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INSIDE:

BUILDING BETTER

|
PROMO CAMPAIGNS !
l

Know your client’s objectives.
Look for marketing partners.
Keep your listeners’ tastes and
needs in mind. Katz Sr. VP/
Research Dir. Gerry Boehme
unlocks these three keys to
creating more creative
promotional campaigns.

Page 14
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SMALL-MARKET RADIO
SUCCESS WITH NEW
MUSIC, TECHNOLOGY

Rock KTYD/Santa Barbara keeps
pulling big numbers in a small
market using new music and
technology. GM David Perry
says, “We can operate the station
driving down the 101 freeway on
our way to the beach.”

Page 27

KiSF: SHARP FOCUS
& STRONG IDENTITY

NAC KKSF/SF PD Steve
Feinstein credits the station’s
format longevity to a market-
specific music mix and a keen
sense of positioning — as
evidenced by the more than
10000 listeners who requested
reprints of these transit ads.
Page 28
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ALTERNATIVES SIGHT
18-34 OR 25+ DEMOS '
Format fragmentation may well
divide Altemative’s appeal between
the 18-34 and the 25+ target
demos. Paragon VP/Research
Mike Henry details their musical

similarities and differences.
Page 26
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federal deficit.

Curb and
Atlantic Rec-
ords Group
have entered
into a multi-
level deal that
includes the
formation of a
second Curb
label and
WEA distri-
bution for both
Curb imprints,
effective Janu-
ary 1.

Curb, Atlantic, and

Mike Curb’s duties as Curb Chairman will

Warner Music-US. execs celebrate the com-
panies’ new pact: (I-r) Curb Sr. VP Dennis Hannon, Warner Music-
US. President/COO Doug Morris, WEA President Dave Mount,
Atlantic Records Chairman Ahmet Ertegun, Curb Chairman Mike
Curb, and Wamer Music-US. Exec. VP Mel Lewinter.

extend to the new label, Curb AG, while form-
er RCA/Nashville Director/Regional Promo-
tion Carson Schreiber — who left Nipper last
month after 18 years — has been named VP.
Former Curb President/A&R Dick White-
house, who spent 30 years there before retir-
ing last September, has signed on as a
consultant. Curb AG will feature both coun-
try and pop acts and field its own regional staff.

‘Dramatic New Phase’

Warner Music-U.S. President/COO Doug
Morris commented, “Mike Curb is among a

Curb, Atlantic In New Label, Dist. Pact

71 18-year RCA vet Schreiber joins i

print as L.A.-based VP
L G AT handful of fig-
", ures in our in-
v N dustry who

have remained
{ visionary and
vital through-
out the years,
as his phe-
nomenal suc-
cess in 1994
alone demon-
strates. It is an
honor and a
privilege to
welcome Curb
Records to the Warner Music-U.S. family.”

Atlantic President Danny Goldberg noted,
“The new Curb/Atlantic association signals the
beginning of a new era at the Atlantic Group,
as we continue to forge dynamic new alliances
for the *90s and beyond. Curb embodies an en-
trepreneurial approach which has yielded suc-
cess after success for an array of truly gifted
artists.”

Curb told R&R, “I'm thrilled — with the
support of the fantastic people at Atlantic, Curb
will be able to reach new goals as we enter a

CURB AG/See Page 15

NAB Fights Proposal To Cut
Advertising Tax Deduction

Bipartisan Senate coalition proposes ad

accounting change for health care bill

roadcasters could see revenues drop if the Senate adopts a pro-

posal to restrict business deductions for advertising. A bipar-
tisan Senate coalition, working on an alternative health care plan,
has added a stipulation that would allow tax writeoffs for only 80%
of ad spending in the year they occur, forcing businesses to amor-
tize the remaining 20% over a longer period. Proponents say the
proposal could raise some $35 billion-$40 billion to reduce the

The ad proposal is part of a $100 billion, 10-year deficit-

AD AMORTIZATION/Sec Page 15
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GOODBYE TO M ST.

FCC To Get New
Headquarters

The FCC will be moving to
the Portals development in south-
west Washington — whether it
likes it or not. The General Ser-
vices Administration, without
consulting the Commission, end-
ed the three-year dispute between
the FCC and the office complex’s
developers by signing a lease on
August 12.

No Say In Talks

The agency is scheduled to
move into its new home, which
will occupy 315000 square feet
of an as-yet-unbuilt building, be-
tween February 1996 and Febru-
ary 1997. Some FCC offices,
however, could be moved into an
existing building at the Portals as
early as next May. The FCC's
current offices, spread over five
different downtown Washington
facilities, encompass 358314
square feet.

The agency will pay $29-$35
per square foot for its new space,
standard for Washington office
rentals.

FCC/See Page 15
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Gannett Names
Laughlin, Kaye
L.A., Tampa GMs

Kaye Laughlin

Filling the vacaricy left by the
retirement of Jay Cook (R&R
8/19), Marc Kaye has reclaim-
ed his previous post as Presi-
dent/GM at co-owned Gannett
Country/AC combo WDAE-AM
& WUSA-FM/Tampa after two
years as President/GM of KIIS
AM & FM /Los Angeles. Step-
ping into the top spot at CHR
KIIS is GSM Roy Laughlin,
who has been promoted to
VP/Station Manager.

Gannett Radio President Ger-
ry DeFrancesco commented, “A

GANNETT/See Page 15
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Location Dictates Listener Reaction

isteners react to “negative” songs much as they do to a commercial stopset — the closer
L the listener is to the buttons, the more likely the station is to be changed, according to

a Paragon Research survey of 400 radio users. While two out of three in-car listeners would
switch away from an undesired song, only one out of seven at-work listeners would do the same.
Men are somewhat more likely than women to switch stations in stationary locations, bui both
sexes are equally anxious to tune out an unwanted song while in a vehicle.

What Radiollist:eners i
When They Don’t Like A Song

e @ @ OB
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“5-4-3-2 (YO! TIME IS UP)”

THE WAIT IS OVER. ON YOUR DESK TODAY. THE 1994 SHADE OF JADE.

THE NEW, SEXIER SHADE OF

A

IS GOING TO BLOW YOUR LISTENERS AWAY!

How do you follow up a debut album that delivered...
+Platinum sales
+“Don’t Walk Away” - one of the most-played records of the 90’s
+Three CHR/Churban hits

+Four Urban hits

(YO! TIME IS UP)

THE FIRST SINGLE FROM JADE’S NEW FORTHCOMING ALBUM, MIND, BODY & SONG

: EXECUTIVE PRODUCER: CASSANDRA MILLS
~ ©1994 Giant Records.

MAAALARE LG AL AL O RS L O 60 i —— — — e — -t
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Thomas Becomes
PD At KFRC/SF

Brian Thomas,
former PD at
{ WRBQ/Tampa,
has accepted the
programming
post at KFRC-
AM & FM/San
Francisco. He
succeeds Brian
White, who re-
cently departed

Thomas (. ~ Alliance
Broadcasting ‘‘Personality
Gold” combo.

The addition of Thomas as PD
comes approximately two weeks
after the combo named Will
Schutte VP/GM and Peter
O’Brien GSM.

Thomas’s new assignment
marks the fourth format he’s pro-
grammed in as many years: He
joined CHR WEZB (B97)/New
Orleans in 1991, took on respon-
sibilities for AC LMA partner
WMXZ in 1992, and joined AC
WVRI/Orlando later that year.
In 1993, he arrived at CHR
WRBQ — just three months be-

THOMAS/See Page 15
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WXYT/Detroit’s
Sheehan Now OM

WXYT-AM/Detroit Exec.
Producer Pat Sheehan has been
promoted to OM of Infinity
Broadcasting’s newly acquired
News/Talk outlet. He replaces
Michael Packer, who was pro-
moted to VP/GM concurrent
with the ownership change.

“For the past four years,’
Packer noted, “Pat has been my
right-hand assistant and has
played a key role in WXYT’s
successful ratings turnaround.”

Sheehan commented, “We're
looking to solidify our niche as
Detroit’s News/Talk station with
continued upward growth and to
maximize audience potential.”

Sheehan joined WXYT in
1987 as a board operator before
being promoted to Producer and
then to Exec. Producer. He has
also worked at WDRQ-FM/
Detroit; WUPY & WMQT/
Ontonagon-Ishpeming, MI;
and WQXO-AM & FM/Mu-
nising, MI.

R&R Observes
Labor Day

R&R's Los Angeles, Nash-
ville, and Washington, DC of-
fices will be closed Monday,
September 5 in observance of
Labor Day.

Streisand’s Main Event

Sony Music Entertainment hosted a special reception follow-
ing Barbra Streisand’s recent Washington, DC performance.
Gathered at the event are (I-r) SME Exec. VP Michele Anthony,
Columbia Records President Don lenner, Streisand, and SME
President/CEO Thomas Mottola.

PAGE THREE
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Strassell New ARS VP/Programming

American Radio Sys- g
tems has promoted [
WBMX-FM/Boston §
PD Greg Strassell to |
VP/Programming, Bos-
ton. i

In addition to his
duties at the Hot AC,
Strassell will also devel-
op and direct program- &
ming for newly acquired =5
crosstown Rock outlet

WCGY-FM. He'll also consult

other stations in the ARS chain.

Strassell

ARS Chairman/CEO
i Steve Dodge remarked,
“Greg’s a winner, and
everyone around him
knows it. He’s a tireless
worker, a leader, he
loves to teach, and he's
committed to winning.”
VP/Boston FM Oper-
ations Jenny McCann
added, “Greg has done

a spectacular job of tak-
ing WBMX to the top. His ad-
STRASSELL/See Page 15

MCA's Promotion Prizes

When MCA Records’ Promotion Department held its national
meetings in Vancouver, (I-r) Sr. VPIPromotion Bruce Tenenbaum,
Regional Promotion Manager/Detroit Mark Diller, VP/Promotion
Mark Gorlick, Regional Promotion Managers Diane Monk (Bos-
ton) and Jeff Davis (Atlanta), VPIRock Promotion Gina lorilla and
President Richard Palmese took a break for a quick pic. Diller
and Davis were presented with the Donnie Cohen Promotion
Awards; Monk was named Rookie of the Year. (For another look
at MCA's promotion meetings, see Page 11)

e e e T e e

Dimick Appointed KPLZ/Seattle PD

Three-year KISN-FM/Salt
Lake City PD John Dimick has
left the station to join Fisher
Broadcasting Hot AC KPLZ/
Seattle as PD, effective Septem-
ber 6. He replaces Casey Keat-
ing, who is now programming
WHYI/Miami (R&R 6/24).

Dimick told R&R, “This has
been a great ride. But it's long

been a goal of mine to see if I
could make it programming with

the ‘big boys.’ I may get kicked
around a bit, but I'll probably
kick back.

“Fisher is an excellent people-
focused organization. They're in-
terested in hiring the ight peo-
ple who will help make their
plans come true. To be able to
walk into a situation like this is
very exciting.”

Dimick previously program-
med KBLQ/Logan, UT.
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Emmis Returns Fire

[J Emmis Broadcasting told the FCC its dispute
with magazine publisher Vince Pellegrino provides
no basis for blocking its duopoly acquisition of
WRKS-FM/New York.

1994 DEALS TO DATE
Dollars To Date: $1,633,193,272
(Last Year: $1,581,139,016)

This Week's Action: $7,262,550
(Last Year: $22,980,800)

Stations Traded This Year: 845
(Last Year: 872)

Stations Traded This Week: 16
(Last Year: 26)
DEAL DETAILS BEGIN ON PAGE 6

-~ Dzal OF Thz Waaic

® KCRZ-FM/Tucson $3.5 million
See Page 6

Digital IPO Cut Back

Satellite CD Radio is heading back to Wall
Street, but with a much smaller IPO.

See Page 6

Rex Broadcasting Corp. picks up Tuc-
son Community Broadcasting’s Country out-
let for a duopoly in this week’s only
seven-figure deal. J

RADIO BUSINESS

FCC Answers Questions
On Regulatory Fees

Due dates, new AM classifications,
fiscal responsibility addressed at seminar

The FCC revised its regulatory fees in June, changing
some of its procedures and dollar amounts. Here are answers
to some of the more common fee questions raised at a recent

FCC seminar:
Where do I send my regula-
tory fee pavinents?

T If you are sending your fee

A | via US. Postal Service. i
—— should be mailed to: FCC,
Regulatory Fees, PO. Box 358835,
Pittsburgh, PA 15251-5835. How-
ever, if your fee is hand-delivered,
direct it to: FCC, c/o Mellon Bank.
Three Mellon Bank Center, 525
William Penn Way, 27th Floor,
Room 153-2713, Pittsburgh, PA
15259-0001; Attention: Wholesale
Lockbox Shift Supervisor. The in-
side envelope must be addressed to
Box 358835.

If I am paying for several li-
@ censes that have different
filing due dates, when is my

regulatory fee due?

J

T 1 All your regulatory fee pay-
A ments are due on the latest
£ i

date.

Must FM (ranslator or
booster licensees pay a
regulatory fee?

nor booster licensees are
subject to paying fiscal year

\ No. Neither FM translator
A
94 regulatory fees.

If a radio station is trans-
ferred, who is responsible

Jor the fee — the buver
or seller?

Whoever is holding the li-

A | cense on the date the regu-

——— latory fee is due to the FCC
is responsible for payment.
However, the buyer and seller can

negotiate on that issue.

What are the new classifica-
tions for AM stations?

TA ‘ Oid Ciass New Class
| Class | Class A
Class 11 & 11l Class B
Class ILD, IS Class D
Class IIl.D, HIS Class D
Class IV Class C

If one provides a call sign
@ Jor an AM station, can the
FCC tell what class the sta-

tion is?

[ A || Yes. The FCC Fees Hotline
!A — (202) 418-0220 — can
. provide the necessary
information.

EARNINGS

outhem Starr Broadcasting
Group Inc. (Nasdaq: SSBG)

reported net income of

$188,000 (11 cents
per share) for its
fiscal first quar-

ter ended June
30, down from
$310226 (19 cents)
ayear ago. Broad-
casting revenues !
were $3.3 mitlion, |__ 1
up from $2.9 miition. income from
operations was $665,000, up from
$631,000.

Southern Starr owns six radio
stations. It has announced an
agreement to be acquired by
Muiti-Market Radio Inc. (R&R 8/19)
for more than $25 million. The ex-
act value of the deal depends on
whether shareholders choose an
all-cash option of $13.75 per share

or a second option of $10 cash
and $5 in Multi-Market stock.

ulti-Market (Nasdagq
Small Cap: RDIOA) re-
ported a second-quarter

net loss of $166,000 (five cents per
share), compared to net income of
$392,000 for the same stations a
year earlier. Net revenues were
$1.9 million, up from $1.3 million
for the same stations a year ago.
Multi-Market began operations on
August 1, 1993.

Multi-Market owns five radio
stations. In addition to its acquisi-
tion of the entire Southern Starr
group, it is acquiring one other
station.

