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USING REVENUES
TO FORECAST CPP

Examining total market revenues
can help forecast your station’s
cost-per-point levels. Maxagrid’s
Shane Fox shows how to
maximize your revenues,
eliminate oversell, and better
serve your clients’ needs.

Page 28

MUST ROCK FORWMATS
EXPAND TO SUCCEED?
Will Hard Rock merge with
Alternative? Will Progressive and
Classic Rock converge?
Consultant Tom Barnes says
Rock’s “niche” formats will have
to cannibalize each others’
audiences to survive.

Page 75

LEGENDS
GO o

SALUTE TO
THE STARS
With eye-popping pictures,
warm memories, and stories
strange — but true — R&R’S
tribute to the pioneers of
Country radio spotlights 10
“living legends.” This special
expanded section details how
these trailblazing air talents’
tales unite the format’s past,
present, and future.

Pages 42-68

B

KiPR CAMPAIGNS FOR
PEACE ON STREETS

Enlisting corporate sponsors and
local organizations, Urban KIPR/
Little Rock provides a detailed
look at its multifaceted anti-gang
efforts.

Page 72

IN THE NEWS...

® Nick Gatfield appointed
Polydor label President

® Jjulie Kahn becomes VP/GM
at KNEW-AM & KSAN-FM/SF

® Stephen DiNardo new

VP/GM for KRQR/SF - Page 3

NEWSSTAND PRICE $6.00

THE INDUSTRY’S NEWSPAPER

e vl

Evergreen Shakes Up KMEL,
K101/SF ?rogrammmg Team

i’ vergreen Media has re-
1 <aligned the programming
structure at its San Francisco sta-
tions. Effective October 17,
KMEL-FM PD Dave Shakes
will become OM/Evergreen, San
Francisco. He will assume on-site
PD duties at newly acquired Hot
AC KIOI-FM and serve as con-
sultant and strategist to KMEL.
Michelle Santosuosso, Asst. PD
at co-owned Urban KKBT/Los

EVERGREEN/See Page 35

Arbitron Yanks NY Summer Numbers

E Faulty figures put WPLJ temporarily at top; L.1. market also affected

A major miscalculation in
the New York and Long Island
summer ratings forced
Arbitron to withhold official
release of the reports for those
two markets. The mistake in-
flated Hot AC WPLJ’s men
18-24 morning numbers so
dramatically that the entire sta-
tion was propelled to No. 1
12+. No other stations or
dayparts are believed to have
been affected.

The error, which was dis-
covered in a prerelease down-
load to client stations, showed
WPLJ’s Mon-Fri, 6am-10am
18-24 male cume audience to
be 86,000 and AQH at

Los Angeles

Sp 94 Su 94
KLAX (Span} 61 54
KPWR (CHR) 51 54
KFi (Talk) 38 47
KROQ (Alt) 47 46
KNIS-A/F (CHR) 39 40
KRTH (Gold) 32 38
KOST (AC) 42 38
KABC (Talk) 35 37
KBIG (AC) 29 36
KKBT (UC) 36 32

New York
(withdrawn)
Sp 94 Su 94
WPLJ (Hot AC) 40 51
WLTW (AC) 50 49
WHTZ (CHR) 41 46
WQHT (CHR) 44 45
WCBS-FM (Goid) 45 4.3

WBLS (UC) 38 41
WRKS (UC) 41 41
WABC (Talk) 37 38
WXRK (CR) 35 37

WINS (News) 40 36

105,300. Research experts
point out that a station’s cume
represents its total number of
listeners in a particular demo-
graphic and daypart, and it
would be impossible for it to
be exceeded by an average
quarter-hour number. Last
spring, WPLJ had a male 18-
24 cume of 73,700 and AQH
of 13,200.

As a result of the flawed
calculation, WPLJ’s men 18-
24 share in mornings moved
7.4-39.1 between the spring

Complete results from
two major markets:

Page 18

and summer books. Its over-
all 12+ share rose 4.0-5.1, at
least temporarily knocking off
all competitors.

Arbitron quickly acknowl-
edged the error and said it will
withhold release of the New
York (and embedded Nassau-
Suffolk) books and associated
computer tapes until it can dis-
cover the cause of the prob-
lem. It did not predict when
new numbers would be issued.

Easy Come, Easy Go
WPLJ’s executives were
philosophical about its short-
lived No. 1 status. Pres./GM

ARBITRON/See Page 35
Chicago

Sp 94 Su 94

WGCI-FM (UC) 70 74
WGN (FS) 69 64
WBBM-FM (CHR)49 43
WKQX (Alt) 38 43
WUSN (Ctry) =~ 44 42
WLIT (AC) 37 42
WBBM (News) 42 41
WNUA (NAC) 25 36
WVAZ (UAC) 34 35
WLS (Talk) 32 34

Shakes Santosuosso
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’94 Radio Salary
Growth Slows

The age of duopolies is put-
ting a damper on rising radio in-
dustry salaries, according to
R&R’s annual radio industry
compensation survey, conducted
by the accounting firm Miller,
Kaplan, Arase & Co. and the
NAB. While some station staff-
ers are earning more this year,
many paychecks have been fro-
zen or are slightly smaller than
they were last year.

Complete results:
Pages 11-14

Miller, Kaplan CPA George
Nadel Rivin pointed out, “Any-
time there’s a consolidation
within an industry, salaries are
likely to be volatile until the situ-
ation is stabilized.” Rivin sug-
gested the laws of supply and de-
mand are on the side of station
operators these days, since most
duopoly operations require fewer
employees than stand-alone sta-
tions.

But the stabilization Rivin re-
ferred to is not likely to come
soon: A recent repart on duopoly
consolidation prepared by indus-

SALARY/See Page 35

HIFIDELITY

Don't Miss the Boat =

THIE (X
CLASSIC ROCK

KRFX 1035/

KRFX/Denver s Billboard Riffs 0n Castro s Raft- -Dodgers

acor Classic Rocker KRFX (The Fox)/Denver’s new billboards fioat the unmistakable image of Cuban dictator
Fidel Castro taking a tubular cue from his island nation’s recent spate of raft-borne refugees and swimmin’
with the sharks on his way to the U.S.A., smokin’ his favorite Havana Biack and crankin’ his boom-box to “11”

— presumably drawn by the station’s promise of high-fidelity sounds en route.
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Twelve re-mastered classics,

two remarkable new songs.

Produced by Hugh Padgham and Sting

Management: Miles Copeland and Kim Turner
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Gatfield Named
Polydor Pres.

1 Polydor Rec-

Gatfield

i ords has mov-
ed to Los An-
geles, where it
§| will be run by
i new President
Nick Gatfield
and distributed
by A&M Rec-
ords. Gatfield,
who remains
President of his
own Polydor-distributed Atlas
Records imprint, now reports to
A&M President Al Cafaro.

“The utilization of A&M’s
marketing, promotion, and sales
savvy on Polydor’s behalf makes
perfect sense,” said Cafaro. “I
look forward to working with
Nick and having more hit acts and
a great catalog.”

Gatfield told R&R, “We're a
small, highly focused team and a
full-service artist development
label. Having both the Polydor
GATFIELD/See Page 35

DiNardo VP/GM At
CBS CR KRQR/SF -

KCBS-AM/
il San Francisco
| GSM Stephen
DiNardo has
| been named
{ VP/GM  of
Classic Rock
combo partner
KRQR-FM.
He replaces

E;iNardo Don Marlon,
who is now

VP/GM at WBBM-FM/Chicago
(R&R 9/30).

VP/CBS Owned FM Stations
Rod Calarco said, “I’ve known
Steve since the mid-"80s when he
was selling in New York. He’s
done an outstanding job selling
our stations both at the local level,

DiNARDO/See Page 35

Kahn Named GM Of
SF Country Combo

KNEW-AM & KSAN-FM/
San Francisco Director/Sales
Julie Kahn has been promoted
to GM of the Shamrock Broad-
casting Country combo. The
move makes Kahn and Eddie
Esserman, GM of Nostalgia/
Gold KABL-AM & FM, co-
managers of the company’s San
Francisco duopoly.

Shamrock President/CEO

KAHN/See Page 35

plenty of other special features:

DAB service.

R&R Quizzes Hundt, Stern

CC Chairman Reed Hundt is optimistic about updating the

60-year-old CommunicationsAct, despite disputes on Capitot

Hill that derailed the legislation for this year. And he’s going
ahead with his owns plans to reform the Conmission.

“l think it is sad — bordering on tragic — that the
telecommunications reform legislation was not passed,” the
Chairman said in a wide-ranging interview with R&R. 1.ook for our
talk with Hundt in next week's NAB Radio Show issue, along with

® R&R goes one-on-one with Howard Stern for a discussion of
his multimedia career, his ongoing battles with the FCC, and the
remarkable sales success stories associated with his show

oThe results of our annual Management/Sales Survey, showing
how sales staffs are coping with the age of duopoly

o Atalk with NAB Radio Board Chairman Doug Williams detail-
ing his agenda for NAB's relationship with redio

e Alook at how our neighbors to the north are preparing to launch

o %&a e

Government To Broadcasters:
Reassess Public Social Pact

Rep. Edward Markey (D-
MA) called for broadcasters to
serve the public once again, but
also endorsed an FCC review of
ownership rules in a wide-rang-
ing speech Tuesday (10/4).

Markey, who chairs the House
Telecommunications Subcom-
mittee, was the kickoff speaker at
Interface VIII, a three-city indus-
try symposium sponsored by the
Federal Communications Bar
Association and Broadcasting &
Cable magazine. In his opening
comments, Markey severely criti-
cized the Senate for killing hopes
of passing new telecommunica-
tions legislation this year.

But Markey wasn’t all nega-
tive. During this time of congres-
sional gridlock, he said, “We can
take a fresh look at the portions
of telecommunications policy that
have received less attention.”

FCC Chairman Reed Hundt
agreed, saying, “We now need to
reconsider what is to be done.”
Hundt’s after-lunch speech was
seen and heard simultaneously in
Washington, New York, and Los
Angeles.

Ownership Options

Markey said one of the areas
to reconsider now is ownership

CONFERENCE/See Page 35
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Boston, SD Stations Enlist

In ’70s Gold Format Battles

Two more Top 15 market sta-
tions have joined the *70s Gold
movement.

Last Tuesday (9/27), Gannett
Classic Rocker KCLX began
playing “The Greatest Hits of the
"70s” as “The Beach.”

VP/GM Susan Hoffman told
R&R, “This is perfect for San
Diego and seems to be the format
that everyone is talking about.
We’ve watched stations become
Top S out of the box.”

KCLX’s move sets up the first
battle between predominantly
"70s-based stations; KCBQ-FM
adopted its “Modern Oldies” ap-
proach last July. Hoffman told
R&R, “They’re playing *70s and

RADIO & RECOADS INC.

’80s music and are more rock-
sounding. They’re probably go-
ing after [crosstown CR] KGB.
We’ll be able to keep some of our
own core and take audience from
seven or eight stations.”

Three days later, Rock
WCGY/Boston became “Eagle
93.7,” playing what American
Radio Systems VP/Program-
ming Greg Strassell calls “Rock/
Pop *70s hits.”  “Our research
[indicated] there was a big format
hole for this format,” Strassell
explained, “and we wanted to
jump in before someone else beat
us to it.” A new on-air staff will
be announced shortly, and new
calls are being conternplated.
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1994 DEALS TO DATE

Dollars To Date: $1,810,763,356
(Last Year: $1,727,789,673)

This Week’s Action: $15,425,948
(Last Year: $56,556,647)

Stations Traded This Year: 982
(Last Year: 1037)

Stations Traded This Week: 17
(Last Year: 22)

DEAL DETAILS BEGIN ON PAGE § -

 Daal Of Thiz YWazl

® KEZ0-AM & FM/Omaha
$9 million (approximate)

Mays Ready To Buy

WTMJ Inc. enters fourth radio market with
$9 million deal for Narragansett combo.

Upgrade For Infinity

[ Moody’s looked at Infinity Broadcasting’s cash
flow record — and apparently liked what it saw.

L1 Clear Channel President Lowry Mays is ready
to go shopping for more stations after loading up
with cash from his bankers.

See Page 6

See Page 6

RADIO BUSINESS

Capitol Denies ‘Fire Sale’ Fax Hurt Infinity

WSSF-FM/Baltimore has admitted it was the source of
faxes promoting an advertising “Fire Sale” at crosstown WLIF-
FM, but denies the circular was false or caused any harm to

WLIE

WLIF owner Infinity Broadcast-
ing and its local subsidiary had sued
WSSF owner Capitol Broadcasting
of Baltimore and its Raleigh-based
parent company, Capitol Broad-
casting, for $500000 (R&R 9/2).
The suit alleged fraud, misrepresen-
tation, and trademark infringement

for the use of WLIF and Infinity
logos an the faxes offering spots for
$50. The lawsuit claimed WLIF was
forced to cut rates for some adver-
tisers because of the faxes.

“The plaintiffs’ complaint fails to
state a claim against either defendant

upon which relief can be granted,”
the two Capitols said in their joint
response to the suit in Baltimore
federal court.

The fax, which carried WLIF’s
“Lite 102" logo across the top and
Infinity’s corporate logo at the bot-
tom, promoted a “‘Christmas in Ju-
ly Fire Sale™ offering $50 spots be-
tween July 25-31 from 6am-
midnight.

(606) 647-0101

Radio NAB Fall 1994

We look forward

to meeting with you at the

FALL RADIO NAB CONVENTION

In our suite at the

WESTIN BONAVENTURE HOTEL.

Force Communications & Consultants
CINCINNATI » ATLANTA

JOHN L. PIERCE HAL W. GORE JOHN E. LAUER

(706) 746-7400

(404) 350-9401

The parent Capitol denied any in-
volvement and even dented being
aware of Infinity’s use and rights re-
garding its logos. But the local sub-
sidiary presented a different defense:
“Capitol of Baltimore admits that an
employee distributed the circular
described in the plaintiffs’ complaint
but denies that the matters set forth
therein were false.”

Capitol of Baltimore denied that
any “‘misimpressions’” were created

by the July 20 faxes. which it admit-
ted were sent to advertisers and
advertising agencies.

