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INSIDE: 
SELL QUALITY - 
NOT YOUR RATINGS 
Ratings! Who needs 'em? Using 

everything from customized 

media kits to databases of 

listeners who've attended station 

events, three Alternative GMs tell 

how they attract - and work for - advertisers. 
Page 40 
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WZZQ MD OVERCOMES 
PHYSICAL CHALLENGE 
WZZQ/Terre Haute MD /afternoon 
driver Danny Wayne has 

congenital glaucoma, but with a 

combination of studio technology 

and creativity, he's pursuing his 

radio dream. 
Page 39 

KEEPING YOUR 
CALL LETTERS 
TOP -OF -MIND 
While consultant Rob Balon 

stresses the need to create 

a tangible image for your radio 

station, seven NAC operations 

share their strategies for 

keeping those all- important call 

letters in the forefront of 

listeners' minds. 

Pages 22, 41 

NONTRADITIONAL 
REVENUE STREAMS 
With client- driven marketing 

plans, AC outlets are finding new 

ways of generating revenue, 

ranging from vendor specialist 
programs to credit card 

promotions to actual station VISA 

cards. 
Page 42 
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IN THE NEWS... 
Michael Spears named 

KRLD /Dallas Ops. Dir. 

Page 3 

NEWSSTAND PIKE 56.00 

EEO Recruiting Issues Top 

Broadcasters' Concerns 
Radio broadcasters converged in Los Angeles with a level of op- 

timism not seen in a decade. Yet many expressed frustration 
over a variety of FCC rules and regulations that were charitably 
described as vague. Paramount among their concerns: EEO recruit- 
ment and hiring - an area in which the Commission has issued 

good marks to broadcasters but promised continued stringent en- 
forcement. 

"I've had a lot of small -market people grab me in the hallways 
and tell me their woes about EEO," said Commissioner Rachelle 
Chong. "What really counts to the FCC are your recruitment ef- 

forts. This is not a quota system," she said, signalling a willingness 
to put results ahead of paperwork. 

EEO/See Page 10 

FCC, Finance, Duopoly Lead NAB Show Topics 
New commissioners make first industry appearance, Fairness Doctrine off agenda for time being 

Regulatory concerns, high station purchase prices, and duopoly 
strategies topped the talk at the NAB Radio Show in Los Angeles 
last weekend. The industry got its first in- person view of new FCC 
Chairman Reed Hundt and the Commission's two latest additions - Susan Ness and Rachelle Chong. The Show dealt with its first 

shared exhibit hall (staged at L.A.'s upgraded Convention Center 
in conjunction with RTNDA and two other engineering organiza- 

tions, and it weathered a major snafu that thrust many guests of the 

Westin Bonaventure into sustained bad moods (see related story 

below). 

Radio Show Highlights 

R Radio Station Financing N/T Syndication 

Format Fair Panels Marconi Winners 

Pages 4, 10, 43 

Aside from EEO and station financing discussions, many of 
the panels dealt with radio's role in the new "500- channel" world. 
At a meeting of group heads, Liberty Broadcasting President/ 
CEO Jim Thompson said radio will be better able to compete 
with other media following further relaxation of current owner- 
ship rules. His predictions for the future: 

"The rules will allow us to own more radio stations." 
"There will be 15 large companies." 
"It's duop or die, in my opinion." 

NAB/See Page 10 

Clockwise from tcp left: Keynoter Les Brown; Spirit Of Broadcasting 
honoree Paul Harney; FCC Chairman Reed Hundt (1) engages in Q &A 

with NAB President Eddie Fritts. 

RCA/Nashville 
Changes Unfold 

RCA/Nashville and BNA En- 
tertainment staffers gathered late 
Monday to learn of impending 
management changes. Under the 
reorganization - which was to 
be officially announced Wednes- 
day (10/19) - those two labels 
will join Reunion Records un- 
der the RCA/Nashville Label 
Group (RLG) umbrella. As an- 
nounced last month (R &R 9/2), 
former RCA President Joe Gal- 
ante will head RLG as Chairman. 

RCA Sr. VP/Marketing Ran- 
dy Goodman will become Sr. 

VP /GM of RLG, while RCA/ 
Nashville VP /GM Thom Schuy- 
ler will be elevated to Sr. VP/ 
A &R. 

