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"INSIDE:

1995 MGT./SALES

| SURVEY RESULTS!
One in five radio stations changed

its compensation formula last year.

That's just one of the fascinating

facts found in R&R’s annual

| Management/Sales Survey.
‘ Begins Page 26
|

NATIONAL CHR/POP
AUDITORIUM TEST
RESULTS REVEALED

Rantel Research recently
conducted a nationwide series of
CHR/Pop auditorium music tests
— and R&R has the exclusive

resulits!
| Begins Page 66

OLDIES FORMAT
| EXPLODES WITH
| BABY BOOMERS!

The Oldies format — in all its

|| permutations — is mushrooming,
' becoming a powerful ad vehicle to
| reach the now middle-aged baby
boomers who make up the new

|| family marketplace.
[| Page 53

| THE SYNDICATED
| VS. LOCAL TALK
| DEBATE RAGES ON

| Talk programmers across the
| nation argue the merits of
syndicated programs vs. local

hosts.
Begins Page 54

DO YOUR SPOTS FIT
YOUR NAC’S SOUND?

What do you do with spots that
don’t fit your NAC station’s sound?
And how do you deal with the

| pressure to air such ads?
} Page 123

| IN THE NEWS ...

' e Dan Michaels becomes
| WMGK/Philadelphia PD
. e Jeff Silvers now PD

| at new AC WGAY/D.C.

| James Donahoe named VP/GM
l at San Diego FM combo
|

|

I

|

Page 3

» Shirley Maldonado
new WLVE/Miami PD

* Tom Zutaut now Pres./CEO of
new EMI-distributed label

= Terry Spilde becomes

l
) PD at WQFM/Milwaukee
Page 12

F NEWSSTAND PRICE $6.50

e — s

|
|

Indecency Court Battle To Proceed | Ciear Chamners
Despite Infinity Cash Settlement Shfe oo

Coalition vows to press its case against FCC’s indecency policies e

coalition of broadcast groups mounting a | fines Infinity was facing. Infinity also agreed to forgot about Clear |
legal challenge to the FCC’s indecency ‘ issue a policy statement directing its air personali-
policies will continue that battle, despite

standard-bearer Infinity Broad-
casting’s decision last week to
make a $1.7 million, separate
peace with the agency. And In-
finity will still support that
crusade.

“I don’t think this affects [the
legal challenge] at all,” said |
Tim Dyk, an attorney who rep-
resents the coalition. “The in-
dustry remains very concerned
by the standards and procedures |
being employed by the FCC.”

On Friday (9/1), the FCCan- |
nounced Infinity has agreed to
pay $1,715,000 to settle all out-
standing indecency proceedings
currently pending against the

company — all of which involve moring man | pensation for the consideration Infinity is receiv- [ |
Howard Stern. That sum, which the agency de- ing” in the deal. That consideration includes a clean | 10 QUESTIONS WITH §
scribed as a “voluntary contribution” to the U.S, | record at the FCC and, more importantly, the FCC’s | LOWRY MAYS: PAGE 24

Treasury, is $9000 more than the total amount of

Telecom Bill Has
Hidden Ownership
Limits For Radio

Amid celebration of the end
of radio ownership limits, an im-
portant fact has been overlooked
that might throw a damper on
the party.

While the caps certainly are
being eased, current legisiation
gives the FCC the right to put
some limits on ownership. It also
does nothing to prevent the Fed-
eral Trade Commission’s anti-
trust division from stepping in and
creating a de facto cap.

Although the House version of
the Telecommunications Bill
(H.R. 1555) — which passed in
the last moments before Con-
gress went on suMmMer recess —
mentions no regulatory limits, the
Senate version grants that the
FCC “may refuse to approve the
transfer or issuance of an AM or
FM broadcast license to a partic-
ular entity if it finds the entity

OWNERSHIP/See Page 54

Radio Station Web Sites

Key Radio Occupations See
Big Pay Increases In 1935

B Results of R&R Salary Survey: Employees who
survived consolidation saw bigger paychecks

B usiness has been very good to the radio industry the last couple

of years, and employees throughout the industry are apparently
sharing the good for-
tune, according to R&R’s 1995
Radio Industry Salary Survey. BEGINS ON PAGE 32
Staffers who experienced

the biggest pay increases fell into three groups: managers respon-
sible for multiple stations; salespeople; and so-called “back of-

fice” 1 .
ice” employees SURVEY/See Page 65

A-Mays-ing Chief

radio mergers and acquisi-

industry-watchers (P

Channel Com- [§}
munications fora

ties to be aware of the FCC’s indecency rules. e

__ The deal does not cover non- But the group, |1
| Infinity Stern affiliates that are headed by L.
113 i facing Stern-related indecency Lowry Mays, re- |
The strain on the | fines. mains one of the

most respected

rela.ti.o nship between ‘Just & Speedy and aggressive in
Infinity and the FCC § Conclusion’ the business —

- i . and Clear Chan-

[was] detrimental to FCC Chairman Reed Hundt | nel stockholders
the company. We were

said the agreement “reaffirms are mighty pleased with the com-

- . the Commission’s commitment pany's performance as well.
seekm_g to norma_hze | to enforce the indecency stat- Inan exclusive R&R interview,
relations and win | ute and bring all enforcement Mays said he looks forward to ex-
. - N , panding his group, but he's bid-
peace In our time.” | proceedings to a just and ing his time while station prices
— Infinity attorney | speedy "30“01“5’0“-“ come out of the strgtosphgre. He
Steve Lerman Infinity attorney Steve Ler- also shares his philosophies re-
v, man said the settlement garding duopoly, multimedia com-

petition, and the challenges that

| amount represented a sum that
tace his business.

both sides consider “fair com-

—— o B

INFINITY/See Page 65

TEN QUESTIONS WITH INFINITY PRESIDENT/CEO MEL KARMAZIN

‘Radio’s Most Powerful Group Head Speaks

| m Karmazin discusses buying stations (easy), running them (hard),
and describes the kind of people who like working in his organization

M el Karmazinis arguably themost |  his station acquisition philosophy, the secret

. powerful man in radio today. As | of hiring good managers, and whether he
President/CEO of Infinity | loses sleep over the antics of Howard, Gor-
Broadcasting, he heads the largest pure ra- don, and company.

dio group in the country — a $3 bil- For more conversation with Kar-
lion public company widely regard- == mazin, check out his joint appear-
ed as the industry’s flagship. ance with Clear Channel Coammu-
As CEO of Westwood One — nications CEO L. Lowry Mays at
which Infinity operates under a man- the NAB Radio Show; that session
agement agreement — Karmazin is will be moderated by R&R COO
the force behind one of radio’s big- Erica Farber.
gest program suppliers and boss to
some of the medium’s most visible Some people worry that
personalities, including Don Imus, elimination of radio own-
ership limits would make
it impossible for young

G. Gordon Liddy, and Tom Leykis.

Did we mention Howard Stern 3

works for him, too? Karmazin radio entrepreneurs to build major
In a recent interview — conduct- market groups because established

ed prior to Infinity’s $1.7 million settlement | Mega-groups will own all the major market

with the FCC (see story above) — Karmazin properties. Do you agree?

held forth on a variety of topics, including KARMAZIN/See Fage 22
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Michaels New
PD At WMGK/
Philadelphia

i Montione in mornings

WAFX/Norfolk programmer
Dan Michaels has taken the PD
chair at Greater Media’s
WMGK/Philadelphia. Long-
" : time Greater
Media exec
Julian Breen
il had been han-
dling pro-
+» B gramming du-

£ ties at the "70s
. Gold facility.

“It was a
ong and ardu-
‘ ous search,
but Dan will
be a great
leader for our programming
team,” commented WMGK
VP/GM Dean Tyler. “With Dan
and our new morning personal-
ity, Banana Joe Montione,
we’re ready to launch our sec-
ond year as Philadelphia’s *70s
station.”

Michaels previously pro-
grammed KZFX/Houston and
WCKG/Chicago.

Michaels

JULY “95 RADIO REVENUES

Source? RAB

Billings Grow Again In July

adio chalked up its 35th consecutive month of

revenue increases in July with an overall 6%

increase in advertising business, according to
the latest RAB figures.

Local revenues were up 7% in July, compared to
the previous July, and national revenues were even
with last year. Year-to-date, business is 10% higher
than it was during the comparable period last year.

RAB President/CEO Gary Fries said the slowdown
in growth was expected, particularly since 1994 was a
very strong revenue year. He predicted overall growth
will end up being around 8% or 9% when the year is over.

ST NN ke R T e e e

Donahoe
Named VP/GM
For SFX/SD

% Succeeds Seraphin

Former KMZQ/Las Vegas
GM James Donahoe has been
appointed VP/GM for KMKX-
FM & KYXY-FM/San Diego.

. He succeeds
Charlie
Seraphin,
who recently
il exited the
SFX Broad-
casting Rock
Mix/Soft AC
| combo.
| According
to SFX Presi-
dent/CEO R.
Steven Hicks,
“Jim has all the talents to im-
mediately take these two sta-
tions to the next level.”

Added Donahoe, “San Di-
ego’s a great radio market,
and we have two fine prop-
erties.”

Before joining KMZQ,
Donahoe was GSM for Noble
Broadcasting/San Diego.

Donahoe

PR

HOW TO REACH US

Circulation/Subscriptions 310-788+1625
R&R ONLINE Services 310-788+1675

Editorial/News e Advertising»Opportunities/Marketpiace

3105534330
202‘78':;)?35;?; NewsTips! 310-788:1699 TP YVE:T:H]

E-mail: RNRLA@aol.com

Silvers Now PD Of WGAY/DC

Station evolves to Bright AC ‘Star 99-5°

WGAY/Washington evolved from Soft to Bright AC last Friday
(9/1) and now bills itself as “Star 99-5.” Jeff Silvers, who'd served as
interim PD since June, directed the transition and is now fulltime PD.

In making the 8am on-air format adjustment announcement, GM
Bob Longwell noted, “After extensive research with adults in the great-
er Washington area, we discovered many people punched up and down
the dial looking for their favorite songs. We decided to give you one
station you can turn on and leave on.”

Silvers told R&R, “It’s the end of an era. WGAY will be a Bright
AC developed for the *90s. There wasn’t much of a hole, but we did
find a niche. We'll be brighter and more contemporary than [cross-
town Mainstream AC] WASH.

“Only once in a career do you get the chance to plan, develop, and
put a brand new baby on the air. It's been adrenaline city for me.”

Silvers previously programmed WLTI/Detroit and WLEV/Allen-
town.

KJMZ/Dallas Drops Urban
Format For Urban Oldies

Recent Granum Communications acquisition KYMZ/Dallas ad-
justed its Urban format last Friday (9/1) and became KRBV (V100-
FM) “R&B Hits and Oldies.”

The station is billing itself as Urban Adult Contemporary, but the
station has a decidedly Oldies slant — not unlike recent sign-on
WRKS/New York, which had a strong debut earlier this year.

In fact, a station press release says V100 will play “R&B hits from
the late 1960s, the *70s, *80s, and *90s ... all of the hit music African-

KJMZ/See Page 64

g{ FAX
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Dollars To Date:

1995 DEALS TO DATE

$4,334,698,741
(Last Year: $1,670,381,077)
This Week’s Action: $44,222,500
Stations Traded This Year:

Stations Traded This Week:

DEAL DETAILS BEGIN ON PAGE &

(Last Year: 31)

* KFKF-FM/Kansas City, MO
(Last Year: $36,737,805) $28 million
921
(Last Year: 876)
18 EZ Communications follows through on its

LMA option to buy KFKF from Sconnix Broad-
casting, giving EZ a Kansas City duopoly.

Triathlon Sprints Toward IPO

[] Triathlon Broadcasting Company is about to
launch an initial public offering to retire debt, build a
war chest, and buy four Wichita stations.

Page 6

Small Step for DAB,
Giant Leap for DAB Company

[J The FCC has issued a waiver allowing Satellite
CD Radio Inc. to build a DAB satellite at its own $10

million risk. Page 6

EEO: Court Rulin

Roy FurCHGOTT
R&R WASHINGTON Bureau

RADIO BUSINESS

Call it an aberration. While government has been loosening
the reins on radio in a variety of ways, the FCC has been en-
gaged in an ongoing crackdown in the always-controversial
area of minority employment. The Commission has decreed
that minority recruiting efforts are just as important — and in
some cases, more important — than the end result.

But a recent Supreme Court deci-
sion on minority contracting has
called into question how active a role
the FCC should play on EEO en-
forcement. And armed with that de-
cision, a coalition of broadcasters has
formally asked the FCC to justify its
policy or abandon it. This challenge
may prove the next hotspot between
the regulators and regulatees.

Compelling Interest In
EEO?

The broadcast industry, infuriat-
ed and frustrated by EEO decisions
that placed paperwork over results,
has pinned its hope for change on
Adarand Constructors v. Pena. In
that case, which centered around a
set-aside for minority contractors,
the court ruled that the government
programs designed to rectify past
discrimination must be closely tai-
lored to meet a compelling govern-
ment interest. Critics maintain that
the FCC’s minority employment
programs do not meet that criteria.

The Washington law firm of Ha-
ley, Bader & Potts, representing an
undisclosed group of broadcasters,
has filed a petition with the FCC ask-
ing the agency to prove that its EEO
programs meet the Adarand test —
or eliminate the policies.

According to Haley, Bader &
Potts attorney John Crigler: “The
FCC has never before had to show
that the EEO advances a compelling
government interest.”

Broadcasters have been stewing
over the FCC’s EEO policy since last
February, shortly after the agency

66|

The FCC has never
before had to show
that the EEO
advances a
compelling
government interest.
-John Crigler

99

adopted “Standards for Assessing
Forfeitures” in EEO cases and ap-
plied the standard retroactively, slap-
ping fines between $18,750 and
$37,500 on 14 Texas stations.

Results Not Enough

Although the FCC didn’t call
them rules, the agency’s decision to
adopt a penalty schedule without
opportunity for comment shocked
the broadcasters.

“We had problems from the out-
set with them adopting rules with-
out discussing it with anyone,” said
Ann Arnold of the Texas Associa-
tion of Broadcasters. “They aren’t
calling them rules, but they are clear-
ly rules.”

It would be hard to have sympa-
thy for a station that made discrimi-
natory hiring decisions, but some
stations were socked with fines over
paperwork.

For instance, WAXQ/New York
appealed a $30,000 EEO fine by
pointing out that the FCC found no
discrimination. In fact, the station
argued, itinterviewed more minori-

g Sparks New Radio Challenge

i ty candidates than the FCC rules re-

quired, even though it did not use
! FCC-approved sources. And while
the station also claimed that results
were more important than the means
by which they were achieved, the
FCC said, “Contrary to WAXQ’s
contention, minority hiring results
are not more important than recruit-
ment methods and record-keeping.”

More Challenges

Meanwhile, the Texas Broadcast-
ers Association has taken its case
to Congress, asking Rep. Ralph
Hall (R-TX) to look into the FCC’s
EEO enforcement practices. At a
recent FCC-related hearing, Hall
raised the idea of barring the agen-
cy from spending any of its bud-
geted funds to enforce EEO poli-
cies, although a spokesman said
Hall was simply thinking aloud and
has not decided whether to pursue
such a restriction.

The NAB is also quietly pursu-

Continued on Page 10

Limited Liability Corporation
Offers Benefits, Pitfalls

W New business structure gaining popularity

Rov Furcacort
R&R WasamGTOoN Bureay

hen station owners Tom Birch and Ray Quinn sat
down to join operations with representatives of LBJ
Radio, they faced a mish-mosh of S-Corps, J-Corps, and
partnerships. Determining the financial structure of the new
company, Southeastern Broadcasting, would be no picnic.
Corporations and partnerships each have their advantages and dis-
advantages. But thanks to a relatively new financial structure, the
Limited Liability Corporation (LLC), Southeastern secured the advan-
tages of both,
“We immediately decided the LLC was the way to go,” said Thomp-
son & Knight lawyer Don McDermett. who advised Birch and Quinn.
The LLC was first authorized in Wyoming in 1977. Only in the last few
years have the bulk of the states jumped on board, with 47 states now
accepting the structure. Because they are so new and were created state
by state, LLC rules are not nationally uniform. “While they have com-
monality, there are differences in each state ” points out Holtz Ruben-
stein & Co. Sr. Tax Pariner, Alan E. Weiner.

Continued on Page 10

AVAST YE SCURVY DOGS! — The Dave Matthews
ation of America’s anti-piracy unit prevent bootlegging of their live performances. The group met recently with RIAA
reps before a concert. Hoisting the flag, er, T-shirt are (I-r) RIAA staffer Jennifer Betts, the band’s LeRoi Moore,
RIAA’s Callie Johnson, the band’s Stefan Lessard, RIAA’s Steve D'Onofrio and Frank Creighton, the band's Boyd
Tinsley, Dave Matthews, and Carter Beauford, RIAA friend Roberta Hassele and the Association’s Philip Brooks.

§id 5 k.
Band has volunteered to help the Recording Industry Associ-

 The Lund Consultants . . . The Experts in Radio Programming Consulting

Format design, music, promotions, marketing, talent development

customized for your station’s needs...
Call John Lund today at the NAB RADIO SHOW, NEW ORLEANS HILTON

The Lund Consultants to Broadcast Management, Inc. 415-692-7777

ADULT CONTEMPORARY & COUNTRY NAB FORMAT ROUNDTABLE HOST, THURS/FRI 2PM
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You’ve Been To War College
Now It’s Time For Grad School

Build And Manage Your Brand The Fortune 500 Way

T oday, your job is tougher than ever.
You have a fixed set of resources

(usually smaller), a number to hit (always
higher), and no time to waste. In this
environment, your management tools
have to be the best.

Fortune 500 Management

Branding. The world's most successful
companies live by it. Wall Street rewards it.
Madison Avenue exists because of it.
Consumers respond 10 it.

Open a business magazine, an adver-
tising journal, or a media trade. What are
top media managers talking about? Their
brands. Why? Because television, print,
and innovative radio managers now realize
that their consumer products are governed
by the same laws that make every other
consumer product a success or a failure.

Branding: The Next Level

The things you learned in war college
worked in the 80's because the industry
was different back then.

But today, there's simply no easy way
to solve the challenges created by audi-
ence fragmentation and tighter budgets.

Everybody is now fighting for 25-54
numbers and there's no place to run when
things get tough.

You have to take what you've got and
make it better. Every dollar that you put
into the station has to increase cash flow
today. That's where branding fits in.

Branding was developed by Fortune
500™ marketers who get paid to build
profits. They use specific research tools
and management techniques to make their
products stand out on crowded shelves, to
earn customer loyalty, and to maximize

profitability. Just ask them; Branding is
simply the best way to compete. Period.

Stratford: The Branding Authority

Stratford is radio's exclusive source
for branding know-how. That's why the
NAB asked us to write The Franchise, the
definitive book on radio branding.

Stratford uses the branding discipline
to help clients solve their problems and hit
their numbers. They use our strategic
research, music testing, focus groups, and
branding techniques to learn more about
their position and their customers than
they ever have before.

Branding is a step-by-step process for
competing more effectively today and in
the future. It's time for your team to
graduate to branding. To learn how, call
John Dickey at 404-688-1166.

STRATFORD RESEARCH

The Branding Authority

waany amaoricanradiohictarvy caom
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Triathlon Gets Funds For the Long Run

riathlon Broadcasting Company is about to
launch an initial public offering to retire debt,
build a war chest, and buy four Wichita stations.