It confirmed that both WLIF and
WSSF are AC stations, but “denies
that it competes with WLIF for sim-
ilar sources of advertising revenue”’
The local company also was careful
to point out to the court that “no
other instances of this kind have
taken place.”

types of candidates.
AE With A Ph.D.

“Ad sales personnel would have
needed advanced degrees in
statistics to keep up with all the
variations on broadcast rates and
windows," said a relieved NAB
President Eddie Fritts.

In addition to dealing with six
sets of rules on rates, stations
also would have had to accept
taxpayer-financed vouchers from
certain candidates, which would
have been submitted to the US.
Treasury for reimbursement.
Another provision would have re-
quired TV stations, but not radio,
to give an additional 50% rate cut
to eligible Senate candidates.

“It's hard to fathom political ad
rules more confusing than the
current ones, but complying with
the broadcast provisions of this
bill wouid have been a nightmare
— if stations weren't driven into
bankruptcy first by the con-
fiscatory ad rates,’ Fritts said.

Confusing Conditions

Among the bill’s provisions:

¢ Stations would have had to
offer non-pre-emptible time to
federal candidates (House,
Senate, and president) at their
lowest pre-emptible commercial
rates. But the old lowest-unit-rate
still would have applied to state
and local candidates.

No Campaign Finance Reform This Year

roadcasters dodged a bullet Friday (9/30) when
Congress gave up on efforts to pass campaign
finance reform this session. The shelved bill
would have taken already-complicated lowest-unit-rate
rules and spiit them into six sets of rules for different

* Senate candidates who
agreed to campaign spending
limits would get an additional
50% discount on TV spots.
House candidates who agreed to
spending limits would get
taxpayer-financed vouchers to buy
spots on radio and TV.

* The rates would apply to
House and presidential can-
didates for 30 days before
primaries and 45 days before
general elections; 30 days/60 days
for Senate candidates who accept
spending limits; 30 days/45 days
for Senate candidates who dont
accept limits; and 30 days/60 days
for state and local races.

Move Saves Money |

NAB suggested that compli-
ance would cost stations
thousands of dollars for legal ad-
vice, with ficense revocation by
the FCC a possible penalty for vi-
olations.

Supporters of the bill blamed
its demise on Senate Republicans
playing partisan politics, House
Democrats who procrastinated
too long on hammering out a
compromise, and a White House
that didn't make it a priority.

Fritts thanked the senators
who'd opposed the bill and ex-
pressed gratitude to broadcasters
for their grassroots lobbying to
derail the measure.

— YT AT T OIS TOTV . COMm
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With great broadcasters like...
| David Ross

“Stratford Research has played a key
role in the demographic repositioning
and continued success of Y-100. |
believe in branding and | believe in
Stratford. They are an invaluable
part of our management team.”

David Ross
President & General Manager, Y-100 & BIG 106
Miami-Ft. Lauderdale

David Ross relies on Stratford Research to help build his South Florida duopoly
into a branded franchise. He uses Stratford because we're the only firm that
provides the Fortune 500 research and brand marketing techniques that were
previously reserved for the world's top consumer marketers. That's the same
reason why the NAB asked Stratford to write The Franchise, the industry's
definitive book on radio branding.

Stratford's branding discipline represents a true source of competitive advantage
for radio stations. That's why David Ross wants it in his arsenal. He looks to

Stratford for strategic research, music testing, focus groups and brand marketing.

For more information, call John Dickey at 404-688-1166.

STRATFORD RESEARCH

CNN Center, Atlanta GA

The Leader In Media Branding

B T T T ST i e e —a
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RADIO BUSINESS

oody’s investors Service announced

that it has upgraded its rating of

about $200 million in Infinity Broad-

casting Corporation’s (Nasdaq: INFTA) senior
subordinated notes from B2 to Ba3.

“The upgrade is based on the expectation that the

company will sustain the strong cash flow generation it

has shown over the past years Moody’s said. In addi-

tion, it noted that Infinity had maintained strong operating
margins while acquiring additional stations.

Infinity Gets Thumbs Up From Moody’s

Noting that Infinity has not yet bumped the FCC’s
20 AM-20 FM limits — the company has 10 AMs and 16
| FMs, with another FM buy pending — Moody's stated, “In-
finity is likely to use free cash flow generated toward the
acquisition of further stations.on an opportunistic basis
or to repurchase stock”

The one negative in Moody’s assessment was its
note that Infinity is fairly heavily leveraged. But it also
said, “These ratios are expected to benefit from antici-
pated profit increases at the acquired stations”

Clear Channel Armed
For Bear With $350 Million

lear Channel Communications (AMEX:
CCU) is set for a station-buying spree
after receiving a new $350 million
credit facility from a group of 13 banks.
“This new facility will allow the company to continue
to evaluate acquisition opportunities in both radio and
television which meet our stringent investment criteria
and which we believe will enhance shareholders’ value;
said Clear Channel President/CEO L. Lowry Mays.
NationsBank Of Texas is the lead bank for the credit

facility.

TRANSACTIONS

WTMJ Wins Omaha Combo

Deal For $9 Million

1 Beasley Broadcasters creates Ft. Myers duopoly with WXKB-FM

TR T AT

g
"

PRICE: $9 million (approximate)
TERMS: Asset sale

BUYER: WTMJ Inc., headed by Presi-
dent Doug Kiel. it owns five radio sta-
tions and three TV stations. Its parent
company, Joumal Communications,
owns two daily newspapers. Phone:
(414) 332-9611

SELLER: Narragansett Radio L.P.,
headed by President Manuel Brous-
sard. It owns two other stations.
Phone: (504) 2311875

FREQUENCY: 1490 kHz; 92.3 MHz
POWER: 1kw; 100kw at 1212 feet
FORMAT: Rock

BROKER: Eilliot Evers and George
Otwell of Media Venture Partners

g2y T 7 3

o anamsa

KEZO-AM & FM/Omaha

BUYER: Grant Radio Group L.L.C,
owned by Walter Grant of Tuscaloosa,
AL and William Grant Jr., of Jasper,
AL. William Grant owns and Walter
Grant has interests in WSPZ-AM/Tus-
caloosa and three other stations. They
are selling WOWC-FM/Jasper (Tusca-
loosa). Phone: (205) 221-3114
SELLER: Vintage Broadcasting Corp.
Inc., headed by President Terry Fulton.
Phone: (205) 367-8136

FREQUENCY: 590 kHz; 941 MHz
POWER: 1kw; 99w at 1007 feet
FORMAT: Southern Gospel; Gold
BROKER: Tom Snowden of Snowden
Associates

COMMENT: This deal was first an-
nounced 5/27 as a sale to FirstStar
Broadcasting Systems Inc. That deal
never closed, but a new buyer was
found to accept the same terms.

WRAG-AM & WCKO-FM
Carroliton (Tuscaloosa)
PRICE: $890,000

TERMS: Asset sale for $223,000 cash

and promissory notes totaling
$667,000

2 =

WJRB-AM/Bradenton
PRICE: $70,000

TERMS: Asset sale for $25,000 cash
and a promissory note for the balance
BUYER: Skywave Broadcasting Com.,

owned by Osvaldé Onoz and Theodo-
sio Cepero of Miami. Phone: (305)
279-5311

SELLER: Cameron-Reese Broadcast-
ing of Bradenton Inc., headed by Presi-
dent Ronald Cameron. Phone: (813)
794-0353

FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: This station is dark.
BROKER: Hadden & Associates

WXKB-FM/Cape Coral

(Ft. Myers), FL

PRICE: $3.5 million

TERMS: Duopoly deal; asset sale for
$500,000 cash and a $3 million prom-
issory note

BUYER: Beasley Broadcasters of
Western Florida Inc., owned by
George Beasley of Napies, FL. He
owns WWCN-AM & WRXK-FM/North
Ft. Myers-Bonita Springs, FL and 18
other stations. Phone: (813) 537-7196
SELLER: WRCC Partners, headed by
general partner Cara Cameron of Ft.
Lauderdale. Phone: (813) 997-2103
FREQUENCY: 103.7 MHz

POWER: 50kw at 273 feet

FORMAT: CHR

TRANSACTIONS AT A GLANCE

® WRAG-AM & WCKO-FM/Carrollton (Tuscaloosa), AL $890,000
® WJRB-AM/Bradenton, FL $70,000

® WXKB-FM/Cape Coral (Ft. Myers), FL $3.5 million

® WYNF-FM/Tampa (St. Petersburg-Sarasota) $207,500 for 75%
® WKEI-AM & WJRE-FM/Kewanee, IL $450,000

® KDBR-FM/Kalispell, MT $100,000 for 50.5%

® WBNJ-FM/Cape May Court House, NJ $490,000

® WTKF-FM/Atlantic, NC $430,000

® WNBR-FM/New Bem $41,448 for 51%

® WXKL-AM/Sanford, NC $12,000 for 51%

® WKNL (AM CP)¥Knoxville $18,000

® KHRN-FM/Heame, TX $187,000 estimate

® KDCD-FM/San Angelo, TX $30,000 for 25%

WYNF-FM/Tampa

(St. Petersburg-Sarasota)
PRICE: $207,500 for 75%

TERMS: Duopoly deal; stock sale for
cash

BUYER: D&F Broadcasting of Saraso-
ta Inc., headed by President/Treasurer
Jon Ferrari of Saddle River, NJ, buy-
ing a75% stock interest in Coral Cove
FM Radio Partnership. D&F owns four
other stations and is buying WSPB-
AM & WSRZ-FM/Sarasota from the
seller. Phone: (908) 774-7700
SELLER: Donald Wilks and Michael
Schwartz, selling their collective 75%
in Coral Cove. They own one other sta-
tion and are selling WSPB-AM &
WSRZ-FM/Sarasota to the buyer.
Wilks has an interest in two other sta-
tions. Phone: (813) 388-3936

FREQUENCY: 94.9 MHz

POWER: 100kw at 1290 feet
FORMAT: Rock
BROKER: Blackbum & Co.

WKEI-AM & WJRE-FM/
Kewanee

PRICE: $450,000

TERMS: Asset sale for cash
BUYER: Virden Broadcasting Corp.,
owned by Randal Miller of Taylorville,
IL and Lawrence Travis of Springfield,
IL. They own two other stations.
Phone: (217) 824-3395

SELLER: Miller Broadcasting Inc.,
headed by President Howard Miller.
Phone: (813) 261-0046

FREQUENCY: 1450 kHz; 921 MHz
POWER: 500 watts day/1kw night; 3kw
at 300 feet

FORMAT: Nostalgia; AC

~ Montana |
é '.;! i3 b g SE
KDBR (FM CP)/Kalispell

PRICE: $100,000 for 50.5%
TERMS: Duopoly deal; stock sale for

Continued on Page 8

Custom Strategies, Personal Attention,

Format Expertise, Results

& Associales.
(703) 648-0000

4501 NSh

Americas most recommended AC and CHR consultants

WYV arnericanradionistory com
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$631,560,000...

Booth American Company American Medis, Inc. TK Communications
and Broadcast Alchemy, L.P. has agreed 1o transfer assets totalling has agreed to transfer the assets of
have formed $150,000,000 KLUV-FM
Secret Communications, L.P. to for
a Company Valued in Excess of MBD Broadcasting $51,000,000
$160,000,000 & Chancellor Communications to
serving —_— . — Infinity Broadcasting Corporation
DI:etrolt,sClevelam:o Group W Radio, Inc. —_— =
. TVer; Sacramento has agreed to exchange the assets of Fuller-Jeffrey Broadcasting Company
Pittsburgh, Indianapolis WCPT-AM/WCXR-FM has completed the sale of
— % — Washington, DC KRXQ-FM
Group W Radio, Inc. plu:imb‘h Sﬂmmefol:toy CA
has completed the sale of .
KFBK- AM/KGBY'FM Viacom Bm;odr“mng, Inc. s167(?ox’7m
Sacrameato, CA KIKK-AM/FM Great American
Jor Houston, TX Television and Radio Company
$48,000,000
P valued at —_— —
Chancellor Communications $40,000,000 Intercontinental Radio, Inc.
Corporation e S has agreed to transfer the assets of
—x— Barnstable Broadcasting Company KSOL-FM
Duchossois Communications has completed the sale of San Fra;:,crkco, CA
has agreed 1o transfer the assets of WGNA-AM/FM $13.500,000
WHFS-FM Albany, NY ;5t !
Annapolis/Baltimore, MD Jor o
& Washington, DC $13,500,000 KSOL, L.P.
fOf to — oy —
$15,625,000 Liberty Broadcasting, Inc. United Broadcasti
) to ) —_—k— has agreed to transfer the assets of
—*— has completed the sale of Baltimore, MD
Shamrock Broadcasting, Inc. WYSY-FM Jor
has completed the .rale’of Chicago, IL $9,000,000
KXRX-FM Jor . to
Secattle, WA $9,000,000 Radio One, Inc.
for to . — g —
$11,950,000 Cox Broadcasting United Broadcasting Company
Aifacce d"’ el —k— has announced the sale of
ce Broadcasting Company United Broadcasting Company KALI-AM
—_—%— has agreed 1o transfer the assets of San Gllfbrld, CA
Great American WKDM-AM or
Television and Radio Company, Inc. New York, NY $5,750,000
has completed the sale of Jor -/ 5
WLZR-AM/FM $6,940,000 ‘Way Broadcasting, Inc.
Milwaukee, WI S fo —_— —
for ay Broadcasting, Inc. Franklin Holding/ WESHAM Broadcasting
57'°‘t’°'°°° —k— has completed the sale of
0
Saga Comm Entercom WGLD-AM/WWWB-FM
unications, Inc. has completed the sale of Greensboro/Highpoint, NC
=i KOQL-FM for
United Broadcasting Company Oklahoma City, OK $3,500,000
has agreed to transfer the assets of for to L
WIMO-AM/FM $3,500,000 HMW Communications, Inc.
Cleveland, OH to — g
s ,A'ftosrooo NewMarket Media Corporation Clear C el Communications, Inc.
to’ — — has completed the sale of
icati Midcontinent Broadcasting Company KQAM-AM/KEYN-FM
Zebra C ti
= S-ommunications has completed the sale of Wichits, KS
— % KFH-AM/KXLK-FM for
Beasley Broadcast Group Wichita, KS $2,000,000
has agreed to transfer the assets of for to
KQLD-FM $2,250,000 Radio Management, Inc.
New Orlecans, LA to —_— —
Ra }
$3 ;gor 000 o) Famsiepaenit; e Major Broadcasting Company
to, — i — has agreed to transfer the assets of
NewMarket Media Corporation Radio Associates of Michigan, Inc. WWBZ-FM
has agreed to transfer the assets of Chicago, IL
WBCT-FM to
Grand Rapids, MI Evergreen Media Corporation
S for
tar

Media

92 x Defined 1994 Trailing Cash Flow
to
Wood Radio Ltd. Partnership

"Radio's Full Service

Group, Inc. Financial Specialists'" ™

5080 Spectrum Drive, Suite 609 East - Dallas, TX 75248 - (214) 458-9300
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RADIO BUSINESS

FCC Urged To Clear KOLA Sale

eceiver Ray Stanfield has asked the

FCC to reject a petition by a Los Ange-

les man and approve the duopoly

sales of KOLA-FM/San Bemardino to Anaheim
Broadcasting Corp.

