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INSIDE:{

RADIO’S MULTIMEDIA
MARKETING EFFORTS

How will radio fare in the 21st |
century? Interep’s Stewart
Yaguda explains how technology
will help us cruise the Information
Highway, while simple logistics will
keep us No. 1 on the Interstate
Highway. Meanwhile, Rock WCMF/
Rochester, NY and WIZN/
Burlington tell how they keep
clients and listeners plugged in
via newsletter.

Pages 14, 27

ROOKIE RADIO: KJEE
ROCKETS TO THE TOP
How did three novices and an
engineer/owner take Alternative
KJEE/Santa Barbara, CA to No. 1
18-34 within six months? Word
of mouth, automation, no
commercials, and “a tremendous
hole for this music,” says
PD/MD/air talent Heather Luke.
Page 26

HOUSTON COUNTRY
BATTLE HEATS UP
“My goal is to take every
25-44-year-old away from
everybody else,” says new
KIKK-FM VP/GM Bob
Moore, who's increased the
currents and dropped most
hosts as part of a station
overhaul. Besieged

THE INDUSTRY’S NEWSPAPER

Shamrock Broadcasting President/
COO Marty Loughman has been pro-
moted to CEO. He succeeds Bill Clark,
who continues in his role as Shamrock
Chairman.

“T look forward to working together
with Marty as we have in the past,” said
Clark, who had been the group’s CEO
since 1988. “The only major difference
will be that he now has the full capacity
of being CEQ, and 1 will focus more on
acquisitions, policies, mergers, etc.”

“Although my position and respon-
sibilities won’t change dramatically, I am
proud of the new title and responsibili-
ties,” Loughman told R&R. “It is now
my task to move the company forward.
We have always been known as a good
company to-work for, and I will continue

to make it more financially sound.”

Loughman’s elevation to CEO
comes as part of a succession plan put
into place when he was appointed COO
in 1992.

in 10 markets.

Loughman Upped To CEO
0f Shamrock Radio Group

Succession complete; Clark still Chairman

Clark

Burbank, CA-based Shamrock owns 18 radio stations

Slgerson Elevated To EMI
Records President/CEQ Post

L ess than twa
months after join-
ing EMI Régcords
Group North America
as Sr. VP/A&R, Davitt
Sigerson has been cata-
pulted to President/CEO
of the EMI Records
division (EMI, Chrysa-
lis, and SBK). Sigerson
was President/CEO of
Polydor Records U.S.
until last Memorial Day. He suc-
ceeds Daniel Glass, who resign-
ed after less than two years as
EMI Records President/CEQ.

Calling Sigerson ‘‘extremely
creative and talented”” EMI
Group Chairman/CEQO Charles
Koppelman praised his “tre-
mendous focus and leadership
abilities.” He added, “Having
grown up in this business as both
an executive and a musician,
Davitt has a keen understanding
of what it takes to find great mu-
sic, work with artists, and get
their music heard by a lot of peo-
ple.”

Sigerson

Recently, A&R people
have taken over the stew-
ardship of a number of
record labels: Lenny
@ Waronker at Warner
Bros., Bab Pfeifer at

Hollywood, and Gary
i Gersh at Capitol, for
example. Asked if he
feels like part of a trend,
Sigerson told R&R,
“What's always been im-
portant in this business 1s artists,
and clearly, people who are
thinking about the music from an
artist’s perspective are best able
to market it in these times — and
to attract it. Everycne is coming
to the conclusion that if that’s
what’s important, you need peo-
ple whose interests lie in those
areas to get the jo> done.”

Though he wasn’t specific
about how he plans to get this job
done, Sigerson said, “I’'m a pret-
ty idealistic guy, and I have a lot
of plans and specific ideas that
come from a career of observing

SIGERSON/See Page 21
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Zelnick Named Te Oversee
BMG North American Music

There's a new executive over-
seeing BMG's U.S. labels.
Strauss Zelnick, a high-profile
player in the film and interactive
media industries, has joined
BMG Entertainment North
America in the new post of Pres-
ident/CEO. He'll be based in
New- York, reporting to BMG
Entertainment Chairman/CEO
Michael Dornemann.

Zelnick will supervise the op-
eration of the conglomerate’s four
major record companies —

RCA, Zoo, Private Music, and
Arista — plus all of its joint ven-
ture labels. His relationship will
be different, howevar, with Ar-
ista, where President/CEQ Clive
Davis still reports to Domemann
and to the Ansta Board, on
which Zelnick now sits.

Hire The Consultant

Zelnick will also be in charge
of BMG’s music publishing and
interactive entertainment world-

ZELNICK/See Page 21
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the new song from

New-Miserable Experience

ROAD”

Produced by John Hampton and Gin Blossoms

Direction: Bill Graham Management

g © 1994 AZM Records. Inc. All nights reserved.
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Kargol VP As
Motown Resets
Pop Promo Dep

Kargol

Silva

Mark Kargol has been ap-
pointed VP of Motown Records’
newly restructured Pop Promo-
tion department. He most recent-
ly served as Sr. Director/Pop
Promotion, West Coast at Jive
Records.

Kargol, a 15-year industry vet-
eran, will oversee Motown’s en-
tire Pop Promotion department,
taking over where former Sr. VP/
Pop Promotion Frank Turner
and former VP/Pop Promotion
(and current R&R Sr. VP)
Charley Lake left off.

MOTOWN/See Page 21

LiPuma Becomes
GRP President

Renowned jazz
producer Tom-
my LiPuma has
joined GRP
Records as
President. He
left his Sr. VP/
A&R post at
Elektra some
weeks ago, fol-
lowing the reor-
ganization of the
Warner Music-U.S. labels. He
succeeds GRP President/co-
founder Larry Rosen, who be-
comes GRP Chairman Emeritus.
Co-founder Dave Grusin re-
mains Creative Consultant.

“Tommy is that truly rare in-
dividuai — a creative force and

LiPUMA/See Page 21
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20/20 Ownership
Rule Kicks In

The FCC’s national radio owner-
ship limits increase to 20 AMs
and 20 FMs today (9/16). The
automatic increase from 18/18 to
20/20 was written into the FCC
order that scrapped the old 12/12
standard and legalized duopoly
ownership two years ago.

20/20 LIMIT/See Page 21

National Radio Ratings
Arg.

Network Persons (000) /Change
ABC Prime I ARE) -5.4
ABC Platinum 2177 -6.4
Westwood CNN* 2159 +10.8
Westwood Variety** 2072 —
CBS Spectrum 17585 -48
ABC Genesis 1681 -28
CBS ' 1346 -47
Westwood AC** 1194 —
Westwood Young Adult** 1153 —
Westwood Country** 1083 —
Westwood Source 950 -38
ABC Galaxy 829 -69
ABC Excel 808 +0.2
American Urban 657 -133
All networks 21,977 -83

:fzz:eﬂy . Unlthr‘f\.e(wod( i WMBS, WNBC; and Unisler Power, Super.
Statistics submitted to R&R by the major and were by

ook ciaranca secorde, ll abies opresent Monday Sundy, Sammanignt -
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Cleveland DA Investigating

Stern Sabotage Incident

OmniAmerica Communica-
tions’ WMMS-FM/Cleveland
remains under investigation afier
former 'MMS engineer Bill Al-
ford pleaded guilty to cutting the
wires carrying a remote broad-
cast (6/10) by Howard Stern and
crosstown WNCX-FM (R&R
6/17).

“There is an ongoing investi-
gation at this point,” commented
Craig Weintraub, the prose-
cuting attorney. “We have no
choice but to investigate the en-
tire station and find out if anyone
there knew about what Alford
was doing.”’

Alford pleaded guilty in Cuya-
hoga County Court last week
(9/7) to one count of disruption

s DM S

R

of public service and one count
of criminal trespassing. Alford,
who will be sentenced September
28, faces a maximum penalty of
up to two years in jail and a
$5000 fine. Weintraub pointed
out that Alford is not being given
any break for cooperating with
the prosecution.

*“He feels like he needs to help
out, and he has continued to as-
sist me through the investiga-
tion,” said Weintraub.

WNCX ‘Vindicated

WMMS Exec. VP/GM Dean
Thacker acknowledged Alford’s
plea in a statement that said,
“The station believes that Mr.

STERN SABOTAGE/See Page 21

RIAA Testifies Against
Pennsylvania Lyrics Law

RIAA presented testimony
Monday (9/12) against a Pennsyl-
vania lawmaker’s bill which
would make it a crime to sell rec-
ords carrying “explicit lyrics”
warnings to minors.

State Rep. T. J. Rooney (D-
Bethlehem) introduced the bill in
June after an incident in which
a white student gave a black stu-
dent a note that included a phrase
containing the word “nigger.”
The phrase, according to a staf-
fer in Rooney’s district office,
came from a popular rap song.

RADIO & RECORDS INC.

Rooney, a 29-year-old father of
two, told R&R that RIAA's cur-
rent labeling system isn’t enough
of a deterrent. “To their credit,
they created this labeling system.
The problem is, in the last 10
years, it’s gone from bad to
worse. Today, you've got the

most crass messages aimed along
racial lines and at women.”

Explicit Examples
To buttress the case for his bill,
Rooney’s staff compiled a page

RIAA/See Page 21
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1994 DEALS TO DATE |

Dollars To Date: $1,773,744,698
(Last Year: $1,644,621,401)

Dzzls Of Thz YWasl

® KLUV-FM/Dallas $51 million

Galluzzo Denies Jacor Control

Tony Galluzzo says he’ll be calling the shots in
Denver if his purchase of KIIX-AM & KTCL-FM
is OK'd — not Jacor, as charged by competitor

This Week’s Action: $69,268,261
(Last Year: $38910,570)
Stations Traded This Year: 925

B

O KDMI-AM & KGGO-FM & KHKI-FM/
Des Moines $11 million

Noble.

(Last Year: 968)

Stations Traded This Week: 22
(Last Year: 46)

DEAL DETAILS BEGIN ON PAGE 6

it

Infinity Broadcasting ups its radio total
to 26 stations with the $51 million purchase
of KLUV-FM/Dallas from TK Communi-
cations.

Katz Execs Cash Out

An SEC filing reveals departing Katz Media
Corp. executives sold over $12 million in stock to
new owner Donaldson, Lufkin & Jenrette.

See Page 6

See Page 6

RADIO BUSIN.
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EARNINGS

Slight Declines For Heftel, Katz Media

eftel Broadcasting Corp.
H (Nasdagq: HBCCA) réport-
ed net income of $1.3 mil-
lion (23 cents per share) for its fis-
cal third quarter ended June 30,
down from $1.4 million (23 cents)
a year ago. Revenues increased to
$6.1 miltion, from last year's $6
million.
Heftel owned two radio sta-
tions and had interests in two

language radio network.

others during the quarter. it com-
pleted an PO in July and has sub-
sequently closed purchases on
five stations and a Spanish-

atz Media Corp. (publicly
traded bonds, many em-
ployees are shareholders)

reported second-quarter net in-
come of $1.1 million (78 cents per

share), a decrease from last year's
$1.3 million (89 cents). Net oper-
ating revenues rose from $421
miliion to $486.9 miltion.

KMC recently called off a pub-
lic stock offering and sold major-
ity control to Donaldson, Lufkin &
Jenrette (see story, Page 6). KMC,
the nation's largest rep firm, owns
five radio rep firms along with TV
and cable rep interests.

SANDLER:
INVESTMENT CAPITAL

FOR COMMUNICATIONS
COMPAN IES

Sandler Capital Management, with managed
assets of $750,000,000, provides investment
capital to a broad range of public and private
communications companies in: traditional
media, programming, entertainment, interactive
multimedia, information services, and
telecommunications.

Sandler’s investment partnerships supply
capital for:

« carly stage private companies

» acquisitions and restructurings

« management buyouts

« initial and secondary public offerings

For information call us at 212-754-8100.

767 FIFTH AVENUE NEW YORK NY 10153 212-754-8100

Harvey Sandler Barry Lewis
John Kornreich  Michael Marocco
Andrew Sandler

S5S
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Washmgton Mmorltles Get
Boost From Infinity Deal

Infinity Broadcasting is making good on its bargain to
fund marketing and broadcast training for minorities in Wash-
ington under a 'settlement ;with the African American Busi-
ness Association that cleared the way for Infinity’s purchase

of WPGC-AM & FM.

Infinity agreed to the $2.75 mil-
lion settlement after AABA petition-
ed the FCC to deny Infinity’s $60
million purchase of the combo. In
the petition, AABA maintained that
Infinity shouldn’t be permitted to ac-
quire the stations because Howard
Stern, who is syndicated by Infini-
ty and heard on its WJFK-FM/
Washington, is racist. While Infini-
ty denied the allegations, it agreed
to the settlement. The FCC approv-
ed the sale and settlement in May.

‘Media Incubator’

WPGC-AM & FM and Infinity
are still in the planning stages of the
program, dubbed the *“African
American Media Incubator.” So far,
Infinity has set aside $300,000 to
outfit a studio, lease office space and
furniture, and pay salaries for three
employees. Another $25,000 will
fund a broadcast training program
for African-Americans.

Infinity also plans to offer free
training to AABA members and

others in the Washington business
community. The one-day mini-
courses will explore effective media
planning, target marketing, public
relations, and media campaign de-
velopment. The idea is for minority-
owned businesses to be comfortable
with radio advertising.

Ad Discounts Available

Those who attend may also pur-
chase low-cost ads on WPGC-AM
& FM. Infinity had agreed to set
aside $2 million in airtime over the
next four years for purchase at deep
discounts by those who attend the
seminars.

“Small and minority businesses
represent an untapped vein of poten-
tial revenue for radio stations,” said
AABA President Ed Murphy. “In-
finity’s initial contribution should
more than pay for itself in increas-
ed revenues generated from success-
ful African-American businesses
using radio.”

[

Pearl Broadcasting
Company

has completed the sale of the assets of

WRLX FM
West Palm Beach, FL

to

Fairbanks Communications Corp.
Richard M. Fairbanks, President

The undersigned initiated this transaction on behalf of the seller
and assisted the parties in the negotiations.

il

TED THIEPBURK]
COMPANY

Ted Hepburn, President Todd Hepburn, Vice-President
325 Garden Rd., Palm Beach, FL 33480 P.O. Box 43263, Cincinnati, OH 45243-0263

(407) 863-8995

August 11, 1994,\

(513) 271-5400
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With great broadcasters like...
David Ross

“Stratford Research has played a key
role in the demographic repositioning
and continued success of Y-100. |
believe in branding and | believe in
Stratford. They are an invaluable
part of our management team.”

David Ross
President & General Manager, Y-100 & BIG 106
Miami-Ft. Lauderdale

David Ross relies on Stratford Research to help build his South Florida duopoly
into a branded franchise. He uses Stratford because we're the only firm that
provides the Fortune 500 research and brand marketing techniques that were
previously reserved for the world's top consumer marketers. That's the same
reason why the NAB asked Stratford to write The Franchise, the industry's
definitive book on radio branding.

Stratford's branding discipline represents a true source of competitive advantage
for radio stations. That's why David Ross wants it in Ais arsenal. He looks to

Stratford for strategic research, music testing, focus groups and brand marketing.

For more information, call John Dickey at 404-688-1166.

