“Jay Leno”

e Indigo Girls, “Conan
O'Brien” (12:35am, Friday).

R&R OVERVIEW

view, Garth Brooks says that as

a teen, “l really wanted to be
America’s band. | wanted to be an
artist the American people could
relate to. | wanted to be America’s
guy”

He adds: “l have never felt
[Country] has slighted me. It was
the format that held the ladder
while | got to climb as high as |
could ...

“They've always told us we need
to cross over and go into more
mainstream radio. And my bitch
and gripe the whole time was, ‘If
you guys will wait six months,
country music will be mainstream
radio ..

“If country music's smart, it
won't divide up into different for-
mats like rock & roll did ... And
I'm saying this knowing that there
will soon be a second chart in
country music . . . the Young Coun-
try chart. | think that's a huge
mistake . .. a lot of fradio] people
think that the only way they can
stay successful is to play the
youngest and the newest stuff.
And there begins the fall”

New Yorker Gov.

“It was easy to tell the party
faithful from the fans of Howard
Stem,” writes the New Yorker, de-
scribing the New York Libertarian
Party Convention the day of the
gubematorial nomination. “Stem
fans: Any man yelling ‘Show us
your tits!” when a woman walked
by. Any woman who complied. Any
woman, complying or not, in a
thong bikini. Anybody drinking
beer at 10am”

The Party faithful were recogniz-
able by their suits and ties and
angry expressions. The State Par-
ty Chairman reportedly shouted
above the hubbub, “This is not
growth, this is revolution!”

Grow Your Own Bacleria

“You cant second-guess your
audience] says Interview cover boy
Lyle Lovett. “You can only do what
you think is right. If you do that,
your audience will be made up of
people who . .. appreciate you for
what you want to be, not for
something they think you are” He
admits he wrote all the tunes on
his current LP between 1976-85.

“My own solo work had gotten
a little pasteurized; admits Steve
Winwood, who recently re-formed
an old band. “Traffic put a little
bacteria back into it. By bacteria
| mean a certain looseness, non-
conformity, freedom” (Entertain-
ment Weekly).

Kisses On My Lists
Toni Braxton, Joey Lawrence,
John Michael Montgomery, and
Kelly Willis are among Peopie’s “50
Most Beautiful People in the
World”

In this month's Playboy inter-

Speaking of Braxton, the Ebony
cover star says, “| consider myself
a spokesperson for women all over
America, all over the world be-
cause no matter what color you
are, every woman has experienced
what 'm singing about”

Working On A Star

[ e | Marty Stuart
. ’ tells Spin, “From
| a historical point
of view, it's better
to build slowly.
B I've been around
21 vyears, I've
done every job
there is but be-
come a star. Now

Stuart

| reckon m half-
way thete’
The Two Deals

Kelley Deal of the Breeders,
who left a job she “absolutely lov-
ed” as a Litton analyst to join her
sister Kim's band, muses on the
rock & roll life over a drink in Hon-
oluiu: “Security ... not much se-
curity in it. But then, if you want
security, don't do it. The pay is not
real good, but I've got a platinum
album coming up here ... What's
not to enjoy? The hours?”

Kim is less cheerful: “When |
grew up and went to Sunday
school, they said that it was going
to be really great, and God is love,
and God is good. | believed every-
thing everybody told me. And
that’s why I'm so pissed cff now”
(Rolling Stone).

Country Figures

In a two-page-plus Time spread,
Johnny Cash says that in the last
few years, “l kept hearing about
demographics until it was coming
out my-ears. You know, the 18-357

Wynonna has “binged her way
up to an alltime high 185 pounds,
and the extra weight’s causing her
serious back problems that could
end her career” (National Epquirer,
also Globe, Star).

Bass In Yo Face

Entertainment Weekly notes
that certain acts are still reieasing
vinyl. Speech of Amested Develop-
ment observes, “Vinyl records have
wide grooves, which enables a bet-
ter bass response. Plus the covers
make for nice wall hangings”

Ace Of Base's Ulf Ekberg tells
Vibe, “The simplicity of our music
is its attraction. Even the mcst un-
musical person can pick up on
what we're doing and understand
it” For the next LP, they'll alf write
lyrics, not just Jonas Berggren. His
sister Jenny says, “It would be dif-
ficult to make it worse than what
he comes up with”

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reporis.

S —

WWW.americanradionistory corm

e ——



www.americanradiohistory.com

22 o R&R May 6, 1994

Accessing one source for; all
your informution.. news, ratings,
music and'monifors:

== , v ]
— NM hfm-"w"“’ Ser, o
Vlees =

1] Toaa -
y's He"dlines
4 Stree -
t T
aQ

Pd Financ;

Click here g, "

You Can!

R&R ONLINE...
the on ramp fo the
information super. highway.

ONLINE

REET TALK

S e L

T T

Italian Stallions Square Off Over Stern

CC Commissioner James Quello tore

into Sen. Alfonse D’Amato (R-NY) last

week for defending Infinity morning
man Howard Stern in a statement printed in
the Congressional Record.

In a seven-page letter to DAmato — a
regular guest on Stern's show — Quello
questioned whether the lawmaker had ever
actually seen transcripts of the material that
has netted Infinity $1.6 million in Stern-
related indecency fines, and expressed
puzzlement at DAmato's desire to defend
such broadcasts.

‘{Alny unqualified public support of
Stem, in light of the repeated, egregious
indecency violations with which he has been
charged, is perplexing, Quello wrote. “This is
particularly true given the current public
outcry against explicit glamorized sex and
brutal violence on TV and radio”

A clearly ticked Q-man then spent
several pages correcting what he called
errors of fact and inaccuracies in D’Amato’s
description of how the Infinity indecency
case has been handled at the FCC ... and
even introduced a note of ethnic solidarity:
“It would embarrass any responsible adult,
let alone we Catholic Italian-Americans, to
condone the egregious Stern broadcasts’

In what he called an effort to “salvage
his reputation” from D’Amato’'s “acrimonious
and inaccurate remarks, Quello CCd a
whole pack o folks, including Sens. Emest
Hollings (D-SC) and Daniel inouye (D-HW),

Rumors

o As part of his impending new contract, will
Z100/NY PD Steve Kingston take Shamrock sister
CR KZFX/Houston in a new direction? Would KZFX
then simuicast Z100 zookeeper and former
crosstown KKBQ moming man John Lander?
Kingston says no.

o Although Ross Brittain's still part of the
temporary “Buzzard Morning Zoo"” at
WMMS/Cleveland, couid he be goin’ back to NYC
at the end of May . .. at which time his birthday ar-
rives (5/31) and his noncompete with former station
Z100/NY expires?

e {s AOR/Talk KOME/San Jose contemplating
a switch to Altemative?

o is former WASH/DC moming man David
Burd, who's split with longtime partner Jeff Baker,
set to surface on another area station with a new
sidekick?

¢ Will Smooth Sounds NAC consuitant Mon-
ica Logan take the longvacant PD reins at
Jazz-FMIL.A?

» Will Fox Records Sr. VPIMktg. & Promo Geoff
Bywater expand the label’s operations or move on
to new opportunities?

* Have Broadcast Architecture consultants
Frank Cody and Allen Kepier taken up residence
at their original flagship NAC station, KTWV (The
WaveyLA?

* Will former KEDG/Las Vegas OM/PD Jay Tay-
lor take that Houston offer? Or is the one farther
East more to his liking?

WWWamericanradiohistory com

and Rep. John Dingell (D-MI). Oh, yeah, Mel
Karmmazin got a copy for his scrapbook, too.

4

The Washington Post raised the specter
of a possible strike at Evergreen's WTOP &
WASH/DC if negotiators between the owner
and AFTRA aren't able to resolve issues
before their contract expires next Tuesday
(5110). Both parties professed optimism, but
the Post added that “strike talk is rampant”

KYLD/SF morning bovine hominid
Mancow will be kickin’ over the moming
lantem at the Blaze (WWBZ/Chicago),
beginning in early July. Evergreen Media,
owner of KMEL/SF, signed a mega-dollar
three-year deal to hire the formidable
ruminant from KMELs direct crosstown
competitor.

WWBZ GM Lamry
Wert sighed, “We're
thrilled to have him, but |
just hope we can keep
him out of jail’ Mancow
joshed, “Mrs. O'Leary’s
cow started the first
Chicago blaze and this
Mancow’s gonna start a
bigger one’”

} Called Strike In DC?

Chicago Blaze

‘h\ -
L

Mancow

The TV mini-series-in-the-making
continues ... ST again hears Motown and Sr.
VP/Promo Frank Tumer are busily
negotiating an amicable contract settiement
that would leave Turner a free agent. Is NY-
based VP/Promo Charley Lake next in fine?

} Revolutionary Lineup ‘

And the on-air lineup at new Twin Cities
Alternative outlet KREV & WREV (REV 105)
is ... Brian Oake (momings), former
crosstown KJJO personality Shelley Miller
(middays), WCBR/Arlington Heights, IL Asst.
MD/afternoon delight Dave Anton
(afternoons), Mary Lucia (nights), and Dan
Stevens (overnights).

Pathfinder Communications Corp. has
agreed to purchase Walton Company Inc’s
WKEZ/Holland (Grand Rapids), Mi for a
duopoly deal. The price has not yet been
disclosed.

Pathfinder is headed by Pres. John
Dille; the company owns 11 other stations
and WCUZ-AM & FM/Grand Rapids. Walton
Co, owned by Pres. Michael Walton, owns
three stations. Blackbum & Co. brokered.

Continued on Page 24
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arrested development report date may 9

“ease my mind”
the single

zingalamaduni
in-store june 14

ced by speect for vagabond p.oductibas  management: ertertainment resaurces international, inc

M
< Chiysalis.
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® 1994 Chrysaus Records, a division of ERG
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Continued from Page 22

} KSFO Top Bay Target {

SF Chronicle columnist Herb Caen says
Cap Cities/ABC and Susquehanna are both
looking to purchase First Broadcasting’s
KSFOISF to add to their current Bay Area
holdings. Price: About $8 million.

Curb chatter 'n’ pavement palaver also
have it that new KKHI-AM & FM owner
Group W might be eyeballing KSFO as an
upgrade. KSFO VP/GM Bob Hamilton says
negotiations are happening, but are so far
inconclusive.

Park Communications taps the
Goldman Sachs investment banking firm to
handle the selloff of Park’s entire media
empire, including WPAT-AM & FM/NY and 20
other radio stations. Would-be bidders can
contact Peter Kieman, head of Goldman
Sachs’s media group in NYC

Continued on Page 26

Rumbles

* Former WAKR & WONE/Akron OM Harve
Alan becomes Station Mgr. at KHEY-AM & FM-:
KPRR/EI Paso.

* WWQM/Madison GM John Sandvig exits the
station, which is set to change ownership.

* WRQK/Canton PD Lisa Rodman resigns to M t M h
accept an as-yet-unannounced on-air PD post in a Ons er OS
Top 35 NE market. Ruby Cheeks becomes PD/mid-

ome crunch time, the headbangers 'n’'

© 1994 AMERICAN GRAMAPHONE

WWW americanradiohisiorv.com

day maven at WRQK. Former KEGUDallas PD Bryan
Krysz — now programming WKLC/St. Albens, WV
— will consult WRQK as well.

* Hot AC WKDD/Akron boosts Creative Ser-
vices Dir/moming show producer Chuck Collins to
PD.

* Former KSSN/Little Rock PD Don Moore be-
comes PD/MD at crosstown KDDK.

* CR WEFX/Stamford PD Mike Lee segues to
CR WZGC/Atlanta in a TBD capacity.

* WWXM/Myrtle Beach PD Mike Pamell re-
signs. MD Greg Frye takes the PD reins for now.

* WKQM/Ft. Wayne signs on as a B/EZ outlet.

¢ CHR WBLZ/Evansyville, IN flips to JSN Soft
AGC, simulcast by AM Country sister WPCO.

¢ Altemative WPGU/Champaign, IL APD Jeff
Wolf becomes PD, replacing Neela Mamell.

¢ B96/Chicago brings former night swatter
George McFly back for the same shift.

¢ Recent Alliance Country convert KYA/SF
changes calls to KYCY.

¢ South Central AC WZEZ/Nashwille flips calls
to WUXA () 92.9"). The chain reassigns the WZEZ
calls to the former WEZK (AMYKnonxville.

¢ Altemative KEDG/Las Vegas drops Mark &
Brian from momings. Former moming dudenik Rik
McNeil takes over for now.

¢ WFKS/Daytona Beach rehires former mom-
ing magnus Marc Ross for wakeup service, with PD
Rich Stevens shifting to aftemoons.

* WUFX/Buffalo ups Programming Asst.
Therese Campanelli to MD.

* Progressive consultancy SBR adds former
WLUPIChicago MD David Benson to its radio ad-
visors staff.

* Progressive KQPT/Sacramento exchanges
Dennis Constantine’s consultant services for those
of NAC sister KKSF/SF PD Steve Feinstein.

¢ Fred Hendrickson segues from weekends to
night slammer at Gold KOMA-AM & FM/OKC.

¢ Former WXZUAnnapolis midday maven
Karen Aylor resurfaces at Classic-leaning adult rock
WLFX/Ocean City as MD/aftemoon delight.

¢ Contrary to rumors, consultant Steve Perun
is not moving to Denver, but has relocated to new
offices in downtown Minneapolis.

machers at East West/AG shoved aside the

skankin' competition and stomped off with
Promo Item O’ The Week honors, pushing selected
programmers’ buttons with Pantera ‘‘Mosh Pit Sur-
vival Kits.”

Smooshed inside the black felt drawstring bags:
two aspirin tablets, a set of earplugs, an adhesive
bandage, an athletic supporter (and corresponding
cup), and a pair of safety glasses (with handy car-
rying case). The simply smashing sack o’ woe, safety
specs, and case are all customized with the band’s
logo as well. Backwards baseball cap bearing the
new Pantera LP’s title (‘‘Far Beyond Driven’’) and
the band 'n’ labels’ logos also included.

g

HOLLYWOOD SWINGIN’ — Here's KGGI/Riverside
morning star Hollywood Hamilton, hangin’ out on his
own billboard, shortly after CalTrans and the State
Dept. of Transportation ordered the CHR outlet to
take down the mannequins that adorned the board
when 'twas first unveiled. The agencies claimed the
dummies were distracting the brilliant minds that
were driving down the nearby freeway.
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On Saturday Night Live May 14!

Produced by Jimmy Jam & Terry Lewis and Janet Jackson
Remix by R. Kelly
The newest hit from the mega-platinum album janet.
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ELTON
OHN

“Can You Feel
The Love Tonight”

From The Walt Disney Pictures
Animated Film

THE LION KING

GOING FOR AIRPLAY NOW!

Music by Elton John. Words by Tim Rice.
Produced by Chris Thomas.
Elton John appears courtesy of MCA Records.

