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INSIDE: 
SELLING AGENCY 
CLIENTS ON NAC 
Overcoming objections and linking 

the station's latest numbers to 

advertisers' needs. Spend a day in 

the life of KTWV (The Wave)/Los 
Angeles AE Maria Anthis -Turenne 

as she calls on agency clients. 

Page 74 

RATINGS RESULTS 
FOR ROCK FORMATS 
IN MAJOR MARKETS 
How did Rock, Classic Rock, 

Alternative, and Progressive 

stations stack up in the Spring 

Arbitron? Here are the highlights - and lowlights - from the Top 

20 markets. 
Page 58 

GETTING CANNED 
KEY TO SUCCESS? 
KHKS/Dallas morning star Kidd 

Kraddick explains how his first 
taste of failure (at crosstown KEGL) 

helped spur him to greater 

success. 
Page 24 

IN THE NEWS ... 
Ronald Sweeney becomes 
Epic Exec. VP /Black Music 
& Sony Music Sr. VP 

Richard Nash now EEG 

Sr. VP /Black Music Div. 

Wendy Naylor appointed 
MCA VP /Alternative Promo 
Terry Stevens new 

Capitol /Nashville 
VP /Nat'l Promo 
Jim Allen named PD 

for WWRC/Washington 
Page 3 

Lisa Rodman becomes 
WZJM /Cleveland PD 

Kerry Wolfe named 

WOKY & WMIUMilwaukee OM 

Dennis Reese appointed 
Work Nat'l Dir. /Promo 
Norbert Nix, Pat Surnegie 
named Nat'l Promo Dirs. 
for Mercury/Nashville 

Page 10 

NEWSSTAND PRICE $6.50 

Rovner Becomes 
RCA Exec. VP/GM 

Jack Rovner has been named Exec. VP /GM at 
RCA Records. He most recently was BMG En- 

tertainment North America's Sr. VP/BMG Ventures 
& Marketing. 

"Jack's knowledge of the record business, market- 
ing savvy, and strong management and leadership skills 
will be invaluable as we build on the success recently 
enjoyed by RCA," said label President Robert Jamieson. Rovner 
will work closely with Jamieson in managing all RCA operations. 

"With an aggressive artist development plan, RCA means to be- 
come one of the most exciting and innovative labels in the business," 
Rovner remarked. "I look forward to cultivating a dedicated team as 

ROYNER/See Page 12 

Rovner 

Shamrock -Chancellor Pact 
The Shape Of Deals To Come? 

The sale of Shamrock Broadcasting to 
Steve Dinetz's Chancellor Broadcast- 

ing Co. for $395 million last week not only 
constitutes cite largest sale of a radio 
property to .date, but analysts say it's a 
model for what's sure to come. If own- 
ership limits relax as expected, new 
mega -corporations will spring up, driv- 
ing quick acquisitions for large multi- 
ples. And though a down cycle may 
follow, analysts don't expect a cata- 
strophic crash like that of the late '80s. 

Clearly, dealmaking is being spurred 
by the anticipated passage of legisla- 
tion abolishing ownership limits, 
which cleared another hurdle by win- 
ning House approval last Friday (see sepa- 
rate story, this page). "The Chancellor deal 
wouldn't have happened if it weren't for de- 
regulation,' said broker Gary Stevens. 

The Chancellor purchase - which makes 
it the country's third -largest radio -only group 
with 33 major- market stations (21 FM and 12 

AM) - was made at a multiple of 
10.8x cash flow. But brokers say the 
recent high multiples aren't just the 
result of frenzied buyers; buyers aren't 
evaluating stations on just individual 
performance, but on how they will per- 
form as part of a group. "[Buyers] are 
looking at the first -year consolidated 
cash flow, and that's where you get 
these numbers," said theled Hepburn 
Co.'s Todd Hepburn. 