STRATFORD RESEARCH

The Leader In Media Branding

CNN Center, Atlanta GA

WWW ameticanradiohistor—eer i
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Tsunami Denies Jacor Control

sunami Communications owner Tony
Galluzzo has told the FCC that he alone
will control KIIX-AM & KTCL-FM/Well-
ington-Fort Collins (Denver), CO — not Jacor
Communications, as alleged by competitor No-
ble Broadcast Group.
Tsunami told the Commission that nothing about Ja-
cor's involvement in the deal to buy the combo for $3.95
million will give Jacor de facto control of the stations —

neither Jacor's loan of the purchase price nor a joint sales
agreement to have KIIX and KTCL advertising sold by the

same staff as Jacor's KOA-AM, KTLK-AM, KBPI-FM, &
KRFX-FM/Denver.

Tsunami’s response to Noble's petition to deny the
sale noted that the agreement with Jacor's four Denver
stations covers only advertising, not programming. “All
KIX/KTCL programming decisions will be made by Mr.
Galluzzo,” Tsunami told the FCC.

Galluzzo is COO of Cincinnati-based Critical Mass
Media, a consulting company jointly owned by Jacor
President/co-COO Randy Michaels and Jacor itself. But
Galluzzo told R&R he will resign and move to Denver to
run his stations once the purchase wins FCC approval.

Katz Sale Details Divuiged

EC filings reveal that parterships

managed by Donaldson, Lufkin & Jen-

rette paid $39.6 million to acquire a
71% stake in Katz Media Corp.

According to the documents, KMC Chairman Emer-
itus Jim Greenwald was paid over $8.5 million for his
shares and ex-CEO Peter Goulazian over $3.7 million. Both
have announced plans to retire.

Sandler Media and 61K Assoclates were paid near-
ly $50 million for their stock interests. The remainder of
the purchase price went to redeem stock options held
by many KMC employees and to buy shares held by sev-
eral current and former employees.

TRANSACTIONS

Infinity Ropes In TK Comm.’s
Dallas FM For $51 Million

TRANSACTIONS AT A GLANCE

® WAGC-FM/Centre, AL $75,000

© WFPA-AM/Fort Payne, AL $34,650

® WHHY-AM & FM/Montgomery $25 million (estimate)
©® KQST-FM/Sedona, AZ $378195

©® KBAI-AM/Morro Bay, CA $80,000

] COmmumly Paclflc pn:ks up ARS Des Moines trombo for $11 million

B . i
e b -H: i

KLUV-FM/Dallas

PRICE: $51 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Infinity Broadcasting Corp.,
headed by President/CEO Mel Kar-
mazin. It owns KVIL-AM & FM/Dallas
and 23 other stations. Phone: (212)
7506400

SELLER: TK Communications, head-
ed by Chairman/CEO John Tenaglia.
It owns four other stations. Phone:
(305) 525-8500

FREQUENCY: 98.7 MHz

POWER: 100kw at 1590 feet
FORMAT: Gold

BROKER: Paul Leonard of Star Media
Group

KDMI-AM & KGGO-FM &

KHKI-FM/Des Moines

PRICE: $11 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Community Pacific Broad-
casting Company L.P., headed by
President David Benjamin. It owns
five other stations. Phone: (907) 522-
1515

Americas most recommended

SELLER: American Radio Systems
Inc., headed by Chairman/CEO
Steven Dodge, co-COO David Pearl-
man, co-COO John Gehron, and
CFO/co-COO Joseph Winn. They own
20 other stations. Phone (617) 375-
7575

FREQUENCY: 1460 kHz 94.9 MHz
97.3 MHz

POWER: 5kw daytimer; 100kw at 1066
feet; 115kw at 450 feet

FORMAT: Religious; Rock; Country
BROKER: Richard Blackburn of
Blackbum & Co.

WAGC-AM/Centre

PRICE: $75,000

TERMS: Asset sale for $25,000 cash
and a three-year, $50,000 promissory
note at 8% interest

BUYER: William Shedd of Cedar
Bluff, AL, purchasing a 100% stock
interest in Radio Centre Inc. Phone:
(205) 927-5353

SELLER: John and Freda Kelsey of
Centre

FREQUENCY: 1560 kHz

POWER: 1kw daytimer

FORMAT: Religious

WFPA-AM/Fort Payne

PRICE: $34,650

TERMS: Asset sale for cash
BUYER: KEA Radio Inc., headed by
President Ronald Livengood of
Scottsboro, AL It owns two other sta-
tions. Two of the principals in the
company have an interest in four
other stations. Phone: (205) 259-2341
SELLER: PEPA Communications
Inc., headed by President Paul White.
Phone: (205) 845-2111

FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: Gold

WHHY-AM & FM/Montgomery
PRICE: $2.5 million (estimated)

TERMS: Asset sale for cash. The US.
Bankruptcy Court has approved the
sale of this combo and WTWCTV/
Tallahassee, FL for a total of $71
million. R&R estimates the radio por-
tion of the price to be $2.5 million.
BUYER: Alabama Radio Broadcast-
ing Inc., owned by Bennett Smith of
Gulf Breeze, FL; Brian Brady of
Okemos, WI; and Richard Incandela
of Qak Brook, IL. They own one TV
station. Brady has an interest in eight

©® WIXI-FM/Naples Park, FL $3.35 million

® WULF-AM & WKHX-FM/Aima, GA $12,000

©® WSEG-FM/Brunswick, GA $111,000

© WSQR-AM/Sycamore, IL $45,000

© WABL-AM/Amite, LA $50,000 for 75%

® WELG-FM/Rogers City, Ml $2000

® WQST-AM/Forest, MS $90,000

® KLWT-AM & KCLQ-FM/Lebanon, MO $350000
® WNBR-FM/New Bem, NC $416 for 4%

© WXOL-AM/Oshkosh, WI $190,000

other TV stations. Phone: (904)
932-7990

SELLER: Thomas Duddy, receiver. He
has also sold one TV station to the
buyer. Phone: (502) 587-9711
FREQUENCY: 1440 kHz; 101.9 MHz
POWER: 5kw day/1kw night;100kw at
1096 feet

FORMAT: CHR

BROKER: Larissa Alexandra of H.B.
La Rue Media Brokers

KQST-FM/Sedona

PRICE: $378,195

TERMS: Asset sale for $250,000 cash
and a three-year, $128,195 promissory
note at 10.5% interest

BUYER: Rocket Radio Corp., owned

AC and CHR

consultants

by John Law Jr., of Palo Aito, CA.
Phone: (602) 282-7031

SELLER: American Aircasting Corp.,
represented by Secretary/Treasurer
Richard Gilbert. Phone: (602) 282-7031
FREQUENCY: 1001 MHz

POWER: 532 watts at 750 feet
FORMAT: AC

KBAI-AM/Morro Bay

PRICE: $60,000

TERMS: Asset sale

BUYER: Sarape Communications
Inc., owned by Andy Fakas of LLaguna
Beach, CA. He owns two stations and
has an interest in one other. Phone:
(909) 337-3024

Continued on Page 8

BURNS
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.j_;:acobs Media’s roster of Edge
clients continues to grow. We're
pleased to announce the addition .
of KDGE in Dallas to our list of Modern Rock
stations. More and more broadcasters are turn-
ing to Jacobs Media for our experience in a
format that everyone’s talking about.

Oy

Jacobs Media is the nation’s leading Modern
Rock consultancy, working with stations in
Minneapolis, Cleveland, Phoenix, Las Vegas,
and now Dallas. The same vision and expertise
that saw the potential of Classic Rock in the 80s
is championing Modern Rock in the 90s.

At this vears NAB, we'll
l| give you the real deal about
| the Modern Rock format.
| You'll learn why The Edge
FRIDAY. OCTOBER 14, is one of the fastest growing

800 AM formats in America, why

INTERCONTINENTAL HOTEL || : . :
SRS [ advertisers are investing

N ey e ——

eting that targets this audience, and why

"~ mar
smart broadcasters like CapCities/ABC,
Emmis, Viacom,and other major playersalready
own and operate Modern Rock stations.

Experts from Jacobs Media, Modern Rock man-
agers, and even a tuned-in Los Angeles media
executive will share their experiences and
answer your questions. Well even throw in the
doughnuts, coffee,and Fruitopia. Seatingislim-

ited, so call 1-800-928-EDGE or (810) 353-9030.

“THE EDGE" is a registered service mark of Media Strategies,Inc./Jacobs Media.
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RADIO BUSINESS

FCC Defends EEO License
Renewal Hearing Policy

he FCC defended its policy on when to

hold license renewal hearings for EEO

violations before a three-judge federal
appeals court panel last week (9/9) in‘Wash-
ington. .

FCC attomey David Silberman argued that there was
no evidence of intentional discrimination by the Chap-
man Root group, which was fined $5000 and ordered to
make special reports on EEO compliance when'licenses

were renewed for its four Florida radio stations, WLKF-
AM & WEZY.FM/Lakeland and WNDB-AM & WCFB-FM/

Daytona Beach. According to Silberman, the penalty “was

very consistent with the way we've treated other licensees
in similar circumstances’”

NAACP attorney David Hoenig didn't accuse the
Root group of intentional discrimination, but argued that
the FCC didnt ask enough questions to determine
whether or not the stations” inadequate efforts to recruit
minority applicants were deliberate.

The judges, however, appeared skeptical of the
NAACP’s efforts to second-guess the FCC and repeatedly
questioned Hoenig about his case’s reliance on statistical
evidence of hiring discrimination.

“Suppose [the licensee is] lazy or suppose they didn't
care — would that qualify as intentional discrimination?”
asked Judge Patricia Wald.

“That’s a tough one” conceded Hoenig.

There was no indication how soon the appeals court
might rule.

KidStar To Go National

hildren’s Media Network announced
plans Tuesday (9/13) to create a nation-
al radio network from the KidStar for-

rhat it’s been airing since May 1993 on KKDZ-
AM/Seattle.

“We have discussions under way with a number of
major broadcasters,” said CMN President Bill Koenig, who
plans to debut KidStar on stations in all Top 10 markets
next April. He said the simultaneous start-up is design-
ed to provide critical mass for national advertisers.

Koenig described KidStar as an interactive multimedia
venture targeting pre-teens that involves a magazine,
online computer service, and on-air phone participation.

TRANSACTIONS

Continued from Page 6

SELLER: KROZ Productions Inc.,

headed by President Rosalind Rog-

off. Phone: (805) 772-2263
FREQUENCY: 1150 kHz
POWER: Skw

FORMAT: Nostalgia

WIXI-FM/Naples Park

PRICE: $3.35 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Radio Equity Partners, head-
ed by President George Sosson. It
owns WCKT-FM/Lehigh Acres (Fort
Myers), FL and 16 other stations.
Phone: (203) 857-5600

SELLER: Wodlinger Broadcasting of
Naples Inc., headed by President
Stephen Wodlinger. Phone: (813)
2621000 5,

FREQUENCY: 1055 MHz

POWER: 950 watts at 583 feet
FORMAT: Nostalgia

BROKER: Don Roberts of Kozacko
Media Services and Mark Jorgenson
of Jorgenson Broadcast Brokerage

WULF-AM & WKXH-FM/Alma
PRICE: $12,000
TERMS: Asset sale for cash

BUYER: Blueberry Broadcasting
Company, owned by Paul and Debra
Deen of Alma. Phone: (312) 6326757

- SELLER: Sunbelt Media, headed by

President Robert Williams. It owns
WKZF/Bayboro, NC. Phone: (806)
355-1044 .

FREQUENCY; 1400 kHz; 104.3 MHz
POWER: 1kw; 21kw at 387 feet
FORMAT: News/Talk; AC

WSEG-FM/Brunswick

PRICE: $111,000

TERMS: Duopoly deal; asset sale for
cash 5

BUYER: Admiral Broadcasting Inc.,
owned by Lomaine Wiggins of Bruns-
wick and Robert and Viola Ester-
brooks of Phoenix. They own WXMK-
FM/Dock Junction, GA. Phone: (912)
2611000

SELLER: CGB Inc,, headed by Presi-
dent Thomas- Fuller. Phone: (912)
261-2909

FREQUENCY: 104.1 MHz

POWER: 6kw at 256 feet

FORMAT: Nostalgia

WSQR-AM/Sycamore

PRICE: $45,000

TERMS: Duopdly deal; asset sale for
cash

BUYER: Dekalb County Broadcasters
Inc, owned by Lamy and Pamela
Nelson of Plano, IL. They own WAUR-
AM & WSPY-FM/Sandwich-Plano and
two low-power TV stations in Plano.
Phone: (708) 552-1000

SELLER: Hometown Communica-
tions Inc., owned by Lamry Weather-
ford, Gary Benton, and Leonard
Watson. Weatherford and Watson
own one station, and Benton and
Watson own one station. Phone: (217)
443-4004

FREQUENCY: 1560 kHz

POWER: 250 watts day

FORMAT: Alternative

WABL-AM/Amite

PRICE: $50,000 for 75%

TERMS: Stock sale for $20,000 cash
and a $30,000 promissory note at
12% interest

BUYER: Henry and Phyllis Harrison
of Hammond, LA, increasing their
stock in Amite Broadcasting Compa-
ny Inc. from 25% to 100%. Phone:
(504) 7488385

SELLER: Ruth and Tom Gillen of Bat-
on Rouge, selling their 75% stock in-
terest in the company. Phone: (504)
9230502

FREQUENCY: 1570 kHz
POWER: 500 watts day/5 watts night
FORMAT: Country

WELG-FM/Rogers City
PRICE: $2000

TERMS: Asset sale
BUYER: Ives Broadcasting Inc., own-
ed by Robert Currier of Aipena, M.
He owns WHAK-AM/Rogers City and
four other stations. Phone: (517)
354-4611

And Paragon Is Not Your Typical Radio
Research Firm Either.

SELLER: David Karschnick Jr. Phone:
(517) 3501337

FREQUENCY: 999 MHz

POWER: 50kw at 143 feet
FORMAT: Country

WQST-AM/Forest

PRICE: $90,000

TERMS: Asset sale

BUYER: Quest Radio Inc., headed by
President Frank Edmondson. Phone:
(601) 469-3701

SELLER: The American Family Asso-
ciation Inc., a nonprofit organization
headed by Donald Wildmon. it owns
six other stations. Phone: (601)
844-5036

FREQUENCY: 850 kHz

POWER: 10kw daytimer

FORMAT: News/Talk

KLWT-AM & KCLQ-FM/
Lebanon

PRICE: $350,000

TERMS: Asset sale for $200,000 cash
or a seven-year, $230,000 promissory
note at 8% interest

BUYER: Country Music Communica-
tion Inc., owned by Max Pearson -of
Midiothian, VA. He owns seven sta-
tions. Phone: (417) 335-2261
SELLER: Lebanon Broadcasting &
Leasing Ltd., headed by President
Deborah Moore. Phone: (417) 335-2261
FREQUENCY: 1230 kHz; 107.9 MHz
POWER: 1kw; 50kw at 384 feet
FORMAT: Country

Paragon approaches each client fresh, with no “agenda” or preconceived
ideas. The research is our guide. Our in-house interviewing helps us
maintain the high integrity of information that is our trademark. And our
hands-on radio experience helps us translate your research into an effective
strategic action plan for programming and marketing. This is the foundation
of our clients well-known success; let us be a part of your success, too.

2
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Contact Mike Henry fo discuss research
options for your stafion.

