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PROGRAMMING IN A
MULTI-OPOLY WORLD

How will radio owners competitively
program muttiple stations in a market —
without cannibalizing shares from their
own operations? Consultant Mike McVay
shares his five-step process for finding the
formatic holes.
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STATION TRADING SPREE

There were 37 deals involving 76 radio
stations this week, including Colfax buying
nine Sundance outlets for $95 million,
ARS swapping Marlin stations for Secret
stations in a $48.5 million deal, Paxson
purchasing 10 Florida stations for $44
million, and CBS trading KKRW/Houston
for SFX's KRLD/Dallas.
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SPOTTING SALES SCAMS

The Mother’s Day promotion would've
been perfect — if it actually existed. Learn
how one radio station became an innocent
victim of fraud, and the five things you can
do to keep from being similarly scammed.
Page 16

MAJOR PROMOTIONS
ON A MINOR BUDGET

WQCM/Hagerstown, MD PD David Miller
and Promotions Dir. Mike Holder pride
themselves on maximizing their promotional
opportunities — without spending more
than $300. How do they do it?

Page 70

Bennett Zier new WKLB/Boston VP/GM

Drew Hayes takes Exec. Producer
position at ESPN Radio Networks

Tony Michaels VP/GM & Jim Asker PD
as WMJC/Long Island goes Country

Dave Anthony appointed PD as
WGRX/Baltimore goes Country
Page 3

| THIS #] WEEK

CHR/POP

* CELINE DION Because You Loved Me (550 Music)

CHR/RHYTHMIC
* FUGEES Killing Me Softly (Rufthouse/Columbia/CRG)

URBAN
® SWV You're The One (RCA)

URBAN AC
© WHITNEY HOUSTON & CECE WINANS Count ... (Arista)

COUNTRY
« BROOKS & DUNN My Maria (Arista)

NAC
© COUNT BASIC Joy And Pain (Instinct)

HOT AC
© CELINE DION Because You Loved Me (550 Music)

AC
* CELINE DION Because You Loved Me (550 Music)

ACTIVE ROCK
* DISHWALLA Counting Blue Cars (A&M)

ROCK
* HOOTIE & THE BLOWFISH Old Man & Me (Atiantic)

ALTERNATIVE
* CRANBERRIES Salvation (/siand)

ADULT ALTERNATIVE
* HOOTIE & THE BLOWFISH Old Man & Me (Atlantic)

NEWSSTAND PRICE $6.50

THE INDUSTRY”S NEWSPAPER

Callahan Reshapes ABC Group

™ Dolan oversees NY duo; Lesourd to run L.A_;
Catalane Exec. VP/Radio; McConnell N/T Group PD

"MAY 10, 1996

Jockeying For Top 40 Fame

The war stories flew at the “Early Top 40" radio seminar, held at the newly
opened Beverly Hills branch of the Museum of Television & Radio on Tues-
day (5/7). Participating broadcast legends included (l-r) Casey Kasem,
Johnny Hayes, Dan Ingram, Brian Beirne, Gary Owens, and Art La-
boe. The seminar was the first of an ongoing series focusing on “Rock 'N’

ewly installed ABC Radio
President Bob Callahan put

his personal stamp on the orga-
nization last week by complete-
ly revamping the man-
agement structure of the
0&O radio station divi-
sion. The overhaul in-
cludes the departure of
veteran execs Don Bou-
loukos and George
Green, the elimination of
the two Group President
positions (GMs will now
report directly to Calla-
han), and the appointment
of a group News/Talk PD.
InaMarch 1

Dolan

allow him to be more *‘responsive
and supportive” to station needs.
Here are the highlights of the
shakeup:
¢ Group I President
l Don Bouloukos declined
an opportunity to stay on
in his other capacity
as President/GM of
WABC-AM/New York.
As a result, WPLJ-FM/
NY President/GM Mitch
Dolan adds responsibili-
ty for WABC.

“My Group President
job is gone and I don’t
just want to run a sta-

memo, Calla-
han who
was formerly
President of the
ABC Radio
Networks —
told the staff: “I
have organized
the [radio sta-
tion] division
toreflect an op-
erating style
that worked well at the Radio
Networks. I expect to work close-
ly with each of the operations as
I learn more about our individual
radio markets and help each of
the stations maximize their
growth potential.”

Callahan said the changes will

Lesourd

T

=i

Radio Execs Fi
Pols’ Pockets
B Republicans favored

By HEATHER VAN SLOOTEN
R&R WASHINGTON BUREAU

Rush Limbaughisn’t the only
radio big shot who supports Re-
publicans. According to R&R’s
review of Federal Election
Commission (FEC) records,
group heads and other radio ex-
ecs directed about two-thirds of
their political contributions to
GOP lawmakers over the past
year. One notable exception:
Howard Stern, who gave to the
Democrats.

Industry honchos included in
R&R’s survey contributed a to-
tal of $11,450 to Republican can-
didates and $5750 to Democrats

FEG/See Page 11

2 tion,” Boulou-
kos told R&R.
B “I’m going to
.| go out and see
about making
some [station]
acquisitions of
my own or
maybe get a job
running another
big group.”
While Bou-
loukos and Cal-
lahan clashed over ABC manage-
ment’s decision to fire WABC af-
ternoon driver Bob Grant, Bou-
loukos told R&R that dispute had
nothing to do with his decision to
exit.
* Group II President Norm

ABC/See Page 19

Catalane

Roll And Radio.”

Hicks Bros. Launch Capstar

® $100 million war chest expected to fund billion
dollars’ worth of radio stations

By Roy Furchcott
R&R WASHINGTON BUREAU

Steven Hicks, who recent-
ly resigned as President/CEO of
SFX Broadcasting Inc., plans to
launch a $1 billion radio group
financed by the deep-pocketed in-
vestment firm founded by his
brother, Thomas Hicks.

The new radio firm, Capstar
Broadcasting Partners, will be
founded with up to $100 million
from Hicks, Muse, Tate &
Furst’s $1 billion Equity Fund ITL.
The venture capital firm said the
$100 million — which it expects
to raise from investors by June —
can be leveraged into $1 billion
in station purchases.

Steven Hicks will become Cap-
star’s Chairman/CEO upon his
slated September 1 departure
from SFX, although SFX has said
he will remain a board member.

Capstar will focus on markets
25 and below. Its strategy is to ac-
quire radio groups with strong
management and absorb the man-
agement into the Capstar corpo-

rate ranks, said Hicks, Muse VP
Eric Neuman.

Hicks, Muse has had good luck
in radio. The company owns ap-
proximately 50% of Chancellor
Broadcasting Co. and now esti-
mates the value of Chancellor’s
32 stations at $1 billion.

Complementary Assets

“Steve and I were born and
bred in the radio broadcasting in-
dustry,” said Thomas Hicks in a
prepared statement. “My partners
and I at Hicks, Muse are delight-
ed that we will now be partner-
ing as a firm with Steve.”

Thomas Hicks said that Chan-
cellor and Capstar will become
complementary assets by target-
ing different markets. “With
[Chancellor President/CEO]
Steve Dinetz focusing on Top 25
markets and Steve Hicks focus-
ing on markets ranked 25 and be-
low nationwide, Hicks, Muse will
be among the most active partic-
ipants in the new radio investment
environment.”

Billion Dollars In Radio’s May Forecast

Radio industry ad revenues
finished off the first quarter of
1996 6% ahead of the compara-
ble period last year, according to
RAB compilations. March busi-
ness was 4% in front of March
1995.

The good news portends an
equally fine second quarter. Mill-
er, Kaplan, Arase & Co. CPA
George Nadel Riven predicts
that May — which accounts for
10.9% of the industry’s annual
billing and is traditionally radio’s
best month — will close out at a
record $1.1 billion.

. The projections were based on
revenue and inventory pacing re-
ports provided to Miller, Kaplan

RAB/See Page 19
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National +1%
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Is CHR An Endangered Species? — Page 28
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Zier Joins Country
’KLB As Its VP/GM

Former WBIG-FM/Washington
VP/GM Bennett Zier has been
named VP/GM at Evergreen Me-
dia’s soon-to-be-
acquired
WKLB-FM/
Boston. He suc-
ceeds Jim Hill-
iard, who re-
mains with cur-
rent WKLB-
owner Fairbanks
Communica-
tions in an exec-
utive capacity.

“Evergreen is
pleased and fortunate to be able to
bring Bennett back to Boston,” Ev-
ergreen Exec. VP/Operations Ken
O’Keefe commented. “Our signifi-
cant investment in the Boston radio
market, and in particular WKLB-
FM, requires the leadership of a
skilled and seasoned manager. Ob-
viously, Bennett meets these require-
ments.”

Zier said, “Evergreen is a great
company and is committed to mak-
ing WKLB a great station. With that
kind of support, I look forward to
getting back home to Boston and
beginning this exciting challenge.”

Zier’s background includes GM
stints at Sports/Talk WTEM/Wash-
ington and Oldies WODS/Boston.

ZIER/See Page 19

Zier

Hayes Is Hired As
ESPN Radio Nets’
Executive Producer

News/Talk WLS-AM/Chicago
OM Drew Hayes has been named
Exec. Producer at ABC’s ESPN
Radio Networks. He succeedsDan
Mason, now Exec. Editor/PD at all-
News WINS-AM/New York.

ESPN Exec. Editor John Walsh
told R&R, “Hayes is a real stand-
up guy. He has vast radio experience
both on-air and in management. He
also has a deep-rooted and passion-
ate interest in sports and some pret-
ty dam good interpersonal skills.”

Hayes added, “I appreciate the
opportunity to join the longtime
leader in television sports and a ra-
dio network which has made a great
impact in that field in just four years.
As a viewer and listener, I have seen
the influence of ESPN on the fans,
athletes, and the rest of the media.
The coverage and discussion of
sports is defined by ESPN, and I'm
proud to be part of Disney, ABC,
and ESPN — three of the greatest
brand names on the planet.”

A 15-year News/Talk/Sports vet-
eran, Hayes was a talk show host at
WMAQ-AM/Chicago from 1986
to 1988. He joined WLS in 1989
when it switched to Talk.

| HOW TO BEACH IS RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067
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What would some people do to win tickets to WKTU/NY’s “Last Dance” at
the soon-to-be-demolished Studio 54?7 Station nighttimer Hollywood Hamil-
ton fielded a call from someone saying he was about to streak across
Times Square with nothing on but “Hollywood Rules 6-10pm” scrawled
across his chest. With cell phone in hand, the listener did the deed. He
was almost home free, too, until his path happened to cross in front of a
police precinct. The listener was wrestled to the ground (ouch!), cuffed,
and booked for indecent exposure. (You might say his ass was busted)
'KTU covered the entire event live, and when Hamilton got off the air he
posted the listener’s $560 bail. Naturally, the tickets were his.

It's Hot AC For WSHE/Miami

Last Wednesday (5/8) at frequency-related 1:03pm, Adult Alternative
WSHE/Miami became Hot AC, calling itself “The New 103.5.” PD Dave
Stewart remains in place, but the station is currently running without air
personalities.

For approximately 36 hours prior to the change, WSHE repeatedly played
David Bowie’s “Changes,” Candlebox’s “Change,” and R.E.M.’s “It’s
The End Of The World As We Know It (And I Feel Fine).”