/

M Century Inc. (Nasdaq:
TTMCI) reported net income
of $27,000 (one cent per
share) for its fiscal third quarter

ended June 30, down from
$151,000 (six cents) a year ago.

Revenues were $2.0 million, down
from $2.2 miltion.

“This decrease is due primari-
ly to a decline in specialized com-
puter equipment and software
sales, in addition to a continued
decline in compact disc music li-
brary and production library sales
said CEO P. Craig Tumer. How-
ever, he predicted increased sales
of a new radio automation sys-
tem, the introduction of which
was delayed by software en-
hancements.

TM Century sells CD music:li-
braries, radio station jingles, mu-
sic scheduling software, and

other products for radio stations
worldwide.

hildren’s Broadcasting

Corp. (Nasdaq Smalt Cap:

AAHS) reported a second-
quarter net loss of $805,000 (15
cents per share on 5.4 mitlion
shares), compared to a loss of
$980,000 (31 cents per share on
3.2 million shares) a year ago. Net
revenues were $946,000, up from
$185,000.

“We view the losses incurred to
date as an investment in building
the foundation of our children's ra-
dio system,” said President/CEQ
Chris Dahl. “To date, the invest-
ment has been rewarded through
strategic alliances with Disney
and Warner Music, alliances
which would have been very dif-
ficuit to accomplish two years
ago”

CBC owns seven radio stations
and distributes the Radio AAHS
network to affiliate stations na-
tionwide.

S ony Corp. (NYSE: SNE) re-
ported net income of 3.91
billion yen (approximately
$39 million at the current ex-

Radio, Related Groups Show Mixed Reports

change rate) for its fiscal first
quarter ended June 30, down 49%
from 7.69 billion yen a year ago.
Revenues were 864.52 bitlion yen
(approximately $8.66 billion), up
4% from 828.71 bitlion yen. Music
group sales rose 12% to 10815
biltion yen.

Tokyo-based Sony is a major in-
ternational electronics company.
Its entertainment division in-
cludes music and movies. it is de-
veloping a US. radio network with
Time Wamer.

G aylord Entertainment Co.
(NYSE: GET) entered sec-
ond-quarter earnings of
$28.4 million (32 cents per share),
up from $13.4 miliion (25 cents)
last year. Revenues rose to $195.4
million from $174.6 million. Broad-
casting revenues increased to
$44.9 miition, from $42.7 million
one year ago. Broadcasting cash
flow was $10.1 million, up from $9
million.

Gaylord Entertainment owns
three radio stations, four TV sta-
tions, TNN, CMT, theme parks,
and the Opryland Hotel.

estinghouse Electric
Corp. (NYSE: WX) regis-
tered second-quarter

earnings of $75 million, down
from $84 million. After accounting
for preferred stock, earnings fell
to $63 million (16 cents per share)
from last year's $72 miltion (20
cents). Revenues also decreased,
from $2.2 billion to $2.1 billion. The
company said broadcasting was
one of its best-performing
divisions.

Westinghouse, a major manu-
facturing company, owns 16 radio
stations and five TV stations.

The Lund Consultants . . . The Experts in Radio Programming §C0ns__ulti_ng?

Call John Lund for a Programming Evaluation™ of your station before the Fall ratings.
Ask John to ““‘name drop” the top rated stations in your format and market size

who benefit from Lund strategic programming, music and marketing systems!

The Lund Consultants to Broadcast Management, Inc. 415-692-7777

~ ADULT CONTEMPORARY ¢ COUNTRY ¢ OLDIES ¢ CHR ¢ CLASSIC ROCK ¢ ARROW® « NEWS-TALK

WAMA-aekicanktadiehisters-com
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- We Build Franchises

With great broadcasters like...
Carl Hirsch

“To build a group of market
franchises for the '90s and beyond,
| need the next generation of
strategic thinking. | use Stratford
because their professionals and
their branding discipline are simply
the best.”

Carl Hirsch

CEO, OmniAmerica Communications

Carl Hirsch relies on Stratford Research to help build his stations into branded
franchises. That's because only Stratford provides the Fortune 500 research and
brand marketing techniques that were previously reserved for the world's top
consumer marketers. That's also why the NAB asked us to write The Franchise,
the industry's definitive book on building radio brands.

Stratford's branding discipline represents a true source of competitive advantage
for radio stations. That's why Carl Hirsch wants it in his arsenal. He looks to

Stratford for strategic research, music testing, focus groups and brand marketing.

For more information, call John Dickey at 404-688-1166.

STRATFORD RESEARCH

The Leader In Media Branding

CNN Center, Atlanta GA
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Emmis Disputes Pellegrino Petition

mmis Broadcasting Corp. (Nasdaq:
EMMS) has told the FCC that S./.N.
magazine Publisher Vince Pellegrino
has “advanced no credible reason” to deny
Emmis’s purchase of WRKS-FM/New York.
Emmis charged Pellegrino's petition to deny the sale
(R&R 8/12) was “an obvious attempt to gain leverage
against Emmis” in his civil suit. Pellegrino blames Em.-
mis for scuttling his effort to develop weeknight dance
programming on WNWK-FM/Newark (New York), which
would have competed with Emmis's Rhythmic CHR
WQHT-FM/New York.

In its response, Emmis said Pellegrino “nowhere con-
tends that Emmis has violated any provision of the Com-
munications Act or of the Commission’s rules” It sald the
deal to acquire the Urban outlet from Summit Commun-
ications clearly complies with the duopoly rule and
should be “granted promptly”

Emmis sald the dispute with Pellegrino should be
left to the New York state courts to decide. Even so, it
said in a footnote it would demonstrate in court “that its
actions were entirely appropriate and that the only an-
ticompetitive acts were those of [Pellegrino]” it did not
explain what accusations it would make against
Pellegrino.

DAB Company Reduces IPO

atellite CD Radio is going back to Wall

Street with a public stock offering that

has been scaled back from the original
$54 million to $7 million-$8 million.

SCDR's parent, CD Radio Inc. (to trade on the Nas-
daq Small Cap exchange as CDRD), postponed its IPO
in June (R&R 6A17) after lead underwriter Seidler Amdec
Securities couldn't find enough buyers. The satellite DAB
hopeful has switched to First Marathon Securities for a
second try.

CD Radio is offering investors units of two shares
of stock and a warrant to purchase another at an esti-
mated offering price of $10-$10.50 per unit.

\

TRANSACTIONS

Rex Broadcasting Creates Desert
Duopoly With KCRZ/Tucson Purchase

[ Clark Broadcasting enters Savannah, GA market with $935,000 WGCO buy

' Deal Of The Week

KCRZ-FM/Tucson
PRICE: $3.5 miilion
TERMS: Duopoly deal; asset sale for
cash

BUYER: Rex Broadcasting Corp.,
headed by Jim Slone. It owns KCUB-
AM & KIIM-FM/Tucson. Phone: (602)
8871000

SELLER: Tucson Community Broad-
casting Inc., headed by Thomas
Rockler. He also owns KSED-FM/Se-
dona, AZ. Phone: (602) 297-1029
FREQUENCY: 1075 MHz

POWER: 14.5kw at 3526 feet
FORMAT: Country
BROKER: Kalil & Co.

__Alabama

WAJF-AM/Decatur

PRICE: $5000

TERMS: Duopoly deal; asset sale for
cash

BUYER: WAJF Inc., owned by Dorsey
Newman of Decatur and Robert New-
man of Hartselle, AL. They own
WYAM-AM/Hartselle and Dorsey
Newman owns a 49% interest in
WAZK-FMrinity, AL. Phone: (205)
3401490

SELLER: Brainerd Broadcasting Inc.,
headed by President Roy Burchel.
Phone: (205) 340-1490
FREQUENCY: 1490 kHz
POWER: 1kw

FORMAT: News/Talk

~ Alaska

KYKD-FM/Bethel
PRICE: $32,000
TERMS: Asset sale for a two-year,
$32,000 promissory note at 8% in-
terest

BUYER: Voice For Christ Ministries
Inc., headed by General Director
Robert Eldridge of Nenana. Phone:
(907) 832-5426

SELLER: Arctic Broadcasting Asso-
ciation, represented by Stephen Daw-
son. They own KICY-AM & FM/Nome,
AK. Phone: (907) 832-5426
FREQUENCY: 1001 MHz

POWER: 3kw at 72 feet

FORMAT: Religion

Georgia

WGCO-F
PRICE: $935,000

TERMS: Asset sale for cash
BUYER: Clark Broadcasting Com-
pany, headed by President Michael

Interep
Generates
New Business.

Are You Getting
Your Share?

M/Jesup (Savannah)

Douglass of Potomac, MD. It owns
nine other stations. Phone: (301)
657-7180

SELLER: InterMart Broadcasting
Georgia Coast Inc., headed by Presi-
dent James Martin. He owns four sta-
tions and is buying two others.
Phone: (813) 639-1188

FREQUENCY: 98.3 MHz

POWER: 100kw at 981 feet
FORMAT: Gold

BROKER: Gordon Rice Associates

KCJJ-AM/lowa City
PRICE: $60,000 for 51%
TERMS: Stock sale for cash and 20
shares of stock from the seller’s cor-
poration treasury

BUYER: Stephen Soboroff of
Muscatine, A, purchasing a 51%
stock interest in River City Radio Inc.
Phone: (319) 3541242

SELLER: A. Kent Braverman, Cordell
Braverman, and Rodney Haag, selling
their stock interest in River City Ra-
dio; Rosemary and Michael Roelf,
decreasing their stock interest in the
company from 42.6% to 39.2%; and
Shirtey Sixt, decreasing her stock in
the company from 106% to 9.8%.
Phone: (319) 35541242

TRANSACTIONS AT A GLANCE

© WAJF-AM/Decatur, AL $5000

® KYKD-FM/Bethel, AK $32,000

® WGCO-FM/Jessup (Savannah), GA $935,000
@ KCJJ-AM/lowa City, 1A $60,000 for 51%

® WVZD (FM CP)Dennysville, ME $15,000

® WBTZ-FM/Pinconning, Mi $175,000 (minimum)
® WBUG-AM & FM/Amsterdam-Fort Plain, NY $400,000
® KNTL-FM/Bethany, OK $500,000

©® WDLS-FM/Dallas, PA $100,000 for 70%

©® WVEF-AM/Camden, SC $18,550

©® WSSP-FM/Goose Creek, SC $450,000

® WAJY-FM/New Ellenton, SC $700,000

® KNAL-AM/NVictoria, TX $25,000

©® KYKA-FM/Naches, WA $247,000

FREQUENCY: 1560 kHz
POWER: 1kw

FORMAT: AC
Maine _
WVZD (FM CP)/Dennysville
PRICE: $15,000

TERMS: Asset sale for cash
BUYER: Quantum Investments Inc.,
owned by Timothy and Jeannie Martz
of Chagrin Falls, OH. Timothy Martz
owns nine other stations. Phone:
(207) 4981221

SELLER: Brian Lamont of Presque
Isle, ME. Phone: (207) 7621351
FREQUENCY: 1029 MHz

POWER: 3kw at 328 feet

WBTZ-FM/Pinconning
PRICE: $175,000 (minimum)
TERMS: Duopoly deal; asset sale for
$43.750 cash and a promissory note
for the balance. The exact purchase

price will be 50% of the station’s fair
market value as of the date of exer-
cise of the option to purchase.
BUYER: Pinconning Communication
Corp., owned by R. Charles McLravy,
Robert Stocker Il, and Michael
Thomas. McLravy and Stocker own
WKQZ/Midland, MI and are buying
one other station. McLravy owns one
other station. Phone: (517) 482-5800
SELLER: P&G Media, headed by
President Thomas Beauvais of South-
field, MI. He owns one station and
has an interest in another. Phone:
(810) 852-1020

FREQUENCY: 1009 MHz

POWER: 26kw at 495 feet
FORMAT: Rock

WBUG-AM & FM/Amsterdam-
Fort Plain
PRICE: $400,000

Continued on Page 8

In the FIRST HALF of 1994 alone, INTEREP

generated $25 million in New BUSINESS
for national spot radio.

And that’s on top of a $26 Million record year in 1993!
We’re making radio the media choice of the ‘90’s.

We’re doing it with:

¢ Radio Marketing Specialists

¢ Format Networks
* Brand Specific Networks

* Sales & Management Training

Get Your Share!

Call 1-800-INTEREP

(467-3737)

THE INTEREIARADIO STORE

Selling Today...Innovating for Tomorrow

WAMA-americantadiohistonscom
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MADD and Chrysler have teamed
up to promote responsible driving
and your station can join them!

The Chrysler Drunk Driving Simulator
tour features a '95 Dodge/Plymouth Neon
with an on-board computer program that
delays the car’s steering and braking. The
car is programmed so your listeners can
feel the effects of drunk driving without
consuming alcohol.

This is the perfect way for your station to
increase its community involvement and
gain positive personality exposure. You can
interview local police and spokespersons,
announce hotline numbers and give away

station promotion items supporting the event!

®NCONwW MADD

Free Promotion!
GREAT COMMUNITY EVENT!!

Exclusive Promotions Available When The
Tour Visits These Cities:

Champaign  Houston San Diego
Dallas Los Angeles  San Francisco
Denver Minneapolis  Seattle
Detroit Portland

Call Henry Mowry At

MARKETING
3105534330

wiwn-americantradiohistorsecom
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as they once were”

he number of counterfeit cassettes
seized in the first half of 1994 is 60%

less than in the first half of 1993, ac-
cording to a study by RIAA's anti-piracy unit.
“We've been extremely aggressive over the past few
years in our pursuit of the major counterfeit cassette man-
ufacturers and distributors, as well as going after the com-
panies or individuals that supply them, and our strategies
are paying off? said RIAA Exec. VP & DirectorfAnti-
Piracy Steve D'Onofrio. “The factories simply aren't as big

RIAA: Music Piracy Declining

Earlier this year, RIAA, representing 26 of its member
companies, sued 10 manufacturers and suppliers of raw
materials allegedly used for making counterfeit cassettes.

Despite its successes, RIAA calculates that piracy
still costs the US. recording industry more than $1 million
a day. “The music industry is preparing to enter the most
crucial quarter of the year, and we intend to tum up the
heat on the illegal marketplace” stated D’'Onofrio.

To report suspected music piracy to the RIAA’s anti-
piracy unit, call its hotline at (800) BAD-BEAT.

system”

Vriesman Addresses Digital Era

adio broadcasters must reinvent them-

selves for the coming digital era, NAB

Joint Board Chairman Wayne Vries-

man told an information superhighway sem-
inar in suburban Chicago last week (8/19).

The Tribune Broadcasting VP/Radio Group said the

digital broadcasting scheme emerging in radio and TV

will be more mobile, inexpensive, and userfriendly than
any approach offered by cable and telephone fims.