(303) 922 5600
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WNBR-FM/New Bemn

PRICE: $416 for 4%

TERMS: Stock sale for cash
BUYER: Robert Binkley of New Bem,
buying a 4% stock interest in WIKS-
FM Inc., headed by President/Direc-
tor Stephen Tayior of Marietta, GA.
SELLER: Stephen Taylor, decreasing
his stock in WIKS-FM Inc. from 52%
to 50%, and stockholders Edward
and Suzanne Taylor, each decreasing
their stock interest from'24% to 23%.
These three original stockholders of
WIKS-FM inc. own four other sta-

tions.
FREQUENCY: 941 MHz
POWER: 11kw at 485 feet

WXOL-AM/Oshkosh
PRICE: $190,000

TERMS: Asset sale
BUYER: Wisconsin Voice of Christian
Youth Inc., headed by Director Buren
McClain of Milwaukee. it owns five ra-
dio stations and one TV station.
Phone: (414) 935-3000

SELLER: Sunbright Broadcasting
Inc,, headed by President Steven
Rose. Phone: (414) 426-6220
FREQUENCY: 690 kHz

POWER: 250 watts day/70 watts night
FORMAT: Gold

For The Record
This week's “Dollars To Date”
figure has been increased by
$450,000 to refiect a corrected
total.

Mll(e Hel’y

T e CaAnTradionisiory.com.
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“Hey, Buzz! | don't think we were
the first ones here!”

When there are new programming worlds to explore, it’s great to know there is someone like
MusicSCAN to help you push the envelope. Whether it's a duopoly, niche format, tight playlist, or
any other programming challenge, you can depend on MusicSCAN to keep you on course as you
blaze new trails. Take one small step...call for more information on the most advanced music

scheduling software on the planet...or beyond.

M@WQ@CAN

Music Scheduling with an Edge
205-987-7456
MusicSCAN is a trademark of TAPSCAN, Inc.
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Valentine Named
PD At KISF/KC

KISF/Kansas City has promoted
acting PD/afternoon personality
Alex Valentine to PD. He replaces
Mark Feather, who left the U.S.
Radio-operated CHR last month.

KCTE & KISF VP/GM Steve
Dinkel told R&R, “Alex has been
with us for quite a while, and dur-
ing that time, he has proven himself
as a team player. He's got good peo-
ple skills, a knowledgeable ear for
what the market expects in terms of
music and presentation, and will be
a good leader for the airstaff. Most
importantly, he and I are in sync as
far as the direction of the station.

Valentine added, “This is my first

VALENTINE/See Page 21
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Levin New Sr. VP/
Promo At Priority

Nancy Levin has
been appointed
Sr. VP/Promotion
at Priority Rec-
ords. She joins
from Reprise
Records, where
she most recently
held the post of
National Promo-
tion Director/Pop
& Crossover.

“As we grew, we realized radio
was another part of the puzzle we
needed to have to effectively com-
pete in the '90s,” said President/
CEO Bryan Turner. “Nancy is the
last piece of the puzzie. She has now
made us a major label.”

Levin commented, “This has tru-
ly been my dream — to build a great
staff where we break the rules, re-
define, laugh, and stay eight blocks
ahead in thought and execution.”

Prior to joining Reprise as a local
promotion manager in Denver,
Levin served as PD at KFMU/
Steamboat Springs, CO and MD/
morning personality at KKBR/
Albuquerque.

o

Levin

Jett & WB See ‘Eye To Eye’

When Joan Jett (c) performed her single “Eye To Eye” and more at LA’s
Roxy, (I-r) Warner Bros. National Alternative Promotion Director Jim
Dickson, National Promotion Director Dave Lombardi, Sr. VPIPromo-
tion Stu Cohen, and VPIPromotion Kenny Puvogel were on hand to

lend their support.

- e
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Registrations, Budgets Rise
For NAB L.A. Radio Program

NAB officials say registrations for
next month’s NAB Radio Show in
Los Angeles (10/12-15) are running
ahead of last year’s and that a profit
is expected despite an increased
budget.

“It’s important that this be a
‘hands-on’ convention,” event chair-
man and Apollo Radio President
Bill Stakelin declared at a news con-
ference Monday (9/12). He said
there will be a strong emphasis on
programming and noted that pro-
gramming consultants had to com-
pete for spots on the schedule.

Although the Radio Show will be
sharing the L.A. Convention Center
for the first time with the RTNDA,
SBE, and SMPTE conventions, on-
ly the exhibit hall will be merged un-
er the name World Media Expo.
Even there, a special Radio/Audio
Pavilion will allow Radio Show del-
egates to bypass TV exhibitors.

NAB Exec. VP John Abel said
more than 450 exhibitors are ex-
pected — including 221 in the Ra-
dio/Audio Pavilion, up from 195 at
last year's Radio Show. The increas-
ed revenue from exhibitors allowed
NAB to budget an additional
$900,000 for the Radio Show. And
NAB is still expecting to net
$900,000, up slightly from last year.

“We are putting a lot more money
into the Marconi Awards,” said NAB
President Eddie Fritts. Huey Lewis
& The News have been booked as
entertainment for this year’s black-
tie gala, with a return MC appear-
ance by Rick Dees.

Abel said as many as 15,000 peo-
ple will attend the four conventions
and their combined exhibit hali,
with about half of those coming for
the Radio Show. Abel said “‘only a
handful” are expected to register for
more than one convention.

Evergreen Syndication Appoints Storti OM

Evergreen Media has promoted Claire Storti to OM of the com-
pany’s syndication division. In her new position, she will be responsi-
ble for coordinating the administrative and technical aspects of
Evergreen’s syndicated programming.

“Claire’s attention to detail and ability to stay focused, coupled
with her network development background, should enhance Evergreen's
continued development,’ said Evergreen COO James deCastro.

Storti was previously assistant to the President. Before joining
Evergreen, she was Director/Operations at Arlington International
Racecourse.

James Joins Relativity As Dir./R&B Promo

Robert James has been named Director/R&B
Promotion at Relativity Records. Based at the la-
bel's New York offices, James will oversee nation-
al Urban radio promotion, working in tandem with
National Director/Urban Promotion & Marketing
Mohammed Ali.

Sr. VP/Marketing Alan Grunblatt commented,
“With Robert's hands-on urban promotion experi-
ence and credibility at the urban stations, Relativ-
ity will be creating even more noise than it already
has on the charts. He's a great addition to the team
working toward our continued growth and success
in the rap marketplace”

James previously held a similar position at Warlock/Nuclear
Records and headed up his own promotion company.

James

Fisher Becomes Columbia Video Promo Dir.

Gary Fisher has been upped from Associate
Director/Video Promotion to Director/Video Promo-
tion at Columbia Records.

In his new position, Fisher will oversee video
promotion for the label’s artists at local and region-
al broadcast, cable, satellite, and closed-circuit
outlets. In addition, he will implement and execute
regional promotions and video concert recordings,
and head various projects with Columbia's Unwired
Community.

Fisher joined Columbia in 1990 as Manager/
Local Video Promotion, East Coast. His experience
prior to joining Columbia includes stints at WAXY-
FM/Ft. Lauderdale, Capitol Records, and TV-69/Gainsville, FL.

Fisher

i | Today’s level of fierce competition demands
1 that you prominently display your name
every chance you get (location broadcasts,

! concerts, station sponsored autograph ses-

¥ sions, etc.). With theft, vandalism and loss,
it becomes a costly proposition to continu- ‘
' 3 ously replace expensive signs and banners
[ costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get
1| up to four vibrant colors printed on
| durable, high quality 4 or 6 mil plastic film

EFExpose yourself with a minimum of risk.

72° x 36" gives you 170 banners per ol

| 36" x 24" gves you 330 banners per rol.

31" x 18" qves you 340 banners per roil

Banners are available in 18", 24" and 36 heights on 1000 t rolis.
The number of banners on each rolf is determined by banner length

< Durable banners for a
throw-away price.

to display your logo and message brilliantly ¥ UV %tabilizgd lastic
for an economical price. Now you can ‘(;vl?trc‘l(t)(f:;le INGELS10N
|| afford to display a bright new sign at every ’
i public event. They even make great cost- & Simply FAX your logo

i ©1994 Reef Industries, Inc.

| effective promotional give-aways. Just roll
| off what you need and cut.

and color separation
information for a free

price quote.
, Call tod )
d and gC:ef gx;:?gsed. K:“’ Reef Industries, Inc.
4 800 / 23] _24] 7 Houston, T 772750245

713/947-2053 FAX
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WKLR-FM/Indy Now °70s WNAP

Emmis Gold outlet WKLR-FM/
Indianapolis last Friday (9/9) swit-
ched to all-’70s oldies WNAP under
the banner of the “Greatest Hits of
the *0s.” The station retained its en-
tire airstaff, with the exception of
morning talent Mike McCay.

Recently appointed WENS &
WNAP PD Greg Dunkin told
R&R, “WNAP was the big station
in the market in the *70s. WKLR
was doing well, but the future is do-
ing something from the *70s. This
is the next generation of Oldies sta-

tion. This may be the first time an
Oldies station has flipped to a *70s
format when the market has no other
Oldies station.”

Dunkin described the station as
being *“more pop-oriented” than the
CBS “Arrow” format, adding, “It
definitely will be unique to In-
dianapolis.”

Concurrently, AC duopoly partner
WENS-FM dropped its reference to
playing hits of the "s, '80s, and
’90s. It now refers only to the latter
two decades.

MUSIC DATEBOOK

Reba Hits ‘The Road’

After performing on “The Road” TV series, Reba McEntire took time
for a quick pic with “The Road” radio companion program producer
Winslow Stillman (r) and “Dr. Quinn, Medicine Woman” star William
Shockley, who also hosts the two-hour weekly radio show.

MONDAY, SEPTEMBER 26

1969/ The Beatles release the “Abbey
Road” album.

1976/ Marvin Gaye performs at the Royal
Albert Hall. The show is recorded
and later released as “Live! At The
London Palladium.”

Born: Bryan Ferry 1945, Olivia Newton-
John 1948, Craig Chaquico (ex-
Starship) 1954

TUESDAY, SEPTEMBER 27

1964/ The Beach Boys make their first ap-

pearance on “The Ed Suliivan

show.

The Beach Boys' really big shew.

1986/ Metallica bassist Cliff Burton is kill-
ed when the band’s tour bus over-
turns near Stockholm, Sweden.

1990/Marvin  Gaye is posthumously
awarded a star on the Hollywood
Walk of Fame.

Born: Randy Bachman 1943, Meat Loaf
1947, Shaun Cassidy 1958, Mark
Calderon (Color Me Badd) 1970

WEDNESDAY, SEPTEMBER 28

1958/ Phil Spector's first hit — the Ted-

dy Bears' “To Know Him Is To Love
Him” — is released.

1968/ Janis Joplin's plans to exit Big
Brother & The Holding Company
are announced.

7989/ Jimmy Buffett's book of short
stories (*Tales From Margaritaville”)
is published.

1991/ Pioneering jazz trumpeter Miles
Davis, 65, dies of natural causes.

Born: Ben E. King 1938

THURSDAY, SEPTEMBER 29

1976/ Aiming at a bottie, Jerry Lee Lewis
accidentally shoots his bass player.

7966/ Guitarist Andy Taylor leaves Duran
Duran.

7989/Glenn Frey joins Don Henley
onstage in L.A., marking the first
time the two ex-Eagles have per-
formed together since the group
broke up eight years earlier.

Born: Gene Autry 1907, Jerry Lee Lewis
1935, Mark Farner (ex-Grand Funk
Railroad) 1948

FRIDAY, SEPTEMBER 30

1961/ Columbia signs Bob Dylan.

1988/ John Lennon is posthumously
awarded a star on the Hollywood
Walk of Fame.

1993/ B-52's member Kate Pierson is ar-
rested in New York during a sit-in
at Vogue magazine's offices. Pier-
son and others were protesting the
use of animal fur in the magazine's
ads.

Born: Johnny Mathis 1935, the late Marc
Bolan (FRex) 1947, Patrice Rushen
1954

SATURDAY, OCTOBER 1

1967/ Pink Floyd arrive in NYC for their
first U.S. tour.

1970/ Curtis Mayfield leaves the Impres-
sions to form Curtom Records and
start a solo career.

7960/ Paul Simon's semi-autobiographical
movie, “One Trick Pony,” opens na-
tionally.

1990/ Jazz vocalist Nancy Wilson is
awarded a star on the Hollywood
Walk of Fame.

Born: the late Albert Collins 1932, the late
Donny Hathaway 1945

SUNDAY, OCTOBER 2

1965/ The Who make their US. TV debut
on “Shindig!"

1976/ John Belushi does his Joe Cocker
impression on “Saturday Night Live”
— with Cocker performing just a
few feet away.

1982/ Peter Gabriel and Genesis perform
together for the first since 1975 at
a WOMAD benefit held at Milton
Keynes, UK.

1984/ Freddie Jackson celebrates his
birthday by beginning recording
sessions on his first album.

1986/ The Everly Brothers are awarded a
star on the Hollywood Walk of
Fame.

Born: Don McLean 1345, Mike Ruther-
ford (Genesis, Mike + the Me-
chanics 1950, Sting 1951, Freddie
Jackson 1956

—Paul Colbert

Former PLG/Is-
tand Director/Na-
tional Promotion
Danny Ostrow
has been named
VP/Promotion at
American Re-
cordings, where g
he will oversee
the label’s pop

radio promotion Ostrow

*“Danny and I have talked for a long

time about his working at American,.

and I'm really happy he’s finally
here. His aggressiveness and passion
for the label and our artists convinc-
ed me that he’s the guy for this job.”

Ostrow began his industry career
at Hits, where he served as Broad-
cast Editor for five years. The Los
Angeles native then relocated to
New York for his three-year PLG/Is-

Kelley Promoted To
WYMJ/Dayton PD

WYMlJ/Dayton acting PD/MD/
morning personality Jim Kelley has
been promoted to PD at the Coun-
try outlet. He succeeds Joe Dem-
ma, who remains with th2 station as
Promotion Director.

WYMJ President/GM Alan Gray
told R&R, “Jim did a good job with
the music from the beginning. With
a Class A, we're approaching this
battle from a TSL strategy, and Jim
has a good feel for what we're try-
ing to do.”

Kelley commented, “This is the
ideal situation for me. Country has
always been my first love, and I get
to work closely again with Alan,
who I worked with when the station
was Gold. Country is the most ex-
citing format around right now, and
there’s tremendous opportunity in
Dayton for WYMI to do extremely
well”

Kelley programmed WYM]J for
four years when it was a Gold outlet.
He was named MD when it switch-
ed to Country last March and be-
came acting PD two months ago. He
previously programmed Country

efforts. land post and recently returned to
GM Mark Di Dia commented, ;s hgﬁ,etown_ Y Y;IS]%-I 91:1)-/Baton Rougs, [fiom
i p i
It’s no secret that radio stations can achieve greatness when their people are
property nurtured, challenged and rewarded. What's remarkableis how many
radio companies merely pay lip service to this simple, fundamental truth.
At Entercom, we've made a major commitment to |  But our commitment to people extends beyond the
ongoing training, development and support. We've | walls of our stations and into our communities and the
created a comprehensive, state-of-the-art Sales Training | environment.
System to give our people a strong foundation for success.
Our Program Directors keep their edge through ongoing Entercom is proud to be the #1 corporate contributor
L support from extensive research, offsite conferences, | © the Wilderness Society, one of America’s largest
| industry-leading consultantsand Enteroom’sProgramming environmental organizations, dedicated to the preservation
Development Seminars. and protection of America's wildemess and wildlife. And
starting this fall, Entercom’s “Make a Difference Days”
, Every Entercom employee reaps the rewards of one | will empower each of our stations to devote their team’s
of the best benefits packages in the industry. Fully-paid time and energies to hands-on projects that will make a real
medical. Fully-paiddental. Fully-paidlong-term disability. | difference in their communities - on our time clock.
401-K retirement plan with matching company
contributions. A comprehensive employee package An investment in our people. A responsibility to the
designed to mect or exceed the coverage of the industry’s | environment. Two rock-solid commitments that make H
top benefits plans. Entercom more than just another radio company.
H
@ entercom
Challenge. Innovale. Excel.
KITS San Francisco « KLDE Houston « KMTT/AM-FM Seattle/Tacoma « WDSY/WXRB/WEEP Pinsburgh
WYUU/WISP (pending) Tampa/St. Petersburg/Sarasota « WKTK Gainesville/Ocala * Corporate Headquarters Philadelphia H
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o ALLAN HAMMEREL joins KJYK-
AM, KKHG-FM, & KKLD-FM/Tucson
as OM. Prior to his appointment, he
was GM at KCHT-FM & KKXX-FM/
Bakersfield.