STREET TALK.-

Continued from Page 24

Altemative/Progressive KMBY-AM & FM/
Monterey has gone dark, leaving the entire
staffs — including PD Tim Kelly and MDs
Milan Alnas and Sandy Shore — on the
beach.

Despite that constant whirling, swirling
stream of rumors about a format change at
Pyramid’s soon-to-be-acquired crosstown
WJMN/Boston, inside word is that nothing’s
gonna happen for at least another 30 days.

} Two Hoots 'N’ A Holler ‘

Cox Talker WSUN/Tampa has debuted a
four-hour midday talk show that promises to
“re-create the famous Hooters restaurant
mystique” Hooters-OnThe-Radio is hosted by
“spokesmodel” (and ex-wife of Phillies star
Darren Daulton) Lynne Austin along with
various “Hooters Girls” The program features
celeb guests, sports talk, recorded comedy
bits, and listener calls.

WIYY/Baltimore is selling Kurt Cobain
memorial T-shirts, with proceeds benefiting
the Maryland Youth Crisis Center. PD Russ
Mottla says, “Ever since Kurt’s tragic and
untimely death, we've been flooded with
calls — especially from young listeners —
who just are having a hard time
understanding why this happened. Weve had
to give a few of these people the hotline
number to the Youth Crisis Center”

Meanwhile, ST hears Geffen is quietly
hoarding in its vaults more than 700 Nirvana
posters — autographed by Cobain just days
before his sad demise. If you're tight with
your Geffen rep, you might want to try
and get one.

Records
= Former Giant Mat'l Pomo dude Bil Rusch
‘ pmnsmmmfmmf‘:t mur&anetﬂa;wm
Cmoodoties:
« Molown DWMd&G Promao Hat Ewﬁ axits

h'd

®Dan Mason becomes Group W Radio President.

e Bamry James named WTMX/Chicago PD.

@ Rick Shockley appointed WODS/Boston PD.

@ Phil West named WOMC/Detroit PD.

© Gary Hoffmann three-peats as PD for WZPL/indianapolis.

hod

® Kevin 0’Grady named WYTZ/Chicago President/GM.
@ Pat Evans becomes KFOG/SF PD.

@ Vic Bremer named WBBM/Chicago Dir./News & Ops.
©Elvis Duran elevated to WI0Q/Philly PD.

g

o Ted Jordan appointed KOAX/Dallas-Ft. Worth VP/GM.
e (onnie Balthorpe becomes WBZ/Boston Station Mgr.
@ Jeff Sattler named KIOI/SF PD.

>

®Mark Larson promoted to KFMB/San Diego PD.
e Jere Sullivan named WYNY/NY MD.
@ John Fagot appointed Columbia Records Local Promo

Manager, Atlanta.

@ Bill Tanner becomes Y100 (WHY1)/Miami PD.
o (Cleveland Wheeler named WAPE/Jacksonville APD/MD.

P Comtingvors 4

KEZO/Omaha moming team Todd
(Brandt) & (Mike) Tyler recently stood before
the City Council and persuaded that august
body to adopt the Counting Crows’ “Omaha”
as the city’s official theme song for the
remainder of 1994. (And here ST thought
Moby Grape already had the “Omaha”
theme-song market covered.)

N %

SO YOU WANNA BE A TALK "N’ ROLE STAR? — When veteran yakmeister Tom Leykis (I) made his KMPCILA.
debut this week (5/2), his first guest was (drumroll please
former LA. police chief Daryl Gates! Leykis's gabfest is set to go national via Westwood One next Monday (5/9).

.) the man who copped his old KFIILA. talk slot —

Woramericanradionisiory com
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Continued from Page 1

On a brighter legislative note,
David said a bill that includes a pro-
vision to relax auto leasing rules on
the radio has passed both the Senate
and the House and faces its next
challenge in a joint conference com-
mittee. He said he hopes the bill will
be resolved in time for the introduc-
tion of 1995 car models.

No Consultation Courtesy

David said the proposed $100 mil-
lion FCC user fee increase (R&R
4/29) is controversial not simply be-
cause it calls for the collection of
money that would indirectly offset
the cost of imprisoning illegal aliens,
but because the idea was floated by
White House officials without con-
sulting members of Congress first.
David read from a letter House En-
ergy and Commerce Commitiee
Chairman John Dingell (D-MI) sent
to White House budget czar Leon
Panetta. Dingell’s missive criticiz-
ed Panetta’s agency for its *‘propen-
sity to bring forth new and
significant policy initiatives within
the jurisdiction of this committee
without so much as the courtesy of
a prior consultation.”

But David saved his sharpest
warnings for the administration’s
latest proposal — one that would
raise as much as $5 billion over the
next five years to replace a deficit
created by the GATT agreement.
“That is many times what the in-
crease in user fees would be,” he
said.

Beware Royalties

David also cautioned broadcasters
to be aware of possible performance
royalties. “These royalties could
take another 3%-5% from your
gross revenues in addition to
monies you pay to ASCAP, BMI,
and SESAC” he said. “We've
already had to fight off proposals
that radio stations be required to
back-announce records and be pro-
hibited from playing two songs by
the same artist back-to-back.”

Shamrock Broadcasting Chair-
man Bill Clark called on his col-
leagues to kick more money into
TARPAC, the NAB’s political action
committee. “This committee gets
most of its money from its board
members,” Clark said. “The NAB
staff, many of whom make only
$20,000-$30,000, contribute more
money than non-board members
do”

Rush

Continued from Page 10

“Under Bobby’s tenure as MD,
WZAK has become a major force
in Urban radio,” Tolliver said. “He’s
been a major part of WZAK’s suc-
cess for 10 years, and we’ve work-
ed together for 25 years. I have the
utmost faith he'll continue the tradi-
tion of excellent programming on
WZAK”

Rush has relinquished the MD
position; he has appointed Kim
Johnson as his replacement.

Alcohol Bill

Continued from Page 1

whose daughter was killed by a re-
portedly drunk driver, has receiv-
ed a sympathetic hearing from his
Senate colleagues, many lawmakers
have expressed doubts about his
bill’s effectiveness — and its fate re-
mains uncertain.

NAB has mounted a major cam-
paign to defeat the bill, believing
such a measure would prompt beer
and wine makers to greatly reduce
— or even eliminate — their use of
broadcast media.

Kampmeier
Continued from Page 3

Kampmeier remarked, “I'm ex-
cited about the potential for growth
at WYNY and proud to be associ-
ated with [Broadcasting Partners
President] Barry Mayo, Steve Can-
dullo, [consultant] Rusty Walker,
and the station’s great staff”

While at Unistar, Kampmeier
oversaw seven fulltime radio for-
mats, including the web’s Country
and Hot Country services. The 24-
year radio veteran has also pro-
grammed stations in Phoenix, Orl-
ando, Tampa, and New Haven.

Cohen

Continued from Page 1

way. His contribution to this com-
pany is measured in more than
chart numbers. It’s his integrity and
personal touch that have made him
one of the most respected and well-
liked executives anywhere.

Cohen began his career in the WB
mailroom in 1973 and was later pro-
moted to Director/Administrative
Services. He then became the label’s
New York local rep in 1977, AOR
promotion rep a year later, and VP/
Promotion in [988.

Eamings
Continued from Page 47

ultimedia Inc. (Nasdagq:
MMEDC) posted first-
quarter operating net

earnings of $17.3 million (45 cents
per share), up from $152 mitlion (40
cents per share) a year ago. Rev-
enues were $146.4 mitlion, up from
$139.5 million. Broadcasting rev-
enues rose 5% to $29.3 million.

Multimedia owns seven radio
stations, five TV stations, cable TV
systems, and a major TV produc-
tion company.

aylord Entertainment Co.

G (NYSE: GET) reported
first-quarter net income of

$8.5 million (10 cents per share),
compared to anet loss of $8.3 mil-
lion {10 cents per share) a year ago.
Revenues were $38.5 million, down
from $38.9 million. Operating cash
flow was up 20% at $20.5 million.
Broadcasting revenues were
$33.4 million, up from $30.5 mitlion.
Broadcasting cash flow was $3.9
million, up 146% from $1.6 mittion.
Gaylord owns WSM-AM & FM/
Nashville, WKY/Oklahoma City,
four TV stations, cable TV net-

works TNN and CMT, Opryland
and its convention hotel, and other
entertainment properties.

Group Income Mixed

ckerley Communications
A (AMEX: AK) reported first-

quarter net income of $1.6
million (10 cents per share), com-
pared to a loss of $2.2 million (14
cents per share) a year ago.
Revenues were $53.5 million, up
from $48.2 million.

Ackerley owns KJR & KLTX/
Seattle, five TV stations, the
Seattle Supersonics basketball
team, and a billboard and airport
advertising company.

ulitzer Publishing Co. (Nas-
P daq: PLTZ) claimed first-
quarter net income of $4.2
million (32 cents per share on 13
million shares), up from $3.7 mil-
lion (32 cents per share on 11.5 mil-
lion shares) a year ago. Revenues
were $111.4 miltion ($39.2 million
from broadcasting), up from $93.6
million ($25.5 million from broad-
casting).
Pulitzer owns KTAR & KKLT/
Phoenix, seven TV stations, and
three newspapers.

Very Multiplatinum

Next Plateau/London/PLG act Salt-N-Pepa were presented with a
multiplatinum award for their “Very Necessary” LP. Posing with the pla-
que are (I-r) group members Pepa (Sandi Denton), Salt (Cheryl James),
and Spinderella (Dee Dee Roper).

T amerncanradiohistorv.com

' Revenues
Continued from Page 1

increases of 14% in the South-
east, 13% in the West, 12% in
the Midwest, and 10% in the
- East.

RAB's caiculations are based
- on data supplied by the account-
ing firms of Miller, Kaplan, Arase
& Co. and Hungerford, Aldrin,
Nichols & Carter.

Tiburski

Continued from Page 3

Unlike his recent stint managing
crosstown WHK & WMMS, Ti-
burski noted, “This isn’t an interim
Jjob — not only will I be here dur-
ing this critical transition phase of
Metroplex merging with Clear
Channel, but I will remain here per-
manently. I'm thrilled to work with
Norm and Bob, who gave me my
first opportunity in radio over 25
years ago. These guys know how to
win. The opportunity here is tre-
mendous, and the competitive iand-
scape is vivid and exciting.”

Tiburski was co-founder and Pres-
ident/CEO of station owner WIN
Communications between 1985-
1990, preceded by a five-year tenure
as GM at WMMS. Before rejoining
"MMS last year, he had spent three
years as a radio financial consultant.

- I~

EEO Fines

Continued from Page 3

New York, which was slapped with
a $23750 fine. “We're surprised,
disappointed, and a little confused,”
said WOR GM Bob Bruno. “We’re
a responsible broadcast operation,
and we've made every legitimate ef-
fort to comply with these rules. A
lot of good people here work hard
to do the right thing, and this just
makes us wonder.”

Lotus Communications was hit
with fines at two of its operations:
KFSD/San Diego ($18,750) and
KTKT &  KLPX/Tucson
($25,000).

The most common offense cited
by the Commission was failure to
successfully recruit acceptable num-
bers of minorities. EEO deficiencies
are rated according to the number of
minorities holding fulltime positions
compared to the area’s available mi-
nority labor force. The FCC acted
on petitions filed by a number of or-
ganizations, including the National
Black Media Coalition, National
Hispanic Media Coalition, and the
NAACP.

Stein

Continued from Page 10

proven her ability in the promotion
trenches time and again. It’s great to
finally have her here in Burbank and
on the cutting edge of this exciting
new radio format.”

Sr. VP/Creative Services Jeff
Gold added, “Progressive is the
wave of the future, and Nancy is the
perfect person to help us ride that
wave.”

Olson
Continued from Page 1

sense of purpose, his drive, and his
attention to detail are beyond com-
pare and have been instrumental in
our company’s ongoing success.”

*“The opportunity to work with a
group of people this talented and
creative is a rare opportunity,” Olson
said. “The leadership they provide
their respective companies is evident
through their success in satisfying
day-to-day business requirements
while providing their clients an at-
mosphere that encourages innovation
and new revenue development.”

Katz Radio Group includes the
Banner Radio, Christal Radio,
Eastman Radio, Katz Radio, and
Katz Hispanic Media rep firms.

THE INDUSTRY’S NEWSPAPER

FOUNDER & PUBLISHER Blob Wilson
CHIEF OPERATING OFFICER- Erica Farber
EXECUTIVE VP/GENERAL MaNAGER Dick Krizman
SENIOR VICE PRESIDENT & EDITOR Ken Bames
SENIOR VICE PRESIDENT /RESEARCH & DEVELOPMENT Dan Cole

F EQITORIAL

VICE PRESIDENT/EXECUTVE EDITOR  Gaail Mitchell
AR DIRECR. Richard Agata

senoR E0OR - Don Waller
MANAGING EDITDR Ron Rodrigues
FORMAT EDITORS A Mike Kinosian,
ar Cyndee Maxwell, cir Joel Denver,
countRY Lon Helton, urBaN CONTEMPORARY Walt Love,
NeWS/ 1Lk Randall Bloomgquist
DIREGTOR OF RESEARCH Sésvices Hurricane Heeran
ASSOCIATE EDITORS Shawn Alexander, Jeff Axelrod,
Julie Gidlow, Margo Ravel,
Barak Zimmerman
ASSISIANT EDITORS Greg Burt,
Paul Colbert, Lanetta Kimmons,
Michelle Parisi, Frank Rolh,
Geoff Schackert

INFORMATION SERVICES

MARKETING DIRECTOR  Mike Lane mansGer Jill Bauhs
CUSTOMER SERVICE REPRESENTATVES  Craig Fleek,
Elisabeth Piper
OISTRIBUTION MANAGER  John Emenputsch

DATA PROCESSING

0P/ COMMUNICATIONS DIRECTOR - Miichaet Onufer
COMPUTER SERVICES Mary Lou Downing,
Dan Holcombe, Saeid lrvani, Cecit Phillips
Marjon Shabanpour, Kenton Young

CIRCULATION

CIRCULATION MANAGER Paige Beaver
CIRCULATION COORDINSTOR  Kelley Schieffelin,
Jim Hanson

ELECTRONIC PUBLICATIONS

DIRECTOR Vickie Ocheltree
HaTeax pRoouCTIoN Jeff Steiman, Carl Harmon

PROOUCTION

PRODUCTION SUPERVISOR Richard Lesovoy
PROCUCTION DIRECTOR Kent Thomas
PROOUCTION MANAGER Roger Zumwalt
ADVERTISING DESIGN DIRECTOR  Gary van der Steur
ASSOCIATE AT DIRECTOR  Miarilyn Frandsen
TYPOGRAPHY Lucie Moris, Bill Mohr
craptics Tim Kummerow, Teresa Dovidio

ADMINISTRATION

ASSISTANT T0 TE PUBLISHER Karen Biondo
OFFICE MANAGER Jacqueline Lennon
ConTROLLER Marta Gluck
ACCOUNTING: Maria Abulysa,

Nalini Khan, Norma Sanchez
RECEFTION Juanita Newton, Karen Mumaw
maiL sirvices Rob Sparago, Matthew Parvis

BUREAUS

WASHINGTON: 202078323822, FAX: 202+783+0260
8uReAl cHiEF Randall Bloomguist
ASSOCIATE EDTOR Jack Messmer
EDITORIAL ASSISTANT Kitson Flynn
OFFICE MARAGER Suzie Doyebi

LEGAL counseL Jason Shrinsky

WASHVILLE: 615224428822, FAX: 61522486655
suatau criEf Lon Heltor,
ASSOCWTE EDITOR. Lorie Hollabaugh

ADVERTISING
oS ANGELES: 310255304330, FAX: 310°203°8450
VICE PRESIDENT/ SALES, WESTERN REGION Miichael Atkinson
SALES MANAGER Henry Mowry

ADVERTISING COORDINATCR Nancy Hoff

SALES REPRESENTTVMES Jeff Gelb, Mike Schaefer
ADVERTISING ASSISTANT Ted Kozlowski

ADMINISTRATIVE ASSISTANT Malayna Khalid

OPPORTUNITIES SaLES Kristy Reeves

MARKETPLACE SALES John Hussey -
WASHINGTON: 202078323826, FAX: 20227830260
VICE PRESIENT/SALES Barry O'Brien
SALES i Elizabeth S. Is
HASHVILLE: 615224428822, FAX: 615224826655

ORECTOR/ SALES Jennifer Scruggs



www.americanradiohistory.com

i e S < Ml bl s

MUSIC
Arrested Development Say ‘Zingalamaduni’!

rrested Development frontman Speech produced the

band’s forthcoming ‘Zingalamaduni” (Swahili for

“beehive of cultures”). This is the band’s second stu-
dio LP — its third overall including the ‘“Unplugged” set.
“Ease My Mind” is at radio now.