Vriesman also noted, “No media business can sur-

vive if it does not provide the public with original pro-

gramming transmitted though its own distribution

TRANSACTIONS

FREQUENCY: 1410 kHz

]

Continued from Page 6

TERMS: Asset sale for $150,000 cash
and a $250,000 promissory note
BUYER: Roser Communications inc.,
owned by Kenneth Roser Jr. of Utica,
NY. He owns two other stations and
an FM CP. Phone: (315) 7331496
SELLER: William Walker [if of High-
land, NY. He owns three radio sta
tions and one TV station. Phone: (914!
691-2800

FREQUENCY: 1570 kHz; 1011 MHz

POWER: 1kw day/204 watts night;
1250 watts at 718 feet

FORMAT: Country

KNTL-FM/Bethany

PRICE: $600,000

TERMS: Asset sale for cash
BUYER: Bott Communications Inc.,
headed by President Richard Bott of
Independence, MO. He owns 13 other
stations. Phone: (913) 642-7770
SELLER: Broadcast Equities Inc., rep-
resented by Exec. VP Michael Carter.
It is a wholly owned subsidiary of Pat
Robertson’s Christian Broadcasting
Network, which owns one radio sta-
tion and one TV station. Phone: (804)
5792791

FREQUENCY: 104.9 MHz

POWER: 3kw at 300 feet

FORMAT: Religious

p@““ﬂ!“"k %

WDLS-FM/Dallas

PRICE: $100,000 for 70%

TERMS: Stock sale for $50,000 cash
and a five-year, $50,000 promissory
note

BUYER: Michael and Jana McCor-
mack of Shavertown, PA, increasing
their stock interest in Mountain
Broadcasting Inc. from 24% to 94%.
Phone: (717) 675-7396

SELLER: Ronald and Denise Schact
of Harveys Lake, PA, selling their 70%
stock interest in Mountain Broadcast-
ing. Phone: (717) 779-3399
FREQUENCY: 93.7 MHz

POWER: 750 watts at 679 feet
FORMAT: Country

Is

o

Your

FEDERAL RESERVE

UNUTEA) STANES, 0
e —

o~

DOLILA

TATIINES s R 2 T kel

You

r News

fits?

& &

Feed

United Press International’s radio network is substantiaily
less expensive than your current news feed!

How? ror starters, UPI has no required packages.
You pay for only the programming you
need. With UPI you're never charged for
special events coverage. And, UPI has
no multi-year contracts.

UNITED PRESS INTERNATIONAL

UPI offers news 24 hours a day, sports 16
times a day, and business all day long,
including morning reports live from
London, all without network commercials.
We also have the industry’s widest variety
of one-minute features that are topical,
timely and keep listeners interested.

(800)
503-9993

Call now to find out
how much you can save
by gaining the UPI advantage.

wwwaALamericancadiohistorn.com

 South Carolina

WVEF-AM/Camden

PRICE: $18,550

TERMS: Asset sale for cash
BUYER: GHB Jaz Foundation, head-
ed by Chaiman George Buck Jr. of
New Orleans. Phone: (504) 5251776
SELLER: Kershaw County Vocational
Education Foundation Inc., a non-
profit company headed by Chairman/
Board of Trustees Charles Baxley.
Phone: {803) 438-4200
FREQUENCY: 1130 kHz

POWER: 1kw

FORMAT: This station is dark.

WSSP-FM/Goose Creek
PRICE: $450,000

TERMS: Duopoly deal; asset sale for
$250,000 cash and a $200,000 prom:.
1SS0ry note

BUYER: She Crab Communications
Il Inc., headed by President Ralph
Guild of Paim Beach, FL. It owns
WXTC-AM & FM/Charleston, SC and
four other stations. Guild is also
Chairman of Interep. Phone: (407)
684-7488

SELLER: Jones Eastem of Charles-
ton Inc., headed by President/CEO
C.J. Jones. He owns WUJM/Charles-
ton and three other stations. Phone:
(706) 7921994

FREQUENCY: 94.3 MHz

POWER: 2.9kw at 479 feet
FORMAT: CHR

WAJY-FM/New Ellenton
PRICE: $700,000

TERMS: Asset sale for $150,000 cash
and a $550,000 promissory note at
7% interest

BUYER: Beasley Broadcasting of

August Inc., owned by George Beas-

ley of Naples, FL. Phone: (813)
263-5000

SELLER: GRR Marketing Inc., head-
ed by President W. Greg Ryberg. He
owns seven other radio stations and
one TV station. Phone: (803) 6411027
FREQUENCY: 102.7 MHz

POWER: 3kw at 328 feet

FORMAT: AC

BROKER: Michael Bergner of
Bergner & Co. g

KNAL-AM/Victoria

PRICE: $25,000

TERMS: Asset sale for cash
BUYER: Withers Broadcasting Com-
pany of Texas, owned by W. Russell
Withers Jr., of Mount Vernon, IL. He
owns six radio stations, KAVUTVVic-
toria, and one other TV station.
Phone: (512) 575-2500

SELLER: Victoria Broadcasters Inc.,
headed by President M.N. Bostick.
He has an interest in four radio and
two TV stations. Phone: (817)
7726677 .

POWER: 5kw
FORMAT: This station is dark.

COMMENT: The buyer has applied
for a waiver of the one-to-a-market
rule.

Washington

KYKA-FM/Naches

PRICE: $247,000

TERMS: Duopoly deal; asset sale for
$77,000 cash and a promissory note
for the balance

BUYER: KYKA Inc., owned by
Gregory Smith of Bellevue, WA and
David Hartman of Seattle. They own
KUTI-AM/Selah, WA and KXDD-FM/
Yakima, WA. Smith has an interest in
four other stations. Phone: (206)

* 443-3991

SELLER: Mathius Broadcasting Inc.,
headed by President Donald Schrack
of Yakima. Phone: (509) 453-6296
FREQUENCY: 96.9 MHz

POWER: 58kw at 36 feet

FORMAT: Goid

For The Record

In last week’s transactions,
WRED-FM was incorrectly identi-
fied as being licensed to Gibson-
burg, OH. While a Gibsonburg
station formerly carried those
calls, the station involved in last
week's deal is located in Chiili-
cothe, IL. The corrected transac-
tion appears as follows:

WRED-FM (formerly
WQEZ)/Chillicothe (Peoria),
IL

PRICE: $525,000

TERMS: Duopoly deal; asset sale
for cash. The buyer is also buying
CPs for an FM translator and a
low-power TV station for an addi-
tional $1121 and $2803, respec-
tively.

BUYER: Kelly Communications,
owned by James McCrudden (aka
Bob Kelly) of Longboat Key, FL.
He owns WOAM-AM & WXCL-FM/
Peoria-Pekin. Phone: (813)
383-9293

SELLER: Peoria Satellite Radio
Corp., owned by William Bro.
Phone: (309) 497-9597
FREQUENCY: 943 MHz
POWER: 6kw at 300 feet
FORMAT: CHR (formerly B/EZ)
BROKER: Robert Mahlman of the
Mahiman Company

COMMENT: The station is now
changing calls to WKZM-FM.

Additionally, the “Dollars To
Date” and “Stations Traded This
Year” figures have been recalcu-
lated to account for two duplicate
transactions which ran in recent
issues.
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“Great Stickers Are

An Art

“Our stickers get pretty high-tech. That’s because WBCN
has been the vanguard for the way listeners think about
their favorite radio station. They expect our stickers to be
exciting, different, and the highest quality.”

“Communication Graphics never compromises image and
quality. They break down the technology barriers that
others can’t overcome.”

“The artists at CG know radio and how great stickers
become an art form with on-air programming. I¥'s an
unbeatable combination ”

Form.”

-Cha Chi, Promotions Director
WBCN, Boston

Call Today. We Can Help You Make
An Everlasting Image.

No other company today offers you the experience, the
technology and the people who can put it all together.

To learn more about how we can help you,
simply phone toll free 1-800-331-4438.

—————{ ommunication

raphics Inc

1765 North Juniper, Broken Arrow, OK 74012 +(918) 258-6502 » FAX 1-918-251-8223
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July Radio
Revenues
Pointing Up

Preliminary results indicate that
radio is poised for another strong in-
crease when July revenue figures are
released next week. Of the 82 mar-
kets surveyed, 84% have shown
gains in national spot sales and 74 %
have seen increased local revenues.
Overall, 82% have seen total
revenues rise.

Nearly half of the markets posted
national gains in excess of 20%, but
Just 10 of the markets’ local growth
surpassed that figure. The
third quarter of 1994 is bidding to
become the fourth consecutive
double-digit revenue quarter for
radio — an event without precedent
during the 80k or so far this decade.

—George Nadel Rivin

Goree Gets GM Gig
At Memphis Combo

phis GSM Jef-
fery Goree has
been promoted to
VP/GM of the US
Radio Urban
Gold/Urban com-
bo. He replaces
Rick Caffey, who
resigned to accept
a position with an Goree
as-yet-undisclosed station.

US Radio Group President Don-
ald Kidwell commented, “Jeffery
has made excellent contributions to
our sales effort, and we’re confident
he's prepared for the many chal-
lenges that lie ahead.”

“I'm excited,” Goree told R&R.
“WDIA has been serving the com-
munity since 1948, and we've got a
solid FM in K97, so to lead two
longstanding recognizable radio sta-
tions in a city like Memphis is a

GOREE/See Page 15

Golf Ball's Ace In The Hole

When the Eddie Van Halen team reached the 12th hole in the TJ. Martell
Foundation’s Celebrity Goif Tournament last week (8/18), Ernie Ball
Strings’ Sterling Ball (kneeling) proclaimed, “I'm going to hit this one
for Ed Leffler; Van Halen's late manager. Ball then proceeded to score
a hole-in-one! Looking on in awe are (I-r) team members John Hough,
David Billingsly, and Michael Pineau, Eddie Van Halen, and Zoo Na-

tional Director/Rock Promotion Michael Prince.

VH-1 Fills Three Top Posts

Isaak Sr. VP, Schoenfeld VP, Fulmer Director

VH-1, in its continuing realign-
ment of its music operations (R&R
8/12), has announced three new ap-
pointments. Joining the channel are
A&M Exec. VP/Publicity & East
Coast Operations Wayne Isaak,
who has been named Sr. VP/Music
& Talent Relations, and KROQ/Los
Angeles MD Darcy Sanders Ful-
mer, who comes aboard as Director/
Music Programming. In addition,
VH-1 VP/Program & Artist Devel-
opment Norm Schoenfeld segues to
the new post of VP/Original Music
Programs.

Isaak, a 12-year A&M veteran,
will serve as the chief liaison be-
tween VH-1, the artists, and the re-
cording industry. He will work with
VP/Music Programming Lee Ches-

nut and report to President John
Sykes, who noted, “Wayne not on-
ly has a solid grasp of the needs of
a record label but has also built ex-
ceptionally strong relationships.
These talents . . . will allow him to
serve the needs of both VH-1 and
talent.”

VH-1/See Page 15

Edwards Launches Consultancy,
Retains Major Relationship

John Edwards, Major Broadcasting's founding
programmer, has opened his own consultancy. Ma-
jor has signed on as his first client, and he will
continue to oversee programming for several of Ma-
jor's 24-hour music formats.

Major President Chris Devine said, “In my 22
years in the business, John is the most talented
programmer I've ever met. He is a good friend, and

I look forward to a long-lasting relationship? Edwards

T e

Frymire Gets New Virgin Promo/Mktg. Post

Virgin Records has promoted Bob Frymire to
Sr. Operations Director, Promotion & Marketing.
Frymire had been serving the label in the dual role
of National Operations Director, Promotions and
West Coast regional promo rep. In his new posi-
tion, he will continue to develop the promotion de-
partment’s financial and promotional strategies [
and integrate them into the label’s overall pians.

Sr. VPIPromotions Michael Plen commented,
“Bob's intense attention to detail and organization, £33
coupled with his creative mind, helped make Virgin [
a successful company this year”

Prior to joining Virgin, Frymire headed his own
production company, Bob Frymire Productions, and was National Col-
lege Director at A&M Records.

Frymire

Boyd Named VP/C0O0 At GRAM Corporation

Edward Boyd has been appointed VP/COO of |
the GRAM Corporation, which operates several
Dee Rivers radio stations in the South. He previ-
ously was Chairman of Boyd Communications In-
temational, a marketing and consulting company.

“Ed brings to our organization many years of
successful sales, marketing, and broadcast man-
agement experiences,” said GRAM President/CEQO
M.B. Rivers. “His exceptionally strong background
will give us the expertise necessary to fulfiil our
overall company objectives” Boyd

Prior to starting his own company, Boyd had been VPIGM at WIRK-
AM & FM/West Palm Beach. He aiso has served as President/GM at
KKDJ (now KIIS-AM & FM)Los Angeles and as President of Colum-
bia Pictures Broadcast Group.

KIDD KRADDIKK, 3¢OTT SHANNON,

1. They're successful
2. They're good lookin'
3. They all use TM CENTURY MORNING S8HOW SERVICES

How about YOU??

Call (800) TM CENTURY

Morning Show Jingles SOMeDY ¢ MORNING SHOW CONSULTING

AAMAA s kicalkadielhisterRcorm
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Beinhorn Joins Epic
As Staff Producer

Fresh off Soundgarden’s “Super-
unknown” project, producer Mi-
chael Beinhorn has joined Epic
Records as its first staff producer.
His first production for the label was
Living Colour’s remake of “Sun-
shine Of Your Love” for the “True
Lies” soundtrack.

Epic President Richard Griffiths
praised Beinhorn’s “‘superior musi-
cianship,” calling him one of “the
most talented and astute record pro-
ducers of his generation.”

Beinhorn began his music career
at age 20 as a member of Bill Las-
well’s Material. He and Laswell co-
produced Herbie Hancock’s
“Rockit™ single and *“Future Shock”
LP. Beinhorn's produced the Red
Hot Chili Peppers, the Violent
Femmes, Soul Asylum (“Grave
Dancers Union™"), and most recent-
ly, Aerosmith.

‘Shove’ It Up Your (Censored)!

WERE BACK!

ackyl

THE NEW ALBUM .

ol

TO SHOVE

THE NEW ALBUM

A WKDF/Nashville-sponsored billboard promoting Jackyl's “Push
Comes To Shove” LP — as well as singer Jesse James Dupree’s back-
side — prompted so many complaints within the first 24 hours, the
billboard company was forced to paste a black bar over the offending
body part.

Rolling Stones Get Nation’s Capital Rocking

Virgin and EMI execs toasted the Rolling Stones when the band embarked on its worldwidq ‘fVoodqo ].oungg”
tour. Celebrating at Washington, DC’s RFK Stadium are (I-r) EMI Music President/CEQ Jim E/f/eld, V/rg/p Music
Group Worldwide Exec. VP Nancy Berry and Chairman/CEO Ken Berry, bandmates Charlie Watts, Mick Jag-
ger, Keith Richards, and Ron Wood, and Virgin Records America President/CEO Phil Quartararo.

tinued growth”

ing to Profile.

Sr. VP/Radio John David.

and VP/Radio Station Relations.

Simek Named Select VP/GM, Operations

Select Records has recruited 24-year industry
vet Ed Simek as its new VPIGM, Operations.