Other RLG appointments in- 
clude VP /Sales Ron Howie (for- 
merly RCA VP /Sales), VP /Fi- 
nance & Operations David Gales 
(RCA/Nashville VP /Operations), 
and Sr. Director /Cneatives Services 

RCA/NASHVILLE/See Page 28 

AUGUST '94 RADIO REVENUES 

Source: RAB 

Revenues Rise Another 13% 
Radio revenues were up 13% nationwide in August, according 

to RAB figures. Through the first eight months of 1994, 
total revenues are running 12% ahead of the same time last 

year. 
'We're heading into the second half of 1994 with no sign of any 

significant slowdown in radio's steady growth pattern," said RAB 

President Gary Fries. 
Every region of the country posted gains for bo:h local and 

national spot sales. 

Welcome To The 

Hotel California! 
Forget duopoly, forget financ- 

ing, forget EEO. Easily, the top 
talk topic at the NAB Radio Show 
was the computer -crash fiasco at 

the Westin Bonaventure hotel, 
headquarters for most of the ra- 

dio contingent. 

Some arrivals reported trouble 
registering as early as Monday. 
But things turned downright ugly 
Wednesday (10/12) when a newly 
installed mainframe computer 
went down as hundreds of con- 
ventioneers waited to check into 
one of the hotel's 1471 rooms. 

But it wasn't just the reserva- 
tion clerks who were prevented 
from doing their job. Virtually all 
of the hotel's guest functions were 
tied to that system ... and that 
meant phone messages weren't 
delivered and check -out invoices 
weren't maintained. 

The traditional Wednesday 

HOTEL/See Page 28 
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Warner Music -U.S. 

Taps Atlantic's 
Cooper For VP 

Developing West Coast base 

Atlantic Records Sr. VP/West 
Coast GM Paul Cooper has been 
named VP of Warner Music - 
U.S., where he will be responsi- 
ble for developing the company's 
West Coast base. 

Warner Music -U.S. President/ 
COO Doug Morris commented, 
"Paul has been a key member of 
the creative and administrative 
team at Atlantic for many years. 
His attention to detail and his 
broad experience in the music 
business have equipped him to 
handle an expanded range of re- 
sponsibilities." 

Cooper had been with Atlantic 
since 1978, when he joined as Na- 
tional Director/Publicity. He was 
named Director /Creative Servic- 
es two years later and promoted 
to his most recent post in 1985. 
Prior to his Atlantic tenure, Coo- 
per served as Director /Creative 
Services at Little David Records 
and National Publicity Director at 
A &M Records. 

Quest Becomes PD 

At Zapis/Zebra 
WZJM /Cleveland 

Quest 

WRQN /To- 
ledo Station 
Manager J.J. 
Quest (aka 
John Alkire) 
has been named 
PD at Zapis/Ze- 
hraCHRWZIM 
(Jammin' 92)/ 
Cleveland. 
Quest, who be- 
gins his new as- 

signment this week, replacesJer- 
ry Mac. 

Zebra President Lynn Tolliv- 
er Jr. remarked, "I was impressed 
with J.J.'s presentation and felt 
immediate excitement from our 
first meeting. His maturity, expe- 
rience, and passion will take the 
station to the top in Cleveland." 

Quest told R &R, "I'm excited 
about the opportunity to take a sta- 
tion with the potential and the 
tools to be a market winner. We'll 
tighten up the music a bit and live 
up to the slogan `big fun and gi- 
ant jams." 

Quest spent the last six years 
at WRQN, programming the sta- 
tion in both its CHR and, most 
recently, Gold incarnations. 

ABC Shows Off Its Talent At NAB 

ABC Radio Networks hosted a party for hundreds of affiliates 
during the NAB Radio Show. Network personalities on hand for 
the bash at L.A:s Bonaventure Hotel included (l -r) Moby, Tom 
Joyner, Rick Dees, the Fabulous Sports Babe, Bob Kingsley, and 
Dick Bartley. 

Spears New KRLD Ops. Dir. 
Veteran programmer also joins Texas Nets 

Radio vet Michael Spears has 
returned to his hometown to be- 
come Operations Director of SFX 
Broadcasting's Dallas -based 
properties, News outlet KRLD- 
AM and the Texas State Net- 
work. Spears, who left Hot AC 
WPNT /Chicago in July after two 
years as OM, replaces Michael 
Hedges. 

"I have competed against 
Michael, and we've worked with- 
in the same company, so I'm well 
aware of his skills and his reputa- 
tion," commented KRLD VP/ 
GM Jerry Bobo. "We inter- 
viewed a number of very good 

people, and the process only 
served to reinforce my belief that 
Michael is the right person for this 
position." 