Hammerel Workman

©® TREY WORKMAN, a former WGST-
AM & WPCH-FM/Atlanta NSM, heads
to crosstown WSB-AM as Sports Ac-
count Manager.

Records

@ IAN SIMPSON has been tapped as
CFO at Priority Records. He most re-
cently was VP/Finance at the EMI
Records Group. Concurrently, Priori-
ty's Regional Sales Manager RON
SPAULDING steps up to NSM. And
former JPR Public Relations head
JASMINE VEGA segues to Priority as
Director/Publicity.

Bentley

@ BILL BENTLEY rises from Sr. Pub-
licist to VPIDirector, Publicity at War-
ner Bros. Records.

Simpson

@ ANDY MISSAN has been named
Associate Director/Business & Legal
Affairs at RCA Records. He most re-
cently was an attomey in Sony Music
Entertainment’s Law Department.

@ BETH TALLMAN, a five-year A&M
Records staffer, is boosted to Direc-
tor/Product Management at the label.

® BiLL WILSON has been elevated
from Coordinator to Manager in Aris-
ta Records' Artist Development
Department.

® JIM MARTONE, previously VP/Mar-
keting at Hollywood Records, as-
sumes similar duties at Trauma Rec-
ords, which has merged with Acme
Records and will be distributed in
North America by MS Distributing
Co. Promotions veteran JOEL WERT-
MAN will handle Trauma’s radio pro-
motions; DEBRA BURLEY is named
Director/Publicity & Artist Develop-
ment; JACKIE HOLLAND becomes
Product Manager; (818) 382-2515.

National Radio

©® FOX CHILDREN'S NETWORK has
expanded its first radio venture, “Fox
Kids Countdown,” into new major-
market areas. The syndicated service
now can be heard on WBLI/Long Is-
land, WPNT-FM/Chicago, WYXR/Phil-
adelphia, and WZEA/Boston; (310)
203-3851.

® “THE LIVING SPRINGS REPORT
— adaily, two-minute health feature
— is set to be launched October 3.
Written and voiced by Dr. David
DeRose, the features will be available
on tape to stations in the US. and
Canada on a market-exclusive barter
basis; (203) 288-0644.

PROS ON

THE LOOSE

Jimmy Novak — Nights
WWBZ/Chicago (312) 866-1604

Jeff Roteman — Nights
WWKLU/Harrisburg (717) 258-
1323

Doc Thompson — Produc-
tion Directorievenings KFBI/
Las Vegas (216) 466-0789

Bill Webster — Production
Director/middays WQKB/Pitts-
burgh (412) 421-5952

Sharon White — Los
Angeles promo rep Geffen
Records (213) 656-5156

Alan Zarek — Aftemoon an-
chorinews reporter KWIC/To-
peka, KS (913) 234-5323

Interep
Generates
New Business.

Are You Getting
Your Share?

® HOUSE OF BLUES ENTERTAIN-
MENT has signed an agreement with
A*Vision Entertainment and Warner
Bros. PayTV, Cable & Network Fea-
tures to produce and distribute “Live
From The House Of Blues’ a new,
live-on-tape, weekly concert series
set to air on cable TV. Each initial ca-
blecast will be aired simultaneously
on radio stations nationwide; (213)
650-2514, ext. 22.

Industry

® ALEX HODGES becomes Sr. VP at
MCA Concerts. He most recently
served as VP of Nederlander's West
Coast Concert Department.

® VINNIE LONGOBARDO has been
elevated from Exec. Producer/MTV
Japan to VP/Programming & Produc-
tion/MTV Asia MTV Asia also taps
ANDREW HOPPE as Manager/Music
Programming, JODY HARDY as Man-
ager/Talent & Artist Relations,
LUCKER LIAO as Manager/Talent &
Artist Relations/Taiwan, and NIGEL
ROBBINS as DirectorrMTV News.

® JOHN ROBSON advances from Di-
rector/Programming to VP/Program-
ming/international as the Video
Jukebox Network forms an interna-
tional subsidiary.

® JESSICA YOUNG has been pro-
moted to Associate Director/Writer-
Publisher Relations at BMI. She pre-
viously served as Exec. Asst. to the
Asst. VP/IFilmTV Relations.

® JOANNA FITZPATRICK — a for-
mer Managing Director of Gramavi-
sion Records — has formed Fitz-
Patrick & Co. The new music consult-
ing company specializes in interna-
tional distribution, marketing, promo-
tion, and management and can be
reached at 43 Katonah Ave,, Katonah,
NY 10536; (914) 2321399.

® GMI MEDIA GROUP is offering the
“Superstars” (AC) and “Superhighway”
(Country) jingle packages on a
market-exclusive, buyout basis and
the “Lazer Impact Plus” CD produc-
tion library on a one-time buyout
basis; (206) 839-9414.

@ LARRY BRUCE COMMUNICA-
TIONS has relocated to 399 Main St,
Suite #3, Templeton, CA 93465; (805)
434-5611.

Changes

AC: Kelly Nash signs on for after-
noon drive at WBLI/Long Island.

Country: WNBH/New Bedford
morning personality Captain Jack
Peterson heads to sister WCTK/Prov-
idence for evenings. Concurrently,
WCTK evening personality Dan Nel-
son moves to afternoons. In Peter-
son's absence, WNBH adopts the syn-
dicated program *‘Good Morming New
England” . . . KWRE/Warrenton, MO
ups nighttimer Steve Roberts to mid-
days. Assuming Roberts’s old shift is
weekender Chad Elliot, who also re-
tains his weekend duties at sister
KFAV/St. Charles, MO . . . KEEY/Min-
neapolis hires crosstown CHR KDWB
staffer Donna Valentine for middays
as Barry Siewert exits to start his
own production company . . . Dennis
Sipp, a 25-year sales and manage-
ment veteran, becomes AE at WBBF-
AM & WBEE-FM/Rochester, NY.

News/Talk: Former KMOX/St.
Louis staffer Nan Wyatt joins Dick
Helton and Kris Kridel for WBBM/
Chicago’s afternoon drive. Helton and
Kridel man the anchor desk Monday-
Friday, 3-6pm; Wyatt joins Helton for
the 6-8pm shift and goes solo 8-9pm.

Progressive: WEXP/Burlington,
VT announces its on-air lineup: PD
Joel Bolton (mornings), former cross-
town WNCS afternooner Jan Jacobs
(late mornings, 9am-noon), €X-cross-
town WIZN personality Russ Kinsley
(early afternoons, noon-3pm), MD
Cheri McSpaden (afternoons), ex-
WDEV/Waterbury, VT air personality
Craig Bailey (nights) . . . KZIS/Reno
flips calls to KTHX-FM.

Rock: Johnny Vega — most re-
cently producer of KIIS-AM & FM/Los
Angeles'’s “‘Rick Dees in the Morn-
ing”’ and VP/Programming of Dees’s
Satellite Comedy Network — moves
to KLOS/Los Angeles as morning
show producer for the ‘‘Mark &
Brian Show.’

UC: WFLD/Chicago news anchor
Robin Robinson joins crosstown
WGCI-FM for the Saturday, 10am-2pm
shift . . . WIKS/New Bern welcomes
Dennis Lee for 7pm-midnight duties.
The former WQOK/Raleigh parttimer
replaces Troy G., who moves to after-
noons . . . Weekender George Willi-
ams crosses the street from WQHT/
New York to WBLS ... Former

WDAS-FM/Philadelphia staffer Jo-
seph ‘JoJo” Davis is the new 2-6pm
personality at WVEE/Atlanta . . . As
WKKV/Milwaukee Production Direc-
tor/afternoon driver Reggie Brown
exits, former Traffic Director Michael
Franks becomes Production Director
and “Early’’ Earl Stokes swaps mor-
ning for afternoons. Meanwhile, mid-
dayer Lauri Jones adds Programming
Asst. duties.

Records: Lou Plaia steps up
from Sr. Manager/Financial Analysis
to Director’Marketing Administration
at Atlantic Records . . . Warner Bros.
Records welcomes Sr. Director/A&R
Administration John Schuch, for-
merly Sony Music’s Director/A&R Ad-
ministration.

Marriages

WIBF/Philadelphia APD Mel
“Toxic” Taylor to Maria
Crognale, September 10.

WOVV/West Palm Beach PD
Neil Sullivan to Lisa Stever,
August 27.

Births

WRQX/Washington GSM
Jeff Boden, wife Clay, son
James, September 12.

Wamer Bros. artist Rod
Stewart, wife Rachel Hunter,
son Liam McAllister, Septem-
ber 5.

Former Rolling Stones
bassist Bill Wyman, wife
Suzanne, daughter Katharine
Noelle, September 4.

Capricorn Records act
Widespread Panic percussion-
ist Sonny Ortiz, wife Kelly, son
Justus Sanders, September 3.

WHEB/Portsmouth, NH PD
Glenn Stewart, wife Cindy, son
David Mitchell, September 2.

WDJBIFt. Wayne PD John
O’Rourke, wife Chris, daughter
Laurel Elizabeth, August 28.

WRQX midday talent
Celeste Clark, husband Jeff,
son Christopher, August 27.

Condolences

Keyboardist Nicky Hopkins,
50, September 6.

Veteran soul singer Major
Lance, 55, September 2.

In the FIRST HALF of 1994 alone, INTEREP
generated $25 million in NEW BUSINESS

We’re doing it with:
Radio Marketing Specialists

Format Networks

Brand Specific Networks

for national spot radio.

And that’s on top of a $26 Million record year in 1993!
We’re making radio the media choice of the ‘90’s.

e Sales & Management Training

Call 1-800-INTEREP
(467-3737)

Get Your Share!

Selling Today...Innovating for Tomorrou

THE INTEREIARADIO STORE'
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"Half of the board voted to kick me upstairs, but the other half
voted to kick me downstairs. So I'm staying put.”

© 1992 SIONEY HARR(S

recommends you:

or rewards.

for others to advance.

Keep Company Politics
From Wasting Your Time

xecutives say they spend an estimated 20%
company politics. To ensure that this time isn't spent in wasted

effort, Menlo Park, CA-based Accountemps fcunder Robert Half

® Correct any misconceptions regarding the availabiity of promotions

® Develop a system that rewards teamwork.

® Clarify that one person’s ascension doesn't eliminate the opportunity

® Confront anyone who starts a conflict.

of their time on

FOUR TIPS

Respond To Criticism More Effectively

rguing with criticism from a
superior or co-worker is a
no-win situation, point out

Understanding One Another authors
Thomas and Diane Mader.

Rethink your approach and, in-
stead of trying to win an argument,
look for a solution. Thinking “I'm
right, you're wrong™ or “I'm being
sensible, you're being unreasona-
ble” will lead nowhere. Instead, the
Maders offer the following four sug-
gestions:

Don’t rush to defend your ideas.
First, ask your critics to explain their
criticism. Try responding with,
“Why do you think my approach
was arbitrary?”

Allow critics to say their piece —
don’t just disagree. Once you make
differences clear, you'll be one step
closer to a resolution.

Show respect for critics’ ideas by
repeating them. This tells them you
are taking their opinions seriously.

Agree that you both could be
right. However, acknowiedge you

can’t have it both ways. Then ask,
“What can we do?” This will pave
the way for the discussion of a
solution.

® September 2124 — CMJ
Music Marathon Convention.
New York Hilton & Towers.

® October 5 — CMA Awards.
Grand Ole Opry, Nashville.

® October 12145 — NAB Radio
Show. Convention Center, Los
Angeles.

® October 1215 — RTNDA
49th International Conference
& Exhibition. Convention Cen-
ter, Los Angeles.

® November 36 — Phijladel-
phia Music Conference. Penn
Tower Hotel.

La e

Are You A Productive Decision-Maker?

oes the thought of making a
decision bring a thousand
tiny beads of sweat to your

furrowed brow? Writing in Rodale's
Healthy Woman, Maureen Boland
says people who have trouble mak-
ing decisions generally fall prey to
one — or all — of the following
decision-making styles:

The Perfection Section

These obsessors hem and haw
over details — forgetting the big pic-
ture. In reality, they're afraid to fail.

Cure: Pick a date to make the de-

cision. Keep in mind that you aren’t
in control of the outcome, regardless
of how many facts you have at your
command.

Waffles For Every Meal

These people gather a multitude
of opinions and still do nothing —
probably because they never learn-
ed how to make an informed de-
cision.

Cure: Make a list of the pros,
cons, and consequences to sharpen
your focus.

Avoid Reverse Delegation!

eware of subordinates who
Bapproach you regarding a

tough decision they have to
make — especially if they ask you
to make the final call.

This sort of “‘reverse delegation”
is a leading cause of managerial
work overload.

Instead of taking on your subor-

dinate’s job, Old Tappan, NJ-based
management consultant Ted Pollock
suggests you counter with, *“Yes,
that’s a problem. What are you go-
ing to do about it?”

This will clearly establish that it’s
your subordinate’s responsibility to
come up with a solution — not
yours.

The After The Fact Pack

Members of this group inevitably
wait until the problem explodes to
make their decisions — because
their constant fear of the possible re-
sults leaves them paralyzed.

Cure: Come up with a worst-case
scenario and your subsequent plan
of action. This will help assure you
that you'll survive no matter what
you decide.

Worry Warts And All

These people-pleasers agonize
over how their decision may affect
others — and blame themselves if
the decision leads to a disaster.

Cure: Make sure the decision
meets your needs and those of the
job at hand. Never blame yourself
if a decision goes sour.

The Quick Pick Clique

This cocky bunch rushes through
the decision-making process —
without any concern for the conse-
quences.

Cure: Maintain a diary of your
decisions and admit to the ones that
don’t work.

QUESTION THE ANSWER.

Yesterday’s answers won't solve today’s problems. Many once legendary

radio stations have been dethroned by today’s finely-tuned hybrid formats.

We know. We helped lead the charge.

For eight years now, San Francisco’s “LIVE 105”-
KITS - has charted new ground as one of the innovators of
New Rock radio. And despite repeated attacks by a half-
dozen competitors, LIVE 105 has consistently remained
the #1 rated rock station in San Francisco.

In Seattle, “The Mountain” - KMTT - has become one
of America’s preeminent Adult Album Alternative stations.
Its eclectic mix of rock classics, alternative artists and
adventurous album cuts has made “The Mounuin” a
| major force in the Pacific Northwest.

