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The second installment in R&R’s ongoing
tribute to the people who helped build

the Country format focuses on the

years 1958 to 1966. Ted Cramer, George
Crump, Ralph Emery, Chris Lane, Mike
Oatman, Bill Robinson, and Mike Sanders
share their experiences.

In addition, this special expanded
section features the results of R&R’s 20th
annual Country Radio Readers’ Poll as
well as the Top 50 “Power Gold” titles for
the 18-34 and the 25-54 demos.

Begins Page 35

ALTERNATIVE EVOLUTION

The list of panelists for consultant/artist
manager Jeff Pollack’s New Media &
Music Gonference 1996 reads like a
“Who's Who” of the Alternative format.
While stressing his commitment to Rock,
Pollack explains the reasons for his
deepening involvement with Alternative.
Page 112

PEOPLE IN THE NEWS

* Eddie Haskell now WYCD/Detroit PD

® Abbey Konowitch becomes
Exec. VP for MCA label:
Jayne Simon named MCA
Sr. VP/Mktg. & Sales

* Peter Gardner appointed Ops Mgr;
Amanda Barnett becomes News Dir;
Cameron Fairchild now Exec. Editor
as Country KSNN/Dallas flips to News

Page 3

CHR/POP

» EVERYTHING BUT THE GIRL Missing (Atiantic)
CHR/RHYTHMIC

* BRANDY Sittin' Up In My Room (Arista)
URBAN

* BRANDY Sittin’ Up In My Room (Arista)

URBAN AC
* MARY J. BLIGE Not Gon' Cry (Arista)

COUNTRY
* GARTH BRODKS The Beaches Of Cheyenne (Capitol)

NAC
* SPECIAL EFX Seduction (JVC)

HOT AC
© MARIAH CAREY One Sweet Day (Columbia/CRG)

AC
* ROO STEWART So Far Away (Lava/Atlantic)

ACTIVE ROCK

* EVERCLEAR Santa Monica (Watch...) (Capitol)

ROCK
* COLLECTIVE SOUL The World | Know (Atiantic)

ALTERNATIVE
* ALANIS MORISSETTE Iionic (Maverick/Reprise)

ADULT ALTERNATIVE |
* GIN BLOSSOMS Follow You Down (A&M) 1

NEWSSTAND PRICE $6.50

Roger Nadel.

MARCH 1. 1996

GBS Dances The ‘GM Shuffle’

@ Claus upped to VP/Station Operations; new
GMs for Los Angeles, Detroit, Pittshurgh stations

' KFWB-AM & KTWV-FM/LosAngeles VP/GM Chris Claus has
been elevated to VP/Station Operations for CBS Television & Radio.
In this newly created post, Claus will coordinate the news, program-
ming, and marketing among the company’s 39 radio and 15 TV sta-
tions. Assuming Claus’s former post at the all-News/NAC combo is

Nadel’s previous position — VP/GM at all-News/Oldies WW]J-
AM & WYST-FM/Detroit — has been assumed by Shadow Broad-
casting Services President/GM Rich Homberg. Concurrently, WBZ/

CBS/See Page 23

b,l ore than 200 Talk radio
professionals converged
upon Washington, DC last week
for the first annual R&R Talk
Radio Seminar. Programmers,
managers, syndicators, and hosts
assembled for the two-day pro-
gram to attend workshops, listen
to speakers, and chat in the hall-
ways.

The event was so well-re-
ceived, that R&R Publisher/CEO
Erica Farber took to the podium
at Saturday night’s closing dinner
to announce the seminar will be
held again in 1997.

Political Insiders

The conference program was
studded with appearances by nu-
merous Talk stars and political in-
siders. White House Press Secre-
tary Mike McCurry attended the
opening night cocktail party as
compensation for having to bow
out of a scheduled speech to the
attendees.

Sr. Presidential Advisor
George Stephanopoulos, who
filled in for McCurry on Friday

Clockwise from top: KABC/L.A.’s Michael Jackson (1), WRKO/
Boston’s Jerry Williams, and WABC/New York’s Bob Grant at
“Deans Of Talk Radio” session; White House advisor George
Stephanopoulos; syndicated talker Dr. Laura Schiessinger.

First R&R Talk Radio Seminar Attracts Format’s Elite

i Two-day conference draws more than 200 Talk professionals; program to be held again in *97

morning, stressed that Talk radio
is a powerful medium and urged
broadcasters to take responsibili-
ty for their shows’ content.

“You have become America’s
town hall. Take responsibility for
your words. It is not free speech
when somebody incites people to
violence,” Stephanopoulos said,
referring to broadcasts by G. Gor-
don Liddy.

According to Stephanopoulos,
President Bill Clinton will not ap-
pear on either Rush Limbaugh’s
or Liddy’s shows because those
hosts have been excessively per-
sonal in their attacks on the Pres-
ident and First Lady Hillary
Rodham Clinton.

The same session featured an
appearance by Tony Blankley,
Press Secretary to House Speak-
er Newt Gingrich.

Big Voices, Big
Personalities
Friday’s luncheon was highlight-
ed by the satirical folk music of
Warner/Reprise recording art-

SEMINAR/See Page 32
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Stern Steers Course For New Network

B ‘King Of All Media’ pacts with Infmltv to create first air talent web

Mel Karmazin, and
Stern agent Don
Buchwald were all on
hand to discuss the vi-
ability of such a net-
work as well as the
current status of “The
Howard Stern Show.”

By CYNDEE MAXWELL
R&R ROCK EDITOR

NEW YORK —
Life is looking good
for Infinity Broad-
casting’s super-talent
Howard Stern. The
WXRK morning host
is now syndicated in

22 markets (with two The Name
more affiliates expect- Game

ed to be announced Explaining the or-
soop); his books — Buchwald, Stern, Karmazin igin of thc,: ‘.‘ang of
“Private Parts” and All Media” title, Stern

“Miss America” — were both best sellers; he’s  says, “About the time Michael Jackson decid-

ed he was the “King Of Pop” and forced MTV

Glass Breaks In
As Universal
President

Daniel
Glass has been
promoted from
Exec. VP/GM
to President of
Universal
Records.

“Daniel is an
outstanding
leader and ex-
ecutive who
understands
both talent and

Glass

syndicated on E! Entertainment Television; and
preproduction has begun on the film version of

“Private Parts.”

Now Stern has cemented the foundation for
the next step in his career — the Howard Stern
Radio Network. On February 22, Stern and In-
finity announced they have formed a partnership
to create the industry’s first network of air talent

to announce him as [such], I got on the air with
Robin [Quivers] and talked about how unbe-
lievable it was. All you have to do in America is
give yourself a name or a title; for a while, peo-
ple will know you came up with the idea, but
then they’ll forget. The name sounds stupid at
first, but eventually it will catch on and years

to be guided and approved by the “King Of All

Media” himself. Stern, Infinity President/CEO

STERN/See Page 104

the business,” said Dowg Morris,
Chairman/CEO of Universal par-
ent MCA Music Entertainment
Group. “We are pleased to rec-
ognize his abilities with this well-
deserved promotion.”

Glass told R&R, “T think [this
promotion] formalizes my rela-
tionship with the company and

GLASS/See Page 23

Radio Really Reaches Working Women — See Page 19
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1991 Label of the Yéar RéB and Billboard
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1992 Label of the Year R&R and Billbgard

41993 Label of the Year R&R and Billboard

1994 Label of th.e Year R& R and Billboard
1995 Label of the Year R&R and Billboard
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Thank you country radio for your continued support!
. L ] .

NASHVILLE
Musie. Commitment. Artistry.
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Haskell Named PD
At WYGD/Detroit

WYCD/Detroit Asst. PD/MD
Eddie Haskell has been promoted
G to PD. He’s been
serving as acting
PD of Infinity’s
“Young Country”
since the Febru-
ary 5 resignation
of Al Casey, who
is transferring to
all-News convert
S KSNN/Dallas as
JSS morning news
anchor (see story,

Haskell this page).

“Eddie has shown strong leader-
ship and commitment during his two
and a half years on our team,” said
WYCD VP/GM Scott Meier. “I'm
confident his vision, not to mention
that Oklahoma charm, will lead us
confidently into the future.”

Haskell told R&R, “It’s exciting
to be able to continue the project Al
and I had been working on over the
last couple of years. He did a great
job putting this team together, and
F'm honored to follow in his foot-
steps.”

Haskell arrived at WYCD in his
most recent post in August "93; the
station had flipped to Country three
months earlier. His prior experience
includes a year at CHR WKSE/Buf-
falo, where he was Asst. PD/after-
noons, and six years at CHR
WXLK/Roanoke, where he was
OM when he left in 1992.

‘Sunny 95’/Dallas
Now “All-News 94.9’

Infinity Broadcasting’s KSNN/
Dallas-Ft. Worth flipped from
Country “Sunny 95” to “‘All-News
94.9 FM” on Tuesday (2/27) at 1pm.
The first round of appointments in-
cludes Peter Gardner as OM,
Amanda Barnett as News Direc-
tor/morning news co-anchor, and
Cameron Fairchild as Exec. Edi-
tor.

KSNN is the only major-market
FM station originating an all-News
format. The station will sport a 24-
person local news staff and use the
resources of CNN, Associated
Press, Bloomberg Business News,
Color Radar Weather, and Metro
Traffic Control. KSNN PD Dan
Pearman told R&R that the staff-
ing is about 70% complete, and the
final 30% should be finished by
April 1.

“All-News 94.9 FM” has also en-
tered into an agreement with Belo
Corp. crosstown WFAA-TV that
allows both stations to share local
news resources.

“Up until now, Dallas-Ft. Worth
was the only market among the top
eight in the nation without an all-

KSNN/See Page 23
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- 1995 Recorded Music Sales

| (Unit Shipments In Millions)

Format 1995
CD 7276
CD Single 17.2
Cassette 2726
Cassette / Single 70.7
Vinyl LP / EP 2.2
|| Vinyl Single 10.2
; Music Video 2.6
TOTAL 1113.1

| their'93-'94 gain of 33.6%.

1

L

’95 Record Sales Down 0.9%
I Sluggish consumer spending, computers blamed

ewly released RIAA figures show 1995 record sales
down 0.9% over 1994, the first downtum since 1991.
Cassettes suffered the biggest sales drop, plummeting
21.1%. CD sales increased, but only by 9.9% — far below

According to the RIAA, retailers and manufacturers attribute the slow-
down to sluggish consumer spending, retail's general economic health,
and competition from computer games and online services.

The RIAA points out that the total value of music shipments increased
2.1% to $12.3 billion, however. Total dollar values have grown during each
of the past 10 years, regardless of units sofd.

!

I

1994 % Change !

662.1 +9.9 ;
9.3 +85.0

345.4 -21.1 I

811 -128 !

1.9 +15.8 ,
1.7 -12.8
11.2 +125
1122.7 -0.9

Konowitch Exec. VP, Simon Sr. VP/
Marketing & Sales At MCA Records

In line with the
continued expan-
sion of its parent
company, MCA
Records has [&
named Abbey |
KonowitchExec. |
VP and Jayne Si-
mon Sr. VP/Mar-
keting & Sales.
Konowitch exited §
the GM post at
Maverick
Records late last year; Simon most
recently headed the sales department
at Geffen/DGC Records.

“Icouldn’t be more pleased to an-
nounce the appointments of Abbey

Konowitch

and Jayne to
MCA Records,”
| said President
i Jay Boberg.
“They form the
core of our new
& leadership team, |
which I believe is
second to none in
the music indus-
try.”

Konowitch add-
ed, “With Jay’s
leadership and vision, MCA is ideal-
ly positioned to maximize a strong
roster of both established and de-
veloping artists with a new style and

MCA/See Page 23

Simon

WEA Mounts Regional Promotions
P ; o2 !

During a recent meeting in Hawaii, WEA Chairman/CEO David Mount
elevated five of his branch managers to regional VPs. L.A.’s Brent Gor-
don, Chicago’s Denny Schone, Dallas’s Randy Patrick, Atlanta’s Bill Biggs,
and Philadelphia’s Ray Milanese joined Pete Stocke of New York, who
was named a regional VP in 1984. Gathered are (I-r) Stocke, Schone,
Mount, Gordon, Biggs, Patrick, and Milanese.

310-788-1625
310-553-4330
310-788-1675

310-203-8727
310-203-9763
310-553-4056

310-553-4330  310-203-8450

moreinfo @ rronline.com
newsroom @ rronline.com
jiif@rroniine.com

hmowry @rronline.com
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Assembled to christen Stonecreek Recordings, an exclusive label ven-
ture between Boyz Il Men and Sony Music Entertainment, are (I-r) group
members Michael McCary and Nathan Morris, Sony Music Entertainment
President/CEO Thomas Mottola, and the group’s Wanya Morris and Shawn
Stockman.

Morris Gets 50% Of Interscope ... Again

MCA Music Entertainment Group Chairman/CEO Doug Morris has
announced his company’s long-awaited 50% acquisition of Interscope
Records. This is the second such deal engineered by Morris, who also
acquired half of Interscope for the Warner Music Group in 1990.

“I’'m pleased to renew my association with [Interscope co-founders] Jim-
my Iovine and Ted Field, two brilliant individuals who have redefined the
music industry over the last five years,” said Morris. “We believe in Inter-
scope’s management and their incredible instincts for recognizing the mu-
sic of tomorrow.”

The agreement is unusual because it allows MCA to choose not to release
Interscope music it finds objectionable, thus safeguarding against the “gang-
starap” controversy surrounding WMG’s ownership of the Westwood, CA-
based label. Such titles may be released through third parties, with MCA
enjoying no ownership interest.

Financial terms were not disclosed, but MCA reportedly paid about $200
million with an option to purchase the other half of Interscope in five years.

| This would net Iovine and Field an $80 million profit, since WMG sold its

INTERSCOPE/See Page 23
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RADIO BUSINESS

[ Company strengthens presence with TDI in $300 million deal

Mel Karmazin is zigging while everybody else is zagging.
With the rest of radio’s titans racing to take advantage of the
relaxed radio ownership rules by gobbling up station groups,
Karmazin's Infinity Broadcasting is purchasing the country’s
dominant transit advertising company, TDI Worldwide, for

$300 million.

“The combination of Infinity’s
radio stations and TDI's outdoor
presence gives us a tremendous
opportunity to expand local adver-
tising in the nation’s biggest mar-
kets,” Karmazin said in a prepared
statement.

TDI, which had consolidated
revenues of about $262 million last
year, licenses exclusive advertis-
ing rights from more than 100 tran-
sit companiesin 26 U.S. cities and
London. The transit ad firm oper-
ates in Infinity’s largest markets,
including New York, Los Angeles,
Chicago, San Francisco, Philadel-
phia, Dallas, Atlanta, and Wash-
ington, DC and sells advertising on

EARNINGS

hancellor Broadcasting Com-
pany (Nasdag: CBCA) has re-
leased its first earnings report — with-
out the eamings. That figure and some
others are excluded from the report be-
cause the company is in a Securities
& Exchange Commission “quiet pe-
riod,” which ends on March 9.
in the meantime, the company did
reveal net revenue of $64.3 million
for 1995, compared to $26.3 million
for 1994. The company recorded a
loss of $11.5 million in 1995, com-
pared with a $106,000 loss for 1994.

The company's broadcast cash
fiow also rose, from $10 million in
1994 to $25 million in 1995, For the
fourth quarter, broadcast cash flow
increased to $6.5 million, compared
to $5.3 million for the same period
the previous year.

The company's stock-was just is-
sued February 9 and per-share eam-
ings aren't applicable yet.

FX Broadcasting (Nasdaq:
SFXBA) posted a fourth-quar-
ter loss of $593,000 (nine cents per
share), compared to a $305,000 def-
icit (four cents) the previous year. Net
revenues increased 42.5% to $21.5

vehicles, in transit stations, and
transit shelters.

Great Advertising
Similarities

Infinity made the purchase be-
cause of the great similarities be-
tween transit advertising and radio
advertising, said Infinity CFO Far-
id Suleman.

“The aspects of the radio busi-
ness we really like are the same
for [transit advertising],” said
Suleman. “While there is a lot of
competition for in-home attention
—i.e. TV, cable, and now the in-
ternet — out of the home, radio is
dominant. And like radio, transit

Chancellor ‘Quietly’ Posts Big Revenue Gains

million.

For the year, SFX suffered losses of
$4.4 million (68 cents), compared to a
$1.8 million loss (26 cents) in 1994,
Operating income for the year was
$7.85 miflion (down from $12.6 million),
principally aftributable to a previously
announced one-time $5 million pretax
charge related to the estimated losses
on the Texas Rangers broadcast rights.

Company President/CEO Steven
Hicks said, “The investments we made
in the third quarter of 1995 resuited in
improved station performance in the
fourth quarter and thus far in 1996 as
well”

Including the company’s recent
agreement to acquire Prism Radio
Partners, the company owns, oper-
ates, and provides service to or has
agreed to acquire 51 radio stations in
16 markets.

axson Communications (Nas-

- daq; PAXN) reported a fourth-
quarter net foss of $5.6 millior: (16 cents
per share), resulting in a full-year loss
of $33.4 million (97 cents) in 1995, com-
pared to a $4.5 million loss {14 cents)
for the year in 1994. Revenue growth
was strong, though, with fourth-quar-

is out of the home, it’s local, and
it requires very little capital expen-
diture so it generates tremendous
cash flow.”

Suleman said Infinity would not
sell TDI’'s London operation or
those in cities where the company
had no stations. “It is a very attrac-
tive business on a stand-alone ba-
sis.”

According to Suleman, TDI
CEO William Apfelbaum, who
along with TDI co-owners will get
$240 million cash and $60 million
in Infinity stock, will continue to
run the company independently.
“Since both businesses are doing
extremely well, we will try to max-
imize each company, then we will
look at cross-promotion opportu-
nities.”

And while management was
studying how to “maximize” and
cross promote, it was unknown
how long it would take to deter-
mine the best course of action.

ter receipts up 42% to $31.5 million
and annual grosses rising 66% to
$103 mitlion.

Broadcast cash fiow jumped
108% to $11 million in the fourth
quarter, compared to $5.3 mitlion the
previous year. For the year, broad-
cast cash flow aiso soared 108% to
$30 million.

sborn Communications

(Nasdaq: OSBN) registered
fourth-quarter earnings of $7.7 mil-
lion ($1.41 per share), compared to
last year's fourth-quarter $1 million
profit (19 cents). The increase is pri-
marily due to the gain of nearly $8.1
million on the sale of the company’s
TV station in Anniston, AL. Net rev-
enues for the quarter dipped 6% to
$10.30 million, from last year's $10.9
million.

Eamings for the year were $2.7 mil-
lion {60 cents), compared to last
year's $1.6 million (29 cents). Net
revenues for the year increased 13%
from $34.6 million to $39.1 million.

Osborn operates radio stations,
Muzak franchises, entertainment
properties, and cable television sys-
tems in hospitals.

Infinity Buys Dominant Transit Ad Firm ~ BUSINESS BRIEFS

McCain Persists With Spectrum Auctions Proposal

fthough Sen. John McCain's (R-AZ) proposal to make spectrum auc-

tions law didn't make it into the Tkeconynunications Act, he's not done trying. The
senator is now suggesting that a spectrum auction proposal be attached to a bill that |
would raise the federal debt imit. However, opposition to raising the federal debt imitmay
kil the proposal before it even gets off the ground.
Broadcasting lobbyists have said the McCain proposal was rejected by House and
Senats leadership, afthough Sen. Bob Dole is known to favor auctioning the spectrum.
MoCain's office says the proposal remains on the table.
While the proposal would apply only to digital TV spectrum, it may seta precedent for
other spectrum. FCC Chairman Reed Hundt said in a speech last Wednesday before
cornmunications professionals and joumalists that he would like to see auctions mandat-
ed by Congress, because it would end debate on the topic among the commissioners.

FCC: Shutdown Would Delay Telecom

CC Chairman Reed Hundt wamed last week that if there is another
govemment shutdown in March, the FCC will not meet any of its deadlines
under the Telecommunications Act. The agency is temporarily funded until March.

Multi-Market Selling More Stock
M ulti-Market Radio Inc. will offer 5 million shares of Class A common -
stock with an anticipated price of $9.94 per share. N
The company currently has 2.99 million outstanding shares of ClassAstock, :
140,000 shares of Class B (with 10 votes per share), 360,000 shares of Class
C non-voting stock, and 700,000 shares of preferred stock. The stock closed at
$10.75 at presstime Tuesday (2/27).
The managing underwriters on the new offering are Prudential Securities Inc.,
Lehman Brothers Inc., Oppenheimer & Co., and BT Securities Corp.
New York-based Multi-Market is owned by the Sillerman Companies and is
chaired by Bruce Morrow, better known to radio listeners as “Cousin Brucie.”

FCC Slaps WHFS With $38,000 In Fines

Even as former WHFS-FM/Washington NSM Patricia Ebbert's end-
less battle against her past employer plods through the U.S. Court of
Appeals for the District of Columbia, allegations she aired before the FCC will
cost the station $38,000.

Ebbert is currently asking the court to force the FCC to hold a hearing on :
whether former WHFS owner Duchossois Communications was qualifiedto
sell the station to Liberty Communications, which may hold up the closingof
the station’s sale to SFX Broadcasting. :

Ebbert's fight with WHFS began when it dismissed her husband, DJ Damian
Einstein, because of a speech impediment. Ebbert was later dismissed, she :
contends, for defending her husband, who ultimately returned to the station.

In multiple filings with the FCC, Ebbert called for the revocation of Duchos-
s0is’s license on the grounds that WHFS management had intentionally broken
several FCC rules. Now the FCC is penalizing WHFS: :

« $2000 for violating political advertising lowest unit charge rules

* $20,000 for using a studio transmission link without FCC clearance

* $2000 for misidentifying the station location

« $2000 for airing phone conversations without prior notification i

« $1000 for broadcasting “material obtained from other sources” without pemnission

« $6000 for not identifying the sponsors of two shows

» $5000 for failing to distribute all of the prizes in one promotion and giving

employees tickets advertised as prizes for the public.

.I—acor Closer To Noble Purchase

Jacor Communications is a bit closer to completing its $152 million
acquisition of Noble Broadcast Group.

Last week Jacor obtained a warrant allowing it to buy about 79% of Noble's
outstanding shares, and it has entered into a stock purchase agreement to
acquire the rest. Jacor also purchased the assets of a Noble subsidiary that
supplies programming to and sells airtime for XTRA-AM & FM/San Diego, and
it entered into time brokerage agreements with Noble's KATZ-AM, KMJM-FM
& KNJZ-FM/St. Louis and WSPD-AM, WRVF-FM & WVKS-FM/Toledo.

© live

RTNDA Lashes Back At CIA

In response to the CIA’s admission that it does not shy away from having
intelligence agents impersonate journalists, the Radio-Television News Di-
rectors Association has asked Congress to tighten the rules.

“Spies are spies, and journalists are joumalists. Both have jobs to do. But they
are very different jobs, and they should always be kept separate,” RTNDA Pres-
ident David Bartlett said in a release. “Otherwise, the credibility, and even the -

The Lund .C"Bl:_lﬂlﬂl.:al’li.ls. ... The Experts in Radio Programming Consulting

Format design, music, promotions, marketing, talent deyelopment
customized for your station’s needs . ..

Call John Lund today!

The Lund Consultants to Broadcast Management, Inc. 415-692-7777
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KIIM-FM, Tucson: From a
12.0 to a 19.4 with 25-54!

— Jamie Slone
Vice President & General Mgr.
o KIIM-FM, Tucson

g
i

T
he formula to

our success is simple.
We implemented the
strategic plan that we ol
worked out with The L ey tion, then uses a
Research Group and L &
in the process used a
number of their newest
tools. We worked hard to help you win —
to execute the plan pre- and stay strong —
cisely the way it needed to be carried out.
My goal was to do exactly what our
strategy prescribed, and you can see ments. Some managers may
the incredible results.. #1 witha 19.4. | have the perception that using

I'm ecstatic! The combination of

The R h Group’ . the best is prohibitively expen-
e Research Group’s strategic advice _ _
and their great new tools has really paid | °'V¢ With The Research Group,

off for KIIM-FM and made a believer that is not true. Call today
out of me. We're fortunate to be about our availability in your
associated with such an outstanding
company, and we're honored to have
them on our team.”

The Research
Group develops

the right informa-

special system of

strategic planning

in tough, competitive environ-

marketplace and for prices that
will fit your budget.

For great results like these, call Larry Campbell, President, (206) 443-3888.

The Research Group

The World’s Foremost Strategic Advisors to Radio
2601 FOURTH AVE, SUITE 250 ® SEATTLE, WA 98121  (206) 443-3888

Now an employee-owned company.

*Summer to Fall 1995 Abritron. AQH Share, 25-54, M-S, 6A-12M.
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o WHAM-AM, WHTK-AM, WPXY-FM & WVOR-

FM/Rochester $30.5 million

American Radio Systems reac

ownership limit in Rochester, building a
seven-station cluster in this deal with the

Lincoln Group.

TRANSACTIONS

3

Dollars To Date: $1,111,565,249

(Last Year: $532,003,767)

This Week’s Action: $74,006,300

(Last Year: $34,087,720)

nos Mib naw Stations Traded This Year: 269
(Last Year: 154)

Stations Traded This Week: 23

(Last Year: 20)

w5

Rochester In ‘Seventh Heaven’ For ARS
Ul Fairbanks doubles up on Florida coast

WHAM-AM, WHTK-AM,
WPXY-FM & WVOR-FM/
Rochester

PRICE: $30.5 million

TERMS: Duopoly deal; cash

BUYER: American Radio Systems
Corp., headed by Chairman/CEO
Steve Dodge. It owns 16 other stations,
including WCMF-AM & FM & WRMM-
FM/Rochester.

SELLER: Lincoln Group L.P, head-

FREQUENCY: 1180 kHz; 1280 kHz;
97.9 MHz; 100.5 MHz

POWER: 50kw; Skw; 50kw at 400 feet;
50kw at 479 feet

FORMAT: News/Talk; Talk; CHR; AC
BROKER: Blackburn & Co. Inc.

3 % %
Brill Media Stations
PRICE: $2 million
TERMS: Cash
BUYER: Jim Ingstad Broadcasting,
headed by President Jim Ingstad. It

ed by President Albert Wertheimer

owns 31 other stations.

SELLER: Brill Media Co., headed by
President Allan Brill. It owns 12 other
stations.

BROKER: Tony Rizzo of Blackburn
& Co. Inc.

KQFN-AM/West Fargo, ND
(Fargo-Moorhead)
FREQUENCY: 1550 kHz
POWER: 10kw day/Skw night
FORMAT: News/Sports

KQWB-FM/Moorhead, MN

6 Broadcasts
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« Brill Media stations $2 million

DEAL OF THE WEEK Jl 1996 DEALS TO DATE B TRANSACTION AT AGLANCE §

* KQFN-AM/West Fargo, ND (Fargo-Moorhead)

* KQWB-FM/Moorhead, MN
* KBZR-FM/Coolidge, AZ $7.35 million

* KDTK-FM/Prescott Valiey, AZ $120,000

* KWQH-FM/San Luis Obispo, CA $102,500
* WIRA-AM/Ft. Pierce & WCLB-FM/West Palm Beach $23 million
* WKLN-AM/St. Augustine Beach, FL $6000 (approx.)

» KQDS-AM & FM/Duluth, MN $262,800
*» WGMM-FM/Big Flats, NY $425,000
* WJRM-AM/Troy, NC $10,000

| g8 WWBV-FMWBeaver Springs, PA $230,000
.« WNAX-AM & FMW/Yankton, SD (Sioux City, 1A) $7 million

o WUTK-AM/Knoxville $200,000

. WVSR-AM & FMW/Charleston & WBES-FM/Dunbar, WV $2.8 million

FREQUENCY: 98.7 MHz
POWER: 100kw at 581 feet
FORMAT: Rock

i *

KBZR-FM/Coolidge
PRICE: $7.35 million
TERMS: Asset sale for cash
BUYER: NPR Phoenix L.L.C., head-
ed by President Scott Fey. Phone:
(415) 567-4457

SELLER: Rainbow Broadcasting
Inc., headed by President Jayson
Brentlinger. Phone: (602) 423-0955

| FREQUENCY: 103.9 MHz

POWER: 1.4kw at 1345 feet
FORMAT: CHR
BROKER: Serafin Bros.

KDTK-FM/Prescott Valley
PRICE: $120,000

TERMS: Asset sale for a 15-year prom-
issory note at 8% interest

BUYER: W. Grant Hafley. He owns five
other stations. Phone: (614) 432-5605
SELLER: Mic Rathje. Phone: (602)
299-1886

FREQUENCY: 98.3 MHz

POWER: 875 watts at 2526 feet
FORMAT: This station is dark.

L WS ) |
KWQH-FM/San Luis Obispo
PRICE: $102,500

TERMS: Asset sale for cash

BUYER: Radio Representatives Inc.,
headed by President Norwood Patter-
son. Phone: (805) 528-1996
SELLER: Clamshell Communica-
tions Corp., headed by President Ri-
chard DeWitt. Phone: (619) 560-1690
FREQUENCY: 97.1 MHz

POWER: 2.5kw at 1020 feet
FORMAT: This station is dark.

WIRA-AM/Ft. Pierce & WCLB-
FM/West Palm Beach

PRICE: $23 million

TERMS: Duopoly deal; cash
BUYER: Fairbanks Communications
Inc., headed by President Richard
Fairbanks. It owns six other stations,
including WJNO-AM, WJNX-AM,
WRLX-FM & WRMF-FM/West Palm

| Beach.

SELLER: Ardman Broadcast-
ing Corp., headed by President
Myer Feldman. it owns three
other stations.

FREQUENCY: 1400 kHz; 95.5 MHz
POWER: 1kw; 100kw at 981 feet
FORMAT: Sports; Country

BROKER: Joseph Sitrick & Richard
Sharpe of Blackburn & Co. Inc.
COMMENT: See WVSR-AM & FM &
WBES-FM/Charleston, WV deal.

WKLN-AM/St. Augustine Beach
PRICE: $6000 (approx.)

TERMS: Asset sale for cash and as-
sumption of an undisclosed amount of
debt

BUYER: WKLN Radio-TV Inc., head-
ed by President David Crane. Phone:
(904) 794-0200

SELLER: Visitor Information Radio
of Florida Inc., headed by President
C. Lockwood Smith. Phone: (904)
794-0200

FREQUENCY: 1170 kHz

POWER: 650 watts

FORMAT: News/Talk

i e i
% d -'%-"-:E
KQDS-AM & FM/Duluth
PRICE: $262,800

TERMS: Asset sale for cash
BUYER: KQDS Inc.,headed by Pres-
ident Anthony Fant. He has interests
in seven television stations. Phone:
(205) 871-3268

SELLER: Greater Muskegon Broad-
casters Inc., Tim Achterhoff, Randy
Crow, David Dexter, Fifth Reformed
Church, Clara Nedeau, Alexis Rog-
oski, Elise Hanson, and Frances
Sova, selling The Great Duluth
Broadcasting Co. Inc. Phone: (616)
722-2091

FREQUENCY: 1490 kHz; 94.9 MHz
POWER: 1kw; 100kw at 699 feet
FORMAT: Rock; Rock

BROKER: The Connelly Co.

S |
WGMM-FM/Big Fiats

PRICE: $425,000

TERMS: Asset sale

BUYER: Eolin Broadcasting Inc.,
headed by Robert and Doloris Eolin
and John Horn. It also owns WCBA-
AM & FM/Corning, NY.

SELLER: Culver Communications
of Big Flats Inc., headed by Presi-
dent Margaret Greene
FREQUENCY: 97.7 MHz

POWER: 1.3kw at 482 feet
FORMAT: Oldies

BROKER: Dick Kozacko of Kozac-
ko Media Services

T

WJRM-AM/Troy

PRICE: $10,000

TERMS: Asset sale for cash
BUYER: Linda Wallace Norman and
William Norman Jr., each acquiring
a 50% interest in Montgomery
Broadcasting Inc. They have inter-
ests in three other stations. Phone:
(910) 576-1390

SELLER: John Wallace. He is Linda
Wallace Norman’s father. Phone: (310)
576-3041

FREQUENCY: 1390 kHz

POWER: 1kw

FORMAT: Country

Continued on Page 8
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/ We live, work
& . and play in a dazzling,
fast-paced multi-media

world. Everywhere you look,

images bombard the senses. Graphics

that don’t catch the eye, that are dated or

¥ poorly executed, are ignored. Even worse, they

can hurt your image and destroy ratings.

& ¢ ] Communication Graphics is a leader in the design and printing
of stickers and decals that stard out. We understand promotions,
and how graphics are an integral part of your success. Better

- “——w » . » »
ST still, we know how to add the essential ingredient to
_ the process: creativity.

For all your graphics and printing needs, let us help you
cut through the maze. Call us today.

Lommunication
Graphics Inc

Images that last.
1765 North Juniper, Broken Arrow, OK 74012 « 800-331-4438 « 918-258-6502 « FAX 918-251-8223

" LCKERS AND DECALS.

THE WAVE »
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TRANSACTIONS |7 — 7 1 More R&R Talk Radio Seminar Highlights
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Continued from Page 6 WUTK-AM/Knoxville smrv govprage bepinginage ot phOtOS: paaes e
r —— ! PRICE: $200,000

[ TERMS: Asset sale for cash

——

WWBV—F“M/BMeaver_Sp;ings BUYER: Dick Broadcasting Co. of
PRICE: $230,000 Tennessee Inc., headed by Chairmar/
Director James Dick. Phone: (423)

TERMS: Duopoly deal; asset sale for
cash » | 558-9244

BUYER: Starview Media Inc., head- | SELLER: University of Tennessee.
ed by President Douglas George. It | Phone: (423) 974-3247

owns WJUN-AM & FM/Mexico, PA. | FREQUENCY: 850 kHz

Phone: (717) 266-6606 POWER: 50kw

SELLER: Marnu Inc., headed by | FORMAT: News

President Pryor Neuber Jr. Phone:

(717) 966-0098 L |
FREQUENCY: 106.1 MHz e e
POWER: 175 watts at 1312 feet WVSR-AM & FM/Charleston &
FORMAT: AC WBES-FM/Dunbar
BROKER: Jim Hickman of Hickman | (Charieston)
& Assoc. PRICE: $2.8 million

TERMS: Duopoly deal; asset sale for

TR = cash

i : J BUYER: Bristol Broadcasting Co.,
x” po ey headed by President W.L. “Pete” Nin-

WNAX-AM & FM/Yankton inger. It owns seven other stations, in-

(Sioux City, 1A) . cluding WQBE-AM & FM/Charleston.
PRICE: $7 million SELLER: Ardman Broadcasting
TERMS: Asset sale for cash Corp., headed by President Myer

BUYER: Saga Communications Inc., | Feldman. It owns three other stations.
headed by President Ed Christian. It | FREQUENCY: 1240 kHz; 102.7 MHz;
owns 24 other stations. 94.5 MHz

SELLER: Roy H. Park Broadcasting | POWER: 1kw; 50kw at 404 feet; 8kw
of the Midwest Inc., headed by Pres- | af 525 feet

ident Wright Thomas FORMAT: Sports; CHR; AC
FREQUENCY: 570 kHz; 104.1 MHz BROKER: Bruce Houston of Black-
POWER: 5kw; 100kw at 981 feet burn & Co. Inc.

FORMAT: Country; Oldies COMMENT: See WIRA-AM & WCLB-

Radio Computing Services’ Tom Zarecki displays his wares in the seminar’s exhibit area.

BROKER: Media Venture Partners FM/Ft. Pierce-West Paim Beach deal.

Nancy Zintak fields a question during her “The Art
and Science of Handholding” session, which was

] ] designed to help producers navigate that often hos- “Don & Mike" producer Diana Silman shares her in-
WBAP/Dallas OM Tyler Cox sets the scene for the role-playing exercise tile territory between hosts and PDs — without go- sight during the “Creating Strong Producers” work-
featured in his “What's News?” workshop. ing insane. shop.

ph 4 ygy 14 YR P { ) §
EXPOSE YOURSELF WITH A MINIMUM OF RISK.
Today’s level of fierce competition demands that
you prominently display your name every
chance you get (location broadcasts, concerts, . .
station sponsored autograph sessions, etc.). With & UV stabilized plastic won't
theft, vandalism and loss, it becomes a costly fade indoors or outdoors.
proposition to continuously replace expensive & Simply FAX your logo and

signs and banners costing hundreds of dollars. color separation information
for a free price quote.

< Durable banners for a
throw-away price.

Roll-A-Sign™ offers a better way. You get up to
four vibrant colors printed on durable, high
quality 4 or 6 mil plastic film to display your
logo and message brilliantly for an economical
price. Now you can afford to display a bright
new sign at every public event. They even make
great cost-effective promotional give-aways. Just
roll off what you need and cut.

72" x 36" gives you 170 banners per roll

s —

17 x 18° gives you 340 banners per roll

|

Banners are available in 18", 24" and 36" heights on 1000 ft rolls.
The number of banners on each roll is determined by banner iength.

Call today

. | ruonc andigelieXpesac: " P.O. Box 750245
B b g00/231-2417 WK i

REEF INDUSTRIES, INC. 713/507-4295 FAX

©1996 Reef Industres. Inc.
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KRG DIMENSIONS SALESPEOPLE ,
ARE TRAINED TO RECOGNIZE OPPORTUNITIES
THAT OTHER REPS JUST DON'T SEE.

|

Some sales opportunities are no brainers. Others, however, are a little more integrated marketing and media plans that can help advertisers and stations
difficult to see. That's one of the reasons we created our Dimensions sales division alike. The Katz Radio Group—KRG Dimensions, Banner Radio, Christal Radio,
—to find real new business opportunities for our client stations and to develop Eastman Radio, Katz Radio, Katz Hispanic Media and Sentry Radio.

The Katz Radio Group
SUPERIOR PERFORMANCE MAKES US THE BEST

—_— IVaVANaTaVes N —
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_NEWSBREAKERS.

Hart To Handle PD
Job On ‘The Edge’
[] Patyk appointed MD

New Century Media has ap-
pointed Shellie Hart PD for Alter-
native KEDJ-FM/Phoenix and si-

S mulcast partner
KHOT-FM. The
10-year radio
# veteran formerly
& was Asst. PD/
® MD at CHR/
& Rhythmic sister
{ KUBE/Seattle.
“This is exactly
the opportunity
I’ve been holding
out for,” Hart
said. “Phoenix is
a magical market

Hart

with a very fierce alternative scene.” |

Concurrently, Chris “Curly”
Patyk has been tapped as the sta-
tions’ MD. He most recently was
KKND/Tucson’s PD.

“The one-two punch provided by
Shellie and Chris is going to be just
the explosion ‘the Edge’ needs,”
commented KGME-AM, KEDJ &
KHOT VP/GM Reid Reker. “We've
been following both of their successes
for some time, and I am doubly ex-
cited about watching their individu-
al talen.  blossom at our stations.”

L U it

iR

Swinging On A Par

OF Blue Eyes was on the green in Palm Springs recently, where the Cap-
itol-Records team took first place in the eighth annual Frank Sinatra Ce-
lebrity Golf Tournament. Celebrating their victory with Sinatra are (I-r) Cap-
jtol Exec. VP Bruce Kirkland and Sr. VP/GM Lou Mann.

Interep Creates Keymarket Sales Arm

Another big radio group has marshaled its stations into a custom rep
firm — this time Keymarket Radio is placing representation for all of the
Keymarket/River City stations under the Interep umbrella.

“We made the decision based on our need for ‘CPR’ — Creative, Pro-
active, and Responsive representation — all the qualities Interep has al-
ways provided us,” remarked Keymarket President/COO Barry Drake.

| Keymarket/River City has 26 stations in nine markets, including Albu-
| querque; Buffalo; Greenville, SC; Memphis: Nashville; New Orleans; St.
‘ Louis; and an AM in Los Angeles.
i

Interep recently converted Shamrock Broadcasting’s rep firm into
Clear Channel Sales on behalf of Clear Channel Communications.

The Real,
Reel-to-Reel

VoxPro™

Digital Sound Editing System

¥. ¢ 5
T ¢
y T /’ Ay
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Metro Nets Taps Metersky, Grant, Anderson

M etro Networks has announced three key ap- ¢~ Ty
pointments: Neal Metersky has been tapped | '_

as VP/Operations; Larry Grant has been elevated ¢

to GM/Mid-South Region for Nashville, Louisville,

and Memphis; and Lynn Anderson has been upped

to VP/International Development.

Metersky, who is based at Metro’s Houston head-
quarters, formerly spent eight years as Engineering
Manager for CNN America in New York. He has
worked in the broadcast industry since 1982.

Grant most recently was National Director/Market-
ing for the Southeast, Great Lakes, and Mid-Atlantic
regions. He joined the company eight years ago.

Anderson, a 20-year broadcast industry veteran,
previously was Metro's VP/GM, Southwest Region. Prior to that, she
was VP/Worldwide Sales & Marketing for Radio Express and President
of her own consuiting company, Broadcast Strategies. She aiso has
served as President/GM of KIIS-AM & FM/Los Angeles.

Anderson

Urban Depts. Merge At Capitol & EMI

Capitol Records and EMI Records have merged their Urban Music
Departments. As many as 20 Capitol staffers have been let go as a result.

Among those exiting are VP/Promotion & Marketing Manny Bella,
Director/National Promotion Sandra Sullivan, Manager/Street Promo-
tion Dwight Willacy, VP/Marketing Angela Thomas, and several local
promotion reps.

All Capitol rap and R&B acts will now be marketed and promoted
through EMI’s Urban Music Department, which continues to operate out
of the company’s New York headquarters.

“This reflects the realities of the music industry in the *90s,” said Cap-
itol President Gary Gersh and EMI President Davitt Sigerson in a joint
statemnent. “The ultimate result of this re-engineering will be that artists
benefit by receiving focused A&R, marketing, and promotion attention
from a specialized, hands-on staff.”

EMI-Capitol Music Group North America Chairman/CEO Charles
Koppelman added that the merger helps his company meet its mandate
“to develop rosters within a major label and to ensure that the artists’ needs
are served.”

e e, e ST

VoxPro™ is the first Digital Sound Editing System specifically ] I |
designed to replace reel-to-reel tape recorders used on the bk
air. The VoxPro system lets you record and edit phone bits, = \
contests and actualities, sound effects and more— on the fly = - o
with speed and precision. No fear of making mistakes. You /)
could call it mistake-proof.

Chris Farley (I) cuts it up as a recent guest of Mancow Muller’s Morning
Madhouse on WRCX/Chicago.

Joyner Together On MLK Day

" VoxPro is all you need in a digital sound editing system. It's
fast. It's easy. Editing listener call-ins, interviews and talk
programming requires less than one-tenth the time of
conventional analog tape. Call us toll-free for more details.%,

Phone: 800-622-0022 Fax 317-966-0623
Southern CA 800-690-2828

HARRIS

The “Tom Joyner Morning Show” broadcast fromAtlanta in honor of Martin
Luther King Day. Photographed at the CNN Center are (I-r) Joyner side-
kick Sybil Wilkes, Atianta Mayor Bill Campbell, Joyner, activist Dick Gre-
] gory, and boxer Evander Holyfield.

©1995 HARRIS CORP.
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MJI BROADCASTING

NEW YORK 212-245-5010 ¢ LOS ANGELES 213-845-9992 ¢ CLEVELAND 216-498-4600
NASHVILLE 615-327-2262 ¢ CHICAGO 312-280-5153

VISIT US AT BOOTH # 316/417 AT THE COUNTRY RADIO SEMINAR
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Playing Gupid Means Cash
And Cume For WUSN/Chicago

OJ US99 nets $ 300,000 from listeners looking for love

For Chicago singles who like country music, “What’s your
sign?” has been replaced by WUSN’s “Dateline” as the way to

meet new people. For the station, it’s meant fun, promotional |

opportunities, and big bucks.

WUSN  VP/
GM Steve Ennen
says demographic
trends make
Dateline a natural
for radio. “De-
mographers say
40% of the popu-
lation is currently
single, with that
percentage grow-
ing to 50% by
2005. Interep’s
survey of singles says 7% of them
use an outside dating service.”

But Country’s recent surge among
young demos, he adds, makes it a
real winner for the format. “We re-
alized we have all these 25-34 wom-
en — many of whom are single —
who came to Country in the last few
years. We spend a lot of time on the
air talking about family and kids, but
weren’t doing much to promote and
market to these young women. Date-
line helps us satisfy a huge need
among our listeners.”

We spend a lot of time
on the air talking
about family and kids,
but weren’t doing
much to promote and
market to [single]
young women.
Dateline helps us
satisfy a huge need
among our listeners.

B

Ennen feels Dateline works par-
ticularly well for Country stations
because of the format’s broad appeal.
*“To be successful, Dateline needs a
lot of participants so members get a
steady flow of ‘matches.” We appeal
to the younger demos who are sin-
gle and to the 35-44s, a large per-
centage of whom are divorced and
running out of acceptable options on
how to meet people. This works for
Country so well because, as a for-
mat, it crosses so many demos.

“And we can feel it working —
listeners are coming up tous at events
and thanking us for starting it. The
early response was so great, it al-

Ennen

leviated any concerns we had
about the negatives attached to
dating services.”

No Cost, Huge Reward

Asif playing Cupid and making lis-
teners happy wasn'’t enough to give
GMs a warm, tingly feeling inside,
Ennen points out there’s literally no
cash outlay for the station — but
there’s potential for huge profits. “Our
commitment is the same as any other
promotional commitment. All
WUSN does is run promos. There’s

for their daily list of matches, they
also hear messages from a station per-
sonality. (These are automatically
downloaded to every voice mailbox.)
WUSN has told Dateline users about
a morning show remote from Nash-
ville, upcoming live remotes, and
other activities.

WUSN has also used Dateline in
conjunction with new artist show-
cases. Invitations are left in every-
body’s voice mailbox, and they
RSVP to the station to get on the
guest list. That, of course, also be-
comes a value-added membership
benefit.

Win-Win Situation

Dateline is even a win-win situa-

listeners.

es, and phone numbers.)

cost of $1.95 a minute

ing. That’s a big consideration for
people who love country music.
They run into a lot of people who
put it down — and they’re tired
of it.”

One recent Dateline-exclusive

In the 10 months since Datelme
started, WUSN has enrolled almost
15,000 members who generate *“a
couple thousand calls a day,” ac
cording to Ennen. He adds they’re
hitting almost the entire database on
a weekly basis.

The revenues generated by the
$1.95-a-minute 900 number (see
“How Dateline Works”) are truly
amazing. Ennen says WUSN’s share
of those profits — about 30-35 cents
per minute of usage — has added up
to over $300,000 since last Decem-
ber. Ennen emphasized, *“That’s mon-
ey that falis right to the bottom line.
That's like a $900,000 radio account,
because it falls right into other profit.
Plus the phone company does collec-
tions for you.”

Database Building

Ennen says Dateline is also an ex-
cellent way to build a database from
scratch or add names to the existing
list, since stations keep all the names
of those who sign up. Each Dateline
client has its own database, and each
receives an updated data disk every
month.

While Dateline users become part
of the station’s “Loyal Listener Club”
and other event marketing strategies,
the service itself is used to reach them
as well. When members call the 800

number to check their voice mailbox

tion for sales and programming, says
Ennen. “PDs like it because with a
simple promo, they can dish off to
Dateline some of the sales-related
promotions they might consider on-
air clutter.”

For example, WUSN has tied in
with area gambling riverboats to
help them fill the casinos on off
nights. Ennen explains, “We issue
invitations on the phone system —
something PDs don’t often like to
put on the radio — and leave a num-
ber for people to RSVP and be put
on a VIPlist for free admission. The
client’s happy,
sales is happy, m
programming is
happy.”

As you might
imagine, the num-
ber and types of
promotions that
can be done are
endless. Ennen es-
pecially likes us- ...
ing music-related - :
events as Dateline promotions: “We
keep it format-friendly by tying the
promotions to the music and our
product. In fact, this is another area
especially beneficial to Country.
People tell us they love Dateline be-
cause they want to meet somebody
who likes country music, country
concerts and clubs, and line danc-

WWAN—arRerearnrachohistory com

no capital expense promotion  in-
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versity, and every- Avnd wihy iz this the cenfral ision m f/ pearance by a
thing else is done the hearts and mEnds of your listener: Yearwood and
by the company.” Lee Roy Parnell.
WUSN airs WUSN had both
one promo in artists enter their
each daypart and “dream date” data
plugs Dateline into the system, and
once an hour dur- the man and wom-
ing the nighttime anyvho proved to be
“Cryin’, Lovin’ Trisha and Lee
and Laughin’” Roy’s closest
show. matches got the
tickets, a limo

ride to the show, and a chance to
meet the stars.

Sales Satisfaction

A Dateline promotion even gen-
erated a new client for the station.
WUSN hooked up with a Lake
Michigan cruise company for the
“US99 Singles Dateline Cruise,” and
Ennen says, ‘“We took over the boat
on one of their slower nights and
sold 200 tickets for dinner and danc-
ing through the phone system. They
were amazed.

“The cruise company had been

People tell us they love Dateline because
they want to meet somebody who likes
country music, country concerts and clubs,
and line dancing. They run into a lot of people
who put it down - and they’re tired of it.”

2

somewhat skeptical about what a
Country station could bring to them.
The tremendous success of our
cruise night solidified them as a sta-
tion client.”

In another successful Dateline
promotion, the station split the
membership database into four dif-
ferent geographic areas. A club in

How Dateline Works

ere's how the “Dateline” system works and sounds to

Station Dateline promos include a toll-free 800 phone number that
people use to sign up (in Chicago, it's a local number). A station person-
ality walks callers through a sign-up process that takes about 10 minutes.

New members answer 18 personal questions — how tall a date should
be, whether they'd be willing to date a smoker, how old a date shouid be,
etc. — to create their profile and a profile of their “perfect companion.”
Individuals can also record an outgoing message that will be placed in
the voice mailboxes of any companion matches.

During the initial call, they're aiso assigned a personal identification
number they use to access messages from potential dates, as well as
hear messages from the radio station. Each day after 5pm, members can
call the toll-free line to hear how many matches and messages there are
in their voice mailbox. (Because it’s illegal for profanity to be used on 800
access numbers, every voice message is screened by the company. Also
prohibited in messages left on the 800 number are last names, address-

After hearing those messages, the Dateline user can choose to call a
900 number and, using their PIN number, hear personal messages left
specifically for them by their matches. People can use the 300 number to
set dates, exchange information, or carry on “conversations” — all at a

each area was the site of a no-host
after-work party on a Friday. By tar-
geting members’ voice mailboxes
geographically, the station invited
them to the party in their area, and
each club paid $2500 for a sponsor-
ship of the Dateline message. Each
club was packed, and the station
made $10,000 without airing a sin-
gle spot.

Now There Are Three

Until recently, WUSN was the only
Country outlet in the nation using
Dateline. Just over a month ago,
WMIL/Milwaukee debuted the ser-
vice and enrolled 2000 people in its
first 30 days. It now averages 50 new
members a day. Last week, WYNY/
New York joined the fun.

It should be fascinating to see how
*YNY does with Dateline. A Big
Apple Urban station had 5000 peo-
ple sign up for Dateline in its first
three weeks and is currently getting
900-number phone usage of 7000-
9500 minutes per day. By compari-
son, a Chicago Urban station en-
rolled 30,000 people in its first 10
months.

Carol Schlosser, Marketing Di-
rector at DMI — Dateline’s mar-
keting and service arm — works
with a number of different stations
and formats and compiles an affili-
ate newsletter in which stations share
promotion ideas, liners, and copy.

She notes that Country users are dif-

ferent from those
of other formats.
“They’re more
serious, more in-
tense,” she says.
“They also spend
more time in the
system than other
format users. As
Steve says,
ol m ‘Country listeners

' have a sensitive
BS meter — but they’re believers
when they go in. They believe it’s
going to work for them.” They’re
looking for Mr. or Ms. Right —
they’re looking for love.”

And as far asWUSN is concerned,
they’re looking in all the right plac-
es. If you’re looking for Dateline, call
Schiosser at (312) 266-3636.
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! something
' General Managers ngram Directors
and Sales Managers can all

* The quality of the MATCH-LINK system is fantastic. It's the technology that
really makes it work. MATCH-LINK has been a real compelilive advantage
for WRKS, something the other stations don' offer.”

7

jor Vi 1 aent 7 fL

" We had no idea it would be this successful. We've had over 10.000
members in six months and ten limes that amount in good will. ~

INJS recident / Generai naover | in Cleveland
1€

" When we put together new business proposals we're always looking
for something different to enhance the clients impact. MATCH-LINK
is a definite plus. ”
Scott Savage, Vice President / General Mar
KYNG “Young Country” in Dallas

“ One advantage of MATCH-LINK we've sold to our advertisers is the
ability to really targel that single audience. "
Julie Reyburn, General Sales Manager WFMS in Indianapolis

“It was only after hearing from our listeners did | realize how important
MATCH-LINK has been for them. Its been a great way for WKQX

Lo connect with our audience on a whole new level.

- Bill Gamble, Program Director WKQX in Chicago

"I wasn't sure at first, but once our listeners embraced this thing just
took off. The response and the revenues have surpassed my expectations. ”
-Andre Gardner, Program Director WARK in New York

T EC H N
By DML

For more information call Mark Bohn,

Director of Sales at 312-266-3636.

—=vevvy-rrericantradiohistearrecon
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NEWSBREAKERS.

Hackett Hired For
Curb Group Promo

Two-year Polydor/Nashville Di-
rector/National Promotion Jeff
Hackett has been named to the
newly created
Director/Nation-
al Promotion &
Artist Develop-
ment post at the
Curb Group, an
umbrella outfit
encompassing all
of Curb’s signees
on Curb and oth-
er labels.

In his new ca-
pacity, Hackett
will provide Curb management
with an overview of what’s happen-
ing in radio and promotion with all
Curb artist signees, regardless of
label or distributor.

Hackett commented, “There are
so few independent labels of this size
left. [The Curb Group’s] wide range
of artists will give me the opportu-
nity to keep a better handle on the
music industry as a whole.”

Prior to his most recent post,
Hackett spent four years with Gef-
fen as Southwest Regional and two
years at Atco as National Album
Director.

Hackett

Pet Project

By [ #E |
Songwriting partners Tony Asher (1) and Brian Wilson reconvene 30 years
after the Beach Boys’“Pet Sounds” to prepare a four-CD box set tribute to
the landmark rock album. “The Pet Sounds Sessions: A 30thAnniversary
Collection” is set for release by Capitol on May 15.

g4

Naylor’s ‘Useless’ As A Way Cool VP

[0 McNeely becomes college radio promo ‘Geek’

Way Cool Music has hired Wendy Naylor to oversee
the label’s radio promotion department. Her official title
is “VP/Useless Information & Unkept Promises.”
| Naylor most recently served as VP/Alternative Music
! Promotion at MCA Records. She also has held the PD
post at KDGE/Dallas.

In other Way Cool moves, Leland McNeely has been
.| named to head the College Radio Promotion Department

¥ as “National College Radio Geek.” He previously was
Regional College Rep for PolyGram Group Distribu-
tion in San Francisco.

Altemnative group Drill Team have signed to Reprise Records. Celebrating are (I-r) Wamer Bros. VP/Legal & Busi-
ness Affairs Fred Brown, the band’s Chris Etzler and Jim Mills, Reprise VP/GM Jo Lenardi, Sr. VP/A&R Rob
Cavallo and A&R rep Tripp Walker, attomey Brian Schall, the band'’s Jeff Watson, manager David Gilbert, the
band'’s Michael Long, and Reprise President Howie Klein.

Knows The Drill

i &

Brown Promoted To PD At Urban WQMG

Urban WQMG/Greensboro has promoted MD Jackson Brown to PD.
He replaces Brian Wallace, who recently left the station. Brown also shifts
from nights to afternoons.

“I'm excited about taking on the challenge,” Brown told R&R. *““Basi-
cally, I want to energize this radio station, attitudewise and musically, and
get people out in the community involved more and let them know that
hard work does pay off. I'd like to acknowledge all the things I learned
from Brian Wallace because, if it wasn’t for him, I wouldn’t even be in a
position to accept the job.”

This is the first programming position for Brown, whose radio career
began in his hometown of Memphis at KJMS nine years ago. He has also
been an air personality at CHR KKYK{/Little Rock. Concurrent with the
PD change, WQMG has also signed with a néw consultant, Don Kelly.

Edna Swaps Pleasantries

Ednaswap celebrated signing to Island with their new bosses recently.
Cooling down after a hometown L.A. concert are (I-r) the band's Paul
Bushnell, Rusty Anderson and Carla Azar, Island Records Dir/A&R Lori
Graves-Bartolini and Exec. VP Hooman Majd, the band's Scott Cultler,
Island Chairman Chris Blackwell, and the band’s Ann Preven.

Loudon Proud

LN . g

Loudon Wainwright Il is congratulated by label executives following a
recent LIA. show. Shown at the Troubadour are (I-r) Virgin Dir./Product
Management Eric Ferris, Virgin/Pointblank Special Projects Manager
Alison Taylor, Wainwright, Virgin/Pointblank VP/A&R John Wooler, and
agent Mike Kappus.