President Fred Munao commented, “'m glad
to have someone with Ed's professionalism and
experience on board. He has exhibited great prac-
tical knowledge of the business in his many roles
to date, and I'm confident he will aid Select’s con-

Simek was most recently VP/Production &
Purchasing for Profile Records. He began his ca-
reer with CBS Records as Director/Planning &
Forecasting, then joined Polydor in 1976 for a 12-
year stint as VP/inventory Management before mov-

D A T = e e et | B

Barber Joins NAB As Membership VP

WNOE-AM & FM/New Orleans Sales Manager George Barber has
been named VP/Radio Membership at NAB. Barber replaces Donna
Leonard, who is leaving to join Westwood One Radio Networks as
Regional Director’West Coast Affiliate Relations. Barber will report to

Barber previously worked at Mutual Broadcasting and NBC Radio
for 13 years, including positions as Radio Affiliate Relations Manager

Simek

Meeting Of The MCA Minds

LETTER
WDST: We Were
At Woodstock

R&R was in error in its article
“Z100's Joy In Mudviile” (R&R 8/19).
Radio Woodstock, WDST/Wood-
stock, NY was the nation's only
radio Station to broadcast live —
fram Tuesday, August 9 to Tues-
day, August 16 — from the Wood-
stock '94 Festival site in
Saugerties, NY. Radio Woodstock
provided the local angle for its
community and several hundred
thousand visitors.

—Gary H. Chetkof
WDST/Woodstock, NY

While in Vancouver for MCA's national promotion meetings, label staf-
fers tried to decide who's on first on the totem pole. (See Page 3 for
a closer look at the confab.)

Editor's note: Although WDST
was the only station to provide

WOODSTOCK/See Page 15

Environmental Group Seeks
Return Of Fairness Doctrine

A California anti-smoking group
that wants the Fairness Doctrine re-
imposed has petitioned the FCC for
an “emergency declaratory ruling”
that broadcasters comply im-
mediately.

The petitioners argue that “unless
the Commission takes prompt action
to provide the requested ruling,
broadcast coverage of election-
related issues during the fall election
season will be more limited and. in
many cases. there will be significant
imbalances in presentation of partic-
ular viewpoints in broadcasters’
overall coverage of such issues.”

The petitioners are the Coalition
for a Healthy California (whose
sponsors include the American
Cancer Society, American Heart
Association, and American Lung
Association), Consumer Action of
California (a San Francisco-based
consumer education and advocacy
organization), and individuals de-
scribed as ‘‘regular broadcast
viewers and listeners.” The petition
was filed by Media Access Project.

The group characterized broad-
casters’ decision whether or not to
sell time for non-federal elections as
a “dollars and cents™ determination.
citing ““Maximizing Political Adver-
tising Dollars.” an article by Max-
agrid International COO Shane
Fox that appeared in the July 29
issue of R&R.

Tobacco Row

The anti-smoking groups are
seeking more airtime for opponents
of Proposition 188, the 'California
Uniform Tobacco Act, which would
strike down local smoking bans and
weaken recently adopted statewide
restrictions on smoking. According
to the petition, tobacco giant Philip
Morris USA has already spent
about $491,000 in an attempt to pass
the proposition.

Several media groups that oppose
the Fairness Doctrine — including
RTNDA, NAB, the Media In-
stitute, and the Reporters Commit-
tee for Freedom of the Press —
have fought back by filing responses
with the FCC.

Sony/Nashville’s Ranks Swell

Sony Music/Nashville recently showcased three of its new artists: Epic/
Nashville’s James House and Columbia/Nashville’s Wade Hayes and
former Restless Heart frontman Larry Stewart. Pictured after the per-
formances are (I-r) Columbia’s Debi Fleischer, Sony Exec. VPIGM Allen
Butler, House, Stewart, Hayes, Epic VP Jack Lameier, Sony VP Lean
Broadhead and Sr. VP Scott Siman, and Epic VP Doug Johnson.

WAV americanradiohistons.com
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NEWSBREAKERS.

Radio

©® LORI RECHIN-SHERIDAN steps
up from Account Manager to Sales
Manager at WSB-AM/Atlanta.

®LEE MALLARD, a former free-
lancer, is named KWNR/Las Vegas's
Promotion Director as the station ex-
pands that department.

Records

® JENNIFER SPERANDEOQO ad-
vances from Promotion Coordinator
to National Manager/Radio & Video
Promotion. Former Relativity Records
Media Relations Asst. WILLIAM
SMITH assumes Sperandeo’s previ-
ous post.

Sperandeo Morelli

©® BOB MORELLI has been elevated
from Director/Independent & Ven-
tured Labels to VP/Field Operations
at BMG Distribution.

©® JANET GUERRA — most recent-
ly Sony Music Distribution’s Market-
ing Coordinator/Mid-Atlantic Branch
— becomes Associate Director/Epic
Single Sales.

© GEORGE MALOIAN has been ap-
pointed Director/Creative Projects at
Virgin Records. He formerly was EMI
Music Publishing’s Director/Film
Soundtracks.

® MARYBETH KAMMERER has
been promoted from Manager to Di-
rector in Atiantic Records’ National
Music Video Promotion Department.
© JON DONOVAN, a Northwest radio
and promotion veteran, joins Miramar
Recordings as Project Manager.

® SCOTT MARTIN and DENNIS
WHITE have launched SRO Records.
Martin is President of SRO Market-
ing; White is a former CEMA Distribu-
tion President and currently serves as
President of DRW Enterprises; (310)
652-9002.

® RYKODISC has announced its
worldwide acquisition of Gramavision
and will relaunch the contemporary
jazz, funk, and new music catalog im-
mediately; (508) 744-7678.

© SABAN ENTERTAINMENT has es-
tablished two domestic labels, Sa-
ban’s Cool Kids Records and Saban
Records; (212) 582-ab-0700.

o CAPITOL RECORDS and BLUE
NOTE RECORDS have relocated their
New York offices to 1290 Avenue of
the Americas, 35th Floor, New York,
NY 10104; (212) 492-5300.

National Radio

© WESTWOOD ONE ENTERTAIN-
MENT has scheduled five Labor Day
weekend specials: “The Rolling
Stones: Life In The Voodoo Lounge;’
a six-hour music and interview pro-
gram; “Hard Workin' Country a three-
hour salute to the American worker
co-hosted by KMPS-AM & FM/Seat-
tle air talent Greg Thunder and re-
cording act Brooks & Dunn; “Phit
Coliins: Both Sides, a two-hour artist
retrospective; “The British Invasion
... 19641970, 12 hours of music and
interviews produced by On The Radio
and hosted by radio veterans MG Kel-
ly and Charlie Tung; and the three-
hour “American Bandstand’s Salute
To The Four Tops & The Temptations
Starring Dick Clark™; (310) 840-4383.

Industry

® PETER BURTON assumes New
York Sales Manager duties at CBS
Radio Representatives. He previous-
ly was Manager at the company’s Dal-
las office.

® HARRY GARFIELD rises from VP/
Music/Creative Affairs to Sr. VP/Music
at Universal Pictures.

© STEVE WILSON has been tapped
as Director/Product Development,
Music Division at K-tel International.
He has worked in the company’s A&R
department for eight years.

Hey!! No Baloni
We Want the Marconi !

VOTE FOR
WLVE-FM/LOVE 94 - MIAMI
NAC/JAZZ STATION OF THE YEAR

@ Consistently ranked top 10 in billing and target demo
@ Over 100 community service projects annually
1 Programming NAC/JAZZ since 1974

E Hurricane Andrew - Unparalled coverage 24 hours daily
throughout the nation's costliest natural disaster

m

A Paxeson Commmisications station

wnany amaricanradinhictarnys cam

® RUTH MEYER joins the Country
Company, a division of the MOR Me-
dia radio consulting group. The vet-
eran broadcaster will help develop
special projects and consulting ser-
vices for client radio stations’ pro-
gramming, promotions, and
management.

® RANDY HART — most recently VP
at Famous Music/Nashville —
Segues to BMG Music Publishing’s
Nashville Division as Sr. Director/
Creative.

Changes

AC: Former WDCK/Richmond Pro-
duction Director/afternoon driver
Brian Sands shifts to WJCE-AM,
WOGY-FM, & WRVR-FM/Memphis as
Production Director.

Alternative: Tim Barrett relin-
quishes KLZR/Lawrence, KS’s PD post
to do motor sports reports for Patter-
son Communications. He'll remain
with KLZR on a parttime basis . . .
WOXY/Cincinnati ups overnighter
Tina Cristina to middays. She re-
places Station Manager Steve Back-
er, who moves off-air to concentrate
on production. Parttimer Bill Doug-
las is upped to overnights . . . WAQZ/
Cincinnati's new fax number: (513)
749-7444.

CHR: Former KWNZ/Reno MD/
night stammer Michael Gamby be-
comes PD at KFBQ/Cheyenne, WY.

Classic Rock: At WNCX/Cleve-
land: Lisa Dillon joins for weekends
as Rocco ““The Rock Dog’' moves
across the street to Alternative
WENZ.

Country: KATM/Modesto ups
overnighter Randy Black to MD . . .
KRPM/Seattle's new News Director is
Ann D’Angelo . . . Former Westwood
One Entertainment Clearance Manag-
er/West Region W.E.S. Harmon joins
WSJS-AM, WTQR-FM, & WNEU-FM/
Greensboro-Winston Salem as AE.

News/Talk: KTRH/Houston wel-
comes Managing Editor Eric Burch,
most recently Director/Operations at
Metro Traffic Control/Houston.

Progressive: New sign-on
WEXP/Burlington, VT taps longtime
crosstown WIZN Production Director
Joel Bolton as PD and former
WRSI/Springficld, MA Station Manag-
cr Cheri McSpadden as MD . . .
WCLZ/Portland, ME's new direct line
for music calls: (207) 721-0989.

Rock: At WMMS/Cleveland: B.L.F.
Bash assumes the midnight-3am
shift; Lou Santini moves from after-
noons to middays; Spaceman Scott
Hughes switches to afternoons . . |
Ex-KRFD)/Marysville, CA morning
man Jim Naylor segues to mornings
al KFMF/Chico, CA, filiing the vacan-
¢y left by Gary Bennett's death in
June.

Records: Bill Stafford is upped
from Copyright Administrator to Su-
pervisor/Pop Licensing at PolyGram
Holding, which also boosts Deborah
Faria to Legal Systems Coordinator
... MCA Records’ Soundtracks De-
partment promotes Chris Edwards
from Manager to Director/Administra-
tor; the Recording Administration De-
partment ups Larry Jacobson from
Manager to Director ... Ten-year
General Electric veteran Siraj Kotte-
goda joins Sony Music as Director/
Finance, Systems & Procedures.

Oldies King Expands
Satellite Network

H ollywood, CA-based Royal
Programs Inc. has signed
a long-term deal with
General Electric
to expand satei-
lite transmission
of the “Art Laboe
Sunday Night
Killer Oidies”
show nation-
wide.

The program
already airs on
the Cable Radio
Network (20
states) as well as
KRLA/Los Angeles, KMXZ/Sali-
nas, KGGIRiverside, KMEN/San
Bemardino, KOHTMucson, and
KDES/Palm Springs, CA.

The show not only features mu-
sic from the '60s-up — including
hand-picked “hot” hits of today —
it also provides area-specific “800”
numbers that allow all listeners to
make requests or dedications. For
more information, call (213)
851-2500.

Laboe

PROS ON

THE LOOSE

Eric Kelly — Late-nights
KHOP/Modesto, CA (209) 575-
2512

Blake D Patton — OM/PD
WNTA-AM & WKMQ-FM/Rock-
ford, IL (815) 633-3210

Beau Richards — After-
noons WWCK-AM & FM/Flint,
MI (810) 658-3670

Gary Ross — Production
Director WMAG/Greensboro
(910) 2921814

Dave-O Thompson — Mor.
nings WBOB/Minneapolis (612)
789-3283

Rick Walker — Mornings
KISXTyler, TX (903) 534-4600
Bob Yates — Mornings

KFAN-AM/Minneapolis (612)
653-7284

CHRONICLE

Marriages

Giant Records Head/Rock
Promotion Barry Lyons to Fay
Vasilas, August 19.

WKRZ/Wilkes Barre night
talent Rich E. Cunningham to
crosstown WGGY news an-

chor Jackie Quinn, August 6.

WGL/Ft. Wayne talk show
host Paul Phillips to cross-
town WDJB AE Amy O™Toole,
August 6.

Births

Sony Wonder Sr. VP/Market-
ing Wendy Moss, husband
Joey Klein, daughter Rachel
Erin Klein, August 16.

WQLH/Green Bay, Wi PD
Michael T wife Laurie, son
Maxwell Thomas, August 7.

KLUK/Laughlin, NV night
talent Sean McMaster, wife
Sue, son Ryan Patrick, July 28.
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TELEVISION FILMS

TOP TEN SHOWS
AUGUST 15-21

1 Home Improvement
2 Grace Under Fire

3 Frasier (9:30pm)

4 Seinfeld

5 Roseanne

6 60 Minutes

7 48 Hours

8 Ellen

9 Frasier (10pm)
10 NFL Preseason Football

(Cowboys vs. Oilers)

Source: Nielsen Media Research

All show times are EDTIPDT uniess oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the
Mountzin time zone All listings subject
to change.

COMING NEXT _ EEK

Friday, 8/26

¢ For Real pcriray “Sireena
& The Sirens” and Ruth Brown
makes a cameo appearance
when Showtime premieres
“Shake Rattle & Rock’ a
90-minute made-for-cable
movie (check local listings).

* Diana King, Worl-A-Girl,
and Jamal-Ski, “ABC In Con-
cert” {check local listings).

Saturday, 8/27

* Melissa Etheridge, K.D.
Lang, Sarah Mclachlan, Jon
Secada, and Seal perform
from NYC’s Beacon Theater on
the 90-minute “VH- Presents
The Beat Goes On — The
LIFEbeat Benefit 1994” (5pm
EDT/2pm PDT).

¢ Clint Black, Billy Dean,
K.D. Lang, Tracy Lawrence,
George Strait, and Travis Tritt
perform as “ABC In Concert
Country” explores “Country
Music in Movies” (check local
listings).

|
|

Tube Tops

“Jackson Browne: Going
Home” — an 85-minute con-
cert and interview special fea-
turing guest performances by
David Crosby, Graham Nash,
and Jennifer Warnes —
debuts on the Disney Channel
(Sunday, 828, 9pm). Westwood
One Entertainment will carry
the radio simulcast.

Monday, 8/29

¢ Buckwheat Zydeco, King
Sunny Ade, Salif Keita, and
others perform on “Rhythms
Of The World, an hourlong
documentary premiering on
PBS and hosted by Peter
Gabriel and Bobby McFerrin
(check local listings).

¢ Allman Brothers Band,
“I_ate Show With David Letter-
man” (CBS, 11:35pm).