Joseph Jones has sought for years to have the FCC

revoke KOLA's license and accept new applications for

the 999 MHz frequency, based on criminal charges

against formerlicensee Frederick Cote. Stanfield was ap-
pointed receiver for the station shortly before Cote was

convicted of murder (R&R 7A5), but Jones still claims the
license should be revoked for Cote’s conviction.

“Any wrongdoing by the principal of the former li-
censee of KOLA-FM is immaterial to this application)
Stanfield told the Commission. He also denied claims
by Jones that Cote will benefit from the $5 million sale,
noting that all proceeds will go to the station’s creditors,
including Anaheim Broadcasting, and Cote's ex-wife.

In a separate filing, Anaheim Broadcasting denied
that it had prematurely taken control of KOLA through
an LMA by its current station, KCAL-FM.

Bloomberg Goes Cellular

loomberg Radio News has announc-

ed a deal to make news briefs from

WBBR-AM/New York available free of
charge to cellular phone subscribers using
NYNEX Mobile Communications.

“This is the ideal tool for today’s cellular users who
demand information ‘anytime, anywhere] ” said NYNEX
Mobile Chairman/CEO Alfred Boschuite.

WBBR's news staff will update the 60- to 90-second
news briefs every 15 minutes. Cellular users throughout
New York, New Jersey, and New England will be able to
hear the latest updates by punching “*1130” — a number
corresponding to 'BBR's frequency.

TRANSACTIONS

Continued from Page 6

$28,200 cash and payment of the bal-
ance of a promissory note in the
amount of $71,800

BUYER: Bee Broadcasting, owned by
Benny Bee Sr. and Jim Paulson, both
of Whitefish, MT, increasing its stock
in Cloud Nine Broadcasting from
495% to 100%. Bee Broadcasting
owns KJJR-AM & FM/Whitefish-
Kalispell. Phone: (406) 862-5565
SELLER: James Schaeffer and Ben-
ny Bee Jr., selling their collective
50.5% stock interest in Cloud Nine
Broadcasting. Phone: (406) 257-5902
FREQUENCY: 106.3 MHz

POWER: 3.9kw at 403 feet

€

SRR

WBNJ-FM/Cape May

Court House

FRICE: $490,000

TERMS: Asset sale for $475,000 cash
and a one-year, $15,000 promissory
note at 0% interest

EUYER: Margate Communications
L.P., headed by sole general partner
Cleo Brooks of Absecon, NJ. It owns
one other station. Phone: (609)
348-4040

SELLER: The Avalon Group, headed
by President Donald Greth. Phone:
(609) 465-2044

FREQUENCY: 105.5 MHz

POWER: 3.3kw at 294 feet
FORMAT: Country

PRICE: $430,000

TERMS: Asset sale for $130,000 cash
and a five-year, $300,000 promissory
note at 8% interest

BUYER: Atlantic Ridge Telecasters
Inc., headed by Casey Warrington of
Newport, NC. Phone: (919) 223-5263
SELLER: Down East Radio Commun-
ications Inc., headed by President Jo-
seph McClure. He owns one radio
station and one TV station. Phone:
(919) 2476343

FREQUENCY: 107.3 MHz
POWER: 7kw at 607 feet
FORMAT: News/Talk

Communications

Equity

Associates

presents the

CEA

Financial
Breakfast

at the

IO

w=THE NAB ==

SHOW

7:45a.m.-9:00a.m.
Thursday, October 13, 1994
Los Angeles Convention Center

COMMUNICATIONS
EQUITY

ASSOCIATES

TAMPAOPHILADELPHIAONEW YORK
DENVER®LONDONOMUNICHOPRAGUE
HONG KONG @ KUALA LUMPUR

Room 515B

Featuring...

Frank Wood, Secret Communications

Steve Dodge, American Radio Systems

Herb McCord, Granum Communications
Dave Crowl, Citicasters
Mark Mays, Clear Channel Communications

(& R TR R R e T R SR GBI T DA i .. and its professional associates are registered with the NASD. Member SIPC.

TV e iCantadichiStorn com

WNBR-FM/New Bern

PRICE: $41,448 for 51%

TERMS: Stock sale for a $41,448 prom-
issory note at 10% interest. The stock
purchase agreement was signed by
the sellers husband prior to his death.
BUYER: Ronald Benfield, increasing
his stock interest in Conner Media
Corporation from 49% to 100%. He
owns WQDW-AM & FM/Kinston (New
Bem). Phone: (919) 522-5550
SELLER: Anita Conner of Kinston, NC.
Phone: (319) 522-5550

FREQUENCY: 941 MHz

POWER: 11kw at 485 feet

FORMAT: Classic Rock

NOTE: Anita Conner's husband, Mi-
chael Conner, transferred his 51%
stock interest to her prior to his death
in October 1993. However, this transfer
was not reported to the FCC until
recently.

WXKL-AM/Sanford

PRICE: $12,000 for 51%

TERMS: Stock sale for cash
BUYER: James Thomas of Garner, NC
and Dolphus Pearson of Raleigh, in-
creasing their stock interest in WGSE
Inc. from 49% to 100%. Phone: (919)
772-3640

SELLER: Jimmy Johnson of Garner,
selling his 51% stock interest in the
company. Phone: (919) 772-7988
FREQUENCY: 1290 kHz

POWER: 1kw daytimer

FORMAT: Urban
T N T e TR e S A
WKNL (AM CP)Knoxville
PRICE: $18,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Thomas Motffit Jr. of Long-
wood, FL. He owns WRJZ-AM/Knox-
ville and has an interest in six other
stations. Phone: (407) 332-5038
SELLER: Tennessee Broadcasting
Co., owned by Michael Glinter. He
owns six stations and is selling six
others. Phone: (913) 894-1833
FREQUENCY: 760 kHz

POWER: 2.5kw

g b L e
KHRN-FM/Hearne

PRICE: $187,000 estimated

TERMS: Asset sale for the assump-
tion of a seven-year, $165,000 promis-
sory note and payment of the admin-
istrative expenses of the estate of the
seller in the approximate amount of
$22,000

BUYER: Pluria Marshall Jr. of Bryan,
TX. Phone: (409) 779-3337

SELLER: Joseph Hill, trustee for the
Chapter 7 Bankruptcy Estate of Freck-
les Broadcasting Inc. Phone: (713)
7890500

FREQUENCY: 94.3 MHz

POWER: 3kw at 300 feet

FORMAT: Gospel

KDCD-FM/San Angelo

PRICE: $30,000 for 25%

TERMS: Stock sale for cash
BUYER: Jack Auldridge Sr. of San An-
gelo, increasing his stock in Regen-
cy Broadcasting Inc. from 50% to
75%. Phone: (915) 947-0899
SELLER: Keith Adams of Amarilio, TX,
selling his 25% stock interest in the
company.

FREQUENCY: 929 MHz

POWER: 100kw at 729 feet
FORMAT: Country

BRENNER SECURITIES

CORPORATION

Full Service Investment Banking
to the Communications Industry

For further information about our full range of
investment banking services, please contact:

Chesley Maddox-Dorsey
Senior Vice President
(212) 839-7333

Two WORLD TRADE CENTER
I8TH FLOOR
NEw YORK, NY 10048
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COLEMAN RESEARCH

NATIONAL STUDY

A definitive analysis of radios
fastest growng format

Two convenient NAB sessions:

Thursday, October 13, 1994 and
Friday, October 14, 1994

5:00-6:30PM

Los Angeles Convention Center,
Room 515A

COLEMAN
RESEARCH

—=rreanTericanradiohistorvy-com
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\’94 Rapio | S S &
DIO INDUSTRY OALARY QURVEY |uxersee
2 Average 01
Position 1-15 16-30 31-50 51-75 76-100 101+ All Markets
A General Manager $168,259 $146,673 | $114.401 $97,367 $82,963 $90,226 $123,040
Nl _General Sales Manager 126,106 97,682 87,413 69,740 60,132 69,034 90,708
E Program Director 98,499 66,219 55,614 42,962 34,250 39,907 60,799
: 38 Operations Director 75,893 75,089 47,033 41,923 32,119 43,941 58,240
A i Promotion Director 44,178 34,419 27,573 23,743 23,754 22,582 32,687
S News Director 51,440 35,735 31,421 26,583 25,106 27,016 34,914
§ Research Director 46,636 27,210 27,958 — — — 37,747
A Production Director 41,253 35,183 31,544 28,393 23,369 26,516 33,141
i MD/Assistant PD 45,057 38,810 30,861 26,087 19,889 22,412 36,167
; Morning Show Producer 32,399 26,643 23,994 - 19,889 23,087 24.071 26,356
Morning Talent 160,916 95,388 70,618 45,297 34,601 49,745 85,813
Midday Talent 58,185 41,549 31,870 25,880 22,664 27,211 37,217
Afternoon Talent 80,090 51,197 40,688 28,229 24,219 31,362 47,004
Evening Talent 42,560 30,620 27,355 20,694 18,525 18,574 28,407
Late Night Talent 32,529 22,164 19,544 16,696 14,609 16,391 21,741
News Reporter 42,024 27,282 22,691 18,241 20,370 24,854 28,522
Sports Announcer 54,557 40,920 32,414 24,426 36,566 40,936 39,333
Parttime Hourly Rate 14 9 8 8 6 7 9
oo Local Sales Manager 104,238 78,985 75,183 56,275 54,072 61,952 _179,28b
National Sales Manager 102,174 84,267 67,569 69,622 88,684 86,944 87,674
- Retail/Co-0p 87,172 57,591 46,387 42,309 —_ 29,750 63,083
= Highest Paid AE 97,239 78,183 69,244 58,447 46,362 52,159 70,891
) 2nd Highest AE 77,349 66,105 56,264 45,726 36,852 42,080 57,550
-5 Average AE/Others 47,783 40,852 35,043 28,947 24,608 28,383 36,278
Chief Engineer 54,771 42,219 38,673 33,152 30,586 32,835 41,339
M Technician 34,430 32,607 20,465 20,201 —_ 33,500 28,726
48 Traffic Director 28,929 25,409 23,017 21,582 21,118 21,959 24,231
g Continuity Director 26,429 21,256 22,333 21,662 19,354 19,332 22,907
I8N Bus. Manager/Controller 49,246 38,287 33,812 31,128 29,164 29,240 36,524
; Asst. Business Mgr. 29,720 24,857 22,541 18,290 22,427 19,010 24,709
3 Exec. Asst. to GM 30,820 26,732 24,153 22,290 24,499 26,372 26,949
4l Program Assistant 28,294 24,416 23,921 22,289 20,887 25,187 25,171
. g Promotion Assistant 23,100 19,115 17,304 14,829 19,222 20,500 19,587
] Sales Assistant 23,849 19,911 20,091 18,398 17,211 18,984 20,539
Receptionist 18,118 15,761 15,669 14,863 15,453 14,986 | 16,023
£ Data gathered for R&R by Miller, Kaplan, Arase & Co. , Certified Public Accountants
Don Anthony Wayne Edwards 780 KIXX Kevin Raye
Asylum [Records Jack Evans .KNle Crew an Reed '
n September 4, I received the Sooft Bear B, Sem Paulk Lﬂiktfiioime 2?@2?%'?’3%
ULTIMATE Marketing and ENA Entertaimment loe Galante. oy d.Macorea " B Pam Shane
. . Teddi Bonides Dave Garson Eddie Mascolo Bruce Shindler
Research project, of which I have Scott Borchetta Jeff Gelb Gerri McDowell Shelia Shipley
Michael Bornheim Bob Grayson Carolyn McLain Sony Music
read every paragraph and am ready Bucks & Carole Braun John Griswold Randy Michaels Bill Soule
June Brody Cindy Grogan Lisa Miller Phyllis Stark
to apply the knowledge gained. TR e, R
I'dlike to thank the Lord Jesus Christ for o P il o e
Lo . . CFQX Crew Keith & Amy Hill Dale Morris Dale Turner
sustaining my life, the emergency medical teams, Jimmy Christopher Vicki Hilsabeck Laura Nelson Susan Turner
CIXC Crew Chuck Howard Michael O'Malley Glen Wagner
Dr. Robert Hardin, the staff of Baptist Hospital CKiX Crew Larry Hughes Larry Parageis Jeft Walker
John Collins Nick Hunter Jim Patrick Warner Reprise
and all the friends listed here whose support has | Share Coox i e e e maralon
A meant so much to me. ]:gk&ct;rmrgramer jg?ryKizlén ;%flzaicl)(“:/li';ia Staff sva::rlingrmlliams
# ﬂ _Z-_-j; . o Donna Jean KBUL Grow Gin Preston Steve Wonciewicz
= —Moon Mullins, heart attack survivor | 1ibibois Barbara Kelly Jack Pride WUSY Crew
Bob Duchesne Steve Kelly Jackie Proffitt
PeMeN Robin & Bob Eatman Larry King Joel Raab
£

VOO americanradicinstory-com
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| ,94 RA ’ s s BY FORMAT