- WWW amercasnradionhistory com

elebrating his second season with PSR, Bill
Walton, NBA Hall-of-Famer and NBC TV
analyst stays on top of the game with
outspoken and provocative commentary.
Speaking from years of experience, nobody knows
basketball like “Big Red”.
Catch Bill Walton Talking Hoops
Thursdays, Saturdays and

Sundays on Prime Sports Radio.

Basketball isn't the only game being
played in America. From college to
professional sports in any arena,
Prime Sports Radio has it covered.
With unrivaled daily coverage, PSR
scores big numbers in the competi-

Thi Sounp of Spors

tive game of sports radio.
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BUSINESS CARD

Production time:

3-4 weeks after approval |

of artwork

i One Price :
Inciudes Everything...
No set-up + No PMS color match

Full bleed available at no extra chzrge
Full Graphic Design available if necessary

expires 3/1/96

1,000 { 2,500 | 5,000 |10,000 |25,000
| color imprint 18¢ 15¢ 14¢ 12¢ tig

2 colorimprint | 24¢ | 19¢ | 17¢ | i5¢ | l4¢

3 color imprint | 30¢ | 23¢ | 20¢ 18¢ | 17¢

i 20¢

Adobe Graphics & Design is a full service Art and Advertising Special Compai?'
with access to over 10.00§gmmou'onal products. If we con't find Ee':ai:rt out there!

Adobe Graphics & Design
1-800-726-9683 - fax 516-482-7425

Please call us for samples and suggestions as to what will werk best for your station.

4 color imprint | 36¢ | 27¢ | 23¢ | 2i¢

.5, & S
m

' senavince

§3 108 Gogiaa Tirae Jack 0

£¥ 4B Boglue

AR Yare Rueoes Rtk €

i Thirgs-Eawter

i -
Axs (Ax'sess) - Jocks Love It!
8 Complete digital audio control and hard disk
storage system. LAN compatible, great audic quaiity.
8 Cart machine replacement, CD & HD music, ive, auto-
mated and news/talk-formats.
B Uses standard 486 computers and hard disks. You furnish
the hardware or we will send the whole-system.
8 Complete satellite systems from $8,500.00.

The Mariagement
Box 1-36457, Fort Worth, TX 76136
800-334-7823 « Fax 817-624-9741

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free: 2 P
U.S. 1-800-231-2417 ®Pprasnc
Canada 1-800-847-5616  ®ANNERS
(713) 507-4295 FAX

Tl S Advertsing

= $SSS5555

| INCREASE STATION

PROFITS NOW!

Musictown will help hundreds
of stations earn revenue by selling
advertising on their Web Sites.

We can also add real-time audio,

§ video, animation, live chat, and more

to your existing weh site - FREE!

Call 800-800-2786

MUSICTOWN ONLINE SERVICES
Athens, Georgia

The Newest Sound To Hit RADIO!

24 HOURS A DAY...
on SPACENET Ill TRANSPONDER 7 (13) @!.05 Mhz

* Shows created for every day-part and format
* The most irreverent and entertaining shows on radio
* Equipment available through ABC satellite services

ENTERTAINMENT ¢ COMEDY
' POLITICAL « SPORTS

* Shows designed for: _
MORNINGS ¢ AFTERNOONS
EVENINGS ¢ OYERNIGHTS .

CALL LARRY JOHN FOR TAPES & INFORMATION
' " LARRY JOHN WRIGHT’S
 NETWORK BROADCASTING
. ASSOCATES, INC.
1-800-821-5068
24-Hour

Listener Line:
1-602-655-0500

[; M\ RESULTS MARKETING
Creative Promotions...Lasting Impressions

RM1909
.055 Gauge Plastic license Plate
Printed one color
.64 each minimum order 250
add a set -up charge of 35.00

800-786-8011

Ve /1 06%

INY.

1 color imprint, 500 pc. min.
Colors:
al blue
7 1 14" x v "o.Ymd
84" x { gray
(I o
white

NI NYNY

Soft polypropylene

Includes all charges, no hidden costs

Great way to
get listeners to
sample your
web site.

LEE ARNOLD PROMOTIONS

{414) 351-9088 + Fax (414) 351-6997

YONYNGYINY N

The perfect
low cost
incentive

[

4
]

WK i »’,‘.:'
i i %

INFLATABLE IMAGES...Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2773 Nationwide
Parkway, Brunswick, OH 44212. Fax: (216)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (216)273-3200, EXT. 137.

\

The Codec Buddy

A high quality remote mixer that is a
perfect for use with ISDN codecs.
The Buddy handles program mix,
headphone feeds, communications,
codec return and PA feed ... with a
built-in one-line frequency extender
as a bonus.

SALNDPBEW
SWIVilRENA
Comrex Corp. USA Tel: 508-263-1800 Fax: 508-635-0401
Fax-on-Demand: 508-264-9973 (Doc. #113)
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Turkkan Ehrlick

o LEYLA TURKKAN and STEVEN
EHRLICK have been appointed to a |
senior A&R position and a top busi-
ness affairs position, respectively, at
EMI Records Group’s The Enclave.
Turkkan was previously Exec. VP/GM |

SRR e
of Atlantic group’s TAG Recordings.
Ehrlick was most recently VP/Business
Affairs & Human Resources for BMG
Music Canada.

® PETER WRIGHT is the new Execu-
tive Manager at Rykodisc. He most re-
cently served as VP/Operations at
Mute Records.

* MIMI VALDES
and LESLIE
GREENE have
been named Cre-
ative Director and
Director/Busi-
ness & Legal Af-
fairs, respective-
ly, for H.O.L.A.
Recordings.
Valdés previous-

Greene

P

e

| Day Records.

s

ly served as Assistant Editor of VIBE
magazine. Greene most recently
served in a similar capacity for Jelly-
bean Productions inc.

e TRACII
MCGREGOR
has been appoint-
ed Director/Media
Relations at Pay-

McGregor most
recently served as
Managing Editor
of Urb magazine.

McGregor

® Songwriter ALLEN TOUSSAINT
and MJ| Broadcasting founder

Changes |

AC: Hot AC WYYY/Syracuse
MD Jay Nachlis adds PD duties ...
Keith Murray joins WSRS/
Worcester, MA as APD/*Love
Songs” host ... WNSN/South Bend,
IN welcomes Phil Britainas PD ... |
Paul Stoneis named PD of WQSM/ |
Fayetteville, NC ... KHLA/Lake |
Charles, LA MD/middayer Lee |
Hudson departs.

Country: Kato Carr is new to |
nights at KEEY/Minneapolis ...
Donna James joins for middays at
WKIX/Raleigh ... KOUL/Corpus
Christi, TX names Dave Collins PD/
MD. KQFC/Boise, ID’s Al Jackson

CHRONICLE

Birns

Tour Design voice talent Ed
Weigle, wife Maryanne, daughter
Colleen Marie, February 20.

WLS-AM/Chicago Production
Director Mitch Michaels, wife
Daniefie, daughter McKenna Gab-
rielle, February 14.

Lookout Management/Vaper
Records exec Frank Gironda, wife
Melanie, son Alex, February 8.

moves to afternoons, Jeff Ward joins
for nights, and Johnny Day shifts to
overights ... WDGG/Huntington,
WYV ups Marilyn Sargent and Wes
Alexander to MD/evenings and
APD, respectively ... Mark Lander
is named Operations Director at
WMMK/Fort Walton Beach-Destin,
FL.

NAC: WIJZ/Philadelphia adds
Bill Brosley as Director/News &

‘ Public Affairs, Bob Bateman as

Production Director, Frank Childs
for overnights, and Tina Bair as
Promotions Assistant ... V98.7/De-
troit selects WVMYV as its new calls
... Michael Campbell joins KKJZ/
Portland for evenings ... Craig Wil-
liams is the new MD/nights at
WFSJ/Jacksonville.

News/Talk: Rick Roberts is the
new host of KRLD/Dallas’s “AM
NewsTalk,” airing 9am-noon.
Meanwhile, at crosstown Sports
KTCK-AM/Dallas, Jimmy Chris-
topher is the new sports anchor.

Rock: WROV/Roanoke adds
the syndicated John Boy & Billy for
morning drive; Sam Giles moves
from mornings to afternoons, replac-
ing ex-PD Ellen Flaherty .. At
KNCN/Corpus Christi, TX PD
Kenny Mann departs ... KWBR/
San Luis Obispo, CA sports a new

lineup: PD John Mackey in PM
drive,JoeAlvino for middays, Mee-
gan Raye for nights, and Freddy B
in mornings.

Urban: WMSU/Starkville-Co-
lumbus, MS flips from Classic Rock
to Urban with the new handle “Bad

| Dog92.1.”

Records: JoAnn Kaeding and
Shawn Kilmurray have been ap-
pointed Sr. Director, Elektra/Sire
International and International Pro-
duction Manager, respectively, at
Elektra Entertainment Group ...
MCA Music Entertainment Group
promotes Craig Bamsey and Mar-
garet Rosato to Director and Man-
ager/Business Development, re-
spectively ... John Pecoraro, Bar-
ry Koven, and Michelle Willems
have become Manager/Business
Affairs, Associate Director/Produc-
tion, and Art Director, respective-

PROS ON
THE LOOSE

Tom Cording — Sr. Director/
Media Relations Relativity
Records (201) 507-5727

Jonathan Wilde — Momings
KZDG/Denver (303) 694-2641

ERS.

| JOSHUA FEIGENBAUM have
| 1aunched NYNO Records. The label
| wilt record and distribute New Or-
leans-influenced R&B, jazz, blues,
gospel, and funk; distribution will be
handled by Distribution North Ameri-
ca. BILL BRAGIN is the label's GM;
he most recently served as a pro-
grammer/booker for Central Park
Summerstage. The label’s address is
1290 Ave. of the Americas, New York,
NY 10104. Phone (212) 245-5010;
fax (212) 265-6409.

s

~ Industry

Puzio

® JOSEPH PUZ-
0 has been ele-
vated to Sr. VP/
Corporate  Fi-
nance & Strategic
Planning at EMI
Music Publishing
Worldwide. He
had previously
served as VP of
the division.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

Starstation — Peter Stewart

CELINE DION/Because You Loved Me
TONY RICH PROJECT/Nobody Knows

Hot AC — Robin Jones

BLESSID UNION OF SDULS/Oh Virginia
TONY RICH PROJECT/Nobody Knows

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818

CHR/Rock

FIG 0ISH/Bury Me

LENNY KRAVITZ/Can't Get You Off My Mind
ALANIS MORISSETTE/Ironic

Mainstream AC

JIM BRICKMAN/By Heart

ENYA/Anywhere Is

EXPOSE/' Say Goodbye For The Two Of Us

Lite AC A

JiM BRICKMAN/By Heart
PHIL COLLIMSSomewhame
BOB SEGER/I Wonder

uc

JDE/AI The Things (Your Man Won't Do)

R. KELLY/Down Low (Nobody Wants To Know)
MONA LISA /LOST BOYZ/Can't Be Wasting My Time

|
|
|

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Digital AC — J.J. Cook

JIiM BRICKMAN/By Heart

Digital Soft AC — Mike Bettelli
MARTIN PAGE/Light In Your Heart

AC Mix — J.J. Cook

SOPHIE B. HAWKINS/Only Love

Digital Hot AC — J.J. Cook

BODEANS/Closer To Free

MARIAH CAREY/Atways Be My Baby

Digital CHR — J.J. Cook
MARIAH CAREY/Always Be My Baby

Modera Rock — J.J.
DASIS/Champagne Supemova

PEARL JAM/Leaving Here

JONES SATELLITE NETWORKS
Phil Barry e (303) 784-8700

Adult Hit Radio — J.J. McKay
CELINE DION/Because You Loved Me

DASIS/Wonderwall

Soft Hits — Rick Brady
CELINE DION/Because You Loved Me

WESTWOOD ONE

Bob McNelil * (805) 294-95000

Soft AC — Andy Fuller

BEATLES/Reat Love
SEAL/Don't Cry

Cook

c o

NETWORKS

Long alter Los ﬂngdegiis sold ro Mexico and I)aseba"

becnmes tl\('.

Super Bowl

one on tl\('.

stickers wi“

1561 FAIRVIEW

qreal Crech paskime and London wins the

and Vietnam's hntteshlmml hits number

charts, your UL.S.Tape & Label bdmper

still look gnm[

WWW-ametiesrachottstory com
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THE MUSIC SCHEDULING SYSTEM
REALTIME

Restore the flexibility to fine-tune your music right in the control room.
Maintain the rotation, balance, and flow you've worked hard to perfect.
Give your air-talent back the freedom to make last-minute adjustments,
without compromising the sound of your station.
It's not impossible - it's RealTime from A-Ware Software.

F3
Time
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Zoom
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Swap

F?
pdate

F8
Find
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¥

HealTime

LEGAL ID

Meal MeCoy

Brooks & Dunn

PROMO ~ SPOTS ~ JINGLE
Ricky Uan Shelton

Meon Moon

Wild Man

Reba McEntire
Ring On Her Finger

Shenandoah

PROMO ~ SPOTS ~ JINGLE
Alan Jackson

Garth Brooks

Hanted

WEATHER ~ SPOTS ~ JINGLE
Trisha Yearwood
Duight Yoakam

Heaven Bound

If I Was a Drinkin’

Beaches of Cheyenne
Randy Travis If I Didn’t Have You

She’s In Love With The Bow
Little Sister

4:a5 1
15 3:89
A2 4:85 F
3:308
A% 3:13 C

Mult [1] _[—]—Last Event m| [+1-Next Event

[y
=]

=
[
B C1
o

=

~d ~d
(FERIRR U FEAN N LR LR |
ar as ] i §E

(]

b3

T
W
Qs

Q&
= 0
S
=

i

RealTime brings the power of MusicMaster into your on-air studio.
It encourages spontaneous creativity, maintains your perfect sound,
and may even save a few trees.

See us in Booth 120 at the

Country Radio Seminar

For more information call: 800-326-2609

A"WARE

Intelligent Software ¥ Unparalleled Support

22600 Arcadian Ave » Waukesha « WI 53186 * 414-521-2890 » fax: 414-521-2892 » web: http://www.a-ware.com

- —iiddbaddaekicantadiohistanccom.
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'MANAGEMENT

* February 28-March 2 — 27th
Country Radio Seminar. Opryland,
Nashviile; (615) 327- 4487.

* February 28-March 2 — Pol-
lack’s New Media & Music Confer-
ence. Westwood Marquis Hotel,
Los Angeles; (310) 459-8556.

* March 8 — NABOB 12th Annual
Communications Awards Dinner.
Sheraton Washington Hotel, Wash-
ington, DC; (202) 463-8970.

¢ March 13-17 — South By South-
west Conference. Convention Cen-
ter, Austin; (512) 467-7979.

e March 21-22 — First Annual
Sports Radio Conference. Marriott
Suites, Scottsdale, AZ; (206) 867-
9397.

e March 22-25 — 38th Annual
NARM Convention. Sheraton
Washington Hotel, Washington,
DC; (609) 596-2221.

¢ April 2 — SixthAnnual The Busi-
ness of Entertainment: The Big Pic-
ture Conference. Pierre Hotel, New
York City; (212) 492-6082.

¢ April 15-18 — 74th Annual NAB
Convention. Convention Center,
Las Vegas; (800) 342-2460.

¢ April 24 — Academy of Country
Music Awards. Universal Amphi-
theatre, Los Angeles.

¢ May 1-3 — Radio Only Manage-
ment Conference. 5/Star/5 Dia-
mond Camelback Inn, Scottsdale,
AZ; (609) 424-6800.

* May (Date TBA) — 19th Annual
NABOB Spring Broadcast Man-
agement Conference, site TBA,
(202) 463-8970.

¢ May 19-22 — 36th Annual Broad-
cast Cable Financial Management
Convention. Buena Vista Palace
Hotel, Lake Buena Vista, FL;
(708) 296-0200.

¢ June 10-16 — Intemational Coun-
try Music Fan Fair. Tennessee State
Fairgrounds, Nashville; (615) 244-
2840.

e June 19-22 — PROMAX Con-
vention. Los Angeles Convention
Center; (310) 788-7600.

¢ June 20-22 — 25th Silver Anni-
versary Convention & Bobby Poe
Retirement. Sheraton Premiere,
Tysons Corner, VA; (301) 951-
1215.

Adapting To Taday’s New Technologies

ay back there at the dawn of modern communications,

the head of the British Patent Office observed, “The

telephone will be a success in America, but the British have
no need for it. We have plenty of messenger boys.”

A short time earlier, the man responsible for the Ameri-

can Patent establishment advised Congress to shut down the

whole operation because, “Everything useful has been in-

vented.”

These kinds of mistakes result from a combination of
two things — bad information and insufficient imagination.

Mike Shores is a radio pro-
grammer who went to work for
Tapscan a couple of years ago.
Now he’s gone out on his own to
provide computer consulting ser-
vices for businesses. Although he
will not focus solely on radio
companies, being a former radio
guy, he has a lot to say about how
our industry is using the new com-
puter and communications tech-
nologies. He recently put some of
these ideas to me in response to
an article I had written (R&R 11/
17/95) about e-mail as an audi-
ence communication device.

While no one can deny the im-
pact of new technology on pro-

You havent heard of DCS digital?

Call today to learn why

thousands of broadcasters
like yourself are growing
with the superior sound
quality and stationwide
integration of DCS digital
. . .800-255-6350.

Concepts

CompE coROMON
e

8375 Melrose Drive ® Lenexa, KS 66214

Phone 800-255-6350 ® Fax 913-541-0169

wvrw—amerreseradiehistory com

gramming, production, and even
promotion, Shores feels we’re
lagging behind in employing
these tools in the sales and mar-
keting areas. In particular, he
finds that many stations are tied
down by paper-intensive systems
that don’t take advantage of the
new “telecommuting” possibili-
ties. Too much is put on paper in
needless — and time-consuming
— repetition of work. Shores is
an advocate of the “paperless”
office. There are several specific
areas:

E-mail

E-mail s, by far, the most com-
mon activity on the Internet. Lo-
cal networks, online services, and
other communication channels
are swelling with e-mail traffic.
This can be especially helpful to
salespeople and other folks who
are constantly on the go. Commu-
nicating with one’s primary office
via e-mail is quick and conve-
nient. It can be posted whenever
you are ready and picked up when
the recipient has the time to act
upon it. While e-mail lacks the
personal contact of the telephone,
not everyone is ready to use the
telephone at the same time.

By the time this year is out,
there’ll be at least two FREE e-
mail services available. You’ll be
able to send and receive as much
e-mail as you want at no charge.
This is because your e-mail will
arrive with commercials attached.
All you need are a computer and
modem. The companies supply
the software. This should give the
use of e-mail a tremendous boost.
Even the U.S. Post Office is plan-
ning to get in the e-mail business.

Computer Access
From The Field

There are now many reliable
programs that enable someone in
the field to use a laptop to access
a primary PC back at the office.
You can call it up and take it over.
You can operate it as though you
were in the office itself. Such ar-
rangements can be used to file re-
ports, communicate sales, even
post traffic orders — all directly
from the field.

“Sneakernet” is a term that
Shores uses to describe what hap-
pens when I load a file to disk
from my computer and run down
the hall to hand it to someone else
who needs the information. This
person, in turn, uploads it to his

By George Burns

or her machine. This is transfer of
data via “sneakernet.”

With the advent of Windows
’95 and other software, it’s now
easier than ever for computers to
“network” and talk directly to
each other. It’s the old paperless
office thing. Eliminate unneces-
sary steps. Save time. Cut down
on mistakes. Reduce wear and tear
on shoe leather.

How Real Is This?

I asked some of my most suc-
cessful clients how they feel about
these new techniques as they re-
late to sales and marketing. Not
surprisingly, there’s some well-in-
formed skepticism. While no one
doubts the irresistible advance of
technology, many successful op-
erators feel that good salespeople
often don’t have the kind of tem-
perament that fits well with new
technology. Here are a few rele-
vant comments:

* “It’s tough enough to get them
to fill out their daily reports.
What’s going to happen with lap-
tops?”

» “Salespeople are touchy-feely
types. They don’t do detail.”

* “I’ve got 35 computers al-
ready, in programming, book-
keeping, and production traffic.
And at least one of them is always
broken.”

* “Information is only so use-
ful. You’ve got to have it for show,
but a salesperson has to sell peo-
ple even when the information is
bad. That takes heart.”

* “Too much thinking is bad.”

The people who adapt to tech-
nology early are rarely the people
who decide its ultimate use. Peo-
ple “with heart” are often slow to
use new tools. It took time for a
technology such as the telephone
to become “transparent” enough
for a “people person” to feel he
— or she — could press the flesh
with it. It wasn’t a matter of sim-
ple information transference, it
was human contact.

However, these new technolo-
gies are here today and they aren’t
going to go away. Managing in-
formation is one of the primary
jobs of any GM. Managers will
have to pick and choose — and
time their moves — during these
technological times. Sufficient
awareness and information will be
indispensible.

Oh well. Here come the con-
sultants again!

George Burmnsis President of

- Burns Media Consultants.

Reach him at {310) 457-1599 or
bumsmedia@earthlink net
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Radio Really Reaches Working Women

omen now outnumber men in the U.S. workforce. Two-

income families have become the rule — not the ex-
ception — and traditional roles for women have been rede-
fined. A record 57 million women are now employed, in-
cluding 70% of women between 25-54 years of age.

Combine all this with the de-
cade-old trend of delaying mar-
riage to focus on career goals, and
it becomes obvious that working
women are sertous consumers and
attractive targets for advertisers of
all types. Radio stands out as the
medium best suited to reach this
important consumer target.

More Professionals,
And More Managers

In the *70s, women fought for
acceptance in the working world.
In the ’80s, women broke into the
ranks of the professionals/manag-
ers. Today, the role of the working
mother is not unusual.

In 1984, working women ac-
counted for 33.6% of managerial
and executive employees and near-
ly half (48.5%) of the profession-
al occupations. By 1994, they held

almost half (48.1%) of manageri-
al/executive positions and ac-
counted for more than half
(52.8%) of professional occupa-
tions.

As women continue to make
progress in obtaining high profile
professional/managerial occupa-
tions, their paychecks are growing,
too. Working women are decided-
ly more upscale than those who
don’t work. Check out the follow-
ing chart:

Employed Not

Women 18+ Fulltime Employed

Household Income

$100,000+ 128 49

College Graduate 133 47

Own Foreign Car 126 64

Own PC 114 67

Own Cellular Phone 126 78
100= Index

Source: Simmons

By Don Jones

The working female now has
more disposable income to spend
on products. What kind of prod-
ucts? Are we talking diapers, floor
cleaners, or detergents? Sure, but
also automobiles, cellular phones,
laptop PCs, financial services,
stocks, appliances, houses, and
entertainment systems. How can
advertisers of such products reach
these key consumers?

As women continue to spend
more time out of the home, their
media habits also change. Only
one medium can follow today’s
woman and her increasingly active
lifestyle: radio.

Heavier Radio Usage

Arbitron’s Maximi$er software
makes it possible to study the lis-
tening habits of working women
and compare them to other groups.
Using Maximi$er, Katz Radio
just completed a study showing
that employed women listen to the
radio significantly more than their
non-working counterparts.

We all know that radio reaches
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A different 90-second program every day of the year.

Answers to your listeners’ science questions on the air.
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For nearly two decades,
Deborah Byrd

and Joel Block have
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wonders of nature to
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everywhere-every day.

It’s free!
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your sales staff?

in the advertising community.

the foliowing ways:

Do You Have A Sales Story To Tell?

he challenges facing a radio sales department are grow-
ing more difficult each day.

* How are you staying ahead of the game?
*In what new ways are you compensating and motivating

* |s your department using computer technology? How?
* Are you exploiting all possible new business sources?
* Is radio’s slice of the advertising pie in your market growing?

R&R invites you to share your story about any of the above topics —

or any other sales-related issues — with our readers. Your comments will
contribute to an ongoing forum designed to raise the profile of radio sales

Send your thoughts to Managing Editor Ron Rodrigues in any of

Mail: 10100 Santa Monica Blvd., 5th Floor,
Los Angeles, CA 90067-4004
Phone: (310) 788-1646  Fax: (310) 203-9763
E-mail: ronr@rronline.com

virtually everyone, but fully 98%
of all employed women 18+ listen
to the radio — a figure even high-
er than that for the general popu-
lation (96%). Radio reaches almost
all working females, and influenc-
ing these working women is key
to any successful advertising cam-
paign.

Reachin itself only tells a small
part of the story, however. Listen-
ing times show even greater ad-
vantages. For the typical week,
working women aged 18+ gener-
ally listen to the radio for two hours
longer than all women, and nearly
four hours more than those who

Putting The
Numbers Together

The advantage that working
women have over non-employed
females is even greater within the
prime 25-54 demo. Between 6am-
7pm Monday-Friday, working fe-
males 25-54 listen to the radio an
average of two hours longer than
non-employed women. Over the
total week, working women’s ra-
dio listening levels are greater than
those for non-employed women
by nearly six hours!

For more specific comparisons,
check out the following breakouts:

are not employed!
Even more impres-

s ; Work Not
sive. Workl.n g W(.)men Women 18+ Total  Fulltime Employed
spend more time with ra-
dio in each time period. | M-S6am-Mid 21:23 2336  19:40
During morning drive, M-F 6-10am 5:42 6:20 5:22
working women listen to M-F 10am-3pm 7:28 9:03 612
the radio for nearly an | M-F3-7pm 4:33 4:58 4:00
hour more than those { — _
who aren’t employed. Work Not
The working female is Women 25-54 Total  Fulltime Employed
listening to the radio in | M.§eam-mia 2:11 2334 1739
her house while getting | M-F6-10am 540  6:22 4.31
ready for work, and then | M.F 10am-3pm 746,  9:03 5:51
again on her way into the M-F 3-7pm 4:35 5:05 343
office.

The commute home Source: Arbitron MaximiSer
durin g afternoon drive Spring 1995/40-market sample
shows similar results.
Employed women again
listen for nearly an hour more than .
those who don’t work. During mid- Working Women =

day (M-F 10am-3pm), the working
female listening level is still high-
er, outperforming non-working
women by almost three hours.

Sales Execs
On The Move

¢ Brian Robinson has been
named Radio Marketing Special-
ist at the Interep Radio Store. He
was most recently Dir./Sales,
Shamrock Radio Sales for In-
terep.

* WXYT-AM/Detroit hires
Gunnar Samson to spearhead
the station’s sales efforts for its
Detroit Lions broadcasts. He was
most recently with IMG Motor-
sports.

Prime Consumers

Adbvertisers already recagnize
the importance of the working
female. They stand out as key
marketing targets, and they
shouldn’t be overlooked when
designing any advertising cam-
paign. Working women will be
the prime consumers in the next
century. What better way 10 in-
fluence their purchasing deci-
sions than through a medium
where they spend much of their
time all day long?

Don Jones is a Market Re-
search Specialist with Katz Radio
Representatives. He can be
reached by phone at (212) 424-
6205, or by fax at (212) 424-6218.
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MARKETING & PROMOTION

When Real Live Problems Arise ...
Stage A ‘Fantasy Concert’ Instead!

ou’ve been planning the concert for months ... you’ve
done promotion after promotion ... you’ve given away
tickets on-air for weeks ... you’ve played the artist’s entire
oeuvre on a daily basis ... you’ve primed your listeners to the
point of mass hysteria over this show ...
Then — on the morning of the show — the act is forced to
cancel! What does a promotion director do? Skip town on the
first available bus? Not at WKXC (Kicks 99)/Augusta, GA.

The Country station already
had kicked up quite a frenzy over
the forthcoming Brooks &
Dunn, BlackHawk, and David
Lee Murphy concert when they
got the news that the artists were
stuck in Nashville due to snow.
As listeners’ angry calls began
pouring in, Kicks 99 knew they
had to turn the situation around,
but quick.

Kicks 99 determined that nei-
ther wind nor rain, nor snow, nor
lack of performers would keep
this show from going on. With a
little ingenuity from the produc-
tion guys, the station staged a

“Fantasy Concert” that played
the artists’ songs and overlaid an
applause track, recreating the feel
of a live show.

As an added coup, the station
got BlackHawk and David Lee
Murphy to call in during the
broadcast to say how sorry they
were to have missed the gig.
Meanwhile, Kicks 99 kicked in
four complete music libraries of
the artists as well as a Brooks &
Dunn tour jacket. Listeners ate it
up.

And as icing on the cake ...
Kicks 99 got a three-minute tele-
vision plug when the local TV

By Scott Slaven

station that co-sponsored the
show used the cancellation and
subsequent “Fantasy Concert” as
its lead story.

The lesson here? Who needs
those flighty, unreliable artists
when you can stage the whole
thing on your own?

Simpson Saga Continues

When we last tuned in to the
ongoing 0.J. Simpson story,
Talk WCKY/Cincinnati had
made the frustrated video vendor
an offer to buy $1647.25 worth
of his tapes — if only he would
put in a call to its morning show.

Simpson — who, in his video,
makes a pitch to answer anyone’s
questions as long as they fork
over a few bucks — still hasn’t
responded to the station’s offer,
so WCKY has upped the ante.

Now, WCKY OM Darryl
Parks is offering not only to pur-
chase the videos, but also to do-
nate the same amount of money
to a battered-women’s cause in

] i
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new music.

Your worst nightmare. Despite all your
best efforts, your new release doesn’t reach
all the stations on your list. Perhaps it was
mislabeled, delivered incorrectly, lost,

Whatever. Those problems are now

Digital Generation Systems, the nation’s
leading online radio commercial distribution
network, is also your fastest, easiest
and most dependable way to distribute

Just ask Garth Brooks and Reba
McEntire. Both stars recently released

i

It’s not a hit if

it doesn’t get air play.

new singles using DG Systems digital com-

munications network. In each case, every

nationwide!

station on the list was_able to debut the
new release. . .at precisely the same time,

Thanks to DG Systems technology, and

accountability, you can forget about shipping

taneous.

Digital

errors, late deliveries, or misplaced CDs.
Music release and delivery to as many
stations as you like, is fast, easy and simul-

For more information, call DG Systems
at (800) 335-4DGS, or visit our Web
Site at http://www.dgsystems.com.

Generation
Systems, Inc.

©1996 Digital Generation Systems, Inc.
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radio industry.

Share Your Marketing Plan!

e hope you'll take part in the industry’s newest weekly forum for
marketing & promotion professionals.

¢ Just what did it take to pull off that remote?

e How much time went into that station concert?

¢ Who chose the colors for that outdoor campaign?

e Why did you use film — or video — for those TV spots?

R&R invites you to share your stories about any of the above topics —
or just about anything marketing- or promotion-related — with our read-
ers. Your comments will contribute to an ongoing forum designed to at-
tract attention to the importance of strong marketing and promotion in the

Please send your ideas, releases, and photographs to Scott Slaven,
Director of Communications, PROMAX International, 2029 Century Park
East, Suite 555, Los Angeles, CA 90067.

the area — in Simpson’s name.

Parks reports that most listen-
ers are responding to the ongo-
ing campaign in the spirit intend-
ed and says, “We’ve received a
number of calls about O.J. call-
ing. We even got a call from the
only TV station in town adver-
tising his video. I think they want
us to buy the videos through
them. I don’t want the videos —
the money goes to the Juice for
answering our questions. And
money will go to help women in
abused relationships.”

The station has sent Simpson
a series of ever-more-irreverent
letters detailing its pitch. The lat-
est concludes, “As Johnnie Co-
chran would say, ‘Let’s look be-
yond all the past lies ... the folks
at WCKY are nice guys.’”

Fuel For Thought

Westwood One syndicated
talk show “America On The
Road” is revving up a unique pro-
motion. The program features
news from the automotive world,
$0 it’s being driven by an appro-
priate promotion and merchan-

dising vehicle — the show’s very
OWN race car.

One of the show’s hosts —
who’s an experienced competi-
tion driver — has entered the car
into several national SCCA
events (and has scored a few
wins). Putting pedal to the the
metal across new promotional
frontiers, the “America On The
Road” car not only represents the
talk show to thousands of racing
spectators, but also flags atten-
tion to advertisers’ logos. As pro-
motions go, it’s a natural. But
those insurance rates!

Pro:Motions

* Mark Roberts is the new
Promotions Dir. at News/Talk
WCKY/Cincinnati. He had been
PD at WDOL-FM/Dayton.

* Connie Fitzgerald is now
Dir./Mktg. at WFAN-AM/NY. She
most recently spent eight years
as Regional Promotion Dir. for
Ticketmaster-New York.

ETHER ORGASM — In the face of stiffening competition, Rock WRXL
(XL102)/Richmond adopted the “Real Rock & Roll Variety” positioning
statement, which the station drove home by erecting this billboard at eight
metro locations. Although the woman pictured is simply dancing to the
Clear Channel station, the image aroused enough controversy to warrant
local newspaper and TV coverage.

FAB FOUR CYLINDERS — KXOA (Arrow 108 FM)/Sacramento and a
local ABC-TV affiliate recently gave away this “Beatles’ Beetle” — a com-
pletely restored 1964 VW bug, custom-painted with the Fab Four’s faces
and the stations’ logos. Listeners registered to win by signing up at Tower
Records and various client locations. KXOA Promotion Dir. Lizann Hunt
notes that more people signed up to win this bugged-out bug than any of
the station’s other new car giveaways!

n— = WWW-rrrerrearrrhohi<tory comT
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WEEKEND BOX OFFICE
FEBRUARY 23-25

1 Rumbile In The $9.85
Bronx (New Line)”

2 Broken Arrow $8.39
(Fox)

3 Muppet Treasure  $6.52
Island (Buena Vista)

4 Happy Gllmore - $6.30
(Universal)

5 Mr. Holland'’s
Opus (Buena Vista)

$5.05

6 City Hall $4.36
(Columbia)

7 Before And After $4.02
(Buena Vista)*

8 Mary Rellly $2.81
(TriStar)*

9 Mr. Wrong $2.78

(Buena Vista)
10 Dead Man Walking $2.29
(Gramercy)

All figures in millions
* First week in release

Source: Entertainment Data Inc.

COMINGATTRACTIONS:
This week’s openers include
“Up Close & Personal,” star-
ring Robert Redford and
Michelie Pfeiffer. 550 Mu-

sic has released Celine Di-
on’s “Because You Loved

* MR. WRONG (Hollywood)

Renee/l.ost Boyz

* UP CLOSE & PERSONAL

* MR. HOLLAND'’S OPUS (Polydor)
Single: Visions Of A Sunset/Shawn Stockman (Polydor/A&M)
Other Featured Artists: Stevie Wonder, Jackson Browne

Single: The Things We Do For Love/Amy Grant
Other FeaturedArtists: Joan Osborne, Chris Isaak, Ben Folds Five
* DEAD MAN WALKING (Columbia/CRG)
Featured Artists: Bruce Springsteen, Mary Chapin Carpenter
* BEAUTIFUL GIRLS (Elektra/EEG)
Single: Beautiful Gir/Pete Droge
Other Featured Artists: Afghan Whigs, Chris Isaak, Ween
* WAITING TO EXHALE (Arista)
Singles: Exhale (Shoop Shoop)/Whitney Houston
Why Does It Hurt So Bad/Whitney Houston
Sittin’ Up In My Room/Brandy
Not Gon’ Cry/Mary J. Blige
Let it Flow/Toni Braxton
Count On Me/Whitney Houston & CeCe Winans
Other Featured Artists: Aretha Franklin, For Real, TLC
* FROM DUSK TILL DAWN (Epic Soundtrax)
Single: She's Just Killing Me/ZZ Top (Los Hooligans/Epic ST)
Other Featured Artists: Mavericks, Blasters
* DON'T BE A MENACE ... (Island)
Singles: All The Things (Your Man Won't Do)/Joe
Don't Give Up/isiand Inspirational All Stars
Can't Be Wasting My Time/Mona Lisa f/Lost Boyz

Other Featured Artists: Jodeci, Mobb Deep, R. Kelly
COMING

Single: Because You Loved Me/Celine Dion (550 Music)

Otis Redding — a crashing suc-
cess on a mortal piane.

1968/0tis Redding receives a
posthumous gold record for
“(Sittin’ On) The Dock Of
The Bay."

1970/The Fifth Dimension's
“Aquarius/Let The Sun
Shine” wins a Best Record
Grammy, Blood, Sweat &
Tears’ self-titied LP wins
Best Album, and Crosby,
Stills & Nash are named
Best New Artist.

19932Pac (aka Tupac Shakur)
is arrested in L.A. for carry-
ing a concealed weapon.
Two days later he's picked
up for assaulting a limo driv-
er near the set of “In Living

. Color.”

. Bom: Bobby McFerrin 1940

TUESDAY, MARCH 12

1955/Jazz giant Charlie “Bird”
Parker, 34, dies of heart
failure.

1969/Simon & Garfunkel’s “Mrs.
Robinson” wins a Best
Record Grammy, Glen
Campbell’s “By The Time |
Get To Phoenix” is named
BestAlbum, and Jose Feli-
ciano takes Best New Art-

ist. Aiso ... Paul McCart- [
ney marries Linda East- |
man, and —across town — 1
George Harrison and wife

Patti Boyd are arrested for '

marijuana possession.

Born: The late Jack Kerouac
1922, Al Jarreau 1940,
James Taylor 1948, Marion
Jackson 1957, Graham
Coxon (Blur) 1969

WEDNESDAY, MARCH 13

1965/ric Clapton announces he's
leaving the Yardbirds. He's
replaced by Jeff Beck.

1987/Bryan Adams’s “In The Heat
Of The Night” becomes the
first commercially released
cassette single.
Also ... Bob Seger is award-
ed a star on the Hollywood
Walk of Fame.

Bom: Adam Clayton (U2) 1960

THURSDAY, MARCH 14

1972/Carole King wins four Gram-
mys, including Best Album
(“Tapestry”), Record (“It's Too
Late”), and Song (“You've Got
A Friend”). Carly Simon wins
Best New Artist.

1980Quincy Jones's 47th birthday
present is a star on the Holly-
wood Walk of Fame.

Born: Quincy Jones 1933, Walt
Parazaider (Chicago) 1945

FRIDAY, MARCH 15

1956/lvis Presley signs a man-
agement deal with Col. Tom
Parker.

1966Herb Alpert's “A Taste Of Hon-
ey” wins a Best Record Gram-
my, Frank Sinatra’s “Septem-
ber Of My Years” takes Best
Album, and Tom Jones wins
Best New Artist.

Bom: Phil Lesh (ex-Grateful Dead)
1940, Mike Love (Beach

Boys) 1941, Sly Stone 1944,
Ry Cooder 1947, Terence
Trent D’Arby 1962, Bret
Michaels (Poison) 1965 :

SATURDAY, MARCH 16 i

1964//Pioneering rock 'n’ roll DJ Alan
Freed is indicted for income
tax evasion.

1970/Tammi Terrell dies of a
brain tumor, discovered af-
ter she coilapsed onstage
while performing with Mar- :
vin Gaye in 1967. ?

1971/8imon & Garfunkel sweep
the Grammys, winning Best
Record, Song, and Album for
“Bridge Over Troubled Water.”
The Carpenters win Best
New Artist.

1991/ddie Van Halen and Valerie
Bertinelll become parentsto :
son Wolfgang. 1

1991/&n Vogue's Cindy Herron :
and husband Glenn Braggs
become parents to son Dono- :
vanAndrew.

Bom: Nancy Wilson (Heart) 1954

SUNDAY, MARCH 17

1976/Boxer Reuben “Hurricane”
Carter is granted a retrial for
murder, thanks, in par, to Bob
Dylan's song “Hurricane.” |

1995Madonna throws “the world’s
biggest pajama party” in New
York to premiere her “Bedtime
Story” video.
Also ... Suzanne Vega weds i
producer Mitchell Froom. :

Born: The late Nat King Cole 1917,
Paul Kantner (JeffersonAir- -
plane) 1942, John Sebas-
tian (Lovin® Spoonful) 1944

— Paul Colbert
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‘Spy’ Finds Humor ‘InStyle’!

S py contains a parody of InStyle
— “spinControl, a new celeb-

rity p.r. shill from People” — com-
plete with a four-page “cover story”
(“Courtney’'s Perfect World: At
Home With Rock’s Super Mom”), a
“How do America’s bodacious bad
boys smooth over silly spats with
their sexy sweeties?” feature that
sports advice from Bobby Brown,
James Brown, Jackson Browne,
Rick James, and lke Turner, and
some “How to steal this look” tips
taken from Michael Jackson.

Qutside the InStyie parody, Spy
spends a page enlightening readers
on the unusual management style
of superstar talent manager/produc-
er Sandy Galtin.

Ego Is Not A
Four-Letter Word

Paul McCartney demanded a
change in the new “Beatles Anthol-
ogy Vol. 2"’s running order, caus-
ing two million CD covers to be
scrapped (National Enquirer).

Jennifer Aniston was so desper-
ate to buy a copy of the new album
by Dead Or Alive that she gave the
customer who'd snatched up the last
copy an autographed $100 bill
(Globey.

To help convince Argentineans
that she won't degrade the image of
Evita Peron, Madonna has asked
MTV Argentina not to play her vid-
eos for “Erotica,” “Like A Prayer,”
and “Justify My Love” (Stan).

The Star claims “five kids danc-
ing in [Michael] Jackson's show
were left battered, bruised, and
bloody after two ‘hooligans’ [Pulp
frontman Jarvis Cocker and a pal]
leaped on the stage” at the Brit
Awards.

Dolly Parton’s reclusive husband
of 29 years, Carl Dean, flew 2000
miles to her Beverly Hilis home to
try for a Valentine's Day reconcilia-
tion (National Enquirer).

Selena’s father denies stories that
the late singer was carrying on a ro-
mance with a married doctor and that
she was killed trying to retrieve an ex-
plosive secret diary (National Enquirer).

Reba McEntire is expecting twins
(Stan).

Pamela Anderson and hubby/
Motley Crue drummer Tommy Lee
have moved out of their Malibu Hills
home and are shopping for a resi-
dence more conducive to raising
kids (Star).

Girls Just Wanna
Have Fun

“That part of rock has been really
boring in the last few years. Women

see the world differently” — Geffen
Records VP Robin Sloane ex-
plains why many of the female
Grammy nominees are so forthright
about sexual matters (People).
The Globe runs a picture of a
bespectacled, 14-year-olc Whit-
ney Houston alongside a story of
her tomboy teenhood, which in-
cluded gangfights and jumping
from rooftop to rooftop for fun.

That’s Show Biz!

“m just glad it wasn't Gladys
Knight. | like her, but Gladys Far-
ris?” — Dlonne Farris takas be-
ing named after Dionne Warwick
with a grain of salt (People).

Former Marvelettes member
Wanda Young can be found wan-
dering around her Inkster, M|
hometown with a shopping can, try-
ing to scrape together a few dol-
lars to buy alcohol or drugs
(Globe).

Artists At Work

“We were aware that it had that
four-on-the-floor type beat. Within
minutes of finishing, we were on
the phone trying to commission al-
ternative versions” — Everything
But The Girl member Ben Watt
explains why he doesn't resent that
the group’s breakthrough hit tafter
12 years of trying) came from a
dance remix (People).

The highiight of Goo Goo Dolls
frontman Johnny Rzeznik's tour
diary in Live! is David Letterman
band guitarist Sid McGuinress
showing Rzeznik an easier way to
play “Name.”

“I'm always glad to see guys
coming from every direction, espe-
cially if they take a song of mine
and stretch it. They can't hurt it. If
it's a good song, it'll still be a good
song. If it's not, it never was” —
Willie Nelson shares his thoughts
on theAltemative rock stars record-
ing his tunes for the “Twisted Will-
ie” album in Live!

“They wanted to force me into
writing with Hollywood hit doctors
and really make me into a very spe-
cific product — | gather along the
lines of a Taylor Dayne” — Aimee
Mann talks about the geniuses at
one of her former labels in Live!

In the same piece, Mann ce-
scribes the geniuses at her other
former label: “It's like being with
somebody who says, 't don't like
you, but I'm not going to let you di-
vorce me because you might find
someone who appreciates all your
wonderful qualities. Although [
don't acknowledge them, you mignt
have them, and | might just be tco
stupid to notice. So we'll just keep
it under our hats.””

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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59.4 million households 50.8 million households
Patti Galluzzi, Lee Chesnut, VP/Music Programming
VP/Music Programming Wayne Isaak, & VPMusic & Talent Relations
|ADDS | (laDDS

MARIAH CAREY/Always Be My Baby (Columbia/CRG)
FUGEES/Fu-gee-ia (Rufhausal:aimiaTH
KISS/Rock And Roll All Nite (Mercury)

JARS OF CLAY/Food (Sikertone)

TOADIES/Away (/nterscope)

| HEAVY |

ALICE IN CHAINSHeaven Beside You (Columbia/CRG)
BRANDY/Sittin’ Up in My Room (Arista)

MARIAH CAREY/Atways Be My Baby (Columbia/CRG)
FOD FIGHTERS/Big Me ( Capitol)

GREEN OAY/Brain Stew (Reprise)

LENNY KRAVITZ/Can't Get You Off My Mind (Virgin)
ALANIS MORISSETTEArOnic (Maverick/Reprise)

NO DOUBT/Just A Girl ( Trauma/Interscope)
0ASIS/Wonderwall (Epic)

PRESIDENTS OF THE UNITED .. /Peaches (CoumbaCRG)
RED HOT CHILI PEPPERS/Aeropiane (WB)
SMASHING PUMPKINS/1979 (Virgin)

TONY RICH PROJECT/Nobody Knows (LaFface/Arista)
2PAC YDR. DRE/California Love (Death Row/Interscope)

|JAM OF THE WEEK |

BUSTARHYMES/Woo-Hah! Got You All in Check (Bkda/£EG)

| STRESS |

TORI AMOS/Caught A Lite Sneeze (Atiantic)

MARY J. BLIGE/Not Gon' Cry (Arista)

COLLECTIVE SOUL/The World | Know (Atiantic)
COOLI0A,2,3.4 (Sumpin’ New) (Tommy Boy)
O’ANGELO/Lady (EM)

DOG'S EYE VIEW/Everything Falls Apart (Columbia/CRG)
EVERCLEAR/Santa Monica ... (Capitol)

GIN BLOSSOMS/Foliow You Down (A&M)

GOD GOD DOLLS/Naked (Metal Blade/WB)

W. HOUSTON & C. WINANS/Count On Me (Anista)
IMMATURE/We Got It (MCA)

KRS KROSS/ Tonite's The Nite ( Auiouss Cotmba TG
GEORGE MICHAEL/Jesuss To A Chid ( DreamWorks/Geffen)
MONICA/Before You Walk Out Of My Life ( Rowdy/Arista)
ADAM SANOLER/Steve Polychronopolis (WB)
3T/Anything (MAYS50 Music)

|ACTIVE

DEBORAH COX/Who Do U Love (Arista)

CYPRESS HILL llusions (Columbia/CRG)

DOGG POUNDNew York, New York ( Daath Row/Interscope)
MELISSA ETHERIOGEN Want To Come Over (/sianc)
FUGEES/Fu-gee-la (RummatsaambaTHG)
GARBAGE/Only Happy When it Rains (Aimo Sounds/Gefien)
JUNIOR M.A.F.LA./Get Money (Big Beat/Atiantic)

R. KELLY/Down Low (Nobody ...} (Jive)

KISS/Rock And Roll All Nite (Mercury)

LA BOUCHE/Be My Laver (Logic/RCA)

JOAN DSBORNE/Right Hand Man (Biue Gorilia/Mercury)
PHARCYDE/Runnin’ (Capitol)

RADIOHEADMHigh & Dry {Capito))

SEAL/Don't Cry (ZTT/WB)

SILVERCHAIR/Isragl’s Son (Epic)

SPACEHOG/In The Meantime (Sire/EEG)

STINGLet Your Soul Be Your Pilot (AZA)

TOTALNo One Else (Bad Boy/Arista)

|ON

AC/DC/Cover You In Oil { Eastest/EEG)
AFGHAN WHIGSMHonky's Ladder (Elektra/EEG)
PETE OROGE/Beautiful Girl (Elektra/EEG)
JARS OF CLAY/Flood (Silvertone)

0ZZY OSBOURNE/See You On The Other Side (Epic)
RUBY/Tiny Meat (Creation/WorkCRG)

SALT/Bluster (/siand)

SON VOLT/Drown (WB)

STABBING WESTWARD/What Do| Have To Do? (CobimbéaORG)
TOADIES/Away (Interscope)

il

Video airplay trom March 4-10.

MARIAH CAREY/Always Be My Baby (Columbia/CRG)
ACE OF BASEALucky Love (Arista)

K.D. LANG/Sexuality (W8)

COWBOY JUNKIES/Common Disaster (Geffen)
JOE/All The Things (Your Man Won't Do) (/stand)
CHANTAY SAVAGE/ Will Survive (RCA)

XL |
BEATLES/Real Love (Apple/Capito))

MARIAH CAREY/Always Be My Baby (Columbia/CRG)
MELISSA ETHERIDGE/ Want To Come Over (Isiand)

HOOTIE & THE BLOWFISH/Time (Atiantic)
JOAN OSBORNE/One Of Us (Blue GorillaMercury)

| LARGE ]

BLUES TRAVELERHook (ASM)

MARIAH CAREY/One Sweet Day (Columbia/CRG)
COLLECTIVE SOUL/The World | Know (Atiantic)
CELINE DION/Because You Loved Me (550 Music)
GIN BLOSSOMS/Follow You Down (ASM)
WHITNEY HOUSTON/Exhale (Shoop Shoop) (Arista)
MADONNA/You'll See (Maverick/WB)

NATALIE MERCHANTMWonder (Elektra/EEG)
SEAL/Don't Cry (ZTT/WB)

SON VOLT/Orown (W8)

| MEDIUM

DEEP BLUE SOMETHING Breakfast .. (RainMakerInterscope)
EVERYTHING BUT THE GIRLMissing (Atiantic)

SOPHIE B. HAWKINS Only Love (The Ballad .. (CombiaCRG)
W. HOUSTON & C. WINANS/Count On Me (Arista)
JEWEL/You Were Meant For Me (Atiantic)

ALANIS MORISSETTE/Ironic (Maverick/Reprise)
0ASIS/Wonderwall (Epic)

ROD STEWART/So Far Away (W8)

STING/Let Your Soul Be Your Pitot (AZM)

TONY RICH PROJECT/Nobody Knows (Arista)

| cusTOM

ACE OF BASE/Lucky Love (Arista)
TOR! AMOS/Caught A Lite Sneeze (Atiantic)
BEL CANTO/Rumour (Lava/Atiantic)
MARY J. BUGENot Gon' Cry (Arista)
BRANDY/Sittin’ Up In My Room (Arista)
JACKSON BROWNE/Some Bridges (ElektraEEG)
TRACY CHAPMAN/Give Me One Reason (Elektra/EEG)
COWBOY JUNKIES/Common Disaster (Geffen)
D'ANGELO/Lady (EM)
DDG'S EYE VIEW/Everything Falls Apart (Columbia/CRG)
ENYA/Anywhere Is (Reprise)
AMY GRANT/The Things We Do For Love (Hollywood)
CHRIS ISAAK/Graduation Day (Reprise)
JARS OF CLAY/Fiood (Silvertong)
JOE/All The Things (Your Man Won't Do) (/siand)
R. KELLY/Down Low (Jive)
LENNY KRAVITZ/Can't Get You Off My Mind (Virgin)
K.D. LANG/Sexuality (WB)
MIKE OLDFIELD/Let There Be Light (Reprise)
JOAN OSBORNE/Right Hand Man (Biue Gorilia/Mercury)
RADIOHEADHigh & Dry (Capito)
BONNIE RASTT/Buming Down The House (Capitod)
CHANTAY SAVAGEN Will Survive (RCA)
SOLO/Where Do U Want Me To Put It (Perspective/A&M)
BRUCE SPRINGSTEEN/Dead Man Walkin' (ColumbiaCRG)
SHAWN STOCKMANisions Of A Sunset ( Polydor/A&M)
IT/Anything (MAYSS0 Music)

- Video airplay from March 4-10.
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TOP TEN SHOWS
FEBRUARY 19-25

Total Audience
(95.9 milllon households)

ER

Seinfeld

Friends

Caroline In The Clty
The Single Guy
Home Improvement
60 Minutes

20/20

Movie (Monday)

(“A Secret Between
Friends”)

Frasler

Teens 12-17

Friends
Lois & Clark
Boy Meets World
Step By Step
Seinfeld
The Simpsons
(tie) The Single Guy
8 Family Matters
(tie) Home Improvement
(tie) Movie (Monday)
(“A Secret Between
Friends”)
Source: Nielsen Media Research
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All show times are ET/PT uniess otherwise
noted; subtract one hour for CT. Check list-
ings for showings in the Mountain time
zone. All flistings subject to change.

Friday, 3/1

*Spacehog, “Late Show With
David Letterman.”

*Speech, “Late Night With Con-
an O'Brien.”

+«0Ozzy Osbourne, “Late Late
Show With Tom Snyder.”

*Enya, Natalie Merchant, George
Michael, and Joan Osborne, “ABC
In Concert” (check local listings).

Saturday, 3/2

«Tracy Byrd performs on TNN's
“Grand Ole Opry Live” (8:30pm ET/
5:30pm PT).

Sunday, 3/3

*“Bruce Springsteen: Blood
Brothers” — a 90-minute documen-
tary chronicling his 1995 reunion with
the E Street Band — debuts on the
Disney Channel (9pm).
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Monday, 3/4

«“Peter, Paul & Mary: LifeLines” —a
100-minute concert co-produced by
Wamer Bros. Records and featuring
guest performances by Richie Havens,
Buddy Mondlock, Odetta, Tom Pax-
ton, John Sebastian, Dave Van Ronk, |
Susan Wemner, and the Weavers' Ron-
ny Gilbert and Fred Hellerman — pre-
mieres onPBS as a “Great Performanc-
es” special (check local listings).

*Beliamy Brothers, “Prime Time
Country” (TNN, 9pm ET/6pm PT).

*Celine Dion, “The Tonight Show
With Jay Leno.”

*Cowboy Junkies, “David Letter-
man.”

AR A o

Tuesday, 3/5

*BlackHawk, Ty Herndon, Hal
Ketchum, Kathy Mattea, and Che-
ly Wright perform when TNN pre- -
sents the second annual “Country In
The Rockies" benefit concert (8pm
ET/5pm PT).

*Coolio, “Jay Leno."

*Jann Arden, ‘David Letterman.”

Wednesday, 3/6

sJohn Tesh, Marilyn Horme, and oth-
ors perform with “Marvin Hamlisch &
The Pittsburgh Pops,” an 80-minute PBS
special (check local listings).

«Brandy, Coolio, Celine Dion, Denis
Leary, Tim McGraw, Will Smith (aka
the Fresh Prince), TLC, Shania Twain,
and Vanessa Willlams are slated tobe
on hand when UPN presents the two-
hour “Second Annual Blockbuster
Entertainment Awards” (8pm).

*k.d. lang, “David Letterman.” i

Thursday, 3/7

*Stevie Ray Vaughan: A Tribute”
— an 80-minute special showcasing -
Eric Clapton, Robert Cray, Buddy
Guy, Dr. John, B.B. King, Art Nev-
lile, Bonnie Raitt, Jimmie Vaughan,
and former Double Trouble members
Chris Layton, Tommy Shannon, .
and Reese Wynans — makes its TV
debut on PBS (check local listings).

*Biil Monroe is profiled when TNN
debuts its new documentary series,
“The Life And Times Of ...” (8pm ET/ .
5pm PT).

*Highway 101, “Prime Time Coun-
try.”
sLyle Lovett & Randy Newman,

“Jay Leno.”

«Tony Rich Project, “David Letter- :

man.”
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36 miltion households
Lydia Cole,
VP/Music Programming

>

| Video Soul Top 10

MARY J. BLIGE/Not Gon' Cry (Arista)

BRANOY/Sittin’ In My Room (Arista)

2PAC t/DR. DRE/Califomia Love (Death Row/Interscope)
KRIS KROSS/Tonite's The Nite ( e Codamitua R0
SOLOMWhere Do U Want Me To Put It (Perspective/AS M)
JANET JACKSON/Twenty Forepiay (A&M)

TONY RICH PROJECT/Nobody Knows (LaFace/Arista)
GROOVE THEORY/Keep Tryin' (£pic)

O’ANGELO/Lady (EM))

-| W. HOUSTON & C. WINANS/Count On Me (Arista)

Information for week ending March 1.

[ RapCity Top10 |

REDMAN/Funkorama (Death Row/Interscope)
PHARCYDE/Orop (Capito

BUSTA RHYMES/(Woo-Hah) | Got Ya In Check ( Elektra/EEG)
ERICK SERMON/Weicome (RAL/Islang)

REAL LIVE/ DEF & LARRY 0/Real Live (Affantic)
CYPRESS HILLMusions (RufMousaTaumbaLAG)
2PAC t/DR. DRE/California Love (Death Row/Interscope)
KRIS KROSS/Tonite's The Nite { AuifMiocesa oumii THG)
L.B.C. CREW/Beware Of My Crew (Jac-MacWB)
NONCHALANT/S O'Clock (MCA)

Information for week ending March 2.