"My greatest challenge in this 
position will be to improve the 
ratings," says Spears. "It is a won- 
derful facility, and with the out- 
standing people at KRLD, we 
have the groundwork to bring it 

up to the next level." 
Spears previously programmed 

KKDA- FM/Dallas and KFRC/ 
San Francisco, and he has also 
consulted WHQT /Miami, KCPX/ 
Salt Lake City, WHBQ/Mem- 
phis, KMJQ /Houston, and 
KEGL- FM/Dallas. 

Gold KLOU Names Dunkin PD 
Shockley Communi- 

cations Group PD Dave 
Dunkin has accepted the 
PD position at KLOU /St. 
Louis, effective Monday 
(10/24). He succeeds 
Doug Wilson, who de- 
parted the CBS Gold out- 
let two months ago. 

According to VP /GM 
Rod Zimmerman, 
"We're pleased to have 
someone with Dave's experience 
and knowledge join our team. 
He's a student of the format and 

Du 

brings the energy and fo- 
cus needed to make 
KLOU a continued suc- 
cess." 

Added Dunkin, "The 
opportunity to work with 
the KLOU crew was 
something I couldn't 
pass up - CBS is Amer- 
ica's premier Oldies 
group." 

Prior to his six -year 
stint as Shockley Group PD, 
Dunkin programmed WKKN & 
WKMO/Rockford, IL. 
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1994 DEALS TO DATE 
Dollars To Date: $1,829,887,728 

(Last Year $1,890,140,638) 

This Week's Action: $11,046,000 
(Last Year: $41,114,965) 

Stations Traded This Year:1033 
(Last Year 1070) 

Stations Traded This Week: 25 
(Last Year 14) 

DEAL DETAILS BEGIN ON PAGE 6 

ijaall ,s 
WPX Y FM /Rochester, NY 
$5.5 million 

The Lincoln Group buys Pyramid Com- 
munications' WPXY FM to round out their 
Rochester properties with two duopoly 
combos. 

Ownership On FCC's Agenda 
Small market radio station owners were hoping 

for duopoly relief at this week's FCC meeting. 

See Page 6 

Digital Royalties Set 
J Record companies and artists soon will receive 
their first royalty payments - $350,000 in all - 
under the Audio Home Recording Act. 

See Page 6 

RADIO BUSINESS 
NAB Recap: Upbeat Financial Sessions For Radio Buyers 

Lenders were back in force at last week's NAB Radio Show 
in Los Angeles. Even the U.S. Small Business Administration 
was present to help low -end buyers. But broadcasters still found 
something to complain about - high station prices. 

If you're thinking of buying or re- 
financing radio stations, "this is ab- 
solutely the best time to do it," Bank 
of Boston VP Lisa Gallagher told 
broadcasters at a four -hour financing 
seminar (10/12) sponsored by the 
Keck, Mahin & Cate law firm. 

Furman Selz Sr. Managing Direc- 
tor Stuart Katz said radio firms had 
raised more than $900 million on 
Wall Street since Infinity Broadcast- 
ing's 1992 WO and noted that "ra- 
dio groups have significantly outper- 
formed the S &P 500." Katz added 

that the public market is still open to 
radio groups, but less so than a year 
ago. 

But the ability to borrow on easy 
terms may not be a good idea for 
everyone. "We're sowing the seeds 
of our own destruction," warned 
Genesis Merchant Group Securi- 
ties general partner Theodore 
James. He said there are still good 
opportunities in small and medium 

Is Your News Feed 
Eating Away 
Your Profits? 

United Press international's radio network is substantially 
less expensive than your current news feed! 

How? For starters, UPI has no required packages. 
You pay for only the programming you 
need. With UPI you're never charged for 
special events coverage. And, UPI has 
no multi -year contracts. 

UPI offers news 24 hours a day, sports 16 
times a day, and business all day long, 
including morning reports live from 
London, all without network commercials. 
We also have the industry's widest variety 
of one -minute features that are topical, 
timely and keep listeners interested. 

Call now to find out 
how much you can save 
by gaining the UPI advantage. 

UNITED PRESS INTERNATIONAL 

i 
(800) 

503 -9993 

markets, but prices have gone too 
high in major markets. 

Rising Prices 
Those worries about high prices 

were echoed the next morning by 
group owners at the Communica- 
tions Equity Associates financial 
breakfast. 