\ DIO INDUSTRY SALARY OQURVEY i

Position AC Big Band CHR Classical Classic Rock Country
1-30  31-100 1-30  31-100 1-30  31-100 1-30  31-100 1-30  31-100 1-30  31-100
”A General Manager 154.7 | 100.7 94.7 93.4 | 133.6 95.9 | 162.3 95.0 | 176.7 | 107.2 | 140.9 | 121.2
Ml General Sales Manager | 110.5 771.5 89.1 72.9 92.7 69.7 | 106.6 — | 110.1 78.7 92.7 90.1
= Program Director 82.4 48.2 63.8 66.0 71.7 50.3 74.6 — | 107.0 55.2 57.9 45.5
(3l Operations Director 55.6 | 37.2 | 355 — | 104.4 = — — | 755 — | 823 | 46.6
i Promotion Director 39.9 25.5 39.1 25.7 34.1 21.7 41.2 — 38.7 30.4 30.3 28.8
4l News Director 43.8 27.4 42.3 23.0 37.3 26.3 — — 43.1 31.2 40.5 30.9
3 Research Director 40.9 -— — — 28.8 — — — 33.2 — 39.5 —
5 Production Director 35.7 31.9 28.5 36.9 33.9 30.2 34.1 —— 57.5 24.5 30.3 28.0
i MD/Assistant PD 37.0 29.3 27.8 30.3 45.0 26.3 40.3 — 441 — 60.7 29.7
é Morning Show Producer| 29.8 | 20.1 — | 304 | 37.4 | 18.0 — — | 371.0 — | 27.6 —
Morning Talent 106.5 46.9 90.8 89.0 | 148.9 40.4 51.9 49.0 | 121.4 70.6 79.5 71.4
Midday Talent 46.1 27.4 42.9 35.8 35.1 25.1 44.8 — 52.6 31.9 35.2 29.5
Afternoon Talent 54.6 31.1 37.7 32.7 74.6 26.8 60.3 - 58.8 40.3 49.5 45.3
Evening Talent 34.0 24.3 29.0 31.2 29.9 20.4 45.6 — 31.9 20.0 27.3 21.2
Late Night Talent 26.7 17.8 19.5 21.4 20.8 17.5 — — 27.1 18.8 22.1 17.8
News Reporter 21.9 19.2 — — — 15.7 — — -— — 20.8 25.3
Sports Announcer 88.9 — — 33.2 29.2 — — — — — — 26.5
Parttime Hourly Rate 11 8 9 9 8 6 — 9 8 7 8 9
Local Sales Manager 104.7 64.8 87.8 68.6 86.8 56.3 94.0 — | 103.3 — 81.7 58.5
National Sales Mgr. 95.0 42.4 89.3 — 98.0 e - — | 101.3 — 98.2 63.1
Retail/Co-0p 69.7 32.0 — 36.7 59.2 — — — — — 72.5 38.7
Highest Paid AE 90.3 62.8 66.6 73.1 76.8 55.5 79.1 49.2 80.7 67.1 85.6 70.7
2nd Highest AE 71.6 50.8 54.2 60.1 62.6 45.3 63.8 42.7 65.3 53.6 69.3 56.4
- Average AE/Others 44.3 31.8 31.7 32.6 35.8 29.6 39.9 41.3 45.3 31.3 40.9 34.8
Chief Engineer 48.9 33.5 35.8 37.2 39.5 33.2 41.1 — 47.8 36.8 41.8 35.5
Technician 26.4 — — — — — —_ — — 16.3 24.5 —
3 Traffic Director 27.4 22.6 18.9 24.4 24.5 22.0 28.7 20.6 29.1 23.5 36.3 21.3
M Continuity Director 24.5 23.7 — — 22.0 19.9 32.9 — 24.9 — 21.3 22.4
? Bus. Mgr./Controller 44.7 31.5 33.9 32.4 36.9 31.0 43.2 29.0 50.7 32.7 38.4 39.2
(Bl Asst. Business Mgr. 27.0 18.7 — — 23.7 23.9 — — 29.1 20.4 24.7 16.6
Z Exec. Asst. toGM 28.9 24.8 — 18.8 21.5 19.2 — — 33.0 27.2 23.9 21.7
" Program Assistant 21.8 | 26.2 = — — — | 2941 — = — | 28.9 | 19.0
9l Promotion Assistant 21.0 | 17.8 — | 15.7| 18.8 | 16.3 — — | 16.8 — | 195 | 14.8
Ml sales Assistant 216 | 180 | 20.6 | 17.5 | 209 | 16.9 | 227 — | 21.6 — | 19.4 | 18.1
Receptionist 17.3 15.2 16.3 13.5 16.5 15.7 17.1 17.0 16.5 14.4 15.2 15.4

Data gathered for R&R by Miller, Kaplan, Arase & Co., Certified Public Accountants (Annual Salary Figures in Thousands)

KIDD RKRADDIKK, S¢COTT SHANNON,
JEFF "N JER, THE MANCOW, STEVE MCCOY

1. They're successful
2. They're good lookin'
3. They all use TM CENTURY MORNING SHOW SERVICES

T AT eTr i CanTradioStor . com
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The Most Listened To Conterporary Radio s Country Racio’s Best Oldies
Man In Radio : Hottest Talent Leading Host Programming
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Changing The Face America’s Most Country’s Winning
Of Sports Tal< Pzpular Populist Morning Show
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A ¢ 4 BY FORMAT
'N\?\ ’94 Rapio INDUSTRY SALARY SURVEY
’ \ MARKET SIZE
Position Gold NAC News/Talk Rock Spanish Urban

1-30 31-100 1-30°  31-100 1-30  31-100 1-30  31-100 1-30  31-100 1-30 31-100

/a General Manager 147.4 [124.9 | 214.6 74.8 | 188.8 |118.7 | 157.3 96.4 98.2 97.6 | 178.7 96.3
Nl General Sales Manager | 106.5 | 88.9 | 132.3 64.7 | 126.2 73.9 | 112.7 65.8 | 114.3 — | 110.0 63.6
3 Program Director 90.5 54.2 | 101.1 32.1 | 108.9 50.0 87.2 45.8 40.6 32.3 84.1 51.0
E Operations Director 70.7 — — — 99.9 53.9 71.4 45.6 — — 96.7 42.1
i Promotion Director 41.9 21.8 45.1 — | 47.3 21.9 40.8 25.1 24.6 — 38.6 22.7
4l News Director 39.0 28.7 — | 221 55.3 35.5 414 28.4 22.5 — | 35.4 23.3
4 Research Director — — — — | 55.7 — — — — — —_ —
3 Production Director 35.1 29.7 | 44.4 — | 47.3 30.8 | 40.3 25.9 29.4 — | 41.0 25.5
i MD/Assistant PD 42.1 28.2 47.2 — | 46.6 27.1 38.2 214 19.0 — | 42.5 35.8
é Morning Show Producer| 24.9 | 24.2 | — — | 2716 | 17.8 | 26.2 | 21.4 — — | 251 | 19.7
Morning Talent 108.4 | 65.6 95.2 31.5 | 1715 77.7 | 103.1 47.9 37.8 29.4 | 1325 47.0
Midday Talent 44.5 34.2 54.8 29.8 77.0 36.6 49.8 26.9 21.6 16.6 51.0 21.1
Afternoon Talent 504 | 33.9 58.2 23.5 | 105.3 52.8 | 52.9 28.1 15.6 — | 46.1 31.2
Evening Talent 36.3 22.2 45.0 17.5 54.5 46.9 29.8 23.0 17.9 13.1 44.0 25.4
Late Night Talent 28.8 15.7 33.7 — 34.7 30.2 25.2 16.2 12.3 — 29.3 15.6
News Reporter — — 29.3 — 41.5 17.5 34.9 19.0 — — 30.8 21.0
Sports Announcer 39.7 28.1 — — 42.3 25.4 35.0 — — — — —
Parttime Hourly Rate 9 8 20 5 16 15 11 7 7 6 10 6
Local Sales Manager 91.3 73.0 96.5 — 99.8 77.6 89.7 71.7 47.8 — 83.2 —_
National Sales Manager| 89.4 | 86.7 | 116.7 — | 83.2 | 51.0 | 85.9 — | 117.4 — | 103.6 -
Retail/Co-0p 86.9 54.4 — — 99.3 47.7 67.4 — — — 70.1 —
Highest Paid AE 73.3 70.9 94.9 35.8 | 102.0 53.8 83.0 57.6 62.6 51.4 83.4 66.8
2nd Highest AE 64.8 56.4 74.9 31.1 83.8 46.0 71.1 45.9 48.7 40.2 67.1 48.7
- Average AE/Others 41.5 36.2 49.4 23.0 51.1 27.3 42.7 28.9 40.0 26.9 471 28.8
Chief Engineer 49.6 40.9 51.4 — 58.2 47.3 46.8 32.8 28.8 35.3 51.5 21.7

Bl Technician — — — — 34.5 — — — — — — —
4l Traffic Director 27.1 21.9 32.8 18.9 44.1 22.9 25.9 22.8 20.7 20.8 26.9 20.9
g Continuity Director 22.6 22.9 22.0 — 29.0 20.9 22.9 21.0 — — 25.0 —
I8N Bus. Mgr./Controller 38.5 33.2 49.7 26.1 52.0 42.0 39.0 30.0 32.8 29.3 40.7 29.6
Sl Asst. Business Mar. 24.0 21.4 21.4 — 37.8 — | 24.2 20.9 — — 31.9 20.8
é Exec. Asst. to GM 26.4 27.0 27.8 — 32.4 26.2 29.0 20.8 — —_ 31.7 21.6
4 Program Assistant 33.1 23.4 = — | 36.2 | 21.5 | 233 | 26.3 — — | 19.6 =
f;’ Promotion Assistant 22.0 17.1 22.8 — 47.3 — 20.0 19.8 — — 22.5 13.2
Sales Assistant 21.4 21.1 21.5 — 23.6 18.7 21.4 17.6 19.5 — 25.7 32.9
Receptionist 16.4 15.5 17.8 — 18.8 15.2 17.8 15.2 13.6 — 16.5 14.4

Data gathered for R&R by Miller, Kaplan, Arase & Co., Cerlified Public Accountants (Annual salary figures in thousands)

Look! We've Gat Caol P/I/OWM You've
Got 4 Radio Station. [1'S DESTINY!
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Help
Yourself
ToA
Bigger
Audience

Y1117 ——  When we gave MaximiSer® all the power of our diary database,
quzmz$er 3 0 we knew all that potential had to be just a point and click away —
now with an on-screemn  for any user, expert or novice. Now, MaximiSer 3.0 takes a giant
‘ step forward for ease of use with a new on-screen tutorial. Our

tu torial and Zmp roved built-in help feature makes running a MaximiSer ranker report
simpler than ever. So even a first-time user can create a clear,
7’€p orts f or the b usy PD convincing and street-ready presentation.

Tell Us How To Make It Better

Arbitron is designing the tutorial to make MaximiSer the easiest
and most powerful sales and programming tool available. But
we’ll need your help to make sure our tutorial meets your needs.

Once you've had a chance to use it, we’d like you to tell us what
you think by calling our PC help line at 1-800-543-7300.

More And Better Tools For Programming

MaximiSer has always given you insights into your audience that
you could never get from the book. And MaximiSer 3.0 is even
better, with three new report formats designed especially for the
busy program director. Now you can get hour-by-hour listening,
survey-to-survey trends and a new report that puts total audi-
ence, First Preference (P1) and exclusive audience on a single
page. And only on MaximiSer can reports like these tap directly
into the listening entries in your market, so you can understand
the dynamics of your audience like never before.

MaximiSer is a registered trademark of The Arbitron Company. © 1994 The Arbitron Company

So get the sales and programming help you need. Get
MaximiSer 3.0. Call your Arbitron representative for the
release date and more information.

ARBITROTIN
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NEWSBREAKERS.

Gohen Becomes CC/
San Antonio VP/GM

Clear Chan-
nel Radio/San
Antonio has re-
structured its man-
agement team, el-
evating KAJA-
FM/San Antonio
GM Bob Cohen
to Clear Channel
VP/GM.

Cohen told
R&R, “I'm really
looking forward to working with all
of the San Antonio properties.
They’re all great stations. I'm ex-
cited about the opportunity to im-
prove and go forward into the "90s
and beyond.”

In his new post, Cohen will over-
see the company’s San Antonio out-
lets — Country KAJA, Soft AC
KQXT-FM, and News/Talkers
WOAI-AM and KTKR-AM.
Clear Channel also has a joint sales
agreement with Urban AC KSJL-
FM.

Concurrently, WOAI GSM
Betty Kocurek Boazman has been
promoted to VP/GM of WOAI &
KTKR, and WOAI GM Bill Hill has
been upped to Director/Corporate
Trades for parent company Clear
Channel Communications.

Cohen

New Viacom NAC
Makes DG Debut

Viacom Radio flipped Classic
Rock WCXR/Washington to NAC
WIZW last Friday afternoon (9/30).
WCXR PD Steve Kosbau stays on
to program “Smooth Jazz 105.9.”

The market had been without a
fulltime NAC since WJZE’s demise
last year, and WJZW VP/GM
Charlie Ochs said, *“There is a huge
demand for this format in Washing-
ton. NAC offers a relaxing, refresh-
ing change and is perfect for the
workplace.”

Kosbau noted, ““The affluence and
diversity of the Washington metro
makes NAC a perfect fit.”

ﬂ%o
G %
0

he FCC ruled Monday (10/3)
that broadcasters do not have
to offer political candidates
lengthy or odd-length commercial
times — such as five minutes —

unless they broadcast programming
of similar length.

The Commission issued the
ruling in response to a request made
by the NAB during the 1992
campaign. Atthattime, candidates
had begun asking for longer time
slots in an attempt to reach con-
stituents who complained about
“soundbite politics.” But broad-
casters, particularly TV stations, had
a hard time programming the odd
lengths.

tn its ruling, the Commission
said, “Stations must make program
time available to federal candidates
in the same fengths they have
programmed the station in the year
preceding an election, whether or

FGC: Political Campaign Ad Lengths
Must Conform To Station Policies

not such lengths of programming
time have been sold to commercial
advertisers.”

