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INSIDE

SHARPENING YOUR
NEGOTIATING SKILLS

Selling is a process of constant
negotiation. Consultant lrwin
Pollack offers 20 tips thatll come
in handy when you next hit the
bargaining table.

Page 13

AND THE WINNING PD
IS... A COMMITTEE!
Y107/Nashville rocketed from a
54 to a 79 — without a PD —
with some incredible teamwork on
the part of the OM, APD, MD,

and Promotions Director. H

Page 28

TALKIN’ ‘BOUT AN
URBAN EVOLUTION

R&R'’s musical evolution
continues, with plays-per-
week, weighted charts, song
boxes, and reporter playlists
among the new features
that make their UC

format debut.

Pages 46-52

WYCD TOPS DETROIT
COUNTRY STATIONS
“Young Country” upstart WYCD |
knocked off longtime Country
giant WWWW in just 10 months.
PD Al Casey provides the details
on how it was done.

Page 20

IN THE NEWS... |

®EZ pays $50 million for l
Tak's Philly, Miami FMs

®Andy Denemark now United '
Stations VP/Programming |

®Skip Cheatham takes ,
KKDA/Dallas PD post

®Michael Halley becomes l

RCA VP/Black Promotion ¥

Page 3

e Shannon Sweatte adds VP/GM
duties for KOMO/Seattle
o®Dave Einstein now Mercury
Dir/Adult Rock Promotion
Page 10 |
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NEWSSTAND PRICE $6.00

J

Spectrum Royalty ‘Tax’
Casts Cloud On Radio

1 Plan may require 4% of gross revenues

w P

..,....m.,l®

THE INDUS TRY’S NEWSPAPER

WNUA/Chicago
VP/GM John Gehron
is returning to Boston
as co-COO of Ameri-
can Radio Systems.
He'll be responsible for
the company’s flagship
duopoly operation, |
WRKO-WHDH & §

management of the Boston
stations from Joe Winn, who
continues as a director and
CFO of ARS. The resulting
structure at ARS will have
Steve Dodge as Chairman/
CEO, Winn as CFQ, and
David Pearlman and Gehron
as co-COQs. Pearlman will
continue to have responsibili-

Gehron Returns To Boston As
ARS Co-C00, Tromho Manager

Attracted to corporate, day-to-day duties

WBMX/Boston, ef- 8 ] regarded, but we're at-
fective Monday (5/16). Gehron tracted to John equally
Gehron takes over for his human qualities

ty for the company’s
stations outside Bos-
ton.

“We're absolutely
thrilled to have John in
the company,’ said
Dodge. “His talents
and track record are
well-known and highly

and management style.”

Gehron said what attracted
him to the ARS position was
the opportunity “'to be involv-
ed in decision-making at the
corporate level, but still be in-
volved in the day-to-day op-
erations of radio stations.”

GEHRON/See Page 17

The “spectrum royalty fee”
under consideration by the White
House could end up costing
broadcasters up to 4% of their
annual gross revenues, according
to the NAB.

The fee, which was recently

sized the plan is still in develop-
ment and has not bezn formally
adopted as policy. However, he
added, NTIA is simply advising
OMB on the matter and will
defer to that agency’s recommen-

floated by the
Office of Man-
agement and
Budget, would
raise as much as
$4.8 billion over
the next five
years to cover
taniff losses man-
dated by the
GATT interna-

Tax Table

@ Normal legislative
path bypassed

® Congressional
vote due Iin July

® Alternatives for
funding scarce

If the spectrum
fee becomes part
of the adminis-
tration’s GATT
| legislative pack-
age, McReynolds
said, debate over
the proposal will
likely bypass the
Senate Com-
merce Commit-

dation.
T

tional trade agreement. Under
the plan, broadcasters would be
required to kick in 84% of that
$4.8 billion by contributing 1%
of their gross revenues in the first
year of the plan, escalating by
1% a year until it reaches 4%.

“We call it a tax because, in-
stead of a flat fee, it’s based on
a station’s revenues,” said NAB
VP/Media Relations Lynn
McReynolds.

‘Real Possibility’

A spokesman for the National
Telecommunications and Infor-
mation Administration, which
advises the White House on tele-
communications issues, empha-

tee and be taken up bv the House
Ways and Means and Senate Fi-
nance commitiees, which are re-
sponsible for revenue-generating
legisiation. She said the propos-
ed tax would then be included
with the entire GATT agreement
and voted on by Congress —
without any possibility of amend-
ments — probably in July. NAB
believes the industry’s best
chance of killing the proposal is
to keep it out of the GATT trea-
ty -altogether.

That may prove difficult, ac-
cording to one senior congres-
sional aide, who pointed out that

SPECTRUM FEES/See Page 17
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Listeners Like Local Talk

orite form of talk programming, according to a Peragon Re-

More Execs Flow To SW Nets

Fisher, Goldstein, two others climb aboard
= Several more key execs have )
T joined SW Networks, the Sony-
Time Warner joint radio venture:

¢ WNIC/Detroit VP/GM Gary
Fisher will become SW’s VP/
Sales, in charge of advertising 4

sales and affiliate relations.
¢ KOAL/Dallas PD Paul Gold-
stein joins the programming de-
partment as an executive producer. A
Fi ¢ ABC Radio’s Ron Rivlin will
isher Goldstein

also work in affiliate relations.

¢ Irene Minett, another ABC alumna, joins in a sales and
program promotion capacity.

The quartet join Corinne Baldassano, who was appointed

VP/Programming several weeks ago. SWISee Page 17

-

Westwood One Replaces 0ld
Lineup With Targeted Nets

[ Commercial inventory now format-specific

T alk radio listeners rate locally originated shows as their fav-

search survey of 400 format consumers. |
When asked to rate various types of tatk shows on a 110
scale, with 10 being most-iked, frequent Talk listeners jave local
shows an average 7.4, while occasional Talk listeners rated them
a 58
in fact, frequent Talk listeners gave higher ratings to most
types of programming than occasional fisteners did. The only cat-
egory occasional listeners rated higher than frequent listeners
(and only by a slight margin): “‘counseling” shows where listeners
call in and discuss personal problems.

1 What Frequent Llsteners L

A

Think Of Talk Shows ‘

(On a scale of 1-10, 10="like very mucl”)

Local Talk Shows | 7.4

Now that it’s had some time to
appraise its holdings, merged
from various Westwood One
and Unistar networks, the new
WWI1 has repackaged its
RADAR:-rated networks into five
new format-aligned entities for
sales purposes. They’ll be call-
ed Westwood CNN+, West-
wood AC, Westwood Country,
Westwood Young Adult, and
Westwood Variety.

The five networks will be
packaged from WWTI’s fulitime
format services (including ACII,
Adult Rock And Roll, AM On-
1y, CNN Headline News, Format
41, Hot Country, Oldies Chan-
nel, and Unistar Country) and
three news networks (CNN, Mu-
tual, and NBC).

In the new configuration, full-
time format inventory will be as-

WESTWOOD ONE/See Page 17

WWW-arericanradiohistarn/.com

" Coumsefing/ |
Pena Prolem

Source: Paragon Research
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HIGHEST POTENTIAL NEW HITS FROM COUNTRY, AC, CHR AND AOR.

Bt ) CHARTBREAKERS

- WEEKLY HIT CD s
fROM BROADCAST PROGRAMMING

R 4-WEEK FREE TRIAL N
(800)426-908) 3

MOR[ REGULAR SUBSCRITION: 75 4 NNTH
Bp. eseqre g ”I , S,

CATCHES.

One free trial per
customer.

BP CHARTBREAKERS
products are offered only
to licensed broadcast
stations. Regular monthly
cost $75 plus state sales
tax if applicable. The free
four weeks is a limited

offer and could end any
minute now, so hurry up.

WE STAY ON TOP OF THE MUSIC.
o1994 Broadcast progamming nc. Y OU STAY ON TOP OF YOUR MARKET.



www.americanradiohistory.com

United Stations
Names Denemark
VP/Programming

Andy Dene-
mark has joined
United Stations
Radio  Net-
works as VP/
Programming,
Denemark . most
recently Direc-

tor/Program-

ming for West-

wood One and

Denemark the Source, will

oversee all programming created
by USRN.

President/CEO Nicholas Ver-

bitsky stated, “Andy is an excep-
tional professional who not only
offers management expertise in
programming, but local broad-
casting and affiliate relations ex-
perience that is invaluable.”
“It’s not often one gets an op-
portunity to join forces with a ra-

DENEMARK/See Page 17

Messmer Heads

R&R DC Bureau

Jack Mess- |
mer has been g
promoted to [§
Washington Bur-
eau Chief for
R&R. He suc-
ceeds Randall
Bloomaquist, =i
who was recent- [
ly named VP/
Corporate Com-
munications for
Baltimore ad agency Earle
Palmer Brown Cos.

MESSMER/See Page 17

T

Messmer

Cheatham Takes
KKDA-FM/Dallas
PD Position

WBLX/Mobile PD Skip
Cheatham has been named PD
at Urban KKDA (K104)/Dallas.
He replaces Guy Black, who ex-
its the station.

Service Broadcast Group Di-
rector/Broadcast Operations Ken
Dowe told R&R, “I was quite
familiar with WBLX and the job
Skip has done there. Skip put to-
gether an exciting team and a
very stimulating radio station.
He’s tremendous on detail and
follow-through, and he’s a real
up-and-comer. I get a lot of sat-
isfaction from working with
young guys who are excited, en-
thusiastic, and on the way up,
and I think he’s way up.”

Awarding Warner-Reprise

Warner-Reprise/Nashville President Jim Ed Norman was all smiles
when Little Texas were named Top Vocal Group, Faith Hill was
dubbed Top New Female, and Victoria Shaw’s “/ Love The Way
You Love Me” won Song of the Year at last week’s Academy of
Country Music Awards. Exchanging kudos are (I-r) Little Texas’s
Duane Propes, Porter Howell, and Brady Seals, Hill, Norman, Shaw,
and LTs Tim Rushlow, Del Gray, and Dwayne O'Brien.
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Alcohol Ad Bill Set For Vote

Tuesday (5/17) has been set as
the date for the Senate Com-
merce Committee’s vote on leg-
islation that would require health
warnings on all radio and TV
beer and wine ads. Industry
sources have expressed guarded
optimism that the bill will be
shot down.

Beer Institute VP/Govern-
ment Affairs Jeff Becker com-
mented, “We're confident the
committee will vote [against it].
I think most people’s intelligence

NAB hoping to avoid Senate floor showdown

tells them that, and we don’t see
anything different. The sentiment
up there is clearly consistent with
what we believe — that the leg-
islation 1isn’t necessary and
wouldn’t reduce alcohol abuse.”

However, NAB officials re-
main deeply concerned that Sen.
Stroma Thurmond'’s (R-SC) bill
(5.674) may survive the panel
vote. The group continues to
urge its members to rally against

ALCOHOL AD BILL/See Page 17

R,

EZ Buys Tak’s Philadelphia,
Miami FMs In $50 Million Deal

EZ Communications an-
nounced a deal to buy two FMs
from Tak Communications for
$50 million, giving EZ a duopo-
ly in Philadelphia and marking
the company’s return to Miami.
It's possible, though, that EZ
won’t keep the beachfront prop-
erty for long.

EZ, which already owns CHR
WIOQ/Philadelphia, will
achieve an even tighter grip on
the market’s younger demos by
adding Urban WUSL. The ac-
quisition will also give EZ its
sixth duopoly. “This was our No.

E2/See Page 17

Halley Now RCA VP/Black Promo

Michael Hal- §
ley has joined §
RCA Records
as VP/Black
Music Promo-
tion. He is bas-
ed in New York, [
reporting to Sr.
VP/Black Music
Skip Miller.

Miller stated,
“It gives me
great pleasure to welcome an in-

Halley

dustry veteran of Michael’s cali-
ber to our revitalized Black
Music division.”