The underwriter, Americorp., plans to sell 2 million shares
of Class A common stock at $5.50 a share if the Security
Exchange Commission approves the offering.

The Triathlon prospectus said the company intends to
purchase four stations in Wichita: KFH-AM, KQAM-AM,
KRBB-FM, and KXLK-FM. It also plans an LMA with KEYN-
FM/Wichita.

The prospectus was filed with the SEC on September 1.

The underwriter said it expects to go to market by mid-
September.

DAB Co. Prepares To Take Off

he FCC has apparently taken a small step
toward digital audio broadcasting by allow-
ing Satellite CD Radio Inc. to take a giant leap.
The company has been issued a waiver to build

a DAB satellite at its own risk.
The company had been rejected in its 1991 and 1992 re-

qQuests for a waiver to build a satellite. its 1993 request--though
opposed by the NAB, NPR, and Noble Broadcast Group—
has been accepted. The permission in no way guarantees the
company a license, the FCC stressed.

“Allowing CD Radio to begin construction without a permit
will help ensure that the public can benefit from satellite DARS
[digital audio radio service] as soon as possible — in the event
the Commission eventually licenses CD Radio to provide this
service,” read a public notice. “Whether or not it gets one will
not be affected by the grant of this waiver.”

Satellite CD said it will start by purchasing $10 million in
satellite parts. The FCC wrote, “Given the amount of capital at
stake and the possibility that the Commission may not license
CD Radio, this may be a risky proposition for CD Radio. But if
CD Radio wishes to commit funds to begin construction, we
see no reason to prevent it from doing so.”

TRANSACTIONS

EZ Does It — Creates KC Duopoly
With $28 Million KFKF Deal

L Louisville slugger Blue Chip buys WGZB & WLSY for $7.3 million

| BUYER: EZ Communications Inc.,
headed by President/CEQO Alan Box.
It owns 20 radio stations, including
WBEQ-AM & FM/Kansas City.
SELLER: Sconnix Broadcasting |
Co., headed by general partners Ran-
dy Odeneal and Scott McQueen. It

ol | ES

[ = Tt | A : &3
KFKF-FM/Kansas City, MO
PRICE: $28 million

TERMS: Duopoly deal; asset sale for
$15 million cash and a $13 million

promissory note

ONE HOT FORMAT

M

of two hot contemporary formats:

NEW ROCK:ALTERNATIVE
or
GO COUNTRY!

Add the optional support services and watch your

(800) 746-2141

RADICY«ONE
NET W O R K

ONE GOOL SUPPORT SYSTEM

ONE SIZZLING PROFIT!

With True Localization!

Every hour of every day we update your weather,
promotions, liners and more. Factor in your choice

Radio One Network & (970) 949-0909 < PO. Box 5559  Aven, OO 81620

owns six other radio stations.
FREQUENCY: 94.1 MHz
POWER: 100kw at 994 feet
FORMAT: Country

| COMMENT: EZ Communications is
exercising its option to buy.

profits sizzle!

WAAML A ericanradiaohister—eain-

TRANSACTIONS AT A GLANCE

® DFWU Inc. $100,000
® KFXI-FMMariow, OK
® KFXT-FM/Sulphur, OK

® KITXHugo, OK $400,000

°* WXWY-AM/Robertsdale, AL $250,000

® KTWC-Fi/Glendale, AZ $4,374,000

® WMMY-FM/Solana, FL $800,000

® WAIZ (FM CP)/Seneca, IL $6500

©* WGZB-FM & WLSY-FMLouisville $7.3 million
® WJCO-AM/Jackson, MI $225,000

® WSGO-AM & WGES-FM/D=wego, NY $466,000
® WECR (FM CP)Beech Mountain, NC $51,000
° WBKC-AM/Painesville, OH $50,000

° WPRA-AMMayaguez, PR $700,000
® WYKZ-FM/Beaufort, SC $1.5 million
® KOKE (AM CPYGiddings, TX No cash consideration for 51%

PRICE: $100,000

TERMS: Stock sale for a 20-year prom-
issory note at 5% interest

BUYER: Jeffrey Southmayd. He has
an interest in four other stations.

Phone: (202) 331-4100

SELLER: DFWU Inc.,owned by Sher-
ry Lynn Austin. Phone: (405) 658- ‘
9292

KFXI-FM/Marlow, OK
FREQUENCY: 92.1 MHz
POWER: 1.7kw at 426 feet
FORMAT: Country

KFXT-FM/Sulphur, OK
FREQUENCY: 100.9 MHz

POWER: 3kw at 300 feet ‘
FORMAT: Count

ry

WXWY-AM/Robertsdale
PRICE: $250,000

TERMS: Asset sale for $18,000 cash
and a 10-year $232,000 promissory
note at 9% interest

BUYER: JTL Broadcasting, headed
by President J.T. Lee. Phone: (334)
928-1748

SELLER: Opal Carrol Coley. Phone:
(334) 947-2346

FREQUENCY: 1000 kHz

POWER: 1kw

FORMAT: Country

KTWC-FM/Glendale

PRICE: $4,374,000

TERMS: Asset sale for $651,000 cash,
$1 million payable over three years,
$300,000 payable over two years, and
assumption of debt

BUYER: Mac America Communica-
tions Inc., headed by President/CEO
Delbert Lewis. It also owns KESZ-FM/
Phoenix. Phone: (602) 263-3307
SELLER: Newmountain Broadcast-
ing Il Corp., headed by President/CEQ

Don Jerome. Phone: (602) 207-3850
FREQUENCY: 103.5 MHz

POWER: 62kw at 2428 feet
FORMAT: AC

3 a2

- m‘ ...... =
Sl
WMMY-FM/Solana

PRICE: $800,000

TERMS: Asset sale for cash
BUYER: interMart Broadcasting
Southwest Florida Inc., headed by
President/Director James Martin Jr.
Phone: (813) 639-1188

SELLER: West Florida Media Inc.,
headed by President Wayne DeLu-
cente. Phone: (407) 778-0006
FREQUENCY: 104.9 MHz

POWER: 6kw at 321 feet

FORMAT: AC
‘ e .
= & b 2
WAIZ (FM CP)/Seneca
PRICE: $6500
TERMS: Cash

BUYER: Nelson Enterprises Inc.,
headed by President Larry Nelson.
Phone: (708) 552-1000

SELLER: Maureen Bellinger. Phone:
(619) 443-5743

FREQUENCY: 95.7 MHz

WGZB-FM & WLSY-FMW/

Louisville

PRICE: $7.3 million

TERMS: Asset sale for cash

BUYER: Blue Chip Broadcasting
Co., headed by President Ross Love.
It also owns WIZF-FM/Cincinnati.
SELLER: David Greenberg and Rod
Burbridge

FREQUENCY: 96.5 MHz; 101.7 MHz
POWER: 3kw at 328 feet; 1.89%kw at
400 feet

FORMAT: Urban; Urban

BROKER: Crisler Capital Co. and the
William R. Rice Co.

Continued on Page 8
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EDGE Broadcasting, Inc.
10
Bonneville International Corporation

$11,000,000

— oy S

Midcontinent Media, Inc.
to
Chancellor Broadcasting Company

$22,000,000

—— oy S

Rich Communications Corporation
to
Mercury Broadcasting, Inc.

$12,450,000

—*—

Alta Gulf, Inc.
to
Citicasters, Inc.

$8,000,000

—*—

Major Networks
to
Jones Satellite Network

$400,000

— i —

IBS Corporation
1o
KALI-FM, Incorporated

$9,100,000

— e S—

Shamrock Broadcasting, Inc.
to
Chancellor Broadcasting Company

$395,000,000

— . —

Keymarket Communications, Inc
and
River City Broadcasting, L.P.

$900,000,000

-—*-—

Radio Associates Group
ro
Wood Radio Limited Partnership

$12,500,000

$2,140,640,000

12 month trailing...

Radio Associates Group
10
Silverado Broadcasting

$1,500,000

— S

AT&T Capital Corporation
to
Pinnacle Broadcasting Company, Inc.

$15,500,000

— e ——

Trumper Communications, Inc.
to
Citicasters, Inc.

$30,000,000

Diamond Broadcasting, Inc.
o
Group W Radio, Inc.
12x defined BCF, or approximately

$60,000,000

— i —

Pourtales Radio Partnership
and
Marathon Broadcasting Corporation
to
Triathlon Broadcasting Company

$43,800,000

— g —

Trumper Communications, Inc.
to
SFX Broadcasting

$23,500,000

— g —

Pyramid Communications, Inc.
fo
Evergreen Media Corporation

$306,500,000

— o

American Media, Inc.
0
MBD Broadcasting
& Chancellor Communications

$150,000,000

Star Media

TK Communications
to
Infinity Broadcasting Corporation

$51,000,000

— g —

TK Communications
to”"
Granum Communications

$11,500,000

o— i —

Trumper Communications, Inc.
to
Heritage Media Corporation

$7,000,000

Pacific Northwest Broadcasting Corporation

to
Apogee Communications, Inc.

$3,500,000

— o —

Tribune Broadcasting
10
Henry Broadcasting Corporation

Swap

—_— g

Apollo Radio Holdings Company, Inc.
to
Regent Communications, Inc.

$50,000,000

o ——

Tar Heel Broadcasting System, Inc.
10
Pinnacle Broadcasting Company, Inc.

$3,700,000

el

United Broadcasting Company
10
Way Broadcasting, Inc.

$5,750,000

—

United Broadcasting Company
to
Way Broadcasting, Inc.

$6,940,000

has sold or closed over Two Billion Dollars in

e

l Star
Media
Group, Inc.

e

N 5080 Spectrum Drive, Suite 609 East -

i

Maanas oo oo diobhictony, oo

station transactions over the last twelve months.

"Radio's Full Service
Financial Specialists'" v

Dallas, TX 75248 - (214) 458-9300
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RADIO BUSINESS

for commercial airtime.

remiere Radio Networks bought Broadcast

Results Group for a song — well, not really
a song, but for a jingle. With a price of $2.75 mil-
lion, that jingle was more than pocket change.

BRG produces and distributes production music libraries
and jingles to over 1500 radio station affiliates in exchange

Premiere produces 24 syndicated programs and services,
including research software, for more than 4700 radio affili-
ates. BRG will become a separate division of Premiere,
headed by BRG CEO Andrew Mark.

Premiere Gets A Catchy Jingle For $2.75 Million

Premiere President/CEQ Steve Lehman said Premiere will
acquire three more production music libraries from Mark in
the near future.

Premiere is also “aggressively pursuing other acquisitions,”
Lehman said.

Not Megahertz, But Megabytes

n September 6, CHUM Limited of Ottawa,
Ontario, Canada launched a new radio sta-
tion without a transmitter or a license — and it's
perfectly legal. CHUM, licensee of CFRA-AM &
CKKL-FM/Ottawa, is calling it Internet Business

Radio, an Internet-only radio station that will “cy-

bercast” financial and business news.

Canada'’s largest News/Talk provider, CHUM will use pro-
gramming from syndicates and its own stations.

“Because the Internet is not regulated, it opens the door to
non-traditional advertisers,” said CHUM spokesperson Gord
Watts, pointing out that radio stations on the Internet are not
prohibited from broadcasting alcohol and cigarette commer-
cials, as traditional stations are.

ing for $6.5 million.

At presstime, R&R learned that Osborn Communications
Corp. will acquire WKII-AM & WEEJ-FM/Port Charlotte, FL.
for $3.6 million. Osborn will also sell WWRD-FM/Jackson-
ville and WFKS-FM/Daytona Beach to Renda Broadcast-

“

TRANSACTIONS

Continued from Page 6

WJCO-AM/Jackson
PRICE: $225,000
TERMS: Asset sale for $200,000 cash,
a three-year $24,000 promissory note
without interest, and a $1000 non-com-
pete agreement

BUYER: Jackson Radio Partners
Inc., headed by President/Director
John Salov. He has an option to ac-
quire a 20% interest in WHGR-AM &
WUPS-FM/Houghton Lake, MI.
Phone: (517) 782-1510

SELLER: Power House Broadcast-
ing Systems Inc., headed by Presi-

I

dent Zail Greenbain. Phone: (517)
784-1510

FREQUENCY: 1510 kHz

POWER: 5.4kw

FORMAT: Country

COMMENT: The parties have had an
LMA since July 28, 1995.

WSGO-AM & WGES-FMW/

Oswego

PRICE: $466,000

TERMS: Asset sale for $250,000 cash
and a five-year, $216,000 promissory
note

BUYER: Radio Corp., headed by
President Ed Levine

- MediaMAPS

The most comprehensive view of your audience
available today. Actionable marketing and planning
tool for Promotion, Programming and Sales.

RadioPOLL

Get instant access to listener opinion. Tallies all
calls to tollfree voting lines, producing huge total J
counts. Results are faxed directly to your studio in
minutes. The fast, accurate and low-cost polling {

technology for Radio.

- Incoming Call

Management Systems

There are thousands of calls to your station every
hour of every day. Harness this information and put
it to work with RadioCONTEST, Audience Analyzer,
Call-Queuing and other edge products.

- Advanced Marketing
& Programming Tools

Powerful and comprehensive custom-tailored maps,
reports, applications and graphics for Management,

Sales and Programming.

See Us At The NAB, Booth #439

[TECH].

MEDIA MARKETING TE

100 Wilshire Boulevard  Suite 800 Santa Monica, CA 90401

CHNOLOGIES

SELLER: Robert Gessner
FREQUENCY: 1440 kHz; 105.5 MHz
POWER: 1kw day/45w night; 3kw at
417 feet

FORMAT: Nostalgia; AC

BROKER: Hickman Associates

WECR (FM CP)/Beech
Mountain

PRICE: $51,000

TERMS: Construction permit assign-
ment for cash

BUYER: Rondinaro Enterprises Inc.,
headed by President Tamera Rondin-
aro. Phone: (407) 645-2222
SELLER: Frances Atkinson. She has

|

Tel 310 260 5000 ‘

an interest in WMCT-AM/Mountain
City, TN. Phone: (615) 727-6701
FREQUENCY: 102.3 MHz

POWER: 730w at 915 feet

WBKC-AM/Painesville
PRICE: $50,000

TERMS: Asset sale for a one-year
promissory note

BUYER: Water’s Edge Communica-
tions Corp., headed by President
Clarence Bucaro. Phone: (216) 352-
1460

SELLER: Consolidated Investment
Corp., headed by President Donald
Smith. Phone: (216) 357-9008
FREQUENCY: 1460 kHz

POWER: 1kw day/500w night
FORMAT: AC '

KITX-FM/Hugo

PRICE: $400,000

TERMS: Asset sale for $135,000 cash
and a 10-year, $265,000 promissory
note at 8% interest

BUYER: K95.5 inc., headed by Pres-
ident William Payne. Phone: (405)
326-2555

SELLER: B.P. Communications inc.,
headed by President Billy Perrin.
Phone: (405) 326-6886
FREQUENCY: 95.5 MHz

POWER: 50kw at 492 feet

FORMAT: Country

WPRA-AM/Mayaguez
PRICE: $700,000

TERMS: Asset sale for cash
BUYER: Empresas Bechara Inc.,
headed by President Jose Bechara Jr.
SELLER: WRPC Inc., a subsidiary of
Primedia Broadcast Group Inc.,
headed by Chairman Rafael Oller
FREQUENCY: 990 kHz

POWER: 1kw

FORMAT: Spanish

BROKER: Media Venture Partners

WYKZ-FM/Beaufort

PRICE: $1.5 million

TERMS: Undisclosed

BUYER: Patterson Broadcasting,
headed by President Jim Wesley. It
owns 19 other radio stations, includ-
ing WCHY-AM & FM/Savannah, GA.
SELLER: Tri-City Broadcasting,
headed by PresidentEnzo D. Domini-
cus

FREQUENCY: 98.7 MHz

POWER: 100kw at 710 feet
FORMAT:AC

BROKER: Dick Foreman of Richard
A. Foreman Associates iInc.

KOKE (AM CPYGiddings
PRICE: No cash consideration
TERMS: Stock transfer of 51%
BUYER: Jamar Media inc., owned by
William Jamar, increasing its stock
interest from 49% to 100%. He has an
interest in six other stations. Phone:
(817) 559-6543

SELLER: Radio Lee Country, head-
ed by Paul Jamar. He is the son of the
buyer.

FREQUENCY: 1600 kHz

T,
ull

HISH PERFORMANCE
Bt TEcknausey

cBbsi

Custom Business Systema. Inc.

' CBSI Redefines The Way
Radio Does Busifess!

CBSI's exclusive DeltaFlex® Engine is the H.0.T. force be-
hind Premier, our newest traffic and billing software, and our
new, power-packed versions of Guassic and Eure. Visit CBSI
at NAB Booth 335 for more info on our H.0.T. new systems.

Straight Talk From The Big Name
In Broadcast Solutions » 800 547-3930

P.0. Box 67, Reedsport, Oregon 97467
Telephone 503 271-3681  FAX 503 271-5721

=

DeltaFlex

TAABEIC EMQINE

A

™
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Quite Frankly,
We're One Of The
Most Stuck Up

- Companies
In The World.

LASSIC ROG

T NC-Fny &

-

Mountain
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Images that Ilast.

1765 North Juniper, Broken Arrow, OK 74012 = 1-800-331-4438 « (918) 258-6502  FAX (918)-251-8223
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EEO: Court Ruling Sparks New Radio Challenge

| has pledged to support their cause. | General Counsel Bill Kennard,

Continued from Page 4

ing the EEO issue. Exec. VP/Gen-
eral CounselJeff Baumann said the
group has had some conversations
with the agency about bringing its
EEO policies into line with
Adarand. While he declined to spec-
ulate on what NAB might do if the
FCC doesn’t make some changes
voluntarily, Baumann made clear
that the group feels it has options.

“All can say is that if the FCC
maintains its current course on EEO
enforcement, we won't be happy.”

Crigler said there are several ave-
nues of challenge open. First, the
FCC could examine its policy, ask
for comments from the industry, and
modify as needed.

Or the FCC could make no
change — and a station that has been
fined could take the issue to court,
which could decree what the FCC’s
role would be in EEO cases. “The
disadvantage is that it’s very time-
consuming because there are many
layers of appeals,” said Crigler.

Finally, the Congress could pass
legislation that would alter the
FCC'’s role in EEO decisions. Ac-
cording to the Texas Broadcasters,
Congressman Jack Field of Texas

Field’s office had no comment.

On The Other Hand ...

Not everyone feels that the FCC
should nose out of EEO decisions.
“There is no question that [the FCC]
should [be in EEO decisions],” said
National Black Media Coalition
Chairman/CEO Pluria W, Marshall
Sr. Marshall said broadcasting has,
with FCC guidance, made the great-
est EEO strides of any industry.

“The broadcasters want EEO out
of the FCC because they are so damn
racist,” he said. “They don’t need to
be talking about getting rid of it be-
cause it goes back to broadcasting
for whites only.”

However, Marshall did not agree
with the FCC assertion that how
hires are made is as important that
they are made. “Maybe that is a lit-
tle severe. If you got results, that
ought to be acceptable.”

FCC Standing Firm

Early indications are that the FCC
— at least for public consumption
— is taking the hard line on retain-
ing its EEO enforcement power.

“It’s my opinion that Adarand

does not implicate FCC,” said FCC

adding that Adarand was a contract-
ing case, not an employment case.