T HE
21 million households
Les Garland,
Exec. VP/Programming
MUSIC TELEVISION

YOU CONTROL.

Natlonal Top 20

R. KELLY/Down Low ...(Jive)

MARY J. BLIGENot Gon' Cry (Arista)

D’ANGELOAady (EM))

DOMINO/Physical Funk (Outburst/RAL/Isiand)
RAPPIN’ 4-TAY/Ain't No Playa Like ... (EM))

AZ/Doe Or Die (EMA

J'SON/Take A Look (Hoilywood)

DOGG POUND/New York, New York (Death Row/interscope)
TOTAL/No One Else (Bad Boy/Arista)

BUSTA RHYMESWhoo-haht Got You Al in Check (Bl EEG)
JUNIOR M.A.F.LA./Get Money (Big Beal/Atiantic)

W. HOUSTON & C. WINANS/Count On Me (Arista)
OEBORAH COX/Who Do U Love (Arista)

2PAC {/OR. DRECaiformia Love (Death Row/interscope)
BAHAMADIA/Uknowhowwedu (Chrysalis/EM)

TONY RICH PROJECT/Nobody Knows (Laface/Arista)
€00LI0/1,2,3,4 (Sumpin’ New) (Tommy Boy)
FROST/La Familia (Ruthless/Relativity)

CONSCIOUS DWLIGHTERESamers (Priority)
A-TOWN PLAYERS/True Players (WB)

Most requested for week ending February 23,

PRLSIAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 ACDC $293.2
2 PHISH $256.1
3 0ZzY OSBOURNE $252.8
4 JODECUMARY J. BLIGE $222.1
5 ALAN JACKSON $215.4
6 BROOKS & DUNN $191.8
7 “YOUNG MESSIAH TOUR" $171.2
8 TIM McGRAW $156.0
9 BRUCE SPRINGSTEEN $139.0

10 JOHN MICHAEL MONTGOMERY $134.6

11 BOB DYLAN $121.6
12 WHITE ZOMBIE $110.8
13 GREEN DAY $103.3
14 BLUES TRAVELER $89.9
15 NATALIE MERCHANT $73.6

Among this week's new tours:

CARLENE CARTER
GIN BLOSSOMS
JETHRO TULL

KEB'MO

LONESTAR

NEAL McCOY
RICOCHET

SMOKIN' ARMADILLOS
MARTY STUART

LARI WHITE

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 224-2631.

Hot new music-related World
Wide Web sites, cool cyber-
chats, and other points of inter-
ests along the information su-
perhighway.

New Maverick act Deftones
guests on America Online's
Cyber-Talk (keyword: Wamer)
¢ Monday night at 9:30pm ET/
6:30pm PT.

Blues guitarist Kenny
Wayne Shepherd guests on
the House Of Blues chat on
AOL (keyword: HOB) Friday
night (3/1) at 8pm ET/Spm PT.

CORE Entertainment artist
Engelbert Humperdink talks
on Prodigy (jump: CHAT)
Wednesday night (3/6) at 10pm
ET/7pm PT.

The Mike Oidfield Cyber-
Talk chat scheduled for last Sat-
urday will happen this Saturday
(3/2) onAOL (keyword: WARN-
ER) at 2pm ET/11am PT, then
on Compuserve (Go WARNER)
at 3pm ET/noon PT.

On The Web

With the 1996 Presidential
race getting into full swing,
the Rock The Vote organiza-
tion now has a Web site up
and running at http: www.
rockthevote.org. Among
the features on the site is “On
The Spot,” a series of profiles
of artists and their views on
the political process. Future
plans call for live chats and live
cybercasts of events.
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NEW THIS WEEK

*FANTASY: MARIAH CAREY
AT MADISON SQUARE GAR-
DEN (Columbla)

Taped in NYC last October —
and originally airing onFox-TV in
November —this concert perfor-
mance collection showcases se-
: lections such as “Fantasy,” “One
Sweet Day,” “Dreamlover,”
“Hero,” and more. The video to
“One Sweet Day” (featuring Boyz
Ii Men) is included as a bonus.

*EMPIRE RECORDS (WB)

Starring Anthony LaPaglia and
Maxwell Caulfield, this feature fim
sports an A&M soundtrack with Ed-
wyn Collins’s “AGir Like You,” the
Cranberries’ “Liar,” the Gin Blos-
soms’ “Til | Hear it From You, the
Meices’ cover of Generation X's
“Ready, Steady, Go,” and cuts by
Better Than Ezra, Cracker, Evan
Dando, Toad The Wet Sprocket,
and others.

pese

*PARTY GIRL (Coiumbia TriStar)

Parker Posey and Anthony
DeSando star in this feature film,
which carries a Relativity
soundtrack with dance tunes by
Deee-lite, Run-D.M.C., Ultra
Nate, the Tom Tom Club, Dawn
Penn, and more. The Wolf-
gang Press's cover of Three
Dog Night's “Mama Told Me Not
to Come” rounds out the LP.

*THE BABY-SITTERS CLUB
(Columbia TriStar)

Based on the book series of the
same name, this feature film star-
ring Ellen Burstyn and Brooke
Adams spawned a Sony Won-
der soundtrack with Matthew
Sweet's “Everything Changes,”
Letters To Cleo's “Step Back,”
Xscape's ‘Let Me Know,” Sun-
60’s “Hold On,” and more.
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CBS

Continued from Page 1

Boston ND/PD Brian Whittemore
has been named VP/GM of News/
Talk KDKA/ __
Pittsburgh. He
replaces Ted Jor-
dan, who became
WBZ’'s VP/GM
earlier this year
(R&R 1/19).

Commenting
on Claus’s promo-
tion — which
takes effect on
March 11 — CBS
Radio Division
President Dan
Mason said, “Chris’s particular ex-
perience will serve us well in creat-
ing the kind of shared value that will
plant us firmly as broadcast indus-
try leaders.”

Claus joined Group W in 1975
as Financial Analyst/New York. He
later held the VP/Controller post at
Group W Productions/Los Angeles
(1978-82) and Group W Radio/New
York (1982-85). He spent the next
three years as KJQY-FM/San Di-
ego’s VP/GM. He became KFWB’s

Claus

VP/GM in 1988 and added those
duties at KTWV in 1992,

“The old Westinghouse stations
in several of our markets have cre-
ated a really nice situation where

March 1, 1996 RaR ® 23

_NEWS

VP/CBS AM Stations Ed Goldman
added, “This is a marvelous blend-
ing of the talent that exists within the
new CBS Radio. Our great expecta-
tions will clearly be met by these

Nadel Homberg

our radio and TV stations share re-
sources, which allows us to reach
an audience that makes us seem
bigger than life,” Claus told R&R.
“I’ll be getting back and having dis-
cussions with all of these folks ...
and taking advantage of the syner-
gies that exist.”

‘Great Expectations’

Regarding the company’s new
VP/GMs — who also begin their
new assignments on March 11 —

three outstanding
broadcasters.”

Nadel became
WWJ] & WYST’s
ND/PD in 1989
and was elevated
to VP/GM in
1992, Prior to
that, he worked in
L.A. as Exec.
News Producer
for CBS all-News
KNX, which he
joined in 1976 as
a news associate.

Whittemore

Homberg’s previous experience
includes President of Burbach
Broadcasting Co., various posts at
Westinghouse, and GSM at WINS/
New York.

Before joining WBZ, Whittemore
spent three years as morning news
anchor of Talk WHDH-AM/Bos-
ton. He was ND/morning news an-
chor for News/Takk WGY-AM/AI-
bany from 1983 to 1987.

“

She’s Read Haring

Author/music industry joumnalist Bruce Haring () mugs with Los Angeles
Music Network President Tess Taylor at the LAMN-sponsored launch party
for Haring’s forthcoming book, “Off The Charts: Ruthless Days & Reckless
Nights Inside The Music Industry.” Entertainment was provided by a blues
ensemble featuring Haring and a dozen music execs.

Olympics Puts On R&B LaFace

LaFace Records recently unveiled plans to release an R&B/pop compila-
tion in conjunction with the 1996 Olympic Games. Announcing the album
— one of five genre-specific compilations to be released by various labels
this spring — are (I-r) LaFace co-President Kenny “Babyface” Edmonds,
Atlanta Centennial Olympic Properties’ Louis Cunningham, Gloria Estefan,
and LaFace co-President Antonio “L.A.” Reid.

MCA

Continued from Page 3

approach to marketing music for
the '90s and beyond.”

“I am very excited about the
unique possibilities that my new
position at MCA offers,” Simon
said, “and I look forward to work-
ing side by side with Jay, Abbey,
and the entire MCA Records staff.”

Prior to Maverick, Konowitch
was Sr. VP/Programming Music &
Talent at MTV. He has also served
as Director/Product Management
and Sr. VP/Artist Development &
Video for Arista Records.
Konowitch began his career as an
agent at ICM.

Simon’s previous experience in-
cludes stints as VP/Sales, Sr. VP/
Marketing, and Sr. VP/GM at Zoo
Entertainment. She has also
served as VP/Sales for Enigma
Records. Simon’s career began 20
years ago as a local marketing co-
ordinator for A&M Records in
Chicago.

TAG Johnson’s It

Mike Johnson (second from left) hangs backstage after a release party for
his TAG/Atlantic debut alburn with (I-r) TAG VP/GM Darren Higman, Atlan-
tic A&R rep Al Smith, and TAG President Craig Kallman.

Glass
Continued from Page 1

lets Doug and I set the vision for
Universal’s next five to 10 years. It’s
very exciting.”

Before joining Universal — which
previously was known as Rising Tide
Entertainment — Glass worked for
EMI Records USA/SBK Records/
Chrysalis Records: first as co-Exec.
VP/GM when the labels consolidat-
ed in "91, then as President/CEO in
’93. He attained the latter post after
rising through the ranks at Chrysalis
(from Director/New Music Market-
ing in '83 to Sr. VP) and SBK (from
Sr. VP/Promotion in *89 to Exec. VP/
GM in ’90).

Glass also served as VP of dance/
rap indie SAM Records from 1979
to 1983. He began his career 20 years
ago as a dance music disc jockey for
Brooklyn College’s WBCR.

Interscope
Continued from Page 3

half of Interscope back to the pair
for $120 million last September.
Beginning April 1, Interscope
product — which accounts for
about 3% of current U.S. music
sales — will be distributed through
MCA’s Uni Distribution domesti-
cally and MCA Music Entertain-
ment International overseas.
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KSKN

Continued from Page 3

News outlet,” said KSNN &
KYNG-FM VP/GM Scott Sav-
age. “*All News 94.9 FM’ fills a
tremendous void in North Texas.”
The station has applied to the FCC
for new calls KEWS-FM.

A 30-year news veteran, Gard-
ner most recently was OM at all-
News KTRH-AM/Houston. He
also has been News Director at
News/Talk KRLD-AM/Dallas
and OM for the Texas State Net-
work.

Barnett — who will share morn-
ing news anchor duties with
former WYCD/Detroit PD Al
Casey — previously was a news
supervisor for AP in Dallas. She
also spent two years as News Di-

A AAaRecaRtadiohistanLcom

rector at KERA-FM/Dallas.

Fairchild has over a dozen years
of broadcast journalism experience,
including Dallas stints as Associate
News Producer at KDFW-TYV, act-
ing News Director and Managing
Editor at KRLD, and morning News
Director at WBAP-AM.

Wanf to share an
opinion or a hot
tip? Call R&R's News-
Tips line: (310) 788-
1699 or e-mail us at

mailroom@rronline.com

Pusuisrer/CEQ: Erica Farber
CHier Financial Orricer: Bill Farrarl
SemoR VP/ReseARcH & DEVELOPMENT Dan Cole

EMNTORIAL

Managing Eoimor: Ron Rodrijues
Execuive Eorror: Gail Mitciell
Senor Epitor: Don Waller
DRECTOR/CHARTS & ForMATS: Kevin McCabe
Music Eoiton: Steve Wonsiewlicz
FoRmaT Eortors: AC: Mike Kinesian
AEave Sky Danlels CHR: Tomy Novia
CounTry: Lon Helton NAC: Caro Archer
News/Tak: Randall Bloomcuist

AssocuuTe EDmons: Jeff Axelrod, Jude Gidiow,
Adam Jacobson, Corey Levitan, Margo Ravel
AsstSTANT CHarT DIReCTOR: Anthony Acampora
AssiSTANT EiToRS: Paul Colbert, Linda Gratigny,
Lanetta Kimmons, Jay Levy,

Tanya O'Quinn, Kym Reisander

INFORMATION SERVICES

SaLes & MARKETING DIRCTOR: Jeff Gelb
Manacer: Jill Bauhs
CUSTOMER SERVICE REPRESENTATIVES:
Marko Kiric, Frank Roth
D N M. . John Ernenput:

DATA PROCESSING

DP/CoMMUNICATIONS DIRECTOR: Mike O nufer
CompuTER Services: Mary Lou Downing,
Dan Holcombe, Saeid Irvani, Mark Micklich,
Cecil Phillips, Marjon Shabampour,
Kenton Young

CIRCULATION

CircuLaTion MaNAGER: Paige Beawer
Cincuation Cooroinatons: Kelley Schieffelin,
Jim Hanson

ELECTRONIC PUBLICATIONS

Horteax PRODUCTION: Jeff Steiman
Designen: Carl Harmon

PRODUCTION

ProbucTion DIRECTOR: Kent Thomas
P M >

2

Desion DIReCToR: Gary van der Steur
AsSOCIATE ARY DIRECTOR: Marilyn Frandsen
DesioueR: Tim Kummerow
GrapHics: Lucie Morris, Derek Cornett,
Renu Ahluwalia

ADMINISTRATION

Legat CounseL: Lise Deary
Orrice ManAGER: Jacqueline Lennon
ControLLER: Maria Gluck
ACCOUNTING: Maria Abuiysa, Nalini Khan,
Aubra Cohen, Magda Lizardo
RecepTion: Juani Karen W
MaiL Services: Rob Sparago, Tim Walters

BUREAUS

WisHmoTon, DC: 202278343822, FAX: 202 7830260
Bureau Cuier: Randail Bloomquist
RepoRTER: Roy Furchgott
EomoniaL ASSISTANT: Heather Van Slooten
LegaL CounseL: Jason Shrinsky:

NasvILLE: 615024408822, FAX: 615°2486655
Bureau Cuier: Lon Helton
Associate Eoior: Calvin Gilbert
Ofrice ManaGer: Ashley Selby

ADVERTISING

Los ANGRES: 310°553+4330, FAX: 310°203+8450
Vice PRESIOENT/SALES: Michael Atkinson
SaLes ManaGer: Henry Mowry
AoveTisInG CooroNaToR: Nancy Hoft
SaLes RePRESENTATIVE: Missy Hatfiey, Kristy Reeves
Sares AssisTanT: Corina Kramer
ADMINISTRATIVE AssisTanT: Ted Koziowski
MARKETPLACE SaLES: Matt Parvis
OPPORTUNITIES SALES: Aissa Juarez
WaskingTon: 20278343826, FAX: 2027830260
VICE PresioenT/ Saves: Barry D'Briers

Saves Rep : Lauren Beich
A :Sh Weiner

NASHVILLE: 615924498822, FAX: 615+248-6655
DiReCTOR/SALES: Jennifer Scruggs

A Perry Corp. Company
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STEVE WONSIEWICZ

Is Country Rethinking AC Crossover?

" Gurrent batch of product may be first in years worth crossing over

A couple of Mary Chapin Carpenter and Trisha Year-
wood songs are making inroads at AC, ending a nearly two-
year period in which very little country product crossed over to

other formats.

Carpenter’s remake of John Len-
non’s “Grow Old With Me” from
the tribute album “Working Class
Hero” — which was not serviced to
Country radio — is now climbing
into the upper reaches of the AC Top
30 chart. And all without a single or
video from Hollywood Records.
Concurrently, Yearwood’s “On A
Bus To St. Cloud,” which stalled at
Country radio last year, was the No.
1 “New & Active” single last week
on the same chart.

Crossover may increasingly come
into play in the future partly because
of Country radio’s hesitancy to play
AC-leaning records (since the two
formats fight for the female 25-54
demo). And Country programmers
are guarding their artists more jeal-
ously than in the past. Faced with di-
minishing exposure for AC-oriented
songs in their own backyard, labels
and artist managers are looking else-
where for airplay.

‘This Boom Is Different’

Music Row has always taken ad-
vantage of opportunities to cross
artists over to other formats. (Re-
member the “Urban Cowboy” era?)
A few years ago songs such as
Wynonna’s “No One Else On
Earth,” Little Texas’s “My Love,”
and Vince Gill’s “I Still Believe In
You” were significant hits atAC. In
addition, John Michael Montgom-
ery’s “1 Swear” and Boy Howdy’s
“She’d Give Anything” were block-
buster songs at CHR, Hot AC, and
AC by All-4-One and Gerald Le-
vert, respectively.

Observes manager Ken Kragen,
“In the early '80s when Kenny
Rogers and
Dolly Parton
were crossing
over to the Pop
stations — not
the ACs — it
was welcomed
enthusiastically
in Nashville as
a tremendous
expansion of
the musical
form and a ter-
rific opportunity to sell more
records, which we did. The problem
was that the boom rapidly became
a bust after the “Urban Cowboy’ fad
wore off. After that, country music
went back to being more tradition-
al-sounding and everybody said
we’d never do that again.

“With the recent boom in the late
*80s/early "90s, there was an enor-
mous resistance in Nashville —
which still exists — to allow an art-

e

Ken Kragen

ist to cross. But this boom was much
different. In the early *80s the artist
crossed to find the audience. In the
’90s the audience crossed to find the
artist.

“Those people started listening to
Country radio because there wasn’t
much of a Pop alternative. Country
radio has kind of become the Pop
radio of today. And because AC
fights for the same listeners, females
25-54, you are not going to see as
much crossover as in the past.”

Asylum/Nashville VP/Promotion
Denny Mosesman, who did AC
promotion for several years out of
Nashville, agrees
the crossover
heyday of a de-
cade ago is long
gone. “AC isn’t
& -| as receptive to
looking at coun-
try acts and Coun-
try doesn’t much
cherish their acts
going to another
= format. Country

likes to guard and

hold onto acts
they started and supported. I also get
a sense that AC looks at crossover a
little differently now — like Coun-
try is trying to milk this thing to
death.”

Station Battles

Another major change is the com-
petitive battle among stations, says
Mosesman. “Country wasn’t as gi-
gantic back then. In many cases the
ACs are now Country’s biggest
competitors and vice versa. And in
other markets, there are two or three
Country stations competing against
one another. So even with a great
song, why is an AC going to be in-
terested in playing Bryan White
when his biggest competitors are all
over it?

“When | was working Little Tex-
as | heard that a few Country pro-
grammers were pissed that we were
trying to cross the song over. They
didn’t want listeners flipping around
and hearing their music on another
station, even though the record was
over for them.”

With White and his No. 1 coun-
try single “Someone Else’s Star,”
Mosesman says Asylum “thought
about crossover for about a minute
and a half. We decided we didn’t
want to do it and instead concentrat-
ed all of our efforts on maximizing
Country radio. You have to have the
right artist and song.”

MCA/Nashville Sr. VP/National
Promotion Scott Borchetta agrees.

Denny
Mosesman

With Yearwood, MCA believes they
have the crossover goods. “Accord-
ing to the information from Coun-
try radio, ‘On A Bus To St. Cloud’

- wasn’t right for
the format. Yet
here’s a great
.| piece of music

& that we thought
had some great
AC potential, so
we decided to re-
lease it.

“When the mu-
sic is right, we’ll
go for it. But like
many labels over
the past year and a half, we haven’t
released anything that we felt was
right to cross over.”

And if it did, AC would remain
the key avenue, says Borchetta.
“With the Mavericks, I'd rather go
through the trials and tribulations at
Country radio. Take a format like
Adult Alternative, which would be
the next logical step for them. If the
band broke there, the next step
would be Rock or Alternative and
that’s not their core. Having a big
Adult Alternative hit doesn’t mean
anything to us, especially since we
won’t pick up that many more
sales.”

Scott Borchetta

Country Radio
Not Concerned

As far as Country goes, a couple
of the format’s leading programmers
say crossover isn’t a big concern.
Comments Bob Moody, Group Ad-
visor for Nationwide Communica-
tions’ Country stations, “I’m as

: eeeemmen  COMPpEtitive as

g anyone, but if an
artist records a
song that doesn’t
turn out to be a hit
in our format,
how can I object
to the label taking
a stab and letting
other people hear
it? I'm all for let-
ting other formats
be missionaries
for country music if they want to. It
just draws attention to the quality of
the music that we have to people
who might not yet be aware of it. “

Interestingly, Moody says the re-
verse also applies. On a couple of
occasions, he has lifted AC songs for
his stations, one example being
Mare Cohen’s “Walking In Mem-
phis,” which still gets occasional
airplay.

Nevertheless, Moody says he
would definitely object if the artist
and label begin working closely
with other formats when it comes
to things like appearances and con-
certs. But when it comes to record
service, he’s more flexible. “It’s a

Bob Moody

whr—arerearrEachohrstory com

SOUND DECISIONS

@

Careers are built by exposure.
AC exposure is not going to hurt us
as long as we don’t alienate the Country

base and start embracing AC.
—Ken Kragen

case-by-case basis. If a wonderful
[country] song was shipped to them
and not to us, I'd be angry. Yet that’s
not likely to happen. But [crossover]
hasn’t been much of a factor since
the *70s, when Ronnie Milsap, Ken-
ny Rogers, and Dolly Parton had hits
in a couple of other formats.”

KKBQ/Houston PD Dene Hal-
lam takes it one step further, say-
ing he doesn’t care if the labels ser-
vice different formats simuitaneous-
ly with Country. “Let the market de-
cide. I'm tired of the industry look-
ing at the glass half-empty instead

< of half-full. A
{ country artist get-
ting played at an-
other format ex-
pands the famil-
iarity of the for-
mat to other life
i groups.

“We played
[Garth Brooks’]
“Thunder Rolls’
at KKBQ before
it was country
and Garth’s label and management
were very concerned that a CHR
was playing it. Yet the song didn’t
research well with our life group.
Listeners said they wanted to hear
country on their Country station.

“With Chapin and Trisha, those
two songs are clearly not country
and weren’t songs we would have
considered for airplay anyway.”

Dene Hallam

‘Erasing The
Musical Boundaries’

For their part, some ACs — es-
pecially the softer, older-skewing
stations — are giving country
records a closer look. “Country is
far and away the music that most
people aged 25-54 are listening to
in this market,” states KKCW/
Portland PD Bill Minkler, who
had to go through back channels to
get a copy of Brooks’s “She’s Ev-
ery Woman” because it wasn’t ser-
viced early to ACs.

“We are playing a little more
country than we have in the past
year or so. That’s due to a lack of
new product within the traditional
AC genre and to the quality of mu-
sic coming out of Nashville. You
have to draw the line when it sounds
too country, but a lot of the new
music coming from Nashville is
very compatible with the core art-
ists on our station. You have to erase
some of the [musical] boundaries,
otherwise you are not going to look
at other places for product that will
help you meet listener expectations
for a mainstream, soft AC.”

Other ACs see it differently. Says
mainstream WYJB/Albany PD
Buzz Brindle, “Do | consciously
add country records to compete
against [country] WGNA? No.
’GNA has more in common with
our sister CHR station. I'm not too
worried if, by adding a few country

songs, we start
1sounding more
country, especially
if those are the
songs everybody is
excited about. But
- l in this format,
7] that’s not the case.
4 Not too much
crossed over during
the past year.”

Like Kragen, Columbia VP/AC
Promotion Jerry Lembo — whose
company is simultaneously working
different Neil Diamond songs toAC
and Country — agrees that in the
battle for females 25-54, a sampling
of country songs will work well for
adult ACs. “The two formats tend to
be the favorite stations for females
in that demo. I’ve found a strong
connection among people who like
both Michael Bolton and Alan
Jackson.”

The key to crossover, says Lem-
bo, is how you position the efforts.
“You can’t force it on radio. It has to
happen more organically.

“In terms of softer ACs, the op-
portunity  [to [==m
crossover] exists
if the labels so de-
sire. That’s not the
case with the Hot
ACs. Over the
past 12-24
months Hot ACs
have begun look-
ing more toward
pop alternative
rather than coun-
try. Their listeners
are more interested in hearing the
Goo Goo Dolls than Garth Brooks.”

No Bold Label Moves

While crossover is beginning to
look better in the face of a flat sales
year in Nashville, don’t expect the
labels to make any bold moves.
Comments MCA’s Borchetta, “If the
whole industry was up and we were
the only ones flat, then we would
start trying to take advantage of oth-
er opportunities. But that’s not the
case.”

Sums up Kragen, “Country radio
has become so hip-and hot-driven.
It’s more about who is the latest sen-
sation, the flavor of the month. It’s
the old CHR approach. 1 thought
maybe we’d learned our lesson, but
I guess we haven’t.

“As a result, there’s a very real
danger for the more established art-
ists. That’s another reason why it
doesn’t bother me to try to broaden
Trisha’s market because you are
only as good as your current record.

“Careers are built by exposure.
AC exposure is not going to hurt
us as long as we don’t alienate the
Country base and start embracing
AC or some other area of music so
strongly that Country doesn’t feel
you belong there anymore.”

Buzz Brindle

Jerry Lembo
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Crash Testers’ New LP Slated
For June/July

The Crash Test Dummies are holed up in the Bahamas,
working on the follow-up to
their multiplatinum interna-
tional hit “And God Shuffled
His Feet.” Manager Jeff
Rogers says the band will
be recording there unti
March 17 and “really push-
ing for a single by the end
of June.” Although there's
no firm date as to when the
album will be released,
Rogers says he hopes it will
be around late June/early
July. The group recently
previewed some of their
new material during a few
Dublin dates that were billed as a “live rehearsal.”

And The Winner is ...

TLC has racked up four Soul Train Music Awards nomi-
nations — Song of the Year, Best Single (Group/Dupo), Al-
bum of the Year, and Best Video. On the trio’s heels with
three nods each are Michael Jackson (Best Single/Male,
Album, and Video), D'Angelo (Best Single/Male, Album, and
Best New Artist), and Monica (Best Single/Female, Album,
and Best New Artist). The 10th annual syndicated presen-
tation (3/29) will also salute Heritage Career Achievement
award honoree Patti LaBelle and Sammy Davis Jr. Enter-
tainer of the Year honorees Boyz Il Men.

After a one-year hiatus, the NAACP’s Image Awardis are
back, with Whitney Houston copping a precedent-setting
five nominations: Best Female Arist, Best Song, Best Al-
bum, Best Soundtrack, and Outstanding Lead Actress in a
film. Other leading nominees are D'Angelo, Michael Jack-
son, and TLC (four each), followed by Boyz Il Men, Brandy,
Kirk Franklin, and Quincy Jones (three each). The show
will be taped in Los Angeles on April 6 for a Fox-TV telecast
later in the month.

Brooks Breaks Own Record

Alternative Radio Treating Sparklehorse ‘Good’

A&M VP/Album Promotion J.B.
Brenner credits Mike Rittberg, the
label’s Sr. Dir./Rock Promotion, for
championing the record. “He deserves
a lot of credit for getting things going
for this band. We’ve been able to build
some very impressive success stories
in markets like Colorado. We’ve prov-
en the band could sell when we really
went at it on the promotion and mar-
keting front.”

Brenner also cites an impressive
showing at a recent convention, which
had programmers talking about the
band again.

Look for Dishwalla to open sever-
al dates for the Gin Blossoms. The
album has been out since August 22.

Slow and steady has been winning the race for Capitol’s Ever-
clear. And now the label and management hope to repeat that success
with the similarly named Sparklehorse, a Richmond VA-based alter-
na-rock five-piece led by singer-songwriter/guitarist Mark Linkhouse.

The band’s current single, *“Some-
day I'Will Treat You Good,” is already
gaining airplay at Alternative, with 21

The band’s current single, “Counting
Blue Cars,” the second track from their
debut album “Pet Your Friends,” is
picking up increasing support
at Active Rock, as well as a
handful of Alternative, Rock,
and Adult Alternative outlets.
While A&M officially goes
for adds this week, 36 Active
Rock stations are already re-
porting the single.

One confirmed fan is Ac-
tive Rock KZRR/Albuquer-
que Operations Manager
Frank Jaxon, who is bring-
ing the band in for the sta-
tion’s St. Patrick’s Day par-
ty. “Their guitar sound is very com-
pelling and has mass appeal. Listen-
ers are really taking to it. I'm shocked
the local Alternative station hasn’t been
playing it. There is something about
their sound that is very familiar, which
is exactly what I want for my station.”

Crash Test Dummies

Sparkiehorse

stations playing the record. The la-
bel officially went for adds last week.
The album, “Vivadixiesubmarine-
transmissionplot,” went to retail in
mid-September.

According to KRRK/Omaha PD
Nick Melloy, the single “has a nice,
fat pop sound that works perfectly on
the air. It’s not too grungy, which also
contributes to its uniqueness. It’s a
great guitar record that works well for
our station, which leans 18-24.”

Capitol and manager Shelby
Meade of That Girl have stuck to
their guns in maintaining a low-key
approach to breaking the band. Early
on the label serviced the lead single,
“Hammering The Cramps,” to college
radio and the album to mom-and-pop
retail accounts. That effort lasted until
nearly the end of last year.

Says Meade, “We wanted to keep
it away from commercial radio for a
while in order to let them get estab-
lished. We want to develop the band
first rather than just having a hit song.”

Not until the buzz started growing
did mainstream airplay begin to get
discussed. ““There were times when
things were happening that we want-
ed to go for it, but we held back. We
didn’t want to get lost in the shuffle

Garth Brooks con-
tinues to set concert
sales records. This time
itwas at the U.S.AirAre-
na in Landover, MD,
where the country me-
gastar sold out his April
2 show in 13 minutes,
surpassing the record,
which Brooks also set in
1992. Over 88,000 tick-
ets have been sold for
Brooks'’s five-show are-
na stand ... in other tour
news, U2's manage-
mentis working on plans
for a global tour kicking off next spring at a rumored cost of

s Aty

TUSCADERO IN THE PINK — New Elektra signing Tuscadero gave execs a
preview of coming attractions for their “Pink Album," slated for release in June.
Mixing it up at New York's Electric Lady Studios are (standing, I-r) the band’s
Melissa Farris, Elektra VP/A&R Josh Deutsch and Sr. VP/Marketing Steve Kiein-
berg, the band’s Margaret McCartney, Elektra Sr. Dir/Alternative Promotion Joel
Kiaiman; (seated, I-r) the band’s Jack Homady and Phil Satlof, and Elektra Man-
ager/College Promotion Pete Rosenblum.

Garth Brooks

around the holidays because we might
have gotten pushed under the carpet.
Fortunately, that didn’t happen.”

Capitol and Meade also worked to
get the band exposure in Europe. La-
belmates Radiohead heard their mu-
sic and had the band open for several
shows in England and Scotland. That
has resulted in coveted airplay at BBC
Radio 1.

A&M ‘Counting’ On

Rock Radio

It’s not often that a band can thank
the Carpenters for jump-starting their
career. For A&M group Dishwalla,
their cover of “It’s Going To Take
Some Time” opened many a door at
Alternative and Active Rock radio.

16 TONS OF HORSEPOWER — Wamer/Chappell Music
andA&M alterna-folk rock group 16 Horsepower recently gathered to celebrate
the signing of the band to a worldwide publishing deal. Gathered (I-r) are Wam-
er/Chappell’s Kenny MacPhearson, the band’s Keven Soll and Jean Yves-Tola,
Warrer/Chappell's Shari Saba, the band’s David Eugene-Edwards, manager
Amy Berg, and Warner/Chappell's Rick Shoemaker.

i 3 i

Publishing execs

&

around $100 million ... Robert Plant and Jimmy Page will
continue their musical partnership and are already working
on material for a new record ... KISS is close to finalizing
world tour plans with Creative Artists. Expected gross: $35
million-$50 million ... The Subdudes launch their national
club tour on March 20 in Austin.

Release Reminders

Grunge godfathers Mudhoney are currently working on a
B-sides album compilation due this summer ... “A Different
Class,” the new album by British band Pulp, hit retail this week
(2/27). You may recall that group frontman Jarvis Cocker
made headlines last week when he interrupted Michael Jack-
son’s performance during the Brits Awards ... The first releas-
es from Walter Yetnikoff's Necessary Records will be ser-
viced to retail before the end of the first quarter: alterna-rock
act Siberia’s “Damage” and singer/songwriter William Crist's
“Three Of Cups” ... Walt Disney has signed Phil Collins ©
score the animated movie “Tarzan.”
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The Debut Single Featuring Remixes By
MANHATTAN PROJECT AND E SMOOVE
From The Album
MEMORIES OF THE SOULSHACK SURVIVORS

Produced by Mike Mangini & Shane Farber

é\i"lﬁ‘% Co-produced by Bass is Base

ISLAND
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WTOP & WASH/DC GM Tom McKinley Resigns!

TOP-AM & WASH-FM/DC GM Tom

McKinley resigns, effective at the

end of March, apparently to take
another undisclosed job in radio. No word yet

from Evergreen on a replacement for
McKinley.

At presstime, ST learned New Age
Broadcasting has a letter of intent to sell
WRMA & WXDJ/Miami to Paxson
Broadcasting for a reported $115 million —a
record for a station sale in Miami.

One of the most visible attendees at last
week's R&R Talk Radio Seminar was KYW-AM
& WGMP-AM/Philly VP/GM Roy Shapiro. His
presence fueled already rampant speculation
that CBS Radio is about to drop WGMP’s
sagging all-Sports in favor of Talk.

Shapiro told ST a decision on WGMP’s
future will be made sometime in the next 30 to
60 days. Among the options being considered,
according to Shapiro: Talk, all-News, or a
continuation of the Sports format. Another
possibility; brokering out the station’s time.

In other City Of Brotherly Love news,
WWDB says it won't let morning man Paul W.
Smith move to WJR/Detroit without a fight.
Smith — who's been tapped to replace the late
J.P. McCarthy — penned a new three-year
deal with WWDB on January 31. However,
Smith says he’s always had “an understanding”
he could leave the station if he ever was
offered McCarthy’s slot.

While former WWDB owner Chuck
Schwartz told the Philadelphia Inquirer that
Smith indeed had such an agreement with him,

Rumors

® Are the WKTU/NY moming show auditions about
to begin? Will we hear from Jay Thomas, Hollywood
Hamilton, Magic Matt Allan, Bill Lee, and other big-
narme talents?

o Will former KZDG/Denver morning driver
Jonathan Wilde surface in Chicago, at KLOU/St.
Louis, or in mornings at WIOQ/Philly?

® Has KVRY/Phoenix already hired a new PD? Will
we see a format similar to Nationwide's WNCICo-
lumbus?

Speaking of Phoenix ... are KMLE morning drivers
Tim & Willy being heavily courted for mornings at
WKXK/Chicago? And is KKFR afternoon driver Su-
persnake being wooed about a move to the Big Ap-
ple?

® Are Jacor and Nationwide in a race to flip to
Country in San Diego?

® s WSVN-TV/Miami about to buy some South

Florida radio stations?

Congratulations to McVay Media Country
specialist Charlie Cook who scored an
amazing 92% win ratio in the most recent
Fall '95 Sweep. McVay Media, through
Charlie Cook, are 12-year consulting veter-
ans.

McVay Media is bold enough to put its

Charlie Cook Wins

(advertisement)

the new owners (Charlie Banta’'s Mercury
Broadcasting) say they have no intention of
honoring that arrangement. Observers
speculate that Smith ultimately will be allowed
to go WJR, but not before Mercury raises a
legal flap and perhaps is compensated for the
loss of Smith.

A Salisbury, MD jury awarded Urban
WRKE and co-owner Tony Quartarone
$55,000 in damages as a result of a
defamation lawsuit against crosstown CHR/
Rhythmic WOCQ-FM. The suit stemmed from
alleged disparaging on-air comments made
regarding a 1993 concert ticket giveaway and
about Quartarone’s sexual preferences.

KZZU/Spokane moming drivers Dave
Sposito & Ken Hopkins were running a “Who
Do You Know” contest — in which they pay
$1000 to the listener who has the biggest
celebrity phone the show — and everything
was going along swimmingly with calls from the
likes of Casey Kasem and David Hasselhoff
when suddenly ... U2 vocalist Bono calied in!

However, therlonger the conversation
progressed, the more the caller’s Irish accent
deteriorated. “You know, you're really nervous,”
said ABC news anchor Peter Jennings,
reverting to his own voice.

Jennings called the duo as payback to a
bit where he was burned by Sposito’s almost
flawless imitation of Tom Brokaw. Jennings
was declared the contest winner,.and the
station — per his request — donated the
$1000 to a local homeless shelter.

Condolences to the family 'n’ friends of
42-year WCRZ/Flint, Ml engineer John
Tomlinson, 67, who died of a bacterial
infection.

Kiddos 'n’ superlatives to Capitol Sr. VP/
Nat'| Promo Phil Costello and wife Cindy on
the birth of their second child, Henry, on
February 21.

Thanks to Arista recording artist Carolyn
Arends, who wowed the crowd when she
performed at the world-famous Club R&R on
Wednesday (2/21).

WFLZ/Tampa moming men M.J. Kelli &
B.J. Harris continue to milk the O.J. Simpson
phenomenon for all it's worth. After acquiring a

Continued on Page 28

numbers where its mouth is. A complete rat-
ing report card is available upon request.

4

To be part of America’s most winning con-
sultancy, contact Charlie Cook in Los
Angeles at (310) 274-0970 or contact Mike
McVay at (216) 892-1910.

Join The Winners
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“TNSTFHE:MEANTIME”

3

The premiere single and video
from the debut album
Resident Alien.

Produced by Spacehog and Bryce Goggin

Management: DAS Communication, Ltd.

HOGGING SPACE
A MOST ADDED RECORD AGAIN
NEW THIS WEEK:

WAYV WWST KzZMG
KKRD WYCR WZOK WGTZ

R&R ACTIVE Rock @) R&r rock (B
R&R ALTERNATIVE @)

ALREADY ON:
ragili] KUTQ WZST
KRBE WPST WXIS

IT°’S ALL ABOUT THE HOG!

KHTT AND MORE!!

AND MANY MORE!
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Continued from Page 26

copy of the O.J. videotape last week, the
station invited listeners to its parking lot for a
viewing party, showing the tape on an eight-
foot Jumbotron projection TV.

Add KLOL/Houston night slammer Greg
Onofrio to the ranks of DJs who've saved a
listener’s life. Last Wednesday (2/21), “Grego”
took an 11:23pm phone call from a 32-year-old
man who threatened suicide, and spent the
next 71 minutes on-air convincing the caller not

¥ to make good on his promise. (Meanwhile,

night show producer Bill Robertson called
911, where the operator fed Grego questions

i that enabled local police to locate the

residence.)
One officer joined Grego on-air, gaining

1 the caller’s trust and talking him into

surrendering. Police confiscated two fully
loaded weapons and a large amount of ammo

, when they arrested the man.

Chelsea Clinton turned sweet 16 on

. Tuesday (2/27). Because she’s now legally old

enough to drive, WOFX-FM/Cincy sent her an
appropriate birthday present — a rusted-out,
blue 1978 Oldsmobile, which was driven to the
White House, where it was politely declined.

E WOFX Promo Dir. Michael Walter called the

Rumbles

® Veteran talker Wes Minter joins KCMO/KC for
aftemoon drive, effective March 5. Minter was most
recently with WCCO/Minneapolis. Minter replaces
Rick Roberts, who exited KCMO for KRLD/Dallas,
where he'll do mid-mornings.

¢ NAC KCSJ/San Antonio welcomes new PD
Norm Miller, who was formerly the PD at WARW/
Washington. Miller replaces Matt McCann, who's
now APD/middays at WKXK-FM/Chicago.

® HotAC KHMX/Houston Promotions Dir. Tim Mill-
er splits to take his first PD gig-— Oldies WOMG/
Columbla, SC.

o After five years at Nationwide’s WCOL/Colum-
bus, OH, PD Michael Cruise resigns to open his own
consultancy. WCOL will be his first client. Cruise wilt
remain at the station until a successor is hired. Present
WCOL consuitant Rusty Walker will continue work-
ing with the station.

® Hot AC WYYY/Syracuse PD Jim Radford de-
parts, and MD Jay Nachlis adds programming duties.

® WYNK-AM & FM/Baton Rouge GM Manueil
Broussard adds GM reponsibilities for WJBO-AM
and WFMF-FM. Jim Thompson will oversee local,
national, and sports advertising.

® CKEY/Niagara Falls-Ontario-Buffalo segues to
a blend of Alternative and techno-dance tunes. Ken
Stowar becomes PD and Randy Brill MD.

® WWST/Knoxville names interim PD Ron Geron-
imo PD,

® WKXJ/Chattanooga interim PD/afternoon driv-
er Trent Waters becomes PD in the wake of Art Sand-
ers's exit.

o KDGS/Wichita OM A.J. Willoughby adds PD/
moming duties.

® KNFWOdessa-Midland morning man Dave
Love has been upped to PD. Woody Roberts re-
mains OM/MD.

>

\'4

@ Jim Del Balzo elevated to Columbia Records
Sr. VP/Rock Promo.

® New Philly PDs: Kevin O’Neal at WXTU and Jim
Ryan at WBEB.

¢ Craig Kallman becomes Atlantic Records Sr. VP;

will also serve as President of TAG Recordings.

v

© CBS sets Dave Van Dyke as KODJ/L.A. VP/GM
and Bennett Zier as WODS/Boston VP/GM.

¢ Charlie Seraphin appointed VP/Programming Op
erations for KRLD/Dallas and Texas State Networks.

® Frank Miniaci named KHYVDallas PD.

\ 4

® Ed Mascolo elevated to RCA Records
VP/Nat'l Promo.

® Group W promotes David Graves to VP/Planning
and Stephen Fisher to KFWB/L.A. VP/GM.

® Quincy McCoy upped to WNEW-AM/NY PD.

® Rick Stacy becomes OM/mornings and
J.J. Walker PD/afternoons at WHLY/Orlando.

® Emmis buys WHN & WAPP/NY and
WAVA/Washington from Doubleday Broadcasting

for $53 million. v

® Johnny Barbis named Geffen Records
Dir./Promotion.

* Bill Figenshu elevated to Viacom Radio
VP/Programming.

® John Lander becomes WCKX/Tampa GM.

® Barry Mardit promoted to WEEP/Pittsburgh PD.

® WABC/NY hires Ross Brittain & Brian Wilson for
mornings; moves Dan Ingram back to afternoons.

A4

® Don Wright appointed WDAE/Tampa-St. Peters -
burg PD.

o Bill Bailey becomes WIXY/Cleveland PD.

® George Klein named WHBQ/Memphis PD.

®*R&R Convention '76 held in Atlanta with Dwight

. Case and Joe Smith as keynote speakers. I

gift “the best $1500 we ever spent.” (Two other
radio stations offered the First Teenager cars;
those were turned down, too.)

Records

® | ook for former Giant/Nashville Southeast Re-
gional Promo Mgr. Rick Moxley to become Dir./Nat'l
Promo for Rising Tide.

# David Nathan joins Universal as Nat't Dir./Cross-
over Promo.

® Damon Cox seguses from WAPE/Jacksonville
MD to Boston local promo for Universal.

Hit the mark

e Gustomized prepald
phone cards

o nteractive television

o Telomarketing

 Database o [nteractive direct mali
management « Interactive

o Direct mail phone systems

.: Impact Target Marketing 100 Corporate Pisce, Suite 202 - Peabody, MA 01960 (508) 535-4500 + FAX (5081536-0011

Campaigns tailored
to reach your
marketing goals
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See us at the CRS In Sulte 7524 or call
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RANDALL BLOOMQUIST

The First R&R Talk Seminar

O Everything we dreamed — and more

The inaugural R&R Talk Radio Seminar is now
history. And, to paraphrase the great Sally Field: They liked

it! They really, really liked it!

Approximately 240 Talk radio
programmers, managers, and syn-
dication executives turned out for
the event, which kicked off with a
Thursday evening (2/22) cocktail
party and culminated with a Sat-
urday night (2/24) banquet and ci-
gar smoking party. In between
there were packed workshops,
well-received speeches, and a
whole lotta’ schmoozing among
some of the biggest decision-mak-
ers in Talk radio.

Here are just a few of the things
I’'ll remember about the debut
seminar:

» The hosts’ message — Dur-
ing her luncheon address, syndi-
cated Talk phenom Dr. Laura
Schlessinger described the frustra-
tion she felt over the years with
programmers who tried to make
her change her show by asking her
to “do things that just weren’t me.”

Schlessinger added that she
wishes more PDs understood that
air personalities cannot be made
into clones of other talents and
must be allowed to be themselves.
KABC/LLos Angeles legend
Michael Jackson echoed that sen-
timent during the “Deans of Talk”
session.

» The Bob and Jerry show —
Jackson’s fellow deans of talk,
WRKO/Boston’s Jerry Williams
and WABC/New York’s Bob
Grant, put on such a great show

Predictably, the
four-tier lobby bar
was the place for

gossip and
guffaws. At any
time of day little
knots of Talk pros
could be seen
relaxing, kibitzing,
and perhaps
scheming.

that one attendee predicted the pair
would soon be opening for Rob-
ert Goulet in Las Vegas. The two
old lions shared insights that were
both informative and entertaining.
For example, when asked to iden-
tify the toughest part of their jobs,
Williams immediately responded,
“putting up with program direc-
tors.” Grant added that his admi-
ration for former WABC PD John
Mainelli stemmed from Mainel-
1i’s courage during the 1994 tem-
pest over Grant’s supposed rac-
ism. “[Mainelli] didn’t fold like a
cheap camera,” Grant intoned.
“And that’s unusual... so many of
these people in programming are

NEWS/TALK

pusillanimous pip-squeaks!”

The audience was also delight-
ed by Jackson’s demonstration of
how a talk host can create drama
without being confrontational or
rude. His very polite question to
Grant about whether the WABC
host would call President Clinton
a “scumbag” in person set off a fe-
rocious fight between Grant and
Williams.

» Janks yanking chains —
Howard Stern pranksters Cap-
tain Janks and The King of Ca-
ble prompted a spirited debate dur-
ing the call screening workshop by
admitting that they have made
crank calls to radio and television
stations during which they posed
as participants in major disasters.
When one attendee said he didn’t
find such bits very funny, Janks
and the King responded that it is
the responsibility of the stations
and their call screeners to confirm
the identities and stories of sup-
posed newsmakers before putting
them on-air.

(Janks and the King demonstrat-
ed their trademark impishness by
ambushing presidential advisor
George Stephanopoulos after his
speech to seminar attendees. The
duo managed to get their photos
taken with the White House hon-
cho before being shooed away by
his escort.)

* Lobby bar antics and in-
trigue — Predictably, the four-tier
lobby bar was the place for gossip
and guffaws. At any time of day
little knots of Talk pros could be

Provocative. Conservative.
Satirical. Adored by tens of

millions. Known to take

listener calls.

RUSH LIMBAUGH

SHOW

MONDAY-FRIDAY 12 NOON-3PM (ET)

The high point of the event came at
Saturday’s closing dinner when R&R
CEO Erica Farber announced that
there will indeed be a 1997 R&R Talk
Radio Seminar.

seen relaxing, kibitzing, and per-
haps scheming.

Of course, the joint was packed
at night. The after-hours wackiness
hit its peak with Saturday night’s
boisterous competition to see who
could do the best imitation of
KGO-AM & KSFO/San Fran-
cisco OM Jack Swanson. The
winner: WITMJ/Milwaukee PD
Steve Wexler. Honorable mention:
SW Network’s Amy Bolton.

» Mike McCurry: regular guy
— Talk pros who attended the
opening night cocktail party had
the opportunity to chat one-on-one
with White House Press Secretary
Mike McCurry, who spent well
over an hour sipping beer and
working the crowd. The affable
Clinton spokesperson shook
hands, solicited advice on using
radio, and told some intriguing in-
sider stories — including one
about the White House historian’s
shocking revelation about the
number of sexual liaisons that have

taken place in the office space now
assigned to the president’s press
secretary.

» Let’s do it again— While I en-
joyed every minute of the event —
yes, even the 7am continental break-
fast — my favorite moment came
at the outset of Saturday’s closing
dinner when R&R COO Erica Far-
ber announced to the audience that
there will indeed be a 1997 R&R
Talk Radio Seminar.

Erica’s decision is a tribute toev-
eryone in the Talk format who sup-
ported this year’s event: from our
advisory panel members and session
presenters to exhibitors and spon-
sors. But most of all, it is a nod to
our attendees, those 240 folks who
had enough faith in R&R to plunk
down their registration fees, pick up
an airline ticket, and spend a cou-
ple days checking out our program.

To these charter attendees, we
say thank you. And to everyone in
Talk radio, we say: “See you next
year!”

THE MEN WHO MADE MILWAUKEE FAMOUS — WTMJ/Milwaukee
dispatched three staffers to the R&R Talk Radio Seminar. Seen relaxing
with stogies at the closing night cigar party are (-} ND Dan Shelley, PD
Steve Wexler, and Producer Mel Blann. e E

PR

S

i
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Both programs via Satcom C5, Transponder 23, Channel 54.  For the full story please call Lee Vanden-Handel at 212-338-1406 or Catherine Beronilla at 212-338-1405.

— garory-amrertesmrerchoistory com

Health-medical news,
issues, opinions and
advice to callers by
America’s favorite M.D.

MONDAY-FRIDAY 4PM-5PM (ET)

DEAN EDELL
SHOW
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Westwood One Entertainiment President Greg Batusic (I) had an oppor-
tunity to visit with White House Press Secretary Mike McCurry at the
opening night cocktail party.

Problem-solving guru Gerry Tabio shares his enthusiasm for the process
during Saturday’s working lunch, which focused on brainstorming format
probiems.

Phiadelphia stories: WIP/Philadelphia Station Manager Tom Bigby (i)
chats with KYW-AM & WGMP-AM/Philadelphia VP/GM Roy Shapiro
(r), and an unidentified bystander.

Seminar

Continued from Page 1
ists the Foremen as well as remarks
from syndicated host Dr. Laura
Schlessinger, who shared the story
of her rise to prominence.

Schlessinger said the best PDs
are those who “let me be me — and
not say, ‘This is what works, so do
this.”” Pressed for the secret of her
success, Schlessinger simply said,
“l don’t think about being a talk
show host.”

Attendees also met three of ra-
dio’s most distinguished personal-
ities: WABC/New York’s Bob
Grant, KABC/Los Angeles’s
Michael Jackson, and WRKO/
Boston’s Jerry Williams. These
“Deans Of Talk Radio” discussed
how they got where they are, what
they encountered along the way,
and what they like and dislike about
their jobs.

The Deans agreed with Dr. Laura
that PDs need to be more attentive
to hosts’ needs. “Programmers,”
said Jackson, “have to convince tal-
ent that they are our allies, that they
are on our side.”

Communications attorney Har-
ry Cole appeared on Saturday
morning to help broadcasters wade
through the legalese of the new
Telecommunications Act. Cole, a
former writer for Howard Stern,
told the attendees that the law gives
them new programming freedom
by providing significantly more
protection from license challenges.

“You basically have to kill the
Pope on national television to have
your license challenged,” Cole said.
“The Act now encourages you to
go further out on the edge and be
more innovative.”

Substantive Sessions

Among the most popular of the
seminar’s 15 workshops was
“Where Do We Go From Here?”
The crowd spilled into the hallway
as Critical Mass Media’s Joel
Lind addressed issues such as the
roles of politics and entertainment
in present and future Talk formats.
“Talk radio that is all sizzle and no
steak is garbage,” Lind said. “And
Talk radio that is all steak and no
sizzle is worse than garbage.”

¢ In “How To Speak To Talent”
and “Finding And Developing Tal-
ent,” consultant Bill McMahon
discussed the 13 common traits of
successful Talk radio personalities
and suggested new places to look
for talent. He also laid out the prin-
ciples of effective talent coaching.
“’The most compelling and relatable
program content is found by explor-
ing and understanding what the air
talent really cares about,” noted Mc-
Mahon.

¢ Former WGST/Atlanta PD
Nancy Zintak and current "GST
middayer Sean Hannity present-
ed a session that tackled the ongo-
ing tension between producers and
hosts. Among Zintak’s tips for pro-
ducers: Always support the talent;
remember that your success de-
pends on their success; avoid snap
reactions when a host begins to
push your buttons or limits.

* Zintak also moderated the ses-

WLS-AM/Chicago OM Drew Hayes (1), a reientless promoter, poses with
Newt Gingrich spokesman Tony Blankley.

WOR/New York PD David Bernstein (I) shares a laugh during one of 15
workshaps that were on the agenda at the R&R Talk Radio Seminar.

Consuiltant Lorna Gladstone makes her point during a workshop on how
to choose a consuitant. Looking on are consuitant Bill McMahon (c) and
WFLA/Tampa OM Gabe Hobbs.
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sion “Effective Call-Screening,”
where “The Tom Leykis Show”
producer Eric Braverman and
Howard Stern prankster Captain
Janks discussed the best ways to
get the good callers on the air —
and keep the rest off. “Some of
the best talent in the world comes
from callers,” said Zintak. “But
remember, nobody has a right to
be on your show.”

* SW Networks VP/Talk Pro-
gramming David Rimmer led a dis-
cussion on how to use syndicated
programming. The panelists includ-
ed KDKA/Pittsburgh PD Diane
Cridland, WOR/New York PD
David Bernstein, and WTMJ/Mil-
waukee PD Steve Wexler. Partici-
pants agreed that while there are
some situations where local pro-
gramming is clearly preferable, lis-
teners are not inherently turned off
by national programming.

* Taz Media consultant Jim
Taszarek headed two sessions:
“Boosting Your Power Ratio” and
“Bridges, Not Walls.” In each he
urged programmers to become more
sales and finance savvy — to be-
come “‘GM’s PDs.” He said, “[The
business] isn’t about radio anymore,
it’s about Wall Street. The GM’s PD
is the one who can see the big pic-
ture — he must know the language
of money.”

* In “Building A Research Tool-
box,” Benchmark Research’s Rob
Balon and WRKO/Boston PD Al
Mayers warned that many research
mainstays — such as focus groups
and ong-on-one interviews — are
not as effective or accurate as they're
cracked up to be. Stations, they
wamed, shouldn’t base their pro-
gramming decisions on the one-time
responses from listeners in a study.

* During their session on interac-
tive media, Intervox Communica-
tions President Peggy Miles and
USA Today online guru Frank Bar-
nako encouraged stations to consid-
er the benefits of a web site as a
marketing tool, but also warned of
the potential drawbacks.

* In “Consultants: Choose 'Em
And Use "Em,” WFLA/Tampa
OM Gabe Hobbs joined consult-
ants Bill McMahon and Lorna
Gladstone to wam stations against
outside experts who offer pat an-
swers and cookie-cutter solutions.

* “Creating Strong Producers™:
featured consultant Valerie Geller
said the talent must perceive the pro-
ducer as his strongest ally. Co-pre-
senter Diana Silman, producer of
Westwood One’s “Don & Mike
Show,” stressed that a producer

can never overprepare. She said
her team goes on-air each day with
more material than they could pos-
sibly perform.

* WLS-AM/Chicago OM
Drew Hayes and KRLD/Dallas
OM Michael Spears joined forc-
es in “Creating The Buzz” to teach
attendees how to generate a
mountain of publicity without
spending a ton of cash. “It’s about
the drip, drip, drip — constant
exposure, not just one big fea-
ture,” said Spears, who encour-
aged programmers to get friend-
ly with the local print and televi-
sion reporters.

* "What’s News?” — a session
facilitated by WBAP/Dallas OM
Tyler Cox — featured a role-
playing exercise in which repre-
sentatives of News/Talk and all-
Talk stations paired off to learn
how each type of station would
handle a major news event.

Food For Thought

Even the meals at the seminar
were learning opportunities. At
Saturday’s continental breakfast,
Edison Media Research’s Lar-
ry Rosin presented the results of
a New Hampshire primary exit
poll that explored Talk radio’s in-
fluence on voters.

At Saturday’s lunch, profes-
sional facilitator Gerry Tabio
held a brainstorming session
where attendees discussed some
of the major issues facing the Talk
format and explored new ways to
solve old problems. An overarch-
ing theme: One good solution
doesn’t mean that other possible
solutions are necessarily bad.

Sabo Media’s Walter Sabo
and KSTP/Minneapolis PD
Steve Konrad led a session in
which they assured the audience
that the under-35 flock can be
brought into Talk radio. Konrad,
whose station has been success-
ful at targeting a young audience,
said that for a station to appeal to
young people, it has to sound
young — and that often means
searching for new talent in new
places.

“Pick up the rocks and look at
the worms,” Konrad said. “One of
them is going to be able to do a
talk show. And don’t be afraid to
have fun. After all, it’s radio.”

More R&R Talk Radio
Seminar photos on
Page 8

The Matafin women — CBS Radio personality Mary Matalin and daughter — mug with WHJJ/Providence PD
John Carpilio at the Saturday night cocktail party.