May 6, 1994 R&R ¢ 29

SCREEN SCENE
Hoey, Dale On ‘Endless Summer II’ ST

uitarist Gary Hoey scored,
G produced, and plays on
the soundtrack to “End-
less Summer i) the long-awaited

Among the celebs heard philoso-
phizing on the disc are L.L. Cool
J, Martin Lawrence, Spike Lee,
Q-Tip, and Queen Latifah. Cuts to
watch: “Sex Wit You” and the title
track. The complete Uptown/MCA

ginal, did the honors this time, too.
The movie breaks June 3.

‘Color Ot Night ST

Rapper Fulani of Gumbo,
another act produced by Speech,
rhymes on the track “Africa’s Inside
Me.” Other noteworthy tunes are
“United Minds” and ‘‘United
Front” The Chrysalis/ERG LP will
be available June 4.

Secada Soul
With his second English-language
set, “Heart, Soul & A Voice,” Jon
Secada flexes his co-writing and co-
production prowess, sharing the
chair with Emilio Estefan Jr. The
set is allegedly harder-edged and

features organ stylings, harmonies
from ex-Talking Heads backing

set hits the streets on May 24.

Sympheonic Stones

A number of stars join the Lon-
don Symphoity Orchestra on “Sym-
phonic Music Of The Rolling
Stones,” an 1l-song reinterpretation
of the band’s hits. They include
Mick Jagger (“Angie”), INXS’s
Michael Hutchence (“Under My
Thumb”), Clannad’s Maire Bren-
nan (“As Tears Go By”), and Mari-
anne Faithfull (“Ruby Tuesday”).

Longtime Stones producer Chris
Kimsey helmed the set. Jon Astley

sequel to the classic '65 surf flick.
He's joined by bassist Tony Frank-
lin (Firm), drummer Greg Bisson-
ette (Joe Satriani), Latin percus-
sionist Poncho Sanchez, and
others, including Dick Dale — the
*King Of The Surf Guitar” The Re-
prise disc is due in stores May 31.

Hoey and Dale duet on the lat-
ters “Shake & Stomp” While 10 of
the LP’s 14 cuts are new originals,
Hoey & company also remake the
Sandals’ original theme from “End-
less Summer,” Vince Guaraldi’'s
“Linus And Lucy” (heard on count-
less “Peanuts” TV specials), and

Bruce Willis, Jame March,
Lesley Ann Warren, and Scott
Bakula star in “Color Of Night, a
psychological thriller directed by
Richard Rush (“The Stuntman™.
Musician/politician Ruben Blades
wears his thespian cap in this Hol-
lywood film, which is tentatively
set to open in late August.

The Mercury sounctrack fea-
tures three of the label’s artists.
Lauren Christy sings “The Color Of
The Night” and “Rain” The former
— co-written by Jud Friedman
(“Run To You") and hearc repeated-
ly throughout the film — will ship

more R&B-influenced than his 1992
debut. Diane Warren wrote the
tune “Where Do I Go From You.”
“If You Go” is at radio now. The full
SBK/ERG LP arrives May 24.

Byrne Ward

singer Dolette McDonald, and
Lindsay’s guitar on some tracks.
Tunes to watch: “Back In The Box”
and “Angels,” which shipped to
Rock formats this week. The Luaka
Bop/Sire/WB LP will be in stores

(Eric Clapton, the Who) arranged
the music with Killing Joke’s Jaz
Coleman and Stones associate Matt
Clifford. The four cuts listed above
are on a radio sampler that also in-
cludes “Gimme Shelter” as sung by

War's “Low Rider,’ which will like-
ly ship to Rock radio the last week
of May.

The New Line film stars surf-
doggies Pat O’Connell, Robert
“Wing Nut” Weaver, Jerry Lopez,

to AC in mid-July and te CHR two
weeks |ater.

Lowen & Navarro weigh in with
“Just To See You,” and Brian
McKnight composed the instru-
mental “Love Theme.” Dominic

Adios, amigos. David Byrne May 24. the New London Children’s Choir. Tom Curren, Tom Carroll, and “Bay-  Frontiere scored the bulk of the
: : . RCA Victor will release the full LP watch” semi-regular Kelly Slater.  film. The LP is set to arrive in
;Z?t;?csja;’(s) ([)l:le hlr(s)c:: exsto 22;10 (;2[}": Nuttin’ But Heavy May 24. Bruce Brown, who directed the ori-  stores August 9.

self-titled collection of a dozen or-
iginals. He produced it with former
Prince associate Susan Rogers and
Ambitious Lovers mainman Arto
Lindsay.

Though it was played primarily by
Byme’s new band (bass-drums-
percussion/vibes), the record also

“Nuttin’ But Love” marks the fifth
album from Heavy D & The Boyz.
Producers include Kid Capri, Easy
Mo’ Bee, Marley Marl, Teddy
Riley, Pete Rock, and Erick Ser-
mon. The 13-cut set sports a remix
of the current radio track, *“Got Me
Waitin’,” with vocals by Silk.

PRECIOUS METAL

The RIAA has issued the follow-

Boingo’s Back

Boingo (formerly Oingo Boingo)
will make their Giant debut (10th
overall) with ““Boingo.” This is their
second such titled LP. It’s also the
first standalone Giant release. Pro-
duced by bandleader Danny Elf-
man, guitarist Steve Bartek, and
bassist John Avila, the LP features
a remake of the Beatles’ “I Am The
Walrus.” “Hey!” is at Alternative
and Progressive now and ships to

MUSIC DATEBOOK

MONDAY, MAY 16

1960/ Berry Gordy announces plans to
form Motown Records.

1966/ The Beach Boys release the “Pet
Sounds” LP.

1983/ Michael Jackson moonwalks in
front of 50 million US. TV viewers

ing awards for the month of April:

MULTIPLATINUM ALBUMS

“Janet.] Janet Jackson, Virgin
(6 mitlion);, “Get A Grip; Aero-
smith, Geffen (4 million); “Ten
Summoners Tales, Sting, A&M;
“Make It Last Forever] Keith
Sweat, Elektra; “Best Of The Stat-
ler Brothers,” Statler Brothers,
Mercury (3 million), “The Colour
Of My Love Celine Dion, 550/
Epic; “In Utero Nirvana, DGC;
“Grave Dancers Union,” Soul Asy-
jum, Columbia; “Serious Hits; Phil
Collins, Atlantic/AG (2 million).

PLATINUM ALBUMS

“Philadelphia” ST, Various Art-
ists, Epic Soundtrax; “The Colour
Of My Love] Celine Dion; “God
Shuffled His Feet; Crash Test
Dummies, Arista; “Big Time,’ Lit-
tle Texas, Warner Bros.; “Rolling
-Stone Collection: 25 Years Of Es-
sential Rock;” “Classic Rock Set,
19641968, and “Treasury Of
Christmas, Vol. I" (box sets),
Various Artists, Time-Life Music;

tion,” Richard Marx, Capitol; “The
Cross Of Changes,” Enigma, Vir-
gin; “Black Reign;” Queen Latifah,
Motown; “The Hits, H” Prince,
Paisley Park\VB; “Back To Basics;
Maze f/Frankie Beverly, Warner
Bros.; “Rolling Stone Collection:
25 Years Of Essential Rock;
“Classic Rock Set, 19641968, and
“Treasury Of Christmas, Vol. I”
(box sets), Various Artists; “The
Best Of Your Hit Parade Set” (box
set), “Rock 'N Roll Era, 1958, and
“Rock 'N Roll Era, 1957," Various
Artists, Time-Life Music; “Big tron
Horses,” Restless Heart, RCA;
“Piano By Candlelight; Carl Doy,
Time-Life Music; “NWA & The
Posse” NWA % The Posse, Priori-
ty; “Best Of Reba McEntire) Reba
McEntire, Mercury; “Partners In
Rhyme” Statler Brothers; “Kids
Sing Praise, Vol. I Various Artists,
Brentwood Music; “The New Zapp
IV U Zapp, Warner Bros.

PLATINUM SINGLES

“The Sign; Ace Of Base, Arista;
“Whatta Man,” Salt-N-Pepa #/En

Rock May 24. The full set arrives

May 17.

A limited-edition digipak version
includes a 50-page CD-size book of
reproductions of artworks in Elf-

man’s collection.

Rick James Old & New

As part of *The Serious Funk
Trilogy,” Motown will release
“Bustin’ Out: The Very Best Of
Rick James” on May 17. In addition
to his hits (“Super Freak,” “Give It
To Me Baby,” “You And I,” and
“Ebony Eyes” with Smokey Robin-
son), the two-CD set offers four new
tunes and a hit medley megamix —
even though James is still in prison.

The new cuts are ““Serious Love,”
“Divine One,” “Down By Law,” and
a cover of Norman Conners’s
“Starship.” The label is servicing the
entire set to radio, but no particular

track is singled out.

Tempchin, Take Two

on Motown's 25th anniversary
special.

Born: Lenny Kravitz 1964, Janet Jackson
1966, Ralph Tresvant 1968

TUESDAY, MAY 17

1967/ With the release of “Chicago Tran-
sit Authority,” Chicago become the
first group to issue a debut double
album.

1980/ Peter Criss quits Kiss.

1967/ Tom Petty’s L.A. home suffers
$800,000 damage from an arson
fire.

Born: Bill Bruford {ex-Yes) 1950, George
Johnson (Brothers Johnson) 1953,
Enya 1961

WEDNESDAY,MAY 18

1963/ The Beatles begin their first headlin-
ing tour of England.

1970/ The Beatles release their last LP,
“Let It Be”

1980/ Yes add Trevor Hom and Geoff
Downes to their lineup in the wake
of Jon Anderson and Rick
Wakeman's exit.

Born: Rick Wakeman (ex-Yes) 1949, Mi-
chael Cretu (Enigma) 1957

| =73

The Beach Boys — heavy petting.

FRIDAY, MAY 20

1954/ Bill Haley & His Comets release
“Rock Around The Clack.”

1978/ “The Buddy Helly Story” biopic
premieres in Lubbock, TX.

1992/ Scorpions bassist Francis Buckholz
quits the group.

Born: Joe Cocker 1944, Cher 1346, Jane
Wiedlin (ex-Go-Go’s) 1958

SATURDAY, MAY 21

1963/ Stevie Wonder records his first hit,
the ab-soul-lutely /ive! ' Fingertips,
Pt. 2.

1992/Bette Midler becomes the last
guest on ‘‘The Tonight Show Star-
ring Johnny Carson."

Born: Ronald Isley 1941, Leo Sayer 1948

SUNDAY, MAY 22

“After The Rain” is the new LP

THURSDAY, MAY 19

“Seal; Seal, §ire/WB; “The Com- x.?:gouzﬁtglﬁfg%;?:engﬁ; from Jack Tempchin & The Seclu- ) 1958/Jery Lee Lewis tells Londb
plete Recordings,’ Robert John- ’ sions. Best-known as the author of 1970/ Led Zeppelin hole up in a Hamp- reporters he's married his 13-year-
son, Columbia; “No One Can Do GOLD SINGLES the Eagles hits “Peaceful Easy Feel- shire country house, Headley old cousin. The ensuing controversy

It Better; D.O.C., Atlantic/AG,
“Hillbilly Deluxe] Dwight Yoakam,
Warner Bros.

GOLD ALBUMS

“The Downward Spiral] Nine

Grange, to begin work on “Led Zep-
pelin 1"

1979/ Ex-Beatles Paul McCartney,
George Hamison, and Ringo Starr
perform with Mick Jagger, Denny
Laine and Eric Clapton at the

all but ruins his career.

1966/ Bruce Springsteen — then guitarist
for the Castiles — makes his first
record (“That's What You Get"). Ex-
actly six years later, Springsteen,
now a solo act, auditions for Col-

ing” and “Already Gone,” Temp-
chin’s back with an LP produced by
the Robb Brothers (Lemonheads,
Buffalo Tom). Guests include
Glenn Frey, J.D. Souther, and
Timothy B. Schmit. Greg Leisz (of

“Streets Of Philade!phia] Bruce
Springsteen, Columbia; “Indian
Outlaw;” Tim McGraw, Curb; “Gin
And Juice] Snoop Doggy Dogg,
Death Row/InterscopelAG; “Loser!

Inch Nails, Nothing/TVT/Inter-

Beck, DGC; “So Much In Love/

K.D. Lang’s band) is in the band.

reception for Clapton's marriage to

umbia A&R giant John Hammond

scopelAG; “Notorious; Confeder- | All-4-One, Blitzz/AG; “MMM MMM - L Patti Boyd. Sr.
ate Railroad, Atlantic/AG; “Zhane? | MMM MMM Crash Test Dum- | Night River Records should have Born: Pete Townshend 1945, Dusty Hill | gy Bernie Taupin 1950, Morrissey
Zhane, Motown; “Reality Bites” ST, | mies; “Dunkie Butt} 12 Gauge, the LP in stores and the track “Blue (ZZ Top) 1949, Grace Jones 1952, 1959 '

Various Artists, RCA; “Paid Vaca-

Street Life/Scotti Bros.