Kennard said that FCC enforce-
ment chief Roy Stewart and Com-
missioner Reed Hundt routinely
meet to review policy. “The Com-
mission is in the process of review-
ing all of its employment and own-
ership policies just to make sure we
can make the case that our current
programs are in compliance with the
law,” he said.

Pure posturing, say some. “The
FCC has got to have a proceeding
to resolve the status. They had a pol-
icy statement, they withdrew the
policy statement, now they are go-
ing case to case,” said NAB attor-
ney Steve Bookshester. “There have
been Capitol Hill hearings about
whether they should be administrat-
ing this at all. The issue is in play.”

And the FCC itself is not intrac-
table on the topic.

“Idon’t want to forecast what the
Commission will do,” said Kennard.
“We are trying to improve the ad-
ministration of these rules to make
them the least burdensome they need
to be to be effective.”

’ |
BEWARE OF L WOOF [X SHEED'S CLOTHING!
As you are adopting the complete Business Intelligence philosophy for your sales stoff,
consider these market firsts:
TAPSCAN brought you Retail Spending Power™ Now you can show the true volue of your
audience, in dollars, to o retoiler.
TAPSCAN brought you the ultimate prospecting tool. PROSPECTOR™ virtually makes your
phone book obsolete, and your sales staff more productive.
And to keep track of all this new sales information, TAPSCAN unveiled SalesSCAN™ the
relational database system designed to store vital

dato regarding agencies, clients, contacts, =
activities and sales. The sum of the parts is 4

greatest in the Business Intelligence system created

by TAPSCAN. Don't get fleeced by imitations.

See us at NAB booth 455.

TAPSCAN, Incorporated

3000 Riverchase Galleria
Eighth Floor

Birmingham, Alabama 35244
205-987-7456
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Limited Liability Corporation
Offers Benefits, Pitfalls

Continued from Page 4
Why An LLC?

The advantage of a partnership is that revenue passes directly to the
partners, so it is taxed only once as income. However, in a partnership
the general partners are personally llable for the company’s obiigations.
So, if a partnership were to go out of business, the partners could fose
their personal property to pay off debts.

Corporations shield their owners from such personal losses by sepa-
rating the assets of the business from those of its owners. However,
revenue gets taxed twice — first as corporate profit, then, when profits
are distributed, as personal income.

The LLC offers both the tax advantage of a partnership and the pro-
tection of a corporation. “Members,” as LLC partners are calted, are not
liable for the LLC's obligations. What's more, LLCs are not bound by
laws governing how corporate profits may be spiit up.

Careful Analysis

While this new business form is gaining popularity with radio com-
panies, it is not the best structure for everyone. Those considering
adopting the LLC form should conduct some careful analysis and seek
input from egat and financial experts. Fisher Wayland Cooper Lead-
er & Zaragoza attorney Dave Oxenford warns that deciding on an
LLC and setting it up is significantly more demanding than establish-
ing a corporation.

“Most of the consideration is tax-driven, so you will get as many dif-
ferent opinions on how to structure a deal as there are tax attorneys,”
says Oxenford. "It requires more than going down to the corner statio-
nery store and buying a standard set of articles for incorporation.”

Businesses already established as corporations — particularly C-
corporations — are poor candidates for conversion to an LLC since
they have to pay stiff taxes to restructure. Welner offered this hypothet-
ical to illustrate the potential cost: “Your station is worth $3 miiflion, with
assets of $500,000. When you liquidate that corporation, it has to pay |
[corporate] tax on $2.5 mitlion of phantom income.” ]

Then the owners get taxed personally on their income after subtract- -
ing the deductible corporate taxes — say $900,000 — from the $3 mil-
lion in assets. Now, they have to pay taxes on $2.1 miftion income.

tn an S-Corp., there would be no corporate tax, but the partners woutd
still have to pay personal tax on the $2.5 million in income. Existing
partnerships might be abie to restructure as LLCs without a major tax
penaity, according to the experts.

IRS’s Point Of View

Another danger is that claiming to be an LLC doesn’t make you one.
“if your company acts more like a corporation than an unincorporated
entity, the IRS wants to tax you as a corporation,” said Weiner.

There are effectively four tests the IRS uses to determine if a compa-
ny is a corporation. Of the four tests you must fail two to be a LLC —
and you start off with one strike against you. The first test of a corpora-
tion is whether it has fimited liability. Think of a corporation fike IBM. The
shareholders of IBM are not liable for the company’s obligations. That
is aiso true of the LLC, so it act likes a corporation in that respect. That's
strike one.

The second test is whether the company has continuity of jife, IBM
has continuity of life because it passes from one group of managers to
another without going out of business. An LLC has to write limited life
into its contract to fail this test. Experts suggest including a stipulation
that the death of an owner terminates the LLC (surviving members can
then form a new LLC without penality) or a stipulation that bankruptcy
terminates the LLC. McDermett said his firm addresses this issue by
declaring the fife of the LLC to be 30 years.

The third test is whether there is centralized management. IBM has a
board of directors which runs the company for the owners (sharehoid-
ers), so it has centralized management and qualifies as a corporation. if
the LLC members run the LLC, it is not acting like a corporation. But if
members owning the majority of the company hire a.manager to run it
for them, it may be acting like a corporation.

“The rule of thumb is 20 percent — so if member-managers own
more than 20 percent, you don't have centralized management,” said
Weiner.

The final test is whether there is free transferability. if an IBM stock-
holder wants to sell shares, he can. An LLC needs a restriction on the
sale of a member’s interest. McDermett said his contracts require the
agreement of all partners before a sale can be made.

There are other pitfalis as well. Some states aliow a single-member
LLC, but the IRS has not said whether it will treat single-member LLCs
as LLCs or corporations. Also, said Weiner, the lack of legal history and
differences in state regulations make many lawyers uneasy about han-
dling LLC-related matters.

Nevertheless, they continue to spring up in the radio business.
“We've seen LLCs being formed for very smali deals, right up to some
of the biggest deals,” says Oxenford.
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WNIC & WKOQI:
#2 and #3 in Detroit!”

C
Ihe Research

Group simply gets
results. They

help each of our
stations leverage
their unique strate-
gic advantage.
That’s important
since each station
has a distinct competitive situation,
and both have a passion for winning.
Talented staffs like we have, and our
partners at The Research Group
both thrive on innovation and
creating new rules for our continued
success. And as the results show,
it’s really working!”

— JOHN FULLAM

— John Fullam

President & General Mgr.
WNIC-FM & WKQI-FM
Detroit

The Research
Group develops
the right informa-
tion, then uses a
special system of
strategic planning
to help you
win—and stay
strong—in tough,
competitive environments. Some
managers may have the perception
that using the best is prohibitively
expensive. With The Research
Group, that is not true. Call
today about our availability in
your marketplace and for prices
that will fit your budget.

For great results like these, call Larry Campbell, President, (206) 443-3888.

The Research Group

The World’s Foremost Strategic Advisors To Radio
2601 FOURTH AVE, SUITE 250 ® SEATTLE, WASHINGTON 98121 ® (206) 443-3888

Now an employee-owned company.

* Spring 1995 Arbitron. AQH share, A25-54, M-S, 6A-12M.
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Zutaut Set To Head New EMI Imprint

FormerA&R exec Tom Zutaut has re-emerged §

Hastings Now FM Superhighway CEQ/Pres.

ormer Katz Radio Group President Gordon Hastings has been named
CEO/President of newly created FM Superhighway Inc.

The company was formed to develop the FM Superhighway, a world-
wide wireless communications network that utilizes Seiko Communica-
tions Group's “ACTTIVE” subcarrier technology for datacasting, group
and personal messaging, and such information services as news, sports,
and weather.

“The ACTTIVE system is poised to become as standard as radio it-

at the helm of a new joint-venture record label

Tapped As PD
L] u
m WI_VE/M|am| backed by EMI Zutaut, who was Geffen
Records’ Director/A&R until January, serves as Pres-

Former KLJZ-FM/New Or- ident/CEO of the as-yet-unnamed company.
leans PD Shirley Maldonado has “I'm a big believer in putting music people in
- been tapped for charge,” said EMI Records Group Chairman/CEO |
| similar duties at Charles Koppelman, to whom Zutaut reports. “Tom y
¢ WLVE (Love is a tremendous music person, with a proven ability !
| 94)/Miami, ef- to develop talent, both artistic and executive. This is L

fective Septem- the next logical step in his career development, and 4 self,” Hastings remarked. “The FM Superhighway offers significant bene-
ber 18. She re- it’s a perfect fit for us as we launch a major new fits to broadcasters and consumers. I'm convinced this technology will
¥ places i{ich Mec- label.” pave the future for radio.”
¥ Millan. The New York-based company — which bowed last Friday (9/1) — S e e T e ———
“We’re very ex- has its own promotion, sales, marketing, and A&R staffs, with CEMA ,
cited about Shir- | | distributing. Its name is expected to be announced within two weeks. Roberts Sees Red As Urban Mkt g& Promo Dir.

Zutaut — best known for signing Guns N’ Roses to Geffen and
Motley Crue to Elektra — began his career in the mailroom at WEA
Distribution in Chicago.

ley’s arrival at the arry Roberts has been appointed Director/Urban

Maldonado  Station,” GM Marketing & Promotion for RED Distribution. He

Ronna Woulfe most recently was Northeast Regional Marketing/Pro-

told R&R. “We expect her to take motion Manager for Elektra Records. f
“Barry is a very creative guy,” RED VP/Sales Dean

us to the top.”
. . [ N e e I 5, TS Re S T S e e Tabaac told R&R. “I love his enthusiasm and knowl-

A New York City native, Mal- . X o .
edge, and | think he brings exciting new national ideas |

(sjt?:tzd:t l;’:’gYaI\r;Ytjm:ir ;:I)l:ll: spilde Ofﬁcia"v Earns quM Pn Nud to the company Fhat might not have come to fruition in i

the regional environment he’d been in.”

and NBC Radio Entertammen't. WQFM/Milwaukee has promoted interim PD Terry Spilde to PD of the Roberts —who will be based in New York —began
Sh‘? ,has alsoservedasMD atMi- | p o his career as a field merchandiser for WEA Distribu-
ami’s WPOW and WXDJ. Her “Terry has the necessary respect of the industry and the staff to make him tion in 1979. He was promoted to Sales Representa-

success with WXDJ's Smooth | 4 greqt jeader,” GM Annmarie King commented. “He’s an idea man who el 1552,
Jazz format led to her return to | thinks outside of the box. We're all confident he will lead 93QFM forward.”
New York in 1993 as WQCD- Previously, Spilde was the station's Promotion Director. He has been the

FM OM. acting PD since February. Blake, lvy Named FuIIer-Jeffrey VPs/Programming

liff Blake and Herb Ivy have
been named VPs/Programming
This announcement is neither an offer to sell nor a solicitation of an offer to buy any of atFuller-Jeffrey Broadcasting Com-

these Securities. The offer is made only by the Prospectus. panies Inc. They most recently served
as OM/PDs at the company’'s WOKQ-
FM & WXBB-FM/Portsmouth, NH

COmmOdOre Medla Inc and WBLM-FM, WCYI-FM & WCYY-

FM/Portland, ME, respectively.

(formerly CRB Broadcasting Corporation) President/CEO Robert Fuller com-
mented, “Herb has been with us for 10
is pleased to announce the placement of years, and Cliff for six. Both contribute

significantly to the continued develop-

$7 5 . 500,000 ment ar)d audielence.dominanc.:e of their

respective stations in our Maine and New Hampshire markets.”

Senior Subordinated Notes with Warrants to Purchase Class A Common Stock Blake began his career at the University of New Hampshire's WUNH,
serving as chief announcer, news director, and PD. He later programmed
. alf . WMXJ/Miami, WZLX/Boston, WBCS/Milwaukee, WMZQ/Washington,
and KFKF/Kansas City.
AcqulSltlonS and REﬁnaHCIng Purposes Ivy also began his career in college, serving as GM at the University of

Virginia's WUVA. He has co-hosted the WBLM morning show for eight
years and has served as the station’s PD since 1993. He recently helped

Commodore Media’s Stations and Markets: craft the new WCY| & WCYY, an Alternative simulcast on adjacent fre-
uencies.
Allentown, Pennsylvania Westchester County, New York !
WAEB-FM WFAS-FM
WAEB-AM WFAS-AM
WZZO-FM :
WKAP-AM* Huntington, West Virginia com ! “g soo“ T
WTCR-FM
Wilmington, Deleware WTCR-AM ®
WIBR-FM . I .
WIBR-AM Treasure Coast, Florida h e n a dl n
WZZR-FM ’ @
Fairfield Country, Connecticut WQOL-FM ,
WER WEw - America
WNLK-AM *Joint Sales Agreement ’ i ’

Balanced News/Conservative Views

James T. Shea, Jr. Bruce A. Friedman James J. Sullivan
Chief Operation Officer  President & Chief Executive Officer  Chief Financial Officer

Carter Burden
Chairman of the Board

The undersigned privately placed these securities.

CIBC Wood Gundy Securities Corp. stay tuned for details

(formerly known as The Argosy Securities Group L.P.)

For program. information contact Leziee Brown: 202-408-0844
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FrRoMm YOUNG AND NEW = sy, “ver,

o TRIED AND TRUE...
PARAGON’S GoT YOUR FORMAT COVERED.

Research and listener-driven strategic planning is the
key to our clients’ ratings and revenue success.

i WFMS/WGRL Indianapolis E KODA-FM  Houston
'  WXBQ-FM Johnson City ' WRMX-FM Nashville
' WGH-FM Norfolk . KMJZ-FM Minneapolis

WNNX-FM Atlanta

KXPK-FM Denver
WXRT-FM  Chicago
WNEW-FM New York

[rm———e——————————-

r- ---1 News/Talk/Sports |
' WIMZ-FM  Knoxville i KNBR-AM San Francisco
| CITI-FM  Winnipeg | WSBA-AM York

i WMFX-FM Columbia i KKFN-AM  Denver

PO S |

e PERCEPTUAL STUDIES i iwaiiiandl 0 \ R \NGON

¢ Aupitorium Music Tests Mike Henderson, Director of Sales N/ /\N/\ VA

o AUDITORIUM FORMAT ANALYSES Mike Henry, Managing Partner | 3’.' \“‘@

» TRACKING STUDIES (303) 922 5600 ”‘"é"«\

e Focus Groups fax 922 1589 / “' ‘ AN
A‘A‘A‘A&ﬂ;\ N

O

R ESEANTZ R C H
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NEWSBREAKERS.

Noble’s KATZ-AM &
KNJZ-FM/St. Louis
Change Formats

Noble Broadcasting has an-
nounced that KATZ-AM &
KNJZ-FM/St. Louis are set to
unveil revised formats Monday (9/
11). KNJZ is dropping NAC for
an Urban format, and KATZ
switches from Urban/Talk to a
sound which emphasizes blues
and oidies.

KATZ & KNJZ VP/Operations
Chuck Atkins said the changes
were predicated by the market’s
lack of acceptance for NAC.
“We’re just taking the AM format,
which was outperforming the FM,
and putting it on the FM as an up-
grade,” he explained.

KNJZ had operated as an NAC
station for two years, but KATZ’s
transformation to all-music marks
the end of a 40-year Talk format
aimed primarily at black listeners.
Atkins said KATZ previously ran
Talk programming daily, from
morning drive through 1pm and
from 7pm through lam. The af-
ternoons were devoted to a blend
of urban, blues, and oldies.

Playboy ruler Hugh Hefner (third from left) and “Baywatch” star Yasmin
Bleeth (second from left) make friends with Phil Solem (l) anct Dann y Wilde
ofthe Rembrandts. The EastWest/EEG group shot its video for “This House
Is Not A Home” at the Playboy Mansion.

Costas Pitches To Golden Goy

fg ; : / -

Bob Costas dropped by the "Mario Cuomo Show” to discuss baseball leg-
ends, notably the late Mickey Mantle. Cuomo also delivered a brief eulogy
for the late Jerry Garcia, saying the Grateful Dead stood for the notion that
“love is better than hate.”

The Real,
Reel-to-Reel
Replacement. |
VoxPro™

VoxPro™ is the first Digital Sound Editing System specifically

designed to replace reel-to-reel tape recorders used on the

air. The VoxPro system lets you record and edit phone bits,

- VoxPro is all you need in a digital sound editing system. It's
fast. It's easy. Editing listener call-ins, interviews and talk
programming requires less than one-tenth the time of
conventional analog tape. Call us toll-free for more details.

contests and actualities, sound effects and more— on the fly L
with speed and precision. No fear of making mistakes. You
could call it mistake-proof.

Phone: 800-622-0022 Fax 317-966-0623
Southern CA 800-690-2828

©1995 HARRIS CORP.

WWWe americanradiohictorvy com.

LEmTER
Brandmeier Disputes ST Story

Dear R&R Street Talk Editor:

Just the facts please ...

I'was not “required” to move back to Chicago from L.A. — as you men-
tioned in your column [R&R 8/25] — and | was not “living in L.A. for three
years.”

I was in L.A., on and off, for little over a year. The reason / voluntarily
moved from mornings, after 10 years, was the same reason | went to L.A. |
was bored. | needed a change. | had the ability to do the show in either city
(which 1 still have in my contract), and ! took it.

I live in Chicago now and do mornings again because | choose to —
period. However, | may be back in L.A. soon ... just to slap you.

Eat me,

Jonathon Brandmeier

R&R welcomes your opinions, comments, and feedback. Send them to
us at 10100 Santa Monica Blvd., 5th Floor, Los Angeles, CA 90067. Or, fax
to (310) 203-9763, or e-mail: RNRLA @aol.com.

“
Howard Promoted At W. Palm Beach Trio

WEAT-AM & FM & WOLL-FM/West Palm Beach PD Les Howard
has been boosted to the newly created position of Director/Programming at
the OmniAmerica News, AC, & Oldies trombo.

Howard arrived at WEAT approximately three years ago from WEZl/
Memphis’s programming chair. The veteran PD has also programmed
WIQY/Miami, WFLZ/Tampa, and WYLT/Raleigh.

Additionally, WEAT-FM appoints Chad Perry MD; Scott Roberts takes
a similar position at WOLL.

McKnight Court

i ¢ j (S » >

Mercury artist Brian McKnight teamed with basketball’s Michael Jor-
dan following McKnight's PolyGram Group Distribution performance
in Chicago.

Shatner Energizes Westwood One

Lo

7

) L s F "
William Shatner (1) had Director/Creative Services Renee Casis and the
entire Westwood One staff “beaming” during a visit to “The David Brenner
Show.”
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THE MUSIC SCHEDULING SYSTEM

Doesn't it feel nice to pull up a list of replacement songs in
your schedule editor and see the best testing songs first?
Now that's a real time saver...

iy MusicMaster CARS
Schedule Editor IPM-4PM Fri Jan 13, 1995
Nearest Plays Original Keyword: U2 TWord:
Hrs Back Sweep: 18:4 Back
Replacement Song Search/Sort Specification
Categories:
Search Filters:
Sort Keys:
Test Filter:

Test Mode:

Bohemian Rhapsody 41:30 @5:56

Barbara Ann 47:38 @1:56

What's that? You're not using MusicMaster?
(Sorry, you have no way of knowing how nice that feels...)

Call us, we can fix that for you!

See us in Booth 864 at the NAB Radio Show N\

A-Ware Software, Inc. 22600 Arcadian Ave. Waukesha, Wl 53186
Phone: 800-326-2609 or 414-521-2890 Fax: 414-521-2892 /
World Wide Web: http://www.execpc.com/~a-ware SR

Internet e-mail: a-ware@execpc.com -
A"WARE

Intelligent Software ¥ Unparalleled Support
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NEWSBREAKERS.