Participants brainstorm during the “What's News?" session, which was designed to provide insight on how differ-
ent types of Talk stations might react to a hot breaking story in their markets.
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Country Radio Trekkers Treated And Fans
Feted At Warner/Giant/Reprise Show

ike a passel of pilgrims, more than 4000 diehard (no, not

the movie) fans and 300 Country radio programmers

from across the nation packed Nashville’s orgulous Opry
House Tuesday night (2/27) for the fifth incarnation of the
Warner/Giant/Reprise Superstar CRS show — the annual
kickoft to the Country Radio Seminar. .

The hare-monious honchos at the
Bunny Hutch proved there’s more
to look forward to in ‘96 than a con-
siderable carrot crop by tapping
some talented newcomers to open
the evening’s festivities.

First up was a new Warner Bros.
band with veteran talent the Sky
Kings, featuring John Cowan
(New Grass Revival), Bill Lloyd
(Foster & Lloyd), and Rusty
Young (Poco). The experienced
entertainers immediately captivated
the congregation with the lightheart-
ed “Doin” What I Shouldn’t,” be-
fore showing their mettle on their
first single, “Picture Perfect,” which
showcases John’s ironclad vocals,
Bill’s golden guitar, and Rusty’s
trusty steel. The tune will air on
Country radioApril 1.The boys then
exhibited their rich musical heritage
and individual vocal powers with a
medley of their past hits: Poco’s
“Crazy Love,” Foster & Lloyd’s
“Crazy Over You,” and New Grass
Revival’s “Callin’ Baton Rouge.”
Next, Young again shared the vo-
cals that punctuated some of Poco’s
biggest hits on the exquisite ‘“Lone-
ly Only Goes So Far,” and Cowan
returned on the melancholy “That
Just About Says It All.” The band
said goodnight with the boisterous
bidding of the Delbert McClinton-
Bill Lloyd penned “Can’t Trust My
Heart.” The audience responded
with fervent applause. It’s sure to be
an exciting year for this talented trio.

Next, Paul Brandt stepped on
stage. Though a new artist, he is no
stranger to Country radio. After his

recent nationwide radio tour, pro-
grammers are already familiar with
the man and his music. Without de-
lay, Brandt showed his forte for both
singing and songwriting as he
launched his set with “Take It From
Me,” one of six songs he wrote or
co-wrote on his debut disc. The
crowd became completely absorbed
as Brandt soared into the pensive
power ballad “I Do” — sure to be a
wedding classic. Brandt proceeded
to put a new slant on the time-hon-
ored “Pass Me By,” bringing the as-
sembly to deafening applause. Then
the boy with the golden tones turned
in an outstanding acoustic perfor-
mance on the thought-provoking
ballad “I Meant to Do That.” The
talented Canadian closed his set and
turned up the energy with his first
Reprise single, “My Heart Has A
History.” The uptempo tune will be
heard on stations across America
March 11.

The Sound Of Music

Faith Hill, who made her debut
on the 93 show, proved just how
much she has learned while sharing
the concert stage with Alan Jack-
son, George Strait, Brooks &
Dunn, and Reba McEntire. She
kicked-off with her current chart-
climber “Someone Else’s Dream”
and her second No. 1, “Piece Of My
Heart” to heartfelt hurrahs. Hill ded-

icated “You Can’t Lose Me” to her

mother and then brought the Opry
audience to its feet with her most
recent smash and sure-to-be song of
the year “It Matters To Me.” Hill,

by the way, has been

FAITH SOME MORE — Faith Hill co-headlined
the Wamer/Giant/Reprise Superstar CRS show.
During the eventt, Hill and Tim McGraw announced
a nationwide tour beginning in two weexks.

tapped to co-host this
year’s ACM awards
with Brooks & Dunn
— quite an honor!
Next, Hill showed
her soulful side with
the R&B-tinged “Do
Right Woman” and a
spirited cover of Elvis’s
“Love Me,” before
swinging into her ca-
reer-catapulting hit, the
defiant “Wild One.”
There was nary a dry
| eye in the house as the
Mississippi native sang
the powerful “AMan’s
Home Is His Castle.”
Hill then engaged in
some high-powered
vocal sparring with
bandmember and song-
writer extraordinaire
Karen Staley on the
gospel-flavored “Keep
Walkin’ On,” and Hill
masterfully handled the
Alan Jackson-penned
ballad “TCan’t DoThat
Anymore.”

No one was more surprised than
Hill when Tim McGraw walked on
stage to present her with a platinum
award for her most recent album, “It
Matters To Me.” The assembly
roared as Hill accepted the award.
Then Hill and McGraw announced
they were kicking-off a nationwide
tour in two weeks — again to a rous-
ing ovation. Hill closed her portion
of the show with the uptempo “Take
Me As I Am” and the recent Top
Five “Let’s Go To Vegas,” then re-
turned to thunderous applause to
encore the Carole King classic
“Where You Lead.” With more per-
formances like this, it looks like ‘96
will be the biggest year yet for Hill!

Greatest Hits

Barely allowing the gathered
faithful to catch their collective
breath, Little Texas — Tim Rush-
low, Duane Propes, Dwayne
O’Brien, Del Gray, Porter How-
ell, and Jeff Huskins —took the
stage, launching the set with their
latest single “Country Crazy.” The
enviably endowed entertainers’ lat-
est album is a celebration of their
“Greatest Hits,” and they hit them
all in their powerful set: the break-
neck-paced “Stop On A Dime,” the
Grammy-nominated “Amy’s Back
In Austin,” their most recent Top
Five “Life Goes On,” their break-
through hit “First Time For Every-
thing,” and the popular Eagles cov-
er “Peaceful Easy Feelin’.” The
crowd also got a taste of the future,
as the band offered up the powerful
ballad “All In The Line Of Love”
and the NASCAR-inspired “Gotta
Wanna Win.”

Those who got up for some tea
and crumpets missed an outstand-
ing performance as the band moved
center-stage for a medley of their
biggest ballads. Rushlow took the
lead on “YouAnd ForeverAnd Me,”
while O’Brien grabbed the spotlight
on “I'd Rather Miss You.” The
group shared vocals on the No. 1
“My Love,” and Howell shined on
“Southern Grace.” Rushlow fin-
ished the stellar segment to thunder-
ous applause with the timeless
“What Might Have Been.”

The scintillating sextet closed the
hour-long set with the newly-penned
“Hang On Here We Go” and the rau-
cous “Kick A Little” before extend-
ing an enthusiastic encore with
“God Blessed Texas.” Whew!

The Stars Came Out

Among those seen and heard at
the post concert party, again held at
the Grand Ole Opry Museum, were
Clay Walker, Russ Taff, Doug Su-
pernaw, Victoria Shaw, Rhonda
Vincent, Graham McHugh, Dav-
id Ball, Mark Collie, Daryle Sin-
gletary, Kira Nerys, WSM-FM’s
always effervescent Kim Leslie,
and the stars of the show: Faith Hill,
Little Texas, The Sky Kings, and
Paul Brandt, who mixed with Coun-
try programmers and retailers well
into the night. It proved to be the
perfect cap to a perfect evening.

(Advertisement)
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WARNER/GIANT/REPRISE THIS WEEK

KICK A LOT — Little Texas shows their diverse talents on an acoustic
medley of their biggest ballads. The band co-headlined the Wamer/Giant/

Reprise Superstar CRS show for 4500 faithful.

Sky Kings: Young, Cowan, Lioyd

Paul Brandt

The Sky Kings

Label: Warner Bros.
Album/Producer/Release
Date: “The Sky Kings"/Rob
Feaster, The Sky Kings
June 1996

John Cowan, Bill Lloyd, and
Rusty Young come from diverse
musical styles and backgrounds. Itis
that diversity, and the wealth of talent
that the trio enjoys, that make the Sky
Kings so exciting.

Cowan, vocalist and bass player
for the band, was a member of the
Grammy-nominated, genre-bending
group New Grass Revival. Known as
musicians’ musicians, their influence
has been heralded by acts as diverse
as Garth Brooks, the Grateful
Dead, Hootie & The Blowfish, Em-
mylou Harris, and Bonnie Raitt.

Lioyd, lead guitarist and back-
ground vocalist for the Sky Kings, was
half of the ground-breaking duo Fos-
ter & Lloyd. After they made musical
history as the first act to have their
debut single go No. 1, Lloyd and part-
ner Radney Foster scored a string
of Top Ten hits and a Gold record in
the late 80’s.

Young was a founding member of
the group Poco. Young's signature
pedal steel sound, vocal stylings, and
songwriting abilities helped melt mu-
sical boundaries that brought the en-
tirely new slant on country music that
continues to be prominent today.
Young was the lead singer on the
group’s biggest hits — “Crazy Love”
and “Call It Love” — and the sole writ-
er on the former.

When Lloyd suggested to longtime
friend Cowan that they form a new
band, the result was magical. “When
we got together to write and record
this album,” says Lloyd, “We were tru-
ly all thrilled to have the opportunity
to work with each other, and it's real-
ly cool because all the guys in the
band are fans of each other.”

Paul Brandt
Label: Reprise
Album/Producer/Release
Date: “Calm Before The
Storm”/Josh Leo/May 1996
Influences: Randy Travis,
George Strait, Garth
Brooks, Dwight Yoakam

Bom and raised in Calgary, Alber-
ta, and surrounded by cattle ranches
and oil refineries, Paul Brandt sang
in church as a boy, grew up on gospel
music, and took up the guitar in the
ninth grade.

Late in high school, Brandt began
entering talent contests, such as the
one held at the world-renowned Cal-
gary Stampede, where he won $1000
in 1992, This fostered an even great-
er passion for performing his own
material as he developed as a song-
writer.

Simultaneously, he was pursuing a
careerin nursing, a vocation he comes
by naturally — his father is a paramed-
ic and his mother a registered nurse.
Brandt served as a pediatric nurse for
two years, often working with termi-
nally il children. He says of the expe-
rience, “You're thrown into the human
experience — you're sharing those
emotions with those people. | think a
lot of that comes through in my songs.”

Fate intervened when Brandt, in a
nationwide contest, placed second in
performance but won first prize for
songwriting with his “Calm Before The
Storm.” Warmer Music Canada con-
tacted Brandt, and a tape of his songs
was sent to Nashville. Soon after,
Paige Levy (who signed Dwight
Yoakam) came to see him play and
offered him a deal.

Brandt sees his musical mission as
similar to the one he pursued in nurs-
ing. “Music is just another way for me
to make a difference now, and I look
at this whole opportunity as a respon-
sibility. This the gift that | have been
given.”
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Country Radio: 1958-1966

I Format veterans recall trials and tribulations of the era

elcome to “The Legends Of Country Radio” — part
two in our ongoing tribute to those who helped
build this wonderful format.

Our goal throughout this odys-
sey is to provide an overview of
what Country radio was like in the
various eras, as seen through the
eyes of the those who lived it.

In October 1994, we began the
series with a look at the years 1948-
1957. That took us from the days
when country — if you found any
on radio at all — was relegated to a
daily or weekly block, usually at
night. Often the jocks bought or
bartered the time themselves. In
many instances, they also doubled
as country concert promoters.

In this series installment, we
move on to the years 1958-1966, a
period of transition and tremendous
growth. (Of course, eras and years
overlap. We’ve only attempted to
define various periods in the for-
mat’s evolution for ease of discus-
sion.)

The Country Music Associa-
tion, founded in 1958, didn’t begin
tabulating the number of existing
Country stations until 1961. Ac-
cording to its polls — conducted
sporadically at first — there were
81 all-Country radio outlets in
1961, 97 by 1963, 208 in 1965, and
606 in 1969.

The format evolved during those
years as well, shifting from a
stronghold of Southern-based
Country & Western stations to a
format that began to support out-
lets in previously unthinkable mar-
kets.

Exactly which station was the
first to program all-Country is un-
known. (I hesitate to say “fulltime
Country” since many of the all-
Country stations were daytimers.)
KDAV/Lubbock, TX, where Way-
lon Jennings worked as a disc jock-
ey, is thought to have debuted in late
*53-early ’54 and was operated by

Dave “Pappy” Stone and Hi-
Pockets Duncan.

On July 1, 1954, WCMS/Nor-
folk was born, eventually laying
claim to the title of “longest con-
tinuously programmed Country
music station in the world.” Its first
station vehicle bore the inscription
“Western-Country Music Station.”
WCMS was part of the chain
owned by Cy Blumenthal, who
also owned KCKN/
Kansas City,
WABB/Mobile,
WHMS/Memphis,
and WARL/Arling-
ton-Washington,
which was home to
legendary Country
personality Connie
B. Gay.

Moving Into
New Decade

Country had a de-
cent run in the mid-
late ’50s as more sta-
tions (usually the
market’s weaker sis-
ters and often day-
timers) adopted the
format. But toward
the end of the de-
cade, many stations
that had gone Coun-
try switched to a
new style of music
that young people were adopting in
droves: rock ’n’ roll.

Ted Cramer spent 1953-57 at
KIMO/Kansas City, which, dur-
ing the latter part of that span, was
one of the few dedicated Country
outlets in the nation. Country’s high
profile of the *90s is a far cry from
what stations were dealing with as
the *60s arrived. He recalls, “It was
mostly a bunch of small-signal,

daytime radio stations. It was treat-
ed like an ethnic format.

“1957 was a pretty good year for
Country. KIMO was a daytimer that
did pretty well. And KCKN became
the first 24-hour Country station in
Kansas City, doing very well in its
first year.

“But in 1958, the ratings and
sales were not as good. The format
then consisted primarily of crossover
songs from pop acts such as Elvis
Presley and the Everly Brothers.
So if you look at the chart in 1958,
you’ll see all these pop acts in coun-

try. The Top 40 stations, particular-
ly WHB here, was swamping
KCKN at that time.”

Current WCMS owner George
Crump, who was an executive with
Cy Blumenthal’s radio chain in the
’50s, remembers, “Unintentionally,
Elvis was changing country music —
so much so, in fact, that for a while
his style of music seemed destined
to obliterate straight country altogeth-

Owens

The “Ralph Emery Show” with host Emery (r) welcomes guests (I-r) Bobby Wooten, Mike Hoyer and Buck
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er. His blend of delta hillbilly, black
country blues, and gospel was dubbed
‘rockabilly’ because it was neither
rock ’n’ roll nor hillbilly.”

Cramer says that Blumenthal re-
acted to the
rockabilly
movement and
WCMS’s suc-
cess with rock
'n’ roll by
switching al-
most all of his
outlets to Top
40. “That’s
when I basical-
ly crossed the
street. I went to
work for KCKN
and played Top
40 music for
about a year.
KCKN did pret-
ty well as a Top
40 station, but
the other sta-
tions in the
chain — a cou-
ple of them
were daytimers
— didn’t do as
well. So Cy decided to change all
the stations back to Country. In the
process, a lot of the guys at the ra-
dio station left. I was the only guy
with any Country experience, so I
became the PD and turned the sta-
tion back to Country in *59.”

That was also the year Mike Oat-
man joined KHEY/EI Paso, which
had flipped to Country in 1957. “I
started out doing a 12-hour shift on
Sundays. I signed on at six o’clock
in the morning. I got the program-
mer’s job when the guy who was PD
got drunk. My boss came in and
said, ‘Geez, I fired him. I don’t have
a program director. How would you
like to do that?’ I said, ‘I’dlove to.””

Oatman went to Burbank, CA to
secure his compulsory first-class ra-
dio-telephone license. Six weeks lat-
er, he was programming the station.

Country Owners — A
Rare Breed

Mack Sanders and Blumenthal
were two of the first radio owners
to specialize in Country radio. By
the late ’50s, Sanders had already
spentover 15 years in radio. In 1958,

he was also affected by the rocka-
billy craze and stations jumping on
the rock ’n’ roll bandwagpn.

Sanders was in his seventh year
at KFBI/Wichita in 1958 when he
was told the station was switching
formats — news that gave him the
incentive to begin his own operation.
“They told me if [ wanted my own
Country station to go ahead and
build one. They gave me every coun-
try record they had. So I went out
and built KSIR.”

That was the first in what was to
become a chain of Country stations
that included KOOO/Omaha,
KFRM-AM & FM/Wichita, and
KBIL/Kansas City. Later, he would
own KTOW & KGOW/Tulsa,
WJRB & WJIKZ/Nashville,
WNOX-AM & FM/Knoxville, and
WVOK/Birmingham.

As you might imagine, things
weren’t easy then. “Top 40 domi-
nated the markets. I tried not to call
[the station] Country. If I called it
Country, [ had a hard time selling it.

“In 1958, it was tough. Ray Price,
‘Webb Pierce, and Carl Smith were
about the only people singing coun-
try. But they didn’t make enough
records. People listened to [KSIR],
but they’d get in the closet and
wouldn’t tell anybody — which
didn’t do anything for my ratings. I
had a hell of a time trying to make
that first station go. It was tough
sledding for about two years. I didn’t
really start coming out of it until
about 1960.”

Gaining Momentum

By the time 1960 rolled around,
Country was beginning to gain mo-
mentum as well as migrate north.

Explains Cramer, “A drift toward
fulltime Country started in the ear-
ly *60s. The audience was com-
prised of a lot of poor peaple —
literally. A lot of them would show
up at remotes in threads. But the
music had a great appeal ta them.
That’s certainly a lot different from
the demographics you have today,
where Country appeals to just about
everybody.”

To appeal to a more upscale au-
dience, Cramer made what was an
especially radical move for Coun-
try & Western radio back then. “I

Continued on Page 37
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After a year as an ugly bald man, Blair Garner is comih_g back for more.

It's his pride. His Joy. His baby. A 1967 Ford Mustang Fastback he restored himself.
And, he's giving il 1o you! The Atter MidNite/Doug Supernaw bash is back for '96.
And somebody’s leaving the party as the new owner of Blair's Mustang.
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Country Radio: 1958-1966

Continued from Page 35

installed what was known at the
time as the ‘Countrypolitan’ for-
mat. Basically, it was a much slick-
er presentation, an outgrowth of
Top 40 radio. Up until that time,
Country radio had a pretty barefoot
sound with very conversational,
downhome, corny jocks talking a

lot. We were tight, had good voic-
es, and good production. And we
played the hits.”

Expanding The Format

The years 1958-66 not only saw
the format growing in terms of sta-
tions arid markets, but the signal qual-
ity of stations carrying the format was
also improving. The daytimers that
did well were being challenged —
and often vanquished — by big-sig-
nal, 24-hour outlets. And the grow-
ing pains were accompanied by a
more ntodern approach to the music
and air talent presentations.

As such, and with the advent of
the “Nashville Sound,” Country was
fast becoming an alternative for fal-
tering Top 40 stations. Many of those
respons:ble for building early Coun-
try stations had never worked a day
in the fcrmat.

Many of Country’s early archi-
tects hailed from two distinct genres:
country music or rock 'n’ roll. And
their backgrounds were generally
dictated by geography: Those in the
South were usually country musi-
cians who got into radio to perform,
while those in the North were radio
people who got into the format.

Oatman and his peers noticed
that few Country radio veterans
were invited to move to the big city
when stations in major metropoli-
tan areas began making the format
switch. He says, “My role models
were the older guys who thought
that was absolutely blasphemous.
We’d say, ‘Isn’t that terrible what
they’re doing to the music? They’re
just screwing it up. There’s no steel
guitar in that.” It’s a lot of the same
stuff you hear today.”

Moving To The Next Level

One of this era’s most important
programmers was Chris Lane, who
was responsible for creating some
of the North’s first major Country
stations. He launched KAYO/Seat-
tle in 1960, and its success paved
the way for stations in major north-
ern markets to take a chance on
Country.

Lane’s influence on Country ra-
dio reverberated through the rest of
the decade as the format continued
its tremendous growth. He switched
WJ1JID/Chicago to Country in
1965, was PD/personality at WIL/
St. Louis in ’68, and later worked
at Los Angeles Country outlets
KGBS and KLAC.

Lane spent a number of years pro-
gramming and doing air work at sev-
eral top rock 'n’ roll stations (see
page 46). In 1956, he joined KAYO
to take on the legendary KJR in the
rock ’n’ roll arena.

By 1959, KAYO wasn’t doing too
well, and it was about that time he
started thinking about taking Coun-
try radio to a higher level. “I always
wanted to take
country music to a
more modern
stance, moving past
the ‘old clock on the
wall’ and ‘if the
good Lord’s willin’
and the creeks don’t
rise’ kind of stuff.”

Lane, GM John DeMayor, and a
couple of other station execs set out
on a fact-finding mission to test the
viability of Country. *“We traded out
a small aircraft and flew from Se-
attle to Long Beach, CA. I took
thern to KFOX, which was a suc-
cessful station monetarily. That’s
where they had guys like Hugh
Cherry and Dick Haynes, who
were doing it in the old style that
had been financially popular. But
we were concerned that major ad-
vertisers weren’t going to touch that
style. However, when we went
back, they said, ‘Let’s do it.””

The first move was to build an air-
staff around a well-known local per-
sonality. Lane recalls, I went after a
guy named Buck Richey, who had
been at KVI for 19 years. KVI was
MOR, but I knew he had done Coun-
try and had a good name in the mar-
ket. When I told him I wanted to take
KAYO Country, he liked to have
died. He said, ‘I’ve always wanted
to go back to Country.” But I told him,
‘I’'m not going to do it the way it’s
always been done.’”

KAYO flipped to Country in late
1960. Lane remembers, “On kick-
off day we milked a cow on top of
the Space Needle ... stuff that was
wild to get people’s attention.”

Expanding Country’s
Domain

The building of individual, ma-
jor-market stations was critical to the

Shearing Plough
WIID/Chicago, WPLO/Atlanta,
and other stations — heard about
what we were doing in Seattle. The
president of the radio division —
Harold Krelstein — asked me to
come to Chicago to talk to them. I
did so on three different occasions.

proaching, it was time to
change formats again. “It
became pretty evident around 1964
that Country was starting to cook.
WHOK/Lancaster, OH was play-
ing Country on their FM and starting
to make some noise in the Colum-
bus market. [Station owner] Bill
Minnich decided it was time to stick
our toe in the water. We found this
local guy named Tom George, who

growth of this format, in that it en-
couraged other owners to take a
chance. In that regard, KAYO’s suc-
cess created quite a stir.

Lane recounts, “That’s when
which owned

“They wanted to find a way to

make money at WIJD. At the time
it was MOR. And it wasn’t a day-
timer on local time; it was a day-
timer on Salt Lake City sunrise and
sunset, which gave us a little bit
of a break.

“I wasn’t sure whether or not I

shouid try Chicago. But I finally fig-
ured if I didn’t give it a try, I'd al-
ways wonder if I could do it.”

Lane says the term “Country &

Western”” was never used at WIJD.
However, it’s interesting to note that
in some of the station’s newspaper
ads back then, they referred to them-
selves as such.

Ohio Country
Another of Country’s legendary

staticns debuted in 1965 when
WMNI/Columbus adopted the for-
mat. At the programming
helm was Bill Robinson,
who joined “The Mighty
92” in the late ’50s.
While he was there, the
format changed from
rock 'n’ roll to Big Band/
Beautiful Music. “‘Sing-
along With Mitch’ was
very popular,” he laughs.

With the mid-"60s ap-

LEGENDS OF COUNTRY RADIO

in Country radio during those years.

Inside The Special

The Legends Of Country Radio —
The C&W Years...................

1958-1966 were years of tremendous growth for Country radio. The num-
ber of stations grew dramatically, and the format moved North with great
success. The power players of that era are profiled in this issue — their
memories and recollections providing an overview of what it was like to be

The Music Scene.................
Renowned Nashville country historian, writer, and critic Robert K. Oer-
mann puts the radio story in context with a look at the era’s musical scene.
R&R Readers’ Poll..............
For the 20th consecutive year, Country broadcasters choose their fa-
vorites in the industry’s only radio-selected awards.
Power Gold Charts.............

Country’s Power Gold: a listing of radio’s Top 50 songs (more than a
year old) for both 18-34 and 25-54-targeted outlets.

had a very folksy kind of delivery,
and gave him a night shift in which
he introduced Country to our listen-
ers. The phones went crazy. So we
made the decision in October 1965,
at the beginning of Country Music
Month, to go Country.

“There weren’t that many play-
ers, especially in the North. It was
exciting, because we knew we were
onto something that was going to do
nothing but get hotter. But I didn’t
have any vision as to where it was
going to be 10 years down the road.
I had seen a lot of changes.”
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era we’ll cover in our “Legends Of
Country Radio” chronology.

Final Thoughts

As one who loves Country radio, |
can only express to you my disap-
pointment in the dearth of material that
exists about this format’s early days
and the people who nurtured it through
its most difficult times. I'm stunned
by how little was written or saved. If
it wasn’t for the clippings and pictures
saved by our contributors and their
peers, it would be lost forever.

And, of course, there are many
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One incarnation of the WCMS/Norfolk lineup featured Joe Hoppel, Carolina Charlie, Jesse
Travers, Sheriff Tex Davis, and Ted Crutchfield.

Tex Ritter and the KHEY Riders during a live remote atop the Bassett
Shopping Center in El Paso (February '64).

—praaaricanradiohister—ecein:

Robinson left WMNI to change
WVIC/Lansing, MI to Country in
1967. “1 had a six-month contract
to turn the station around. They had
82 stockholders; I became the 83rd.
Unfortunately, the other 82 thought
they knew more about running a sta-
tion than I did.”

But another funny thing happened
along the way. “The people at [cross-
town] WITL heard I was coming,
knew what I had done at WMNI, and
changed to Country before WVIC
could.” It’s amazing the way history
was changed: WITL has long been
one of the format’s leading stations.

At about the same time, WIRE/
Indianapolis GM Don Nelson
wanted to hire Robinson for morn-
ings. But when he called WMNI,
Robinson had already left. Nelson
later hired a headhunter to find a
morning personality and, ironical-
ly, the perfect person the hunter
found was — Robinson. By that
time, the decision had been made
not to change WVIC to Country,
and Robinson was persuaded to go
independent.

WIRE, of course, went on to be-
come one of the most highly regard-
ed Country stations in America,
winning numerous awards during
Nelson’s and Robinson’s tenure. But
that’s another story — and the next

who made major contributions to
this format who’ ve passed on. We’d
be remiss if we didn’t remember
their contributions.

As you might imagine, it was dif-
ficult to narrow down the number
of people profiled on these pages.
There are certainly many more peo-
ple who qualify as legends, but the
goal was to talk to those who were
“players” at the time who coudd pro-
vide an overview of the era. A foot-
note to some of you who might feel
we’ve omitted some folks: Many of
those who are considered “legends”
today didn’t start in Country radio
until the late *60s. We’ll get to them
next time, I promise.

My sincere thanks to Ted Cram-
er, George Crump, Ralph Emery,
Chns Lane, Mike Oatman, Bill Rob-
inson, Mack Sanders, and to all the
others who contributed their time
and memories to this effort. And
thanks to R&R/Nashville Associate
Editor Calvin Gilbert, who co-au-
thored this special. Special thanks,
t0o, to Music City News for allow-
ing use of historic photographs from
its archives.

I hope you enjoy reading about
the people and events of early Coun-
try radio as much as I've enjoyed
talking and writing about this era’s
“Legends Of Country Radio.”


www.americanradiohistory.com

It’s About

D _ — M AMTE R e e eSOV - com T

TIL BIi



www.americanradiohistory.com

Téa Gwml' Repfuw Co%am

) N PLREEONS | BERVER NG

CHECK ?15{3

g

i

3?@

. Mmﬂg Mww

Lm H m

T”wwe tke m.s*zc

In fzaifme t@?me

__| Thank You Mﬁgam

M"....:__Emnnvanl nlq ston oo
T S5 S lh

:'$§_ fy ¢4 \ :



www.americanradiohistory.com

40 * R&R March 1,1996

e 5 =

Al e alm e s A D oS

SR

IN THE BEGINNING

Rocky Starts Pave Way To Long Radio Careers

ome were guitar pickers, Others were guys looking for a

) career after serving in the military. Yet despite some rocky
S beginnings, they all became major figures in the history

of Country radio.

Many of today’s Country legends
got started in radio because they were
country singers. In Country radio’s
early days, many of the programs on
the air were performance shows. Sta-
tions didn’t have formats per se; they
featured local artists and their bands.

A Country Life

A live country music show gave
Mack Sanders his start in 1942. At
the age of 16, he knew he wanted to
be a country singer and performer —
a path he followed well into the *60s.

While growing up

a commercial to the Swanky Frankie
Drive-In. I did the first live commer-
cial, saying, ‘Folks, you be sure to
go down to see the guys at the
Swanky Thanky Dive-In.” Before the
program was over, the restaurant’s
owner canceled. They fired us.”

Sanders’s foray into station own-
ership followed a similar confron-
tation with management. Rock ‘n’
roll was taking its toll on those ear-
ly Country stations as owners sought
to jump on the bandwagon. Sand-

in Birmingham, Sand-
ers went down to the
local radio station and
got some airtime. “I
didn’t get paid,” he
says. “l made money
from my personal ap-
pearances and used the exposure to
plug my shows.”

That lasted for a coyple of years,
until Uncle Sam came calling after
his 18th birthday. After the service,
he went to work at KMA/Shenan-
doah, IA. “I was an entertainer and
announcer. | did double duty because
I made more money doing that —
$100 a week.”

From there it was on to KFBI/
Wichita in 1951. “I syndicated a lot
of radio material out of there. I was
on about 20 stations, singing and an-
nouncing. Then TV came in around
’55, and 1 would do radio programs
in the morning and a Monday-Friday
afternoon television show. This was
a show where you wore the guns and
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ers was still at KFBI in 1958 when
station management made the deci-
sion to target younger listeners. Re-
jecting the theory that Country had no
place in the marketplace, Sanders con-
tended that the format would eventu-
ally find its audience and advertisers.
As a response, Sanders immediately
made plans to launch KSIR, the first
in his chain of stations.

From Barracks
To Broadcasting

The late *40s and early ’50s saw a
huge number of men looking for jobs
after they exited the military. That
coincided with the radio and TV
broadcasting boom taking place at
that time.

“American Swingaround” host Chris Lane takes five with Buck Owens at
ABC 0&0 WBKB/Chicago.

all that good stuff. It was very suc-
cessful for me. I was known as ‘Kan-
sas Mack’ in those days.”
Pickin’ A Career

Mike Oatman also followed the
pickin’ and grinnin’ route to radio.
While in high school, he formed a
six-piece dance band. He contacted
the PD at KETL/EI Paso about get-
ting his group on the air and was told
they could begin later that afternoon.
The result was a 1 5-minute program
called “Teenage Variety Time.”

Unfortunately, it didn’t last very
long. Oatman recalls, “We did that
for about four weeks. Somebody sold

Bill Robinson always wanted to
be a veterinarian, but the military in-
tervened. “I was one of the guys who
had signed up to be an Air Force re-
servist in 1950. I finally got in; 11
days later, the Korean War broke out.”

After he served his tour of duty,
Robinson was working for an insur-
ance company in Cincinnati. A friend
who worked for alocal television sta-
tion told Robinson he “had a really
good voice” and encouraged him to
get the training necessary to land a
job on the small screen. Robinson
enrolled in Chicago’s Midwest
Broadcasting School. I realized as
soon as | walked through the door it

was going to be radio and not TV.”

. After graduation, he took out an ad
in Broadcasting magazine that soon
resulted in a job at WIZE/Springfield,
OH for $54 a week in 1954.

USMC Preparation

Chris Lane was pondering his fu-
ture while finishing up his tour of duty
with the Marine Corps at Quantico, VA.
A friend Lane had worked with on
Armed Forces Radio in Cuba was
working at a Nashville station. Lane
decided to follow suit and thought he
had landed a job at a competing Music
City outlet. But his assumption led to
soIme scary moments.

Lane, whose wife was pregnant, was
told he’d be able to end his tour of duty
three months early if he had a job lined
up. When he went to the Nashville sta-
tion to pick up a letter as proof of em-
ployment, he was met by the man who
had hired him just days before.

Lane recalls, “The PD told me,
‘I’m so sorry. The owner was on va-
cation and heard a guy. He hired him
—and you know who’s got the job.””

Lane explained his situation to his
radio friend, who immediately said,
“Let’s go over to Eddy Arneld’s of-
fice. Maybe he knows somebody.”

“I"d never met the man before in
my life,” Lane says. “Eddy, being
the sweet person he was, said, ‘I
know a guy who owns a station in
McMinnville, TN.” He called the
guy and told him [ could drive up
there on Sunday morning and audi-
tion. Then I had to be back at Quantico
at 0700 that Monday morning.”

Lane did the audition at WMMT;
he got the job and the letter he need-
ed. He was a happy man. “You would
have thought [ was going to work for
the network. It was all I could do to
keep awake, though. I drove 17
straight hours back to Virginia and
made it in the gate 15 minutes before
I would have been AWOL.”

Ralph Cleans Up

During his teenage years, Ralph
Emery cleaned soot and ashes from
residential furnaces and ushered at a
Nashville movie theater. Upon grad-
uating from high school, he enrolled
in the Tennessee School Of Broad-
casting, where he was taught by leg-
endary WLAC/Nashville disc jock-
ey John R. Richbourg.

In 1951 Emery was paid nearly $40
aweek for his first radio job at WTPR/
Paris, TN. “I drew $39.50. While I
was going to school, [ had been work-
ing at a laundry for $33 a week, so
that was a jump in pay. My first goal
was to make $100 a week. [ finally
achieved that in ’56. I had to go to
WLCS/Baton Rouge to do that.”

Radio Intrigue

“I knew I wanted to be in radio
from the time 1 was four or five years
old,” Ted Cramer says. “I was al-
ways intrigued with radio. I listened
to a lot of stations.”

He got his first gig in 1953, spin-
ning rock "n’ roll records on KIMO/
Kansas City. “I had studied KIMO’s
format when I was 13 years old. 1
knew everything there was to know
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| City for $75 a week

CURRENT JOB: PD at WDAF

| FIRST RADIO JOB: 1953, rock 'n’ roll disc jockey at KIMO/Kansas

EARLY RADIO JOBS: KCKN/Kansas City, 1957-74;, WWOK/Miami,

| 1974-77, WDAF/Kansas City, 1977-80; WTVN/Columbus, 1980-81;
WMAQ/Chicago, 1981-85; WKY/Oklahoma City, 1985-89; WSM-AM/
Nashville, 1989-92; WDAF/Kansas City, 1992-present

COUNTRY RADIO COURSE: In 1969, he became the first PD at
WUBE/Cincinnati, owned by KCKN parent Kaye-Smith Radio. He
changed that station to Country while maintaining his PD post at KCKN.

RELATED ACTIVITIES: Radio consultant
HONORS/AWARDS: Billboard PD of the Year, 1987

about the station and wanted to work
there. Finally, after knocking on the
door for about a year after my high
school graduation, they hired me.”

Following a semester at Kansas
University, he started at KIMO for
$75 a week. “That was a lot of mon-
ey, a pretty good AFTRA wage for
this market. 1 had tons of money
left over. You don’t realize how
much inflation has changed things.
At that time, gasoline was 12 or 13
cents a gallon.”

IlI-Fated Sports Career

WCMS/Norfolk lays claim to the
mantle of “longest continuously pro-
grammed Country music station in
the world.” With call letters signify-
ing Norfolk’s “Western Country
Music Station,” WCMS has played
nothing but country music since its
debut on July 1, 1954.

Station owner George Crump had
a rather inauspicious beginning as a
broadcaster. As a George Washington
University medical student in 1950,
he served as the announcer during a
diving competition at the country club
pool where he worked as a lifeguard.
Crump recalls, “One of the members
owned a radio station and figured if 1
could swim, I must know a lot about
sports and would
make a good
sportscaster at his
radio station.”

It provedtobe a
false assumption.
Crump explains, “I
got up to WCRO/
Johnstown, PA
and found myself
broadcasting a
high school bas-
ketball game. |
wasn’t even sure
how many players

Of Mike Oatman and a KHEY Rider
flank Little Jimmy Dickens at a Horizon
City remote (September '63).

By 1952 Crump had joined CBS
0& O WTOP/Washington as a staff
announcer for both the radio and TV
outlets. On the weekends, he read the
news for WARL/Arlington-Wash-
ington. The station was block-pro-
grammed, with a variety of music
played at different times throughout
the day. The guy who came on at
noon to spin country records was
none other than Country radio leg-
end Connie B. Gay.

Station owner Cy Blumenthal
soon convinced Crump he’d be great
in sales. He was and soon became
WARL’s Sales Manager. As Blumen-
thal’s radio empire grew to include
outlets in Norfolk, Kansas City, Mo-
bile, Memphis, and other markets,
Crump was tapped to oversee the sta-
tions’ sales departments. It wasn’t
long before he was named Exec. VP
for Blumenthal’s group and had in-
put into other areas of operations.

Blumenthal decided to sell his sta-
tions; in 1961 Crump convinced him
to sell WCMS to Crump and his wife
Marj. The “total consideration” for
the AM station at 1050 on the dial
was $200,000.

It’s impossible to relate the history
of WCMS without including Joe
Hoppel. The fact is, along with ev-
eryone else in this
special  issue,
“Hopeless Hop-
pel” (he later be-
came “Hopalong
Hoppel”) is a
Country radio leg-
end. He joined the
WCMS airstaff in
1955 — and re-
mains on the air to
this day. Crump
says, “‘Joe’s soft
patter proved to be
just the sort of

were on each team.
People called in and said they thought
they were listening to a hockey game.
1 did a football game soon after that.
In a rather dramatic fashion — copy-
ing what I had seen other sportscast-
ers do — I stood up yelling, "He’s at
the 30, the 40, the 50, the 60, the 70.”
I was relieved of my duties at half-
time and became a staff announcer.”

thing the harried
world wants to wake up with in the
moming. It’s warm, conversational,
and unexcited.

“Hoppe!l wasn’t a funny man —
and isn’t now. But he projects the
image of an intelligent, nice guy —
a good old Joe with malice toward
none ... sort of the fine fellow you
hope marries your sister.”


www.americanradiohistory.com

Hosted By Tom Wopat

weeknights
@PM ET LIVE!

€ 3TNN

THE NASHVILLE NETWORK

(/Q cure %unfryw

© 1996 Group W Sateliiie Communications. THE NASHVILLE NETWORK, TNN and the TNN logos are registered service marks,
and PRIME TIME COUNTRY and WE ARE COUNTRY are service marks, of HLM., Inc.. a Gaylord Entertainment Company.

- AN e Raartea-r-a o i StaR=-e e g


www.americanradiohistory.com

42 ¢ R&R March 1,1996

LEGENDS OF COUNTRY RADIO

Smaller Budgets, Bigger ldeas

[] Creativity was key behind station promotions when staffers had to do more with less

aining the listeners’ interest — and the advertisers’ trust
— was a priority for Country stations in the early "60s.
At W] JD/Chicago, creativity was the key, while other
stations emphasized the tried-and-true route of concert tie-ins.

‘WIID’s Chris Lane was handling
an arrshift, serving as PD, and — in
his spare time — coming up with pro-
motions to call attention to the sta-
tion. “That’s what we had to do,”

But when it came time to name the
winner, the station declared that the
gasoline can came with an unan-
nounced extra — a brand new Chev-
rolet. Lane reflects, “That did it. The
next week, we gave

oW,

away a coat hanger
padded in a gold cloth.
And then the cards
started coming in. We
gave away a mink

Lane says when asked to outline a
typical job description from that era.
“Most guys in those days went into a
station that was at the bottom of the
barrel. That’s the only reason they
[stations] would change [to Country].
So you had no place to go but up.
They [station owners} would say,
‘Come up with ideas and come up

WCMS'’s “Digest” profiles Ray Price.

with the promotions, but it can’t cost
any money.’ That was the fun of it.”

To celebrate WIJD’s first anniver-
sary, listeners submitted entries in
three categories: cakes, cartoons, and
mobiles. “At the time either Emer-
son or Motorola had a big display
window at Michigan and Wacker.
Our promotion was so successful that
they took all of our winning items and
put them in the window. The creativ-
ity was fantastic. We did things that
people wanted to participate in. You
don’t have that anymore.”

‘People Had Fun’

WIJID began building additional
interest with another promotion that
started as a seemingly minor con-
test and mush-
roomed into a
major triumph.
The first on-air
announcement
about the contest
explained that the
winner would re-
ceive a five-gallon
gasoline can.

“We got a few
postcards — about
75 entries — be-
cause some people
like to participate
in anything,” Lane
explains.

B
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coat on that hanger.

“The next item was a rope, and
we took out newspaper ads. By then,
the press was going crazy, wonder-
ing ‘what is it?”” We gave away the
rope — attached to a steer — for a
side of beef.”

The station also gave away an es-
calator ride, which came with a

$1000 gift certificate from a local | ¥

department store. Lane says, “Peo-
ple had fun; that was the main thing.
We’d get people to rewrite lyrics
to songs to reflect politics or some-
thing else.

“People thought they were part
of the radio station in some way.
They got to know you like they
knew the artists. You don’t have that
these days.”

As with their predecessors in the
late *40s and early *50s, concerts were
a cornerstone 1n station promotions.
Mike Oatman recalls, “I used to
work very closely with Hubert
Long, who booked Ferlin Husky,
Roy Drusky, Buck Owens, and
many others. He’d put together a
four- or five-act show for us. They’d
come to town and we’d promote it.
That was a major part of our promo-
tions, as it is today for a lot of sta-
tions. However, there wasn’t anoth-
er guy in town playing country, so
they didn’t fight over it.”

He remembers booking a concert
featuring Skeeter Davis, Kitty
Wells, Johnnie Wright, Little Jim-
my Dickens, and George Morgan
— an all-star cast in the early 60s.
“The whole show cost me 3800.”

Live Baby Giveaway

In the late "50s, stunts were the or-
der of the day at WCMS/Norfolk —
itonce staged a beard-growing contest
among the disc jockeys. But one of its
more outrageous pranks occurred in
1959 when the station
.. | aired a non-country
g record.

. Describing “Pa-
| kalafaka” as a Turk-
ish hit, WCMS own-
er George Crump
says, “The melodic
line was reminiscent
of minarets, and the

lead singer was ev-
idently a camel.”
No phone calls
came in after the
first time the

KCKN/Kansas City’s “Country”mag- record was played
azine with cover girl Connie Smith.

that morning.

- WwWyvamericarradiohistory com

“But by lunch time,” Crump refiiem-
bers, “the record had spun through its
groove 18 times or so, and the calls
started coming in.”

And the Turkish hit just kept on play-
ing. “[Station manager] Roy Lamere
just happened to be out of the office on
a duck shoot in the Carolinas. DJsBob
Powers, Joe Hoppel, Lee Whitehead,
and Sam Barbee took full advantage,
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Among WCMS/Norfolk’s advertisers
at the time was a local auto dealer.

managing to play the record 200 times
or so before sign-off.”

At sign-on the following morning,
“Pakalafaka” was the first song
played. The station got more calls —

GEORGE CRUMP

FIRST RADIO JOB: 1950, sportscaster for WCRO/Johnstown, PA

EARLY RADIO JOBS: Staff announcer — radio and TV — for CBS
080 WTOP/Washington; newscaster/AE for WARL/Washington;
named Exec. VP in 1956 of WARL's parent company, which was owned
by Cy Blumenthal and included KCKN/Kansas City, WHHN/
Memphis, WABB/Mobile, KMOX/Oklahoma City, WROV/Roanoke,
and the station George and wife Marj bought in 1961, WCMS/Norfolk

HONORS/AWARDS: Participant in the Nationa!l Foreign Policy
conference under Presidents Nixon, Ford, Carter, and Reagan; won
an Associated Press Award of Excellence in 1987 for his editorials
heard on WCMS; life member of the Assn. of the U.S. Army (and serves
on its board of directors), the Submarine League, the U.S. Air Force
Assn., the U.S. Marine Corps, and the National Rifle Assn.

CURRENT JOB: CEO of WCMS Radio Norfolk

and more attention — by playing the
song 300 times that day.

When Lamere finally returned, the
Virginia-Pilot newspaper reported, his
first act was to chase Powers off the
microphone in mid-commercial to ban
him from the station. The newspaper
also reported that Lamere fired Hop-
pel, Whitehead, and Barbee. “The
media had a field day,” Crump says.

The incident made headlines. But

that was nothing compared to the at-
tention generated in the early *60s
when the station announced that it
would be giving away a live baby
during a concert starring Don Gib-
son. Crump says, “There were com-
plaints — tons of them.”

True to its word, the station did
give away a live baby — pig. “Gall
pays,” Crump contends, “at least
some of the time.”

KAYO GREATES

KOUNTRY KAYOQ'S
1964 ““MERCER
GIRLS"—

From Lett to Right
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KOUNTRY KAYO HAS COUNTRY’S SUPPORT

Kountry KAYO'd its Seattle competition in 1964 with a re-enactment of Asa Mercer’s 1864 expedition to Boston and Lowell,
MA to bring out unmarried women (“Mercer Girls”) to meet the then-frontier village’s bachelor residents.
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The only network that plays country music videos, 24 hours a day.
Nothing else like it. Nowhere else to get it. It’s the one place fans always
find their favorite stars playing America’s most popular music.
CMT: Country Music Television.
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ON-AIR EVOLUTION

From Pickers’ To Disc Jockeys

ith the *60s came a major change in Country air tal-
ent. While early jocks were often aspiring country
musicians who spun records, the talent tide begun
shifting to “radio people” who played country music — par-
ticularly as Country began wedging its way into major north-

ern markets.

Mack Sanders recalls that in the
early '50s, the staff at KMA/
Shenandoah, IA included more
than 40 entertainers. In fact, Ike
Everly — the Everly Brothers’ fa-
ther — played guitar for him. “The
Everly Brothers sang their first song
on my show,” says Sanders, who
met his first wife, Jeannie, at
KMA. She, too, was a singer.

“There were a lot of pickers,”
says Ted Cramer. “At KCKN/
Kansas City in 1957, I think all but
one of the guys was a picker. I was
never a picker. I was a radio guy.
Jack Reno worked for me at
KCKN in 1959-60. He left to join
the Army, but Jack was a picker. 1
hired him again at WUBE/Cincin-

We treated (Country)
as professionally as
any format we had
ever done. We weren’t
talking to people with
their teeth missing,
their feet in the dirt,
and barefoot and
pregnant.

—Bill Robinson

B

lets in Seattle and later Chicago.
“With the exception of one or two,
the people on the air were all former
Rock jocks. We wanted the quality
of what was a Rock station, but we

nounce every record and pre-an-
nounce either the artist or the song
before playing it. We had to edu-
cate ourselves. I got all the stuff the
CMA could give me and every
book I could find on the entertain-
ers. We referred to it as the Nash-
ville sound. We may have used the
term ‘countrypolitan’ until we
found someone who said they had
a copyright on it. There was no
Country & Western and we were

not going to ac-

nati in 1970. So you still had pick-
ers working in Country radio even
then, but not as many of them.”

Turning Point

WCMS/Norfolk pioneer George
Crump saw 1956 as a turning point
for radio disc jockeys. “That was the
time when a DJ became as big a lis-
tener attraction as the type of music
he played. DJs had to have personal-
ity-plus and a fancy moniker.”

But even as radio folks were be-
ing hired to staff stations, Sanders
preferred to use people who knew
the music. I used a lot of my band
members and made disc jockeys
out of them. That way, [ didn’t have
to go out and hire people who didn’t
know how to do it. I didn’t go out
and hire any Rock jocks at all.”

Crump also knew the value of
pickers back then, noting that Sta-
tion Manager “Sheriff’’ Tex Davis
went “straight to the haystack” for
talent. He hired a three-piece coun-
try band and dubbed them “The Vir-
ginians.” Not only did they doa live
show at noon — “which was very
much in vogue” in the mid-’50s —
but they also helped around the sta-
tion, Crump says. Additionally, one
singer’s wife doubled as the book-
keeper and the first traffic reporter.

Chris Lane wasn’t looking for
pickers when he hired personalities
for his newly flipped Country out-

knowledge the word
hillbilly. We treated
it as professionally
as any format we had
ever done. We
weren’t talking to

didn’t want all the phony bullshit.
We wanted to do it legit. I didn’t
want anybody on the staff who
couldn’t say, ‘I'm into this’. They
were just quality air personnel,
which was what I wanted. That’s
what we did in St. Louis, too.

“1 asked them to be warm and
friendly. Just speak to the people.
Keep it concise. At that time, any-
body who was devoted to country
music not only knew the artist’s
name, they knew who the writer
was and who the sidemen were who
played on the session. You could
use all that stuff. They were very
intense and loyal.”

‘No Pickin’ And Grinnin”

Bill Robinson still remembers
his first memo to the WMNI/Co-
lumbus airstaff as he prepared to
flip it from Beautiful Music to
Country. Actually, it was more like
a handbook. “The memo included
mentions of which country artists
were deceased, along with details
about proper on-air delivery. I told
themn, ‘There’s not going to be any
pickin’ and grinnin’. We are going
to treat our audience with the same
manner of intelligence as we’ve
treated our audience in ‘our Beauti-
ful Music format.’

“I kept every announcer ... and
we made them Country personali-
ties, which was a challenge because
I had hired them as Beautiful Mu-
sic announcers. But I knew them
well enough to know that they had
personalities and weren'’t just vel-
vet voices.

“I instructed them to back-an-

people with their
teeth missing, their feet in the dirt,
and barefoot and pregnant.”

At that time, Col. Sanders-type
ties were popular. Robinson got red
ties for everybody and that’s what
they wore in public. “We still had a
traffic helicopter and-a four-man
news team. All we did‘was change
the music. We becamie warm and
friendly. We didn’t talk a lot but
were keyed on being believable.”

Cramer notes that air talent at
KCKN had to do a lot more than
spin records. “We cut commer-
cials and read newscasts. We had
a news director in morning drive.
The rest of the time the jocks read
newscasts. Split shifts were nor-
mal in those years. You’d work 6-
9am and then noon-2pm. Or you
would work 9am-noon and then
2-4pm. That’s just the way it was.
Everybody worked eight hours.
On the hours you were off, you
read the hourly newscast and cut
commercials.”

‘Real Disdain’

During his tenure at KHEY/EIl
Paso, Mike OQatman and his peers
noticed that few Country radio vet-
erans were invited to the big city
when stations in major metropoli-
tan areas began making the format
switch. “The Country guys would
say things like ‘They’ve got a
bunch of rock ’n’ roll guys up there.
What do they know about country
music?’ And they really didn’t
know much about it. We looked
down our noses and scorned them.
I heard one of them say once,
‘That’s Slim Whiteman.’ That

.

Mike Oatman (aka “Mr. DJ USA”) trades banter and smiles with Jimmy
C. Newman at the WSM/Nashville studios (September 60).
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FIRST RADIO JOB: 1951, WTPR/Paris, TN for $45 per week

Early Radio Jobs: WNAHMashville; WAGG/Franklin, TN; WSIX/Nash-
ville; WLCS/Baton Rouge; WMAK/Nashville; and WSM-AM/Nashvilie

COUNTRY RADIO COURSE: He joined WSM-AM in 1957 as host of
“Opry Star Spotlight,” running the 10:15pm-5am shift.

RELATED ACTIVITIES: Television work includes stints as host of “Nash-
ville Now” (TNN), “Pop Goes The Country” (syndicated), and “The Ralph
Emery Show” (WSM-TV/Nashville).

HONORS/AWARDS: SESAC’s Ambassador of Country Music, 1988

CURRENT JOB: President, Raiph Emery Television Productions.
Continues work as host of TNN's “On The Record” interview series

kind of stuff was ridiculed by the
guys who knew the business and
knew the artists. You looked at it
with disdain.

“There was areal strong brand-
ing concept that separated the real
Country guys from the new guys.
There was also a difference in the
intimate knowledge of the music
and artists. Most of the guys who
were doing Country in those days
had a personal interest in the mu-
sic. They knew it upside down and
backwards, and loved to spin the
folklore. They marketed the art-
ists by telling little stories about
them up front. In my opinion, they
did a much better job of building
artists by telling those stories.”

Oatman may have
had some philosophi-
cal differences with
his northern counter-

e ma

[1956] was the time

e e

ple were looking for less entertain-
ment from the DJs and more from
the whirling disc. Perhaps the pop-
ulace as a whole was growing too
sophisticated for old-time country
hype, or perhaps it was tiring of the
country prototype because of over-
exposure on radio and TV. Or per-
haps it simply wished for more
music and less talk, which TV
wasn'’t offering.”

Or perhaps Country managers
and programmers were taking no-
tice of the Bill Drake-formatted
card readers who staffed the domi-
nating Top 40 stations of the era.
Whatever the reason, the era of
Country disc jockeys was coming
to a close.

What would it
take for a jock
of the *90s to
host a show as

parts, but he credits a DJ became as big freewheeling as
WJJD/Chicago and - 5 attraction for the ™any of those
other stations with tai- __ in the ’60s?
loring the program- listener as the type Raiph Emery
ming to fit their par- of music he played. responds,
E‘l'lgﬁlar markets. DJs had to have “They’d have to

ey thought, - have a pretty
‘We're notgoingtobe  Personality-plus and 04 knowl-
one of those “howdy a fancy moniker. edge of country
folks, friends and music. 1 was
neighbors, send me —George Crump fortunate. Be-

your cards and letters”

fore 1 came to

stations.” They deliv-

ered it with a totally different ap-
proach. In reality, the really good
Country stations had good produc-
tion and an uptown approach, but
not as much as what they were do-
ing at WJJD.”

At the same time, Oatman says
Country radio veterans were still
saying, “l hear they’re calling it
‘countrypolitan’ up in Chicago.
They’re ashamed to admit they’re
playing country music.”

More ‘Whirling Disc’

Toward the end of this period,
things began to change again.
Crump laments, “By about 1966, 1

sensed that the era of the personal-
ity DJ was changing. It seems peo-

WSM/Nash-
ville, I had worked at other radio
stations where I had played coun-
try music. I had been thoroughly
grounded in it.

“A lot of guys were hired from
Rock stations who didn’t know the
first thing about country music. All
they were doing was learning on the
job. If you had worked in a tight for-
mat, you’d have to forget all that
stuff. You’d have to mentally change
your whole attitude. You’d also have
to be able to ad lib. That’s what I
call disc jockeys — guys who can
talk. If about all you can do is re-
peat funny stories, and read the time
and temperature, I don’t really call
that being a disc jockey.”
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A TOUGH SELL

LEGENDS OF COUNTRY RADIO

Overcoming Format Prejudice

nly in the last few years has Country radio been able
to sell advertising in a climate relatively free of the
negative stigma that's been associated with Country

and its listeners for so long.

As unbelievable as it may sound,
however, there are still a few adver-
tisers issuing “no Country”’ decrees.
But can you imagine how tough it
was during the early days of fulltime
Country-formatted stations?

Convincing Advertisers

Mack Sanders says things were
so tough that at one point he had to
sell his plane and car to make ends
meet. He even went to advertisers and
asked them to pay him on the 15th of
each month — just so he could pay
his employees.

Things weren’t quite as bad at
KCKN/Kansas City. But Ted
Cramer remembers the days when
advertisers had to be convinced of
Country’s power among COnsumers.
“It was a much tougher sell than it
1s today. And we happened to have
pretty good ratings. I think we pro-
vided the radio base for Country in
Kansas City.

“Kansas City has always been a
terrific country market. ] believe it’s
because there’s always been a strong
station that played country music. It
kand of shapes the base for how strong
the format is in most markets.”

Cramer admits that many major
advertisers were not interested in at-
tracting Country listeners. “There
were a lot of agency buys that didn’t
come to Country radio, so there was
a lot of direct selling to businesses.

“But Country radio always
worked, pulling a lot of business for
its advertisers. We also had a lot of
car dealers, which was a big catego-

ry for Country. Just about every spon-
sor that used Country radio got results.
As a matter of fact, KCKN used to
have a slogan, ‘KCKN gives results,
not excuses.” And it was really true.”

Image-Boosting Concerts

Sanders was one of many in Coun-
try radio who used concerts to pro-

es in five states because of the signal
— we’d always take these surveys.

*“We found out that 53% of our au-
dience owned their homes; that the
top brain surgeon in Chicago was an
avid listener; and that the family [re-
sponsible for] elongating cars and
making them into stretch limos were
fans. We even did weekly shows at a
nightclub to help turn around the pre-
conceived idea of who the country
music audience was.

“We told [advertisers] who the au-
dience was, rather than who they
thought it was. Com-
bining what we did
ratings-wise and pub-
licity-wise, other sta-
tions jumped on the
format. They started
experimenting with

mote stations and their clients. “Big
advertisers didn’t want anything to
do with Country. [ would bring shows
to Wichita and give the tickets away
through my advertisers. They’d get
into the show for free, but all I was
doing was selling advertising.”

The situation still hadn’t im-
proved very much by 1965. Chris
Lane, like Sanders and so many oth-
ers, used concerts to illustrate the
Country demographic to advertisers,
“When we went into Chicago, you
had the initial belief from agencies
and major sponsors that our audi-
ence was fourth-grade dropouts,
barefoot, and on relief. We had to
do a hell of a big turnaround.