Future Won't Repeat 
If the cash flow can support the anticipat- 

ed big deals, prognosticators say there will 
be a soft landing when the market inevitably 

CHANCELLOR/See Page 16 

Dinetz 

Capitol Ups Kirkland To Exec. VP 9 

Lundval Appointed East Coast GM 
Capitol Rec- *;. In his new 

ords has prompt- role, Kirkland 
ed Bruce Kirk- will oversee 
land to Exec. VP ',". = sales, marketing, 
and Bruce Lund- and promotion 
vall to GM/East at the Tower. 
Coast. Kirkland He'll also con - 
most recently tinuetoresearch, 
was the label's develop, and im- 
Sr. VP/Market- . plement new 
ing & GM; Li. n- Kirkland Lundvall Capitol market - 
dvall will ccn- ing and business 
tinue as Bile ventures. 
Note /Metro Blue Records "The incredible turnaround 
President. CAPITOL/See Page 16 

Soft AC For The Hard At Work 

By 
hook or by crook, KXEZ (Easy 100.3)/L.A. simply had to cash 

in on the cachet of all those UK press reports that actor Hugh 
Grant and Divine Brown were listening to the Viacom outlet during 
their history- making liaison. The station's new 30- second TV spot 
features the divine one herself, cooing, "Easy 100.3 is the perfect 
station to listen to ... while you work." Will Brown's next KXEZ spot 
mention the Soft AC's heady potential for in-car listening? 

R &R Sets Talk 
Radio Seminar 

s part of its growing commitment 
'\ to the booming Talk to- mat. R &R 

has announced it will hold a major Talk 

radio convention, set for Fe3ruary 22- 

25, 1996 at Washington, Dm's Grand 
Hyatt Hotel. 

The first R &R Talk Rado Seminar 
will provide learning oppor unities for 

format PDs, GMs. hosts. and produc- 
ers Besides workshops focused on 

topics of specific interest tr Talk, the 

seminar will feature uniquE problem - 

solving sessions, addresser by promi- 
nent Talk and political figures, and an 

exhibit of new products anc program- 
ming material. 

"Substance and valua are the 
watchwords were living by as we plan 
the R &R Talk Radio Sem nar." said 
COO Erica Farber. "Every ilk pro who 
attends this event will walk away full of 

new insights, ideas, and contacts." Look 

for additional information or the semi- 
nar in forthcomino issues of R &R. 

Rising Tide Recruits 
Glass As Exec. VP 
BY COREY LEVITAS 

R &R STAFF WRITER 

Daniel Glass has been recruited by Rising Tide 
Entertainment as Exec. VP. The one -time EMI 
Records President/CEO is the first exec hired by 
former Warner Music U.S. Chairman Doug Mor- 
ris for the embryonic label. 

"I'm thrilled to join Doug on the ground floor of 
what will be the best home for artists and a won- 
derful environment for our new team," Glass told 
R &R. His new responsibilities will include assem- 

GLASS/See Page 16 
Glass 

Clinton Viewed Unlikely 
To Stop Telecom Bill 

Opponents hope for one last stand 

After suffering defeat in the House of Representatives last week, 
opponents of radio ownership deregulation set their sights on the 
White House, where they hope President Clinton will make one last 
stand against pending legislation that would eliminate all radio own- 
ership caps. 

"It's not over yet," said Greater Media CEO Tom Milewski, who 
heads the Coalition for Broadcast Diversity, a group of broadcasters 
opposed to removal of the ownership limits. "It's not over until the 
president signs the bill." 

Unfortunately for Milewski and other opponents of radio deregula- 
tion, most observers believe Clinton will sign the bill - or allow it to 
become law without his signature. In any case, they agree the radio 

TELECOM/See Page 16 



PCU6fr a f«fwyu 
"HOW WONDERFUL WE ARE" 

The debut single from the original soundtrack album PEOPLE 

AUD DATE: AUGUST 14 
PEOPLE 

...A Musical Celebration of Diversity Featuring... 
Peabo Bryson Heavy D Al Jarreau Chaka Kahn 

Dave Koz Ivan Lins Lebo M. Jason Miles 
Brenda Russell Lea Salonga Sounds Of Blackness 

Grover Washington Jr. Vanessa Williams 
Soundtrack available in stores September 19 

IICHiY+1A Produced by Jason Miles % %0 
® © 1995 Lightyear Entertainment, L.P. A Lightyear Entertainment release, distributed by WarnerVision/WEA WW2 2 



Sweeney Gets 
Sony Music, 
Epic VP Posts 

Sweeney 

Black -music 
industry attor- 
ney /manager 
Rona l d 
Sweeney has 
been appoint- 
ed Epic Rec- 
ords' Exec. 
VP/Black Mu- 
sic as well as 
Sony Music 
Entertain- 
ment's Sr. VP. 