® Delicious Vinyl has formed
new imprint MALICIOUS VINYL
dedicated to create a hybrid al-
ternative to both the majors and
indies. The label's first two re-
leases will be Shrine’s debut al-
bum, “Psycha,” and Excel’s third
album, “Seeking Refuge.”

National Radio

* BOB BRINKER — who hosts
ABC Radio Network’s “Mon-
eytalk” program, has signed a
new long-term contract with
ABC, wherein he will continue

for more information, call Doug
Johnson (209) 221-7510.

Industry

* BOB MOORE — KRLA-AM
& KLSX-FM/Los Angeles VP/
GM — has been named Chair-
man of the Major Market Radio
StationAdvisory Board. Round-
ing out the 1995/96 board are:
DUSTY BLACK, STEVE COT-
TINGIM, SHARON DAY, DAN
FULLER, JENNIFER SKJODT,
BILL WELLER, and RANDY
RAHE.

Radio

®* BECKY WIGHT has been
named OM. Concurrently, JAS-
MINE ALEXANDER steps up to
VP/Management Information
Systems and
New Technolo-
gies.

* CHERI KIM-
BALL hasbeen
promoted to
Station Manag-
er at WKBZ/

Muskegon, MI. Kimball to host “Moneytalk” and will
- , , have his own online page with- | ¢« |INDA THOMPSON, ERIC
necol.ds in the ABC Radio Networks’ RONNING, ROB NEVILLE,
O e N sectionon AOL;(214)776-4640. | 5nd KATHY CROWLEY have
* PETER ROB- been promoted to VPs at D&R

®* The ROBERT THOMAS
GROUP has formed “NetRep,”
a National Radio Advertising
Spot Sales Division. The new
venture will serve independent
broadcast and syndication pro- | ¢
grammers by acting as adver-
tising sales rep to national agen-
cies for commercial advertising;

Sound Greaf And Look Great On
The Bottom Line. With

JONES SATELUTE NETWORKS Stacks Up
with the best selection of successful, proven formats.

Radio’s offices in St. Louis, At-
lanta, Chicago, and Boston, re-
spectively. Each will maintain
their Director/Sales duties.

INSON has
been promoted
to Sr. Director/
A&R at RCA
Records. He
was most re-
cently Assoc.
Director, A&R/
East Coast.

DAVID ZEPLOWITZ has
joined Crisler Capital as a me-
dia broker.

Robinson

Major Market Sound
A Continvously Researched Music Mix

Dependable, Consistent On-Air Talent with
Experience in Markets of All Sizes

Ample Opportunities for Localization
You Control Your Local Market Presence, Sound & Impact
The Market’s Most Reliable, Affordable Delivery System

As a JSN affiliate, you have more time to focus on
sales, promotions and community visibility. There’s a JSN
format to match your individual market needs.

Call us. Discover how JSN advantages stack up in your favor.

T ki

JZiP
asig«ea!t

L3

See Us at The NAB Radio Show in “Sweef” #2706
ot The New Orleons Hillon Riverside

D

JUNES SATELLITE NETWURKS

303-784.8700

Jones Satellite Networks is a subsidiary of Jones Intercable, Inc.

23! S

Brian Wilson accepted BMI's President's Award at the Directors Guild in
Hollywood. Wilson and his prize are bookended by President/CEO Frances
Preston and Don Was, who produced the Disney Channel film “Brian Wil-
son: | Just Wasn’t Made For These Times.” This is only the third President’s
Award BMI has conferred; Wilson is the first pop songwriter honored.

MUSIC DATEBOOK

MONDAY, SEPTEMBER 18

1970/3imi Hendrix, 27, is found dead
in his London apartment.

1986/Michael Jackson's “Captain ED”
3-D film opens at Disneyland.

1992/Pearl Jam, Scundgarden, and
Alice In Chains make their big
screen debuts as “Singles”
opens. Three members of Pearl
Jam play members of “Citizen
Dick,” a band fronted by actor
Matt Dillon.

Citizen Dick — the band, the legend.

Born: Frankie Avalon 1939, Dee Dee
Ramone 1952, Ricky Bell (New
Edition, Bell Biv DeVoe) 1967

TUESDAY, SEPTEMBER 19

1973/Country-rock pioneer Gram Par-
sons dies at Joshua Tree, CA.

1979/The first of the “No Nukes" con-
certs — featuring Bruce Spring-
steen, Jackson Browne, Bon-
nie Raitt, James Taylor, and the
Doobie Brothers — takes place
in New York.

1994/Farm Aid VIl is held at the New
Orleans Superdome. Headliners
include Willie Nelson, Kris
Kristofterson, the Gin Blos-
soms, the Neville Brothers, and
the Spin Doctors.

Born: The late Brian Epstein 1934, Bill
Medley 1940, the late “Mama”
Cass Elliot 1943, Nile Rodgers
1952

WEDNESDAY, SEPTEMBER 20

1970/Doors frontman Jim Morrison is
found not guilty of lewd and las-
civious behavior, but convicted
of indecent exposure for alleg-
edly exposing himself to a Mi-
ami crowd.

1971/Peter Frampton quits Humble Pie.

1973/Jim Croce dies in a plane crash
in Texas.

1975/Bruce Springsteen releases
“Born To Run.”

Born: Gunnar & Matthew Nelson (Nel-
son) 1967

THURSDAY, SEPTEMBER 21

1980/Elton John signs with fledgling
Geffen Records. John Lennon
signs the next day.

1989/The Bangles break up.

Born: Don Felder (Eagles) 1947

FRIDAY, SEPTEMBER 22

1985/The first Farm Aid concert is held
in Champaign, IL.

1992/*Hangin’ With Mr. Cooper” pre-
mieres on ABC-TV with a theme
song performed by En Vogue.

Born: David Coverdale (ex-White-
snake) 1949, Joan Jett 1958,
Johnette Napolitano (Concrete
Blonde, Pretty & Twisted)
1957

SATURDAY, SEPTEMBER 23

1969/The “Paul McCartney is dead”
rumors begin when the lilinois
University Northern Star's
headline reads “Clues Hint At
Beatle Death.”

1983/The “Eddie And The Cruisers”
film opens nationally.

1991/Guns N’ Roses guitarist lzzy
Stradlin announces he'll no
longer tour with the band. He's
eventually replaced by Gilby
Clarke.

Born: Ray Charles 1930, Julia Igle-
sias 1943, Bruce Springsteen
1949

SUNDAY, SEPTEMBER 24

1957/The “Mister Rock And Roll”
movie, starring Allan Freed
and featuring cameos by Chuck
Berry, Little Richard, Clyde
McPhatter, and Frankie Lymon
& The Teenagers, opens na-
tionally.

1988/James Brown.is arrested in
Georgia after leading state
troopers on an hourlong two-
state chase.

Born: Linda McCartney 1941

— Paul Colbert

WAV ameriecantadiakhistern~—com
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WINNING
JUST GOT

EASIER.

Find out about
The First Real Advance

in Perceptual Research in
20 Years on September 7th.

Harker

1 Research

B8 Phone: 919.954.8300
B o 919.954.8844

More Than Research— Answers.
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NEWSBREAKERS.

AC: KLSY/Seattle promotes
parttimers Peter Lukevich and
Randi Thomas to split nightly
7pm-3am Love Songs duty ... Hot
AC WINC-FM/Winchester, VA
announces its new lineup: 12-year
vet Barry Lee (5-9am), Steve
Murphy (9-11am), Kelly Rich-
mond (11am-3pm), 13-year vet
HB Lloyd (3-7pm), Blake Allen
(7pm-midnight), and Steve West
(midnight-Sam) ... WLKG/Lake
Geneva, WI MD/middayer Don
Wilson exits for parttime duties at
WMVX/Milwaukee ... Greg
Hewitt rises from MD to APD at
KYKY/St. Louis ... Dave McKay
Joins KMGL/Oklahoma City for
weekends ... WIDX/Jackson, MS
welcomes morning anchor Andi
Thornhill, who joins from WNAT
& WPNZ/Natchez, MS ... Pat
Hughes becomes the afternoon
host at KXXO/Olympia, WA.

Alternative: WPLA/Jackson-
ville assembles an on-air lineup: PD
Jim Randall takes mornings; MD

Craiger Williams moves after-
noons to middays; crosstown
WHJX APD/MD Greg Brady
covers early afternoons; Beaner
signs on for afternoons; parttimer
Scott Strange holds down nights;
and former middayer John Leard
departs ... WRGX/Hawthorne, NY
names Tony Couch as Director/
Advertising & Promotion. He pre-
viously was PD/Promotion Direc-
tor at WGBF/Evansville, IN ...
KDJK/Modesto, CA parttimer
Hashley Sizemore rises to over-
nights ... CKEY/Buffalo weekend-
er Darrin Laidman is now after-
noons ... WENX/Boston appoints
Keith Orrnew co-host for gay talk
show, “One In Ten,” which airs
Monday nights 10pm-lam. The
show had been on hiatus since
Michael Smith died of AIDS in
July ... WWCP/Albany, NY an-
nounces the following personnel
moves: Ex-WEDG/Buffalo’s
Therese Campanelli joins as Pro-
motion Director. She replaces Alex
Pagano, who departs for WQXA/
York, PA for nights; crosstown
WQBK moming show producer
Jeff Smith (aka Martin) joins as

fulltime Production/Promotion As-
sistant; and Denise Hale rejoins as
Traffic Assistant after an eight-
month leave of absence ... WSHE/
Miami welcomes Matt West from
WHPT/Tampa for weekend/swing
.. WRXS/Ocean City, MD night-
timer K.C. O’Neil joins Hitman
McKay for wakeups; Phil Dirt
switches from overnights to nights
... Ex-KHOP/Stockton, CA over-
nighter Aaron Curtis joins KDJK/
Modesto, CA for mid-mornings;
PD Kozman takes early afternoons
... Channel Z Radio Network has
relocated. You can reach Super-
Frank at P.O. Box 790, 5850 High-
way 93 South, Whitefish, MT
59937; phone (406) 863-4500.

CHR: KSLY/San Luis Obispo,
CA welcomes Promotions Dir. Bill
Hershy, who formerly held the
same gig at KWAV/Monterey ...
WSTW/Wilmington welcomes Jill
Quale as moming show co-host/
news talent ... Effective Sept. 11,
here is the new lineup on Power
106/L.A.: Baka Boyz (Nick and
Eric Vidal), 6-10am; David Mo-
rales, 10am-3pm; Big Boy (Kurt

See The Legendary |

GARY BURBANK SHOW

LIVE!

With The Entire Cast & Crew

2pm-5pm CDT at the
NEW ORLEANS
NAB RADIO SHOW

BOOTH #727 IN THE
RADIO/AUDIO PAVILION

In conjunction with Broadcast Supply Worldwide

Afiliate director, Rick Consolo available at the booth each day, 9am - Spm

PH 800-852-7007

FAX 513-651-1748

SEPTEMBER
7th & 8th

America’s foremost
socio-political
commentary...

with great legs!

Alexander), 3-7pm; Jim “Poor-
man” Trenton and an unnamed
sidekick, 7-11pm; Josefa Salinas,
lipm-lam; The Ruffnex (Chris
Rivas & Carlos Thurston) 1-6am;
and overnighter Charlie Hurro
moves to swing ... Tom Sullivan
Jjumps from nights to momings at
WSTR/Atlanta.

WBSS/Atlantic City, NJ ups
APD/MD/afternoon driver Jay
Towers to PD, replacing the exit-
ing Dr. Michael Lynn. Towers will
remain MD and segue to mornings.
No afternoon replacement named
... WLAN/Lancaster, PA PD Dave
Skinner exits. No replacement
named ... KFTZ/Idaho Falls, ID
PD/moming driver Rich Summers
exits ... KHQT/San Jose overnight-
erJ. Love joins WFBC/Greenville
for nights ... WQGN/New London,
CT parttimer Danny Wryte picks
up midday duties, replacing Chico
Marero who moves to overnights
.. WKCI/New Haven morning
show co-host Pat Gray exits for
KODIJ/Salt Lake City ... WGTZ/
Dayton nighttimer Wilbur Wright
exits ... WWXM/Myrtle Beach
nighttimer Greg Stevens is the new
nighttimer at WVSR/Charleston.
He replaces the outgoing McFly ...
WPST/Trenton moves late-nighter
Joel Katz to nights, replacing
Brian Douglas who left for MD/
nights at KKFR/Phoenix. Over-
nighter Tommy Jordan steps up to
late- nights and Jason Barsky
moves from parttime to overnights/
morning show producer ... KTFM/
San Antonio moming driver Mike
Beachexits. WHYT/Detroit mom-
ing driver Dr. Drex takes his shift.
KTFM production director Doug
Miller exits for WEDJ/Charlotte.
He’s replaced by parttimer Henri-
etta Hernandez.

Country: Dave Daniels leaves
KNIX/Phoenix to return to his old
morning gig at KJUG/Visalia-Tu-

PROS ON

THE LOOSE

Stu Grant — Air Talent
WLVE/Miami (305) 651-
2235

Tony Kayumi

Mormning host WMEE-FM/
Ft. Wayne (219) 486-
0641

Gail Lewis — Morn-
ings KQCR/Cedar Rap-
ids, IA (319) 395-7897

Dave Logan — Direc-
tor/Programming KZON/
Phoenix (602) 993-3996
Rich Stevens — PD
WFKS/Daytona Beach
(904) 322-5899

Rich Summers —
Mornings KFTZ/lIdaho
Fall, ID (208) 523-1532

lare, CA ... Former all-pro Wash-
ington Redskin placekicker Mark
Moseley joins WRCY/Manassas,
VA as co-host of the “Thunder
107.7 Redskin Report” ... KPLX/
Dallas personalities Beth Wilson
(PM drive) and J.D. Ryan (10pm-
2am) have exited; parttimer Rich-
ard Stevens gets the afternoon nod.
The rest of the shifts have been
adjusted: Jim Tyler moves from
10am-2pm to 10am-1pm; MD
Chris Huff adds 1-3pm to his du-
ties; Eddie Coyle moves from 6-
10pm to 7pm-midnight; and Jon
Griffin shifts from 2-6am to mid-
night-6am. PD Smokey Rivers is
still looking to add another “color
person” to the morning show,
which will continue to be hosted
by Steve Harmon ... Meanwhile,
Wilson has been doing fill-ins for
crosstown KYNG, and Ryan has
pulled some airtime at crosstown
KSCS ... WQIK-FM/Jacksonville
MD/night jock Scooter Thomas is
out; PD Jon Allen will handle the
music ... Jeff Cole is the new
WFRB/Frostburg, MD MD/mid-
day talent, coming from WXIE &
WMSG/Oakland, MD ... WSLC
AM & WSLQ-FM/Roanoke
names Production Director Neil
Andrews to the newly created po-
sition of Creative Services Direc-
tor following the resignation of Pro-
motion Director/afternooner Tony
James. The station is looking for
an afternoon personality. Also,
Amy Ward joins the combo as an
AE.

News/Talk: New weeknight
lineup on KGO/San Francisco:
Bernie Ward moves to the 7-
10pm slot and Shannon Nix
takes over the 10pm-1am shift ...
Former KHYL/Sacramento
morning man Mike Parkerjumps
to KEX/Portland to host “Sports-
line” from 6-8pm ... WCK Y/Cin-
cinnati is now on the World Wide
Web at www.550wcky.com.

Oldies: Former WZPL/India-
napolis PD Jim Cerrone is now
“Smash In The Morning” produc-
er at crosstown WNAP. Also, Joni

Continued on Page 20

Birtus

WRFX/Charlotte Asst. PD
Chris McKee, wife Pamela,
daughter Murphy Elizabeth, Au-
gust 17.

A&M Sr. Director/Promotion
Scot Finck, wife Pam. son
Christopher Dalton Joseph, July
22

ConpoLences
Original rhythm guitarist for

Velvet Underground, Sterling
Morrison, 53, August 30.

waana amaoricarradinhictarn, cam
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A Great General Manager

A Great General Manager is an advocate for ownership, an effective business leader who adds value and creates wealth. A
Great General Manager understands leadership is an art, that leadership is being then doing, and he/she knows you can’t
lead unless someone is willing to follow. A Great General Manager values “people skills” and is devoted to being a good
and fair person with a reputation for creating a stimulating, positive, and challenging environment. A Great General
Manager serves as the playwright, director, and supporting player who sets the stage for greatness. A Great General
Manager builds on strengths — his/her own strengths, the strengths of his/her superiors, colleagues, and subordinates; and
on the strengths of the situation. A Great General Manager is a bigger than life original, he/she walks their talk, confident
to be themselves, at ease in any situation. A Great General Manager has a life and an engaging sense of humor. A Great
General Manager is aware of the powerful magic in timing, attitude, a smile, a word of praise. A Great General Manager
makes their numbers. A Great General Manager accepts responsibility to the shareholders, associates, advertisers, listeners.
and the community; shaping events rather than being shaped by them. A Great General Manager is persistent, takes
charge without taking control, never underestimates the competition and never gives up. A Great General Manager is
innovative, leveraging knowledge, imagination and change to create advantage. A Great General Manager cares enough to
ask each associate “Are you having fun?” A Great General Manager views business as a game, a race to build competencies,
a marathon with no finish line. A Great General Manager knows it’s not enough to do things right; he/she must do the
right things. A Great General Manager has a tremendous desire to make something happen, to make a difference and a
lasting contribution. A Great General Manager knows where their time goes, is self-directed, vulnerable, focused, supportive,
dedicated, devoted, accessible and accountable. A Great General Manager gains perspective and context from study and
reflection: he/she transforms experience into wisdom. A Great General Manager respects the care and feeding of ideas,
recognizes creation is the province of the individual not a committee, and has the courage and confidence to carry out
ideas. A Great General Manager is always preoccupied with the what and the why. A Great General Manager originates,
keeping his/her eye on the horizon, just as obsessed with maximizing opportunity share as with maximizing market share.
A Great General Manager hires smart; sensitive to the endowment of intellectual capital, he/she is consistent in demanding
that people reach their potential. A Great General Manager is a world-class negotiator, a coach, an excellent listener, a
strategic thinker and a tough-minded competitor. A Great General Manager knows that all business is problem solving and
learns to be decisive, learns to act on his/her intuitive skills, facing reality as it is, not as it was or as he/she wishes it to be. A
Great General Manager lives by the Golden Rule and treats people the way he/she would like to be treated. A Great
General Manager encourages dissent, openness, gives license to be contrary, always confident to solicit questions and foster
challenges. A Great General Manager recognizes the advantages inherent in tact, compassion, diplomacy, honesty, flexibility,
sensitivity and trust. A Great General Manager “gets it” when it comes to values, beliefs, relationships, promises, priorities,
vision, details and continuous renewal. A Great General Manager is a creative collaborator. “We are such stuff as dreams
are made of” so said Shakespeare and A Great General Manager knows dreams, teamwork, faith, patience, integrity, common
sense, commitment, hard work and careful planning are the stuff great radio stations are made of. A Great General
Manager believes chance favors only the prepared mind, that luck is a combination of preparation and opportunity. A Great
General Manager is shamelessly enthusiastic and puts the infectious qualities of passion and enthusiasm to work every day.
A Great General Manager knows what they don’t know, is intellectually honest, profoundly curious, and has an insatiable
appetite for knowledge. A Great General Manager chooses to work with “business partners” rather than vendors. A Great
General Manager is a trustee of the license and protects it because without it there is no radio station. A Great General
Manager has the ability and desire to inspire and move people, and is known to be consistent, direct, principled, resourceful,
disciplined and responsible. A Great General Manager considers every associate as talent and values the gifts of each. A
Great General Manager is committed to a lifetime of learning, reading, observing and growing. A Great General Manager's

work is never done as radio is show business and always remains a work in progress.