“We brought in big shows to the
Arie Crown Theater. [ started doing
surveys with the audiences and asked
them to be a help to us, which they
were. Every time we did a show or
appearance — and we did appearanc-

9

what they were going
todo— ‘Countrypolitan’ and “Town
& Country’ were schticks. They
didn’t want to really say they were
Country. They wanted to play with it
in some way.”

Healing The Sick

Subliminal messages played no
role when WCMS/Norfolk became
more aggressive in aftracting adver-
tisers. The station’s first official ra-
dio cruiser captured the interest of
advertisers and listeners alike.

“It was a red ambulance, com-
plete with siren and funny lights,”
remembers George Crump. “The
letters WCMS blazed from the door
panels. The words ‘We Cure Sick
Businesses’ were printed under the
call letters, and the rest of the am-
bulance was festooned with various
pieces of print matter.”

The ambulance’s “medics” were
sales staff members Roy Lamere and

KNX/Los Angeles

FIRST RADIO JOB: 1953, announcer at WMMT/McMinneville, TN for
$53 per week

EARLY RADIO JOBS: WKGN/Knoxville, KIOA/Des Moines, KAKC/
Tulsa, KATR/Corpus Christi, KJR/Seattle, KYA/San Francisco, and
WOKY/Milwaukee — all rock 'n’ roll stations

COUNTRY RADIO COURSE: KAYO/Seattle, 1959; WJJD/Chicago,
1965; WIL/St. Louis, 1968. Moved to Los Angeles in 1971 and worked at
Country outlets KGBS and KLAC. Most recently worked at News/Talk

RELATED ACTIVITIES: A “Bandstand-type” show on KOTV-TV/Tulsa;
hosted “American Swingaround” on ABC O&0 WBKB/Chicago; voiced
a shift for IGM’s (now Broadcast Programming) syndicated music ser-
vice; emceed shows recorded at Ryman Auditorium for Starday Records
and emceed a live “Buck Owens™ album

HONORS/AWARDS: “The Bill Gavin Sheet” 1966 Radio Man of the Year;
Gavin’s PD of the Year five different years; two Best Syndicated Show of
the Year awards from Billboard for “Country Christmas,” which Lane still
writes and hosts; past member of the Board of Directors for both the Coun-
try Music Association and the Academy of Country Music

CURRENT JOB: Presently working on a radio syndication project
SIGNATURE LINE: Signed off with “Sieep Warm”

CMA BOGSTS FORMAT IMAGE

Chris Lane recalls, “WJJD/Chi-
cago’s success broke down the bar-
riers {associated with] buying Coun-
try radio. The CMAbecame parl of it
because they realized it as weil.”

On the CMA's behalf, Tex Ritter
— one of country music’s most
charismatic figures — hosted a se-
ries of luncheons during the early
'60s to win the favor of advertisers.
in fact, Lane remembers a highlight
of the CMA's Chicago presentation,
when Ritter and his entourage gave
away a Tennessee walking horse.

“They used to take these shows
to different cities,” Ralph Emery re-
callls. “They did itin Detroit and Chi-
cago. And | think they did it in New
York, Los Angeles, and other plac-
es. They'd take the prominent sing-
ers of the day, do a show in major
strategic markets, and do their pitch
about Country radio. They'd leave
some printed material to prove their
point that Country radio sold their
products.

30 Years Of Dog-And-Pony Shows

he Country Music Association was one of the spon-

sors of the “Power Of Country Radio Tour” that played

to ad agencies and buyers across the U.S. two years
ago. It was not totally unlike the dog-and-pony show the
CMA sponsored back in the mid-'60s.

“The CMA had a history and a story
to tell. They recorded some of those
shows and then used the LP that came
out of that as a sales tool to sell coun-
try music.”

Attitude Adjustment

Emery also notes that, in addition to
the national attention paid to Jimmy
Dean’s ABC-TV show, country music
benefited fromIrving Waugh and Jack
Stapp convincing NBC-TV to be the
first to broadcast the CMA Awards
show in 1968.

“That was a tough sell. People for-
getthat. But when the ratings came in,
they had a winner. It occurred again
the next year. Other television produc-
ers began to look at that. it opened the
door for a lot of other country singers
to appear on other shows.”

Although the negative attitude to-
ward country might have been ex-
pected in the North, it wasn't much
different among mainstream busi-

ness leaders in Nashvilie. Emery
says, “I used to really get upset
at Nashvilie. We had this pro-ce-
lebrity golf tournament [during
which] we always had parties. A
lot of the people in Nashville who
didn’t like country music would
come to our parties, drink our
whiskey, eat our food — and stil
badmouth us.”

During his WSM/Nashville ten-
ure, Emery was rummaging
through a bookshelf at the studio
when he found a book which quot-
ed Grand Ole Opry founder Judge
George D. Hay. Emery was sur-
prised to find that the issues facing
Country radio in the '60s had been
addressed several decades before.

“One of the things he said was,
‘We don't like the word hillbilty be-
cause people use it in a derisive
manner.’ The old judge was a
former newspaper man. He'd been
around. He knew peopile.”

The negative attitude toward
country began dissipating some-
time in the '60s, but Emery never-
bothered to notice an exact time
when that happened. “l leamed to
live with it. | just said to hell with it.”

George Dail. Crump says, “We an-
nounced to the area that Lamere and
Dail were business practitioners who
knew little about taking blood pres-
sure but were available to patrol lo-
cal agencies and answer all business
distress calls.”

The ambulance was just the first
of several tricks WCMS used to turn
the tide. “What could I do to really
shake up our potential advertisers, to
make them sit up, take notice, and be
entertained?” Crump recalls. “I was
in love with the outrageous.”

Crump enlisted the services of the
Stonemans — a hardcore country
act, to be sure — to invade advertis-
ing offices with their lively style of
mountain music. Despite the stuffy
atmosphere of the offices, Crump
suspected “that country hearts beat
beneath all those facades.”

The entourage was occasionally
thrown out of the offices, but the
workers were usually entertained by
the mini-concerts. Crump says, “We
often made sales on the spot, with
beaming executives still laughing as
they signed on the dotted lines.”

More Uphill Battles

Despite the fact that Country was
“starting to cook” during the mid-

*60s, the sales staff at WMNI/Co-
lumbus still faced an uphill battle.
Bill Robinsonrecalls, “Even by 1965
there was still a very negative image.
It was ‘hillbilly music’ and we were
a station playing to the hayfields. We
were fighting such campaigns in the
newspapers and on television.

“The hardest thing I had to deal
with was the morale of the salespeo-
ple, who had to go out there every
day and get beat up. They faced such
strong opposition from their clients
and advertising agencies. They had
the toughest row to hoe that there was.
But our salesmen were all pros. They
went out every day in suits. We did
not start wearing chaps, cowboy
boots, or hats.”

Emphasizing to the sales staff that
“nobody liked Country but the peo-
ple,” Robinson would add, “We don’t
care if the advertiser doesn’t listen to
it. It will bring people into his place
of business.”

To prove Country’s knack for at-
tracting business, Robinson would
routinely have photographs taken of
WMNI’s most successful retail pro-
motions. Those photos would find
their way into staff scrapbooks for fu-
ture ammunition.

Continued on Page 58
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LEGENDS OF COUNTRY RADIO

Putting The ‘Right’ Spin On The Music

[J Al currents, fast rotations, open-door policy part of PDs’ ’60s programming philosophy

efore all-Country formatted stations existed, most sta-
tions featured block-programmed country shows. Some
were daily, others once a week.

And usually the only people who
knew anything about the music on these
blocks were the shows’ hosts — who
more than likely had bartered the time
from the station. That meant they were
able to play exactly
what they pleased.
And if you’re on
only once a week
for five hours a
night, there’s not ex-
actly a need for
computer schedul-
ing software to maintain vertical and
horizontal rotations.

But someone had to at least pick the
music. And that someone was the PD.

Degrees Of Country

In Chicago, WJJD’s Chris Lane
was dealing with the sharply defined
opinions of his air talent. Lane laughs,
“I had one jock who thought Flatt &
Scruggs was MOR. Everything would
have been ‘Don’t Give Daddy Any
More Whiskey’ if he had control of
his own show. So I picked the music
myself because I knew the direction I
wanted to go in.

“We didn’t have a music wheel as
you do now. I just marked the hot
records or the new records by putting
different colored dots on them. We had
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“We had a sales-driven chart. We
called the record shops and did a chart
every week. We actually tallied all the
points from all the record shops and
one-stops. I guess that was the first
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form of research that was ever done.

“We divided up the heavies, medi-
ums, and lights into the chart positions.
We had 50 records, plus maybe three
or four extras in the rack. We played
the top 10 more often than the bottom
20. It was a rotational structure. The
No. 1 song was played every three
hours. The top 10 songs were played
every shift. It was a pretty fast rota-
tion, not unlike what we do today. You
rotate every three-four hours today, ex-
cept ours were all currents.”

Top 40 Techniques

Even outside the major metropoli-
tan areas, Country radio was beginning
to adapt to the times. Former KHEY/
El Paso PD Mike Oatman recalls,
“The buzz in Country was that we
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two racks of 45s — currents and old-
ies — and the jocks would pick what
they wanted to play.”

Recalling his duties in Kansas City,
Ted Cramer explains, “Basically, the
PD decided which music was going
to be played, made the phone calls, and
did the chart. It was pretty much aTop
40 presentation. I suppose we played
14 songs an hour.”

When it came to selecting the mu-
sic, Cramer employed a system that
was very similar to the ones used to-
day. “We had the ‘Fabulous 50’ chart
at KUKMN/Kansas City; we played all
currents. The reason you played all
currents in those days was because
there were no oldies. When we started
the ‘Countrypolitan’ format, our sta-
tion was just like a Top 40 — except
we played country music.

TOP 10 from WJJD/Chicago:

Week of January 17, 1966:

SONNY JAMES/True Love’s

A Blessing

HANK SNOW/I've Cried A Mile
BROWNS/Meadowgreen
PITNEY & MONTGOMERY/Baby,
Ain’t That Fine

GEORGE HAMILTON IV/Write
Me A Picture

FARON YOUNG/You Had A Call
RAY PILLOW/Thank You, Ma’am
WAYNE WALKER/I Was Sorta
Wondering

JOHN TROTTER/A Square
CHARLIE LOUVIN/You Finally

Said Something Good

weren't your old hillbilly station — we
were a Top 40 Country station. We
weren’t really, but we used the same
techniques the Top 40 stations were
using at that time.

“We played whatever we wanted to;
we had a chart. We would just grab a
handful of records. The first thing I did
as a program director was set up a ro-
tation, which we still use today at all
of our stations — except for the addi-
tion of a fifth category. We did a little
research that told us we were missing
the boat in a couple of areas. That’s
the only change we made.”

Here are Oatman’s four original
categories:

* Chart song: top 25 or top 40
records

¢ Classic: old hits

* Comer: new song that hasn’t hit
the chart

® Choice: at the jock’s discretion.

The last category may be the most
intriguing. “That’s where the air per-
sonality could play any damn thing he
wanted to. There’s a lot of education
that goes on in that. If he had just
played a country-rock song, he
wouldn’t turn around and play anoth-
er one. He’d mix it and play bluegrass
or an instrumental, or some album cut
that nobody had ever heard.

“We encouraged them to experi-
ment and to find something that sur-
prised the audience. Guys listening to
us would say, ‘My God, you played a
Buddy Emmons instrumental during
drivetime’or ‘You played Webb
Pierce between 7 and 8 in the mom-
ing. How do you get away with that?’

We still do that today. Maybe it turns
somebody off, but we usually show-
case an old song and explain the rele-
vance to today’s music.”

In the *60s, Oatman says one of the
cardinal rules was don’t play two fe-
male artists back to back. “I never
knew why that was the rule,” he ad-
mits. “I guess it was just our own prej-
udice during that time. There weren’t
that many female artists around then.”

Fighting To Play Hits

Ralph Emery started at WSM/
Nashville in 1957 as host of “Opry Star
Spotlight” manning the 10:15pm-5am
shift. “That’s what I inherited, so the
emphasis was on people who were on
the Grand Ole Opry,” Emery says. “I
got into more arguments with manage-
ment because I said, ‘I’ve got to play
hit records.” Sometimes the people on
the Opry don’t have hit records — or
not enough of them to sustain an all-
night radio program. But if I sand-
wiched some non-productive Opry
star between two hot record-makers, I
could get away with it.””

The show would salute one Opry
star each night. “They would get a
record spin every half-hour each night.
And I could play album cuts.”

Other than the stipulation that Em-
ery must play Opry stars’ records, he
had free reign with his overnight show,
which continued until 1972. “I devel-
oped an open-door policy. I'd take as
many phone calls as I could. Frankly,
I was pretty off the wall because I was
afraid nobody would be listening. 1
stirred it up as much as I could.

“When 1 walked into the studio, I
had a stack of country records. They
weren’t in any particular order. Lhad a
log that had nothing on it. [Manage-
ment] gave me a handful of PSAs be-
cause they had nothing sold. They said,
‘If you read one of these, log it.” They
gave me carte blanche to do anything
I wanted. They just told me to play
country — predominantly Opry stars.”

Modern Sound

As Bill Robinson notes, there was a
whole new kind of music that was com-
ing out of Nashville in the mid-’60s.
“The Anita Kerr Singers were back-
ing up a lot of people. They were add-
ing a fullness and a richness that Webb
Pierce and Lefty Frizzell never had.

“We played Pierce’s and Frizzell’s
greatest hits, but we had the more
modern sound in a faster rotation than
we did the more traditional. We didn’t
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handles the 6-8am shift on KFDI.

AIR NAME: “OI’ tee-legged, toe-legged, bee-legged, bow-legged, curty-
headed, pee-whillaker OF' Mike.” During his El Paso days, he added “the
Texican from the Mexican border.” He still uses the moniker, though it's
usually shortened to “OF Mike.”

FIRST RADIO JOB: KETL/El Paso. While in high school, he was host
and singer for the 15-minute program “Teenage Variety Time.”

EARLY RADIO JOBS: KHEY/EI Paso, 1958-64; KFDI/Wichita, 1964-
present. Both stations remain Country.

RELATED ACTIVITIES: Currently hosts a local TV show called “The OF

Mike and Mogie Show.” His partner is local TV personality Mogie
Langston. It's been on for four years and airs Monday-Friday, 11am-

HONORS/AWARDS: inducted into the Country Music DJ Hall of Fame,
1992; recipient of the Grover Cobb Award from Kansas University;
named Wichita’s “Ad Man of the Year”; voted “Most Popular Moming DJ”
by a local newspaper; honored as “SESAC Broadcaster of the Year”

CURRENT JOB: GM/CEO of Great Empire Broadcasting. He still

THEME SONG: “Under The Double Eagle”

call it traditional at that time because
it was such a bedrock of country mu-
sic. But we played the Sonny James
sound and even some of the early Will-
ie Nelson sound more than we did the
real hard stuff.”

by, to make sure he played those

Country Music
ﬁ@ﬂ/éﬁ@'

Robinson divided the music into spe-
cific sections. He says, “We had them
listed in categories and they were col-
or-coded. When we played a record, it
went to the back of the stack so the guy
coming in after me wouldn’t play the
same record. It was a very crude rota-
tion — I think I wrote down what we
played so [the next day’s] show
wouldn’t sound like yesterday’s show.”

To deal with rock ’n’ roll radio vet-
erans who were making the transition
to Country radio, Robinson issued a
memo to his rock jock airstaff to teach
them the ways of Country radio. It
read: “You will not play fiddle music
back to back. You will not play nasal
twang singers back to back.”

Freedom Of Choice

Of course, some DJs still had a lot
of freedom to play what they wanted.
Mack Sanders explains, “We didn’t
have that much country that was re-
corded, so we played everything that
came out. If it hit, they let us know. If
it didn’t hit, we quit playing it.”

In the ’60s, Sanders provided his
airstaff with the most general of
guidelines regarding what should
be played. “They could pick and
choose what they wanted. A disc
jockey would have a preference.
We put a top 10 list in the control
room. But that was nothing more
than to give him something to go

records.”
By the late *60s, Country radio in-
Pulse book, we had lost some women.
When that happened I decided that at
least once a shift
we were going to
play Jim Reeves
oldies — songs
W with female ap-
pd That’s
playing oldies.
Up until that
time, it had been
acompletely current-driven format. We
didn’t have any research; we played the
songs that had been proven hits.”
Luckily, Cramer had the resources
to meet the station’s needs. His fore-
building a collection in 1959. “With
every song that came off the chart, I
took two brand new dupes and put
them in the library. So the library at
that station was fabulous. We had two
copies of every hit that had ever chart-
ed. And we usually had at least one
copy — and usually two copies — of
TOP 10
From Country Music Hotline:
August 1965:
WARNER MACK/The Bridge
Washed Out
JIMMY DEAN/The First Thing
Ev'ry Moming
ROY DRUSKY & PRISCILLA
MITCHELL/Yes, Mr. Peters
CHET ATKINS/Yakety Axe
TENNESSEE ERNIE FORD/
Hicktown
PORTER WAGONER/Green,
Green Grass Of Home
BUCK OWENS/Only You
ROGER MILLER/One Dyin’ And
A Buryin’

cluded oldies. Cramer says, “In one
when we started
sight prompted him to begin actively
every album that was released.”
BUCK OWENS/Before You Go
NED MILLER/Whistle Walkin’
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RADIO' WITH CARL P. MAYFIELD

HOST CARL P. MAYFIELD

“COUNTRY’S MOST WANTED is warm, topical and the music is great. The acoustic performances
bring a new dimension to hit songs from country’s greatest artists. 1'd love to have Carl P.
Mayfield and the P-Team on my station every day! In my estimation, ‘COUNTRY'S NOST WANTED

is the best syndicated show out there!”
- Al Casey, Program Director

— ONE-STOP SHOPPING TO ENHANCE YOUR PROGRAMMING: =

"Everyone gives my morning team their prep service to sample. SW Networks 'Wake Up and

Smell Report' is the ONLY one we subscribe to and the ONLY one we use!”
- Justin Case/Program Director, WDSY-FM/Pittsbhurgh

"The artist bios provide a lot of new information and really make it easy to be
knowledgeable about Country music. SW’s Entertainment News allows us to incorporate
timely quotes from artists and celebrities on a daily basis - what a wonderful thing to have.

The package is definitely worth jt!"
- Dru Labord, Program Director, WKTF/Jackson, MS
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TO FIND OUT HOW TO GET EITHER
CounTtrY’s MosT WANTED wWiTH CARL P. MAYFIELD,
THE CoUNTRY PROGRAMMING SERVICES PACKAGE, OR BOTH,
coMmE VISIT SW NETWORrRKS SuIlTE #6512.

Sony Worldwide Networks
© 1996 SW Networks All rights reserved.
For more information call 212-833-5400 ¢ Fax 212-833-4994 ¢ http://www.swnetworks.com
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Technical Turning Points

(1 Tracing the technological advances from 45s to audio processing

orget the luxury of compact discs and computers. Late
’50s Country radio had made the transition to 45s, but
stations were still spinning 78s of older recordings.

Before the advent of carts simpli-
fied the process of playing commer-
cial spots, DJs were busy cueing frag-
ile acetates or reeling spools of tape
while juggling other studio duties.
Technology was making its long way
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J

toward the smoother, more profession-
al presentation that shifted Country to
a higher plateau by 1967.

Spinning The Music

Ted Cramer can trace these tech-
nological advances to his first ra-
dio job in the early *50s. “When 1
broke into radio, we were playing
all 78s. Then we had transcriptions.
They were all played with a 2-1/2
mil stylus. In 1954, the record com-
panies started to ser-
vice 45s along with the
78s. There followed a
transition period.”

In the late *50s, sta-
tions were holding onto
equipment that had
served them well in the
past. “We had Gates 16~
inch turntables with
those big handles on
them,” Cramer recalls.
“Gates supplied a kit to
change over your turnta-
bles. There were two
holes in the top of the
platter, and they changed
the drive shaft in the
motor. So when you
turned the handle in one

slip it on the tumtable. We slip-cued
everything. If you wanted to change
back to 33, you had to stop the tumta-
ble and pull the insert out.”

Even after the turntables were
modified, the metal didn’t hold up
long under constant
use, Cramer says.
“The brass got scored
and didn’t wear very
well. The thing
would start rattling
and making a lot of
noise. Then it would
lose its tension. There were a lot of
big, heavy springs under there. Fi-
nally, Gates began making them out
of stainless steel. We went through
two or three modifications of these
Gates turntables, which were prob-
ably the most-used turntables in
broadcasting at the time.”

Carting The Spots
The arrival of the Spotmaster cart
machine in 1959 was perhaps the

R

Chris Lane spins a tune at WJJD/Chicago.

tapes. “’We played our spots on two
Magnacords that were in a rack,”
Cramer recalls. ““You had a peg board
with the spots in areel. It was an A to
Z pegboard, and the spots were gener-
ally on three-inch and five-inch reels.”

Playing the spots required quick
reflexes. “If you were triple-spotted,
you spooled off the first spot and
cued up the next one while the sec-
ond spot was playing. And you had
to be quick. There was no easy way
to do it. You had a remote starter on
the console for those recorders, but
it was a constant up and down, up
and down. After you did a four- or
five-hour shift, you knew you’d
pulled a shift.”

Mike Oatman has vivid memo-
ries of playing spots on 16-inch ace-
tates during his early days in radio.
“They were played on huge turnta-
bles that were cued inside out. It had
something to do with the way they
recorded them. We got really mod-
ern in the early "60s when we went
to little reels of tape on Magnacord-
ers in the control room. You’d have
three or four tape machines and a lit-
tle rack of these three-inch reels with
spots on them separat-
ed by leader tape.”

At WMNI/Colum-
bus, Bill Robinson
says, “We were still
playing our commer-
cials off reel-to-reel.
You put a commercial
together in those days
with a razor blade and
splicing tape.”

As much as any-
thing, Robinson re-
members the sound of
the old Spotmaster
cart machines. “They
had that big, loud,
clunking clutch you
had to throw. You had
to make sure you were

direction it was 33.
When you turned it in the other direc-
tion, it was 78.

“In effect, they changed the diame-
ter of the drive shaft with a little thing
you slipped over the drive shaft. It
made the drive shaft bigger and turned
the tumtable at 45. So when you tumed
the handle to 33, it would engage this
insert and turn at 45rpm.

“Then we had a slip disc on top. You
put the 45 on the slip disc so you could

era’s greatest single breakthrough. “It
was huge, because we were on disc,”
Cramer says of life at KCKN/Kan-
sas City. “We were on acetates for
commercials, so the Spotmasters
made life a lot easier on us. The fi-
delity was much better, and they
didn’t wear out like the acetates. It
was a lot more flexible.”

Prior to that, stations played com-
mercials on acetate discs or reel-to-reel

LABOR RELATIONS

State Of The Union

C hris Lane’s Windy City station experience was quite different from
what others experienced at other stations during that era — or any
other for that matter. The strong presence of labor unions in Chicago meant
it took multiple people to put even a record-driven radio show on the air.

Lane arrived at WJJD in the middle of a work stoppage. “The engi-
neers were on strike for seven or eight weeks because they didn’t want
us to piay our own records. They wanted to play the records, the spots,
and everything on their side of the glass. | knew that was going to be a
pain in the butt because | wanted album product in there for specific cuts
the guys could play. They would have to be able to do this themselves,

Continued on Page 58

talking when you hit
the button. We always put in a one-
second delay before the audio start-
ed because of that clunk.”

Cramer says, “The Spotmaster
used carts like you see today. It had
a handle on the top. When you put
the cart in, you pulled the handle
back and that brought the puck up to
the drive shaft.”

Although the Spotmaster was the
first mass-produced cart machine,
Cramer says some stations previ-
ously used devices known as McK-
enzie repeaters. “They had metal
carts and were very expensive.
They’d get dirty and misfire. You
had to clean them all the time. They
sounded great when they were
working right. But trying to get
them to always work right was an-
other story.”

Turntable Trials

During his days at KIMO/Kansas
City, Cramer was using a Collins con-
sole and an RCA 77 mike “which was
then about the best mike you could
get,” he remembers. “You had one
Gates tumtable on the left side and two
Gates turntables on the right.”

— e VTS T Ao nictory comiT

$44 per week

MI, 1967-68

tenure.

AIR NAME: “i thought ‘Robinson’ may have had too many syllables, so
| used ‘BR.’ That got so well-known we put up some bitlboards that just
had ‘BR’ on them."

FIRST RADIO JOB: 1954, announcer at WIZE/Springfield, OH for
OTHER STATIONS: WMNV/Columbus, OH, 1958-67; WVIC/Lansing,

COUNTRY RADIO COURSE: WIRE/Indianapolis, 1968-81; in 1977
he started “The Music Works,” a radio syndication company. He moved
to Nashville in 1981 and operated it until 1994.

RELATED ACTIVITIES: Voiced a shift for IGM’'s (now Broadcast
Programming) syndicated Country service; he was recommended for
the job by Chris Lane, who was leaving his show on the service. By
1972 he was consulting; among the clients were WCMS/Norfolk,
WKDA/Nashville, and WGUS/Augusta, GA.

CURRENT JOB: Proprietor of Courtyard Gate, import business and
antique store, located in Franklin, TN

HONORS/AWARDS: Billboard PD of the Year 1975, 1976, 1977; also
in 1977 he was named Billboard’s Grand Interational PD (an award
covering all formats). The CMA honored him as Major Market DJ of the
Year in 1977. WIRE won the first Billboard Station of the Year award in
1971, an honor it went on to win six more times during Robinson’s

SIGNATURE LINE: Signed on with “Good moming, sunshine.” “I'd
heard so many comy ones, | think | quit that in the eary '70s.”

BILL ROBINSON

At KCKN, Cramer says the jocks
sat between four turntables. “We had
two 16-inch Prestos to our left, with
viscous-damped arms. They floated
down so you couldn’t hurt the sty-
lus. On the right side, we had two
12-inch Presto turntables that were
set at 45. So we played our 45s on
one turntable and the others were set
at 33 so we wouldn’t make any speed
change errors.

“We had all of our commercials
in green shucks. They were A to
Z. You sat at the console, and there
were these bins to the left and right.
Depending on what commercials
were on the log, you pulled the
commercials and set them up that

transmitter right across the hall
from you.

“We had a 78 tumtable because
once in a while somebody would re-
quest something we only had on 78.
For the most part, we played 45s. There
was a period of time when they came
out with a 33-speed small record. It
wasn’t an album. It was one record,
but it had a littde hole in the middle
and ran at 33rpm. They tried those for
a while, but they never really cut it.”

A Mike ... And A Piano

Compared to most, Ralph Em-
ery found himself in opulent sur-
roundings when he started working
at WSM/Nashville’s downtown

Ralph Emery (facing mike) and crew put together another show at the
WSM/Nashville studios.

way.We washed the acetates once
a week to remove the fingerprints.

Oatman says the KHEY/El Paso
studio consisted of “a couple of
turntables, a couple of tape ma-
chines, a microphone, and a pretty
rustic old console. It wasn’t uncom-
mon then, but our station was in the
transmitter building — there was a

studio. “That radio station was won-
derful; a real throwback to the old
days. Down at one end of the hall
we had a huge auditorium that seat-
ed about 300 people. There was a
long hallway with various offices.
And they had a rather large news

department.
Continued on Page 58
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LEGENDS OF COUNTRY RADIO

A Kinder, Gentler Promotional Push

O Fewer artists, labels meant less time spent marketing aggressively

t’s hard to imagine a time when stars would make un-
scheduled phone calls or station visits. It’s even hard-
er to fathom the days when PDs weren’t constantly being

hammered by label promotion staffs.

For the most part, Country radio
legends say, record companies did a
competent job promoting their
records during the *60s. But radio
veterans offer the reminder that there
weren’t as many labels — or artists
— to contend with in those days.

Gentler Times

“It wasn’t nearly as aggressive as
itis today,” Ted Cramer notes. “By
and large, we got our records in the
mail. There were very, very few per-
sonal visits — some occasional
phone calls from the record compa-
nies.

“Remember, there weren’t very
many artists in those days. You
didn’t have the volume of artists you
have today and the intense compe-

tition. You didn’t have as many
record companies. You had Colum-
bia, Capitol, RCA, Mercury, and

says, ‘““They had all the accounts be-
cause they had the Black stations and
the Rock stations — they automati-

cally got the Country stations.”
Lane told Gallico to contact Paul
Gallis, a Chicago-based promoter.
*“Paul Gallis is probably one of the
hardest-working promotions men
I’ve ever known,”

Lanesays. “He didn’t
know anything about
Country, but he got
into it and was legiti-
mate in his cause.
Paulie would go to

maybe acouple of other labels. Star-
day and King Records were on the
scene. There was very little promo-
tional effort on the part of record
companies because most of the
product they released was played.”

As Chris Lane notes, some
showed limited interest in promot-
ing country records — even the peo-

ple being paid to do it.
He recalls a conversa-
tion with [publisher] Al
Gallico, who called to
ask about a specific
record. When Lane said
he hadn’t heard the
record, Gallico said an
independent promo-
tions man should have
already delivered the
wax. Lane told him, “I
haven’t seen this guy in
six or seven months.”

For the most part, in-

dependent promoters

KHEY/E Paso’s OF Mike Oatman (r) and Char- | began working Country
lie Walker mug for camera at an appliance store | Tadio because they were

already established in
other formats. Lane

Country Product Hard To Find

ecord labels actively promoted their product to Coun-
try radio, but making the music available to the con-
sumer was another matter in the ’60s.

Chris Lane explains, “One of the problems was that you couldn’t get
the record companies to give a damn about whether they had a hit or not.
They didn’t really hustle to put them in record shops. Finally, | got so
pissed in Chicago, | called some record guys and said, ‘We're going to
play the records. But it puts us in a bind when listeners call and [say]
they're angry at us because they can't buy them anywhere.”

Lane got their attention when he suggested he might have his DJs
provide an on-air announcement: “We know you can’t buy these records.
So every Friday from 3pm to 4pm, we’ll play all the new ones and you
tape them.”

The labels were concemed, to put it mildly.

“They went nuts. But it got the message across. | was just trying to tell
them they were missing a hell of a lot of product sales out there.”

‘Treated Like Bologna’

Ralph Emery agrees that fans in some parts of the nation had a hard
time buying country records. “Iit was a big problem, except in isolated
areas. Without any distribution, you might as well not be in the record
business. Or if you have distribution and you can't get anybody to display
your product or merchandise it for you, you're dead in the water.”

Emery recalls visiting NYC to tape a syndicated radio show. “| went
into a record store up there to ask if they had any country records. This
guy treated it like it was bologna. He said, ‘| think we've got some Johnny
Cash in the back.’ | wanted to say, ‘Well, wrap me up a pound.”™

remote.

every station he was
supposed to; the other guys wouldn’t
do anything. That’s the way it was
at first.”

Even the country labels were lax
when it came to promoting and mar-
keting the music. Lane says, “Co-
lumbia was the best at the time. 1
can’t remember anybody who was
Country promotion alone at that
time. It just wasn’t considered a big
deal in terms of sales. The guys then
justdidn’t have any feel for what the
music was.”

Working With Nashville

*““You had people in Nashville who
were so happy to have outlets, they
worked with you,” Lane explains.
“The radio guys worked back with
them. It was of mutual interest to
make both aspects of your business
a success. 1 don’t think that’s there
anymore. Radio figures, ‘If they go
bust or that record goes dead, who
cares?’ That’s my feeling. If I'm
wrong, [ would be more than happy
to apologize.”

Former KHEY/El Paso PD Mike
QOatman hasn’t seen a drastic
change in the relationship between
the labels and Country radio since
the *60s. “Somebody would call to
promote arecord, try to get you play
it. You always gave the labels great
respect because that was your source
of supply for records. Where 1 was,
you were always so glad that any-
body from Nashville would call you
— although artists did that more fre-
quently in those days.”

Unscheduled phone calls from the
stars were more frequent, however.
“Guys like Webb Pierce would call
you,” Oatman says. “You’d hear
from George Morgan.”

Oatman recalls Johnny Horton
and manager Tillman Franks drop-
ping by KHEY to visit air personal-
ity Uncle Virgil Bond. They were
on their way to Nashville to record
Horton’s next single. Franks asked
his artist to wing the song, and Hor-
ton responded with the opening lines
of “The Battle Of New Orleans.”

“Virgil got the first copy of it that
was sent out. Tillman sent an ace-
tate of it. Of course, we played it and
made a big deal out of it.”

Hometown Advantage

Working at WSM/Nashville,
Ralph Emery had considerable

MACK SANDERS

AIR NAME: He legally changed his name to Mack Sanders at age 16.
This came at the strong urging of his father, who didn’t think it appropriate
for a politician’s son to use the family name in such a public way. He used
“Kansas Mack” for a syndicated TV show he hosted in the mid-'50s.

FIRST RADIO JOB: 1942, WSGN/Birmingham

OTHER STATIONS: KMA/Shenandoah, IA; KFEI/'Wichita. He’s never
worked another format besides Country, though he has owned other-for-
matted stations.

FORMER STATIONS OWNED: Began purchasing and operating stations
in 1958; among those he’s owned: KSIR/Wichita, KOOO-AM & FM/Oma-
ha, KBIL/Kansas City, KFRM-AM & FM/Wichita, KTOW & KGOW/Tul-
sa, WJRB & WJKZ/Nashville, and WVOK/Birmingham

RELATED ACTIVITIES: in the ’50s he hosted a TV show called “Proud
Country” that was syndicated in 18 other markets; fronted numerous coun-
try bands; owns “The Plainsmen” quartet

CURRENT JOB: Owns KBHS/Hot Springs, AR and WYDE-AM/Birming-
ham; serves as GM and is active in day-to-day operations/sales of KBHS

SIGNATURE LINE: “It takes 66 muscles to frown and only 16 to smile. |
Until tomorrow, keep smilin’. We'll see you then.” |

contact with label promotion staffs.
“Ihad a very good relationship. They
were very hard-working people. 1
got Jeannie C. Riley’s ‘Harper Val-
ley PTA’ three or four hours after it
was cut. Shelby Singleton brought
up an acetate.”

Once his overnight radio show
gained popularity, Emery started
getting visits from stars — includ-
ing non-Opry members. “At one
time, I had the only game in the
country they could use to promote
their product. Because of WSM’s
reach, they came. There was no-
where else to go to get a fair shake
on promotion.

“People today don’t realize how
isolated the business was. The print
media was not nearly as friendly
as it is today. You didn’t have the
great number of radio stations

playing country music. You didn’t
have two television networks pro-
moting country. It was a time when
a lot of very talented people were
struggling.

“There were nights in that stu-
dio when I’d have eight or 10 sing-
ers — I'd have to take them in
shifts. I developed a rather hard
style of interviewing, I guess, to
break up the monotony. It’s a long
time from 10 at night ’til five in
the momning. So I got somewhat
of a reputation for being a hard-
ass in the interviews.

“A lot of people dropped by be-
cause I was user-friendly. Today, the
marketing is different. People have
larger organizations. Nashville was
never a big town on managers. Ev-
erybody had an agent to book them,
but not many had managers.”

Chris Lane shares the stage with Ray Price.
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PAST VS. PRESENT

B LEGEHDS OF COUNTRY RADIO
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Country Radio: Missing The Entertainment Factor

s the music changed, so did Country radio. No one would

dispute the format’s current success.

But several Country radio leg-
ends think Country radio has lost
something through the years. They
feel an underlying

guy who follows him. And we’re
going to play some of the classic
people in this business who gave

sense that stations
aren’t as responsive
to their listeners
and that the talent
level of today’s air
personalities

doesn’t match that

of their counterparts, who served

Country radio well during the *60s.
Here’s what those legends have

to say about the differences be-

tween Country radio of the past

and what they’re hearing today.

More Fun Then

“The big difference now is that
nobody knows or cares anything

us the reason for being in country
music today.””

‘Barren Wasteland’
Mike Oatman admits his pro-
gramming prejudices, but minces
no words when asked his opinion
about today’s Country radio. “I’m
probably a radical, wide-eyed red-
neck in this area. But I think that

KCKN/Kansas City MD Moon Mullins (I) and PD Ted Cramer flank Al
Gallico, Homer & Jethro’s Homer Haynes, and Chet Atkins.

about the product or the listeners,”
Chris Lane says. “You’ve got
places where it’s the only station
there — and they figure, ‘If they’re
not going to listen to us, the hell
with them.””

These days, few disc jockeys are
allowed to display much of their
personality, Lane contends. “We
had more fun then. You were al-
lowed to have fun. It’s so tight now.
They don’t want anybody to say
anything. It’s all ‘no talk.’ If
you’ve got a station that’s just
playing music, I've got to know
you well enough to like or dislike
you. If I'm going to like you, I've
got to have something that sets you
apart from the other stations.

“Did you ever drive along in the
early days and hear somebody to-
tally break [up laughing] on the
air? You didn’t know why, but you
broke up as well. How do you ex-
plain the Talk radio phenomenon
and yet, with music, you can’t say
anything at all?”

Lane thinks certain aspects of
Country radio will eventually
come full circle. “One of these
days, a PD of a station that’s hav-
ing some problems will probably
say, ‘Hey, I've got a great idea.
Let’s get five or six talented air
people and put them on the air. Let
each one do their own show as long
as it falls within the confines of
something great-sounding. Maybe
his personality is different than the

Country radio now — for the most
part — is a barren wasteland. It
clearly is successful, so it’s sort of
weird for me to say that. But I be-
lieve we quit entertaining people
a long time ago.

“Back in those days, Country ra-
dio entertained you as well as
played the music for you. They in-
formed you and they talked to you.
The air personalities had great fol-
lowings. They were as popular as
the artists they played. And they
were role models; you’d think, ‘I
want to be like that guy.” Today,
not many people want to be like a
liner card.

“We were a hell of a lot more
interesting to listen to. There was
more variety and more of the
things that our perceptual research
constantly tells us are still on lis-
teners’ minds.

Oatman frequently hears two
criticisms about today’s Country
stations. “People complain that
they play too many commercials,
no matter how few they actually
play. The other one is that they
don’t play enough variety. We
delved further and found out they
meant that they heard too many of
the same songs over and over
again. When you see somebody is
playing a song 52 spins a week ...
I think that’s what they’re talking
about. Our whole company is
structured on the concept that
we're not a jukebox.

“We play a lot of music, but we
also have news and we let the guys
be personalities. They do some se-
lection of the music, although we
use a computer program. They
have complete editing rights over
it. As long as they edit within the
classification of the rotation,
they’re fine. If you call up to re-
quest a song, they decide what cat-
egory it fits in. When that catego-
ry rolls around again, they play it.”

Who Sang The

Last Song?

These days, Country listeners
may love a certain record yet be
unaware of the artist’s name.
Ralph Emery says, “I have to
agree with the artists who say, ‘If
you’re gonna play it, say it.” We
always identified every record we
played. And I've always worked
very hard to communicate with
the public. I didn’t want the pub-
lic to listen to me and not under-
stand what I was trying to do.

“I would never have played
somebody’s record and not an-
nounced it. I know more artists
who complain to me, ‘You work
hard all your life to make good
records. But when you get them
on the air, they won’t even iden-
tify you.’

“The formats are tighter and no-
body is allowed to do much on
their own. Radio has become
somewhat impersonal — even
though during ratings sweeps, they
have all these contests ... and kiss
everybody’s butts.”

Emery also has few kind words
for radio consultants. “I did not see
it coming nor would I have pre-
dicted it. But I'm very suspect of
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Country in major markets.”

metropolis.

The Struggle To Move North

B WJJD format switch is litmus test for
Country’s acceptance in major markets

he significance of WJJD/Chicago’s success and its pivotal role
in the future growth of Country radio in major markets cannot be

Chris Lane notes, “The general consensus in both the radio and record
industries was that if WJJD didn’t make it happen, that would be it for

Here are excerpts from Variety columnist Les Brown’s front-page ac-
count (3/3/65) about the format change:

How WUJJD will fare with its switch to an all-Country & Western music
format is being carefully watched by the general music trade, for the Plough
station now stands to be a barometer of the C&W climate in the northem

It's long been the belief of the Nashville music industry that their prod-
uct has outgrown its regional boundaries, that C&W is no longer esoteri-
cally rural, and that it has lost the old ‘hillbilly’ stigmas in the urban cen-
ters, at least with the younger generations. Whether it’s true or not will be
indicated by the Pulse and Hooper numbers a few months hence.

And in what can only be termed a left-handed endorsement, Brown
went on to say why he thought WJJD could succeed:

As for the southem migrant in Chicago, while he’s somewhat of a so-
ciological problem, he’s nevertheless without representation in the com-
munications media. Since he has little to identify with in urban culture,
WJJD could fill an important void for him. Also, as a consumer he’s any-
thing but negligible, especially when it comes to the living essentials.

And you think you have trouble selling ads to the BMW dealer.

people programming your radio
stations who do not live in your
market. Every market has its own
identifying stamp. The mores and
culture of Mobile, AL have to be
different than Louisville, KY. In
order to appeal to your particular
region, your records have to be
programmed by somebody in
your market.”

Pop, Science Meet

“Country now is like pop used
to be,” Mack Sanders contends.
“Years ago, Garth Brooks would
not have been played on a Coun-
try station and neither would
Shania Twain — and I love that

record she’s got out. They’d be on
Pop stations. We had the Everly
Brothers, Fabian ... all those peo-
ple made pop records in the *60s.
That music now fits Country like
a glove.”

Programming a radio station has
become a science, George Crump
notes. “We could do things that
were daring and different in those
days. We’d do things for the hell
of it and hope it turned out well.

“Nobody’s very anxious to take
a gamble these days. There’s so
much competition now and the ap-
proach to everything is scientific.
That takes some of the fun and
spark out of radio.”

Remote interest in KHEY/EI Paso: a shopping center crowd enjoys a live, station-sponsored performance.
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ASHVILLE

RELODRD REVIEWN

with Katie Haas & Bill Cody

COUNTRY’S HOTTEST
WEEKLY SHOW

ACCEPT NO IMITATIONS. DIRECTLY FROM Music CITY, USA, THE NASHVILLE RECORD REVIEW COUNTS DOWN COUNTRY’S TOP 40 WITH A FOUR-HOUF
WEEKLY SYNDICATED RADIO PROGRAM.

NOW IT’S EVEN BETTER WITH TWO NEW HOSTS: NASHVILLE INSIDERS KATIE HAAS OF TNN AND BiLL COoDY OF WSM. THEY’RE ON BOARD TO MAKE THE
REAL COUNTRY COUNTDOWN SHOW EVEN BETTER.

MAKE THE NASHVILLE RECORD REVIEW A PART OF YOUR WEEKLY LINEUP. TAP INTO TNN: THE NASHVILLE NETWORK'S 64 MILLION HOMES FOR CROS5S-
PROMOTIONS. FOR MORE INFORMATION, CALL FRANCIE LEADER IN THE EAST AT (203) 965-6427 OR LYNN WELLS IN THE WEST AT (303) 771-9800.

VECHAT NEVIEN
Nielsen November 1995, with Katke Hoos & 8l Cody

© 1996 Group W Satellite Communications.
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LEGENDS OF COUNTRY RADIO

The Gountry Music Scene, 1958-1966

By Robert K. Oermann

he music world was on fire in 1958. During the next
decade, it would put in place most of the strategies that
have characterized its modemn history.

The blaze had been ignited two
years earlier by Elvis Presley, a
country boy who learned to wig-
gle like an R&B star. His rock 'n’
roll revolution virtually burned to
the ground all of the existing mu-
sic business institutions. Over-
night, an entire generation of sup-
per-club crooners was rendered in-
significant. For the first time, mu-
sic became the province of young
people, an emerging market in-
stantly dubbed “teenagers.”

A United Industry
Grasping to make sense of the
bonfire, the industry began to unite
in 1958. The National Academy
of Recording Arts and Sciences
was formed and presented its first

Grammy Awards that year. Initial-
ly developed to promote “good” .

Loretta Lynn

musicians as opposed to the
South’s rockabilly rebels, this in-
stitution eventually evolved into
music’s most prestigious awards-
giver. The first Grammys went to
artists like Henry Mancini, the
Kingston Trio, the Chipmunks,
Ella Fitzgerald, and the Champs.

Also in 1958, the Recording In-
dustry Association of America
initiated the formal practice of is-
suing gold record awards, signal-
ing music’s emergence as a major
profit center. Perry Como earned
the first RIAA gold record, fol-
lowed closely by Laurie London,
the “Oklahoma!” soundtrack,
Perez Prado, and Elvis.

Country At Crossroads

One of the genres burned worst
by the rock ’n’ roll conflagration
was country music. Radio was still
in the early years of formatting.
Country, with its strong associa-
tion with blue-collar, rural, south-
ern adult listeners, wasn’t high on
anybody’s list as a format as the
industry turned toward style-con-
scious teen marketing. By 1958,
only 81 stations were broadcast-

ing country fulltime. That was the
year the Country Music Associa-
tion was founded to promote
Nashville’s most famous export. In
years to come the CMA would

Lonesome Me,” produced by At-
kins in 1958. The first Nashville
Sound record to hit No.1 on the pop
charts was also an Atkins creation
for RCA, “The Three Bells” by the
Browns (1959). Also typical were
“He’ll Have To Go” by Jim
Reeves, “Don’t Worry” by Marty
Robbins, “Last Date” by Floyd
Cramer, “Walk On
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By” by Leroy Van
Dyke, “Crazy” and
. “I Fall To Pieces”
<. by Patsy Cline,
< “The End Of The

earn a reputation as “the world’s
most active trade association.”

Music Row had initially re-
sponded to teen consumers by cre-
ating its own youth-oriented
records to rival the ones coming
from Memphis, Los Angeles, Chi-
cago, New Orleans, and New York.
These included such top 10 smash-
es as Gene Vincent’s “Bé Bop A
Lula” (1956), Sonny James’s
“Young Love” (1957), Ferlin
Husky’s “Gone” (1957), Bobby
Helms’s “Jingle Bell Rock”
(1956), Tommy Sands’s “Teen-
Age Crush” (1957), George
Hamilton IV’s “A Rose And A
Baby Ruth” (1956), Marty Rob-
bins’s “A White Sport Coat”
(1957), and the early successes of
Brenda Lee and the Everly
Brothers. Most of these were also
significant country hits.

It’s also important to remember
that Presley’s early Sun Records
singles charted in country, not pop;
that his 1956 “Heartbreak Hotel”
breakthrough was recorded in
Nashville; and that the superstar
charted 84 times in country dur-
ing the next 27 years. Presley was
a perennial Country radio presence
who achieved a total of 31 top 10
country hits.

The Nashville Sound

Conway Twitty, country’s chart
champion, recorded his teen an-
them — “It’s Only Make Believe”
— in Nashville in 1958. Sheb
Wooley’s novelty “The Purple
People Eater” was a hit that year
as well; and the Everlys continued
their rockabilly string of Music
Row hits. Decca Records opened
its Nashville office in 1958, join-
ing rivals Mercury (1952) and
RCA (1955). Capitol (1960) and
Columbia (1962) would soon fol-
low suit. Decca’s Owen Bradley,
RCA’s Chet Atkins, and such fig-
ures as Anita Kerr, the Jordan-
aires, Grady Martin, and Marv-
in Hughes began to fashion a new
“uptown” style of country, a sound
that could seem as at home in sub-
urbia as on the farm. The idea was
to combat rock 'n’ roll by crafting
records that could compete with it
on the pop charts.

One record that is often cited as
the first in this new “Nashville
Sound” style is Don Gibson’s “Oh

World” by Skeeter
Davis, “Hello Walls” by Faron
Young, and “Still” by BillAnderson
— all of which crossed from country
to the pop charts in 1960-63.

Hardcore country fans resented
the Nashville Sound. But it un-
questionably broadened country
music’s appeal, essentially “sav-
ing” the industry during its dark-
est days.

Folk And Pop Trends

This was also the era of the folk
music revival, a movement herald-
ed by the Kingston Trio’s “Tom
Dooley” in 1958, which won its
Grammy in the country field.
Nashville marketers were quick to
note this and capitalize on the
trend. RCA album sleeves of the
period even bore the logo “Folk-
Country.”

Nashville songwriters wrote a
raft of imitation folk tunes.
Dubbed “saga songs,” these 1959-
64 efforts included Johnny Hor-
ton’s “Battle Of New Orleans” and
“North To Alaska,” Stonewall
Jackson’s “Waterloo,” Marty
Robbins’s “El Paso,” Lefty Friz-
zell’s “Long Black Veil,” Bobby
Bare’s “Detroit City” and “500
Miles Away From Home,” Eddy
Arnold’s “Tennessee Stud,” Jim-
my Dean’s “Big Bad John,”
Claude King’s “Wolverton Moun-
tain,” and Johnny Cash’s “Don’t
Take Your Guns To Town,”
“Frankie’s Man Johnny,” “I Got
Stripes,” “The Rebel — Johnny
Yuma,” and “Understand Your
Man.” Bare, Waylon Jennings,
Jody Miller, Don Williams, and
others were first introduced as

Charley Pride

Wi armersearrchostory com

legends — Jimmy Dean.

that didn't fit.”

that time.”

affiliate, like to have died.”

The Dean 0f Country Music

As Country radio expanded into metropolitan areas, many big-city
residents got their first real look at the format’s artists through na-
tional television shows. And the name of one artist from this era cropped
up repeatedly during our conversations with the various Country radio

The daytime “Jimmy Dean Show” aired from 1963-66 on ABC-TV. Dean,
who had enjoyed hits with “Big Bad John” and “P.T. 109,” also hosted an
evening show on the network between 1964-66.

Mack Sanders explains Dean’s impact: “The Jimmy Dean TV show
was the tuming point for country music. Before he got his own show,
Jimmy Dean did the Tonight Show’ and absolutely tore it up. He brought
Roy Ciark on with him; it was unbelievable.

“He then was offered the ABC show, and he had to fight every week
to keep it country. They tried to put dancers on it— and all kinds of stuff

Never Given Credit

“It was easier to sell Country after the ‘Jimmy Dean Show.’ He's never
been given his due for what he did for country music. Most of the people
in country music don’t even know. Believe me, | was in the trenches at

Recalling when WJJD/Chicago switched to Country in early 1965,
Chris Lane says, “Just prior to going on the air, | went to New York with
[station executives] Harold Kreistein and George Dubinetz. One of the
guests at the lunch was Jimmy Dean, who was doing the ABC television
show. At the end of the lunch, Jimmy said, ‘‘m so into this and | hope it
works. The week before you go [on the air], call me.”

Lane called Dean and gave him the date for the Monday kickoff. “l
think his show was on a Wednesday or a Friday. During the show's
opening, he said, ‘l want to let everybody in the Midwest know that come
Monday, WJJD — at 50,000 watts — is going to go fulitime country
music. * We couldn’t have paid for that. And WLS, which was the ABC

“folk™ artists. Burl Ives crossed
over in the other direction, from
folk to country.

In the meantime, Nashville’s
brand of pop continued to make

hay. Roy Orbison, Ray Stevens,

Brenda Lee,
Bobby Golds-
boro, and
Johnny Tillot-
son enjoyed sus-
tained success in
the teen market.
Mark Dinning
(“Teen Angel”),
Tommy Roe
(“Sheila™), Joe
Dowell (“Wood-
en Heart™), Wan-
da  Jackson
(“Let’s Have A

municipal auditoriums on “pack-
age tours”: multiple-artist “‘show-
er of stars” events where acts per-
formed their hits, but generally not
entire shows. This state of affairs
didn’t begin to change until after

= e -

Lefty Frizzell

Party”’), Ronnie
& The Daytonas (“G.T.0.”), Sue
Thompson (“Sad Movies,” “Nor-
man”’), and the Newbeats (“Bread
And Butter”) also made waves.
Most would later retreat to coun-
try careers. During the early ‘60s
a group of R&B stars also brought
pop attention to country songwrit-
ing when Solomon Burke, Ray
Charles, Brook Benton, Clyde
McPhatter, and Esther Phillips
repopularized classic country
tunes.

The Beatles invaded the U.S. in
1964. This marked the birth of
“stadium concerts,” the dawn of an
era when the live performance in-
dustry became a show-biz phe-
nomenon. Records sold in previ-
ously unimagined quantities as
band after band landed on Ameri-
can shores from Britain.

Country Moves
Mainstream

At the time, country acts were
still appearing at county fairs and

the landmark 1969 Johnny Cash/
Hank Williams Jr. concert at
Cobo Hall in Detroit that grossed
$93,000, setting a new record for
the era.

Only a handful were genuine
headliners with their own drawing
power. A mega-star of the late
1940s and early 1950s, Eddy Ar-
nold embraced the Nashville
Sound string sections in the 1960s,
donned a tux, and reportedly be-
came the wealthiest act in country

history. “What’s He Doing In My

World” (1965), “Make The World
Go Away” (1965), “The Tip Of My

Fingers” (1966), “Misty Blue” .

(1967), “Then You Can Tell Me
Goodbye” (1968), and other hits
redefined Amold’s stardom. Ray
Price took a similarly tuxedoed
route. His “Danny Boy” in 1967
outraged purists by employing a
full-blown orchestra.

The only country artist who met

Continued on Page 58
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The Country Music Scene,

Continued from Page 56

the British Invasion head to head
on the pop charts was the irrepress-
ible Roger Miller. His “Dang
Me,” “ChugALug,” “King Of The
Road,” “Engine Engine #9,” and
“England Swings” during 1964-65
earned him 11 Grammys, a total
unmatched until the rise of Michael
Jackson nearly 20 years later.

Glen Campbell sang “Gentle
On My Mind” and “By The Time
I Get To Phoenix” in 1967, launch-
ing his pop-crossover stardom.
Miller and Campbell both made
the transition to network television
with their own series.

Country On Television

TV was a major force in broad-
ening country’s appeal during the
1960s. Jimmy Dean (1957-66),
Roy Rogers (1962), and Tennes-
see Ernie Ford (1956-61) also
boasted their own network series.
The massively popular “Beverly
Hillbillies” (1962-71) featured
Flatt & Scruggs as regulars. The

Patsy Cline and Don Gibson

nual awards during this period; all
would eventually become nation-
al TV specials in the decades to
come. California’s Academy of
Country Music was first, present-
ing its “Hat™ awards to acts such
as Buck Owens, Merle Haggard,
and Roger Miller in 1965. Music
City News began presenting its fan-
voted trophies in 1967, honoring
Haggard, Loretta Lynn, Tom T.
Hall, Tammy Wynette, Tompall
& The Glaser Brothers, Bill
Anderson, and the Wilburn Broth-
ers at its first ceremony. The Coun-
try Music Association’s first
awards also took place in 1967.
Eddy Amold, Jack Greene, Lor-
etta Lynn, the Stonemans, and
Chet Atkins were among the
evening’s big winners. The follow-
ing year the CMAs became the
first nationally televised music
awards in history.

Stars Of The Era

The “keep it country” brigade
may have watched in dismay as
country marched uptown in its
new suits and evening gowns.
But there was
plenty on the
charts to cheer
them. Indeed,
this era wit-
nessed the rise
of the super-
stars who were
to define coun-
try for decades
to come; men
and  women
whose names
still mean “coun-
try music” all
over the world
today — Johnny
Cash, George
Jones, Tammy
Wynette, Loretta
Lynn, Charley
Pride, Buck

highly rated rube comedies —
“The Real McCoys” (1957-62),
“The Andy Griffith Show” (1960-
68, often featuring the Dillards),
“Petticoat Junction” (1963-68),
and “Green Acres” (1965-71) —
also created a fondness for coun-
try culture.

In addition, dozens of country
acts created syndicated TV shows.
The Wilburn Brothers, Bill
Anderson, Porter Wagoner, Del
Reeves, Billy Walker, Bobby
Lord, Flatt & Scruggs, Marty
Robbins, Jim & Jesse, Ernest

Tubb, Red Foley, the Stonemans,. -

Hugh X. Lewis, Buck Owens,
Stu Phillips, and Kitty Wells all
tried the medium. These programs
generally appeared on weekends n

secondary markets in the* *South

and West. But they gave an entire

generation of young people their

first exposure to country music.
Several orgamzatlons in the

“country’industry began giving an-

Owens, Merle
Haggard, Mel Tillis, and Dolly
Parton.

By 1958 Johnny Cash had al-
ready become a force on the pop
charts with “I Walk The Line,”
“Ballad Of A Teenage Queen” and
“l Guess Things Happen That
Way.” During the next 10 years he
became a national icon for the folk-
ies and a symbol for the emerging
hippie culture of working-class
dignity, alienation, social justice,
and rebellion.

George Jones already had six
top 10 hits when the CMA was es-

tablished in 1958. In 1959 he cre-.

ated his classic “White Lightning”;
in rapid succession thereafter came
“The Window Up Above” (1960),
“She Thinks 1 Still Care” (1962),
“A Girl I Used To Know” (1962),
“The Race Is On” (1964), “Love
Bug” (1965), and “If My Heart
Had Windows” (1967) — all de-

i finitive honky-tonk performances.