"I'm not sure it's a great time to 
be buying," said Granum Commu- 
nications CEO Herb McCord, al- 
though he pointed out the future 
looks bright for those who bought 
stations before prices shot up. Mc- 
Cord said radio advertising, which is 
already experiencing strong growth, 
should get additional boosts from the 

current realignment of TV network 
affiliations and new rules for auto 
leasing spots. 

"I'm sure all of us here wish we'd 
bought more radio stations two years 
ago," said Clear Channel Commu- 
nications VP Mark Mays. 

Secret Communications CEO 
Frank Wood suggested the high 
prices for major market stations 
should encourage other group own- 
ers to merge - as his Broadcast Al- 
chemy did with Booth American - 
rather than buy for cash. 

Continued on Page 8 

THIRD -QUARTER EARNINGS 

Gannett Income Up, CBS Down 

Gannett Company (NYSE: 
GCI) reported third -quarter 
net income of $105.5 mil- 

lion (74 cents per 
share), up from 
$88.8 million (61 

cents) a year ago. 
Broadcasting 
profits rose 48% 
to $27.3 million. 

Total revenues 
were $932.4 mil 
lion, up from $876.5 million. Broad- 
casting revenues were $95.2 mil- 
lion, up from $92.2 million. 

Gannett owns 11 radio stations, 
nine TV stations, the nation's larg- 
est newspaper chain, and other 
media interests. 

CBS Inc. (NYSE: CBS) post- 
ed third -quarter net income 
of $58.4 million (77 cents 

per share), down 51% from $118.3 
million ($1.48 after adjusting for a 
recent stock split). Revenues were 
$726.3 million, down from $752.9 
million. The company blamed high- 
er taxes, but outside observers not- 
ed lower TV revenues. 

CBS owns 21 radio stations, CBS 
Radio Networks, CBS Radio Rep- 
resentatives, CBS -TV, and nine TV 
stations. 

Park Communications (Nas- 
daq: PARC) reported third - 
quarter net income of $6.3 

million (31 cents per sham), up from 

$3.9 million (19 cents) a year ago. 
Revenues were $45.1 million, up 
from $41.5 million. 

Park owns 22 radio stations, nine 
TV stations, and 107 newspapers. 
The entire company has been of- 
fered for sale; bids were due Mon- 
day (10/17). 

ime Warner Inc. (NYSE: 
TWX) claimed a third -quarter 
net loss applicable to com- 

mon shares of $35 milion (nine 
cents per share), compared to a loss 
of $136 million (30 cents) a year 
ago. Revenues were $1.9 billion, up 
from $1.5 billion. 

The company's Warner Music 
Group posted third -quarter earn- 
ings of $172 million, up 30% from 
$132 million. Music revenues were 
$1.1 billion, up from $759 million. 

ckerley Communications 
(AMEX: AK) reported third - 

er earnings of $500,000 
(three cents per share), compared 
to a break -even quarter a year ago. 
Revenues were $44.1 million, up 
from $39.0 million. 

Ackerley owns a majority partner- 
ship interest in KJR -AM, KLTX -FM, 
& KUBE- FM/Seattle, five TV sta- 
tions, the Seattle SuperSonics NBA 
team, a billboard company, and oth- 
er related businesses. 
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RADIO BUSINESS 

FCC Agenda: Ownership Rules 
Two years after opening the duopoly flood 

gates, the FCC was set to rule on petitions 
for reconsideration of the national and lo- 

cal radio ownership rules at its open meeting 
Thursday (10/20). 

FCC Mass Media Bureau Chief Roy Stewart hinted at 
last week's NAB Radio Show that some duopoly relief for 
small market stations might be included. He said NAB had 
requested that small market broadcasters be allowed to own 
50% of the stations in their market, instead of the current 
"less than 50 %," or three stations regardless of the number 
of stations in a market. 

But Stewart questioned whether letting one broadcast- 
er own three of four stations in a market would serve the 
FCC's goals of diversity and competition. The current 20/20 
national radio ownership limits went into effect September 
16, when duopoly ownership was legalized. 

The Commission also was expected to issue its long - 

awaited radio ownership study at the meeting. Chairman 
Reed Hundt has said he wants to explore whether owner- 
ship restrictions advance competition and access and wheth- 

er the FCC was headed in the right direction with its owner- 
ship policies. 

Digital Royalties Set 
Record companies and artists are about to 

receive their first royalty payments - 
$350,000 in all - under theAudio Home 

Recording Act, enacted in 1992. 
The U.S. Copyright Office has been collecting royalties 

on sales of digital audio recorders and blank digital tapes 
and placing the money in a Sound Recordings Fund. The 
Copyright Office plans to transfer the funds to the Alliance 
Of Artists And Recording Companies for distribution to 
artists and labels. 