Halley said, “I’'m thrilled to be
part of the RCA family. I'm look-
ing forward to writing history un-
der the leadership of Skip Miller
and [RCA President] Joe
Galante.”

A 10-year MCA veteran, Hal-.

ley worked his way up from re-

HALLEY/See Page 17
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1994 DEALS TO DATE

Dollars To Date: $988,295,639
(Last Year: $880,141,677)

This Week’s Action:3$76,441,000
(Last Year: $19,825,342)

Stations Traded This Year: 492
(Last Year: 488)

Stations Traded This Week: 31
(Last Year: 22)

DEAL DETAILS BEGIN PAGE 6

Dzzls O Triz YWaak

® Tak Communications $50 million
© WUSL/Philadelphia
® WTPX/Ft. Lauderdale (Miami)

® WBCT/Grand Rapids $11 million
(estimated)

Is Seven Too Many?
{71 Three competitors want the FCC to rule whether

Jacor Communications should be allowed to own

Cincinnati.

four stations and handle sales for three others in

See Page 6

No Rush, But No Foul

A federal judge has dismissed a $3 million

breach-of-contract lawsuit in which WCBM/Bal-
timore accused EFM Media of improperly mov-

ing its Rush Limbaugh show to Hearst’s crosstown

WBAL.

See Page 6

Ness, Chong Nominations Set For Senate Vote

The FCC soon could be back to full strength, with the
Senate Commerce Committee set to vote Tuesday (5/17) on
President Clinton’s nominations of Susan Ness and Rachelle
Chong. A full Senate vote is expected to follow quickly.

The nominees encountered little
difficulty Tuesday (5/10) at a com-
bined confirmation hearing before
the Communications Subcommittee
chaired by Sen. Daniel Inouye (D-
HI). Inouye gave the nominees his
endorsement, and no senator voiced
opposition to either woman.

Sen. John Danforth (R-MO) liv-
ened up the proceeding with a dia-

tribe against broadcasters,
interrupting Chong as she referred
to broadcasters’ obligation to serve
the public interest. “They don't, do
they?” Danforth charged. “They just
put on whatever it takes to make
money.”

His attack on broadcasters, which
appeared to be aimed primarily at
TV sex and violence, continued a

few minutes later with the statement,
“There isn't any public interest that’s
being served by broadcasters or the
cable industry, with a few excep-
tions.”

Tax Positions Sought

Both nominees appeared to be
caught off guard when Sen. Larry
Pressler (R-SD) asked about pro-
posals to tax broadcasters to cover
revenue shortfalls from the GATT
treaty (see Page 1).

NOMINATIONS/See Page 11
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Los Angeles
Chicago
Detroit

Cedar Rapids?

%All News Radio j

Thanks to AP All News Radio, you no longer need to be in the biggest
markets to profit from one of radio’s most successful formats.
I Call The Associated Press for details.

800-821-4747

WAW=adiRericanradiohistery-com=———

RADIO BUSINESS

$2.75 MILLION AGREEMENT

“Infinity's pattem is not to en-
gage in such settlements; there's
just no history of it said Steve Ler-
man. “But occasionally you get in-
to the room and find there are
mutually beneficial endeavors
you'd like to be engaged in with
the other party”

infinity last week revealed that
it has entered into a $2.75 million
settlement with the African-Amer-
ican Business Association (AABA),
a group of Washington, DC-based
small business owners that oppos-
ed the WPGC deal on the grounds
that Stem is racist.

The deal calis for the AABA to
drop its petition to deny the sale.
In exchange, Infinity will fund a
program to teach minority busi-
nesspeopite how to create effective
radio advertising. Once Infinity
takes over WPGC, the station will
set aside $2 million in airtime over
the next four years for purchase at

Infinity Settles With
Opponents Of WPGC Sale

ritics of Infinity Broadcasting moming man How-

ard Stem should not expect the company to rou-

tinely offer settlements as generous as the one
it recently offered opponents of its $60 million purchase
of Cook Inlet's WPGC-AM & FM/Washington, according
to an attomey for the group.

deep discounts by graduates of
that program. Infinity will also con-
tribute $25,000 to a program that
trains African-Americans to be
radio talk show hosts. In addition,
Infinity President/CEO Mel Kar-
mazin and other group executives
will attend a half-day seminar on
African-American history and
culture.

‘Mutually Beneficial

Lerman acknowledged that
some observers might view the
deal as a capitulation by Infinity.
But in reality, he insisted, the pact
is a “‘mutually beneficial” business
arrangement that will ultimately
benefit WPGC. “You're creating a
bigger pool of radio advertisers,
some of whom will use WPGC”

Infinity’s arrangement with the
AABA is subject to FCC approval.
According to General Counsel Bill

INFINITY/See Page 11

/
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590,000 WATTS

WOOD Radio Limited Partnership
Bruce Holberg, President

licensee of
WOOD AM-FM in Grand Rapids, Michigan
has agreed to acquire

WBCT-FM in Grand Rapids, Michigan

The undersigned advised the buyer in this transaction.

SERAFIN BROS.

Broadcast Brokerage & Finance
(813) 885-6060

»
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Call for our newest ‘84 demo reel and see creative,
cost-effective television production for your radio station that

T V works!

Get your new jingle demo and hear the hottest new packages
around. The newest jingles for your Morning Show, WPLJ,
KLOU, Country Variety, MIX 105, and WLIT are all available

now. Delivered to your station on Compact Disc.

gack e COMPACTS The most popular music libraries in all formats in use on over
W%ﬁ Isc 3,000 stations! The World Standard in highly researched and
® technically superior music for radio broadcast.

DIGITAL AUDIO

COMPACT

A ® Hit CD releases for COUNTRY, AC, AOR, CHR, and URBAN
Isc delivered weekly. Combine with optional Recurrent service to

keep your music completely up to date.
DIGITAL AUDIO

Morning show jingles customized for you, weekly delivery of
song parodies and comedy bits, and morning show consulting
are all available now!

SlamDunk and MegaMusic are our newest production libraries
filled with useful tracks and production elements for all
formats. Brand new music and digital recordings sound great
on the air!

See why hundreds of stations trust TM Century to reliably
control all music, spots, promaos, jingles, and liners for on-air
broadcasts. The screen displays are designed for use by
people who understand RADIO, not just computers.

For information call: (800) TM CENTURY or FAX (800) 749-2121

—AAN 2 aricanradighictary com
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RADIO BUSINESS

Competitors Challenge Jacor’s Cincinnati Deals

hree competitors claim Jacor Commun-

ications is “accruing de facto market

power in the Cincinnati market” and
have asked the FCC for a declaratory ruling on
whether Jacor's business arrangements with
three local stations, in addition to the four it
owns or is buying, are legitimate.

The owners of WGRR, WOFX, and WRRM claim Jacor
has been using local businessman Charles Reynolds as
a “less-than-arm's-length intermediary” to acquire WSAI,

WAQZ, and WCKY. They note that Reynolds’s studios are
at the same location as Jacor's WLW, WLWA, and WEBN.
(Jacor is also buying WIMJ.)

The three competitors say Jacor is handling sales,
engineering, production, and accounting for the Reynolds
stations. They also say it appears Jacor is still programm-
ing WAQZ, which it had LMA from the previous owner.

Jacor President Randy Michaels vehemently denied
that his company is programming any of the Reynolds sta-
tions and called the FCC filing “cheap-shot whining”
Michaels said Jacor is in full compliance with FCC rules.

WCBM’s Limbaugh
Suit Dismissed

federal judge has dismissed a $3 mil-

lion breach of contract lawsuit in

which WCBM/Baltimore accused syn-

dicator EFM Media of improperly moving its

Rush Limbaugh show to Hearst's crosstown

WBAL, which was also named in the com-
plaint.

In dismissing the complaint, Judge Frederick Motz

pointed out that EFM’s 1990 contract with WCBM clearly
gave the syndicator the right to yank Limbaugh with 90

Continued on Page 8

TRANSACTIONS

EZ Doubles In Philly, Returns To Miami
With $50 Million For Two Tak FMs

Halberg gets Grand Rapids duopoly with $11 million for WBCT

Tak Communlcatlons Statlons
PRICE: $50 million

TERMS: Duopoly deal; asset sale for
cash, subject to approval by the US.
Bankruptcy Court for the Western
District of Wisconsin

BUYER: EZ Communications, a pub-
lically traded company (Nasdaq:
EZCIA), headed by President Alan
Box. It also owns WIOQ/Philadelphia,
14 other stations, and is buying an-
other. Phone: (703) 6911000
SELLER: Tak Communications, rep-
resented by Michael Eskridge, who
was appointed to manage this group
under a bankruptcy reorganization. it
owns one other radio station and six
TV stations. Phone: (201) 5856455

WUSLU/Philadelphia
FREQUENCY: 989 MHz
POWER: 18kw at 830 feet
FORMAT: Urban

WTPX/Fort Lauderdale (Miami)
FREQUENCY: 106.7 MHz

POWER: 100kw at 984 feet
FORMAT: AC

WBCT/Grand Rapids
PRICE: $11 million (estimated)
TERMS: Duopoly deal; asset sale for

Rock Solid. Just like our friends on the right, we've been

cash. The exact price is to be calcu-
lated as 9.2 times the station’s cash
flow for the 1994 calendar year.
BUYER: WOOD Radio L.P., repre-
sented by Bruce Holberg. It owns
WOOD-AM & FM/Grand Rapids.
Phone: (616) 4531919

SELLER: Radio Associates of Michi-
gan Inc., represented by VP Kenneth
Miller. It owns four other stations.
Phone: (616) 3751800

FREQUENCY: 93.7 MHz

POWER: 320kw at 780 feet
FORMAT: Country

BROKER: Glenn Serafin of Serafin
Bros. represented the buyer,. Peter
Handy of Star Media Group repre-
sented the seller.

Alabama

WCOA WWRO & WKRG- AM &
FM/Pensacola, FL-Mobile
PRICE: $4.46 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Coast Radio L.C., owned by
Thomas Diamond of Mobile and Greg
Gordon of Pensacola. Diamond is cur-
rently Sr. VP of the seller and will re-
sign upon consummation of this
transaction. Phone: (205) 3421262
SELLER: WKRGTV Inc., headed by
Chairman Toulmin Greer. It owns

WKRGTV/Mobile. Phone: (205) 479-
5555

FREQUENCY: 1370 kHz 100.7 MHz
710 kHz; 99.9 MHz

POWER: 5kw; 100kw at 1555 feet; tkw
day/500 watts night, 100kw at 1755 feet
FORMAT: AC; AC; News/Talk; AC

KMOG/Payson

PRICE: $95,000 for 50%

TERMS: Asset sale for $15,000 cash
and a five-year, $80,000 promissory
note at 8% interest

BUYER: Michael Famrell of Payson, in-
creasing his ownership of Farrell En-
terprises from 50% to 100%. Phone:
(602) 474-5214

SELLER: Brent Berge of Phoenix,
transferring his 50% joint venture in-
terest in Farrell Enterprises. Phone:
(602) 8661776

FREQUENCY: 1420 kHz

POWER: 25kw day/500 watts night
FORMAT: Country

_California

KLCZ (FM CP)/Corcoran
PRICE: $117,000
TERMS: Asset sale for cash

around for years. 25 years under the same ownership.
At RPM quality and service come first. Right now over
2,000 clients worldwide depend on us.

If you need a CD music library, CD weekly hits or full for-
mat service, you can depend on us. We have the music
and format you need at a 90's price.

RADIO
PROGRAMMING AND
MANAGEMENT, INC.

800-521-2537

Fax: 810-681-3936

Yop Hits USA. and Ulrmsoni-Q Redio Disc are trademarks of
Radio

nc., 4196 Orchard Lake Road,

Programming and Management,
Ovchard Lake, Michegen 48323. The Ulrasonic-Q system is Patented.