The so-called “Bakersfield

1958-1966

Sound” was another hard-country
phenomenon of the era. Buck
Owens emerged in 1959 with the
top 10 “Under Your Spell Again,”
and during the next 10 years his
spare, piercing, propulsive sonic
attack ruled the Country airwaves.
“Above And Beyond” (1960),
“Act Naturally” (1963), “My Heart
Skips A Beat”/*Together Again”
(1963), “I’ve Got A Tiger By The
Tail”/“Crying Time” (1965), and
more than 40 additional top 10
smashes made Owens one of the
biggest stone-country heroes of all
time.

Merle Haggard’s career kickoff
came in 1963. By 1967 he’d sung
such monuments as “Sing Me
Back Home,” “Swinging Doors,”
“I'm A Lonesome Fugitive,” and
“The Bottle Let Me Down.” To-
day Haggard is the most imitated
vocal stylist in country music.

Charley Pride was as country
as grits, too. The “Jackie Robin-
son of country music” first hit the
charts with “Just Between You
And Me” in1966, becoming an
instant superstar. Porter Wagon-
er’s immortal “Green Green Grass
Of Home” was a 1965 hit, while
Mel Tillis was en route to major
stardom with 1967’s “‘Life Turned
Her That Way.”

The Female Perspective

The biggest star of the Nash-'
ville Sound era was unquestion-
ably Patsy Cline. Her “Greatest
Hits”

to this day. She opened the door
for an entire generation of styl-
ists. A year after her 1963 death,
Dottie West won the first female
country artist Grammy, and Con-
nie Smith rocketed to stardom.
Their Grand Ole Opry sisters in-
clude Jan Howard, Jeannie
Seely, Skeeter Davis, Jeanne
Pruett, and Jean Shepard.
Loretta Lynn, Tammy Wynette,
and Dolly Parton are the three fig-
ures who unquestionably rede-
fined female country music in the
‘60s. Loretta arrived first, scoring
her debut hit in 1960. Her feisty
point of view was refined on 1964-
67 favorites like “You Ain’t Wom-
an Enough,” “Happy Birthday,”
and “Don’t Come Home A
Drinkin’.” Tammy emerged in
1966 with “Apartment #9,” fol-
lowing it in 1967 with career
records such as ““Your Good Girl’s
Gonna Go Bad” and “I Don’t Wan-

_na Play House >

In January 1967, Monument
Records issued “Dumb Blonde”
by newcomer Dolly Parton. Dur-
ing the next 25 years Dolly would
become the biggest multimedia
country ‘star of modern times —
and a living symbol of how high
country would climb in the enter-

,taiment pantheon of the 70s ;80s,
and “90s.

WWWAaTErTSrTrrhionisiory com

remains the all-time big-'
gest-selling female country album!

LEGENDS OF COUNTRY RADIO

Continued From Page 50

stations until their retirement.)

, timed out just right.

State Of The Union

instead of running around to the engineer’s side.

“We had musicians playing the records and broadcast engineers play-
ing the spots. The engineer who did your carts, your commercials, who
opened your mike for you, was an IBEW guy. In the studio with me was a
musician who had a tumtable, who would actually play records. You cued
both of these guys when you were doing a show.”

(Editor’s note: Among those Lane refers to as “musicians” were people
who played in studio orchestras during the days when radio shows fea-
tured live music. They were in the musicians’ union. As the need for live
musicians ended, they couldn’t be phased out because their union was
so strong, especially with the network O&O stations. So they ended up
doing other chores around the station. In fact, one of the production engi-
neers at WMAQ/Chicago when | was there in the mid-70s had been a
musician and later a “record tumer.” These staffers were later absorbed
into engineering unions like NABET or IBEW and were employed at the

Lane recalls one of his encounters with a record tumer: “l remember
there was this old guy who was probably in his 70s. | wouid cue him and
it would take him 10 or 12 seconds to react. | used to kid him, ‘If | shot you
with a 45-caliber from my side of the glass, it would be 10 seconds before
you'd fall on your ass.’ | finally told him to play the record when | pointed to
him no matter what else | was doing. | got to where I'd point to him 10-12
seconds before | really needed him to start. By the time he got it going, it

| “It wasn't easy working that kind of thing. We took a strike and went to
i the lawyers to be able to play our own records, and we finally got it.”
’ Although WSM/Nashville utilized engineers in a master control room,
Ralph Emery laughs when asked if the station was using union personnel.
“l was invited to an AFTRA meeting. The chairman of the board of National
Life {the insurance company that owned the station] heard about it and
threatened to fire anybody who went to the meeting. So that stopped that.
“I wasn’t going to the meeting anyway. Hell, | was just glad to be there
at WSM. | was young and had no tenure. | was just happy to be hanging
on with the peopie who had been there for years.”

Technical Turning Points

Continued from Page 50

“Down in the corner of one hall-
way, [ was in StudioA. It was a large
room, so large it had a piano init. 1
had the one boom mike that I would
interview with so we could talk
across the room instead of using in-
dividual mics. I had a large table in
the shape of a semicircle, and the
turntables were on the right.”

The board was handmade by
WSM’s engineers. “We were con-
trolled by the master control room,”
recalls Emery. “When those guys
would go home at night, they’d just
set the switches open so I could play
my music and talk. In the daytime,
they operated for all the announcers:
They played your records for you.”

Other Tricks Of The Trade

The exclusive use of turntables
for playing music made it essential

to maintain good quality vinyl
pressing. Cramer says, “We played
records and hustled dupes. You’d
get records with bad wax and cue
burn. We replaced our music about
once a week. Every week when 1
did the chart, I put in new wax. That
was a big job. It was good for about
an hour and a half each week, just
replacing the music.”

As the *60s progressed, audio pro-
cessing became more sophisticated,
as Oatman points out. “The Au-
tomax and the Volumax were big
items in the processing chain to
make AM stations sound a lot loud-
er. Everybody bought QRK turnta-
bles because there was speed en-
hancement built into them: 45s
played at 46 1/2, 33 albums played
at 34. Everybody was looking for
ways to enhance the sound of their
radio stations, much as we do today
to get an edge on the competition.”

Overcoming Format Prejudice

" Continued from Page 46

“The other stations were out there
pounding, ‘If you spend money with
them, all their listeners are on wel-
fare.’ They really played us down. Of
course, our comeback was, ‘That’s
because they’re scared to death.””

Stigma Still Exists

Although Country currently is en-

joying its greatest acceptance ever,

“Ralph Emery thinks traces of the
‘stigma still exist. “Everybody re-

spects money, but I think you still
have some prejudice. Historically, so

"many of our artists — to.stay. alive,
— have had to 'work some of the’

worst damn dives in America. Ev-
ery entertainer who’s been around a
while will tell you about working
some pretty bad honky-tonks. For

" whatever reason, [ think some peo-

ple still have the perception that this

is the only audience Country has.” *

A Chicago ad agency executive
once asked Lane the musical ques-
tion, “What the hell is country mu-
sic?” Lane responded, “It’s a mu-
sic where a man can stand up and
say, ‘I love my God, I love my
country, I love my woman’ — and
not necessarily in that order. That
ggvcs youa thumbprmt of what they .
[listeners] are.’
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RECORDS

BRYAN WHITE

“I'm Not Supposed To Love You Anvmore.” the first single from Bryvan's

new album, is taking country radio by storm Dow't miss a live preview of
his second release. Betireen Now And Forecer. in the Asvium suite (8520)
Thursday night ac 10:00pm. and be sure (0 see him perform at the ASCAP

luncheon Friday at noon.

MANDY BARNET]

This talented newcomer has ereated quite a buzz with her debut single,
“Now That's Al Right With Me.” Mandy's self-titled albun hit stores this
week. but vou can hear her unforgertable voice live on Thursday night’s

showcase stage. ;
i

e

M -. RIS DY

He's got a hard-hiting ballad. “The Truth Is Hard To Swallow.” and

he's making the rodeo civenit on his Daucin™ 1 The Dirt 1our. Dust off

vour boots. kick up vour heels and party down with Curtis in the

Asvlum suite Friday night. i
H
{
. ®asylum

Thanks, Country Radio!
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Turn oncan the Oprevland Hotel Channel o,

¥
24-howr primnetime on the television in your hotel room.

Asvium Records

Country today

of Warner Comnmwntons b 4 Bime Wamer Coan

wnd tomorrow. 4

& 1900 Llebora Laneran
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COUNTRY

RADIO

READERS’ POLL

&R’s Country Radio Readers’ Poll, now in 1ts 20th year,

features the only slate of award winners selected solely by

PDs, MDs, and air personalities at our Country reporting
stations. They were asked to list their choices in eight categories of
excellence.

Shania Twain and George Strait were the year’s only multiple-award win-
ners, but Reba McEntire and Brooks & Dunn were the only acts returning as
winners inthis year’s poll. McEntire is enjoying her second consecutive win as
Performer of the Year, after edging out Garth Brooks last year. As for Brooks
& Dunn, Country radio named them Best Duo for the fifth year in a row.

COUNTRY

BEST MALE VOCALIS
BEST SINGLE

George Strait

® Anyone who questioned the viability of a four-CD box
set compilation featuring a single country artist seriously un-
derestimated George Strait’s appeal. His “Strait Out Of The |
Box” on MCA became the fastest-selling box set in history
and has been certified platinum (the RIAA certifies a four-
CD set as platinum after sales of 250,000).

® Major discount store chains, which sell the bulk of Strait's
{ CDs and cassettes, expressed initial reluctance to stock

“Strait Out Of The Box,” which carries a list price of $49.98.

However, fans were anxious to buy the 72-track retrospec-
tive of Strait's career, which provided the only way to have a
copy of Strait's hit single, “Check Yes Or No.”

® The compilation’s commercial success was matched
by critical acclaim. USA Today described Strait as “the class
act of country music,” while Entertainment Weekly pointed out that he is “often referred to as a
savior of country traditionalism.” As People explained, “Fourteen years on the charts, and no one
has knocked off his Resistol.”

® “Lead On,” Strait’s last album of all-new material, was certified platinum in 1995. With little
hype from his manager, label, or publicist, Strait's concert tours remain one of the hottest tickets in '
country music.

® No. 1 singles in '95: “You Can't Make AHeart Love Somebody” and “Check Yes Or No™ (three
weeks).

® Honorable mention (Best Male Vocalist): Alan Jackson, Vince Glil, Tim McGraw, and John
Michael Montgomery.

® Honorable mention (Best Single): “I Like It, | Love it,” Tim McGraw; “Any -‘Man Of Mine,”
Shania Twain; “Dust On The Bottle,” David Lee Murphy.

Reba McEntire

® Using elaborate staging and theatrics, Reba McEn-
tire’s 1995 tour provided one of the most sophisticated pro-
ductions ever endeavored by a country artist. Seventeen
semi trucks, six buses, and a jet took the 83-member en-
tourage to 120 citles. In retum, her fans got an unforgetta-
ble experience as McEntire made use of videos, dancers,
and stage props for live re-creations of many of her videos
as she performed her greatest hits.

® McEntire has developed a completely different produc-
tion for her 1996 tour, which kicks off March 5 in Louisville.
She’s expected to perform before at least 1.2 million peo-
ple in more than 100 cities.

® The '95 tour began McEntire's celebration of two de-
cades as a recording artist. Activities included the release of her 16th MCA album, “Starting Over,”
and a CBS-TV special taped in October during CMA Week.

¢ In 1995, McEntire's trophy case was expanded to accommodate the ACM’s Entertainer Of
The Year and Female Vocalist awards, along with two American Music Awards, a People’s
Choice Award, and a TNN Viewers' Choice Award.

® In addition to the platinum certification of “Starting Over,” 1995 brought McEntire additional
metal: “Greatest Hits, Vol. 2" went quadruple platinum; “From My Broken Heart,” “Greatest Hits,”
and “Read My Mind” went triple platinum; “Reba Live" and “The Last One To Know” received
platinum plagques; and 1985's “Have | Got A Deal For You™ achieved goid.

® No. 1 singles in '95: “Till You Love Me,” “The Heart is A Lonely Hunter,” and *Still.”

® Honorable mention: Atan Jackson, Vince Glll, and Tim McGraw.

B s BEA T CGROUP- o il
BlackHawk

® Newcomers to the R&R
Country Radio Readers’ Poll,
BlackHawk became more pop-
ular than ever in 1995 when their
second Arista album, “Strong
Enough,” was certified gold with-
in two months of its release. That
followed the piatinum certification
of their 1994 self-titled debut LP.

® Having spent 1995 on the
road with Tim McGraw, Little
Texas, and 4Runner, Black-
Hawk started the new year on
| tour with Brooks & Dunn. Later this month, they'll hit the highways again as the opening act
on Wynonna’s national tour.

® The group — featuring Henry Paul, Dave Robbins, and Van Stephenson — captured Star
Of Tomorrow honors in the Vocal Group category of last year’'s TNN/Music City News Awards.

® No. 1 single in 1995: “'m Not Strong Enough To Say No.”
® Honorable mention: the Mavericks, Diamond Rlo, Sawyer Brown, and Littie Texas.

" BEST FEMALE VOCALIST |
BEST _ALBUM

“The Woman In Me”

Shania Twain

® |5 there any doubt that 1995 was the year of Shania
Twaln? The Canadian singer-songwriter had been keeping
a low profile until the release of her Mercury album “The
Woman In Me.” The album’s first single — “Who's Bed Have
Your Boots Been Under?” — opened the door, which she
kicked wide open with “Any Man Of Mine.”

® “The Woman In Me,” the fastest-selling album by a fe- &
male artist in country music history, is second in sales only §
to Patsy Cline’s “Greatest Hits,” which has sold six million
copies.

e Twain was recently named the American Music |
Award's Favorite New Country Artist. Last year, she won
five Canadian Country MusicAwards and three awards from
CMT/Europe. Her “Any Man Of Mine” music video was one of CMT's top 12 videos of 1995. She’s
also been nominated for four Grammys, three CMA Awards, and four Canadian Juno awards.

® Twain has achieved her success without a concert tour to promote the album. She’s not
expected to hit the road until next year.

® No. 1 single in 1995: “Any Man Of Mine."

® Honorable mention (Best Female Vocalist): Patty Loveless, Martina McBride, and Faith Hill.

® Honorable mention (BestAlbumy): “All | Want,” Tim McGraw; “Strait Out Of The Box,” George
Strait; “We All Get Lucky Sometimes,” Lee Roy Parnell; “Fresh Horses,” Garth Brooks.

® Honorable mention (Best New Artist): Terri Clark, Wade Hayes, and David Lee Murphy.

Brooks & Dunn

® When PDs and personalities voted for Best Duo,
many added a variety of editorial comments such as
“who else?” and “duh!” There's no denying that
Brooks & Dunn remain the most popular duo in coun-
try music. They’ve maintained that distinction by de-
livering a long string of singles containing lyrical mes-
sages and musical hooks that grab listeners’ imme-
diate interest.

® During 1995, the Arista act amassed multiplat-
inum certification for “Brand New Man” (five million),
“Hard Workin’ Man” (four million), and “Waitin’ On
Sundown” (two million).

® Other trophies and plaques kept rolling in during 95, including the CMA’s Vocal Duo, the
ACM's Top Vocal Duet, the TNN/Music City News Awards’ Vocal Duo, and the Blockbuster
Entertainment Awards’ Favorite Country Duo Or Group.

® Brooks & Dunn just put the final touches on their fourth album, “Borderline,” scheduled for
release April 16.

® No. 1 singles in ’95: “Littie Miss Honky Tonk" and “You're Gonna Miss Me When 'm Gone.”

WWWamerearradiohistory com
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Brooks Leads Young-Aduilt Poll

arth Brooks’s hits may have fost a bit of Power Gold luster due to
bumout at mainstream Country outlets. But he shines at 18-34 Coun-
try outlets.

Brooks leads the 18-34 Power Gold pack with six tunes in the Top 50, four of which
rank in the Top 20. Ironically, whereas it's Brooks's mega-tempo “Ain’t Goin’ Down”
that's his top 25-54 tune (and all three of his songs on that list are uptempo), it's his
ballads — “The Dance” and “Shameless” — that lead the way among the younger-
skewing stations.

Brooks & Dunn are runners-up in this derby, placing five s%ngs —No. 2, 15, 38, 40, and
46 — in the Top 50. Four of the five songs the duo placed on the 25-54 PG list are also on this
roll call with “Rock My World” missing. “Brand New Man” is the song that appears on the 18-
34 but not the 25-54 list.

Three artists place three songs each on this list: Toby Keith, Tim McGraw, and John
Michael Montgomery. Another seven acts — Alabama, John Berry, Confederate Rail-
road, Joe Diffie, Alan Jackson, Sammy Kershaw, and Tracy Lawrence — have two
songs apiece.

Gold Separation

The mostinteresting comparison encompassing the three years we've compiled the 18-
34 Power Gold lists is the apparent “drifting apart” of the two. The movement has been slow
enough to make it difficuit to characterize it as “fragmentation,” though it's picked up consid-
erably in the last year. In 1994, the two charts shared 35 songs. Last year it was 32, and this
year it's dropped all the way down to 23.

There are 21 acts who appear on both lists; seven artists are on the 18-34 chart but not
the 25-54 list: Alabama, John Anderson, John Berry, Tracy Lawrence, BlackHawk, the
Tractors, and Travis Tritt.

Other interesting notes:

® Twenty-eight different acts are represented, versus 27 in ‘94 and 35 last year.

« This listis even more heavily male-dominated than its 25-54 counterpart. There are 24
men/male groups who account for 46 of the songs. Only four women — Mary Chapin
Carpenter, Patty Loveless, Reba McEntire, and Wynonna — grace this list.

® Once again using a liberal definition of “down tempo,” there are five songs that could
roughly qualify as a “ballad” on this list. Isn't it odd there would be more of them on the 18-34
PG chart than on the 25-54 counterpart?

1. TRAVIS TRITT Trouble

2. BROOKS & DUNN Boot Scootin’ Boogie

3. SAMMY KERSHAW She Don'’t Know She’s Beautiful
4. BLACKHAWK Every Once in A While

5. TIM McGRAW Don't Take The Gir

6. ALAN JACKSON Chattahoochie

7. TIM McGRAW Down On The Farm

8. CLINT BLACK State Of Mind

9. TIM McGRAW Not A Moment Too Soon

10. GARTH BROOKS The Dance

11. TRACTORS Baby Likes To Rock It

12. ALAN JACKSON Livin’ On Love

13. ALABAMA I'm In A Hurry (And Don't Know Why)
14. GARTH BROOKS Shameless

15. BROOKS & DUNN She's Not The Cheatin’ Kind

16. CLAY WALKER If | Could Make A Living

17. GARTH BROOKS Ain’t Goin’ Down (Til The Sun Comes Up)

18. CONFEDERATE RAILROAD Queen Of Memphis

19. GEORGE STRAIT The Big One

20. GARTH BROOKS Friends In Low Places

21. JOHN MICHAEL MONTGOMERY | Love The Way You Love Me
22. WYNONNA No One Else On Earth

23. LITTLE TEXAS Kick A Little

24. JOE DIFFIE Third Rock From The Sun

| 25. JOHN MICHAEL MONTGOMERY | Swear

26. NEAL McCOY Wink

27. TOBY KEITH Wish | Didn’t Know Now

28. JOHN MICHAEL MONTGOMERY Life’'s A Dance
29. VINCE GILL One More Last Chance

30. PATTY LOVELESS | Try To Think About Elvis

31. JOHN ANDERSON Straight Tequila Night

| 32. WADE HAYES Old Enough To Know Better

33. TRACY LAWRENCE Alibis

34. TOBY KEITH Who's That Man

35. MARY CHAPIN CARPENTER Shut Up And Kiss Me
36. JOHN BERRY Kiss Me In The Car

37. GARTH BROOKS Two Of A Kind, Workin’ On A Full House
38. BROOKS & DUNN That Ain't Know Way To Go

39. GARTH BROOKS Rodeo

John
Michael
Montgomery

WWWamerncanrachonictory com T

Garth Brooks

40

Reba McEntire

Tim McGraw

. BROOKS & DUNN Neon Moon

41

. JOHN BERRY What's In it For Me

42

M. Chapi Ca te
. TOBY KEITH Should've Been A Cowboy /G L

43

. TRACY LAWRENCE Renegades, Rebels, And Rogues

44

. ALABAMA Reckless

45

. JOE DIFFIE Pick Up Man

46

. BROOKS & DUNN Brand New Man

47
48

. REBA McENTIRE Is There Life Out There
. DWIGHT YOAKAM Fast As You

49

. CONFEDERATE RAILROAD Trashy Women

50

. SAMMY KERSHAW Third Rate Romance
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Jackson, B&D Scoot Along Country’s Power Gold

his year’s mainstream Country Power Gold Top 50 is led by Alan
Jackson in quality and Brooks & Dunn in guantity.

Jackson placed four songs — No. 1, 5, 7, and 28 — in the elite group. B&D, meanwhile,
notched five tunes in the Top 50 — No. 10, 30, 33, 37, and 47.

Checking in with three songs each on this year's Top 50 are Vince Gill (2, 9, 39), Garth
Brooks (6, 36, 40), and Toby Keith (11, 17, 29). Seven other acts placed a pair of songs in
the Top 50. Special mention also should go to Randy Travis's “Forever And Ever, Amen.”
It's the only song that has made it onto every Power Gold list since | began compiling them
in 1990.

Some other interesting notes and comparisons:

@ For the second year in a row, 30 different acts contribute to the Top 50. Males continue
to dominate the category. in 1996, 23 men/male groups hold 40 slots while seven women
claim 10 tunes in the Top 50. Last year, 22 men had 39 songs versus eight women with 11
songs. In 1992, the first year we did a Top 50 instead of aTop 30, 19 males accounted for 39
songs and eight women had 11 songs.

* Marking their fourth consecutive year in the Power Gold Top 50 are Trisha Year-
wood's “She’s In Love With The Boy,” Alan Jackson's “Don’t Rock The Jukebox,” and Hal
Ketchum's “Small Town Saturday Night.”

* Thirty songs that were on the listin 1995 show up for this year’s roli call, while 14 that
made it in 1994 also made it this year. Repeat appearances also include eight tunes from
'93, two from '92, two from 91, and one from 90.

* Only 23 of the 25-54 Power Gold songs appear on the 18-34 Power Gold list. Nine
artists appear on this list but not the 18-34 list— Tracy Byrd, Mark Chesnutt, Diamond
Rio, Faith Hill, Hal Ketchum, Martina McBride, Lee Roy Parnell, Randy Travis, and
Trisha Yearwood.

Comebacks

The comeback story of the year belongs to Diamond Rio. The band’s “Meet in The Middle”
comes in at No. 19 this year. it missed last year after making the list in '94 and '93. Also
making a comeback was Clint Black's “A Better Man,” which was absent in 1995 after plac-
ingin 1991-94.

Three songs retumed to the Power Gold limelight after a two-year absence. Sammy Ker-
shaw’s “Cadillac Style” and Garth Brooks’s “Two Of A Kind, Working On A Full House” and
“Rodeo” all made it back after an initial appearance in 1993. One song, Reba McEntire's “Is
There Life Out There,” is in this year’s Top 50 after making it in '94 but missing it in '95.

Most notable among the missing this year is Garth Brooks's “Friends In Low Places.”
Apparently, the song that placed No.1 on our listin '92, '93, and '94, and third in ‘95 has finally
bumed to the point where it's no longer a staple of most stations’ Power Gold category.

A Matter Of Time, Tempo

It's also interesting to note the eras that comprise the Top 50 list. Only 16 songs peaked on
our weekly chart prior to 1993. The oldest song on the list is Travis's “Forever And Ever,
Amen,” which peaked in May 1987. Next is Black’s “A Better Man,” which topped the chart in
May 1989. Oddly enough, there are no songs that peaked in 1990. Six are from '91 — No. 18,
18, 25, 28, 36, and 40. And eight are from 92 — No. 10, 20, 22, 37, 41, 46, 48, and 50

Amazingly, only one song on this chart would fit the liberal definition of “down tempo” —
Montgomery’s “| Swear.” And, admittedly, even its inclusion might be stretching things a bit.
Last year, 10 songs fit that description. But what a sign that the “Lptempo” mania gripping
Country radio in recent years is still growing.

Thanks to the selected Country stations whose input was used or this year's 25-54 and
18-34 Power Gold charts.

e P s

( —

1. ALAN JACKSON Chattahoochie
| 2. VINCE GILL One More Last Chance
3. MARK CHESNUTT Goin’ Through The Big D
4. JOHN MICHAEL MONTGOMERY Be My Baby Tonight
5. ALAN JACKSON Gone Country
6. GARTH BROOKS Ain't Goin’ Down (Til The Sun Comes Up)
7. ALAN JACKSON Livin’ On Love
8. NEAL McCOY Wink
‘ 9. VINCE GILL Don't Let Our Love Start Slippin’ Away
' 10. BROOKS & DUNN Boot Scootin’ Boogie
11. TOBY KEITH Should’'ve Been A Cowboy
12. JOHN MICHAEL MONTGOMERY | Swear
' 13. SAMMY KERSHAW She Don't Know She’s Beautiful
| 14. PATTY LOVELESS Blame It On Your Heart
15. TRISHA YEARWOOD XXX's And O0Q’s
1 16. DWIGHT YOAKAM Fast As You
17. TOBY KEITH A Little Less Talk
18. MARY CHAPIN CARPENTER Down At The Twist And Shout
19. DIAMOND RIO Meet In The Middle
20. WYNONNA No One Else On Earth
21. JOE DIFFIE Pick Up Man
22. LEE ROY PARNELL What Kind Of Fool Do You Think | Am
23. LITTLE TEXAS Kick A Little
24. WADE HAYES Old Enough To Know Better
25. TRISHA YEARWOOD She's In Love With The Boy
26. CLAY WALKER If | Could Make A Living
27. GEORGE STRAIT Heartland
28. ALAN JACKSON Don't Rock The Jukebox
29. TOBY KEITH Wish | Didn’t Know Now
30. BROOKS & DUNN Rock My World (Little Country Girl)
31. FAITH HILL Piece Of My Heart
32. LITTLE TEXAS God Blessed Texas
33. BROOKS & DUNN She’s Not The Cheatin’ Kind
34. TIM McGRAW Down On The Farm
35. TRACY BYRD Holdin’ Heaven
36. GARTH BROOKS Two Of A Kind, Workin’ On A Full House
37. BROOKS & DUNN Neon Moon

Alan Jackson

Patly Loveless

Trisha Yearwood

Vince Gill

38. CONFEDERATE RAILROAD Trashy Women

39. VINCE GILL What The Cowgirls Do

40. GARTH BROOKS Rodeo

41. WYNONNA | Saw The Light

42. RANDY TRAVIS Forever And Ever, Amen

43. CLINT BLACK Better Man

44. CLAY WALKER Dreaming With My Eyes Open
45. HAL KETCHUM Small Town Saturday Night
46. REBA McENTIRE Is There Life Out There

47. BROOKS & DUNN That Ain’'t Know Way To Go
48. SAMMY KERSHAW Cadillac Style

49. MARTINA McBRIDE My Baby Loves Me

50. MARY CHAPIN CARPENTER | Feel Lucky
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NEW & ACTIVE NATIONAL RADIO FORMATS b
FRAZIER RIVER She Got What She Deserves (Decca) ABC RADIO NETWORKS SAOADCAST PROGRAMMING CONTINUED o
Toal Stations: 68, Total Points: 4036, Total Adds: 7, Including: . Hottest: Manager/Video Programmng
WWYZ 19, KRRV 12, KAYD 7, WDSY 7, KASE 5, KBUL 5, KIKK 5, WSSL 5 N CLAY WALKERHypnotize The Moon
Plzys Include: WKDQ 25 (25), WOBE 25 (25), WUBE 25 (25), WXBQ 25 | poast-To-Coast , |ADDS l
(25), KTST 22 (22), WWQQ 22 (22), WKSF 19 (18), KBEQ 18 (10), WFMB ALAN JACKSON/'ll Try e )
18 (18), WJCL 18 (18), WRBQ 18 (18), WRNS 18 (18), WWZD 18 (18), | Adds: COLLIN RAYE/Not That Different R R e
KTOM 17 (8), KFRG 16 (10) TIM McGRAW/AIl | Want Is A Life MARTINA McBRIDEAVild Angels TIM McGRAW/AN | Want (Curb)
JO DEE MESSINAHeads Caroling, Tails Califomia | wyNONNA/To Be Loved By You mmxm@;& gﬂw
» . SUPERNAWShe Never Looks Back (G
JEFF CARSON Holdin' Onto Something (MCG/Curb) Hottest: o .
Total Stations: 70, Total Points: 3855, Total Adds: 29, Including: y , Digital Country — L.J. Smith | HEAVY
KBEQ 24, KKCS 17, WKSI 15, KUGN 14, WBEE 14, WHWK 13, Wivk 13, | MARTINA McBRIDE/Wild Angels . PApe——
KRYS 10, KXDD 10, WACO 10, WAYZ 10, WFRG 10, WTVY 10, KHAY9, | WYNONNA/To Be Loved By You : .
KVD0S, WGTY 9, WXBM 9, KYKR 8, KTEX 7, WKCN 7, WOXK 7, WROO 7, | o1 Ay WAL KER/Hypnotize The Moon TERRI CLARK/f | Were You | Coon omsoms e e s oo sy
WXTU 7, WEMS 6, WIOV 5, WRKZ 5, WSIX 5, WSSL 5, WUSW 5 JOHN MICHAEL MONTGOMERY/Long As | Live )
LONESTAR/No News SHENANDOAH/AIl Over But The Shoutin’ DaOND ROk vy (e
LINDA DAVIS/Some Things Are Meant To Be r outin e e A ot
TY ENGLAND Redneck 3023 (RCA) Hottest: LONESTARMo News (BNA)
Total Stations: 66, Total Points; 3637, Total Adds: 7, Including: - , MARTINA McBRIDEWid A
WLLR 15, WPKX 14, KYGO 13, KPLX 10, oxxy 10, wDAF 10.wavk s | Real Country ALAN JACKSON/I'l Try MAVERCCSA Yo vt Dk B e Don (HGH
E'Eaél\s( 2":';11055 WI?J%T 253(5)6)'«;"0 202 (32)'E:()T?(1I; 228 (125)(.1'§F)*Y®Jv9 K(A11)7 Dave Nicholson » (602) 966-6236 GEORGE STRAIT/I Know She Still Loves Me 0 DEE MESSINAMeads Carokina, Taiks Caldoria .. (Curb)
, WJCL 18 (18), WRBQ 18 (18), KFM. : i LORRIE MORGAN/Standing Tall (BNA)
(17), WACO 16 (16), WZZK 16 (16), KJUG 15 (15), KYKR 15 (15), WTCM | Adds: %ﬂf mmn.f: Inhe ':Aoon COLLIN RAYE/Not That Difrent (EDi)
15 {14), KPLM 14 (14), KUGN 14 (14), WGH 14 (14) JOHN ANDERSON/Long Hard Lesson Leamed C Wd Angeis i The Night | PAFTE SWOLETARYco M F G
JAMES BONAMY/She's Got AMind Of Her Own | DOUG SUPERNAW/Not Enough Hours In The Nig SOG SPEAM v Lok G
PERFECT STRANGER Remember The Ride (Curb) TERRI CLARKII | Were You Digital New Country SARMA TWAN iy o ()
Total Stations: 50, Total Points: 2841, Total Adds: 7, Including: CLAY WALKERHypnotize The Moon (Giart)
KTST 22, WYYD 16, WXTA 15, KUGN 14, WFRG 10, WGTY 8, WXTU 6 | Hottest: Adds:
Plays Include: KASE 21 (21), WKIX 20 (14), KBEQ 18 (18), WRNS 18 | TRACY LAWRENCE/f You Love Me None Informaton current as of February 26
(18), WUBE 18 (18), WACO 16 (16), KJUG 15 (15), WDEN 15 (15), WKDQ
15 (15), WQBE 15 (15), WXBQ 15 (15), KPLM 14 (14), KYGO 13 (13), MARKG‘ESN["T/!tWOuhﬂ‘IHUﬁTOFBVEWhQS Hottest S T YT Y (IR
WGNA 13 (13), WIVK 13 (13), WFMB 12 (12), WTCR 11 (11) ALAN JACKSON/'I Try P
GARTH BROOKS/The Beaches Of Cheyenne | JOE D'TES%?(%%“ Thaglea The Begfﬂgshey
o TRACY BYRD/Heaven In My Woman's Eyes | GARTH BR e Beaches enne
BOBBIE CRYNER You'd Think He'd Know Me Better(MCA) PATTY LOVELESS/You Can Feel Bad
Totai Stations: 54, Total Points: 2589, Total Adds: 13, Including: : TRAIT, ; COUNTRY MusSic TILIVISION
KUGN 14, KCYY 12, WCMS 11, WFRG 10, WGKX 10, WIL 10, KAYD 7, ' o 30.8 millon households
KKIX 7, WSM- 7, WTDR 6, WXTU 6, KEEY 5, KYCY 5 AFTER MIDNITE ENTERTAINMENT | WYNONNA/To Be Loved By You Ty Rogers, DirectonProgramning
Piays Include: WPOC 20 (20), WRNS 18 (18), WTQR 17 (17), KCIN 16 : ~ Paul Hastaba, VP/GM
(16) KNAX 16 (16), KWNR 15 (10), WTCM 15 (14), KSON 14 (14), wekT | Craid Scott » (901) 755-9753
13 (13), WKML 13 (13), KFDI 12 (5), WKXC 11 (11 .
3 (19), WKL 13 19), KFDITZ (9, WG 1T (1) A o T Baon e mOn, | JONES SATELLITE NETWORK [ADDS
COLLIN RAYE | Think About You (Epic) Sllo \ KEITH GATTIS Litle Drops Of My Heart (RG4)
Total Stations: 29, Total Points: 2242, Total Adds: 29, Including: JO DEE MESSINA/Heads Caroling, Tails Califomia | CD Country — John Hendricks TOBY KEITH/Does That Bius Moon Ever Shine (ASM)
WGAR 26, WUBE 25, WCOL 19, WKKX 18, WOMX 18, KFOMS 17,KKCS | KEITH STEGALL/1969 Adds: W.C. POTTS/Back When (Critigue/BMG)
17, WTQR 17, KMPS 16, WBCS 15, WXTA 15, KRTY 14, KSON 14, WTDR BRYAN WHITEAM Not Supposed To Love . (ASYLenvEEG)
14 WIEZL 12, WDEZ 11, WKXC 11, KXDD 10, WXTU 10, KEEY 9, kay 9, | DOUG SUPERNAW/She Never Looks Back | ASLEEP AT THE WHEEL/Lay Down Sally : sttt :
WUSY 9, KSOP 7, WOXK 7, WBOB 6, WTHI 6 Hottost TY ENGLAND/Redneck Son . :
— MINDY McCREADY/Ten Thousand Angels . P
. GARTH BROOKS/Tne Beaches O Cheyenne | ppyan wHITE/('m Not Supposed To Love . e :
RICKY SKAGGS Back Where We Belong (lAtllagtlc)KRYS | GEORGE STRATA know She St Loves Me | PP T oo R ey ey
otal Stations: 38, Total Points: , Total Adds: 1, Including: : ) .
Plays Include: KRRV 28 (24), KGNC 22 (22), KXKC 22 (23), WCKT 20 | FAITY LOVELESSou Can Feel Bad LINDA DAVIS/Some Things Are Meant To Be | ‘Taacy cawmencen v oves i Aty
(13), WJCL 18 (18), WRNS 18 (18), KIUG 15 (15), KKIX 15 (15), KWNR mﬂ:gulmfgcf’" \;f’; Lng Me LONESTAR/NO News LONESTAR o s (314
15 (10), WFRG 15 (15), WTCM 15 (14), KHSL 14 (15), WPKX 14 (14), 0 Be Loved By You .
WWYZ 10 (10), KVOO 9 (8), WKSI  (9), KSOP 7 (7), KUPL 7 (7), WFMB PATTY LOVELESS/You Can Feel Bad i mesnoone o oty
7 (7), WIBW 7 (7), WKCN 7 (7), WRBQ 7 (7), KASH 6 (6), WFMS 6 (6), DAVID LEE MURPHY/Out With A Bang R e
WTHI6 (6) RICOCHET/What Do | Know CLAY WALKERMyprotize The Moon (Giant)
ALTERNATIVE PROGRAMMING
) Steve Knoll * (800) 231-2818
STEVE AZAR Someday (River North) (800) WESTWOOD ONE RADIO NETWORKS | LHEAVY
Total Stations: 37, Total Points: 1493, Total Adds: 10, Inciuding: Bob McNeill » (805) 294-9000 ALABAMM Works (RCA)
KJUG 15, KUGN 14, WITL 10, WGTY 9, KFKF 8, KXDD 7, WMSI 7, WFMS v LINDA DAVIS/Some Things Are Meant To Be {Arisia)
6, WKSF 5, WWQQ 5 s: — i BILLY DEAN/Its What | Do (Capito)
Plays Include: WACO 16 (10), WSOC 16 (5), WTCM 16 (11), WPKX 14 | TRACY BYRD/Heaven In My Woman's Eyes Hot Country -— David Felker DIAMOND RIOMakin' Away (Arista)
(14), KYGO 13 (13), WKSI 12 (9), WRKZ 9 (5), KDRK 7 (7), KKIX7 (7). | | oNESTAR/No News Adds: TRACY LAWRENCEA! You Loved Me (Adknti)
WDSY 7 (7), WFMB 7 (7), WKCN 7 (7), WKCQ 7 (7), WKML 7 (7) ] JOHN BERRY/Every Time My Heart Calis Your Name | LonesTarmo News (854)
LORRIE MORGAN/Standmg Tall FAITH HILL/Someone Else’s Dream MAVERICKS/ANl You Ever Do s Bring Me Dovm (MCA)
MARCUS HUMMON God's Country (Columbia/CRG, LEE ROY PARNELL/Heart's Desire i LORRIE MORGAN/Standing Tal (BM4)
Total Stations: 25, Total Points: 1396, Total Adgs: 7, Including: ) PAM TILLIS/The River And The Highway LU G A DAAYLE SINGLETARY/Too Much Fun (Giar)
KCIN 16, WXTU 15, WGTY 14, KMLE 13, KJUG 7, WYYD 6, WBEE 5 AARON TIPPINWithout Your Love Hottest: PAM TILLS/Th fiver A The Homeay ()
PI%);S include: WPOC 20 (20), WBCS 15 (15), WPKX 14 (14), WFRG 10 WADE HAYES/What | Meant To Say CLAY WALKERHyprotize The Moon (i)
(10), WWYZ 10 (10), KTOM 8 (8), WDSY 7 (7), KNC! 6 (6), KFDI 5 (5), s
KHAY 5 (5), KTTS 5 (5), WBCT 5 (5), WDEN 5 (5), WIOV 5 (5), WKLB 5 | Hottest: MARTINA McBRIDE/Wid Angels | HOT SHOTS
(5), WOYK 5 (5), WRKZ 5 (5), WTVY 5 (7) COLLIN RAYE/Not That Different GARTH BROOKS/The Beaches Of Cheyenne STEVE AZARSomeday (Rberort)
ALAN JACKSON/T'll Try m ‘JNACKSmI Trytiz e BLACKHAWN/Amast A Memory Now (Arista}
) ALKER/Hypnotize The Moon PAUL BRANDT/My Heart Has A Hisory (Reprnse)
DOUG SUPERNAW She Never Looks Back (Giant) il LU T o P TERRI CLARK/Y | Wera You (Marcury)
Total Stations: 28, Total Points: 1390, Total Adds: 25, Including: GARTH BROOKS/The Beaches Of Cheyenne . . N DIAMOND & W.JENMINGS/OreGood Love (Cobmbia05)
KTTS 34, KUZZ 22, WRNS 18, KJUG 15, WXTA 15, WTDR 14, WGNA 13, | DAVID LEE MURPHY/Out With A Bang Mainstream Country — David Felker | soe pwrecoun-ray i)
KRRV 12, KWNR 10, WTVY 10, KEEY 9, KHAY 9, KNAX 9, KVOO 9, KAYD Adds: NANCI GRIFFITH & THE CRICKETS e . A Righ: (Deczs)
7, WESC 7, WKCN 7, WTHI 6, KFDI 5, WBCT 5, WDEN 5, WRKZ 5, WSIX : . MINDY McCREADY/Ton Thowsand Angel. (BA)
5 WVLK 5, WWYZ 5 RHETT AKINS/She Said Yes DAN SEALS/'d Realty Love To See ... (Intersotind)
BROADCAST PROGRAMMING LONE%TAR/NO News . DOUG SUPERNAW/She Never Looks Back (Giant)
Walter Powers * (800) 426-9082 LEE ROY PARNELL/Heart's Desire St riibYou ety Loe el
.TIDHQI ANDERSON Long Hard Lesson Learned (BNA) L Hottest: Sl R I L L
otal Stations: 17, Total Points: 914, Total Adds: 15, Including: . , ) )
KXKC 24, WKKX 18, WIRK 16, KJUG 15, WXTA 15, WTCM 14, WTDR 14, Supt.ar U ALAN JACKSON/'Wl Try b e i L R bl
KIKF 10, KHAY 9, KNAX 9, WXBM 9, KTEX 7, KNCI 6, WTHI 6, KTTS 5 Adds: WADE HAYES/What | Meant To Say roceiv four plays per day. Breakoutt Videos ipd Picks
Plays Include: WSSL 5 (5), WWYZ 5 (5) BLACKHAWK/AImost A Memory Now COLLIN RAYE/Not That Different (P s ofthe o roosve mﬁmm
FAITH HILL/Someone Eise's Dream GARTH BROOKS/The Beaches Of Cheyenne | et -
TOBY KHTHDoes That Bue Moon Ever Shine On You :
Songs Ranked By Total Points MARTINA McBRIDEAWild Angels e o
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BREAKERS:-

TIM McGRAW
All | Want Is A Life (Curb)
T7% of our reporters on it (143 stations)

W aw w W ARTIST TITLE LABEL(S) STATII)OJSAILADDS :AuNy( IOLEE ;II:AYS TP%IIAC%S %INTS
7 s 3 @ GARTHBROOKS The Beaches Of Cheyenne (Capitol)183/0 1 6620 +123 36362 +799
4 2 1 2 ALAN JACKSON I'll Try (Arista) 182/0 2 6517 -233 35910 -1216
s 4 2 3 MARTINA McBRIDE Wild Angels (RCA) 18310 3 6515 22 35474 127
s 6 4« (@ GEORGE STRAIT | Know She Still Loves Me (MCA)  183/0 4 6424 +138 35213  +900
10 7 s @ PATTY LOVELESS You Can Feel Bad (Epic) 184/0 5 6390 +187 35021 +1165
9 s o (@ TRACY LAWRENCE If You Loved Me (Atiantic) 184/0 6 6264 +414 33905 +2241
5 12 10 @ DIAMOND RIO Walkin' Away (Arista) 18410 7 5911 +682 31944 +3484
13 n 7 @ WYNONNA To Be Loved By You (Curb/MCA) 184/0 8 5839 4483 31934 +2860
7 13 12 @ CLAY WALKER Hypnotize The Moon (Giant) 184/0 9 5420 +406 29472 +2293
2 1 13 D RHETT AKINS She Said Yes (Decca) 1797 10 5119 +171 27966 +1087
2 1 15 () DARYLE SINGLETARY Too Much Fun (Giant) 181/0 11 5025 +375 27527 42232
18 15 1 (@ LINDA DAVIS Some Things Are Meant To Be (Arista) 183/3 12 4923 +184 26771  +974
2 1 s NEAL McCOY You Gotta Love That (Atiantic) 184/0 13 4854 +353 26308 +1972
z 19 1w () LONESTAR No News (BNA) 1831 14 4577 +322 24752 +1896
2 18 1 ) MARKCHESNUTT it Wouldn't Hurt To Have Wings (Decca)  183/0 15 4350 +139 23488 +839
s 2 1 (O LEEROY PARNELL Heart's Desire (Career) 18473 16 4309 +316 23368 +1726
s 2 2 @ ALABAMA It Works (RCA) 18173 18 4133 +191 22571 +1123
% 2 2 ) RICOCHET What Do | Know (Columbia/CRG) 179/0 17 4165 +234 22423 +1341
— 3 2% O SHANIA TWAIN You Win My Love (Mercury) 182113 19 3884 +891 20988 +4934
w 2 2 € LARIWHITE Ready, Willing And Able (RCA) 174/6 20 3684 +295 19775 +1830
u 2 24 € AARON TIPPIN Without Your Love (RCA) 178/6 21 3429 4274 18419 +1543
2 2 2 @ PAMTILLIS The River And The Highway (Arista) 170/4 23 3387 +244 18113 +1389
v 2 2 € TRACY BYRD Heaven In My Woman's Eyes (MCA)  174/8 22 3392 +457 18089 +2525
s 2 2 @ BILLY DEAN It's What | Do (Capitol) 174/4 24 3229 +373 17308 +2239
2 1 n 2 COLLIN RAYE Not That Different (Epic) 1270 26 2838 -2047 15936 -11324
5 3 xn @ JAMES BONAMY She’s Got A Mind Of Her Own (Epic) 169/2 25 2855 +263 15209 +1567
— s 3 @ FAITHHILL Someone Else's Dream (WB) 172/32 28 2789 +786 15144 +4457
3 3 3 @ MAVERICKS All You Ever Do Is Bring Me Down (MCA) 164/4 27 2808 +206 15043 +1253
3 3 8 2 WADEHAYES What | Meant To Say (DKC/Columbia/CRG) 115/0 31 2659 -2400 14960 -13728
— — 3 € JOHN MICHAEL MONTGOMERY Long As | Live (Atlantic) 166/44 29 2777 +969 14800 +4993
« 3 x € JODEE MESSINA Heads Carolina, Tails Califomia (Curb) 153/14 30 2728 +554 14387 +2744
BREAKER €D TIM McGRAW All | Want Is A Life (Curb) 143/102 33 2366 +1582 13176 +8767
n 9 9 31 DAVID LEE MURPHY Out With A Bang (MCA) 93/0 32 2386 -2932 12963 -15507
s 3 u € JOHN BERRY Every Time My Heart Calls... (Capitol) 150/9 34 2248 +237 11677 +1318
— x4 x € BLACKHAWK Almost A Memory Now (Arista) 145/21 35 2113 +475 10922 +2474
13 2 2 3% LORRIE MORGAN Standing Tall (BNA) 110/0 38 1983 -760 10121 -4112
2 3 1 € KEITHSTEGALL 1969 (Mercury) .133/8 a1 1710 +117 9102 +665
w 33 3% € EMILIO Even If | Tried (Capitol) 117/0 42 1678 433 8658 +172
s« 3 € MANDY BARNETT Now That's All Right... (Asylum/EEG)108/3 | 44 1461 +43 7612  +325
BREAKER () STEPHANIE BENTLEY Who's That Girl (Epic) -~ 116/9 43 1481 4136, - 7269 - +689
— o « @ MINDY McCREADY Ten Thousand Angels (BNA) 100/8 45 1170 +232 6033 +1109
@ TERRI CLARK If | Were You (Mercury) 84/65 49 974 4733 4856 +3602
@® T0BY KEITH Does That Blue Moon Ever Shine (Polydor) 73/49 51 942 +654 4847 43259
@ 4 a1« DWIGHT YOAKAM Gone (That'll Be Me) (Reprise) 76/0 50 967 -63 4766  -311
— — & (D BAKER & MYERS Years From Here (MCG/Curb) 7312 58 821 +190 4482  +980
@ JOE DIFFIE C-0-U-N-T-R-Y (Epic) 67/52 59 811 +667 4457 +3666
@ BRYAN WHITE I'm Not Supposed To Love... AsylumEEG)  70/40 57 829 +490 4366 +2712
so 4 4 D RICH McCREADY Hangin’ On (Magnatone) 80/7 53 913  +11 4303 +100
— — s (@ SHENANDOAH All Over But The Shoutin’ (Capitol)  87/21 55 872 +231 4224 +1063
— — 4« @ CHELY WRIGHT The Love That We Lost (Polydor) 71/8 56 844 +154 4061 +657
This chart reflects airplay from February 26-March 3. Songs ranked by total points. Highlighted songs indicate Breaker.
184 Country reporters. 179 current playlists. © 1996, R&R Inc.

102 Adds ¢ Moves 44 -32

STEPHANIE BENTLEY
Who's That Girl (Epic)
63% of our reporters on it (116 stations)

g Adds » Holds at 40

MOST ADDED-
ARTIST TITLE LABEL(S) ADDS
TIM McGRAW All | Want Is A Life (Curb) 102
TERRI CLARK If | Were You (Mercury) 65
JOE DIFFIE C-0-U-N-T-R-Y (Epic) 52

TOBY KEITH Does That Blue Moon Ever Shine (Polydor) 49
JOHN MICHAEL MONTGOMERY Long As... (Atlantic) 44
BRYAN WHITE i'm Not Supposed To Love... (AsylunvEEG) 40

FAITH HILL Someone Else’s Dream (WB) 32
JEFF CARSON Holdin' Onto Something (MCG/Curb) 29
COLLIN RAYE | Think About You (Epic) 29

DOUG SUPERNAW She Never Looks Back (Giant) 25

MOST INCREASED
PLAYS
ARTIST TITLE LABEL(S) INCREASE

TIM McGRAW All | Want Is A Life (Curb) +1582
JOHN MICHAEL MONTGOMERY Long As... (Atiantic) +969

TOTAL
PLAY

SHANIA TWAIN You Win My Love (Mercury)  +891
FAITH HILL Someone Else’s Dream (WB) +786
TERRI CLARK If | Were You (Mercury) +733
DIAMOND RI0 Walkin' Away (Arista) +682
JOE DIFFIE C-0-U-N-T-R-Y (Epic) +667

TOBY KEITH Does That Blue Moon...(Polydor) +654
JO DEE MESSINA Heads Carolina, Tails... (Curb) +554
BRYAN WHITE f'm Not Supposed To Love... (AsynmvEEG) +490

MOST INCREASED
POINTS
ARTIST TITLE LABEL(S) INCREASE

TIM McGRAW All | Want Is A Life (Curb) +8767
JOHN MICHAEL MONTGOMERY Long As... (Athntic) +4993
SHANIA TWAIN You Win My Love (Mercury) +4934

TOTAL
POINT

FAITH HILL Someone Else’'s Dream (WB) +4457
JOE DIFFIE C-0-U-N-T-R-Y (Epic) +3666
TERRI CLARK If | Were You (Mercury) +3602
DIAMOND RI0 Walkin’ Away (Arista) +3484

TOBY KEITH Does That Blue Moon... (Polydor) +3259
WYNONNA To Be Loved By You (Curb/MCA) +2860
JO DEE MESSINA Heads Carolina, Tails... (Curb) +2744

Countty
Countdown

; The Year's Hottest Ratings Grabber!
ey .
Distributed By

Hits . ¢
ount:ys Pl'en, ,
le,-e

Call Gene Ferry, NSM
1-303-784-8700

M

ad’o'})
0'?01

g s i it [\ D O OFICAN A ORISTOrY COTT

HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

DOUG SUPERNAW Not Enough Hours In The (Giant)
JOE DIFFIE Bigger Than The Beatles (Epic)

FAITH HILL !t Matters To Me (WB)

SHANIA TWAIN (if...) I'm Qutta Here (Mercury)
JOHN MICHAEL MONTGOMERY Cowboy Love (Atlantic)
TIM McGRAW Can’t Be Really Gone (Curb)
BLACKHAWK Like There Ain't No Yesterday (Arista)
TERRI CLARK When Boy Meets Girl (Mercury)
BRYAN WHITE Rebecca Lynn (Asylum/EEG)

ALAN JACKSON Tall, Tall Trees (Arista)

Breakers: Song has achieved airplay at 60% of our reporters for the first
time. Tolal Points: The sum of each station's total plays of a song multiptied
by the station's individua! weight. Most Increased Points lists the songs
with the greatest week-to-week increases in total points. Play Rank: Ranks
all charted songs by totai plays. Most Increased Plays lists the songs
with the gr ket k in total plays.
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\ “PA JL HAS THZ VOICE AND PERSOMALITY OF A STAR!
\ Carrie Dunne/ KIK

" *I%E SEEN HIM. I'VE HEARD H'M. 'M SOLD -
PAUL SINGS FROM THE HEART!
RichardRyan.'KSAN

“My Heart Has A Hlstory”
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COUNTRY REPORTERS

Stations and their adds listed alphabetically by market

WOMX/Akron, OH
PD: Kevin Mason
MD: Bill Shiel

18 JOHN BERRY
18 TiM MCGRAW
18 COLLIN RAYE

WGNA/AIbany, NY
OM: Fred Horton
MD: Bill Earley

13 JOE DIFFIE

13 TIM MCGRAW

13 DOUG SUPERNAW

KASY/Albuquerque, NM
PD: Jim West

MD: Coyote McGee

20 SHANIA TWAIN

20 ALABAMA

20 FAITHHILL

20 BAKER & MYERS
20 TRACY BYRD

KRST/Albuquerque, NM
PD: Jim Patrick

MD: Chaz Mlllbu

12 FAITHH

12 JOHN M MONTGOMERY

KRRV/Alexandria, LA
PD: Ron Knighten
APD/MD: Michael Baliey
12 BRYAN WHITE

12 DOUG SUPERNAW

12 FAITH HILL

12 FRAZIER RIVER

12 JO DEE MESSINA

KGNC/Amarillo, TX
PD: Tim Butier
MD: Patrick Clark
45 TOBY KEITH

10 CHELY WRIGHT

KASH/Anchorage, AK
PD: Dennis Carter
MD: Eddle Maxwell
12 TIM MCGRAW

12 SHENANDOAH

6 BRYAN WHITE

WUSW/Appieton, Wi
PD: Mark Lewis

MD: Keil
10 TIM
5 JEFF CARSON
5 SHENANOOAH

WKSF/Asheville, NC

PD: Dale Mitchell

MD: Nikki Thomas

18 JOHNM MONTGOMERY
18 FAITH HILL

18 BLACKHAWK

5 STEVE AZAR

WKHX/Atlanta, GA
PD: Neil McGinley
MD: Johnny Gray
18 TRACY BYRO

18 LARI WHITE

18 SHANIA TWAIN

WYAY/Allanta, GA

PD: Neil McGInI-y

MD: Johnny

18 JOHN M. MON GOMERY
18 TIM MCGRA!

18 BRYAN WHITE

18 BLACKHAWK

WIKXC/Augusta, GA

PD Tommy Gentry
Cooper

11 JO 0 E MESSINA

11 BLACKHAWK

11 JOE OIFFIE

11 COLLIN RAYE

KASE/Austin, TX
PD: Brad Hansen
MD: Steve Ga

5 TIM MCGRA

5 TERRI CLARK

5 RICH MCCREAOY

5 FRAZIER RIVER

KUZZIBakarsliuld CA
D/MD: K.C. Adams

22 JOE DIFFIE

22 TERRI CLARK

22 00UG SUPERNAW

22 TIM MCGRA

7 JOHN M. MONTGDMERY

7 SHENANOOAH

7 TOBY KEITH

WPOC/Baltimore, MO
PD: Bob Moody

MD: Greg Cole

16 FAITH HILL

16 TIM MCGRAW

WYNK/Baton Rouge, LA
PD/MD: Brien Kin,

10 JOHN M. MONTGOMERY
10 BLACKHAWK

10 TERRI CLARK

10 FAITH HILL

10 MANOY BARNETT

10 BRYAN WHITE

KAYD/Beaumont, TX
PD/MD: Frank Dawson
39 TIM MCGRAW

23 JO OEE MESSINA

23 TERRI CLARK

TOBY KEITH

7 JOE OIFFIE

7 FRAZIER RIVER

7 DOUG SUPERNAW

7 BOBBIE CRYNER

KYKR/Beaumont, TX
PD: Kurt Glichrist
MD: Trey Poston

21 TOBY KEITH

15 TERRI CLARK

15 BRYAN WHITE

8 JEFF CARSON

WKNN/Biloxi, MS
PD: Rick Mize

MD: Angle Thompuon
12 TERAI CLARK

12 TIM MCGRAW

12 SHANIA TWAIN

WHWK/Binghamion, NY
PD/MD: John Davison
13 KEITH STEGALL

13 TIM MCGRAW

13 JEFF CARSON

WZZK/Birmingham, AL
PD: Jim Tice

MD: Scott Stewart
16 TiIM MCGRAW

WBCS/Boston, MA
PD: Harry Nelson
MD: Ginny Rogers
15 TIM MCGRAW
15 COLLIN RAYE

WKLB/Boston, MA
PD: Loren Owens
MD: David Willlams
15 SHANIA TWAIN

§ BLACKHAWK

WYRK/Buttalo, NY
PD: Ken Johnson
MD: Pat O'Brien

12 TIM MCGRAW

12 LEE ROY PARNELL
12 TRACY BYRD

WBUB/Charieston, SC
PD: Chnrllo Llndny
MD: John D

12 JOHN M. MONTGOMERY
12 BLACKHA

12 FAITH RILL

WEZL/Charleston, SC
PD: TJ Phiilips
MD: Gary Griffin
12 TIM MCGRAW
12 COLLIN RAYE
12 TERRI CLARK
12 JO OEE MESSINA
12 BAKER & MYERS
7 JDHN M. MONTGOMERY