Our best wishes for great success in the Fall book.

The Radio
Consultants

LEVERAGING KNOWLEDGE & IMAGINATION TO CREATE ADVANTAGE
© The Radio Consultants, Inc. 7101 York Avenue South, Suite 220 ¢ Edina, MN 55435 ¢ (800) 940-3345

_____unany amaricanradinhictan, cam B
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NEWSBREAKERS.
“

Changes

Continued from Page 18

Michaels (aka “Cajack Joni”)

Joins the show as sidekick ... Chip |

Miller takes Production Director
duties as WNNJ AM & FM/New-
ton, NJ.

Progressive: KBCO/Denver
nighttimer Chuck Woodford ex-
its, not Chuck Howard as report-
ed two weeks ago ... KZON/Phoe-
nix parttimer Kevin Malvey seg-
ues to WBOS/Boston for after-
noons ... New music call hours at
KBCO/Denver: PD Mike
O’Connor, Wednesday 2-4:30pm
(MT) and MD Scott Arbough,
Tuesday and Wedneday 2-5pm
(MT).

Rock: Jill Dane has the 10am-
2pm air shift at WIIL/Kenosha, W1,
while Cara Stern Carriveau,
former PD at Shadow Broadcast
Services, is now handling swing ...
New address for KYYS: 508 West-
port Road #202, Kansas City, MO

64111. Phone number stays the
same; fax changes to (816) 531-
2550.

UC: WACR/Tupelo moves mid-
day talent Patricia Hill to nights.
She replaces Alan Miller, who
| exits station after a brief stint. Sher-

ry Ellis joins 'ACR for middays.
Also, the station is looking for
former crosstown WESE’s
Charles Golden to take the after-
noon spot. If you know where’s
at, call the station ... Katt Simon
exits WMNX/Wilmington for
7pm-midnight duties at WPAL-
FM/Charleston, SC. Stevie Byrd,
who was filling in the evening
slot, returns to parttime ... WIMZ/
Greenville welcomes Stanley
Toole as its new morning man.
i Toole segues from WWWZ/
Charleston, where he held the
same post. Joan Martin joins the
station’s news department, replac-
ing Kelly Berry, who will concen-
’ trate on other projects ... Randy
Williams is not WKGN/Knox-
ville MD. He is the AMD/morn-
ing guy. PD Wayne Swann main-
| tains the MD title.

Records: Robin Miramontez |
joinsAmerican Recordings as head

of production ... Tracy Zamot has

peen upped to Assoc. Director/ |

Media Relations for Atlantic
Records ... Tommy Boy Records
names two new counsels: Edward
Shapiro and Gene Masson.

Industry: Atkins, Muse & As-
sociates Dir./Publicity Jessica At-
teberry has been elevated to VP/
Public Relations ... Jerry Duncan
Promotion Promo Coordinator

| Beverly Worley has been uppedto |

Promotions Mgr. ... Hamstein
Music Group Professional Mgr.
| Kim Jones steps up to Dir./Cre-
l ative Services ... Brian Robinson
has been named Counsel in the
} Law Department at Sony Music
Entertainment ... First American
Bank has promoted VP & Manag-
! er/Music Industry Division Lisa
Harless to Sr. VP/Manager and
| Asst. VP/Music Industry Special-
| ist Ed Theis to VP/Music Industry
Specialist ... Veteran agent Sol Saf-
| fian has taken a leave of absence
| from the Buddy Lee Agency to
spend time at home with his wife,
who has been ill the last two years.

~ the legendary bowling announcer?

Sorry, that was “Whispering” Joe. This legendary Joe appears on

I the One-On-One Sports Radio Network—now in a brand new

Papa Joe.

Isn’t he

time slot on weekdays from 4 pm to 8 pm (EST).

, “Papa” Joe covers the sports scene with a light-hearted style
that keeps listeners amused as well as informed. And unlike that
other whispering announcer, this Joe’s opinions are quite loud and

, clear —especially with listeners calling in for the lively debates

that are the trademark of the “Papa” Joe show:

“Papa” Joe Chevalier, truly a legend in his own time. For a demo
tape or more information on the fastest-growing, 24 hour sports
talk network in the country, call Chuck Duncan at (708) 509-1661.

One-On-One Sports

If you haven’t signed on,

You ain’t heard nothin’ yet.

WMAAAL S arioanradiobictor . oo

Brooks & Dunn (& Waggoner & Muzingu)

o

Newly appointed Mid-South Regional Promotion Manager Lynn Waggon-
er (second from left) and KSSN/Little Rock PD Greg Muzingo (far right)
have been out tearing up the road with Kix Brooks (far left) and Ronnie
Dunn.

A&M's Innocence Mission proved its alternative mettle at L.A.’s Luna Park.
Pictured (I-r) are: William Morris’s John Branigan; band's'Don Peris and
Karen Peris; A&M Senior VP David Anderte; and band’s Steve Brown and
Mike Bitts.

Raising Dukes: Thyret and Fuchs
i " i *ﬂg o s

Warmer Music Group Chairman/CEO Michael Fuchs (1) and newly appoint-

ed Wamer Bros. Records Chairman/CEO Russ Thyret held a noontime
pep talk for staffers at WB's Burbank headquarters.
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IN A BUSINESS WHERE TRANSACTIONS ARE CONDUCTED ! 3
PERSON-TO-PERSON, HAVING THE LARGEST SALES STAFF [958 S

B {AS OBYIOUS ADVANTAGES.

Sefling national spot radio isn’t something that's done over the Having the largest sales staff is just one of the things the KRG has done
phone. It's something that's done in person between media buyers and to make it the mast successful sales rep in the history of the business.
account executves they can trust. That's why the Katz Radio Group is It's also one of the reasons why the Katz Radio Group has four of the

committed to maintaining the largest sales staff in the business. top five billing rep firms and the top Spanish-language rep in the busi-
Because the more talentad salespzople vou have, the more relation- ness. The Katz Radio Group — KRG Dimensions, Banner Radio, Christal

ships they can culfivate. And the more stles they can make. Radio, Fostman Radie, Katz Radio and Katz Hispanic Media.

The Katz Radio Group
SUPERIOR PERFORMANCE MAKES US THE BEST
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RR INTERVIEW
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Mel Karmazin
Continued from Page 1

No. When I started in
A the radio business 30
years ago, the limits

were seven AMs and
seven FMs, and the largest tele-
communications companies in
the field controlled most of the
radio business. So, I don’t think
that’s a new problem.

Over the years, we've seen
many cases where experienced
radio managers got together with
large companies that had the finan-
cial resources. Together, they built
big groups. I think that opportuni-
ty will be enhanced under the tele-
communications bill. When the
rule was seven AMs and seven
FMs, you could never achieve any
critical mass. Even if you had sev-
en — or even 14 — good radio
stations, radio could never be that
important of a business to a giant
company. Today, if this ownership
bill becomes law, radio has the po-
tential of being a large, critical-
mass business.

Because radio is very depen-
dent upon good management, |
think a good manager will have
€ven more opportunity to pair up
with very strong financial back-
ers — and create companies far
larger than they could have ever
created before — because now it
will be the interest of some of
these larger companies to get into
radio.

Are people overpay-
ing for radio stations?

I believe that nobody
A is treating their money

so indiscriminately
that they’re going to
just toss it out there. 1 figure they
must have a vision or believe they
can make these deals work. So, I
think time will tell.

Some people will buy stations
at 16x cash flow, and in two or
three years [the cash flow will
have increased to the point that]
it'll be worth 6x or 7x cash flow,
and people will be talking about
it being a great acquisition. Oth-
ers will have bought it at 16x cash
flow, and a couple years from
now it may be at 20x or 21x cash
flow.

Every time Infinity’s made an
acquisition, it’s made me nervous
as hell because it means I paid
more money than anybody else
would pay. Fortunately, we’ve
been able to grow the cash flows
so those acquisitions paid off.

We bought KROQ/Los Ange-
les in 1986 at 15x cash flow. No-
body thought it was worth that
much. Fortunately, we believed
we could dramatically improve
the operations — and we did. To-
day, it’s one of the most profit-
able radio stations in America.
And no one is sitting there say-

ing Infinity overpaid for it at 15x
cash flow in 1986.

It’s very easy to criticize other
people who are buying things at
very high multiples. But if, in fact,
they believe they’re extraordinary
operators and can improve the
cash flow based on their history,
then I’m sure there will be a num-
ber of people who’ll be looking
back at those deals saying,
“Wasn’t it a steal at 15x or 16x
cash flow?”

The people you need to worry
about are those who base their ac-
quisition strategies on the as-
sumption that the radio industry’s
revenues will grow in double dig-
its for the next two or three years.

You’ve been notice-
ably absent from the
recent flurry of pre-

deregulation deal-
making. When will Infinity
Jjump into the game?

We’re pretty close to
A the limit under the cur-

rent rules with 17 FMs.
We’ve decided that if
we’re going to make an acquisi-
tion it probably will be significant
— one that will require us to ex-
ceed the current cap.

Before we do something, we
want to make sure we’re going
to be able to do the deal. We
wouldn’t want to announce some-
thing, suddenly have the bill not
become law, and have to explain
why we’re not doing it.

We tend to be very prudent. We
certainly will be out there when
the time comes. But I must tell
you, looking at some of the pric-
es people are paying for radio sta-
tions, we haven’t seen anything
that I would have bought at that
same price. I'm not criticizing the
deals. But realistically, when you
buy something at a very high
multiple and all you do is double
the cash flow in two to three
years, you’re back to being even.

Infinity’s been in the radio
business just over 21 years. We’re
interested in buying and operat-
ing stations for the long term. If
we can’t find anything at the right
prices in 1995 or 1996, and we
continue to believe our stock is a
very attractive acquisition, we’ll
put our money into buying our
own stock.

Some people say that,
in the post-deregula-
tion era, a group will

have to own multiple
stations in its markets in order
to remain a major player. Do

you agree?

I totally disagree with
A the premise. I believe

a single FM radio sta-
tion that’s well-posi-
tioned and well-sold in
amarket will continue to prosper,
whether or not it’s competing
with companies that own multi-
ple stations. A great example is
in Atlanta, where Cox owns TV,
newspapers, and a bunch of ra-
dio stations, yet it’s still possible
for other radio people who just

own a single FM radio station to
compete.

True, there are operating effi-
ciencies to be gained by combin-
ing the operations of several sta-
tions. But I believe the best way
to improve bottom-line results is
by increasing revenue, not by
cost-cutting. Our attraction to
duopoly was the ability to expand
our activities in areas we’ve
found profitable. For example,
we think owning a good Los An-
geles station is a good business
move. Under duopoly, we can
own two good L.A. radio stations.

Consolidation hasn’t been the
focus for us; we haven’t consoli-
dated anything in L.A. In fact,
there are more employees at In-
finity in L.A. today than ever be-
fore. After we bought KRTH, we
expanded it — we didn’t consol-
idate it with KROQ.

Simply buying another radio
station in New York, for exam-
ple, isn’t on our agenda. Buying
aradio station we believe we can
grow dramatically in the future
is. If there was a very desirable
station in New York we could buy,
and we thought we could grow it
dramatically, we’d do it.

66

Every time Infinity’s
made an acquisition,
it’s made me
nervous as hell
because it means |
paid more money
than anybody else
would pay.

%9

Buying is the easiest part. Im-
proving — particularly when you
pay a big price — is the critical
part. So, unless somebody can put
their magic on a bunch of stations,
you won’t see one company mo-
nopolize all of a given market be-
cause it becomes almost a zero-
sum gain. Part of the growth you
need to achieve may be coming
in share that you’re taking away
from somebody — and you've
got to make sure you’re not tak-
ing share away from yourself.

Infinity has focused on
owning stations in the
Top 10 markets. If de-

regulation allows you
to own an unlimited number of
properties, will you expand
your reach into smaller mar-
kets?

radio. I wouldn’t ex-
pect to see Infinity ex-
pand beyond the Top
20 markets, though we wouldn’t
rule out a desirable station below
that. But about 48% of the popu-
lation lives in the Top 20 markets,
and a good chunk of the radio ad-
vertising expenditures are made
in the Top 20 markets.

A We like major-market

How do you think this
@ looming consolidation
is going to affect the

radio syndication
business?

beneficial, as we’ve
seen already. We're see-
ing a lot of people con-
solidating, buying their competi-
tor, shutting him down, and com-
ing to Westwood One for a for-
mat that would be compatible and
that they could run very efficient-
ly. There always will be a need
for cost-efficient programming.
There are very few markets where
people can afford to pay the kind
of money Westwood One is pay-
ing for programming.

We all know the importance of
programming; we all know the
importance of efficiency — par-
ticularly when operators are pay-
ing 15x cash flow and have a
large debt service. The network
will be able to provide program-
ming in an efficient manner to
radio stations. Since duopoly has
taken place, we’ve seen a growth
on the network side — and we
think that will continue.

@ and letting them do

their jobs. What do
you look for when you hire a
manager?

A I think it will be very

You’re famous for
hiring good managers

to work cheaply. I think
that’s one thing all of the
Infinity mangers have in
common — they don’t get paid a
lot of money.

I'really can’t say there’s an “In-
finity mold,” thank God. We're
looking for somebody who's al-
ways managed to get the job done
— someone who delivers results
regardless of the circumstances.
We like people who share our “no
excuses” philosophy.

We [also] like people who real-
ly love being in the radio busi-
ness. One of our selling points (to
prospective hires] is that if you
really love the radio business, you
should want to work for a radio
company where all the resources
are put into the radio business.

I think it’s great. The

A NAB has done an ex-

traordinary job dealing
with Congress. [NAB
Exec. VP/Government Rela-
tions] Jim May is as strong a
lobbyist as exists in Washington,
and he and [NAB President] Ed-
die Fritts have done a terrific job
getting Congress to understand
radio’s viewpoint.

The RAB has done a very
good job under [President] Gary
Fries. But I still have a little bit
of a reservation. I believe they
could be a lot more aggressive
in taking share from other me-
dia. We want the [total advertis-

A People who are willing

What’s your current
take on how the NAB
and RAB are serving
the needs of radio?

ing] pie to grow, but some of [ra-
dio’s growth] needs to come at
the expense of TV and newspa-
pers. [ would love to see us be a
lot more hard-hitting in that re-
gard. But it’s difficult when so
many radio stations in this coun-
try are owned by TV and news-
paper companies.

But the RAB is doing a bet-
ter job than ever, and hopefully
it will continue to improve. And
hopefully we’ll start seeing some
ads that say, “TV and newspa-
pers suck.”

You’ve been out-front

in identifying and hir-

ing edgy personali-

ties. Do you ever lose
sleep over Howard Stern wish-
ing AIDS on the Evergreen
managers? Or G. Gordon Lid-
dy talking about using pictures
of the First Family for target
practice?

There are statements
A made by various of

our performers I wish

they didn’t make. But
those remarks are legal and
within their realm to say on our
radio stations. We certainly
don’t like everything that every
one of our performers says or
every lyric on every song that’s
played by our stations. But
we’'re very big believers in the
First Amendment.

We have to recognize that
when Howard makes his com-
ments, it’s not like yelling “fire”
in a crowded theater. Howard
gets an awful lot of credit for be-
ing very powerful, but Howard
doesn’t have the ability to give
somebody AIDS. Howard is a co-
median; you shouldn’t give
Howard more credit than he’s
worth. He doesn’t have a direct
line to the person who can control
whether a person does or doesn’t
getill.

If you take the Liddy comments
in context, you’ll find — though
he may have said something you
don’t agree with — he certainly
didn’t say anything that would en-
courage anyone to shoot the Pres-
ident or First Lady.

What are the current
goals for you and
your company?

What keeps you com-
ing to work every day?

As for the company,
A we’d like to continue to

give our shareholders
the value they’ve re-
ceived since we went public in
1992. And we hope we'll be able
to continue that same growth in
the next three or four years.

We hope there will be an aw-
ful lot of very wealthy people
working for our company, thanks
to the stock options that we’ve
been able to give our key people.

I love my job. I have a ton of
fun. I read in our annual report
how much money I make, and it’s
extraordinary that someone
should pay me that much to do
what I'd do for free.

Maanas oo arioanraciakbictan . oo
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- KR INTER VIEW

Lowry Mays Speaks Loud And Clear

[J Clear Channel chief details joys, challenges of running major herd of stations

lear Channel Communi-

cations President/CEO L.
Lowry Mays is truly an industry
leader. In addition to heading up
one of the largest radio groups in
the country, Mays has served as
Chairman of the NAB’s Radio
Board and Joint Board. In this
interview, he discusses Clear
Channel’s post-deregulation ac-
quisition strategy, the state of ra-
dio management, and the biggest
challenge facing radio.

To hear more of Mays’s indus-
try insight, check out his joint ap-
pearance with Infinity Broad-
casting President/CEO Mel
Karmazin at the NAB Radio
Show. R&R COO Erica Far-
ber will moderate that session.

Some people say if the
radio ownership limits
are lifted, a radio
group will have to own
multiple stations in its markets
to remain a major player. Do

you agree?
A look at market after
market where single
stations without duopolies are
extremely successful — and
sometimes lead their markets in
revenue.

Our theory about duopoly is,
simply: If we make an invest-
ment in the market and take an
interest in that market, why not
have two or three investments
there? You can have some econ-
omies of scale, but the most im-
portant thing is you have more
ways to serve that advertising
customer. If you have three or
four channels, in a combination
of ways you can be a better ser-
vice to that customer in deliver-
ing the advertising critical mass
to move his product. That’s our
business.

Our shared vision is the relent-
less pursuit of selling our adver-
tising customers’ goods. Will a
single operator still be able to
serve that customer’s needs?
Absolutely, if his single station
has that critical mass in the mar-
ket to move his customer’s
goods.

There may also be a danger in
consolidating several stations in

No, I don’t agree with
that. I think you can

a market. This business is all
based on people — individual,
creative people. And if you don’t
operate in an entrepreneurial,
separate unit at each station, you
lose that, you lose market share,
and you're unsuccessful. So
maybe the big guys will ultimate-
ly get broken up somehow by not
being successful. But we intend
to be successful.

We’re seeing what ap-
@ pears to be a station-
buying frenzy. Will we
see another crash sim-

ilar to the one that hit at the

end of the *80s?
A [And] if people pay too
much for stations, they
create havoc in their financial
structure.

[People are], absolute-
ly, paying too much.

We have the best return
to our shareholders of

Clear Channel hasn’t
Jjoined this latest acqui-
sitions race. When
any broadcasting com-

might you guys jump in?

pany in the business
over the past five or 10 years.
And we didn’t do that by paying
prices that couldn’t continue that
rate of return.

We won’t say we’re not look-
ing at any deals, but we’re go-
ing to be very careful with our
investment policy. We’re very
active in looking for acquisitions
we think would be particularly
advantageous to us and perhaps
not so advantageous to other
people.

For example, we paid 16x
cash flow to Westinghouse for
KTKR/San Antonio, and as
soon as we consolidated it —
within a year to a year and a
half — it was 5x cash flow.
That’s what you need — that
kind of synergistic combina-
tion. We're aggressively trying
to uncover those types of op-
portunities.