Flame” shipping to Progressive this

week.

WWW_americanradionistorT o

Joey Ramone (Ramones) 1952

— Paul Colbert
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ABC/SMN
Robert Hall ® (800) 527-4892
Starstation

CELINE DION/Misied
HUEY LEWIS.../Some Kind Of Wonderful

Hot AC

HUEY LEWIS.../Some Kind Of Wonderful
LITTLE TEXAS/What Might Have Been
Touch

BABYFACE/And Our Feelings

PATTI LABELLE/Right KGnd Of Lover
PHIL PERRY & VESTA/After The Love...

Rl LR

ALTERNATIVE PROGRAMMING
Mickey Briggs ® (800) 231-2818
Super AC/AOR

ACE OF BASE/Don't Tum Around

GABRIELLE/I Wish
LISA LOEB/Stay (| Missed You)

COCLH00ELY

BROADCAST PROGRAMMING
Becky Brenner ® (800) 426-9082
Digital AC — Mike Bettelli

HUEY LEWIS.../Some Kind Of Wonderfu

JON SECADAT You Go

KATHY TROCCOLI el Me Where It Hurls

Digital Soft AC — Mike Bettelli
KATHY TROCCOL/Tell Me Where it Hurts

Digital AC Mix — Mike Bettelli
HUEY LEWIS.../Some Kind Of Wonderful

Digital Hot AC

HUEY LEWIS.../Some Kind Of Wonderful

Digital CHR

ACE OF BASE/Dont Turn Around

TONY TONI TONE/Leavin'

Hot Z Format

ALICE IN CHAINS/! Stay Away

ALLMAN BROTHERS BAND/No One To Run With
PINK FLOYD/Take t Back
TRAFFIC/Here Comes A Man

JONES SATELLITE NETWORKS
Phil Barry e (800) 766-3251
Adutt Choice

COUNTING CROWS/M. Jones
CELINE DION/Misied

S S R e

MAJOR NETWORKS
Kevin Gluszezak @ (312) 7551300
The Exxit — Kevin Lewis
COLLECTIVE SOULS/Shine

GIN BLOSSOMS/Untit | Fall Away

LIVE/Sefing The Drama

ROLLINS BAND/Liar

Rhythm Of The '90s
ARRESTED DEVELOPMENT/Ease My Mind
TEVIN CAMPBELLI'm Ready

Adult HitRadio
ELTON JOHN/Chapel Of Love

SR R L R A )

UNISTA
(805) 294-9000

AC I

TONY BRAXTON/You Mean The Worid To Me
HUEY LEWIS.../Some Kind Of Wondertul

Format 41 — Andy Fuller
MADONNA/I'Y Remember

Adult Rock & Roll
ALLMAN BROTHERS BAND/No One To Run With

RADIO AAHS

Children's Satellite Network
Stix Frankiin ® (612) 926-1280
wtw

2 1 MARIAH CAREY/Hero (Columbia)

1 2 ANIMANIACS/I'm Cute (Kid Rhino/WEA)

10 3 LENNY GRAF/It's A Hit (LGM)

3 4 MARY KATE & ASHLEY OLSEN/No One Telis
The President What To Do
{Zoom Express/BMG Kidz)

5 5 MICHAEL MISH/Goria Walk (Mish Mash)

4 6 DENNIS HYSOM/Goldylocks Returns
{Discovery/BMG Kidz)

7 7 BALTIMORA/Tarzan Boy (SBK/ERG)

6 8 CRAIG N' CO./Do Bulkes Have Mommies?
(Walt Disney)

8 9 JIMMY CLIFF/ Can See Clearty Now (Chaos)

— 10 ROCKAPELLA/Big Wet Rag
(Zoom Express/BMG Kidz)

57 million households
Patti Galluzzi
VB/Music Programming

Weeks On

LAL ]

MARIAH CAREY/Anytime You Need A Friend (Columbia)
ARRESTED OEVELOPMENT/Ease My... (ChrysalyERG)
COOLIO/Fantastic Voyage (Tommy Boy)
WHALE/Hobo Humpin Siobo Babe (EastWest/AG)
GRANT LEE BUFFALOVFuzZy (Maverick/Sire/WB)

|EXCLUSIVES |

AEROSMITH/Crazy (Getfen) . ......... ... .. .. 2

[HEAVY |

MARIAH CAREY/Anytime You Need... (Columbia) ADD
COLLECTIVE 80UL/Shine (Atlantic/AG) . . .. ... .. 6
WARREN 6..../Regulate (Death Row/Interscope/AG) 2
JANET JACKSON/Anytime, Anyplace (Virgin) ... . . 3

SNOOP.../Doggy Dogy... (Death Row/tnterscope/AG) 4

| BUZZ BIN ]

FRENTEUBizarre Love Tiangle (MammotivAG) ... . 3
GREEN DAY/Longview (Reprise) . .......... .. 12

ARRESTED DEVELOPMENT/Ease... (ChrysaiERG) ADD
BIG MOUNTAIN/Baby. | Love Your Way (RCA) .. ... 7
TONI BRAXTON/You Mean The... (LaFace/Arista) . . 8

CANDLEBOX/Far Behind (Maverick/Sirs'WB) . ... 2
COOLIO/Fantastic Voyage (fommy Boy) ... ADD
COUNTING CROWS/Round Here (DGC) . ........ 2
SHERYL CROW/Leaving Las Vegas (ASM) . .. ... 10
DOMINO/Sweet Potatoe Pie (OutbursVRAL/Chaos) . 7
LISA LOEB.../Stay { Missed You) (RCA) .. ... ... 2

MADONNA/I| Remember (Maverick/Sire/WB) ... 8
MEAT LOAF/Objects In The Rear View... (MCA) ... 2

MEAT PUPPETS/Backwater (LondorvPLG) ... .. .. 8
PRIMAL SCREAM/Rocks (Sire/WB) . ........... 6
SOUNDGARDEN/Spoonman (ABM) ........... 11
|ACTIVE

AALIYAH/Back & Forth (BlackGround/dive) .. ... .. 2
ACE OF BASE/Don't Tun Around (Arista). .. .. .. 2
BABYFACE/And Our Feelings (Epic) . .......... .8
BACKBEAT BAND/Money (Virgin) ... ..... .3
GIN BLOSSOMS/Until | Fakl Away (ASM) ... ... ... 2
HAMMER/Pumgs & A Bump (Giant/Reprise) . ... . 6
HEAVY D & THE BOYZ/Got Me Waiting (UptowryMCA} 3
HOLEMiss World (DGC) ..................... 3
1CE CUBE/You Know How We Do It (Priority). .. . . 12
JODECUFeenin' (Uptowrn/MCA) ................ 5

PRINCE/The Most Beautiful... (N.PG./Bellmark) ... 9
BONNIE RAITT/Love Sneakin’ Up On You (Capitol) . 3

ROLLINS BAND/Liar (Imago) ................. 5
SWV/Anything (RCA) .. ... ... .......... 8
TONY TONI TONE/Leavin' (Wing/Mercury) ....... 2
WU-TANG CLAN/C.R E.A M. (Cash...) (Loud/RCA) 11
XSCAPE/Love On My Mind (Columbia) .. ........ 2

|m< i

FRANCIS DUNNERY/American Life... (Atlantic/AG) . 2
GENERAL PUBLIC/T Take You... (Epic Soundtrax) . §
GRANT LEE BUFFALD/Fuzzy (Maverick/Sire/WB) ADD
MAZZY STAR/Fade Into You (Capitol) ........... 3
SARAH Med ACHLANPossescion (NettweridAsista). 8
MORRISSEY/The More You... (Sire/Reprise) . . ... 8
PAVEMENT/Cut Your Hair (Matador) 6
PHISH/Down With Disease (Elektra) ... |
PRONG/Snap Your Fingers. Snap Your Neck (Epic) 3
WHALE/Hobo Humpin Siobo Babe (EastWest/AG) ADD

VHi

VIOED 1S On

46.7 muffion households
Sal LoCurto. VP/Programmung & Scheduling
Norman Schoenlfeid, VPIMusic

& Artist Refations
Weeks On

GREATESTHITS

ACE OF BASE/Don't Tum Around (Arista) . .. .. ADD
TONI BRAXTON/You Mean The... (LaFace/Arista) .. 6
MARIAH CAREY/Anytime You Need... (Columbia) ADD
COUNTING CROWS/Mc. Jones (DGC) . ... ...... 13
BONNIE RAITT/Love Sneakin' Up On You (Capitol) . 7

F 1

| HEAVY

ENIGMA/Retum To Innocence (Charisma/Virgin) . . 11
GENERAL PUBLIC/I Take You... (Epic Soundtrax) . 3
JANET JACKSON/Anytime, Anyplace (Virgin) . . ADD
MADONNA/IY Remember (Mavesick/Sire/WB) .... 7
MEAT LOAF/Objects In The Rear View... (MCA) .. .. 1
PRETENDERS/Night In My Veins (Sire/WB) ... ... 1
PRINCE/The Most Beautiful... (N.PG./Bellmark) . . 10

WHAT'S NEW

PHIL COLLINS/We Wait And We... (Alantic/AG) . .. 1

COUNTING CROWS/Round Here (DGC) .. .. ADD
SHERYL CROW/Leaving Las Vegas (ASM) ... . . 1
CROWDED HOUSE/Distant Sun (Capitol) ........ 1
CELINE DION/Misled (550%Epic) ............... 4

MELISSA ETHERIDGE/Come To My... (Island/PLG) 7
ARETHA FRANKLIN/Wiling To Forgive (Arista) . .. 1
JOSHUA KADISON/Beautitul in My Eyes (SBK/ERG) 6

LISA LOEB.../Stay (| Missed You) (RGA) .... ... 2
SARAH Med ACHLANPicaezn (Aista) .. ... 4
JON SECADA/H You Go (SBK/ERG) . ............ 2
TRAFFIC/Here Comes A Man (Virgin) ........... 1

| ARTIST OF THE MONTH |

JOHN MELLENCAMP/Wild Night (Mercury) ... .. 1

36 million househoids

Information current as ol May 3.
Cindy Mahmoud,
VP/Entertainment

=/
PR )
| A — & Original Programming

VIDEO SOUL TOP 10

LW TW

4 1 TONI BRAXTON/You Mean... (LaFace/Arista)

8 2 ANGELA WINBUSH/Treat U Rite (Elektra)

5 3 SWVIAything (RCA)

6 4 AALIYAH/Back And Forth (Jive)

7 5 ARETHA FRANKLIN/WAling to Forgive (Arista)
3 6 FOR REALMYou Dot Wanria.. (ASM/Perspectie)
2 7 BRAND NEW.../Dream... (Dalicious ViIWEWAG)
— 8 SOUNDS OF BLACKNESS/... (Perspective/ASM)
19 TEVIN CAMPBELLITm Ready (Owest/W8)

— 10 KEITH SWEAT/How Do You Like It? (Elektra)

Information current as of May 6.

|[RAPCITYTOP 10 |

LW TW

2 1 SNOOP.../Doggy... (Death Row/interscope/AG)

2 NAS/It Ain't Hard To TeN (Columbia)

3 BLACK MOON/ Gotcha Open (Nervous/Mercury)

4 DUTKAST/Player’s Ball (LaFace/Arista)

5 SMIFF-H-WESEDM/ Buckaoen (Wreck)

6 DOMINO/Sweet Potatoe... (OutBurst/RAL/Chaos)

4 7 ILLEGAL/Back in The Day (Rowdy)

— 8 KRS-ONE/Return Of The Boom Bap (Jive)

10 9 STRICTLY ROOTS/Beg... (Friends Connections)

— 10 FAT JOE/Da Real (Violator/Relativity)
Information current as of May 7.

WD s

TrHE 18 mittion househoids

Les Garland
VP/Programming
John Robson, Dirsctor/
Music Programming

MUSIC TELEVISION
YOUCONTROL.

wWTw

— 1 AARON HALL/ Miss You (Silas/MCA)

2 HAMMER/Pumps & A... (Ver 2) (Giant/Reprise)
3 NEW 2 UIVE CREW/You Go Gir! (Luke)

4 SNOOP.../Doggy. .. (Death Row/nterscope/AG)
5 R. KELLY/Your Body's Cattin’ (Jive)

6 12 GAUGE/Dunkie... {Street Life/Scotti Bros.)
7 NEW 2 LIVE CREW/Yeah, Yeah (Luke)

8 AALIYAH/Back & Forth (BiackGround/Jive)

fi 9 OUTKASY/Player's Ball (LaFace/Arista)

9 10 DA BRAT/Funkdafied (Chaos)

Most requested for week ending April 29

T TOR T R A N

€ JTNN

THE NASHVILLE NETWORK »
59.7 Million Households
Lyndon LaFevers,
Video Program Administrator

Weeks On

CLINT BLACI/A Good Run Of Bad Luck (RCA) . ... 9
GARTH BRDOKS/Standing Outside The Fire (Liberty) 8
BROOKS & DUNN/That Ain't No Way To Go (Arista) 5
MARTY BROWN/Cryin, Lovin', Leavin' (MCA) . . ADD
CONFEDERATE RAILROADVDaddy... (A8l Nash /AG) 10
BILLY RAY CYRUS/Talk Some (Mercury) .... ADD
JOE DIFFIE/In My Own Backyard (Epic) . ....... 1
FAITH HILL/Piece Of My Heart WB) ... . . 3
TOBY KEITH/Wish | Didn't Know Now (Mercury) .. . 9
PATTY LOVELESS/How Can | Help You Say... (Epic) 9
KATHY MATTEA/Walking Away A Winner (Mercury) 11
J. M. MONTGOMERY/Rope The Moon (Atl. Nash./AG) 10
SHENANDOAH/if Bubba Can Dance (| Can Too) (RCA) 15

DOUG STONE/Addicted To A Dollar (Epic) . .. ... 12
MARTY STUART/Kiss Me, ['m Gone (MCA) ... ... 17
RANDY TRAVIS/Before You K Us Al (WB) ... ... 6

CLAY WALKERMere Do  Fit In The Picture (Giant) 11
DWIGHT YOAKAM/Try Not To Look So Pretty (Reprise) 4

[ADDS |

MARTY BROWN/Cryin' Lovin, Leavin' (MCA)
BILLY RAY CYRUS/Talk Some (Mercury)
EMMYLOU HARRIS/Crescent City (Asylum)
NEAL McCOY/Wink (Atiantic Nash./AG)
NEVILLE & YEARWOOD/! Fail To Pieces (MCA)
TRAVIS TRITT/Foolish Pride (WB)

Information current as of May 2.