T

® WKHF/Avon Park, FL $50,000

® WNEA/Newnan, GA $80,000

® KFGE/Lincoln, NE $450,000
® KOWA/Laughlin, NV $561,000
® WFWC/Springville, NY $115,000

® KBSY/Poteau, OK $362,000
® WXRF/Guayama, PR 400,000

@ KCLW/Hamilton, TX $120,000
@ KHYI (FM CPYHowe, TX $5000

©® WCOAWWRO & WKRG-AM & FM/Pensacola, FL-Mobile $4.46 million
® KMOG/Payson, AZ $35,000 for 50%
® KLCZ (FM CP)Corcoran $117,000

® WRCG & WCGQ/Columbus, GA No cash consideration
® WMKS/Macon, GA No cash consideration for 71%

® WNTA & WKMQ/Rockford-Winnebago, IL $1.65 million
® WMKT & WHKQ/Charlevoix (Traverse City), Ml $1.5 million
® WKEZ/Holland (Grand Rapids) $3.75 million

® WBTE & WURB/Windsor, NC $413,000

® KWTA (FM CP)Electra, TX $13,000

©® KORD-AM & FM/Pasco-Richland, WA $1.3 million

BUYER: RAK Communications Inc.,
headed by President Knox LaRue of
Stockton, CA. He owns two other sta-
tions. Phone: (209) 948-5786
SELLER: Radio Corcoran Inc., head-
ed by President Mary Volken. Phone:
(818) 3551171

FREQUENCY: 102.3 MHz

POWER: 17.5kw at 380 feet

Florida

WKHF/Avon Park

PRICE: $50,000

TERMS: Asset sale for $5000 cash
and a five-year, $45,000 promissory
note at 6% interest

BUYER: William Histed of Lakeland,

FL. He owns one other station.
Phone: (813) 425-3411

SELLER: Lee Broadcasting, headed
by President Pearl Lee. Phone: (908)
229-2343

FREQUENCY: 1390 kHz

POWER: 1kw day/77 watts night

FORMAT: This station is dark.

WRCG & WCGQlCqumbus
PRICE: No cash consideration
TERMS: Duopoly deal; stock transfer
to selter's children

BUYER: Joseph McClure of Colum-
bus, acquiring 33.3% ownership of

Continued on Page 8

CD Music Library: 1100 tracks $2495.00
CD Top Hits USA: $16.95/wk $49.95/mo
Format Services: from $295.00/month

WAWW=atfReficantachehisterreeom———— — B T

Over 2000 cliennts Worldwide!
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The main ingredient used 1n most

other research company claims.

You've heard it all before.
“Buy our research and you’ll be #1 in the
next book.” The problem with the claims
made by many research companies is
they just aren’t true. Too many research

companies spend their time on packaging,

gimmicks, selling formats, working
across the street and ignoring the real
role of research: providing information
that gives station teams an advantage.
Research is a powerful tool. When
used properly, research helps stations
understand what listeners want and plays
an important role in crafting winning
strategies and tactics. Research, by itself,

© 1994 The Eagle Group. Denver. Colorado

doesn’t make numbers go up. It’s time
that research companies stop taking
undeserved credit when the numbers go
up, unless they want to take the blame
when the numbers go down. It’s time for
a new attitude: no baloney.

Straight talk about research.
We’re a new research company. We
believe in quality research, respect for
station teams, and the integrity of market
exclusivity.

Radio is a very simple business —
the goal is to get the highest numbers. In
our experience this happens only when a
station team, led by a good General

Manager and Program Director,
maximizes their available resources.

At The Eagle Group we develop a
new approach for every client, every
time. We start by listening. That’s how
we understand your unique situation.

To discuss your situation in confidence
and learn how The Eagle Group may be
able to help you, call Roger Wimmer or
Matt Hudson at (303) 980-1888 today.

(]

The Eagle Group

Strategic and tactical research.
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RADIO BUSINESS

Friends Of KJAZ
Rally For Funds

resistance.

on Cowan has until June 1 to raise $4.7

million to satisfy creditors of KJAZ/AI-

ameda (San Francisco), or the station

will be sold to Z-Spanish Radio for $6 million.

The Friends Of KJAZ Club campaign to save the Jazz

outlet kicked off last week with 70,000 applications mail-

ed to listeners. A local TV station is organizing a telethon,
and contributions can be phoned in to (800) 359-6447.

Cowan originally planned to sell the license and

transmitter and continue airing KJAZ on cable and satellite

But he dropped the plan after encountering advertiser

Great American Expands

reat American Communications Com-
pany is selling four of its six TV sta-
tions to New World Communications
for a total of $350 million and plans to increase
its present ownership of 15 radio stations.
“We believe this transaction will both strengthen
GACC's financial condition and increase our operating and
financial flexibility so that we may more aggressively pur-
sue greater opportunities in radio made possible by in-

creased ownership limits and new duopoly rules; stated
Great American CEO John Zanotti.

He added that although radio expansion is a priori-
ty now, TV remains an “attractive” business.

Continued from Page 6

Motz “it follows ...

WCBM'’s Limbaugh
Suit Dismissed

days’ notice — a right EFM exercised in October 1993.
What's more, Motz said, a 1993 contract addendum that
required WCBM to pay $28,200 in annual fees for Lim-
baugh’s show did not alter the 90-day cancellation clause
in the original agreement.

“WCBM has no contract claim against EFM; said
that WBAL could not, as a matter of
law, induce a breach of contract”

EFM and WBAL officials declined to comment on the
decision. A WCBM attorney expressed disappointment
with the ruling and said the station is weighing an appeal.
That decision could be made as early as this week.

TRANSACTIONS

Continued from Page 6

WGBA Inc.; Charles McClure Jr. of
Athens, GA, acquiring 33.3%; Marga-
ret Moore of Canton, GA, acquiring
33.3%. They have interests in WKCN/
Lumpkin, GA and one other station.
Charles McClure Sr. will retain 100%
of voting interest. Phone: (706) 327-
1217

SELLER: Charles McClure Sr. of Co-
lumbus, transferring his entire stock
interest. Phone: (706) 327-1217
FREQUENCY: 1420 kHz; 107.3 MHz
POWER: 5kw; 100kw at 1011 feet
FORMAT: News/Talk; CHR

WMKS/Macon

PRICE: No cash consideration for
71%

TERMS: Stock transfer to seller's
children

BUYER: Joseph McClure of Colum-
bus, increasing his stock ownership
of Radio Macon Inc., from 92% to
32.8%; Charles McClure Jr. of Ath-
ens, acquiring 23.7%; Margaret
Moore of Canton, GA acquiring
23.7%. They have interests in WKCN/
Lumpkin, GA. Four other sharehold-
ers will continue to own the rest of
the company’s stock. Phone: (706)
32741217

SELLER: Charles McClure Sr. of Co-
lumbus, transferring his entire 71%
interest. Phone: (706) 3271217
FREQUENCY: 92.3 MHz

POWER: 3kw at 328 feet

FORMAT: Country

WNEA/Newnan
PRICE: $80,000
TERMS: Asset sale for $30,000 cash

and a five-year, $50,000 promissory
note at 8% interest

BUYER: WNEA Inc., owned by Robert
Bell of Atlanta and Dwight Shelton
of Dunwoody, GA. Beil has an interest
in two other stations. Phone: (404)
668-0964

SELLER: Radio Newnan Inc., owned
by Eathel Holley. She owns one other
station and is buying another. Phone:
(404) 2311190

FREQUENCY: 1300 kHz

POWER: 1kw daytimer

FORMAT: Country

WNTA & WKMQ/

Rockford-Winnebago

PRICE: $1.65 million

TERMS: Duopoly deal; asset sale
BUYER: Airptay Broadcasting, owned
by President Robert Rhea Jr. He also
owns WRRR & WXRX/Rockford-
Belvidere, IL. Phone: (815) 874-7861
SELLER: Midwest Family Broadcast-
ing, owned by William Walker. It owns
13 other stations. Phone: (608)
273-3766

FREQUENCY: 1150 kHz 95.3 MHz
POWER: 1kw-daytimer; 1230 watts at
500 feet

FORMAT: News/Talk; Gold

WMKT & WHKQ/Charlevoix
(Traverse City)

PRICE: $1.5 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: MacDonald Broadcasting

AEROSMITH, FRENTE!, ZHANE, BASIA.
THIS WEEK'S (HRHIIS ONIHE NEW

NORE WIS
Mxe II‘!1I’-rest$‘arc:“

FREE FOUR- WEEK IRIAl. L
§ | (800)426 -908)

One free trial
"~ customer. This

Himited offer could
. end Bt any time.
‘BP (HARTBR!AKER}
pmducts are off;
only to licen
broadcast sta
Regular mont y

WE STAY ON TOP OF THE MUSIC.
YOU STAY ON TOP OF YOUR MARKET.

Company, represented by Sr. VP Trish
Garber. It owns WLXT & WLXV/Petos-
key-Cadillac (Traverse City) and one
other station. Phone: (616) 347-8713
SELLER: Jay Meyers, receiver for A.J.
Walker Communications. Phone: (716)
234-8075

FREQUENCY: 1270 kHz 1059 MHz
POWER: Skw; 100kw at 1003 feet
FORMAT: Business News; CHR
BROKER: Blackbum & Company;
Questcom Radio Brokerage Inc.

WKEZ/Holland (Grand Rapids)
PRICE: $3.75 million

TERMS: Duopoly deal, asset sale for
cash. This sale is a two-step transac-
tion in which the station will pass
from Holtand Communications inc.
to Jacor Broadcasting Inc., and then,
immediately thereafter, to Pathfinder
Communications Corp.

BUYER: Pathfinder Communications
Cormp, owned by John Dille of Elkhart,
IN. He owns WCUZ-AM & FM/Grand
Rapids and 12 other stations. Phone:
(219) 295-2500

SELLER: Holtand Communications,
owned by Michael Walton. He owns
three other stations.

FREQUENCY: 961 kHz

POWER: 50 kw at 492 feet
FORMAT: B/EZ

BROKER: Blackbum & Company

Nebraska

KFGE/Lincoln

PRICE: $450,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: First Star Corporation, own-
ed by Norton Wamer Sr. and Diana
Wamer of Lincoln. They own KLIN &
KEZGI/Lincoln and four other sta-
tions. Phone: (402) 475-4561
SELLER: Salt Valley Broadcasting
inc., represented by Secretary Rich-
ard Chapin. He has an interest in two
other stations. Phone: (402) 475-5285
FREQUENCY: 105.3 MHz

POWER: 3kw at 72 feet

FORMAT: Country

WFWC/Springville

PRICE: $115,000

TERMS: Asset sale for cash
BUYER: Hawk Communications Ltd.,
owned by William Haws and Karl
Kluckhohn. Phone: (716) 592-9500
SELLER: Lloyd B. Lane of Warsaw,
NY. He owns one other station.
FREQUENCY: 1330 kHz

POWER: 1kw

FORMAT: Country

WBTE & WURBIWmdsor
PRICE: $413,000

TERMS: Asset sale for the dissolu-

tion of three promissory notes (total-
ing $413,000) that the selter owes to
the buyer

BUYER: Willis Broadcasting Corpora-
tion, owned by L.E. Willis of Norfolk.
He owns 25 other stations and is
buying three more. Phone: (804) 624-
6500

SELLER: 99 Broadcasting Corpora-
tion, headed by President Eric Rey-
nolds. He owns two other stations
and is buying one more. Phone: (804)
7231270

FREQUENCY: 990 kHz; 97.7 MHz
POWER: 1kw day/25 watts night, 3kw
at 30 feet

FORMAT: These stations are dark.
COMMENT: These stations were orig-
inally sold to the seller by the buyer
for three promissory notes totaling
$413,000.

KBSY/Poteau

PRICE: $362,000

TERMS: Duopoly deal; asset sale
BUYER: Le Roy Billy of Poteau. He
owns KPRV-AM & FM/Poteau-Hea-
vener, OK. Phone: (918) 647-3221
SELLER: Landmark Communica.ions
Inc., represented by William Samford
Jr. Phone: (501) 7821992
FREQUENCY: 107.3 MHz

POWER: 100kw at 1810 feet
FORMAT: AC

KOWAILaughIm

PRICE: $561,000

TERMS: Seller is in default and was
ordered by the District Court of Clark
County, NV to surrender assets to the
buyer.