The royalties will also include a Musical Works Fund for 
songwriters and publishers that has not yet been settled. 

TRANSACTIONS 

Lincoln Group Forms Rochester 
Duopoly With $5x5 Million WPX Y-FM 

D Black Crow Broadcasting grabs WEDG- FM/Daytona Beach for $1.25 million 

Deal Of The W. eek 
WPXYFM /Rochester, NY 
PRICE: $5.5 million 
TERMS: Duopoly deal; asset sale for 
cash 
BUYER: Lincoln Group L.P., owned by 
Albert Wertheimer and John Palvino. 
They own WHTKAM & WHAM -AM & 
WVOR -FM /Rochester, and two other 
stations, and they are selling one 
other. Phone (315) 478 -5030 
SELLER: Pyramid Communications - Rochester FM Corp., represented 
by Exec. VP Kenneth O'Keefe Jr. It 

owns 12 otner stations. Phone: (617) 

396 -1430 

FREQUENCY: 97.9 MHz 
POWER: 50kw at 399 feet 
FORMAT: CHR 

Colonial Broadcasting 
Stations 
PRICE: No cash consideration 
TERMS: Duopoly deal: stock transfer 
BUYER: Robert Lowder of Montgom- 
ery. AL. increasing his stock in Co- 

lonial Broadcasting Company from 
33.3% to 100 %. Phone: (205) 240 -9274 

SELLER: Colonial Company Inc., own- 
ed equally by Robert Lowder and his 
brothers, James and Thomas Lowder. 
Phone: (205) 240 -9274 

WLWI -AM & FM /Montgomery 
FREQUENCY: 740 kHz; 92.3 MHz 
POWER: 50kw day /173 watts night: 
100kw at 1096 feet 
FORMAT: Nostalgia: Country 

WSYA -AM & WMXS -FM/ 
Montgomery 
FREQUENCY: 950 kHz: 103.3 MHz 
POWER: 1kw day /44 watts night: 
100kw at 1096 feet 
FORMAT: AC 

WUSY FM /Cleveland, TN 
(Chattanooga) 
FREQUENCY: 100.7 MHz 
POWER: 100kw at 1190 feet 
FORMAT: Country 

Quietly providing broadcasters 
with dependable advice on 

investments and competition. 

SERAFIN BROS. 
Broadcast Brokerage & Finance 

P.O. Box 262888, Tampa, FL 33685 
Phone (813) 885 -6060 Fax (813) 885 -6857 

WAZK- FM/Trinity 
PRICE: $709,000 
TERMS: Asset sale for cash 
BUYER: Griffith Broadcasting Inc., 
owned by Thomas Griffith and R. 

Parker Griffith of Huntsville, AL. They 
own two other stations. Phone: (205) 
772 -9825 

SELLER: Radio 92 Inc., headed by 
President Victoria Coffey. Dorsey 
Newman, who owns a 49% stock in- 
terest in Radio 92 Inc.. also owns two 
other stations. Phone: (205) 544 -7635 

FREQUENCY: 92.5 MHz 
POWER: 3.1kw at 423 feet 
FORMAT: Classic Rock 

. s: xfitl!dä;ïF ar.nr a.,+ká- 

KCQR -FM /Ellwood 
(Santa Barbara) 
PRICE: $1.2 million 
TERMS: Asset sale for cash 
BUYER: Spectacular Broadcasting 
Inc., owned by Richard E. Marsh of 
San Marino, CA: Richard C. Marsh of 
Carpinteria. CA: and James and 
Doreen Farr of Santa Barbara. They 
own KSPE -AM /Santa Barbara. James 
Farr has an interest in two other sta- 
tions. Phone: (805) 965 -1490 

SELLER: South Coast Broadcasting 
Inc., headed by President Susan Ro- 

maine. Phone (805) 964 -7670 
FREQUENCY: 94.5 MHz 
POWER: 850 watts at 2954 feet 
FORMAT: Rock 

KUKI -AM & FM /Ukiah 
PRICE: $200,000 for 60°A 
TERMS: Stock sale for a $200.000 
promissory note 
BUYER: John LaRue of Stockton, CA 

and Keith Bussman, purchasing a 

60 °., stock interest in Ukiah Broad- 
casting Corp. Allied Communications 
Equipment Supply Company owns 
the remaining 40 °%° stock interest. 
Phone: (209) 948 -2127 