CMT

COUMTRY MUSIC TRLEVISION

24.4 Million Households
Tracy Storey, Programming Manager
Hal Willis, General Manager

ww

2 1 TRAVIS TRITT/Take tt Easy (WB)

3 2 CLINT BLACK/A Good Run Of Bad Luck (RCA)
5 3 DOUG STONE/Addicted To A Dollar (Epic)

7 4 RANDY TRAVIS/Before You Kifl Us All (WB)

6 5 JOHN BERRY/Your Love Amazes Me (Liberty)
8 6 MARTY STUART/Kiss Me, 'm Gone (MCA)

1 7 SHENANDOAH/I Bubba Can Dance... (RCA)
9 8 JM. MONTGOMERY/Rope The... (Al. Nash./AG)
10 9 TOBY KEfTH/Wish | Didn'... (Mercury)

— 10 CLAY WALKER/Where Do | Fit... (Giant)

Weeks On

| s -

JOHN BERRY/Your Love Amazes Me (Liberty) ... 17
CLINT BLACK/A Good Run Of Bad Luck (RCA) ... 10
DIAMOND RI0/Love A Little... (Arista). . PICK/ADD
TOBY KEITH/Wish | Didn't Know Now (Mercury) . . 10
PATTY LOVELESS/How Can | Help You... (Epic) .. 10
KATHY MATTEA/Walking... (Mercury) BREAKOUT/H2
TIM McGRAW/Don't Take The Girt (Curb) .. ... ADD
J.M. MONTGOMERY/Rope The Moon (Atf. Nash /AG) 11
SHENANDOAH/if Bubba Can Dance (| Can Yoo} (RCA) 16

DOUG STONE/Addicted To A Dollar (Epic) . ... ... 14
MARTY STUART/Kiss Me I'm Gone (MCA) ... ... 17
RANDY TRAVIS/Before You Kill Us All (WB) .. .. .. 7

CLAY WALKER/Where Do | it In The Picture (Giant) 12

!Wm :;i: i ‘|

BILLY RAY CYRUS/Talk Some (Mercury)......... 2
FAITH HILL/BUt IWII(WB) . .............. ADD
SAMMY KERSHAW/Nationat Working... (Mercury) . 3
HAL KETCHUM/(Tonight We Just Might).... (Curb) . . 3
MAVERICK CHOfR/Amazing Grace (Atlantic/AG) ADD
MAVERICKS/O What AThill (MCA) ....... . .. 4
NEAL McCOY/Wink (Atfantic Nash/AG) . ... PICK/2
NEVILLE & YEARWOOD/| Fall To Pieces (MCA). ... 2
RICK TREVINO/She Can't Say | Didn't Cry (Coturnbia) 2
TRAVIS TRITT/Fookish Pride (WB) ............. 2

MARTY BROWN/Cryin, Lovin, Leavint (MCA)
DIAMOND RIO/Love A Little Stronger (Arista)
GIBSON/MILLER BAND/Marmas Dorit Let Your... (Epic)
FAITH HILL/But | Will (WB)

MICHAEL JAMES/Love Will (Reunion)

MAVERICK CHOIR/Amazing Grace (Atiantic/AG)

TIM McGRAW/Dort Take The Girt (Curb)

Heavy rolation songs receive five plays per 0ay. Hot Shots
receive lour plays per day. Breakout Videos and Picks
(Pick Hits of the Week) receive an extra play above heavy
rotation per 0ay. At Top 10 videos aiso receive heavy
rotation

AUSTRALIA

W Tw

1 1 SCREAMING JETS/
Helping Hand

2 2 CHOCOLATE STARFISH/
Mountain

4 3 JIMMY BARNES/You Can't
Make Love Without A Soul

3 4 HUNTERS & COLLECTORS/

Easy

PETER ANDRE/To The Top

THYME/Stomp

HOODOO GURUS/You Open

My Eyes

6 8 CALIGULA/Roundabout

7 9 GANG GAJANG/Hundreds
Of Languages

9 10 BADLOVES/Memphis

Most Added

CROWDED HOUSE/Locked Out

Top 10 Australian records from playlists of 3 Triple M-
FMIMelbourne, FOX-FM/IMelbourme, MMM/Perth, PM-
FM/Perth, SA-FMiAdelaide, 2-DAY/Sydney, 2 Tripie M-
FM/Sydney, MMM-FM|Brisbane, B105/Brisbane, FM-
104/Canberra and B105/Brisbane, and FM-104/
Canberra

~Now;m

CANADA

W oW

2 1 CELINE DION/Misled

1 2 ROCH VOISINE/Lost
Without You

3 3 CRASH TEST DUMMIES/
Swimming In Your Ocean

5 4 COWBOY JUNKIES/
Anniversary Song

4 5 BOOTSAUCE/Moanie

6 LAWRENCE GOWAN/

Souls Road

6 7 BLUE RODEO/Hasn't Hit
Me Yet

8 8 MITSOU/Loving Me Is Not
ASin

7 9 BRUCE COCKBURN/Listen For
The Laugh

10 10 ANNETTE DUCHARME/
Sanctuary

Most Added

HEMINGWAY CORNER/Ride It Qut
WILD STRAWBERRIES/Crying Shame

Top 10 Canadian CHR hits courtesy

The Record (416) 533-9417
CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1BILLY JOEL .............. $626.4
2 ROD STEWART . .$460.3
3 AEROSMITH . ... ..$3395
A4RUSH........... ..$280.0
5 ALAN JACKSON .......... $198.9
6 MOODY BLUES ........... $1814
7 BROOKS & DUNN ........ $169.2
8 SCORPIONS ............. $138.3
SPEARLJAM.............. $134.4

10 SAWYER BROWNI/D. RIO ...$130.6

New Tours

Among this week’s new tours:

DOYLE BRAMHALL
CHARLATANS
KENNY CHESNEY
CHICAGO

LIVE

RICHARD MARX
METALLICA

EDDIE MONEY
YOUSSOU N'DOUR
TURNER NICHOLS

The CONCERT PULSE is a weekly com
puterized report ranking each artist by
their average box office gross reported per
venue. Courtesy of Polistar, a publication
of Promoters' On-Line Listings, (800) 344-
7383, or in California (209) 224-2631

W amercanradionistorv.com
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Summer Promotions In Motion

Summertime, and the living is . .

. busy! What are you

doing to get your station noticed during those hot, active

months ahead?

If you haven't finalized your plans,
here are some ideas worth borrow-
ing from some spring campaigns
that are stretching into the summer
months.

Club B96

Rhythmic CHR WBBM-FM
(B96)/Chicago has introduced an
interactive phone system called
“Club B96.” PD Todd Cavanah of-
fers details: “Listeners call a special
number, answer questions about
themselves using a touch-tone
phone, and then register their name,
address, and phone number. We tell
them to listen Monday-Friday at
7am, noon, and Spm; if they hear
their name and call back within an
hour, they win $1000. The hit ratio
has been 76 % so far. We’re market-
ing it as the easiest way to win
money and building an incredible
database at the same time.”

Also on B96’s summer slate:

¢ Nearly 100 broadcasts using its
satellite vehicle, concentrating on the
hot ZIP codes; listeners can register
to win a car.

® A June 26 “Summer Jam” fea-
turing Salt-N-Pepa, Zhane, Gabri-
elle, Color Me Badd, K7,2 In A
Room, and others as well as a fire-
works show. A total of 20,000 tick-
ets can be had by Club B96 mem-
bers; listeners can also score tickets
if they get a Coke bottle cap with
a B96 imprint, which also qualifies
them to win one of four red Mustang
convertibles.

Star 94’s ‘First Name Game’

WSTR (Star 94)/Atlanta’s spring
TV campaign, designed by Impact
Target Marketing, promotes the
“First Name Game.” Fueled by a
200 GRP-per-week schedule, the
spot airs during prime-time shows.
like “Roseanne,” “Home Improve-
ment,” “Hard Copy,” “Entertain-
ment Tonight,” and ‘‘Melrose
Place”

“Wherever the 18-34 women are
on TV, that’s where our spot is air-
ing,” explains OM Tony Novia.
“Each Thursday morning at 7:30 a
first name is announced and the 94th
caller with that first name wins
$5000. Hourly winners on Thursday
grab smaller cash amounts, recycl-
ing different names into different
dayparts. The payoff is to increase
the cume and build TSL.”

Star 94 will also be active in the
concert arena with tie-ins to forth-
coming shows by Whitney Hous-
ton, the Eagles, Phil Collins,
Richard Marx, Meat Loaf, Mi-
chael Boiton, and Celine Dion, to
name a few. “The price of concert
tickets has skyrocketed, making

them a better prize than ever,” Novia
notes. In the community, Star 94 re-
cently completed a “Walk America”
promotion for the March of Dimes
and has been involved with Univer-
sal Tour’s “laws” display at several
Atlanta Braves games.

Boss Of The Beach

WBSS (Boss 97)/Atlantic City
PD Bob Burke is going a mile a
minute from now until Labor Day.
“We launch our promotions in the
spring and stay highly visible in the
summer, so we have a waterfall ef-
fect going into the fall book. ‘$1000
Thursdays’ are in progress right now,
where a designated song is played
and the 97th caller wins cash. It’s the
easiest contest on the radio; re-
sponse was so heavy it blew up the
phone syster: when it debuted two
weeks ago.

“May through August is where we
make billing for the year. Spotloads
climb from two breaks/eight units an
hour to three breaks/12 units an hour
[during this period], with stopsets at
:20, :36, and :52. With this comes

_ an increase in station appearances at

up to IS clubs a week. Personally,
I’'m out four nights a week.”

Other Boss 97 plans include:

* A giant boom box designated to
make more than 500 scheduled ap-
pearances during the summer. Staf-
fers hand out T-shirts and beach

towels.

* A bumper sticker campaign that

kicks off with cash prizes.

e Live broadcasts from noon-4pm
every Saturday from the boardwalk
or beach, with up to five simultane-
ous appearances by other air talent

using cellular phones for cut-ins.

* A spring “Concert Party” in
June with live acts at the Sands

Casino or on the beach.

MPORARY HIT RADI

Drive-Through Tickets

KKRZ (Z100)/Portland, OR PD
Ken Benson details a recent event
that grabbed tons of media cover-
age. “Using a McDonald’s drive-
through, we told listeners the first
100 cars had a one-in-10 shot at win-
ning a pair of Whitney Houston tick-
ets, which were priced at $54 each.
Everyone got an envelope; some had
tickets while others had other prizes.
We had people jamming the park-
ing lot three hours ahead of time.
McDonald’s loved the publicity —
not to mention selling all that food.

“‘We've recently done some ‘Lear
Jet Concert Getaways” We hire a

WBSS (Boss 97)/Atlantic City live from the beach.

A shot of KKRZ/Portland's 25-foot
inflatable ‘Jammin” Salmon” at last year's
“Last Chance Summer Dance”

where over 20,000 attended.

KKRZ (Z100)/Portland is on the
streets looking for winners.

HAVWAWL'S HOTTEST RMUsSIC

It's always summer in Honolulu as

KIKI stickers cars to win their share

of $250,000 in cash and prizes.

www.americanradioRisStorv. corm

Where The Action Is

Il of our programmers point to local newspapers
and Chambers of Commerce as the best sources
for building a database of tie-in events.

They also recommend using pienty of signage, distributing han-
douts wherever you go, and being on hand at every event listeners ex-
pect you to be — and some they don't.

Among other promotional ideas they suggest:

@ “Cool Patrols” that hand out sodas, suntan products

® Pool parties

® Athletic events like runs, walks, bike-a-thons, or vol eyball
toumaments

©® Community cleanups

® Family events at pubiic parks or amusement parks

® Local fairs

Lear jet (approximately $1300/hour)
and fly winners from Portland to,
say, Tacoma, WA for a show and
they return the same night. It’s only
a 45-minute trip, so the fees aren’t
that high.”

Located near several rivers,
KKRZ often takes to the water for
its promotions. The station is plan-
ning a special “Three-Hour Tour”
up the Willamette River for 100 lis-
teners to celebrate the 30th anniver-
sary of “Gilligan’s Island,” with cast
member Dawn Wells (who played
Mary Ann) along for the ride. All
winners are eligible to win one of
four trips to Hawaii.

Additional KKRZ activities
include:

® Coca-Cola bumper stickers
with which listeners can win $100
and the key to a Ford Mustang.

* A “ZI00 Spotter On The
Water” to hand out pnzes to other
boaters.

® “Taste of Beaverton” in late
June with a concert starring Zhane.

¢ “Last Chance Summer Dance”
tie-in with the MDA, the charity’s
biggest fundraiser west of the Mis-
sissippi.

$1000 Shopping Sprees

At KZZU/Spokane, PD Ken
Hopkins is currently staging a
weekly “$1000 Shopping Spree,”
which will continue into the summer
months. “Every Thursday we an-
nounce that week’s destination and
take hourly calls. The ninth caller
qualifies for a free lunch and a
weekly winner is drawn for the big
prize.

“Because we’re not just giving
thern $1000, we often make this pro-
motion part of a value-added cam-
paign. And every few weeks we do
an out-of-town shopping spree;
we've sent winners to the Mall of
America in Minneapolis, the Ed-
monton Mall in Canada, and Nei-
man-Marcus in San Francisco.”

Other planned KZZU events
include:

¢ Spotting window stickers for
cash.

¢ A June 2] barbecue in the park
with an all-day remote commemo-
rating the longest day of the year.

¢ Sponsoring ‘““Hoop-Fest,” a
three-on-three basketball tourney.
More than 3000 teens are expected
to participate.

* Biweckly cruises for 18+ listen-
ers on Lake Coeur D'Alene.
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Getting Right With Gospel

Gospel radio, a touchstone for traditional black values,
uses spiritual music to fill a void in our culture. It can also
be a profitable windfall if presented and marketed properly.
This week, two Gospel professionals talk about the format.

Love & Inspiration

i WGCI (AMY/
gram Manager/
PD Jacquie Ha-
selrig does a Gos-
pel show on
Gannett sister
WGCI-FM from
6am-noon every
Sunday. She de-
scribes “The Mu-
sic Of Love And
Inspiration Show” as “‘a combina-
tion of gospel, traditional and con-
temporary, with contemporary
music and jazz with a message. The

1 always tell people
that if you sing and
get the Holy Ghost
on key, we'll rock
& roll.

— Jacquie Haselrig

show is for those who are not into
gospel music — it’s more palatable
for the general populace. I'm able
to play almost every genre of
African-American music, except the
blues.

Jacquie
Haselrig

“I get to pick whatever I want to
play — I have free rein for those
six hours every Sunday. To me it’s
all music: One thing I've played
ends in a certain key and I have an-
other thing that begins in the same
key, so I mix them together and the

" WGCI

“We Play the Hits”

DUSTY RADIO 1390
All dusties All thetime

N STEREQ ON THE AM DIAL

sound just — oh wow, what can I
say? It’s exciting.”