In his Epic post, the New York - 
based Sweeney will oversee all 
black -music A &R, marketing, 
and promotion. At SME, he'll be 
involved in worldwide strategic 
planning. 

SWEENEY/See Page 16 

Taylor Now MCA 

VP /Alternative 
Music Promotion 

Naylor 

Wendy Nay- 
lor has as- 
sumed MCA 
Records' 
newly created 
VP /Alterna- 
tive Music 
Promotion 
post. Naylor 
comes to the 
label from in- 
dependent al- 
ternative pro- 

motion firm Mike Jacobs & As- 
sociates, where she was a found- 
ing partner. 

"Wendy brings her expertise, 
enthusiasm, and passion to the 
table," said MCA Exec. VP Ran - 

NAYLOR/See Page 16 

Stevens Becomes 
Capitol/Nashville 
VP/Nat'l Promotion 

Stevens 

Capitol/ 
Nashville VP/ 
Regional Pro- 
motion Terry 
Stevens has 
been elevated 
to VP/Nation- 
al Promotion. 
The former 
WMAQ /Chi- 
cago and 
WHK /Cleve- 
land person- 

ality joined the label five years ago 
for regional promotion in Chicago. 

"I'm very pleased to have 
someone of Terry's caliber to as- 
sist in our day -to -day promotion 

STEVENS/See Page 16 

No Veto From These Presidents 

Completely bypassing both the House and the Senate, the Presi- 
dents Of The United States Of America - (seated, l -r) Chris Ballew, 
Jason Finn, and Dave Dederer - recently signed their Columbia 
contracts into law. On hand to observe the culmination of all their 
lobbying are (l -r) attorney Jeanine Codikow, Columbia's Leah Reid, 
Sony Music Entertainment Exec. VP Michele Anthony, Columbia 
Records Group Sr. VP John ingrassia, Columbia's Josh Sarubin, 
President Don lenner, and Sr. VP /A &R Alan Mintz, manager Staci 
Slater, and attorney Dave Codikow. 

Elektra Entertainment Names 

Nash Sr. VP/Black Music Div. 
Richard Nash has 

been named Sr. VP/Black 
Music Division for the 
Elektra Entertainment 
Group. He previously 
held a similar post at At- 
lantic. 

"Throughout his ca- 
reer, Richard has exem- 
plified the kind of lead- 
ership and executive acu- 
men that makes him one 
of the most respected 
forces in the industry," said EEG 
Chairman/CEO Sylvia Rhone. 

Na sh 

"Having worked closely 
with him for many of 
those years, I know first- 
hand of his tremendous re- 
sourcefulness in facing the 
everyday challenges that 
come with such a role." 

Nash remarked, "I look 
forward to working with 
Sylvia Rhone again and 
the wonderful team she 
has assembled to lead 
Elektra in such an exhil- 

arating time in its history." 
NASH/See Page 16 

Revenue/Performance Gains 

By Format, 1991 -1995 
ith the entire radio indus- 

try enjoying huge revenue 
gains over the past four years, 
which formats have improved the 
most? According to a Miller, Ka- 
plan, Arase & Co. study of 1550 
stations, Spanish -language and 
Soft AC are leading the pack. Sta- 
tions in those formats, on average, 
are earning about $8 today for 
every $5 they made in 1991. 

Overall, radio stations today are 
earning 382% more than they were 
four years ago. Individual formats' 
performances - based on the av- 
erage station's 1995 revenues 
(through June) compared to 1991 

earnings - are: 

Format Gain 

Spanish 
Soft AC 
Urban 
Country 
MAC 
Nostalg a 

13/EZ 

Classic Rock 
Classical 
Gold 
AC 
CHR 
All -News 
Rock 
News/Talk 

63.0% 
59.9 
43.3 
42.4 
41.5 
37.2 
36.3 
34.9 
34.4 
33.1 

32.7 
23.1 

21.2 
16.6 
6.7 

- George Nadel Rivin, CPA 

Allen Now PD At VVWRC/Washington 
Former Radio One Director/News & Communications Jim Allen 

has been named PD at Greater Media News/Talk WWRC/Wash- 
ington. He succeeds Gary Burns, who resigned in May after losing a 
bid to make host Oliver North work on Memorial Day. 