But challenging the status quo and creating new oppor-
tunities extends beyond the cutting edge of programming,

in the next century.

At Entercom, all of our stations are encouraged and
empowered to develop line extensions into other profit-
able ventures. This entrepreneurial brand building leads
ourambitious marketing teams into the concert business,
event marketing, CD/cassette projects, merchandising
and even on-line computer bulletin boards.

This progressive and aggressive approach perfectly
positions Entercom for the dynamic changes ahead in our
industry. We're inspired by the new technologies that will
enableour people- and our company - togrow and prosper

@ entercom

Challenge. Innovate. Excel.

|

KITS San Francisco * KLDE Houston * KMTT/AM-FM Searde/Tacoma * WDSY/WXRB/WEEP Pittsburgh
WYUU/WISP (pending) Tampa/St. Petersburg/Sarasota » WKTK Gainesville/Ocala ¢ Corporate Headquarters Philadelphia
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Selling Radio On The Information Superhighway

magine a voice-activated radio that responds to your re-
quests . . . A radio with a slot that dispenses product in-
formation, money-saving coupons, and tickets to the hot-

test events in town . .

. A radio with a display screen that pro-

vides additional information about commercials or program-
ming. Now you have an idea of what radio will be like in the

21st century.

We've heard a lot about the Infor-
mation Superhighway, but we
haven't heard much about how radio
fits into it. Nevertheless, radio will
be a strong player as a broadcast
medium and as part of the Informa-
tion Superhighway going into the
2lst century.

Proven Strength

With each new media’develop-
ment, people speak of the “demise”
of radio. In 1967, only a handful of
American households had cable TV.
As cable began to grow in the late
"10s and early '80s, the talk was,
“Just wait until cable breaks the
50% penetration barrier.”” The im-
plication was that the vastly expand-
ed TV options would cripple the
radio industry.

66,

People tune in to
radio for longer
periods of time than
they did 25 years
ago — 30 minutes
more per day.

99

Nevertheless, Arbitron data
shows that radio reaches more lis-
teners today than ever before. In ad-
dition, people tune in to radio for
longer periods of time than they did
25 years ago — 30 minutes more per
day. And all of this growth comes
even though cable penetration now

By Stewart Yaguda

stands at more than 60% (see
*Cable Can’t Stop Radio Growth™).

Throughout the past decade,
much has been said about the
“MTV Generation.” MTV’s first
song was the Buggles’ *'Video Kill-
ed The Radio Star,” implying that
the new music-video network sure-
ly would kill radio. But that didn’t
happen — teen radio listening jump-
ed nearly 30 minutes per person
from 1992 to 1993, largely because
radio programmed music formats
such as Churban, Alternative, and
Metal.

Within Reach

What’s more, the splintering of
TV — caused by the explosion of
station choices — is helping make
radio a more important advertising
medium. As TV audiences become
more and more splintered by the ad-
dition of more and more program-
ming services, radio will become the
only reach medium.

To a large extent, this is happen-
ing already, as evidenced by the rise
in radio’s share of national advertis-

circumstances.

Apparently undaunted by this move,amajor competitor
took its FM station Country and launched an aggressive
marketing blitz to challenge Entercom’s franchise.
Entercom responded with a relentless, multi-level market-
ing campaign and street attack that outmaneuvered,
outspent and outhustled every move made by our competi-
tor, In fact, the rival station’s GSM, PD, Research Director
and two top Account Executives left to join the Entercom
team. Today, Entercom’s Y-108 and WXRB — “The
Rebel” - rank a dominating #1 and #2 on the Country
charts (Arbitron and AccuRatings).

That's just one example of Entercom’s commitment to
providing the backing our stations need to succeed. You'll
find this same aggressive support system in place in our
other markets, as well, under a variety of competitive

PLAYING TO WIN.

r Two years ago, Entercom’s WDSY -- “Y-108" -- was Pittsburgh’s number one
and only Country station. So Entercom raised more than a few eyebrows by

announcing plans to buy a second FM and reformat it asa sister Country station.

efforts.

We've artacked and defeated heritage marketleaders to
apture market-leading positions (KLDE/Houston &
WKTK/Gainesville/Ocala). We've developed innovative
programming to establish competitive franchises in
crowded markets (KMTT/Seattle). We've seized
opportunities to capture key market franchises
(WYUU/Tampa). And we've aggressively defended for-
mat leaders (KITS/San Francisco).

We take pride in our stations’ abilities to challenge the
marketplace, innovate creative solutionsand excel i their
execution. And as one of America’s few “radio only”
groups with minimal debt, we have the management
focus and financial resources necessary to support these

entercom
Challenge. Innovate. Excel.

KITS San Francisco » KLDE Houston * KMTT/AM-FM Searde/Tacoma * WDSY/WXRB/WEEP Pimburgh ‘
WYUU/WISP (pending) Tampa/St. Petersburg/Sarasota ¢ WKTK Gainesvill/Ocala » Corporate Headquarters Philadelphia
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Radio Listenership
(Hours/Week)

21.0
17.5

1967

1992

Cable TV Penetration
(% of TV Households)

ol

4.7%

1967

1992

ing budgets. From 1992 to 1993, ra-
dio ad revenue climbed 9% . In 1994,
spot revenue to date is running about
15% ahead of 1993.

Radio On The Road

The reasons for radio’s durability
are quite simple and prove how radio
will fit into the Information Super-
highway. Radio is mobile, and
Americans spend less time at home
than ever before because of society’s
quicker pace. We take vacations, we
chauffeur the kids, we exercise, we
shop . . . the American way seems
to be on the go.

And it’s radio that travels with
Americans — in their cars, in their
offices, and on the beach. While
people explore the Information Su-
perhighway, radio continues to be
right there with Americans on the
highway they travel most often: the
interstare highway.

Solid ‘Relationship’

Another reason radio’s position
will continue to become more im-
portant in the 21st century is that our
medium will continue to be the “‘re-
lationship medium.” Radio listeners
are loyal to personalities and sta-
tions, more so than consumers of
any other medium. Radio listeners
often tell us they feel as if their fa-
vorite air talent talks to them per-
sonally.

If you have any doubt that radio
builds personalities in a crowded
media environment, just consider
the phenomenal success of Howard
Stern and Rush Limbaugh. And
remember that every market has its
own radio personalities who com-
mand similar regional recognition.

In his 1970 book “‘Future Shock,”
Alvin Toffler predicted Americans
would be faced with “overchoice” —
we would become overwhelmed by
choices as changes in technology
outpaced our ability to cope with
them.

With so many people owning
VCRs that blink “12:00,” who can
doubt the wisdom of Toffler’s pre-
diction? In a technologically com-
plex environment, the need for a
familiar face — that air talent who
seems to know us — will become

Cable Can’t Stop Radio Growth

adio continues to expand its listenership despite
the proliferation of cable TV, according to the
RAB/RADAR & Brand Rating Index (Monday-

Sunday, 6am-midnight) and the National Cable Television
Assn.

more important than ever as we seek
communications comfort zones.
Technologically Active

Radio isn’t just a sideline spectator
in the communications revolution,
it's active and successful in the
development of new technologies,
bringing us — and our advertisers
— closer to our listeners.

Stations have become quite so-
phisticated in developing listener
databases to make audiences, in ef-
fect, station “members.” Stations
know who's listening and can follow
up radio campaigns with direct mail
to the same people who heard the
radio advertising.

Radio knows what lifestyles its lis-
teners lead. And we use this infor-
mation to get closer to listeners by
sending station-specific magazines
with targeted articles, sponsor infor-
mation, and discounts. We also have
the technology to provide listencrs
with magnetic cards used to get
music information and coupons for
local retailers.

Digital Broadcasting

Stations do a great job utilizing
special toll-free numbers, enabling
listeners to access information about
what they hear on the station; spon-
sor tie-ins are a major component of
the lines. Meanwhile, the advent of
digital broadcasting has enabled sta-
tions to transmit CD-quality sigrals.

The notion of the Information Su-
perhighway is exciting, and there’s
no doubt it'’s coming. However. ra-
dio’s proven record of endurance, its
continually growing strength as a re-
lationship medium, its ability to de-
liver excellent reach, and its aggres-
sive move into new technologies will
help it carve out a wide lane of its
own.

Stewart Yaguda is
President of the
Interep Radio
Store’'s Radio
2000. He can be
reached at (212)
916-0704.
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TOP TEN SHOWS
SEPTEMBER 511
1 NFL Monday
Night Football
(Raiders vs. 49ers)
2 Home Improvement
3 Grace Under Fire
4 Seinfeid
5 Frasier
Roseanne (tie)
7 60 Minutes
8 Ellen
9 46th Annual Emmy Awards
10 Beverly Hills, 90210

Source: Nielsen Media Research
All show times are EDT/POT uniess oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the
Mountain time zone. All listings subject
to change.

COMING NEXT WEEK

Tube Tops

Phil Collins, Peter Gabriel,
Lenny Kravitz, Meat Loaf, Soul
It Soul, and Traffic perform to
celebrate Virgin Records’ 21st
anniversary on ABC’s “Back To
School Concert,” a 90-minute
special hosted by Boy George
(Saturday, 9/17;, check local
listings).

Friday, 916
* Trisha Yearwood, “The To-
night Show With Jay Leno”
(NBC, 11:35pm).
* Sonic Youth, “The Jon
Stewart Show” (Fox, midnight).
¢ Prince, “ABC in Concert”
(check local listings).

Saturday, 917

* Kenny Rogers is set to
perform during the evening-
wear competition on NBC's
two-and-a-half-hour “Miss
America Pageant” telecast
(9pm).

Monday, 919

* John Berry, Loretta Lynn,
Joy Lynn White, and host Tam-
my Wynette perform on “The
Legends Of Country Music] a
weekly, hourlong series debut-
ing on TNN (8pm EDT/5pm

PODT).

¢ Luther Vandross, “Jay
Leno”

¢ Sunny Day Real Estate,
“Jon Stewart”

Tuesday, 9/20

¢ Daron Norwood, “Music
City Tonight” (TNN, 9pm EDT/
6pm PDT).

e A 1993 instaliment of
ABC's hourlong “Barbara Wal-
ters Special” has been up-
dated to include previously
unaired footage of interviews
with Garth Brooks, Elton John,
and Whitney Houston (10pm).

* Vince Gill, “Jay Leno’

*Yo Yo Ma, “Late Show
With David Letterman” (CBS,
11:35pm).

e Heavy D, ‘Jon Stewart”

* Collective Soul, “Late
Night With Conan O'Brien”
(NBGC, 12:35am, Wednesday).

Wednesday, 9/21
e Martina McBride, “Music
City Tonight”
e Stabbing Westward, “Jon
Stewart”
¢ Dick Dale, “Conan
O'Brien” (12:35am, Thursday).

Thursday, 9/22

¢ Kentucky Headhunters,
“Music City Tonight”

¢ The Olays perform on
Fox's “New York Undercover”
(9pm).

* Wayne Newton, “Jay Leno”

* Fugees, “Jon Stewart”

¢ Seed, “Conan O'Brien”
{12:35am, Friday)

VIDEO

NEW THIS WEEK

® LUSH LIFE

(Columbia TriStar)

Originally airing on Show-
time, this made-for-cable
feature film — starring Forrest
Whitaker and Jeff Goldblum
as jazz musicians — spot-
lights vintage jazz tunes or-
chestrated and conducted by
Lennie Niehaus.

® SERIAL MOM (HBO)
Starring Kathleen Tumer,
Ricki Lake, and Sam Water-
ston — and featuring cameo
appearances by Slash record-
ing act L7 (as the band “Camel
Lips”) and Radioactive artist
Traci Lords — this feature film
spawned an MCA soundtrack
with Camel Lips’ “Gas Cham-
ber,” Barry Manilow's “Day-
break,” and Basil Poledouris’s

score.
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WEEKEND BOX OFFICE
SEPTEMBER 911

1 Forrest Gump $6.76
(Paramount)

2 Natural Bomn Killers $5.01
(WB)

3 Clear And Present $4.32
Danger (Paramount)

4 Trial By Jury $2.85
(ws)*

5 The Mask $2.82
(New Line)

6 Milk Money $2.65
(Paramount)

7 The Next Karate $2.62
Kid (Columbia)

8 True Lies $2.15
(Fox)

9 The Client (WB) $1.83
10 Corrina, Corrina $1.82
(New Line)

All figures in millions
* First week in release

Source: Entertainment Data Inc.

‘Time’ for Smithereens.

COMING ATTRACTIONS:
This week’s openers include
“TimeCop,” starring Jean-
Claude Van Damme, Ron Sil-
ver, and Mia Sara. RCA has re-
leased the Smithereens’ “Time
Won't Let Me” as the film's
single; Mark Isham’s score can
be heard on the movie’s Var-
ese Sarabande soundtrack.

mZINE

Oprah & Elvis — Missin’ Cousins?

Salt Lake City genealogist
A working for the Globe has
discovered that Elvis Pres-
ley’s ancestors owned Oprah Win-
frey’s slave forebears — and the
stars may have even been biood
relatives! Rod Stucker of Ameri-
can Research notes that her
great-grandfather, Nelson Presiey,
may have been illegitimately sired
by one of Elvis’s distant relatives.
That would make Oprah and El-
vis and Lisa Marie — and now
even Michael Jackson — cous-
ins! Who says there’s no such
thing as an American royal
family?

Mailroom To Mogul

“It is still possible to be a Van-
derbilt, an Astor, a Rockefeller.
You can still do that — you can
be Bill Gates, you can be Rupert
Murdoch; says David Geffen in
Vanity Fairs “special report” on
“The New Establishment” He
cites these moguis to illustrate
the volatile nature of power in the
waning days of the 20th century.
Geffen is among the honchos sin-
gled out, as are Barbra Streisand,
Time Wamer topper Gerald Levin,
and Viacom nabob Sumner Red-
stone.

Geffen also says he likes “to
read about what’s happening, to
meet people who are doing
things, to know what people are
reading, what they’re seeing . .. |
can't wait for my newspapers to
be delivered. | can't wait for my
new magazines to come”

Clothez Make The Boyz

Howard Stem and Prince make
People’s “Worst-Dressed List”
while Barbra Streisand and Boyz
Il Men are among the “Best-
Dressed”

“People call us nerds and stuff”
says Boyz Il Men's Nathan Morris
in Entertainment Weekly. “The
good thing about that is, they're
knocking us for what we are, not
for a facade”

Sex Tot Things

tone Temple Pilots singer
Scoft Weiland tells Us, “l was
obsessed with sex from the time
of birth ... | used to have these
girlfriends in the second or third
grade, and we'd get naked and lie
in bed and do just about anything
you possibly could do having a
three-quarter-inch penis. | mean,
our options were kind of limited”
While listening to the new Car-
penters tribute record, Richard
Carpenter recalls his concerns
about covering “Superstar” in
1971. “l was thinking, ‘My Lord,
here we are, the young, well-
scrubbed duo. Should we be sing-
ing, ‘| can hardly wait to sleep
with you again'? So we made it
be” (entertainment Weekly).