BUYER: Laughlin Roughrider Broad-
casting Inc., owned by Sigmund Ro-
gich of Las Vegas. Phone: (702) 486-
6447

SELLER: Million Dollar Broadcasting
Inc. Phone: (702) 369-6004
FREQUENCY: 870 kHz

POWER: 10kw day/tkw night
FORMAT: Country

WWW-arerecanradiohistorvcom

'Puerto Rico

WXRF/Guayama

PRICE: $400,000

TERMS: Asset sale for an eight-year,
$400,000 promissory note including
interest

BUYER: Radio Guayama Manage-
ment Inc., owned by Miguel Velaz-
quez of Guayama. Phone: (809) 864-
2037

SELLER: Guayama Broadcasting
Company Inc., headed by President
Jose Fuster

FREQUENCY: 1590 kHz

POWER: 1kw

FORMAT: Spanish

KWTA (FM CP)/EIectra
PRICE: $13,000

TERMS: Asset sale for cash
BUYER: American Family Associa-
tion, a nonprofit organization headed
by Donald Wildmon of Tupelo, MS. It
owns three other stations. Phone:
(601) 844-5036

SELLER: Albert Crain of Columbia,
TN. Phone: (713) 350-4499
FREQUENCY: 949 MHz

POWER: 50kw at 397 feet

KCLW/Hamilton, TX

PRICE: $120,000

TERMS: Asset sale for a $120,000
promissory note at 9% interest to be
paid in monthly instaliments of $1520
until the note is paid in full
BUYER: Charles Martin of Hamilton.
Phone: (817) 641-4451

SELLER: Gary Moss of Cleburne, TX.
Phone: (817) 6456643
FREQUENCY: 900 kHz

POWER: 250-watt daytimer
FORMAT: Country

KHY! (FM CP)Howe

PRICE: $5000

TERMS: Asset sale for cash
BUYER: Metro BroadcastersTexas
Inc., dba Mapie Communications L.P.,
owned by Kenneth and Gienda Jones
of Rockwall, TX. They own one other
station. Phone: (214) 5631071
SELLER: Maple Communications
Corporation of Howe, dba Maple
Communications L.P, represented by
Kevin McCauley.

McCauley.

FREQUENCY: 95.3 MHz

POWER: 6kw at 328 feet

KORD-AM & FM/
Pasco-Richiand

PRICE: $1.3 million

TERMS: Asset sale for cash
BUYER: Deschutes RiverTri-Cities
Broadcasting Inc., headed by Edward
Hardy of Portland. Phone: (502) 223-
7334

SELLER: 4-K Radio, dba KORD-AM &
FM, owned by Michael and Jeffrey
Ripley. They own four other stations.
Phone: (208) 743-2502
FREQUENCY: 870 kHz; 102.7 MHz
POWER: 10kw day/250 watt night;
100kw at 1100 feet

FORMAT: Country

For The Record
The sale of KRED (AMyEureka,
CA (R&R, 5/6) should have also in-
cluded KRED-FM. The “Stations
Traded This Year” total has been in-
creased by one.
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Stickers with afedge-curl are an aggravation your station doesn’t have to live with. ‘At Communication
Graphics, we use olnly the finest in heavyweight materials and the best in long-lasting pigments to make
sure that rolling edges are eliminated from your stickers. Edge-curlis caused by artificial glosserets
(UV Clearcoats) theﬁt shrink and peel uader bright sun light. Our inks contain only the highest guality
automotive pi gments that are naturally glossy and will weather the harsh elements. You can trus!t our
decals to look Juct/as good next vear....and the next year... as they do today.

5 Y

Call us today You'll never be rolled again!
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NEWSBREAKERS.

Sweatte Adds
KOMO VP/GM Joh

Shannon Sweatte, VP/GM of
Talk/Hot AC KVI & KPLZ/Seat-
tle for the past 12 years, has tacked
on similar duties at crosstown
KOMO. The appointment followed
the closing of KOMO owner Fisher
Broadcasting’s acquisition of KVI
& KPLZ. Full-Service KOMO had
been without a GM the past 18
months.

Sweatte told R&R, “These are
three distinctive stations that serve
different audiences, and we plan to
keep it that way. KOMO has been
a remarkable stand-alone AM with
a heavy emphasis on news and en-
tertainment and Washington Huskies
football and basketball. We feel it’s

SWEATTE/See Page 17

Einstein Takes
Progressive Post
At Mercury

Mercury Rec-
ords has elevated
Dave Einstein to
the newly created
position of Direc-
tor/Adult Rock
Promotion. Eins-
tein had been Na-
tional Rock
Manager since
1991

“l couldn’t be
happier about Dave’s promotion,”
commented Sr. VP/Promotion
David Leach. “With his experience,
expertise, and passion for this
music, he’s the perfect man to head
our efforts at the Progressive for-
mat.”

VP/AOR Promotion Drew Mur-
ray added, “Having someone as tal-
ented as Dave Einstein in-house
made him the obvious choice for the
job. We want to make a serious in-

EINSTEIN/See Page 17

Einstein

=S
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Atlantic artist Ted Nugent took over the morning show on ABCISMN’s
Z-Rock format from May 2-13. The guitarist-bowhunter-spokesman made
news by declaring, “'m glad he's dead” about the late Kurt Cobain and
later by tangling in a simulcast with a comparatively subdued Howard

Stern over that same anti-suicide outburst.

Threesome Promoted At Virgin
Douglas, Stone, Steiner take Director titles

Three Virgin
Records staffers
have been boosted
to New York-
based national
promotion posi-
tions. Dallas rep
Scott Douglas is
now National Al-
bum Promotion
Director, and Chi-
cago rep Mike
Stone is National Promotion Direc-
tor in charge of CHR and adult-
oriented promotional activities.

National Promotion Coordinator
Sue Steiner is now Director/Na-
tional Promotion and Artist Rela-
tions. She’ll coordinate national

Douglas

Stone

Steiner

campaigns and handle all artist-
oriented promotions in the New
York area.

Sr. VP/Promotion Michael Plen
commented, “[VP/Radio Promotion

VIRGIN/See Page 17

WZJX/Dayton Flips To Gold Format

WZJX/Dayton (Englewood),
which signed on last December as
Alternative, has flipped to Gold.
Overseeing the station as GM is Soft
AC LMA partner WLQT GM Don
Griffin. The stations will form a du-
opoly once WZJX’s sale to Regent

Communications is completed in
the next few weeks.

Mark Roberts succeeds Randy
Scovil as PD; Scovil remains with
the station as an air personality.

WZIX/See Page 17

Holstead Now KTST/OKC PD/Afternoons

KGTR/New Orleans Asst. PD Josh Holistead has been promoted
to PD/afternoon driver at sister station KTST/Oklahoma City. The move
came just before NewMarket Media's $100 million sale of the two sta-
tions — as well as its six others — to Radio Equity Partners, sched-
uled to close Wednesday (511).

Holstead told R&R, “I'm very excited about the opportunity to pro-
gram in Oklahoma City. It’s a great, highly competitive market, and it
puts me a lot closer to home — Dallas. And KTST's ‘Rockin’ Country’
is a new and innovative format”

Prior to joining KGTR last year, Holstead worked at KTAM & KORA/
Bryan-College Station, TX and KSCS/Dallas. Concurrently, Paul Orr joins
the station as MD/evening personality from KSCS, while former KLRZ/
New Orleans middayer Shana Rose takes on the same shift at KTST.

WEA Gets Gold For Dir./Marketing Position

Robert Gold has retumed to WEA Corp. as Na- |
tional DirectorfMarketing. Helll oversee the firm's two |
District and seven Branch Merchandising Managers,
work closely with marketing departments at all WEA
labels, and be responsible for WEA PR efforts. He
succeeds Nancy Johnson, who's relocating to
Toronto.

WEA Exec. VP/Marketing George Rossi com- L"
mented, “Rob's appointment demonstrates our com- |
mitment to maintain WEA's preeminent role in
marketing of all forms of home entertainment, in- |
cluding music, video, audio books, interactive pro-
gramming, and other entertainment products as the
marketplace evolves’

Gold began his music career at WEA in 1973 and left for Casablan-
ca's Director/Marketing post in 1978. Two years later, he went to A&M
as Exec. Director/Advertising & Merchandising and 10 years on joined
Rincon Children’s Entertainment as VP/Marketing.

Gold

Hughes Awarded MCA/Nashville Promo Post

Larry Hughes, a 12-year MCA/Nashwille veteran,
has been promoted to National Director/Field Pro-
motion. Hughes, who has relocated to Nashville, for-
merly served as West Coast Regional Director/
Promotion.

VPINational Promotion Scott Borchetta said,
“As a regional, Larry Hughes consistently led the
West Coast in airplay percentages and creative
ideas. His knowledge, style, and understanding of
promotion will be major assets to the national staff’

Prior to joining MCA, Hughes worked for ABC
Records and Ariola Records and went on the road
with Kenny Rogers and the Oak Ridge Boys.

“ A Bumper Sticker Is Just A Bumper
Sticker; But A Good Cigar Is A Smoke.”

- Fidel Castro, 1972

Wrong! A bumper sticker is much more than “just a bumper sticker.” A bumper decal is a presentation of your
image to the public. It must look great AND keep looking great for a long time. Our state-of-the-art decals are the
best you'll find anywhere. We use only the finest in heavyweight materials and the best in long-lasting pigments to

make sure that your decal looks just as good next year...and the next... as it looks today. Your image is
important... It has to last longer than a cheap cigar. Call the company that smokes its competition.

Call Our Toll- Free HOTLINE 1-800-331-4438

1765 North Juniper, Broken Arrow, 0K 74012 « 1-800-331-4438 « 918-258-6502 « Fax 918-251-8223
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Radio

® KARL CRASS has been named VP!
GM at KODS & KIZS/Reno. He previ-
ously held a similar post at parent
Americom Broadcasting's KEYX-
KEYQ & KFSO-KEZU/Fresno. Assum-
ing Crass’s former post is RICHARD
TREJO, who most recently served as
GSM at KCWR & KUZZ/Bakersfield.
® MARK STOUGH — a 13-year radio
sales veteran — exits his Sales Man-
ager post at WLS-AM & FM/Chicago
to join WRXK/Ft. Myers, FL as GSM.

Records

® KEITH BAILEY segues to EastWest
Records as DirectorfA&R. He previous-
ly held a similar post at Virgin
Records.

® GENE RUMSEY has been elevated
from New York Branch Manager to VP/
National Accounts at CEMA Distribu-
tion. The company also ups Branch
Managers KATHY GANSER-ADER-
MAN (Washington, DC), JERRY
BRACKENRIDGE (Atlanta), TERRY

PROS ON

THE LOOSE

Brian Alofs — Promotion Di-
rector/afternoons  WKHQ/Tra-
verse City, Ml (616) 348-3357

Will Bradley — Middays
WMGV/Oshkosh, WI (414) 232-
0518

Shawn Burke — Momings
WJMK/Chicago (312) 7511636

Warren Harkins — Produc-
tion Director KTYD/Santa Bar-
bara, CA (818) 2484462

J.B. Hertz — Producer KFI/
Los Angeles (213) 664-3613

Cathy Lincoln — Marketing
Director Capitol Records (213)
871-56397

Keith Michaels (Mormis) —
Production Directorimidday tal-
ent WKHQ/Traverse City, MI
(616) 5470763

Humicaine Stevens — Mor
nings KFAV/St. Louis (314) 731-
2412

Eric St. James (Mark Wil-
kins) — Evenings WKHQ/Tra-
verse City, M| (404) 532-3357

SAUTTER (San Francisco), and DAVE
WITZIG (Chicago) to Regional Direc-
tors for the Northeast, Southem, West-
em, and Midwest regions, respectively.
And former Allergan Inc. VP/Finance
MICHAEL MOONEY joins CEMA as
Sr. VPIFinance & Administration.