Tuesday, 8/30

¢ Aaron Tippin, “Music City
Tonight” (TNN, 9pm EDT/6pm
PDT).

¢ Black Crowes perform as
“David Letterman” celebrates
his first anniversary on CBS.

Wednesday, 8/31

¢ Chet Atkins and Mark Col-
lie, “Music City Tonight”

Thursday, 9A

¢ Elvis Costello, Van Morri-
son, and Sinead O’Connor per-
form on A&E’s two-hour “In
Concert” special (9pm EDT
6pm PDT).

e Waylon Jennings, “David
Letterman’

MEDIA

WEEKEND BOX OFFICE
AUGUST 19-21

1 Forrest Gump $11.24
(Paramount)
2 Clear And Present $11.04

Danger (Paramount)

3 The Mask $760
(New Line)

4 Color Of Night $6.61
(Buena Vista)*

5 True Lies (Fox) $5.21

6 The Little Rascals $4.68
(Universal)

7 The Client (WB) 34.41

8 The Lion King $4.33
(Buena Vista)

9 iIn The Army Now  $4.17

(Buena Vista)
10 Andre (Paramount)* $4.02

All figures in millions
° First week in release
Source: Entertainment Data Inc

COMING ATTRACTIONS:

This week’s openers include
“Natural Bom Killers; directed
by Oliver Stone and starmring
Woody Harrelson and Juliette
Lewis. The film's Nothing/Inter-
scope/AG soundtrack — pro-
duced by Nine Inch Nails
frontman Trent Reznor —
sports songs by Dr. Dre, L7,
Nine Inch Nails, and more.

Also opening this week is
“Fresh; starring Samuel L.
Jackson and Giancarlo Esposi-
ta The film’s forthcoming Loud/
RCA soundtrack contains
songs by WuTang Clan, Who-
dini, and Grandmaster Flash &
The Furious Five, among
others.

Moving into wide release
this week is “Corrina, Corrina;
starring Whoopi Goldberg and
Ray Liotta. The film’s RCA
soundtrack showcases vintage
tunes by Duke Ellington, Billie
Holiday, Dinah Washington,
and others as well as new re-
condings by Oleta Adams/Bren-

MUSIC & MOVIES

® ANDRE

© CORRINA, CORRINA (RCA)

® AIRHEADS (Fox/Arista)

® THE RIVER WILD

CURRENT

©® FORREST GUMP (Epic Soundtrax)
Featured Artists: Elvis Presley, Aretha Franklin, Jefferson Airplane
® THE MASK (Chaos/Columbia)
Single: (I Could Only) Whisper .. /Harry Connick Jr. (Columbia)
Other Featured Artists: Tony Toni Tone, Xscape, K7
©® COLOR OF NIGHT (Mercury)
Single: The Color Of The Night/Lauren Christy
Other Featured Artists: Lowen & Navarro, Brian McKnight
® TRUE LIES (Lightstorm/Epic Soundtrax)
Featured Artists: Living Colour, Screaming Trees, Cream
® THE LION KING (Walt Disney)
Singles: Can You Feel The Love Tonight/Elton John (Hollywood)
Circle Of Life/Elton John (Hollywood)

Single: Thanks To You/Tyler Collins (Reprise)

® BLANKMAN (Epic Soundtrax)
Featured Artists: Lalah Hathaway, Silk, Il D Extreme

® THE ADVENTURES OF PRISCILLA, QUEEN OF THE DESERT
Single: | Love The Nightlife/Alicia Bridges (Mother/Island)

Featured Artists: Duke Ellington, Billie Holiday, Big Joe Tumer
® BLOWN AWAY (550 Music/Epic Soundtrax)

Single: In The Morning/Big Head Todd & The Monsters

Other Featured Artists: U2, Aretha Franklin, October Project

Single: Born To Raise Hell/Motorhead wilceT & W. Crane
Other Featured Artists: Candlebox, Primus, Dig

COMING

® NATURAL BORN KILLERS (Nothingl/interscope/AG)
Featured Artists: Nine Inch Nails, L7, Dr. Dre

Single: The Water s Wide/Cowboy Junkies (RCA)

da Russell and ex-Go West
member Peter Cox with Niki
Harris. Big Joe Tumer and Ted
Hawkins each perform rendi-
tions of the title tune.

NEW THIS WEEK

@ PRINCE: 3 CHAINS O*
GOLD (Warner Reprise)
The video companion to the

artist's “<" album, this 72-

minute clip compilation show-

cases 11 songs, including “The

Morning Papers,” “Sexy MF’

and “l Wanna Melt With U”

® 8 SECONDS (New Line)
This feature film — starring
Luke Perry, Stephen Baldwin,
and Cynthia Geary — spot-
lights on-screen performances
by Karla Bonoff, Brooks &
Dunn, Vince Gill, and McBride
& The Ride, all of whom join
Patty Smyth, John Anderson,
Pam Tillis, and others on the
fitm's MCA soundtrack.

® FOUR WEDDINGS & A
FUNERAL (PolyGram)
Hugh Grant and Andie Mac-

Dowell star in this feature film,

which spawned a London/ls-

land soundtrack containing

Wet Wet Wet's current single

(“Love Is All Around”), along

with tracks by Eiton John,

Squeeze, Sting, and more.

Scary Oxymorons At Monster KROQ!

he leading lights at KROQ/
T L.A. sound off on their suc-

cess in Los Angeles maga-
zine’s feature on the station. GM
Trip Reeb notes KROQ uses ele-
ments of college radio in its “plan-
ned spontaneity” — “an oxymoron
for sure. A scary notion, but be-
cause of the competitive environ-
ment we're in, it's what we do!” Pro-
duction Dir. John Frost adds, “We
think of the station as a living,
breathing entity — a monster we
all just kind of feed”

Radio Daze

People devotes a page to Mike
Kasem, the 21year-old host of
Westwood One’s “Inside Track,” a
new monthly “audio magazine”
sold in record stores. “Sometimes
I don't enunciate correctly, and my
dad will give me pointers. But how
can you say, ‘Get off my back!" to
Casey Kasem when it comes to
voice work?”

People’s “Insider” column
claims Howard Stem settled with
awoman whod brought an $11 mil-
lion defamation of character suit
after he set her up on a date with
Eric Douglas (one of Kirk's sons)
and later discussed with Douglas
on-air whether they had slept to-
gether. Douglas says he did noth-
ing wrong and won't settle.

WQBK/Albany APD Jo Anne
Calcagno wrote in to Rolling Stone
to express her listeners’ anger
about the Eagles’ concert ticket
prices: “So far, 2000 faxes and sig-
natures are waiting for them.

Frankiy Female

For Women First cover star
Kathy Mattea talks about growing
older (“I want to savor the aging
process”), her future (“Maybe I'm
supposed to make folk records or
get off the road and have babies”),
and her feet: “They're too big, and
when | stand sideways | look like
a capital ‘L' if I'm not careful”

Ebony cover star Anita Baker
says if she designed her own live
shows, “There would be two spot-
lights, the rhythm section, and me
in a cotton shirt and some jeans.
And wed just whip it!”

Nine Inch Tales

Rolling Stone cover goth Trent
Reznor admits, “Essentially, Nine
inch Nails are theater. What we do
is closer to Alice Cooper than
Pearl Jam” He says he gave up a
promising career as a classical pi-
anist because “I'd just discovered
Kiss ... [and] | knew | wasn’t go-
ing to get laid studying piano with
anun

“All you can do with a guy like
Trent is to believe in him and let
him go,” observes Interscope co-
chief Jimmy lovine. “No matter
how odd what he’s doing may look
to us now, it will all seem exactly
right in a year or so”

Elvis OKd The Wedding!

Calling itself the “most reliable
source” on the Presley-
Jackson marriage, the iational En-
quirer swears Michael said he
didn't feel right marrying Lisa
Marie without Elvis's permission.
So he hired a psychic and got it!
The tabloid also says he persuad-
ed her to have plastic surgery on
her chest and thighs — to help
him make her a star.

Time reports the judge who
married them says the union may
not be valid because her previous
divorce wasn't printed in Domin-
ican newspapers, as required by
law. And the oft-weddexl Liz Taylor
gave Lisa Marie tips on how to
make the marriage work (Globe).

Complete Control

Procucer David
Fostes — spot-
lightec in Time
because he's
working on Jack-
son's new album
— admits “I'm a
control freak” He
sometimes cuts
demos.on which
he plays every-
thing, lays on asession singers vo-
cal, then presents the tape to the
artist he wants to work with and
says, “This is what your song could
sound like” Hence Whitmey Hous-
ton’s “I Will Always Love You”

“I see my music as a stmulation
to make love,” says Julio lglesias.
“When | see a couple in the au-
dience married for 20 years and |
know they are going back home to
make love, | feel great | put a
match to something and cause
them to go home and make love
like crazy” (People).

David Foster

Perfectly Tony

“l foved Tony Bennett. | couldn’t
bear the thought of this guy leav-
ing [the label] — | mean, he's clas-
sy, he's great, he's brillient,” says
Columbia’'s Don lenner in the New
York magazine story on Bennett's
comeback. “So | said to h:m, Tony,
don't go. Come back to me with an
album idea Make itaconcept | can
do something with. | need a con-
cept, something | can seil” (Ben-
nett came back with “Perfectly
Frank,” a Sinatra tribute.)y

MTV's Rick Krim adds, “People
were really into him [on the "33 Vid-
eo Music awards]. So when he
came to us with a video for his new
album, we figured, ‘Why not?' We
putitrightoninthe MTV Euzz Bin,
which is usually where we put all
our alternative stuff. And Tony fit
in great. We left it on for a week”
He explains, “The MTV audience
is as fickle as it gets”

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

__www-americanradiohistornv.com
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Creative Promotions: Key To Winning Radio

ost clients like to take advantage of promotional op-
portunities as well as get the value of actual on-air
spots. However, poorly designed promotions can in-
terrupt the flow of the format and add clutter to the program-
ming. On the other hand, well-designed promotional marketing
can benefit everyone involved: the client, the agency, and the

station.

We recently coordinated a promo-
tion for Autoworks, an auto-supply
retailer with locations throughout
five Midwest states. A look at the
process will help illustrate the value
and excitement of well-designed pro-
motional campaigns.

More Visibility

Katz Radio Group/Detroit Mar-
keting Manager Karen Myford re-
cently talked to Stone August
Baker Communications (SABC)
about some creative marketing con-
cepts. During the conversation, she
discovered that Autoworks — a new
agency client — had been purchas-
ed by a larger chain of automotive
supply stores. The new owner want-
ed more visibility for the chain.

Previous radio advertising dollars
were placed directly through local
contacts. The agency recommended
taking money out of print to finance
a promotional vehicle that would
call attention to Autoworks store
locations and produce in-store traf-

fic. However, they wanted something

unique to get people into the store.

Myford proposed that a tie-in to
NASCAR would be a natural for an
auto-parts store. She contacted the
North Carolina-based Richard Pet-
ty Driving Experience, a driving
school offering hands-on training in
high-speed race cars. She believed
a marketing tie-in to the Petty
School could be positioned not on-
ly as a car lovers’ experience, but
“an adventurers’ dream,” with wide
appeal to listeners across all
markets.

Petty’s president was very sup-
portive, viewing the connection to

b

In a world where
‘value-added’
has negative

connotations, this
campaign proves
that successful
promotions can be
designed to provide
a win for all
parties involved.
Autoworks as a marketing opportun-
ity that could provide massive Mid-
west exposure. Myford obtained a
waiver of the traditional rights fee
and permission to use the Petty logo,
as well as a discounted rate for the
driving school itself.

Mixing The Elements

Myford joined forces with SABC
and the Petty school to design a pro-
motional plan featuring several ele-
ments, including a “Pedal To The
Metal Sweepstakes” that offered
three grand-prize winners the
chance to drive a Winston Cup stock
car 30 laps around the Charlotte
Motor Speedway (following training
at the Petty school).

Meanwhile, one station in each
market would be chosen as a pro-
motional partner, working with Au-
toworks and the Petty school to de-
sign a creative imaging campaign.
This would include remotes from a
local auto track or from Autoworks
stores, where listeners could enter a
contest to win a week at the Petty
school.

By Gerry Boehme

Promotional partner stations also
would run significant radio sched-
ules in support of the contest for the
entire length of the campaign (four
flights of three weeks each) and
would receive exclusive rights to the
Petty promotion.

Additional radio advertising sup-
port was placed through the Los An-
geles-based Western Media buying
service. Stations chosen for spot
support also provided additional
market visibility for Autoworks
through creative ideas suited to their
respective markets.

Our New Business staff searched
through the radio station client list
for the appropriate stations, based on
a target audience of men 18-49/25-
49, the strength of the proposed pro-
motion, and stations’ relationships
with Autoworks stores and a local
racing track.

Everyone’s A Partner

In effect, six partners were involv-
ed in this successful campaign:

1) Autoworks, which received
huge visibility and higher in-store
traffic

2) SABC, which delivered a cre-
ative marketing strategy for a new
client

3) The Petty school, which re-
ceived huge exposure in 6] markets
in return for participating in the
campaign. (They reported receiving
a significant number of calls follow-
ing the end of the Autoworks pro-
motion, with people asking for
more information or purchasing a
driving “experience.”)

4) Western Media, which placed
a spot buy and delivered radio cov-
erage with value-added impact

$) Radio stations, which had the
chance to participate in delivering a
very attractive prize to their listen-
ers. In fact, stations felt this was
such a terrific opportunity to provide
something of value to their audience,
they competed against each other to
be a part of the campaign by pro-

THREE TIPS
Designing Promotional Campaigns

hile stations are often pressured to deliver pro-

motional elements as part of a radio buy, ad-

vertisers are beginning to look for similar ideas

from other media, including TV and newspapers. Down

the road, radio might find itself fighting for promotional

opportunities against other media, rather than against

clients who want “value-added” as part of a proposed
radio campaign.

While the value of on-air spots themselves needs to be constantly

reinforced, creatively designed promotional campaigns can serve to

provide a win for everyone involved. Here's a summary of the necessary
elements:

> Know the objectives of the client. it sounds basic, but knowing what
results would lead to client satisfaction can help you suggest promo-
tions that may not have come to mind had the objective been “get-
ling the buy” instead of "proposing a solid idea”

> Look for marketing partners. Use your imagination and link two or
more spansors together. Often the objectives of different clients can
be mutually served by melding them togather into a complementary
package. Each client may view your idea as “value-added” In reality,
all you've done is design solid marketing strategies that work for

~ everyone.

» Incorporale your audience's tastes and needs inlo the mix. Promo-
tional campaigns that don't relate to the audience add clutter to the
on-air presentation, huring the image and appeal of the format. Pro-
motions that do involve the listener and relate to histher desires are
treated as programming elements that can actually anhance the on-

. alr sound.

posing the best local Petty promo-
tion. Two stations believed so much
in the value of the promotion that
they purchased additional weeks at
the driving school in order to
guarantee at least one winner would
be chosen from their market.