GM Mark Krieger told R&R, “We did a lot of research and saw an
opportunity for this format here, so we took it upon ourselves to do it. With
help from Paxson Communications’ entire organization, Paxson VP/Pro-
gramming Alan Mason and Dave Stewart are programming the station.
Core artists [include] Natalie Merchant, Hootie & The Blowfish, and
Alanis Morissette.”

Of 38 rated signals in this winter’s Arbitron, WSHE'’s 1.6 (12+) placed it 23rd.

WMJC/Long Island Switches To Country
m Michaels tapped as VP/GM; Asker named PD

The Rock simulcast of new Barnstable Long Island outlets WRCN-FM
(103.9) and WMJC-FM (94.3) came to an end Monday morning (5/6)
when WMIC flipped to Country. WMIC is simulcasting with recent Barn-
stable acquisition WGSM-AM, which had been programming satellite-
delivered Country with a local morning show. WMIC’s city of license is
Smithtown, NY, and its signal does not reach New York City.

Tony Michaels, a 24-year Long Island radio veteran, is the station’s VP/
GM. Its new PD is Jim Asker, aboard from Adult Alternative WRNX/
Springfield, MA. Rusty Walker consults.

Michaels told R&R, “I feel like a kid on Christmas morning. The Bamn-
stable people are great folks, and they’re radio people — something we’re
seeing less and less of these days. Radio has to be fun to be successful, and
Country is more fun today than any other format. We’re going to have a
great time.”

Michaels spent 24 years at Long Island Rock outlet WBAB/Babylon,
NY, 18 as VP/GM, before entering independent sales and marketing a year
ago.

Asker — who will do middays and says he hopes to have an airstaff
named in four to six weeks (he’s taking calls at 516-423-6740) — noted,
“This is a great opportunity to bring a vibrant country music station to
Long Island, which for the first time now has its own Country station.
People here are starving for great Country radio, and we look forward to
giving it to them.”

Asker spent the last year at WRNX. Prior to that, he was PD at Country
WFLS/Fredericksburg, VA for six and a half years.

- Phovie ]
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Baltimore’s WGRX Leaps To Country
i Anthony jumps aboard as Program Director

After a weekend of disco as “Polyester 101,” Baltimore got its second
Country outlet Monday (5/6) at noon when Active Rock WGRX-FM
Jjumped to “Froggy 100.7.” It leaps into a pond long-dominated by Country
WPOC — which has led the market 12+ for five of the last six Arbitrons
— and marks the first time the city has been home to two Country FMs.

The station, which will get new calls soon, is licensed to Westminster,
MD and has a translator allowing downtown Baltimore residents ta listen
to it on 100.1 FM. It’s positioned as “‘A New Generation of Country’ and
playing 16 in a row.

VP/GM Roy Deutschman — who joined the station last November and
had been GM at WCAO-AM/Baltimore when it was Country — said,
“We’ve studied our options thoroughly and researched the listeners in the
Baltimore area. We’re now part of the most exciting music in America, the
New Generation of Country.”

WKIX/Raleigh PD Dave Anthony is Froggy’s new PD and will hold a
midday shift under the name “David Hopperfield.” He told R&R, “T'm

WGRX/See Page 19

Announcing the recent joint venture between Mercury and Triloka
Records — through which Mercury will provide crossover marketing
efforts for the indie label — are (I-r) Mercury President/CEO Danny
Goldberg, Triloka President Mitchell Markus, and Mercury VP/Creative
Planning David Silver.

WEB SITE: hitp:/Awww.rronline.com
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RADIO BUSINESS

SFX To Exit Dallas In $84 Million Swap And Sale

SFX Broadcasting Inc. is preparing to exit Dallas by en-
tering into a swap deal to unload its two Dallas stations. How-
ever, the deal will further anchor the company in the Lone Star
State by picking up another Houston property — its fourth.

SFX will trade News/Talk
KRLD-AM and its statewide news
service, the Texas State Network,
to CBS for Oldies KKRW-FM. The
properties are valued at $70 million
in this tax-free trade.

‘Furthers Strategy’

SFX will fold KKRW in with its
three Houston stations: News/Talk
KNUZ-AM, AC KODA-FM, and
AC KQUE-FM. “We see 1996 de-
veloping as a year of strategic prop-
erty swaps ... as parties work to es-
tablish economic clusters of stations I nfinity Broadcasting Corp. has
within a market,” said SFX Exec. claimed its 18th consecutive
Chairman Robert Sillerman in a record quarter, according to the
prepared statement. “This swap fur- company’s ﬁrst.quaner report.
thers our strategy of moving out of The company posted first-quarter
certain markets.” 1996 eamings of $1.6 million (one

CBS said the Dallas/Houston cent per share) on revenue of $96.1
swap was a strategic move for it as million. Lastyear's first-quarter eam-
well. “Although we regret leaving ings were $505,000 (less than one
KKRW, the addition of KRLD and cent) on revenue of $72 million.
the Texas State Networks ... is in

keeping with our overall strategy of
owning a news property in each of
the Top 10 markets,” said CBS Ra-
dio President Dan Mason in a pre-
pared statement.

SFX recently exited the Washing-

EARNINGS

ton market by selling Oldies
WXTR-FM and Country/Oldies
combo WQSI-AM & WXVR-FM/
Frederick, MD for $25 million to
Bonneville International Corp.

In a separate deal, SFX is selling
Sports KTCK-AM/Dallas to Sus-
quehanna Radio Corp. for $14
million. Susquehanna already has
two Dallas stations, Talk KLIF-AM
and Country KPLX-FM.

Groups Report First-Quarter Results

The company said revenue in-
creased predominantly through
advertising revenue and the pur-
chase of KLUV-FM/Dallas, Alli-
ance Broadcasting, and TDI
Worldwide Inc.

Net cash flow was $17 million,
a slight increase from $11.7 mil-
lion for the same period the prior
year.

way with John Renshaw
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BUSINESS BRIEFS
Ginsburg, CBS Discuss Buyout

he discussions between CBS and Evergreen Media Corp. are
more than just casual, said a source close to the dialogue: “There’s
some heat behind closed doors.”

But lawyers aren’t drawing up papers yet. One point of contention is
what Evergreen Chairman/CEO Scott Ginsburg's role would be in the
company if he sells. Apparently he isn't ready to retire, even after he'd
pocket his share of the proposed $1.5 billion-$2 billion payout that's been
bandied about.

And what effect will Ginsburg's rumored purchase of Heftel Broad-
casting Corp. have on his attractiveness to CBS, which recently aban-
doned its Hispanic broadcasting network? Probably none — nothing would
keep Evergreen from changing formats where it makes sense.

Aithough discussions continue, there was no move toward due dili-
gence at presstime.

ARS’s Secret Swap

I n a deal valued at $48.5 million, American Radio Systems has agreed
to swap WQRS-FM/Detroit and WFLN-FM/Philadelphia for Secret
Communications’ KMJI-AM & KSFM-FM/Sacramento. ARS will also
receive $20 million from Secret and retain the Philadelphia real estate
and tower assets, valued at $3 million-$4 million.

ARS agreed to buy WQRS and WFLN from Marlin Broadcasting in
March. That deal has not yet closed. The company has been operating
the Sacramento stations under an LMA since May 1 and has agreements
to buy KCTC-AM, KSTE-AM & KYMX-FM/Sacramento. Secret also
owns WJLB-FM & WMXD-FM/Detroit.

Broadcast Outlets Target Of Bomb Threat

L ast Friday (5/3) an anonymous party sent a letter to an FBI office
in Ohio, threatening to bomb the transmitter and tower of any ra-
dio or TV station that broadcasts beer ads.

In an alert faxed to 11,000 radio stations and 1000 TV stations, the FBI
said it could not assess the credibility of the threat. However, the NAB
said it was alerting stations so they could decide on their own whether to
increase security measures.

The letter stated that “hundreds of children die each year because of
accidents involving alcohol. The broadcast industry is mostly to blame for
this.”

Survey Says: Consumers Want DARS

early 50% of all Americans are willing to pay a $100 premium for a

car radio that can receive digital audio radio satellite (DARS) ser-

vice, according to a survey conducted on behalf of the Consumer Elec-
tronics Manufacturers Association (CEMA).

Conducted by the Fulterton, CA-based Verity Group, the phone sur-

vey of 800 people found that one-third of the respondents were “very

interested” or “somewhat interested” in owning a car radio that could re-

ceive digital broadcasts. Continued on Page 12

! Regent Broadcasting, Inc.
Congratulates Melanie in the Morning!

Morning Show Host
KSNE, Sunny 106.5 in Las Vegas

VOTED NUMBER ONE AIR PERSONALITY BY THE

READERS OF THE LAS VEGAS REVIEW JOURNAL
AND RATED NUMBER ONE BY "ARBITROMN

REGENT BROADCASTING_ INC

LAS VEGAS KSNE-FM KFMS-FM, “*KEYV-FM, KKDD-AM
LOUISVILLE: WDJIX-FM_ WHKW-AM/FM, WFIA-AM  ““WQLL-FM
KANSAS CITY: KMXV-FM, KUDL-FM

SALT LAKE CITY: KKAT-FM, KALL-AM, KODJ-FM_"*KBKK-FM
CHARLESTON WEZL-FM, WXLY-FM

* Number One —12+, Number--25-54 Winter 1996
*Sales Management Agreement
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Congratulations'!

In 3 of the
Top 4 Markets

Thank you for believing in Critical Mass Media.
We greatly appreciate your trust!

To become market leaders you've demonstrated the We pledge to continue delivering the ingenious
difference between success, “just getting by,” and failure. innovations you've come to expect from our

This lies in your ability to use knowledge in revolutionary TrueVariety™ music research, Nest Marketing™ Listener
ways, to recognize ahead-of-the-pack opportunities for Cultivation Program, Mental Weaponry™ Perceptuals.

success and take decisive action.
That is our promise to you.

Your team of passionate people, who are high on the
knowledge curve and way ahead of the no-clue bus, Thank you for believing we can help you succeed
are all proven winners. Congratulations! with revolutionary Ideas, Solutions and Results.

Revolutionary Radio Research e Nest Marketing ¢ Mental Weaponry

Cincinnati Chicago Los Angeles New York Phoenix Washington, DC CMM Internet
3857 lvanhoe Avenue World Wide Web Site
Cincinnati, Ohio 45212 http://www.cmmnet.com
Tel: (513) 631-4CMM World Wide E-Mail
Fax: (513) 631-4FAX cmm@cmmnet.com

U.S.A. Headquarters
Winter 1996 Arbitron, Monday-Sunday, 6AM-Mid, MSA, AQH.
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DEAL OF THE WEEK 1996 DEALS TO DATE
e Sundance Broadcasting Inc. | Dollars To Date: $3,311,871,199
$95 million (Last Year: $1,068,591,562)
o KIDO-AM, KARO-FM & This Week’s Action: $253,853,500
KLTB-FM/Boise, ID (Last Year: $43,081,010)
o WOKY-AM & Stations Traded This Year: 759
WMIL-FM/Milwaukee (Last Year: 418)
* KISO-AM, KOY-AM, KYOT-FM & Stations Traded This Week: 76
KZON-FM/Phoenix (Last Year: 27)

TRANSACTIONS

Sundance’s Sunset: Sale to Golfax

(1 GBS, SFX swap Texas stations

| - : e ;‘

J

TR

Sundance Broadcasting Inc.
PRICE: $95 million

TERMS: Cash

BUYER: Colfax Communications Inc.,
headed by President L. Steven Gold-
stein. It owns six other stations, includ-
ing KOOL-AM & FM/Phoenix. Phone:
(612) 373-0110

SELLER: Sundance Broadcastinginc.,
headed by President Michael Jorgenson
BROKER: Kalil & Co.