Media Access Project Deputy
Director Gigi Sohn said it puts the
political process on a par with sefting
hamburgers and Hondas. Media
Access Project is a public advocacy
group.

“Basically, it makes for sound-
bite politics,” she said. “Thirty
seconds is not long enough, and 30
minutes is more than most
candidates can afford.”

NABAssociate Genera! Counsel
Steve Bookshester disagrees:
“Nobody suggests that newspapers
should make their pages fonger.”

Bookshester said that white NAB
is “pleased” by the ruling, the issue
is “more problematic” for radio
because radio is programmed in “afl
sorts of different time blocks.” He
suggested that radio stations
consult with their attoreys.

Salt Lake City |
AC PDs played |
musical chairs this
week.

When the dust
had settled, KSFI-
FM PD Scott
MacNeil had re-
placed Brian
Casey as PD of [i§
Bright AC KVRI-
FM. MacNeil was
succeeded by Hot AC KISN-FM
programmer Dain Craig, and KISN-
FM promoted MD Jim Morales to
fill Craig’s spot.

MacNeil, who had programmed
KSFI for nearly four years, told
R&R, “This opportunity fell from
the sky. It’s strange to go from the
market’s No. 1 station to a station try-
ing to get any ratings. It will be a big
challenge because KVRI needs some
work, but I like what I see.”

MacNeil

Craig, who had taken KISN-FM’s
programming chair just last month,
told R&R, “It was a difficult deci-
sion to leave KISN-FM, but KSFI is

SALT LAKE CITY/See Page 35
&

Perot Program
Hits Airwaves

Billionaire and former presiden-
tial candidate Ross Perot began a
new career as a radio talk show host
this past Sunday (10/2).

The premiere of his self-titled,
one-hour show aired only on KRLD/
Dallas and KPRC/Houston, but
starting this Sunday (10/9), the
weekly show will be syndicated na-

PEROT/See Page 35

EXECUTIVE ACTION

Buckley Joins WRCX/Chicago As GSM

ebbie Buckley has joined Rock WRCX/Chicago as GSM. Buckley
has spent the last 11 years with Arbitron, where she was most recently
Midwest Division Manager.

GM Mike Fowler commented, “Debbie’s skills in negotiation, problem
solving, and management will make her an outstanding sales manager
and a wonderfut addition to our staff.”

Buckley's previous radio experience includes positions asAE at WKBW
and WBEN/Buffato.

Seifert Now GSM At Viacom Seattle Duopoly

Viacom has promoted Susan Seifert to GSM of
alithree of its Seattle stations, Gold combo KBSG-
AM & FM and Alternative KNDD. She replaces Dick §
Loughney at KNDD, who left to pursue other interests.
“For the last three years, Susan has done an
outstanding job as GSM for KBSG," says KBSG VP/
GM Chuck Maylin. “She will be responsible for the |
day-to-day management duties of both KBSG and L S
KNDD.”
Seifert told R&R, “I'm pleased that Viacom has given ¢
me this tremendous opportunity to be involved with one
of the strongest duopolies in the country. We're sefling
a lifestyle. The Alternative lifestyle is on the younger end, and Oldies is
family-oriented -— they both complement each other.”
Prior to joining KBSG, Seifert was in New York as Sales Manager at
WHTZ, a CBS rep, and AE at WLTW.

Seifert

Geffen Ups Naramore, Skelly, Skolnek
Records &

Geffen
staffers Sue Nar-

amore, Tracy Skelly, and
Gabrielle Skolnek have
been promoted to AdultAl-
ternative National Director,
Regional Promotion Man-
ager/LosAngeles, andAC/
NAC/Jazz Manager, re-
spectively.

Naramore joined Gef-
fenin 1989 as an assistant
in the AOR department,
and most recently worked
in AOR and Metal promotion. She previously served as Office Manager
for KWOD/Sacramento.

Skelly, who was elevated from AC/NAC/Jazz/AAA National Director,
also joined the labelin 1989 as anAOR assistant. In addition to LosAngeles,
she will oversee Hawaii, Las Vegas, and San Diego in her new post.

Skolnek began her career as Music Promotion Coordinator at Morgan
Creek Music Group. She joined Geffen last year as an assistant in the
AOR department.

Naramore Skelly Skolnek

“Not Your Typical Research Geeks...
They’re Radio Guys.”

Contact Mike Henry fo discuss research

options for your station.

(303) 922 5600
faox 922 1589

And Paragon Is Not Your Typical Radio
Research Firm Either.

Paragon approaches each client fresh, with ro “agenda” or preconceived
ideas. The research is our guide. Our inhouse interviewing helps us
maintain the high infegrity of informafion that is our trademark. And our
hands-on radio experience helps us translate your research into an effective
strategic dction plan for programming and marketing. This is the foundation
of our clients well-known success; let us be a part of your success, too.

PARAG

\/

ON

Mike Henry

® PERCEPTUAL STUDIES

e Aupitorium Music Tests
o AupiToRIUM FORMAT ANALYSES
» TRACKING STUDIES

<8 * Focus Groups
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Would you program four hours of
music with only half the hits? Ot
course not. That's why the Top 20
Jouble Play works perfectly.

Host Albie Dee delivers four great
hours of hits with two Top 20
charts back to back. . .The
Top 20 best sellers and the Top 20
most requested.

No stiffs.

No fluff.

No weaklings.

Only the most popular jams around.

The Top 20 Double Play!

GallUS onthe Double
at (212) 767-1111.
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NEWSBREAKERS.

Taylor New PD At
KPOI/Honolulu

Ted Taylor has
been appointed
PD at Alternative
KPOI (The Edge)/
Honolulu. He re-
places Kerry
Gray, who exited
&y five weeks ago to

program CKEY/
f Niagara Falls-
Buffalo.

Taylor VP/GMChuck
Cotton told R&R, “Ted was the in-
teim PD after Kerry left. He ex-
pressed interest in the position, and [
told him it was his to lose. I was
impressed with the job he did musi-
cally and with the personnel.”

“This was my goal, and now I've
achieved it,” says Taylor. “I'm ex-
tremely confident with the staff and
the direction we’re going. We've
gone from 40% current-60% library
to the other way around.”

Taylor joined KPOI as a parttimer
two years ago. He became Asst. PD/
MD/middayer one year ago when the
station flipped from Rock. Previ-
ously, he was road manager for
Camper Van Beethoven, booking
agent for the Rosebud Agency in San
Francisco, Director/Alternative Mar-
keting at A&M, and MD at College
outlet KUSF/San Francisco.

Latest Summer *94 Ratings

Los Angeles

Sp 94 Su 94
KLAX (Span) 6.1 54
KPWR (CHR) 51 5.4
KF! (Talk) 38 47
KROQ (Alt) 47 46
KIIS-AJF (CHR) 39 40
KRTH (Gold) 3.2 39
KOST (AC) 42 38
KABC (Talk) 35 37
KBIG {AC) 29 36
KKBT (UC) 36 32
KCBS-FM (Gold) 30 29
KLSX (CR) 28 27
KYSR (Hot AC) 28 27
KNX (News) 26 26
KTWV (NAC) 20 26
KLOS (Rock) 28 25
KLVE (Span) 37 25
KZLA (Ctry) 29 25
KFWB (News) 28 23
KTNQ (Span) 22 21
KXEZ (AC) 18 21
KKGO (Clas) 1.7 18
KLAC (Nost) 17 16
KRLA (Gold) 12 15
KKHJ (Span) 17 13
KSCA (Prog)* 8 11
KWKW (Span) 11 10
KXED (Span) 1.3 10

“Was KLIT {AC) until July.

Chicago

Sp 94  Su 94
WGCI-FM (UC) 70 74
WGN (FS) 6.9 6.4
WBBM-FM (CHR) 49 43
WKQX (Alt) 38 43
WLIT (AC) 37 42
WUSN (Ctry) 44 42
WBBM (News) 42 41
WNUA (NAC) 25 36
WVAZ (UAC) 34 35
WLS (Talk) 3.2 34
WLUP (Talk) 31 32
WOJO (Span) 28 28
WRCX (Rock)* 27 28
WXRT (Prog) 26 27
WCKG (CR) 26 26
WJIMK (Gold) 35 26
WPNT (Hot AC) 18 26
WJJD (Nost) 26 25
WYSY (Gold) 26 24
WTMX (Hot AC) 26 22
WMAQ (News) 19 20
WJPC-FM (UC) 8 15
WFMT (Clas) 11 14
WSCR (Sports) 16 14
WGCI (UG) 1.2 1.3
WAIT (Nost) 18 11
WNIB (Cias) 11 11

“Was WWBZ until August.

1994 Arbitron. May not be quoted or reproduced
without prior written permission from Arbitron.

For The Record

The name of the rep firm Interep
is creating for Infinity Broadcast-
ing was misstated in last week’s is-
sue. The new company will be call-
ed Infinity Radio Sales.

Last week’s Page 1 photo of the
“media circus” surrounding Gannett
CHR KHIIS/L.A. airtalentRick Dees
and company was nottaken at a live
broadcast from the Los Angeles
County Criminal Courts building,
site of the Q.J. Simpson trial, but
staged several days earlier.

After his first live performance in 14 years, Boz Scaggs took time to
commemorate the occasion with a backstage pic. Posing at L.A’s
House Of Blues are (I-r) KIIS-FM/Los Angeles Asst. MD Anita Domin-
guez, Scaggs, KLOS/Los Angeles Programming Asst. Rosemary Jimen-
ez, and Virgin VP/Pop Promotion Al Moinet.

September:
MULTIPLATINUM ALBUMS

“Thriller Michael Jackson, Epic
(24 million); “Bat Out Of Hell;
Meat Loaf, Epic (12 million); “No
Fences.” Garth Brooks, Liberty (11
million); “Ten,” Pearl Jam, Epic As-
sociated; "Mariah Carey,” Mariah
Carey. Columbia: “Bad,” Michael
Jackson (8 million); *“Time, Love &
Tenderness.” Michae! Bolton, Col-
umbia; “Greatest Hits" Journey,
Columbia (7 million); “The Lion
King” ST. Various Artists, Walt Dis-
ney, “Dangerous,” Michael Jack-
son; “Soul Provider” Michael
Bolton (6 million), “Get A Grip
Aerosmith, Geffen; “Use Your lllu-
sion Il Guns N’ Roses, Geffen (5
million); “A Lot About Livin' (And
A Little 'Bout Love); Alan Jackson,
Arista; "Emotions," Mariah Carey
(4 million); “Not A Moment Too
Soon,” Tim McGraw, Curb; “Killin'
Time," Clint Black, RCA (3 million);
“Live At The Acropolis,” Yanni,
Private Music; “"Dookie Green
Day, Reprise; “I'm Ready, Tevin
Campbell, Qwest/WB; “Candle-
box,” Candlebox, Maverick/Sire/
WB; “Songs Of Freedom"” (box
set), Bob Marley, Tuff Gonglisland;
“Listen Without Prejudice;”
George Michael, Columbia; “We
Are In Love” and “When Harry Met
Sally" ST, Harry Connick Jr., Col-
umbia;, “A Collection: Greatest
Hits ... And More" Barbra Strei-
sand, Columbia (2 million).

PLATINUM ALBUMS

“Voodoo Lounge,” Rolling
Stones, Virgin; “Walk On.” Boston,
MCA; “Age Ain't Nothing But A
Number,”  Aaliyah, Black-
Ground/Jive; “The Funky Head-
hunter;” Hammer, Giant; “Tuesday
Night Music Ciub Sheryl Crow,
A&M; “Da Bomb;,” Kris Kross, Col-
umbia; “Undertow;” Tool, Zoo;
“Jackyl,” Jackyl, Geffen; “Fear”
Toad The Wet Sprocket,
Columbia.

GOLD ALBUMS

“It Takes A Thietf” Coolio, Tom-
my Boy; “For The Love Of Strange

PRECIOUS METAL

The RIAA has issued the fol- |
fowing awards for the month of |

Medicine," Steve Perry, Columbia;
“Voodoo Lounge;" Rolling Stones;
“We Come Strapped,’” MC Eiht
Epic; “She] Harry Connick Jr;
"Same As It Ever Was" House Of
Pain, Tommy Boy; “Turn It Upside
Down." Spin Doctors, Epic; “MTV
Party To Go, Volume 5! Various Ar-
tists, Tommy Boy; “Dulcinea” Toad
The Wet Sprocket; “War Paint’
Lorrie Morgan, RCA; “Sweetheart’s
Dance;” Pam Tillis, Arista; “Black-
hawk," Blackhawk, Arista; “All The
Greatest Hits” Zapp & Roger,
Reprise; “The Way That | Am,
Martina McBride, RCA, “Tuesday
Night Music Club;” Sheryl Crow;
“A Decade Of Hits Allman
Brothers Band, Polydor; “Bitch
Better Have My Money AMG,
Select/AG; “Lovescape; Neil Dia-
mond, Cotumbia; “The Globe’ Big
Audio Dynamite 1l, Columbia;
“Can You Stop The Rain; Peabo
Bryson, Columbia; “3 Deep;” Sur-
face, Columbia; “White Cliffs Of
Dover Various Artists, MCA Spe-
cial Projects; “The Very Best Of
Conway Twitty” Conway Twitty,
MCA Special Projects; “Ricky Van
Shelton Sings Christmas,” Ricky
Van Shelton, Columbia; “Dan-
gerous Toys,” Dangerous Toys,
Columbia; “Hit Parade 1945" Var-
ious Artists, MCA Special
Projects.

PLATINUM SHORTFORM

ALBUM

“Creepin On Ah Come Up;
Bone Thugs-N-Harmony, Ruth-
less/Relativity.

GOLD SHORTFORM ALBUM

“Creepin On Ah Come Up
Bone Thugs-N-Hammony.

GOLD SINGLES

‘This  DJ.” Warren G.,
Violator/RAL/Island; “Never Lie"
Immature, MCA, “When Can | See
You,” Babyface, Epic; “Shine” Col-
lective Soul, Atlantic/AG; “Tootsee
Roll,” 69 Boyz, Rip-It/ILC; “Back In
The Day’ Ahmad, Giant; “Dancing
In The Street Martha Reeves &
The Vandellas, Motown.