WQBE/Charleston, WV
PD/MD: R.G. Jones

15 LARI WHITE

15 JOE DIFFIE

15 LINOA DAVIS

WSO0C/Charlotte, NC
PD: Paul Johnson
MD: Rick McCracken
16 TIM MCGRAW
16 SHANIA TWAIN
16 FAITHHILL
5 JOHN M. MONTGOMERY
5 SHENANOOAH
5 PAMTILLIS

WTOR/Charlotte, NC
PD: Loyd Ford

MD: Allson West

14 COLLIN RAYE

14 00UG SUPERNAW
14 TOBY KEITH

14 JOHN ANOERSON

6 TRACY BYRO
6 STEPHANIE BENTLEY

WUSY/Chattanooga, TN
PD/MD: Bob Sterling

9 TIM MCGRAW

9 JDE OIFFIE

9 SHENANDOAH

9 COLLIN RAYE

7 BILLY DEAN

WUSN/Chicago, IL
PD: Dean McNell
MD: Tricia Biondo
21 TIM MCGRAW

17 JOE DIFFIE

10 MANOY BARNETT

KHSL/Chico, CA
PD/MD: Ron Woodward
14 JOE DIFFIE

14 BRYAN WHITE

14 TOBY KEITH

WUBE/Cincinnati, OH
PD: Tim Closson
MD: Duke Hamilton
25 COLLIN RAYE

18 FAITH HILL

18 BRYAN WHITE

WGAR/Cleveland, OH
PD: Denny Nugent
MD: Chuck Collier

26 TIM MCGRAW

26 COLLIN RAYE

18 JOE OIFFIE

PD: Charlie Cassidy
MD: Dave Shepel

17 TIM MCGRAW

17 BRYAN WHITE

17 COLLIN RAYE

17 JEFF CARSON

WCO0S/Columbia, SC
PD: Ron Antlil

MD: Glen Garrett

12 FAITH HILL

12 JOHN M. MONTGOMERY

WKCN/Columbus, GA
PD/MD: Kris Van Dyke
14 TOBY KEITH

14 TIM MCGRAW

7 MINOY MCCREAQY
7 JOE DIFFIE

7 00UG SUPERNAW

7 JEFF CARSON

KKCS/Colorado Springs, CO

WCOL/Columbus, OH
PD: Michael Crulse
MD: John Crenshaw
19 TRACY BYRD

19 COLLIN RAYE

19 TIM MCGRAW

WHOK/Columbus, OH
PD: Max Rainea

MD: Mark Clark

15 TIM MCGRAW

15 BLACKHAWK

15 JOHN M. MONTGOMERY

KRYS/Corpus Christi, TX
PD/MD: Danny McWilliams
45 TIM MCGRAW

19 TERRI CLARK

14 MINDY MCCREADY
10 JEFF CARSON

10 JOE DIFFIE

10 SHENANOOAH

5 RICKY SKAGGS

KPLX/Dallas, TX

PD: Smokey Rivers

MD: Teresa Whitney

10 BRYAN WHITE

10 TIM MCGRAW

10 JOHN M. MONTGOMERY
10 BLACKH

10 TY ENGLANO

KSCS/Dallas, TX
PD: Dean James
MD: Linda O'Brlan
14 SHANIA TWAIN
14 PAMTILLIS

14 BILLY DEAN

KYNG/Dallas, TX
PD/MD: Dan Pearman
20 ALABAMA

20 LAR| WHITE

20 FAITH HILL

WGNE/Daytona Beach, FL
PD: Jim King
MD: Ron P. Jonas
11 TOBY KEITH
10 TIM MCGRAW
9 TERRI CLARK

KYGO/Denver, CO
PD: John St. John
MD: Jennliter Page
13 TIM MCGRAW
13 TY ENGLANO

KLIY/Des Moines, A
PD: Beveriee Relter

MD: Eddle Hattleld

21 BRYAN WHITE

21 JOHN M. MDNTGOMERY
21 TIM MCGRAW

WWWW/Detroit, MI
PD/MD: Mark Hamiln
7 KEITH STEGALL
7 JO DEE MESSINA
7 MINDY MCCREADY

WYCD/Detroit, M
PD/MD: Eddle Haskell
13 FAITH HILL

5 AARON TIPPIN
5 BRYAN WHITE

WTVY/Dothan, AL
PD/MD: Shannon O’Neal
20 JOE OIF

10 00UG SUPERNAW

10 JEFF CARSON

10 TERRI CLARK

10 TOBY KEITH

KHEY/El Paso, TX
PD: Jay J. McCrae
MD: John Hunter
21 JOE OIFFIE

9 MINDY MCCREADY

WXTA/Erie, PA
PD: 8lil Shannon
MD: Chet Price

15 JOHN ANDERSON
15 TERRI CLARK

15 TIM MCGRAW

15 JOHN M. MONTGOMERY
15 PERFECT STRANGER
15 COLLIN RAYE

15 DOUG SUPERNAW

5 CHELY WRIGHT

KUGN/Eugene, OR

PD: Tim Fox

MD: Bob aoucm

20 TIM MCGRA!

14 JOHN M, MONTGOMERY
14 JEFF CARSON

14 PERFECT STRANGER

14 BDBBIE CRYNER

14 STEVE AZAR

WKDQ/Evansville, IN
PD: Dave Evans
MO: K.C. Todd

15 LINDA 0AVIS

15 JOE DIFFIE

15 LARI WHITE

KKiX/Fayetieville, AR
PD: Eric Marshall
MD: Tone Marconi

15 BLACKHAWK

15 SHENANOOAH

7 BOBBIE CRYNER

WKML/Fayetteville, NC
PD: Mac Edwards

MD: And Brovm

13 TIM MCGRA!

13 JOHN M. MONTGOMERY
13 BLACKHAWK

WCKT/Fi. Myers, FL

PD: Ron Ellis

MD: Chris Cha

JOHN M MONTGOMERY
FAITH

TERRI CLARK

RICH MCCREAOY
STEPHANIE BENTLEY
KEITH STEGALL

SHANIA TWAIN

[T LYY ]

KTCS/F1, Smith, AR
OM/MD: Mark Harper
15 TIM MCGRAW

WOQHK/FL, Wayne, IN
PD: Jetf Davis

MD: Kevin Kelly

13 TIM MCGRAW

13 JOHN M. MONTGOMERY
13 JO DEE MESSINA

13 JOHN BERRY

KNAX/Fresno, CA
PD: Larry Santiago
MD: Scott Stevens
9 TERRI CLARK

9 JOE OiFFIE

9 DOUG SUPERNAW
9 JOHN ANDERSON
5 SHENANDOAH

KSKS/Fresno, CA
PD: Ken Boesen
16 TIM MCGRAW

7 JOE DIFFIE

7 TOBY KEITH

7 SHENANDOAH

7 TERRI CLARK

WBCT/Grand Rapids, MI
PD: Doug Montgomery
MD: Keily iris

25 JOE DIFFIE

5 TERRI CLARK

WKSI/Greensboro, NC
PD/MD: Chuck Finley
15 JEFF CARSON

7 BRYAN WHITE

6 TOBY KEITH

6 CHELY WRIGHT

WTQR/Greensboro, NC
PD: Paul Franklin
MD: Danny Hall
17 TIM MCGRAW
17 COLLIN RAYE
5 TERRI CLARK

WRNS/Greenviile, NC
PD: Wayne Cariisle
MD: Dale Knippers
26 JOE DIFFIE

18 TERRI CLARK

18 BRYAN WHITE

18 DOUG SUPERNAW
18 TOBY KEITH

18 CHELY WRIGHT

WESC/Greenville, SC
PD: Jett Garrison
MD: John Landrum
15 JOE OIFFIE
15 TOBY KEITH
15 MINDY MCCREADY
15 LEE ROY PARNELL
7 BAKER & MYERS
7 00UG SUPERNAW
7 JOHN BERRY

WSSL/Greenville, SC
PD: Buddy Scon

MD: Ric La

14 .IOHNM MONTGOMERY
5 JEFF CARSON
5 FRAZIER RIVER
5 TOBY KEITH

WAYZ/Magersiown, MD
PD: Dick Raymond
MD: Selena Luther

10 JEFF CARSON

10 JOE DIFFIE

10 TERRI CLARK

10 BRYAN WHITE

10 TIM MCGRAW

WRKZ/Marrisburg, PA
PD: Mitch Mahan
MD: Dandallon,

20 TOBY KEITH

16 TERRI CLARK

9 JOE OIFFIE

5 DOUG SUPERNAW
5 JEFF CARSON

s
WWY2MHarttord, CT
PD: Greg Roche
MD: John Saville

5 COLLIN RAYE

5 D0UG SUPERNAW

5 MCPOTTS

5 TY HERNDON

5 MAVERICKS

KIKKMHouston, TX
PD: John Roberts
5 FRAZIER RIVER
5 AARON TIPPIN

KiLT/Houston, TX
PD: Debble Murray
15 TIM MCGRAW

10 BRYAN WHITE

WTCR/MHuntington, WV
PD/MD: Dave Poole

16 TERRI CLARK
M MCGRAW

11 TOBY KEITH

WFMS/Indianapolis, IN
PD: David Wood

MD: J.D. Cannon

12 JOHN BERRY

12 BLACKHAWK

6 JEFF CARSON

6 RHONDA VINCENT

6 STEVE AZAR

WMSI/Jackson, MS

OM/PD: Buddy Van Arsdalef

APD/MD: Rick Adams
7 STEVE AZAR

7 JOE OIFFIE

7 TIM MCGRAW

7 TERRi CLARK

7 BRYAN WHITE

WQIK/Jacksonville, FL
PD/MD: Jon Alien

20 TIM MCGRAW

6 TERRI CLARK

WRO00/Jacksonville, FL
PD: John Richards
MD: Buzz Jackson

7 JOE DIFFIE

7 JEFF CARSON

6 TERRI CLARK

5 TIM MCGRAW

WXB0/Johnson City, VA
PD: Bill Hagy

MD: Reggie Neel

15 JOE Bie

15 LARI WHITE

15 LINOA DAVIS

KBEQ/Xansas City, MO
PD: Mike Kennedy
MD: T.J. McEntire
24 JEFF CARSON

24 FAITH HILL

18 TERRI CLARK

18 JOE DIFFIE

18 TOBY KEITH

18 TIM MCGRAW
18 BRYAN WHITE
10 DAN SEALS

10 KENNY CHESNEY

KFKF/Kansas City, MO
PD: Dale Carter

MD: Tony Stevens

8 STEVE AZAR

8 TERRICLARK

WOAF/Kansas City, MO
PD: Ted Cramar

MD: Dave Bryan

20 JOHNM MONTGOMERY
10 JO OEE MESSINA

10 RHETT AKINS

10 TIM MCGRAW

10 JOE OIFFIE

10 TY ENGLAND

WIVK/Knoxvilte, TN
PD/MD: Les Acree

13 JOE DIFFIE

13 TOBY KEITH

13 JEFF CARSON

13 ALABAM,

13 JOHN M. MONTGOMERY
13 FAITH HILL

13 SHANIA TWAIN

KXKC/Lafayette, LA
PD: Renee Revett
MD: Kelly Thompson
24 JOHN ANOERSON
24 TERRI CLARK

24 TOBY KEITH

WIOV/Lancaster, PA
PD: Brother Weems
12 TIM MCGRAW

12 TOBY KEITH

5 JEFF CARSON

5 SHENANOOAH

5 BRYAN WHITE

WITL/Lansing, Ml
Interim PD: A.J. Wllson
MD: Brad Walker

17 TIM MCGRAW

10 STEVE AZAR

KFMS/Las Vegas, NV
PD: Charlle McGraw
APD/MD: Sharl Singer
17 COLLIN RAYE

KWNR/Las Vegas, NV
PD/MD: Tom Jordun

28 TIM MCGRA!

10 JOHNM MDNTGOMERY
10 LARI WHITE
10 DOUG SUPERNAW

WVLK/Lexington, KY
PD/MD: Matt Austin

5 TERRI CLARK

5 BAKER & MYERS

5 00UG SUPERNAW

5 SHENANOOAH

5 BRYAN WHITE

KZXX/Lincoln, NE
PD: Charlie Thomas
MD: Jen Austin

5 FAITHHILL

5 BLACKHAWK

5 TIM MCGRAW

KSSN/Little Rock, AR
PD: Greg Mozingo
MD: Sherry Westbrook
22 LEE ROY PARNELL
22 MAVERICKS

22 SHANIA TWAIN

KiKF/Los Anpeles, CA
PD: Bob Harvey
APD/MD: Carrie Dunne
10 BRYAN WHITE

10 TERRI CLARK

10 JOHN ANOERSON

10 CHELY WRIGHT

KZLA/Los Angeles, CA
D/MD: Cnvxﬂﬂo"a

12 JOHN M. MONTGOMERY
12 FAITH HILL

WAMZ/Louisville, KY
PD: Coyo!- Cn|houn
MD: R

6 .IOHNM MONTGOMERY

KLLL/Lubbock, TX

PD: Jay Richerds

MD: Heather Harris
21 JO OEE MESSINA
21 TOBY KEITH

WOEN/Macon, GA
PD: Gerry Marshall
MD: Laura Starling
15 BRYAN WHITE
15 TERRI CLARK
15 JOE DIFFIE
5 DOUG SUPERNAW
5 DIAMOND & JENNINGS

WWQM/Madison, Wi
OM/PD: Tom Oakes

MD: Mel McKenzle

19 JOHN M. MONTGOMERY
19 TIM MCGRA

5 FAITHHILL

5 TERRICLARK

KTEX/McAilen, TX
PD/MD: Bruce Clark
12 JOE DIFFIE

7 JOHN ANDERSON
7 TOBY KEITH

WGKX/Memphis, TN
PD: Ray Edwards
MD: Mark Billingsley
10 BLACKHAWK

10 TIM MCGRAW

10 TOBY KEITH

10 JOE DIFFIE

10 BOBBIE CRYNER
10 BAKER & MYERS

WOGY/Memphis, TN

PD: Polly Wogg

MD: Hopalong Cassidy
No Adds

WMILMilwaukee, Wi
PD: Kerry Wolfe
MD: Mitch Morgan
14 JOE DIFFIE
14 TOBY KEITH
14 TIM MCGRAW
§ TERRI CLARK

Y
5 STEPHANIE BENTLEY

KEEY/Minneapolis, MN
PD: Gregg Swedberg
MD: Mark Bauer

9 COLLIN RAYE

9 00UG SUPERNAW

5 BOBBIE CRYNER

WBO0B/Minneapolis, MN
PO/MD: Bob Wood

16 AARON TIPPIN

6 TERRI CLARK

6 Mmovmccnson

6 COLL

6 SHENANDOAH

6 TOBY KEITH

WKSJ/Mobile, AL
PD: Scott Johnson
MD: Jetf Funk

8 JOHN BERRY

KATM/Modesto, CA
PD: Ed HIl
MD: Randy Black
13 TIM MCGRAW

9 JOE DIFFIE

9 TOBY KEITH

9 TERRI CLARK

KTOM/Monterey, CA
PD: Johnny Morgan
MD: Kelth Medlin

17 TIM MCGRAW

WLWI/Montgomery, AL
PD/MD: Carson James
22 TIM MCGRAW

12 SHENANDOAH

12 JO DEE MESSINA

WSIX/Nashville N
D/MD: Dave Kelly

13 TERRI CLARK

13 BRYAN WHITE

13 TIM MCGRAW

12 JOE OIFFIE

5 DOUG SUPERNAW

5 JEFF CARSON

WSM/MNashville, TN

Y Kl
7 JOE OIFFIE
7 TERRI CLARK
7 BOBBIE CRYNER

WNOE/New Orleans, LA
PD: Bob Young
MD: Lee Sandliter

5 TERRI CLARK

WCMS/Norlolk, VA
PD/MD: Mike Meehan

22 TIM MCGRAW

11 JOHN M. MONTGOMERY
11 JOE DIFFIE

11 SHENANOOAH

11 BOBBIE CRYNER

WTCM/NW Michigan
PD: Mark Staycer
MD: Ryan Dobry

14 TIM MCGRAW

14 TERRI CLARK

14 JOHN ANDERSON

KNFM/Odessa-Midiand, TX
PD/MD: Woody Roberts

5 JOE OIFFIE

5 TERRICLARK

KTST/0klahoma City, OK
PD: Charlie Harrigan
MD: Keith Mariow

22 TERRI CLARK

22 JOE OIFFIE

22 TIM MCGRA

22 PERFECT STRANGER

100(Y/Okiahoma City, 0K
PD: Charlie Harrigan
MD: Bill Reed

20 FAITH HILL

20 TOBY KEITH

10 TERRI CLARK

10 BLACKHAWK

10 TIM MCGRAW

10 TY ENGLAND

10 JOHN BERRY

KXKT/Dmaha, NE

PD: Tom Goodwin

MD: John Gienn

14 TIM MCGRAW

14 JOHN M. MONTGOMERY
7 BRYAN WHITE

7 BLACKHAWK

WWKA/Orlando, FL
PD: Mike Moore

MD: Shadow Stevens
17 JAMES BONAMY

17 AARON TIPPIN

17 BRYAN WHITE

KHAY/Oxnard, CA
PD/MD: Mark Hill
16 SHENANOOAH
JOHN ANDERSON
JEFF CARSON
TERRI CLARK
COLLIN RAYE
DOUG SUPERNAW
BRYAN WHITE
PAUL BRANDT

VWO

KPLM/Palm Springs, CA
PD/MD: Al Gordon

14 BAKER & MYERS

14 TERRI CLARK

14 TIM MCGRAW

14 SHENANDOAH

WXBM/Pensacola, FL
PD: Lynn West

MD: 8ruce Clark

15 JOE DIFFIE

15 TERRI CLARK

15 BRYAN WHITE

9 JEFF CARSON

9 JOHN ANDERSON

9 TOBY KEITH

WXCL/Peoria, IL
MD: Joe Cameron
14 TERRI CLARK
14 TOBY KEITH

WXTU/Philadetphia, PA
PD: Kevin O'Neal

24 SHANIA TWAIN
15 MARCUS HUMMON
10 JOHN M. IAAeENTGOMERY

6 BOBBIE CRYNER
6 PERFECT STRANGER
§ FAITHHILL

KMLE/Phoenix, AZ

PD: Shaun Holly

MD: Gwen Foster

13 MARCUS HUMMON

13 TERRI CLARK

13 JOHN M. MONTGOMERY

WDSY/Pittsburgh, PA
PD: Scott Aurand
MD: Chrls DeCarlo

25 JOHN M. MONTGOMERY
10 TOBY KEITH

7 TIM MCGRAW

7 FRAZIER RIVER

WPOR/Poriland, ME
PD: Thomas Hennessey
MD: Hal Knight

13 JOHN BERRY

13 TIM MCGRAW

13 KEITH STEGALL

KUPL/Poriland, OR
PD: Lee Rogers
MD: Rick Taylor
12 TIM MCGRAW
7 RICH MCCREADY
7 JOHN M. MONTGOMERY

KWJJ/Poritand, OR
PD: Robin Mitchell

KEITH STEGALL

5
5
5
g JOHN M MONTGOMERY
§ RICH MCCREADY

WOKQ/Porismouth, NH
PD: Cliff Biake
MD: Dan Lunnie

5 FAITHHILL

5 JOHN M. MONTGOMERY

WCTK/Providence, Rl
PD: Rick Everett
MD: Tittany HIH

17 JOHN M. MONTGOMERY
10 STEPHANIE BENTLEY
10 TIM MCGRAW

5 TERRI CLARK

5 BAKER & MYERS

WLLR/Quad Cities, IA-IL
PD: Jim O'Hara

MD: Ron Evans

15 TY ENGLANO

10 TIM MCGRAW

10 BLACKHAWK

10 JOHN M. MONTGOMERY
10 FAITH HILL

10 STEPHANIE BENTLEY

WKIX/RaIeiﬂh NC
PD/MD: Dave Anthony
8 MAVERICKS

WQDR/Raleigh, NC
PD/MD: Len Schackelford
15 TRACY LAWRENCE

KBUL/Reno, NV

PD: Rusty Keyes

MD: Dave Collins
STEPHANIE BENTLEY
FRAZIER RIVER

JOE DIFFIE

TIM MCGRAW

TOBY KEITH

[LYLYEYEIT )

WKHKRichmond, VA
PD: Mark Richards

15 TOBY KEITH
15 TERRI CLARK
15 KEITH STEGALL

KFRG/Riverside, CA
PD: Lee Logan

MD: Don Jetirey

12 FAITH HILL

12 TIM MCGRAW

WYYO/Roanoke, VA
PD: Kenny Shelton
MD: Robynn Jaymes
25 TRACY BYRD

16 RICH MCCREADY

16 STEPHANIE BENTLEY
16 PERFECT STRANGER
16 TERRI CLARK

16 TIM MCGRAW

16 BRYAN WHITE

6 MARCUS HUMMON

WBEE/Rochester, NY
PD: Bob Barnett

MD: Coyote Collins

24 TIM MCGRAW

14 JOHN M MONTGOMERY
14 JEFF CARSON

§ RICH MCCREADY

5 MARCUS HUMMON

5 TERRICLARK

KNCi/Sacramento, CA
PD: Mark Evans
MD: Jennifer Wood
15 TIM MCGRAW

6 JOHN ANOERSON

WKCOQ/Saginaw, Ml
PD/MD: Rick Walker

7 TERRICLARK

WIL/SL, Louis, MO
PD: Ray Massie
MD: Mark Langston
20 SHANIA TWAIN

20 AARON TIPPIN

20 JOHN BERRY

20 BRYAN WHITE

10 MINOY MCCREADY
10 BOBBIE CRYNER

WKKX/St. Louis, MO
PD: Russ Schell
MD: Dave Louis

18 JOHN ANOERSON
18 TIM MCGRAW

18 COLLIN RAYE

10 TOBY KEITH

5 SHENANOOAH

KKAT/Salt Lake City, UT
PD/MD: Jim Mickelson
10 TIM MCGRAW

10 TOBY KEITH

KSOP/Salt Lake City, UT
PD: Don Hilton
MD: Debble Turpin

7 COLLIN RAYE

7 BAKER & MYERS

KAJA/San Antonio, TX
PD: Randy Carroll

MD: Keith Montgomery
10 JO DEE MESSINA

10 TOBY KEITH
10 TERRI CLARK
5 JOHN BERRY

KCYY/San Antonio, TX
PD/MD: Scott Huska:
12 JOHN M. MONTGO
12 FAITH HILL

ERY

JOE
12 BOBBIE CRYNER

KSON/San Diego, CA
PD: Mike Shepard
MD: Nick Upton
14 TIM MCGRAW
14 COLLIN
6 JOHN M. MONTGDMERY

KSAN/San Francisco, CA
PD: Alan Sledge

MD: Richard Rysn

11 PAMTILLIS

11 TIM MCGRAW

11 TOBY KEITH

11 MORGAN & RANDALL

KYCY/San Francisco, CA
PD: Eric Logan

25 TIM MCGRAW

5 BOBBIE CRYNER

KRTY/San Jose, CA
PD: Julie Stevens

14 JO DEE MESSINA
14 CHELY WRIGHT
14 SHANIA TWAIN
7 KEITH STEGALL

WJCL/Savannah, GA
PD: Neai Ralelgh
MD: Jay Morgan

23 FAITHHILL

23 JOHN M. MONTGOMERY
23 SHANIA TWAIN

5 CHELY WRIGHT

KCIN/Seattle, WA
PD: Ray Randall
MD: Lia Knight

22 TIM MCGRAW

16 MARCUS HUMMON

KMPS/Seattie, WA
PD: Becky Brenner
MD: Tony Thomas
16 TIM MCGRAW
16 COLLIN RAYE

5 MAVERICKS

5 TERRICLARK

5 JOE DIFFIE

KRMD/Shreveport, LA
PD: Rick Stephenson
MD: Scott Hawk

19 BILLY DEAN

10 TIM MCGRAW

10 BLACKHAWK

9 JOHN M. MONTGOMERY

WGTC/South Bend, iN
PD: Kelll Thompson
MD: Pat Riley

13 TIM MCGRAW

5 SHENANCOAH

S SHANIA TWAIN

5 MINOY MCCREADY

WFMB/Springfield, IL
PD: Bob Grayson
MD: John Spaulding
12 TERRI CLARK

12 TIM MCGRAW

WPKX/Sprimgfield, MA
PD: Jim Andrews

MD: Kevin Wright

14 JO DEE MESSINA

14 CHELY WRIGHT

14 TY ENGLAND

14 STEPHANIE BENTLEY
14 TiM MCGRAW

KTTS/Springfield, MO
PD: Don Paul

MD: Warren McDonald
34 00UG SIUPERNAW
TIM MCGRAW

JOE DIFFIE

TERRI CLARK

JOHN ANDERSON
TOBY KEITH
PATRICIA CONROY

(LY XTI L

WBBS/Syracuse, NY
PD/MD: Rich Lauber

13 PAM mus

13 TIM MCGR

13 JOHN . MONTGOMERY
5 TRACY BYRD

WTNT/Tailahassee, FL
PD: Tim Ihrcor

MD: BHI K

13 JOHNM MONTGOMERY

WQYK/Tampa, FL
PD: Beecher Martin
MD: Jay Roberts

10 TIM MCGRAW

10 BRYAN WHITE

5 TERR! CLARK

5 TY ENGLAND

WRBQ/Tampa, FL
PD/MD: Ronnie Lane
28 TIM MCGRAW

28 FAITH HILL

WTH|/Terre Haute, IN
PD: Barry Kent

MD: Stewe Hall

6 TOBY KEITH

6 JOHM ANODERSON

6 TERRI CLARK

6 COLLIN RAYE

6 DOUS SUPERNAW

WIBW/Topeka, KS
PD: Kevin Wagner
MD: Patti Cheek
23 TERRI CLARK
15 BRYAN WHITE
15 JOE DIFFIE

15 TOBY KEITH

7 BLACKHAWK

KllM/Tucson, AZ
PD: Herb Crowe
MD: Phil Willlams
22 AARON TIPPIN
18 JAMES BONAMY
18 TOBY KEITH

18 TIM MCGRAW

KV0O/Tnlsa, 0K
PD: Ancy Oatman

MD: Stave Jackson
9 TERRI CLARK

9 JOE DIFFIE

9 JEFF CARSON

9 TOBY KEITH

9 00UG SUPERNAW
9 BAKER & MYERS

KWEN/Tuisa, 0K
PD: Dave Block
MD: Tim Howard
18 BLACKHAWK
18 TRACY BYRO
18 FAITH HILL

18 TIM MCGRAW

WWZD/Tupelo, MS
PD: TuJ. McKay

MD: Mark Summer

30 BRYAN WHITE

18 BLACKHAWK

9 STEPHANIE BENTLEY

KNUE/Tyler, TX

PD: Amy Austin

MD: Chuck McKiniey
9 JOE DIFFIE

9 TOBY KEITH

9 TIM MCGRAW

WFRG/Utica-Rome, NY
PD/MD: Chris Atkins
15 FAITH HILL

15 TIM MCGRAW

10 JEFF CARSON

10 BOBBIE CRYNER

10 TOBY KEITH

10 PERFECT STRANGER

KJUGNisalia, CA
PD: John Katz
22 TERRI CLARK
22 JOE DIFFIE
15 JOHN ANDERSON
15 STEVE AZAR
15 00UG SUPERNAW
7 BAKER & MYERS
7 MARCUS HUMMON

WACO/Waco, TX

OM/PD: Zack Owen
APD/MD: Glenn Michaels
35 TOBY KEITH

10 TERRI CLARK

10 JEFF CARSON

WMZQ/Washington, 0C
MD: Mac Daniels

17 BLACKHAWK

17 BILLY DEAN

17 LONESTAR

17 JOHN M MONTGOMERY
17 TIM MCGRAW

17 KEITH STEGALL

WOEZ/Wausau, WI
PD: Bob Jung

MD: Lou Stewart
11 COLLIN RAYE

11 JO DEE MESSINA

WIRK/West Paim Beach, FL
PD: Ron Brooks
MD: J.R. Jackson
16 JOHN ANDERSON
16 FAITH HILL

16 MAVERICKS

KFOl/Wichita, KS
PD: John Speer
MD: Gary Hightower
5 00UG SUPERNAW
5 JOE DIFFIE

5 NANCI GRIFFITH

5 TIM MCGRAW

5 TERRI CLARK

KZSN/Wichita, KS
PD: Pat Moyer
MD: Dan Hollday
12 BRYAN WHITE
12 TIM MCGRAW
12 TOBY KEITH

5 JOE OIFFIE

5 TERRI CLARK

WGGY/Wilkes-Barre, PA

PD/MD: Hopalong Casslidy]
13 TIM MCGRAW
7 FAITHHILL

WWQQ/Wiimington, NC

?DIMD Clay Mchul-y

APD: Ron Gra

30 .IOHNM MONTGOMERY
5 TERRI CLARK

5 STEVE AZAR

KXDD/Yakima, WA
PD: Charlie Busch
MD: Bob Reece

21 TIM MCGRAW
10 JEFF CARSON

10 TERRI CLARK

10 TOBY KEITH

10 COLLIN RAYE

10 SHENANOOAH
10 BRYAN WHITE

7 STEVE AZAR

WGTY/York, PA

PD: John Peilegrini
MD: Cougar Michaels
15 TIM MCGRAW

15 TOBY KEITH

15 JOE OIFFIE

15 FAITH HILL

14 JOHN M. MONTGOMERY
14 MARCUS HUMMON
STEVE AZAR

JEFF CARSON
SHENANDOAH
PERFECT STRANGER
BRYAN WHITE
BAKER & MYERS

(LY Y Rr-yr-y"Y

WOXK/Youngstown, OH
PD: Chuck Stevens
MD: Burton Les

18 JO DEE MESSINA

18 TiM MCGRAW

7 SHENANOOAH

7 JOE OIFFIE

184 Total Reporters
184 Current Reporters
179 Current Playlists

Reported Frozen Playlist (5):
WKiIS/Miami, FL
WGH/Norfolk, VA
WOW/Omaha, NE
KNIX/Phoenix, AZ
KDRK/Spokane, WA