KIDO-AM, KARO-FM &

KLTB-FM/Boise, ID
FREQUENCY: 630 kHz; 103.3 MHz;
104.3 MHz

POWER: 5kw; 54kw at 2579 feet; 52kw
at 2579 feet

FORMAT: News/Talk; Classic Rock;
Oldies

WOKY-AM & WMIL-FMW/

Milwaukee

FREQUENCY: 920 kHz; 106.1 MHz
POWER: 5kw day/1kw night; 13kw at
974 feet

FORMAT: Nostalgia; Country

KISO-AM, KOY-AM, KYOT-

FM & KZON-FM/Phoenix
FREQUENCY: 1230 kHz; 550 kHz; 95.5
MHz; 101.5 MHz

POWER: 1kw; 5kw day/1kw night; 96kw
at 1572 feet; 100kw at 1739 feet
FORMAT: Urban; Nostalgia; NAC; Alter-
native

CBS Radio-SFX
Broadcasting swap
EXCHANGE VALUE: $70 million
TERMS: SFX Broadcasting is swap-
ping KRLD-AM/Dallas and the Texas
State Networks to CBS Radio in ex-
change for KKRW-FM/Houston.
BROKER: Paul Leonard and Bill Ste-
ding of Star Media Group
COMMENT: See KTCK-AM/Dallas
deal.

KRLD-AM/Dallas

TRADED TO: CBS Radio, headed by
President Dan Mason. It owns 39 oth-
er stations, including KTXQ-FM &
KRRW-FM/Dallas.

FREQUENCY: 1080 kHz

POWER: 50kw

FORMAT: News/Talk

KKRW-FM/Houston
TRADED TO: SFX, headed by Chair-
man Robert F.X. Sillerman. It owns,
operates, or has agreed to buy 74 oth-
er stations, including KNUZ-AM,
KODA-FM & KQUE-FM/Houston.
FREQUENCY: 93.7 MHz

POWER: 100kw at 1719 feet
FORMAT: Classic Hits

F;‘@ i i
[

G
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Charles Giddens stations
PRICE: $14,126,000

TERMS: Asset sale for cash

BUYER: Spring Broadcasting L.L.C.,

-

April 1, 1996

RLACK RIVER
BROADCASTING

has sold

| WIBX (AMYWLZW (FM) - Utica, New York
WTNY (AM) & WTNY-FM - Watcrtown. New York
WMSA (AM) - Massena, New York

to

and

WFRG, INC.

FOREVER BROADCASTING, INC.

’ The undersigned initiated the above, assisted in the negotiations
and acted as the exclusive broker in the transaction.

Richard A. Foreman Associates

headed by Manager William Sherard.
He has an interest in WUST-AM/Wash-
ington. Phone: (301) 770-4176
SELLER: Charles E. Giddens, court-
appointed receiver. He has interests in
nine other stations. Phone: (703) 827-
2728

BROKER: Media Venture Partners

WFPG-AM & FM/Atlantic
City

FREQUENCY: 1450 kHz; 96.9 MHz
POWER: 1kw; 50kw at 299 feet
FORMAT: News/Talk;AC

WSUB-AM & WQGN-FM/

Groton, CT

FREQUENCY: 980 kHz; 105.5 MHz
POWER: 1kw day/72 watts night; 3kw
at 276 feet

FORMAT: News/Talk; CHR

WKRS-AM & WXLC-FMW/
Waukegan, IL (Chicago)
FREQUENCY: 1220 kHz; 102.3 MHz
POWER: 1kw; 3kw at 322 feet
FORMAT: News/Talk; CHR

WBSM-AM/New Bedford,
MA & WFHN-F\W

Fairhaven, MA

FREQUENCY: 1420 kHz; 107.1 MHz
POWER: Skw day/1kw night; 2.4kw at
348 feet

FORMAT: News/Talk; CHR

T

KSKE-FM/Vail

PRICE: No cash consideration
TERMS: License transfer

BUYER: Roberts Radio L..L..C., head-
ed by President Robert Sherman..
Phone: (212) 641-5000

SELLER: QMI KSKE Inc. Phone: (914)
741-1133

FREQUENCY: 104.7 MHz

POWER: 100kw at 449 feet

FORMAT: Country

COMMENT: See next deal and KBAC-
FM/Las Vegas deals.

KSKE-FM/Vail

PRICE: No cash consideration
TERMS: License transfer

BUYER: KSKE L.L..C.

SELLER: Roberts Radio L..L..C.
COMMENT: The selleris the sole man-
| ager of the buyer.

EF¥F

Incorporated

Media Brokerage & Consulting

330 Emery Drive East

203 327-2800

Stamford, Connecticut 06902

| Dist

| WQSI-AM, WXTR-FM &

| WXVR-FM/Washington

| PRICE: $25 million

| TERMS: Cash

| BUYER: Bonnevilie International

mbia |

A
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TRANSACTIONS AT A GLANCE

® CBS Radio-SFX Broadcasting swap $70 million

¢ KRLD-AM/Dallas
© KKRW-FM/Houston

® Charles Giddens stations $14,126,000

* WFPG-AM & FMW/Atlantic City

& WSUB-AM & WQGN-FM/Groton, CT

® WKRS-AM & WXLC-FM/Waukegan, IL

© WBSM-FM/New Bedford, MA & WFHN-FM/Fairhaven, MA
© KSKE-FM/Vail, CO No cash consideration
® KSKE-FM/Vail, CO No cash consideration
® WQSI-AM, WXTR-FM & WXVR-FM/Washington $25 million
® Southern Broadcasting Companies $21.3 million

® WPAP-FM & WPBH-FM/Panama City, FL

* WOWW-FM & WTKX-FM/Pensacola

© WNLS-AM, WSNI-FM, WTNT-FM,

WTPS-FM & WXSR-FM/Tallahassee

® WDIZ-FM/Orlando $22.5 million

® WFSJ-FM/St. Augustine, FL $5 million (approx.)

* WAMR-AM & WCTQ-FM/Venice, FL $4,435,000

® WDDO-AM, WMGB-FM & WPEZ-FMMacon, GA $7.25 miillion
® WFMB-AM & FM/Springfield & WCVS-FM/Virden, IL $7 million

© WFWI-FM/Ft. Wayne $4.3 million

® KERE-AWAtchison & KERE-FM/Horton, KS $440,000

® WKXF-FWEminence, KY $25,000

® WUNX-FM/Harwichport, WCOD-FM/Hyannis, & WUNZ-FM/Mashpee, MA

$3.1 million

® KBAC-FM/Las Vegas No cash consideration
® KBAC-FM/Las Vegas No cash consideration
© WNNJ-AM & FM/Newton, NJ $4.5 million

® WCFE-FM/Plattsburgh, NY $160,000

® WSKY-AM/Asheville, NC $150,000
® WDSL-AMMocksville, NC $52,500
® WSIC-AM & WFMX-FM/Statesville, NC $9.6 million

® FM CP/Bismarck, ND $50,000
® KCLI-FM/Clinton, OK $250,000

® WAVF-FM/Hanahan, SC $3 million for 76.5%
® WSHG-FM/Ridgeland, SC $325,000
® KGIM-AM/Aberdeen, SD $465,000

® WWGM-FWAlamo, TN $850,000

® KCLE-AM/Cieburne, KBAL-AM & (FM CP)/San Saba & KCLE-FM/Glen

Rose, TX No cash consideration
® KTCK-AM/Dallas $14 million

® KVLY-FM/Edinburgh (McAllen-Brownsville), TX $3,175,000
® KFRQ-FM/McAllen & KKPS-FM/Brownsville $5.5 million

® KQXX-FM/McAtlen $1.3 million

® WOGB-FM/Kaukauna, Wl $500,000

® WFDL-FM/Lomira, Wl $500,000

Corp., headed by President Rodney
Brady. it owns 17 other stations.

SELLER: SFX Broadcasting Inc.,
headed by Chairman Robert F.X. Sill-
erman. It owns, operates, or has agreed

| to buy 74 other stations.

FREQUENCY: 820 kHz; 104.1 MHz;
103.9 MHz

POWER: 4.3kw day/430 watts night;
22kw at 764 feet; 380 watts at 912 feet
FORMAT: Country; Oldies; Oldies
BROKER: Paul Leonard of Star Media
Group

COMMENT: SFX is acquiring the sta-
tions from Liberty Broadcasting and
spinning them off to Bonneville.

| Floriga

Southern Broadcasting

Companies

PRICE: $21.3 million

TERMS: Cash

BUYER: Paxson Communications
Corp., headed by Chairman/CEO Low-
ell Paxson. it owns or has agreed to buy
a total of 34 stations, including this deal
and WDIZ-FM/Orlando (see deal).
SELLER: Southern Broadcasting
Companies Inc., headed by President
Paul Stone. it owns nine other stations.
BROKER: Brian Cobb and Charles
Giddens of Media Venture Partners

WPAP-FM & WPBH-FM/
Panama City

FREQUENCY: 92.5 MHz; 94.5 MHz
POWER: 100kw at 922 feet; 100kw at
991 feet

FORMAT: Country; Oldies

— —— A A A AR oy et e e
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WOWW-FM & WTKX-FM/

Pensacola

FREQUENCY: 107.3MHz; 101.5 MHz
POWER: 100kw at 1408 feet; 100kw
at 1329 feet

FORMAT: Alternative; Rock

WNLS-AM, WSNI-FM,
WTNT-FM, WTPS-FM &

WXSR-FM/Tallahassee
FREQUENCY: 1270 kHz; 107.1 MHz;
94.9 MHz; 100.7 MHz; 101.5 MHz
POWER: S5kw; 100kw at 824 feet;
100kw at 841 feet; 3kw at 328 feet;
50kw at 476 feet

FORMAT: News/Talk; Oldies; Country;
CHR; Alternative

WDIZ-FM/Orlando

PRICE: $22.5 million

TERMS: N/A

BUYER: Paxson Communications
Corp.

SELLER: Shamrock Communica-
tions Inc., headed by President/CEO
William Lynett. It owns nine other sta-
tions.

FREQUENCY: 100.3 MHz

POWER: 94kw at 1188 feet
FORMAT: Rock

WFSJ-FM/St. Augustine

(Jacksonville)

MERGER VALUE: $5 million (approx-
imate)

TERMS: Each outstanding share of
Todd Communications Inc., valued at
$1 per share, will be converted into the
right to receive Class A common stock
{par value of $.001 per share) of Pax-

Continued on Page 10
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ONE OF THE FEW ORGANIZATIONS
THAT OFFERS MORE INTENSIVE TRAINING

THAN THE KATZ RADIO GROUP.