How might deregula-
tion affect your acqui-
sition strategy in terms

of expanding the num-

ber and size of markets where

you have stations?

A opportunity will be in-

market acquisitions,

[followed by] other markets
where we think we can put togeth-
er other in-market acquisitions.

We like the larger markets in
that case. Last year, we were
able to put together a significant
position in Houston by buying
out Noble Broadcasting —
which was a competitor of ours
in the Urban format — and then
picking up KPRC-AM &
KSEV-AM/Houston from Dan
Patrick and Steve Sellers,
which kind of fits our expertise
in News/Talk. So we were able
to put together four stations in
Houston that have a very, very
strong market share.

If we were to acquire a large
group, I think we would prefer it

The more we can
quantify our
customer’s success,

the better we'll be
able to retain and

With pricing the way it
is today, I think our first

grow his business and

prove to him we
should have a larger
share of his
advertising and
marketing dollars.

had overlap with some of our
markets. That way, we could
concentrate our financial re-
sources — which are consider-
able — in developing further in-
market opportunities in those ad-
ditional markets.

How will radio fare in
@ the face of all the new
media that want a

piece of the action —
DAB, the Internet, 500 chan-
nels of cable TV, etc.?

a

I think you can look at market after market
where single stations without duopolies
are extremely successful - and
sometimes lead their markets in revenue.

I’'m extremely bull-
A ish about radio’s fu-
ture. Radio is getting
a larger share of the
advertising dollars, even as all
of these new technologies
make their appearance.

Looking at the radio revenue
chart, I notice that 1950 was
the first year since 1922 when
there wasn’t an increase in ra-
dio revenue. Radio revenue
was flat that year because of
TV’s entry. People thought
that radio was going to be a
thing of the past. Inthe 1970s,
we went through CB radios,
and everybody said people
would rather talk to them-
selves than listen to the radio.
When the eight-track tape
came along, they said, “Well,
that’s the end of radio because
people can play what they
want to hear when they want
to hear it.”

Well, you don’t have to be a
mental giant to see that the un-
derlying value of the interaction
between the listener and the ra-

dio station is something that’s not
going to disappear. And wheth-
other background audio delivery
systems, there’s going to be a
not concerned in the least about
its future.
I think the biggest chal-
A lenge is to somehow be
sults that radio advertis-
ing delivers to the customer. The
er’s success, the better we’ll be
able to retain and grow his busi-
have a larger share of his adver-
tising and marketing dollars.
We continually stress di-
A rect, local business,
can interact directly with
the owner of the enterprise. Then
that customer. We try to show him
how many cases he moves that
off that car lot that week because
he advertised on our station.

er it’s [cable radio] or all these

continual growth in radio. I'm

What’s the biggest

challenge radio faces?

able to quantify the re-

more we can quantify our custom-

ness and prove to him we should

What kinds of things

are you doing to
achieve that goal?

where our salespeople

we try to measure the results for

week or how many units he sells

You mentioned earlier

that radio is a people-

199

driven business. How do you
feel about the radio manage-
ment pool today? Does the
business have enough talent-
ed young people to take it into

the next century?
A ference with 75 sales
managers. [ looked
across that room and I noticed
two things. First, a third of
them are female, which I think
will continue to increase over
the years. Second, [the man-
agers] are very bright, talented
people, as compared to five or
10 years ago.

Every department of a radio sta-
tion needs a competitive, entrepre-
neurial-type person who can cre-
ate things that give radio an edge
over what another medium can
deliver. And I'm very satisfied that
we have that. I think our industry
is growing exponentially in terms
of the quality of people.

How do you feel about
the job the NAB and
RAB have done for

radio in the past cou-

ple years?
A ing been Chairman of
the NAB Radio Board
and Joint Board, I would be re-
miss not to suggest that they did
a good job. But I think the
NAB’s government and FCC
relations have grown to be the
best in Washington.

The RAB has developed and
followed a very successful philos-
ophy of increasing radio business
and sales. I think the two organi-
zations have great [professional]
leadership. In addition, I think
they have great lay leadership.

What’s your current
personal goal? How
would you like to be

perceived and viewed
over the next few years?
ain’t fun, don’t do it.”

I will stay in this busi-
ness as long as it’s fun to see the
people at our stations — the peo-
ple who are creating the value for
this company on a day-to-day ba-
sis — continue to grow and de-
velop themselves. The pleasure
for me comes from watching
those very talented people grow
and expand this business that we
started some 22 years ago.

Absolutely. We just
had a company con-

I think they’ve done an
outstanding job. Hav-

My underlying philos-
ophy of life is, “If it

wiany amaricanradiohistenscom.
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Where
Commitment Leads

Excellence
Follows.

Excellence in national radio sales doesn’t
just happen.

Garnering dominant shares and
aggressively developing new business for
our stations takes commitment.

Commitment to hiring and training the
best people — OK is not OK...

Commitment to pursuing unique strategies
to bring new advertisers to radio...

Commitment to providing the finest
Research and Promotional tools to support
the selling process.

Our exclusive list of stations believe in
our commitment ... and they benefit from
our excellence.

CBS RADIO |
REPRESENTATIY ES

...representing America’s

most influential radio stations.

R A S PRSI e 5e PR eI MR A R B ARG R S SR R T

Atlanta Boston Chicago Dallas Detroit Los Angeles Minneapolis New York Philadelphia St. Louis San Francisco Seattle
Linda Weaver Amy Caplan Chad Brown Laurie Montoya David Rice Scott Springer Karen Miller Peter Burton Bili Burns Chuck Gerding Gloria Tucker Larry Adams
404/233-8281 617/728-1916 312/951-3286 | 214/526-0557 | 810/351-2161 213/460-3701 612/371-9051 212/975-6769 | 610/668-5990 314/444-3221 415/765-4006 206/654-4104

_____wany amaricanradiohistarvy cam
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;j ime: ihcm; fhe Gnsef o{‘ ducpui:es :
’Nearly 70% ofnur mpendents report
,combo or duopoly — wit

combe — much of it nohonal cmd .egloncd :.bus;ness. 5

Stations mvolved ina duopoly or combo by market size:

100% P> -

80% p f

'2 =50 51- 'II}D

101-175 176-261

Larger Markets Use More Staffs

( ; enerally speaking, larger

market stations use more
than one staff to sell their
combo or duopoly operations.
Percentage of combos that sell
with more than one sales staff:

Markets 1-10:  79%
Markets 11-100: 60%
Markets 101-261: 38%

Breakdown Of Owned Stations Per Market:

50% P> - 3

|

Stand- Two

Three Four
Stations  Stations

Five or

Alone More

Stations

What Is Radio’s Strongest Competition?

hen asked what medium presents the strongest competition

for local ad dollars, the answers were dependent on market
size. In any case, TV wasn’t much of a factor but cable is a growing
competitor.

Market Other radio stations  Newspaper v Cable
1-50  58%  28% 8% 6%
51-261 30% 56% 8% &%

Use Of Multiple Rep Firms Growing

In the early days of duopoly, stations tended to consolidate all of their
national business under one rep firm. These days — particularly in
the largest markets — the trend is for operators to consider splitting
their combos and duopoly operations among different rep firms
(Competing rep firms may fall under the Katz or Interep holding
company umbrella.) More than 30% of top 10 combos and duopolies
have more than one rep firm.

Management Ranks Shrink

erfainly, one of 15%

te  greatest
cost savings to ra-
dio operators is the
reduced number of
managers needed
to oversee opera-
tions in a market.
Percentage of com-
bos and duopoly
operations employ- General
ing more than one: anDges

10%p>

5% p

0% D n

Most Stations Offer Sales Training

T he vast majority of respondents said they offer formal training to its
salespeople. About 85% said they conduct in-house training while
68% will bring in a sales consultant or send their staffs to off-site
training programs. In both cases, a slightly larger number of small
market stations offer sales training than their larger-market brethren.

Female/Minority Staffing Breakdown

he radio sales department is

increasingly dominated by
women. Today, 56% of radio’s
sales force are women — that
figure a couple of percentage
points higher than it was five
years ago. There's very little
variation among market sizes.
The number of racial minorities
is holding steady from the past
couple of years, with the largest
number employed in larger markets. Breakdown of minority radio
sales employment by market size:

Minority Sales _s_taﬁing

About The Survey

&R’s Management/Sales survey was based upon 420 responses
representing 675 stations in Arbitron-rated markets only. All popular
formats are represented in approximately the same proportions as they
actually exist. In most cases, the survey was completed by the General
Manager or Sales Manager. Special thanks to R&R Associate Editors Jeff
Axelrod and Margo Ravel for their assistance in compiling the responses.

Continued on Page 28
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FLY
RST CILASS

The Eagle Group

Strategic and Tactical Res

Call Matt Hudson for availability in your market
303.980.1888
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MAN lGE\IE\T YALES

Radio Compensation Methods Changing

lthough 20% of stations changed their system of compensation

over the last year (see table, this page), draw vs. commission is still
the preferred method of paying a radio salesperson. But the new favorite
method is MBO — Management By Objective — which sets a
salesperson’s compensation package based on his or her projected billing
potential, along with the accomplishment of other predefined goals.

80% P

60% P |—

40% p

Stroight
Salary

Streighi Draw vs.
Commission Commission Comimission

Salary + MBO Bonus

Figures exceed 100% because some stations offer different compensation plans to different salespeople
or sales teams. (this footnate in small type belaw graph)

Salesperson Commission Rates

Markets Agency Direct New Business
1-10 7.8 14.6 16.6
1125 11.2 14.2 - 17.2
26-50 11.7 15.7 17.7
51-100 11.9 16.0 17.8
101-175 12,9 16.7 17.9
176-261 14.9 17.3 18.8

When Salespeople Are Paid

Markets On Billing On Collections  Chargeback®
1-10 - 84% 16%  87%
125 7% - 23% 81%
£ 26-50 52% 48% 68%
51-100 47% 53% 64%
101-175 34% 66% 40%
176-261  28% 72% 30%

* Percentage of business charged back to salesperson if uncollectable

Revenue Effect Depends On Market Size
ncreasingly, overall station revenues are playing a part in determin-

ing a salesperson’s compensation plan. This breakdown shows the
effect revenue/budget has on comensation:

Markets Little/none L: ;:en;e Tod: ggrl::'
1-25 32% 39% 29%
26-261 49% 36% 15%
All markets  46% 36% 18%

Anatomy Of Radio’s Billing

Morkets Local Agency Local Direct National Network®  Sports®

1-255 5% 19% 22% 4% 9%

25-100 48% 33% 15% 4% 7%

101-261  24% 58% 14% 4% 9%

* Includes anly those stations that reported network or sports income
Continued on Page 30

\l’()SI* YOURSELF WITH A MINIMUM OF RISK.

| that you prcminently display your name
-| concerts, station sponsored autograph ses-

: '_ it becomes a costly proposition to continu-
| ously replace expensive signs and banners

Today’s level of fierce competition demands [z gvesyou 170 bamners por ot

every chance you get (location broadcasts,

36" x 24" grves you 330 banners per roll

A . ) T x18 340 banners per roll
sions, etc.). With theft, vandalism and loss, e "

costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get

| up to four vibrant colors printed on

durable, high quality 4 or 6 mil plastic film
to display your logo and message brilliantly

| for an econcmical price. Now you can

afford to display a bright new sign at every
public event. They even make great cost-
effective promotional give-aways. Just roll
off what you need and cut.

Bl ©1955 Reet Industres, i

& Durable banners for a
throw-away price.

& UV stabilized plastic
won't fade indoors or
outdoors.

& Simply FAX your logo
and color separation
information for a free
price quote.

T Call today
j W and get exposed. K ® Reef Industries, Inc.
B Ok P.O. Box 750245
800/231-2417 ext 903 Houson 77727 0t
713/507-4295 FAX

WANAN Americantacheitetermr=—eem
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Barriers 1o listener participation
are eliminated.

No scheduling problems.

No travel time.

Listeners select the time and
place that suits them best.

, reliable music research from listeners right in the comfort and privacy of their

Introducing the
Hiving Room Wusic

\ or the First Time EEver, o i obuin affordable,

own homes! THE LIVING ROOM MUSIC TEST assures dependable research about
i “vour listeners' music preferences without the distractions of an impersonal
asditorivm test. At their own pace and in their own surroundings, vour target

> audience will express honest opinions about the music they like and doa’t like.

All the Market Coverage You Wamnt |
With THE LIVING ROOM MUSIC TEST, you can survey the entire market. Unlike

auditorium tests (often filled with “research regulars”}, THE LIVING ROOM MUSIC

TEST is not limited to the area surrounding a test ceater.

No Site Hassles
Imagine not having to worry about hotel trades,

room reservations, sound systems, no-shows, or

From the comfort of their homes, listeners tell you candidly
weather caacellations. THE LIVING ROOM MUSIC what you need to know to make the right music decisions.

TEST means the quality of your research is never

compromised by external variables,

Timely, Accurate Results
The standard LIVING ROOM MUSIC TEST includes 600 songs with 100

respondents. Within 6 to 8 weeks, vou'll have breakouts for core, come, and
three primary demos scoring familiarity, appeal and burn on each song. The

Living Room Music Test can also be customized to meet your needs.

Dramatically Lower Costs
THE LIVING ROOM MUSIC TEST delivers honest, reliable, accurate opinions about music... at

significantly lower costs than standard auditorivm testing. For the introductory price of 9,950, you can have the

information you need about the songs you are playing. With THE
LIVING ROOM MUSIC TEST, even the smallest individval radio

station can afford the finest research available.

Kelly Hesearch
Insight Into Music Decisions
For more information. call

Tom kel 610-446-0318

Music ResearcH
SPECIALIST AND PRESIDENT

The Living Room Music Test is a registered trade mark of Kelly Research

waany amaricanradinhictan, cam 1
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e e
. N EN S ALE _S Selling By The Numbers

AGEN[ If probably comes as no surprise that ratings and cost-per-point come
Percentage Of Local Business:

info play far more often in the larger markets. Respondents in the
Radio,s Aging Sheet Markets Ratings-driven  Sold using CPP? Sold w/qualitative

Top 10 stations report more than two-thirds of their local business is
sold using cost-per-point.

1-25 62% 60% 52%
50% > S0
26-100 58% 45% 41%
40% p 101-261 30% 16% 26%
30% p- - ; ’ N ' o
The Industry’s Research Tools
20%p (Percentage of stations using)
Market size:
10%p Markets 1-50 51-275 Al
0% ) & | - Arbitron* 76% 70%  72%
Current 3:-60 ?-90 Oger 90 Tapscan/Strata 73% 42% 51%
ays
i b 4 Media Audit 58% 9%  24%
i e e e e Scarborough 48% ko] w60
of thei busines curen. - Accuratings 18% 1% 14%
= Simmons 11% 15% 14%
Added Values By Market Size e ety

Added value is of increasing concern to many broadcasters, but

they report that business requiring added value has remained

rather stable the past few years. - -
Incidentally, the most common forms of added value include on-air 1

promotions, remotes, sponsorships, sampling, point-of-purchase, More BIISIIIESS Breakdow"s

hard goods, giveaways, and placement on interactive phones.
Added value for national business was consistent across market

sizes; larger-market stations were much more dependent on added
value for local business than their smaller bretheren.

Local business requiring added value: 31%

National business requiring added value: 36%

* Includes Maximiser ** Most popular: RAB research

arger market stations are more likely to have a Co-op dept. —
52% of Top 10 stations have one compared to 16% of stations
in markets 175+ — but co-op dollars play a larger role in smaller-
market budgets. Co-op com- pergentage of total hillings that's:
prises 9% of a large-market New Business: 14.5%

station’s income while it makes -
up 16% at smaller stations. Co-op: 10%

~ * Soap Quiz
* Olympic Flashback
* Super Recycling Sweepstakes
* American Health Report
. The Travel Minute
s Internet News
5 =4 5 s Eco Quiz

HOTIONS THAT WORK

WWW-americantradiehistery-com —_
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Get Away
With
Murder!

Competitive reality for radio in the 90's means higher reliance on promotions than at any other time in its
history. What it also means is a tireless tug of war between advertisers, stations, and listeners. While quality
station promotions remain critical to the successful marketing of a station, value-added promotions have become
critical to station buys. Reconciling these two views is the complex role of today's Promotion Director and the
need for which Promotional Warfare was created.

Promotional Warfare is the most complete book on promotions on the market today, containing more than
1,000 pages of promotional ideas from the top stations across the country.

Promotional Warfare is indexed as follows: Billboard, Bumper Sticker, Charity, Contest, 42 Holiday categories,
Marketing, Merchandising, Miscellaneous, 65 Sales categories, Station Vehicles, Stunts, and many more.

Fach individual promotion contains detailed information on set-up, time and cost requirements, sponsorship
opportunities, and benefits for both the station and the community.

Some stations already using Promotional Warfare include: WVEE-Atlanta, Star 94-Atlanta, WVAZ-Chicago,
WGCI-Chicago, B96-Chicago, KS 104-Denver, KZPS-Dallas, K104-Dallas, The Edge-Dallas, The Eagle-Dallas, WDJB-
Ft Wayne, KRBE-Houston, KIIS-LA, The Beat-LA, WCBS-NY, WYNY-NY, WZAK-Cleveland, Jammin 92-Cleveland,
WMMS-Cleveland, WABQ-Cleveland, KSAN-San Francisco, KMEL-San Francisco, WILD 107-San Francisco, KIIM-
Tucson, WAVW-Vero Beach, WKQS-Vero Beach, 99X-Ft. Myers, Rock 106-Ft. Myers, Top Club Promotions-Greece,
WROQ-Greenville, KLTQ-Springfield, WMBD TV-Peoria, WRQK-Canton, Big Dog Radio-Farmington, WCOL-
Columbus, Barbados Rediffusion Svc.-Barbados, 4SS-Australia, KBLQ-Logan, KWNZ-Reno, BWRT-Phillipines, RCT
FM-Indonesia, Cox Broadcasting-Atlanta, WXRB-Pittsburgh, KRAK-Sacramento, WJJB-Cumberland, ZFZZ-Grand
Cayman, Radio Taipai-Taiwan, KPRS-Kansas City, Mix 99,9-Toronto, KPSN-Phoenix, KKRD-Wichita, JACOR-
Cincinnatti, Austero-Australia, RS 2-Berlin, KFBI-Las Vegas, WKSI-Greensboro, Triple M-Australia, KSTO FM-Guam,
KBSG-Seattle, WZNT-Puerto Rico, Gentsevaart-Netherlands, Radio Nova-Sweden, KLIN-Lincoln, KSJO-San Jose,
RTL Radio Berlin-Berlin, La Sargentana-Spain, WKGR-Palm Beach, and many many more!

T> order Promotional Warfare for just $495 (less than 50¢ per promotion), Please fill
out the order form and enclose a check made payable to: Sun Broadcast Publishing. All

2 Check Enclosed

orders will be sent out via Federal Express. For more info call Nikki at 904/255-9300 Name
We moved! New mailing address: Station
Sun Broadcast Publishing Co., 444 Seabreeze Blvd, Suite 435, Daytona Beach, FL 32118
J 1 Copy for $495 22 Copies for $795 3 3 Copies for $995 S
Please Charge My: Q Visa 3 Mastercard Account# City State Zip

Expires Signature

__uynany americanradiohictaorvy com

Phone
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@.’95 RaDI0O INDUSTRY SALARY SURVEY

32 ® September 8, 1995 ByM&lketSize
he compensation figures shown on these pages are salaries plus bonuses and incen- ‘ were for additional duties and higher bonuses. The last column on this page reflects the
tives for the calendar year 1994. They were updated if personnel or salaries changed percentage change between last year’s survey and the current year. Salaries in markets
in 1995. In some categories (such as programming), the increase in pay was a 101-175 tended to be higher than markets 76-100 because survey returns skewed to-

result of additional duties. In others, (including sales and management), pay increases wards more successful stations.