6) The listeners, who became in-
volved trying to win a very exciting
prize — as evidenced by the nearly
15,000 entries received.

Creating Excitement
One of the most important bene-
fits of the plan for the stations was
the enhancement in value beyond
cost-per-point, since the main goal
of the campaign was to create excite-
ment through the link between the

client (Autoworks) and the prize (a
week at the Petty school).

In a world where “value-added”
has negative connotations, this cam-
paign proves that successful promo-
tions can be designed to provide a
win for all parties involved. Most
important, it was fun to do.

Genry Boehme,
an 18year radio
industry veter-
an, is Sr. VP/Re-
search Dir. for
the Katz Radio
Group. He can
be reached at
(212) 4246784,

For information, contact
Kit Hunter Franke

Black Tie — Formal
Individual Seats: $325

Corporate Table for 10: $3,250

a08) 624-1536

waanar amaricanradinhictan:, com
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Ad Amortization
Continued from Page 1

reduction plan advanced by Sens.
David Boren (D-OK) and Bob Ker-
rey (D-NE), along with 17 other
senators, part of a group dubbed the
“Mainstream Coalition.”

Just how much the tax change
could reduce broadcast revenues
isn’t known, but NAB is calling on
its members to let Congress know
that broadcasters don't like the pro-
posal. NAB President/CEO Eddie
Fritts fired off a letter to key
senators spelling out the group’s op-
position.

Fritts said NAB cannot remain
neutral on the question of health care
proposals if it is funded “on the
backs of radio and television broad-
casters and the advertising industry.
Businesses’ share of health care
costs should not depend on the per-
centage of their expenses or rev-
enues which are allocated to
advertising,” he pointed out.

code 202):

Sen. Jett Bingaman (D-NM)
224-5521

Sen. Chris Bond (R-MO)
2245721

Sen. David Boren (D-OK)
2244721

Sen. Bill Bradley (D-NJ)
224-3224

Sen. John Breaux {D-LA)
224-4623

Sen. John Chafee (R-Rl)
224-2921

Sen. William Cohen (R-ME)
224-2523

Sen. Kent Conrad (D-ND)
224-2043

Sen. John Danforth (H-MO)
2246154

Sen. Peter Domenici (R-NM)
224-6621 '

Coalition Roll Call

ere are the 19 senators who make up the Mainstream Coalition
~ and how you can reach them (all phone numbers are area

i

Sen. Dave Durenberger (R-MN)
224-3244

Sen. Dianne Feinstein (D-CA)
224-3841

Sen. James Jeffords (RVT)
224-5141

Sen. Nancy Landon Kassebaum
{R-KS) 224-4774

Sen. Bob Kerrey (D-NE)
224-6551

Sen. John Kemry (D-MA)}
224-2742

Sen. Herb Kohi (DW1)
224-5653 .

Sen. Joseph Lieberman (D-CT)
224-4041

Sen. Richard Shelby (D-AL)
224-5744

FCC

Continued from Page 1

The FCC was shut out of the lease
negotiations between the GSA (the
government agency charged with
managing government property) and
the developers, known as the Parcel
49C Limited Partnership.

“The GSA wouldn’t permit us to
participate,” said FCC spokeswom-
an Maureen Peratino. FCC em-
ployees learned of the move in an
internal memo distributed August 19
by its Office of Managing Director.
An internal task force is working on
organizing the move.

The GSA’s action followed an
August 1 ruling by a federal Circuit
Court of Appeals stating that the
FCC'’s three-year “‘campaign to scut-
tle” its relocation was illegal.

By complying with the ruling and
signing the lease, the GSA was sim-
ply “exercising our authority to as-
sign space to government agencies,”
explained spokesman Hap Con-
nors. He noted that although the
FCC was not fully involved in the
lease agreement, GSA lawyers kept
in touch with the Commission’s law-
yers on the decision. He said his
agency now hopes to work with the
two parties to “‘turn around an ad-
versarial relationship.”

Connors said the only aiternative
to signing the lease was to take the
case to the Supreme Court, an op-
tion opposed by both the Justice De-
partment and the GSA.

‘Dangerous Precedent’
Averted

The lease must now meet with
congressional approval. Rep. Ele-
anor Holmes Norton (D-DC), Vice
Chair of the Public Works Subcom-
mittee on Public Buildings and
Grounds, which oversees such deci-
sions, signaled her approval in a
statement released after the Appeals
Court made its decision. The court
“has averted what could have been
a dangerous legal precedent — al-
lowing federal agencies to arbitrar-
ily and illegally cancel procurement
contracts,” she said.

One perceived drawback of the
Portals location is the absence of
many of the communications law
firms and other communications-
related associations and businesses
that now dot the area surrounding
the FCC’s current address. But Steve
Grigg, President of Republic Prop-
erties, which is overseeing the com-
plex’s development, said he is close
to securing lease agreements from
Fortune 200 communications firms,
although he declined to name them.

Artist's rendering of the Portals office development.

Gannett
Continued from Page 1

strong aspect of Gannett Radio’s cul-
ture is our consideration of personal
and family matters. We're pleased to
be in a position to allow Marc the
opportunity to return to his Tampa
home.

“During his previous [Tampa] ten-
ure, Marc did a great job in guiding
WUSA to a dominant position. I'm
sure his market knowledge will once
again benefit the station.”

Regarding Laughlin, DeFrances-
co continued, ‘“This promotion rep-
resents our voie of confidence in his
wide-ranging talents. His vision, en-
thusiasm, and determination to win
will assure KIIS’s continued success
and future growth.”

Prior to his first stint at WDAE
& WUSA, Kaye was GSM, then Sta-
tion Manager at KKBQ/Houston.
Before joining KIIS in 1992, Laugh-
lin was GSM at KKBQ and LSM for
KTRH/Houston.

Goree
Continued from Page 10

challenge I look forward to.”

Before joining US Radio 21
months ago, Goree was GSM at
WKKV/Milwaukee and WKQX-
FM/Chicago. He first entered radio
sales in 1980 as an AE for WCLR-
FM/Chicago.

Woodstock
Continued from Page 11

continuous programming origin-
ating from the festival site, WHTZ
(Z100¥New York did maintain a
presence at the event and broad-
cast reports from the location
throughout the weekend. As
noted, it also served as the flag-
ship station for MediaAmerica
‘Radio Network's coveraga, which
‘was run by — among other sta-
tions — WDST. ~

www-americanradiohistorv.com

Curh AG

Continued from Page 1

dramatic new phase in the com-
pany’s history.

“Curb’s share of the market is
almost 2%, and our plan is to dou-
ble that — we're building a second
label to do just that. The WEA dis-
tribution network is second to none
— working with WEA is icing on
the cake.”

Curb’s return to WEA for
distribution (WEA distributed Curb
in the "70s) brings to an end the
label’s five-year distribution/joint
venture agreement with CEMA.

Schreiber Set

Commenting on Schreiber’s move
to Curb AG, Curb told R&R, “Car-
son is an outstanding promotion and
artist development person. He was
a major factor in the success of the
Judds. He’s the perfect person to
build the new Curb AG label.”

Schreiber, who will be based at
Curb’s Burbank, CA offices and will
initially handle Curb AG’s day-to-
day operations, told R&R, “My 18
years at RCA are filled with fabulous
memories. Everyone was so great to
me over the years that it was like
leaving home. I'm thrilled to be
associated and working with Mike
Curb. I'm looking forward to my
new responsibilities and I'm excited
about the challenge to excel at Curb
AG”

Schreiber joined RCA/Nashville
in 1976 as Manager/West Coast Re-
gional Promotion -
and was promoted =
to Director/Re- @&
gional Promotion
14 months ago. |
He worked on the |5
air at KBBQ
Burbank from §
1965-71 and was
MD at KLAC/
Los Angeles from
"71:76.

Schreiber

VH-1

Continued from Page 10

Fulmer, who's also held MD posts
at Network 40 and KZZP/Phoenix,
will be responsible for scheduling
videos and will work with Sr. VP/
Music Planning & Program Plan-
ning Andy Schuon and Chesnut in
selecting the playlist. Chesnut com-
mented, “Darcy brings a unique
style and level of music expertise
that will add to VH-I's continued
development.”

Schoenfeld, who joined MTV
Networks nine years ago and has
been with VH-1 since 1988, will
focus on the channel’s long- and
short-form music programs, in-
cluding “Francis Ford Coppola
Presents VH-1 Music Cinema” and
the upcoming music documentary
series “Naked Cafe.”

“Norm has forged new inroads for
the network,” said VP/Production &
Original Programming Jack Suss-
man, “and this new position will
further allow him to explore that cre-
ative link.”

Thomas
Continued from Page 3

fore its flip to Country. His other
programming experiences include
stops at WBJW/Orlando and
WBSB/Baltimore.

Strassell

Contirued from Page 3

ditional duties will emnable him to be
a tremendous asset to other ARS sta-
tions.”

Prior to joining WBMX three
years ago, Strassell programmed
KQRS/Minneapolis and WROK-
AM & WZOK-FM/Rockford, IL.

N Bw W.
THE INDUSTRY’S NewrsPAPER

FOUNCER & PuBLISHER: Bob Wilson
OHIEF 0PERATING OFFICER Erica Farber
CHeF INANCAL OFFICER: Bl Fervari
EXECUTIVE VP /GENERAL MANAGER ‘Dick Krizman
SEMOR VICE PRESIENT & EDITOR- Ken Bames
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__ AR DIRECTOR_Richard Agata
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COUNTRY Lon Helton Nac Carol Archer
NewsLk Randall Blaomquist
Rock Cyndee Maswell
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OIRECTOR OF RESEARCH SERVICES Husricane Heeran
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COMPUTER SERVICES Mary Lot ning,
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CIRCULATION

CIRCULATION MANAGER: Paiige Beaver
CIACULATION COORDINATIR  Kelley Schieffelin,
Jim Hanson
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3

ELECTRQNIC PUBLICATIONS
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HOTFAX PRODUCTION: Jeff Steiman, Carl Harmon
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“"LUCKY ONE”

CHR CHART: DEBUT €}

POP CHR CHART: €)-@)
PLAY RANK #20

AC CHART: @-©
HOT AC CHART: )
MONITOR CHART: 31* - 27+
Including:

WBZZ Add WZJM Add WTIC Add

# Plays # Plays
WHYI 26 WGTZ 32
WSTR 37 KJYO 43
KKLQ 31 WKQlI 21
KDWB 22 WRQX 31
WKRQ 34 KHMX 30
KKRZ 37 WQAL 31
KISF 34 KXya 31
WzPL 68 WKTI 30
WXXL 27

...And Many More!

VHi

FROM HER NEW ALBUM
HOUSE OF LOVE

PRODUCED AND ARRANGED BY
KEITH THOMAS

EXCLUSIVE MANAGEMENT AND DIRECTION:
BLANTON/HARRELL ENTERTAINMENT

RECORDS

oo s i e e s S e e e

S TREE T TALK.

T R

Limbaugh Asks Listeners To Boycott ABC-TV

R ush Limbaugh is steaming over a
parody of himself on the ABCTV
summer replacement series “SHE
TV The takeoff character admitted he
hates black people in one of the program's
skits, which impelled the real Limbaugh to
protest straight up the ladder to Cap Cities/
ABC Chairman Thomas Murphy — but to
no avail.

The TV show’s producer — George
Schilatter (of “Laugh-In” fame) — used
“Rush” again in a skit Tuesday night (8/23),
in which the character railed against the
use of females as prosecuting attorneys.
Schlatter promises to make the Limbaugh
parody an ongoing element of the show. In
turn, the offended Limbaugh is asking his
radio listeners to start boycotting ABCTV
programs.

Meanwhile, the hyperactive gumslinger
has put USA Talk Network in legal
Limbaugh by countersuing in a Denver
federal court to block USA's proposed
liberal talk show, hosted by Aaron Haber,
from using the name “After The Rush”
USA previously sued in a preemptive move
to claim the right to use the name.

 Garth’s Management
Team Dissolves

After seven years of co-managing
Garth Brooks, partners Bob Doyle and Pam
Lewis will dissolve their partnership at the
end of the year. Brooks reportedly will
make a management decision when he
returns from his international tour.
Doyle/Lewis Management's other clients —
Great Plains, Hank Flamingo, and Buddy
Mondlock — have not yet made any
management arrangements.

Dave Darus exits his nat'l promo post
at Interscope. He won't be replaced, but
look for the label’s Lynn McDonnell and
Rob Tarantino to assume more
responsibilities.

} Taddeo Still An L.A. Star <

Setting the record straight, Viacom
Hot AC KYSR/L.A’s consultant has been
and — by virtue of a newly-signed
extension — will continue to be Jack
Taddeo. He is the station’s exclusive
consultant.

WJR-AM & WHYT-FM/Detroit will remain
part of the Motown skyline. The stations had
been contemplating a move to suburban

Rumors

* Will a new majormarket NAC canversion
take place late this week? Bet your house on it.

¢ When WCGY/Boston's new owner assumes
control of the station in 30 days or sg, will the Clas-
sic Rocker go NAC?

WAAMAL ameticankacielistersear -

Southfield (next to their co-owned Cap
Cities/ABC TV facility), but pleas by civic
leaders convinced the Full-Service/CHR
combo's management to remain in the
Motor City’s historic Fisher building.

ST hears Westwood One will launch
what it claims is the first *70s-based
national radio format. Details expected
soon.

Fast-growing Spanish group owner
Heftel Broadcasting has closed its merger
acquisition of Rodriguez Broadcasting,
which owns KICI-AM & KESS-AM/Dallas-
Fort Worth. Meanwhile, Heftel and
Rodriguez have a deal pending to buy
KICI-FM and an option to buy KMRT-AM,
both also in the Dallas-Fort Worth market.

Liberty Broadcasting closed its $13.5
million buy of WGNA-AM & FM/Albany, NY
from Bamstable Broadcasting. William
Steding of Star Media Group brokered.

Two OKC stations — Cat
Communications’ KATT-FM and Desert
Communications lIl's KYIS-FM — have
entered into an LMA with intent to merge
the outlets into a new company.

WLEV/Allentown midday personality
Joe McClain is out after a “No Repeat
Workday” snafu. The 14-year station vet
reportedly played the same song twice in a
no-repeat segment. A flood of listeners
hoping to win a $1000 cash prize for
noticing the lapse called in to claim it.

PD Tony Rogers would only confirm
that McClain is no longer with the station.

’. State Of The Reunions ‘

Top 40 KDWB/Minneapolis signed on
35 years ago as “Channel 63, eventually
moving to FM at 101.3. To celebrate, KDWB
is hosting a reunion weekend September
30-October 2, inviting all KDWB alumni,
industry media, and radio junkies to attend.
Anyone with old KDWB airchecks,
memorabilia, and info on the whereabouts
of former staffers should contact PD Mark
Bolke at (612) 340-9000.

KADAJAda, OK will be celebrating its
60th anniversary with a reunion bash on
October 1. Among the invited alumni: ABC
Radio's Paul Harvey. Other former station
staffers can contact VP/GM Roger Harris
for details.