To be the best in the rep business, it's not enough to have the most Sure, it's a big commitment to put employees through this type of train-
talented salespeople. You need to train them and re-train them in the ing. But that's the commitment it takes to be number one. And, with four
latest techniques in sales, marketing and managment. of the top five billing reps in the business and the number-one Spanish-

That's why the Katz Radio Group spends more than a million dollars ~ language rep under the KRG umbrella, it looks like we're succeeding.
each year on multi-year training programs fo transform account execs The Katz Radio Group — KRG Dimensions, Banner Radio, Christal Radio,

from talented salespeople to the best spot marketers in the radio business.  Eastman Radio, Katz Radio, Katz Hispanic Media and Sentry Radio.

The Katz Radio Group
SUPERIOR PERFORMANCE MAKES US THE BEST

p— T - - ————
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Bobby Poe's Pop Music Survey Presents
Its 25th Silver Anniversary Radio/Record Convention &
Bobby Poe Retirement Roast
June 20 - 22, 1996

At The Sheraton Premiere
’

Cormer,

Tyso™® Virginjg

Mason Dixon
(M.C.)

Jerry Blair
(Roaster)

Richard Palmese
(Roaster)

Daniel Glass
(Roaster)

Jay Stevens
(Roaster) Dan Vallie

(Roaster)

Jonas Cash Bobby Poe

Jim Davenport, Sr.
ORuastes) (Roastee)

(Roaster)

Tony Novia
(Roaster)

Dave Sholin
Jeff McCartney (Roaster) (Roaster)

(Roaster) (Roaster)
Don't Miss This Exciting, Once In A Lifetime HAPPENING!
Planned Events Include Jeff McCluskey's “Bye Bye Bobby Cocktail Party”, Hospitality Suites,
The Universal Breakfast, The Columbia Cookout, As Well As A V.P. Promotion Panel,
Program Directors Panel, The Ever Popular Radio/Record Hot Box And Much More!

Barry Fiedel

Use This Handy Registration Form:

$275.00 Basic Registration $375.00 Basic Registration Plus Golf
Your Name N Your Company Your Phone #
Make Checks Payable To:

Pop Music Survey, 13981 Saddleview Drive, North Potomac, MD 20878
For More Information Call Pop Music Survey At 301-951-1215
For Sheraton Premiere Hotel Room Reservations Call 703-448-1234
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BObby Poe's Pop Music Sﬂﬂvey
The 1

rop Music Ope,

Thursoay, June 20¢th, 1996
Tournament Director: Chuck Morgan of WMC-FM

Tee Off A€ 11:00a.m. With Your Clubs & Equipment

$1,000.00 Fins¢€ Prize
$650.00 Second Prize
$%340.00 Third Prize

Plus Prizes For Longest Drive On The Front And Back Nine,
Closest To The Pin On The Front And Back Nine & Many More

Open To Poe Convention Registrants Only
Entry Fee Is An Additional $100.00 To Our $2735.00 Registration Fee And Covenrs Green Fees & Cants

All Golf Tournament Profits Benefit The T.). Martell Foundation For Leukemia, Cancer & Aids Research
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TRA NSACT/ONS TERMS: Cash SELLER: Superior Market Eminence

Continved from Page 6

son Communications Corp.

BUYER: Pax Jax Inc., a subsidiary of
Paxson Communications Corp., head-
ed by Chairman Lowell Paxson and
President James Bocock. It owns 18
other radio stations and 11 TV stations.
Phone: (407) 659-4122

SELLER: Todd Communications inc.,
owned by Todd and Devon Paxson.
Phone: (904) 636-0507
FREQUENCY: 97.9 MHz

POWER: 50kw at 482 feet

FORMAT: NAC

COMMENT: Pax Jax will be the surviv-
ing comporation.

WAMR-AM & WCTQ-FW/

Venice (Sarasota)

PRICE: $4,435,000

TERMS: Asset sale for cash

BUYER: Jacor Broadcasting of Tam-
paBay Inc., headed by PresidentBen-
jamin Homel. It owns four other sta-
tions. It is a subsidiary of Jacor Com-
munications Inc. Phone: (513) 621-
1300

SELLER: Asterisk Radio Inc., head-
ed by President Frederick ingham. It
owns three other stations. Phone: (305)
566-7559

FREQUENCY: 1320 kHz; 92.1 MHz
POWER: S5kw day/1kw night; 6kw at
295 feet

FORMAT: Oldies; Country

B ol o AT :
WDDO-AM, WMGB-F
WPEZ-FM/Macon
PRICE: $7.25 million

TERMS: Cash

BUYER: Magic Broadcasting Co.,
headed by President Don McCoy. It
owns WDEN-AM & FM/Macon.
SELLER: Piedmont Communications
Corp., headed by Chairman Ben Por-
ter and President Fred Newton
FREQUENCY: 1240 kHz; 93.7 MHz;
107.9 MHz

POWER: 1kw; 29.5kw at 646 feet;
100kw at 699 feet

FORMAT: Religious; CHR; Al

o

M &

i

|

WFMB-AM & FM/
Springfield & WCVS-FM/
Virden (Springfield)
PRICE: $7 million

BUYER: Patterson Broadcasting Inc.,
headed by President/CEO Jim Wesley.
It owns 25 other stations.

SELLER: Neuhoff Broadcasting
Corp., headed by President Geoffrey
Neubhoff. it owns two other stations.
FREQUENCY: 1450 kHz; 104.5 MHz;
96.7 MHz

POWER: 1kw; 50kw at 430 feet; 6kw at
328 feet

FORMAT: Sports; Country; Oldies
BROKER: Dick Sharpe and Jack Har-
vey of Blackburn & Co.

3555

WFWI-FM/Ft. Wayne

PRICE: $4.3 million

TERMS: Asset sale for cash

BUYER: Pathfinder Communications
Corp.,headed by President John Dille.
It owns nine other stations, including
WHWD-AM, WOWO-AM & WMEE-FMW/
Ft. Wayne, and has an agreement to
purchase WBYR-FM/Ft. Wayne.
Phone: (219) 295-2500

SELLER: Edgewater Radio Inc., head-
ed by President Russell Oasis. Phone:
(305) 447-9595

FREQUENCY: 92.3 MHz

POWER: 2.7kw at 482 feet

FORMAT: Oldies

it

e i

KERE-AM/Atchison &

KERE-FM/Horton

PRICE: $440,000

TERMS: Asset sale for $360,000 cash
and a 10-year, $80,000 promissory note
at 8% interest

BUYER: KNZA Inc., headed by Presi-
dent Gregory Buser. It owns two other
stations. Phone: (913) 547-3461
SELLER: KARE Radio Inc.,headed by
President John Carl. He has interests
in three other stations. Phone: (913)
367-1470

FREQUENCY: 1470 kHz; 93.7 MHz
POWER: 1kw; 25kw at 328 feet
FORMAT: Country; Country

& e e

et

WKXF-AM/Eminence
PRICE: $25,000

TERMS: Asset sale for cash

BUYER: Thin Man Inc., headed by
President David Marcum. Phone: (502)
845-6000

Inc. Phone: (606) 878-6601
FREQUENCY: 1600 kHz
POWER: 320 watts
FORMAT: This station is dark.

WUNX-FM/Harwichport,
WCOD-FM/Hyannis, &
WUNZ-FM/Mashpee

PRICE: $3.1 million

TERMS: Asset sale for $2.8 million cash
and a five-year, $300,000 non-compete
agreement

BUYER: Boch Broadcsting Ltd. The
general partner, Boch Broadcasting
Corp., is headed by President Ernest
Boch. Phone: (508) 775-7400
SELLER: Leapfrog Radio Partner-
ship. Its managing partner, Leapfrog
Radio Inc.,is headed by President Paul
Levesque. Phone: (305) 530-1322
FREQUENCY: 93.5 MHz; 106.1 MHz;
101.1 MHz

POWER: 3kw at 328 feet; 45kw at 430
feet; 3.7kw at 253 feet

FORMAT: Alternative; AC; Alternative

KBAC-FM/Las Vegas

PRICE: No cash consideration
TERMS: License transfer

BUYER: Roberts Radio L.L.C., head-
ed by President Robert Sherman.
Phone: (212) 641-5000

SELLER: QMI KBAC Inc. Phone: (914)
741-1133

FREQUENCY: 98.1 MHz

POWER: 100kw at 1037 feet
FORMAT: NAC

COMMENT: See next deal and KSKE-
FM/Vail, CO deals.

KBAC-FM/Las Vegas
PRICE: No cash consideration
TERMS: License transfer

BUYER: KBACL.L.C.

SELLER: Roberts Radio L.L.C.
COMMENT: The seller is the sole man-
ager of the buyer.

WNNJ-AM & FM/Newton
PRICE: $4.5 million

TERMS: Asset sale for cash

BUYER: Nassau Broadcasting Part-
ners L.P, headed by President/CEQO
Louis Marcatanti. It owns five other
stations, including WHWH-AM/Prince-

ES
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ton, NJ & WPST-FM/Trenton. Phone:
(609) 924-1515

SELLER: Group M Communications
Inc., headed by President Michael Le-
vine. Phone: (201) 383-3400
FREQUENCY: 1360 kHz; 103.7 MHz
POWER: 1kw; 2.3kw at 892 feet
FORMAT: Oldies; AC

BROKER: Hickman Assoc. and Sera-
fin Bros.

WCFE-FM/Plattsburgh
PRICE: $160,000

TERMS: Asset sale for cash

BUYER: WAMC, headed by Chairman
Alan Chartock. Phone: (518) 465-5233
SELLER: Mountain Lake Public Tele-
communications Council. Phone:
(518) 563-9770

FREQUENCY: 91.9 MHz

POWER: 380 watts at 854 feet
FORMAT: News/Talk

WSKY-AM/Asheville

PRICE: $150,000

TERMS: Asset sale for $40,000 cash
and a 10-year, $110,000 promissory
note at 9% interest

BUYER: Macon Media Inc.,headed by
PresidentRobert Wilkins. Phone: (864)
585-1885

SELLER: River City Communications
Inc., headed by President Frank Kin-
ney. It owns two other stations. Phone:
(502) 266-7777

FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Talk

BROKER: Alderfer and Assoc.