Platinum Ingrate

“We entertain
people — what's
wrong with
that?” asks
Green Day drum-
mer Tre' Cool,
bugged by the §
backiash to his
pilatinum “punk
rock” band. “it's
not my fault that
you see me on MTV. You tumed
that shit on, didn’t you?” (Us)

“Every story needs to te toid,
says Public Enemy frontman
Chuck D, railing in Time against
the proliferation of gangsta rap. “|
just think the record cormpanies
would rather have that [negative)
story told, and they're not eccoun-
table to our community. Personal-
ly, I'd like to go to the
record-company presidents and
challenge them to a fistfight”

The Most Spiteful Dad
In The World

Prince’s nearly destitute father,
John Nelson, blasts his sor: for ig-
noring him and fumes, “I'm sure
the whole world has noticed that
he hasn't had a hit since | stop-
ped writing the music for him”
(Globe).

Prince is reportedly negatiating
to write the music for “Showgirls;
a film from the “Basic Instinct”
team of writer Joe Ezsterhas and
director Paul Verhoeven (Time).

What’s Happenin’

Maureen “Marcia Brady”
McCommick, 37, is cutting a coun-
try record in Nashville (Ster).

“Baywatch” thespian Pamela
Anderson is dating Poison singer
Bret Michaels (Globe).

Heidi Fleiss has called off her
engagement to Frank Sinaira Jr.
(Star).

Interior Decorations

M ichael Jackson has ordered
a $1.67 million gold and be-
jeweled bathroom for the house
he’s building Lisa Marie at Never-
land, says the Star.

A visitor to Madonna's LA.
house reports she has shackles
attached to her four-poster bed
{Star).

“Pregnant Wynonna asks fans
to call her hotline with tips on be-
ing amom, says the Nationa’ En-
quirer. It’s (900) 950-JUDD. How
much might that be per minute?

Luther Vandross tells De:ails
his current diet represents “the
ninth time that | will have lost,
gained, and lost in excess of 120
pounds. An entire person, nine
times. | lost the Osmond
Brothers! Wait, let me pick a black
group ... the Jacksons!”

Tre’ Cool

Each week R&R sneaks a peek rhrough the nation's consumer
magazines in search of everything from the sublime o the
ridiculous in music news. R&R has not verified any of these reports.
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Music Reference And Quotations Software Debut

oraga, CA-based Great
Bear Software has intro-
duced two Windows soft-

ware products that might be of inter-
est to R&R readers. With the “All
Music Guide,” a compendium of
more than 34,000 album, tape, and
CD titles from more than 6000 ar-
tists, users can search for artists or
album titles or look up music by
genre.

For example, a consumer seeking
“greatest hits” packages from the
1960s can search by “1967” and
“Greatest™ to pull up a list. You can
also search for collaborative efforts,
albums from a specific label, or ar-
tists by instrument played. The exten-
sive list of available search genres

includes reggae, blues, folk, Cajun-
Zydeco, rap, and world beat, as well
as more mainstream choices.

Critically Unclaimed

Searches can also be based on re-
views from Spin, Pulse, Stereo
Review, Down Beat, Goldmine, and
other publications. A search can even
be based on how an album was
reviewed — the program can exclude
material that received unfavorable
notices, for example. Most artist en-
tries sport a brief bio.

Yet the “All Music Guide” may
find more users among consumer au-
diophiles than in radio. It doesn’t con-
tain complete track listings, and the
only tracks mentioned are those in the

Time-Shift
Your Listening

ired of the night engineer
Tforgetting to tape the

crosstown overnight shift?
Want to tape a live radio broad-
cast when you're out to dinner?
You may be interested in ReelTalk,
a “Radio Program Timer-Recorder”
from Irvine, CA-based ReelTalk
Inc. that allows you to “time-shift”
your radio listening.

The seif-contained radio/record-
eritape player/alarm clock offers
the timed recording convenience
we've come to associate with
VCRs. It allows for up to four
hours of preprogrammed record-
ing, using a standard C-120
cassette. Only one time/station
can be programmed at a time.

In addition to 10 AM and 10 FM
presets, the device offers a con-
denser microphone, auto-stop
tape drive, and automatic line con-
trol for level recording.

It's self-contained, portabie, and
moderately sized: The base is 6.5
inches square, and the unit
stands about a foot high. The k-
quid crystal clock and presets are

protected by battery backup, and
the entire setup works off bat-
teries or AC.

The only way to buy the item at
present is to call (800) 766-8255.
Cost is $99 plus $15 shipping &
handiing.

reviews. That means a curious MD
won't be able to determine where to
find a needed song. Also missing:
any quantitative tracking of songs or
albums — thus, no chart positions for
albums or tracks.

CompuServe customers might
recognize the “All Music Guide™ as
an online service offering, buta Great
Bear rep says the retail version con-
tains more titles and a more power-
ful search engine. The $59 software
requires 9 MB of hard disk space, 2
MB of RAM, a mouse, and Windows
31

Who Said That?

Perhaps more useful to radio pros
is Great Bear's “New American Li-
brary Of Quotes™ Great for a talk
show host, production director, copy-
writer, or exec needing a closing bon
ot for a community luncheon, this
software contains more than 10,000
quotes culled from *“The New Inter-
national Dictionary Of Quotations,”
Shakespeare’s works, and the Bible.

Quotes can be accessed by author,
source, keyword, or an extensive
topic list. Once in a quote, a user can
jump to a new topic by clicking on
a cross-referenced work. The “New
American Library Of Quotes” re-
quires 7 MB of hard disk space, 2 MB
of RAM, amouse, and Windows 3.1.
For more info, contact Great Bear
toll-free at (800) 795-4325, ext. 400.

DLOGY

SOUND ENVISIONED

The fiberglass enclosures of
Blue Room’s two models, for ex-
ample, resemble the Michelin
man from the front and a seashell
from the side. But the curved
designs almost completely elim-
inate the diffraction effects com-
monly found in conventional
speakers, while their geometrical
rigidity delivers nearly resonance-
free sound quality. These items
use custom-designed B & W drive
units.

The two-way “House Pod” car-
ries a list price of $1900 per pair,
while the three-way “Techno Pod”
goes for $2500 a pair. The speak-
ers, which are already in use in
clubs and as studio monitors in
Europe, are available in the US. on
a direct basis from Equity Inter-
national; (508) 664-2712.

free sound.

High Design In High-End Speakers

ith a trio of new products, B&W Loudspeakers and the related
Blue Room Loudspeakers appear intent on altering the usual
relationship between form and function. Their unique speak-

ers, designed for audiophile use in either home or professional set-
tings, actually use their shapes to improve their sound.

For information on B&W speakers, call the UK company’s US.
headquarters in North Reading, MA toli-free at (800) 370-3740.

B & W Nautilus

And now for something completely different ... B&W's $35,000
per pair “Nautilus” Each snail-shaped speaker consists of 264 pounds
of glass-reinforced plastic, copper, silver, wool, carbon fibers, and rare-
earth metals. The Nautilus’s four dynamic drivers are housed in in-
dependent enclosures that use their curves, cones, and “antennae” to
completely eliminate cabinet resonance and deliver virtually distortion-

New Computer Program Provides Detailed Ad Traffic Reports

he new “‘Power Base 2000

For Windows” from Indian-

apolis-based Media Moni-
tors Inc. gives radio sales depart-
ments a powerful competitive tool.
The software can display detailed
advertising information for your
market from its database of more
than 45000 local, regional, and na-
tional radio clients — all in a mat-
ter of seconds.

Advertisers’ schedules — gener-
ated from actual on-air spot moni-

toring — can be reviewed in precise
detail forany chosen time period, in-
cluding weekly, monthly, quarterly,
or yearly reports. The information
can also be configured to provide
competitive market summaries by
business categories or by stations.
“Power Base™ will also perform spot
load and inventory analysis for any
station, as well as detect advertisers
who use a single station exclusively
within a market.

Information is currently available
for 17 top markets (with expansion

into about 15 additional markets on
the company’s agenda). The database
is updated weekly, and customers can
choose to receive floppy-disk updates
weekly, monthly, or quarterly. The
software requires a 486 or better pro-
cessor and, of course, Windows. The
software itself is available for sale,
while database information is leased
on a subscription basis, with pricing
dependent upon the size of the market
and frequency of updates. For mcre
information, call Media Monitors at
(317) 547-1362.

The
WORK

We Took

out of [T Rk
WORKSTATION.

a0

VoS reErTanTacion e iory. com

ALLIED —=

he Orban DSE 7000 is the fastest digital workstation
for radio production. Of course it's friendly.
There's no setup. No confusion. No trouble.

The DSE is everything you need. Ask anyone who has a
DSE and they'll tell you there's no comparison. Call or fax
us for a complete user's list. You'll produce the best
sounding spots in one-third the time. The DSE is the
easiest way to increase your production and your profits.
Harris Allied makes it easy to get your DSE. Simply make
one free call. After all, nobody wants to work harder than
they have to.

Phone: 800-622-0022

Fax 317-966-0623
HARRIS |

© 1994 Harris Corp.
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BUILDING FOR THE FUTURE.

Entercom is celebrating its silver anniversary in radio this year.
Now, we’re gearing up for the next 25 years.

Our recent duopoly acquisitions in Tampa and Pitts-
burgh mark the first two in a series of transactions through

which we plan to double up and expand into new markets.

We're not the stepchild of some huge, multi-media
conglomerate. Nor are we a division of an insurance or

investment company. All we do is radio.

As we grow, we invite the industry’s most talented
professionals to take a closer look at Entercom. We offera
progressive, collegial culture of mutual respect, with no

room for autocrats or egomaniacs.

We are committed to providing the industry’s best
training and development programs to help our people
grow and excel. We encourage and expect our people to
challenge the norms and create new opportunities to grow

our business in both traditional and non-traditional ways.

And most important, we are resolute in our commit-
ment to give our people a stable, supportive and fulfilling
working environment where their needs will be met and

their efforts will be rewarded.

A philosophy ... an environment ... and a plan for the
future that make Entercom more than just another radio

company.

entercom

Challenge. Innovate. Excel.

KITS San Francisco * KLDE Houston ¢ KMTT/AM-FM Seattle/Tacoma * WDSY/WXRB/WEEP Pittsbuirgh
WYUU/WISP (pending) Tampa/St. Petersburg/Sarasota © WKTK Gainesville/Ocala ¢ Corporate Headquarters Philadelphia

www-americanradiohisterv-ecom
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THE NEW SINGLE

FROM HER SELF-

TITLED DEBUT ALBUM

URBAN
PRODUCED 8Y KEITH SHOCKLEE
N EW & ACTIVE MANAGEMENT: SANDRA TATE FOR
DUI-4-R-U. INC. IN ASSOCIATION
N DW D N 5 1 wWITH KEDERPH TAGH

UC REPORTERS--
AND
BREAKER BOUND!

KJLH KMJK AND
WDAS WZAK MORE!
WILD WIZF
WXYV

WANTS ALL THE

WOMEN TO KNOW

HERE |

THE TITLE TRACK FROM

HIS LATEST ALBUM NOW ON 27

URBAN REPORTERS
INCLUDING

PRODUCED BY CRAIG KING

FOR GLOBAL ENTERTAINMENT
MANAGEMENT:. LOUISE C. WEST &
MICHAEL KIDD FOR W.E.S. INC.

WBLS
WRKS
KKBT
WVAZ

WGCI

WJPC
wWuSsL
wWJLB

..AND MORE!

RA}
DA}

RIK,
&

QRIPPIN’

DN A LOVE THANG...

PRODUCED BY WHITE MIKE &
TK FDR WHITE KIDD PRODUCTIONS

LdA)
a9

ATLANTIE]

< m. * RS SN oINS (2 DING CORP. A TIME WARNER COMPANY
& e

THE ATLANTIC GROUP @
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/" STREET TALK.

Radio: New Life On Lease

resident Clinton was expected to
P sign legislation this week to cut

back the amount of on-air legal
mumbo-jumbo required in auto-leasing ads.
However, the bill had not yet made its way
to the White House before ST made its
way to the printer. NAB and RAB were
backing the measure, saying it would mean
$50 million in additional radio advertising.

Don't jump the gun, though. Even

after Clinton signs on the bottom ling, the
Federal Reserve and Federal Trade
Commission will have to write new
regulations before stations can begin airing
simplified leasing spots.

} East Coast Hale Storm ‘

Rumors are running rampant regarding
Hale Milgrim’s East Coast job offers. The
former Capitol Pres. reportedly has been
offered the presidencies of both Elektra
and Columbia.

Following EMI Pres. Daniel Glass's
departure, Sr. VP/IMktg. Ken Baumstein, Sr.
VP/Int'| Michael Leon, VP/Promo Billy Birill,
VP/A&R Michael Mena, and Nat’'l Dir/Artist
Dev't & Touring Rock Dibble have exited.
ST also hears video honcho Jeff Panzer
and promo staffer Chris Alementi have left.

ST’s Music Rowtisserie league hears a
second Arista/Nashville country label is
set, perhaps for around the first of the
year. Look for a member of the label’s
regional promo staff to head promotion.

Rumors

e Has PGD closed a deal to distribute
Hollywood?

e |s Ron Atkins still in place as WVAZ (V103)
Chicago PD?

o |s Pat Robertson’s StandardNews close to
announcing a partnership with another company
— not, as previously rumored, Business Radio
Net?

e |s Capricorn about to close its Country
division?

« |s Henry Broadcasting outlet KKDJ/Fresno's
Oldies format just a smokescreen for the summer?
Will the station flip to Alternative in time for the
fall book?

* Will Rock KCQR/Santa Barbara switch for-
mats, posiblemente this week?

* Wil Columbia regional Boston promo rep
Dennis Reese’s wife, Kathy “Wild” West, slap on
the headphones in Beantown?

KSNE/Las Vegas, WTVR/Richmond, and
WSSX/WSUY/Charleston, SC.

The Country family continues to grow
with the addition of KFMS and KEYV/Las
Vegas, WESC/Greenville, WYZB/Ft. Walton
Beach, and WDJR/Dothan, Alabama.
Welcome also to Gold 104/Melbourne,

(advertisement)

} McVay Media #1 AC ‘

#1 AC consultants in the world welcome

} Yakker Seeking Backers ‘

Conservative WPOP/Hartford talk host
Tom Scott exited his show last week to
concentrate fulltime on his race for

Connecticut governor on the Independence
ticket.

ST hears Island Nat'l Dir/Rock Promo
Dave Ross has been upped to VP/Rock
Promo, based in L.A. Meanwhile, former
Giant head of Rock & Alternative Promo
John Sigler joins Island in NY as Sr.
Dir/Rock Promo.

Call him
Ambassador Jeff
Smulyan. President
Clinton has officially
appointed the Emmis
Broadcasting Chairman
to the rank of
ambassador. The title is
customary, since Clinton
had already named
Smulyan to head the US.
delegation to an International
Telecommunications Union meeting in
Japan September 19-October 14.

Jeff Smulyan

> Einstein Off The Beach {

Progressive WXZL/Annapolis, MD is
set to change calls to WRNR on Friday
(9/16). Former WHFSI/DC vet Damian
Einstein — who took an abrupt leave of
absence recently — joins as Local Music
Dir. and midday host three days a week, Diane
“Divola” Shank — likewise a former
WHFSer — joins for middays the other
two days, and former WQCM/Hagerstown
APD Sean O’'Mealy takes on nights. 'XZL is
owned by Jake Einstein, father of Damian
and onetime owner of 'HFS.