WWRC GM Bob Longwell said Allen has "all the right tools" to 
pilot the struggling station's comeback. "The building blocks are in 
place. I just needed someone with Jim's vision, energy, and creative 
bent to take the station to the next level." 

ALLEN/See Page 16 
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1995 DEALS TO DATE 

Dollars To Date: $3,939,582,802 
(Last Year. $1,553,853,106) 

This Week t Action: $415,124,010 
(Last Year $24,843,000) 

Stations Traded This Year: 810 
(Last Year :786) 

Stations Traded This Week: 54 
(Last Year 16) 

DEAL DETAILS BEGIN ON PAGE 6 

Shamrock Broadcasting $395 million 
WFOX- A?4/Atlanta 
KXKL -AM & FM & MG- FM/Denver 
WDFN -AM & WWWW- FAWetrolt 
KM-FM/Houston 
KLAC -AM & CIA-FM/Los Angeles 
KFAN -AM & KEEY- FM/Mlnneapolls 
WHTZ- Fh4Wew York 

KMLE- FAMPhoenlx 
WWSW -AM & FM/Pittsburgh 
KNEW -AM, KABL -AM, KBGG -FM & 

KSAN- FAI/San Francisco 

Opus Deal Hits FCC Snag 
Opus Media's pending sale of KMYY/Monroe, 

LA to Radioactive Images faces FCC opposition, 
stemming from allegations of EEO violations and in- 
decent broadcasts. 

See Page 6 

What Paperwork Backlog? 
El It only took four years! The FCC has granted a 
1991 cross -ownership waiver request to Osborn Com- 
munications, permitting the firm to operate radio and 
TV stations serving Anniston and Gadsden, AL. 

See Page 6 

RADIO BUSIN ESS 
FCC Fee Deadline Looms 

For broadcasters there are now three certainties in life: death, 
taxes, and annual FCC regulatory fees. And the last of that 
troublesome trio is fast approaching. 

By mid- August, stations that paid 
fees in 1994 should receive a fee 
payment package from the FCC. 
Payment must be in the FCC lock - 
box at Pittsburgh's Mellon Bank by 
September 20. The agency accepts 
checks, money orders, credit cards, 
or wire transfers. 

Station groups have the option of 
paying fees for all of their stations or 
having each station pay separately. 

Late Payments Punishable 
Late payments are punishable by 

a 25% late penalty, dismissal of 
pending actions, or revocation of 
authorizations. Fees will be waived 
only if the licensee proves that "such 
an action overrides the public inter- 

est in reimbursing the Commission 
for its regulatory costs," according 
to the FCC. Full payment must be 
included with the request for a waiv- 
er and will be refunded later if the 
waiver request is granted. 

The FCC began collecting annu- 
al regulatory fees thanks to "The 
Omnibus Budget Reconciliation Act 
of 1993." The fees are supposed to 
help pay for the Commission's reg- 
ulatory activities and are separate 
from application processing fees. 

Information on FCC fees and 
forms can be downloaded from the 
Internet (ftp @fcc.gov), or obtained 
by calling the Fees Hotline at (202) 
418 -0192 or the Forms Hotline at 
(800) 418 -3676. 

EARNINGS 

Evergreen, Osborn Revenues Rise 
Evergreen Media Corporation 
(Nasdaq: EVGM) reported its 

second -quarter revenues and 
broadcast cash flow were the high- 
est quarterly results in the compa- 
ny's history. However, bottom -line 
results were depressed by amorti- 
zation of costs from last year's pur- 
chase of Broadcasting Partners. 

Second quarter 1995 showed a 
net loss of $759,000 (7 cents per 
share) on revenues of $42 million, 
compared to $6.1 million (58 cents) 
on revenues of $28.3 million for the 
same period in 1994. The 1994 in- 
come carne from the $7.2 million 
sale of its Jacksonville stations. 

Thecompany reported second - 
quarter cash flow this year of $17.8 

million, compared to last year's 
$11.8 million. 