® TONY MARFISI heads to Wamer
Bros. Records as Regional Marketing
Manager/Chicago. He has worked as
a WEA Sales Representative/St. Louis
for 16 years. At Wamer Music Group,
FRED ANTON, DIANE KENNEY, and
BOB McCORMACK have been ap-
pointed VPs in the Finance, Human
Resources, and Information Technol-
ogy Departments, respectively. Anton
previously served as VP/Intemational
Finance at Time Wamer, Kenney
worked for Paramount Communi-
cations; McCormack was VP/Manage-
ment Information Systems in Wamer
Music Intemational’s London office. In
related news, Wamer Music Group’s
Discovery Records label now will be
distributed exclusively by WEA Corp.

® TRACY DONIHOO joins A&M Rec-
ords as Midwest Regional Sales Di-
rector, exiting his Director/Music Buy-
ing post at Blockbuster Music/Dallas.
Concurrently, A&M moves Intemation-
al Project & Promotion Manager MAR-
TIN KIERSZENBAUM to Intemational
Marketing & Promotion Manager.

® CHRIS CHAMBERS, most recent-
ly Sr. AE in JLM Public Relations’ Ur-
ban Department, shifts to Mercury
Records as Manager/Artist & Media
Relations.

©® BRUCE BENSON becomes Sr. VP/
Management Information Systems at
Sony Music. Prior to his appointment,
he was a partner in the Management
Conrsultant Group at Price Wa-
terhouse.

® ALAN KENNEDY and ERIN
GILLIGAN have been upped from Co-
ordinators to Managers in the Atlan-
tic Group's Intemational Promotions
and Intemational Media Relations De-
partments, respectively.

® EVA RIES moves to RCA Records
Intemational/U.S. as Marketing Man-
ager. She most recently was Label
Manager at Geffen in Hamburg,
Germany.

® QUALITY RECORDS PARTNER-
SHIP and TESTIN RECORDS INC.
have entered into a venture to distrib-
ute new artists on the Testin label;
(310) 777-5477.

National Radio

©® CHUCK BORTNICK shifts from VP/
GM, Midwest Region to VPIGM, Mar-
keting & Operations at Metro Net-
works. Succeeding Bortnick is JOHN
TOMLINSON, who most recently was
Metro's Regional Director/Operations.

® MARGARET BRYANT segues to
ABC/SMN as Director/Engineering &
Technical Operations. She exits
WMAQI/Chicago, where she was En-
gineering Manager. In other news,
ABC Radio Networks’ “Hightower Ra-
dio” — a three-hour, weekend call-in
talk show set to debut May 14 (R&R
2125, 2118) — will sign on with more
than 100 stations; (214) 991-9200.

©® CRAIG HARDING — a 16-year aud-
io producing and engineering veteran
— has been tapped as Sr. Producer
at Radio Spirits Inc.

® WESTWOOD ONE has announced
three new three-hour Memorial Day
weekend specials: The ninth annuat
“New Faces Of Country Music)
hosted by Tracy Lawrence, was record-
ed live at this year's Country Radio
Seminar in Nashville; “Piano Men: Billy
Joel And Elton John” profiles the two
artists with music and interviews; “Yes
Talks” showcases interviews and mu-
sic by the band; (310) 840-4383.

©® S| COMMUNICATIONS is set to air
four “Pure Platinum: Today's Top Pro-
ducers” specials on weekends
throughout June (Black Music Month).
Hosted by Ray Parker Jr, the pro-
grams will profile Teddy Riley, Narada
Michael Walden, Kenny “Babyface”
Edmonds, and Jimmy Jam & Terry
Lewis, respectively. Also during June,
St will offer a series of 30-second
“Black Music Spotlight” vignettes.
Hosted by Holly Robinson, the fea-
tures will air twice daily, Monday-Fri-
day. (818) 501-0700.

® BROADCAST PROGRAMMING is
offering “Chartbreakers Weekly Hit
CDs” Each CD contains new songs
for CHR, AC, Country, and Rock as
well as preproduced musical “hooks”
for each hit on the disc, for use by
subscribing radio stations in on-air
promos and music research. BP is of-
fering four weeks of the new service
free to stations that respond to its ad-
vertising; (800) 426-9082.

Industry

©® DOUG FRANK rises from VP to Sr.
VP in Wamer Bros! Music Department.
He will work in all areas of music su-
pervision for feature films and an-
imation.

©® DARYL STAEHLE — most recent-
ly Director/Sales for the Associated
Press’s US. Broadcast Division — be-
comes Director/Sales & Customer Re-
lations for APTV, the international
video news service set to be faunch-
ed by AP on November 1.

® MARK OSTERER steps up from Sr.
VP/Finance to Exec. VPICFO at the
Columbia House Co., which also
boosts SHARON KUROKI from VP to
Exec. VP in its Music Club Marketing
Department. Meanwhile, Columbia
House Canada ups Sr. VPIGM HAR-
JINDER ATWAL to Exec. VPIGM. And
Columbia House Video elevates BRI-
AN WOOD from Director to Exec. VP,

D e e R b e BN

Nominations

Continued from Page 4

“I have some concerns about tax-
ing FCC licensees for programs that
are unrelated to the FCC’s mission,”
Republican Chong said.

Ness said she was interested in ex-
ploring plans to make the FCC self-
supporting, but didn’t go beyond
that. That's similar to the position
of FCC Chairman Reed Hundt, a
fellow Democrat.

Doctrine Concern

Both nominees said they under-
stood the desires of some senators
to bring back the Fairness Doctrine,
but noted First Amendment
concerns.

Pressed by Sen. John McCain
(R-AZ), Chong agreed there is
enough opportunity for freedom of
expression so that reimposition of
the Fairness Doctrine is not jus-
tified.

Ness held onto a fuzzier position:
“I would want to see that any regula-
tion uses the least restrictive means
so that it does not interfere with the
First Amendment.”

Infinity
Continued from Page 4

Kennard, the agency’s Mass Media
Bureau will request additonal in-
formation about what he called the
“somewhat unique” pac-. While
some at the FCC, includisg Com-
missioner James Quelb, have
wondered whether the deal consti-
tutes an improper “greenmail; Ler-
man said the settiement i3 proper
and should pass muster because
the AABA will not directly benefit
from it.

“There is no consideration flow-
ing to the AABA members he
said. “Members and their families
are restricted persons under the
terms of the settiement”

Marriages

R&R Associate Editor Kristi
Hinchman to Donna Brake Pro-
motion VP John Brake, April 30.

Births

Elektra recording artist Anita
Baker, husband Walter Bridg-
forth, son Edward Carlton
May 4

KYAK-AM/Anchorage PD
Daryl Webster, wife Claudia,
son Dylan Lee, May 4

Liberty recording artist Garth
Brooks, wife Sandy, daughter
August Anna, May 3.

Mercury recording artist
John Mellencamp, wife Elaine
Irwin. son Hud. April 27

For The Record

Lu “Valentino® Onorati has been
named Promotion Director at
WYUUMampa. The station was
misidentified in {ast week's issue
(R&R 5/6).

e

)

The Pete Rose Show.

Another hit from the all-time hit king.

Be the manager whossigns Pete Rose.

Someone once traded Babe Ruth. Someone once passed on signing The Beatles to
a record contract. And someone once said, “Talk radio? It’s dead”
But you can still sign baseball’s all-time hit king, Pete Rose —now host of America’s
hottest sports-talk show—to your team.
One hundred radio stations coast-to-coast already air Pete and his fascinating guests,
controversial opinions and listener phone calls each weeknight.
You e¢an too. After all, if someone had offered you Microsoft stock at 2V2, you would
have snapped it up. Right?
Contact Ramona Rideout of Radio Today at (212)581-3962 for clearance information.

Presented by Katz Radio Group Syndication.

— WA ericantadiohistonscom.
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LAME BRAINS

Managing Your ‘Smart Managers’

o matter what they may bring

to the organization, beware of

those managers who consi-
der themselves unusually smart. Ac-
cording to International Sports
Management Group CEO Mark
H. McCormack, these self-styled
“smart managers”are prone to the fol-
lowing five bad habits:

They may arrogantly devalue or ig-
nore the wisdom of others they deem
less smart. In so doing, these hotshots
miss out on the greater experience or
knowledge their “duller” colleagues
have to offer.

Productivity Problems

Smart managers may place great
store in the excellence of their own
ideas. They may. however, fail to
develop general management skills
— and the relationships required to
implement their excellent ideas.

These same managers have been
known to turn simple problems into
thorny obstacles — thus creating a
need for the kind of brilliant solutions

only they can muster.

Similarly, they can embrace com-
plex methods and systems that have
no positive impact on productivity.

Worst of all, they may cause fric-
tion within the organization by brag-
ging that they're smarter than
co-workers.

Focus On Results

What can you do to keep these
high-flyers in check? Make sure they
recognize that intelligence is only as
good as the results it yields. At the
end of the day, we are all judged on
our achievements — not our poten-
tial.

Communication Breakdown

To improve your communica-
tions efforts, “Lifegoals” au-
thor Amy Dean offers the
tollowing five suggestions:

Complaining isn’t communicat-
ing. If you have a conflict. come up
with a solution or at least a sugges-
tion about how to resolve the sit-
uation.

Focus on one problem at a time.
If other issues arise, acknowledge

them, but agree to deal with each
one at another time.

Call time-out. If one of you is too
angry to keep talking, call for at least
a five-minute time-out, but only do
this once a day.

Change the circumstances. If
you find a certain time or situation
always triggers a conflict, reschedule
the meeting.

THE NAME OF THIS GAME
IS MAKING MONEY.

Lots of money. Because The Team Sports Radio is a format specifically designed to
generate revenue. How! Three ways. First, it’s unique. It's your chance to grab the
sports/talk niche and run with it. Second, The Team Sports Radio has a proven ability to
create a core audience of loyal, passionate listeners. And third, The Team Sports Radio
gives you the chance to offer lucrative sports event marketing... as well as merchandis-
ing and promotional opportunities that your competitors can only dream about.

The Team Sports Radio... it'’s made to make money. Call Mike Tyler today at |1-800-453-
5663 for full information and a free demo.You're the winner... when you join The Team!

1-800-453-5663

For national advertising sales, call Media America at 212-302-1100

WAAAA R e aFaeHe S tai-aaia

LEARN To tAUGH AT YOURSELF

© 1932 CHARLES BARSOTTY

President Roger Fritz

1) Thou shalt never hire in haste.

with performance.

over efficiency.

CAerpoct.

Ten Commandments For Top Managers

ere are the 10 commandments for top managers, according
to Naperville, IL-based Organization Development Consultants

2) Thou shalt reward only those who are accountable.
3) Thou shalt seek advice from those who do the work.
4) Thou shalt focus on what is wrong before who is wrong.

§) Thou shalt not equate 'seniority, credentials, or experience

6) Thou shalt rely on facts before opinions.

7) Thou shalt honor results over activity and effectiveness

8) Thou shalt set individual goals with each employee.

9) Thou shait not dwell on past mistakes.

10) Thou shalt resist the temptation to believe that control of resources
and of authority yields respect.

DATELINE

® June 1-4 — 43rd National
AWRT Convention. Minneapo-
lis Hilton Hotel.

® June 811 — PROMAX &
BDA Conference and Exposi-
tion. Convention Center, New
Orleans.

@ June 1117 — NAB Executive
Management Development
Seminar for Radio Broad-
casters. University of Notre
Dame, Southbend, IN.

® June 15 — Third Annual
RAB Creative Fund Mercury
Awards. Waldorf Astoria, New
York.

@ June 23-25 — Bobby Poe
Convention. Sheraton Premiere,
Tysons Corner, VA,

® June 2326 — National As-
sociation of Talk Show Hosts.
Loews Santa Monica Beach
Hotel, Los Angeles.

® July 740 — Upper Midwest
Communications Conclave.
Hilton Hotel & Towers, Minne-
apolis.