Format Expertise, Results

&> Associates.
(703) 648-0000

Americas most recommended AC and CHR consultants

Custom Stmtegz'w, Personal Attention,
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“We've had great
results the past three |4 ‘W 9 # 1
to four years working e re
with The Research
Group. #] in ratings
and #1 in revenue.
With The Research I ‘ / 29
Group, we have the aS egas ®
confidence of know-
ing our research is done right. Their strategic meetings are

great, and they are always accessible when we need to talk.
Going with The Research Group is definitely worth it.”

Mike Ginsburg
Vice President & General Manager
KWNR-FM, Las Vegas

*Spring 1994 Arbitron.
AQH share, M-S, 6A-12M,

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competitive
environments. Some managers may have the perception that using the besr is pro-
hibitively expensive. With The Research Group, that is not true. Call today about
our availability in your marketplace and for prices which will fit your budget.

For great results like these,
call Larry B. Campbell, President, (206) 443-3888

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

America’s Foremost Strategic Advisors To Media

2601 FOURTH AVENUE, SUITE 250 « SEATTLE, WA 98121 « (206) 443-3888
An employee-owned company
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NEWSBREAKERS.

Radio

o LISA ARUTA steps up from AE to
NSM at WSHE/Ft. Lauderdale.

e SANDY PHEIL assumes Marketing
Manager duties for Paxson Commun-
ications’ four Orlando stations (WJRR-
FM, WMGF-FM, WWNZ-AM & FM).
Concurrently, BRENT DUNLAP is
promoted from Associate Director/
Promotions to Promotion Manager at
WJRR; WMGF taps ALISON STUART
as Promotion Manager.

e KAREN REDDINGTON segues to
WZLX/Boston as Promotion & Market-
ing Manager. She most recently han-
dled similar chores at WBNS-AM & FM/
Columbus, OH.

Records

o STAN STECKER, Chairman/CEO at
newly formed Fly Records, appoints
JOHN KENNETH President, LINDA
STECKER Exec. VP, DEBRA SPAG-
NA Promotion Director, and TOM
CHIANTI A&R Director. The label can
be contacted at 231 Main St., Farm-
ingdale, NY 11735; (516) 249-3313.

e JED CORENTHAL becomes Asso-
ciate Director/Jazz Marketing at Colum-
bia Records. Prior to his appointment,

..

Corenthal

Pierce

he was Associate Director/Columbia
Label Sales for Sony Music Distribution
(SMD). In related news, SMD wel-
comes former Columbia TriStar Home
Video Sr. VP/Sales DAVID PIERCE as
Sr. VPNideo Sales & Marketing.

o PETER ELDREDGE has been named
VP/Sales at RCA Special Products. He
most recently was Exec. VP/Publisher
at Friday Holdings.

Eldredge Hagelston

¢ JOHN HAGELSTON has been ele-
vated to Sr. Manager/Press & Editorial
at Rhino Records. He joined the label's
Media Department in 1991.

o ANTHONY MILES
—Regional Promo-
tion Manager at
MCA Records —
shifts from Phila-
delphia, Washing-
ton, DC/Baltimore
to San Francisco.
Assuming Miles’s
former territory is
Regional Promo-
tion Manager STEVE

Goldstein Healy
GOLDSTEIN, who previously served
the Pittsburgh/Cincinnati markets.
Goldstein is succeeded by LIZ HEALY,
who most recently was National Promo-
tion Coordinator.

. EUROPEAN

“There is a new vitamin drink in
Germany called Red Bull. It
contains thorine, and that

substance has a peculiar side

effect. Let me put it this way: if
you give your girlfriend or
boyfriend a glass of Red Bull,
they might react like this...”

- quoted from Q magazine on EHS show
for week ending September 24, 1994

Bring your listeners inside information like this,
interspersed in a cutting edge music format
which, up until now, was unavailable anywhere

else in the U.S.

Set your station apart from the crowd with this

unique program, and provide

advertisers a value-added platform with which to

reach your listeners.

Don't keep your listeners waiting any longer.

The

A T e

Hit S y

For more details contact Dan Springer atl Sound & Stations USA at 214-444-2525.

WWWeoamericanradiohistoryconT

National Radio

o RON JORDAN, KEITH JAMES, DON
WAIER, and MAURY WARSHAUER
have been named Regional Marketing
Directors for the Northern California,
Southern Califomia, Central, and East-
ern regions, respectively, of Douglas
Broadcasting’s AsiaOne Network. The
network’s new Regional Operations Di-
rectors for those markets are JULIE RE,
ELLIS TERRY JR., DAVE BOL-
ENDER, and JOHN GABEL.

¢ BROADCAST PROGRAMMING is
presenting “The Heart of The
Seventies,” a 24-hour format featuring
700 Top 40 hits from the '70s. The
company also is offering “The Rarities
Collection,” a five-CD set of “lost and
forgotten classics from the decade”;
(800) 426-9082.

Industry

¢ TONY MONTGOMERY joins Disc
Manufacturing Inc. as VP/Audio Disc
Sales. The 34-year industry veteran for-
merly was Sr. Director/Dance/Single
Sales at RCA Records.

e VICKI GREENLEAF, President of
Corporate Communications, has been
appointed Sr. VP/Group Manager at
Manning, Selvage & Lee/LosAngeles's
newly established entertainment group.

¢ ILKA PARDINAS — head of Fly PR
— and Frozen Hound founder/owner
OLGA CHALKO have merged as Fly
PR/Frozen Hound. The new pubilicity/
consulting firm is located at 1750
SycamoreAve., Suite 401, LosAngeles,
CA 90028; (213) 667-1344.

PROS ON

THE LOOSE

Diane Cartwright — Morn
ings KQBR/Sacramento (209)
523-0380

Joe Marino — Overnights
WYNY/New York (201) 339-8609

Lisa Orlando — Nights
WHYT/Detroit (810) 552-9142

Michael Weis — PD/morn-
ings WXXQ/Rockford, IL (815)
2291787

CHRONICLE

Marriages

WQHK/Ft. Wayne, IN APD/
MD/evening talent Kevin Kelly
to crosstown WMEE morning
host Toni Kayumi, October 1,

KKRZ/Portland, OR APD/
MD Eric Murphy to Melanie
Fiala, September 10.

I_Births

KZLA/Los Angeles after-
noon talent Shawn Parm, wife
Bliss, son Jacob Shawn, Sep-
tember 28.

WFPG/Atlantic City MD
Marlene Aqua, husband Nick,
son Trevor Jon, September 26.

Hollywood Records Direc-
tor/Rock Promo John Sou-
chack, wife KXEZ-FM & KYSR-
FM/Los Angeles AE Christine
Graveline, daughter Holly
Alexa, September 6.

KCBQ/San Diego an
nouncer Amy Cross, husband
Tony Reid, daughter Jessica
Summer, August 17.

Changes

AC: Gary Dickson is set to leave
WWSW/Pittsburgh later this month
for the morning slot at WMJX/Boston
. . . Kenny Walker joins WZMX/Hart -
ford for morning drive duties.

Alternative: Brighton Agency
Promotion Manager Julie Stanze
joins KPNT/St. Louis as Promotions
Asst. ... WDSP-FM & WDST-FM
Poughkeepsic-Woodstock, NY Asst.
MIynighttimer Dave Doud moves to
middays, and weekender Ellen K.
takes on nights; middayer Amy Se-
lerno exits. Meanwhile, MD Jeanne
Atwood returns to the airwaves on
weekends, and 14-year specialty show
“Conversations’” — hosted by Doug
Grunther — switches from 10am to
7pm . . . At WRXS/Ocean City, MD:
Parttimer Storm Zbel exits for an air-
shift at WNEU/Greensboro; former
WZXIL/Atlantic City nighttimer Nikki
joins for parttimeswing . . . KRZQ
Reno  Production Director Buzz
Heschmann adds Programming Asst.
duties.

Classic Rock: Bobby McKay
steps up from overnights to Produc-
tion Asst./evening talent at WEFX
Norwalk, CT.

Country: Parttimer/weekender
Shane Wilson replaces Lisa An-
thony in WTXT/Tuscaloosa, ALs
night slot; Brandon Cox shifts from
parttime/weekends to overnights . . .
KRYS/Corpus Christi taps former
KEAN/Abilene, TX staffer Michelle

Lee to succeed middayer Darcy
Kane.

Gold: WMXJ/Miami weekend/
swing talent Dave Somers segues to
crosstown WBGG as ““Howard Stern
Show' producer/weekender . . .
WFOX/Atlanta welcomes Atlanta
Braves pitching coach Leo Mazzone
to its morning show.

News/Talk: Jim Hobbs exits
WIOD/Miami to become Sports Ac-
count Manager at WSB-AM/Atlanta.

Progressive: WRNX/Spring-
field, MA middayer Ray Whitaker ex-
its for weekendsswing at WBOS/
Boston.

Rock: At WAAF/Worcester: MD
John Osterland moves from nights
to middays; weekender Fox assumes
Osterland’s former airshift; Scorch
exits WPYX/Albany, NY for over-
nights.

UC: Former WYUU/Tampa air per-
sonality Brian Holmes heads to
crosstown WTMP for similar duties;
he also joins the technical operations
department at MOR Music TV.

Records: Mark Eisenberg —
most recently an associate at the law
firm of Gold, Farrell & Marks — joins
Sony Music Entertainment’s Law De-
partment as Counsel.

Industry: BMI elevates Michael
McLaughlin from Administrative
Asst./International Administration to
Manager/International Documen-
tation.
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““Hey, Buzz! | don’t think we were
the first ones herel!””

When there are new programming worlds to explore, it’s great to know there is someone like
MusicSCAN to help you push the envelope. Whether it’s a duopoly, niche format, tight playlist, or
any other programming challenge, you can depend on MusicSCAN to keep you on course as you

blaze new trails. Take one small step...call for more information on the most advanced music

scheduling software on the planet...or beyond.

a
Mipivlie AN

Music Scheduling with an Edge
205-987-7456
MusicSCAN is a trademark of TAPSCAN, Inc.

WA e ficanradichister~—ecem
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Getting Along While You're Moving Up

spect you — and you want to

move up the corporate ladder as
well — Phyllis Martin, author of
“Martin’s Magic Formula For Get-
ting The Right Job"(St. Martin’s
Press), offers the following nine
suggestions:

I f you want people to like and re-

Be positive. More people are ter-

minated for a poor attitude than all
other reasons combined.

Praise people publicly. Let ev-
eryone know about anyone who
helps you.

@ October 1215 — NAB Radio
Show. Convention Center, Los
Angeles.

® October 1215 — RTNDA
49th International Conference
& Exhibition. Convention Cen-
ter, Los Angeles.

® November 36 — Philadel-
phia Music Conference. Penn
Tower Hotel, Philadelphia.

1995:

® January 23 — 22nd Annual
American Music Awards.
Shrine Auditorium, Los Ange-
les.

® January 29 — Super Bowl
XXIX. Joe Robbie Stadium,
Miami.

® February 1112 — Dan

O’Day’s PD Grad School. Rad-
isson Hotel & Suites, Dallas.

® February 1517 — Broadcast
Cable Credit Association Sem-
inar. Scottsdale Hilton, Ari-
zona.

® February 1619 — RAB '95
Mktg. Leadership Conference
& Exec. Symposium. Loews
Anatole, Dallas.

® February 22.25 — 37th An-
nual NARM Convention. San
Diego Marriott & Convention
Center.

Identify staffers’ strengths.
Learn — and capitalize on — the
strengths of the people who report
to you. Never be reluctant to hire
people who are brighter than you
are.

Echo important messages. In
your own words, tell people what
you think they should be hearing.

Make duties meaningful. Don't
Just tell an employee what to do, ex-
plain why the job needs to be done.

® March 1-4 — 26th Country
Radio Seminar. Opryland,
Nashville.

® March 23 — 11th Annual
NABOB Communications
Awards Dinner. Sheraton
Washington Hotel.

® April 1013 — 73rd Annual
NAB Convention. Convention
Center, Las Vegas.

® May 19-24 — 18th Annual
NABOB Spring Broadcast
Mgmt. Conf. Frenchman's Reef
Resort Hotel, US. Virgin
Islands.

® June 511 — International
Country Music Fan Fair. Ten-
nessee State Fairgrounds,
Nashville.

® June 22.25 — National
Association of Radio Talk

Show Hosts Convention. Sher-
aton Astrodome, Houston.

® June 23-24 — Bobby Poe's
Pop Music Survey Radio/Rec-
ord Seminar. Sheraton Pre-
miere, Tysons Corner, VA.

® July 1216 — Upper Midwest
Communications Conclave.
Downtown Marriott, Minneap-
olis.

Spot talent quickly. You know
you have good employees when
more — not less — work gets done
when they’re around.

Keep superiors informed. Make
sure all of your bosses are up to date
on everything.

Value your activity. Don’t just do

a job well — make sure it's worth
doing.
Fundamentals

Of Negotiation

hen it comes to nego-
tiating, time always
works against the party

that doesn’t have time. Therefore,
Atlanta-based attorney James Foster
I offers the following five sug-
gestions:

Never negotiate between other ap-
pointments. That puts undue pres-
sure on you to wrap things up.
Always be ready to talk as long as
it takes.

Never make a unilateral conces-
sion 1o ger things moving. This is an
obvious sign of weakness.

Never reveal vour deadline.
Meanwhile, do everything you can
to learn the other side’s deadline.

Always plan to outlast the other
party. If you’re unable to outwait
your counterparts, you shouldn’t sit
down to negotiate.

Always make time your ally. 1f you
really don't have time to negotiate —
pretend you do.

National Spot Radio Analysis

ped $106 million — a 14.3% increase over 1993 figures. Note that
there were five weeks in August 1993, as opposed to four weeks
in August 1994. Thus, actual national spot radio expenditures were
much higher in August 1993. All of the figures below, however, have
been adjusted to reflect the true difference in national spot radio ac-

tivity.

T otal national spot radio expenditures for the month of August top-

While the figures reflect total billings as reported by America's
leading national rep organizations, they are not typical of any specific
market. Furthermore, spot billing in individual markets, market groups,
or geographic areas may differ substantially.