Osborn Communications 
(Nasdaq: OSBN) announced 

1995 second- quarter loss of $1 mil- 
lion (20 cents) on revenues of $9.1 
million, compared to a $1.9 million 
(36 cents) loss on revenues of $7 mil- 
lion for the same period in 1994. 

Cash flow was up 22% to $2.2 
million, compared to $1.8 million one 
year ago. The company said results 
were depressed by amortization 
costs of former acquisitions as well 
as interest expenses linked to a $50 
million loan used to finance old debt 
and to purchase six stations in four 
markets from the Heritage Broad- 
cast Group about a year ago. 

TRANSACTIONS 

Chancellor Picks A 
$395 Million Shamrock 

KHQ T/L os Altos, CA goes to Radio San Francisco for $8.25 million 
'- 

Shamrock Broadcasting Inc. 
PRICE: $395 million 
TERMS: Cash 
BUYER: Chancellor Broadcast- 
ing Co. of Dallas, headed by Pres- 
ident/CEO Steven Dinetz. It owns 
14 other radio stations. Phone: 
(212) 593 -2655 
SELLER: Shamrock Broadcasting- 
Inc. of Burbank, CA, owned by the Roy 
Disney family and Trefoil Capital 
Partners, L.P. Phone: (818) 973 -4297 

BROKER: Bill Steding of Star Media 
Group 
COMMENT: This is the biggest radio - 
only transaction in history. 

WFOX- FM/Atlanta 
FREQUENCY: 97.1 MHz 
POWER: 100kw at 1570 feet 
FORMAT: Gold 

KXKL -AM & FM & 
KZDG- FM/Denver 
FREQUENCY: 1280 kHz; 105.1 MHz; 
92.5 MHz 

POWER: 5kw; 100kw at 1169 feet; 
57kw at 1237 feet 
FORMAT: Gold; Gold; Country 

WDFN -AM & 
WWWW- FM/Detroit 
FREQUENCY: 1130 kHz; 106.7 MHz 
POWER: 50kw day /10kw night; 61 kw 
at 508 feet 
FORMAT: Sports; Country 

KTBZ- FM/Houston 
FREQUENCY: 107.5 MHz 

Continued on Page 6 

lnterep's RAP Class Of '95 

The third year of Interep Radio Store's Radio Apprentice Program (RAP) began his month. The 14 -week sales training 
program is taught byAEs at the company's headquarters. In addition to learning the fundamentals of sales, trainees get 
first -hand experience at radio stations and ad agencies. RAP grads go on to work for various Interep companies and 
have added $50 million in billings for Interep client stations. And the 1995 RAP Gass grads are (front, 1-r) Julie Seba, RAP 
Director Andy Upset, and Deborah Sackman; (back, 1 -r) lnterep Marketing Division President Mark Guild and RAPpers 
Ed Bruno, Vinny DiMarco, Mario Keamey, Marcus Skinner, George Fritzinger, and Henry Di Vito. 

The Lund Consultants ... The Experts in Radio Programming Consulting 
Format design, music, promotions, marketing, talent development 

customized for your station's needs ... 
Call John Lund today! 

The Lund Consultants to Broadcast Management, Inc. 415- 692 -7777 
ADULT CONTEMPORARY COUNTRY TOP 40 ROCK CLASSIC ROCK OLDIES NEWS -TALK 



You've Been To War College 
Now It's Time For Grad School 

Build And Manage Your 8rwnd The Fortune 500 Way 

Today, your job is tougher than ever. 
You have a fixed set of resources 

(usually smaller), a number to hit (always 
higher), and no time to waste. In this 
environment, your management tools 
have to be the best. 

Fortune 500 Management 
Branding. The world's most successful 

companies live by it. Wall Street rewards it. 
Madison Avenue exists because of it. 
Consumers respond to it. 

Open a business magazine, an adver- 
tising journal, or a media trade. What are 
top media managers talking about? Their 
brands. Why? Because television, print, 
and innovative radio managers now realize 
that their consumer products are governed 
by the same laws that make every other 
consumer product a success or a failure. 

Branding: The Next Level 
The things you learned in war college 

worked in the 80's because the industry 
was different back then. 