® July 1315 — McVay Media
Radio School. Radisson Plaza
Hotel, Cleveland.

® July 1924 — New Music
Seminar. Sheraton Hotel, New
York City.

® August 15-20 — T.J. Martell/
Neil Bogart Rock ‘N’ Charity
Week. Various iocations, Los
Angeles.

® August 18-20 — Talentmas-
ters Moming Show Boot Camp
'94. Swiss Hotel, Atlanta

® October 5 — CMA Awards.
Grand Ole Opry, Nashville.

® October 1215 — NAB Radio
Show. Convention Center, Los
Angeles.

® October 1215 — RTNDA
49th International Conference
& Exhibition. Convention Cen-
ter, Los Angeles.

® November 3-6 — Philadel-
phia Music Conference. Penn
Tower Hotel, Philadelphia
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SALES & MARKETING

Sharpening Your Negotiating Skills

Selling radio is a process of constant negotiation. If we're
not fighting for a higher share of the buy, we're pushing for
a higher rate; if we’re not working to get one station off the
buy, we’re convincing our managers to take the order.

When negotiating, it’s ideal not to
have clear winners and losers. Many
negotiators say the ultimate goal is
to work out “win/win” situations. In
short, unless it’s win/win, both par-
ties lose.

The following 19 tips should come
in handy when you hit the bargain-
ing table:

Treat disagreements as re-

solvable. If you have a “we can
work it out” mindset, your opponent
will sense your intent to create a
win/win situation. Remember: Ne-
gotiating is 95% psychological and
5% issue-related.

@ Look for areas of mutual
benefit. For example, if you
must tell the client you can’t clear
the rate he wants, suggest afternoon
drive be continued until 10pm. If he
agrees to being flexible in that area,
you’ll concede on the rate.

@ Separate the person from the
problem. Let’s say a client’s
been with your station, paying $60
a unit, since you signed on with the
format three years ago. The station’s
current rate is $110, and you’re try-
ing to get this “low-baller” up to at
least $75.

The client says, “You can’t do this
to me.” Your response: “You've been
with us — and have had the same
rate — since the beginning. If I
could, I'd give you a $50 or $60 rate
for another year. But this isn’t about
you and me; it’s a business situation.
We can’t continue to lose money
when every commercial you air
could be generating another $50.”

@ Ask short and concise open-
ended questions. The more
your client talks, the more you'll

m;

If you enter
negotiations with a
chip on your
shoulder, clients will
notice you’re not
zero-basing your
thinking process ...
and nobody will
get ahead.

1%9)

learn (see “Asking Open-Ended
Questions™).

Find shared interests with the
prospect. Mutual interests will
give you more power in conversa-
tions. What’s more, working a

client’s “personal” side will give you
an edge over your competitors.

Listen to what is — and isn’t

— being said. Sometimes it’s
what they don’t tell you that’s most
important. A client who keeps say-
ing, “We’ll do something next
month” may be hinting there’s no
money right now.

Reserve judgment of the per-

son and situation. If you enter
negotiations with a chip on your
shoulder, clients will notice you’re
not zero-basing your thinking pro-
. and nobody will get ahead.

When negotiating rate,
. leave room to negotiate. Start
high, but remember that extremes
will cause hostility. Again, the
negotiation process is only 5%
issue-oriented.

By Irwin Pollack

@ Get your opponent to put his
demands on the table first

. and keep yours hidden.
Knowledge is power — the more
you know upfront, the better off you
are. You'll have more ammunition to
use when formulating the best
scenario for all involved.

. Allow your opponent to make
the first concession on major
issues. If you must concede first, do
so on a minor point. Stack the deck
in your favor, but appear to be flex-
ible and willing to achieve a win/win
situation.

Try the other shoe on for size.

You'll seem more flexible and
understanding when you look at
things from your prospect’s point of
view.

@Control yourself. Stay cool.
Watch your temper. Losing
your self-control usually results in
a bad situation: You end up
apologizing, wiping the egg off
your face, and never able to regain
ground.

m

Make sure all
parties agree to the
same thing. An
agreed-to, written
record could help
sort out any
confusion later.

99)

@ Employ various techniques to
help you keep control. Use
“timeouts” wisely. Know when to
call it a day and return the follow-
ing week. Sense when to be flexi-
ble and when to end a “bickering
session” by simply saying *“no

the deal. Some examples:

in this area?”

Asking Open-Ended Questions

ne of the key tools of the negotiating trade is
the open-ended question. While closed ques-
tions elicit only yes/no responses, open-ended
queries prompt your client to offer long-winded answers
— aming you with the information you'll need to close

®“If | wanted to be a hero in your eyes, what would you want me to
accomplish over the next six months?”

© “What advertising/marketing that you've done in the past has work-
ed best? What has worked least?”

®“What is your average sale, closing ratio, and profit margin? How
many additional people do we need to generate for this to pay off?”

® “What are the two biggest misconceptions about your product/ser-
vice? What have you done in the past to overcome them?”

® “Other than yourself, who are some of the other decision-makers

Make the client work for

everything he gains. People
don’t appreciate something for
nothing. Don’t offer low rates,
upgrades, or make-goods until the

m

Get it in writing. Make sure
® all parties agree to the same
thing. An agreed-to, written record
could help sort out any confusion
later.

Losing your self-control usually results in
a bad situation: You end up apologizing,
wiping the egg off your face, and
never regaining ground.

client asks for them. These offers
won’t make you out to be the “good
guy,” they only will lower the
perceived value of your station.

Conserve concessions. In ne-

gotiations, later is better than
now. Checking with a second party
and delaying a concession indicates
the client is getting a lot and makes
you a better person in his mind.

@ Don't give in too soon. Many
clients want a long, drawn-out
episode — they’ll think what they
asked for was a real stretch. If they
don’t perceive they’re getting a lot,
you may not get the order.

Be patient. Don’t seem des-

perate. “Commission breath”
— Or too strong an approach toward
the close — can be a deterent. Take
it slowly.

99

@ When a situation gets tense,
ask for a timeout. Allow the
client to help another customer, or
go back to the station to manipulate
the schedule, work on copy . . .
anything that will allow you 10 return
at a later date and start fresh.

Irwin Pollack is g
President of his
own radio sales
and manage- §
ment consulting §
firm. He consults §
and presents @&
“how-to” semi-
nars to radio sta-
tions across the
US. and Canada
He can be
reached at (508)
653-4000.

'Y-108 satellite weather calls for showers
changing to mostly cloudy skies by afternoon.”

BAD WEATHER

this morning

GOOQ WEATHER

‘The Q-104 Official Weather Channel forecast calls for
showers, occasionally heavy, throughout the day.”

BAD WEATHER IS ANY WEATHER YOU HAVEN'T PREPARED YOUR LISTENERS FOR

BRAND NAME CREDIBILITY... ACCURATE AND DEPENDABLE...FROM THE WEATHER CHANNEL
24 HOUR/7DAY SERVICE...LIVE Q&A/RECORDED/FAX FORECASTS... BARTER AVAILABILITY

DAILY LOCAL TELEVISION CROSS PROMOTION FOR STATIONS

JOHN T. BRADY & ASSOCIATES, INC.

Phone 212-688-2424
FAX 212-888-4398

T
WEA

CHA HEI.

RADIO
NETWORK"
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Vedder Says Better To Get Wetter!

Eddie Vedder tells Spin,

“Whether you play your songs
for 20 people at the roller rink or
20,000 at a stadium, you have to be
true to yourself ... I'm fascinated
by letters that come from musi-
cians in smaller cities — they
want to either stay and be a big
fish in a small pond or leave and
try to make it [in] a bigger place.
| say, get out. Go for it. See what
other ponds have — or maybe
swim in an ocean’

Chrissie Hynde gives 10 points
of “Advice To Chick Rockers” in the
debut issue of Time-Wamer's new
Mouth2Mouth teen ‘zine, including
“Don't think that sticking your
boo.s out and trying to look
fuckable will help. Remember,
you're in a rock & roll band. It's not
fuck me, it's fuck you!”

That’s Swelll

“Roly-poly Rush Limbaugh has
a giant crush on ['GMA] host Joan
Lunden and is desperate to date
her — even though he is still en-
gaged, writes the Star.

At LLA’s House of Blues, James
Brown surveyed the waistline of a
dancing Dan Aykroyd and said,
“Hey man, you ought to dance
harder or get it on with Jenny
Craig” (People).

Folks at the Viper Room
thought Cher was lip-synching re-
cently, but it was just her newly
collagened lips, which only /ook-
ed like they weren’t moving (Star).

Psychic TV . . .

This summer, the Globe's “Mys-
tic Meg” predicts:

Bruce Springsteen “develops a
rare allergic reaction to his own
sweat and has to keep cool — and
naked — whenever possible”

I n a rare interview, Pearl Jam's

Madonna writes her story into
a movie, but is incensed when pro-
ducers want to cast someone
younger.

Garth Brooks becomes slimmer
and taller after turning to herbal
medicine — but beware that fe-
male herbalist!

Barbra Streisand finds “a tender
reunion with Elliot Gould could
last!

. Vs. ‘Real Lif¢

In Time, Strei-
sand defends her
$350 tickets:
i “This price is fair.
‘3 If you amortize
i the money over
28 years, it's
$12.50 a year. So
is it worth $12.50
a year to see me
sing? To hear me
sing live? I'm not
going to do it again”

Brooks’'s mom tells the National
Enquirer that at 13 months he ut-
tered his first sentence: “| am the
boss around here”

Kids Radio

People spotlights Jennifer Haw-
kins, a teen who hosts a Sunday
talk hour on WBZT/West Palm
Beach for $50 a show. The station
wants to syndicate her.

Entertainment Weekly, in turn,
spotlights Radio AAHS, noting
that in all its 17 metros, the net
gets more than 6000 calls a day.

Conditioned Airheads

“In the rock genre that | was in-
volved with, you were surrounded
by people who thought Voltaire
was an air conditioner” — David
Lee Roth (Us).

Barbra
Streisand

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

44

Bob Wood

Program Director
WBOB-FM
Minneapolis/St. Paul

Jay Albright is
one of our most
valuable resources.

Put Jay Albright's Country
consulting to work for you.

yy

(800) 426-9082

BP CONSULTINGGROUP

A DIVISION OF

BROADCAST

PROGRAMMING

i 2211 FirtH AVENUE, SEATTLE, WA 98121 (800) 426-9082

TOP TEN SHOWS
MAY 28

1 Home Improvement (9pm)
2 Stephen King’s The Stand,
Pt 1

3 Seinfeld

4 Frasier

5 Roseanne

6 Coach

7 These Friends Of Mine

8 60 Minutes

9 Murphy Brown
10 Home Improvement (8pm})

Source: Nielsen Media Research

All show times are EDT/POT unless oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the
Mountain time zone. All listings subject
to change.

COMING NEXT WEEK

Tube Tops

Co-hosts Vanessa Williams
and Herbie Hancock — along
with Dee Dee Bridgewater,
Betty Carter, Hank Jones, Ab-
bey Lincoln, and Pat Metheny
— celebrate Verve Records’
50th anniversary when PBS
premieres “Carnegie Hall Sa-
lutes The Jazz Masters” a
90-minute “Great Perform-
ances” special (Wednesday,
518, check local listings).

Friday, 513

* Crash Test Dummies, “The
Arsenio Hall Show” (syndi-
cated; check local listings).

e Tony Toni Tone, “The To-
night Show With Jay Leno”
(NBC, 11:35pm).

¢ Traffic perform and Bette
Midler is interviewed on “Late
Show With David Letterman”
(CBS, 11:35pm).

* Yes and David Lee Roth,
“ABC In Concert” (check local
listings).

Saturday, 514

e Janet Jackson performs
on the season finale of “Satur-
day Night Live” (NBC, 11:30pm).

Monday, 5H6

* Robin S, “Arsenio Hall”

¢ James Taylor, “Jay Leno”

o Travis Tritt, “David Letter-
man’

* Steel Pulse, “Late Night
With Conan O’Brien” (NBC,
12:35am, Tuesday).