SELLER: Strategic Products Corp., 
selling its 60% stock interest in Ukiah 
Broadcasting Corp. Phone: (209) 
461 -7600 

FREQUENCY: 1400 kHz; 103.3 MHz 
POWER: 1kw; 1.9kw at 1840 feet 
FORMAT: News/Talk; Country 

TRANSACTIONS AT A GLANCE 

Colonial Broadcasting Stations No cash consideration 
WLWI -AM & FM /Montgomery, AL 
WSYA -AM & WMXS -FM /Montgomery 
WUSY -FM /Cleveland, TN (Chattanooga) 

WAZK- FM/Trinity, AL $709,000 
KCQR -FM /Ellwood (Santa Barbara), CA $1.2 million 
KUKI -AM & FM /Ukiah, CA $200,000 for 60% 
KNBA- AMNacaville, CA $250,000 
WKFL -AM /Bushnell, FL $50,000 
WEDG -FM /Edgewater (Daytona Beach), FL $1.25 million 
WTKX -AM /Pensacola, FL $100,000 
KJEF -AM & FM /Jennings, LA $350,000 
KURL -AM /Billings, MT $300,000 
WSFL -AM /New Bem $50,000 
KGFF -AM /Shawnee, OK $50,000 
WDAI (FM CP)IPawleys Island, SC $425.000 
WYAK- AM /Surfside Beach, SC $65,000 
KFXJ (FM CP) & KKLK -FM /Abilene -San Angelo, TX $219.000 
KDSQ -FM /Dennison (Sherman), TX $278,000 
KLDYAM /Lacey, WA $50,000 

KNBA- AMNacaville 
PRICE: $250.000 
TERMS: Stock sale for cash 
BUYER: Quick Broadcasting Inc., in- 
creasing its stock in North Bay Broad- 
casting from 50 °i° to 100%. Phone: 
(707) 446 -0200 

SELLER: Redwood Broadcasting Inc., 
selling its 50% stock interest in North 
Bay Broadcasting. 
FREQUENCY: 95.3 MHz 
POWER: 2850 watts at 207 feet 
FORMAT: AC 

WKFL -AM /Bushnell 
PRICE: $50,000 
TERMS: Asset sale for $5000, an eight - 
year, $40,000 promissory note at 0 °,' 

interest. and $1000 per month for the 
first five months 
BUYER: Henry Fehrmann of Eustis, 
FL. Phone: (904) 589 -9181 

SELLER: Starstrip Communications 
Inc., headed by President Hugh 
Reams. Phone: (813) 896 -7171 

FREQUENCY: 1170 kHz 
POWER: 1kw daytimer 
FORMAT: This station is dark. 

WEDG -FM /Edgewater 
(Daytona Beach) 
PRICE: $1.25 million 
TERMS: Asset sale for cash 
BUYER: Black Crow Broadcasting 
Inc., owned by Mike and Nicole Linn. 
They have an interest in one other 
station. 
SELLER: Edge Broadcasting, headed 
by President Reid Hughes. 
FREQUENCY: 93.1 MHz 

POWER: 10kw at 479 feet 
BROKER: Hadden & Associates 

WTKX -AM /Pensacola 
PRICE: $100,000 
TERMS: Asset sale for a 15 -year, 
$100.000 promissory note at 9% in- 
terest 
BUYER: Florida Information Radio 
Inc., owned by Bonita and David 
McDonald of Pensacola Beach and 
Mark Oliver of Pensacola Beach. 
Phone: (9041 934 -4636 
SELLER: Southern Broadcasting of 
Pensacola Inc., owned by Paul Stone, 
Charles Giddens, and Sanders Hic- 
key. They own WTKX -FM /Pensacola. 
Stone and Giddens own seven other 
stations and have an interest in one 
other. 
FREQUENCY: 1230 kHz 
POWER: 1kw 
FORMAT: Travel info 

KJEF -AM & FM /Jennings 
PRICE: $350,000 
TERMS: Asset sale for cash 
BUYER: Cajun Country Broadcasting 
Inc., headed by President /Director 
Gregory Marcantel of Jennings. 
Phone: (318) 824 -7380 
SELLER: Jennings Broadcasting 
Company Inc., headed by President 
Clovis Bailey. It owns one low -power 
TV station in Jennings. Phone: (318) 

824 -2934 
FREQUENCY: 1290 kHz 
POWER: 1kw day; 280 watts night 
FORMAT: Country 

Continued on Page 8 




