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Big Cleveland, Orlando Swap

For OmniAmerica, Nationwide
M OmniAmerica also sells WHK-AM to Salem

OmniAmerica Communications and Nationwide Communica-

| N S I D E

PUTTING THE BOB GRANT
EPISODE IN PERSPECTIVE

Six top Talk programmers debate WABGC/
NY’s decision to oust its most
controversial host.

Page 26 tions will swap stations in two cities, giving OmniAmerica three FMs

in Orlando and Nationwide three FMs in Cleveland. The deal was

DEALING WITH RADIO’S valued at $100 million by OmniAmerica Chairman/CEO Carl
FIVE DIRTIEST WORDS Hirsch; outside estimates place the value closer to $90 million.

The swap gives each group a competitive stronghold in a largely
unconsolidated city. Both will hold their respective market’s only three-
FM cluster.

Omni is getting Hot AC WOMX-FM/Orlando; it already owns

SWAP/See Page 22
|
i

KYCW-FM & KBKS-FM/Seaftle GM Gary
Taylor, WFOG-FM & WPTW-FM/Norfolk
OM/PD/MD Rich Hawkins, and KRWM/
Seattle GM Marijane Miiton tell how they
managed to survive the five dirtiest words
in radio: “This station has been sold.”
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L Ali-News Is Good News For KYW/Philly
KZON/Phoenix PD Chris Elliot, WWCD/ - CBS mainstay posts good Winter 96 Arbitron; ACs are on a roll

Cotumbus, OH PD Jane Purcell, and
consultant Randy Lane offer Alternative 1I-News KYW-AM/Philadelphia al-

THE INDUSTRY’S NEWSPAPER

KTWVA.A. Flags
Pohiman As VP/GM

KTWV-FM (The Wave)/Los

The success of these two stations repli- Angeles Station Manager/GSM

outlets suggestions on how to appeal to most always turns in its best showing cates NAC’s astounding recent achieve- Tim Pohlman -
listeners in the 25-34 demo. in the winter — bad weather and all — and  ments in many markets around the country. has been | 45N
Page 75 the Winter *96 Arbitron book was no excep-  In Detroit, for example, the debut of a new upped to VP/ ! \
tion. Thanks in part to the “blizzard of 96,” NAC didn’t dampen the mood at WJZZ- GM. Roger |§ .
qu_n. STE IN YHME MEWE® the station’s 9.1 was its best in two years. FM, which rose 2.6-3.4, NACWVMY (the Nadel, who s
OPLE IN THE NEW In other large-market ratings relcased in  former longtime rocker WLLZ-FM), de- had been run- : _
the last week, KKSF/San Francisco dis- buted witha 3.1. ning the NAC \ et J
* Eddie Reeves now Exec. VP/GM for played its best numbers in over a year and is Among other results: Tampa’s top three is:t’sr‘;;; ob“a;I; L -

Warner/Reprise Nashville finishers belong to Jacor ... CBS FM rock-

ers in Dallas and Houston rebounded in the

among a three-way tie for first among 25-

54s. San Francisco has two NACs, and since amving

: Erlc BrOOk-s a ppomted Virgin Sr. VP/ KKSF's principal competitor — Urban-slant- ~ winter ... and Pop/Alternative KFMB-FM | 4 CBS Radio
BCK MPSIC' Mlke Mack to Noo Trybe ed KBLX — also went up. registered its best showing in three years. i L Pohiman
GM; Dwight Bibbs becomes Noo Trybe/ AM, will con- ,
Virgin VP/Promo; Brenda Walker now  Dalios E} Wiarih o R § tinueas KFWB’s VP/GM.
Virgin Dir/A&R for Black Music _Banaa™ri. Woiin | - RUgiia E The Wave has been a real
. . ; force in music programming, and
* Mac Daniels appointed PD at H Fa'95 Wi'96 Fa'95 Wi'96 its most recent successes are a

WMZQ-AM & FM/Washington
* Peter Casey named PD for WBZ/Boston

KHKS-FM (CHR/Pop) 5.6 5.7
KKDA-FM (Urban) 46 5.4

WVEE-FM (Urban) 9.8 9.6
WKHX-FM (Country) 9.0 8.7

clear indicator of that,” said CBS
Radio President Dan Mason.

KBSG-AF (Oldies) 54 59
KIXI-AM (Nost) 43 57

! KVIL-FM (AC) 56 54 WSB-AM (Talk) 69 8.0 “We felt this was the right mo-
* Michael Atkinson now i zzgf-im (Country) 55 50 WNNX-FM (Alt) 6.0 62 KIRO-AM (N/T) 88 56 ! ment to give the station its own
o i -FM (Rock) 39 46 WSTR-FM (CHR/Pop) 6.1 6.1 KNDD-FM (Alt) 45 51 1 o d Tim fits that bill. He’s
R&R VP/Advertising | WBAP-AM (NT) 47 46 WPCH-FM (AC) 67 60 KVI-AM (Talk) 53 gl g o rmentalin e Wave
» John Stewart becomes | KPLX-FM (Country) 39 44 WSB-FM (AC) 56 5.9 KJR-FM (Oldies) 4.1 47 | Dceninstrumentalin the Wave's
PD for KCIN/Seatti | KRBV-FM (Urban/AC) 50 4.2 WALR-A'F (Urban/AC)5.3 5.0 KMPS-AF (Country) 5.0 4.6 e
or eattie KLUV-FM (Oldies) 39 4.0 WFOX-FM (Oldies) 4.2 45 KZOK-FM (Cl. Rock) 4.2 4.4 T'm thrilled to have the oppor-
= Jeff Garrison named PD | KTXQ-FM (Rock) 33 40 WHTA-FM (Uban) 39 4.3 KOMO-AM (FS) 37 43 :2:11;2, ;?at[);ZPﬁIVIfgrfrii l;ﬁtttiset
for KMLE/Phoenix e ks - T AT ———
Page 3 ~‘ ’; -"" = " e I gt S = L % I._. b, I .‘:n-__-,'."lf :73_ '»'.-.'.n,;.v:.-.—:; -‘.‘ o .-."I.-. POHLMA"/see Page 22
Cook Becomes PD | New Chancellor L.A., SF GMs | Bryan Now GM Of
| chrpop . For KIIS/L.A. m Raven-Stark gets nod for KZLAVPGM post; | SBS/NY Stations
| N pmmeeYoulordte (M9 1 Rahilly now VP/GSM Chiowitz adds GM duties at KABL & KBGG M Alonso exits to build
CHRRHYTHMIC i H
! JFUGEES Killi ; After two years as KHKS/ Chancellor Broadcasting Rick Eytcheson told R&R, his own radio group
. illing Me Softly (Ruffhouse/Columbia/CRG) I y y . .
| | Dallas’s PD, John Cook has tapped two West Coast VP/  *We feel we’re putting togeth- Spanish Broadcasting Sys-
| URBAN | been named PD at Gannett Ra- GMs this week: er one of the most creative and tem GM Alfredo Alonso is slat-
* H-TOWN A Thin Line Between Love ... (Jac-Mac/WB) i diosisters KIIS-AM & FM/Los * Bruce Raven-Stark has talented groups of people at ed to resign today (4/26) to tend
URBAN AC | Angeles. He been named VP/GM any radio station in to his publish-
e T et e e a— replaces at Nostalgia-Country America. The key ing and con-
Ak AP e T VT ] Steve Perun, combo KLAC-AM & was finding the right vention busi-
COUNTRY who will re- & KZLA-FM/Los leader for that team. ness and start
* SHANIA TWAIN You Win My Love (Mercury) turn to his ra- Angeles, effective It’s my feeling that his own Span- §
NAC dio program- April 29. He succeeds Bruce is the guy.” ish broadcast-
. . ming/market- J.D. Freeman, who Raven-Stark most ing  group.
* COUNT BASIC Joy And Pain (instinct) ing consultan- left to become GM at recently served as Alonso’s GM
HOT AC cy, SP inc. KDMX/Dallas GM at Viacem’s post— where-
o CELINE DION Because You Loved Me (550 Music) June 1. (R&R 4/19). KSRY-FM & KSRI- in he oversees
i Cook began * KNEW-AM & FM/San Francisco. WXLX-AM, 4
l AC his career KSAN-FM/San ’ Before moving to the WPAT-FM & e
© CELINE DION Because You Loved Me (550 Music) Cook in 1984 as Francisco VP/GM Chiowitz Bay Area, he helmed WSKQ-FM/ Bryan
[ ACTIVE ROCK KIIS’s Re- Allan Chlowitz is Viacom’s KBSG/Se- New York —
|« BUSH Machinehead (Trauma/interscope) | search Director under then-PD now overseeing Chancellor’s  attle and WLTW/New York. will be filled by Gene Bryan,
] ‘‘‘‘‘ : || Gerry DeFrancesco. “John’s twoother Bay Area properties,  Heisalsothe f.onper President who will also retain his GSM du-
\ | previous position at KIIS and his Nostalgia KABL-AM and  of KSL Media in San Fran- ties for the time being.
1  HOOTIE & THE BLOWFISH OId Man & Me (Atiantic) | successful history at KHKS and Oldies KBGG-FM. He re- cisco. Alonso said he had considered
ATIVE as KKBQ-AM & FM/Hous- places Bruce Blevins. ) Eytcheson commented on leaving the company for about six
-OAS-IS éham' agne Supernova (Epic) ton’s Asst. PD make him, with- Regardmg Raven-Stark’s  Chlowitz’s new duties: “Allan months, but delayed his departure
b ! out question, the ideal person to appointment, Chancellor  was selected to head the oper- when SBS bought WPAT-FM.
| ADULT ALTERNATIV! E Exec. VP/Regional Manager CHANCELLOR/See Page 22
| = HOOTIE & THE BLOWFISH Old Man & Me (Atlantic) KiiS/See Page 22 SBS/See Page 10

NEWSSTAND PRICE $6.50

First Qtr.

'96 Radio Station Trading Tops $2.4 Billion — See Page 9
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Pretty Noose

the first single

N

May 18-Performance on Saturday Night Live

May 21-Down On The Upside release date

http://imusic.com

http://rocktropolis.com/soundgarden

ALTERNATIVE

#1 MOST ADDED
DEBUT €)

78 REPORTERS

#1 MOST INCREASED PLAY

ACTIVE ROCK

#1 MOST ADDED
BREAKER DEBUT €}
66 REPORTERS
MOST INCREASED PLAY

~ ROCK

MOST ADDED
DEBUT ®
64 REPORTERS
MOST INCREASED PLAY

Produced by Soundgarden
Co-Produced and Engineered by Adam Kasper

Management: Susan Silver Management

i

©1996 AAM Rocords, Inc. All rights reserved.
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Reeves Promoted To
EVP/GM At Warner/
Reprlse Nashville

Warner/Re-
prise Nashville
Sr. VP/IGM Ed-
die Reeves has
been promoted to
Exec. VP/GM.
He takes on the

o day-to-day man-

@ /77| agement of the

/ company’s Nash-

I__J_ﬂ «| ville country op-

Reeves ~ eration and as-

sumes a team-

leader role with Warner Bros./

Nashville and Reprise/Nashville
department heads.

“Eddie Reeves has been an invalu-
able asset since joining Warner/Re-

REEVES/See Page 22

Daniels Accepts
WMZ(/DC PD Post

Mac Daniels
— WMZQ-AM
& FM/Washing-
ton’s Asst. PD/
MD and acting
PD since Gary
McCartie’s Jan-
™ uary departure —
‘| has officially

been named the
stations’ PD.

. “As acting PD,
Daniets Mac has showed
he was the right person for the job,”
GM Charlie Ochs noted. “As of
April 17, the ‘acting’ was removed
from his title.”

Daniels added, “I am honored that
someone as respected as Charlie
Ochs has confidence in my abilities,
and I’'m equally excited for the op-
portunity to work with a great staff
and be a part of one of America’s

DANIEI.S/See Page 22

Stewart In Seattle
As KISS 106’s PD

WMTX/Tam-
pa morning show
producer/sidekick
John Stewart has
been appointed
PD for KCIN/Se-
attle. The newly
acquired EZ
Communica-
tions station re-
cently flipped
from Country to
Rhythmic AC
(R&R 3/29) and has applied for
the KBKS calls. It’s been using
“Kiss 106 as its handle since

STEWART/See Page 22

Stewart

M !f.":ll--' O REACH

=
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Fox NABs Cobb Award

NAB President Eddie Fritts (r) presented the Grover C. Cobb Memorial
Award to Bob Fox — former NAB Radio Board Chairman and current
KVEN-AM & KHAY-FM/Ventura, CA Chairman/CEQ — at the NAB con-
vention in Las Vegas. Recognizing dedication to broadcasting’s relation-
ship with the federal govemment, the award also includes a $5000 grant
from the NAB's Television and Radio Political Education Committee to a

- PAGE THREE
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universily of Fox’s choice.

Virgin Creates Black Music Division |

M Brooks, Mack, Bibbs, Walker take new posts

Virgin
Records has
formed Virgin
Black Music fol- [
lowing a recent |
long-term, strate-
gic pact between
its Noo Trybe
imprint and
Houston-based
Rap-A-Lot
Records. Four
executive ap-
pointments have

of its track record
in nurturing new
artists and mar-
keting music that
spans the entire
H spectrum of rap
& and R&B,” said
i Virgin President
| Phil Quartara-
ro. “The new
management
structure in this |
area underscores
our dedication to

Mack

News/Talk 26 Hot AC Chart 61
CHR 27 NAC 63
CHR Callout America 28 NAC Tracks Chart £4
CHR/Pop Chart 29 NAC Albums Chart £5
Pop/Alternative Chart 30 Rock &8
CHR/Rhythmic Chart 35 Active Rock Chart B9
Hip-Hop Chart 36 Rock Chart 72
Urban 38 Alternative 75
Urban Chart 40 Alternative Chart 76
Urban AC Chart 45 Alternative Specialty Shows a0
Country 46 Adult Alternative 81
Country Chart 50 Aduit Alternative Tracks g2
Adult Contemporary 57 Adult Alternative Albums 83
AC Chart 58

.Tho Back Pages 90

Atkinson Now R&R VP/Advertising

Longtime R&R sales exec
Michael Atkinson has been promot—
ed to VP/Advertising. His
duties now include oversee-
ing the sales staff and serv-
ing as liaison to the editoni-
al and production depart-
ments.

ic publishing, makes him uniquely
qualified as our link to the record
1 industry.”
i1 “After 15 years with
R&R, I'm excited to take
on the new responsibilities
and challenges that come
with this position. Working

been made as a

result:

*Noo Trybe [¥
President Eric [}

Brooks adds Vir-

these artists with-
in the Virgin fam-
ily and our deter-
mination to play
an even bigger

““This promotion recogniz- for the past four years with
es Michael’s devotion and Erica has been a wonderful
loyalty to R&R over many experience. It’s great to be

years,” remarked Publisher/

part of the new vitality here

CEO Erica Farber. “His

at R&R.”

gin Sr. VP duties.

* Mike Mackis
named to the
newly created
Noo Trybe GM
post.

* Dwight Bibbs joins Noo Trybe/
Virgin as VP/Promotion.

* Brenda Walker has been named
Director/Virgin A&R Black Music.

“The Virgin organization is proud

Bibbs

Casey Climbs To PD At WBZ-AM/Boston

WBZ-AM/Boston has promoted
three-year Asst. PD Peter Casey to
PD. He succeeds Brian Whitte-
more, who is now GM at KDKA-
AM/Pittsburgh (R&R 3/1).

WBZ GM Ted Jordan told R&R,
“The more people [ interviewed, the
more I found that what I was look-
ing for was right here. Peter was fa-
miliar with the station and the mar-
ket and had prior big-AM experi-

RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 30057

310-203-8727
310-203-9763
310-553-4056

310-788-1625
310-553-4330
310-788-1675

310-5653-4330  310-203-8450

moreinfo @ rronline.com
newsroom @ rronline.com
jin@rronline.com

hmowry @ rronline.com

| role in this excit-
ing genre.”

Brooks has
headed Noo
Trybe since its in-

Walker

ception in 1993,
following a marketing tenure at Pri-
ority Records. Also a Noo Trybe
founder, Mack began his career as

VIRGIN/See Page 22

ence; that’s a tough combination to
beat. His predecessor was very suc-
cessful, and Peter had a good train-
ing ground.”

Commenting on the station’s pro-
gramming focus, Casey said, “This
is a News station that does a lot of
talk and sports. We are simply go-
ing to try to enhance the news prod- |
uct as much as we can and get peo- |

CASEY/See Page 22 |

WwWWWwW.americanradiohistorv.com

OPPORTUNITIES/MARKETPLACE: 310-788-1622
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:

NASHVILLE BUREAU:

Prior to joining the publi-
cation in 1981, Atkinson
spent 11 years in promotion and
A&R at Columbia and Epic
Records.

extensive background as a
promotion executive and
producer in the record industry,
along with 15 years of expertise he’s
gained here with print and electron-

Atkinson

Garrison Goes To KMLE/Phoenix As PD

WESC-AM & FM & WFNQ- Garrison added, “It’s exciting to be
FM/Greenville, SC OM Jeff Gar-  a part of one of the largest and fast-
rison has been named PD at = est-growing radio groups in

the country. I look forward
to working at KMLE and
in Phoenix — one of
Country radio’s premier
battlegrounds in the U.S.”
Garrison moved to
Greenville 18 months ago
following a two-year stint
asAsst. PD/MD at KKBQ-
AM & FM/Houston. Pri-
or to that, he served 18
months as PD at KFRQ/
McAllen-Brownsville.

KMLE/Phoenix, effective
May 6. He fills the vacancy
created when Shaun Holly
resigned two months ago.

KMLE GM Allen Stieg-
litz told R&R, “I searched
the country to find a man
like Jeff. He is the best can-
didate for the job. He proved
himself in Houston and |
Greenville. I can’t wait for
him to take ‘The Camel’ to
a higher level.”

Garrison

http://www.rronline.com

310-203-8727 aissa@rronline.com
310-203-9763

202-783-0260

310-553-4330 mailroom @ rroniine.com

202-783-3826 rnrdc @ aol.com

615-244-8822 615-248-6655 mailroom @ rronline.com
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RADIO BUSINESS

o S

EARNINGS

EZ, Saga Revenues Increase

EZ Communications (Nasdaq: EZCIA) has announced
first-quarter results. While the company boasts increases inrev-
enue and cash flow, earmnings losses continue.

The company reported a 1996
first-quarter loss of $1.3 million
(negative 15 cents a share) on reve-
nue of $21.8 million. This is com-
pared to a loss of $593,000 (nega-
tive seven) on last year’s first-quar-
ter revenue of $20.7 million.

Broadcast cash flow rose to $5
million from $4.6 million for the
same period the previous year.

EZ attributed lower results to a
costly three-way Country format
battle in Seattle. EZ has announced
deals to acquire both competing sta-
tions and predicts strong revenue
growth in that market. “We are rais-
ing rates as quickly as is reasonable,”
said EZ President CEO Alan Box.

The company also reported ex-
cellent results from KYKY-FM/St.
Louis and WSOC-FM & WSSS-
FM/Charlotte, as well as contri-

butions from acquisitions in Kan-
sas City.
Ongoing Saga

Saga Communications (AMEX:
SGA) reported increases in revenue
eamings and cash flow in the first
quarter of 1996.

The company announced earn-
ings of $194,000 (three cents) on

revenue of $10.9 million, compared
to a loss of $373,000 (negative six)
on revenue of $10.5 million for the
same period the previous year.

Cash flow increased to $3 mil-
lion from $2.7 million for last year’s
first-quarter.

During the quarter, the company
agreed to acquire WNAX-AM &
FM/Sioux City for $7 million and
WPOR-AM & FM/Portland, ME
for $10 million. Those deals are ex-
pected to close in the second quarter.

What Karmazin & Mays Made

How much did radio’s heavy-hitters make last year?

According toinfinity Broadcasting's proxy statement, President/CEO
Mel Karmazin received approximately $3.7 million in salary, bonus, and
stock. He aiso received stock options worth approximately $2.3 million
that will assume a five percent value appreciation at the expiration date.
Karmazin was the only recipient of stock options last year.

Another big eamer was Clear Channel Communications’ President/CEO
Lowry Mays — he took home $2.1 million in salary and bonuses last year,
according to the company’s proxy. He did not receive any stock options.

o

FCC Suggests Regulatory Fee Hikes

S—

Broadcasters could pay Uncle Sam a little bit more this year
. . . Fiscal Year  Fiscal Year
if an FCC proposal to increase regulatory fees is adopted. The | amuconses ~ s5Fees 96 Fess
increases for radio station owners are minimal — from $5 to Class A $1120 $1125
$10 per license. (See chart for fee breakdown.) R s820 .
Congress is requiring the Commis-  forcement and policymaking.
sion to collect a total of $116.4 mil- In its proposal, the FCC said it had ClassC $250 $255
lion in fees. Although that'sthe same  considered eliminating the fees for
amount as last year, fees for broad-  construction permits by including Class) $310 k)
casters will increase to compensate  the costs in the fees for other broad- CPs $125 $125
for cuts in other FCC-regulated in-  casters. The Commission later re-
dustries. An FCC fee specialist said  jected the idea because abolishing e e T
the Commission did not break down  CP fees would force currently oper- FM Licenses e e L
the $116.4 million total by industry  ating stations to subsidize stations ClassesC,C1,02,B $1120 $1125
and could not say how much of the  under construction.
total is attributable to radio stations. Comments on the proposed fee ClassesA,B1,C3  $745 $755
The fees, which make up about changes can be filed on or before
66% of the Commission’s budget, April 29. Reply comments are due (s L)
cover regulation costs such as en-  on or before May 9.
™ ™ GRS T A

Analog Broadcasters ‘Problem’ In Spectrum Reform

Broadcasters last week took a pounding from think-tank
theorists in a Senate hearing on spectrum management. More-
over, critics referred to broadcasters — specifically those still
using analog — as the leading vendors of obsolete technology.

During the second in a series of
hearings called by Commerce Com-
mittee Chairman Larry Pressler
(R-SD), witnesses praised Pressler’s

proposed spectrum reforms, which
include privatizing government-
owned spectrum, merging the FCC
and the NTIA, and allowing all

spectrum users more flexibility and
more self-regulation.

Analog broadcasters — television
in particular — were scolded for
their current use of spectrum. “The
broadcasters are the fundamental
problem,” said Discovery Insti-

Continued on Page 8

BUSINESS BRIEFS

Irving To Broadcasters: DARS Is A Given

TIA Administrator Larry Irving blasted obstructionist broadcast-

ers in a roundtable conference with journalists this week (4/22),
saying satellite-delivered digital radio (DARS) is a certainty. This de-
spite the fact that spectrum negotiations with the Canadians threaten
to delay the service.

“[Analog] broadcasters keep talking about being local, saying, ‘Please
don’t put a national radio service over us,” he said. “They act like it's a
Death Star ready to rain down.” Irving said the size and scope of large
radio groups and the $5 billion in consolidation deals during 1996's first
quarter have hurt the broadcasters’ stance. “They lose the ‘we are local
argument. It doesn’t pass the laugh meter.”

Yet there may be delays because the Canadian govermment says the
U.S. S-band digital satellites might interfere with Canada’s military aircraft
telemetry on that same band. But Irving expressed doubt that the S-band
spectrum overiap would stop DARS. “This is the kind of thing we negoti-
ate all of the time.”

The FCC is expected to unveil its rules for the proposed service on
May 9.

Pols Can Go Straight To Court

Political candidates who think stations are not giving them the low-
est unit rate for ads may take their cases right to the courts —
they don’t have to appeal to the FCC. The Supreme Court refused last
week to review an Atlanta federal appeals court ruling that pitted a
group of political candidates against the NAB and FCC. According to
the federal court, the FCC lacks jurisdiction to intervene in disputes
between candidates and stations.