Tuesday, 517

* Julio Iglesias, “Jay Leno!

e Sonic Youth, “David Letter-
man.”

¢ Jonathan Richman, “Con-
an  O’Brien”  (12:35am,
Wednesday).

Wednesday, 518

* Arrested Development,
“Arsenio Hall”

Thursday, 5A9

¢ Salt-N-Pepa guest-star on
the season finale of Fox’s “In
Living Color” (9pm).

* Jamie Foxx, “Arsenio Hall”

e Mariah Carey, “David Let-
terman.”

¢ Marshall Crenshaw, “Con-
an O'Brien” (12:35am, Friday).

MEDIA

& Z!l N Ejraans

WEEKEND BOX OFFICE
MAY 6.8

1 With Honors $3.74

(wB)

2 Four Weddings & A $3.64
Funeral (Gramercy)

3 3 Ninjas Kick Back $3.55

Thrilt Kill Kult, who also are
featured on the film's Inter-
i scope/Atlantic Group sound-
track. Selections by the Cure,
Nine Inch Nails, the Jesus &

(TriStar)* I Mary Chain, and others —
4 Clean Slate 8313 I along with Stone Temple Pilots

(MGMIUA)* current single (‘Big Empty") —
5 No Escape 8312 | round out the LP.

(Savoy) ‘ Al . i .
6 Bad Girls (Foy) ~ $162 |, AlSO opening this week is
7 You So Crazy $1.46 Crooklyn,” starring Alfre

(Goldwyn) ‘ Woodard, pelroy Lin'do, and
8 The Inkwell $1.38 producer/director Spike Lee.

(Buena Vista) . T(_)mmy Boy act RuRaul makes
9 Schindler's List 8112 his movie debut — in full drag

regalia; jazzman Terence Blan-
chard provides the film’s score.
Volume one of the film’s forth-
coming 40 Acres And A Mule
Musicworks/MCA LP sports
new songs by the Crooklyn
Dodgers (rappers Masta Ace,
Buckshot, and Special Ed) and
Marc Dorsey, as well as vin-
tage cuts by the Jackson 5,
Curtis Mayfield, Sly & The
Family Stone, and others.
Volume two is slated to con-
tain more soul classics, but no
release date is set.

(Universal)
10 The Paper $1.11
(Universal)

All figures in millions
° First week in release |
Source: Entertainment Data inc. |

COMING ATTRACTIONS: |
This week's openers include
“The Crow; starring Brandon |
Lee as amusician who returns
from the dead to avenge his |
own murder. Look sharp for on-
screen appearances by Medi- |
cine and My Life With The |

NEW THIS WEEK

® ADDAMS FAMILY VALUES

(Paramount)

Anjelica Huston and Raul |
Julia reprise their roles as
heads of the Addams clan in |
this feature film, which spawn-
ed an Atlas/PLG soundtrack |
with Tag Team’'s “Addams
Family (Whoomp!)" and Por- |
trait’s “Be Thankful For What
You Got” Cuts by Brian Mc- |

i ® U2: Z0OO TV LIVE FROM
SYDNEY (PolyGram)

Taped last November at the
Sydney Football Stadium, this
two-hour live performance
package highlights songs
from the band’s “Zooropa” and
“Achtung Baby” LPs, along
with such eartier hits as “Pride
(In The Name Of Love)” and
“Where The Streets Have No

Knight, HTown, Charles & Ed- Name” The video features
die, and others round out the visual contributions from
LP. Brian Eno.
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STREET TALK.

"San Diego’s Great Radio Experiment’ Begins!

100/San Diego will be banished to
permanent oblivion beginning
Monday (5/16), when KFMB-FM

begins “San Diego's Great Radia
Experiment”

Look for the station to change formats
regularly to solicit listener feedback. The
experiment has no set termination date, but
OM Tracy Johnson hopes a permanent
format will be determined by early June.

Staff additions include former
crosstown Q106 late-nighter Dave Smiley for
aftemoons or possibly evenings, and ex-
KHS/L.A. morning show assistant and KKXX/
Bakersfield air talent Ana Chan for
ovemights.

} Goodbye Kiss From Phillips ‘

Gannett CHR KHKS/Dallas PD Sean
Phillips has resigned. Phillips was
suspended last Friday (5/6), following
several heated meetings with APD/MD Mr.

Rumors

* Are ABC Radio and KIIS/LA!s Rick Dees
talkin’ "bout a network syndication deal?

* Will KBCO/Boulder PD Doug Clifton exit the
station?

* Any real truth to those Phoenix-like rumors
that consultant Jerry Clifton will see his mojo risin’
in that market soon? And will Jamie Hyatt (most
recently PD at Hot 102/Milwaukee, but also PD at
former CHR KOY-FM/Phoenix) be the PD? And, what
— if, indeed, any — involvement could Q102/Philly
MD Maurice DeVoe have in all this hypothetical
hyperbole?

* Is Geffen gettin’ ready to open a Country la-
bel? The buzz sounds like a 2000-pound bee. Names
most frequently attached to the new venture: Former
Sony/Nashville Prez Roy Wunsch and MCA
Publishing Prez Jerry Crutchfield.

¢ In the wake of NAC KOAI (The OasisyDallas
PD Paul Goldstein's departure for a programming
post at the new Sony/Wamer radio venture, will KOAI
MD Tom Miller cop the PD slot?

* Could Bay Area vets Kelly & Kline — current-
ly doing momings at WTIC-FM/Hartford — fill Man-
cow'’s bovine brogans at Wild 107/SF?

e Wasn't that ex-KRXX/Minneapolis moming
dude Gonzo Greg doin’ wake-ups under the “Rent-
A-Jock™ guise on XHRM/San Diego last week?
Could this mean a retum to Gonzo's West Coast
roots in the wake of moming man Mike Evans’s exit?

¢ is KIFM/San Diego MD/Ops. Coord. Tony
Schondel lookin’ to make a move?

} McVay Media Clients Win ‘

Congratuliations to McVay Media and
its clients who continue to dominate in
their format arena. The consultancy posed
an 86% win ratio in the Winter ‘94 sweep.

The big winners include AC’s WDOK/
Cleveland, KLSY/Seattle, WALR//Atlanta,
WLTS/New Orieans, 3WM/Toledo, and
WEJZ/Jacksonville. Oldies winners are
WYUU/Tampa, KBZS/San Diego, and
WHNN/Saginaw.

Mcvay Media Country winners include

(advertisement)

Ed Lambert. Lambert will handle day-to-day
duties, and the search for a replacement is
under way.

} United, Way Angry ‘

United Broadcasting and Way
Broadcasting are hoppin” mad, because the
FCC rescinded the grant of their application
to sell United’s WKDM/NY to Way, which
owns WNWK/Newark (NY).

A self-styled “Citizens Committee for
Better Broadcasting” filed a petition to deny
the $6.94 million deal, accusing Way Pres.
Arthur Liu of misrepresentations to the
FCC and other violations. However, the
petition wasn't filed until after the public
comment period had expired and the
license transfer already had been approved.

United and Way claim the FCC
violated its own rules by accepting the late
petition and rescinding the grant. Way is
taking the allegations seriously and says it
will file a response which “will demonstrate
that Way made no misrepresentations and
that CCBB’s allegations concerning the
operation of station WNWK are without
merit”

Meanwhile, the two companies have
filed their own petition asking the FCC to
reinstate the license transfer grant and treat
CCBBs filing as a petition to reconsider
the grant. That would allow the deal to
close while the dispute continues at the
Commission.

Former KHS/L.A. overnighter William
“Brother Bill” McKinney — a 14-year station
vet — has filed a $2 million lawsuit,
claiming “racial discrimination” was the
reason for his dismissal two years back.

McKinney attorney Melanie Lomax says
the air personality was told the dismissal
came because he wasn't “hip” enough, but
notes that “as soon as he began insisting
on a daytime spot instead of the graveyard
shift, that's when they started to make up a
reason to fire him”

In response, Gannett and KIS said
they hadn't seen the suit and therefore
couldnt comment on it, but “categorically”
stated that “KIIS did not discriminate
against Mr. McKinney due to his race or

any other factor” )
Continued on Page 16

KRMD/Shreveport, WYNK/Baton Rouge, and
WQDR/Raleigh. Winning CHR’s are WPRO-
FM/Providence, KHTT/Tulsa, WGRD/Grand
Rapids, and KQMQ/Honolulu.

} Radio School {

The 1994 McVay Media Radio Schooi
is in Cleveland July 13-15. The costs are $245
for clients and $345 to non-McVay clients.

Join the winning list of McVay Media.
Call (216) 8921910 for details.
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throwing copper

the album

’

“selling the drama’

the song

on tour now

billboard album debut #38*
#1 alternative BDS

#1 modern rock track

produced by jerry harrison and live

management: peter freedman and david sestak
media five entertainment / peter freedman entertainment
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Continued from Page 15

WYKL (Oldies 98YyMemphis moming
driver Bill Hickok exits, but co-host Melody
Meadows keeps her gig as the station
segues to “Target 98, focusing on '70s-
based rock oldies. ST hears 'twas a
preemptive move against an almost-ready-to-
launch “Arrow” competitor.

Tip o the ST backwards baseball cap
to R&R NAC Editor Geoff Schackert — a
six-year veteran of “the industry’s
newspaper” — who is leaving to pursue
new career endeavors.

Emmis Broadcasting Chairman Jeft
Smulyan has been selected to head the US.
delegation to the Plenipotentiary Conference
of the Intemational Telecommunications Union,
to be held 9/1310/14 in Kyoto, Japan. Smulyan
is the first radio broadcaster to hold this post.

The ITU is the world body that established
frequency bands for DAB back in '92, with
many of those rules 5
still TBD.

The Plenipotentiary
Conference is the ITU's
“supreme body, meeting
every four years to set
the organization's budget
and elect its officials.

Jeft Smulyan

Rumbles

¢ UC WBLX/Mobile ups APD J.B. Louis to PD.
He replaces Skip Cheatham, who'l be the new
KKDA/Dallas PD (see Page 3).

* Veteran Z100/NY personality Kid Kelly joins
KC101/New Haven as PD, reporting to OM/moming
man Glenn Beck.

* Mark Goodman exits momings at Q101/Chi-
cago. Parttimer/swingster Bobby Skafish and mid-
day maven Carla Leonardo are the new moming
team. Brian Peck segues from momings to parttime/
swing and ovemighter Samantha James cops the
midday slot.

* KJLA/KC flips from Nostalgia to all-Sports,
carrying 24 hours of sports talk, syndicated from
WTEM (The Team)DC.

¢ KVi/Seattle PD Brian Jennings exits.

o KMXZMonterey-Salinas PD/aftemoon delight
Christopher Lance sheds those duties to become
the station's consultant. Prod. Dir. Babby D. is the
interim PD.

* Tim Huelsing joins WMUS-AM & FM/Mus-
kegon as GM, coming from crosstown Sports-CHR-
AOR trombo WSFN & WSNXWMRR. He succeeds
Tim Atcherhoff, who resigned earlier in the year to
pursue station ownership. Former Hot 102/Milwau-
kee moming man Jo Jo Tumbeaugh joins 'SNX for
MD/afternoons.

* WERZ/Exeter PD Pete Falconi becomes OM/
PD. Helll also oversee Precision Media's new acqui-
sition, N-T/Progressive combo WZNN & Mix 96.7/Ro-
chester, NH.

* KFRX/Lincoln PD Brad King exits.

* KNFMMidland-Odessa OM Woody Roberts
adds PD duties. Former moming personality Mi-
chael Shiloh segues to PD/momings at KIOX/Bay
City, TX.

* Former KIKX/Colorado Springs MD Craig
Koehn joins Progressive KSKENail, CO as PD, re-
placing Richard Murphy.

* KDGE/Dallas MD/midday maven Alex Luke
splits to take the KPNT/St. Louis APD/MD/moming
reins, replacing D Day. KDGE night slammer Jay Mi-
chaels adds MD duties.