When Rock WGCX/Mobile was
purchased and flipped to Country WDWG
early this week, crosstown WZEW
immediately snatched the opportunity to
own the album rock niche by dumping its
Progressive format, applying for 'GCX’s
calls, and hiring its staff. On Monday (9/12),
listeners who tuned to WGCX at 104 heard
the message, “Rock 104 has moved to
921" which ran for 19 hours. 'GCX PD
Andy Holt exits, as do ZEW PD Catt

Continued on Page 20

Australia and WDOL/Dayton

S KRMD #1 @

Congratulations to KRMD/Shreveport
on their Marconi nomination. The George
Francis-owned, Gene Dickerson-managed
Country station is the highest rated of any
nominee.

Join the winners. Call Mike or Doris
McVay at 216-892-1910.

T ——
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the first single

from the

forthcoming album

R&R ALTERNATIVE DEBUT €¥) OVER 344 PLAYS

ALREADY ON:

WEQX WCHZ WPGU KT0Z
WBRU WOQNF WOXY KPNT
WHTG WRXQ WWCD KTCL
WRXS KNNC KLZR KEDG
WDST KEDJ KEGE KXRK

american highway

NEW AT:
KKNB KPOI KWOD WPFM

BREAKING AT ALTERNATIVE,
ROCK AND PROGRESSIVE

Add date:
August 29th

in stores:

September 20th

wWyWrarmericanraadrohrsStoT™y com

STREET TALK .

Continued from Page 18

Sirten and his airstaff. 'GCX MD Charlie
Ocean becomes PD/MD.

WLUP-FM/Chicago AE Joe Duffy was

= one of the 131 people killed when USAir

Flight 427 crashed near Pittsburgh last

week. Duffy, 28, joined WLUP about a year
ago from crosstown WPNT-FM. Memorials

s will be held for Duffy both in Chicago and

his hometown, New York City.

} Recovery Roster ‘

FCC Mass Media Bureau Chief Roy
Stewart is recovering from recent open-
heart surgery and is expected to be back
on the job within a month ... Katz Media
Corp. VPICommunications Lucille Luongo
is recuperating after successful surgery for
lung cancer but will not be back at her
desk for several weeks ... Consultant
Moon Mullins returned home Monday (9/12)
following last week’s coronary artery
bypass surgery, and expects to be out four
or five weeks before returning to the grind.

Rumbles

o Hot AC KWMX-AM/Denver (1600 kHz) will
become Classic Country KYGO-AM. The current
KYGO-AM (at 950 kHz) will acquire a new set of
calls to reflect its new all-Sports format.

* WRLG/Nashwville discontinues its morning
simulcast with Progressive sister WRLT to go full-
time Alternative as “Thunder 94”7 Comedian and
ex-crosstown coilege WRVU personality Adam
Dread becomes moming host.

o Classical KFCLIFresno switches to Hot AC
KFRR (K104-in-a-row) under new PD Don O’'Neal,
most recently swingman at KIS/LA. and aftemoon
delight at KKXX/Bakersfield.

¢ KCAL/Riverside-San Bemardino PD Rick
Shaw earns OM stripes.

e WJJO-FM & WMGN-FM/Madison PD Pat
O’Neill becomes VP/Programming. O'Neill pro-
grammed AC 'MGN for the past eight years and
CR JJO for the past 18 months.

o KBER/SLC PD Cory Draper exits to become
a nightclub owner. Major Networks APD Kevin
Lewis comes in as OM to program the outlet.

* WGRD/Grand Rapids interim PD/aftemooner
Alex Tear gets the official PD nod.

* UAC WKDDIAkron names Lucky Armstrong
PD.

» Bob Forster becomes OM at Hot AC/ICHR
combo WLMX & WZST (New Star 98yChattanooga
and morning star on WZST.

e UC WZHT/Montgomery promotes night
slammer Michael Long to PD/MD, replacing PD
Monica May.

* WQLZ/Springfieid, IL interim PD Rose Col-
lins snares the post officially. MD P.J. Lacey adds
APD stripes. Meanwhile, 'QLZ becomes the first
affiliate for another morning teamn taking a whack
at syndication: WWCT/Peoria’s Lytie & Lamb Radio
Network.

« WBBM-FM (B36)YChicago teams ex-KWNZ/
Reno moming man “Wild Bill” Cody with former
KQIX/Grand Junction, CO PDimoming man Terry
“T.J” Jacobs as the “B96 Wakeup Call”

+« WMRR/Muskegon, M1 PD Guy Perry segues
to crosstown Country WMUS.

« WTBB/Panama City PD Jim Stacy exits; Ad-
dison Wakeford replaces him.

« KRRO/Sioux Falls, SD PD Chris King exits
and is replaced by Steve Thompson.

« KSQY/Rapid City, SD PD Jim Kallas exits.

+ Ki0Z/San Diego APD/MDfafternoon driver
Peg Pollard exits. PD Greg Stevens will handie mu-
sic for now, and middayer Shannon Leder segues
to aftermoons.

o AC KSTP-FM/Minneapolis names Leighton
Peck APD/MD.

o Recent '70s hits convert WBGG/Miami
{formerly WAXY) becomes Howard Ster's 18th af-
filiate, beginning next Wednesday (9/21).

v

RADI O & RELORDS

@ Don Peterson named KHMX/Houston GM.
o Kurt St. Thomas elevated to WFNX/Boston PD.
®Gold KCBS-FM targets the '70s; becomes “All Rock & Roll

Oldies, Arrow 93

@ Michael Crusham becomes WWSW-AM & P/Pittsburgh GM
@ Steve Huntington appointed SMN Wave Network PD.

%

e Cary Pahigian named WBZ/Boston Program Mgr.
@ Smokey Rivers becomes WAVA/Washington PD.

o

@ Mike Harvey appointed WHAM/Rochester OM.
e Gary Berkowitz named WROR/Boston PD.

2

@ George Wilson upped to Bartell Broadcasting Exec. VP

| N— y

} ‘Shock’ A Con? ‘

Among the prospects Playboy Home
Video is inviting to try out for its
forthcoming “The Girls Of Shock Radio”
are “radio’s sexiest air personalities.
However, a clue to the probable winners
might be found in the list of other
occupational groups the company’s eyeing:
“promotional models,” “regular and
occasional program guests,” and that
staple of all winning radio programs,
‘dancers” Any curious airstaffers — or
radio dancers — might want to call PHV
at (310) 246-4000 for more info.

Don Wasley was known by many as a
longtime promo exec for MCA, Casablanca,
and EMI before he left showbiz for high-
profile gigs in shoe biz a few years back.
Turns out he’'s remembered as favorite
eighth-grade heartthrob by none other thar
Hillary Rodham Clinton, as chronicled in
stories in Chicago magazine and the
Chicago Sun-Times. Provincially enough,
the articles insist Wasley has “dropped out
of sight”

Records

e Former Motown Sr. VP/Pop Promo Frank
Tumer opens the doors on Big T Entertainment in
Atlanta, focusing on iabel and management con-
sulting and indie promo projects.

 Nick Testa joins Avenue Records as promo
head.

o Liberty Dir/JA&R & Artist Relations Herky
Williams segues to the same post at sister label
Patriot.

¢ 550 Music Dallas promo rep Raymond
McGlamery shifts to Priority for promo duties in
the Southwest and parts of the Southeast.

» Former Motown Atlanta promo rep Reggie
Blackwell hooks up with Virgin for Detroit promo
dutles.
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Sigerson

Continued from Page 1
these things [labels] and thinking,
‘Gee, wouldn’t it be great if this was
the way you could get things done?”

“Im in the process of trying to put
all those things in place. It’s not by
any means a rapid process.” He
noted, however, “There are a lot of
really great people who work here,
and there’s a very underappreciated
roster.”

Prior to helming Polydor, the 37-
year-old Sigerson produced records

by the Bangles, Tori Amos, David
& David, and Olivia Newton-
John. He’s also been a solo artist,
most recently as a member of the ad
hoc group the Royal Macada-
mians, whose album was released
on Island in 1990.

Glass, also 37, whose recent as-
cent at EMI paralleled Koppelman’s
own, told R&R, “T’'m going to take
a few weeks off to let the dust set-
tle. I've already received a few calls
offering some interesting oppor-
tunities.”

T e Y TR e ST AL,

Zelnick

Continued from Page 1

wide, while leading the charge into
film and other forms of entertain-
ment on this continent. He'’s been
working with Dornemann and other
BMG execs for some time as a con-
sultant in many areas, especially the
firm’s entrance into new forms of
entertainment.

“Strauss Zelnick is the type of
creative and entrepreneurial execu-
tive we have been looking for,” said
Dornemann. “He has an extraor-
dinary track record in the entertain-
ment business. We are all very
excited that this dynamic young ex-
ecutive will lead BMG to the top of
the entertainment industry in the 2lst
century.”

“The first challenge is to find a
head for RCA Records and to re-
energize and revitalize that label,
which has many good things going
on.” Zelnick told R&R.

“Job No. 1 is making sure BMG’s
current assets are as strong and well-
positioned as they can be, and job
No. 2 is to look beyond those assets
at other areas of media and enter-

tainment, and to consider prudent
and judicious expansion.”

‘A Lot To Learn’

“I have a lot to learn about the
record business,” he admitted,
noting nonetheless that while at 20th
Century Fox, he was responsible
for Fox Records. “My ability to
manage and lead large and complex
media organizations and to manage
and motivate creative talent — those
are the assets and skills I hope to
bring to bear. BMG has an extra-
ordinary collection of assets and ex-
ecutives, and I'm looking forward to
working with the organization and
management to improve and expand
the roster.”

Currently President/CEO of
Crystal Dynamics, a producer/
distributor of interactive entertain-
ment software, Zelnick will remain
a Director of the firm (which BMG
distributes in 37 countries). Before
Jjoining Crystal Dynamics, Zelnick,
37, held a series of senior posts at
Columbia Pictures (1983-86),
Vestron ('86-'88), and 20th Century
Fox (’89-'92), where he spent his
last two years as President/COO.

RIAA
Continued from Page 3

of explicit lyrics from songs by art-
ists including Above The Law, 2
Live Crew, Ice Cube, Snoop Dog-
gy Dogg, and Geto Boys.

A committee vote on the Pennsyl-
vania proposal is scheduled for Sep-
tember 27. If the law is passed,
retailers selling a stickered album to
a minor would be fined $25 for the
first offense and $100 for each ad-
ditional infraction. The minor would
serve up to 100 hours of communi-
ty service at a domestic violence or
rape crisis center.

“Passage of [Rooney’s bill] would
not only threaten the-labeling pro-
gram, but it would also hurt con-
sumers,” RIAA Director/State
Relations Paul Russinoff testified in
Monday’s hearing before the Penn-
sylvania House Judiciary Commit-
tee in Harrisburg, PA.

‘Half A Loaf

RIAA members began voluntar-
ily labeling recordings with explicit
lyrics in 1985. The standardized
warning sticker, which reads “Par-
ental Advisory Explicit Lyrics,” was

adopted in 1990. Rep. Rooney isn't
satisfied, however. “That’s half a
loaf . . . they have the label, but
then they turn around and sell the
albums to kids,” he charged.

Rep. Rooney “‘wants to use the la-
bel as an ‘I8-to-buy’ policy,” said
RIAA spokesman Tim Sites. That,
he said, would be a “disincentive”
for record companies to label re-
cordings.

Other states have attempted to
pass similar laws with no success,

according to RIAA. Most recently,
a proposal was defeated in April in
Missouri.

Stern Sabotage

Continued from Page 3
Alford acted on his own and is con-
fident that any further investigation
of this matter would reach the same
conclusion.”

WNCX VP/GM Walt Tiburski,
noting that WMMS initially accus-
ed his station of staging the Stern
sabotage as a publicity stunt, said he
and his staff have washed their hands
of the incident. “T have a great deal
of respect for Bill [Alford] . . . 1ap-

| LiPuma

Continued from Page 3
award-winning producer who is at
the same time a highly respected
music executive and industry
leader,” stated MCA Music Enter-
tainment Group Chairman/CEQO
Al Teller. “Through numerous pro-
jects, he has helped to expand the
audience for jazz around the world.
Tommy’s creative and management
styles are perfectly suited to expand-
ing GRP’s legacy of excellence.”

Rosen stated, “Tommy’s past ex-
perience and great success with tal-
ents such as George Benson, Miles
Davis, David Sanborn, Natalie
Cole, Anita Baker, and others make
him the ideal candidate to take GRP
to the next plateau.”

Calling GRP *“one of the indus-
try’s greatest success stories,’
LiPuma noted, “Its winning com-
bination of top-quality artistry, state-
of-the-art technology, and innovative
marketing and business strategies

has put it in a class by itself. I look
forward to meeting the challenge of

building upon this tremendous foun-
dation and leading GRP into an ex-
citing new future.”

LiPuma has earned 18 gold and
platinum records, three Grammys,
and 30 Grammy nominations. He
began his career as a Cleveland pro-
mo rep for M.S. Distributors. A
year later he moved to Liberty,
where he segued into publishing and
demo recording. He became A&M'’s
first staff A&R man in 1966. In 1970,
he formed Blue Thumb Records
with future Elektra Chairman Bob
Krasnow, and in 1974 joined War-
ner Bros. as a staff producer. He
returned to A&M in 78 to head
Horizon Records, then went back
to WB a year later as VP/Jazz &
Progressive Music. Krasnow hired
him at Elektra in 1990 as Sr.
VP/A&R.

O T O (e N T

Baseball

Continued from Page 1

stantial number of women and
older men have found altematives
to play-by-play that don't include
listening to radio.

Had the games resumed, the
survey found, baseball stations
could have counted on most of
their listeners tuning back to the
likes of Vin Scully, Jon Miller,
and Hany Caray. But now that the
season has been all but scuttled,
stations airing play-by-play might
not see their typical summer
bumps, while music stations that
appeal to young men might ben-
efit as a resuit.

preciate and respect his decision to
be honest. I hope he learns from this
and won’t be taken advantage of
again. [ feel vindicated because we
clearly knew this was done by some-
one else.”

Tiburski added, “Dean Thacker
stands with egg on his face based on
the fact that they tried to put a spin
on it. It was clearly them from the
beginning.”

Thacker had not returned R&R’s
phone calls by deadline.
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Continued from Page 3

De Latte

The reconfigured department al-
so welcomes George Silva as Na-
tional Pop Promotion Director. Prior
to his appointment, Silva was Elek-
tra Entertainment’s National CHR
Promotion Director.

Meanwhile, Jim Davenport and
Mel De Latte have been named As-
sociate Directors/Pop Promotion for
the Southeast and Southwest, re-
spectively. Davenport previously
served as Southeast Regional Pop
Representative at Zoo Entertain-
ment; De Latte was President of his
own promotion and management
company.

Commenting on Kargol’s appoint-
ment, label, Exec. VP/GM Oscar
Fields said, “I'm extremely pleas-
ed to have Mark join the Motown
team. His strong relationships at pop
radio will enable Motown to con-
tinue as a force at pop radio in ad-
dition to our strong R&B base.”

“I grew up with the Motown
sound, and to be a part of this legacy
is a dream come true,” Kargol re-
marked. “In the current market-
place, you must have the right
players performing in areas best
suited to their talents. By adding key
personnel and repositioning others,
we've put together one of the strong-
est pop promotion staffs in the busi-
ness.”

Kargol began his career in 1979 at
United Artists Records. By 1980,
he was handling local promotion for

UA/EMI Records. Following a stint
as Manhattan Records’ National
Promotion Director/West Coast, he
became EMI’s VP/Pop Promotion,
West Coast in 1989.