With his litigation against KROQ/L.A.
still pending, exiled “Loveline” co-host Jim
“Poorman” Trenton has found an alternate
means of dispensing love advice. Helll
debut “The Love Channel; a live love-talk
show airing nightly beginning Monday

Continued on Page 18
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A MOMENT OF MAGIC

“ENDLESS LDVE,” THE COLUMB A SINGLE FROM LUTHER’'S FORTHCOMING EPIC / LV RECORDS ALBUM, SONGS. 5

ALBUM IN STORE TUESDAY, SEPTEMBER 207TH.

epic Producad enc aranged by Waes Alwwesins.

=, “Conmnta” anc ‘Foe* Fog US Pt & T 0N Mescs Aepetiacs.
; COLUMBIA @ N.QE.EMA'Q! 5§. i 18 2 Wadomant of Sey Musx Entorisumang /O 194 Sors Mt Frsertatow g



www.americanradiohistory.com

18 ¢ R2R August 26, 1994

R

MARATHON

WEDNESDAV SEPTEMBER 21. 1994

5:00 PM - 10:00 P
REGISTRATION
SECOND FLOOR PROMENADE

6:00 PM

MUSIC MARATHON LIVE!
CLUB SHOWCASES

REGISTRATION
SECOND FLOOR PROMENADE

10:00 AM - 5

EXHIBITS

AHINELANDER GALLERY

10:00 AM - 11:15 AM
BREAKFAST AT KiNKO'S: THE FANZINE

LIFESTY E

NASSAU SUI

Moasrats Byron Comy (Forces
BEVOND ALTERNATIVE TRIPLE A RADIO

o Consiarara (Ouvres Conatanere Consuting)

WHO S THE BOSS?: STARTING YOUR OWN

BUSINESS

AAL0R CENTER SUTTON PARLOR SOUTH
poatinns

o—.mum
Qrey Spoms

(Grog Soctia Ersarmmment
INDEPENDENT ARTIST MANAGEMENT:
STILL WORKIN THE DAY JOB
o

swsn-"v-v.-

SEPTEMBER 21-24, 1994
The New York Hilton and Towers
New York City

W GENDA

THURSDAY. SEPTEMBER 22. 1994
6:00 AM - 5.00 PM

COLLEGE DAW-RADIO WORKSHOP

MURRAY HILL SUITE
11:00 AM - 11:30 AM

IN PERFORMANCE: STEREOLAB
1130 AM - 12:15 PM

UP AND RUNNING: STATION MAINTENANCE
FROM INFANCY TO INDEPENDENCE

PERFORMANCE

12:45 PM - 1:30 PM

GIVING TILL [T HURTS: COMMUNITY INTERACTION
ecirmir i Metteren (KUSF)

1:30 PM - 2:00 PM

IN PERFORMANCE: MARK EITZEL (AMERICAN
MUSIC CLUB)

2:00 PM - 2:30 PM

KEYNOTE ADDRESS

230 PM - 3:00 PM

IN PERFORMANCE: GIANT SAND
3:00 PM - 3:45 PM

IT'S YOUR RADIO STATION, YOU MAKE THE
CHOICE PROGRAMMING AND PURPOSE
Gubmagre (iataccr)
IN PERFORMANCE: SILKWORM

215 PM - 3:20 P

COLLEGE RADIOI BACK WHEN | WAS A
MUSIC DIRECTOR...
NASSAU SUITE

Modecstr Chany Boactss (CU New Musec fsport)
JAZZ: ITS LIMITS AND DEFINITION
REGENT PARLOR
Hodecakr K Learae: Walkarns (Frostance Wrker)
SLEEPING ON THE FLOOR: THE PIZZA AND VAN TOUR
SUTTON PARLOR CENTER SUTTON PARLOR SOUTH

Mocmrair kg Cofey (Trance Sdcas)
TAKING ACTION: SOCIAL PROGRESS IN THE '90s
BEEXMAN PARLOR SUTTON PARLDR NORTH

2:30PM - 5:00PM
THE SPACE...
GRAMERCY SUTE &
2:3C PM Maggie Estep
with | Love Everybody

3:00 PM Satori Circus

3:30 PM Nicoie Blackman

4:00 PM Evert Eden’s Wordstock presents

My Greatest Sex Poems

CHAIRPERSON OF THE BOARD: WOMEN
RUNNSIEIG THEIR OWN BUSINESSES

Elen Stower (G0 shaso Bookeng)
{Fomver Changes Marsgeman)
REGGAE SUMMIT

FROM TNE STREETS TO THE STUDIO:
ENG NEERS PRODUCERS & STUDIOS

frdiolionre
TO THE EXTREME ALTEHNATIVE SPORTS
“-Olnm

BEEKMAN PARLOR  SUTT(
Mocievaroe Fran

8:00 PM

MUSIC MARATHON LIVE!
CLUB SHOWCASES

SATURDAY, SEPTEMBER 24, 1994
9:00 AM - 3:00 P

M
REGISTRATION
PROMENADE

10:00 AM - 3:00 PM
EXHIBITS
RHECAMOER GALLERY

10:00 AM - 11:15 AM

HOOKING UP: EXPLORING THE INTERNET
MURRAY HiLL SUITE

QUID PRO QUO: COLLEGE RADIO & THE MUSIC

INDUSTRY...AND OTHER LATIN PHRASES
USED IN “SILENCE OF THE LAMBS”
SEEKILAN PARLOR ) SUTTON PARLOR HORTH

Mocwwar Scot (ALM
VMJ PRESENTS: FIRE, WATER & FINGERPAINT:
VIDEQ PRODUCTION IN THE '90s
NASSAU SLTE

GETTING THE BEST PRICE FOR YOUR SOUL:
THE PUBLISHING DEAL
REGEWT P
Mocdersicy. Calrisen MuDhy (MCA Muse: Publestung)

SCANNING THE SPECTRUM: ALTERNATIVE
COMMERCIAL RADIO

PITCH ITI: PUBLICITY AND THE PRESS
SUTTON PAPLOR CENTER. SN PAR 08 90U

Moderakar Wichesl Arecrad (F reslance Wried)
WORLD IN MOTION: INTERNATIONAL TOURING
AN‘E)MEESTIVALS

ARLOR + SUTTON PARL

OR NORTH
ACID JAZZ: WHAT IS ACID JAZZ IN THE MIX?
L A o e e Ermrmans

12:00 PM - 5:00PM
A TRIBUTE TO HIP-HOP CULTURE
QRAMERCY SUITE B

L:00 PM - 2:15 PM
TECHNO: WILL THE REAL ELECTRO-WHIZ-KIDS
PLEASE STAND UP?
NASSAL SUNTE
Moveraer Semun 2. (Farmuda)
ANOCTHER COUNTRY: LOOKING BEYOND
NASHVILLE FOR AMERICAN MUSIC
u-n‘: Mo County Maga.one)
BVTE THISI CD ROM

ARLOR SOMTH
MAKE ME A STARO"RAP MARKETING

BEEKMAN PARLOR ¢
2:00 PM - 5:00 PM
THE SPACE...
GRAMEACY SUITE A
2:00-5:00 PM  LEROY “King Of Art”
2:00 PM Mario Padusno
2:30 PM Todd Pasini
3:00 PM Avante-Disregarde
3:30 PM Sharon Glassman
4:00 PM Evert Eden's Wordstock presents
15 Angry Women

2.30 PM - 3:45 PM
WORLD MUSIC FORUM
NASSAU SUITE
Co-Mocterstons. sames. L (CM Mow Muse Aaport)
oM Fumast WPXN . AL o Wi )
FUTURE RETAIL: AN ERA OF DIGITAL DATA
TRANSFER

SuTTON PARLDR CENTER | SUTTON PARLOR SOUTH
ADVENTURES IN BABYSITTING: ARTIST MANAGEMENT
BEEIMAN PARLOR | SUTTON PARLOR NORTH

MONEY TALKS, BUT CAN IT SING?: TO SIGN
OR NOT T SIGN
COMER SuTTon pAR.OR S0
nn-r -.m...
JUST ADD lTI RAP RADIO
BEERMAN P
Moosarr DJ w-n-- lﬁ‘

8:00 PM
MUSIC MARATHON LIVEI
CLUB SHOWCASES

A BER
REGISTRATION
FSALY L= -
10:00 AM - 5:00 PM
EXHIBITS
AHINELANDER QALLERY

1100 AM
MUSIC MAPATHON KEYNOTE ADDRESS
GRRNG BALLAOCW

MUSIC MARATHON
KEYNOTE ADDRESS:
PERRY FARRELL

MUSIC MARATHON
KEYNOTE ADDRESS:
PAUL HILL OF THE
“GUILDFORD FOUR,"
HUMAN RIGHTS ACTIVIST |

11:30 AM - 5:.00 PM_
ARATHO
RUARAY (s AT

- 12:45 PM
ARGHIN: METAL RADIO
Moserat D e (WRCH Wickwmaan

1:00 PM - 2:15 PM
DIEHARD FANS: FRIENDS OR FREAKS?
oderator Lives

230 PH_QJQH
METAL MARATHON KEYNOTE ADDRESS

2:45 PM - 5:00 PM
LIFESTYLES OF THE LOUD: METAL ARTIST PANEL

0um

VMJ PRESENTS: ACCESSING PUBLIC ACCESS:
(NESSOAUW;TJI-:‘OF THE REGIONAL MUSIC VIDEO SHOW

Mocteraio Bruce Rapmown (Feedback

ASCAPBMISESACWASHDC: PERFORMING
RIGHTS AND INTELLECTUAL PROPERTIES
REGENT PARLOR

TIPPING THE BALANCE: RECORD COMPANY
PROMOTION
SUTTON PARLOR MORTH
(The wane Ads)

oo
INDIE CONCLAVE 3 DEFINING INDEPENDENCE
ALTERNATIVE MARKETING SECOND RECORD

JITTERS
MURAAY ML SUITE

SONGWRIT‘EFIS PANEL
prasmsiap bl

(O New
MAKNG IT SELL RETAIL AND DISTRIBUTION
MURAAT
M PRESENTS CLASH OF THE TITANS: MUSIC
VIDEOSEEVOND MTV
Mocerar Serpo Sova (AM)

A&R 101: GETTING THE LABELS ATTENTION
SUTTON PARLOA CENTER SUTTON PARLOR SOUTH

Moowaty P Lubw (RCA}

THE HIP-HOP ROUND TABLE
BEERMAN PARLOR » SUTTON PARLOR WORTH
Codoawmnn 64 Smohrwy [

Jofl Formter I.L:_-I‘sm
THE SPACE...
ORAMEACY BUITE A
2:30 PM Reg E. Gaines
3.00 PM R.Weis and Arthur Tress
3:30 PM Huge Voodoo backs, Mike

Ladd, Dominique Lowell
and Eric “Tree” Roundtree
400 PM Evert Eden's Wordstock
presents Wordrock: When
the Spoken Word Dances

2:30 PM - 3:45 PM

INDIE CONCLAVE II: THE NUTS AND BOLTS OF
RUNNING AN INDEPENDENT LABEL
MURRAY MILL SUNTE

INTERNATIONAL DISTRIBUTION AND
FGREIGN LICENSING: EXPLORING NEW TERRITORIES

™ ONLY numu HUMAN RIGHTS FOCUs
m m W

,AFTER THE SIGNING PARTV DEVELOPING A

STRATEGY / MARKETING
EXMAN PARLOA | SUTTON PARLOR NORTH

4:00 PM
MCA RECORDS & CMJ PRESENT AN EXCLUSIVE
SCREENING OF QUENTIN TARANTINQ'S FILM, “PULP

FICTION":
THE ANGELIKA 57
225 W. 57h St. (between Broadway & 7th Avenus)
Tichats ara e and avadadie on 8 sl come st serve bass ol e
bocw i+ the Exhi Hat

8:00 PM

MUSIC MARATHON LIVEI

CLUB SHOWCASES

STREET TALK.

Continued from Page 16

(8/29) on KDOC-TV/Anaheim. Could a radio '
simulcast be in the offing once Poorman’s
KROQ contract expires this fall?

(ALL EVENTS SUBJECT TO CHANGE)

For more information
contact CMJ

Phone: (516) 466-6000
Fax: (516} 466-7161

Write: 1l Middle Neck Road,
Suite 400
Great Neck, New York
11021-2301

WWW-ameriecanractelRisterv-ecom -

Rumbles

* Al J. Wallace exits as GM of UC KFXZ/La-
fayette, LA. Expect a replacement next week.

* Joe Montione exits his PD post at Gannett
AC WUSA/Tampa.

* Nick Sanders exits as PD of Nationwide AC
WOMX/Orlando.

s After nearly five years, PD Dan Cowen de-
parts Lite AC KKLI/Colorado Springs.

* AC WAEV/Savannah OM Jeff Roper be-
comes PD at Country WHKZ/Columbia, SC, replac-
ing Doug Enlow.

» WDRK/Panama City PD John Schuster-
Stuart exits August 26 on a prearranged three-week
notice. He'll pursue larger-market opportunities.

* Ron Strong becomes PD at Country WCLT/
Newark-Columbus, OH.

* KDDKI/Little Rock PD Don Moore segues to
a Dallas-based Western sales rep gig with TM
Century.

* Mark “The Shark” Williams exits as PD at
WHTOMWilliamsport, PA. GM Vic Michael becomes
interim shark until a successor is named.

* WLVQ/Columbus, OH APD/MD/midday
maven Jo Robinson will be doing the same three
jobs at WRCX (Rock 103.5VChicago, effective
September 6. Mark Tammany joins 'RCX as night
windjammer from Classic Rock KZFX/Houston.

* Country KIOX-FM (X-97¥Bay City, TX ele-
vates PD/moming dude Michael Shiloh to OM. He'll
still do mornings.

* Classic Rock WCGY/Boston PD Dave Coo-
per segues to OM at WHDQ-FM & WKXW-FM/
Claremont, NH.

* Former Progressive KTHX/Reno resurfaces
for the third time, moving down the dial to 84.7 and
uprooting News/Jazz hybrid KZIS (Jaws-FM). The
flip is expected to transpire this weekend; the
KTHX staff remains intact.

* WCMF-AM/Rochester drops its simulcast,of
sister Rocker WCMF-FM and flips to all-Sports.

e KLIT (FM 101.9¥L.A. — soon to adopt the
calls KSCA (Southern California’s Album Alter-
native) — hires veteran Bay Area personality Mimi
Chen for evenings.

* Country WBCS/Boston hires Mike Adams
and Tom Doyle for mornings. Adams comes from
crosstown Goid WODS, Doyle from Country com-
petitor WCLB (where he was a morning show con-
tributor). The duo used to duet to it in the mid-'80s
at WHDH/Boston.

* WLUM/Milwaukee night brewmeister Kit
Stevens becomes MD at the CHR, replacing Tom-
my Wilde, who cops the late-night nod.