It certainly is, judging from her
numbers. Can you quantify devo-
tion? Arbitron can. In the Fall '93
book, Haselrig's show pulled down
an 85 12+, good for third in the
market from 6-10am. She’s also third
among those 18+ with better than
a seven share. And among women
18-24 she grabs better than a 41
share in that timeslot. Even among
teens, she draws nearly a 29 share.

Musical Crossover

Haselrig explains her philosophy
about gospel: “It's music of love
and inspiration. I always tell people
that if you sing and get the Holy
Ghost on key, we'll rock & roll. God
did not tell Moses, ‘This is my Top
10 with a bullet. Gospel music was
started by a man — Thomas A.
Dorsey — and it is man’s interpreta-
tion of what he feels and what he has
learned about God.

“I’'m not a preacher, and I don’t
pretend I can preach to you. What-
ever I do you will get through the
music. Gospel music is something
you feel, and I believe there are
songs from the gospel field that
could go into regular musical rota-
tion on secular radio.”

ARE YOU READY? — KMJQ/Houston hosted an autograph signing at
McDonald's for Qwest artist Tevin Campbeli. Controlling the crowd are
() an unidentified security officer, Tevin, and KMJQ's “The Miggidy
Madhatter.”

Format’s rich older sister offers spiritual, financial opportunities

Haselrig recounts an example:
‘Xscape visited our FM, and they
sang a capella. These girls had
voices that just knocked me out. I
asked if they ever did any gospel,
and they said they had one song on
their current CD — ‘Is My Living
In Vain. Before their album was re-
leased, I started playing that song on
Sundays, and the next thing I knew,
it was in regular rotation on WGCI-
FM. Our PD told me it was the most
requested record.

“That tells you there’s a market
for this music, and young people are
enjoying it. This is a way for them
to get to know about gospel music
and how they can get to know the
Lord.”

On sister WGCI (AM), the gospel
pel beams out courtesy of station
veteran Isabel Joseph Johnson
(Sundays 5-8:30am), Effie Rolfe
(10pm Sunday to 6am Monday and
4-6am Tuesday-Friday), and F.J.
Bailey (a couple hours on Sundays).

WDAS

[105.3 FM - 1480 AM |

A DIVISION OF UNITY 8ROADGCASTING NETWORK. INC

Almost 24-7
WDAS-AM &
FM/Philadelphia
Station Manager
Christopher
Squire says
WDAS (AM) is
“a 20-hour-per-
day Gospel sta-

tion, and we call it §

“Your Inspirational .
Information Lead- Chnstqp —
er in the Dela-  SdUire

ware Valley area. Our format con-
sists of mostly traditional gospel
with a sprinkling of contemporary
gospel. We also have four hours of
talk with Bob Law.

The station’s target is 25-54,
which sells well with the FM sister’s
Urban AC format and target, though
Squire points out, “Our real core au-
dience is 35-64."

Gospel, he says, “is a very prof-
itable situation for us as an AM, be-
cause we have a couple of good
things going for us. We can ride the
coattails of our FM station right in
the doors of all of the agencies and
get on buys with them. It’s also prof-
itable for us because this format is
very retail-oriented. Also, the for-
mat is supported by the churches in
this area.”

Does the station feature church
broadcasts? “Only on weekends. In
some situations we carry a particular

WWwW.americanradiohistorv.com
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— and it’s not all radio”

He explains,
“First, the gospel
music industry
has consolidated §
itself with organi-
zations like the
Inspirational Art-
ists Music & Mar-
keting Seminar
that June Moon
is running out
of Chicago; the
Gospel Music Workshop Of
America, which Al Hobbs has re-
vamped; and the Gospel An-
nouncers Guild, which is ali over
the country. We're seeing the be-
ginnings of an industry-wide per-
spective.

“What'’s more, the US. Congress
has declared this the Year Of Gos-
pel Music. To get something
through Congress you have to
have some type of driving force,
and the industry is really taking a
lead in that effort.

“A lot of this growth is happen-
ing because the gospel industry
is approaching this as a business,
as opposed to just a ministry.
Likewise, a number of radio sta-
tions have begun to take a profes-
sional approach to programming
gospel music for a pubtic that ob-
viously wants to hear it. I'm sure
you've noticed that most major
record companies have started
gospel divisions, because they're
seeing sales of this type of music
all over the country”

Drew Dawson

church’s services, and we also have
some teaching ministries and a cou-
ple of national ministries.”

Consistent Programming

“Our AM station is programmed
and run just like our FM,” Squire

66]

Our AM is

programmed and run
just like our FM.
We have announcers
playing the music
and doing their
shows, and the
music is programmed
by Selector.
— Christopher Squire

adds. *“We have announcers playing
the music and doing their shows,
and the music is programmed by Se-
lector. We have a progressive way of
doing things around here.

“I came out of the Barry Mayo
school of broadcasting — we believe

Rising Tide Of Popularity Buoys Format

t KHVN (K-Heaven)Dallas-Ft. Worth, PD Drew
Dawson is bullish on Gospel radio. Dawson,
who's on-air from 3-7pm, says, “The format is
definitely increasing in popularity, for a couple of reasons

KRHVN

HEAVE N9
66]

When you do a
presentation from
a broadcaster’s
perspective, the
audience will
respond in
greater numbers.

99)

Two Faces Of Gospel

Dawson concludes, “There are
two kinds of Gospel stations out
there. There's the ministry type,
and then there are the ones like
KHVN, where those of us who are
broadcasters and Christians are
bringing our experience, know-
ledge, and professionalism to pro-
gramming gospel music.

“When you do a presentation
from a broadcaster's perspective,
the audience will respond in
greater numbers. Our philosophy
1s that if you took out the gospel
music at KHVN, you'd still have
the same ingredients you would
at a full-service broadcast facility”

in heavy research. Everything is
very structured, and we have a pro-
gramming design that is very similar
to any UC station in America: There
is a combination of music from
oldies to currents to recurrents. The
whole nine yards. This works well
for us. We do 30- and 60-minute
music sweeps just like stations in
other formats do. We try to be just
as music-intensive when we’re into
our regular music programming.

“The thing that sets us apart from
a number of other religious broad-
casters is that we won't interrupt our
music. We have a set time to do our
music, and we won't stop just to sell
some 15-minute block of program-
ming. We believe in consistency.

“At some stations that do Gospel
programming, lack of consistency is
a problem. You'll hear them doing
music, and 20 minutes later they’ll
cut away and go into a church pro-
gram. That doesn’t mesh. You have
to decide: Either do an entire block
of church programming or an entire
block of gospel music. That’s the on-
ly way to be successful at this, be-
cause you can’t have it both ways.”

On a final note: WDAS-FM si-
mulcasts its AM sister Sunday mor-
nings from 5-7am. That’s a switch!
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Two Tales Of Tropical Tactics

A new wave of alternative music is crashing onto the sands
of Oahu, Maui, and the other Hawaiian islands. While
KDEO/Honolulu’s “Radio Free Hawaii” variety format has
offered a large chunk of alternative music over the last three
years, crosstown KPOI's flip from AOR to “The Edge” last
October increased the availability of alternative music in the

50th state.

Playing The Hits
“We're  the
modemn rock kara-
oke machine,”’
notes KPOI PD
Kerry Gray. “We
have to play things
that are familiar.
We added 239
songs in October
| that are starting to
~ become familiar.
Neglecting Radio
Free’s dabbling in modern rock, this
island has ignored 15 years of core
music. We have to give it to them.

“We play the crap out of stuff. We
play 10 of our currents seven times
a day. We've played ‘Mr. Jones’
seven times a day for four and a half
months. When [CHR] KQMQ went
out-of-the-box on General Public,
we knew the song was for this mar-
ket. And the ‘Threesome’ sound-
track is No. 1 here. Knowing this,
I'm playing the song every two and
a half hours. Once we carve out our
identity, I won’t be overly aggres-
sive. But I'm not worried about

We treat every
daypart like it’'s
moming drive. A
record has to be
familiar, and it has
to be a hit.
—Kerry Gray

-~
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Kerry Gray
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burning out because we haven’t
completely burned in yet.

“Every quarter-hour has some-
thing for everyone: guitar, dance,
grunge, and techno. If you hear Nir-
vana, you know New Order or
Depeche Mode is next. There’s
something for [AC] KSSK, KQMQ,
and even Radio Free listeners. The
music is very CHR-oriented, and if
it’s not a hit, we won’t play it.

“I don't play nighttime records or
midday records —I play drivetime
records. When the label rep says it’s
a good night record, that means 12-
24 — I don’t add it. When they say
its a good midday record, that
means 25+ females. We treat every
daypart like it’s morning drive. It has
to be familiar, and it has to be a hit.

m

Once we carve out
our identity, 1 won't
be overly
aggressive. But I'm
not worried about
buming out because
we haven't
completely burmed
in yet.

—Kerry Gray

R
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We’re up against nine stations with
a [combined] 60 share, and they’re
all playing familiar music.”

Library cuts are played every 18-
36 hours — at least three times a
week — to increase their familiari-
ty. “When we're playing General
Public 80 times a week and Depeche
Mode’s ‘Master And Servant’ three
times a week, ‘Master And Servant’
is unfamiliar and weird”

Gray also places some gold from
artists like the Alarm, the Knack,
and the B-52’s in regular rotations.
“I’m not afraid to play these records.
We don’t have a huge core to piss off
yet. Every day we play ‘Rock Lob-
ster’ in a different daypart. This song
hasn’t been played in this market. I
don't care what the research indi-
cates, it’s fun and cool. If you don’t
know it, you want to know it — it’s
a hit. We’re inviting people to our
party every day . . . we throw an ex-
cellent party.”

Competitive Attack

Gray contends Radio Free has re-
acted to the Edge. “You used to
never hear Soundgarden, Sarah
McLachlan, and Crash Test Dum-
mies in the same hour. They play
Beck’s ‘Loser’ four times a day.
They're hurting their core. The core
Radio Free listener likes the variety
and the chaos. They’ve taken the va-
riety away, and [it’s] obviously a
competitive attack.

“They promote our station more
than we do. I feel like I should send
them a time card and ask how much
we owe. They talk about us con-
stantly: ‘97.5 The Wedgie’ We don't
refer to them — I'm worried about
stations above us.”

KPOI and KDEO target the islands’ audience with distinct approaches

ere’s how KPOIl and

Ratings Profile

H 'a3 and Winter ‘94 Hono-

lulu Arbitron surveys (all figures
represent Monday-Sunday 6am-
midnight listeningy):

12+ Share 18-34 Rank
KPOI 3053 8th-2nd
KDEO 3.7-26 6th-7th

By The Ballots
KDEO  PD | g
Norm Winter
sees things differ-
ently — he says
the Edge’s pres-
ence hasn’t af-
fected his station’s
unique approach.
“We're controlled
by our ballots.
People vote for the
10 songs they want
to hear most, the 10 songs they want
radio to stop playing, and the song
they think might become a hit if ra-
dio played it. We add the positives
and subtract the negatives — there
are votes for 12 000 titles. We weight
the ballots by demographics: fe-
males and males 10-14, 15-17, 18-24,
25-34, and 35+.

“At least 50% is modern rock,
10% rap, 10%-15% metal, 15% reg-
gae, 5% ska, 5% Hawaiian music,
and we play a lot of oddball stuff.

Norm Winter

NN NNANAAA
THZ 2P¢3
97.5 FM

HAWALL

Sample Hour

Here’'s what KPOI played on Ap-
ril 29 at 1pm:
PROCLAIMERS/

'm Gonna Be (500 Miles)
ACE OF BASE/The Sign
PETER GABRIEWSolsbury Hill
ERASURE/Always

SPLIT ENZ/I Got You
MORRISSEY/

The More You Ignore Me, The
Closer | Get

NENA/99 Luftballoons
STAKKA BO/Here We Go
CURE/Friday 'm In Love
GENERAL PUBLIC/

I'll Take You There

RED HOT CHILI PEPPERS/
Give It Away

SHERYL CROW/

Leaving Las Vegas
B-52'S/Private Idaho

WWW americanradionisiory.com

With our ballot system, anything can
happen.

“There are certain things the Edge
will play earlier than us because we
wait for votes to come in. But we get
votes for a lot of stuff you see later
on the Alternative chart. We played
the Cranberries before anybody
else in the country. The Waterlillies
have the longest-running song on
our countdown — 30 weeks. We
played Chaka Demus four months
before other stations.”

Winter rotates his Top- 36 songs
each week every six to eight hours.
“Every time we up it, we get a lot
of complaints. Our listeners don’t
want to hear songs as frequently as
other stations play them. We're
about 50% current; we have 800
classic songs that come up three
times an hour — these are popular
songs people continue to vote for.”

Winter believes Radio Free Ha-
waii is more popular than the ratings
give it credit for: “We were voted
one of the Top 5 medium market sta-
tions in Rolling Stone. Nevertheless,
according to Arbitron, we're one of
the least-listened-to FM stations in
the market. From our callout re-
search, we know we’re doing better.

m

This market was an
Alternative market
long before radio
was aware of It. |
was in the retail
business for 10
years, and the sales
were predominantly

alternative music.
—Norm Winter

@

“We call 2000 people a month
and ask which stations they’ve lis-
tened to in the past week, if there’s
a station they prefer and why, how
many hours they listen to radio a
day, and their age and sex. We're
consistently among the top three
with [CHR] KIKI and KSSK. Dur-
ing the first month the Edge was on
the air, there was a definite surge,
which scared me.”

BLOWN AWAY — Tripping Daisy dropped by the Post-Modern Radio
Network for an interview and on-air number. Feeling groovy are (I-r)
PMRN'’s Matthew Kulig and TD’s Tim Delaughter and Wes Berggren.

According to
Arbitron, we’re one
of the least-listened-
to FM stations in the
market. From our
callout research, we
know we’re doing

better.
—Norm Winter

Variety Preferred

Winter believes both stations can
coexist. “This market was an Alter-
native market long before radio was
aware of it. I was in the retail busi-
ness for 10 years, and the sales were
predominantly alternative music.

“When we did our research before
we went on the air, we found two-
thirds of the people preferred varie-
ty in a format. Our format is varie-
ty. People who only like to hear
modern rock will listen to the Edge.
We won't have real competition un-
less somebody else tries to do a
variety format.”

Sample Hour

Here's what KDEO played on
April 21 at 8pm:
HEPCAT/Dance Wid Me
BENEDICTINE MONKS/Os lusti
TOOLSliver
JULIANA HATFIELD THREE/
Spin The Bottle
GENERAL PUBLIC/Tendemess
SANTANA/Europa
MORPHINE/Cure For Pain
DREAM WARRIORS/

My Definition Of A Boombastic
Jazz Style

CANDLEBOX/You

LWCKY DUBE/

Different Colours One People
VILLAGE PEOPLE/Y.MCA.