Note: WDRM/Huntsville, AL
is no longer a Country reporter.
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]
m KIKF/Los Angeies 7 KZLA/Los Angeies WUSN/Chicago KSAN/San Francisco| ‘ ! KYCY/San Francisco
m m (714) 634-9494 /4 (818) 246-0939 (312) 649-0099 (415) 291-0202 c“‘ N'm\' (415) 3919330
Harvey/Dunne [©3.9 FM Rolfe McNeil/8iondo Sledge/Ryan 93.3" Logan:
.
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTATITLE PLAYS ARTIST/TITLE s ARTIST/TITLE
W IW W TW W W W TW W W W TW W OIW LW TW W W LW TW
30 30 30 30 MARTINA MCBRIDEAid Angels 18 18 35 35  ALAN JACKSONAY Try 21 37 37 37 PATTY LOVELESS/You Can Feel Bad 35 35 35 35 MARTINA MC3RIDEWild Angels 40 40 40 4p RHETT AKINS/She Said Yes
20 20 30 30 DIAMOND RIO/MWakkin' Away 33 33 35 35 FAITHHILL/M Matters To Me 37 37 37 37 ALAN JACKSON/TH Try 35 35 35 35 ALAN JACKSONTH Try 25 25 25 40 GARTH BROOKS/The Beaches Of.
30 30 30 30 GEORGE STRAITA Know Ste Stil.. 33 33 35 35 GARTH 8ROOKS/The Beaches Of... 2% 37 37 37 GEDRGE STRAITA Know She Still... 35 35 35 35 GAATH BROOKS/The Beaches Of... 25 25 25 40 WADE HAYES/What | Meant To Say
30 30 30 30 ALAN JACKSONMY Try 33 33 35 35 GEORGE STRAIT/ Know She Stili... 7 37 37 31 MARTINA MCBRIDEWid Angels 21 35 35 35 GEORGE STRAITA Know She Sil... 40 40 40 40 ALAN JACKSONAG Try
30 30 30 30 GARTH BROOKS/The Beaches Of... 33 33 35 35 MARTINA MCBRIDEAWid Angels 21 37 37 37 GARTH BROOKS/The Beaches O1... 21 35 35 3§ PATTY LOVELESS/You Can Feel Bad 40 40 40 40 TRACY LAWRENCE/ You Loved Me
20 0 20 36 WYNONNATTo Be Loved By You 18 18 35 35 PATTY LOVELESS/You Can Feel Bad 21 2t 37 37 TRACY LAWRENCEM You Loved Me 21 21 21 35 TRACY LAWRENCE/If You Loved Me 25 25 25 40 CLAY WALKERHypnotize The Moon
20 30 30 30 PATTY LOVELESS/You Can Feel Bad 18 18 22 35 WYNONNA/To Be Loved By You 21 21 2t 37 NEAL MCCOY/You Gotta Love That 2t 21 35 35 DIAMOND RIG/Walkin® Away 25 25 25 40 MARTINA MCBRIDEWid Angels
20 20 30 30 DARYLE SINGLETARY/Too Much Fun 10 10 22 23 ALABAMA/ Works 21 21 21 37 DARYLE SINGLETARY/Too Much Fun 35 35 35 35 WYNONNA/To Be Loved By You 5§ 5§ 5 25 PAMTILLISThe River And.
20 30 30 30 TRACY LAWRENCE/ You Loved Me 18 18 22 23 CLAY WALKERHypnotize The Moon 21 21 2t 37 WYNONNA/To Be Loved By You 21 21 35 35 CLAY WALKERHypnatize The Moon 5 5 5 25 ALABAMAM Works
20 20 20 20 NEAL MCCOY/You Gotta Love That 18 18 22 23  DIAMOND RIO/Malidn' Away 21 2t 21 21 CLAY WALKERMHypnotize The Moon 11 21 21 21 DARYLE SINGLETARY/To0 Much Fun 40 40 40 25 LINDA DAVIS/Some Things Are.
10 20 20 20 LONESTARMNO News 18 18 22 23 JOE DIFFIE/Bigger Than... 17 21 21 21 MARK CHESNUTT/t Wouldn't Hunt... 21 2t 21 21 UNDA DAVIS/Some Things Are.. 10 10 10 25 BILLY DEANAS What | lio
10 20 20 20 LEE ROY PARNELLMeart’s Desire 10 10 22 23 LEE ROY PARNELL/Heart’s Desire 17 17 21 21 LARI WHITEReady, Willing... 21 21 2t 21  NEAL MCCOY/You Gotta Love That 25 25 25 25 DIAMOND RIOMaNin' away
10 10 20 20 TRACY BYRDMeaven In My... 10 10 22 23 LONESTARNo News 21 21 21 21 RHETT AKINS/She Said Yes 21 21 21 21 RHETT AKINS/She Said Yes 25 25 25 25 WYNONNA/To Bz Loved By You
20 20 20 20 CLAY WALKERMHypnotize The Moon 18 18 22 23  NEAL MCCOY/You Gotta Love That 17 21 21 21 PAM TILLIS/The River And... 21 21 21 21 MARK CHESNUTT/t Wouldn Het... 25 25 25 2§ PATTY LOVELESS/You Can Feel Bad
10 10 20 20 SHANIA TWAINYou Win My Love 10 10 22 23 TRACY LAWRENCEA! You Loved Me 17 21 21 21 LEE ROY PARNELLMeart’s Desire 11 21 21 21 LONESTARMNG News 5 5 10 25 NEAL MCCOY/You Gotta Love That
20 20 20 20 (LINDA DAVIS/Some Things Are. - - 22 23 TIMMCGRAW/AI | Want [s A Life 21 21 21 21 LINDA DAVIS/Some Things Are... 11 21 21 21 ALABAMAM Works - - - 25 TIMMCGRAW/AR | Want Is A Life
10 10 20 20 Works 18 18 12 23 RHETT AKINS/She Said Yes - 21 21 21 SHANIA TWAINYou Win My Love 2t 2t 21 21 RICOCHETAWhat Do | Know 10 25 25 26 LEE ROY PARNELLMeart’s Desire
20 2) 20 20 MAVERICKS/AR You Ever Do. & 12 23 SHANIA TWAINYou Win My Love - 21 21 JOHN M. MONTGOMERY/Long As | Live 21 21 21 21 LEE ROY PARNELLMearts Desire 10 25 25 25 DARYLE SINGLETARY/Teo Much Fun
- 1) 10 20 FAITH HiLL/Someone Eise’s Dream - - 12 12 AARDN TIPPINWithout Your Love 21 21 21 21 LONESTARNG News 11 11 21 21 LARI WHITE/Ready, Wilkng... 25 10 10 25 GEORGE STRAITA Know She Sbil
10 20 20 20 LARI WHITE/Ready, Wikl 10 10 12 12 DWIGHT YOAKAM/Gone (That'll Be Me) 21 21 21 21 ALABAMA/ Works 1111 11 21 MAVERICKS/Ali You Ever Do... 10 10 25 25 SHANIA TWAIN/You Win My Love
20 2) 20 20 MARK CHESNUTT/ WouldnY Hurt.. 10 10 12 12 EMILIO/Even i | Tried - - 17 21 FAITHHILL/Someone Etse’s Oream - 21 2t 21 SHANIA TWAINYou Win My Love - 10 10 18 BLACKHAWK/Almost A Memory Now
20 20 20 20 RHETY AKINS/She Said Yes 10 10 12 12 MAVERICKS/AN You Ever Do... - 17 17 21 TRACY BYRD/Heaven In My.. 11 11 21 21 JO DEE MESSINAMHeaits Carokna. 10 25 25 10 MARK CHESNUTT/t Wosidnl Hurt...
10 10 10 10 RICOCHETMnat Do | Know - 12 12 TRACY BYRDHeaven In My... 17 17 17 21 DIAMOND RIOWalkin' Away 11 11 21 21 JOHN BERRY/Every Time My.. 10 10 25 10 TRACY LAWRENCE/Time Marches On
10 10 10 10 JAMES BONAMY/She's Got A Mind. - = - 12 JOHN M. MONTGOMERY/Long As | Live - - - 21 TIMMCGRAW/AN | Want Is A Life - - 11 21 FAITH HiLL/Someone Else’s Oream - - 10 10 JOHN M. MONTGOMERY/Long As | Live
10 16 10 10 PAM TILLIS/The River And... - - - 12 FAITH HiLL/Someone Else’s Oream 17 17 17 17 AARON TIPPIN'Without Your Love = - - 11 PAMTILLIS/The River And... 5 5 10 10 RICOCHETAWhat Do | Know
10 10 10 10 MANDY BARNETT/Now That's All... 17 17 17 17 JOHN BERRY/Every Time My.. 11 11 11 11 TRACY BYRD/Heaven bn My.. - - 5 10 FAITH HILL/Someons Else's Dream
10 10 10 10 OWIGHT YOAKAM/Gone (That'¥ Be Me) 17 17 17 17 BILLY DEANAtS What | Do == 11 11 AARON TIPPINWithout Your Love 10 10 10 10 CLINT BLACKALite Gets Away
10 10 10 10 BILLY DEANAYs What | Do - 17 17 17 JO DEE MESSINA/Heads Carolina... 111 11 11 JAMES BONAMY/She's Got A Mind... 25 10 10 10 BLACKHAWK/ke There Aint..
10 10 10 10 AARON TIPPINWithout Your Love 17 17 17 17 RICOCHETMMat Do | Know - 11 11 11 8ILLY DEANAYs Wrat | Do 10 10 10 10 GARTH BROOKS/She's Every Woman
10 10 10 10 STEPHANIE BENTLEY/Who's That Gid 17 17 17 17 JAMES BONAMY/She's Got A Mind... - = - 11 TIMMCGRAW/AX t Want Is A Life 25 40 40 10 KENNY CHESNEY/Grandga Told Me So
10 10 10 10 KEITH STEGALLN969 10 10 17 17 LORRIE MORGAN/Standing Tal - 11 31 11 BLACKHAWK/Almost A Memory Now 40 40 40 10 JOE DIFFIE/Bigger Than.
10 1G 10 10 EMILIOEven if | Tried - 17 17 17 BLACKHAWK/AImast A Memory Now - - - 11 TOBY KEITH/Does That Bive .. 40 40 10 10 FAITH HILLA Matters To ivie
10 10 10 10 JO DEE MESSINAMeads Carolina... - - 17 17 TOBY KEITH/Does That Blue... - - 11 11 JOHN M. MONTGOMERY/Long As | Live - - - 10 LONESTAR/Tequita Takin'
10 1C 10 10 JOHN BERRY/Every Time My.. 17 17 17 17 EMILIO/Even it | Tried 11 11 11 11 STEPHANIE BENTLEY/Who's That Girl 10 10 10 10 TIM MCGRAW/Can'l Be Feally Gone
10 1C 10 10 BLACKHAWK/Aimost A Memory Now - 10 10 17 KEITH STEGALL/1969 - 11 11 11 BRYAN WHITET'm Not Supposed... 10 10 10 10 LEE ROY PARNELL/MWhen A Woman Loves..
10 1C 10 10 MINDY MCCREADY/Ten Thousand Angels 10 10 10 17 MAVERICKS/All You Ever Do... - 11 11 11 ALABAMAAN Pictures 10 10 10 10 GEDRGE STRAIT/Check s Or No
10 10 10 SHENANDOAH/AN Over But... - - - 17 JOE DIFIEC-0-U-N-TR-Y 11 11 11 11 CLINT BLACK/L#e Gets Away 40 25 25 19 DOUG SUPERNAW/Not Esough Howrs...
10 10 10 JOHN M. MONTGOMERY/Long As | Live 37 37 37 11 WADE HAYESWhat | Meant To Say 11 - 11 11 BLACKHAWKA'm Not Strong.. 10 10 10 10 AARON TIPPiN/Thats As Close...
- 18 10 10 TY ENGLAND/Redneck Son 37 37 37 11 COLLIN RAYE/Not That Different 11 11 11 11 GARTH BROOKS/She's Every Woman 10 10 10 10 SHANIA TWAINAH. ) I'm Outta. .
- = 10 10 TIM MCGRAW/AI ) Want Is A Life 37 37 37 11 JOE DIFFIEMigger Than... - 11 11 11 JEFF CARSON/The Car 10 10 10 10 CLAY WALKERMWho Needs You Baby
C NTRY
_ 92 . WXTU/Philadelphia WWWW/Detroll WYCD/Detroil KPLX/Dailas m KSCS/Cailas
(610) 667-9000 {313) 259-4323 (810) 799-0600 (214) 526-2400 (817) 64D-1963
WXT' l 0’Neal/Brophey Hamlin & Haskell Rivers/Whitney m James/U'Brian
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36 37 37 36 ALAN JACKSONA'H Try 26 26 35 35 DIAMOND RiO/Walkin' Away 13 24 24 48 CLAY WALKERMypnotize The Moon 32 32 32 40 PATTY LOVELESS/You Can Feel Bad 22 36 36 36 PATTY LOVELESS/You Can Feel Bad
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27 2B 28 27 LARI WHITE/Ready, Willing... 26 26 26 26 AARON TIPPINWithout Your Love 24 24 24 24 WYNONNA/To Be Loved By You 20 20 32 32 LONESTARMNo News 22 22 22 22 MARK CHESNUTT/It Wouldift Hurt...
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12 14 14 26 MARK CHESNUTT/t Wouldn® Hurt... 14 26 26 26 TRACY 8YRD/Heaven In My... 13 24 24 24 NEAL MCCOY/You Gotta Love Thal 32 32 32 22 DAVID LEE MURPHY/Out With A Bang - 14 22 22 NEAL MCCOY/You Gotia Lowe That
25 27 27 26 RICOCHETMNhal Do | Know - 14 26 26 SHANIA TWAIN/You Win My Love 13 24 24 24 DAVID LEE MURPHY/Out With A Bang 40 40 22 22 JDE DIFFIEMigger Than. - = - 14 SHANIA TWAIN/You Win My Love
6 6 6 26 SMOKIN ARMADILLOS/et Your Heart... - 14 26 26 JOHN M. MONTGOMERY/Long As | Live 13 13 13 24 GEORGE STRAIT/ Know She Still.. 40 40 22 22 WADE HAYESWhat | Meant To Say - - - 14 PAMTILLIS/The River And
26 28 28 26 RHETT AKINS/She Said Yes 7 7 14 26 DARYLE SINGLETARY/Too Much Fun - 13 13 24 SHANIA TWAINYou Win My Love 20 20 20 20 PAM TILLIS/The River And. - - - 14 BILLY DEANAtS What | Do
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§ 11 11 14 NEAL MCCOY/You Gotta Love That 14 14 14 14 MANDY BARNETT/Now Thats All.. - 13 13 13 KEITH STEGALL/1969 10 10 10 10 TRACY BYRD/Heaven In My.
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30 30 30 40 PATTY LOVELESS/You Can Feel Bad 37 37 37 37 ALAN JACKSONMN Try 28 28 35 35 COLLIN RAYE/MNot That Ditferent 25 25 33 33 ALAN JACKSONAH Try 42 42 42 42 ALAN JACKSONNY Try
30 30 4) 40 GARTH BROOKS/The Beaches OI... 27 27 27 31 WYNONNA/To 8e Loved By You 28 35 35 35 RHETT AKINS/She Said Yes 15 25 25 33 TRACY LAWRENCEAT You Loved Me 25 42 42 42 DIAMOND RIO/Waikin' Away
40 40 4) 4D ALAN JACKSONA Try 37 37 37 37 COLLIN RAYE/Not That Different 35 35 35 35 WADE HAYESAWhat | Meant To Say 10 15 25 33 PATTY LOVELESS/You Can Feel Bad 25 42 42 42 TRACY LAWRENCE/ You Loved Me
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40 40 40 40 MARTINA MCBRIDEAWiIG Angels 27 27 27 31 CLAY WALKERMypnotize The Moon 28 28 28 35 ALAN JACKSONTI Try 36 33 33 33 GEORGE STRAITA Know She Stil... 25 25 42 42 WYNONNA/To Be Loved By You
30 30 30 30 DAVIO LEE MURPHY/Out With A Bang 17 17 17 2T BAKER & MYERS/Years From Here 17 17 28 35 GARTH BROOKS/The Beaches. Of... 10 10 15 25 JAMES BONAMY/She's Got A Mind... 25 25 42 42 RHETT AXINS/She Said Yes
30 40 49 30 DARYLE SINGLETARY/T00 Much Fun 17 27 27 21 MARK CHESNUTT/t Wouldn't Hurt... 17 28 28 28 CLAY WALKER/Hypnotize The Moon 25 25 25 25 MARK CHESNUTT/t Wouldn't Hurt... 25 25 25 42 LINDA DAVIS/Some Things Are.
30 30 30 30 LEE ROY PARNELLMHearts Desire 27 27 27 21 TRACY LAWRENCE/If You Loved Me 28 28 28 2B RICKY SKAGGS/Solid Ground 15 25 25 25 DIAMOND RIOMWalldn® Away 25 25 25 42 JO DEE MESSINAMeads Carolina..
30 30 30 30 WYNONNA/To Be Loved By You 27 27 27 21 PATTY LOVELESS/ou Can Feel Bad 15 17 28 28 LINDA DAVIS/Some Things Are.. 15 15 25 25 NEAL MCCOY/You Gotta Love That 25 25 25 25 CLAY WALKERHypnotize The ioon
20 30 30 30 DIAMOND RIO/MWalkin' Away 17 17 17 27 MAVERICKS/All You Ever Do... 28 28 28 28 AARON TIPPINThats As Close... 15 15 25 25 DAVID LEE MURPHY/Out With A Bang 25 25 25 25 RICOCHETAWhat Do | Know
30 30 30 30 LONESTARNO News 17 27 27 27 NEAL MCCOY/You Gotta Love That 17 28 28 28 OIAMOND RIO/Walkin' Away 15 15 15 25 RICOCHETAWhat Do | Know 25 25 25 25 ARt WHITEReady. Willing...
30 30 3¢ 30 MARK CHESNUTT/M Wouldn't Hurt . 17 17 17 27 LEE RDY PARNELL/Heart's Desire 28 28 28 28 PATTY LOVELESS/You Can Feel Bad 10 25 25 25 DARYLE SINGLETARY/Too Much Fun 25 25 25 25 MAVERICKS/AN You Ever Do...
- 20 20 30 SHANIA TWAIN/You Win My Love 27 27 27 2T DARYLE SINGLETARY/Too Much Fun 28 28 28 28 JOHN M. MONTGOMERY/Cowboy Love 15 25 25 25 CLAY WALKERHypnotize The Moon 25 25 25 25 ALABAMAA Works
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- 100 20 PAM TILLIS/The River And... - 17 17 17  FAITH HILL/Someone Eise’s Dream - § 17 17 BILLY DEANALs What | Do - - 15 15 JOHN M. MONTGOMERY/Long As | Live 15 15 25 25 TRACY BYRD/Heaven In My...
20 30 20 20 EMILIO/Even it | Tried - - - 17 LONESTARMNO News 15 17 17 17 LARI WHITE/Ready, Willing. 15 15 15 15 PAM TILLIS/The River And.. 15 15 15 25 KETH STEGALLN1969
- - 20 ALABAMAM Works S 17 JOHN M. MONTGOMERY/Long As | Live 15 17 17 17 JAMES BONAMY/She's Got A Mind... - 15 15 15 AARON TIPPINWithout Your Love - - 15 25 JOHN M. MONTGOMERY/Long As | Live
- 20 LARI WHITE/Ready, Willing... oo 17 TIM MCGRAW/AIl | Want Is A Lite § 17 17 17 PAMTILLIS/The River And... - - 15 15 SHANIA TWAIN/You Win My Love 15 15 15 15 DWIGHT YOAKAM/Gone (That® Be Me)
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- - 10 10 BILLY DEANAS What | Do - 17 17 17 DWIGHT YOAKAM/Gone (That'l Be Me) - 15 17 17 LORRIE MORGAN/Standing Tal 10 10 10 10 LINDA DAVIS/Some Things Are... 15 15 15 15 PAM TILLIS/The River And...
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10 10 10 10 OWIGHT YOAKAM/Gone (That'l Be Me) 37 37 37 17 MARTINA MCBRIDEWiG Angels - - 5 17 JOHNM. MONTGOMERY/Long As | Live 10 10 10 10 EMILIO/Even If | Tried - 15 15 15 FAITH HiLL/Someone Eise’s Dream
37 10 10 10 TERRI CLARKWhen Boy Meets Gid - - 5 17 FAITH HitL/Someone Else’s Dream - - 10 10 FAITH HILL/Someone Else's Oream - 15 15 15 JOHN BERRY/Every Time My..
37 37 37 10 WADE HAYESMWhat | Meant To Say - 5 5 § MINOY MCCREADY/Ten Thousand Angels 10 10 10 10 LEE ROY PARNELLMeart’s Desire - - 15 15 JAMES BONAMY/She's Got A Mind...
10 10 10 10  FAITH HILLAt Matters To Me 5§ 5 5 5 EMILIOEvenlf|Tried - - 10 10 PERFECT STRANGER/Remember The Ride - - 15 15 JEFF CARSORHoldin' Onto..
10 10 10 10 ALAN JACKSON/Tall, Tal Trees - - § § STEPHANIE BENTLEY/Who's That Ginl 10 10 10 10 KEITH STEGALL/1969 - - 15 15 MARCUS HUMMONGod's Country
37 10 10 10 JOHN M. MONTGOMERY/Cowboy Love - - § § NEAL MCCOY/You Goita Love That - - - 10 BRYAN WHITEA'm Not Supposed. . - - 15 15 STEPHANIE BENTLEYAWho'S That Gint
37 10 10 10 REBA MCENTIRE/Ring On Her. - 5 5 § LEE ROY PARNELUHearts Desire 36 10 10 16 TERR! CLARK/When Boy Meets Gir - - - 15 TIMMCGRAW/AR | Want IS A Lifa
- - - 10 DOUG SUPERNAW/Not Enough Hours... - - - 5 FRAZIER RIVER/She Got What She.., 36 33 10 10 JOE DIFFIE/Bigger Than... - - - 15 COLLIN RAYEA Think About You
10 10 10 10 AARON TIPPIN/Thats As Close... - - - 5 AARON TIPPINWithout Your Love 25 33 33 10 COLLIN RAYE/Not That Different 42 42 42 12 JOE DIFFIEMigger Than...
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25 40 40 40 GARTH BROOKS/The Beaches Of.. 28 38 38 38 PATTY LOVELESS/You Can Feel Bad 32 32 32 42 CLAY WALKERMHypnotize The Moon 39 39 39 39 PATTY LOVELESS/You Can Feel Bad 28 28 41 41 GEDRGE STRAITA Know She Still.
40 40 40 40 JOE DIFFIEBigger Than.. 28 38 38 38 TRACY LAWRENCEM You Loved Me 32 32 32 42 DIAMOND RIOWalkin' Away 22 22 22 39 TRACY LAWRENCE You Loved Me 41 41 41 41 ALAN JACKSONA'N Try
25 40 40 40 ALAN JACKSONAIl Try 28 38 38 38 GEDRGE STRAIT/ Know She Still.. 32 42 42 42 GEORGE STRAITA Know She Still 39 39 39 39 ALAN JACKSONAN Try 28 41 41 41 MARTINA MCBRIDEMWiid Angels
25 25 25 40 PATTY LOVELESS/You Can Feel Bad 28 28 28 38 WYNONNA/To Be Loved By You 42 42 42 42 ALAN JACKSONAH Try 22 22 39 39 WYNONNA/To Be Loved By You 28 28 41 41 DIAMOND RIOWalkin' Away
40 40 40 40 MARTINA MCBRIDEMiK Angels 2B 28 28 38 DIAMOND RIOWaliin' Away 42 42 42 42 GARTH BROOKS/The Beaches Of. 22 39 39 39 GARTH BROOKS/The Beaches Of... 41 41 41 41 PATTY LOVELESS/You Can Feel Bad
40 40 40 40 COLLIN RAYENot That Different 38 38 38 38 ALAN JACKSON/TI Try 32 32 32 42 LONESTARMo News 22 22 22 39 DIAMOND RIOAWalkin' Away 41 41 41 41 WADE HAYESWhat | Meant To Say
25 25 25 40 GEORGE STRAIT/ Know She Still. 38 38 38 38 GARTH BROOKS/The Beaches Of. 42 42 42 42 WYNONNA/To Be Loved By You 39 39 39 39 MARTINA MCBRIDEMi Angels 28 28 41 41 RHETT AKINS/She Said Yes
25 25 25 40 CLAY WALKERMypaotize The Moon 28 28 28 38 DAVID LEE MURPHY/Out With A Bang 42 42 42 42 MARTINA MCBRIDEMild Angels 22 39 39 39 SHENANDOAHAways Have. 28 28 28 41 GARTH BROOKS/The Beaches Of..
25 25 25 40 WYNONNA/To Be Loved By You 28 38 38 38 MARTINA MCBRIDEilD Angels 42 42 42 42 TRACY LAWRENCEA You Loved Me 39 39 39 39 COLLIN RAYE/Not That Ditferent 28 28 23 41 WYNONNATTo Be Loved By You
- 25 25 JOHN BERRY/Every Time My... - 18 18 28 DARVYLE SINGLETARY/Too Much Fun 32 42 42 42 PATTY LOVELESS/You Can Feel Bad - - - 22 TIMMCGRAW/AH | Want Is A Lite 28 28 28 41 UNDA DAVIS/Some Things Are...
12 25 40 25 BLACKHAWK/Like There AinY... 18 18 18 28 RHETT AKINS/She Said Yes 42 42 42 42 DAVID LEE MURPHY/Out With A Bang 16 22 22 22 LEE ROY PARNELL/Hearts Desire § 16 28 28 DARYLE SINGLETARY/Too Much Fun
§ 5 15 25 TRACY 8YRD/MHeaven In My.. 18 28 28 28 CLAY WALKER/MHypnotize The Moon 32 32 32 32 LEE ROY PARNELL/Hearts Desire 16 16 22 22 UNDA DAVIS/Some Things Are. 16 28 28 28 LONESTARNo News
5 15 15 25 MARK CHESNUTT/t Wouldn't Hurt.. - 18 18 28 LONESTARMNO News 32 32 32 32 LINDA DAVIS/Some Things Are... 22 22 22 22 ALABAMAMt Works 16 16 2B 28 ALABAMA/It Works
25 25 25 25 UNDA DAVIS/Some Things Are. 18 28 28 28 NEAL MCCOY/You Gotta Love That 18 32 32 32 RICOCHETAWhat Do | Know 16 16 22 22 LONESTARMo News 16 16 28 28 RICOCHETAWhat Do | Know
15 25 25 25 DIAMOND RIOAWalkin® Away 18 28 28 28 ALABAMA/R Works 18 18 18 32 AARON TIPPINWithout Your Love 22 22 22 22 PAMTILLIS/The River And. 28 28 28 28 CLAY WALKERMypnotize The Moon
25 25 25 25 TRACY LAWRENCEM You Loved Me 18 28 28 28 LINDA DAVIS/Some Things Ase... 32 32 32 32 NEAL MCCOY/You Gotta Love That 16 16 16 22 MARK CHESNUTT/tt Wouldn't Hurt... 28 28 28 28 NEAL MCCOY/You Gotta Love That
25 25 25 25 MAVERICKS/AT You Ever Do... - 18 18 18 AARON TIPPINWithout Your Love 18 32 32 32 DARYLE SINGLETARY/Too Much Fun 16 22 22 22 CLAY WALKERMypnotize The Moon 28 28 28 28 TRACY LAWRENCEN You Loved Me
40 40 40 25 DAVID LEE MURPHY/Out With A Bang - - 18 TRACY BYRDMeaven In My... 18 18 18 32 LARIWHITE/Ready, Willing.. 22 22 22 22 GEORGE STRAITA Know She Still - 16 16 28 FAITH HILL/Someone Eise's Oream
25 25 25 25 SAWYER BROWN Round Here - - - 18 LARI WHITE/Ready. Willing.. 18 32 32 32 RHETT AKINS/She Saic Yes 16 16 22 22 RHETT AKINS/She Said Yes 5 16 16 28 JO DEE MESSINAMeads Carolina...
15 15 15 25 DARYLE SINGLETARY/Too Much Fun 18 18 18 18  PAMTILLIS/The River Ang... 18 18 18 32 SHANIA TWAIN/You Win My Love 22 22 22 22 DARVYLE SINGLETARY/Too Much Fun 16 16 16 28 LEE ROY PARNELL/Heart's Desire
40 40 40 25 O0OUG SUPERNAW/Not Enough Hours... - 18 18 18 LEE ROY PARNELLMearts Desire - - - 18 JOHN M. MONTGOMERY/Long As | Live 16 16 22 22 RICOCKETAWhat Do | Know 16 16 16 28 PAMTILLIS/The River And..
40 40 40 25 SHANIATWAINAN.) 'm Qutta.. 18 18 18 RICOCHETAWhat Do | Know 18 18 18 18 FAITH HILL/Someone Eise’s Dream 22 22 22 22 DAVID LEE MURPHY/Out With A Bang 41 41 41 22 COLLIN RAYEMNot That Ditterent
15 15 15 15 ALABAMA/It Works 18 18 18 MARK CHESNUTT/t Wouldn't Hurt . 18 18 18 18 B8ILLY DEAN/IS What | Do - - - 16 MARCUS HUMMONGod's Country 41 41 22 22 SHANIATWAINAI..) I'm Outia..
15 15 15 15 JOHN ANDERSON/Paradise - - - 18 SHANIA TWAIN/You Win My Love 18 18 18 18 PAMTILLIS/The River And.. - - 16 16 BLACKHAWK/AImost A Memory Now 22 22 22 22 LONESTAR/Tequila Talkin'
15 15 15 15 8ILLY DEAN/I's What | Do 38 - - 16 REBAMCENTIRERing On Her.. 18 18 18 18 DWIGHT YOAKAM/Gone (Thatll Be Me) - 16 16 MAVERICKS/AIl You Ever Do. 22 22 22 22 AARON TIPPINThat's As Close...
15 15 15 15 LONESTARMNO News 38 38 38 16 JOE DIFFIE/Bigger Than... - 18 18 18 JOHN BERRY/Every Time My. 16 16 16 JO OEE MESSINA/Heads Carolina 41 22 22 22 FAITHHILL/ Matters To Me
15 15 15 15 NEAL MCCOY/You Gotia Love That 38 33 38 16 COLLIN RAYEMNot That Oifierent 18 18 18 18 MAVERICKS/All You Ever Do... - 16 16 16 SHANIA TWAIN/You Win My Love 22 22 22 22 DARYLE SINGLETARY/ Let Her Lie
15 25 15 15 JO DEE MESSINA/Heads Carolina.. 38 38 38 16 WADE HAYESWnat | Meant To Say - - - 18 TIMMCGRAW/AI | Want Is A Lite 16 16 16 16 JOHN BERRY/Every Time My. 22 22 22 22 TIMMCGRAW/Can't Be Really Gone
15 15 15 15 LEE ROY PARNELLMeart’s Desire 38 16 16 16 0OUG SUPERNAW/No! Enough Hours.. 18 18 18 18 MARK CHESNUTT/it Wouldn't Hurt.. 16 16 16 16 KEITH STEGALL/1969 22 22 22 22 BRYAN WHITERebecca Lynn
15 15 15 15 RICOCHETMhat Do | Know 16 16 16 16  FAITH HILL/N Matters To Me - - - 18 BRYAN WHITEN'm Not Supposed. 16 16 t6 16 BILLY DEAN/ItS What | Do 10 10 10 22 TERRI CLARK/When Boy Meets Ginl
15 15 15 15 SMOKIN' ARMADILLOSAet Your Heart... 38 16 16 16 BLACKHAWK/Like There Ain't . 18 18 18 18 JAMES BONAMY/She's Got A Mind... 16 16 16 16 STEPHANIE BENTLEYMNo's That Gi - 5 16 16 SHANIA TWAIN/You Win My Love
15 15 15 15 PAM TILLIS/The River And.. - 16 16 16 DOUG STONE/Bom in The Dark 18 18 18 18 LITTLE TEXAS/Country Crazy 16 16 16 16 NEAL MCCOY/You Golta Love That 5 5 16 16 AARON TIPPINWithout Your Love
- 15 SHANIA TWAIN/You Win My Love - 18 18 18 TRACY 8YRD/Heaven In My.. - - 16 16 FAITH HILL/Someone Else’s Dream 5 5 16 16 MARK CHESNUTT/t Woukdn't Hurt...
§ 5 15 15 LARI WHITE/Ready. Willing... 18 18 18 18 MANOY BARNETTNow That's All S 16 16 JAMES BONAMY/She's Got A Mind. 16 16 16 16 JOHN BERRY/Every Time My.
12 12 12 12 CLINT BLACK/Life Gets Away 18 18 18 18 ALABAMA/It Works - 16 16 B8088IE CRYNER/You'd Think He'd. 16 16 16 16 TRACY BYRD/Heaven In My...
25 15 25 12 KENNY CHESNEY/Grandpa Tokd Me So 18 18 18 18 JO DEE MESSINA/Heads Carolina.. - 16 16 16 AARON TIPPINWithout Your Love - - - 16 TIMMCGRAW/AIl | Want Is A Life
12 12 12 12 TERRI CLARKMWhen Boy Meets Girl o - 18 BLACKHAWK/AImost A Memory Now 14 14 14 14 FAITHHILUR Matters To Me - 16 COLLIN RAYE/ Think About You
40 40 12 12 WADE HAYESMWnat | Meant To Say 18 18 18 18 EMILID/Even If | Tried 14 14 14 14 SHANIA TWAIN/(...) I'm Outta . - 5 16 JOHN M. MONTGOMERY/Long As | Live
40 40 12 12 FAITHHILLA Matters To Me - 18 18 18 STEPHANIE BENTLEYWho's That Gil 39 14 14 14 REBA MCENTIREMRing On Her. - - 5 16 SHENANDOAH/ANl Over But.
12 12 12 12 ALAN JACKSON/Tall, Tall Trees 42 42 42 16 COLLIN RAYEMNot That Ditferent 39 39 39 14 JOE DIFFIE/Bigger Than. 41 41 41 10 JOE DIFFIE/Bigger Than.
NEwW COUNTRY
KSON/San Diego KEEY/Minneapolis WBOB/Minneapolis muu ) ,M WIL/St, Louis WKIOUSL, Louis
(619) 299-1240 (612) 8404300 (612) 3300100 ‘e (314) 781-9600 (314) 878-1040
Shepard/Upton Swedberg/Bauer Wood Massie/Langston SchelvLouis
PLAYS ARTISTAMITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTAITLE PLAYS ARTISTAITLE
IW 2w LW TW W W LW TW IW W LW TW IW W LW TW W 2w LW TW
31 31 31 31 ALAN JACKSONY Try 40 40 40 40 MARTINA MCBRIDEMild Angeis 23 23 34 34 GARTH BROOKS/The Beaches Of. 31 30 42 49 GARTH BROOKS/The Beaches Of. 40 40 40 40 DAVID LEE MURPHY/Out With A Bang
31 31 31 31 JOE DIFFIE/Bigger Than.. 40 40 40 40 ALAN JACKSONTI Try 23 23 34 34 MARTINA MCBRIDEAilD Angels 31 40 47 49 MARTINA MCBRIDEWil Angeis 40 40 40 40 MARTINA MCBRIDEMWil Angels
31 31 31 31 MARTINA MCBRIDEMild Angels 40 40 40 40 GARTH BROOKS/The Beaches Of... 23 23 23 34 RHETT AKINS/She Said Yes 31 33 31 48 RICOCHETMhat Do | Know 40 40 40 40 GARTH BROOKS/The Beaches Ot.
21 31 31 31 GEORGE STRAITA Know She Still... 40 40 40 40 DARVYLE SINGLETARY/Too Much Fun 23 23 23 34 WYNONNATo Be Loved By You 32 33 47 48 PATTY LOVELESS/You Can Feel Bad 40 40 40 40 GEORGE STRAITA Know She St
21 31 31 31 GARTH BROOKS/The Beaches Of. 40 40 40 40 PATTY LOVELESS/You Can Feel Bad 23 23 23 34 DARYLE SINGLETARY/Too Much Fun 32 47 46 4T JOHN M. MONTGOMERY/Cowboy Love 40 40 40 40 PATTY LOVELESS/You Can Feel Bad
21 21 31 31 PATTY LOVELESS/ou Can Feel Bad 40 40 40 40 RHETT AKINS/She Said Yes 23 23 23 23 TRACY LAWRENCEN! You Loved Me 31 30 30 47 ALAN JACKSONI Try 40 40 40 40 ALAN JACKSONW Try
21 21 31 31 DARYLE SINGLETARY/Too Much Fun 26 40 40 40 DIAMOND RIO/MWalkin' Away - - 16 23 JOHN M MONTGOMERY/Long As | Live 32 33 47 47 DARYLE SINGLETARY/Too Much Fun 40 40 40 40 TRACY LAWRENCEA You Loved Me
21 21 21 31 TRACY LAWRENCE/ You Loved Me 18 26 40 40 NEAL MCCOY/You Gotta Love That 23 23 23 23 ALABAMAIt Works 32 49 42 42 GEORGE STRAITA Know She Stil. 28 28 40 40 LINDA DAVIS/Some Things Are..
21 21 21 31 NEAL MCCOY/You Gotta Love That 40 40 40 40 JOHN M. MONTGOMERY/Long As | Live S 16 23 FAITH HILL/Someone Eise’s Dream 17 20 23 32 RHETT AKINS/She Said Yes 28 28 28 40 DIAMOND RIOMWalkin' Away
21 21 21 21 LINDA DAVIS/Some Things Are... 26 26 26 40 TIMMCGRAW/AIN | Want is A Life 23 23 23 23 GEORGE STRAIT/I Know She Still... 17 20 30 30 ALABAMA/It Works 28 28 28 40 CLAY WALKERMypnotize The Moon
21 21 21 21 RICOCHETAWhat Do | Know 18 26 26 26 TRACY LAWRENCEA! You Loved Me 23 23 23 23 PATTY LOVELESS/You Can Feel Bad 17 20 23 30 TRACY LAWRENCE/It You Loved Me 28 26 28 40 WYNONNA/To Be Loved By You
21 21 21 21 RHETT AKINS/She Said Yes 26 26 26 26 WYNONNATo Be Loved By You 16 16 23 23 CLAY WALKER/Hypnotize The Moon 17 20 31 30 NEAL MCCOY/You Gotta Love That 28 28 28 28 NEAL MCCOY/You Gotta Love That
21 21 21 21 WYNONNATTo Be Loved By You 26 26 26 26 RICOCHETAWhat Do | Know 16 16 23 23 NEAL MCCOY/You Gotta Love That 31 30 31 30 LEE ROY PARNELLMeart’s Desire 28 28 28 28 LONESTARMNo News
21 21 21 21 CLAY WALKERHypnotize The Moon 18 18 26 26 UNDA DAVIS/Some Things Are.. 16 16 23 23 LONESTARNo News 18 30 31 30 LONESTARNo News 28 26 28 28 LEE ROY PARNELLMeart's Desire
21 21 21 21 ALABAMA/H Works - 26 26 26 SHANIA TWAIN/You Win My Love 6 6 16 23 RICOCHETAWhat Do | Know 17 20 30 29 LARI WHITE/Ready, Willing.. 28 28 28 28 AARON TIPPINWithout Your Love
14 21 21 21 DIAMOND RIC/Walkin® Away 18 18 26 26 JO DEE MESSINAHeads Carolina. 16 16 23 23 JO DEE MESSINAHeads Carofina. 17 20 24 29 MARK CHESNUTT/ Wouldn't Hurt... 18 28 28 28 DARVYLE SINGLETARY/Too Much Fun
14 21 21 21 LONESTARMNO News 18 18 26 26 JAMES BONAMY/She's Got A Mind... 6 6 23 23 LEE ROY PARNELLHearts Desire 17 20 32 29 KEITH STEGALL/1969 18 28 28 28 ALABAMAM Works
14 21 21 21 MARK CHESNUTT/t Wouidnt Hurt. 18 18 18 18 CLAY WALKERMHypnotize The Moon 16 16 23 23 SHANIA TWAINYou Win My Love 17 30 47 29 COLLIN RAYE/Not That Different 18 18 28 28 RHETT AKINS/She Said Yes
14 14 21 21 PAMTILLIS/The River And. 9 18 18 18 MAVERICKS/All You Ever Do... 23 23 23 23 TIMMCGRAW/AI | Want Is A Lite - 30 23 23 GARTH BROOKS/Its Midnight 18 18 28 28 RICOGHETMWhat Do | Know
14 14 21 21 LEE ROY PARNELL/Meart’s Desire 18 18 18 18 BLACKHAWK/AImost A Memory Now 6 6 16 23 LARI WHITE/Ready, Willing. 17 20 23 23 WYNONNATTo Be Loved By You 18 18 18 28 TRACY BYRDMeaven In My .
14 14 14 21 BILLY DEAN/Its What | Do 9 9 18 18 TY ENGLAND/Redneck Son 22 22 22 22 BRYAN WHITE/Rebecca Lynn 17 20 23 21 DIAMOND Ri0MWalkin' Away 16 18 28 SHANIA TWAIN/You Win My Love
14 14 14 21 TRACY 8YRD/Meaven In My... 18 18 18 18 GEORGE STRAITA Know She Still... 34 34 22 22 BLACKHAWK/Like There Ain'l.. - 20 23 20 BILLY DEAN/It's What | Do 18 28 FAITH HILL/Someone Eise’s Dream
6 14 14 14 AARON TIPPINWithout Your Love - 18 18 18 FAITH HILL/Someone Else’s Dream 22 22 22 22 SHANIA TWAIN/(..) I'm Dutta.. - 23 20 MAVERICKS/ANl You Ever Do. 18 18 18 18 MARK CHESNUTT/t Wouidnt Hurt...
14 14 14 SHANIA TWAIN/You Win My Love 9 18 18 18 LONESTARMNO News 22 22 22 22 VINCE GILL/Go Rest High .. - 20 SHANIA TWAIN/You Win My Love 18 18 18 18 BILLY DEAN/it'S What | Do
14 14 14 JOHN BERRY/Every Time My... 18 18 18 18 LEE ROY PARNELLMeart's Desire 34 34 22 22 FAITH HILLIt Matters To Me - 12 20 TRACY BYRD/Heaven In My. 18 18 18 18 PAM TILLIS/The River And...
14 14 14 BLACKHAWK/AImost A Memory Now 9 9 9 18 JOHN BERRY/Every Time My.. 22 22 22 22 SAWYER BROWN/(This..) Wantin'... 23 20 CLAY WALKERHypnotize The Moon 18 18 18 18 JOHN BERRY/Every Time My..
6 6 14 14 MANDY BARNETT/Now That’s All.. 18 18 18 18 BILLY DEANMs What | Do 22 22 22 22 TERRI CLARKMhen Boy Meets Girl - - 20 AARON TIPPINMWithout Your Love 10 18 18 18 KEITH STEGALLN1969
S 14 14 FAITH HILL/Someone Eise's Dream - 18 18 18 JOE DIFFIEC-D-U-N-T-RY 22 22 22 22 TIMMCGRAW/Can't Be Realty Gone - - - 20 JOHN BERRY/Every Time My. - 18 18 18 JOHN M. MONTGOMERY/Long As | Live
14 14 BOBBIE CRYNER/You'd Think He'd... 9 9 9 9 DWIGHT YOAKAMGone (That'l Be Me) 22 22 22 22 PATTY LOVELESSMalfway Down - - 20 BRYANWHITEA'm Not Supposed.. - 18 18 18 BLACKHAWK/Almost A Memory Now
6 6 6 14 JAMES BONAMY/She's Got A Mind... - - 9 9 TOBY KEITHDoes Thai Biue... 22 22 22 22 GEORGE STRAIT/Check Yes Or No - 20 24 20 BAKER & MYERS/Years From Here S 3 18 18 LARI WHITEReady, Wiking...
- - - 14 TIMMCGRAW/AN | Want Is A Lite 9 9 9 9 PAMTILLIS/The River And... 22 22 22 22 JEFF CARSON/The Car 17 20 23 20 LINDA DAVIS/Some Things Are... - - 10 18 TERRI CLARKA | Were You
- - - 14 COLLIN RAYEA Think About You 9 9 9 9 TRACY BYRD/Heaven In My.. 34 34 34 22 COLLIN RAYE/Not That Different 17 20 23 20 MANDY BARNETT/Now That's Ai... S - 18 JOHN ANDERSON/Long Hard Lesson ..
31 14 14 14 SHANIA TWAINAN..) 'm Outta... 18 18 18 9 ALABAMA/M Works 34 34 34 22 WADE HAYESMWnat | Meant To Say - - 24 20 JAMES BONAMY/She's Got A Mind... S 18 TIM MCGRAW/AN | Want Is A Life
31 14 14 14 WADE HAYESWhat | Meant To Say - - 9 8 MINDY MCCREADY/Ten Thousand Angels 23 23 34 22 ALAN JACKSONA'N Try - - 23 20 RICH MCCREADY/Mangi' On - - - 18 COLLIN RAYE/ Think About You
31 31 31 14 COLLIN RAYE/Not That Ditierent 9 9 8 STEPHANIE BENTLEYMWho's That Gir 23 23 23 22 DAVID LEE MURPHY/Out With A Bang 57 12 12 12 TIMMCGRAW/CanY Be Realty Gone 40 40 40 15 SHANIA TWAIN/(H. ) I'm Outta. ..
31 31 14 14 TERRI CLARK/When Bay Meets Girl - 9 9 9 JEFF CARSONHoidin® Onto... - - 6 16 BLACKHAWNAImOSt A Memary Now 55 49 12 12 SHANIA TWAIN/(H..) I'm Outta... 40 4D 40 15 COLLIN RAYE/Not That Ditterent
14 14 14 14 DOUG SUPERNAW/MNOI Enough Hours... - 9 9 9 BRYAN WHITETm Not Supposed... - - - 16 AARDN TIPPINWithout Your Love §8 49 12 12 RICKY SKAGGS/Solid Ground 28 28 40 15 WADE HAYESAWhat | Meant To Say
31 31 14 14 FAITH HILU Matiers To Me 9 9 9 § FRAZIER RIVER/She Got What She... 16 16 16 16 MARK CHESNUTT/t Wouldn't Hurt... 58 12 12 12 FAITHHILL/R Matters To Me 40 40 15 15 DOUG SUPERNAW/Not Enough Hours...
31 31 31 14 JOHN M. MONTGOMERY/Cowboy Love 9 9 9 9 EMILIO/Even | Tried 6 6 16 16 BILLY DEANI's What | Do 14 12 12 12 DOUG STONE/Bom In The Dark 40 40 15 15 JOE DIFFIE/Bigger Than..
14 14 14 14 BRYAN WHITE/Rebecca Lynn - - - 9 COLLIN RAYEN Think About You S 6 16 BRYAN WHITET'm Not Supposed... 50 30 12 12 REBAMCENTIRERing On Her.. 15 15 15 15 AARON TIPPINThats As Close..
) P 7 CAMEL
WPOC/Baitimore WDSY/Pittshurgh AR T COUNTRY| | KMLE/Phosnix WQYK/Tampa WRBQ/Tampa
2] (410) 366-3633 (412) 471-9950 108 (602) 264-0108 (813) 576-6055 (813) 287-1047
s Moody/Cole Aurand/DeCario Holly/Foster 0.5 Fae Martin/Roberts W Lane
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARMISTAMLE
W 2w LW TW W 2w LW W IW 2w LW TW W 2W LW TW W W LW TW
34 38 38 38 GEORGE STRAIT/ Know She Sull... 40 40 40 40  ALAN JACKSONTY Try 34 34 34 34 RHETT AKINS/She Said Yes 16 24 32 32 GARTH BROOKS/The Beaches Ot.. 45 45 45 45 RHETT AKINS/She Said Yes
34 38 38 38 GARTH BROOKS/The Beaches Of.. 40 40 40 40 GEORGE STRAITA Know She Stil.. 26 34 34 34 ALAN JACKSONAY Try 16 24 32 32 ALAN JACKSONY Try 25 25 45 45 DIAMOND RIO/MWalkin' Away
33 38 38 38 MARTINA MCBRIDE/Wid Angeis 35 38 38 40 MARTINA MCBRIDEAiK Angels 34 34 34 34 GARTHBROOKS/The Beaches Of.. 16 16 24 32 TRACY LAWRENCEM You Loved Me 45 45 45 45 WADE HAYESWhai | Meant To Say
26 26 34 38 TRACY LAWRENCE/ You Loved Me 25 25 25 40 DIAMOND RIOMWalkin® Away 26 34 34 34 DIAMOND RIO/Walkin Away 16 24 32 32 PATTY LOVELESS/You Can Fee! Sad 25 25 45 45 ALAN JACKSONTY Try
38 38 38 38 ALAN JACKSONTY Try 35 38 38 35 COLLIN RAYE/Nol That Ditierent 34 34 34 34 PATTY LOVELESS/You Can feel Bad 24 32 32 32 MARTINA MCBRIDEMId Angels 25 25 25 45 WYNONNATTo Be Loved By You
34 38 38 38 UNDA DAVIS/Some Things Are 25 25 35 35 PATTY LOVELESS/You Can Feel Bad 34 34 34 34 GEORGE STRAIT/ Know She Stifl.. 32 32 32 32 GEORGE STRAITA Know She Still.. 25 25 25 45 TRACY LAWRENCEM You Loved Me
26 34 38 38 WYNONNA/To Be Loved By You 38 35 38 35 TRACY LAWRENCEA You Loved Me 34 34 34 34 MARTINA MCBRIDEMiID Angels 16 16 24 32 WYNONNA/To Be Loved By You 25 25 25 45 DAVID LEE MURPHY/Out With A Bang
26 34 38 38 PATTY LOVELESS/You Can Feel Bad 25 3B 40 35 GARTH BROOKS/The Beaches Of.. 26 26 26 34 TRACY LAWRENCE/M You Loved Me 16 16 16 24 DIAMOND RIOWatkin' Away 25 25 45 45 MARTINA MCBRIDEMWi Angels
26 26 26 34 DIAMOND RIOAVakin' Away 25 25 25 35 NEAL MCCOY/You Gotta Love That 26 26 26 34 WYNONNA/To Be Loved By You 16 16 16 24 CLAY WALKERMypnotize The Moon 18 25 25 45 NEAL MCCOY/You Gotia Love That
26 26 26 26 CLAY WALKERMypnotize The Moon 25 25 35 35 RICOCHETMWnat Do | Know 26 26 26 34 LONESTARMNo News 32 32 32 18 WADE HAYES/Wnat | Meant To Say 25 45 45 45 COLLIN RAYEMNot That Different
26 26 26 26 MARK CHESNUTTAt Woukdn' Hurt... 25 25 25 35 WYNONNA/To Be Loved By You 26 26 26 26 MARK CHESNUTT/It Wouldn't Hurt . 32 32 32 18 COLLIN RAYE/Not That Different 45 45 45 45 ODARYLE SINGLETARY/Too Much Fun
26 26 26 26 ALABAMA Works 25 38 40 35 UNDA DAVIS/Some Things Are... 26 26 26 26 RICOCHETWhat Do | Know 16 16 16 16 RHETT AKINS/She Said Yes 25 45 45 45 LARI WHITE/Ready, Willing...
26 26 26 26 LORRIE MORGAN/Standing Tal 25 25 25 25 RHETT AKINS/She Said Yes 26 26 26 26 JO DEE MESSINAMeads Carolina.. 10 10 16 16  ALABAMAM Works - - - 28 TIMMCGRAW/AI | Want Is A Life
26 26 26 26 MANDY BARNETT/Now That's All.. 25 25 25 25 LONESTARMNo News 26 26 26 26 CLAY WALKERHypnotize The Moon 16 16 16 15 JAMES BONAMY/She's Got A Mind... 18 28 28 28 MINDY MCCREADY/Ten Thousand Angels
26 26 26 26 JAMES BONAMY/She's Got A Mind... 7 25 25 25 AARON TIPPINWithout Your Love 26 26 26 26 MAVERICKS/Al You Ever Do... 10 16 16 16 TRACY BYRDHeawen in My.. 28 28 28 28 LONESTARNO News
26 26 26 26 DARYLE SINGLETARY/Too Much Fun 25 25 25 25 CLAY WALKERMypnotize The Moon 26 26 26 26 NEAL MCCOY/You Gotta Love That 10 16 16 16 MARK CHESNUTT/R Wouldn't Hurt... - - - 20 FAITHHILL/Someone Else's Dream
24 26 26 26 PAMTILLIS/The River And... 10 25 25 25 LEE ROY PARNELL/Hearts Desire 26 26 26 26 LINDA DAVIS/Some Things Are.. 16 16 16 16 LINDA DAVIS/Some Things Are.. 18 18 18 28 TRACY BYRD/Meaven in My..
26 26 26 26 RHETT AKINS/She Said Yes 7 25 25 25 BILLY DEANALS What | Do 13 26 26 28 LAR . Wilkng... - - 10 18 FAITH HLL/Someone Eise’s Dream 18 18 18 25 ALABAMAM Works
20 24 26 26 LONESTARMNO News 10 25 25 25 PAMTILLIS/The River And... 13 26 26 26 PAM TILLIS/The River And... 10 16 16 16 LONESTARMNO News 18 18 25 25 JAMES BONAMY/She's Got A Ming...
24 26 26 26 KEITH STEGALL/1969 7 7 25 25 MAVERICKS/AN You Ever Do... 13 26 26 26 LEE ROY PARNELL/Meart’s Desire 16 16 16 16 NEAL MCCOY/You Gotta Love That 25 25 25 28 GARTH BROOKS/The Beaches Of...
20 24 26 25 TRACY BYROMHeaven in My.. 10 25 25 25 ALABAMAM Works 13 13 13 26 BILLY DEANMS What | Do 10 10 10 16 JO DEE MESSINAHeads Carokna. 25 2525 28 mnxmfsu\mmmwm
20 24 26 26 NEAL MCCOY/You Golta Love That - 26 25 25 SHANIA TWAINYou Win My Love 13 13 13 26 DARYLE SINGLETARY/Too Much Fun 10 16 16 16 LEE ROY PARNELLMearT's Desire 28 18 25 25 UNDA DAVIS/Some A
20 20 24 28 MINDY MCCREADY/Ten Thousand Angels - - 25 JOHNM MONTGOMERYAong As | Live 13 13 13 26 TRACY BYRD/Meaven In My.. 16 16 16 16 DARYLE SINGLETARY/Too Much Fun 25 25 25 25 PATTY LOVELESS/You Can Feel Bad
20 24 26 28 LEE ROY PARNELL/Heart's Desire 7 7 25 FAITH HiLL/Someone Eise’s Dream 13 13 13 13 EMILIOEven If ) Tried 10 10 10 16  AARON TIPPIR/Without Your Love 28 28 28 25 MAVERICKS/AJ You Ever Do...
16 24 26 26 EMILIO/Even it | Tried 10 10 25 TRACY BYRD/Heaven ln My... 13 13 13 13 ALABAMAI Works - 10 16 15 SHANIA TWAINYou Win My Love 18 18 25 25 LORRIE MORGAN/Sanding Tal
- 16 24 28 SHANIA TWAINYou Win My Love 10 10 10 25 DARYLE SINGLETARY/Too Much Fun 13 13 13 13 CHELY WRIGHT/The Love That We... 16 16 16 16 LARI WHITE/Ready, Witing... 18 18 25 25 RICOCHETMWhat Do | Know
20 20 24 28 RICOCHETWhat Do 1 Know 7 10 10 25 BLACKHAWI/Aimost A Memory Now 13 13 13 13 KEITH STEGALU/1969 12 12 12 12 CLINY BLACKAIfe Gets 25 25 25 25 (IORGESTMTAWSMSM
16 20 20 24 JO DEE MESSINAMeads Carolina. 10 10 10 10 LOARIE MORGAN/Sanding Tal 13 13 13 13 JAMES BONAMY/She's Got A Mind... 32 32 32 12 There Aint. 28 28 28 25 CLAY WALKER/Hypnotize The Moon
- 16 20 20 AARON TIPPINWithout Your Love 7 10 10 10 EMILIO/Even If | Tried 13 13 13 13 FRAZIER RIVER/She Got What She... 12 12 12 12 JEFF CARSON/The Car 18 2525 25 MMW
16 20 20 BOBBIE CRYNER/You'd Think He'd. 10 10 10 18 LARS WHITE/Ready. Willing. 13 13 13 SHANIA TWAINYou Win My Love 12 12 12 12 TERRI CLARK/When Bay Meets Girl 25 25 25 25 CLINT BLACKALfe Gets Away
- 16 20 20 JEFF CARSONMoidin' Onto... - - - 18 TOBY KEITH/Does That Biue. 13 13 13 BLACKHAWK/AImost A Memory Now 32 32 18 12 JOE DIFFIE/Bigger Than 45 45 25 25 BUACKHAWKALke There Aint
16 20 26 MARCUS HUMMONGod's Country 7 7 7 7 OWIGHT YOAKAWGone (Thatl Be Me) - 13 13 13 FAITH HitL/Someone Eise’s Dream 12 12 12 12 FAITHHILUR Matters To Me 45 25 25 25 TRACY BYRDAove Lessons
- - 16 28 JOHN M. MONTGOMERY/Long As | Live 7 7 7 7 JAMES BONAMY/She's Got A Mind. - - 13 13 BRYAN WHITEN'm Not Suppased 12 12 12 12 TiM MCGRAW/Can't Be Reatty Gone 25 25 25 25 TERRI CLARK/When Boy Meets Girl
- - 16 20 LAR! WHITEReady, Wiing... 7 7 7 7 MARKCHESNUTT/ Wouldn't Hurt - - -1 HUMMON/God's Country 18 12 12 12 JOHN M. MONTGOMERY/Cowboy Love 45 25 25 25 JOE DIFFIEBigpes Than ..
- - 16 20 BILLY DEANAYs What | Do - 7 7 7 JOHNBERRY/Every Time My. 13  TERRf CLARKA | Were You 32 18 12 12 DOUG SUPERNAA/Not Enough Hours 25 25 25 25 HERNDON & BENTLEY/Heart Hall Empty
- - - 16 FAITH HiLL/Someone Eise's Dream - 7 7 7 MANDY BARNETTNow That's Al . 13 JOHN M MONTGOMERY/Long As | Live 12 12 12 12 PAMTILLIS/Deep Oown 45 45 45 25 FAITH HILL/R Matiers To Me
o - - 16 TIM MCGRAW/AN | Want Is A Life - 7 7 71 JEFF CARSONHoidur' Onto... 12 12 12 12 AARON TIPPIN/That's As Close.. 25 25 25 25 ALAN JACKSONTal, Tall Trees
26 34 33 6 DAVID LEE MURPHY/Out With A Bang - 7 7 7 BAKER & MYERS/Years From Here 32 18 12 12 SHANIA TWANAT..) 'm Outta... 45 45 45 25 JOHN M. MONTGOMERY/Cowboy Love
7 7 7 7 WMINDY MCCREADY/Ten Thousand Angels 12 12 12 12 BAYAN WHITE/Rebecca Lyan 18 18 18 18  SMOKIN' ARMADILLOSA.et Your Heart
7 7 7 7 KeiTHSTEGALU/1989 © - 10 18 BLACKHAWK/Amost A Memory Now -+ - 18 18 STEPHANIE BENTLEYMWNO'S That Gint
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PLAYS ARTISTAITLE PLAYS ARTISTATITLE PLAYS ARTISTAITLE PLAYS ARTISTATITLE PLAYS ARTISTAITLE
W W LW TW W W LW TW IW W LW TW I W LW TW W W LW TW
26 31 33 33 GARTH BAOOKS/The Beaches Of . 22 22 30 30 WYNONNA/To Be Loved By You 25 25 25 36 MARTINA MCBRIDEWiK Angels 25 35 35 35 JOHN M. MONTGOMERY/Cowboy Love 35 35 35 35 GARTH BROOKS/The Beaches Of..
33 33 33 33 MARK CHESNUTT/M Wouldn't Hurt... 30 30 30 30 WADE HAYES/What | Meant To Say 25 25 36 36 DARYLE SINGLETARY/Too Much Fun 35 35 35 35 CLAY WALKERHypnotize The Moon 35 35 35 35 FAITH HILL/! Matters To Me
26 33 33 33 LINDA DAVIS/Some Things Are... 30 30 30 30 ALABAMA/I Works 25 25 36 36 GEORGE STRAITA Know She Stitl. 35 35 35 35 ALAN JACKSON/'I Try 18 18 25 35 LONESTARMNo News
33 33 33 33 ALAN JACKSONIH Try 22 22 30 30 PATTY LOVELESS/You Can Feel Bad 35 36 36 36 ALAN JACKSONTN Try 25 35 35 35 DOUG SUPERNAWMNot Enough Hours.. 18 25 25 35 TRACY BYRD/Heaven tn My..
26 26 26 33 TRACY LAWRENCEA You Loved Me 30 30 30 30 GARTH BROOKS/The Beaches Of.. 25 25 36 36 GARTH BROOKS/The Beaches Of. 25 25 35 35 WADE HAYESWhat | Meant To Say 25 25 35 35 CLAY WALKERHypnotize The Moon
26 31 33 33 PATTY LOVELESS/You Can Feel Bad 30 30 30 30 BLACKHAWK/Like There Ain't. 25 25 25 25 LINDA DAVIS/Some Things Are.. 25 25 25 35 LEE ROY PARNELLMeart's Desire 25 35 35 35 MARTINA MCBRIDEMd Angels
26 26 26 33 MARTINA MCBRIDEWHA Angels 22 22 30 30 WMARTINA MCBRIDEMWIlD Angels 25 25 25 25 DIAMOND RIOMWalkin' Away 25 25 25 35 GEORGE STRAITA Know She Sll... 25 35 35 35 GEORGE STRAITA Know She Stil...
26 31 33 33 NEAL MCCOY/You Gotta Love That 30 30 30 30 RHETT AKINS/She Said Yes 12 12 25 25 LARI WHITE/Ready. Willing .. 25 25 25 35 MARK CHESNUTT/It Wouldn't Hurt... 35 35 35 35 PATTY LOVELESS/You Can Feel Bad
26 26 33 33 GEORGE STRAITA Know She Sti... 30 30 30 30 GEORGE STRAITA Know She Still... 25 25 25 25 RICOCHETAWhal Do | Know 35 25 25 35 GARTH BROOKS/The Beaches Of... 35 35 35 35 ALAN JACKSONTH Try:
26 26 26 26 RHETT AKINS/She Saif Yes 22 22 22 30 CLAY WALKERHypnotize The Moon 12 12 25 25 RHETT AKINS/She Said Yes 35 35 35 25 FAITH HILL/it Matters To Me - - - 25 COLLIN RAYE/ Think Adout You
26 26 26 26 ALABAMAVIt Works 22 22 22 30 DIAMOND RIO/Walkin' Away 25 25 25 25 TRACY LAWRENCEA You Loved Me 35 35 35 25 AARON TIPPINThat's As Close.. 18 18 25 25 FRAZIER RIVER/She Got What She..
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= - 18 18 BLACKHAWK/AIMOSt A Memory Now 13 13 TERRI CLARK/H | Were You o - 12 TIMMCGRAW/AI | Want Is A Life 20 18 18 10 JEFF CARSONMoldin’ Onto.. - - 18 FAITHHILL/Someone Ete’s Dream
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18 18 18 18 PAM TILLIS/The River And... 5 § 13 JOE DIFFIEZC-0-U-N-T-R-Y 7 T RICKY SKAGGS/Back Where We Belong 10 § § 5 RICOCHETAVhat Do t Know 18 18 18 18 LEE ROY PARNELLMeart's Desire
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31 31 31 37 GEORGE STRAITA Know She Still... 25 25 25 35 NEAL MCCOY/You Gotta Love That 28 35 35 28 GARTH BROOKS/The Beaches Of 37 37 37 37 GARTH BROOKS/The Beaches Of. 21 34 34 34 RHETT AKINS/She Said Yex
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- 24 FAITH HILL/Someone Else’s Dream = 8 15 15 FAITH HILL/Someone Eise’s Dream - - - 10 JOOEE MESSINAHeads Carolina. < - = 14 TIMMCGRAW/AN | Want Is a Life
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25 25 25 26 MARK CHESNUTT/M Wouldn't Hurt... 28 28 28 40 CLAY WALKER/MHypnotize The Moon 17 17 17 25 ALABAMA/It Works 26 26 26 26 CLAY WALKERHypnotize The Moon 26 26 26 26 RHETT AKINS/She Said Yes
15 25 25 26 OARYLE SINGLETARY/Too Much Fun 19 28 28 28 OARYLE SINGLETARY/Too Much Fun 17 17 25 25 MARK CHESNUTT/It Wouldn't Hurt.. 19 26 26 26 PAM TILLIS/The River And 26 26 26 26 DARYLE SINGLETARY/Too Much Fun
25 25 25 26 CLAY WALKERMHypnotize The Moon 28 28 28 28 DOUG SUPERNAW/MNot Enough Hours. . 25 25 25 25 DIAMOND RIOMWaikin' Away 26 26 26 26 WYNONNA/To Be Loved By You 26 26 26 26 LINDA DAVIS/Some Things Are...
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15 15 13 13 TERRI CLARKAWhen Boy Meets Gin 19 14 14 14 JOHN BERRY/Every Time My... - = - 10 TIMMCGRAW/AI | Want Is A Life - - 19 19 JOE DIFFIEC-O-UN-TRY 37 18 18 18 DOUG SUPERNAW/MNot Enough Hours.
44 15 13 13 DOUG SUPERNAW/MNot Enough Hows... - - 14 14 JOHN M. MONTGOMERY/Long As | Live 10 10 10 10 LORRIE MORGAN/Standing Tali 12 12 12 12 SHANIA TWAIN/{I. .} I'm Outta... 18 18 18 18 AARON TIPPIN/That's As Close...
415 1513 43 FAITH HILL/X Matters To Me =+ = .= 14 COLLIN RAYEA Think About You " 10 10 10 10 KERH STEGALL/1969:. .38 12 12: 1Z - JOE OIFFEMigger Than... X 37 26 18 W< SHANIA TWAINAK..) T Outtzs..
44 44 44 13 JOE DHFIEBigger Than... - - - 4 JODEE MESSINAHeads Carolina... 8 8 8 8 ALABAMA/R Piclures 26 38 38 12 MARTINA MCBRIDEMW:d Angels 18 18 18 18 BRYAN WHITE/Rebecca Lynn
44 15 13 13 SHANIA TWAIN/(IE..) 'm Outta .. 14 14 14 ALABAMANL Works 8 8 & B8 CLINTBLACKAIfe Gets Away 38 12 12 12 REBA MCENTIRERing On Her. 18 18 18 18 GEORGE STRAIT/Check Yes O No

waany americanradiohistorvy com



www.americanradiohistory.com

72 R&R March1, 1996

COUNTRY SONG INDEX

RHETT AKINS She Said Yes (Decca 55085)
Prod: Mark Wright Wr: Joe Doyle, RhettAkins Pub: BMG-Songs Inc., Tree Publishing
Company Inc., Mike Curb, (ASCAP,BMI) Mgr: Starstruck Entertaiment

ALABAMA It Works (RCA 64473-2)

Prod: Emory Gordy Jr, Alabama Wr: Mickey Cates, MarkAlan Springer Pub: Alabama
Band Music (a division of Wildcountry Inc., EMI Blackwood Music Inc.(all rights obo
Mark Alan Springer Music administered by EMI Blackwood Music Inc.) (ASCAP,BMI)
Mgr: IMS

JOHN ANDERSON Long Hard Lesson Leamed (BNA 66810)

Prod: James Stroud, JohnAnderson Wr: John D.Anderson, DonnaAnderson, Michael
A. Anderson  Pub: Polygram International Publishing, Inc./Ranger Bob
Music(ASCAP}and Murrah Music Corp.{BM1) Mgr: Bobby Roberts Company, Inc.

STEVE AZAR Someday (River North 1172)

Prod: Joe Thomas Wr: Steve Azar, A.J. Masters, Bob Regan Pub: Mumah Music
Corp./Top Of The Levy Music(adm. by Murrah Music Corp./On The Wall Music, Inc.(adm.
by Copyright Management Inc.,\BMIVAMR Publications, Inc/Sierra Home Music(adm.
by AMR Publications, Inc.{ASCAP) Mgr: Thoroughbred Artist Mgmt.

BAKER & MYERS Years From Here (MCG/Curb 1191)
Prod: Nelson Larkin, Michael Hollandsworth Wr: Gary Baker, Frank J. Myers, Jerry
Williams Pub: Zomba Enterprises Inc., Dixie Stars Music, Zomba Songs Inc., Tuneover
Music Inc. (administered by Zomba Songs Inc.)(ASCAP,BMI) Mgr: Falcon Management

MANDY BARNETT Now That's All Right With Me (Asylum/EEG)

Prod: Kyle Lehning, Bill Schnee Wr: Kostas, Tony Perez Pub: Songs Of Polygram
Intemational Inc., SevenAngels Music (administered by Songs of Polygram Intemational,
Inc (BMI) Mgr: Dan Cleary Management Associates

JOHN BERRY Every Time My Heart Calls Your Name (Capitol 28495)
Prod: Jimmy Bowen for Lynwood Productions, Chuck Howard for Diamond Struck
Productions Wr: J.B. Rudd, Gary Heyde Pub: EMI Tower Street Music (Adm. by EMI
Blackwood Musicinc.}(BMI) Mgr: Corlew-O'Grady

CLINT BLACK Life Gets Away (RCA 6444-2)

Prod: James Stroud, Clint Black Wr: Coint Black Hayden Nicholas, Thom Schuyler
Pub: Blackened Music (administered by Irving Music), EM! Blackwood Music Inc.,
Bethlehem Music (All Rights for Bethiehem Controlied and Administered by EMI
Blackwood Music inc.}(BMI) Mgr: Left Bank Management

BLACKHAWK Almost A Memory Now (Arista 2975)

Prod: Mark Bright(EMI Nashville), Mike Clute, Tim DuBois  Wr: Dale Oliver, Dave
Robbins, Van Pub:

WB Music Corp.(ASCAPYEMIApnil Music Inc., Joe David Music (ASCAFSiroudacaster
Music(BMI) Mgr: Rick Alter Management

JAMES BONAMY She’s Got A Mind Of Her Own (Epic 78220)
Prod: Doug Johnson Wr: Billy Livsey, Don Schiitz Pub: Irving Music Inc., New Hayes
Music, New Don Songs (BMI,ASCAP) Mgr: Halimark Direction Company

LISA BROKOP She Can't Save Him (Capitol 10303)
Prod: Jerry Crutchfield Wr: Liz Hengber, Bob Regan Pub: Starstruck Writer's Group
Inc, AMR Publications Inc (ASCAP) Mgr: Mascioli Entertainment

GARTH BROOKS The Beaches Of Cheyenne (Capitol 10332)

Prod: Allen Reynolds Wr: Dan Roberts, Bryan Kennedy, Garth Brooks Pub: Oid
Boats Music, EMI April Music Inc., Rope and Dolly Music, Major Bob Music

Inc., No Fences Music (adnummared by Major Bob Music Company Inc.)(ASCAP) Mgr:
GB Management

JUNIOR BROWN My Wife Thinks You're Dead (MCG/Curb 1193)
Prod: Junior Brown Wr: Junior Brown Pub: Mike Curb Music/Jamieson Brown
Music{BMI) Mgr: Frank Callar/FCC Mgt.

TRACY BYRD Love Lessons (MCA 55102)

Prod: Tony Brown Wr: Jery Kilgore, Ted Hewitt. Monty Powell, Sarah Majors Pub:
Saddle Tan Music, Hewitt Music, Acufi-Rose Music Inc (ASCAP,BMI) Mgr: Ritter-Carter
Management

JEFF CARSON The Car (MCG/Curb 1171)

Prod: Chuck Howard Wr: C. Michael Spriggs, Gary Heyde Pub: Diamond Storm
Music, Inc., EMI-Tower Street Music Inc., (administered by EMI Blackwood Music Inc.
(BMI) ugr: Marv Dennis & Associates

JEFF CARSON Holdin’ Onto Something (MCG/Curb 1214)

Prod: Chuck Howard Wr: Thom McHugh, Tom Shapiro Pub: Kicking Bird Music,Inc./
Thomahawk Music(BMIyHamstein Cumbertand Music/Diamond Struck Music(Adm. by
Mike Curb Music)(BMI) Mgr: Marv Dennis & Associates

MARK CHESNUTT It Wouldn’t Hurt To Have Wings (Decca 55164)
Prod: Tony Brown Wr: Jerry Foster, Roger Lavoie, Johnny Morris Pub: Wamer-
Tameriane Publishing Corp., Miss Holly Music and Hapsack Music, Great Galen (BMI)
Mgr: BDM Management

TERRI CLARK If | Were You (Mercury 106)
Prod: Keith Stegall, Chris Waters Wr: Teri Clark
Pub: Sony Tree Pub. Co., Inc.(BMI) Mgr: Woody Bowles Co.

PHILIP CLAYPOOL The Strength Of A Woman (Curb 1207)
Prod: Jerry Crutchfield Wr: Philip Kennard Claypool Pub: Mike Curb Music (BMI)
Mgr: Bill Carter Management

ROB CROSBY Lady's Man (River North 51416)
Prod: Jerry Crutchfield Wr: Rob Crosby, Gary Cotton Pub: Music Corporation of
America Inc., Santee River Songs (BMI) Mgr: Sharon Eaves Management

BOBBIE CRYNER You'd Think He'd Know Me Better (MCA 55167)
Prod: Barry Beckett, Tony Brown Wr: Bobbie Cryner
Pub: Lonesome Dove Music/Ensign Music Corp.(BMI) Mgr: Evelyn Shriver Mgmt.

LINDA DAVIS Some Things Are Meant To Be (Arista 2896)
Prod: John Guess Wr: Michael Garvin, Gordon Payne Pub: Noctumal Eclipse Music,
Michael Garvin Music, Ensign Music Corp.(BMI) Mgr: Starstruck Entertainment

CURTIS DAY The Truth Is Hard To Swallow (Asylum /EEG 9443)
Prod: Kevin Beamish, Kyle Lehning Wr: Troy Martin, Philip John Russell Pub: Wamer-
Tamerlane Publishing Corp.,BMI Mgr: L&P Management/Welch Entertainment Group

BILLY DEAN It's What | Do (Capitol 58526)

Prod: Tom Shapiro Wr: Chuck Jones, Tom Shapiro Pub: Hamstein Cumberiand
Music, Tomn Shapiro Music, Mike Cur Music, Diamond Struck Music (BMI) Mgr: Starstruck
Entertainment

DIAMOND RIO Walkin’ Away (Arista 2934)

Prod: Mike D. Clute, Tim DuBois, Diamond Rio Wr: Annie Roboff, Craig Wiseman
Pub: Almo Music Corp.,Anwa Music, Daddy Rabbit Music (ASCAP) Mgr: Intemational
Artist Management

JOE DIFFIE C-0-U-N-T-R-Y (Epic 78246)

Prod: Johnny Slate, Joe Diffic Wr: Ed Hill, Ron Harbin, Dusty Drake Pub: New
Haven Music, Inc.(BM1), Music Hill Music(BMI) admin. by New Haven Music, inc.(BM1),
Sony/ATV Tunes LLC d/b/a Cross Key Publishing Co.,Inc.(ASCAP), Kim Williams
Music(ASCAP), Dusty Drake Music Group{BMI) Mgr: image Management Group

EMILIO Even If | Tried (Capitol 32392)

Prod: Bary Beckett Wr: Chris Faulk, Nettie Musick, Bob Regan Pub: Tom Collins
Music Corporation, AMR Publication Inc., Sierra Home Music (BMI,ASCAP) Mgr:
Refugee Management

TY ENGLAND Redneck Son (RCA 66522)
Prod: Garth Fundis Wr: Randy Thomas, Bob Carfisle Pub: Jacque Remembers
Music(ASCAP) Mgr: Bob Doyle & Associates Inc.

FRAZIER RIVER She Got What She Deserves (Decca 55173)

Prod: Mark Wright Wr: Jenny Yates, Bobby Fischer, Charlie Black Pub: Criterian
Music Corp., Escodilla Muisc, Bobby Fischer Music, Songs In Black ind (administered
by (CMI) (ASCAP.SESAC) Mgr: Halimark Direction

4RUNNER Ripples (Polydor 101)

Prod: Buddy Cannon, Larry Shell Wr: Tony Haselden Pub: Millhouse Music,AshWords
Music (All nights managed worldwide by Songs Of PolyGram Int| Inc (BMI) Mgr:
Starstruck Entertainment

WADE HAYES What | Meant To Say (Columbia/CRG 66412)
Prod: Don Cook Wr: Don Cook, Sam Hogin, Jim McBride Pub: Sony Tree Publishing
Company Inc., Don Cook Music, Katy’s Rainbow, Sony Cross Keys Publishing Company
Inc., Mill Village Music (BMI,ASCAP) Mgr: Mike Robertson Management

TY HERNDON & STEPHANIE BENTLEY Heart Half Empty (Epic 78073)
Prod: Doug Johnson, Ed Seay Wr: Gary Bu, Desmond Chitd Pub: Gary Burr Music
Inc., MCAMusic Publishing (a division of MCAMusic Inc.), EMIApril Music Inc., Desmobile
Music Comapny Inc. (ASCAP) Mgr: Image Management

MARCUS HUMMON God 's Country (Columbla 78251)

Prod: Monroe Jones Wr: Marcus Hummon, Butch Curty

Pub: Careers-BMG Musoc Publishing, Inc.(BMI), Floyd's Dream Music, BMG Songs,
inc.(ASCAP) Mgr: Creative Trust

ALAN JACKSON 1l Try (Arista 2941)
Prod: Keith StegallWr: Alan Jackson Pub: WB Music Comp., Yee Haw Music (ASCAP)
Mgr: Real World Tours Inc.

BRETT JAMES Worth The Fall (Career 2935)

Prod: Steve Bogard, Mike Clute Wr: Brett James Pub: Longitude Music Company,
August Wind Music, Coyote Moon Music, Brett James Music (BMI) Mgr: Starstruck
Entertaiment

TOBY KEITH Does That Blue Moon Ever Shine On You (Polydor 108)
Prod: Nelson Larkin, Toby Keith Wr: Toby Keith
Pub: Polygma Int'l, Inc./Tokeco Tunes/Bill Green Music(BMI) Mgr:

TRACY LAWRENCE If You Loved Me (Atlantic 6546)
Prod: Don Cook Wr: Pual Nelson, Tom Shapiro Pub: Sony Tree Publishing Company Inc.,
Teree Music, Hamstain Cumbertand Music , Ton Shapiro Music (BMI) Mgr: TLE. Management

LONESTAR No News (BNA 64472)

Wally Wilson Wr: Sam Hogin, Phil Bamhart, Mark D. Sanders Pub:
SonyTreeMsacPlbidmngvanylm Katy's Rainbow, Simply Imesisible Music, Starstruck
Witer's Group Inc., Mark D. Music (BMI,ASCAP) Mgr: Wiliam N. Carter Management

PATTY LOVELESS You Can Feel Bad (Epic 78209)

Prod: Emory Gordy Jr. Wr: Matraca Berg, Tim Krekel Pub: Longitude Music Company,
August Wind Music, Great Broad Music, Mighty Nice Music (administered by Bluewater
Music Corporation (BMI) Mgr: Fitzgerald-Hartley

MAVERICKS All You Ever Do Is Bring Me Down (MCA 55154)

Prod: Don Cook, Raul Malo Wr: Raul Malo, Al Anderson Pub: Sony Tree Publishing
Company, Raul Malo Music, Mighty Nice Music, AlAndersongs (all rights obo Raul Malo
Music administered by Sony Music Publishing) (BMI) Mgr: Frank Callar/FCC Mgt.

MARTINA McBRIDE Wild Angels (RCA 64437)

Prod: Martina McBride, Paul Worley, Ed Seay Wr: Matraca Berg, Gary Harrison, Hasry
Stinson Pub: Longitude Music Company, August Wind Music, Great Broad Music
(administered by Longitude Music Company), Sony Tree Publishing Company Inc., (BMI)
Mgr: Bruce Allen Talent

NEAL McCOY You Gotta Love That (Atlantic 6565)

Prod: Barry Beckett Wr: Jess Brown, Brett Jones Pub: Almo Music Corp., Bamatuck
Music Inc., Iving Music Inc., Kybama Music inc. (ASCAPBMI) Mgr: Management
Associates Of Dallas

RICH McCREADY Hangin’ On (Magnatone 1042)
Prod: Brian Dean Maher Wr: Rich McCready, Brian Dean Maher, Kevin Hurley, David
Ingram Pub: Magnatone Music Publishing (ASCAP) Mgr: Speer Artist Management

TIM McGRAW All | Want Is A Life (Curb)

James Stroud, Byron Gallimore Wr: Tony Mullins, Stan Munsey, Don Pfimmer Pub:
G.1.D. Music{ASCAP), RoyalHaven Music Inc/(BMI) Mgr: Breakfast Table Management

TIM McGRAW Can’t Be Really Gone (Curb 1188)

Prod: James Stroud, Byron Gallimore Wr: Gary Burr Pub: MCAMusic Publishing (a
division of MCA Inc), Gary Burr Music Inc. (all right controlled and administered by
MCA(ASCAP) Mgr: Breakfast Table Management

JO DEE MESSINA Heads Carolina, Tails California (Curb 1215)

Prod: Byron Gallimore, Tim McGraw Wr: Tim Nichols, Mark D. Sanders Pub: EMI
Blackwood Music Inc., Ty Land Music (all rights for Ty Land Music Controlled and
administered by EMI Blackwood Music Inc., Star Struck Writers Group Inc., Mark D.
Music (BMI,ASCAP) Mgr:

JOHN MICHAEL MONTGOMERY Long As | Live (Atlantic 6654)

Prod: Soon Hendricks Wr: Rick Bowles, Wil Robinson

Pub: Music(a divisionof Wild y, Inc)Makin'Chevys Music{BMi)Wonderand
Music, Inc./Will Robmsongs(BMI) Mgr. Hallman( Direction

LORRIE MORGAN Standing Tall (BNA 64354)
Prod: James Stroud Wr: Larry Butler, Ben Peters Pub: EMI Blackwoor Music Inc.,
Ben Peters Music (BMI} Mgr: Susan Nadler Management

DAVID LEE MURPHY Qut With A Bang (MCA 55153)
Prod: Tony Brown Wr: David Lee Murphy, Kim Tribble Pub: N2D Publishing, Brian's
Dream Publishing Mgr: D Management Company

LEE ROY PARNELL Heart's Desire (Career 2952)

Prod: Scott Hendricks, Lee Roy Pamell Wr: Cris Moore, Lee Roy Parnell Pub: Songs
of PolyGram Intemational Inc., Bamey And Amey Music, Lee Roy Parnelt Music (BMI)
Mgr: Mike Robertson Management

LEE ROY PARNELL When A Woman Loves A Man (Career 2862)

Prod: Scott Hendricks, Lee Roy Pamell Wr: Mark Luna, Rafe Van Hoy Pub: Major
Bob Music Company, Sony TreePublishing Company Inc., True South Music (ASCAP.BMI)
Mgr: Mike Robertson Management

PERFECT STRANGER Remember The Ride (Curb 1216)

Prod: Clyde Brooks Wr: Kim Williams, Michael Harrelt

Pub: Sony Cross Keys Pub. Co., Inc.Major Bob Music Co.,Inc.(ASCAP) Mgr: Tony
Tuthill, K.C.Austin

COLLIN RAYE | Think About You (Epic 78238)

Prod: John Hobbs, Ed Seay, Paul Worley Wr: Don Schiitz, Steve Seskin Pub: New
Don Songs/New Hayes Music/Love This Town Music(ASCAP) Mgr: Scott-Dean
Management

COLLIN RAYE Not That Different (Epic 078189)

Prod: Paul Worley, John Hobbs, Ed Seay Wr: Karen Taylor-Good, Joie Scott Pub:
W.B.M. Music, K.T. Good Music, Spoofer Music (administered by Balmur Inc) (SESAC,BMI)
Mgr: Scott-Dean M<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>