Bloch Pleads Guilty To Tax Evasion

s expected, financial broadcaster Sonny Bloch pleaded guilty Fri-
day (4/19) to tax evasion and perjury in a New York federal court.
Bloch admitted evading over $400,000 in personal and corporate taxes
and giving false answers to the SEC when itinvestigated allegations that
Bloch sold unregistered securities via three companies set up to buy ra-
dio stations.
Bloch’s sentencing is scheduled for July 18. He faces fines and up to
five years in prison on each of the personal tax counts and up to three
years on each of the corporate tax counts.

Closed Deals

ristol Broadcasting Co. has closed its $2.8 million purchase of
WVSR-AM & FM & WBES-FM/Charleston, WV from Ardman
Broadcasting Corp. Blackburn & Co. brokered the deal.

Triathlon Broadcasting Co. wrapped up its $1.2 million acquisition of
KALE-AM & KIOK-FM/Tri-Cities, WA from Sterling Realty Organiza-
tion Co. The Sillerman Companies, Broadcast Media Associates, and
Exline Co. were the brokers.

Studio Duplex; Private Entrance

Is Howard Stern ciairvoyant? Just one day after a New York man shout-
ed a death threat at the jock as Stern walked into the studio, Infinity
Broadcasting has announced it will move to a new building that affords
its stars a private entrance.

The current corporate headquarters at 600 Madison Avenue will now
give way to a 27,000-square-foot space at 40 West 57th Street. Real
estate agent Susan Kahaner noted Stem is getting the “studio of his
dreams,” a duplex with high ceilings — and a private entrance. “They
were looking for a building with a garage where the limos could pull right
in and the stars could go up through the service elevator, avoiding the
fans outside,” added Kahaner.

The 15-year lease is valued at $12 million.

*Ratings.
Revenues,
Coverage Maps
and In-depth
Market Data
also available
I

- Turn BIA's Contacts Into Your Clients!

MasterAccess
Radio Contacts*

The industry’s most powerful database software
program for radio station data—accurate,
comprehensive and fast.

& Over 10,000 stations profiled
« Six different points of contact at each station
+4 All data fully exportable to popular sottware programs
& Updated several times throughout the year
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Congratulations!

#1

In 3 of the
Top 4 Markets

Thank you for believing in Critical Mass Media.
We greatly appreciate your trust!

To become market leaders you've demonstrated the
difference between success, “just getting by,” and failure.
This lies in your ability to use knowledge in revolutionary
ways, to recognize ahead-of-the-pack opportunities for
success and take decisive action.

Your team of passionate people, who are high on the
knowledge curve and way ahead of the no-clue bus,
are all proven winners. Congratulations!

We pledge to continue delivering the ingenious
innovations you've come to expect from our
TrueVariety™ music research, Nest Marketing™ Listener
Cultivation Program, Mental Weaponry™ Perceptuals.

That is our promise to you.

Thank you for believing we can help you succeed
with revolutionary Ideas, Solutions and Results.

CRITICAL MASS MEDIA

Revolutlonary Radio Research Nest Marketing ¢ Mental Weaponry

Cincinnati Chicago Los Angeles New York
3857 Ivanhoe Avenue

Cincinnati, Ohio 45212

Tel: (513) 631-4CMM

Fax: (513) 631-4FAX

U.S.A. Headquarters

Phoenix Washington, DC CMM Internet
World Wide Web Site
http://www.cmmnet.com
World Wide E-Mail
cmm@cmmnet.com

Winter 1996 Arbitron, Monday-Sunday, 6AM-Mid, MSA, AQH.

www americanradiohistorv. com


www.americanradiohistory.com

6 * R&R April 26, 1996

RADIO BU

SINESS _

DEAL OF THE WEEK
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"1996 DEALS TO DATE

Nationwide-OmniAmerica swap | Dollars To Dats: ({azs; ggg;1¢g117§,7£5595£
$90 million (est.)  This Week’s Action: $93,911,750

o WMJI-FM &
WMMS-FM/Cleveland to Nationwide

(Last Year: $25,100,320)

o WOMX-FM/Oriando to OmniAmerica

TRANSACTIONS

Stations Traded This Year:

Stations Traded This Week:

650

(Last Year: 370)

38

(Last Year: 35)

Nationwide, Omni Swap
Stations in Orlando, Cleveland

(1 ARS stacks its deck in Las Vegas, buys four more stations

Nationwide-OmniAmerica

swap

EXCHANGE VALUE: $90 million
(estimated)
TERMS: OmniAmerica Group is

WMMS-FM/Cleveland in exchange
for Nationwide Communications’
WOMX-FM/Orlando. Nationwide
will also pay OmniAmerica $43.5
million, which includes a $1.5 million

} consulting agreement with Om-
niAmerica’s principals.

3 ‘ swapping the assets of WMJI-FM &

BROKER: Paul Leonard of Star
Media Group and Dean Meiszer of
the Crisler Co.

WMJI-FM & WMMS-FM/

Cleveland
TRADED TO: Nationwide, headed

NEW

NEW

NEW

NEW

NEW

NEW

NEW

NEW

NEW

A Kagan Seminar

THE FUTURE OF

ACQUISITIONS & FINANCE

May 7-8th, 1996 * Park Lane Hotel * New York City

The Telecom Act of 1996 set the stage for the greatest era of station consolidation in the history of
the radio and television business. Acquisitions began last year and accelerated this year, promising
to break records until all the major markets and many smaller ones are realigned.

Join leading broadcast and financial executives at Kagan's conference on THE FUTURE OF TV &
RADIO ACQUISITIONS & FINANCE. Renowned for his comprehensive presentation of facts,
figures and futures, Paul Kagan will lead a roundtable of experts who are actively involved in
financing, negotiating and/or operating the nation's leading TV and radio stations and networks.

Featured Speakers:

® Michael Anderson, Managing Director & Co-Head/Media Communications, Smith Barney

® Sanford Anstey, Managing Director, BancBoston Capital

® Stuart Beck, President, Granite Broadcasting

® Richard Benedek, Chairman & CEO, Benedek Broadcasting
® Richard Blackburn, President, Blackburn & Co.

® Samuel Bush, Vice President, AT & T Capital Corporation

® Tom Carter, Managing Director, NationsBank

@ Brian Cobb, Managing Director, Media Venture Partners

® Denis Curley, Executive Vice President, Ackerley Communications

® Harry DeMott, Vice President, CS First Boston

® Steve Dodge, Chairman & CEO, American Radio Systems

® Bruce Friedman, President & CEO, Commodore Media

® Jeffrey Gerwin, Director/Media Telecommunications, Prudential
® Charles Giddens, Managing Director, Media Venture Partners

® Dan Graves, Managing Director, Merrill Lynch

® Ted Hepburn, President, Ted Hepburn & Co.

m Edward Karlik, President & COO, Renaissance Communications
® Jack Langer, Managing Director, Bankers Trust

® Andrew Marcus, Managing Director & Senior Media Analyst, Alex. Brown & Sons

8 Herbert McCord, President & CEO, Granum Communications

® Lisa McGahan, VP/Communications Media & Technology Group, Goldman Sachs

= Steve Mumblow, Managing Director, Chase Manhattan
® Frank Osborn, President, Osborn Communications Corporation

® Robert F.X. Sillerman, Chairman & CEO, The Sillerman Companies

u Jeffrey Smulyan, Chairman & CEO, Emmis Broadcasting
® Gary Stevens, Managing Director, Cary Stevens & Co.
® Dan Sullivan, President, Sullivan Broadcasting
® Stephen Turpin, Manager/Broadcast Lending, The CIT Group
® Frank Wood, President & CEQ, Secret Communications
® Larry Wood, President, Wood & Co.
...and more to be announced.

04

Kagan Seminars, Inc.

or e-mail: seminars@kagan.com

TV & RADIO

Contact Lorrame Yglesias @ (408) 624-1536 * Fax (408) 624-5882

Securities

Conference Publications:

www.americanradiohistorv.com
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TRANSACTIONS AT A GLANCE

¢ WBCD-FM/Chattahoochee, FL $500,000
°* WBRD-AM/Palmetto, FL $162,250

°* WFPS-FM/Freeport, IL $1,283,000

* WQQB-FM/Rantoul, IL $150,000

® WNVL-AM/Nicholasville, KY $100,000

® KTOZ-FM/Marshfield, MQ $1.8 million

® KUMZ-FM/Las Vegas $8 million

% KVEG-AM, KFBI-FM & KMZQ-FM/Las Vegas $30 million (approx.)
® Crescent Communications New Mexico stations $23 million
® KRZY-AM & KRST-FM/Albuquerque

® KOLT-FM/Santa Fe

°® WSYD-AM/Mount Airy, NC $425,000

* WEGG-AM & WBSY-FM/Rose Hill, NC $342,000

* WOBR-AM & FM/Wanchese, NC $600,000

°* WBYR-FM/Van Wert, OH $5.85 million

® KSEO-AM & KLBC-FM/Durant, OK $800,000 for 70%
* KNRQ-AM & FM & KZEL-FM/Eugene, OR $5,015,000

* WJRQ-AM/Saluda, SC $199,500
® KIOX-FM/EI Campo, TX $800,000

* KMMX-FM/Lamesa, TX $250,000
® KTEL-FM/Walla Walla, WA $335,000
® Point Madison General Partnership $14.3 million
* WTSO-AM & WZEE-FM/Madison & WMLI-FM/Sauk City, Wi
°* WIBA-AM & FM/Madison & WMAD-AM & FM/Sun Prairie, Wi

by President Steve Barger. It owns |

11 other stations, including WGAR-
FM/Cleveland.

FREQUENCY: 105.7 MHz; 100.7
MHz

POWER: 16kw at 1129 feet; 34kw at
600 feet

FORMAT: Oldies; Alternative

WOMX-FM/Orlando
TRADED TO: OmniAmerica, head-
ed by Chairman Carl Hirsch. It owns
six other stations, including WXXL-
FM/Orlando.

FREQUENCY: 105.1 MHz
POWER: 100kw at 1598 feet
FORMAT: Hot AC

WBCD-FM/Chattahoochee
PRICE: $500,000

TERMS: Asset sale for $75,000 cash,
a$375,000 promissory note, and two
$25,000 promissory notes

BUYER: Styles Broadcasting of Al-
abama Inc., owned by Thomas Di-
baccoand Kim Styles. Phone: (304)
769-2299

SELLER: Chattahoochze Broad-
cast Associates, headed by gener-
al partners Roy Simpson and Pam-
ela Simpson. Phone: (912) 861-
3636

FREQUENCY: 105.3 MHz
POWER: 6kw at 328 feet

FORMAT: AC

WBRD-AM/Palmetto

PRICE: $162,250

TERMS: Asset sale for cash
BUYER: Metropolitan Radio Group
Inc., headed by PresidentGary Ack-
er. It owns KCTE-AM/Indepen-
dence, MO and has an agreement
to buy WEW-AM/St. Louis. Phone:
(817) 430-3548

SELLER: Jacor Broadcasting,
headed by President Randy
Michaels. It owns 19 other stations
and has agreed to acquire an addi-
tional 31. Phone: (513) 621-1300
FREQUENCY: 1420 kHz

POWER: 2.5kw day/1kw night
FORMAT: News/Talk

WFPS-FM/Freeport

PRICE: $1,283,000

TERMS: Asset sale for cash
BUYER: EveningStar Media
Group L.L.C., headed by Manager
Michael Weckerly. Phone: (815)
758-2933

SELLER: Freeport Radio inc.,

| headed by PresidentCharles Mills

FREQUENCY: 92.1 MHz
POWER: 3kw at 299 feet
FORMAT: AC

wQQB-FM/Rantoul

PRICE: $150,000

TERMS: Asset sale for cash
BUYER: Liberty Radio il Inc.,
headed by PresidentJames Glass-
man. It owns WZNF-FM/Rantoul.
Phone: (309) 694-6262

| SELLER: WTLM Inc. Phone: (217)

728-2401

FREQUENCY: 96.1 MHz
POWER: 3.8kw at 404 feet
FORMAT: Oldies

WNVL-AM/Nicholasville
(Lexington)

PRICE: $100,000

TERMS: Asset sale for assumption
of debt

BUYER: QB Communications
Inc., headed by President Bobby
Becknell. Phone: (606) 885-6031
SELLER: Laney Communications
Inc., headed by President Phyllis
Laney

FREQUENCY: 1250 kHz
POWER: 500 watts

FORMAT: Gospel

BROKER: Paul Hughes of Alli-
ance Media

KTOZ-FM/Marshfield
(Springfieid)

PRICE: $1.8 million

TERMS: Asset sale for $600,000

Continued on Page 8


www.americanradiohistory.com

We Congratulate

ERICA FARBER

Publisber/CEO, R&ER

Recipient of
American Women
in
Radio and Television’s
(Southern California Chapter)

1996 Genii Award
Jor

Radio Excellence

From Your Friends at

THE INTERE}ARADIO STORE

Selling Today...Innovating for Tomcrrow



www.americanradiohistory.com

April 26,

8° RaR 996
VT R,

TRANSACTIONS

Continued from Page 6

cash and a $1.2 million promissory
note

BUYER: KOSP L.P. The general
partner, MW Springmo Inc., is
headed by President Rex Hansen.
Phone: (417) 886-5677

SELLER: GMR, MO Inc., headed by
President Frank Copsidas Jr.
Phone: (406) 863-4500
FREQUENCY: 104.7 MHz
POWER: 35kw at 581 feet
FORMAT: Altemative
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KJMZ-FM/Las Vegas
PRICE: $8 million

TERMS: Cash

BUYER: American Radio Sys-
tems, headed by Chairman/CEO
Steve Dodge. It owns or has agreed
to buy 29 other stations, including
KVEG-AM, KXNO-AM, KFBI-FM,
KLUC-FM & KMZQ-FM/Las Vegas
SELLER: Parker Communica-
tions, headed by President John
Parker

FREQUENCY: 94.1 MHz
POWER: 100kw at 1211 feet
FORMAT: HotAC

BROKER: Elliot Evers of Media
Venture Partners

COMMENT: See next deal.

KVEG-AM, KFBI-FM &

KMZQ-FM/Las Vegas
PRICE: $30 million (approximate)
TERMS: Cash

BUYER: American Radio Systems
(see previous deal)

SELLER: Crescent Communica-
tions L.P.

FREQUENCY: 840 kHz; 107.5 MHz;
100.5 MHz

POWER: 50kw day/25kw night;
24 5kw at 3731 feet; 96kw at 1106
feet

FORMAT: News; Classic Rock; Hot
AC

BROKER: Elliot Evers of Media
Venture Partners

Crescent

Communications stations
PRICE: $23 million

TERMS: Cash

BUYER: Citadel Communications
Corp., headed by President
Lawrence Wilson. it owns 19 other
stations and has agreements to ac-
quire an additional three.

SELLER: Crescent Communica-
tions L.P, headed by President
Allen Shaw. It owns five other sta-
tions.

BROKER: Kalil & Co. & Questcom
Media Brokerage

KRZY-AM & KRST-FMW/

Albuquerque

FREQUENCY: 1450 kHz; 92.3 MHz
POWER: 1kw; 22kw at 4160 feet
FORMAT: News; Country

KOLT-FM/Santa Fe
FREQUENCY: 105.9 MHz
POWER: 100kw at 1936 feet
FORMAT: Talk

o R e A T T A A T L T e

WSYD-AM/Mount Airy
PRICE: $425,000

TERMS: Asset sale for $50,000
cash, a $300,000 promissory note,
and a three-year, $75,000 non-com-
pete agreement

BUYER: Granite City Broadcast-
ing Inc., headed by President Kelly
Deward Epperson. Phone: (910)
789-8332

SELLER: Surry County Broad-
casters Inc., owned by Selbert and
Tycho Wood. Phone: (910) 786-
2147

FREQUENCY: 1300 kHz

POWER: 5kw day/1kw night
FORMAT: Country

WEGG-AM & WBSY-FW/

Rose Hill

PRICE: $342,000

TERMS: Asset sale for $50,000
cash; a 10-year, $242,000 promis-
sory note at 7% interest; and a one-
year, $50,000 promissory note with
no interest

BUYER: Conner Media Corp.,
headed by President Ronald Ben-
field. It owns WQDW-AM & WZBR-
FM/Kinston, NC and WNBR-FM/
Oriental, NC.

SELLER: Duplin County Broad-
casters, Judith Harrell, executor.
Phone: (804) 683-3062
FREQUENCY: 710 kHz; 104.7 MHz
POWER: 250 walts; 2.8kw at 256
feet

FORMAT: Gospel; Country

WOBR-AM & FM/

Wanchese

PRICE: $600,000

TERMS: Asset sale for $500,000
cash and two $50,000 non-compete
agreements

BUYER: East Carolina Radio Inc.,
headed by President Lawrence
Loesch. Phone: (919) 441-1024
SELLER: WOBR Inc., headed by
President Peggy Smith. Phone:
(803) 782-1194

FREQUENCY: 1530 kHz; 95.3 MHz
POWER: 1kw; 25kw at 295 feet
FORMAT: Country; AC

WBYR-FM/Van Wert (Ft.
Wayne, IN)

PRICE: $5.85 million

TERMS: Asset sale for cash
BUYER: Pathfinder Communica-
tions Corp., headed by President
John Dille lll. it owns nine other sta-
tions. Phone: (219) 295-2500
SELLER: Regional Radio Corp.,
headed by President Dennis Mock-
ler. It owns WIBM-FM & WJXQ-FM/
Lansing, Ml and has agreed to buy
WWDX-FM/Lansing, MI. Phone:
(517) 699-0111

FREQUENCY: 98.9 MHz

POWER: 50kw at 453 feet
FORMAT: Rock

BROKER: RichardA. ForemanAs-
sociates

KSEO-AM & KLBC-FM/

Durant
PRICE: $800,000 for 70%

TERMS: Stock sale for $400,000
cash and a 10-year, $400,000 prom-
issory note

BUYER: Bill Landtroop, acquiring
a 70% interestin Durant Broadcast-
ing Co.

SELLER: Sue Landtroop and
Steve Landtroop, selling their 70%
interest in Durant Broadcasting Co.
Phone: (405) 924-3100
FREQUENCY: 750 kHz; 107.1 MHz
POWER: 250 watts; 2kw at 354 feet
FORMAT: Classic Rock; Country
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KNRQ-AM & FM & KZEL-

FM/Eugene

PRICE: $5,015,000

TERMS: Asset sale for cash
BUYER: McDonald Investment
Co. and Bengal Communications,
headed by President Joseph
Schwartz. McDonald Investment
owns three other stations. Bengal
has an agreement to sell KDZZ-AM,
KHTZ-FM & KTEG-FM/Albuquer-
que.

SELLER: Mike J. Pappas Family
Trust, headed by trustee Noula Pa-
Ppas

FREQUENCY: 1320 kHz; 95.3 MHz;
96.1 MHz

POWER: 1kw day/40 watts night;
630 watts at 1207 feet; 100kw at
1093 feet

FORMAT: Rock; Rock; Classic Rock
BROKER: Kalil & Co.

?:'5?‘5\ LI alfOing -
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WJRQ-AM/Saluda

PRICE: $199,500

TERMS: Asset sale for $24,500 cash
and a 20-year, $175,000 promisso-
ry note

BUYER: Edgefield-Saluda Radio
Co. Inc., headed by President
Michael Casey. It owns two other
stations. Phone: (803) 275-4444
SELLER: Durst Broadcasting Co.
Inc., headed by President William
Durst. It owns three other stations.
Phone: (803) 445-2277
FREQUENCY: 92.1 MHz
POWER: 3kw at 328 feet
FORMAT: Country

KIOX-FM/El Campo

PRICE: $800,000

TERMS: Asset sale for $150,000
cash and a 15-year, $650,000 prom-
issory note at 9.25% interest
BUYER: Guajilio Investments
L.L.C., headed by President Steven
Kirk. Phone: (504) 755-0400
SELLER: Landrum Enterprises
inc., headed by President Jake Lan-
drum. Phone: (713) 627-2390
FREQUENCY: 96.9 MHz

POWER: 100kw at 981 feet
FORMAT: Country

KMMX-FM/Lamesa

PRICE: $250,000

TERMS: Asset sale for $100,000
cash and a seven-year, $150,000
promissory note at 7% interest
BUYER: Noalmark Broadcasting
Corp., headed by President William
Nolan Jr. Phone: (501) 862-7777
SELLER: 100.3 Radio Inc. Phone:
(903) 885-6122

www.americanradiohistorv.com

FREQUENCY: 104.7 MHz
POWER: 100kw at 798 feet
FORMAT: AC

KTEL-FM/Walla Walla
PRICE: $335,000

TERMS: Asset sale for cash
BUYER: KMEX Inc., headed by
President Ralph Broetje. It owns
KZHR-FM/Dayton, WA and KGDC-
AM/Walla Walla. Phone: (509) 749-
2217

SELLER: Comcast Media Servic-
es Inc., headed by President Den-
nis Widmer. Phone: (509) 525-4103
FREQUENCY: 93.3 MHz

POWER: 42kw at 1378 feet
FORMAT: Country

SR el et e S L

Point Madison General

Partnership

MERGER VALUE: $14.3 million
TERMS: Point Communications
L.P. and Midcontinent Broadcast-
ing Co. of Wisconsin Inc. are each
contributing $400,000 plus station
capital to form a new general part-
nership, Point Madison General
Partnership. The general partner-
ship will assume $13.5 million in debt
from Point Communications.

COMMENT: Point and Midcontinent
will be general partners of and each
have a 50% interest in Point Madi-
son.

WTSO-AM & WZEE-FMW/
Madison & WMLI-FM/Sauk

City (Madison)

SELLER: Midcontinent Broadcast-
ing Co. of Wisconsin, headed by
Chairman/CEO N.L. Bentson and
President/COOQO Joe Floyd. It is a
subsidiary of Midcontinent Media
Inc., which owns four television and
three other radio stations. Phone:
(608) 274-1070

FREQUENCY: 1070 kHz; 104.1
MHz; 96.3 MHz

POWER: 10kw day/5kw night; 9.4kw
at 1119 feet; 5.1kw at 673 feet
FORMAT: News/Talk; CHR; Oldies

WIBA-AM & FM/Madison
& WMAD-AM & FM/Sun
Prairie (Madison)

SELLER: Point Communications,
headed by President Richard
Verne. Phone: (516) 668-3844
FREQUENCY: 1310 kHz; 101.5
MHz; 1190 kHz; 92.1 MHz
POWER: 5kw day/5.4kw night; 12kw
at 1013 feet; 1kw; 1.75kw at 400 feet
FORMAT: News; Classic Rock; Nos-
talgia; Alternative

Analog Broadcasters ‘Problem’ In Spectrum Reform

Continued from Page 4

tute’s Senior Fellow George Gild-

er. He also referred to analog tele-

vision as a “spectrum hog.”
Serve Not Placate Users

Gilder suggested that a switch to
digital broadcasting would allow
more sources to use the airwaves.
Other panelists proposed that tele-
vision should transmit its program-
ming via cable so spectrum could
be freed up for mobile uses like ra-
dio and cellular communications.

Freedom Technologies President
and former NTIA Director Janice
Obuchowski warned that Congress
would have to guard the FCC and
NTIA against “constituent politics”

as new spectrum policy is devel-
oped. She pointed out that FCC
spectrum allocations are often “po-
litically facile ‘equal pain’ plans”
made to placate spectrum users rath-
er than to serve the public interest.

She also charged that NTIA has
at times “focused more on protec-
tion of ... federal government con-
stituents” than on making the best
policy for the nation. She conclud-
ed that the agencies would need a
political buffer to rescue “the pub-
lic policy of spectrum from mere
expedience.”