Davenport

Visotcky
Continued from Page 1

Visotcky told R&R, “Each station
I've managed has done so well that
nearly every one was sold out from
under me. Since I left my heart and
furniture in San Francisco, I know
this is finally the place. There are
a lot of talented, energetic people at
the station. I guess we’ll see how
they can keep up with a manager as
wild as they are.”

Visotcky was most recently VP/
GM at crosstown KSFO-AM &
KYA-FM. Previously, he held GM
posts at KHIH/Denver, KRMX/
San Diego, and WMJI/Cleveland,
and was GSM at KRFX/Denver.

Valentine
Continued from Page 10

shot as PD, so the only thing I have
on my mind is playing the hits for
the market.”

Prior to joining KISF last year,
Valentine had been MD at WQXA/
York and WPST/Trenton.

| 2020 Limit
Continuec from Page 3

The FCC also allows. owners to
maintain interests (up 10 49%) in
three additional stations per band if
those facilities are controlled by mi-
norities or small business entities.
So far, that provision has been little
used by group owners.

Chairman Reed Hunct asked the
Commission staff to launch an an-
nual study of ownership policies last
year, but the first report is apparent-
ly still in the works at thz Commis-
sion’s Policy and Rules Division.
Hundt said he wanted to explore
whether ownership restrictions ad-
vance competition and access and
whether the Commission was head-
ed in the right direction with its
ownership policies.

I A .
THE INDUSTRY'S NEwsPAPER

FOUNDER & PUBLISHER: Bob Wilson
CHIEF OPERATNG OFFiCER. Erica Farber
cieF AaNCUL OFFCER: BRI Ferrar
EXECUTVE VP/ GENERAL MANAGER: Diick Frizman
SEMOR VICE PRESIENT & EDMDR  Ken Bames
SENIOR VICE PRESIDENT / RESEARCH & DEVELOPMENT. Dan Cole

EDITORIAL

VICE PRESIDENT /EXECUTIVE EODR: Gall Mitchell
AT DwecToR: Richard Agata
sewor epmR  Don Waller
MANAGIHNG EDTOR Ron Rodriguss
FORMAT EDIORS  AC. Mike Kinoalan
ATERAVE Shawn Alexander cr. Jool Denver

ASSOCWTE EDMORS: Jetf Axelrod, Kris§ Brake,
Juile Gidiow, Margo Ravel, Barak @mmerman
ASSISPNT eDTORS Greg Burt,

Paul Colbert, Lanetta Kimmons, Scott Lenz,
Micheile Parisi, Frank Roth, Joarma White

INFORMATION SERWICES

MARKETING DRECTOR: Mitke Lane wanaser: Jill Bauhs
CUSTOMER SERVICE REPRESENTUIVES. Cralg Fleek,
Elissbeth Piper
DISTRBUTION MANAGER: John Emenputsch

DATA PROCESSING

DP/COMMUNCATIONS DIRECTOR, Michael ®nufer
COMPUTER SERviCEs Mary Lou Dowaing,
Dan Holcombe, Saeid Irvani, Mark Micklich,
Cecil Phillips, Marjon Shabanpour,
Kenton Young

CIRCULATION

CIROULATION 3
lanson

ELECTRONIC PUBLICATIONS

orecor Vickie Ocheltree
HOTFAX PRODUCTION- Jeff Steiman, Carl 4armon

FRODUCTION

orecior: Kent Thomas
PRODUCTION MANAGER: Roger
ADVERTISING DESIGN DWECTOR Gary van der Steur
ASSOCTE ART DWECTOR- Mawilyn Fransisen
TreoesHy Lucie Mormis, Bilt Mohr
GRpHcs: Tim Kummerow, Teresa Covidio

ADMINISTRATION

ASSISNT TO THE PUBLISHER Karen Biomdo
OFFICE MANAGER' Jacqueline Lennon
CONTROLLER Marla Gluck
ACCOUNTNG: Maria Abulysa,

Nalini Khan, Norma Sanches
RECEPTION: Juanita Newton, Karen Memaw
MAL seavices: Rob Sparago

%
i

BUREAUS

VASHINGTON: 20247833822, FAX: 202+733%0260
suREA CHEF Jack Messmer
RepORTER Mary Ann Barton
EDMORIAL ASSISTNT- Kitson Flynni
LEGAL counsiL: Jason Shrinsky
NASHWILLE: 615024408822, FAX: 615924896655
BUREAU O Lon Helton
ASSOCWE EDNDR- Lorle Hollabaugn
OFACE MaGER: Shawna Hayhurst

' ADVERTISING
08 ANGELES: 310055304330, FAX: 310+203+8450

WICE PRESIDENT /SALES, WESTERN REGION. Michael Atkinson
SALES MANAGER. Henry Mowry

ADVERTISING COORONATR Nancy Hoff
SALES REPRESENTUNES: Joff Gelb, Mike Schaefer
ADVERTISNG ASSISTNT. Tod Kozlows'd

WASHINGTON, 202478303826, FAX: 202¢723+0260
VICE PRESIDENT/SALES Barry O’Brien
SALES Elizabeth S. +

SALES AsssTNT, Colieen Patrick
asHnLLE: 615924498822, FAX: 615024246655
DRECTOR/SALES: Jonnifer Scruggs

A Perry Corp. Company )

ﬁ



www.americanradiohistory.com

22 ¢ RaR September 16, 1994

MUSIC

NATIONAL
RADIO
FORMATS

ABC/SMN
Robert Hall ® (214) 991-9200

Star Station — Peter Stewart
VANDROSS & CAREY/Endless Love

Hot AC — Robin Jones
JON SECADA/Whipped
FOUR SEASONS/December 1963

T N TR SRR e

BROADCAST PROGRAMMING
Becky Brenner e (800) 426-9082

Digital Soft AC — Mike Bettelli
HILL & FRANKS/Sometimes When We Touch

Digital AC Mix — Mike Bettelli
BABYFACE/When Can | See You

Digital AC — J.J. Cook
JOE COCKER/The Simple Things
GERALO LEVERT/Id Gve Anything

Digital Hot AC — J.J. Cook
SHERYL CROWIAIl | Wanna Do
MELISSA ETHERIOGE/'m The Only One
GERALO LEVERT/d Give Anything

Digital CHR — J.J. Cook
SOPHIE B. HAWKINS/Right Beside You
REAL McCOY/Another Night

JON SECADA/Whipped

Hot Z Format — J.J. Cook
ERIC CLAPTON/Tore Down
CRACKER/Let's Go For A Ride

MAZZY STAR/Fade Into You
WEEZER/Undone — The Sweater Song

JONES SATELLITE NETWORKS
(800) 766-3251
Adult Choice — J.J. McKay

BOYZ Il MEN/I'll Make Love To You
VANOROSS & CAREY/Endless Love

Soft Hits
VANOROSS & CAREY/Endiess Love

MAJOR NETWORKS
Kevin Gluszczak ® (312) 7551300

Aduit HitRadio — Karen Young
HARRY CONNICK JR./(1 Could Only)

Light Hits — Dave Olsen
AMY GRANT/Lucky One

Rhythm Of The '90s — Kurt Tulley
ALL-4-ONE/Breathless

NOMAR/Zoomir’

REAL McCOY/Another Night

WESTWOOD ONE NETWORKS
Leslie Magdaleno ® (805) 294-9000

Adult Rock & Roil — Rich Bryan
PETER GABRIEL/Red Rain
NEIL YOUNG/Change Your Mind

RADIO AAHS

Children’s Satellite Network
Stix Frankiin ® (612) 926-1280
LW TW

2 1 LANE & SABELLA/Hakuna Matata (Walt Disney)

12 JASON WEAVER/| Just Gan't Wait To Be King
(Walt Disney}

3 3 JIM CARREY/Cuban Pete {Chaos/Columnbia)

6 4 IAGO/I'm Looking Out For Me
(Walt Disney Horne Video)

9 5 CRAIG N' COMPANY/You're My Best Friend
(Kid Rhina/WEA)

8 6 ELTON JOHN & CAST/Can You Feel The Love
Tonight (Walt Disney)

4 7 MARIAH CAREY/Anytime You Need A Friend
(Columbia)

10 8 MARY-KATE & ASHLEY OLSEN/Funky
Musicology (Zoom Express/BMG Kidz)

5 9 BABYSITTERS CLUB/Dance (Video Treasures)

7 10 KENNY LOGGINS/Retum To Pooh Comer
(Sony Wonder)

©Children's Broadcasting Corporation

57 miltion households
Patti Gaifuzzi
VP/Music Programming

Weeks On

|ADDS ]

ROLLING STONES/You Got Me Rocking (Virgin)
BEASTIE BOYS/Sure Shat (Grand Royal/Capitol)
TONI BRAXTON/How Many Ways (LaFace/Arista)
LIVE/! Alone {Radioactive)

TOAD THE WET.../Something's Aways .. (Columbia}
BRAT/Fa All Y'all (So So Def/Chaos)

G. LOVE & SPECIAL.../Cold Beverage {OKetv/Epic)

|EXCLUSIVES B

R.E.M_/What's The Frequency, Kenneth? (WB) 3

|HEAVY |

BOYZ H MEN/I'li Make Love To You (Motown) 9
CANDLEBOX/Far Behind (Maverick/Sire/WB) ... 21

SHERYL CROW/AIl | Wanna Do (A&M) 6
WARREN G./This DJ. (Violator/RAL/Island) . 9
GREEN DAY/Basket Case (Reprise) ... ... 12
SALT-N-PEPA/NOne. .. {Next Plateau/London/isiand) . §
SOUNDGAROEN/Black Hole Sun (ASM) 15
\BUZZ BIN

MAZZY STAR/Fade Into You (Capitol) 22
OFF SPRING/Setf Esteem (Epitaph) X .3

WEEZER/Undone — The Sweater Song (DGC) .8

|BREAKTHROUGH VIDEO|

LUCAS/Lucas With The Lid Off (Big Beat/AG) 4

|STRESS ]

CHANGING FACES/Stroke You Up (Big Beal/AG) .. .8

ICE CUBE/G. CLINTON/Bop Gun (Priority) .9
NINE INCH.../Closer (Nothing/TVT/Interscope/AG) 15
ROLLING STONES/Love Is Strong (Virgin) . 9

ROLLING STONES/You Got Me Rocking (Virgin) ADD
STOME TEMPLE PILOTS/Big Empty (Atlantic/AG) 17

|ACTIVE |

AALIYAH/A Your Best. .. (BlackGround/Jive) 4
BABYFACE/When Can | See You {Epic) 14
BEASTIE BOYS/Sure Shot (Grand Royal/Capitol) ADD
BLACK MEN UNITED/U Will Know (Mercury) 3
BRAT/Fa All Y'all (So So Def/Chaos) . . ADD

TONI BRAXTON/How Many Ways (LaFace/Ansta)ADD

COOLION Remember (Tommy Boy) 3
DES'REE/You Gotta Be (550 Music/Epic) .6
DINOSAUR JR/Feel The Pain (Sire/Reprise) 6
GIN BLOSSOMS/Allison Road (A&M) .3

SOPHIE B. HAWKINS/Right Beside You (Columbia) . 4
HEAVY D & THE BOYZ/Nuttin' But Love (UptowrvMCA) 13
HOOTIE & THE BLOWF{SH/Hokd My Hand (Atiantic/AG) 7
JESUS & MARY CHAIN/Sometimes Always (Amencan)4

LIVE/I Alone (Radioactive) ADD
CRAIG MACK/Fiava in Ya ar (Ansta) 4
PANTERA/Planet Caravan (EastWesVAG) 7
PATRA & YO-YO/Romantic Call (Shang/Epic) 4

TOAD THE..../Something's Always. .. {Columbia) ADD
CRYSTAL WATERS/100% Pure Love (Mercury) 15

ov ]

COLLECTIVE SOUL/Breathe (Atlantic/AG) 7
MELISSA ETHERIDGE/I'm The Only One (Island) . 4
G. LOVE & SPECIAL.../Cod Beverage (OKeh/Epic) ADD

LOVE SPIT LOVE/Am | Wrong (Imago) 4
ROLLINS BAND/Disconnect (Imago) 5
SEED/Rapture (Mechanic/Giant) 3
SONIC YOUTH/Superstar (A&M) 3
SUNNY DAY REAL ESTATE/Seven {Sub Pop) 4

Intormation current as of September 19.

VHi

VIDLD WTS DNl
48.8 million householids
Lee Chesnut, VPIMusic Programming
Wayne Isaak, Sr VPIMusic & Talent Relations

Wweeks On

|GREATESTHITS |

BOYZ i MEN/T'I Make Love T You (Motown) . . 4
MELISSA ETHERIDGE/'m The Only One (Island) . 11
ELTON JOHN/Circle Of Lite (Hollywood) . .
JOHN MELLENCAMP../Wiid Night (Mercury) 20

|HEAVY

BABYFACE/When Can | See You (Epic) .. . 12
ANITA BAKER/Body & Sou! (Elektra) 3
TON! BRAXTON/How Mary Ways (LaFace/Arista) AD

COLLECTIVE SOUL/Shine (Atlantic/AG) . . .16
DES'REE/You Gotta Be (Epic) ...n
HOOTIE & THE BLOWFISH/Hokd My Hand (Atlamtic/AG) 4
ROLLING STONES/Love Is Strong (Virgin) ... ... .8

ROLLING STONES/You Got Me Rocking (Virgin) ADD
STONE TEMPLE PILOTS/Big Empty (AtlanticdAG). . 7

|WHAT'S NEW

ED{E BRICKELL/Good Times (Geffen) .
HARRY CONNICK JR./(l Could Only)... {Columba) .
GIN BLOSSOMS/Allison Road (ASM) .
AMY GRANT/Lucky One (A&M) . e
SOPHIE B. HAWKINS/Right Beside You {Columbia) .
INDIGO GIRLS/Least Complicated (Epic) .
FREEDY JOHNSTON/Bad Reputation (Elektra) . .
GERALD LEVERT/I'd Give Anything (EastWest/AG) . .
MAZZY STAR/Fade into You (Capitol)
SARAH McEACHLAN/Good Enough (Arista)
SAM PHILLIPS/Baby | Can't Please You (Virgin) . .
SEAL/Prayer For The Oying (ZTT/Sire/WB) ... .17
JON SECADA/Whipped (SBKEMI). ... .. .4
TOAO THE WET.../Something’s... (Columbia) .. ADD

|ARTIST OF THE MONTH|

SHERYL CROW/AIl | Wanna Do (A&M) .|

—

P T R A A R )

Information current as of September 19,

36 miftion househoids
Cindy Mahmoud,
VP/Entertainment

‘ I
5/\ /% .
& Original Programming

\VIDEO SOUL TOP 10 |

W TwW

1 BOYZ H MEN/Vll Make Love To You (Motown)
2 CHANGING FACES/Stroke You Up (Big Beat/AG)
3 ANITA BAKER/Body & Sout {Elektra)

4 GERALD LEVERT/Id Give. . (EastWesUAG)

5 {MMATURE/Never Lie (MCA)

6 AALIYAH/A Your Best... (BlackGround/Jive)
7 PATRA & YO-YO/Romantic Call (Shang/Epic)
10 8 SOUNDS OF.../Everything Is. . (Perspective)
9 C&C MUSIC FACTORY/Do You. . (Columbia)
10 TANYA BLOUNT/Through. .. (Poiydor/Island)

Information current as of September 16.

[RAPCITYTOP10 |

wTw
2 1 NOTDRIOUS B.1.G./Juicy (Bad Boy/Arista)
2 CRAIG MA<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>