Source: Radio Expenditure Reports

Total Spot Dollars

Six-Month Trend

(all figures in miflions)
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COMMITTED TO EXCELLENCE

If you’re considering hiring an outside program consultant,
be sure to call us to get acquainted and compare.

We offer expert, progessional help in all aspects of program
development. We’ll work closely with you to develop a custom
strategy designed especially for your station and market.

Our track record of success

is outstanding. We have helped
make many radio stations
number one and will do the
same for you. Find out how.
We welcome your call for a
FREE initial phone consultation.

714 241 1111

SOUTH COAST CORPORATE CENTER

3070 Bristol Street Suite 560

Costa Mesa, California 92626-3071

WYY amertcanraatoisStor ConT

Scott
Lockwood

Enterprises, Inc.

International

Programming
Consultants
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Goldberg: Next, We Take Manhattan!

ow that Atlantic Presi-
N dent Danny Goldberg has
moved to Manhattan, he's
fair game for New York magazine,
which says he’s "maybe not as
street as Tommy Mottola, as en-
tranced by himself as David Gef-
fen, or as roundly despised as
Irving Azoff, but he's nevertheless
able to compete” among the ranks
of managers-turned-label heads.
Client Bonnie Raitt adds, “He
walks it like he talks it. There are
a lot of good managers out there,
but not with the perspective Dan-
ny has” Wamer Music-U.S. hon-
cho Doug Morris, Barbra
Streisand, Stone Temple Pilots
singer Scott Weiland, Courtney
Love, and Liz Phair also offer ac-
colades in the lengthy profile.

Forever Young

“Hang around MTV all day, go
to concerts, listen to new music,
go to Roseland — you'll never
grow old. You won't,) promises
MTV Sr. VPIMusic & Programming
Andy Schuon. In an in-depth New
Yorker feature on MTV, Schuon
and fellow nabobs Judy McGrath,
Doug Herzog, Tom Freston, and
Frank Biondi talk about the net-
work’s history, philosophy, culture,
and emphasis on youth

Mick Jagger reminisces, “There
was a genuine ‘fuck you' attitude
in the '50s and early '60s. After

that, I think it just became a pose”
(Interview).

Voodoo Economics

Business Week says the Roll-
ing Stones’ “Voodoo Lounge” Tour,
with its 250 fulltime employees
and potential $300 million-plus in
worldwide revenues, is a model
“virtual corporation,’ thanks to its

reliance on a portable office, sub-
contractors, multiple teams, and
a high degree of fiexibility. Accor-
ding to the “co-COOQ; promoter
Michael Cohl, “In our minds, we
try to approximate your ordinary
go-to-the-office kind of company”
In other live action, Spin cover
girl Tori Amos reflects, “There has
to be that moment [in a concert]
where the audience says, ‘Fuck
you, you cunt’ — or |'ve done
something wrong. That's what
telling the story's all about”

Raised On Radio & TV
n its star-F R EN
Ipacked 25th ‘
anniversary is-
sue, Interview
talks with David
Bowie, Cher,
Evan Dando, Boy
George, Joan
Jett, Anthony @&

Kiedis, Marky
Mark, Victoria
Witliams, and Melissa Etheridge,
who says, “| was raised by the
television and the radio, because
there was no one playing music
around me — not my parents, not
my friends. no one. So | listened
to the radio”

Anita Baker tells TV Guide she
sings the theme to “The Mary
Tyler Moore Show” while cooking,
and shed “love to be the tough
chick cop with great legs like
Angie Dickinson was on ‘Police
Wwoman'"

One In 20,000

“It remains the premier unsolv-
ed American surrealist act of the
20th century. it’s a misunderstand-
ing that was scarily random,
media-hyped, and just plain bi-

&

Etheridge

zarre!” says Michael Stipe in Enter-
tainment Weekly, regarding the
incident that yielded the phrase
“What's The Frequency, Kenneth?”
An unknown assailant repeated
that line while attacking CBSTV
anchor Dan Rather in NYC in
1986. Says Rather, “I've heard the
song, | like it”

In Rolling Stone, where they're
on the cover, Stipe addresses his
fear of touring: “l always see the
one person in the audience who's
yawning. The one out of 20,000"

Double Standards

Though he packs his own vid-
eos with scantily clad bim-
bos, Sir Mix-A-Lot chides Madon-
na and Janet Jackson: “When you
always have to sell fans the
pumped-up, inflated breasts with
the sexy lips and all that, they fee!
alienated because you're not talk-
ing to them anymore. Me, I'll still
tell you I've got a big gut. My
pants hang off my ass not be-
cause I'm a gang member but be-
cause I'm fat” (Rolling Stone).

Playboy’s All Riot

In alook at girl bands, Playboy
offers mini-bios — with a predict-
ably prurient slant — on Tori
Amos. Babes In Toyland, Belly,
Bikini Kill, the Breeders, Tanya
Donnelly, Kim Gordon, Poily Jean
Harvey, Juliana Hatfield, HWA,
Hole, L7, Liz Phair, Salt-N-Pepa, 7
Year Bitch, and the Spinanes.

A former boyfriend of Phair's
provides his wounded view of her
career in the same issue: “Note to
all men: If ever your girlfriend
grabs a guitar and a four-track,
copyright your name and lock up
your diary. It's too late for me”

Each week R&R sneaks a peek through the nation's consumer magazines in search of everything from the
sublime to the ridiculous in music news. R&R has not verified any of these reports.

MEDIA

WEEKEND BOX OFFICE
SEPT. 30-OCT. 2

1 The River Wild $10.21
{Universal)*

2 TimeCop $5.44
(Universal)

3 Jason’s Lyric $5.12
(Gramercy)*

4 Forrest Gump $4.36
(Paramount)

5 Quiz Show $3.36
(Buena Vista)

6 Terminal Velocity  $3.30

(Buena Vista)
7 Clear And Present $2.00
Danger (Paramount)

8 The Scout (Fox)*  $1.45
9 The Mask $1.25
(New Line)
10 Natural Born Killers $1.23
(wB)

All figures in millions
* First week in release

Source: Entertainment Data inc.

COMING ATTRACTIONS:
This week’s openers include
“The Specialist; starring Syl-
vester Stallone and Sharon
Stone. The film's Crescent
Moon/Epic Soundtrax LP fea-

tures Gloria Estefan's current
single — a cover of Vicki Sue
Robinson's “Turn The Beat
Around” — as well as cuts by
Jon Secada, Miami Sound Ma.
chine, Latin act Cheito (also
seen performing on-screen),
and others.

Also opening this week is
“Only You," starring Robert
Downey Jr. and Marisa Tomei.

The film's Columbia sound-
track showcases Louis Arm-
strong’s version of the title
tune, along with performances
by Michael Bolton, Jose Car-
reras, Ezio Pinza, and more.

VIDEO

NEW THIS WEEK

® L/TTLE TEXAS: KICK A
LITTLE (Warner Reprise)
This 40-minute live perform-

ance and clip collection con-

tains nine songs, including

“What Might Have Been’ “God

Blessed Texas, “My Love, and

the title track.

® BACKBEAT (PolyGram)

Starring Stephen Dorff as
the Beatles' first bassist, Stu
Sutcliffe, this feature film
spawned a Don Was-produced
Virgin soundtrack showcasing
Beatles cover tunes perform-
ed by the Backbeat Band
(composed of the Afghan
Whigs' Greg Dulli, Gumball's
Don Fieming, Nirvana's Dave
Grohl, R.EM!s Mike Mills,
Sonic Youth's Thurston Moore,
and Soul Asylum's Dave Pir-
ner). Was also composed, pro-
duced, and played bass for
Virgin's supplementary sound-
track — a bebop jazz score
featuring trumpeter Terence
Blanchard, percussionist Luis
Conte, drummer Arthur “Bus-
ter” Marbury, saxman David
McMurray, and pianist Eric
Reed.

® THE PAPER

(MCA/Universal)

Michael Keaton, Gienn
Close, and Marisa Tomei star
n this feature film, which
sports a Reprise soundtrack
with Randy Newman’s score
as well as one bonus track —
“Make Up Your Mind" — high-
lighting Newman'’s vocals and
backing by Don Was, Jim Kelt-
ner, Mark Goldenberg, and
Benmont Tench.

® DWIGHT YOAKAM: PIECES
OF TIME (Warner Reprise)
This 50-minute compilation
showcases 11 video clips, in-
cluding “Turn It On, Turn It Up,
Turn Me Loose” “Pocket Of A
Clown,"” a cover of Elvis Pres-
ley's “Suspicious Minds” (from
the “Honeymoon In Vegas”
film soundtrack), and more.

©1994 Resf indusines. Inc

| Today’s level of fierce competition demands
that you prominently display your name
every chance you get (location broadcasts,
concerts, station sponsored autograph ses-
sions, etc.). With theft, vandalism and loss,
it becomes a costly proposition to continu-
ously replace expensive signs and banners
costing hundreds of dollars.

Expose yourself with a minimum of risk.

Roll-A-Sign™ offers a better way. You get
up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film
to display your logo and message brilliantly
for an economical price. Now you can
afford to display a bright new sign at every
| public event. They even make great cost-

| effective promotional give-aways. Just roll

| off what you need and cut.

Call today
and gef exposed.

800/231-2417

72" x 36" gves you 170 banners per roll

Banners are available in 18°. 24" and 36" heights on 1000 furolls.
The number of banners on each roll is determined by banner length,

=

&=

367 124" gwes you 330 banners per ol

31" x 18" gives you 340 banners per rofl

Durable banners for a
throw-away price.

UV stabilized plastic
won'’t fade indoors or

outdoors.

Simply FAX your logo
and color separation
information for a free
price quote.

® Reef Industries, Inc.
P.O. Box 750245
Houston, TX 77275-0245

713/484-6892
713/947-2053 FAX

WW=arrertearractohistorv.com
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Free Money,
Free Time,

and Freedom.

UPI will save you money — lots of it!
And you don’t have to give up any services or conveniences.
In fact, with UPI, all you’ll miss are those packaged programs you never wanted and hate paying for.

UPI's wire service will save you time!
Because UPI's wire is written by broadcasters for broadcasters.
It’s the industry’s only true rip-n-read wire, meaning you don’t waste time re-writing news.

UPI's network products give you freedom!
There are no packages to buy, no automatic renewals or long-term contracts.
You know what you want and what you don’t want. With UPI, you make the call.

UNITED PRESS INTERMATIONAL

Isn’t it time you took charge?

BOOTH 4301

(800)503-9993
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ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

<)
A S
prastic
BANNERS

Call Toll Free:
U.S. 1-800-231-2417
Canada 1-800-847-5616

$0.42
Q =" ACRYLIC KEY TAGS
W __UPTO 4 COLORS ON 2 SIDES
([ & LM - MINIMUM ORDER 1000
R L ‘ SET UP CHARGE $25
Ei\;/ = PRICES VALID THRU 12/15/94
FOR OTHER PROMO SPECIALS
(” FF @X 35 Fcr?éil(sm CHARGESP iRg ADDPITIOI’:JAL
p—
$1.15 . i ﬁl] [ \
WHITE PORCELAIN
COFFEE MUG w UH Lu \ )
PRINTED 1 COLOR ON 2 SIDES H E Y,
MINIMUM ORDER 288 )
SET UP CHARGE $45 | %

RESULTS MARKETING

Creative Promotions...Lasting Impressions

NTAAVATANTANIAVAV

PROMO S2ECIALS

best quality, fast service, lowest prices,
no hicden costs (full disclosure pricing)

WE SPECIALIZE IN RUSH
ORDERS AND HARD TO FIND
IMPRINTED MERCHANDISE

FLYERS + TATTOOS + KAN KOOLERS « LIGHTERS *
KEY CHAINS * BEVERAGE WRENCHES - TOWELS -
FANNY PACKS + YOYOS « ICE SCRAPERS *
SUNGLASSES * BALLOONS - STICKERS « DECALS *
T-SHIRTS « JACKETS * V/ATCHES * MUGS *
GLASSES - PENS .

ISIOIZ) « MOST ITEMS UNDER $1.00 o [Z0afelS
* LETTEROPENERS + SWEATSHIRTS « AND MORE
LEE ARNOLD PROMOTIONS

(414) 351-9088 * Fax (414) 351-6997

7N

Y

N7

PNZNTHINTANTINTZ INTINLNY

S

e

(713) 947-2053 FAX TEL 800-786-8011 VNV IN /NN NN,
‘ Reach
h““‘Rt\‘% Promotion

ai

INFLADABLE IMAGES...Attract attention to
your station events with a customized giant
inflatable. Perfect for your next BIG promotion!
Blow-up your mascot or create your own shape
and event. Contact: Lenny Freed, 2773 Nation-
wide Parkway, Brunswick, OH 44212. Fax: (216)
273-3212. INFLADABLE IMAGE INDUSTRIES
...Phane: (216) 273-3200, EXT. 137.

Send us your logo, design or
graphics and we'll do the rest.
Call for details and pricing:

LELIRER
VANALLEN

Exclusive Distributors

1-800-786-7411

Decision-Makers In

Showcase

Call Kristy Reeves

RR

Tt InoustRY’s NEWSPAPER

310-553:4330
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Reserve your seats. ..

Individual Seats: $325
Table tor 10: $3,250
Black Tie — Formal

R.S.V.P. by
October 14

Contact
Kit Hunter Franke

a08) 624-1536
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TOP TEN SHOWS
SEPT. 26-0CT. 2

1 Home Improvement

2 Seinfeld

3 Grace Under Fire

4 Roseanne

5 Movie (Monday)
(“A Friend To Die For’)

6 ER

7 60 Minutes

8 Murder, She Wrote

9 NFL Monday
Night Football
(Broncos vs. Bills)

10 Madman Of The People

Source: Nielsen Media Research

All show times are EDT/IPDT unless
otherwise noted; subtract one hour for
CDT Check listings tor showings in the
Mountain time zone All listings subject
to change.

COMING NEXT WEEK

Friday, 10/7

* Bellamy Brothers, “Music
City Tonight” (TNN, 9pm
EDT/6pm PDT).

e Marc Beeson, “The
Tonight Show With Jay Leno”
(NBC, 11:35pm).

e Live, “Late Show W.ith
David Letterman” (CBS,
11:35pm).

e Jimmy Vaughan, “Late
Night With Conan O’'Brien”
(NBC, 12:35am, Saturday).