Position 1-15 16-30 31-50 51-75 76-100 101-175 All % Chyg
ol General Manager 217,218 | 172,545 | 147,881 | 103,844 91,474 9,934 | 142,776 | +18
- General Sales Manager | 147,952 121,320 90,419 76,778 76,859 71,826 99,983 +10
8 Program Director 120,096 79,17 60,323 | 45546 34,591 39,921 68,654 | +13 |
3 Operations Director 110,575 101,215 70,085 45,178 38,800 41,617 68,472 | +18
T Promotion Director 49,447 39,087 30,642 27,767 22,438 23,880 | 35,155 +8
" News Director 56,755 42,51 32,510 28,189 24,249 26,820 37,961 +9
§ Research Director 43,21 27,190 20,098 11,074 - - 34,642 -8
R Production Director 47,857 39,208 34,178 25,487 25,810 27,484 35,895 +8
G Music Dir./Asst. PD 41,557 37,102 33,722 26,547 26,849 25,910 35,702 -1
' Programming Asst. 30,329 25,389 - 25,252 21,120 - 25,786 26,422 +5
G Morning Producer 35,688 26,559 17,524 23,053 15,750 19,173 26,611 +1
Morning Drive Talent | 174,472 | 112,041 85,589 52,843 32,330 40,519 80,414 %
Midday Talent 71,855 52,324 34,505 25,855 22,319 26,422 40,719 +9
Afternoon Drive Talent | 103,361 | 59,897 40,592 28,141 22,934 29,826 50,435 +7
Evening Talent 53,034 32,308 26,509 20,113 17,315 19,098 29,869 +5
Late-Night Talent 39,384 25,571 21,201 15,504 14,518 16,503 | 23,437 +8
News Reporter 40,877 28,411 28,245 17,496 18,529 19,264 28,609 0
Sports Dir./Announcer | 73,923 48,220 | 40,127 28,044 - 24,621 50,273 | +28
P/T Hourly Rate 16 11 7 6 6 7 9 0
Local Sales Manager | 112,888 91,923 84/131 66,949 52,455 57,430 86,740 | 49
National Sales Mgr. 101,264 92,208 92,004 79,332 69,002 62,677 87,306 0
New Bus./Retail/Co-op | 91,502 59,203 49,008 57,263 - 43,667 67,034 +8
AE - Highest 118,648 100,416 82,147 60,933 52,136 56,165 81,680 | +15
AE - 2nd Highest 95,779 84,449 65,140 48,012 37,830 50,452 65,876 | +14
AE - Avg./Others 61,736 54,539 40,950 35,515 25,990 31,362 41,902 | +16
Promotion Asst. 24,651 20,376 17,042 16,151 15,048 17,911 20,593 +5
Traffic Director 35,585 28,350 26,741 23,155 21,032 23,089 27,090 | +12
Continuity Director 21,645 22,238 21,388 25,004 14,700 21,313 24,207 +6
§ Chief Engineer 62,978 | 48,616 42,438 37,855 31,856 34,451 46,057 | +11
! Assistant Engineer 34,990 30,261 27,002 19,041 19,608 24,109 29364 | *
u Technician 32,191 24,012 21,279 34,011 - - 28,606 0
P Bus. Mgr./Controller | 57,550 43,629 37,144 21,306 31,250 33,657 40,721 | +12
- Asst. Bus. Manager 32,608 26,579 22,826 - 16,300 23,214 | 26,697 +8
Executive Asst. 31,968 | 27,436 23,083 26,068 22,297 | 24,677 27,754 +3
Sales Asst. 24,675 20,951 19,666 19,079 16,526 18,635 20,883 +2
Receptionist 19,251 17,055 16,324 15,911 15,632 15,248 16,748 +5

Don’t Your
Listeners Deserve

Reporting!

Honest

* Position not listed previously. Data gathered for R&R by Miller, Kaplan, Arase & Co.

Continued on Page 36

The most accurate, independent ski report in America!

SkiWatch

Not sponsored by the ski industry!

Call Kerry Tuozzola today at (203) 288-2002

Weekly Reports — 100% Barter

Unique Merchandising ® Market Exclusives ® Available for Local Sponsorships

A Service of

CRN International

WWW americantaciehtreteorr—ecom
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NORTH
CAROLINA
Charlotte
Raleigh-Durham
New Bern
Wilmington

SOUTH
CAROLINA
Greenville-
Spartanburg
Columbia
Florence
Charleston
Myrtle Beach

GEORGIA
Albany
Augusta
Brunswick
Columbus
Macon
Savannah

ALABAMA
Mobile
Montgomery

FLORIDA
Orlando

TENNESSEE
Nashville

TEXAS
Dallas/Ft Worth

LOUISIANA
Baton Rouge
Alexandria

WEST VIRGINIA
Charleston

John B

It’s the
& Billy
Radio Network.

The South’s number one morning
show is ready to go to work for you.

23 markets already on board,
including Dallas, Orlando, Nashville,
Charlotte, Raleigh, and lots more.
Wanna be next? Call us.

If uyou miss your chance...

)

you'll feel pretty funny yourself.

For more info and a complete
demo kit, call Randy Brazell at
704/338-9970.

___anann Samaricanradiohistanscam.
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SHOWCASE @

INFLADABLE IMAGES... Attract attention to
your station events with a customized giant
inflatable. Perfect for your next BIG promotion!
Blow-up your mascot or create your own shape
and event. Contact: Lenny Freed, 2773 Nation-
wide Parkway, Brunswick, OH 44212. Fax: (216)
273-3212. INFLADABLE IMAGE INDUSTRIES
...Phone: (216) 273-3200, EXT. 137.

The First. The Best.

E-mailed Show Prep

Sample: InterPrep@bev.net

| No e-mail address?
Get one on CompuServe FREE!
Call 540-381-5285 for details.

e

InterPrep |

m%%%m%

PROMO S2=¢0aL %
of the month %

best quality, fast service, lowest prices,
no hidden costs (full disclosure pricing).

BEVERAGE
WRENCH ¢
KEYCHAIN

¢

374

plus freight

000 pe. min.
1 color imprint included

LEE ARNOLD PROMOTIONS %
(414) 351-9088 + Fax (414) 351-6997

AWYAVN@NWA%

<

4

.
L

Broadcast Programming Consultant

Over 10 years’ experience in
BLACK/URBAN CONTEMPORARY ‘
programming. We're prepared to
assist you in maximizing your
ratings and revenue potential.

1424 E. 53rd Street, Suite 204
Chicago, IL 60615
(312) 752-5108
Tony Gray — President/CEO

Exceptional Voice Imagery
KRIS STEVENS [NTERPRISES
800 2316100

AG=0LDIES=HOT AC

COUNTRY < SEVENTIES GOLD

m

Call now! 1-800-HALLAND...and receive a FREE
database with each library you order!
1289 E. Alosta Ave.
’HAlLAND BPADOUTSVICES INC. G'endora CA 91 740

818-963-6300
FAX 818-963-2070

AXS e
{

FW I dinghos A

ENCIRTY

Oakiawn Jockey Clud
Kroge

13 96 Binglns

£ 1BE Biaghua

LI Thirgs-Easter

COEE

' = ‘::-'q i

Axs (Ax’sess) - Jocks Love It!

B Complete digital audio control and hard disk
storage system. LAN compatibie, great audio quality.

B Cart machine replacement, CD & HD music, live, auto-
mated and news/talk formats.

B Uses standard 486 computers and hard disks. You furnish
the hardware or we will send the whole system.

B Complete satellite systems from $8,500.00.

3 The Management ‘
Viprid “l'f‘fl"l‘g""“ Box 1-36457, Fort Worth, TX 76136
Dot 800-334-7823 » Fax 817-624-9741

The Prize Vault...

THE hi-tech crowd generating tool of the 90's!!
The Prize Vault is the intelligent alternative to
a truckload of promotional equipment.
Designed by radio people, the Prize Vault is
simple, lightweight, and incredibly effective.
For more information, call J.J. Triebold at

701-845-0133

WAAA - A maricancadiabicton oom
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Buy-Out
Production
Music

Specialty Series #6
“CHRISTMAS”

ONLY $59

+ $5 S/H

“CHRISTMAS" features 12 well known seasonal themes beautifully
produced in a “traditional” style, all available in a :60 & :30 form.
BUT WAIT, there’'s more. You also get those same 12 carols in a solo
instrument version & an “Off The Wall” alternative version all in :60
& :30 lengths. 74 INCREDIBLE TRACKS! The solo instruments are:
Harpsichord, Trumpet, Sax, Harmenica, Music Box, Pipe Organ,
Violin, Guitar, Flute, Accordion, Harp & Piano. The alternative versions
are: Heavy Metal, Caribbean, 50’s Rock, Blues, Country, Classical,
Mexican, New Age, Comedy, Urban Funk, Children’s & Jazz.

1-800-755-8729
diyate (L

SOUND PRODUCTIONS
901-274-7277 -

HS

KLOL* HOUSTON

ROLL-A-SIGN Cost-effective plastic banners for
your station. We print any picture, logo, or
design in up to four colors. Perfect for concerts,
public appearances, expos and give-aways.
Packaged on a roll and easy to use.

Call Toll Free
U.S. 1-800-231-2417

! ’(0 I

. Vi :
ey PLASTIC '{i |
Canada 1-800-847-5616  ®*N"¢%® - C
(713) 507-4295 FAX -

CONTEST REGISTRATION BOXES

IDEAL FOR PROMOTIONS! Available in red, blue,
orange, green and black diagonal stripes, red or blue
stars, or plain—they scream for attention. Put your
LOGO on self-adhesive labels. Order as few as 40.
For complete information, call 1-800-932-7227,
fax 715-422-1044, AB Promotions, P.0. Box 362,
Wisconsin Rapids, Wi 54495.

PRODUCT

VERSATILITY...RELIABILITY...
AND BELIEVABILITY
That’s why more & more

stations are switching to a voice
they can be creative with.

DRISCOLL

DEMOLINE 818.766.6980
STUDIC 818.766.0491
818.766.0457

FAR MORE ADVANCED

THAN A WEB PAGE

Major Market Radio Programmers Work With
You To Create An Online Community (similar to
AOL) For Your Listeners.

Now listeners can contact you with or without an
Internet account... all they need is a computer
and modem. Create your own online service with
polls, email (local and Internet), chat rooms,
games, contests, etc.

We completely design and customize your online
service exactly to your requirements... at a
surprisingly affordable price. Just mail us your

hard-drive!
MARKET EXCLUSIVE

S-GROLEN 3800-289-1472

F— CommUNICATIONS, INC.  grolen@busstop.com

DON'T TALK WITH YOUR

MOUTH EMPTY!

The Lifestyle
- Information Service

A Daily Overnight Fax Service

An entertaining, topical, and informative
collection of kickers, entertainment news, trivia
questions and conversation starters faxed hot

and fresh every weekday.

Join KABC, KFRC, Satellite Music Network,
KYNG, KFMB and nearly 100 other stations
around the nation.

(800) 598-3571
Free Trial Week!

SHOWCASE

CUSTOM COMPACT DISCS

FROM $49...0VER 5,000 DIGITAL HITS FROM
THE 50's TO THE PRESENT. CALL FOR A
FREE CATALOG TODAY!!

CUSTOM CD LIBRARIES

AC CHR OLDIES CLASSIC ROCK COUNTRY

CURRENT HITS ON CD

FROM $25 PER MONTH

Sfeve,
Ala r 800-858-HITS (4437)

L’ ‘
702-833-HITS (4437)

STEVE WEST PRODUCTIONS

The Elevator From Hell

Elevator versions of Current
and Classic Rock Hits

Morning Show Songs
Parody Jingles

Songs for Games & Contests

creafive services inc.

Call: Tony Fiore 718/966-0499
Fax: 718/966-7841

«ittie Red Radio Hog -

Ma\k\T\S house calls to all formdtg ,

Any style, any format, any station...
anytime. Get the REAL Drisccll -
the exclamation “Mark”

M

4
g . Mark Driscoll Productiens!

“The Cume Buster”, heard by millions
every day, all over the warld.

* Most recognized signature

voice in the biz

» Dynamics, flexibility and energy

+ Don’t pay more for cheap imitaiions
» Scott Shannon says “He nails it every time”

Credits: KIIS-FM/L.A., WPLIA.Y,
Z10ON.Y., Power 92/Phoenix,

KISS 108/Boston, Open House Party,
Star 94/Atlanta, Q1 02/Philadeiphia
(just too many more to mention)

Get the demo:
NEXT CALLER WINS!

(213) 934-2111

—\AAAA-aaericantadiohistanscom
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36 Saptamber s, 1995 M ’95 RADIO INDUSTRY SALARY SURVEY  [ByFomatMarket Siz)

Continued from Page 32

Position AC Alternative CHR Classic Rock Country Gold
1-30 31100 1-30 1-30 31100 1-30 31-100 1-30 31-100 1-30 31-100
'A‘ General Manager 166.1 113.8 129.3 176.8 114.6 188.8 114.8 155.5 146.7 149.5 1221
: General Sales Manager 113.8 80.9 - 116.2 82.3 - 119.8 79.5 111.0 | 88.3 105.7 83.2
- Program Director 95.6 54.0 56.9 91.6 56.1 87.2 54.6 132 | 462 | 88.0 61.5
: Operations Director 88.5 56.3 - 122.1 38.3 1098 | 445 793 | 69.8 61.2 35.4
T Promotion Director 42.1 21.8 33.6 35.8 21.6 40.3 i 26.1 46 | 29.9 31.0 28.1
i j
- News Director | 4.6 32.1 - 55.3 28.7 80 | 245 46.6 | 333 | 358 25.0
B Research Director 21.0 - ~ 35.5 10.7 305 | - 326 | - | a8 -
5 Production Director 401 36.2 28.5 46.0 26.9 41.2 ! 28.8 36.9 33.9 34.8 35.5
"," MBD/Asst. PD | 43.9 26.2 - 46.9 4.4 28.4 - 30.2 33.7 36.6 .
'é Morning Drive Producer 30.6 19.2 3 35.4 14.3 28.2 15.6 26.5 36.2 23.6 =
Morning Drive Talent 126.7 93.5 43.4 172.3 52.4 100.0 57.4 106.8 84.4 81.3 46.1
Midday Talent 50.6 32.7 40.0 45.2 30.4 43.3 29.5 42.9 30.3 38.1 25.3
Afternoon Drive Talent 60.8 36.0 417 | 7138 34.6 65.1 34.7 52.9 38.0 46.6 27.8
Evening Talent 35.3 23.8 33.9 38.6 21.5 28.9 20.8 29.6 24.9 33.0 19.3
Late-Night Talent 25.9 18.4 2.7 34.5 16.1 23 16.5 23.2 195 | 255 16.7
News Announcer . 38.6 40.5 - 4.7 - - - 33.1 23.5 21.6 -
Sports Dir./Announcer - - = 46.3 25.6 51.9 - 49.0 = 62.6 =
P/T Hourly Rate 13 | 7 10 10 7 9 7 ' 7 9 8
| | |
Local Sales Manager 11.2 80.0 69.3 95.2 67.4 95.4 - 96.8 | 73.9 9%.0 | 823
National Sales Manager 93.3 60.6 - 91.1 67.3 104.1 - 96.1 | - 104.1 | -
New Bus./Retall/Co-op 34 | - = 471.3 L 87.9 - 824 | - | 158 -
AE - Highest 98.7 80.5 68.4 112.0 62.2 91.3 64.4 975 ' 78.1 78.8 76.6
AE - 2nd Highest 812 | 56.2 62.4 85.5 52.7 81.1 r 54.2 76.1 7 67.3 M4 60.3
AE - Average/Others 65.3 T 35.0 55.0 56.5 35.5 53.6 | 36.8 48.3 | 42.8 45.0 42.2
I |
Chief Engineer 52.4 41.3 55,2 49.3 33.5 52.5 43.1 87 | 6 | 416 | 344
Assistant Engineer 28.2 15.4 - 35.3 - 21.9 21.7 31.0 | 23.0 35.7 I -
o Traffic Director 30.1 25.2 255 | 29.7 21.9 29.9 24.7 21.1 24.0 26.7 23.3
g Continuity Director 26.0 19.6 - | 24.7 23.1 25.7 173 24.3 . 22.7 25.3 -
é Bus. Manager/Controlier 46.8 35.0 431 431 35.1 417.7 41.8 42.6 | 32.7 4.2 36.9
g Asst. Business Manager 30.5 20.7 - 29.0 23.1 26.3 17.2 21.0 ‘ 22.7 31.6 | -
A Executive Assistant 29.0 21.7 - 30.1 215 N | 26.8 2.3 252 | 305 ’ -
lTi Programming Asst. 28.1 26.1 24.4 28.1 18.9 - - 31.5 é 30.9 28.0 ~
Promotion Assistant 215 18.9 18.7 22.9 16.8 18.2 - 22.0 ! 20.3 210 -
Sales Assistant 22.5 18.7 19.9 23.2 211 22.1 19.8 225 Iﬁ 205 | 20.2 19.3
Receptionist 173 | 164 14.0 175 16.1 17.9 17.8 166 | 155 | 171 16.8
Figures (except nourly rate) in thousands. Data gathered for R&R by Milier, Kapian, Arase & Co. Continued on Page 38

4 Fast enough to plug & play
. in thirty minutes or less.

Produce the best sounding spots in one-third the time. Be more creative and
G | productive. Orban's DSE 7000 was designed for radio. It's very fast. Very
. friendly. No setup. No confusion. No trouble. Ask anyone who has a DSE
and they'll tell you there's no comparison. Why bother with anything else.
et ; . The DSE digital workstation is everything you need. One quick call to
m ¢Cm %% %% Harris Allied will put you in the fast lane.

3

- :.I';i‘;»@ . -ué Phone: 800-622-0022 Fax 317-966-0623
LR u P 52T
el rrree

) HARRIS
ALLIED==

© 1994 Harris Corp.

WWW americanradiohistens.com
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THE MOST TOPICAL, ENTERTAINING, AND IRREVERENT NEWS

AND PREP SERVICE IN THE HISTORY OF RADIO!