WDSL-AM/Mocksville
PRICE: $52,500

TERMS: Cash

BUYER: Davie Broadcasting Co. Inc.,
headed by President Clayburn Lun-
sford. Phone: (704) 876-4774
SELLER: WDSL Radio Inc., headed by
President Ouida Watts. Phone: (704)
873-9933

FREQUENCY: 1520 kHz

POWER: 5kw

FORMAT: Country

WSIC-AM & WFMX-FMW/

Statesville
PRICE: $9.6 million
TERMS: Cash

Ko A LS

BUYER: Benchmark Communica-
tions, headed by general partner Bruce
Spector. It owns 24 other stations.
SELLER: Adventure Communica-
tions, headed by President/CEO Mike
Shott. It owns 11 other stations.
FREQUENCY: 1400 kHz; 105.7 MHz
POWER: 1kw; 100kw at 1516 feet
FORMAT: News/Talk; Country
BROKER: Michael Bergner

SR L RS

FM CP/Bismarck

PRICE: $50,000

TERMS: Cash

BUYER: Missouri River Broadcasting
Inc., headed by President James Ing-
stad. He owns or has agreed to acquire
38 other stations. Phone: (218) 236-
7900

SELLER: DCP Broadcasting Corp. of
Bismark. Phone: (612) 338-3300

B

KCLI-FM/Clinton

PRICE: $250,000

TERMS: Asset sale for cash

BUYER: Wright Broadcasting Sys-
tems Inc., headed by President/CEQ
G. Harold Wright Jr. It owns KWEY-
AM & FM/Weatherford, OK. Phone:
(405) 772-5939

SELLER: Clinton Broadcasting Co.,
headed by President Ray David.
Phone: (405) 323-5254
FREQUENCY: 95.5 MHz

POWER: 39.9kw at 400 feet
FORMAT:AC

WAVF-FM/Hanahan

(Charleston)

PRICE: $3 million for 76.5%

TERMS: Stock sale for cash

BUYER: Haywood Bartlett Jr., increas-
ing his interest in Cordes Street Com-
munications Inc. from 23.5% to 100%
SELLER: The Beach Co., selling its
43% interest in Cordes Street Commu-
nications Inc.; Lawrence Thompson,
selling his 25.5% interest; and Three
Strands Investments, selling its 8% in-
terest

FREQUENCY: 96.1 MHz

POWER: 100kw at 538 feet

FORMAT: Rock

Continued on Page 12

We'ne Pravine Harosau Wit The Conpemimion!

ith Kevin Kennedy and Terry Collins providing

big league analysis and

listeners will stick around all season long. Broadcasting
unrivaled daily coverage, PSR scores big numbers in the
competitive game of sports radio. Whether it’s baseball
or any other sport America plays, Prime Sports Radio

knows the score.

on PSR.

i

every Friday on PSR.

Kevin Kennedy's- AMERICAN LEAGUE CLUBHOUSE

Weekly analysis of the American League
by the Boston Red Sox Manager, Thursdays

Terry Collin's- NATIONAL LEAGUE

The fiery manager of the Houston Astros
* takes listeners around the National League

Fon More Iurormation Carn (114) B68-1943

commentary, your
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PD Wallace Moves
To KKLT/Phoenix

KTAR-AM/

lace succeeds
Roger Thomas,
who exits the
Pulitzer Broad-
casting Lite AC.

GM Marc McCoy, himself a
former KKLT PD, told R&R,
“KKLT needs to be much more ag-
gressive in the areas of information
and personality. Todd’s recent
News/Talk experience and music
programming background are a
perfect ‘K-Lite’ combination. He’11
need to walk a tightwire between
information, promotion, and music
to keep all three in balance.”

Wallace

Stations Wallace has pro-
grammed in his 30-year career in-
clude KLIF/Dallas and KTSA/
San Antonio. He was also Presi-

Phoenix PD
=, gl Todd Wallace
" £™ i has shifted to

3. sister KKLT-
7 FM as PD. Wal- |

|
|

News/Talk |

dent of Phoenix-based Todd Wal-

lace/Associates.

R&R Country Editor Lon Hetton (1) laughs it up with (I-r) Tracy Lawrence
and Tim McGraw as Bryan White is grilled during “Tracy Lawrence And
Friends,” a live SJS Entertainment broadcast from the Palace in Holly-
wood, CA.

‘Qutpost’ Through MCA?

Py LiRasifd 5 ¥

No, not Outpost the label but “Outpost” the debut MCA album from Boul-
der, CO-based quartet the Samples. Sampling their new relationship are
(I-r) MCA Records President Jay Boberg, the band’s Andy Sheldon and
Sean Kelly, MCA Manager/A&R Mitch Brody, band manager Walt Beery,

and the band'’s Al Laughlin and Jeep MacNichol.

FEC

Continued from Page 1

between January 1, 1995 and Feb-
ruary 20, 1996. Just $3500 of those
contributions were directed to non-
incumbents.

The NAB’s Television and Radio
Political Action Committee (TAR-
PAC) gave $179,896 to 92 Republi-
can candidates and $69,000 to 39
Democratic candidates. Of that to-
tal, $72,473 went to members of the
House Telecommunications & Fi-
nance Subcommittee and the Sen-
ate Communications Subcommit-
tee, who were responsible for shap-
ing the Telecommunications Act.

NAB VP/Government Affairs
Jim May did not return phone calls
seeking comment on how TARPAC
determines which candidates will

receive funds. May personally do-
nated $250 to Rep. CIiff Stearns (R-
FL).

The most notable donor during
the latest election period was
Howard Stern, who contributed
$1000 to the Democratic Senatorial
Campaign Committee.

Stern’s boss, Infinity Broadcast-
ing President/CEO Mel Karmazin,
was the biggest contributor in the
industry during the past year. Kar-
mazin gave a total of $9000 to po-
litical causes, including $5000 to
TARPAC. The balance went to such
groups as the Republican Party of
Florida Federation Campaign Com-
mittee, Sen. Chuck Robb (D-VA),
Rep. Dan Frisa (R-NY), and Rep.
Joe Barton (R-TX).

NAB President Eddie Fritts was
also a big giver, contributing $5413

to TARPAC, $1000 to the Sen. Bob
Dole (R-KS) for President Cam-
paign, and $500 to Rep. Ed Mar-
key (D-MA).

Other donations of note:

« Emmis Broadcasting Presi-
dent/CEO Jeff Smulyan gave
$8000, including $2500 to TAR-
PAC, $2000 to Rep. Thomas Bliley
(R-VA}, and $1000 to Dick Swett
(NH Democratic challenger) for
Senate.

e American Radio Systems
CEO Steve Dodge gave $2500 to
TARPAC and $2000 to Dole for
President.

¢ Clear Channel Communica-
tions President/CEO Lowry Mays
gave $1000 to Sen. Phil Gramm’s
(R-TX) presidential campaign and
$500 to Rep. Joe Barton.

we’ll get right to the point.

Thompson.

Maffei Now Elektra Sr. Dir./Crossover Promo

om Maffei has been tapped by the Elektra En- g
tertainment Group as Sr. Director/Crossover &8
Promotion. Most recently, he was National Director/ {1
Crossover Promotion at Capitol Records.
“Tom’s incredible energy and passion for the
street, coupled with our artist roster, make him the
perfect candidate,” said EEG Sr. VP/Promotion Greg

Prior to Capitol, Maffei was West Coast Regional
Promotion Manager for Relativity Records. Between
1992-93, he worked with Real Song Publishing. He
began his industry career with Sony Music in 1990.

I Wanna Be Your Bug

Iggy popped in on execs from Bug Music following his recent concert in
Austin. Bugging out are (I-r) Bug VP/Business & Legal Affairs David Hir-
shland and CEO Dan Bourgoise, Mr. Pop, and Bug VP Garry Velletr.

¢ U.S. Radio Inc. President
Ragan Henry gave a total of $2750
to Rep. Chaka Fattah (D-PA) and
Judge John Braxton (PA Demo-
cratic challenger) for Congress.

+ Entercom President Joseph
Field donated $1000 to Sen. Arlen
Specter (R-PA).

¢ NABOB President Jim Win-
ston gave $500 to Rep. Ed Markey
and $500 to Sen. Carol Moseley-
Braun (D-IL).

¢ Chancellor Broadcasting CEO
Steven Dinetz gave $200 to Sen.
Larry Pressler (R-SD).

Some Restrictions Apply

Several group heads restricted
their contributions to TARPAC:
* EZ Communications President

Alan Box, $2500

¢ Viacom Radio Division Presi-
dent Bill Figenshu, $2500

¢ Oshorn Communications
President Frank Osborn, $2000

¢ Then-SFX Broadcasting Pres-
ident/CEO Steven Hicks, $1250

« Heritage Media Corp. Rudio
Group President Paul Fiddick,
$1000

+ Saga Communications Broad-
cast President Ed Christian, 1000

¢ Evergreen Media Corp. Chair-
man/CEO Scott Ginsburg, $250

Individuals are limited to $1000
per candidate, per election and
$5000 per yearto a PAC. PACs may
donate up to $5000 per election to a
candidate’s committee.

T
g

Our jingles don’t sound like everyone else’s because
we custom craft each one to hit your target market.

We aim specifically at the Hot AC and CHR

markets. Our clients tell us we’re hitting the mark.

Give us a call. We’ll throw our new demo CD
your way. Then you’re sure to get the point.

P

Booanine Qoo

PO Box 1358 Ptacerville, CA 95667
916 .622.9472

800.748.5658
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Mercury To Control
51% Of Capricorn

Mercury Records has purchased
a controlling 51% of Capricorn
Records. The former indie will re-
portedly retain its 28-member staff,
but now turns to Mercury for market-
ing, promotion, and publicity support.
Product will channel through Poly-
Gram Group Distribution.

“[Capricorn President] Phil
Walden and his team have done a
brilliant job of signing and develop-
ing new artists and everyone here is
thrilled to be working with them,”
said Mercury President/CEO Danny
Goldberg.

Walden added, “Mercury’s under-
standing of our music and their en-
thusiasm for our artists make this a
very exciting partnership.”

Nashville-rooted Capricorn
launched in 1969, soaring for 10 years
on the success of Southern rock art-
ists such as the Allman Brothersand
Marshall Tucker Band. Shuttering
in 1979, the label was revived 12
years later as a joint venture with
Warner Bros. Most recently, Capri-
com functioned as an indie with dis-
tribution through RED.

|

NEWSBREAKERS.

mal Fear.”

Halian Dressing Room

Backstage following his recent performance at L.A.’s House Of Blues,
Italian singer Zucchero was welcomed by (I} his manager (and I.R.S.
Records Chairman/President) Miles Copeland and A&M Chairman/CEO
Al Cafaro.

| _l;aop And Lébm

WLUP-FM (The Loop)/Chicago yakker Danny Bonaduce (r) recently
played host to actress Laura Linney, star of the current box-office hit “Pri-

Cooper-Gilstrap.

LaBelle Of The Ball

MCA Records threw a party to honor Patti LaBelle’s Lifetime Achievement nod from the “Soul Train” Music Awards.
Spied at Spago in L.A. were (I-r) LaBelle manager Armstead Edwards, MCA Black Music Collective National Dir./
Marketing Marilyn Batchelor, VP/Administration Nancy Taylor, Exec. Dir./West CoastA&R Madeline Randolph and
Sr. VP David Harleston, LaBelle, MCA Music Entertainment Group Exec. VP/Business & Legal Affairs Larry Ken-
swil, MCA Black Music Collective Sr. VP/Promotion & Marketing A.D. Washington, and MCA Music Entertainment
Group VP Paul Cooper, Dir./Business & Legal Affairs Jeffrey Harleston and Sr. VP/Assistant To Chairman Jocelyn

Geisen, Stevens To PDs For ARS/Dayton

American Radio Systems/Dayton has promoted morming co-host Chris
Geisen to PD of Active Rock WTUE-FM and MD/afternoon host Jeff
Stevens to PD of Alternative WXEG-FM. Geisen — who begins his new
job June 1 and will remain co-host of the “Kerrigan & Christopher” morn-
ing show — succeeds 12-year PD Tom Carroll, who recently was upped
to OM of the two stations (R&R 4/19). Stevens replaces Mike Stern, who
now programs co-owned KFBI/Las Vegas (R&R 4/26).