* Crash Test Dummies,
Stabbing Westward, and Toad
The Wet Sprocket, “ABC In
Concert” (check local listings).

Saturday, 10/8

* Clint Black, Shawn Colvin,
and Delbert McClinton per-
form on “The Road” (syndi-
cated; check local listings).

¢ John Berry performs on
TNN'’s 30-minute “Path To Star-
dom” (6:30pm EDT/3:30pm
POT).

* Holly Dunn, “Grand Ole
Opry Live” (TNN, 8:30pm
EDT/5:30pm PDT).

Tube Tops

Bryan Adams, Jeft Beck,
Tony Bennett, Clint Black,
Michael Bolton, James Brown,
Cher, Roger Daltrey, Melissa
Etheridge, Aaron Neville, Carl
Perkins, and Dwight Yoakam
are slated to perform live from
Memphis’s Pyramid Arena
when “Harrah’s Casinos Pre-
sents Elvis Aaron Presley —
The Tribute” TVKO Entertain-
ment's two-and-a-half-hour
special airing on pay-per-view
(Saturday, 10/8, 9pm EDT/6pm
PDT). In addition, PPV pro-
grammer TVN Entertainment
Corp. is set to precede the
concert with a nine-hour Elvis
film festival (check local
listings).

Sunday, 10/9

* Syndicated air personali-
ties Dr. Demento and Larry
King end their voices to “The
Simpsons” (Fox, 8pm).

* Reba McEntire stars as a
housewifelcollege student in
“Is There Life Out There?” a
two-hour CBS movie (9pm).

Monday, 10H0

* Robbie Robertson and
Rita Coolidge, among others,
contribute to the Capitol
soundtrack of “The Native
Americans,’ a three-part docu-
mentary debuting on TBS
(8:05pm EDT/5:05pm POT, parts
two and three air 10/11 and
1013, respectively).

¢ Clint Black, “Music City
Tonight”

Industry Figures In ‘Forbes 400°

¢ Jimmy Buffett, ‘Jay Leno”

* Barry Manilow, “David Let-
terman’”

* Love Spit Love, “The Jon
Stewart Show” (Fox, midnight).

Tuesday, 1011

¢ Anita Baker, “Jay Leno”
¢ Colin James, “Conan
O'Brien” (12:35am, Wednesday).

Wednesday, 10H2

* Aretha Franklin and Lou
Rawls perform on PBS’s hour-
long “In Performance At The
White House” special (check
local listings).

* Collin Raye performs
when *“The Dallas Cowboys
Celebrate Special Olympics,’
an hourlong TNN special (8pm
EDT/5pm PDT).

* Brooks & Dunn, Mark Col-
lie, and the Mavericks, “Music
City Tonight”

* Robert Plant and Jimmy
Page reunite to perform Led
Zeppelin tunes from London,
Morocco, and Wales on “Un-
ledded,” a 90-minute MTV
special (10pm).

* Mark Chesnutt, ‘Jay Leno’
* Clint Black, “David Letter-

i

man.
Thursday, 1013

* Deborah Allen, Ricky Van
Shelton, and Doug Stone per-
form when Tammy Wynette
hosts “The Legends Of Coun-
try Music” (TNN, 8pm EDT/5pm
POT).

* Gladys Knight performs
on Fox’s “New York Under-
cover” (9pm).

* Robert Palmer, “Jay Leno’”
* Tom Jones, “David Letter-
man’

nce again, Forbes has esti-
mated the net worth of the
400 richest people in
America. Among industry notables,
Cap Cities/ABC investor Warren
Buffett ($9.2 billion) drops to se-
cond as Microsoft founder Bill
Gates takes the top spot ($9.35b).
Other billionaires: Metromedia
founder John Kluge (3-3, $5.9b),
Ticketmaster 80% owner Paul G.
Allen (16-16, $3.9b). Viacom/MTV
chief Sumner Redstone (4-17,
$3.8b). Cox heiresses Barbara Cox
Anthony & Anne Cox Chambers
(flat at 18 & 19, $2.9b each), fledg-
ling radio host H. Ross Perot
(20-27, $2.5b), CBS CEO Laurence
Tisch (52-65, $1.135b), and David
Geffen (86-74, SIb).

® TIMECOP

@ JASON’S LYRIC

® QUIZ SHOW (Hollywood)

©® ANDRE (Rhino)

® THE SPECIALIST

® PULP FICTION (MCA)

®/ LIKE IT LIKE THAT

CURRENT

Single: Time Won't Let Me/Smithereens (RCA)

Single: U Will Know/B.M.U. (Mercury)
® FORREST GUMP (Epic Soundtrax)
Featured Artists: Elvis Presley, Aretha Franklin, Jefferson Airplane

Featured Artists: Lyle Lovett, Mark Isham
® THE MASK (Chaos/Columbia)
Single: (| Could Only) Whisper . . ./[Harry Connick Jr. (Columbia)
Other Featured Artists: Tony Toni Tone, Xscape, K7
® NATURAL BORN KILLERS (Nothing/interscope/AG)
Singles: Sweet Jane/Cowboy Junkies
Burn/Nine Inch Nails
Other Featured Artists: L7, Dr. Dre, Peter Gabriel

Single: Thanks To You/Tyler Collins (Reprise)

Other Featured Artists: Booker T. & The MG’s, Craig 'n Co.
® COLOR OF NIGHT (Mercury)

Single: The Color Of The Night/Lauren Christy

Other Featured Artists: Lowen & Navarro, Brian McKnight
© BLOWN AWAY (550 Music/Epic Soundtrax)

Single: In The Morning/Big Head Todd & The Monsters

Other Featured Artists: U2, Aretha Franklin, October Pro ect
® THE LION KING (Walt Disney)

Single: Circle Of Life/Elton John (Hollywood)

COMING
Single: Turn The Beat Around/G. Estefan (Crescent Moon/Epic ST)

Single: Girl, You’ll Be A Woman Soon/Urge Overkill
Other Featured Artists: Al Green, Dick Dale & His Del-Tones

Single: Try A Little Tenderness/Barrio Boyzz (Columbia)

The multimillionaires: Jacor in-
vestor Samuel Zell ($880m), Alas-
ka radio station owner/McCaw
Cellular founder Craig McCaw
($800m), KKR toppers/Granum
backers Henry Kravis & George
Roberts ($780m each), Gaylord
Ent. head Edward Gaylord
($735m), Citicasters investor Carl
Lindner Jr. ($660m), and heir/In-
terscope founder Ted Field
($600m).

Rounding out the list:  WBBR-
AM/NY owner Michael Bloom-
berg ($500m), MCA's Lew Wasser-
man ($450m), heir/Shamrock chief
Roy Disney ($420m), Tower's Russ
Solomon ($400m), and Golden
West head Gene Autry ($340m).
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THE MRI CONSTANT

Market Revenues Can Help Forecast CPPs

€ recently completed primary research of more than
100 media markets to determine what relationship,
if any, exists between total market revenues and
cost-per-point (CPP) levels. Conducted at the re-
quest of media properties looking for more effective ways to
use the CPP statistic, this research effort is the first of its kind.

We examined historical total mar-
ket revenue levels from the Top 100
markets by month, then examined
fluctuations in CPP ranges from four
major demographic categories: 18-
49, 25-49, 18-34, and 25-54. The
conclusions drawn from the data sug-
gest a definite correlation between
market revenues and CPP ranges for
the same seasonal period.

5% Variation

For each demo, the study found
CPP levels were correlated to within
5% (+/-) of the corresponding
monthly market revenues. What's
more, by using the Market Revenue
Index (MRI) constant, accurate CPP
levels by month could be forecast

m £

The study found CPP
levels were
correlated to within
5% (+/-) of the
corresponding
monthly market
revenues.

99)

using projected total market revenue

figures for like seasonal periods.
Derived by correlating market

revenues with various CPP informa-

By Shane Fox

tion, the MRI constant is expressed
as a percentage and is part of a for-
mula used to project or forecast CPP
ranges for future months.

The formula is: [Y multiplied by
12) multiplied by Z divided by 1 mil-
lion = C (+/- 5%). Y is projected
gross monthly market revenue; 12
annualizes monthly revenues; Z is the
MRI constant; C is the forecasted
CPP level, within 5%.

MRI Baseline Value

Though the MRI’s baseline value
is 75%, the study indicated that
younger demos were more apt to
have MRIs of around 70%, whereas
older demos had MRI values of al-
most 80%. Other factors found to
affect the MRI constant:

Market growth — The study
found the MRI percentage would
fluctuate another +2% to 5% if a par-
ticular market was experiencing
strong single-digit growth over a
two-year period. Additionally, mar-
kets experiencing sustained double-

Appearing at the 1384 MARCON! Radio Awards Dinner & Show, Saturday, Octoher 15, Westin-Bonaventure Hotel
Reception spensered by United Statians Radio Netwerks. Dinner sponsored by ASCAP,

October 12-15, 1994
Los Angeles, California

REGISTER ON-SITE!

You can register for The NAB Radio Show and buy tickets for the MARCONI Radio Awards Dinner & Show
in the West Lobby of the Los Angeles Convention Center during the following hours;

Tuesday, Octoher 11
Wednesday-Friday, Octoher 12-14 .
Saturday, October 15

To speak with an NAB staff member about the conference program, exhibits or other matters,

cali (800} 342-2460 or (202) 775-4971.

Noon - 6:00 pm

:00 am - 6:00 pm
8:00 am - 4:00 pm

from schedules placed.

digit growth for two or more years
showed an increased MRI of +15%
over the baseline value of 75%.

Program and/or station differ-
entiation —If a program or station
had developed a distinctive brand
franchise or unique marketing effort,
thereby causing differentiation, its
MRI tended to fluctuate upward by
another 10% over the baseline con-
stant.

Clearance and preemptibility—
The better the program or station
clearance levels, the higher the
program’s or station’s MRI. Con-
versely, programs or stations with
preemptibility problems and sus-
tained periods of oversell tended to
have lower MRI constants. The MRI
would be affected as much as +25%
when clearance and preemptibility
issues were absent.

Using The Formula

Let’s say a market forecasts
monthly revenues at $10 million and
has shown single-digit growth for the
last two years. To forecast relevant
CPP levels 25-54, apply the study’s
formula. Here, projected gross
monthly market revenue Y is $10
million; MRI constant Z is 85% (80%
baseline + 5% single-digit growth).
The equation would be [$10 million
x 12] x .85/1 million = 102 CPP (+/-
5%).

Though the study concluded that
CPP levels are related to monthly
market revenue levels, a case can be
made for differences in CPP levels
for a week or weeks within a month.

Maximizing Revenue

Now say your market has total
yearly market revenues of $100 mil-
lion. Two months within a year, how-
ever, the market has total monthly
revenues of $12 million. If annual-
ized, that month would in reality rep-
resent a market with total yearly rev-
enues of $144 million ($12 million x
12 months).

It would be wise for most proper-
ties to price their inventories as if they
were doing business in a $144 mil-
lion market as opposed to a $100
million market. Revenues are maxi-
mized, with less chance of oversell
and preemptions, as pricing and CPP
reflect the true market revenue size
of $144 million, not the annualized
level of $100 miilion.

 The Benefits 0f A Positive
- Revenues-GPP Relationship

he purpose of the study outlined in the.adjacent column

was to determine if a relationship existed between cost-
per-point (CPP) levels and monthly market revenues.

The hypothesis was that CPP levels could be forecast with an acceptable
standard deviation for any particular property or program. Here are some
benefits of such a positive correlation between market revenues and CPPs:

® Better information would assist in developing the best pricing strategy
for available inventory, thus increasing REV PAD (revenue per available ad).

® An easy and proactive method of forecasting CPP levels for future
periods would reduce and, indeed, eliminate preemptions and oversel.

® Advertisers would be happier in view of better performanice and delivery

® Ad agencies would be able to use this information to modify and
improve their planning.

Using MRI, a station’s or
program’s pricing should reflect at
least the CPP range as forecast by the
formula above. Anything less invites
the prospects of revenue loss owing
to oversell, preemptions, and revenue
spill from trade-down and/or dilution.

‘Good’ Vs. ‘Bad’ Business

Certain market segments that buy
media advertising consistently use
CPP as a negotiating weapon. For-
getting for a moment that some in the
industry have reinforced this behav-
ior to justify “price discounts” (a per-
verse, upside-down, self-fulfilling
prophecy), the findings of the study
mean that, by using the MRI and the
formula to forecast appropriate CPP
levels, just the opposite can be done
— for the good of buyers and sellers.

Using the MRI formula, a prop-
erty can determine the characteristic
of virtually every avail request in any
given month. This, combined with
its yield management system, allows
it to determine and ascertain “good”
versus “bad” business.

Buyer/Seller Goals

If buyers’ and sellers’ goals are
to deliver schedules for their clients
that run as ordered on the programs
and stations that clients truly want
and need, this study and its findings
should be most welcome. However,
if the goal is to buy low CPPs— re-
gardless of season, program, or clear-
ance — these findings will make little
sense and be of little significance.

Media properties must take the
initiative to use this study’s findings
and the CPP statistic appropriately.
After all, CPP should only measure
and reflect actual market demand and
actual schedule clearances for the
seasonal period in which the sched-
ule runs.

7 Shane Fox is
COO at Maxagrid
Intemational Inc.,
{ which specializes
in the develop-
ment and market:
ing of reservation
%l and yield man-
agement  Sys-
tems for the
media industry.
He can be con-
tacted at (214) 241-
2110 or (800) 899-
4743.
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Sunday Night Prime Time
Just Got A Lot More
Entertaining

ALREADY PART OF THE
FALL SCHEDULE ON...
WRKO  KTAR
KRLD  WAVZ
WR  WIBC

Ross Perot is an hour of
live call-in radio every
Sunday Night at 7pm

Central...with daily,
up to the minute
commentaries.

= TRIBUNE
RADIO NETWORKS

For information call:
312-222-3342
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LIFESTY

Goods Association.

regular basis are women.

Softhall: Billion-Dollar Business

rofessi