THE
Scoopr

MAKES YOU AND YOUR STATION THE MARKET LEADER IN...
 HIP TOPICAL NEWS
e CUTTING EDGE HUMOR

GETS PEOPLE TALKING ABOUT YOU AND THE OUTRAGEOUS
BITS AND STORIES THEY HEARD ON YOUR STATION

THE
Scoor

e SATELLITE DELIVERED EVERY MORNING
e FAX DELIVERED OVERNIGHT
e ON-LINE ON DEMAND

IT S FROM

CUTLER RADIO NETWORKS
818-345-2166

THE CREATIVE FORCE
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Continued from Page 36

Position NAC News/Talk Rock Spanish Sports Urban
1-30 31-100 1-30 31-100 1-30 31-100 1-30 31-100 1-30 1-30  31-100

'y General Manager 205.3 91.0 | 1889 182.4 145.1 141.4 184.7 108.1 216.3 | 1385 | 106.6
~ General Sales Manager 126.6 91.6 131.5 95.7 100.5 81.6 141.4 = 137.1 | 107.5 83.8
4 Program Director 91.2 4.5 820 | 786 86.2 58.9 80.8 - 81.8 | 75.7 51.8
- 4 Operations Director - - 93.8 - - | 180 .1 - 86.4 | 47.2 55.7
- Promotion Director 411 z 39,3 - 26 399 | 209 385 - 575 | 41.3 29.6
. News Director 28 - 54.2 31.6 457 24.2 43.7 235 3.4 | 33.8 29.9
2 Research Director - - 40.3 - 22.6 - - - - - -
Z Production Director 39.3 . 39.0 395 | 463 27 | 336 E 38.3 | 49.9 25.3
M MD/Asst. PD 43.6 = 352 | - 36.9 23.8 - - 39.3 | 320 39.1
L] Morning Show Producer - - 257 21.7 35.9 16.1 z - 39.1 | 255 -
Moming Talent 92.3 - 1243 | 1237 1255 | T1.0 39.7 20.5 1200 | 835 46.8
Midday Talent 50.2 = 64.5 54.1 64.0 32.1 35.1 = 8.1 | 379 26.1
Afternoon Talent | a6 - | mno 76.4 92.4 29.9 32.0 - 140.0 | 40.4 25.1
Evening Talent 443 = 4.2 45.7 36.3 24.6 35.1 14.3 483 | 339 17.8
Late-Night Talent #9 | - 281 | - | 27 | 173 | 211 10.1 423 | 272 18.4
News Reporter - - 32.1 2.3 480 | 297 = = 459 | 243 =
News Announcer - & 55.0 316 | - - - = L S 2.1
Sports Dir./Announcer - ‘ - 59.0 - 360 | 343 - - 45.9 - | 401
P/T Hourly Rate , 15 - 18 7 9 6 | 8 8 9 12 | 8
Local Sales Manager 9.9 58.4 102.1 83.9 9.1 | 89.2 102.9 - 824 | 725 65
National Sales Manager 106.6 - 84.2 64.8 81.1 [ - 115.6 - 82.9 857 | 85.7
New Bus./Retail/Co-op 98.8 g 71.0 41.4 56 | - - - S - | -
AE - Highest 83.1 - 105.2 7.3 91.0 72.4 899 | 392 1134 [1022 | 79.6
AE - 2nd Highest 7.1 - 86.8 83.3 740 | 56.7 601 | 282 679 | 7.2 | 559
AE - Average/Others 40.7 = 50.5 48.1 427 33.7 ¥3 | - 57.3 s | u3
, .
|
Chief Englneer 529 - | 581 50.4 43 | 36 45.9 - 50.7 | 45.9 428
Assistant Engineer 2.6 - 37.2 40.2 29 25 17.2 - 379 | 25 24.4
" Traffic Director 327 | 218 31.6 2.7 21.9 73 | 315 2.2 327 | 26 | 220
2 Continuity Director 23.5 - 26.9 23.5 21.8 19.4 216 | - 211 | 213 -
L Bus. Manager/Controller 48.7 33.9 51.9 42.1 43.2 35.2 54.3 315 | 484 | 400 33.2
g Asst. Business Manager 286 - 33.4 [ - 21.3 21.0 41 | - - 25.0 19.4
P Executive Assistant 30.2 - 304 | 302 %0 | 197 315 - 282 | 324 | 222
e Programming Asst. 245 - 25.9 2.1 215 - 322 | 404 81 | 210 | -
T Promotion Assistant 2.4 = 210 - | o4 | 158 | - - 318 | 205 8.1
Sales Assistant 2.0 - 219 | 206 2.0 17.6 19.4 14.1 21 | 20 16.1
Receptionist | 18 - 185 | 167 174 | 150 17.6 15.8 188 | 157 | 151

Figures (except hourly rate) in thousands. Data gathered for R&R by Mililer, Kaplan, Arase & Co.

105 vyears of ]ohns Hoplzins medical excellence,
and it's yours in 60 seconds. Free.

Introducing t]1e ]ohns Hopleins Health NewsFeecl. a toH—{'ree networlz. AHC] ft'S yours ][ree.
A dally :60 radio news report for your listeners, For more information contact ]aclz Sheehan at

produced })y the prestigious ]ohns I Iopleins Medical ~ 410-955-2877 or 1-800-MED-RADIO.

[nstitutions. Featuring physicians, scientists, and

other healthcare experts, this informative news H HEA]_;IT—I NEWSFEED

segment is availal)le everyweeleday by SateHi’ce ancl A SERVICE OF THE JOHNS HOPKINS MEDICAL INSTITUTIONS

See us at booth #1604 at the World Media Expo

MAAMAM-HREEFICANTA IO RSO R/ AR e— e

T e —
—


www.americanradiohistory.com

The new RetailDirect
1996 markets

Allentown-Bethlehem, PA
Atlantic City-Cape May, NJ
Bakersfield, CA
Charleston, SC
Chattanooga, TN
Columbia, SC
El Paso, TX
Evansville, IN
Flint-Saginaw-Bay City-
Midland, MI
Gainesville-Ocala, FL

Greenville-New Bern-
Jacksonville, NC

Honolulu, HI

Huntsville, AL

Jackson, MS

Lafayette, LA

Macon, GA

Madison, WI
Mobile-Pensacola, AL-FL

Monterey-Salinas-
Santa Cruz, CA

Palm Springs, CA

Quad Cities (Davenport-
Rock Island-Moling), IA-IL

Roanoke-Lynchburg, VA
Rochester, NY
Rockford, IL

Spokane, WA
Springfield, MA

Toledo, OH

Current RetailDirect
Markets (formerly
LocalMotions¥)

Baton Rouge, LA
Colorado Springs, CO
Ft. Wayne, IN

Las Vegas, NV

Little Rock, AR
Montgomery, AL

Omaha-Council Bluffs, NE-IA .

Peoria-Bloomington, IL
Richmond, VA
Syracuse, NY

Tucson, AZ

T e e WL Ai s p B i A IS et SR GE R Ay

Arbitron IS
'going qualitative
in 38 markets

Introducing RetailDirect, the new, local market
qualitative service for radio stations from Arbitron

RetailDirect delivers more than just ratings; it gives you a detailed profile of the
consumers who are reached by your station and by all the other advertising me-
dia in your market. That’s valuable information you can use to pitch and win new
local retail business.

The local market media we measure
Radio, television, cable, newspaper readers by section and yellow pages — all the
media in your market that compete for the local advertising dollars.

The local consumer profiles we deliver

Automotive, audio-video, furniture and appliances, soft drinks and beer, fast food
and airline travel, department stores, shopping malls, banks, hospitals... and much
more. All the key retail categories that spend the lion’s share of the advertising
dollars in your market.

Get ready for RetailDirect

Your 1996 budget plan isn’t complete until you add a line for RetailDirect. It's a
marketing investment that can pay off in a bigger share of local advertising dol-
lars for your station and for radio. Remember, the more you

focus on the retailer’s business, the more you will ° A
tall °

grow your business. Call your Arbitron repre-
sentative today to find out more about

RetailDirect.
DIRECT
Your connection to
consumers and the media
Stop hy hooth #419
NAB Radio Show
September 6-9, 1995

New Orleans Gonvention Genter

ARBITRGIN

© 1995 The Arbitron Company
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R&R OVERVIEW

Test Yourself!

ad bosses drive their
employees to look for
other jobs. Writing in the
Denver Business Joumal, busi-
ness consuitant Ben Leichtling
devised this 10-question test to
help you determine how good
of a boss you really are.
1) Do you tend to give impos-
sible — or contradictory — or-
ders?
2) Do you play favorites?
3) Do you tend to reward “yes”
people?
4) Do you focus on blame af-
fixing instead of flxing the
problem?
5) Do you set deadlines and
forget to follow up?
6) Do you invent busy work?
7) Do you fall to focus on your
task and delegate the rest?
8) Do you fail to give produc-
tive people encouragement
and latitude?
9) Do you act as if there’s only
one way to do a job?
10) Do you fail to realize that
people are human and treat
them that way?

Bonus Question: To find out if
you've really answered these
questions honestly — give the
same test to your staffers and ask
them to rate your performances ...

Communication Breakdown

chain is only as strong as its weakest link. Chicago-based What s

Ahead In Human Resources Editor John Hickey claims the same

is true of work teams, which tend to break down at one of the
following seven stress points:

Middle Management: Supervisors may feel threatened as subordinates
obtain more responsibility. Make sure middle managers know how they’ll
fit into the tean’s structure.

Decisionmaking: Teams may be hesitant about making their first impor-
tant decisions. Encourage them.

Established Rules: Teams may want to do things that conflict with long-
established company rules. Examine these rules to see which ones are es-
sential, and which ones merely obstruct innovation and can be jettisoned.

Mistakes: New work teams are bound to make some mistakes — all
decisionmakers do — but don’t overreact to team mistakes in a way that
undermines the team concept.

Indecision: When a team is slow to make decisions, make sure it has all
the information and support it needs.

Complacency: Some employees may be content with the way things
are. When a team adopts this attitude, be willing to shake it up to reen-
ergize it.

Boundary Conflicts: Teams that try new ways of doing things may stir
up conflicts with other parts of the organization. This can be a good sign —
but management needs to stay on top of things to referee disputes and rein
in teams that become overaggressive.

1 " e
You havent heard of DCS digital?
Call today to learn why
thousands of broadcasters
like yourself are growing
with the superior sound
quality and stationwide
integration of DCS digital
. . .800-255-6350.

See us at World Media Epn Booth 327

------- sernrm, g W
i i, . B W

-
o
o

| epts
Compuw'ccc;’;;é%%m

e

8375 Melrose Drive ® Lenexa, KS 66214
Phone 800-255-6350 ® Fax 913-541-0169

WAWW americanradiohietorrcom = —~—

egy, as follows:

questions in mind:

“On the plus side, we completed our purchase of Typhoon Industries.
On the minus side, EI Camino Inc. completed their purchase of us.”

Before Your Negotiate ...

rior to getting involved in any negotiations, NJ-based author/man-
agement consultant Nicole Shapiro suggests you plan your strat-

First, jot down all the key points in your negotiations. Then, opposite
each of these key points, write down several possible responses from the
person with whom you’re negotiating.

While you're doing this second step, keep the answers to these three

® “What is the most likely situation?”

® “What is the most probable objection?”

® “What is the most likely counteroffer?”
Finally, ask yourself, “What are my options?”

¢ e oy s
1 BOWEY SINAE

O

' n ii elter lnterns )

hen hiring young in-
terns, look for high en-
ergy, creativity, initia-

tive, and a strong will. Alexandria,
VA-based Working Smart editor
Jessica Fagerhaugh says those
four qualities are more valuable in
an intern than more-mature char-
acter traits such as stability, de-

icromanagement under-

mines initiative and enthu-

siasm. To begin with,

Waltham, MA-based Levinson Let-

ter Editor Harry Levinson notes

that people take pride in their own

competence and mastery of their do-

main — and feel helpless rage when
the boss micromanages.

Micromanagement also causes

DATELINE

® September 6-9 — NAB Radio
Show. New Orleans Convention
Center.

® September 6-9 — RTNDA 50th
International Conference & Ex-
hibition. New Orieans Convention
Center.

* September 7 — MTV Video
Music Awards. Radio City Music
Hall, New York.

¢ September 10 — 47th Annual
Emmy Awards. Pasadena Civic
Auditorium, Los Angeles.

nnagt 11

pendability, and focus (all of which
are key to a permanent hire).

‘While an intem who develops maturi-
ty and shows responsiblity during the in-
tership may become a candidate for per-
manent employment, most intems won’t
become permanent employees at the com-
panies where they intern — and compa-
nies shouldn’t expect them to do so.

people to feel frustrated at not being
allowed to grow, develop, and assume
responsibility.

While some people — those who
are ineffective, manipulative, self-
centered, or abrasive — require
tight supervision, employees who
are competent and motivated will
perform far better under looser
management.

¢ September 21 - December 13
— Fall Arbitron.

® October 4 — CMA Awards.
Grand Ole Opry, Nashville.

¢ October 4 — Yom Kippur.

® October 14-17 — RAB Board
Meeting. Boca Raton Resort &
Club, Fiorida.

® October 21 — First game of the
World Series.

®* October 20—21 — CRS
Southeast. Charlotte, NC
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The Old Way.

Digital Courier's Way.

Say Goodbye To Courters And Dubs.

This is supposed to be the digital age. So why

are you still waiting around for couriers,
analog dubs or satellite feeds?

Join the Digital Courier International network.
It's a fast, digital solution for audio delivery.

With DCI you can ship and receive CD
quality audio spots over phone lines. In fact,
commercials can be delivered to you from
across the continent in as little as one
hour. With traffic instructions attached.

This will cut down on the missed air
dates and make-goods that you get all
too often using couriers, satellite feeds

and any other digital delivery system.
DCl is the only two-way
audio distribution network in
the world that connects radio
stations, production studios e
and distribution houses, too. ===
There’s no charge to receive spots. We'll
even pay for the lines and a 486 PC. All this
for a one-time installation fee of only $250.
So stop messing around with analog dubs.
Join Digital Courier International today.
Call Toll-Free 1-800-488-2021 for
~ more information.

Di ﬁ"ital Courier

SEE US AT BOOTH #955 AT THE WORLD MEDIA EXPO, N.A.B. RADIO HALL
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DATABASE LEADERS

THE BEST WORK WITH THE BEST.

o8
Z100 - New York WYNY - New York KABC - Los Angeles
KMPC - Los Angeles K101 - san Francisco KNBR - san Francisco
KSAN - san Francisco KFOG - san Francisco KYLD - san Francisco
KDMX - pallas WXTU - Philadelphia WMZQ - Washington
WIJZW - Washington KISS - Boston WIJMN - Boston
WKLB - Boston KBXX - Houston KYHS - Houston
KMPS - seattle KZOK - seattle KUBE - scattle
KJR FM - seattle Q1 06 - san Diego KIOZ - san Diego
KTCZ - Minneapolis WIL FM - st. Louis KIHT - st. Louis
WPOC - Baltimore B94 - pittsburgh WZPT - pittsburgh
KMLE - Phoenix KW]}J - portland KNCI - sacramento
KRAK - sacramento KSS] - Sacramento KHTK - sacramento
K95 - columbus WSOC - charlotte WSSS - charlotte
WMAG - Greensboro WSM FM - Nashville WRMF - w. pPaim Beach
WRLX - w. Paim Beach W]NO - W. Palm Beach KRST - Albuquerque
B106 - columbia KZST - santa Rosa CFOX - vancouver
K97 - Edmonton CKRM - Regina ADFM - Australia

Interep Radio Store S.W. Networks
b ¥

Fairwest Direct is a full service direct marketing company. From the building and management of a pure
database to the development of targeted direct mail and telemarketing campaigns, leading stations
rely on the company that pioneered the concept of Loyalty Marketing for radio.

Call Reg Johns, Rob Sisco or Jim Smith at Fairwest Direct and let us help you chart your
course in direct marketing strategies.

LOYALTY MARKETING SYSTEMS

DIRECT MAIL ®* TELEMARKETING ® INTERACTIVE SYSTEMS ® DATABASE MANAGEMENT * SALES APPLICATIONS

9815 CarroLL CANYON RoaD, SuUITE 206, SAN DIEGO,CA 92131 PHONE (619) 693-0576 Fax (619) 693-0778
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FILMS

WEEKEND BOX OFFICE
SEPTEMBER 14

1 Mortal Kombat $8.28
(New Line)

2 Dangerous Minds $7.88
(Buena Vista)

3 The Prophecy $7.51

(Miramax)”

4 Desperado $6.02
(Columbia)

5 A Walk in The $5.47
Clouds (Fox)

6 Babe (Universal)  $4.56

7 Something To Talk $3.80
About (WB)

8 The Usual Suspects $3.72

(Gramercy)

9 Waterworld $3.47
(Universal)

10 Apolio 13 $3.05
(Universal)

All figures in millions
* First week in release
Note: Figures refiect a three-day weekend

Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week's openers include “To
Wong Foo, Thanks For Every-

thing, Julie Newmar,” starring
Patrick Swayze, Wesley
Snipes, and John Leguizamo
—in drag. The film’'s MCA sound-
track showcases 11 tunes, includ-
ing the reunited LaBelle's “Tum it
Out” and a solo Patti LaBelle’s
cover of “Somewhere Over The
Rainbow,” and Cyndi Lauper's
“Hey Now” (a remixed version of
her “Girs Just WantTo have Fun”).
Cuts by Salt-N-Pepa, Crystal
Waters, Chaka Khan, the Com-
modores, Tom Jones, Monifah,
Charisse Arrington, and Rach-
el Portman complete the LP.
Also opening this week is
“National Lampoon’s Senior
Trip.” The film’s forthcoming
Capricorn soundtrack sports
songs by Our Lady Peace,
Matthew Sweet, 311, Mor-
phine, and the Jayhawks. The
Muffs, God Lives Underwater,
lan Moore, Daisyhaze, Shov-
eljerk, Phunk Junkeez, Hay-
ride, and Seven Day Diary
also contribute tracks to the LP.

PRECIOUS METAL

The RIAA has issued the following awards for the month of August:

MULTIPLATINUM ALBUMS

“The Hits,” Garth Brooks,
Capitol; “The Joshua Tree,” U2,
Island; “Timepieces/Best Of,"
Eric Clapton, Polydor (7 million);
“Cracked Rear View,” Hootie &
The Blowfish, Atlantic (6 million);
“HiStory: Past, Present & Future
Book I” (box set), Michael Jack-
son, Epic; “Throwing Copper,”
Live, Radioactive; “Yes | Am,”
Melissa Etheridge, Island;
“Pocket Full Of Kryptonite,” Spin
Doctors, Epic (5 million); “Mon-
ster,” R.E.M., WB; “Very Neces-
sary,” Salt-N-Pepa, London;
“Greatest Hits, Volume II,” Reba
McEntire, MCA; “Rattle And
Hum,” U2 (4 million); “Pocahon-
tas” ST, VariousArtists, Walt Dis-
ney; “Wiidflowers,” Tom Petty,
WB; “Cross Road,” Bon Jovi,
Mercury; “Regulate ... G Funk
Era,” Warren G, Violator/RAL;
“Read My Mind,” “Greatest Hits,”
and “For My Broken Heart,” Reba
McEntire; “Life’'s ADance,” John
Michael Montgomery, Atlantic;
“LoveAt First Sting,” Scorpions,
Mercury (3 million); “John Micha-
el Montgomery,” John Michael
Montgomery; “The Woman In
Me,” Shania Twain, Mercury;
“Best Of Sade,” Sade, Epic; “Un-
der The Table And Dreaming,”
Dave Matthews Band, RCA;
“Four,” Blues Traveler, A&M;
“Seal,” Seal, ZTT/Sire/WB,;
“Weezer,” Weezer, DGC/Geffen;
“You Might Be A Redneck If ...,
Jeff Foxworthy, WB; “Alibis,”
Tracy Lawrence, Atlantic; “Cra-
zy World,” Scorpions; “In The
Dark,” Grateful Dead, Arista (2
million).

PLATINUM ALBUMS

“These Days,” Bon Jovi; “HIS-
tory: Past, Present & Future
Book I” (box set), Michae! Jack-
son; “Jagged Little Pill,” Alanis
Morissette, Maverick/Reprise;
“Pocahontas” ST, Various Art-
ists; “Batman Forever” ST, Vari-
ous Artists