JOY DIVISION/

Love Will Tear Us Apart

US 3/MTukka Yoots Riddim
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Progressive Echoes In Tucson

One year ago, Arizona Lotus Corporation (AOR KLPX
and News KTKT) entered a duopoly with Hot AC KTZN
and began evolving to Progressive KEKO (The Echo).

PD Charlie
Morriss was arm-
ed with prior for-
mat experience via
a 1977 on-air stint
at Tucson’s first
FM station Pro-
gressive KWFM
(now defunct).
“This format is a (S
natural extension
of KLPX. The
idea was to fight the battle on the
same front rather than have three sta-
tions doing something completely
different.

Charlie Morriss

“We felt there was a niche in the
35-44-year-old segment of the mar-
ket. Our core is a small demo, but
we've seen it's salable. With the
25-54 demo getting older, it’s con-
sistently more difficult for a typical
AOR station to be broad-based
enough to reach such a wide demo.
In a way, we created an older AOR
and a junior AOR — hopefully, we're
crossing the entire spectrum.”

Morriss describes typical Pro-
gressive listeners: “They have kids

They [listeners] have
kids and
responsibilities and
are tired of hype,
consumerism,
scandals, and
politicians.

m

and responsibilities and are tired of
hype, consumerism, scandals, and
politicians. If you come off as being
ungenuine or insincere, these people
are intelligent enough to know. You
can’t approach the format like nor-
mal radio — it’s unradio. It’s not just
about the music. It’s the generation
that doesn’t believe anybody
anymore. They feel their favorite
president got killed by its own
government.”

Translator Creates Echo

KEKO, a class B 50kw station, ac-
quired a translator on 106.3 last
August to overcome signal difficulties
in hilly Tucson. “It fills in the gaps
for our primary signal 92.1,” notes
Morriss. “It’s worked out well, but
it's a challenge marketing two dial
positions. It’s hard to communicate
that we have two frequencies — it’s
confusing. That’s sort of why we
came up with the name ‘Echo.

“We wanted to convey to people
we're an echo from the past —
KWFM regenerated. We echo across
the canyons and into the future with
some of the alternative music we

play. We're an echo — a reflection of
people’s lifestyles. We try to say it
without getting too schmaltzy or
radio-ish on the air.

“Most clients are familiar with the
station and the purpose for two fre-
quencies. We sell it as an advantage

By Shawn Alexander

would you work on first?” On the
screen is you in space looking down
on planet earth. The screen goes
beep, beep, beep and flashes: ‘Pollu-
tion, wars, violence, and guns.’ Then
it says, ‘Come on, you're supreme
ruler of the universe; do something
cool. It rolls into the script, ‘Do
something like this, the great music
act of 1994 for here and hereafter
decrees radio stations should no
longer follow rules, be boring,

m e S e

| don’t give a darn about rotating songs by
era. | want the music to flow and have a
consistent feeling.

— two different frequencies in two
positions in the valley. There’s no way
their advertising buy will be missed
by consumers. No matter where you
go in the valley, you get a crystal
clear signal on the Echo.

“We avoid mentioning each signal
and stick to the Echo. It’s less con-
fusing; origirally we went on the air
and said if you live in this part of
town you should listen on . . . We
found it wasr’t always true, because
a boom box acts differently than a car
stereo. We market it by saying if one
signal doesn't work you have two
choices instead of one.”

KEKO conducted outdoor adver-
tising in the fall and switched to a TV
campaign in the winter. “We started
TV in the miadle of the winter book,
and it continues through the spring
book. We felt it was important to tell
a deeper story. It says: ‘If you were
supreme ruler of the universe, what

S22 - ©CO|
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Sample Hour

* KEKO (The Echo)Tucson uses
three stopsets per hour at :17, :33,
and :52. Here's what the station
played on April 25 at 6pm:

BOB MARLEY & THE WAILERS/
Get Up, Stand Up

TORI AMOS/God

PAUL McCARTNEY/

Maybe I'm Amazed

LITTLE FEAT/Gringo

SHAWN COLVIN/Tennessee
DIRE STRAITS/

The Man's Teo Strong

JOHN MELLENCAMP/

Paper In Fire

ROB WASSERMAN w/BRUCE
HORNSBY/

White Wheeled Limousine
AMERICA/Sandman
PRETENDERS/My Baby
TRAFFIC/Here Comes A Man
SUPERTRAMP/

Goodbye Stranger

packaged, sterile . . . Give us great

tunes, not a format. It ends with
samples of artists and music.”

Rotating The Music
Despite some industry execs’ per-
ception of the format, Morriss is
quick to point out that Progressive
doesn’t mean going back to the way

m; e
We wanted to
convey to people
we’re an echo from
the past — KWFM
regenerated. We
echo across the
canyons and Into
the future with
some of the
alternative music

we play.
99

things used to be. “What I use as a
paradigm is: What would this format
sound like today if it never went away
in 19787 How would it have evolved?

“I don’t give a darn about rotating
songs by era. I want the music to
flow and have a consistent feeling. I
have 16 different sound codes, five
tempo codes, and four flow codes —
that’s how we rotate music. We don't
do research and never will.

“If you take any given act, we will
probably avoid the biggest hit for the
artist. A recent dilemma: whether it
was necessary to still play the Eagles’
‘Hotel California.” We play almost
every song they’ve recorded, but is
it necessary to play ‘Hotel Califor-
nia? It’s a great song, but you can
hear that song anywhere.

“We're dealing with an audience
that’s a little more intelligent and
more proactive, rather than passive.
People are very familiar with [the
Eagles’] ‘Last Resort, because they
all bought the ‘Hotel California’
record. But they can't hear it on any
other station.”

Unlike most Progressive stations,
KEKO’s current playlist is streamlin-

TWWwW.americanradioRiStorRT tom

rotates:

® Currents =

25% (29-34 titles)

Music Reflections

EKO (The Echo)Tucson’s core artists include:
Steely Dan, Joni Mitchell, Eric Clapton, and Van
Morrison. Here'’s a breakdown of how the music

® Recurrents =

10% (80 titles)

e Gold = 65% (approximately 2000 tit es)

ed each week. He notes, “I'm adding
as much as other Progressive sta-
tions, but I don't play it as long. A
song stays in heavy only a couple
weeks, and then it goes to medium
for about four weeks. We play nine
heavy song that come up about three
times a day and 20-25 medium cuts
about once a day. This might not
seem typical for a Progressive sta-
tion. But when people catch on to
a new song, I don’t think they mind
hearing it. They just don’t want to
hear it frequently for a long period
of time.

“For example, we're playing six
different Bonnie Raitt tracks. We
played the first single, ‘Love Sneakin’
Up On You, for two weeks in heavy
and had five other tracks {packaged]
together in medium. We moved ‘Love
Sneakin’ Up On You’ down to me-
dium and put another track in heavy.
We generally do this with our core
artists.”

Kid-Oriented Promotions

Morriss describes the station’s pro-
motional challenge: “It’s always dif-
ficult to get these people to come to
station promotions because they’re
busy with careers and their children.
Getting them out to promotions helps
us sell the station, so we focus our
promotions around kids.”

One recent KEKO promotion gen-
erated a front page story in the local
paper and TV coverage from the
local NBC affiliate. “We did a toy
gun swap for kids,” explains Morriss.
“Every kid bringing a toy gun to the
baseball game received a free ticket
to the game and a coupon to a fast
food joint. The idea was from U.S.
Surgeon General Jocelyn Elders.
Last year, she mentioned two things

to improve the quality of your life in
1994 — quit smoking and don’t give
toy guns to your children.”

Echo Recycler

A great marketing tool for the sta-
tion is its recently launched monthly
newspaper, The Echo Recycler. “Tuc-
son has a curbside recycling program
every two weeks,” notes Morriss.
“Once a month they take our news-
paper and put it in your bin. Inside
are coupons, articles about new
music, concerts, and city events. The

M
it’s hard to
communicate that
we have two
frequencies — it’s
confusing. That’s
sort of why we
came up with the
name ‘Echo.

@

city of Tucson prints two pages about
recycling. After you've read it, you
clip the coupons, put it back in the
bin, and it’s recycled.

“Our distribution is 80000. In
Tucson the daily newspaper reaches
125000 homes. It’s a great deal for
our sales department and doesn't cost
us anything. We help increase the
number of people who put their bins
out because of a daily reminder
we have on the air.

“These people are imto recycling
and the environment. This is a poli-
tical and earthy community. And this
format lends itself very well to that.”

NEW HORIZONS — David Wilcox () stopped by KUMT (The Moun-
tain)/Salt Lake City to play a few songs from his latest release, “New
Horizons” Joining him for a photo opportunity is KUMT's Michael
Kavanagh.
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AN ARRAY OF ROCKERS

Six Albany Managers Discuss Dwersnty

With a 12+ MSA estimated population of just 739,900,
Albany-Schenectady-Troy, NY (Arbitron market No. 57) is
home to six Rock stations. This week, managers of those sta-
tions discuss the market. Some are optimistic about its diver-

sity, others less so.

Alternative

Alternative WEQX./Manchester,
VT President/GM Brooks Brown
has worked in Albany since 198l.
He says, “WEQX signed on as a
Hot AC in November 1984, but
within six months we'd realized that
in all four states our signal reaches,
each community had 1ts own CHR
or Hot AC or AC
station. So to
make any kind of
an impact, we had
to find a niche.
We went to a Pro-
gressive AOR for-
mat, but over the
years we've tight-
ened up and gone
to a more Alterna-
tive approach.”  Brooks Brown

Brooks explains Albany’s love of
rock thusly: “Albany is the state cap-
itol, so there are a lot of single state
workers with a high disposable in-
come. There are also many institutes
of higher learning, with their student
populations. So there are many
young people in this market, as well
as some fairly large employers here
— such as General Electric — that
hire young engineers.” In fact, an-
other local GM estimates Albany is
home to more than 80,000 college
students.

Classic Rock

Classic Rock WQBK-FM is the
market’s heritage station, going on
20 years of service. PD Joe Suss-
man says, “Most of my radio time
has been in the Northeast, and the
Rock listeners in this area are very
responsive. We get large turnouts at
events making the rock audience very
visible and viable. Everyone is try-
ing to grab a piece of that.

“Until recently, it’s mainly been
a battle between us and [crosstown]
WPYX for the rock audience. It’s
just the past few years that all these
other stations have signed on and
tried to nip at our shares. Strangely
enough, instead of being whittled
down, our market numbers just
seem to keep adding up.

“It’s a challenge to make the sta-
tion stand out, have people sample
it, and stay with it. We're lucky to
be the heritage station — people
know the name — but 'PYX is a
very strong competitor with an ex-
tremely large amount of money to
spend.”

Progressive

President/GM Jack Foley, who
put Progressive WXLE on the air

January 4, 1993, adds, “The local
music scene is strong. Everybody is
diving into some form of rock here,
even the ACs. You could argue we
have three Progressive, adult-
oriented Rock stations: the River
[WRVE] is a conservative, *70s-
based version, WEQX leans Alter-
native, and we’re in a more centrist
position.

“As we see it, the key to thriving
here is to deliver great radio at a rea-
sonable cost and to have a strong
bond with your core constituents.
Our listeners are extraordinarily loy-
al and responsive, and they’re seen
by the local community as active,
educated, and affluent . .. in a
word, desirable.”

Z-Rock
David Arcara, President/GM of
Z-Rock affiliate WZRQ, notes,
“This is a real meat and potatoes
crowd — it’s not Berkeley. Also, up-
state New York is very demograph-

David Arcara

Jack Foley

ically homogenous. You don’t find
the diversity here that exists in other
cities.” Nevertheless, he adds, *“This
is a great radio market, with the
same competitive and creative
smarts you find in the Top 10.
There’s a lot of jockeying for po-
sition, which makes it fun and ex-
citing. I know all the GMs here —
we're a good group of sociable guys,
and we have a strong radio associa-
tion. On the street it’s competitive
in all areas, but it’s very civil.

“We have one of the more pro-
nounced niches, so the new entries
have been on the periphery of our
world. But the market is up 13% in
total cash sales so far this year. The
Northeast is coming back from the

Calts Format 12+ SharaMank
WPYX  Rock 6.8/6
WQBK Classic Rock 4177
WGYFM Gold 368
WZRQ  Z-Rock 2510
WEQX  Altemative 1913
WXLE Progressive 17114

recession, and that’ll probably keep
us all going for the foreseeable
future — I don’t see anybody drop-
ping out. Albany has two FM du-
opolies, but only one with any
significance. The market is ripe for
more duopoly activity, and my guess
is we'll see that in the next 12-18
months. That would make more
sense than anyone changing format.”

"Ms-Based Gold

Gold WGY-FM changed format
and calls last March to WRVE. OM
Hank Nevins says, “It’s similar to
the Arrow, a "s-based rock 'n’ roll
approach for adults. It's Rock-based,
but it pulls from Oldies, AOR, Clas-
sic Rock, and Soft AC. We pull a lit-
tle from everywhere except Country
and Top 40 — that’s what makes this
a niche unto itself.

Sample Hours — 2pm Wednesday, April 20

PAVEMENTI/Cut Your Hair
SIQUXSIE & THE BANSHEES/
Cities In Dust

MORRISSEY/

The More You Ignore Me...
INXSMWhat You Need

POSSUM DIXON/In Buildings
CRASH TEST DUMMIES/

When | Go Out With Artists
POLICE/Synchronicity !l
BREEDERS/Divine Hammer
ENIGMA/Retum To Innocence
ALARMJ/Rain In The Summertime
CROWDED HOUSE/Distant Sun
RED HOT CHiLI PEPPERS/
Behind The Sun

MATERIAL ISSUE/Ordinary Gir
THEY MIGHT BE GIANTS/Ana Ng

GUNS N’ ROSES/

Sweet Child O’ Mine
RUSH/Cold Fire

TESLAThe Way It Is

SKID ROW/Youth Gone Wild
STONE TEMPLE PILOTS/Big Empty
VAN HALEN/

Runnin’ With The Devil

LED ZEPPELIN/The Crunge
PINK FLOYD/Keep Talking
BILLY SQUIERNN The Dark
WHITE ZOMBIE/Thunderkiss '65
SOUNDGARDEN/My Wave
AC/DC/

Dirty Deeds, Done Dirt Cheap

BEATLES/Come Together

BOB SEGER/Sunspot Baby
PINK FLOYDM/ish You Were Here
PINK FLOYD/Take It Back
POLICE/So Lonely

FOGHAT/Fool For The City
KANSAS/Point Of Know Retum
CREAM/’m So Glad

LED ZEPPELIN/Black Dog
DAVID BOWIE/Blue Jean

STEVE MILLER BAND/

Fly Like An Eagle

GARY MOORE/Still Got The Blues

WRVE

EAGLES/Already Gone
POLICE/King Of Pain

BRUCE SPRINGSTEEN/

Spirit In The Night

BYRDS/Mr. Spaceman

ROLLING STONES/Brown Sugar
THOMPSON TWINS/Hold Me Now
BILLY JOEL/You May Be Right
BONNIE RAITT/This Could Be Love
THREE DOG NIGHT/

Pieces Of April

BRUCE HORNSBY/

Rainbow’s Cadillac

ANIMALS/

House Of The Rising Sun
ELO/Strange Magic

TRAVELING WILBURYS/Last Night

AL STEWART/Time Passages

WXLE

BEATLES/A Day In The Life
BRUCE COCKBURN/

Southland Of The Heart

DON HENLEY/New York Minute
PHISH/Fast Enough For You
JACKSON BROWNE/TIl | Go Down
FDOUSecret Separation

BONNIE RAITT/

Love Sneakin’ Up On You

U2/iBad

TOM PETTY & HBs/American Girl
COWBOY JUNKIES/

Hard To Explain

CROSBY, STILLS & NASH/Delta

WPYX

BOSTON/Foreplay/Long Time
TUBES/She’s A Beauty
MELISSA ETHERIDGE/

All American Girl

ALAN PARSONS PROJECT/
Eye In The Sky

ALLMAN BROTHERS BAND/
Ramblin’ Man

MEAT PUPPETS/Backwater
ACI/DCMHighway To Hell
COUNTING CROWS/Mr. Jones
BAD COMPANY/

Rock And Roll Fantasy

STEVE WINWOOD/Higher Love
ERIC CLAPTON/

Before You Accuse Me

ERIC CLAPTON/I Shot The Sheriff

WWW americanradionistory.com

Market At A Glance

Ibany’s four annual Arbitron books measure 28

stations, including two listed below the line.