Pressler said the next spectrum
hearing will examine military and
CIA- controlled spectrum. It will be
a closed hearing.

opment William T. McClenaghan.

ROAD TO BELVILLE — At the recent NAB convention, WBEB/Philadel-
phia President Jerry Lee (I) presented the 1996 Maicolm Belville Jr. Award
for audience research to ABC Radio Networks Sr. VP/Research & Devel-
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Telecom-Triggered Trading More Than Triples

(J As ownership limits lift, first quarter *96 generates $2.44 billion in deals

You could see it coming. As the telecom bill moved through
Congress, trading began to build in anticipation of its passage.
So when the Telecommunications Act of 1996 was signed into
law in February, dealing went through the roof.

In the trading frenzy that was the
first quarter of 1996, $2.44 billion
worth of stations changed hands, a
whopping 240% increase over the

same period a year earlier — and
more than the $2.3 billion total trad-
ed in all of 1994. The number of sta-
tions traded nearly doubled, rising

TOP 10 TRANSACTIONS
First Quarter ’96 Deals

$430,000,000 Citicasters Inc. to Jacor Communications
© WKLS-FM/Atlanta
© WKRQ-FM & WWNK-FM/Cincinnati
© WLOH-AM, WTVN-AM, WHOK-FM,

1

WLLD-FM & W1VQ-FM/Columbus
© WDAF-AM & KYYS-FM/Kansas City
© KOPA-AM & KSLX-FM/Phoenix

® KEX-AM, KKCW-FM, KKRZ-FM/Portiand
® KRXQ-FM & KSEG-FM/Sacramento

© WTBT-FM & WXTB-FM/Tampa

gt

$410,000,000

2

Granum Communications Corp. to Infinity Broadcasting
© WAOK-AM & WVEE-FM/Atlanta
© WCAO-AM & WXYV-FM/Baltimore |
© WBOS-FM & WOAZ-FM/Boston
© KHVN-AM, KOAI-FM & KRBV-FM/Dallas

© WHOO-AM, WHTQ-FM & WMMO-FM/Orianda %

. $152,000,000

R T —

Noble Broadcast Group to Jacor Communications Inc.
® KHOW-AM, KBCO-AM & FM & KHIH-FM/Denver
® KATZ-AM, KMJM-FM & KNJZ-FM/St. Louls ;
© WSPD-AM, WRVF-FM & WVKS-FM/Toleda
® XTRA-AM & FM/San Diego

$140,000,000

4

U.S. Radio Inc. to Clear Channel Communications
© KHEY-AM & FM & KPRR-FM/EI Paso
® KJOJ-AM & FMHouston
© KDDK-FM & KMJX-FM/Littie Rock
© WDIA-AM & WHRK-FM/Memphis §
© WKKV-FM/Milwaukee
© WSVY-AM & FM, WJCD-FM & WOWI-FMMarfoik
© WNND-FM & WQQK-FM/Raleigh !
© WRAW-AM & WRFY-FM/Reading, PA g

e

T A

$115,000,000 Henry Broadcasting Co. to American Radio Systems
| © KMJ-AM, KKDJ-FM & KSKS-FM/Fresno :
© KFAB-AM & KGOR-FM/Dnaha |
§ © KBBT-AM & KUFO-FM/Partiand ‘
1 ® KCTC-AM & KYMX-FM/Sacramento
$105,250,000 Prism Radio Partners to SFX Broadcasting Inc. :
© WOKV-AM, WPDQ-AM, WIVY-FM
& WKQL-FM/Jacksonville
© WWKY-AM, WTFX-FM & WVEZ-FM/Louisville
© WDCG-FM & WZIIU-FM/Raleigh
© KCEE-AM, KNST-AM, KRQQ-FM & KWFM-FM/Tuczon
© KNSS-AM, KKRD-FM & KRZZ-FM/Wichita
$90,000,000 WAXQ-FM/New York to Entercom Corp.
$90,000,000 WAXQ-FM/New York traded to Viacom Inc. :
0 for KBSG-AM & FM & KNDD-FM/Seattie
$66,500,000 Marlin Broadcasting to American Radio Systems
© WORS-FM/Detroit
0 © WFLN-FM/Philadelphia
© WTMI-FM/Miami
$57,500,000 WSRF-AM & WSHE-FM/Miami to Paxson Communications

to 483 from 253 in the first quarter
of 1995.

Less than a week after the tele-
com bill’s passage, Jacor Commu-
nications and SFX Broadcasting
became the first groups to own more
than 50 stations. Jacor became the
first to own the maximum eight sta-
tions in a market when its $430 mil-
lion acquisition of Citicasters gave
it four AMs and four FMs in Den-
ver. And Infinity Broadcasting be-
came the first to exceed the new
band limits when its $410 million
purchase of Granum Communica-
tions left it with six FMs in Dallas,
one of which must now be spun off.

Station Swapping
In an industry where duopolies
have already created a number of

1st Quarter ’96

Total Stations Traded
January-March *96: 483

Total Dollar Volume: $2.44 billion

® AMCPs: 2
© AM Stations: 198
® FMCPs: 7
® FM Stations: 276

strategic station alliances, some own-
ers wishing to claim more properties
turned to station swaps as an alterna-
tive means of acquisition. In addition
to lowering tax conseguences, Swaps
allowed groups to concentrate own-
ership in target markets. The renewed
interest in swaps was evidenced by
two major deals in the first quarter.
Entercom swapped newly acquired
WAXQ-FM/New York for Via-
com’s KBSG-AM & FM &
KNDD-FM/Seattle in a deal worth
$90 million. The same week, Heri-
tage Media traded KRPM-AM &
KCIN-FM/Seattle for EZ Commu-
nications’ WBYU-AM, WEZB-
FM & WRNO-FM/New Orleans.
The value of that deal was estimated
at $26 million.
Brokers Busy

As you might expect, the trading
surge sent media brokers off to a fly-
ing start in 96. They handled $1.5
billion in deals — more than 60%
of the total dollar volume. Salomon
Bros., which brokered the $430 mil-
lion Citicasters/Jacor deal, took top
honors. Media Venture Partners
had a firm hold on second place,
handling $370.5 million in deals (38
stations). Star Media Group ranked
third, brokering $225 million in
deals (13 stations). Blackburn &
Co. ($188 million, 24 stations) and
Gary Stevens ($139.3 million, 15
stations) rounded out the Top 5.

Geographically, there’s nothing to
report: Florida, California, and Tex-
as — the usual front-runners — led
the pack again with 36, 32, and 29
stations traded, respectively.

WwWWwW.americanradiohistorv.com

L1 1996 first-quarter stations traded

State AM ™M AMCP FM CP Total
Alabama 0 0 0 1
Alaska 6 5 0 1 12
Arizona 6 7 0 0 13
Arkansas 1 6 0 0 7
California 14 17 1 0 32
Colorado 5 8 0 0 13
Connecticut 3 0 1 5
Delaware 0 0 0 0 0
DC 0 0 0 0 0
Florida 15 21 0 0 36
Georgia 3 3 0 0 6
Hawaii 2 2 0 0 4
Idaho 0 0 0 0 0
lllinois 6 7 0 0 13
Indiana 3 7 0 0 10
lowa 2 3 0 0 5
Kansas 5 7 0 0 12
Kentucky 2 3 0 0 5
Louisiana 5 5 0 0 10
Maine 2 2 0 0 4
Maryland 1 1 0 0 2
Massachusetts 2 3 0 0 5
Michigan 8 15 0 1 24
Minnesota 8 8 0 0 16
Mississippi 2 1 0 0 3
Missouri 6 9 0 0 15
Montana 1 0 0 0 1
Nebraska 1 2 0 0 3
Nevada 3 5 0 0 8
New Hampshire 4 3 0 0 7
New Jersey 2 1 1 0 4
New Mexico 3 7 0 0 10
New York 8 13 0 0 21
North Carolina 3 10 0 0 13
North Dakota 1 1 0 0 2
Ohio 5 12 0 0 17
Oklahoma 6 5 0 2 13
Oregon 6 5 0 0 11
Pennsylvania 4 5 0 1 10
Puerto Rico 2 0 0 0 2
Rhode Island 1 0 0 0 1
South Carolina 2 8 0 0 10
South Dakota 1 2 0 0 3
Tennessee 6 4 0 0 10
Texas 10 19 0 0 29
Utah 3 2 0 0 5
Vermont 0 1 0 0 1
Virginia 6 10 0 0 16
Virgin Islands 0 0 0 1 1
Washington 8 9 0 0 17
West Virginia 3 5 0 0 8
Wisconsin 1 3 0 0 4
Wyoming 1 2 0 0 3
Total st Q. 276 2 7
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Regent/SLC Hires
Hurley As VP/GM

Broadcast veteran Bill Hurley
has been named VP/GM for Regent
Communica-
tions’ Salt Lake
7% City properties:

M Talk KALL-
AM, Country
KBKK-FM &
KKAT-FM, and
Gold KODJ-
FM. He suc-
ceeds Bill Sauer.

“It’s exciting to
add such a pro to
the Regent man-
agement ranks,” Regent COO Bill
Stakelin noted. “We have great sta-
tions in this fabulous market, and
they will continue to grow under Bill
Hurley’s leadership.”

Hurley

Hurley comes to Regent follow-
ing a stint as Station Manager for
KEBC-FM/Oklahoma City. He
previously served as VP/GM for
Oklahoma City stations KXXY
and KKNG.

“It’s great to get the opportuni-
ty to represent Regent in one of
America’s fastest-growing mar-
kets,” Hurley commented. “These
are exciting times in radio and Salt
Lake City, and we’re gladto be a
part of it.”

Dane Appointed PD
At WMGF/Orlando

Former WKLI/Albany PD
Laura Dane has been named to a
similar position at Paxson Commu-
nications Soft AC WMGF/Orlan-
do, where she will report to OM
John Frost.

Dane told R&R, “They wanted to
bring in someone who can focus dai-
ly on the station and take some of
the stacks out of John’s ‘in’ basket.

“‘Magic’ has a well-carved-out
niche. It’s a very special station, and
I’m proud to have been selected to
step in and oversee it. While there’s
always room for improvement, I cer-
tainly don’t want to mess with the
station’s success.”

Dane previously programmed
WRMX/Nashville and spent six
years as Asst. PD at KBSG/Seattle.

SBS Continued from Page 1
“The timing wasn’t right. I wanted
to give the station its first book.” In
the fall Arbitron, WPAT held its 2.3
share 12+ despite its format change
from Soft AC.

According to BIA estimates,
WXLX, WPAT & WSKQ had com-
bined revenue of $28.5 million in
1995. Now Alonso will begin drum-
ming up money from private inves-
tors for an as-yet-unnamed radio
group, which will be headquartered
in Englewood Cliffs, NJ. He said
he’s in discussions with several
small AMs in three markets target-
ed for their growing Spanish audi-
ences, including Boston.

In addition to building a broad-
cast group, Alonso will oversee op-
erations at Radio Musica, a publi-
cation that he described as “R&R
for Spanish broadcasters.”

Green Day

Al Green (c) is saluted by admirers from BMI and the National Associa-
tion of Black Owned Broadcasters prior to receiving NABOB's annual
Lifetime Achievement in Music award. Flanking the soul legend are (I-r)
broadcaster/music publisher James E. Wolf, NABOB Exec. Dir. James
Winston, BM! execs Mark Barron and Charlie Feldman, Inner City Broad-
casting Chairman Pierre Sutton, songwriter Michael O'Hara, and BMI
execs Kamala Gordon, Richard Conlon and John Shaker.

P S0ah0 Y P

Rose will Program Salt Lake’s KBER

Randy Rose has been appointed PD at Rock KBER-FM/Salt Lake
City. He replaces OM/PD Kevin Lewis, who exits.

Citadel Communications/Salt Lake City VP/GM Scott Mahalick re-
marked, “We’re glad to have a market vet like Randy on board. He knows
’90s Rock radio, and I think he’s the best in the business.”

Rose — who previously was middayer at Country sister KUBL-FM
and had programmed crosstown KRSP in the *80s — stated, “I’m looking
forward to programming rock 'n’ roll in Salt Lake, where there’s a big hole
for what we’re going to do. We’ve got a heritage AOR station that we’re
going to take to new heights, and with Citadel’s resources we have every-
thing we need to make it huge. The market is ripe for it, and it’s going to be
a beautiful thing.”

NEWSBREAKERS.

Moxley To wOrk In Rlsmg Tlde Promo

Former Giant Records Manager/Southeast Regional
Promotions Rick Moxley has been named Director/Na-
tional Promotion for Rising Tide Entertainment. He is
set to move from Atlanta to Nashville.

“Rick is perfect for the position,” Rising Tide VP/Pro-
motions Tim Murphy commented. “He is respected and |§&"
proven, having helped break some of today’s biggest stars.”

Moxley told R&R, “[Rising Tide President] Ken Lev-
itan and Tim Murphy have put together a first-class or-
ganization in which I’m pleased to be a part. I'm looking
forward to working in Nashville — and hitting the streets [§
with an experienced, veteran promotions team.”

Prior to joining Rising Tide, Moxley spent two years
at Giant. He also worked as Manager/Regional Marketing for Warner/
Reprise Nashville.

Moxley

Island’s Eye-l:atchmy Isley

Guests at /s/and Records after-parly for the 10th annual “Soul Train”
music awards in L.A. were treated to a performance by the Isley Broth-
ers. Gathered are (I-r) Island VP/Black Music Operations Varnell Johnson,
recording artistAngela Winbush, Ronald Isley, and Island GM/Black Mu-
sic Hiriam Hicks.

Slush Fun

L.A. alterna-pop band Slush are the new discovery of Discovery Records.
Getting silly before the ink dried were (I-r) label A&R rep Gregg Bell, band
members Kevin Costigan, Johnne Peters, Dean Zuckerman and Jamie
Lau, and label President/CEO Syd Birenbaum. In the foreground is a
Slush fan, known as Kane, who travels with the band to all its gigs.

EXECUTIVE ACTION

WCBS/New York Elevates Donohue To GSM

Il-News WCBS-AM/New York has promoted
Christopher Donohue to GSM. He had been
the station’s LSM since 1993.

“Christopher’s extensive experience and outstand-
ing accomplishments in the New York radio market
make him the ideal choice for this key position,” said
WCBS VP/GM Dan Griffin. “His expertise with the | %
station and the staff will enable him to make an enor-
mous contnibution to continued growth.”

In 1984, Donohue joined the CBS Radio Networks’
Affiliate Relations Department. He was an AE at
WHTT/Boston (now WODS) for two years before join-
ing WCBS in 1987 as an AE.

Donohue

Banko Becomes GSM At WYXR/Philadelphia

vergreen Media-owned WYXR-FM (Star 104.5)/Philadelphia LSM
Cassandra Banko has been promoted to GSM.

“We are excited to promote Cassandra to GSM,” said WYXR VP/GM
Jeffrey Specter. “Her innovative and creative techniques make her truly
unique.”

Prior to her most recent position, Banko served as an AE for WYXR.
Before that, she was Sr. AE at WNNK-FM/Harrisburg, where she began
her radio careerin 1991.

Broadcast Architecture Ups DePuy, Bergman

roadcast Architecture

has upped Renee DePuy
to Director/Programming. Her
previous post — MD of BA's
Smooth Jazz Network — has
been filled by Lorraine Berg-
man, who will also be the net- |
work’s Director/Affiliate Rela-
tions.

Broadcast Architecture Presi-
dent/CEO Frank Cody com-
mented, “Renee is a gifted pro-
grammer with superb instincts.
She has a tremendous passion
for NAC, but | would be remiss if | failed to acknowledge one of her great-
est assets: her sharp wit.”

Regarding Bergman, Cody continued, “l was impressed with Lorraine
from the moment | met her. She is an extremely talented and versatile
programmer. Working with our NAC clients, Lorraine has helped propel
the format to new heights nationally.”

In her new role, DePuy will consult BA's NAC clients and J-WAVE/
Tokyo. Her radio background includes an 18-month stint as MD at WVAY/
West Dover, VT before joining BA in 1993. Bergman, who had been the
consulting firm’s Research Project Coordinator, has also worked at Sony
Warner EMI Cable Radio and WMMR/Philadelphia.

DePuy Bergman

Rhino-Saurs Of Rock

Rhino Records recently reunited the stars of '80s metal both on record
(“Youth Gone Wild: Heavy Metal Hits Of The '80s”) and in person for an
album-release bash. Banging heads at (where else?) L.A.’s Rainbow are
(front row, I-r) Motorhead's Phil Campbell, Iron Maiden’s Nicko McBrain,
Great White's Sean McNabb, Motorhead's Lemmy, forrner MSG member
Mitch Perry, Great White's Michael Lardie, Rhino Product Manager Emily
Cagan; (back row, I-r) former King Kobra member Carmine Appice, Mr.
Big’s Billy Sheehan, and Rhino Sr. Sales Manager Dave Kapp and Na-
tional Sales Coordinator Chris Neal.

www.americanradiohistorv.com
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Atlantic’s Fischer
To Dir./Rock Promo

Atlantic
Records has
promoted Mark
Fischer from
Associate Direc-
tor/Album Pro-
motion to Direc-
tor/Rock Pro-
motion.
“Mark’s exten-
sive experience,
enthusiasm, and
sharp mind have
made him a vital

Fischer

part of our promotion team,” said |

VP/Promotion Andrea Ganis. “It is
my sincere pleasure to congratulate
him on this much-deserved promo-
tion.”

Fischer joined Atlantic in 1991 as
Local Promotion Manager/Dallas
and assumed his most recent post in
1994.

ARS Moves Main To
Austin As Ops. Mgr.

American
Radio Systems
is transferring
Rock/Soft AC
WCMF-FM &
WRMM-FM/
Rochester PD
Stan Mainto its
Austin proper-
§ ties, where he
i will become

OM of Urban

Oldies/Hot AC/
Soft AC trombo KJCE-AM,
KAMX-FM & KKMJ-FM.

Main — who will also program
KKMJ — succeeds Doc Burns,
who exited several months ago. In-
terim KKMJ PD Nolan Cruise re-
tains MD/on-air duties and becomes
Magic’s Asst. PD.

According to GM Lon Bason,
“After months of reviewing resumes
and listening to station airchecks
from across the country, we’ve
found the right person for all three
ARS Austin affiliates.”

Main, who starts his new job on
May 6, has been in Rochester for the
past 10 years.

e

Main

Thorn Promoted To
SFX’s Regional VP

WLYT-FM & WTDR-FM/
Charlotte GSM/Station Manager
Reta Thorn has been promoted to
Regional VP for SFX Broadcast-
ing. She will hold the GM post for
the Charlotte stations and will also
oversee SFX’s Greensboro proper-
ties (WMFR-AM, WTCK-AM,
WHSL-FM & WMAG-FM).

SFX Exec. VP/CFOD. Geoffrey
Armstrong commented, “Reta is an
accomplished broadcaster with con-
siderable experience in the Charlotte

market. We are delighted to add her

to our senior management team.”

Thorn has spent three years at
SFX’s WTDR & WLYT. She previ-
ously served as GSM at WBT-AM
& FM/Charlotte.

Prime Chuck

W] ; 2’
Public Enemy founder Chuck D (third from left) cut a deal for a new

ap
label, Slam Jamz, through Columbia Records Group. Also pushing their
pens were (I-r) CRG Chairman Don lenner, Slam Jamz GM Phil Nelson,
and Columbia Exec. VP/Black Music Michael Mauldin.

Bronson Becomes PD At WVEZ/Louisville

Former WSSH/Boston Asst. PD/middayer Bob Bronson has been ap-
pointed PD at WVEZ/Louisville. He succeeds Peter Smith, who exited
the Lite AC several months ago to program WNAP/Indianapolis (R&R
1/12).

According to VP/GM Steve Fehder, “Bob’s extremely well-versed [inAC].
Bringing major talent like Bob to WVEZ continues to prove our dedication to
providing the best possible product for our listeners and advertisers.”

Bronson, who will also co-host WVEZ’s morning show with Kelli Ri-
chards, had been at WSSH (now WOAZ) since 1987.

ARS Flips Two Las Vegas Properties
] Stem Alternative ’FBI PD; ’JMZ now Hot AC

Upon its acquisition of two Las Vegas properties — among other sta-
tions — American Radio Systems has flipped Classic Rock KFBI-FM to
Alternative as “X107.5 ... X-treme Radio” and CHR/Rhythmic KJMZ-
FM to Hot AC as “The New Mix 94.1.”

Mike Stern — most recently PD at ARS’s WXEG/Dayton — will
program KFBI. “We are excited to have KFBI join the many stations that
are seeing the synergy between Howard Stern and [Alternative],” VP/
GM Alan Gray stated. “With Howard as a huge cume magnet, our chal-
lenge is to provide music that will allow KFBI to recycle his audience to
the rest of the day.”

KJMZ PD Mike Marino remains in place, but the status of the airstaff is still
to be determined. No air personalities are being used in the transition period.
While KIMZ now uses “Mix” as its handle, it has yet to seek new calls.

According to Marino, Mix 94.1 core artists will include Melissa
Etheridge, Hootie & The Blowfish, Gin Blossoms, Alanis Morissette,
and Sheryl Crow. He told R&R, “It’s an adult-skewing sound for the MTV
generation. It’s fairly similar to KYSR/Los Angeles, but we’ll play a few
more ‘pop’ records.”

Commenting on what will happen to Hot AC sister KMZQ-FM, Mari-
no told R&R, “They’ll be adjusting and will go in a more 35-44/35+ direc-
tion, while we’ll be aiming at 25-34s.

“It’s a strategic move to let CHR/Rhythmic KLUC become the market’s
12-24 station, have Mix feed 25-34 females, let ‘X-treme Radio’ go after

12-24 men and become the new hard-edge Alternative, and have KMZQ
g0 35+.”

Neese Now Mercury/Nash. SVP/Media Relations

M ercury/Nashville has elevated Sandy Neese from VP/Commu-
nications to Sr. VP/Media Relations at Mercury/Nashville.

“Sandy’s loyalty and her dedication to Mercury/Nashville are a source
of daily inspiration and we’re incredibly fortunate she’s with us,” commented
Mercury/Nashviile President Luke Lewis.

Neese added, “How rewarding itis to be a part of making the dreams of
talented people come true. Life doesn’t get much better than this — ex-
cept, maybe, for the day | moved out of my double-wide.”

Prior to joining the label in 1988 as Director/Communications, Neese
worked for MTM Records and was a journalist with the Tennesseannews-

paper.

Vance Advances To Robbins As Sr. Dir./Promo

F ormer Profile Records Director/National Pro-
motion Cary Vance has been named Sr. Di-
rector/Promotion for Robbins Entertainment LLC.

“This is the second time I've hired Cary, the first
being at Profile in 1993,” label President/CEO Cory
Robbins toid R&R. “He’s extremely passionate about |i
music, and | know how effective he can be.”

fronically, Robbins’s office space was formerly oc-
cupied by Virgin Records, where Vance served as
National Director/Dance Promotion from 1988 to 1991. [

Vance told R&R, “I had this real tiny office here, so
| figured the opportunity to come back to a really big
office was too good to pass up! But seriously, Cory
has an incredible track record of finding hit records — and | want to be
able to promote hit records.”

Hunter, Mullins Greate The Hunter/Moon Group

eteran record executive Nick Hunter and radio consuitant Moon
Mullins have announced the formation of an independent promo-
tion firm, the Hunter/Moon Group.

“We intend to be more than just promoters,” Mullins told R&R. “We'll be
marketers as well, working with labels to establish their acts beyond just
getting airplay.” He noted that the firm will be conducting weekly callout
research on a national basis.