But today, there's simply no easy way 
to solve the challenges created by audi- 
ence fragmentation and tighter budgets. 

Everybody is now fighting for 25 -54 
numbers and there's no place to run when 
things get tough. 

You have to take what you've got and 
make it better. Every dollar that you put 
into the station has to increase cash flow 
today. That's where branding fits in. 

Branding was developed by Fortune 
500- marketers who get paid to build 
profits. They use specific research tools 
and management techniques to make their 
products stand out on crowded shelves, to 
earn customer loyalty, and to maximize 

profitability. Just ask them; Branding is 

simply the best way to compete. Period. 

Stratford: The Branding Authority 
Stratford is radio's exclusive source 

for branding know -how. That's why the 
NAB asked us to write The Franchise, the 
definitive book on radio branding. 

Stratford uses the branding discipline 
to help clients solve their problems and hit 
their numbers. They use our strategic 
research, music testing, focus groups, and 
branding techniques to learn more about 
their position and their customers than 
they ever have before. 

Branding is a step -by -step process for 
competing more effectively today and in 

the future. It's time for your team to 

graduate to branding. To learn how, call 
John Dickey at 404 -688 -1166. 

STRATFORD RESEARCH 
The Branding Authority 
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RADIO BUSINESS 

Opus Deal Caught In FCC Crossfire 
Opus Media Group's plan to sell KMYY/Mon- 

roe, LA to Radioactive Images Inc. has 
drawn fire upon both companies. 

New South Communications, which owns KMLB & 
KJLO/Monroe, has filed a petition to deny with the FCC. In 

the petition, New South claims that Radioactive Images Pres- 
ident Bradley Wilkenson failed to meet EEO hiring require- 
ments and didn't file annual employment reports at KYEA- 
FM/Monroe, where Wilkenson is GM. And KMYY is alleged 
to have too few minority employees and to have failed to 
maintain a public inspection file. 

Meanwhile, Ramona Redden has filed a petition alleging 
that KMYY President Tom Gay allowed indecent broadcasts 
at another of his Monroe stations, KCTO -FM. She claims hus- 
band Randall Uhiren -a KCTO -FM personality she was in 
the process of divorcing - referred to her on -air as a' whore," 
"slut," "wench," and a "female dog in heat." She also claims he 
announced her work number on -air and encouraged listeners 
to call and request sexual favors. 

Her petition further states that the numerous calls resulted 
in termination of her employment. Redden says she has also 
filed a defamation suit against KCTO -FM. 

Osborn Granted Waiver 
The FCC finally has granted a 1991 cross -own- 

ership waiver request by Osborn Communi- 
cations, permitting the company to operate radio 
and TV stations serving both Anniston and Gads- 
den in Alabama. Osborn owns WAAX -AM & 
WQEN- FM/Gadsden, as well as CBS -affiliated 
WJSU -TV /Anniston. 

The Commission has also granted a city of license change 

Continued on Page 8 

TRANSACTIONS 
Continued from Page 4 

POWER: 100kw at 1971 feet 
FORMAT: Rock 

KLAC -AM & 
KZLA- FM/Los Angeles 
FREQUENCY: 570 kHz; 93.9 MHz 
POWER: 50kw; 18.7kw horiz. /16.2kw 
vert. at 3136 feet 
FORMAT: Nostalgia; Country 

KFAN -AM & 
KEEY- FM/Minneapolis 
FREQUENCY: 1130 kHz; 102.1 MHz 
POWER: 50kw day /30.5kw night; 
100kw at 1035 feet 
FORMAT: Sports; Country 

WHTZ- FM/New York 
FREQUENCY:100.3 MHz 
POWER: 6kw at 1361 feet 
FORMAT: CHR 

KMLE- FM/Phoenix 
FREQUENCY: 107.9 MHz 
POWER: 100kw at 1735 feet 
FORMAT: Country 

WWSW -AM & FM/ 
Pittsburgh 
FREQUENCY: 970 kHz; 94.5 MHz 
POWER: 5kw; 50kw at 810 feet 
FORMAT: Gold; Gold 

KNEW -AM, KABL -AM, 
KBGG -FM & 
KSAN- FM/San Francisco 
FREQUENCY: 910 kHz; 960 kHz; 