“Chris is a great radio guy and has the challenge of balancing morings
and management at the same time,” Carroll said of Geisen, who became
WTUE’s moming co-host in 1987. “The only difference is now he gets to
answer his own complaint calls about the morning show antics!”

Regarding Stevens — who joined *XEG in August ’95 after serving as
WDJK/Xenia, OH’s PD — Carroll noted, “WXEG is in its ninth month as
an Alternative station, so the honeymoon period is about over. Jeff’s job
will be to not only maintain the great start, but accept the bigger challenge
of continuing to build WXEG into a solid station over the long haul.”

Business Briefs

casting Co.

SFX Redeems Notes

notes outstanding.

Colfax Scores Nine For $95 Million

olfax Communications Inc. is spending $95 million for nine Sun-
dance Broadcasting Inc. stations in three markets: KISO-AM,
KOY-AM, KYOT-FM & KZON-FM/Phoenix; WOKY-AM & WMIL-FM/
Milwaukee; and KIDO-AM, KARO-FM & KLTB-FM/Boise, ID.
Colfax recently purchased KOOL-AM & FM/Phoenix from Par Broad-

FX Broadcasting Inc. has offered holders of its subordinated
notes a $64 million payoff to cash out early.

The notes were to pay off 11-3/8% quarterly through the year 2000.

But SFX has offered to pay $1080 for each $1000 of principal from its

approximately 25 institutional investors. There are a total of $80 million

Even with the $64 million payout, SFX would save money by refinancing
the debt, said a company spokesperson. The company said it would soon
restructure other finances as well but declined to be specific.

Infinity Spinoff Imminent

I nfinity Broadcasting will sell one of its six Dallas FMs within six months
of ciosing on the purchase of KOAI-FM & KRBV-FM/Dallas from
Granum Communications. The company’s intent to sell was stated in
a letter sent to the FCC from Infinity President/CEO Mel Karmazin.

in March, Infinity moved its KLUV-FM/Dallas to a trust headed by former
Shamrock Broadcasting Chairman Bill Clark; it also owns crosstown
KEWS-FM, KVIL-FM & KYNG-FM.
own five stations on one band in a market of Dallas’s size.

Continued from Page 4

New FCC rules allow a group to

TRANSACTIONS

Continued from Page 10

WSHG-FM/Ridgeland
PRICE: $325,000

TERMS: Asset sale for cash

BUYER: New Adventure Communica-
tions Inc., headed by PresidentMicha-
el Shott. it owns four other stations.
Phone: (304) 325-3514

SELLER: Mattox-Guest Broadcasting
of South Carolina Inc. Phone: (912)
449-3391

FREQUENCY: 104.9 MHz

POWER: 3kw at 299 feet

FORMAT: Oldies

BROKER: Gordon Rice Assoc.
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KGIM-AM/Aberdeen

PRICE: $465,000

TERMS: Asset sale for $200,000 cash;
a 10-year, $100,000 promissory note;
and a 10-year, $165,000 promissory
note at 8% interest

BUYER: Pheasant Country Broad-
casting Inc., headed by President Rob-
ert Ingstad. He owns or has interests
in 28 other stations. Phone: (701) 845-
1490

SELLER:ALROX Inc.,headed by Pres-
ident Allen Rau. Phone: (605) 225-5121
FREQUENCY: 1420 kHz

POWER: 1kw day/232 watts night
FORMAT: Country

WWGM-FM/Alamo

PRICE: $850,000

TERMS: Asset sale for cash and as-
sumption of debt

| BUYER: Community Broadcasting

Services of Tennessee Inc., headed
by President Larry Meiton. Phone:
(901) 584-4444

SELLER: Good News Network Inc.,
headed by President John Latham.
Phone: (901) 663-9781

FREQUENCY: 93.1 MHz

POWER: 14kw at 443 feet

FORMAT: Gospel

KBAL-AM &

(FM CP)/San Saba,
& KCLE-FM/Glen Rose

PRICE: No cash consideration
TERMS: Asset sale for forgiveness of
debt

BUYER: Cleburne Radio Inc.,headed
by President Gary Moss. Phone: (817)
645-6643

SELLER: Texas Country Connection

Inc. Phone: (817) 645-6643 |
FREQUENCY: 1120 kHz; 1410 kHz,
(CP); 92.1 MHz

POWER: 250 watts; 800 watts day/203
watts night; (CP); 27kw at 659 feet
FORMAT: Country; Country; (CP); |
Country

KTCK-AMW/

Dallas-Ft. Worth

PRICE: $14 miifion

TERMS: Cash

BUYER: Susquehanna Radio Corp.,
headed by Chairman Louis Appell Jr.
and President David Kennedy. it owns
15 other stations, including KLIF-AM &
KPLX-FM/Dallas-Ft. Worth.
SELLER: SFX Broadcasting Inc.,
headed by Chairman Robert F.X. Sill-
erman. it owns, operates, or has agreed
to buy 74 other stations.
FREQUENCY: 1310 kHz

POWER: 5kw

FORMAT: News

BROKER: Paul Leonard of Star Me-
dia Group

COMMENT: See CBS-SFX swap deal.

KVLY-FWEdinburgh

(McAllen-Brownsville)
PRICE: $3,175,000

TERMS: Cash

BUYER: Sunburst Media Inc., head- |
ed by President/CEO John Borders. it

YWWW americanradiohistorTcom

owns four other stations.

SELLER: Henry Tippie. He owns l
two other stations. Phone: (512) 346- |
1800

FREQUENCY: 107.9 MHz

POWER: 98kw at 719 feet

FORMAT: AC

BROKER: Tom Gammon of Americom
and Bill Whitley of Whitley Media
COMMENT: See next deal.

KFRQ-FM/McAllen &

KKPS-FM/Brownsville
PRICE: $5.5 miltion

TERMS: Cash

BUYER: Sunburst Media Inc.
SELLER: Rio Grande Partners Ltd.,
headed by general partner Richard Op-
penheimer

FREQUENCY: 94.5 MHz; 99.5 MHz
POWER: 100kw at 1158 feet; 100kw at
1037 feet

FORMAT: Rock; Spanish

BROKER: Tom Gammon of Americom

KQXX-FM/McAllen

PRICE: $1.3 million

TERMS: Asset sale for cash

BUYER: Tichenor Media System Inc.,
headed by President McHenry
Tichenor Jr. It owns 15 other stations.
SELLER: Bravo Broadcasting Co.
Inc., headed by President Eduardo

Gomez. Phone: (210) 686-2111

FREQUENCY: 98.5 MHz
POWER: 100kw at 997 feet
FORMAT: Spanish

o =1
e A ol el

WOGB-FM/Kaukauna
PRICE: $500,000

TERMS: Asset sale for cash

BUYER: Value Radio Corp., headed
by President William Rittman. It owns
WOSH-AM & WVBO-FM/Oshkosh,
WI. Phone: (414) 426-3239

SELLER: 103.1 Partnership. The gen-
eral partner, WBBK Inc., is headed by
President Christopher Bernier. Phone:
(414) 929-9600

FREQUENCY: 103.1 MHz

POWER: 24kw at 325 feet

FORMAT: This station is dark.
COMMENT: See next deal.

WFDL-FM/Lomira

PRICE: $500,000

TERMS: Asset sale for cash

BUYER: 103.1 Partnership. The gen-
eral partner, WBBK Inc., is headed by
President Christopher Bemier. Phone:
(414) 929-9600

SELLER: Value Radio Corp.
FREQUENCY: 97.7 MHz

POWER: 4kw at 400 feet
FORMAT:AC
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Records

Ferrara

® ANDI FERRARA and PAT CREED
have been promoted to Sr. Director/
Artist Relations and Director/Product
Development, respectively, at Atlantic
Records. Ferrara was previously Direc-
tor/Artist Relations at the label; Creed
was most recently Product Manager.

Richmond Marsh

® NANCY RICHMOND and CLINT
MARSH have become Director/SW
Regional Promotion and Manager/Mid-
west Regional Promotion for Columbia/

PROS ON

THE LOOSE

Ron Anthony — MD/After-
noons WLRQ/Melbourne (407)
952-9320

Magic Christian — Mornings
KJCY/Santa Rosa, CA (304) 889-
2207

Alf Karnage — Afternoons
KiSZ/Farmington, NM (505) 327-
1692

Lark Logan — Overnights
WAXQ/New York (804) 777-8258

Kenny Noble — Mornings
KACD & KBCD/Los Angeles
(714) 856-2064

Bob Olson — Nights KBER/
Salt Lake City (801) 322-5837

Kori Storm — PD/MD KISZ/
Farmington, NM (505) 327-6650

Changes

AC: Rich Watson is now the
interim morning host at KACD &
KBCD/LosAngeles, replacing Ken-
ny Noble .. Ace Armstrong has
returned to radio as a parttimer at
WIOG-FM/Saginaw-Bay City, MI
... KKBA/Corpus Christi, TX flips
from Country to Soft AC. Jim Lago
is in for mornings, Leticia Mon-
dragon assumes middays, and PD
Chris Reynolds takes afternoons.

CHR: Dwain Thomas has joined
KKSS/Albuquerque for nights.
Geoff Allen segues to nights and
production asst. Mike Medinatakes
over late-nights ... Keith Taylor and
Phil Troy have departed momings
at KFFM/Yakima, WA. “Scary”
Jerry Kelly assumes wakeup duties
and Harrison Wood shifts to nights.

Nashville. Richmond was previously |
the label's Manager/SW Regional Pro- |
motion; Marsh was most recently PD
at WIXY/Champaign, IL.

® STEVE WILSON
has been promoted
to VP/A&R & Prod- |-
uct Development at | #¢
K-tel Records, over-
seeingthe labeland |}’
subsidiaries Arrival,
ColdFront, Era,
Nouveau, and Do-
minion. He was pre-
viously Sr. Director/
A&R for the label.

®* MAUREEN
CROWE is the
new VP/A&R,
Soundtracks at
Arista Records.
She most recently
served as VP/
Soundtracks for
Cotumbia
Records.

Crowe

* TRIPP DUBOIS has joined Capitol
Records as Director/Marketing. She
most recently held the Director/Market-
ing position at Polydor/Atlas Records.

BirTHS

WRCX/Chicago parttimer
Leslie Harris, husband Jamie
Henderson, daughter Kayleigh
Angelica, May 1.

Gibson Sr. VP/Sales & Mkig.
Paul Jernigan, wife Tonya, daugh-
ter Laura Victoria, April 28,

Journey keyboardist/singer
Jonathan Cain, wife Liz, son
Weston John, daughter LizaAlex-
andra, April 19.

CoNDOLENCES

Longtime Major Market Radio
manager Michael B. Disney, un-
cle of WCKG-FM & WYSY-FM/
Chicago VP/GM Michael G. Dis-
ney, April 30.

Rob Morris Sr., father of
KDWB/Minneapolis MD Rob
Morris, April 19,

Classic Hits: Jeff Horn is the
new PD at WWFO/Tallahassee, FL.

Country: WHHY/Montgomery,
AL flips from CHR/Pop to Country
... Paul Kenny is the new morning
host at WKKG/Columbus, IN. Jay
Foyst is upped to nights.