Hunter told R&R the company will have a regional promotion staff,
including the first two hires: former Warner Bros /Nashville regionat pro-
mo rep Mark Wallace and former Magnatone regional rep Randy Chap-
man.

Mullins established the Moon Mullins Company consultancy after serv-
ing as PD at several major-market stations. Hunter has worked as GM for
Giant Records/Nashville, Sr. VP/Sales & Promotion for WB/Nashville,
and in various posts atAtlantic, MCA, Columbia, and Playboy Records.

Jones To Market Music Of Your Life Format

ones Satellite Networks announced it will be marketing the Music Of
Your Life 24-hour Nostalgia format, which will be rebom in June. The
service was a popular fixture in the '80s when it was first syndicated and
then distributed via satellite on the old Transtar network.
Music Of Your Life will originate from Los Angeles and will feature L.A.
radio personalities Gary Owens, Wink Martindale, and Chuck South-
cott — each of whom have worked at several area stations.

_‘.Iust A Gold’

Snake In The Brass

Virgin Records has signed to distribute High Chief/Barb Wire Records,
whose new project is “‘Jack Hanna's World,” an AC/New Age/World al-
bum initiated by famed zoo director Jack Hanna (kneeling). Partaking in
the real-life zoo entertainment are (standing, I-r) animal handler David
Jackson, composer Mark Frye, Virgin Sr. VP/Promotion Michael Plen and
Sr. VP/Sales Joyce Castagnola, High Chief President Damnesch Alcoft,
Virgin CFO Ken Pedersen, publicist Perry Cooper, and Virgin VP/Nation-
al Accounts Jerre Hall.

.l

Y @l s 4 e AN —

No Doubt received gold records for “Tragic Kingdom” following a recent
Albuquerque show. Glittering are (I-r) the band’s Tom Dumont and Gwen
Stefani, Trauma Records co-Presidents Paul Palmer and Rob Kahane,
the band’s Tony Kanal, Interscope co-founder Ted Field, and the band's
Adnian Young.

www americanradiohistorv com
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NEWSBREAKERS.

Records

® FRANK BIONDI has been named l
Chairman/CEO of MCA Inc. He was |

formerty President/CEO of Viacom inc.

®* DOUGLAS

BIRO is the new
VP/Creative Di-
rector at RCA.
He most recently
served as Sr. VP/
Sr. Creative Di-
rector at Mc-
Cann-Erickson.

Biro

®* FRANK CERA-
OLO hasbeenel-
evated to Direc-
tor/Marketing &
A&R at Epic
Records. He pre-
viously served as
the label’s Direc-
tor/Dance-Cross-
over Promotion &
Marketing.

LO-
WENBERG has
been promoted
from Manager/
Sales to Product
Manager at EMI
Records.

¢®* ADAM

Lowenberg

National Radio

® JOHN DRISCOLL’s “VoiceOver-
America” now enables Intemet users to
download 60-second demos of his work,
with RealAudio software available for
downloads in May. The URL address is
http/fwww.johndriscoll.com.

Industry

® DAVID REN-
ZER has been
appointed Presi-
dent of MCA Mu-
sic Publishing
Worldwide. He
most recently
served as Sr. VP/

Publishing.

Renzer

® MUSICTOWN ONLINE SERVICES
will launch FM.NET, an Intemet gate-
way for radio stations that have sites
on the World Wide Web. Acompanion
site will also be launched strictly for Talk
radio outlets with web sites. The com-
pany offers a free graphic link to a sta-
tion’s web site, free site enhancement,
and other incentives. The two URL ad-
dresses are http://fm.net and
http:talkradio.net, respectively; (800)
800-2786 or (706) 769-9696.

PROS ON

THE LOOSE

Charlie Fox — KKBH-FM/San
Diego (805) 544-4486

Bob Gowa — Dir./Operations
AMI News (510) 524-8333, (800)
508-1344

Greg Valentine — Aftemoons
KUBE/Seattle (206) 526-7882

{

1

GM of Zomba

Changes

Alternative: Longtime XTRA
(91X)/San Diego air talent Steve
West departs ... KFTH/Memphis
and KDRE/Little Rock switch from
the WDRE Network to Radio One’s
Alternative programming.

AC: Jim Erickson joins KSSK/
Honolulu for swing duties ... Dave
Barnett joins WTFM/Johnson City-
Kingsport for nights from crosstown
Classic Rocker WQUT ... WLRQ/
Melbourne MD/afternoons Ron
Anthony exits ... KRNO/Reno,
NV’s new on-air lineup reads as fol-
lows: PD Larry Irons and Palmer
Stewart handle mornings, Jenny
Rolen manages middays, Dan Ri-
ley assumes aftemoons, Dick Rich-
ards takes evenings, and Derek
O’Hara helms overnights ...
WNNJ-FM/Newton-Sparta, NJ PD
Chris Abate departs.

CHR: Sharon Dastur is the new
Programming Coordinator at

WHTZ (Z100)/New York. WBHT/ |

Wilkes-Barre PD and syndicated
host Kid Kelly rejoins Z100 for

weekends ... Rene Parker joins
CHR/Rhythmic KBXX/Houston as
moming host ... WERQ/Baltimore
nighttimer Konan adds APD duties
... Scott Hawke takes nights at
KLRZ/New Orleans ... KWIN/
Stockton GM Al Grosby has re-
signed. Owner John Winkle as-
sumes interim GM duties. Nighttim-
er C.K. adds MD duties ... KTHQ/
Spokane lures Kitt Mann for mom-
ings from crosstown KRBL ...
KSMB/Lafayette ups Nina Thi-
bodeaux to Traffic Asst./Collections
.. WRFY/Reading, PA ups Nick
Harris to aftenoons ... KPSI/Palm
Springs, CA nighttimer Dwain Th-
omas exits ... KQIZ/Amarillo, TX
middayer Beth Gordon departs ...
KYYY/Bismarck, ND PD/morn-
ings Bob Beck exits.

Country: WWWW (W4)/Detroit
nighttimer Brenda Matthews de-
parts ... Paul Donovan segues to
afternoons on KYGO/Denver ...
WKIX/Raleigh moming host Mor-
gan Thomas adds APD duties ...
KMVK/Little Rock PD Tom Travis
adds MD duties at sister KSSN-FM
... WGNE-FM/Daytona Beach
APD/afternoons John “Rivers”

opment Eric Fnitschi.

LIVE AND COMPLETELY NAKED — Reprise recording act Barenaked
Ladies recently entertained a packed house at the American Legion Hall
in Los Angeles in support of their latest album, “Bom On A Pirate Ship.”
Showing off their pearly whites are (I-r) the band’s Jim Creeggan, label
promotion rep Drew Gitlin, the Ladies’ Kevin Heam, Reprise VP/Sales
Dave Stein, Reprise New Media head Jimmy Dickson, the band’s Steven
Page, Ed Robertson, and Tyler Stewart, and Reprise Dir./Product Devel-

day, May 8; 6-7:30pm).

sion will be held 12:30-2pm.

Radio Veterans, Experts
Evaluate Rock °N’ Roll And Radio

he Beverly Hills, CA-based branch of the Museum of Television &
Radio will commence its inaugural series of seminars with four
gatherings examining the varying aspects of radio, beginning May 7.
The discussions, sponsored by Westwood One Inc. President Norm
Pattiz, coincide with the museum’s yeariong series on rock 'n’ roll and the
development of contemporary commercial radio. Seminar |, “Early Top
Forty,” features veteran air personalities Brian “Mr. Rock 'n’ Roil” Beirne,
Johnny Hayes, Dick “Huggy Boy” Hugg, Dan Ingram, Casey Kasem,
Art Laboe, and Gary Owens (Tuesday, May 7; 6-7:30pm). Seminar |,
“The Rise of Rock FM,” features former AOR air talents Bob Coburn,
Raechel Donahue, Jeff Gonzer, Pat Kelley, and Jim Ladd (Wednes-

Two seminars on Thursday, May 9, focus on the Rock and Urban for-
mats, respectively. In Seminar Ill, “Contemporary Rock Radio: Namow-
casting,” R&R Rock Editor Cyndee Maxwell joins KLOS-FM/Los Ange-
les PD Carey Curelop, KKBT-FM/L.A. PD Harold Austin, KCBS-FM
(Arrow 93)L.A. PD Tommy Edwards, and KOST-FMWL.A. PD Jhani
Kaye in a look at the past and future of rock 'n’ roll on the air. The discus-

Seminar IV, “Black Radio: Yesterday And Today,” features R&R Urban
Editor Walt Love in a discussion with WQBH-AM/Detroit VP/GM Mar-
tha Jean Steinberg, KACE-FM/L.A. air talent J.J. Johnson, and one-
time KGFJ-AM/L.A. air personality Tom Reed. The discussion will be
held after the third seminar, from 6-7:30pm.

Tickets for single seminars are $10 each ($8 for museum members). A
subscription for all four seminars is $36 ($28 for museum members). Tick-
ets may be purchased through Theatix at (213) 466-1767.

For further information, contact the museum at (310) 786-1000.

Owens rises to PD ... Lynn Lacy
shifts to middays and adds AMD
duties at WXXQ/Rockford, IL ...
WKKG/Columbus, IN promotes
Scott Michaels to MD.

NAC: Gordon Lee segues from
middays to wakeups at KKJZ/Port-
land ... Smooth FM affiliate KOSJ/
Omaha ND Carl Mann adds PD
duties. Joe Blood joins for momnings
... Renee DePuy and Lorraine

Bergman have been promoted to |

Dir/Programming and Dir/Affiliate
Relations & MD, respectively, at
Broadcast Architecture.

Rock: WTGE/Baton Rouge |

drops the syndicated John Boy &
Billy show for wakeups. News/
traffic reporter Caryn assumes
mornings ... WKQQ/Lexington,

KY has a new fax number, (606) |
225-0981. The station has also |

launched a web site at http://

www.wkqq.com ... KHOP/Modes- |

to, CA moves from 104.1 to 95.1
MhZ. KLOS/L.A.’s Mark &
Brian are syndicated for morn-
ings, Kennedy takes mid-morn-
ings, Dr. Dave mans late-middays,
Sausage assumes afternoons, and
Hashley Sizemore handles nights
... KZAK & KRZQ/Reno, NV
have a new address: 255 W. Moa-
na Lane, Suite 208, 89509.

Records: Jack Carton becomes
VP/Finance & Administration for
Relativity Recordings ... Derrick
Thompson has been promoted to
Dir./Urban Music for BMG Songs
... Toi Green and Jackie Murphy
have joined Jive Records as Man-
ager/Soundtracks & Licensing and
Sr. Dir/Art Department, respectively
... Steve Rogers is promoted to VP/
Online Services at American Re-
cordings ... RCA Special Products
has been renamed BMG Special
Products. The company will be
jointly run by Arista and RCA.

National Radio: Pat O’Brien
has replaced Jim Nantz as host of
“Sportstime,” a daily feature of CBS
Radio Networks. The 3.5-minute
feature airs daily at 6:25pm ET ...
Mike Evans, Mike Coover, and
Chris Schneider join Prime Sports

CHRONICLE

MARRIAGES

WAEV-FM/Savannah after-
noons Brad Kelly to Jennifer
Moore, April 19.

BirTHS

WLIT-FM/Chicago Morning
host Bob Brynteson, wife Nan-
cy, daughter Baylee Miller, April
17.

Broadcast instructor/band man-
ager Tom Evans, wife Nicole,
daughterAllison Michelle, April 16.

WAOA-FM/Melbourne PD
Scott Chase, wifeAngela, daugh-
ter Sierra Skye, April 9.

ConpoLENCES

Producer/Chic bassist Ber-
nard Edwards, 43, April 18.
Heavyweights Record Pool
co-founder and American Re-
cordings promotion intem James
“Squeek” Bell, 25, April 12.

Radio as host/“Midday Prime,”
exec. producer/*GameDay Coast To
Coast,” and as ovemnight host, re-
spectively.

Industry: Emily Simonitsch is
upped to VP/Special Markets for
MCA Concerts ... Elizabeth Beck-
er has joined SJS/Nashville as Pro-
ducer/Writer/Talent Booker.

NATIONAL .
RAD’O ALELS
FORMATS

ABC RADIO NETWORKS
Robert Hall » (214) 991-9200

Starstation — Peter Stewart
EVERYTHING BUT THE GIRL/Missing

Hot AC — Robin Jones
TINA ARENA/Chains

Classic Rock — Chris Miller

GiIN BLOSSOMS/Day Job

JARS OF CLAY/Flood

SUBDUDES/All The Time In The World
VAN HALEN/Humans Being

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

CHR/Rack

COLLECTIVE SDUL/Where The River Flows
JOAN DSBORNE/Right Hand Man

Lite AC

NEIL DIAMONDMarry Me
GLORIA ESTEFAN/Reach

QUINCY JONES/Slow Jams
MC LYTE 1/XSCAPE/Keep On Keepin' On
SWV/You're The One

BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082

Digital AC — J.J. Cook

TONI BRAXTON/Let It Aow
NEIL DIAMOND/Marry Me
GEORGE MICHAEL/Fast Love

Digital Soft AC — Mike Bettelli
DIANA ROSSNVoice Of The Heart

Digital AC Mix — Mike Bettelli
TINA ARENA/Chains

Digital Hot AC — J.J. Cook
GEORGE MICHAELFast Love

Digital CHR — J.J. Cook

TRACY CHAPMAN/Give Me One Reason
BILLIE RAY MARTIN/Your Loving Arms

Modern Rock — Leslie Cohan

EVERCEEAR Hezrtapark Dolarsign
GOLDFINGERMere In Your Bedroom
GRAVITY KILLS/Guilty

PAUL WESTERBERG/Love Untoid

JONES SATELLITE NETWORKS
Phil Barry * (303) 784-8700

Adult Hit Radio — J.J. McKay

GLORIA ESTEFAN/Reach
LA BOUCHE/Be My Lover

WESTWO0OD ONE NETWORKS
Bob McNeill » (805} 294-9000

Bright AC — Bill Michaels

JANN ARDEN/Insensitive
WHITNEY HOUSTON & CECE WINANS/Count On Me

Soft AC — Andy Fuller
GLORIA ESTEFAN/Reach

www.americanradiohistorv.com
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Cluster Analysis: Too Much Of A Good Thing?

S everal weeks ago, we received a request for a music test
proposal. I called and asked the consultant who was han-
dling the project — a disturbing trend for researchers; won-
der how consultants would feel if researchers started doing
aircheck critiques? — if there were any preconditions for
getting the business. His reply was instant: “Yes. If you don’t
provide cluster analysis, we don’t want to talk to you.”

So I asked him exactly what
kind of cluster analysis he would
prefer.

“Well, uh ... the usual kind. You
know, where the respondents are,
uh, clustered.”

I then asked how many solutions
he preferred.

“Well, the optimal number ... I
guess.”

My next question was if he
wanted to see the dendograms ac-
tually printed out.

“What are dendograms?”

And so it went. He was con-
vinced that cluster analysis was the
most important research tool ever
used in radio. But he lacked a thor-
ough understanding of it; his
knowledge was limited mostly to
what he’d seen from several ven-
dors. And that kind of knowledge
can be dangerous.

So let’s clarify cluster analysis
here. In doing so, it’s my hope that
the reader will emerge with at least
enough information to more criti-
cally evaluate research pitches and
presentations.

What It Is

Cluster analysis is a multivariate
research technique used for data
reduction. Its purpose is to group
similar observations into aggregates
that can be called clusters. Its pri-
mary use in radio research has been
to segment audiences based on the
similarity of their musical tastes.
Typically, the data used comes from
auditorium music tests. The com-
puter takes each song and calculates
the distance between all the re-
sponses to that song. Then it goes
through the responses to the next
song and calculates another set of
distances. And so on and so on un-
til reaction to the last song on the
tape has been plotted.

In the so-called hierarchical ag-
glomerativemethod, the clusters are
fused at different levels to form
what looks like an an inverted tree
(with its branches representing dif-
ferent clusters). Since this technique
will eventually reduce all the data
down to one cluster, the critical key
is knowing when and where to stop.
In other words, how many clusters
will create your ultimate solution?

The second major cluster anal-
ysis technique is called iterative
partitioning — sometimes known
as the “seed” technique. However,
there are more than 20 different
methods of cluster analysis, many
of them agglomerative methods
such as the single linkage method
or Ward’s method.

A quick reading of several out-

m e “ s

The rule of thumbon a
cluster analysis is
this: Conduct enough
replications and go
through enough
solutions until they
seem to make intuitive
sense to you.

standing books on cluster analysis
will tell you that there are so many
different definitions for cluster
analysis that no single definition
is sufficient.

Cluster analysis wasn’t invent-
ed by aradio research company in
1990. Its earliest use dates back to
the 1950s — when it was used by
biologists working on classifica-
tion systems — but it has only re-
ally become popular with the ad-
vent of high speed computers.

Probably the most notable ex-
ample of cluster analysis is its
use by Claritas, which created
PRIZM, the well-known break-
down of all U.S. zip codes into 47
contiguous clusters. Those clusters
were then named “Money &
Brains,” ““ Blue Blood Estates,”
“Blue Collar Blues,” etc.

The project was — and is — an
excellent example of the use of
cluster analysis in data reduction.
It made for an interesting way to
segment the U.S. population. How-
ever, that was an ongoing study
that involved millions of dollars —
and several years of exploration —
before even the most remote solu-
tions were offered.

And that’s typically the way that
cluster analysis is used in the real
world. It’s a highly intuitive tech-
nique. Most researchers won’t
even attach a probability statement
to it because it’s so exploratory.
You can’t tie cluster analysis into
one neat little packet as we so of-
ten want to do in radio. It’s not a
one-shot methodology. It has to be
replicated many times over to see
if the clusters have any real signif-
icance, or if the cluster scheme
that’s revealed makes any sense.

Cluster Issues
Let’s assume that you run a clus-
ter analysis on one night’s music
test. Let’s also assume you used a
hierarchical agglomerative meth-

By Rob Balon

od. Now, the first thing you have
to do is think of how many solu-
tions you want. Do you want a five-
cluster solution? A nine-cluster so-
lution? Or an 11-cluster solution?
Remember, in the hierarchical
method, the end solution is only
one cluster. This is a major prob-
lem in cluster analysis. Naming the
clusters also can be difficult, par-
ticularly when there are lots of
songs in the music test.

Keep in mind that in some forms
of cluster analysis, statistical over-
lap can occur. This is particularly
true in the clumping method. The
guy that lines up on the Don Hen-
ley/Eagles cluster also may be on
the Jackson Browne cluster. The
clusters aren’t always statistically
autonomous.

Also bear in mind that a cluster
analysis will produce arithmetic
clusters even when there aren’t
any. In other words, the computer
going though its algorithms will
yield sets of numbers that it labels
clusters because that’s what it’s
supposed to do. (Basically, where
the relationships don’t exist, the
computer will force them to exist.)
These clusters may not make any
intuitive or statistical sense what-
soever. The unsophisticated user
can be greatly misled by this.

Another thing that most re-
searchers don’t realize is that each
clustering method can yield a po-
tentially different set of clusters.
Using the centroid method as op-
posed to the single linkage meth-
od or Ward’s method can all lead
to a group of clusters that have dif-
ferent solutions.

What Does This Mean?

So what does this mean to the
use of cluster analysis in either call-
out or auditorium testing? It means
that if you think there should be a
Don Henley cluster, or a Jackson
Browne cluster, you’ll keep order-
ing solutions until one shows up.

It also means that Cluster anal-
ysis isn’t magic. Winning new for-
mats simply don’t roll off the com-
puter. They must be conceptualized
first. And though many vendors
won’t admit this, it means that —
in some cases — one could accom-
plish the same thing by sitting
down and eyeballing the music list.

If you have an intuitive feel that
the Don Henley/Eagles cluster ex-
ists, chances are at least 50-50 that
you may be right. What are the
songs that you would honestly ex-
pect to see on the Don Henley clus-
ter? Who are the artists you expect
to see on the “New Country” clus-
ter? As noted earlier, the method-
ology is extremely intuitive.

Even among the most sophisti-
cated academic researchers in the
country, the rule of thumb on aclus-
ter analysis is this: Conduct enough
replications and go through enough
solutions until they seem to make
intuitive sense to you.

www americanradiohistorv com

DATELINE |

¢ May 1-3 — Radio Only Manage-
ment Conference. 5/ Camelback Inn,
Scottsdale, AZ; (609) 424-6800.

® May 9-12 — CMT Starfest '96.
Fairplex, Los Angeles; (213) 655-
5960.

® May 17-21 — 20th Annual NA-
BOB Spring Broadcast Management
Conference. Nassau Marriott Resort
& Crystal Palace Casino, Bahamas;
(202) 463-8970.

® May 19-22 — 36th Annual
Broadcast Cable Financial Manage-
ment Convention. Buena Vista Pal-
ace Hotel, Lake Buena Vista, FL;
(708) 296-0200.

® June 4-5 — Third Intemnational
Symposium on DAB. Montreux,
Switzerland Convention Center;
(213) 938-3228.

¢ June 6-9 — Third Annual Radio
Montreux International Symposium.
Montreux, Switzedand Convention
Center; (213) 938-3228.

¢ June 10-16 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

® June 19-22 — PROMAX Con-
vention. Los Angeles Convention
Center; (310) 788-7600.

® June 20-22 — 25th Silver An-
niversary Convention & Bobby
Poe Retirement. Sheraton Pre-
miere, Tysons Comer, VA; (301)
951-1215,

¢ June 26 (through September
18) — Summer Arbitron.

¢ June 27-29 — 45th Annual
AWRT Convention. Ritz-Cariton, Na-
ples, FL; (703) 506-3290.

® July 9 — Major League Base-
ball All-Star Game. Veterans Stadi-
um, Philadelphia.

e July 10-12 — McVay Media
Radio School. Site TBA, Cleveland:
(216) 892-1910.

o July 11-14 — Upper Midwest
Conclave. Downtown Marriott, Min-
neapolis; (612) 927-4487.

® August 8-10 — Talentmasters
Moming Show Boot Camp. Westin
Canal Place Hotel, New Ordeans;
(770) 926-7573.

® August 22-25 — Jack The Rap-
per Convention & Expo. Georgia In-
ternational Convention Center and
Sheraton Gateway Hotel, Atlanta;
(407) 290-2289.

® September (Date TBA) — 20th
Annual NABOB Fall Broadcast Man-
agement Conference. Sheraton
Washington Hotel, Washington, DC;
(202) 463-8970.

¢ September 9 (through Decem-
ber 11) — Fall Arbitron.

® October 2 — CMA Awards.
Grand Ole Opry, Nashville.

Cluster analysis is rough-hewn.
It’s not the type of test you use if
your research opportunities are
limited. Unfortunately, most radio
stations around the country aren’t
going to replicate the results of a
music test over three or four nights
simply so that they can have a bet-
ter cluster analysis solution.

If you’re smitten to the point
where you can’t live without clus-
ter analysis, at least ask yourself,
“Am [ really getting something
where the numbers are different by
chance, or am I buying a pig in a
poke because it looks like what I
want it to look like?”

Another issue is matrix-building.
Do you cluster the respondents? Or
do you cluster the titles? Or both?

My suggestion would be this:
Use cluster analysis as an intellec-
tual exercise, not one that becomes
the end-all and be-all of your ra-
dio station. Gather the information
along with all the other informa-
tion at your disposal and put it into
the nexus of decision-making tools
that you use.

When properly executed, clus-
ter analysis can be a useful tool to
identify underlying similarities in
listeners or music titles. And it can
be an interesting way to segment
the audience. But the results also
must be kept in perspective, unless
you’ve committed to plan multi-

ple replications of each music test.