* After five years at MOR WJJDIChicago,
market vet Bob Dearbom resigns his afternoon gig
for a new job in a different time zone.

* Former WBBM (B96)/Chicago staffer Gary
Spears becomes Steve Johnson's afternoon drive
partner at CHR WEZB (B97)/N.O.

* KDGE/Dallas drops Stevens & Pruett from
mornings in favor of more music.

* Andy & Debbie Montgomery — husband-
and-wife morning team at WGKX/Memphis for the
last nine years — exit to pursue a career in Chris-
tian radio. Replacing them are Jay Young and Brian
Elder, formerly doing the Young & Elder act at CHR
(now AC) WAPI/Birmingham. WGKX MD/midday
dude Jon Conlon also exits; no replacement yet.

* WGRD/Grand Rapids personality Terri Lon-
don becomes MD/midday maven at crosstown
WSNX.

e CHR WPST/Trenton ups MD Dave McKay to
APD/MD.

* WZXL/Atlantic City names Rich DeSisto MD.

e Gary Mills joins Country WCOS/Columbia,
SC for evenings, coming from crosstown CHR
WNOK-FM. He succeeds Savannah Jackson, who
split for middays at WKGB/Augusta, GA.

* Former KGON/Portland morning men Dave
Scott & Tom Tumer join KATS/Yakima, WA for
mornings.

' 4

®Val Azzoli promoted to Attantic Records Exec. VP/GM.
®Richard Penn named WTPX/Miami President/GM.
®David Hall becomes KIR0-AM & FM PD.

®Sean Ross cops WGCHChicago PD nod.

:

oTJ. Lambert elevated to Drake-Chenault VP/GM.
®Ken Richards becomes KHQT/San Jose PD.
®Bob Craig named WEAZ/Philly PD.

§

® Randy Bongarten upped to NBC Radio President.
®Ed Mascolo boosted to RCA Division VP/Contemporary
Promo.

@ Bobby Rich returns to KFMB-FM/San Diego as Program
Mgr.

4

O RKO Radio President Dwight Case adds KHJ/L.A.
GM duties.
®Danny Davis becomes Casablanca Records VP/Promo.

¢

@ Steve Rivers named WZGC/Atlanta PD.

Vice President Al Gore will be the
keynote speaker at NABOB's 18th annual
Broadcast Management Conference in DC
on September 16.

< <

Music meetings — especially in the
product-saturated Alternative format — can
be lively affairs. KUKQ/Phoenix hopes
they’ll be lively enough to make good
radio: Beginning next Monday (8/29), the
station will broadcast its weekly music
meeting — under the nom de aire
“Monday Morning Music Meeting” — live
from 10am-noon.

Each week, PD Jonathan L. Rosen,
MD Larry Mac, and AMD Alisson Strong
(formerly middays at crosstown Alternative
KEDJ [The Edge)] will interact with listener
phone calls and a designated record exec.
Chaos Dir/Alternative Promo Geordie
Gillespie will be the first to pit his
persuasive powers against the KUKQ trio.

“When | came back to radio, | was
asked to do something that was
challenging and different Rosen told ST.
“I've been trying to come up with new
ideas as | recycle what Alternative radio is
all about. This is something I've always
wanted to do”

Records

* Liberty Dir/West Coast Reg. Sales Bill Ken-
nedy steps up to Dir/Nat’| Sales for the label. He’s
relocated to Nashville.

* A&M Seattle promo rep Beth Tallman
segues to an LA-based Product Mgr. gig for the

label. NYC promo ass't. Eric Baker is her re-
placement.
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R.E.M. Ready To Unleash A ‘Monster’

MONDAY, AUGUST 29 1989/ Neil Young's “This Note's For You"
n the heels of their two biggest albums, R.E.M. of- makes overseen by producer Matt wins MTV's Best Video award. Iron-

; ; . ; . 1958/ George Harrison joins the Quarry- ically, the network initially refused
fer up “Monster,” an album said to differ markedly in ~ Yallace (Faith No More) and rock men — the group that eventually y' ¢

: : scribe Dave Konjoyan. The release fo air the anti-sponsorship clip.
sound from their previous efforts. The band recorded "> "¢ "0 dgq L becomes the Beatles. 1990/ Sinead 0°Connor's “Nothing Com-
the set in L.A., Atlanta, Miami, and New Orleans with their anniversary of the Carpenters® sien. 1966/ The Beatles give ther last concert pares 2 U” wins MTV's Best Video
longtime producer, Scott Litt. g : (;LYM arpenters: sign — excluding rooftop gigs — at SF's award.
“What's The Frequency. Ken ing to A&M. ‘ Candlestick Park. ' Bom: the Iate Sylvesier 1947, Roger Wa-
requency, Among the 14 tracks are the Cran-  § 1976/ Blues great Jimmy Reed dies. {ers 1947, CeCe Peniston 1969

neth?” arrives at Rock and Alterna-

berries” “Close To You.” Cracker’s Bom:the late Charlie Parker 1920,
tive via special service Wednesday,

“Rainy Days And Mondays.” Sheryl Michael Jackson 1958 WEDNESDAY, SEPTEMBER 7

September 7. (In the *80s, deranged Crow’s “Solitaire,” 4 Non Blondes’ TUESDAY. AUGUST 30 1978/ Who drummer Keith Moon, 31,
New Yorkers took to accosting CBS- “Bless The Beasts And The Child- . dies of a drug overdose in London.
TV newsman Dan Rather with that ren.” and Sonic Youth's **Superstar.” 1989/ Then-Guns N’ Roses guitarist lzzy 1984/ Janet Jackson weds James De-
question, which remains unexplain- which is at Alternative now. It's Stradlin is arrested for creating a Barge. The marriage is eventually
ed.) Other titles include “Star 69" backed with Bettie Serveert’s *For disturbance on an airline flight — annulled.

“Crush With Eyeliner,” “Bang And All We Know." Richard Carpenter urinating on the carpet and smok- 1991/ Hammer's cartoon show, “Ham-

himself contributed to Matthew ing in the non-smoking section. merman,” premieres on ABC-TV.

Blame,” and “Tongue.” i . . X
Sweet's take on “Let Me Be The 7993/Billy Joel is the first musical guest Born: the |ate Buddy Hally 1936, Chrissie

Harmonies come courtesy of sev-

eral guests, including Sonic Youth's One.” which is at AC and Pro- m:nla\:;§"‘ute3how With David Hynde (Pretenders) 1951
T!lul'StOH. Moore,_ Lynda St'[’e Love,” Carly Simon & Michael £ressive now. Look for the box set Born: John Phillips (Mamas & Papas) THURSDAY, SEPTEMBER 8
(smger.ME;tl:ael > smerl)l, andlﬁ)am McDonald’s “You Belong To Me,”  ©f seven seven-inch 45s (!) 1935 1957/ Jackie Wilson releases his first sin-
Phoenix. The Warner Bros. LP — " . . e
ted in stores September 27 — 214 Rodgers & Hart's “My Funny Crows’ Sordid Past WEDNESDAY, AUGUST 31 gle, “Reet Pette’
I TSl e P TCE Valentine.” “Body & Soul” is at UC . . 1962/ Bobhy “Boris” Picke!t's “Monster
is dedicated to her late brother, radio: the LP leS _ Before Counting Crows hit the 1976/ George Harrison is found guilty of Mash” makes s first N
y ; goes on sale Septem . ¢ thei i i und its first appearan
River. ber 13 nation's airwaves, two of their mem subconsciously ~plagiarizing the on national charts.
Cranberry Zombies . bers were involved with the San Chiffons’ "He's So Fine” when com- | 167>/ Neil Young and Carrie Snodgress
On their sophomore set, “No Vll‘gln Ferry Francisco band Sordid Humor. posmg y Sweet Lord become parents 1o son Zeke.

1988/ Elton John auctions off his collec-
tion of concert costumes and mem-
orabilia. The assortment nets over
$6 million, including one pair of
glasses that goes for $16,000.

Born: David Steele (Fine Young Canni-
bals 1960

FRIDAY, SEPTEMBER 9

L 1959/ Elvis Presley makes his first ap-
The Chiffons — he's so fine (hare rama). pearance on “The Ed Sullivan

Need To Argue” the Cranberries Bryan Ferry makes his Virgin That band cut several tracks_ from
deliver a rougher sound than on debut stateside with “Mamouna>  1990-92 ‘th.a | never saw 'lhe lxght o
their debut. Like that record, this Is- Ferry produced with Robin Trower, :iay inc unﬁl ILOWMcaPnIc:gml;s i
land set was produced by Stephen  Dut the album marks something of ;:j'?g,, t:'g ht R tﬁsr;c C ] s){mg_
Street (Morrissey, the Smiths). a Roxy Music reunion: Brian Eno pdz):mW itz on backing ":5
“Zombie” — a tune about Northern ~ €o-wrote “Wildcat Days” and plays T A DukiIe N bkinERvCeals
Ireland — goes to Altemnative in Keyboards throughout. Roxy guitar-  behind frontman Tom Barnes (now
mid-September. The full LP arrives 1St Phil Manzanera and saxman ~ of Laundry). Crows axeman Dave
e | Andy MacKay are also heard, as  Bryson produced seven of the
are Nile Rodgers, Maceo Parker, Taks.

) Baker Back Steve Ferrone, and many others. ~ _ Darbarossa” (co-written by Dur- Show.” The Big E is shot from the
Anita Baker returns after a three- The title track ships September 2 1t2) shipped to Rock, Alternative, 1988/ Bruce Springsteen and actress Ju- waist up so his thrusting pelvis

year maternity leave with “Rhythm  to  Alternative, Progressive, and and P TOEIESSIVG this week. The full lianne Phillips file for divorce. won't offend the masses.
Of Love,” her fifth album — and NAC, The set hits the streets Sep-  set arrives September 20. Born:Van Morrison 1945, Rudolph 1992/Van Halen's “Right Now” wins
first without producer Michael tember 20. Mountain Stage 7 :che':ker :ggﬂfﬁ%ﬂs) 1952,|Glori: MTV's Best Video award.
Powell. Producers this time include , . stefan 1957, Glenn Tilbroo Born: the late Otis Redding 1941, Bil
Tommy LiPuma, Arif Mardin, Carpenters: . ,:u]s_.long‘?’ls‘hvzel;zscto(u)nftxrr:f Crzy; (Squeeze) 1957 Preston 1946, Dave Stewart (e:(y-
George Duke, and Baker, who The Next Generation T i Ay TEL Eurythmics) 1952

e > ’ Stage Live, Volume 7" features a THURSDAY, SEPTEMBER 1

helmed the title track and wrote/co- The tribute albums keep on com- . : “« it ] ] SATURDAY, SEPTEMBER 10
. )/ al- )
wrote five tunes. ing. On September 13, A&M will [UeAve RiGRICh AN JOREST T B 1956/Ents Presley buys his mother a

. . s B ly performed on PRI’s syndicated pink Cadillac. 1964/ Rod Stewant records his first single,
She also mterpfetsmlr{:l Dav;(d (‘)&f rclcleas’e _ If 1 Wgre A Carpgnter,Q an  dyountain Stage” radio show. The 1971/ “The Sonny And Cher” show pre- “Good Moring Little Schoolgid”
Burt Bacharach’s e Loo alternative-leaning collection of re- disc, which shipped in sampler form mieres on CBSTV. 1975/ Kiss release- “Kiss Alive"
to radio this week, also features such Born: Barry Gibb 1946 1988/ The first Elvis credit card is issued.
acts as Cowboy Junkies, the Vio- FRIDAY, SEPTEMBER 2 1990/ The Fresh Prince (aka Will Smith)
lent Femmes, Hot Tuna, the Judy- o Pl . ; makes his television debut as *The
BDDK BEAT bats, Ben Harper, and Morphine. 1970/ Ph_ll .c‘ollms responds to an ad in Fresh Prince Of Bel Air" premieres
. =y Britain's Melody Maker and be- NBCTV.
Nashville-based indie label Blue 4 on .
§ 79 Plate Music will have the set in comes) R fopsGanesis. Born: Jose Feliciano 1945, Joe Pemy
LOS[ 703 SOllndS stores September 20, 1976/ Gloria and Emilio Estefan are (Aerosmith) 1950, Siobhan Fahey
. married. o Qi n
- . . . (Shakespear’s Sister, ex-Bana-
Captumd In Prlnt Sounds Like Dinosaur Jr 1989/ Ex-Cars frontman Ric Ocasek mar- narama)
“Without A Sound” is Dinosaur ries model Paulina Porizkova. SUNDAY. SEPTEMBER 11
D espite all the swings and Jr’s third Sire/Reprise release. Band SATURDAY, SEPTEMBER 3 1962/ The Beatl d what will b
Arrows of outrageous for- mastermind J Mascis produced and 1967/ Folk giant Woody Guthrie. 52. dies e WO
tune that have catapulted sang, as usual, and drummed and g ¥  oc, di come their first UK hit single, “Love

of the hereditary disease Hunting- Me Do”

"70s rock and ‘old school” funk and played keys this time as well. John ton's Chorea. e .

disco into the nostalgia hot seat, Agnello engineered and mixed, as Born: Al Jardine (Beach Boys) 1942 1967/ The Beatles' “Magical Mystery Tour
. . . begins crossing the English coun-

one genre from the complex tap- he did the last time. Come singer SUNDAY. SEPTEMBER 4 it

estry that is the '70s still lan- Thalia Zedek sings on three tunes. 2 :

guishes without radio airplay or “Feel The Pain” is at radio. The set 1954/ Edvis makes his first — and only —

critical respect — the pure pop arrives in stores next week. appearance at the Grand Ole Opry.

and bubblegum of artists such as ¥ 8o v . e

the DeFranco Family, Helen Red- - Major Bad Religion MONDAY. SEPTEMBER 5

dy, and Shaun Cassidy. “Stranger Than Fiction” .is the 1986/ Dire Stralts win MTV's Best Video

Veteran Boston air personality  early death, “Seasons In The Sun?) first album  Southern California award for “Money For Nothing.”

Barry Scott has carved a career Scott interviews and profiles 21 punk survivors B‘_ld Religion ha\:e 1990/B.B. King receives a star on the

from fighting this tide of obiivion,  |argely forgotten hit artists, and the ireat(?d for Atlantlf/AG (last year's Hollywood Walk Of Fame.

hosting shows on several stations  delights of discovering where they Recipe For Hatg was originally 1991/ R.EMs “Losing My Refigion” wins ]

dedicated to preserving and reviv-  are now and the odd trivial nugget released on BR guitarist Brett Gur- MTV's Best Video award. Jackson 5 — cartoon characters.

ing “My Girl Bill] “Alone Again (did Link Wray really lend his ewitz’s indie label, Epitaph, in June 1992/ John Mellencamp marries model

(Naturally), “Billy, Don't Be A Hero; “Rumble”style guitar to the afore- ’93 and was picked up by Atlantic Elaine irwin. 1971/ The Jackson 5 cartoon series pre-

and songs in a similar vein. mentioned Jacks