¢ Progressive KXPT/Las Vegas night stammer
Jim Davis (aka J.D.) repiaces Big Marty as MD. Mid-
day maven Chris Fox becomes Promotion Dir; Sarah
Cuter exits.

¢ KOME/San Jose not only dumps the syndi-
cated Greaseman’s night action, but aiso Blazy &
Bob's afternoon drive routine.

A

RADIO & RELORDS

® Jerry Greenberg named President of MJJ label.
o Country WBCS/Boston debuts under PD Jim Murphy.
o Dave Denver elevated to WAXY/Miami-
Ft. Lauderdale PD.
@ Bill Pugh appointed KXRK/Seattle PD.
oCyndee Maxwell becomes R&R AOR Editor.

A4

elegacy Broadcasting hikes Mike Craven to Regional
VP and Ted Utz to Station Mgr. of WNEW-FM/NY.

® Arista Records opens Nashville division with
Tim DuBois as VP/GM.

o Rick Dames upped to Olympia Radio President.

® Mike Roberts appointed WVEE/Atlanta PD.

® WPLJ/NY PD Gary Bryan joins Jim Kerr for mornings.

%4

o Jim Blakely named KACE/L.A. VP/GM.

© David Barrett appointed WBAL & WIYY/Baltimore GM.

o Mike Wagner upped to Alta Broadcasting
VP/Programming.

®Bob Scott becomes KHTR/St. Louis PD.

<

® Marty Greenberg appointed President/ABC Owned FM
Radio Stations.

® Frazier Smith joins KLOS/L.A. for mornings.
o Donna Halper named WHDH/Boston MD.

2%

oled Zeppelin forms Swan Song Records; Atlantic

will distribute.

‘Carl Hirsch appointed WHK/Cleveland GM.
} D’Amato-Quelio, Round 2 ‘

US. Senator Al DAmato (R-NY)
retumed fire from the Senate floor last
week (5/4) in response to that letter from
FCC Commish Jim Quello about Howard
Stem and Infinity: “My point was not to
debate the merits of Howard Stem ... What
brought me to the floor on March 16 was
my outrage at the manner in which the
FCC overstepped its bounds by delaying
Infinity’s acquisition of a Los Angeles radio
station by improperly linking the sale to
what is required by law to be a separate
procedure for adjudicating indecency
complaints.

“The result is that Infinity is not

receiving its right to due process by the
FCG”

Records

* Virgin promotes Dir/Nat' Altemative Promo
Dawn Hood to St. Dir. and Dir/Natt Promo Ops. Bob
Frymire to Sr. Dir/Ops.,, Promo & Mktg.

¢ Giant Cleveland regional promo rep Debbie
Mason moves over to the Chicago region, replac-
ing Katy Famrell, who segues to the Nashville/
Carolinas gig.

* Look for WDSYPittsburgh PD Bill Macky to
take the MCA/Nashville West Coast promo gig, suc-
ceeding Lamy Hughes, who was upped to Dir/Nat'l
Promo (see Page 10).
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Spectrum Fees

Continued from Page 1

while key lawmakers such as Rep.
John Dingell (D-MI) and Sen.
Ernest Hollings (D-SC) have voic-
ed skepticism about the fee plan, it
provides the bulk of the funds the
administration is legally required to
generate in order to fill the GATT
revenue gap — and alternatives are
scarce.

“There’s a real possibility of it
happening,” said the staffer. “They
have everything in [the GATT fund-
ing proposal] except car washes and
bake sales. This [spectrum fee] gives
them the biggest chunk of money. If
they don’t do it, I don’t know what
they’ll do.”

If the fee is implemented, it’s not
clear when — or if — it will be
eliminated. The plan technically ex-
pires after five years, but McReyn-
olds said funding for a second
five-year period will be required.
Besides, she pointed out, “I'm not
confident that any tax like that disap-
pears. Once they find a way to col-
lect money, they’ll find some other
reason to keep collecting it.”

Sw

Continued from Page 1

There’s not much word coming
out of the SW camp about its future
plans; company officers are waiting
for a definitive agreement among the
partners before saying anything of-
ficial.

It was previously reported that
high-powered attorney and invest-
ment banker Susan Solomon is
heading the network, as well as the
video music channel being set up by
Sony and other joint venture
partners.

AR R AR R

Westwood One
Continued from Page 1

signed to the appropriate new net-
work . . . thus, Format 4] becomes
part of Westwood AC. News inven-
tory will become station-specific,
allowing advertisers to target their
spots better than previously on the
network.

Source Stays

WWTI’s Source network will be
the only old-generation network to
retain its identity. It will be sold by
the WW1 Entertainment division
and retain its RADAR status. All of
the company’s overnight inventory
will be sold under the aegis of West-
wood Overnight and remain
unrated.

“The realignment is the result of
an extensive research project aimed
at revolutionizing the way network
radio is planned and purchased,
while also making the medium more
attractive to first-time radio adver-
tisers,” noted WW1 President/CEO
Mel Karmazin.

Other short-form programming
not rated by RADAR, including
CNBC, “Imus In The Morning,”
“G. Gordon Liddy,” and other
shows, will continue to be sold sep-
arately.

Company execs stress that the
changes will have no effect at the af-
filiate level . . . each of the networks
will retain its current identity.

Arista Turns To Friend For VP/A&R Post

Lonn Friend has jumped to a VP/A&R, West
Coast job at Arista, where he'll begin July 1. Most
recently, he spent seven years as Exec. Editor at [§

metal-themed R/P magazine.

all of us here at Arista”

Album Network.

organization.

Rosen.

Label President Clive Davis announced, “Lonn
Friend is vital, creative, colorful, literate, and irrev-
erent. So is the best of rock music. | know the two
will merge well, and the strong beneficiary will be

Friend, who vows to create “a heavy industry
and media presence on the West Coast” while be-
ing “a sponge for every brilliant word that comes
out of Clive Davis's mouth; has also hosted the syndicated “Pirate Radio
Saturday Night,” been on-air at MTV, and held jobs at Hustler, HITS, and

Rosen Boosted To RIAA President/C00

RIAA Exec. VP Hilary Rosen has been pro- |
moted to President/COO of the record industry trade |

“In the seven years Hilary has been with RIAA,
she has demonstrated an uncanny ability to navigate
her way through both the halls of Congress and our §
industry] said RIAA Chairman/CEO Jay Berman.

“Our mission at the RIAA has always been to
guide the industry through whatever business cli- )
mate lies ahead — new digital technologies, inter-
national trade concems, copyright protection. Fm =&
looking forward to the ongoing challenge said

Prior to joining RIAA in 1987, Rosen cwned her own consulting fim.

Friend

Continued from Page 1

Another factor was the opportunity
to further develop the company’s
S50kw twin Talkers, WRKO and
WHDH. “I'm intrigued by what’s
happening with Talk radio. This is
going to be a growth format for the
’90s.”

Before joining WNUA five years
ago. he was VP/GM of WODS/Bos-
ton and GM, OM, and PD at WLS-
AM & FM/Chicago. Gehron will
maintain his weekends there while
staying in Boston during the week.
“Maybe I can be the next Tom Joy-
ner,” he quipped.

ARS has also |
promoted WHDH
Station Manager |
John Maguire to
VP/GM of Amer-
ican Sports. That
operation includes
the Red Sox Ra-
dio Network, the
Celtics Radio
Network, and
sales for Boston
College sports. Maguire will retain
his duties at WHDH.

Maguire
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Sweatlte

Continued from Page 10
important to keep the sales depart-
ments separate.

*“Our first big step will be to move
KOMO into our building. We've
started to remodel and build new
studios.”

Before joining KVI & KPLZ,
Sweatte previously spent 14 years
managing crosstown KJR.
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Messmer
Continued from Page 3

“It is with great pride that we pro-
mote Jack into this position,”
remarked R&R COO Erica Farber.
“He has made many valuable con-
tributions over the last several years,
and they’ve prepared him for the
many challenges and opportunities
that lie ahead.”

“This is an exciting time for R&R
as we expand ONLINE and add
other new services,” Messmer com-
mented. “I'm thrilled to be selected
to direct the Washington Bureau.”

Messmer joined R&R in Febru-
ary 1990 as Assistant Editor and was
promoted to Associate Editor two
years later. He'd previously been a
newsman for eight years with the
Assaciated Press in New York and
Washington, writing for the national
broadcast wires and reporting for
AP Network News. Before that, he
was an anchor/reporter at WHEB/
Portsmouth, NH; WLIP &
WJZQ/Kenosha, WI; WNFL/
Green Bay, WI; ND at WCSM-
AM & FM/Celina, OH; and AE at
WXCO/Wausau, WI.

R T
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Continued from Page 10

“We felt the real hole in this mar-
ket was for oldies. There are much
more sales opportunities with this
format,” Griffin told R&R. “We
played 20 different versions of
‘Louie Louie’ for two days and are
now in the middle of 5000 songs in
a row. We’ll launch the actual for-
mat Monday (5/16).” New calls for
WZJX are expected.

Roberts previously programmed
WWWM/ Todedo and WHNN/Sag-
inaw, MI.
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Denemark
Continued from Page 3

dio network that has a track record
and history.” said Denemark, “and
yet can enjoy the challenge of a
young and growing company.”

After starting his career in college
radio, Denemark went to DIR
Broadcasting, where he rose to Di-
rector/Station Relations. He joined
NBC Radio Networks prior to its
acquisition by WWI1 and attained his
final title with the latter firm in
1992.
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Alcohol Ad Bill

Continued from Page 3
the bill, which threatens an

estimated $800 million in advertis-
ing revenue. “This is it. We have to
pull out all the stops and kill this bill
now,” said NAB President/CEO Ed-
die Fritts. ““‘Our chance for success
will take a major plunge if this bill
reaches the floor of the Senate.”

George Hacker, Director of the
Center for Science in the Public In-
terest’s Alcohol Policy Project,
which supports the legislation, said
the bill’s fate remains uncertain. “It’s
anybody’s guess. What we’re hear-
ing right now is that we don’t have
all the votes — and neither does the
other side.”
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£z

Continued from Page 3

| choice for a duopoly deal.” noted
EZ President Alan Box.

But Miami, where EZ will pick
up Tak AC WTPX, is a different
story. EZ left the market in 1992
when it swapped WHQT to Cox
Enterprises for WSOC/Charlotte
in a trade that gave each a duopoly.
So why is EZ returning to Miami?
“Because it was offered to us as a
package. You had to take one to get
the other,” Box explained. “We're
going to look long and hard at
whether we’re going to keep
[WTPX] or flip it. There are a lot
of people who are very interested in
it.”

Closing this acquisition may take
some time, since the deal has to be
approved by the U.S. Bankruptcy
Court for the Western District of
Wisconsin, which is overseeing
Tak’s Chapter 11 reorganization.
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Virgin

Continued from Page 10
Jeff] Naumann and I feel Scott has
all the right ingredients to be a suc-
cessful Album Director. Michael’s
many market experiences and
knowledge of the CHR and adult
formats made him the best candidate
for this job. Susie is the glue that
holds the whole New York office to-
gether. With her organizational skills
and discipline, our promotion de-
partment and overall presence in
New York is stellar.”

Douglas was previously with Cha-
risma, following a stint as PD at
KATT/Oklahoma City. Stone’s
background includes promo jobs at
Elektra, EMI, and WB and other
positions at WB, BMI, and CBS.
Before coming to Virgin, Steiner
worked in retail at Macy’s.

Halley

Continued from Page 3

gional promotion rep to ¥ P/Promo-
tion of Silas Records. He has work-
ed with such artists as New Edition,
Heavy D, Bobby Brown, and
Gladys Knight.

Einstein
Continued from Page 10

vestment in Progressive, and who
better than Dave?”

Before joining Mercury, Einstein
had been RCA Records’ mid-

Atlantic Local Promotion Manager.
He was previously with WHFS/
Washington.
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