For the record, I personally
think that cluster analysis is an in-
teresting research method— and
we’ve used it at the Benchmark
Company. But it is, at best, an ex-
ploratory tool that lends itself to
ongoing investigations. The results
of 75 respondents reacting to 700
titles hardly lend themselves to a
cluster analysis upon which you’d
want to stake the future of your
radio station.

Besides, the last time I looked,
people listened to radio because
they liked the songs. Great songs
and great execution make for win-
ning radio. Most PDs have the
sense not to play Stevie Wonder
next to Stevie Nicks — without the
benefit of cluster analysis.

Please don’t feel compelled to
drive your station by the results
of cluster analysis because you
feel you have to stay current —
or because your consultant insists
on it. Chances are, he or she may
not known how to read a den-
dogram either.

¥

Rob Balon is Presidant/
CED of the Banchmark Com-
pany, anAustin-basad consull-
ing firm. He can be reached at
{512) 7T07-7010.
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Radio & Restaurants: A Tasty Gombination

ining out no longer is considered by many consumers a

luxury, but instead is thought of as an essential element
of today’s convenience-driven society. Rapid and continued
expansion of new restaurants, as well as many takeout and
delivery options, makes it possible for consumers to eat what-
ever they want, whenever they want, wherever they are. And
because of the many dining options, competition at full-ser-
vice restaurants has never been more intense.

According to the National Res-
taurantAssociation (NRA), full-
service restaurants are the second-
largest segment in the eating-
place category (behind fast food)
and are expected to yield 47.7%
of total eating-place sales in 1996.
Sales at these restaurants should
reach $100 billion in 1996, up
4.5% over 1995. The entire food
service industry is expected to
reach $313 billion in sales this
year, an increase of $14.8 billion
over 1995. Consumers are ex-
pected to spend
an average $855
million per day m
on out-of-home
food in 1996, a
figure that’s
hardly surpris-
ing when you
consider that
44% of the food
dollar is spent
eating out.

Because din-
ing out has be-
come such an
integral part of consumers’ life-
styles, offering good food and
good service often isn’t enough
to attract and retain consumers. In
order to gain a competitive edge
in today’s market, restaurants
must offer value as well. In an
NRA survey of consumers’ per-
ceptions of the value received at
fast-food, moderately priced (av-
erage check less than $10), and
higher-priced restaurants (aver-
age check $10 or more), consum-
ers said that moderately priced
restaurants provided the best val-
ue. For example, 82% of respon-
dents said that the value received
at those establishments meets or
exceeds their expectations, while
67% of consumers reported sat-
isfaction with the value provided
at higher-priced restaurants.

‘Women were considered most
satisfied (80%) with the value at
moderately prited restaurants,
and adults with higher household
incomes were more likely than
average to say that sit-down res-
taurants meet or exceed their val-
ue expectations. More than 90%
of adults with annual household
incomes of $75,000+ were satis-
fied with the value received for
the price paid at moderately
priced restaurants, compared with
79% of adults with incomes of
less than $30,000. Compared with
a similar survey conducted by the
NRA five years ago, today’s con-
sumers have higher expectations

with regard to value received
compared with price paid.
Intense competition is expected
to keep menu price increases to no
more than 2.5% this year, mean-
ing that restaurateurs will contin-
ue to focus on promotional activi-
ties in order to attract value-con-
scious customers. According to the
NRA, discount promotions (in-
cluding coupons, senior-citizen
discounts, frequent-diner cards,
early-bird specials, and two-for-
one offerings) were among the

In order to maximize their advertising
budgets, restaurant owners want a
marketing plan that will help them target
customers accurately, enhance the
restaurants’ image, boost sales, and
break through the advertising clutter.

most successful table service pro-
motional strategies in 1995 and
will remain popular through 1996.
Daily or seasonal menu changes
also are very popular and proba-
bly will continue as operators re-
spond to consumers’ demands for
variety. Daily specials were the
most successful promotions used
in 1995, and gift certificates are
expected to remain the most wide-
ly used promotional tool in 1996.

Salespeople
On The Move

* Jennifer Van Donge has
bean appointed GSM for Criteri-
on Media Group, owner of
KO5B-AM, KSBL-FM & KTYD-
FM/Santa Barbara, CA.

= Allison Berry is promoted
from Regional SM to GSM of
WNVZ (Z104yNarfolk.

= Sgan O'Neill has been
named LSM for Odyssey’s
KAXK-FM. KBAX-FM & KMAX-
FM-{Y 107V A -Ventura. He most
recently served as NSM at Bon-
neville's crosstawn KBIG-FM.

* Steve Dandel is the naw
Mgr/Sales al WMMUMNashvills.
He was formery with Opus Me-
dia Group.

* Tom Barry becomes Dirf
Mational Sales at WFMS &
WGRLAndianapolis. He was pre-
vioushy an AE for WFMS.

By Christa Mallick Dahlander

Kids Are Us

Children’s impact on food ser-
vice has become widely notable in
the 1990s. Kids often influence
their parents’ decision to eat out
or to use restaurant delivery ser-
vices and, consequently, efforts to
satisfy children can add directly to
restaurant profits. Providing more
“child-friendly” environments that
cater to the special needs of chil-
dren and their parents should help
restaurateurs capitalize on this
booming market. Such options as
lower-priced kid-sized menu por-
tions, fun activities, and family
promotions all are important to
parents who wish to dine out with
their children —and they can go a
long way in attracting them. Near-
ly half of the restaurants with an
average check of $8 to $14.99 use
promotions to attract families with

children, and be-
cause the growth
in the number of
children is ex-
pected to remain
stable throughout
the remainder of
the decade, chil-
dren should be an
important seg-
ment for restau-
rants in 1996 and
m in the future.
Many restau-
rants have built
their reputations and a loyal clien-
tele on “signature items” — menu
features that customers associate
with the restaurant and perceive to
be a “house specialty.” Promoting
these signature items sends a mes-
sage of quality to consumers, while
at the same time markets the res-
taurant’s name. Also, the familiar-
ity of signature items is important
to customers because they know
what they’re getting.

According to Restaurants USA
magazine, restaurateurs should
pay close attention to two separate
customer segments: Generation
Xers and home-office workers.
Home-office workers are tied to
telephones and computers all day
and may not be located near res-
taurants that have a prime location
in a business area. One way to at-
tract these people is with an on-
line delivery service so they can
access the restaurant’s site, select
what they want, and have the food
delivered. Generation Xers living
at home with parents think of res-
taurants as a place to socialize with
friends; they also think of restau-
rant food as normal food because
they have grown up eating out a
lot with their Boomer parents.

The new trend in the restaurant
industry is “home-meal replace-
ment” — quality, higher-priced
food to go. According to Nation's
Restaurant News, some people
view home-meal replacement as a
separate dining niche, while oth-
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your sales staff?

in the advertising community.

the following ways:

Do You Have A Sales Story To Tell?

he challenges facing a radio sales department are grow-
ing more difficult each day.

* How are you staying ahead of the game?
*In what new ways are you compensating and motivating

* Is your department using computer technology? How?
* Are you exploiting all possible new business sources?
* Is radio’s slice of the advertising pie in your market growing?

R&R invites you to share your story about any of the above topics —
or any other sales-related issues — with our readers. Your comments will
contribute to an ongoing forum designed to raise the profile of radio sales

Send your thoughts to Managing Editor Ron Rodrigues in any of

Mail: 10100 Santa Monica Bivd., 5th Floor,

Los Angeles, CA 90067-4004

Phone: (310) 788-1646 Fax: (310) 203-9763
E-mail: ronr@rronline.com

ey

ers consider it just a fancy name
for takeout food. However, few
deny that a growing number of
time-challenged consumers are
willing to pay more than fast-food
prices for high-quality food to go.
Estimates for the volume of the
annual home-meal replacement
market range between $1 billion
and $25 billion, and most analysts
agree that this new market has
great consumer potential.
Boston Market is credited with
coining the term “home-meal re-
placement” as well as predicting
that this segment would enjoy
great growth — and it appears the
company may be right. For exam-
ple, one new, highly successful
example of home-meal replace-
ment is Eatzi’s in Dallas. A cross
between a restaurant and a super-
market, it sells prepared meals,
raw meats, produce, fresh-baked
breads, and even flowers. The
8000 square-foot building is
packed from morning until night.
Eatzi’s also features evening
clearance specials so the chefs
may start fresh the next morning.
According to an NRA survey,
full-menu table service-restaurant
operators reported their median

advertising costs were $64 per
seat in 1995. In order to maximize
their advertising budgets, restau-
rant owners want a marketing
plan that will help them target
customers accurately, enhance the
restaurants’ image, boost sales,
and break through the advertis-
ing clutter to make a lasting im-
pression.

Many restaurateurs have real-
ized that radio is the medium
that’ll give them the most for their
advertising dollars. It’s flexible,
targetable, cost-efficient, and
96% of all adults listen to more
than three hours of radio each day.
Plus, radio reaches seven out of
10 restaurant customers every
day!

Christa Mallick Dahlander is
Editor of Radio Sales Today, a
publication of the Radio Adver-
tising Bureau (RAB). For more
information on this subject, call
the RAB at (800) 232-3131
or access RadioLink at
www.rab.com.

WHEN YOU
CAN’T BREATHE,
NOTHING ELSE
MATTERS®

For information about lung diseases
such as asthma, tuberculosis,
and emphysema, call 1-800-LUNG-USA

AMERICAN LUNG ASSOCIATION.
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Springtime Gelebrations

By Scott Slaven, PROMAX International

pring is finally here. (Well, except for parts of New Eng-

land.) Still, the winter that won’t go away didn’t deter

WMRQ-FM/Hartford from celebrating “Earth Day InThe
Park.” The not-for-profit event, held in a downtown park,
offered free booth space to all environmentally conscious
organizations. It was the inaugural Earth Day event for the
city of Hartford — one which the Alternative station hopes
will educate the community about the importance of pre-
serving the planet and its natural resources.

Peanuts & Cracker Jack

In another springtime celebra-
tion, Oldies WCBS-FM/New
York took listeners out to the
ballgame by spinning double
plays of favorite artists and test-
ing their baseball trivia knowl-
edge. Winners scored either
pairs of tickets to a Yankees-Red
Sox game at Yankee Stadium or
a trip for two to Boston to see
the Yanks face the BoSox in
Fenway Park.

FmMotmns -

. =Dlanna Obermeyer has -
- ben named DirMklg, & Promo-
tion alEvergreen Media's KKBT-
FM (The BeatV/L-A. She most re-
 cenlly served as Comorate Dir/
Mktg. for Summit Communica-
tions.

« Michelle St. John has be-
come Dir/Promations al KCAL-
Fit & KOLA-FM/Riverside-S5an
Bernardino. She was formerly
Mar./Mktg, & PACE West Coast,

» Susan Kay is the new Pro-
moticn Mgr. at WMMS/Cleveland,

* Lynn MachNamee has been

| appointed Promation Dir/mom-
ings at WSRS \Worcester, MA.
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Lipstick, Powder
& Paint

Can’t wait to hear the results
of the “Rock 108 AC/DC Trans-
vestite Beauty Pageant,” spon-
sored by KEYJ-FM/Abilene,
TX. Using the slogan “men
dressing up as women in support
of women,” the pageant benefits
the Noah Project for battered
women.

Assaulting The Archives

The Chicago metro has been
the site of a promotions battle-
ground recently. Among the sta-
tions fighting to outshine the
compqtition: WXRT-FM, which
announced the release of its “ON
XRT: Live From The Archives”
CD. The compilation of previ-
ously unavailable live concert
and in-studio performances
spotlights selections by Smash-
ing Pumpkins, Blues Traveler,
and the Neville Brothers,
among others. Proceeds go to
the XRT Family Support Pro-
gram at Chicago House, a high-

quality housing and case man-
agement service for individuals
who are HIV positive or have
AIDS. Previous editions of the
CD have become highly prized
collectors’ items.

Hot Wheels

Meanwhile, crosstown WRCX-
FM is giving Windy City listen-
ers the chance to steal a car dur-
ing its “Grand Theft Auto” pro-
motion. Each day the promotion
runs, WRCX features a differ-
ent artist. Every time a song by
that artist is played, the station
gives the tenth caller a CD and
a key that might hot-wire one of
four different cars.

Apathy? Who Cares?

Finally, Generation X marked
the spot for Chicago’s WKQX-
FM, which created “Time Out:
A Rock The Vote Special.” The
Alternative outlet lobbied an im-
pressive guest list to help arouse
listeners from voter apathy.
White House heartthrob George
Stephanopoulos, “Politically
Incorrect” host Bill Maher, and
William Baldwin (of political-
ly and physically correct thes-
pians the Baldwin brothers’
fame) joined musical guests
Cypress Hill and R.E.M. in a
four-hour live broadcast.

The station hopes to involve
its younger listeners in the po-
litical process by registering
voters at Chicago area concerts
and continuing to highlight po-
litical awareness at other events
throughout the year. A voter reg-
istration party held at the local
Hard Rock Cafe was capped
with a performance by, appro-
priately enough, the Nixons.
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May Promotional Opportunities

By Irwin Pollack
| Monthly Events | May 5-11 — Be Kind To Animals
Week
R Carpet Care Improvement Week
2L L s Cartoon Art Appreciation Week
¢ Breathe Easy Month Just Say No Week
: 555?1:; fe;/lyol\:;nth National Nurses Week
Y Saby May 5 —First perfect baseball
¢ Better Hearing Month

game (1904)
May 7 — National Teacher’s Day
May 8 — National Third Shift

¢ Mental Health Month
* Modern Dance Month
* Motorcycle Awareness Month

« National Allergy & Asthma Month Workers Day
* National Asparagus Month No Socks Day
i oy May 9 — Tear The Tags Off The
¢ National Barbecue Month
Mattress Day

¢ National Bike Month

¢ National Egg Month

 National Hamburger Month

* National High Blood
Pressure Month

¢ National Photo Month

* National Senior Travel Month

« Nationa! Strawberry Month

May 11 — Let's Go Fishing Day
May 12 — Spitting outlawed (1896)
May 15 — Stewardess Day
May 17 — National Memo Day
May 18— Visit Your Relatives Day
May 19-25 — National Cellular
Phone Safety Week
National Safe Boating Week
May 21 — National Waitress Day

| ‘Special Days & Weeks | mMay 22 — Mister Rogers’
Neighborhood (1967)
May 1 — Amtrak began service May 24 — First auto repair shop
(1971) opened (1899)
Batman's birthday (1939) May 26 — Dow Jones Industrial
Cheerios’ birthday (1941) Average birthday
Empire State Building May 27 — Golden Gate Bridge
completed (1930) opens (1937)
First postage stamp (1830) May 27 — June 2 — National
May. 2 — Take Your Baby To Frozen Yogurt Week
Lunch Day May 29 — National Spelling Bee
May 3 — First comic book finals
published (1934) May 30 — First compact disc
May 4 — Kentucky Derby introduced
Naked Day May 31 — Take This Job And
Relationship Renewal Day Shove It Day

Sources: Chase’s Calendar, Celebrate Today!

GRIN & BEAR IT — CFBR/Edmonton, AB split a $40,000 donation be-
tween four local charities (The Boys & Girls Clubs, D.A.R.E., Glenrose
Hospital, and the Kids Kottage). The Classic Rocker raised the money
from the sale of its “BearWear,” profits from its annual Rock Auction, and
other fundraising activities. Seen on the scene are the station’s mascot
and staffers, and several hospital heavyweights.

CAN’T BEAT THIS — WING-FM/Dayton’s syndicated moming stars Bob & Tom donated proceeds from the sales
of their “Planet Bob & Tom” CD, as well as profits from one of the dynamic duo’s recent local live performances to
the Dayton Area YWCA Housing Network Shelter For Battered Women & Children. Pictured at the presentation of
the $28,000 check are Bob & Tom and the executive directors of the YWCA.

Show Us Your Outdoor Campaign!

&R is preparing its annual Marketing & Promotion Guide,

due for publication in mid-June. One of the more popular
features in the guide is our “Marketing Design Showcase,” which
chronicles the more stylish outdoor campaigns, TV spots, World
Wide Web pages, logos, bumper stickers, and other visual daz-
Zlers that radio stations have to offer.

If you have an eye-grabbing campaign this spring or summer,
share it with us and the rest of the industry! Send your color art-
work (printed materials, color prints, color slides, or electronic
files) by April 15 to:

Ron Rodrigues, Managing Editor
Radio & Records
10100 Santa Monica Bivd., 5th Floor
Los Angeles, CA 90067

wWWwW.americanradiohistorv.com
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Time rates “Squawk Radio™s
winners (Don Imus, Alan Der-
showitz, G. Gordon Liddy) and
losers (Howard Stern, Bob Grant,
Rush Limbaugh).

How did the ’zine pick 'em? Well
... Imus was inducted into the NAB
Hall Of Fame, Deshowitz saw his
firing for calling Bob Grant a racist
vindicated by Grant’s dismissal, and
Liddy called the brother of the sus-
pected Unabomber a snitch.

Meanwhile, Stem was stalked
by a gun-toting fan, Grant was ter-
minated, and comic Al Franken’s
“Rush Limbaugh Is A Big Fat Idiot”
book topped the best-seller charts
for the 13th straight week.

The Worst Band
In The World?

Time's six-page story on Hoo-
tie & The Blowfish features this
deathless quote from Atlantic su-
premo Val Azzoli: “| don’t want to
overhype the record, because |
know we’re not going to do what
‘Cracked Rear View' did."

Darius Rucker, the group’s lead
vocalist, adds, “| honestly believe
that if we had sold 100,000 records,
people would have nice things to
say about us. At the beginning of
the record there were nice reviews
.. and all of a sudden — BOOM! —
we’re the worst band in the world.”

Madonna & Child

Newsweek wastes a page tell-
ing the newly pregnant Madonna
that she should marry the child’s
father, personal trainer Carlos
Leon. (People expends six pages
on the news of the pregnancy.)
Meanwhile, the National Enquirer
claims Madonna told a friend that
“all | wanted from him [Leon] was
his sperm.”

Body Language

Under the screaming headline
“What Have You Cooked For Me
Lately?”, the Globe claims Janet
Jackson has gained 40 pounds,
and offers the pictures to prove it.
Incidentally, the Starreports that Ja-
net’s fiance gave her a 54 Chevy
truck restored to the tune of
$100.000 — but the vehicle attracts
s0 much attention that he’s the one
who gets to drive it.

Patti LaBelle’s difficulty walking
onstage at the Grammys was
caused by liposuction. When the
procedure didn’t cause her to lose
the weight fast enough, she was
strapped into a girdle that was so
tight it made her legs fall asleep
(National Enquirer).

The Globe claims Frank Si-
natra is suffering from a brain-
shrinking disease and that he's
down to his last few days of life.

o o
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'l SCENE
‘Squawk Radio’’s Winners & Losers!

After being dumped by Gwyneth
Paltrow, Nancy Boy singer Dono-
van Leitch (son of the similarly
named '60s pop star) has found com-
fortin the arms of model/Paltrow look-
alike Kristy Hume (Globe)

I'm like everyone else here. |
came to get drunk and get !
didn'tget ____, but I'm leaving” —
Tanya Tucker, minutes before she
staggered off a Nashville stage (Na-
tional Enquirer)

The National Enquireralso runs
pictures of eight-months pregnant
Pamela Anderson Lee baring her
belly. Meanwhile, she tells the Star,
“Kids love [hubby]j Tommy too. With
all his tattoos, he’s like a big color-
ing book and when he’s in the swim-
ming pool, kids try to rub them off.
He loves it."

Career Opportunities

If you dial up Scientology’s World
Wide Web site you can find John
Travolta singing a song he wrote
about Scientology founder L. Ron
Hubbard back in 1986 (Star).

"I play piano poorly, butf am a
closet lyricist. | realized with this
song [P.M. Dawn’s “If You Never
Say Goodbye”] how hard it is to
do something beautiful and crys-
tal in three minutes or less” — “X-
Files” creator/Exec. Producer
Chris Carter uses the show’s
soundtrack to fall on his musical
aspirations (People).

“'m mightily tired of loud guitars
posing as rock and roll. A loud gui-
tar does not signify rebellion to me
at all. The most rebellious thing | can
do is turn the guitar down. You can’t
hide when it's stripped down, and
I'm proud of that” — Paul Wester-
berg explains why he’s gone soft
(Newsweek).

Entertainment Weekly com-
pares musicial golfers’ handicaps,
which range from Darius Rucker’s
and Amy Grant's (27), Glenn
Frey’s (18), Glen Campbell’s and
John Denver’s (14) to Huey
Lewis's (13), Alice Cooper's (5)
and Vince Gill’s (3),

Votkswagen will manufacture
three special Bon Jovi Golf mod-
els to be sold only in Europe. Priced
at $40.,000, the cars feature Bon
Jovi-monogrammed key rings, floor
mats, and leather gearshifts (Enter-
tainment Weekly).

“I couldn’t cali it ‘Fred.” Someone
else owns the name” — B-52’s
member Fred Schneider, whose
new LP, a collection of punk-rock
numbers, comes out under the
name Just Fred this week (Enter-
tainment Weekly).

And ... Entertainment Weekly
calls Vanilla Ice’s forthcoming “The
Best Of Vanilla Ice” collection the
“Oxymoron Of The Week."

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

= 33

'MUSIC & MOVIES  VIDEO

CURRENT

® THE SUBSTITUTE (Priority)
Single: Hoo Bangin'’/Mack 10

Other Featured Artists: Organized Konfusion, Intense Method
* JAMES AND THE GIANT PEACH (Walt Disney)

Featured Artist: Randy Newman

* A THIN LINE BETWEEN LOVE & HATE (Jac-Mac/WB)
Single: AThin Line Between Love & Hate/H-Town
Other Featured Artists: R. Kelly, L.B.C. Crew, Luniz

* FLIRTING WITH DISASTER (DGC/Geffen)

Single: Camel Walk/Southern Culture On The Skids
Other Featured Artists: Cake, Urge Overkill

* UP CLOSE & PERSONAL

Single: Because You Loved Me/Celine Dion (550 Music)

¢ GIRL 6 (Warner Bros.)

Single: Gir 6/Prince & New Power Generation

Other Featured Artist. Vanity 6

« DON'T BE A MENACE ... (Island)

Singles: All The Things (Your Man Won't Do)/Joe
Can't Be Wasting My Time/Mona Lisa f/Lost Boyz

Renee/Lost Boyz

Other Featured Artists: Jodeci, Mobb Deep, R. Kelly

* IFLUCY FELL

Single: TwentyOne/Marry Me Jane (550 Music)
COMING
* THE TRUTH ABOUT CATS & DOGS (A&M)

Single: Caramel/Suzanne Vega

Other Featured Artists: Blues Traveler, Ben Folds Five, Sting
* SUNSET PARK (Flavor Unit/EastWest/EEG)
Singles: Elements I’'m Among/Queen Latifah

Hoop In Yo Face/69 Boyz

Are You Ready/Aaliyah

Keep On Keepin’ On/MC Lyte f/Xscape

* THE PALLBEARER

Single: Love Is A Beautiful Thing/Al Green (Hollywood)

e THE CRAFT (Columbia/CRG)

Featured Artists: Spacehog, Jewel, Elastica

* TWISTER

Single: Humans Being/Van Halen (Wamer Bros.)

* FLIPPER (MCA)

Featured Artists: Matthew Sweet, Shaggy, Tom Jones

« BOYS (A&M)

Single: Alright/Cast (Polydor/A&M)

Other Featured Artists: Del Amitri, Stone Roses, Sparklehorse

NEW THIS WEEK

* THE SHOW (Columbia TriStar)

Chronicling the world of rap
and hip-hop music, this fea-
ture-length documentary
sports a Def Jam soundtrack
— co-exec- I -
utive-pro- |
duced by la- |
bel COO §
Russell [
Simmons
—with2Pac, kg
L.L. Cool J, [
B one
Thugs-N-
Harmony, Mary J. Blige and
Notorious B.1.G. Tracks by
Onyx, Domino, Warren G Pro-
ductions, Suga, and others
round out the album.