News/Talk: Alan Stock joins
KOGO/San Diego for late middays
... Bruce Williams has returned to
WCKY-AM/Cincinnati for eve-
nings.

Sports: WIOX-AM/Birmingham
becomes a One-On-One Sports Ra-
dio Network affiliate.

Records: Kelly McCoy is upped
to Associate Dir./Video Promotion
at Jive Records ... Lars Murphy is

now Dir/New Media at Rykodisc.

NEWSBREAKERS.

Additionally, CHRIS INNERST and
ROBIN GERBER are promoted to
Manager/Tour Marketing & Artist De-
velopment and Coordinator/Tour Mar-
keting & Artist Development, respec-
tively, at Capitol. Innerst and Gerber
were formerly marketing assistants
with the label.

®NINA EASTON,
co-founder
lchiban Music
Family,
launched NMC
Records, a small
muiti-genre artist
roster, and Music
& Media Inc., a
music and enter-
tainment public re-
lations firm. MEL-

of

has

Easton

ISSA KORAN

and TARA MURPHY will serve as Di-
rector/Operations and Director/Cre-
ative Affairs & Media Relations.
BRUCE NEGRIN and JOE GIUCAS-
TRO have been named Director/Ra-
dio Promotion and Director/Club-
Dance Promotion for NMC. Both
businesses will be based out of Eas-
ton’s new headquarters in Kennesaw,
GA; PO Box 725188, Atlanta, GA
31139. Phone (770) 427-1318; fax
(770) 427-6032.

National Radio

® MARCELLA RILEY has been elevat-
ed to Regional Manager/Affiliate Mar-
keting, Small Markets at ABC Radio
Networks. Riley was previously Man-
ager/Clearance Department for ABC
Radio’s 24-hour formats. In related
news, ABC Radio Networks will
present four new specials featuring
Country countdown host Bob Kingsley:

® “Dwight Yoakam, The First Ten
Years: A Look At An American Origi-
nal” — A three-hour special to air May
20-27 from 6am-midnight for Memori-
al Day broadcast.

® “The Hottest Hits Of The '90s
(So Far!)” — A three-hour Labor Day
special featuring Garth Brooks, Reba
McEntire, George Strait, Wynonna,
and others.

® “Christmas In America With Bob
Kingsley: 1996" — A six-hour presen-
tation featuring music and interviews
with all-star guests.

® “The 1996 Year End Special
With Bob Kingsley” — A seven-hour
special featuring the top 100 songs of
the year.

For reservation information, contact

Robin Rhodes at (214) 448-3376.

® SHANNON PARKS has joined MJ!
Broadcasting as writer/producer of

“Country Quiz,” a Nashville correspon-

The RIAA has issued the following awards for the month of Apnil:

MULTIPLATINUM
ALBUMS

“Jagged Little Pill,” Alanis Moris-
sette, Maverick/Reprise (8 million);

! “New Jersey,” Bon Jovi, Mercury;

“Don't Look Back,” Boston, Epic (7
million); “The Beatles Anthology, Vol-
ume 1,” Beatles, Capitol (6 million);
“All Eyez On Me,” 2Pac, Death Row/
Interscope; “Four,” Blues Traveler,
A&M; “Greatest Hits,” Alabama,
RCA (5 million); “Highlights From
Phantom Of The Opera” and “Phan-
tom Of The Opera,” Andrew Lloyd
Webber, PolyGram (4 million);

- “Greatest Hits Collection,” Alan
] Jackson, Arista (3 million); “The

Core,” Fugees, Ruffhouse/Colum-
bia/CRG; “Gangsta’s Paradise,”
Coolio, Tommy Boy; “Fields Of
Gold,” Sting, A&M; “Gold - Greatest
Hits,” Abba, PolyGram; “Badmotor-
finger,” Soundgarden, A&M; “Life Is

- ... Too Short,” Too Short, Jive; “Bee

Gees’ Greatest,” Bee Gees, Poly-
Gram (2 million).

PLATINUM ALBUMS

“All Eyez On Me,” 2Pac; “Reve-
lations,” Wynonna, MCA; “The
Score,” Fugees; “The Beatles An-

. thology, Volume 1,” Beatles; “Jock

!

i

Jams,” Various Artists, Tommy Boy;
“Cream Of Clapton,” Eric Clapton,
PolyGram; “When Fallen Angels
Fly,” Patty Loveless, Epic; “20 All-
Time Greatest Hits,” James Brown,
PolyGram; “Marc Cohn,” Marc
Cohn, Atlantic.

GOLD ALBUMS

“All Eyez On Me,” 2Pac; “Total,”
Total, Bad Boy/Arista; “Revela-
tions,” Wynonna; “Congratulations,

| I'm Sorry” Gin Blossoms, A&M;

:

“Tennessee Moon,” Neil Diamond,

wivvrsssrasereamrachkehistorv-eerm—

Columbia/CRG; “The Score,” Fu-
gees; “The Beatles Anthology, Vol-
ume 1,” Beatles; “MTV Party To Go,
Volume 7, Various Artists, Tommy
Boy; “Tool Box,” Aaron Tippin,
RCA,; “Jars Of Clay,” Jars Of Clay,
Silvertone; “Greatest Hits,” Stevie
Ray Vaughan & Double Trouble,
Epic; “Music For All Occasions,”
Mavericks, MCA; “Empire
Records” ST, Various Artists, A&M;
“Terri Clark,” Terri Clark, Mercury;
“Braveheart” ST, James Horner,
London; “The Bends,” Radiohead,
Capitol; “El Ejemplo,” Los Tigres
Del Norte, Fonovisa; “Forever
'80s,” Various Artists, Sony Music
Special Projects; “Super Hits,”
Willie Nelson, Columbia/CRG; “20
All-Time Greatest Hits,” James
Brown; “Les Miserables - Sym-
phonic Highlights,” Various Artists,
Relativity; “Tempted,” Marty Stu-
art, MCA; “Past To Present,” Toto,
Columbia/CRG.

PLATINUM SINGLES

“Because You Loved Me,” Ce-
line Dion, 550 Music; “Down Low
(Nobody Has To Know),” R. Kelly,
Jive; “Nobody Knows,” Tony Rich
Project, LaFace/Arista.

GOLD SINGLES

“1,2,3,4 (Sumpin’ New),” Coolio;
“Doin’ It,” L.L. Cool J, Def Jam/
Mercury; “Because You Loved Me,”
Celine Dion; “Down Low (Nobody
Has To Know),” R. Kelly; “Jesus To
A Child,” George Michael, Dream-
Works/Geffen; “1979,” Smashing
Pumpkins, Virgin; “All The Things
(Your Man Won't Do),” Joe, Island;
“Set U Free,” Planet Soul, Strictly
Rhythm.

dent for its “Country Today Fax,” and
assumes day-to-day management du-
ties of the company’s Nashville facili-
ties. Parks most recently served as a
freelance writer for the Nashville Ban-
ner and Country Weekly.

Industry

® RAREFACTION will now be handiing the
OSC-created “A Poke In The Ear With A
Sharp Stick” sound library. The company
has also released “Diffusion Of Useful
Noise,” a license-free CD-ROM sound
collection for use in digital audio worksta-
tions and performance applications. Rar-
efaction was founded in December 1995
by two former OSC employees.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall * (214) 991-9200

Hot AC — Robin Jones
GEORGE MICHAEL/Fastiove

Touch — Monica Logan

FUGEES/Killing Me Softly
ISLEY BROTHERS/Let's Lay Together
R. KELLY/Baby, Baby, Baby, Baby

Classic Rock — Chris Miller

MARK KNOPFLER/Don't You Get It
PETER WOLF/Long Line

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818

Mainstream AC

TONI BRAXTON/Let It Flow
MADONNA/Love Don't Live Here Anymare

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Digital AC — J.J. Cook

TRACY CHAPMAN/Give Me One Reason
SORAYA/Suddenly

Digitai AC Mix — Mike Bettelli
STING/You Still Touch Me

Digital CHR — J.J. Cook

EVERYTHING BUT THE GIRL/'Wrong
NATALIE MERCHANT/Jealousy

Modern Rock — Leslie Cohan
BUTTHOLE SURFERS/Pepper

NO DOUBT/Spiderwebs

SMASHING PUMPKINS/Tonight Tonight

STONE TEMPLE PILOTS/Trippin’ On A Hole inA ...

JONES SATELLITE NETWORKS

Phil Barry * (303) 784-8700

Aduit Hit Radio — J.J. McKay
ALANIS MORISSETTE/}ronic

Soft Hits — Rick Brady
NEIL OLAMOND/Marry Me

WESTWOOD ONE NETWORKS
Bob McNeill » (305) 294-9000

Bright AC — Bill Michaeis
GLORIA ESTEFAN/Reach

Soft AC — Andy Fuiler
EVERYTHING BUT THE GIRL/Missing

Aduit Rock "N Roli — Diana Laird
S. NICKS & L. BUCKINGHAM/Twisted
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MANAGEMENT

Programming In A ‘Multi-opoly’ World

R adio owners are now purchasing radio stations that were
once their competitors. If you’re inside a radio station
and you’ve been purchased by your competition, the adage
“We’ve met the enemy and they are us” becomes truer than
ever. Now that broadcasters own anywhere between two and
six radio stations in a market, they’re faced with how to pro-
gram these stations competitively without cannibalizing their

sisters.

I’ve personally been involved
in situations where I've pro-
grammed one AC that’s pur-
chased another AC and then
soundly driven the weaker sister
into the ground. The natural in-
clination of broadcasters is to tell
their new sister that it can’t play
certain hit songs and must play
tunes that clearly differentiate it
from the Mothership.

The problem is that you’re put-
ting one radio station in a posi-
tion of strength and the other in a
position of weakness by appeal-
ing to a limited available audi-
ence. It’s a small wonder that the
weaker sister is gobbled up by the
Big Mother.

Complements &
Cannibals
It’s with this thinking in mind
that McVay Media enlisted the
services of Rhody Bosley and
Julie Heath from the Research
Director Inc. The challenge for

* May 9-12 — CMT Starfest '96.
Fairplex, Los Angeles; (213) 655-
5960.

¢ May 17-21 — 20th Annual NA-
BOB Spring Broadcast Management
Conference. Nassau Marriott Resort
& Crystal Palace Casino, Bahamas;
(202) 463-8970.

* May 19-22 — 36th Annual
Broadcast Cable Financial Manage-

ace Hotel, Lake Buena Vista, FL;
(708) 296-0200.

* June 4-5 — Third Intemational
Symposium on DAB. Montreux,
Switzerland Convention Center;
(213) 938-3228.

* June 6-9 — Third Annual Ra-
dio Montreux Intemational Sympo-
sium. Montreux, Switzerand Con-
vention Center; (213) 938-3228.

¢ June 10-16 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

¢ June 19-22 — PROMAX Con-
vention. Los Angeles Convention
Center; (310) 788-7600.

« June 20-22 — 25th Silver An-
niversary Convention & Bobby Poe
Retirement. Sheraton Premiere,
Tysons Comer, VA; (301) 9511215,

ment Convention. Buena Vista Pal- |

these two was to review available
Arbitron data and determine
which formats complement each
other and which formats cannibal-
ize one another.