98.1 MHz; 94.9 MHz 
POWER: 5kw; 5kw; 100kw at 960; 
30kw at 1207 feet 
FORMAT: Country; Nostalgia; Gold; 

Country 

KWEO- FM/Garberville 
PRICE: $27,000 
TERMS: Asset sale for cash 
BUYER: Educational Media Founda- 
tion of Sacramento, a nonprofit corpo- 
ration. Phone: (916) 926 -1515 
SELLER: Brett Miller of Santa Ynez, 
CA. He also owns KVYF -FM/Wilson 
Creek, WA. Phone: (805) 686 -8933 
FREQUENCY: 103.7 MHz 
POWER: 8kw at 2590 feet 
FORMAT: Variety 

KHQT FM/Los Altos 
PRICE: $8.25 million 
TERMS: Asset sale for cash 
BUYER: Radio San Francisco 
License Investment Co., headed by 
President Timothy Sullivan. Phone: 
(717) 848 -5500 
SELLER: San Jose Broadcasting 
Corp. of San Diego, a subsidiary of 
Anaheim Broadcasting Corp. 
Anaheim Broadcasting owns three 
other stations. Phone: (619) 552 -0150 
FREQUENCY: 97.7 MHz 
POWER: 16kw at 449 feet 
FORMAT: CHR 

KSYC -AM & 
KYRE- FM/Yreka 
PRICE: $565,000 
TERMS: Asset sale for cash 
BUYER: Siskiyou Radio Partners 

105 years of 
Johns Hopkins medical 
excellence, and it's yours 

in 60 seconds. Free. 
Introducing the Johns I lopkins Health NewsFeed. A 
daily :60 radio news report for your listeners, produced 

by the prestigious Johns Hopkins Medical Institutions. 
Featuring physicians, scientists, and other healthcare 
experts, this informative news segment is available 

every weekday by satellite and a toll -free network. 

And it's yours free. For more information contact 
Jack Sheehan at 410 -955-2877 or 1-800-MED-RADIO. 
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Inc., headed by Robert Darling 
SELLER: Dalmatian Enterprises 
Inc., headed by President Gary 
Hawke 
FREQUENCY: 1490 kHz; 97.7 MHz 
POWER: 1kw; 1.4kw at 2,364 feet 
FORMAT: Country; AC 
BROKER: Exline Company 
COMMENT: The companies have en- 
tered into an LMA/option on KWSD- 
AM & KEDY- FM/Mt. Shasta, CA. 

WPTB- AM/Statesboro 
PRICE: $80,000 
TERMS: Asset sale for $70,000 cash 
and a 180 -day, $10,000 promissory 
note 
BUYER: Statesboro Media Inc. of 
Seattle, headed by President John 
Whetzell. Phone: (206) 621 -1351 
SELLER: T.C. Communications Inc. 
of Georgia, headed by President Tho- 
mas Cowan. Phone: (912) 764 -6621 
FREQUENCY: 850 kHz 
POWER: 1 kw 
FORMAT: Gospel 

WLMD- FM/Bushnell 
PRICE: $50,000 
TERMS: Asset sale for a 63- month, 
$50,000 promissory note at 6% inter- 
est 
BUYER: Sharp Broadcasting Co., 
headed by Donald Sharp. It also owns 
WLRB -AM & WKAI- FM/Macomb, IL. 
Phone: (309) 833 -5561 
SELLER: Larry Derry of Illinois. 
Phone: (309) 833 -1623 
FREQUENCY: 104.7 MHz 
POWER: 6kw at 328 feet 
FORMAT: Country 
COMMENT: The parties have entered 
into an LMA. 