* MONEY TRAIN
(Columbia TriStar)

Wesley Snipes and Woody
Harrelson star in this feature
film, which spawned a 550 Mu-
sic/Epic Soundtrax LP with
Skee-Lo’s “Top Of The Stairs,”
Total's “Do You Know,” Luther
Vandross’s “The Thrill Ym In,”
Trey Lorenz’s “Still Not Over
You,” the Neville Brothers’
“Hold On I'm Coming,” Shaggy
f/Ken Boothe's “The Train Is
Coming,” and cuts by Terri &
Monica, Men Of Vizion, As-
sorted Phlavors f/Patra, 112,
4.0, and Ubu.

. MUSIC DATEBOOK

Keith Richards — writes ‘emin his sleep

1965/Rolling Stones guitarist
Keith Richards falls asleep
while improvising on a new
guitar. Scrambling to re-
member the riff the next
moming, he rewinds a tape
recorder he'd feft running and
plays back “Satisfaction.”
1992AWhitney Houston’s first TV
special (“This Is My Life") airs
on ABC. On the program,
she announces her engage-
ment to Bobby Brown.
1994/Pearl Jam files a complaint
with the U.S. Justice Dept.
against Ticketmaster,
charging the company has
a monopoly on the concernt
ticket-selling business.
Bom: Bob Seger 1945

TUESDAY, MAY 7

1991/0zzy Osbourne wins a
wrongful death suit brought
against him. A Macon, GA
couple failed to prove their
son was inspired to attempt
suicide by Osboume’s music.

www.americanradiohistorv.com

MONDAY, MAY & |

19728illy Preston becomes the
first rock act to perform at
Radio City Music Hall.

1990/Tom Waits wins $2.5 miilion
when an L.A. court rules Fri-
to-Lay unlawfully used a
soundalike in its Doritos ads.

Bom: The late Robert Johnson
1911, the late Rick Nelson
1940, Philip Bailey (Earth,
Wwind & Fire) 1951, Chris
Frantz (ex-Talking Heads)
1951, Alex Van Halen (Van
Halen) 1955

THURSDAY, MAY 9

1974/Critic Jon Landau sees a
Bruce Springsteen show in
Boston. The performance
moves him to write “l have seen
rock 'n’ roli’s future, and its
name is Bruce Springsteen.”
Landau eventually becomes
Springsteen’s manager.

1990/Sinead O’Connor backs out of
a scheduled “Saturday Night
Live” appearance when An-
drew Dice Clay is announced
as a replacement host.

Bom: The late Dave Prater (Sam
& Dave) 1937, Billy Joel
1949, Dave Gahan (De-
peche Mode) 1962

FRIDAY, MAY 10

1995/The Black Crowes headiine

WEDNESDAY, MAY 8 I

a concert benefitting the vic-
tims of the Oklahoma City
bombing tragedy.

Bom: the late Sid Vicious (Sex Pis-
tols) 1957, Bono Hewson
(U2) 1960

SATURDAY, MAY 11

1981/Reggae legend Bob Marley,
36, dies of a brain tumor.

1990Richie Valens is posthumous-
ly awarded a Hoilywood Walk
Of Fame Star.

Bom: Eric Burdon (ex-Animals) 1941

SUNDAY, MAY 12

1963/Bob Dylan walks out during
rehearsals for “The Ed Sulli-
van Show” when CBS-TV cen-
sors refuse to let him sing “Talk-
ing John Birch Society Blues.”

1964/“The Barbra Streisand Al-
bum” wins a BestAlbum Gram-
my, Henry Mancini's “The
Days Of Wine And Roses” wins
Best Record and Song, and the
Swingle Singers are named
Best New Artist.

1971Mick Jagger marries Bianca
Perez Morona de Macias.

1990/Ex-Eagles Don Henley,
Glenn Frey, and Timothy B.
Schmit reunite for a six-song
performance at the R&R con-
vention in L.A.

Bom: Burt Bacharach 1929, Steve
Winwood 1948

— Paul Colbert
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MUSIC TELEVISION®
59.4 million housgholds
Patti Galluzzi,
VPMusic Programming

MUBIC ST
50.8 million households
Lee Chesnut, VP/Music Programming
Wayne Isaak, S VP/Music & Talent Relations

|ADDS |

| ADDS |

BRYAN ADAMS/The Only Thing That Looks Good (A&M)
GEORGE MICHAEL Fast Love (DreamWorks/Geffen)
VAN HALENHumans Being (Warmer Bros)
“WEIRD AL ™ YANKOVIC/Gump (A American Music Group)
DELINQUENT HABITS/Tres Delinquents (PMP/RAL)

MC LYTE F/XSCAPE/Keep On ... (Favor Unit/EastWest/EEGY
NO DOUBT/Spiderwebs ( Trauma/nterscope)
REFRESHMENTS/Banditos (Mertury)

| EXCLUSIVE |

CRANBERRIES/Salvation (istand)
DAVE MATTHEWS BAND/Too Much (RCA)

| HEAVY |

BUSHMachinehead ( Trauma/Interscope)

MARIAH CAREY/Always Be My Baby (Columbia/CRG)
COO0LI0NM 2,3 4 (Sumpin’ New) (Tommy Boy)

HOOTIE & THE BLOWFISH/Old Man & Me (Atlantic)
W. HOUSTON & C. WINANS/Count On Me (Ansta)
JEWEL/Who Will Save Your Soul (Atlanticy

R. KELLY/Down Low (Nobody ...) (Jive)

L.L. COOL WDoin' it (Def Jarm/Mercury)

MARILYN MANSON/Sweet Dreams (Nothing/Interscopey
ALANIS MORISSETTEAronic (Mavenck/Reprise)
DASIS/Champagne Supernova (Epic)

RAGE AGAINST THE MACHINE/Bults On Parade (£pic)
SMASHING PUMPKINS/1979 (Virgin)

STONE TEMPLE PILOTS/Big Bang Baby (Atiantic}

| JAM OF THE WEEK |

FUGEES/Xilling Me Sottly (Rutfhouse/Columbia/CRG)

GEORGE MICHAELFast Love (Dreamiorks/Geffer)
AMANDA MARSHALL/Birmingham (Epic)

KENNY WAYNE SHEPHERD/Bom With A Broken_(Revolitior)
SUZANNE VEGA/Caramel (ASM)

| XL

MARIAH CAREY/Always Be My Baby (Columbia/CRG)
CELINE DION/Because You Loved Me (550 Music)
MELISSA ETHERIDGE/ Want To Come Over (/siand)
HOGTIE & THE BLOWFISH/Old Man & Me (Atlantic)
ALANIS MORISSETTEAronic (Mavenck/Reprise)

| LARGE

TRACY CHAPMAN/Give Me One Reason (Elektra/EEG)
COLLECTIVE SOUL/The World | Know (Atiantic)
GLORIA ESTEFAN/Reach (£pic)

GIN BLOSSOMS/Follow You Down (A&AM)

W. HOUSTON & C. WINANS/Count On Me (Arista)
JEWEL/You Were Meant For Me (Atlantic)
MADONNA/Love Don't Live Here Anymore (Mavenck/WB)
NATALIE MERCHANT/Wonder (Elektra/EEG)

GEORGE MICHAEL Fast Love {DreamWorks/Geffen)
SEAL/Don't Cry (ZTT/WB)

STING/You Still Touch Me (A&M)

| MEDIUM |

JANN ARDEN/Insensitive (A&M)

TINA ARENA/Chains (A&M)

BODEANS/Closer To Free (SlashvRepnse)

A. CLAYTON & L. MULLEN/Theme from ... (/siand)
COWBDY JUNKIES/Common Disaster {Geffen)

00G'S EYE VIEW/Everything Falls Apart (Columba/CRG)
NATALIE MERCHANT/Jealousy (Elektra/EEG)

JOAN OSBORNE/Right Hand Man (Blue Gorrlia/Mercury)
LIONEL RICHIE/Don't Wanna Lose You (Mercury)

| STRESS ]

| CUSTOM

BRYAN ADAMS/ The Only Thing That Looks Good (A& My
ALICE IN CHAINS/Again (Columbia/CRG)

BUSTA RHYMESWoo-Hah! Got You Al In Check (Flektra££G)
CELINE D1DN/Because You Loved Me (550 Music)
GOLOFINGERMere In Your Bedroom (Mojo)
MADONNA/ ove Don't Live Here Anymore (Mavenck/ WB)
GEDRGE MICHAEL Fast Love (DreamWorks/Geffen)
NIXONS/Sister (MCA)

RED HOT CHILI PEPPERS/Aeroplane { Wamer Bros.)
STABBING WESTWARD/MWhat Do Have .. (Coumba/CRG)
VAN HALENHumans Being (Wamer 8ros)
“WHRDAL" YANKOWIC/Gump (AF American Music Group)

| ACTIVE

AMMONIA/Drugs (£pic)

BONE THUGS-N .. /Tha Crossroads (Ruthless/Relativity)
TRACY CHAPMAN/Give Me One Reason (Elektra/FEG)
A CLAYTON & L. MULLER/Theme From ... {/sland)
DEBORAH COX/Who Do U Love (Arista)

CURE/The 13th (Fiction/Elektra/EEG)

D'ANGELO/ ady (EM)

DELINQUENT HABITS/Tres Delinquents (PMP/RAL)
DISHWALLA/Counting Biue Cars (ASM)

DOG'S EYE VIEW/Everything Falls Apart ( Columbia/CRG)
GRAVITY KILLS/Guitty (7VT)

JODECYGet On Up (Uptown/MCA}

LUSHAadykillers (4AD/Reprise)

MC LYTE F/XSCAPEKeep On ... (Favor UnitEastWest/EEG)
NONCHALANT/S O'Clock (MCA)

QUAD CITY DJ'S/C'Mon "N Ride It (Big Beat/Atiantic)
SEVEN MARY THREE/Water's Edge (MammottvAtiantic)
SWV/You're The One (RCA)

VERVE PIPE/Photograph (RCA)

[ON |
TORI AMOS/Talula (Attantic)
BLUES TRAVELER/The Mountains Win Again (A&M)
BOGMEN/Suddenly (Arista)
COWBOY JUNKIES/A Commeon Disaster (Geffern
CRACKERA Hate My Generation { Virgin)
EVERCLEARMHeartspark Dollarsign (Capitoh
JARS OF CLAY/Food {Sivertone)
KORN/Clown (/mmortal/Epicy
NO DOUBT/Spiderwebs ( frauma/interscope)
REFRESHMENTS/Banditos {Mercury)
SMASHING PUMPKINS/Zero { Virgin)
PAUL WESTERBERG/Love Untold (Reprise)

Video airplay from April 29-May 5.

TOR) AMOS/Talula (Atlantic)

ART N’ SOULEver Since You Went Away (B8ig Beat/Atiaritic)
MARY J. BLIGENot Gon’ Cry (Arsta)

BLUES TRAVELER/The Mountains Win Again (A&M)
BRANDY/Sittin' Up In My Room (Arsta)
O'ANGELONady (EM)

DEEP BLUE SOMETHING/Halo (RainMaker/Interscope)
FOO AGHTERS/Big Me (RoswelCaprtoh

GOLDEN SMOGV (Rykodisc)

H-TOWN/A Thin Line Between Love & Hate {Jac-Mac/WB)
JARS OF CLAY/Rood (Sitvertone!

JOE/All The Things (Your Man Won't Do) {/siand)
QUINCY JONES/Slow Jams {OwestWB)

R. KELLY/Down Low {Jive)

AMANDA MARSHALL /Birmingham (£pic)
RADIOHEADMigh & Dry {Capitoh

CHANTAY SAVAGE/| Wil Survive (RCA)

KENNY WAYNE SHEPHERIYBom With A Broken_.. (Revoltior)
STONE TEMPLE PR.OTS/Big Bang Baby (Atlantic)
TONY RICH PROJECT/Nobody Knows (Ansta)
SUZANNE VEGA/Caramel (ASM)

TELEVISION

TOP TEN SHOWS
APRIL 15-21

Total Audience
(95.9 million households)

1 Seinfeld
2 Movie (Sunday)
(“Harvest Of Fire”)

3 Caroline In The City
(tie) ER

§ Home Improvement

6 Friends

7 Boston Common

8 PrimeTime Live

9 Touched By An Angel
(tie) 20/20

Teens 12-17

Home Improvement
Step By Step

Boy Meets World

Fresh Prince Of Bel Air
Seinfeld

Hangin’ With Mr. Cooper
The Simpsons (8:30pm)
ER

Married ... With Children
Friends

QWO NIGNEWN=

—d

Source: Nielsen Media Research

L CominGg NexT WEEK

All show times are ET/PT unless
otherwise noted; subtract one hour
for CT. Check listings for showings
in the Mountain time zone. All list-
ings subject to change.

Tube Tops

Bryan Adams, Gloria Estefan,
Peter Gabriel, Don Henley, Natalie
Merchant, Joan Osborne, Tony
Rich, Rod Stewart, Pete Townsh-

end, Nusrat Fateh Ali Khan, and |

R.E.M.'s Michael Stipe are slated
to perform live from L.A.’s Universal
Amphitheatre on the 1996 “VH1
Honors” (Sunday, 4/28, 9pm ET/
6pm PT).

Friday, 4/26

¢ Immature performs on ABC's
“Family Matters” (8pm).
* Gloria Estefan, “The Tonight

.

* Afghan Whigs, “Late Show
With David Letterman.”

« Cracker, “Late Night With Co-
nan O'Brien.”

* Stone Temple Pilots, “ABC In
Concert” (check local listings).

Saturday, 4/27

¢ Coolio and Garbage, “Satur-
day Night Special” (Fox, 11pm).

Monday, 4/29

¢ Marcus Hummon, Kim Rich-
| ey, and Pam Tillis perform from
Nashville’s Ryman Auditorium on
| TNN’s “CMT Presents Monday
Night Concerts™ (8pm ET/5pm PT).
* Sky Kings, Patsy Bruce, and
R.C. Bannon, “Prime Time Coun-
try” (TNN, 9pm ET/6pm PT).
¢ Chicago, “Jay Leno.”

Tuesday, 4/30

* David Ball, Mark Chesnutt,
Terri Clark, Joe Diffie, Vince Gill,
Emmyiou Harris, Shelby Lynne,
Martina McBride, Reba McEntire,
Marty Stuart, Aaron Tippin, Steve
Wariner, and Trisha Yearwood,
among others, perform from Nash-
vilie’s Opryland Hotel on TNN's two-
hour “An Evening Of Country
Greats: A Hall Of Fame Celebra-
tion” (9pm ET/6pm PT).

« Van Morrison, ‘David Letterman.”

* Love And Rockets, “Conan
O’Brien.”

Wednesday, 5/1

¢ Brooks & Dunn, “David Let-
terman.”

Thursday, 5/2

« Kim Carnes, Dick Clark, Bar-
ry Gibb, Bill Medley, and others
are interviewed on TNN's “The Life
And Times Of Kenny Rogers”
(8pm ET/5pm PT).

* The Temptations and the
| Four Tops are the musical guests
on Fox-TV's “New York Undercov-
er” (9pm).

* Pete Townshend, “David Let-
terman.”

FiLms

WEEKEND BOX OFFICE
APRIL 19-21
1 Primal Fear $6.58
(Paramount)
2 The Substitute $6.09
(Orion)*

3 James And The Giant $5.26
Peach (Buena Vista)

4 The Birdcage $4.73
(MGM/UA)
5 Fear (Universal) $3.92

6 Mrs. Winterbourne $3.87
(TnStar)®

7 Celtic Pride
(Buena Vista)*

8 A Thin Line Between $3.50
Love & Hate (New Line)

9 Sgt. Bilko $2.22
(Universal)

10 Flirting With
Disaster (Miramax)

$3.80

$2.02

All figures in millions

* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS: This
week's openers include “The Truth
About Cats And Dogs,” starring Ja-
neane Garofalo as a radio talk
show host. The film's A&M sound-
track sports new cuts by Suzanne
Vega (“Caramel”), Dionne Farris (a
cover of Stevie Wonder's “For
Once In My Life"), Sting w/Rank-
ing Roger (“The Bed's Too Big With-
out You”), Aaron Neville (‘I Can't
imagine”), Al Green (“Give It Every-
thing”), Robert Cray (‘Well, | Lied"),
Jill Sobule (“Where Do | Begin”),
Squeeze (“This Road”), and Ben
Folds Five (“Bad Idea”). Paul
Weller's “You Do SomethingTo Me,”
the Brand New Heavies’ “World
Keeps Spinning,” Cowboy Junkies’
“Angel Mine,” anc Blues Traveler's
“Run-Around” round out the LP.

“Sunset Park,” starring Rhea
Perlman, also opens this week.
Featured on the Flavor Unit/East-
West/EEG are current singles by
Queen Latifah (“Elements I'm
Among”), 69 Boyz (“Hoop N Yo
Face”), MC Lyte f/Xscape (“Keep
On Keepin’ On”), and Aaliyah
(“Are You Ready”), as well as
songs from Adina Howard, Jun-
ior M.A.F.L.A., Groove Theory,
2Pac, Tha Dogg Pound, and
Mobb Deep among others.

Show With Jay Leno.” ¢ Buddy Guy, Jay Leno
Video airplay from Apri 29-May 5.
_I 36 million households rH e .
: 21 miltion households
) ‘ Vdia Cole: Les Garfand, A
(A RN VrMusic Programming B I /ngrar;rn'ng .
’ CONCERT PULSE
l Video Soul Top 10 NS TEEVISON
~ Avg. Gross
R. KELLY/Down Low ... (Jive) Pos. Artist (In 000s)
MARIAH CAREY/Always Be My Baby (ColumbiaCRG) National Top 20 1 ROD STEWART $485.9
W. HOUSTON & C. WINANS/Caunt On Me (Arista) CRUCIAL CONFLICTHay (Stroli’ Dn) (Palizs) 2 BOB SEGER $4422
D'ANGELO/Lady (EM) 3 AC/DC $353.1
DEBORAH COX/Who Do U Love (Artsta)
BUSTA RHYMES/Woo-hah!! Got You All .. (Eletra/EEG) AR AT . (ot i A 4 REBA McENTIRE $311.0
CHANTAY SAVAGE/ Will Survive (RCA) L. "I A“‘ . A 5 RED HOT CHILI PEPPERS $296.9
H-TOWN/A Thin Line Between And Hate (Jac-MacWB) SETDBOYS/ThE \WordISIAIGIERY (Moo, iry0c) 6 GEORGE STRAIT $278.7
SWV/You're The One (RCA) SEVEN/MAHY,THREE Watets  dge)(Marmmolty ANy 7 OZZY OSBOURNE $2433
GROOVE THEORY/Xeep Tryin' (Epic) QUAD CITY DJs/C'mon ‘N Ride It (Big Bea/Atiantic) 8 ALAN JACKSON $214.5
FUGEES/Fu-gee-la (Ruthouse/Columbia/CRG) IMMATURE/Please Don't Go (MCA) 9 K.D. LANG $203.3
W. HOUSTON & C. WINANS/Count On Me (Arista) 10 VINCE GILL $176.8
(Note: This week’s chart is frozen.) R. KELLY/Down Low (Live To ... Mix) (Jive} 11 JOHN MICHAEL MONTGOMERY $158.5
MC RENMad Scientists (Ruthiess/Relativity) 12 BUSH $156.7
Ra H BAHAMADIA/True Honey Buns (EM)) 13 BRUCE SPRINGSTEEN $137.4
l p Clty TOp 10 I CELLY CELAs Goin’ Down (Jve) 14 MICHAEL W. SMITH $107.1
L.L. COOL ¥Doin’ It (Def JamMercury) e Y e N S WHTE ZOTEE i
GOODIE MOB/Sou Food (LaFace/Arista) SOULEver way (By Bea/Altanticy
BUSTA RHYMESMoo-+Hah! Gat You A In Chec (EastestEEG) MAC MALL/Get Right (YBR/Relatnity) Among this week's new tours:
MC LYTE FXCSCAPE/Keep On .. (Ravor Unt/EastestEEG) MC LYTE F/XSCAPE/Keep On... (Ravor Unt/EastWesVEEG)
LOST BOYZ/Renee (/stand) JUNIDR M.A.F.LA_/Get Money (Big Beat/Attantic) ARCHERS OF LOAF  KISS
GENIUS/GZA & METHOD MAN/Shadowboxing .. (Gefler) TOO SHORT/Gettin' It (Dangerous/Jive) GLORIA ESTEFAN MY HEAD
BAHAMADIA True Honey Bunz (M) MACK 10 FACE CUBE/Hoo Bangin' (Priority) ARETHA FRANKLIN  JOE SATRIANI
MACK 10 1ACE CUBE/Hoo Bangin’ (Prionty) YELLA F/KOKANE/4 Tha E (Al American Music Group) ANTOANOTHER TRAGICALLY HIP
NONCHALANT/S O'Clock (MCA) QUINCY JONES/Siow Jams (Qwes/WB) JULIO IGLESIAS VIGILANTES OF LOVE
GETO BOYS/The World Is A Ghetto (Noo Trybe)
ested The CONCERT PULSE is courtesy of Polistar, a
(Note: This week's chart is frozen.) Moty foreeckior g Aba I, publication of Promoters’ On-Line Listings, (800)
344-7383; Calitomia (209) 224-2631.
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CYBERSPACE

Hot new music-related World
Wide Web sites, cool cyberchats,
and other points of interestalong
the information superhighway.

’Net Chats

Punk legends Bad Religion
pop in for a Prodigy visit (jump:
CHAT) Monday evening (4/29) at
8:30pm ET/5:30pm PT.

“Late Show With David Let-
terman” bassist Will Lee ap-
pears on Prodigy (jump: CHAT)
Tuesday night (4/30) at 10pm ET/
7pm PT.

Singer/songwriter Randy
Newman guests on Prodigy
(jump: CHAT) Thursday night (5/
2) at 9pm ET/6pm PT.

On The Web

Discovery Records is giving
away limited-edition CD samplers
and a chance for a free Web page
to kick off its new site af_
http//www.discoveryrec.com.
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Leading Rock
Programmenrs Support
Hunger Strike

adio’s top programmers have finally responded to

an incredible story building out of Eastern Texas

for the past couple of years. In what 1n1tlally

began as a zealous group of loyal
fans has now escalated to one of the most
talked about subjects within the rock com-
munity.

Sniffing out an initial buzz brewing in the
local scene, Universal Records decided to
“strike” quickly on The Hunger’s new
release, “Vanishing Cream,” and was able

Cruze

to parlay the regional success into a national phenomenon.
Things began to really heat up when Cruze, program direc-
tor of Houston’s KTBZ decided to step out and support
these local rock heroes and added their debut single
“Vanishing Cream” into regular rotation. Almost immedi-
ately, many of the nation’s premiere rock programmers fol-
lowed suit. A few of these early stations include
WYSP/Philadelphia (18 spins), KEGL/Dallas (17 spins),
KTXQ/Dallas (11 spins), WRIF/Detroit (10 spins),
KLBJ/Austin (10 spins), KILO/Colorado
Springs (27 spins), WDIZ/Orlando (17
spins), KUPD/Phoenix (24 spins), and what
many consider a “catalyst” early in the life
of this record, KLPX/Tucson (15 spins).
Another key element in the success of
this record was Redbeard’s (KTXQ/Dallas)
decision to play this song which prornpted
many others to take notice. As to the musi- |
cality of this tune, Redbeard is quoted as
saying, “I love the shift in tempo from the
lazy, uptown swing of the verses into the
hyper chorus. It’s catchy and dynamic.”
@ Currently KTXQ has played
& | this record over 12 times
this week alone.
Other key programmers to support the
| label’s decision to “strike” early with this
: | track include program director Dave
Steve Young Richards of WRCX/Chicago, and Greg
Mull of WXTB/Tampa. Due to the
increased airplay activity, “Vanishing Cream” enjoyed
three weeks of being one of the most added record in the
country, and even prompted Steve Young of KISW/Seattle
to support the “strike” and add the song this week.
“Vanishing Cream” is the first track from their Universal
Records’ debut Devil Thumb’s A Ride. For details on how
you can support the “strike” contact your local Universal
representative.