What we were unable to re-
spond to directly was whether or
not a radio station’s purchase of
its competitors was done to satis-
fy a desire to win a format, dom-
inate a demo, or have demos that
complement one another. What
we can tell you is that it’s clear
that some formats live peacefully
together while others are at war
for the same territory.

Bosley and Heath profiled more
than 240,000 diarykeepers and
trended the norms vs. abnorms in
markets across the country. They
also reviewed in greater detail
specific markets between 1-50.
Duplicate patterns provided the
format duplication grids, and
analysis of stations’ rating perfor-
mance showed which formats
have complemented others. These

¢ June 26 (through September
18) — Summer Arbitron.

e June 27-29 — 45th Annual
AWRT Convention. Ritz-Cariton, Na-
ples, FL; (703) 506-3290.

* July 9 — Major League Base-
ball All-Star Game. Veterans Stadi-
um, Philadelphia.

¢ July 10-12 — McVay Media
Radio School. Site TBA, Cleveland;
(216) 892-1910.

¢ July 11-14 — Upper Midwest
Conclave. Downtown Marriott, Min-
neapolis; (612) 927-4487.

¢ August 8-10 — Talentmasters
Moming Show Boot Camp. Westin
Canal Place Hotel, New Orleans;
(770) 926-7573.

¢ August 22-25 — Jack The
Rapper Convention & Expo. Geor-
gia Intemational Convention Center
and Sheraton Gateway Hotel, Atlan-
ta; (407) 290-2289.

« September (Date TBA) — 20th
Annual NABOB Fall Broadcast Man-
agement Conference. Sheraton
Washington Hotel, Washington, DC;
(202) 463-8970.

¢ September 9 (through De-
cember 11) — Fall Arbitron.

By Mike McVay

charts show what you can expect
under normal situations, but not
all markets are normal.

Passionate Listenership

Formats that live within a for-
mat — if they create passionate
listenership — can actually in-
crease the overall shares for a for-
mat. For instance, NAC, Urban,
and Urban Adult Contemporary
are formats that grow when com-
peting amongst themselves. This
is because listening to these for-
mats is so passionate that it elim-
inates outside listening. For in-
stance, a Soft Adult Contempo-
rary radio station may suffer at-
work losses if an NAC comes on,
but only from its African- Ameri-
can listeners.

Driving up share is also true in
Rock, in that Rock listeners are
loyal to the format and, therefore,
move between Rock, Classic
Rock, Adult Alternative, and Al-
ternative. The outside formats are
the ones that suffer a new Rock
station’s arrival.

Adult Contemporary listeners
are not format-loyal and, there-
fore, are tougher to convert. If you
have an Adult Contemporary sta-
tion and you put on a Soft Adult
Contemporary station, you’ll un-
doubtedly damage yourself as
these listeners tend to share their
TSL with many other formats. It’s
all a matter of shelf space. For
example, when Coca-Cola at-
tacked itself with New Coke, the
brand that was hurt the most was
RC Cola. The shelf space was di-
vided between Coca-Cola, Diet
Coke, Diet Pepsi, Pepsi, and RC.
When New Coke came along it
bumped RC off the shelf, but it
never touched Sprite or 7-Up.

The same analogy works for
Adult Contemporary in that most
people don’t need two or three sta-
tions that play the same Michael
Bolton songs over and over.
Therefore, it’s OK to attack your-
self if you have a format that cre-
ates passionate loyalty, but if your
listeners are not format-loyal, then
you’ll only serve to divide the
shares available in that format.

The *70s Hit format is not loy-
al within its life group; nor is
Adult Alternative. This can be
seen by the various Top 5 sharing
patterns of these formats. Adult
Standards stays on the AM band
and is not format-loyal, but band-

. loyal. Urban AC is a highly loyal

listener format. The benefit is that
African-American listeners tend
to listen longer to the radio.
Business is AM band-loyal as
are News/Talk and Sports. Most
of the things that move up and
down the AM band are loyal to
AM. Putting Standards/Nostalgia
on an AM you own and News/
Talk on another may be positive
in that it limits the crossover be-
tween the two. You may have a
tactical strategy to dominate
News/Talk and, therefore, you opt

median age/sex.

the hole.

Where’s The Formatic Hole?
Follow This Five-Step Plan

To find your market's format opportunity on your
own, follow this five-step plan:

1) Prepare a format appeal chart. Plot all stations by

2) Look for a visual “hole” in your chart.
3) Determine the types of formats that would fit into

4) Conduct perceptuals/callout research to confirm the
format hole and determine its exact size.

5) Check the duplication pattern with your existing
station’s format. Select a compatible format.

to have a major News/Talk station
that carries all of the big talk
shows and a secondary, lower-
power AM station that presents
the competing syndicated pro-
grams. The plus here is that this
keeps them off a competitor, but
you are attacking yourself.
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What Are Your Goals?

Clients tell us that they have one
of three goals in mind when they
purchase more that one station in
a market. They generally want to
either dominate a format, domi-
nate a demographic, or have sta-
tions with demographics that
complement one another. Com-
mon sense is the most important
element in deciding which for-
mats work together.

It’s our suggestion that broad-
casters create a war room in which
they map the various radio sta-
tions in their market and look at
the formats, and then determine
what strategy they’ll use to ac-
complish their goal.

If you desire owning a format,
then it makes the most sense to
be in a format arena that is loyal
to itself.

If you want to own demograph-
ics, then you may opt to have for-
mats that aren’t loyal to them-
selves, but still avoid cannibaliz-
ing the options you’ve selected.
For instance, a Soft AC and a Hot
AC will work together if the Hot
AC is leaning more to CHR and
the Soft AC is leaning more to-
ward Traditional Soft AC/Easy
Listening. The Soft AC should be
programmed as a music service
that capitalizes on at-work listen-
ing, while the Hot AC should be
a multifaced product that focuses
on not only the music but also big
personalities, fun *n’ games, and
major contests.

If you find that you’re already
caught in a format pinch where
you’'re cannibalizing yourself,
then both stations must play hits
— but you can take advantage of
the natural use of the format and
focus on the programming ele-
ments beyond music.

Joint Promotions OK

Joint promotions involving all
of your radio stations are okay IF
the formats don’t duplicate each
other. Otherwise, you’ll only
muddy the waters. People under-
stand using different stations for
different moods or needs. If you
own an Adult Alternative, an Old-
ies station, and a News/Talk AM,
there’s no reason why all three can’t
be involved in the same promotion
and have their logos in the same
newspaper advertisement.

However, you wouldn’t want to
have a Hot AC and a CHR (or any
two stylistically similar formats)
at the same event, because listen-
ers will be confused as to who
does what and for what mood they
would use the different stations.

There’s no magic formula. Each
market is unique. The decision
you make should depend on the
format opportunity, the size of the
format hole in your market, and
whether or not the formats you
select are compatible.

i w g
Mike McVay is President of
McVay Media, a full-sarvice
consultancy that sarves Adult -
« Contemporary, Oidies, Country,
and CHR radio stafions. He can
be reached at (216) 892-1810.
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Advertisers’ Warning: Heavy TV Viewing May
Be Working Against Your Marketing Objectives

T elevision has enjoyed a long reign as the highest gross-
ing advertising medium. Creatives win awards with it.
Buyers feel comfortable with it. And advertisers love to show
it off. Don’t get us wrong. Television is a fine medium, and

it’s not the enemy.

However, according to LNA/
Media Watch, it’s also a medi-
um that receives $27.7 billion of
national advertisers’ dollars each
year — 46% of the total pie —
compared with radio’s $2.1 bil-
lion. So, if knowledge is truly the
best defense, maybe it’s time to
get to know the competition a lit-
tle better.

Your Message Is
The Medium

There are obviously clear and
distinctive differences between
radio formats and their respective
audiences and, for that matter, clear
differences in the appeal of vari-
ous TV programs. There are even
things called cost per point and
Arbitron surveys. However, from
a marketing standpoint — often
before we ever get to that level —
we must first sell the medium.

Advertisers may be interested to
learn that more than one-third of
heavy radio listeners —or 29 mil-
lion adults — are also light view-
ers of television. This means that
a TV campaign is probably not
reaching these consumers. And
these missed consumers — the
heavy radio users — have the pre-
cise profile that many advertisers
are targeting.

Salespeople
On The Move

» David Wohlman has been
elevated 1o Dir/Sales Marketing
at Infinlty Broadcasting's
KOME-FM/San Jose. He had
pressously bean Dir/Promotions.
Former XTRA-FM (91X)San
Dlago Dir/Promotions Robin
Rockwell will assume Wohl-
man's old position on May 20,

*Mason Ingalis has been
promated from GSM 1o VP
Sales at Barnstable Broad-
casting’'s  WTOU-AM &
WKDD-FM/Akron.

* Christopher Donaghy has
bacome an AE with Westwood
One Radic Nebworks.

* Sandy Dubbsls and Brad
Koewn are named AEs/Minne-
apolis for Eagtman Radio and
Katz Radio, raspectively. Also,
Todd Marshke and Mark
Nicholson are appointad AEs/
Detrait for Christal Radio and
Katz Radio, respectively.

* Howard Davis is the new
President of Baker Hill Radio
& Promotions, a new NY-
baszed company. He most re-
cantly sarved as \VP-Dir/Sales
for MJI Broadcasting.

Delivery Of Key
Consumer Groups

The majority of media schedules
are bought against the 25-54 de-
mographic. Six out of 10 heavy
radio listeners are in this age group.

Compared with heavy TV
viewers in the 25-54 demograph-
ic, these heavy radio listeners in-
dex higher in the most sought af-
ter qualitative consumer groups.

By Michele Skettino

Additionally, in the 12-24 demo
— a popular target for products
such as soft drinks and snack foods
— radio indexes 112 for heavy
usage, compared with TV’s 92.

On the other end of the age spec-
trum, 20% of heavy radio listen-
ers are over 55 years old, with 12%
over 65 years old. Conversely,
31% of TV’s heavy viewers are
55+, with 18% over 65.TV is sec-
ond only to newspaper for the per-
centage of heavy users in the 55+
demographic. And while some ar-
gue that the prime time TV audi-
ence is younger, the age distribu-
tion for prime time TV’s heavy

viewers follows the
; age skew of total
Adults 2554 i heavy TV viewers.
Py i Indvy 1Y Ethnic

“HH Income $50,000+ 115 100 Delivery
HH Income $60,000+ 110 95 As we know,
the importance of
HH income $75,000+ 105 90 ethnic marketing
Professional/Managerial 127 86 is growing right
epmoncnc: along with the eth-
Liinge b "2 92 nic composition of
Working Women 121 100 the country. In the

{indkex of 100 = narm)

Younger Targets?

Advertisers targeting the under-
35 set may find it interesting that
radio tends to attract a younger
audience than TV. Among adults
18+, 44% of heavy radio listen-
ers are in the 18-34 demograph-
ic, compared with 33% of heavy
TV viewers. In fact, radio index-
es highest in this demographic
among the heavy users of all oth-
er major media:

Heavy Users Of Each Media
18-34-Year-Oid Delivery
Radio 126
Magazine m
 Cable 102
HR" 93
Mewspaper 58

Norm = 700

coming decades,

non-Hispanic

whites will be-
come the minority for the first
ti