WYER -AM & 
WRBT-FM/Mt. Carmel 
PRICE: $575,000 
TERMS: Asset sale for $450,000 cash 
and a three -year, $125,000 promisso- 
ry note at 8% interest 
BUYER: Old Northwest Broadcast- 
ing Inc. of Indiana, headed by David 
Crooks. He owns four other stations 
and another is pending. Phone: (812) 
882 -6060 
SELLER: River Valley Radio Inc. of 
Indianapolis 
FREQUENCY: 1360 kHz; 94.9 MHz 
POWER: 500w day /20w night; 50kw 
at 425 feet 
FORMAT: Country; Classic Rock 

KIDA -FM/Ida Grove 
PRICE: $150,000 
TERMS: Asset sale for a $150,000 

TRANSACTIONS AT A GLANCE 

KWEO-FWGarberville, CA $27,000 

KNOT-FM/Los Altos, CA $8.25 million 

KSYC-AM & KYRE-FM/Yreka, CA $565,000 

WPTB-AM/Statesboro, GA $80,000 

WLMD-FMBushnell, IL $50,000 

WYER-AM & WRBT-FM/Mt. Carmel, IL $575,000 

KIDA-FMflda Grove, IA $150,000 

WLRS-FM/Louisville $10 

WKIT-FM/Brewer, ME $450,000 

WNSW-AM/Brewer $350,000 

KLXK-FM/Duluth, MN $700,000 

KGHS-AM & KSDM-FMAntemational Falls, MN $150,000 for 25% 
WBIP-AM & FM/Booneville, MS $400,000 
KGMY-FM/Aurora, MO $1.235 million 

KCBN-AM, KRNO-FM & KWNZ-FM/Reno, NV $4.1 million 

WGFT-AM/Youngstown $250,000 
WTGC-AM & WUNS-FM/Lewisburg, PA $250,000 

WJUK-FM/Mt. Pleasant, SC $900,000 

KYTX-FM/Beeville, TX $380,000 

KNEL-AM & KIXV-FMBrady, TX $475,000 

KBTT FMBridgeport, TX No cash consideration 

KWOW-FMIClifton, TX $300,000 

KLBO-AM/Monahans, TX $100,000 

KSEY-AM & FM/Seymour, TX No cash consideration 
KLO-AM/Ogden, UT $312,000 

WYMY-FM/Bedford, VA $300,000 

promissory note at 8% interest, based 
on an amortization of 10 years with a 
ive -year balloon 
3UYER: Maple River Broadcasting 
Corp. of Mason City, IA, owned by 
(even Lein. Phone: (515) 423 -6534 
SELLER: Golden Midwest Radio 
Corp. of Winnebago, MN, owned by 
(Robert Weerts and Royal Cerney. 
Phone: (507) 893 -3313 
FREQUENCY: 92.9 MHz 
POWER: 15.9kw at 300 feet 
FORMAT: Country 

03, 
v. 

WLRS- FM/Louisville 
PRICE: $10 
TERMS: Stock sale 
3UYER: James Champlin of Rock - 
ville Center, NY. He is President of 
3RC Media Management Inc. 
?hone: (516) 764 -8999 
SELLER: Beck -Ross Communica- 
tions Inc., owned by Liberty Broad- 
casting Group Inc. Beck -Ross owns 
;three other stations. Phone: (610) 
658 -2700 
FREQUENCY: 102.3 MHz 
POWER: 3kw at 285 feet 
FORMAT: AC 
COMMENTS: James Champlin was 
president of Beck -Ross Communica- 
tions Inc. until its acquisition by Liberty 
Broadcasting Group Inc. 
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WKIT FM/Brewer 
PRICE: $450,000 
TERMS: Asset sale for cash 
BUYER: The Zone Corporation, 
owned by President Stephen King of 
Bangor, ME. It also owns WZON -AM/ 
Bangor. Phone: (212) 661 -8200 
SELLER: H &L Broadcasting Inc. of 
Maine, owned by Ray Lynch Jr. 
Phone: (207) 990 -2800 
FREQUENCY: 100.3 MHz 
POWER: 16.5kw at 869 feet 
FORMAT: Rock 

WNSW- AM/Brewer 
PRICE: $350,000 
TERMS: Asset sale for cash 
BUYER: Twelve Hundred Corp. 
owned by Stephen King. Phone: (212; 
661 -8200 
SELLER: H &L Broadcasting Inc., 
owned by Ray Lynch Jr. Phone: (207) 
990 -2800 
FREQUENCY: 1200 kHz 
POWER: 5kw 
FORMAT: News/Talk 

KLXK- FM/Duluth 
PRICE: $700,000 
TERMS: Asset sale for $30,000 cash 

Continued on Page 8 