Redbeard

Greg Mull

Celebrating Our 114th Day In Business

e STREET TALK.

Ft. Smith Radio Responds To Tornado Terror

t. Smith, AR was devastated by a

tornado that caused more than a

quarter-billion dollars in damage last
Sunday (4/21) night. More than 2000 people
were left homeless, and the White House has
declared it a disaster area.

KMAG's tower was toppled by the winds,
which topped 200mph, and the Country outlet
was knocked off the air for several hours, but is
back to broadcasting.

CHR KISR went off the air at 11:18pm
when the local power lines were trashed.
Normally, the station would go to its gas-
powered backup generator, but it had been
stolen about a month ago. Resourceful PD
Fred Baker Jr. rigged up a DC/AC converter,
hooked it up to his wife’s car battery, and
quickly got the station back on the air. (The
U.S. Amy arrived with a full generator about
five hours later.)

Active Rock KZBB was able to remain
on-air. OM Dennis Snow reports his station
has been designated an official drop-off point
for the Red Cross. Snow is appealing for help
in any way possible — bands to play benefit
shows, items to auction, etc. Those who wish
to make a financial donation should write a
check to the Western Arkansas Chapter Of
Disaster Services to ensure the funds are used
in Ft. Smith. Contact Snow for further details.

Ousted WABC/NY yakker Bob Grant
could be back at work before the end of April.
Grant's Monday (4/22) meeting with WOR/NY

Rumors

* Will KWMX/Denver PD John Peake climb into
the KRBE/Houston PD chair?

* Has WPLJ/NY tossed more Rhythmic songs into
its mix?

* Did former WWDB/Philly and (once those con-
tract disputes are settled) soon-to-be WJR/Detroit
morning driver Paul W. Smith call Motor City mom-
ing legend Dick Purtan on his first day at WOMC to
offer his congratulations?

Speaking of Detroit wheelin’ 'n’ dealin’, are chang-
es 'round the comer at Infinity’s WXYT? Could the
new PD take a real stem look at the station?

e Is a certain consuitant in the pole position to be-
come the next KSFM/Sacramento PD?

» Will Steve Backer leave Revolution for a senior
marketing post at the Enclave?

* Are exiting Interscope promo exec Marc Bene-
sch and attorney Peter Lopez talking about tapping
into the Latin marketplace with a record label/enter-
tainment company?

execs went so well that the parties agreed to
meet again “soon.”

WOR PD David Bernstein told ST that
management hopes to reach a decision on
hiring Grant sometime next week.

Meanwhile, Jesse Jackson wants Disney
to fire WABC PD Phil Boyce. According to the
Daily News, Jackson told Disney honchos that
Boyce is responsible for Grant’s allegedly racist
remarks. Jackson refers to Boyce as “the man
who produced the hatred.” (For further Grant
furor fallout, see Page 26).

The spring cleaning continues at Z100/
NY. Morning driver Steve Cochran was cut
loose with about eight months remaining on
his one-year contract. Insiders say the station
wanted a more local and more music-oriented
approach.

Cochran told ST, “l enjoyed working
here. I'm just sorry we never really had a
chance to get established. I've found a little
cabin in Montana that just became available
and I'm going to spend a few weeks there.”
Longtime Z100 afternoon driver Elvis Duran
— who crosstown WKTU wanted to do its
morning show — took over for Cochran on
Monday (4/22).

In other Z100 news, new night walker
Cane is out; his replacement is incoming MD
Paul “Cubby” Bryant. Adding to the recent
influx of KRBE/Houston staffers, look for
KRBE midday maven/station voice Ryan
Chase to become Z100’s APD in early May.

This all gives rise to our Top 5 unanswered
questions (drum roll, please ... ) Is Cochran
already being courted in New York? And
Chicago? Will Cane join several other ex-Z100
staffers — including former PD Steve
Kingston, when his six-month non-compete is
up — at crosstown WXRK? Or will Cane return
to Minneapolis? And ... has Z100 PD Tom
Poleman already started removing some of the
harder musical edges?

The entire programming staff of WGRX/
Baltimore is 0-u-t. According to one insider,
afternoon delight Zack Martin’s on-air diatribe
about the station’s plans to change the format
to Country, among other gripes, caused his
immediate dismissal.

The firing line continued with PD Brian
Beddow, MD Lee Geary, night slammer
George Gipe, overnight sensation Erica

Continued on Page 21

Hit the mark

* Interactive television * Customized prepald

* Telemarketing phone cards

o Database * Inferactive direct mail
management * Interactive

* Direct mail phone systems

o Country Call su

Campaigns tailored
,: to reach your
¢+ marketing goals

Whatever it takes to hit the mark!

You can’t afford to miss! Cail Eric Corwin today

1-800-3IMPACT

impact Target Marketing 100 comorate Piace, suite 202 « Peabody, MA 01960 (508) 5354500 + FAX (508)535-0011
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~ WINY- #1 Most Requested

STAR 98.7, WMMS, WNCI,

- WFLZ, WXKS, KISF, LIVE 105,
zzm® CUSTOM WENZ, XHRM, 2100, WZJM,

- Y100, 104, WBCN, WPLJ,
KHMX, WZNY, 89X, KC101,
WMXV, KJ103, KQKQ, WMRAQ,
WNNK, WDJX, WQGN, WXLK,
WKSS, WKDD, KHTQ,WPST,
099, WERZ, WSSX, WKXJ,

ol Y97, KROQ, + 100 MORE!

NEW ADDS THIS WEEK:
‘01102, WFBC, WBHT,
. . WZYP, WHHY,
* . WGLU, WNKI

MUBIC “ELEVISION® H EAVY

itz
Cartget #
OU .’

WNCI - #1 Most Requested

WMMS - #1 In Research (16-20 females)
KEDJ - #1 Most Requested & #1 with females
STAR 98.7 - Top 5 Researching Record

(Huge with 25-34 females)

fra the new album Circus. ’ 3\ '
Praduzed by Lenny Kravitz. =t Wy
Representation: Craig Fruin %
ard Hbward Kaufman/HK Management . A 3

© 996 Virgin Records America, Inc. \\l.r’/
11_'?&‘ ;

H.0.R.D.E. Tour Selling Out Everyw
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SUPER 8 Is P
TAKE A LOOK AT Wit

“Spring comes mercifully early in Texas, but

even if Old Man Winter s still messing with
you, simply play Super 85 “King of the Worla

on the radio, suddenly, the sun will come |
the birds will sing, trees bud, flowers bloon
car svindows roll down, car radios rurn u;

UEDBEARD, ¥

Every sang on this record is thick from froni
vack. They should rename the band Supe

1 7 p . .
becase thats what this record i 10,
7t fi :”’f tdi 01 17 ."’s';

FOK SHEET

I ey IOCH pe. L1e 1

ISED TO EXPLODE!

" YOUR PEERS ARE SAYING...

“We love “Super 8" ar 99X. People are stid talking
5
about their showcase appearence here. Par: Lenny,
part Live, pare Living Color. “Super 8” is 3 churning
- 1 »

urn of burnin’ fink.
BRIAN PHILIPS, 99X

“This has that lenny Kravirz-Living Color feel...

1otiinig else is out there like this strasght aneas
{ the wall kind of tun:
; 75
mazing < this b gonnat be big
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Continued from Page 18

Puzulis, and moming hosts Steve Marshall &
Ben Maxwell all exiting. The station is using
board ops for now.

WGRX GM Roy Deutschman told ST,
“We’re looking at a variety of options to build a
radio station, and no decisions have been
made yet.”

Mercury/Nashville Dir./Promo & Artist
Development Norbert Nix has been elevated
to VP/Nat'l Promo & Artist Development.

Dino Barbis and WB have parted
company. Currently vacationing in the West
Indies, the VP/Promo was in the 12th year of
his second stint at the label. NY-based East
Coast Album Promo exec Valarie Moses will
succeed him in Nat'l AC Promo.

Looks as if Disney has decided on
Columbia/UK Managing Dir. Kip Krones to
head its entry into-Music City.

A Maryland judge denied a request by
CHR/Rhythmic WOCQ/Salisbury, MD (and
two of the statien’s-0n-air personalities) to set
aside the verdict in a character defamation suit
won by Urban WRKE/Ocean View, MD and
GM Tony Quartarone (R&R 3/1). WOCQ will
still have to fork over $55,000 in punitive
damages.

Condolences to the friends and family of
John Hey, who passed away last Thursday
(4/18) from cancer. Most recently affiliated
with indie promo firm Big Bear Music, Hey
was formerly VP/AOR Promo for EMI, MCA,
and Impact.

WCBS/NY and afternoon driver Cousin
Bruce Morrow will celebrate the station’s
65th birthday by broadcasting /ive! from the
86th floor of the Empire State Building on May
1. On hand will. be Peter Noone (the musical
theme is 1965) and original “King Kong” co-
star Fay Wray. |

* WGPR/Detroit adds Tom Joyner's syndicated
moming show. ’

* Syndicated sports talker Scott Ferrell joins
KLSX/L.A. for nights.

* Veteran jawman Bob Kwesell joins Talk WCBMW/
Baltimore for aftermoon drive. Kwesell replaces Tom
Marr, who recently split for WWDB/Philly.

-# In addition i OMP [ Kevin Lewis exiting KBER/
SLC (See Page 10), moming team Mick & Ailen were
handed their walking papers.

* WAVF/Charleston, SC hands four-year station
vet/Creative Services Dir./middayer Rob Cressman
the PD reins.

* WGBF/Evansuviile, IN interim PD Mike Sanders
gets the official nod this week.

* KQWB/Fargo, ND names Guy Dark PD.

* WKFE/Cape Cod, MA OM/PD/MD Vince Mertz
exits. Raven Steele will handle music duties untii a
replacement is named.

¢ KOSJ/Omaha ND Carl Mann adds PD duties.

* WGNE-F! ytona Beach APD/aftemoon de-
light John “Rivers” Owens has been upped to PD.
John King steps down to concentrate on his morn-
ing show.

» KIOK/Tri-Cities, WA flips from CHR to Country
under PD John Travis.

* WQHT/NY Programmming Coord. Mike
Abrams exits.

SiliREE a8

* Steven Baker becomes Warner Bros. Records
President.

* Howie Klein named Reprise Records President.

* SW Networks appoints Paui Goldstein
VP/Programming Development and Dan Forth
VP/Affiliate Marketing.

* Anne Gress tapped as WJJZ/Philly PD.

v

* Granum Communications names Peter Ferrara
COO and Michael Weinstein CFO.

* KFRC-FM/SF GM Brent Osborne assumesAM GM
duties.

* Rick Balis bgcomes WLUP-FM/Chicago PD.

» OM/morning frian Mason Dixon joins

WMTX/Tampa.

* Infinity Broadcasting buys KROQ/L.A. for
$45 miillion. "~ i

* Phil Newmark named KPWR/L.A. VP/GM.

* Dave Roberts becomes VP/Programming, CBS
Owned FM Stations.

* Arista Records appoints Phil Quartararo
VP/Singles Promo and Rick Bisceglia
Sr. Dir./Singles Promo.

* Quincy Jones forms Qwest Entertainment Company.

A

* Vincent Benedict Jr. named WCAU-FM/Philly VP/GM.

* Neal Mirsky promoted to WSRF & WSHE/Miami
Ops Dir.; Sonny Fox becomes WSHE PD.

» Tony Evans elevated to KUPD/Phoenix PD.

* Walt Love joins R&R as Black Radio Editor.

v

* Warner Bros. Records ups Stan Cornyn to Exec.
VP and Russ Thyret to VP/Promo.

* Mardi Nehrbass named Big Tree Records GMWest
Coast.

* Christy Wright becomes RKO Radio Nat'| Music

| Coordinator. |

Meanwhile, crosstown WKTU has
announced plans to host the “Last Dance” at
Studio 54. The May 23 event will feature Vicki
Sue Robinson, Gloria Gaynor, and many,
many more.

First came the “All-Elvis” format ... Then
the “All-Beatles” format ... Now, Zimmer's
KTGR/Columbia, MO brings us the first “All-
Frank Sinatra” format! (And yes, Jack, it uses
the monicker “K-Frank.”)

Records

* [ ook for Arista Sr. Dir./Promo Rob Stone to exit
the label and form a marketing & promotion partner-
ship with Steve Rifkin, President of the RCA-distrib-
uted Loud label.

* Mercury and Santa Fe, NM-based Triloka have
signed a joint label venture agreement.

* Ardent has penned a distribution pact with Inter-
scope.

* Filmmaking partners Reginald and Warrington
Hudiin have launched a soundtrack label, Hudlin
Bros., to be distributed by Epic.

* Sr. VP/Retail Mark Cope leaves Album Network.
He's replaced by ex-istand Prez Charlie Prevost.

www.americanradiohistorv.com
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“forever more”

KIIS ADD!!! KHKS ADD!!!
WPOW ADD!"! KGGI ADD!!!

Already over 500 Spins At

Z90 46X KYLD 13X

KLUC 40X WHHH 12X

KTFM 38X WZJM NEW
Y100. 27X . WWKX NEW
KMEL 22X - WJBT NEW
92Q 22X = KZHT NEW
KBXX I8X KSFM NEW
KKFR 17X KUBE NEW

IMPACTING MAINSTREAM
RADIO THIS WEEK

#27 CROSSOVER
MONITOR CHART
IN TWO WEEKS

“Immediate calls
from females
18-34!"!

Sounds great
on the air.”

AL CHIO

Y100, MIAMI

“No doubt
about it.

It's a hit!
Already to

5 phones.”
JEFF NELSON
Z90

Produced by
Narada Michael Walden

pi )|
WORK [N
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Swap

Continued from Page 1

Urban WJHM-FM and CHR
WXXI.-FM. According to BIA es-
timates, the combined 1995 revenue
of the three stations was about $16.9
million; Duncan’s Radio Market
Guide pegged 1995 total market rev-
enues at $62.6 million.

In Cleveland, Nationwide adds
Urban WMJI-FM and Alternative
WMMS-FM to Country WGAR-
FM. According to BIA estimates,
combined 1995 revenue for the three
stations is $15.2 million. Accord-
ing to Duncan’s, Cleveland revenues
were $76 million last year.

In addition to the swap, Nation-
wide will pay Omni $43.5 million,
which allows Omni to wipe out vir-
tually all of its debt. Hirsch said the
company would now have “a large
amount of dry powder” for future
acquisitions. He said he had “a cou-
ple of letters of intent in Florida”
already, one in-market and one out-
of-market.

WHK Deal Done?

Even as the Nationwide deal was
being signed, OmniAmerica was
pounding out the details of a second
agreement to sell what would be its
remaining Cleveland station,
WHK-AM, to Salem Communica-
tions for $6.5 million. According to
BIA estimates, WHK’s 1995 reve-
nue was $650,000.

A source close to the WHK deal
said that at closing, Salem asked for
a lower price; there was a standoff,
and new buyers were scheduled to
fly in to evaluate the station. Gary
Stevens, the broker on the WHK
deal, says that is not true: “There was
aquestion about the engineering, we
gave them 24 hours to come up with
the answer, and there was no price
adjustment.” He said the deal closed
at 5Spm on Tuesday (4/23).

Virgin
Continued from Page 3

Director/Sales for Rap-A-Lot.

Bibbs formerly held key promotion
posts with RCA Records, Atlantic
Records, and MCA Records. And
Walker had been Director/Product
Management for Virgin.

Virgin Black Music is expected to
announce its own GM shortly, in ad-
dition to further staff changes.

a— o
5

| KIS

x|

Continued from Page 1

gram our most valued property,” said
DeFrancesco, who now is Gannett
Radio President. “We look forward
to the addition of his talents to our
Los Angeles management team.”

KIS President/GM Roy Laugh-
lin commented, “I witnessed John’s
ratings success first-hand when we
worked together in Houston, and I
admired his recent ratings success at
KHKS. We are excited to have se-
cured one of the premier Top 40 pro-
gram directors in the country.”

Cook — who also has been PD at
WYXR/Philadelphia — remarked
that he is “looking forward to work-
ing with the great staff at KIIS-FM.
This is the most exciting challenge
of my career: to be working at Amer-
ica’s premier radio station.”

Meanwhile, KIIS has promoted
Charles Rahilly to VP/GSM. He
joined the station in 1990 as an AE,
was subsequently upped to LSM, and
was named GSM in 1994,

Laughlin stated, “It is a great priv-
ilege to promote Charlie for a third
time. He is a tremendous asset to the
station. Under his guidance, KIIS has
become the No. 1 advertiser choice
in the No. 1 revenue radio market in
the country.”

Pohlman

Continued from Page 1

country,” Pohlman told R&R. “I’'m
surrounded by a lot of talented peo-
ple at KTWYV who have brought this
station to all-time highs in both rat-
ings and revenues. The opportunity
for continued growth in both of those
areas is very exciting for me.”

Pohlman, who has been KFWB
& KTWV’s GSM since 1993, was
given Station Manager duties last
year. Prior to that, he was GSM of
WCPT & WCXR/Washington
and WWMG-FM/Charlotte and
worked in sales at WFOX-FM/At-
lanta and WHIO-AM & FM/Day-
ton.

Daniels
Continued from Page 3

legendary Country stations.”
Daniels was named WZMQ’s

Asst. PD/MD in 1993. He previous-

ly spent 14 years at KPLX/Dallas,

including eight years as MD.

NEW,

It e

™ s
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Track Team

The MCA Music Entertainment Group and the Bubble Factory have formed
a joint venture to launch a new label, the Track Factory. Announcing the
launch are (I-r) MCA Music Entertainment Group President Zach Horowitz,
Bubble Factory partner Sid Sheinberg, MCA Records Dir./Product Man-
agement/Soundiracks Caroline Debbane, MCA Records President Jay
Boberg, Track Factory President Tim Sexton, and MCA Records Exec. VP
Abbey Konowitch.

Reeves
Continued from Page 3

prise in 1984,” Warner/Reprise Nash-
ville President Jim Ed Norman
commented. “It’s great to know that,
as we grow and plan for continued
success, Eddie will continue his ac-
tive role with increased emphasis on
day-to-day operations.

“The competitive nature of today’s
country market requires our market-
ing efforts to be creative, workable,
cost-effective, and very well-coordi-
nated. This extra measure of effort is
what Eddie’s new role will bring to
bear.”

The promotion represents a con-
tinuation of a process Reeves helped
design and implement in 1992: to
make the company more competitive
through a greater emphasis on mar-
keting to meet the demands of an in-
creasingly competitive industry.

Reeves began his career in 1964
with a company owned by Norman
Petty, Buddy Holly’s producer. He
later worked as a recording artist,
songwriter, music publisher, and art-
ist manager.

| Stewart

Continued from Page 3

its March 25 debut.

According to GM Gary Taylor,
“We’re very excited to have some-
one with such intense passion as
John Stewart joining our team. He
fully understands our vision and has
all the necessary skills to imple-
ment the strategies required to
make this an extraordinary station.”

Stewart’s previous programming
credits include WXRC/Charlotte
and WWRM/Tampa.

| basey
Continued from Page 3

ple to remember what station they’re
listening to.”

Before joining WBZ, Casey spent
13 years at WHDH-AM/Boston
(now WEEI) in news and program-
ming. He also has worked at cross-
| town WCVB-TV and WLVI-TV.

Konjoyan At The Hip

AC-specialized JK Promotion has opened anAA department. Shar-
ing the brotherly love are JK founder John Konjoyan (I) and broth-
er David Konjoyan, who will head the new department.

o]

Lunden Calling

| “Good Moming America™s Joan Lunden paid a call to SW Networks to promote a new
cookbook. Saying cheese are (I-r) SW Networks Producer/Guest Booking Services Julia
Heath, Lunden, and SW VP/Entertainment Programming Development Irene Minett and

producer Tina Pashos.

Chancellor
Continued from Page 1

ation because of his diversified back-
ground in a number of format disci-
plines and track record of significant
success at all the stations he’s man-
aged. I’'mtotally confident in Allan’s
ability to develop these stations to the
high standards demanded by Chan-
cellor Broadcasting.”

Chlowitz previously was VP/GM
of Los Angeles stations KHJ-AM &
KRTH-FM; KTWV-FM; and
KRLA-AM & KLSX-FM. He
started his radio career at CBS, where
he eventually became GSM & Di-
rector/Sales.

Chlowitz told R&R he is seeking
a PD for KNEW & KSAN.
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San Francisco
Fa'95 Wi’%

KGO-AM (N/T) 80 68
KCBS-AM (News) 53 48
KMEL-FM (CHR/Rhy) 4.1 4.1
KOIT-A/F (AC) 44 40
KYLD/KYLZ (CHR/Rhy) 3.8 3.9
KNBR-AM (FS) 39 36
KFRC-AJF (Oldies) 35 35
KKSF-FM (NAC) 28 35
KIOI-FM (Hot AC) 35 33
KBLX-FM (NAC) 26 30
KFFG/KFOG (AdultAlt) 25 2.9
KDFC-AJF (Clas) 29 28
KITS-FM (Alt) 28 28
KABL-AM (Nost) 26 23
KOME-FM (Al) 22 2.1

KSOL-FM (Urbar/AC) 17 2.1
KBGG-FM (Oldies) 2.1 2.0

KSJO-FM (Rock) 20 2.0
KSAN-FM (Country) 2.1 1.8
KSFO-AM (Talk) 18 1.8
KBAY-FM (AC) 15 1.7
KYCY-FM (Country) 19 1.7
KLOK-AM (Span) 20 1.6
KRQR-FM (Rock) 1.3 1.6
KEZR-FM (AC) 1.0 15
KPIX-A/F (News) 15 1.0
Minneapoiis-
St. Paul

Fa’95 Wi’9%6

WCCO-AM (FS}) 13.1 133

KQRS-AFF (Cl. Rock) 10.7 10.5
KDWB-FM (CHR/Pop) 7.0 7.8

WLTE-FM (AC) 63 64
KEEY-FM (Country) 6.8 5.5
KSTP-AM (Talk) 52 55
WBOB-FM (Country) 6.3 5.4
KEGE-AF (Ak) 53 53

KSTP-FM (HotAC) 59 5.3
KQQL-FM (Oldies) 38 41
KTCJ/KTCZ (AdultAlt) 3.1 4.0
KMJZ-FM (NAC) 23 27
KLBB/WLOL (Nost) 24 1.9
KFAN-AM (Sports) 23 15
KREV/WREV (Alt) 22 15

Houston-Galveston

Fa'95 Wi’96
KODA-FM (AC) 60 75
KBXX-FM (CHR/Rhy) 6.7 7.2
KILT-FM {Country) 62 56
KKBQ-AF (Country) 5.2 54
KMJQ-FM (Urban/AC) 57 5.2
KQUE-FM (Nost) 56 5.0
KTRH-AM (News) 43 49
KHMX-FM (HotAC) 45 46
KRBE-FM (CHR/Pop) 4.6 4.2
KLDE-FM (Oldies) 41 40
KKRW-FM (Cl. Hits) 2.4 35

KLOL-FM (Rock) 35 34
KIKK-FM (Country) 3.1 3.3
KPRC-AM (N/T) 30 28
KTBZ-FM (Alt) 31 28
KLTN/KLTO (Span) 3.4 2.7
KQQK-FM (Span) 23 25
KHYS-FM (NAC) 21 18
KLAT-AM (Span) 13 17

KXTJ-FM (Span) 16 1.2

AC-Adult Contemporary, Adult Ait-Adult Aitemative, Alt-Altemative, B/EZ-Beautiful/Easy Listening, CHR/Pop-Contemporary Hit Radio/Pop, CHR/Rhy-Contemporary Hit Radio/Rhythmic, Ci.
Hits-Classic Hits, Clas-Classical, Cl. Rock-Classic Rock, Country-Country, FS-Full Service, Hot AC-Hot AC, Misc-Miscellaneous, MOR - Middle of the Road, NAC-New AC, News-News, Nost-
Nostaglia, N/T-News/Talk, Oldies-Oldies, Rel-Religious, Rock-Rock, Span-Spanish, Sports-Sports, Talk-Talk, Urban/AC-Urban Adult Contemporary, Urban-Urban Contemporary, Urban/O-

Urban Oidies.