Statistics below are Monday-Sunday, 6am-mid-
night. Stations are ranked in demos outside 12+,

A “T" after a rank indicates a tie for the position. Because WRVE
hasn't yet had a complete book under its new format, the ratings shown
are those of WGY-FM, when the station was still Gold.

Peunen  Men Persons  Men Awiirn Mo
WM B3 28 mw w354
e e AT A |
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L 5 12 10T 19T 16T
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9 8T 9T 8T 1 6

“We're the alternative to 'QBK
and "PYX. We share many titles but
play a lot of product neither of them
plays. They have high-profile mor-
ning shows: Mason & Sheehan on
"PYX have a strong heritage in the
market, and Howard Stern is on
’QBK. We have a very music-
intensive show with just the basic
service elements. We do no contest-
ing or on-air promotions or games.
It’s a very no-nonsense, bare-bones
approach.”  He takes a dim view:
“I expect some casualties down the
line — the market can’t continue to
support six Rock stations. Four can
survive, but no more than that.”

Mainstream
WPYX & WTRY-AM & FM
OM Fred Horton, who's on his sec-
ond managerial go-round in the
market, points out, “This is a white/
blue-collar market. It’s an old mill
town, and in the last 10-15 years the

Fred Horton

Hank Nevins

economy has moved from a manu-
facturing base to a more service and
office worker base. Former blue-
collar people have become what I
call white/blue collar people. They
have white-collar jobs but blue-
collar attitudes. So they tolerate
more rock ’n’ roll.

“But the truth is that Albany can’t
house six Rock stations. Yes, there
are six — but are they all doing
well? Two are, but the others are
also-rans. While you don’t expect
niche stations to have huge numbers,
in this market you can’t make money
without a decent share. You've got
to have numbers if you’re playing the
agency game, or else you've got to
have results if you want to make
money.

“Albany can legitimately support
two or three good Rock stations, but
six is overkill. It'll take a year before
the market shakes out and owners
have to decide what directions they
want to go to in the future.”
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MIKE KINOSIAN

Mainstream ACs Deliver The Goods

With the emergence of hybrids like Hot AC and Hot Coun-
try, some Mainstream AC programmers can easily lose focus.

“It’'s under- [
standable to be
concerned when |
other stations |
move in your
turf)” notes Main-
stream AC|
WMAG/Greens-
boro PD Nick
Allen.

But overreac-
ting, he says, can
lead to difficulties. “Don’t try being
Hot AC, thinking you’ll get that lit-
tle bit extra to put you over the top.
The bulk of our loyal core listeners
isn’t as inclined to jump to Hot AC
in the short term because they’re not
as aware of radio as a whole.

“In the long term, they tend to be
more comfortable [with and] loyal
to one station. They’ll stay with you
unless you get way off base and stop
delivering what they expect.”

Musical Transformation

Acknowledging that music is us-
ually the first area to be tinkered
with, Allen remarks, “It’s easy to get
bored of hearing the same 600
songs. In the name of variety, you
start looking for titles to spice up
your station. It doesn’t happen im-
mediately, but if you stop delivering
a certain feel and sound, your core
will become less comfortable with
you.”

And then there are those who re-
act in the opposite way and slash

64]

Nick Allen

it’s easy to get
bored of hearing the
same 600 songs.
But if you stop
delivering a certain
feel and sound, your
core will become
less comfortable

with you.
—Nick Allen

library titles. “Programmers will cut
some "70s and early ’80s product.
Then they’ll add some currents that
don't fit. As a result, the program-
mer has suddenly transformed a
Mainstream AC to CHR. Changing
two cuts an hour can radically affect
the station.”

Regardless of how your station
may react musically, Allen says pro-
per execution should remain a con-
stant. “It’s important to do the basics
of good radio and reinforce at-work
listening — both on and off the air.

.

The station shouldn’t be slow-
moving or talky.”

More Competition

In some cases, a Mainstream AC
is squeezed between a Hot AC and
a Soft AC, and the programmer must
carefully devise a strategy to fit com-
fortably between the two. “When
done right, a Soft AC’s cume is us-
ually decent,” Allen remarks, “but
its loyal core helps put TSL through

66]

notes. “‘In the long term, however,
they won't take anything substantial
from Mainstream AC. They’ll carve
out their niche by taking a decent
amount from Country and a little bit
from CHR, Hot AC, and
Mainstream AC.

“If a Mainstream AC’s audience
is stolen by Young Country, it isn’t
time to look at how to block them.
It’s time to think about changing for-
mat.”

Overall, though, Allen thinks the
signs look positive for Mainstream

If a Mainstream AC’s audience is stolen by
Young Country, it isn't time to look at how
to block them. It’s time to think about

changing format.
—Nick Allen

the roof.” (While WMAG has a Soft
AC competitor in WWWB, Allen
has the luxury of knowing its every
move — through a duopoly, he’s also
WWWB’s PD.)

However, a noteworthy foe is
emerging from outside the format:
Young Country. “They can be a
fresh market alternative,” Allen

AC. “More and more formats are
coming after us and chipping away
at our numbers. It’s inviting for us
to think about changing format to re-
capture those big shares. But there’s
room in most markets for Main-
stream ACs to remain competitive.
Qur demos are still the most
saleable.”

Young Country Combines
Style And Substance

As if AC wasn't fragmented enough, the format now
faces competition from a Country hybrid.

“When people
try Hot Country,
they become ad-
dicted to it} as
serts Rick Torcas-
s0, Sr. VP/Opera-
tions for Alliance
Broadcasting,
which programs
“Young Country”
outlets in Dallas,
Detroit, and San gjck Torcasso
Francisco.

Young Country shares most of
its audience with AC than any for-
mat outside its own. “People are
bored with AC’ comments Torcas-
so, a former AC programmer. “If |
was an AC PD, I'd have strong pro-
duction values. I'd spend 90% of
my time on production values and
personality and 10% on music.
Let’s face it, music isn't brain
surgery.

“All production on my station
would be nonlinear. it would be hu-
morous, creative, and paint a pic-
ture. if | had these elements in
place, | wouldn't be worried about
competing against a Young Coun-

try”

Don't Focus On Music

Torcasso says the biggest mis-
take AC PDs make in counterpro-
gramming Young Country is

focusing on music values. “ACs
talk about variety, but the audience
is getting its variety by pushing the
button to Country. For the past
several years, AC music has had
style but not much substance.

“Most ACs never developed non-
preemptive values. Their values
have always been music-driven.
Most ACs still promote ‘More Mu-
sic/less Talk' or The Best Mix!
Those are totally preemptive
values, because it's very easy for
people to switch to other stations”

Personality-Intensive

Personality is perhaps the big-
gest difference separating Young
Country from Country. “People as-
sociate the word ‘youmg' with a
teen station] says Torcasso. “But
we're really a format for 34-year-old
females. It's a very natural, one-on-
one radio station that makes lots
of mistakes. Young Country is very
loose, and we never talk about our-
selves. We do everything we can
to keep from sounding too profes-
sional.”

Disagreeing with those who be-
lieve Country’s big explosion is on-
ly a fad, Torcasso maintains, “It's
definitely a strong trend. Country
lyrics are on-target — this is
some very good stuff?

Hot ACs Coping With Cool Hot Country

KOSO/Modesto, CA chose the Mainstream-to-Hot AC
route several years ago — and now finds itself competing for
key demos with Mainstream ACs, CHRs, Rock stations, and

a new Hot Country challenger

Through it all,
KOSO OM and
Spacecom Group
PD Max Miller .
points out the sta-
tion has built a
strong exclusive
following: “In the
fall book, 45% of
our audience was

exclusive. That’s a
pretty significant
percentage.”

The station also draws con-
siderable followings in two markets:
its home metro (market 119) and
nearby Stockton (market 89). Inter-
estingly enough, the station shows
strength in different demos in each
of the cities. “In Stockton, we share
the most audience with [CHR]
KWIN. We're 18-34-based in
Stockton,” Miller explains, “but our
average Modesto listener is older.
It’s a tricky situation.

“Hot ACs are very focused on 25-
34s, but sometimes it’s not enough

Max Miller

to win the 25-54 battle. That’s been
especially difficult since Country got
hot.”

Hip Hot Country

In terms of contesting and imag-
ing, Hot Country has become a key
rival of Hot AC. “In most cases, Hot
Country is the coolest, hippest thing
in the market,” Miller explains.
“When Hot Country [KATM] came
on here, we knew it would cause
problems for us.

“Hot Country is hyper-current.
Most of these stations play music
that’s only four or five years old. It’s
amazing they can be that current-
intensive and have such a gigantic
adult base. People can’t seem to get
enough of Garth Brooks, Randy
Travis, Wynonna, and Travis
Tritt.”

Miller attempts to counteract
KATM’s Garth Brooks ticket
giveaways with comparable prizes.
“It’s difficult, though, because Rod
Stewart simply isn’t as hot as Garth
Brooks.”

WWW.americanragionsmerr o

Too Hot

Aside from the Hot Country
challenge, Miller claims one of Hot
AC’s biggest problems deals with
cume. “Some aren’t generating the
kind of cume needed to drive this
type of format. The most successful
Hot ACs come from CHR back-
grounds and brought those giant
cumes with them. The transition for

mine how narrow we could be. We
probably alienated the upper demos
— we played some songs that were
a little more than our audience could
tolerate. That wasn’t clear to us un-
til we started doing callout about a
year ago. I wish we could play
Counting Crows and Gin
Blossoms, but it doesn’t appear our
audience is willing to accept them
— at least not yet.

In most cases, Hot Country is the coolest,
hippest thing in the market. When Hot
Country came on here, we knew it would
cause problems for us.

—Max Miller

stations like KWMX/Denver and
WRQX/Washington has been easy,
because it’s easier to manipulate
TSL than acquire new cume.”

Miller admits KOSO’s segue to
Hot AC initially may have been a lit-
tle too hot. “It was difficult to know
where to draw the line and deter-

But Miller also thinks Mainstream
ACs can overreact to their hotter
competitors. “Sometimes they get
too hot for their own good. Many
Mainstream ACs play Ace Of Base
and Big Mountain, but those
shouldn't be their bread and butter.
Those songs are perfect for us, and
we jumped on them early.”
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LON HELTON

Phoenix Sweeps ACM Radio Awards

B KNIX, KMLE morning

team take top honors

Phoenix swept this year’s Academy Of Country Music
radio awards, with KNIX taking Station Of The Year honors

and KMLE’s Tim Hattrick
Of The Year honors.

KNIX celebrated its silver anni-
versary as a Country outlet last year
and begins its 26th year just as it be-
gan its 25th — as the ACM’s top ra-
dio station.

It’s difficult to come up with new
superlatives for KNIX, one of
America’s most honored and chron-
icled radio stations. Its ratings and
awards juggernaut continues to roll.
This year’s ACM award is KNIX’s
fourth — more than any other Coun-
try station. Its citation list includes:

¢ 1987: ACM Country Station Of
The Year in April and a similar dis-
tinction from the Country Music
Association in October. It marked
the first time a single station receiv-
ed both honors in the same year.

¢ 1988: Both the ACM and the
CMA again recognized KNIX as
Station Of The Year.

¢ 1989: KNIX won the inaugural
NAB Marconi Award for quality and
performance in the Country cate-
gory. The station placed second for
overall excellence among all
formats.

¢ 1991: CMA Station Of The Year
and another Marconi for Country
Station Of The Year.

* 1993: ACM Station Of The
Year.

m

KNIX has
experienced more
changes, turmoil,

and evolution in the
last three months

than at any [other]
time In its 26-year

history.
—Michael Owens

@

No. 1 Again

The just-released Winter "94 Ar-
bitron shows KNIX on top 12+
once again — the 46th time it’s ac-
complished that feat in the last 48
sweeps.

KCWW & KNIX VP/GM Mi-
chael Owens says the latest win is
especially gratifying. “The ratings
speak well of the staff and the sta-
tion’s strength in the marketplace.
KNIX has experienced more
changes, turmoil, progressive move-
ment, and evolution in the last three
months than at any [other] time in
its 26-year history.”

Owens says the two biggest
changes involved on-air personnel

& Willy D. Loon claiming DJ

will continue to be superior, and
another music format won’t become
as exciting as Country has been the
last few years. And hopefully, News/

Michael Owens

s .L %, _'r“

Tim Hattrick

3

Willy D. Loon

and a shift in the station’s target. In
the last three months, 20-year-plus
morning vet W. Steven Martin
segued to middays; the new morn-
ing team of Hawk & Hunter arriv-
ed from CHR WFLZ (Power Pig)/
Tampa; interim morning talent/reg-
ular afternoon driver John Michaels
and interim afternoon/regular even-
ing personality Bobby Lewis were
teamed for afternoons, and parttimer
Jeff Dempsey held down nights. (A
new fulltime evening talent is close
to being hired.)

Shift To 25-44

KNIX also turned its focus on a
new target. “It was a major change
in philosophy,” says Owens, “but we
shifted our aim to 2544 instead of
the 25-54 target. The entire attitude
of the station, the music, and all
phases of our research were refocus-
ed on the lower demo.”

Owens believes change is par for
the course for today’s Country out-
lets, and those that continue to win
are those that adapt and adopt the
best. “‘As with any long run of suc-
cess, it’s going to be harder to stay
on top than it was to get here,” he
says. “I can