Detroit

Fa 95 Wi’'96
WJLB-FM (Urban) 102 97
WJR-AM (Talk) 74 76
WNIC-FM (AC) 56 53
WOMC-FM (Oidies) 40 49
WWJ-AM (News) 62 4.8
WRIF-FM (Rock) 42 46

WMXD-FM (Urban/AC) 5.6 4.4
WKQFM (HOtAC) 39 4.1
WWWW-FM (Country) 5.0 3.9

WXYT-AM (Talk) 39 38
WYCD-FM (Country) 3.9 3.8
WJZZ-FM (NAC) 26 34
WLTI-FM (AC) 40 36
WCSX-FM (Cl. Rock) 32 3.2
WHYT-FM (Alt) 22 31
WVMV-FM (NAC)* 20 3.1
WQRS-FM (Clas) 22 24
CKWW-AM (Nost) 20 23
WYST-FM (Oldies) 25 23
CIMX-FM (Alt) 14 16
CIDR-FM (Adult Alt) 12 14
WDZR-FM (Rock) 13 1.4
WQBH-AM (Uban/O) 1.3 1.4
WMUZ-FM (Rel) 8 1.1

*Was WLLZ-FM (Rock) untii late
December.

Dallas-Ft. Worth

Fa'95 Wi’96
KHKS-FM (CHR/Pop) 56 5.7
KKDA-FM (Urban) 46 54

KVIL-FM (AC) 56 5.4
KSCS-FM (Country) 55 50
KEGL-FM (Rock) 39 46
WBAP-AM (N/T) 47 46

KPLX-FM (Country) 39 44
KRBV-FM (Urban/AC) 5.0 4.2

KLUV-FM (Oldies) 39 40
KTXQ-FM (Rock) 33 40
KYNG-FM (Country) 4.8 3.9
KRLD-AM (N/T) 38 37
KDGE-FM (Alt) 35 36
KOALFM (NAC) 42 36

KRRW-FM (Cl. Hits) 2.6 29
KDMX-FM (HotAC) 2.7 238
KLTY-FM (Rel) 27 26
KLIF-AM (N/T) 25 23
KZPS-FM (CL. Rock) 2.8 22
KTCK-AM (Sports) 20 241

WRR-FM (Clas) 18 2.1
KHVN-AM (Rel) 16 1.9
KESS-AM (Span) 11 17

KSNN-FM (Country)* 2.0 1.7
KHCK/KICI-FM (Span) 1.1 1.6

KAAM-AM (MOR) 7 15
KKDA-AM (Ubar/O) 1.1 1.1
KMRT-A/F (Span) 10 1.0

*Became KEWS-FM (News) in
March.

Washington, DC

Fa’95 Wi'96
WPGC-FM (CHR/Rhy) 7.2 6.5
WHUR-FM (Uban/AC) 52 5.4
WMZQ-AFF (Country) 5.7 5.3
WMMJ-FM (Urban/AC) 4.0 49
WASH-FM (AC) 50 48
WGMS-FM (Clas) 37 45
WRQX-FM (HotAC) 45 45
WBIG-FM (Oldies) 44 44
WKYS-FM (Urban) 36 4.1

WMAL-AM (N/T) 46 40
WJFK-FM (FS) 42 37
WWDC-FM (Rock) 38 37
WHFS-FM (Alt) 34 36
WJZW-FM (NAC) 33 32
WTOP-AM (News) 25 32
WEBR-FM (AC)* 25 26
WARW-FM (Cl. Rock)** 2.1 25
WWRC-AM (Talk) 18 1.9
WYCB-AM (Rel) 18 15

WFRE-FM (Country) .7 1.3
WTEM-AM (Sports) 1.1 1.3
WAVA-FM (Rel) 9 12
WOL-AM (Talk) 18 1.1
WXTR-FM (Oldies) 12 1.0

*Was WGAY-FM until November.
**Was Classic Hits until February.

Philadelphia

Fa’'95 Wi’96
KYW-AM (News) 82 91
WUSL-FM (Urban) 61 59
WWDB-FM (Talk) 47 59
WBEB-FM (AC) 55 56

WDAS-FM (UbarvAC) 5.3 49
WIOQ-FM (CHR/Pop) 4.3 48
WPEN-AM (Nost) 57 47
WXTU-FM (Country) 53 47
WYSP-FM (Rock)* 51 46
WOGL-FM (Oldies) 50 44
WYXR-FM (Hot AC) 37 39

WJJZ-FM (NAC) 35 3.8
WMGK-FM (Oldies) 3.1 3.8
WIP-AM (Sports) 32 37
WMMR-FM (Rock) 39 34
WPLY-FM (Alt) 37 33
WFLN-FM (Clas) 25 27
WIBF-FM (Alt) 13 15
WDAS-AM (Rel) 15 13
WPST-FM (CHR/Pop) 1.3 1.2
WHAT-AM (Talk) 15 1.1

*Was Classic Rock until November.

For daily Arbitron updates, look
up R&R on the World Wide

Web:hitp//www.rronline.com.
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Boston

Fa'95 Wi’'96
WBZ-AM (News) 81 88
WRKO-AM (N/T) 63 6.7
WJMN-FM (CHR/Rhy) 69 58
WBCN-FM (Alt) 47 57
WXKS-FM (CHRPop) 53 57
WMJX-FM (AC) 50 52
WODS-FM (Oldies) 4.6 5.0
WCRB-FM (Clas) 46 43

WZLX-FM (Cl. Rock) 4.1 4.3
WBMX-FM (HOtAC) 4.2 40
WEEI-AM (Sports) 33 34
WBOS-FM (AdultAlty 2.2 2.9
WAAF-FM (Rock) 25 27
WOAZ-FM (NAC)* 30 27
WKLB-FM (Country) 2.7 2.3
WEGQ-FM (Oldies) 2.5 2.1

WXKS-AM (Nost) 25 2.1
WBCS-FM (Country) 1.9 1.6
WENX-FM (Alt) 15 15

WILD-AM (Urbar/AC) 22 1.2

*Was WSSH-FM (AC) until

December.
|
Cincinnati
Fa'95 Wi'96
WLW-AM (FS) 12.0 10.3
WUBE-FM (Country) 89 9.9
WEBN-FM (Rock) 72 90
WGRR-FM (Oldies) 55 55
WRRM-FM (AC) 46 55
WIZF-FM (Urban) 66 54
WKRQ-FM (CHR/Pop) 6.0 5.1
WSAI-AM (Nost) 36 46
WCKY-AM (FS) 54 45
WVAE-FM (NAC) 50 4.4
WWNK-FM (AC) 42 38

WOFX-FM (Cl. Rock) 4.0 36
WYGY-FM (Country) 3.7 3.3
WAQZ-FM (Alt) 22 26

Tampa-St.
Petersburg

Fa’95 Wi’96
WFLZ-FM (CHR/Pop) 7.8 7.5
WFLA-AM (N/T) 47 638
WDUV-FM (B/EZ) 56 6.7
WRBQ-FM (Country) 6.2 6.0
WMTX-A/F (Hot AC) 6.0 59
WQYK-FM (Country) 7.9 59
WGUL-A/F (MOR) 51 57
WWRM-FM (AC) 55 5.1
WXTB-FM (Rock) 59 50
WHPT-FM (AdultAlt) 4.0 45
WYUU-FM (Oldies) 35 39
WDAE/WUSA (AC) 49 37

WSJT-FM (NAC) 39 35
WCOF-FM (Oldies) 3.0 3.4
WLVU-FM (Nost) 25 25

WTBT-FM(Cl. Rock) 24 1.9
WRBQ-AM (Uban/AC) 1.3 1.3
WTMP-AM (Urban/AC) 1.4 1.2
WHNZ-AM (News) 9 10
WSUN-AM (Sports)* 1.4 1.0

*Was Talk until December.

©1996 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.

Seattle-Tacoma

Fa’95 Wi’96
KUBE-FM (CHR/Rhy) 6.1 6.6
KBSG-AFF (Oldies) 54 59

KIXI-AM (Nost) 43 57
KIRO-AM (N/T) 88 56
KNDD-FM (Alt) 45 51
KVI-AM (Talk) 53 5.0
KJR-FM (Oldies) 41 47
KMPS-AF (Country) 5.0 4.6
KZOK-FM (Cl. Rock) 4.2 44
KOMO-AM (FS) 37 43
KING-FM (Clas) 43 40
KPLZ-FM (HotAC) 40 40
KISW-FM (Rock) 36 34
KLSY-FM (AC) 37 34

KYCW-FM (Country) 3.0 34
KMTT-A/F (Adult Alt) 30 33

KWJZ-FM (NAC)* 22 25
KJR-AM (Sports) 18 24
KRWM-FM (AC) 29 22
KCIN-FM (Country)* 3.6 2.1
KIRO-FM (Talk) 15 241
KCMS-FM (Rel) 16 19

*Was KEZX-FM until October.
**Was KRPM-FM until mid-
November, became KBKS-FM (Hot
AC) after rating period.

San Diego

Fa 95 Wi’'9%6
KSON-AF (Country) 7.8 7.3
XHTZ-FM (CHRRhy) 67 6.8

KYXY-FM (AC) 68 64
KSDO-AM (N/T) 42 48
XTRA-FM (Alt) 44 48

KFMB-FM (HotAC) 3.2 46
KKLQ-AF (CHR/Pop) 4.2 46

KBZT-FM (Oldies) 35 36
KFMB-AM (Full Serv) 3.5 3.6
KFSD-FM (Clas) 33 36
KIFM-FM (NAC) 32 33
KPOP-AM (Nost) 22 32
KFI-AM (Talk) 25 30
KGB-FM (Cl. Rock) 3.9 238
KIOZ-FM (Rock)* 25 27
XHRM-FM (Alt) 26 24
XTRA-AM (Sports) 23 241
KOGO-AM (Talk) 24 20
XHKY-FM (Span) 26 19
KKBH-FM (AC) 1.7 15

KMKX-FM (CL Hits) 2.2 1.3
KCBQ-FM (Cl. Hits)* 1.3 1.2
KSPA-AM (Nost) 8 12
KNX-AM (News) 12 14
KUPR-FM (Adult Aity** 1.2 1.1

*KIOZ-FM moved to 105.3 MHz
after the rating period.
**KCBQ-FM moved to 102.1 MHz
and became KXST-FM (Rock AC)
after the rating period.

***Was KKOS-FM until November.
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Programmers Debate Hootie’s Haste

Radio’s early forecast for Hootie & The Blowfish’s new
album “Fairweather Johnson” is in and programmers are pre-
dicting mostly sunny skies at CHR, Hot AC, AC, Adult Alter-
native, and Rock. But it’s a little cloudy at Active Rock and

Alternative.

The band’s decision to release
its new album, even though tracks
from its first effort, “Cracked Rear
View,” were still playing out at ra-
dio, surprised many people. Yet
programmers at many formats say
early indications suggest audienc-
es are embracing the new materi-
al. The band’s rise from a Virgin-
ia college band to gracing mass-
appeal magazine covers doesn’t
seem to have jaundiced the aver-
age American.

CHR/Pop KKLQ/San Diego
APD/MD Ray Kalusa comments,
“In the space of a year our listen-
ers went from "‘;w r
not really liking
Hootie to want-
ing to hear any-
thing from the
band. We knew [
the new Hootie
[single, “Old
Man & Me,”]
was going to be
huge with our

Hot AC WRQX/Washington
OM/PD Randy James agrees that
mainstream
America’s ac-
ceptance of Hoo-
tie’s pop rock
sound made the
project a top pri-
ority at his sta-
tion. “We’re the
mainstream guy
for the market
right now, so
bands like Hoo-
tie and the Gin
Blossoms are core artists for us.”

Like Active Rock and Rock sta-
tions that embraced artists who
were perceived as Alternative —
such as Soundgarden, Pearl Jam
and Bush — James says Hot ACs
and CHRs will continue to em-
brace more pop-oriented bands
such as Hootie. “Over the years we
were given what people thought
our listeners wanted to hear. But
they don’t want to hear the older

Randy James

Ray Kalusa

audience be- artists as much now. They want the

cause everything still tests so well.  pew stuff.”
The band could sneeze into the mi- . .
crophone and it would be in pow- Immediate Priority
er [rotation].” Dave Verdery, APD/MD at AC
‘Something Different’ KBIG/Los Angeles, concurs.
“Our callout

“People were getting a little
burned out with artists who have
been on the CHR and AC charts for
a long time but didn’t know how
to express it,” Kalusa says. “They
didn’t know how to say they want-
ed something different but they
ended up finding it in Hootie. Ev-
erything seemed to be rock or
rhythmic-leaning, and there wasn’t
a lot of attention being paid to part
of the audience that liked more of
a mainstream approach.”

While burn or overexposure
certainly isn’t a factor yet, it’s
something Kalusa has his eye on.
“We were all a little surprised that
they decided to release the new

shows listeners
want to hear the
group and this
type of music.
We have nearly
all of their songs
on our playlist,
so it was a very
natural process
to go right on the
first cut of the
next album.”
Verdery says the huge success of
Blues Traveler’s “Run-Around”
at his station changed how he
looked at music from alternative-
leaning bands. “We knew if we
went on the record it would take

Dave Verdery

album so soon. If the album was
noticeably different, which it isn’t,
then I could see releasing the al-
bum this early. But because the
record seems so much like
‘Cracked Rear View,” I'm sur-
prised they didn’t wait longer.

“I’m not too worried [about
burn yet] because our audience
doesn’t have a lot of time to listen
to the radio so it takes them long-
er to grasp trends or preferences,
as opposed to people who are
more active musically.”

us a step higher in intensity that
we had before. So we tested it and
: it came back top
five. We knew we
were on to some-
thing.”
5 For Adult Al-
<:| ternative WHPT/
Tampa PD
Chuck Beck,
-1 adding the new
Hootie record
was an immedi-
ate priority even

Chuck Beck

though he knew listeners could go
elsewhere to hear the band. “It’s
still a band we can own because
their roots are in Alternative and
Rock. We’re already playing a
couple of album cuts. When a band
as successful as Hootie comes out
with new stuff we need to present
it to our audience. That’s the im-
age we’ve built and our audience
expects it.”

Regarding overexposure, Beck
says, “My listeners eventually will
tell that story, but right now they
are not. [ don’t want to try to out-
guess our listeners.”

Not everyone is jumping on the
Hootie bandwagon, however. As
AC KVIL/Dallas PD Bill Curtis
observes, “We tested the band to
hell and tried to play everything
from the first single to the current
one, but it’s not a sound our audi-
ence is interested in.

“There’s a sound that works for
us and for whatever reason alter-
native-oriented music, whether it’s
Hootie or Melis- | - :
sa Etheridge,
works very well
on the bottom
end of the demo
but not on the
top end. To re-
main number
one in our key
demos we can’t
afford to satisfy
one particular
demo at the risk of another. Great
records for us have come from
Celine Dion, Mariah Carey,
and Elton John.”

Not ‘Clicking’ At ’RCX

Active Rock WRCX/Chicago
PD Dave Richards agrees. “Our
station went on the air in July *94
and one of our first adds was ‘Hold
My Hand.” We thought, ‘New
band, funny name, good sound,’ so
we played it, but it didn’t go over
the top. We eventually re-added it
and tried it again and re-added it a
third time. It never clicked.

“Then we made a commit-
ment about a year later to get off
all of that style of music because
our perceptual studies showed
the records were having their
biggest success at Hot AC and
Adult Alternative. It wasn’t
from our audience. We’re a
hard-driving, fast-riding Rock
station. It was a very tough de-
cision but one we felt was im-
portant in the long run for us.”

Alternative KISF/Kansas City
PD Jon Anthony has another take
on adding Hootie. “I can’t afford
to get too hip for the room in a
market like this. If that concert

Bill Curtis
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Sommer’s ‘Fairweather’ Forecast

here are two schools of thought in following up a blockbuster album:
strike while the iron’s hot or let things coo! off.

Atlantic A&R rep Tim Sommer explains Hootie & The Blowfish’s
decision to take the first road: “Every day we delayed the release of the
second album, the pressure to [release] a follow-up became stronger. If
rock and roll bands want to be more than one-or-two album groups, they

have to be working
bands. The mistake
many bands in the '90s
have made is taking
three or four years be-
tween albums. You
need to release al-
bums and work.”
Sommer says the
group “felta hell of a lot
less pressure making
the second album than
| felt or that most neo-
ple would think they
would be under. But
you can't think in terms

now?’

that appear on the album.

have to think in terms of just making a new record; that’s what they were
ready to do. They were not sitting around saying, ‘We’ve done everything
we want to do’ or ‘What the hell are we going to do

“Cracked Rear View’ has entered the music cul- |
ture the way the first Boston album or Fleetwood |
Mac’s ‘Rumours’ did. They can’t do that again. So for
the rest of their lives Hootie can just do their best.
And to their credit, they understand that.

“About two-thirds of the way into the last tour, they
said they had already written a lot of songs and were
ready to begin recording in falf ‘95. The band did not
think in terms of waiting for strategic reasons. They
were thinking more in terms of, ‘It's now time to re-
lease another Hootie album.’ They wanted to put out
‘Fairweather Johnson,” and the release date for the
album was picked back in November '95.”

While Hootie & The Blowfish got a quick education in star-
making machinery, Sommer says the band didn’t “go intc the studio think-
ing about radio or if they had to have more hits or more or fewer pop
songs. They went in and recorded the songs they wanted to record.”

The band had written about 30-35 songs for “Fairweather Johnson.
This list was whittled down to 20+ tities and then edited down to the 14

of following it up. You

Tim Sommer

Transposing New Songs

Sommer credits producer Don Gehman for keeping the band on track
for its sophomore effort, as well as the group’s openness to advice about
song selection and production. “The band has been very open in the whole
process. ‘Cracked Rear View’ was essentially a greatest-hits album doc-
umenting the first eight years of the band’s existence. There were only
two new songs on that album — ‘Goodbye’ and ‘Not Even The Trees’ —
which the band had never played live and had just written. There is only
one old song on the new album, ‘Old Man & Me (When | GetTo Heaven),’
that pre-dates the success of ‘Cracked Rear View.’

“We transposed some of the songs onto others on this album, some-
thing that we didn’t do on the last record. That says a lot about the band
when they are willing to do that.”

While “Cracked Rear View” has become a mainstream record, Som-
mer says the band is not nearly “as sensitive” as he is when people think
of the group as more of a pop than an alternative act. “| know their back-
ground, the music they listen to, and their commitment to rock and roll. As
far as I'm concerned they're as cool as Pavement. “I've never thought of
Hootie as a non-altemative band. They are a southem college rock band
in the R.E.M. and Toad The Wet Sprocket tradition. They’re not alterna-
tive in the Pavement or Ministry sense, but they are not any less alterna-
tive than a band like Grant Lee Buffalo or Jeff Buckley.

“Hootie are part of a generation of bands who grew up with R.E.M. as
their Beatles. And that makes them a very distinct beast than other bands.”

As to what types of bands might be successful in the future, Sommer
says, “it's been a while since there have been young, pure pop bands...
bands who grew up in the Pearl Jam, Weezer and Pavement era but
have none of the irony or cynicism of those bands; young bands that

people don’t have to mosh to.

want to spit in the face of that.”

“Hootie’s success was due in part because it was time for the culture of
cynicism to, if not die, then at least have a strong alternative. Things may
be Hootie-like for the next few years. But there will always be kids who

were announced tomorrow at the
largest outdoor venue there prob-
ably wouldn’t be too many seats
left within a week. I’m in a cum-
ing mode on any records I play
and Hootie fits the bill, but it
would be a little different if the
station was two years old and try-

ing to get established.

“Hootie also fits in terms of me-
dia exposure. We in the industry
probably think it’s a gamble to put
out an album so quick, so [ kind
of anticipate a backlash. But I'm
going to let my audience tell me
when that is.”


www.americanradiohistory.com

SOUND DECISIONS

It took a while, but Alternative
has finally come around to Mari-

On the Alternative side, KEDJ/
Phoenix PD Shellie Hart says the

lyn Mansonl. The Interscope- song made it to power rotation as

fast as the Stone

Marilyn Manson

signed quintet’s current single, the
Trent Reznor-produced remake of
Eurythmics’ classic “Sweet
Dreams (Are Made Of This)”
crossed from Active Rock to Alter-
native last week. Of the former,
63 stations are reporting the single,
while 61 Algernative outlets say
they are playing the track.

Programmers in both formats
say “Sweet” is about as close to a
true reaction record as it comes.
The song gets immediate phones
and the “Smells Like Children” al-
bum, a 15-track compilation of
mostly remixes, is beginning to sell
briskly at retail. Thanks to a sig-
nificant increase in airplay two
weeks ago, the album sold around
15,000 units, up from 11,200 the
week before. | And that’s before Al-
ternative airplay.

Comments Active Rock KTUX/
Shreveport, LA PD Bobby Cook,
“We played the hell out of ‘Dope
Hats.” The spng made it to power
[rotation] and was top five phones
for about six weeks. When we add-
ed ‘Sweet Drtams,’ the phones im-
mediately juv'nped.

earning recognition outside

Temple Pilots’
“Big Bang Baby.”
“It’s turning out to
be the number one
requested song in
every demo. “It’s
so different sound-
ing, but still comes
across as familiar
to our audience.
It’s a crash course
in creatively cover-
ing a record. When
we play the song it
seems the whole
station comes to a
halt.”

Marilyn Manson
is currently in the
studio working
with Reznor on a
new album scheduled for release in
the fourth quarter.

Fleming & John
‘Not Afraid’
It’s not often that Nashville gets
to celebrate the success of a new lo-
cal act outside of country

McNamara says “I’'m Not
Afraid” even bested Stone Temple
Pilots’ “Big Bang Baby” (STP had
won the week before) in a new mu-
sic contest the last week of March.

Another new fan, says Universal
VP/Promotion Steve Leeds, is Jacobs
Media’s Tom Calderone. Comments
Leeds, “Tom had been hearing about
the band for a while and liked the
record. When he saw them perform a
couple of weeks ago, he saw what peo-
ple have been saying about the band
— you really have to see them live.

“John Painter is a seasoned
Nashville musician and Fleming
sounds like a great combination of
Tori Amos, Kate Bush, and a little
country thrown in the mix. “You
can’t pigeonhole the band, and that’s
the good news and bad news.”

Fleming & John are currently in
the middle of a national club tour.

‘Never Too Busy’
Hits At Urban

What was once a trickle is now
becoming a flood when it comes
to Urban radio embracing classic
soul singer-songwriters. The lat-
est new artist to benefit from the
movement is Washington, DC-
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